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Victrola
REG. U.S. PAT. OFF.

The word "Victrola" as well as the picture "His

Master's Voice" is an exclusive trademark of the

Victor Talking Machine Company. Being registered

trademarks they cannot lawfully be applied to other

than Victor products.

"HIS MASTER'S VOICE"
REG. U.S. PAT. OFF.

Victor Talking Machine Company, Camden, N.J.



THE TALKING MACHINE WORLD

The following advertisement which recently appeared
in the New York newspapers speaks for itself

HEADQUARTERS FOR VICTROLAS
NOW ALSO HEADOUA RTERS FOR

STHE INSTRUMENT OF QUALITY

OttOl
CLEAR AS A BELL.

3T lias always been the philosophy of this institution that one can-
' not play every instrument in the band. That is why for twenty
years we have preached exclusively the gospel of Victor Quality.
We are not now changing our philosophy, but proving it. Our

devotion is to a principle, not a name. That principle is Quality. For
twenty years its only synonym was Victrola. Today it is also Sonora.
The Victrola still stands for Quality—there has been no change. But its
historic isolation is challenged. A pupil has drawn level with the master
and supremacy has company. We need not descend to comparisons.
As children look equally good to their mother, so ours look equally good
to us. It is a case of doubled, not divided devotion. We neither like the
Victrola less nor the Sonora more. We simply must recognize and respond
to the ever-increasing demand for the superb Sonora.

) on are cordially invited to visit a Landay Store and
view the representative and newly-delivered collection of

"The Highest Class Talking Machine in the World"

Sonoras $50 TO $
18()0

CONVENIENT TERMS IF DESIRED •

427
n!?!!!i s

W',"Ue 23 WeSt 42nd Street 9« So. BoulevardN«'»*8tr«. OPEN EVENINGS Near IMrd S.r«,

YONKERS NEWARK
II North Br,..dw., 77S Br0,d s,rcc|
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MAGNAVOX REPLACES ORCHESTRA

Talking Machine Dealer in California Solves
Perplexing Problem Most Successfully and
Provides Needed Music for Dancing

MUSIC "BUILT IN" THE HOME
Architects Planning New Apartment Houses

With Talking Machines "Built In"

The statement made recently by an architect

al lik- He ha

id l.v

mountain regions and asked if he would help

them to secure music for a dance they wished
1o give. He was puzzled because he was told

that while they had cleared out an old barn for

a dance hall the small community in which (hey
lived did not even boast of a piano. Further-

more, owing to the condition of the roads, it

would he practically impossible to have one
carted there, and every available orchestra in

town Rally refused to play for a dance without

a piano.

While trying to solve the problem a repre-

sentative of the Magnavox Co. happened to visit

the dealer and, upon inquiry, he learned that

il'crc were several talking machines in their

village with plenty of records. He hooked up
his demonstrator Magnavox and soon con-

vinced the boys that their problem was solved.

The sale problem was another serious ques
lion, for it was found that while the boys wer
able to get enough money together to hire an
orchestra they were not in a position to secure

sufficient funds to pay for the Magnavox. This
problem was easily solved, however, for ihey
informed the Magnavox representative lhal they
were planning to give a series of dances during
the Summer. Arrangements were then com-
pleted, whereby, they agreed to pay the talking

machine dealer the money that they had on
hand for hiring an orchestra and they would
then be furnished the Magnavox with a supply
of the latest records. They agreed to bring the

Magnavox back to the dealer when the dance
was over, and when the next one was sched-
uled they would hire it again, paying the money
which would have been used for an orchestra;

Ihese payments applying on the purchase price

of the Magnavox.
When the full amount was received by the

dealer the complete equipment was turned over
to the boys as a permanent possession, and in

this way they were provided with equipment for

future dancing and other entertainments.

"The
ould m • lo : be

cr of aparl-

ed for talk

iistancc, ih<

ml issue renin rked:

dc the other day that il

re we should
with the

iding i

alking machine built in i

:y by the thoughtful, if tl

not as grotesque as it appears (

Perhaps it will not be the talkiu

something else equally remote a

fixture. The trend of building
"There are many houses still s

city which were erected without provision made
for furnaces; hundreds that were built without
thought of electric lights; and it is a smart
architect who includes in his plans conduits for
telephone wires.

"A bath-tub in a room especially constructed
for bathing purposes, with connections to a con-
stant supply of water and means of providing
hoi water at any lime, would have seemed some-
thing like a Jules Verne tale not so many gen-
erations ago, while the proposition of building an
ice-box into a house would have appeared idiotic

In tin- boyhood days of most men of middle age
at present.

"Architecture, taking so many of its ideas

from the civilization of the Greeks and Romans,
has been slow to join forces with science, but it

ia doing it now. The theory that the useful can-

not be beautiful is vanishing. When we gel back
to the habit of building houses for people to live

in we shall see more strange things in the way
of 'built-in' innovations than talking machines."

You advertised last year for good will; adver-

lise this year for business.

REOUIREMENTS FOR SALES SUCCESS

Call your salesman's attention to these para-

graphs, especially the last, which are set forlh by
the Silent Partner:

"77k first requirement for getting results as a

salesman is to know yourself.

"The second absolute essential is to know your

goods,

"The llurd necessary qualification is to know
your customer.

"The fourth big punch is lo have decision to

stop selling and close the deal."

IMPORTANT PRINCIPLES WHICH GOVERN WINDOW DISPLAY
Broadly Considered, They Are Similar to Those Governing Advertising Because Both Must Per-

form the Same Function—That of Securing Business for the Man Conducting the Store

Declaring before the Associated Advertising
Clubs that window displays and advertising must
perform the same function, and therefore must
be governed by the same principles, Gordon
Schonfarber. of Providence, R. I., in discussing
the subject, said in part:

"The same type of mind, the same vision, arc

necessary in ihc fundamental planning of a dis-

play as in planning an advertisement or store

event. The means employed in planning a dis-

play arc different, but the successive psycho-
logical steps which every salesman, whether in

print or in person, learns in the very primary
grade of selling technique are the same—the
same as your advertising planner uses daily as
his tools. A display, like a salesman and like a

printed advertisement, to get results must pro-
ceed somewhat along the sequence of first get-

ting attention, then arousing interest, developing
interest into desire and intensifying desire to the

point where action results,

"The same keen appreciation of news-value
and timeliness and appraisal of the worth of a

'stunl,' the same clarity of expression, the same
knowledge of the principles of art, the same

recognition of ihe value of neatness and order

with contrast lo secure emphasis and relieve

monotony, are as necessary in the man who con-

trols the display policy of a store as in the man
who produces and regulates its advertising col-

umns and expends or contracts the appropria-

tions for any given line of goods.

"The merchandising sense and sound business

principles of the display planner must be wisely

tempered with that outside or 'consumer view-
point' which is one of the advertising man's most
precious assets and an asset not often possessed
by other than advertising men. For if a person
with only the merchandise viewpoint is in the

saddle a store's displays are too likely to con-

tinuously show the things the store wants to

sell, instead of the things the shopping com-
munity wants to buy.

"And when we add lo these points the unique

fact that the display often is merely an extension

of an influence in the consumer's mind begun by

a printed advertisement, we forget, it seems to

me, just as the display itself often forgets, the

connecting link in the chain of conclusive evi-

dence which produces action!"

SELL MACHINES TO VACATIONISTS

A Good Market Is Assured ut This Season-
Quick Profits Can Be Secured by Dealers

The vacation season is here mid the wide-
awake talking machine dculcr will take advan-
tage of that fact by catering lo Ihc desires of
that part of the public which is going away for

ofit and quick stock
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Advertising should bring out the fact that the
machines are especially convenient for vacation-
ists; that they can be easily carried in the auto-
mobile or canoe; that they take up but little

space in the tent or bungalow, and that added
enjoyment will be realized on the vacation by the
addition of music.

GETTING NEWSPAPER PUBLICITY

Amateur Investors Get Much Space Regarding
"Doings" in Domain of Sound Reproduction

Judging from the stories wc frequently come
across in the daily papers a number of amateurs

ntly deriving considerable newspaper
om their experiments in reproducing
i the talking machine record without
needle and sound box. Uae would
om the way this matter i^scriously
in the papers (hat some abstruse
COU tics was being solv<$,. The sub-

dly worthy of serious ©wsidrn'ion,
icve it should be the duty . dealers

their customers against this misuse
Nothing of value can be gained by

riments, which arc of little purpose
curiosity.

are ap
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'
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ADLER BUYS U^VINGER STOCK

Adler Music Co., of Baker, Ore.. Secures Victrola

and Victor Record Lines, Which Will Be
Handled in Addition to Edison and Columbia

Bakeh, Orf_, July 3.—Through a recent purcliase

of the Victrola stock from Louis Levinger, of
the Rexall Store, Sanford Adler, of the Adler
Music Co., becomes proprietor of one of the

largest talking machine businesses in eastern
Oregon. In addition to the Victor line Mr.
Adler retails the Edison and Columbia lines, thus

giving him a very comprehensive line of in-

struments and records to appeal to the pur-
chasing public. Mr. Lcvinger states that owing
to the increase of his drug*busincss he found it

necessary lo give up his lalking machine agency,
and feels that it has gotten into good hands
through his sale to Mr. Adlei money con-

f $7,500.

NEW YORK FIRM INCORPORATES

The Cosmopolitan Record Corp., talking ma-
chine dealer of New York, has been granted a

charter of incorporation under the laws of that

State, wiih a capital of $25,000. The incorpora-

tors are T. Maxficld. C. Fechner and J. L. Cooke.

5«« second last page far Index of Article* of Interest in Ml* ittue of The World
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Some Questions to Test the Progressiveness

of the Talking Machine Dealer bv Frank h Williams

Arc you, Mr. Talking Machine Dealer, making

all thr rnonry thai you could make out of your

tore?

Im't Hi. i- lomciliiiiif you could do which

would help 10 increaae your relurni?

Have you ever thoroughly analyzed your prop-

ortion (or Ihc purpose of finding ways and

mean* hy which you could gel in more money
fiom day to day?

Undoubtedly it would be worth while for you

to conduct Mich an aualyaia of your store. And,

for the purpose of helping you to do ao, the

following list of questions ha* lieen prepared,

Aak yourself theic question*, Mr. Dealer. An-

swer the QUMllOni truthfully, If you will do

this you will undoubtedly hnd way* and mean*

ol healthfully increasing your business.

Mere are the (|ikcstiona:

Do 1 give as much personal attention to my
store as I should or am I inclined to let the More

run itself while I am blll> about other things?

If I km unable to give the store any great

amount of pcrstmnl attention, do I tec 10 it that

the man who is in charge of the establishment

gives the store the kind of thoughtful, husincss-

building attention that it should have?

Are my salespeople the sort of folks who lake

an interest in their work, who are always

thoughtful and courteous and who are eager to

serve customers in such a way that the cus-

tomers will Witt) to come hack to the itorc again

and again?

Have 1 ever looked at my store and at (he

services rendered hy my salespeople from the

viewpoint ol a customer?

Wouldn't it he a mighty good tiling lor me to

look at my store from this viewpoint of an out-

aider?

Wouldn't Ihc doing of this be quite sure to

give me new ideas anil to show me places where

I could belter the store lo the end that I would

get more business?

Am 1 open to suggestions or am I inclined to

feel thai no one knows how lo run the store

qilitfl as well as I do or that no our could have

Analysis of the Store

and Its Conduct Will

Be Found a Profitable

Investment by Most

Enterprising Dealers

any good ideal about running the store except

myself?

What new things have I done in the store

during the past year or the past five years for

the purpose of bettering the store and securing

more trade?

What other things have I had in mind to do

for the store during the pa&l months or years

which I li.ive hi'i ii milling m|I in<lil tune In tune

until I felt more like doing llicm?

Wouldn't ii he a mighty good plan for me to

get busy and do these things at once?

Wouldn't it be a good plan when doing thesn

things to secure an expression of opinion from

my customers and from my salespeople regard-

ing the new plans for the purpose of seeing just

what olbcr folks think about the proposition?

When I do secure these outside expressions

of opinion will I pay any aitention to tlicm or

will I discard them without any great amount of

thought?

Would 1, if I were a customer, want to shop

regularly in my store?

If I were a customer just what would I think

of the store arrangement?

What would I think of my store service? Of

my window displays? Of my newspaper adver-

\\ In!.

turcrs .ii

Do 1 s

manufac

peaking of window displays let me ask

sc questions concerning my displays:

langc my displays frequently or do I

same old displays to remain in the

rom week to week gathering dust and

mure bedraggled and unattractive as

ike the most effective possible use of

IV trims furnished mc by the manufac-

distributors?

! to it that all the material sent by the

rera and distributors for use in mak-

tdo thective is used i

Or do I allow <

to be discarded

xpeiiditlirc of son

of

UK MASTERS VWCE" We Back the Dealer

Who Backs the Victor

¥ if

Knight-Campbell Victor Sen ice is an invaluable link between
Victor product and the Victor dealer who appreciates the world
wide fame and supremacy of Victrolas and Victor records.

VlfTftR IflRRPRS* Colorado', coo] canons, her inviting iroul streams and healthful air all lii.1 you fftMC IHl.lVlwUDDLi\u radiant welcome i" il"- Vicloi Jobbers' Convention al Colorado Springs on Julj 11-13 LUltlL I
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Victor

Supremacy
The universal recognition of Victor

supremacy is one of the greatest assets of
every Victor retailer.

With Victrolas in such splendid variety,

Victor retailers can satisfy every demand,
and the volume of business. is limited only
by the individual effort of each retailer.

"Victrols" .• ihc Registered Trade-mark 0 f .be Vlelor Talking Machine Company
designating the product! of this Company only.

Wnrning: The use of the word Vlcirols> upon or In the promotion or ule of ray
other Talking Machine or Phonograph product* ii misleading and illegal.

Important Notice. Victor Records and Victor Machines are scientifically co-ordinated
and synchronised in the processes ol manufacture, and should be

used together to secure perfect reproduclioo.

Victor Wholesalers

Baltimore, lid.

...Gately-Haire Co., Inc.

...Elyea Talking Machine Co.
Phillips & Crew Piano Co.

...Cohen & Hughes.
E- F. Droop St Sons Co.
H. R. Eisenbrandt Sons, Inc.

Birmingham. Ala. . .Talking Machine Co.

Boston, Ma Oliver IJilsoo Co.
The Eastern Talking Machioe

Tbe M Steinerl & Sons Co.

f.r I) o. N, Y American Talking Mach, Co.
G. T. Williams Co., Inc.

Buffalo, N. T Curtis N. Andrew!
Buffalo Talking Machine Co..

Burlington. VI American Phonograph Co.
Uulle, Moot Ortott Bros.

tlilcago, 111. Lyon & Healy.
The Rudolph Wurliuer Co.
Chicago Talking Machine Co.

Cincinnati, O Ohio Talking Machine Co.
The Rudolph Wurliuer Co.

tlrveluntl. O The Cleveland Talking Ma
chine Co.

Tbe Eclipse Musical Co.
Loluuibua, O The Perry B. Whitsit Cu.

Hallos. Tex. Sanger lira*.

Denver. Col*. The Knight Campbell Music

Ilea Moines, 1«_ Uickd Bros. Co.
DrlroK, Mlcti Grinnell Bros.
i ra, N. V Elmira Arms Co.
1.1 Paao. Tex W. C. Wall Co.

Honolulu, T. U Bergsiroro Music Cu., Lid.

Houston, Tex The Talking Macbine Co of
Texas.

1 a A i
.

1 1
1
ii | .

••
1 1 . Ind.. .Stewart Talking Macbine Co.

Jucksonillle, FU.. . Florida Talking Macbine Co.

lUn-o. City. Ma...). W. Jenkins Sons Music
Co.

The Scbmelier Co.

Los Angeles. C>1„ .Sherman, Clay & Co.

Memphis, ..O. K- llouck Piai Co.

Milwaukee, Wli, .

Minneapolis, Minn.
Mobile, Ala.

Newark. N. J
Neir tlarcD. Conn.

Onmha. Nebr.

K«.he,.ler, K. V.

Malt Lake City, 1

Toledo, O

Wn-liliiglon. I). C.

Badger Talking Macbine
Beckwitb, O'Neill Co.
Wm. H. Reynaldi.

Collings Si Co.

The Horton-Gallo Crcamci
Co.

..Philip Werlcin, Ltd.

..Blackman Talking Mich.
Emanuel BlouL
C. Bruno S Son, Inc.
Charles H. DiUon & Co
Knickerbocker Talking I

CO., Inc.

Ortries. Inc.
Silas E. Pearaall Co.

.Ross P. Curtice Co.
Mickel Bros. Co.

-Putnam-Page Co.. Inc.

.Louis Buehn Co., Inc.
C. J. Heppe St Son.
Tbe George U. Omstein Co.
Penn Phonograph Co., Inc.
[he Talking Mtchine to.
II. A. Weyraann ft Son, Inc
.W. F. Frederick Piano Co
C. C. Mellor Co.. Lid.
Standard Talking Macb. Co.
-Creasey Si Allen, Inc.

.Sherman, Clay & Co,

.The Corley Co.. Inc.

,E. J. Chapman.
.Tbe John Elliott Clark Co.

.Sherman, Clay Sr Co.

.Sherman, Clay A Co.

.Sherman, Clay & Co.

. Koerberlirenner Music Co.

.W. J. Dyer & Bro.

.W. D. Andrews Co.

.The Toledo Talking Macbine
Co.

Kogera Si Fischer.

Victor Talking Machine Co.
Cemden N. J., U.S.A.

Victroln No. 90, $125
Mahogany, oak or walnut
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A QUIZ FOB TALKING MACHINI: MF.N

{Continued from fagr Ai

Do folkt ever comment favorably on my win-

dow (Ilapltya?

U they do nol, isn't dial a pretty «ood indica-

tion that my dujilay* arc nol niakmir tllC Im«

nrenion tltry ihould make?

Do I hook "i- More arrangement ami ilie good*

*liown mi my counten with the dliplay in my
show window*?
For Jnilancc, wben there i> a display > tbe

show window* of some certain InlkinK midline

record*, do I feature theie record* on my coun-

ter! 10 (bat tbe iltenlion of nil Ihc cutiomeri

enteriiiK tho Itorc will be callril to the records?

Or when I am featuring lome particular kind

oi midline in my iho.w window* do l ice to if

tliat iberc i-> n good, prominent display of tbe

mine midline! Iniido tbe store near (lie main

cntrntice?

DO I occasionally bave a Ipoclal counter near

the main entrance on which I feature tlie K'""'*

which arc being displayed in the main ahow win-

dow!?
In other words, in my sale* promotion work

(v. II kil.il>> i ll, mi i!i> I om|i|y put mmir k

in the show window ind let it u» at thai, with

out doing the least little thinu to hook lip my
dflpliyi Inilde the store with the good* shown in

the windows?

Do I lUo book up my window dllpliyi and

counter* with all the newspaper advertising I

run?

i mi instance, when I am running newipipct

advertisement calling itlentlon to some special

records, do 1 see to it that the records are also

fdlured in my show windows and on my coun-

ters?

Am 1 nuking my nowipttpei advertising Just

B| effective IL- I possibly could make it, or do I

dash oil lomctlifng ind pay lor hiving h pub

Imbed without considering it from every angle

a* to whether or not it will really help me sell

Do 1 use the electros furnished me by in.inn

I dinedficttirti ami distributor,

forget that the ads thus furnished ine were pre-

pared by skilled advertising men and that their

insertion by me is sure to help me sell larger

<iuantilic» of (he goods mentioned in the adver-

tisements?

Do I check up on my ads so as to know just

which ads create the most business for me and

just which ads are the least effective?

And do I then try to frame future ads. along

tbe lines of those ads which have brought me

the most business?

Do I run my advertising in the local news-

papers on a regular schedule or is it inserted on

a slipshod, hil-or-miss basis which has no defi-

nite plan and which, for that reason, can hardly

be expected to bring in any very definite results'

Arc Ihc records 1 am selling those which have

ihe biggest appeal to the trade I am catering tor"

Ask yourself these questions, Mr. Talking Ma-

chine Dealer, and give candid, honest answers to

all of them.

You'll find it will help you immensely to do

so. Do it NOW!

VIC I KOLA MUSIC ON CITY PIERS (ilLMORE BROS. TAKE ON BRUNSWICK

Talking Machine Meets the Emergency When
Funds Are Not Available for Hiring Bands

Despite .ill the statement! by various officials

ill New York City from the Mayor down regard-

ing mil only the desirability but the absolute

necessity of music for tllC public, it appears that

city coffers are so depleted that there is no

in \ available for the hiring of bands to play

On .'II the recreation piers. The result is

[lint some ol these pieri have been opened sim-

ply as breathing spaces for residents of ihc

IJiipuloiii distrn 1^

It \t Interesting to the talking machine trade,

however, to know that once again the talking

n.i< linn has conn- to the rescue, for it has been

arranged to have a Victrola equipped with a

i.ll 1 1 1 1 ! r I ml <\ cuing:, during the wrek. ll is be-

lieved thai Ihc talking machine will serve lem-

1 ily at least to fill the public desire for

music until provisions can be made fur hiring

a bund

Well-known Department Store of Detroit to

Give This Line Strong Representation

Detroit, Mi< h„ July lounceincnt is made

iger in the. talking

Kalamazoo, Mich., have taken on the Brunswick

and will soon handle this line exclusively.

Gilmorc Bros, operate a large department store

and are well and favorably known in their city.

They have devoted the front of their entire third

floor to their new phonograph department and

will add additional demonstration rooms in the

Fall, They are very enthusiastic over the out-

look for talking machine trade and announced

their assuming the Brunswick agency in a full

page in the local papers.

SWISS CUSTOMS DUTY TRIPLED

,-ilh tin- old duty of i

L. L. PARKER RE-ENTERS BUSINESS

Lloyd L. Parker, following' a three months'

vacation, has re-entered the , music business in

Harrisburg. 111. Mr. Parker has purchased the

Harney Ashe Music Store and will carry a full

Vh i

Gulbr Jesse French pianos

ilf of every business suc-

begins with a simple

The Life of the Phonograph Depends on the Oil
Any ordinary kind rnay seem good for a short time, but the efficiency of the best machine is soon ruined

by poor oil. Ii you cue about the reputation of your phonographs—if you want them to give the

service planned for them by the genius of the makers, don't

take chances use Nyoil and no other.

is the most highly-refined phonograph oil in use. Every
impurity is taken from it. leaving only what is required to

keep a machine' in perfect condition. 1 1 will not gum
or become rancid. It is colorless and has absolutely no odor,

it lubricates the machine and is unequalled as a polish for

fine woodwork.

We Make Over 80% of the Watch Oil

Used in America
and have done so for more than 50 years. This means that

we know the kind required for fine meehanisms. Nyoil is

everywhere recognized as the standard lubricant for

Phonographs, Sewing Machines, Typewriters and other
machines requiring a pure, quality oil.

WM. F. NYE, NEW BEDFORD, MASS., U. S. A.

EDISON
tasted NYlHL

T
!

It la suitable
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|
TREMENDOUS GROWTH OF THE INDUSTRY

|

Till', report <•( i lie Bureau "i Census regarding the talking machine
liiulc in l

1 *] 1
' and comparing tin- condition ut" I he trade iti that

year with the situation in 1914, which appeared in last month's World,
is of unusual interest, for it represents official information relative

to the tremendoui growth of the industry within that period. Ii is to

In- assumed, of course, thai there ran be found sonic errors in the

CeTiSua figures which are hased mi information eolteeted from sources
which may not take in ever) detail, but even though they be discount-

ed i«> a certain degree tbey cannot but impress the casual observer
with the real importance "i the talking machine industry as a whole.

An industry ihe products of which grew in value from $27.11<>,-

000 in 1911 lo $158,548,000 in I'M", nearly 500 per cent, is an indus-
try that is distinctly worthy of consideration and one that the average
business man Should lie glad in he lied up with. In the same period
all othei branches of the music industry, including pianos, band in-

struments musical merchandise, etc.. showed a growth in value of
products from $96,198,000 to $17<>.141,000, or about 83 per cent. It

is in. wonder thai the manufacturers and retailers in other lines of
musical instruments regard the talking machine trade with so much
interest and to a certain degree with envy.

From only IS establishments in 1914 the industry grew to 166
in I'll", and (here is reason in assume that quite a number of so-
called manufacturers were overlooked by the Census Bureau in the
Utter year. Should the census be taken again this year it would be
round ili .i the number of establishments had dropped materially, for
during the past twelve months a substantial number of concerns
listed as manufacturers have closed up shop and vanished. In the
face of this, however, the value of the products will be found to be
pretty close to the !

1>1Q level.

As it stands now, or as it stood in 1919. the value of talking
machine products came pretty close to representing 50 per cent of the
total value of all musical instruments ami parts manufactured in the
country, for they represented a total of $158,000,000. as compared
to $176,000,000 for all other products. These figures are indeed
significant and should provide a fitting answer to those who vear
after year, for the pftsl decade, have pretended to see the passing of
the peak of the talking machine demand. The fact remains that the
industry stands well among the other industries of the country and
is of sufficient magnitude to insure permanence and a certain measure

of growth for many years lo come. The talking machine is no longer

a passing fad or fancy, for the public of ihe country do not absorb

fads at the rate of $158,000,000 a year.

|
THE BUSINESS SITUATION SUMMARIZED

|

THE popular business slogan of the day, "Hard times are not

coming but soft times arc going," sums up in a few words the

actual conditions as they are regarded by the business men of wider

vision. There is a wide difference between the business depression

under which industries have been laboring and hard times as they

have been known lo exist in this country, but there is no question

regarding the fact that to keep business moving at all an unusual

amount of effort is required.

The talking machine trade, taken as a whole, is fortunate in

that it has suffered less than the majority of the industries of the

country. It was one of the last of the trades to feel the weight of

depression at all, and at no time has the industry been at a standstill.

The worst that has happened is that there has been a falling off in

demand, and the abnormal conditions that existed during the past

few years have given place to a situation that demands salesmanship

and careful business management.

The chief handicap under which certain talking machine dealers

are operating is that they have not heretofore been called upon to

exert any great amount of selling ability. With most of them this

ability existed, although it had for a long time been more or less

dormant, and in the emergency it was a comparatively simple matter

to develop the selling end along the recognized lines. There have
been a number, however, who have become so used to having the

business conic In flioiii that they have been unable to meet the new
situation successfully and have suffered accordingly. In view of the

close co-operation offered by the various leading manufacturers,
however, including Ihe advertising and sales helps supplied to the

dealer, he is free from most of the worry of planning the selling

campaign anil is simply called upon lo go out directly and sell. The
man is indeed lacking in energy or the ability to apply the principles

of good business if he cannot get results from the material thus
placed at his hands.

The distribution problem in the trade has changed from that of
'•sit and take it" to "go and get it" when it comes to business, There
is nothing fundamentally wrong with the industry. There is no really

tangible buyers' strike such as was reported in other lines of trade. It

is simply thai Ihe public instead of buying is in a frame of mind where
it demands to be sold. It will be found that the retailer recognizing
this principle is not going to have much time to complain that busi-
ness is gone to the dogs.

SUCCESS OF CARAVAN CONVENTION IDEA
T-Mlh Edison Caravan Convention which opened in New York so

1 successfully as The W orld went lo press last mouth closed its
sc--,ons, a fo r visits to New Orleans and Chicago, in Vancouver on
June 27-28 in a blaze of glory. The various sessions brought together
a great body of enthusiastic and optimistic dealers and wholesalers,
and ihe sessions were, as a whole, most inspiring and stimulating.
I he program was original and excellent in quality ; the sales talks
and the many interchanges of views arousing not only confidence hut
a new spirit of enterprise among those present.

The various gatherings again demonstrated the success of- the
Edison Caravan Convention idea, and the fact that an ambitious
program, such as that represented at this convention, could be suc-
cessfully presented in four cities in widely separata! sections of the.
.onniri. before ni.,re than five thousand dealers, is in itself a tribute
to the ability and foresight of those responsible for the development
and execution of the idea.

The thought back of the Caravan Convention is that instead of
taking several thousand dealers from their businesses and bringing
them across the country for one general convention, it is belter to
reverse the process and bring Ihe convention to the dealers, hence it

is that in New York. New Orleans, Chicago and Vancouver Mr.
Maxwell's play and Ihe program that accompanied it served to
arouse the enthusiasm of audiences that in each city exceeded a thou-
sand in number. Il is but natural thai Ihe Edison Caravan Conven-
tion idea should altract attention from many other industries who see
in the plan a solution of the problem of maintaining contact between
manufacturer and retailer successfully and, according to the general
standard, economically.
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THE NEW CANADIAN COPYRIGHT LAW
"•HE p;

direci

Tl mm
(he Act providing foi

tlie use of copyrighle

hire of Ihe Act follow

llit bill was passed. As ihe matter stands now, a talking machine
(hat lias been sold on instalments may be seized for rent in Pennsyl-
vania, even though the title in the instrument rests with the dealer.

It may he that the MacDadc Bill, or a similar measure, will be
introduced again, bul that means that the work must be done all

over again, and unless the trade shows more interest than it did in
the last "bill the elTori will be (utile.

I 'AH. ml i

the United Slates Copyright

J particularly burdensome to

that in Canada many thou-

id to publishers and com-

> been avoided through

the record interests, nevertheless mea
sands of dollars in royalties must bt

posers by record makers that heretofore has

the absence of any definite law.

The talking machine interests can find some solace in Ihe (act

that the efforts o( music publishing interests to have the Canadian
Act provide higher royalties for the use of music were not success-
ful, for should the higher royallics have been obtained it is believed
that that fact would have been cited as a precedent in demanding
higher mechanical royalties under the provisions of the United .Stales

Copyright Act, which, it is expected, will be before Congress very
shortly. Incidentally, it might be well for all record interests to

watch the progress o( copyright legislation in this country with a
view to protecling their interests.

NEED FOR ACTIVE ASSOCIATION WORK
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jtatlVCs of such organira-

and thai these merchants

is an argument thai the
average <

The various divisions ><( the mil

freqiieht intervals to defend tltemsch
or (o support legislation that promise:

live action can only be taken by wcll-t .

seem that talking machine dealers in van
Irade affiliations, should form representat

represent the trade in the State legislature and on occasion in

matters of national scope. The incident in Pennsylvania shows the
results of the lack of such a Siaic organization.

industry arc i ailed upon .ii

against obnoxious measures

» prove beneficial, and cffcc*

ncd organizations, It would

arious States, regardless of

EVIDENCE o( the necessity (or strong and aclive association

work on the part of talking machine men in various States is

offered in the case of the MacDade Bill that was passed by the
Pennsylvania Legislature recently and then vetoed by the Governor.
The bill was designed for the direct benefit of talking machine
dealers, and explicitly exempted talking machines, sold on instalments
or hired, from levy or sale on execution or distress for rent.

When the measure was first introduced the attention of the

trade was called to the necessity o( getting behind it and making
every effort to see that it was passed. Although several attorneys
representing large Philadelphia department stores selling lalking
machines, as well as members of the Pittsburgh association and a
few individuals, sensed the importance o( the bill and lent their

support to it, the interest was in no sense State-wide, and it was
not until the message went out that the Legislature would probably
ignore the bill entirely unless the trade showed some signs of life

that any organized effort was made to push the bill through.

Even though the Legislature was moved to act favorably, the

Governor in the absence of any definite and strong trade arguments
for the measure saw fit to veto it. It is understood that Ihe landlord
and real estate interests of the State were more active in seeing that

the bill was vetoed than the talking machine men were in seeing that

SELLING PROBLEMS DISCUSSED BY JOBBERS

T^IIE announced plan of the National Association of Talking Ma-
1 chine Jobbers to make the annual convention held at Colorado

Springs July 11 to 13 a real business or selling convention was
carried out to the general satisfaction of many members of that

organization who journeyed to the West to attend the sessions. Not
that the jobbers had not discussed selling plans and problems before,

in fact for several years past the question of production has injected
itself into the discussions and been of sufficient importance to rele-

gate the matter of distribution to the side line.

The realization of the fact that the selling problem is the impor-
tant one before American business to-day and the inclination to

study that problem at close range in all its phases docs credit to the

jobbers who have, as individuals, shown remarkable progress during
the last couple of years in the mapping out of their selling campaigns
and the formulation of selling helps for dealers.

There were, of course, a number of jobbers who felt that the

discussion could have been held to greater advantage at some Eastern

I>oint closer to the Victor factory, but the sincerity of those engaged
in the various discussions indicated that the time and place had little

to do with the consideration of matters qf vital interest to the Victor
trade at large, and for that matter to the entire industry,

The question that faced the jobbers incidentally was not one of

disposing of surplus slock, lmt rather one of evolving a sales plan in

preparation for the future—of looking ahead and anticipating the

business demands that may be expected to develop the coming year.

BIG VALUE IN BOTH TONE AND IPRICE

7 lA inches

and
&y2 inches

centre to centre

Large size sound

box

Mica diaphragm

Our No. 5 Octa-

gon Sound Box to

fit the Victor,

Columbia and

Sonora

is the best

Suitable

for Portables

Send for sample

The William Phillips Phono Parts Corp.
145 West Forty-fifth Street New York Cit
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More Album Capacity-
More Records Sold

This new set of NYACCO loose leaf albums
has been made particularly for the Victrola 80

The extra record filing capacity available

makes possible more record sales for the dealer

The Set Consists of

Six Loose Leaf Albums vertically filed

for 10" Records.

Two Loose Leaf Albums horizontally

filed for 12" Records.

Complete shelving included.

All of the well-known

NYACCO Quality

Our sets are made up in our latest im-
proved Album No. 600, which is a loose-

leaf, patented, solid wood and metal back
album—as well as in our old-style album
with one-piece cover, No. 4.

Sets lor ever) style machine to hold five, si\, seven and eight to a set.

When purchasing albums be sure they are NYACCO albums.

Look for the Trade-mark

Accept No Substitute.

Jobbers and Distributors Throughout the United States and Canada
Write for Quotations. Samples Submitted

1

Upon Request.

NEW YORK ALBUM & CARD CO., Inc.

2.V25 Lupcnard St., New York, N. Y. 415-417 S. Jefferson St., Chicago, III.
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How to Secure the Most Profitable Results
From Newspaper Advertising

nh.

clia

!>].-<

:lh<.d. <

i getting• if a merchant
people to talk about him, he i

advertiser.

Time and time again merchants have tried

advertising stunts which jammed the sidewalk

in front of the window with people and created

a lot of curiosity and interest in the attraction,

but when they came to sum up the results they

were found to be far from satisfactory.

Talking machine dealers probably use the

newspapers more than any other advertising

medium, and rightly so, since there is no means
of reaching the buying public that is more effec-

tive unless a dealer is so located that he cannot

use newspapers to good advantage.

Competition is too keen these days to insert

"any old kind" of advertisement in the news-

papers and expect results. Every advertisement

signed by a dealer should be the result of care-

ful thought and preparation, either by himself

or someone fitted to prepare good copy.

There are business men who still think that

a successful writer of advertisements is one who
can write copy which will . "hypnotize" people

into buying. This is a false conclusion. A good
advertisement writer is one who can put his mes-

sage into clear, concise, simple sentences.

The idea is the big thing, and the writer may
or may not have conceived the idea of the mes-

sage lie attempts to put across. On the idea

depends the success of any undertaking. No
matter how well the advertisement reads, or how
beautiful in appearance, it will not sell goods

unless the right idea is back of it. One who can

both conceive practical merchandising ideas and

write and plan good advertisements is the ideal

advertising man.

A merchant who is full of sound, practical

selling ideas, but lacks a fair education, should

not attempt to write his own advertisements

—

better let the local newspaper man whip them
into shape.

If a merchant advertises a talking machine or

phonograph, names the price and quotes low

terms he cannot expect to secure better terms

from his customers.

An advertisement that makes no mention of

terms or states "Terms Within Reason," "Rea-

sonable Terms Accepted," "Monthly Payments
Accepted," or similar statement!

cures better terms than one that

payments. There is

unless you wish to interest people

terms the first consideration.

mcnts quoting low terms. They do not know
one instrument from another, but they arc un-
der the impression that terms are practically

the same everywhere.

It follows that there is no use in .luotini:

of wishes

crtise- usually

By I.. C. Lincoln

Mkc a change an advertised brand i

:iHy ili:.

nkfii Mil

ject be diictmcd in

would think or say

dvcrftaetl brands fur

ply known of them

Profitable Advertis-

ing Does Not Simply

Attract Attention but

Gels Satisfactory Re-

sults in Matter of Sales

chased

sands

tltroua

liants are (llOlc who
rticles and idvcrtllC

le know where these

iriably se-

specifies definite

stating terms

you will have made less money or are in not

so substantial a condition at the end of the year.

It seems to he the belief of some dealers that

it is not necessary for them to advertise. They
believe, apparently, from the fact that grocers

and druggists do not advertise brands thai are

nationally advertised that it is not necessary for

them to do so. They fail to consider that there

may be several grocers or druggists in a town
selling the same brand of goods and the number
of dealers selling Sonoras, for example, is lim-

ited to one or two. Grocers and druggists are

well aware that it is the advertised article thai

is in great demand, and this is why you will find

well-known brands on the shelves of every suc-

cessful grocer or druggist.

You will notice, too, that when a clothier sells

a certain brand of clothing he advertises exten-

sively in the newspapers regardless of the fact

that this brand is widely advertised by the manu-
facturers. This is because clothing stores secure

exclusive selling rights similar to those prevail-

ing in the talking machine trade and clothiers

advertise to let the people know that certain

brands may be obtained from them.

A man or woman may buy a certain brand of

hat, shoes, clothing or other commodity for .

years, and when for some reason he or she

FEATURE UODOWSKY PIANO RECORDS

Double Page Spread in Saturday Evening Post
Devoted Entirely to Featuring Godowsky Rec-
ords Made by Brunswick Attracts Attention

which tl entirely
to the e |ilni!;il

nadc by
recorder by Lcc

recenl b Schubert-Tauss le Mili-

taire," paraphrase, at .1 Mai lowcll's

"Witchc s' Dane
s devo

e." The text o this at

tliod ol

reproduc

factory ;c records,

B
It

P

d( en hap-
pen thai

ject, but of brin :ing the

attentioi of th e public to pia lOfortc record!,

especially those made by Godowsky.

Don't be afraid of a small begin

of corn, if allowed to rcprodu

would in four years produce aboi

bushels. Little efforts in the It

field often bring big results,

DON'T PRICK YOUR FINGERS
THE BEN HUTCHES

"PICKUP" NEEDLE CUP
Is Adapted to All Makes of Cabinets

DEALERS: Send for prices.

MANUFACTURERS should equip their machines wilh this attractive feature.

JOBBERS' applications now being received.

HUTCHES ENGINEERING ASSN. 451 East Ohio Street, CHICAGO
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What About the Fall Season?

it
This is the Peerless

trade-mark the sign

of the quality album.

We are the origina-

tors of the album in-

terior for Victrola
No. 80.

If Noah had waited for the rain

before building the Ark—he would

have been out of luck—or, as Theodore

Roosevelt once said, "Ninety per cent,

of w isdom consists in being wise in

time."

Economists tell us that the peak of

depression has passed and that the re-

action is going to be an era of pros-

perity as great as we have ever known.

Peerless has taken full advantage of

the "breathing spell" to prepare large

Stocks of standard albums in anticipa-

tion of a lively Fall and Winter trade

and can now render an unusual service

to those w ho would "be wise in time."

When placing your order for ma-
chines and record cabinets it is an easy

matter to estimate your requirements
for albums and an order in our hands

now for shipment to you in September,

October, or e\en as late as November,
"ill prevent the possibility of last

minute shortages and find you equipped
to handle a big volume of sales.

Normalcy is here—prices are at their

best—buy now !

Costs You Nothing
li you .in- not on (ll ir mailing list write ai once

or our monthly bulletin and new revised prices.

We are the origina-

tors of the " Peerless

Big Ten," a twelve-

inch album for ten-

inch records.

We are the paten-
tees of the original
Peerless wooden and
metal back albums.
See letters patents.

Phil Ravis, Pres.

Peerless Album Company
636-638 Broadway

New York

Atlanta Office, 74 Forsyth St. Boston Office, 20 Sudbury St. Chicago Office, 21 E. Van Buren St.
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New Record Filing System for Dealers Sug-
gested to Aid Salesmen and Increase Sales

In the belief that if all the recordI mido by one
particular artist or organization were grouped
separately on the record shelves of the retail

store it would he easy for salesmen to feature

the lesser known records by the different artists

ami thus increase materially the volume of gen-
era! sales. Bernard Alpers, of New York, has
evolved a system to provide for such a group-

ing of records.

According to Mr. Alpers the system ean be

easily installed, and lias been proven hy expe-
rience to be of practical value. It does not call

for any renumbering of records, but simply of

some restocking to bring them together, accord-
ing to a definite plan.

According to Mr. Alpers, when all the records

of one artist arc together on a single shelf the

work of supplying a customer with records by
that artist is greatly facilitated. "Should a cus-

tomer approach a salesman for a Cluck record,

for instance." said Mr. Alpers, "the salesman by
the use of my system could readily pick out

two or three Gluck records from the shelf with-

out being obliged to spend time looking through
the catalog for certain numbers only to find

some of them out of stock, ft is natural to

assume that a person who asks for a record by
a special artist will be interested in other rec-

ords made hy that particular artist, and thus the

salesman finds the opportunity for placing be-

fore the customer at the psychological moment
some of the lesser known but nevertheless well

worth-while records.

"There is no question but that the delay occa-

sioned by hunting through the catalog for the

records of a certain artist and then going from

one part of the store to another to pick out

from the shelves the records that happen lo be
in stuck means loss of sales, fur the customer
is likely to become impatient. With the records
all together this delay is avoided, for a glance
at only one shelf tells just what records are in

muter the old system, he it likely to be inter-

ested in pushing these records.

"From the salesman's point of view, too, the

new system helps to facilitate his work, fur

ascs be is required only to
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Chart of New Record Piling System

Slock, It means something to the salesman,
too, for lie is generally inclined to push the

more popular records at the expense of the

lesser known because it means commissions to

him to save time. If lie can present two or

three records hy a favorite artist tu less lime

than is usually consumed in finding one record

merit in it,

lion particularly

present the lesser km
artists in a manner i

mean sales, One of 1

manufacturer has hec

He the many record

whole

lerablc

sidcra-thy of

i* calculated to

(U by prominent

Unit lhal should

mi of the record

i before the pub-

genuine intrinsic value

which have not heen strongly exploited in the

company's publicity. Most of these records arc

made by artists of standing, and plans such as

that suggested hy Mr. Alpers should at least

(Continued »" Page 15)
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WIDE-AWAKE DEALERS
are increasing their profits through the sale

of De Luxe Needles

Before you place your next order write to

us for samples and full particulars about

DE LUXE NEEDLES
IncorporatedDuo-|one Company

Soie Manufacturers of De Luxe Needles

ANSON I A, CONN.

DON'T FORCET THESE FACTS \

Perfect Reproduction of Tone No Scratchy Surface Noise

PLAYS IOO-20O RECORDS

Full Tone Medium Tone

Three for 30 cents (40 cents in Canada)
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Lucy Gates sings two songs that will never
grow old, just as everyone wants to hear
them sung. "I Dreamt That I Dwelt in
Marble Halls" and "The Last Rose of Sum-
mer" will sell now and always. A-6186.

Columbia Graphophone Co,
NEW YORK

NEW RECORD FILING SYSTEM HELPS
(Contit)Hfit from page 13)

give these little known but meritorious" records

a showing at regular intervals.

The plan can also he adopted for the handling

of dance records by the popular organizations

such as Whitcntan's, Rcnson's, Isham Jones' or"

1 he Waldorf-Asloria orchestras. It frequently

happens that the record buyers arc strongly in

favor of dance music as played by one or an-

other particular orchestra, and with all the va-

rious dance numbers by the orchestra grouped

together they could have the full range pre-

sented to thcin without delay.

Perhaps such a plan as that presented by Mr.

Alpcrs or some similar idea designed to keep

all the records in the catalog moving steadily

rather than lying dormant on the shelves until

called (or might serve to overcome any slight

lull that may develop in record demand other

than that for the current popular hits.

JURV-ROWE CO.'S NEW DEPARTMENT

Formal Opening o£ New Exclusive Victor Store
in Jackson, Mich., Success—Eight Thousand
People Attended—Great Musical Program

Jackson, Mich., July 5.—Never before was an

exclusive Victor department ushered into being
under such auspicious circumstances as those
which attended the recent formal opening in this

city of the Jury-Rowc Co.'s Victrola depart-

ment. Beautifully decorated with wild huckle-
berry boughs placed in festoons. gTaccfully

drooping vines and potted geraniums added to

NEW BRUNSWICK SHOP IN DALLAS

Rosser-Macon Co. Opens Second "Bungalow

House" at 1211 Elm Street, That City

Dallas, Tex., July 1.—The Rosser-Macon Co.

last month held the formal opening of its sec-

ond Brunswick Phonograph Shop at 1211 Elm

street. The establishment of the new store re-

flects the success met with by the company in

the original Brunswick Shop opened last De-

cember at 1818 Main street.

The new store, as was the original, has an in-

terior arranged to represent a very attractive

bungalow with green gabled roof and five cosy

rooms for the demonstration of Brunswick

phonographs and records, A handsome room

for the display of machines is a pleasing feature

of the second lloor.

ADVERTISING THROUGH CHILDREN

A. A. McMillan, Victor dealer, Brookings,

S. D., has adopted a plan of reaching house-

holders through school children. Book covers

arc distributed free of charge to the public

schools. These covers arc made of strong brown

paper on which is printed his name and a few

interesting facts concerning the Victrola. By

this method his advertising goes into practically

every home in the community.

Jury-Rowe Co.'s Window
the charming arrangement of the establishment.

A musical program unusual in the brilliancy of

its achievement was rendered by Jackson's best
talent, which has attracted so much attention

throughout Michigan.

Mrs. Frederica Brown Rogers, with her usual

ability to charm and please, gave scvera] num-
bers in a most enjoyable and artistic manner,
while R. M. Shurtz also contributed to the pro-

View of Interior of Jury-Rowe Co. Store

gram several numbers of merit, which won
spontaneous applause from the listeners. Mrs.

H. M. Burdick accompanied the singers. Other

delightful numbers were given by Max Helmer

on the violin, accompanied by Miss Gladys

Springctt, and his offerings were greeted with

enthusiastic applause. A touch of variety was

added to the program by the selections of a

more popular vein given by Dana's Society Or-

chestra.

Eight thousand people patied through the dc-

artment and nmre than a thousand were turned

he event was arranged under his personal super-

Flowers were received from the Victor Tnlk-
ng Machine Co., Grinnell Bros,, Detroit; Chi-
ago Talking Machine Co., Toledo Talking Ma-

Oiit-of-lown guests included V. F. Suddards,
cprcscntativc of the Victor Talking Mnctiine
^o., Camden, N. J.; C. H. Grinnell and G. F.

Martin, of Grinnell llros., wholesale depart-
nient, Detroit, Mich.; C, W. Hyde, of Chicago
Talking Machine Co,. Chicago, 111.; \V. II, Gan-
non, of Toledo Talking Jklachme Co, Toledo.
O.: H. D. Rowc, vice-president, and A. J. Jury,
secretary of the Jury-Rowe Co.. Lansing, Mich.

WATCH YOUR CORRESPONDENCE

Tactful, Courteous Letters a Necessary Adjunct
for Successful Business

Correspondence in the carrying on of the

average business is almost as important as hav-
ing efficient salesmen. Well-written, courteous,
intelligent letters exert a big influence in the

business world, whether they arc written for the

purpose of selling goods, making collections or
any other of the hundred and one things that

come up in the daily course of commerce.
The talking machine merchant should give the

(pjestion of correspondence serious considera-

tion. He should he absolutely sure that his let-

ters arc tactful and courteous. Another thing:

after the stenographer has transcribed the letter

from her notes read it carefully, make sure that

sign it. Do not allow your stenographer to sign

correspondence. Do not use the phrase "Dic-
tated but not read." If a letter is worth writing

it should he read and signed. Any dftcr course
is incorrect—in fact, it is insulting. Many a

prospect has been lost through an apparently

little thing like this,

PHONOGRAPH CASES
Reinforced 3 -ply Veneer

The Standard Case for Talk-

ing Machines and Records

Lei uj figure on your requirements

MADE BY

PLYWOOD CORPORATION, Goldsboro, N. C.

Mill* in V.., N. C. »nd S. C.

THESE RECORDS PROVED EXPENSIVE

New York City Youth Gets Sixty Days in the

Workhouse for Securing $53 Worth of Rec-

ords Under False Pretenses—A Good Lesson

Record thieves in New York, who have been

quite plentiful of late, arc now being meted out

the sort of punishment to discourage them from
continuing their practices. The courts have be-

gun to substitute jail sentences for lines, and
it cost a Harlem youth sixty days in the work*

house to secure $53 worth of records from the

Brunswick-Balkc-Collender Co. under false pre-

tenses. The thief represented himself as a

music dealer in Union Hill, N. J., and dis-

appeared with the records as soon as they had

been delivered.

It's a splendid thing to have a promising fu-

ure just so long as the promises arc kept.
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N excellent illus-

tration of the
value of concentration on one subject
is found in the great Babe Ruth. He
has concentrated on batting home

runs—and is showing big results.
The Victor retailer who is "exclusively" Victor

also concentrates. "He" is the one that 'is making
the home runs m the talking machine merchandising
held and he is expending no more effort than the

fellow that only makes first

base or strikes out.

It is simply
a case of spe-

cialization.

Ormes
VICTOR EXCLUSIVELY s&

103 EAST 1251!! ST.,NEW YORK
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IMPORTANT TO THE TALKING MACHINE TRADE

Record Albums
Yes, Price is one point.

Bui so is Quality another point.

Quality and Price must be considered

together. "National Albums" are unsur-

passed and seldom equaled in Quality.

They give permanent satisfaction to the

user. Please your customers. Write us

for price list.

SELECTING THEIR FAVORITES

NATIONAL PUBLISHING CO., 239 S. American St., PHILADELPHIA, PA.
THE PERFECT PLAN

ACTUELLE RECORD SALES CAMPAIGN 1,500 CHILDREN ENJOY THE VICTOR

Dealers ia New York Tie Up Successfully With Franklin Parlors Supply Music For Englewood
Advertising—Success of Winterroth Store Celebration—Orders for School Machines Re-

sult From This Pleasing Demonstration
All Path* dealers in Greater New York and

vicinity arc showing a keen interest in the dc-

New York newspapers have been backed tip by
aggressive displays and advertising at the deal-

ers' stores. Window streamers featuring the

same records as those featured in the ads are

displayed in every window and link up the sales

campaign.

The good work started by Miss Ncicr. for-

merly in charge of Winterroth Piano Co 's Paths'

department, is being carried on most effectively

liy Miss Zee, her successor. Miss Zee, having

bad some years of experience selling phono-
graphs and records, is in position to contribute

many valuable ideas to her already well-estab-

lished department. The atmosphere of Winter-

roth's store has always been one most desirable

to the musically inclined, and the pleasant, af-

fable attention of the salespeople and the equip-

ment of the store for rendering the best of

service have contributed no little in this respect.

Englewood Children Dance to Victor Music

field, and Mr. Rusch, manager of the Franklii

NOW BURNHAM PHONOGRAPH CORP.

Los Angeles. Cal., July 6.—The Burnham Phono-

graph Mfg. Co. has changed its name to the

"Uurnham Phonograph Corp." J. C. Bclding.

secretary, reports an increase in the capital stock

of the company and a change in the personnel

of some of the stockholders; otherwise there

.has been no change and the factory, with the

same management, is running at capacity. It

was necessary, in order to effect the change of

name, that the Uurnham Phonograph Mfg. Co.

apply to the court for dissolution at the same
time as the new Uurnham Phonograph Corp. was
incorporated.

Parlor;

instructor, furnishing the

dances. As a result of thi

Franklin Parlors have re<

eight Victor school machine

schools, and Mr. Kusch is c

school ;

tageous

ind with a physical

lisic for the folk

demonstration the

ved an order for

for the Englewood
Kusch is co-operating with the

in planning the most advan-

these machines.

H. JAFFEE HEAD£ MUSIC CONCERN

H. JafTcc has been appointed president and

general manager of the Ridgewood Talking Ma-
chine Co., Ridgewood, N. J., succeeding J. Dnn-
lan, its former owner, who is now running the

Dyckman Music Shop, S51 West 307th street,

Mr. Jaflec is a well-known pianist, having

studied under that prominent teacher, Hans
Scifert, and is well fitted to take over and de-

velop the business successfully.

ADVERTISING THAT IS PAYING

UphanVs Music Store Adopts Plan of Concen-
trating on One Object in Advertising

Malukn, Mass., June 20.—Something of a depar-

ture from the usual method of music advertising

is being tried here with considerable success by
I pham's (The Community Music Store). This

establishment carries a full line of Victor talking

The advertising plan consists of concentrating

on one particular artist or rrcord and the whole
advertisement is built on this principle. For

example: li it is desired t" Feature ! ii.ntiMil.it

record, the whole ad is devoted t" thin purpose.

The name of the artist heads the text and a brief

oulline of his ability follows. The advertisement

closes with an invitation to visit the store and

To be successful an advertisement should

arouse interest and curiosity enough to cause a

visit to the store and view the object advertised.

The desire created by the ad can be intensified

into the purchasing point by the salesmen. The

INTERESTING THEJsCHOOL CHILDREN

The j. L. Roark Estate, Victor dealers of

Greenville, Ky., aroused much interest among

nth who
made the best drawings of Victor trade-marks,

and at the same time offered a list pi six fea-

tures of excellence in Victor machines and

records.

MASTER WAX BUSINESS BLANKS
Special Waxes for Recording and Black Diamond Business Blanks

The Black Diamond Blank for Dictating Machines is made of the finest materials and
will give cheaper and more satisfactory service than any other blank.

We would be glad to discuss a sales proposition from different territories for our
output.

The Wax and Novelty Company
67-69 Paris Street, Newark, N. J.

F. W. MATTHEWS, Prop. T"""""" 1,76
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TWO NEW STVLES^OF VICTROLAS

Portable Model and New Cabinet Machine An-

nounced by Victor Talking Machine Co.

Camden, N. J., July 6—The Victor Talking

Machine Co. announced June 14 Iwo new styles of

Victrolas, to be known as Style No. 300 and

Style No. 50. The latter is a portable instrument

listed at $45, and is in many ways a revolutionary

type of Victrola. It is of a very handy size and

yet plays cither the 10-inch or 12-inch size of

records. When the instrument is closeil the tone

arm, sound box and winding key arc rigidly

secured inside. From a construction standpoint

it is unique in that it contains no sound chamber,

the sound waves being amplified through an

quality of its reproducing compare very favor-

ably with the larger Victrola models.

Style No. 300 Victrola, listed at $250. embodies

all of the fundamental features which have for

Victrola, Style No. 300

years identified the instruments made by the

Victor Co. The top is designed in such a way
as to make it impossible to place bric-a-brac, etc.,

ou it. In other words, in this new model the

Victor Co. is carrying out its long-standing pol-

icy of building Victrolas to represent a definite

type of musical instrument winch cannot be

used for any multi-furniture purposes.

WICKLIPP BUYS PIANO BUSINESS

ith

Victrola, Style No. 50

overhead reflection process which involves a

number of features patented by the Victor Co.

It is light in weight, finished in mahogany, and

especially designed for use on picnics, camping

trips, canoeing, yachting, etc. The volume and

C. T. Wickliup. for the past seven years reprc

icntativc of the Columbia Graphophone Co.

icad(|iiarters at the J. H. Tcmpleman Piano Co.':

tore in Cyuthiana, Ky., has purchased the Tent
ilcnian business.

CURTAILING YOUR SALES ENERGIES

If You're a Dealer in Pianos and Phonographs

Don't Discriminate Against Them

A merchant who spends several hours every

day outside looking after his piano prospects

objected strenuously to the suggestion, made by

a traveling salesman, that he ought to spend

some time drumming up talking machine pros-

pects also.

"Surely," said the salesman, "you can sell

talking machines easier than pianos, and get

your money quicker. What is your reason for

hunting up piano prospects and letting phono-

graph buyers find your store unaided?"

"I can't give you a reason. It looks too much

like peddling. The piano is a big thing and

costs money; the transaction somehow doesn't

look so small." ,

All of which is the most fallacious reasoning.

Il a music dealer feels that he can help his

business by going out after it, or sending store

salesmen after it, he is not lowering his dignity

whether he sells a piano or a jew's-harp. Too
many men arc strong on dignity and short on

good old-fashioned American merchandising

ability.

If you have anything to sell, sell it. It makes

no difference whether you go outside and ask

a man to come in and buy or wait till the man
feels the need of the thing and drops into your

store when he has nothing else to do-

Whal is the difference between a manufac-

turer's salesman calling on a dealer in his store

and a retail salesman calling on a patron at his

residence, very properly asks a writer in The
Puritan.

If you take things too easy the reward will

come to you in inverse ratio.

Albert Leon, a well-known Victor dealer of

Perth Amboy, N. J., has recently been elected

Grand High Priest of the Grand Chapter, Royal
Arch Masons of New Jersey.

Do not think for yourself only, but for your
adversary, too.. Try constantly to put yourself

in his place. Make only such suggestions as you
would accept yourself if you were in his position.

—for Any Home
The Dealer who handles the Manophone is able to satisfy the

musical desires of every class of homes.

A more beautiful instrument can not be found than the

Manophone Style "L,"—a Colonial Tabic model suitable for

the finest homes. Six other models graduating

down to our Model "M" enable the Manophone
Dealers to accommodate every taste—and every
price. , -

Plays Any and All
Disc SZ/ Records

All models of Manophones will

play any and all Disc Records with
surprising smoothness and clearness, includ-
ing Records for Jewel point needles. This

feature opens every musical record library to the
Manophone owner.

Write today for complete particu-
lars concerning our Business Building
Plan for Dealers.

The Manophone Corporation
Adrian, Mich.

The Wonderful Tone
of the Manophone
The secret of this remarkable ac-

complishment lies in the unique and
original design of the tone chamber,
as featured in our Trade-Mark.
"The Human Throat"—carved
from solid wood, greatly amplifies
and softens the tones, giving rich-

ness, fullness and the clear bell-like

qualities so distinctive of THE
MANOPHONE.

Will Uip Human TftV

The Music Master
of Phonographs
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EXCLUSIVE OK^FEATURE

The NORFOLK JAZZ QUARTETTE
THE NORFOLK JAZZ QUARTETTE is another lucky number for OKeh Dealers.

Their music is best described as improvisations that are unlike any other. It reflects the
original negro folk songs, but to the monotonous chanting is added more harmony and
weird jazzed chants.

The initial release of "JELLY ROLL BLUES" totalled a sales four times greater than
any popular hit in that bulletin. These figures forecast the great possibilities in profits
for the trade.

You may be interested to know that it isn't the colored race which is responsible for this
jump in record sales. The big demand comes from the white people.

We see in this group a means to boost sales, and because this is so evident we are getting
ready to forcefully push their records. There will be a generous distribution of literature
and advertising. Everything will be done to help make their records popular.

ORDER BIG THEN FEATURE
The act of really introducing them to your customers rests with you. Play
them, talk about them. You can't help getting enthusiastic. And your
enthusiasm is well protected by the fact that they are exclusively OKeh.

«1.8
|
JELLY ROLL BLUES Norfolk Jazz Quartette

8Sc
'n

'

[
SOUTHERN JACK Norfolk Jazz Quartette

4345
[
MONDAY MORNING BLUES - - - - Norfolk Jazz Quartette

85c
.'
n

'

I

STANDING ON THE CORNER - - - Norfolk Jazz Quartette

4366
j

PREACHER MAN BLUES Norfolk Jazz Quartette

gSc
'n

'

j

WIDE, WIDE WORLD ..... Norfolk Jazz Quartette

Records
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Pertinent Suggestions on Stimulating the
Sales of Monthly Record Releases By Edward Rati

There is a little "stick-to-it" salesman noted
for his perseverance, always amiable and con-
genial and with a continual store of pleasing
little stories to tell, who, if given a little encour-
agement, is willing to be an active promoter of
sales for every dealer in talking machine records.
"This is a poor time for increasing the sales

force," says the average dealer. True enough,
but the little sales stimulator or stabilizer, as
you will, which we have in mind, is ready to be
employed for little or nothing; in fact, employed
or not, he is to be found somewhere about the
average talking machine establishment, restless

and chafing under the neglect or underestimation
of his ability by the proprietor.

Sometimes he is restricted to a position of
comparative insignificance in the store, where
customers, the more inquisitive ones, find liim

cut and after the first pleasant contact wonder
why the "boss" is so unmindful of so capable
and interesting a salesperson.

At times our little friend is given more con-
sideration and is allowed to go out amongst the

prospective local buyers, but usually lie strug-
gles along entirely on bis own hook, without so
much as an introduction from headquarters and
with little or no encouragement and support
from that point.

Under the above circumstances the best of

salesmen would find progress extremely diffi-

cult, which brings us to our point.

The "Monthly Record Supplement Booklets."

prepared and printed in attractive style by every
large manufacturer of records and furnished to

most dealers for little or no cost, arc indeed capa-
ble little salesmen. They tell the sales stories

regarding the current releases in a manner possi-

ble only for the most keenly developed critic of

music and musical merchandising. They put the

points across briefly and decisively. They estab-

lish a warm, friendly feeling between the reader
and the artist and a relative atmosphere which
contribute to the records. Yet too often they
are misused in that they are not employed to the

best advantage.

The maximum results can be obtained from
the distribution of the supplement booklets when
the dealer is unmistakably identified as an im-
portant factor in the progress of the anist and
selection to the ultimate audience. In the very
imprinting of the dealer's name and address in

the space usually allowed for that purpose a

great advantage is frequently overlooked. A
slovenly rubber stamp impression reflects most
unfavorably on the store whose name it bears
and breaks the happy charm, so to speak, of the
otherwise delightful little missive.

Some dealers have considerably developed this
detail by having the name and address neatly
imprinted together with the store trade-mark or
slogan, A most attractive variation is obtained
by several dealers who use a seal or neatly print-

ed label for this purpose. An instance is that of

a prominent piano house which employs a small

Proper Distribution of

Monthly Record Re-

leases Will Mean
Much in the Upbuild-

ing of the Business

probably read something like the following:
"Dear Patron;—When you glance through the

booklet enclosed you cannot help but be
reminded of the happiness ami keen entertain-
ment which several of the records can bring to

your home during these first warm Summer
days when a few moments of relaxation arc ao
desirable. The latest song hits and dance num-
bers arc just what you need to enliven the eve-
ning gatherings on the porch or outdoors. The
violin solo by when I first

played it here in the store, impressed me with its

soothing tones and its ability to brush nil cares
aside. It is indeed a record which you should
add to your collection. There arc also some
dandy spirited martini selections by
Hand, and others which you will certainly enjoy
hearing;.

'At your first opportunity won't you stop in

and let us play the latest records for you? Our
accommodations arc ample—always a large, cool,
airy listening booth wailing for you. Yours
very truly,

" Music Store."-

The booklet with the above enclosure, reach-
ing "Dear Patron," was properly introduced,
stepped in unabashed, and standing on its own
feet said its little say. If there was the tiniest

spark of buying fire in friend Patron you can
bctcha Music Store got the business.

harmonize regardless of the tint of the cover on
which the label is placed.

The mailing list to which the booklets are
mailed deserves the most careful consideration.

Manufacturers and jobbers are profuse in tficir

warnings to distribute literature with discrim-
ination, yet the mailing list, due to the detailed

attention which its proper maintenance requires,

is too often allowed to "go stale." From the

dealers' point of view the postage and mailing
expense of directing the booklets to "deadwood"
gives this practice a direct significance.

The dealer who first started enclosing a per-
sonal letter with each booklet mailed probably
reasoned that he would put in a good word for

himself instead of just advertising the product.

However, he was forging a most important link

in the chain, manufacturer to consumer, thereby
serving all members. His enclosure for the July
supplement mulligraphed on his letterhead would

COVERS TRADE IN CALIFORNIA

H. E. Mctcalf, Publicity Director of the Mag-
navox Co., Tells of His Extensive Trip

Oakland, Cal., July 2.—H. E. Meicalf, publicity

director of the Magnavox Co., of this city, re-

turned recently from an interesting trip during
which he obtained complete information ancnt the
Magnavox situation in California. In the course
of his trip Mr. Mctcalf, gave a demonstration
of Magnavox music and voice Tclemcgafonc at

every place where the Magnavox was not well

known. An automobile was equipped in prac-
tically every town, and the middle and southern

dealers were signed up. Calif

the greatest resort States, is

Magnavox sales.

nia, being one of

fertile field for

The Celina Cabinet
Represents Unusual Value

Because it is an honest product of quality,

truthfully represented.

Because it is built by a concern that has
a recognized reputation for fair and
honorable business dealings.

Because it is made in five Upright and
four Period Designs, such representing a

complete line to choose from.

The Celina Specialty Co.
Celina, Ohio
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Why Did Widener Do It?

\lu-i' making an exhaustive survey of the phonograph
situation, after taking into careful consideration the

features of everj product on the market, Widener's, Inc.,

operating a series of fourteen stores from Boston to

St. Louis, have taken on the Granby Phonograph line.

Nine of these stores are so placed geographically that

thej make ideal distributing points for the surrounding

territory. These stores are as follows: Boston; Worcester,

Hartford, New York, Newark, Philadelphia, Cincinnati,

Indianapolis and St. Louis.

Each manager of Widener's stores will take full charge

of each respective territory as Granby factory repre-

sentatives, succeeding the former representatives of each

territory.

The Granby-Widener Alliance

—logical, consistent and powerful—will prove a sales and
prestige builder extraordinary.

It is highh significant that so authoritative a judge of

phonograph values, anil an organization as experienced
in its speeiali/ed field as Widener's, Inc., should put the

seal of approval on die Granby and make it first choice
for future selling activities.

The Selection of the Granby
mi.ms much to you as a progressive merchant.

W hat influenced the Widener institution to choose the

Granby in preference to all other phonograph makes,
should greatly interest you.

Write or wire for full details of the Granby selling
franchise.

GRANBY PHONOGRAPH CORPORATIONHN ORF OUK-V IRG INlAEt
WholtiaU Diitributing Point*

Boiton Worcester Hartford N*w York Newark Philadelphia Cincinnati Indianapolit St. Louit
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Helping General Business by Capitalizing

the Popularity of the Recording Artists
Talki

past real

dci ! Bt ich

to liavc noted record artists appear in their re-

spective cities and to feature at the time the rec-

ords made by those artists and in other ways
hook up with the event. There is no question

but that the individual appeal of a great many
artists has been materially increased through
the fact that their records have been distributed

widely, and it is safe to say that a considerable

proportion of many concert audiences is made
up of people who are not so much interested in

the program as they arc in seeing in person the

If the inclination of these outside interests to

profit by the popularity of artist! won through
the medium of talking machine records develops
to any degree, it will not be beyond the realm of

possibility to expect to find in the theatrical

announcements of tile daily papers the state-

ment that this or that star or comedian is the

same one whose songs and recitations have
proven so popular on the records.

Walter Kelly, Eddie Cantor, Bert Williams
and a score or more other comedians and mono-
logue artists have found their way into talk-

ing machine recording rooms because of their

stage popularity, but there is no question of the

fact that there arc probably three owners of

records who have never seen the artists in per-

son to one who first saw the artist and then

bought the record. It means that a direct appeal

to the record owner will interest more people

than an appeal to those with whom the artist lias

won popularity in person.

It would seem that there is a way open for

live record dealers to keep track of opportuni-
ties for persuading managers of restaurant*,

theatres and amusement placet generally, where
orchestras and artists who have made records

appear regularly to give publicity to that fact

on the theory that enough friends have been
won through the medium of records to make a

direct appeal to these particular people well

worth while.

If fifteen hundred or more people in a small

city will pay substantial prices for the privilege

of hearing a group of a half-dozen or more
artists in a regular entertainment, it is but nat-

ural to assume that there arc some hundreds of

people who will be inclined to patroniie a res-

taurant, theatre or amusement resort where re-

cording artists hold forth regularly. The talking

nd i i about is fair play,

to mean increased

I for the othc

ESKIMOS DESIRE TO BE UP TO DATE

Talking Machines, Records, Music and Books
Ordered by Progressive Element in Far North

—Jaz2 to Be Featured in Igloo Concerts

Edmonton, Alta., June 26.—Igloo mmicalcs and

literary circles may become fashionable among
the Eskimos. Dennis Anoktok of Anderson
River, leader of sub-polar cognoscenti, has writ-

ten to Edmonton for a talking machine, forty

records of recent songs and a dozen popular

novels. His order came by the last mail from

Dawson. The articles will go north by the first

Mackenzie River steamer.

The songs are those that have won the plaudits

of the cabarets, the kind that jazz connoisseurs

describe as "knockouts, believe me"—mammy
songs, hula songs, ragtime love, the gamut of

blues from cerulean (o indigo, passionate ta-

basco melodies warranted to heat an igloo when
the temperature outdoors is seventy below.

These ditties will give the Arctic, that knows

canned beans, its first real taste of canned music.

Anoktok and his fur-clad highbrows will burn
the midnight blubber over the pages of "Main
Street," "This Side of Paradise," "Moon Calf"

and other best-seller romances, What effect

these cultural achievements of the white man
will have upon the primordial souls of the Eski-

mos is for psychologists to conjecture. They
may work an epoch or start a riot.

Anoktok was educated at the mission at Fort

McPhcrson, a post of the Hudson Bay Co., now
selling its land in the rich prairie provinces to

farm settlers, but still dominant in the fur trade

of the Far North. With the shipment of books
and music went new parts for the gasoline

power boat. In his power boats he scouts far

and wide on hunting expeditions along the Arc-
tic coast. The old-fashioned kyack made of

rawhide is too crude for him. Anoktok is an
up-to-the-minute Eskimo.

Don't be afraid to talk turkey i

lollars and cents now and then

the fo Ml

How Prominent Chicago Restaurant Advertises

artist with whom they have become more or less

familiar through those records.

It is quite a common thing to sec in the win-

dows of talking machine stores announcements

to the effect that this or that artist is to appear

at a local auditorium on a specified day, and that

the artist records exclusively for the company
whose products the dealer represents. It is com-

mon, too, to find the dealer sending out special

literature calling attention to the artist's appear-

ance and to I) is records, or to see those records

prominently displayed in the show window.

It is now apparent, however, that outside in-

terests have become cognizant of the personal

appeal that the artist can make to the talking

machine owner, and have been convinced of the

fact that this "record acquaintance," as it were,

can be turned to definite advantage from a pub-

licity standpoint.

The Benson Orchestra is distinctly popular

in Chicago, especially among those given to the

enjoyment of modern dancing, and the Stevens

Building Restaurant in that city, where that

orchestra holds forth, is a very popular rendez-

vous. The manager of the restaurant, however,

has realized that the Benson Orchestra has

added materially to its popularity with the public

through the fact that it has recorded a number
of records for the Victor Talking Machine Co,

>nd the result has been a scries of large ads in

tfi< Chicago daily papers calling attention to

Increased Record Business Is Here

You Will Get It With

OKdL
Records
The Record of Quality

KIEFER-STEWART CO.
Distributors of Okeh Records

Capitol Ave. and Georgia St. Indianapolis, Ind.
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Here is Your Chance

DO you realize that Columbia

Grafonolas now cost less

than other phonographs—were

the first to have their prices re-

duced— give Columbia dealers

the same percentage of profit as

before—offer right now an ex-

ceptional chance for quick sales?



July IS, 1921 THE TALKING MACHINE WORLD 23

for a Quick Turnover

DO you realize that all the

latest model Columbia

Grafonolas with their many
modern exclusive improve-

ments now sell for /ess

money than your customers

would have to pay for older de-

signs of phonographs without

any of these improvements?

Are you taking full ad-

vantage of the fact that the

Columbia Graphophone
Company was the first to

readjust prices? Have you

impressed upon your cus-

tomers how much these re-

ductions amount to in actual

cash? Do you realize that on

every $100 worth of Colum-

bia product you sell today

you are making exactly the

same percentage of profit

that you were making before

these price readjustments

went into effect.

With all these factors in

their favor, do you realize

what an exceptional oppor-

tunity Columbia Grafonolas

now offer for a quick turn-

over and big sales? Now,
when every condition's

right, is the time to push

your sales.

COLUMBIA GRAPHOPHONE COMPANY
NEW YORK
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CO-OPERATING WITH GRANBY TRADE

Harry Coplnn, Through His Knowledge of

Merchnndiiing Conditions, Big Aid in Grunhy

Progreni in Ohio and in Other Statu

Norfolk, Va., July J.—Marry Cojilan, o( Ihe

i,, .,ni.', PJionogripI] Corp,, is at present iii thil

port of Ohio which ii under llic lupcrvJiion of

the Kenncdv'Sehults Co
,
representative of the

phonograph to-day is largely due to Mr. Cop-

lan's zeal anil effort*, as he superintended the

building of the Granby factory, at Newport

News, which is one of the finest equipped plants

in this country. He U not only a factory man in

the broadest sense, but is seemingly a clever

merchandiser as well. He has an extraordinary

knowledge of the instalment business and may

he considered a specialist in that line. Harry

Coplan is a typical Granby executive and is

contributing much to the growth or the Granby

Corp. throughout the country.

INSTRUCTS MUSIC SUPERVISORS

Ten Supervisors and Teachers of Indiana Re-

ceive Some Interesting Knowledge From Edu-

cational Department of Stewart Co,

Indian Apot-ts, Ink., July 3.— Under the direct

tutelage of Miss Kdith lihelts, of the cduca-

CRYSTAL EDGE

MICA
DIAPHRAGMS

Tbe Standard ol Quality

PHONOGRAPH APPLIANCE CO.
174 Wooster St., New York

vi

Hurry Coplu

Grnnby Phonograph Corp.

Schulti Co has lately esUbtl

lice and warehouse in Clevf

is giving characteristic and

co-operation in that territory,

Harry Coplan, although «

memboTI of the phonograph

the oldest members of the

Corp., the controlling compa
Phonograph Corp. The sure

ind, Mr. G
intensive Gl

1C of the r

N. Bunnage
chine store or

eld in Indiana next

;rs of this class the

ossible for them to

s in institute work.

d a new talking ina-

,
Azusa, Cat, where

Columbia line of

[*he store has met

ce its establishment

LARGER OUARTERSFOR DOCTOROW

Prominent Accessory Man Adds Four Large

Rooms to Quarters in Vanderbilt Building

Owing to the growth of his business, D. It.

Doctorow, the well-known distributor of phono-

graph accessories and parts, with offices at 51

liast Forty-second street, New York, has been

compelled to enlarge bis quarters. Arrange-

ments were recently consummated whereby he

secured four additional large-sized rooms ad-

joining the offices now occupied, which have

been equipped so as to display to advantage the

very complete line of talking machine acces-

sories which he carries. One large room is to

be used for the display of motors, tone arms

and other accessories. Another room is to be

fitted up to show cabinets, talking machines,

etc. Mr. Doctorow's large quarters are pleas-

antly located on the third floor of the Vanderbilt

Ave. Bldg. ; the location is central, easily acces-

sible to city as well as out-of-town customers, be-

ing convenient to (he Grand Centra! Station. Mr.

Doctorow took possession of his new quarters

early in July.

Be honest, frank and sincere with your cus-

tomer. Give him a straightforward, manly, true

selling talk, and leave the bluff, bunk, etc., to

the man who has neither the goods nor the

personality.

BELL HOOD Semi-Permanent Needle
THE NEEDLE WITH TONE QUALITY

|

THE BELL HOOD 1
PAT. MAY 4, 1920

SEMI-PERMANENT NEEDLE
The Sounding Board Boll produce* the belt resulu. Eliminates a* no
needle can, all mechanical noUei. Tonal effect* for any record.

LOUD

Made by Ihe Bell Hood Needle Co., New Haven, Conn., V. S. A.

IMPROVES YOUR PHONOGRAPH lOO PER CENT
"The Bell Does It"

Purifies the tone, reduces the scratching and mechanical sounds to a minimum.

SEMI-PERMANENT POINT—Loud—Medium—Soft
A profitable needle (or dealers to sell. More than 2000 dealers are now selling them with splendid success.

THE BELL HOOD NEEDLE CO.
NEW HAVEN, CONN.183 CHURCH STREET
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The Columbia Novelty Record this month is

the "Men ot Harlech" and "Son y Bold

(Yes; that's right) played by the Welsh
Band Welsh native airs so old that they re

new. E-7106.

Columbia Graphophone Co
NEW YORK

NEW CANADIAN COPYRIGHT^TaSSKI) BY PARLIAMENT

New Law Provide. Royalty of Two Cent. Pc, Copy for Reproduction of Mu.ie in

Record or Roll Porm-Othcr fnlerc.ting and Important Features of Act

Ottawa, Canaiia, Juno 30,-Attcr .natty niontli> for lite purpose of lhi« Act, •'copyriBlil"

ol delay anil much argument tile new Canadian mean, tlte sole n« produce or rep

topyrlolll lo» Ill> llnally nailed Parliament, and the work ... any iiibslanlial part llicreol in any

„ • .Hrrtrrr . *w '
'

»«"• "' »''»»"""
"
,f

"

l,y proclamation of the Governor in Council. lite ease ol a lecture to deliver, l e work or

rili section of tlte law which ia particularly any miI.si »l part ™!™'
b
™
h"^"^ „,

intcrc.liliK to the ranllc industry it, that provid- wot I!
i

llltpu I. « . » >
fton include

itig for a tint royally ut two cents it on .in >

pb.yit.u surface of record, or ,„».le roll, I Ins .he aolc
:

noht-

point was rigidly opposed liy certain interests. a) to produce, rcpr clnce. pcrtorm or pnu

l.ui was , gly supported hy publishers and li-li any translation of the work.

II l.I l> 11 ill i ll 111 Hlf >.l-< "I -t ill . I 111.' I
11" V <

I k
,

1<> Ltill-

compoiflri 'ml DventUBuy won out. u win ^ i

dramatic work-
menn lliat American publishers an.! songwriters vert it into a novc or o icr noii-

. .
,

will profit greatly by bring »Mr to collect dHi l<> '» ,hp casc 11 "" VL
.

or
°

c *

iiitc royalties for the use of tlicir sours on dramatic work, or ot an ar is. ic w ,

I , i rflpords and mils, The fan tltnl well vert it into a dramatic work, by way ol pcrlorm-

rovallies cnuhl not he enllctleu previously h.i.s au.e in public or otherwise;

itaWI been a sor, point. M> I" the case of a literary, dramatic or

The most vital ptrti o) the new copyright music work, to make any record, pcrioraiea roil,

law arc »* follows:
cinematograph him, or ot icr con mane. >

Subject to the provisions ot this Acl, copy means ol wind, the work may lie inccliaimaiij

right tihnll subsist in t ana. la ioi the l-Tin hctc- performed or delivered; and to authorize any

mail, i mentioned, in every original literary, Mich acts as aforesaid.

dramatic, musical anil cr.l.lic work The royalty shall be two cents on each play-

Copyright shall subsist iut the term hcreiiiaflci tug surface "f each such record anil two cents

mentioned in record!, perforated rolls and other for each such perforated roll or other contn-

enntrivunecs hy means which sounds may he lano- II any such contrivance is made re-

in. slinincj.il. reproduced, in like manner ai il producing on the same playing surface for two

such contrivances were musical, literary or or more different works in which copyright suh-

j , sists and the owners of the copyright therein arc
dramatic works. sisis nun uie cut.
The term ol the copyright shall subsist the different persons the suni> payable by way-

life of the author ami a period ot fifty years of royalties under the section shall be appor-

aftei his death. tioncd amongst the several owners equally.

The t»r.ri of which copyright shall subsist No royalties shall be payable in resiled to

for „, perl I roll, and other C„n- contrivances lawfully made and Sold before the

trivancei from which sounds may be niechanj- commencement of tnis^Act.^

^ ^ ^ ^ ^ ^

thing the sole right to do which hy this a

conferred on the owner of the copyright.

NEW BUILDING JVUKINQ PROGRESS

Rogers & Fischer, Victor Wholesalers, Will

Occupy New Quarters in Washington on
October 1—Will Afford Needed Facilities

Washington, D, C, July 6.—Work on the new
building to be occupied by Rogers & Fischer,

Victor wholesalers, is progressing at a rapid

liace. This building, which is being constructed

at 1219 1 street N. W., is being built specifically

to meet the requirements of Rogers & Fischer

in their wholesale distributing of Victor mer-
chandise. It will be modern in every respect

and fireproof in construction. The equipment is

designed for the greatest efficiency in distrib-

uting work. Rogers & Fischer expect to occupy
their new quarters on October 1 and upon the

occupation of the new building will devote their

entire energies to wholesaling only. In the

meantime their business will be continued at the

present location on F street N. W. The pro-

vision for these greatly increased facilities clearly

visualizes the justified faith of both John Fischer

and Robert C. Rogers in future conditions.

mg i

SOME VALUABLE SALES LETTERS

Sixteen Live Selling Letters Offered to Dealers

by the Victor Co,

The two center pages of the June issue of the

"Voice of the Victor" were given over to a re-

production of fifteen unusually strong sales let-

ters, carefully prepared by the Victor Co. for the

use of dealers who are earnestly endeavoring to

look for new business. The letters are carefully

diversified and among the sixteen are found ex-

amples that can be utilized in approaching prac-

tically every class of prospect. The letters

should prove of particular value to dealers in

preparing their fall campaigns.

SOUTHERN DISTRIBUTORS

i PHONOGRAPHS

and RECORDS
GRAY & DUDLEY CO.

Write Today for Agency Proposition

NASHVILLE - - - TENNESSEE
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DON'T WAIT ON FOLKS—SELL THEM

Suggestions on Making the Booth a Greater Aid

in Selling—Being Alive to Opportunities

It pays
1 cad in g s i

>rds

P

to feature your stc

vhen you arc adver

s to give some attt

gardless of the dem;

IROQUOIS SALES CORPORATION
BUFFALO. N. Y.

^/holeeale Distributor;

OKefs^ Records

When cusloniers enter your slorc an

to hear a number of records and you usher

into the booth and they hear only what tin

for and buy some, yon have nut sold then

thing. They came lo your store and houg
if you arc employes you can rest assured

employer's advertising and the :

ings sold these customers.

If there is nothing in that booth suggesting a

purchase thai the customer might not have

thought of, yon have missed another oppor-

tunity.

Short "punchy" signs, carefully lettered, call-

ing attention to a record out of general demand,

is an effective selling method, as arc similar

OPERA HEARD 800 MILES AWAY

Wireless Telephones Carry Strains of "Madam
Butterfly" Over Germany

The strains of "Madam Butterfly" were dis-

tributed over a radius of S00 miles of Berlin,

Germany, recently by means o'f wireless teleph-

ony. Microphones were placed on the stage

of the Opera House, which transmitted "Madam
Butterfly" by telephone to the wireless station

at Koenigswusterhausen, fifteen miles away.

From there the opera was transmitted by wire-

less telephones to all the hig wireless stations

on the Continent.

CATALOG AND SUPPLEMENT BINDER

The Victor Talking Machine Co. has recently

issued a new catalog and supplement binder.

This enables the Victor trade to keep the Victor

igns in the windows and about the store. There
rc plenty of people who can wait on the trade

ailing for someone to give them an opportunity

Keep your mind busy and you will always

avc the pleasure of being paid for your time.

Ye know plenty of la/y-minded people who are

.ailing for a job, says the Pulnatn-l'agc Co.'s

You who have a place in this business have

golden opportunity now t'o prove your worth.

CEYLON GREAT GRAPHITE CENTER

In the Island of Ceylon graphite is found in

greater abundance than in any similar-sized area

the drains after a rain. The supply is practioally

inexhaustible. The peculiarity of Ceylon graphite

is its remarkable purity.

Victor Catalog and Supplement Binder

record catalog and monthly supplements all to-

gether. It also keeps them clean and in a highly

accessible form. The cover on this new binder

ts especially beautiful, as may be seen from the

reproduction herewith.

PONEST
Quaker

Packed in rust and dust proof numbered cartons.

Special prices to manufacturers and jobbers.

Prices in Assorted Lots of

A FEW OF THE SIZES WE CARRY: 6 12 25 SO 100

No. 32 l"x.020x 13'^ feet. For small Victor, pear

shape hole S .54 $ .52 $ .50 5 .48 | .45

No. 48 1" x .020 x 15 feet. Bent arbor for Victrola No. 4A .65 .63 .60 .55 .50

No 43 1J4" x .020 x 9 feet. Bent arbor for Victrolas Nos.

6A and 8A 55 .53 -SO .45 .40

No 44 I'A'x.020x9 feet. Bent arbor and bent up end

for Victrolas Nos. 6A and 8A , 55 .53 .50 .45 .40

No. 45 VA" x .020 x 12 feet. Bent arbor for Victrolas

Nos. 14A, 80 and 90 67 .65 .6Z .57 .5Z

No. 46 lW"x.020xl7 feet. Bent arbor for Victrolas

Nos. 9A, 10A, 11 A and 16A 75 .73 .70 .65 .60

No. 47 Wx.020x 17 feet, For old-style Victors and

Victrolas, pear shape holes .72 .70 .67 At .»/

No. 49 l-5/16"x.031xl2 feet. For Edison Home, pear

shape hole 95 .93 .90 .85 .80

TERMS'—To customers with satisfactory commercial rating. 2% discount for cash within

10 days or 30 days net. TO OTHERS, l<7° discount for caih in full with order, or 207« of

total purchase with order, balance C. O. D. Kindly include Parcel-Post charges, if wauled

that way.

// you have not received catalogue W, write for your copy

EVERYBODY'S TALKING MACHINE CO.
Largest Distributors of Main Springs in America

38 North Eighth Street PHILADELPHIA, PA.
Exclusive Distributor* for the General Phonograph Corporation
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The VOCALION
The Perfect Phonograph

Tl I E perfect phonograph is .1 beauti-
ful instrumeni beautiful to sec, to

hear, id play.

The handiwork of artist-designers, of
wood workers skilled in the production
of the world's costliest and finest instru-

ments, is apparent in its every line, its

choicely matched veneer, its rare depth
of finish and of color.

To heat the perfect phonograph is to

acquire new respect fot the type. Gone
are the thin reflections ol voices and of
instruments thai characterised the ma-
chine ol yesterday. Inste.nl are heard true
reproductions, holding the mirror to

nature itself. Pure, living human tunes,

vibrant with the very breath of the singer

;

glorious voices of the orchestra, full,

pealing, and military; sad, plaintive, and
sighing; deep, rich, and sonorous. Every
instrument, every artist gaining a full
measure of justice for the distinctive
beauty that is theirs.

"8! %
To /ilny the perfect phonograph is to

experience a new delight in music. Hold-
ing the wonderful Graduola tone-con-
trolling device in hand, mastery of all

music and all musicians comes like a
beneficent gift.

•8 »

The charm of the perfect phonograph
the Vocalion—has been recognized in

all lands, felt by all classes. To see, to
hear, to play the Vocalion is to know
that at last the phonograph has corns into
its own.

THE AEOLIAN COMPANY
Art Reducing Pi«no Perimit Mamtfaclartr'l ol Musical ImtmmmU in lilt World

AEOLIAN HALL, NEW YORK CITY

Maktrs i,l il„ /)„

= LONDON

ihr .;;
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COLONIAL MUSIC_SHOP OPENS

New Columbia Establishment in Auburn, N, Y.,

Most Attractively Arranged

Auburn, N. Y., July 4.—The formal opening of

the new Colonial Musiu, Shop in this city late

last month was well attended and was a pro-
nounced success. Alterations and improvements
have made this establishment one of the most
attractive in the city.

Charles Dickinson and D. A. Little, who have
had a wide experience in the talking machine
and record business, will assume charge of the
enterprise. A complete line of Columbia grafo-
nolas will be carried, together with the largest

and most complete stock of Columbia records
in the city.

SALES CLOSING A HIGH MARK
Ray Belcher, Pathe dealer hi Jersey City, is

hitting a high mark. His success is entirely

attributable to his intense application of the

Path6 selling plan. Crew Manager Maversberg
is in charge of outside selling. Jos. C. Hladik
lias met with considerable success selling Pathes
in fumed oak finish, which is an appropriate

wood for the Summer, since the high-polish fin-

ishes are easily scratched when on the porch.

This dealer is also using Hie Pathe selling plan

and has stationed Crew Manager Carter at the

wheel. Another Pathe dealer in New Jersey
who is realizing gratifying sales in the face of

adverse conditions is Benjamin Shekerjian, Mor-
ristown.

CONCERTS ATTRACT THE PUBLIC

A series of Victrola concerts are being staged

by Bailey's Music Rooms of Hardwick, Vt., as

part of their regular advertising policy. The
concerts are being eagerly looked forward to

by the inhabitants of Hardwick and surrounding

(owns and promise to be successful as a busi-

ness getter.

STANDARD CO.^S NEW VICTOR DOG

Brass Replica of Famous Trade-mark Designed
for Use as Paper Weight or Radiator Cap

The Standard Talking Machine Co., Pitts-

burgh, Pa., has just issued a replica of the fa-

mous Victor dog in a new form. The new
"pup" is made of red brass and green copper,

is most attractive in appearance and is to be
had on two different bases—one with felt bot-

tom, to be used as a paper weight, and an-

other for use as a radiator cap on automobiles.

The standard pup, which hears the name Vic-

tor prominently on the base, is designed for

general sale to the talking machine owner, the

retail price being fixed at $1.50.

Confidence in one's self is an asset; over-

confidence is a liability.

OFFICIALS UNITE TO STOP THEFTS

Continued Stealing of Musical Instruments in

Indianapolis Results in Federal and County
Officials Joining Forces

Indianapolis, Ind., July 1.—Thievery of musical

instruments has become so prevalent in Indian-

apolis that Federal and county officials have

had to join forces in an attempt to put a stop to

this new form of crime.

Schools, churches, homes and public buildings

have suffered from this new criminal turn to-

ward the artistic. All forms of musical instru-

ments, from one piano to scores of phonograph
records, have disappeared in Indianapolis in the

last two months.

Heavy sentences already have been imposed
on men charged with slealing musical instru-

ments from interstate shipments.
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CAUTION
HPHE only genuine Petmecky

(combination tone) needles
in the U. S. are manufactured
by W. H. Bagshaw Co. Each
Genuine Petmecky needle will
play ten records and produce
loud, soft and intermediate
tones, by a change of position
on the record. Owing to their
peculiar construction, Genuine
Petmecky needles are self-
sharpening, improve the tone
quality and prolong the life of
the record.

A comparison with imitations,
regardless of their name, will
reveal that only Genuine PET-
MECKY NEEDLES have the
characteristic shape and pro-
duce the even tone throughout
the running of 10 records.

WH.BAGSHAWCO.
FACTORIES: LOWELL, MASS.

SELLING AGENTS

BRilliantone Steel Needle Co. of *m"»c*^ •«• ~ — INCORPORATED

347 FIFTH AVENUE
AT 34th STREET NEW YORK SUITE 610
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BRILLIANTONE NEEDLES
The Outfit For Every Occasion
lUTERE'S the ideal combination needle outfit. ThisAJ

- carton of 5 metal boxes, each containing 200
BRILLIANTONE NEEDLES of a different tone—Extra
Loud Tone, Opera Tone, Full Tone, Half Tone and Light
Tone. Sell your Customers this outfit so they will have
in their home a needle for every conceivable occasion.

mmm
HALF TONE. ,

FULL TONE^ foN £

OPERATOR
LIGHT TONE

BRILLIANTONE
SteeiNeedle Co.sKssstei

Selling Agents for

W H. BAGSHAW & CO. Factory, Lowell,Mass.

347 FIFTH AVENUE,
suite 610AT 34th STREET NEW YORK
SUITE 610

Canadian Distributors: The Musical Mdse. Sales Co., 79 Wellington St. W., Toronto

Foreign Export: Chipman Ltd., 8-10 Bridge St., New York City
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How Albums Can Be Used to Stimulate
Sales of Talking Machine Records ::

,

By
,

P1l*a™ I

Although it in generally admitted Hint the pre*-
cut so-called "condition o( trade" i* purely
psychological— thin it, thut there ii nothing the
matter with the purchasing power of lite people
uf I hi* country except Hint they are holding on
tu their mom \ in I

.

i
. hi .nun rraJmiiK mi

lower price*, it i» certainly .1 pertinent and op-

portune moment foi manufacturers to conic for-

ward and lend all the possible selling assistance
within their mentii to the dealeri. While it 1*

true that business ha* already shown a linn
reaction to the ilump o( lam November, some
retailer* arc still laboring under the .-.tress and
are in a position to welcome any suggestions
which might produce immediate inlei returni

DqutvMlent to offset any losses that may have
occurred. It is with till* thought in mind that

I have gone Into out file! and reviewed accu-
undated matter 011 the lubject of selling Hunts
which have proven successful 111 lomc quarters
of the country, and therefore lecm worthy of
a more general application. In going over this

hulk i>( material l .mm iclccting only tbc ideas

which seem to promise the greatest sales bene-
fit* at the present moment. »

A favored feature of the talking machine busi-

ness has always been that human quality or
aptitude in I'nlli .i I preserve choice articles

and mementos uf other limes, as is attested to
by the largo libraries in even ordinary homes,
the fine picture* on the walls and the curio
cabinets containing shells and colored stones,
relies and Implnrs. People have 111 recent years
extended their collections to records of music for
the talking mat hlno and playei piano. But up to
the inception i>( the rccortl album the art of

etuig n-cniils ami the pride of possession

in large and intelligent, not to say admiration-
inspiring, collections was always handicapped by
limitations of

system, I in album, as a rca

question of properly handling

records in the home, has, there

a point where the average

albums really do sell record

invitation i>> the owner to en la

and filing

' to the

how he starts his opera
record-buying spree that

sale t

He puis

One of

Various Selling Stunts

in Which the Record
\

Album Can Play a

Notable Part Set Forth i

for Dealer's Benefit J

having made ample provision for its constant

growth, with every assurance that the selections,

BO well taken care of, will be of lifelong utility.

I am not advancing these suggestions for

selfish motives, but in the hope that through the

medium Of the album the door to greater record
sales will he thrown open, to the final better-

ment of the entire industry.

Merc is a letter from one of our representa-
tives traveling the Coast territory: "Glowy is

alive to every little opportunity. He showed me

KICHLER

VALANCES
especially designed for the windows of the
Talking Machine Dealer. We can reproduce
and embroider any trade-mark and any type of
lettering.

KICHLER VALANCES will improve the
appearance and increase the sales value of your
show windows. Write us for our descriptive
literature.

THE L. A. KICHLER CO.
717 Lakeside Ave. N. VV. (Dept. W) CLEVELAND
Eastern Representative—Lou is A. Schw.rz, 1265 Broadway, New York City

WWnillTWimilllMMIIIalMIIIIIWIIIIIItL.

omers off on a

lies results in a

ng to $25 or $30 within a few days,

what be calls 'an album window.'
clerks is handy with the amateur
and he has him letter the backs of
ms with such suggestions as 'Aida,'

-ormack,' "Caruso." etc. These he
be foreground of the window with

j

the consequence that the public grasp the
thought immediately and, already in possession
of perhaps quite a few of the suggested classifi-

cations, flock in and purchase the designated
albums. It naturally follows that, once a cus-
tomer owns an 'Aida' album, he is never satis-

fied until the 'Aida' score is complete and the
album filled."

From a dealer in New England I get this

self-service idea: Rather than go to the expense
of pulling in an elaborate fixture for the display
of records which the watting customer may play
himself, this dealer uses albums with profitable

results. He places an album containing twelve
records he wishes to move in each record hear-
ing room within handy reach of the visitor.

This has the double purpose of disposing of
records on the spot and demonstrating to the
customer the value and utility of llie album.

Reaching the Rural Customer
An Oregon dealer who has among his clientele

many farmers in remote districts finds consider-
able advantage in the parcel post system of rec-
ord trials in the home. He sends a dozen of the
latest records every month or so to a selected
list of patrons—shipping them in an album. A
letter follows explaining that the records were
sent in the album as a precaution against break-
age, but, for the price of the album remitted
along with the check for the records accepted,
ii need not be returned. Under this plan about
one-half of the number -of albums sent with rec-
ords remain, and, as it often follows that the
farmer wishes to return four or five of the dozen
records, he will request a dozen more from
which additional selections may be made to fill

the album. Dealers are cautioned, however, to
keep strict account of the sending of albums so
that it will not occur that a customer receives
more albums than arc welcome. It is well to be
careful not to overdo the parcel post plan.
A Complete Proposition Helps to Close Sales
More than ever the necessity for the one-price

system and plainly marked goods in the window
and throughout the store is made apparent by
the present conditions. To quote an inquiring
customer $50 for a talking machine, $1 each for
popular records, and 10 cents per hundred for
needles is to encourage thoughts of expense
which put the average purchaser in a state of
confusion. How much better it is to say: This
outht, consisting of the talking machine, six
popular records and three hundred needles, only

t is equally true that cabinets and pho-
with shelves for albums should be

juotcd complete, with the necessary albums.
There should be left no room for doubt in the
ustomcr's mind as to what the expense of the
vhole equipment will amount to. Incidentally,
II shelf talking machines and shelf cabinets on
he sales floor should be shown with albums.
Making Salesmen of RepaJrman and Collector
It is not a new idea to have the repairman and

ollcctor take along a few records to demon-
trate on each call. But to take these in an
Ibuni is a suggestion which will not only make
ic impromptu demonstration easier but will fur-
icr demonstrate the great care and systematic
•ay

^ in which the product from your store is
On the other hand, if the repairman

leave the album with the cus-

(Coiitinued on f-agt 34)

$56.30.

nograpl

' collector 1
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PHONOGRAPH
Qflte Aristocrat of Phonographs

Backed by a Well Financed and Long
Established Organization

A message of vital impor-

tance to phonograph mer-

chants who have a right

to know the facts.

FIFTY- SIX years ago, in

1 865, The Widdicomb Furni-

ture Company was established at

Grand Rapids, Michigan. It was
organized by men of vision who
were master cabinet makers, and

who saw the growing demand for

fine furniture.

In fifty-six years this organization

lias forged ahead until today it stands in

the fore rank of this particular industry.

It is known, wherever furniture men
meet, for the superiority of its product,

exquisite workmanship and perfect cab-

inet design.

Not long ago this same organization

witnessed the demand on the part oi

America for a phonograph which, aside

from being a perfect musical instrument,

would be decorative as well and lend

enchantment and beauty to the home.

In other words, it saw the necessity

for phonographs of fine cabinet design

—

such cabinet design as Widdicomb
placed in its well-known furniture—and
the executives of the company deter-

mined to investigate the phonograph
market.

Their survey proved to be a revela-

tion. They found that phonograph mer-
chants and music lovers received their

ideas with open arms. They were more

The New-Day Phonograph

I..m|i:mi. Iln, fiirnilliri' ll.-iL

1803. should bo tlic leaders of
liny ty|io oi phonograph, 1

modelk ranee In nrlec from
£123.00. Ii-t u- hind you tl

(ollib , ir.ii-k -i.i.n mil Mi. ion

WIDDICOMB FURNITURE (

Grand itanldt., Mlchil

than ever convinced that there existed a
great demand for a phonograph of artis-

tic merit.

But they did not at once put their

ideas into practice. They called to-

gether experienced phonograph men
from different parts of the country; men
who had had long years of experience in
the practical end of phonograph making.

These experts, together with the
Widdicomb cabinet makers, worked for
two years before the first Widdicomb
phonograph (now entitled The Aristo-
crat of Phonographs) was completed.

When it was shown to a limited num-
ber of well-known phonograph mer-
chants if created a sensation. It con-
tained many exclusive features and it

was the first time that a phonograph had
been designed which contained beauty in

appearance and exquisite musical quali-
ties as well.

Today the Widdicomb phonograph
holds a unique position in the trade. It

is backed by one of the old line com-

panies of the United States. It lias un-

qualifiedly received the endorsement of

the greatest phonograph merchants.

Thousands of Widdicomb users Jjave

pronounced it the finest machine on the

market, both in appearance and tonal

qualities.

At present the Widdicomb franchise

is being offered to a limited number of

dealers; to phonograph merchants who
are interested in an organization of well-

established business policies and which is

known throughout the United States for

its integrity and sincere business quali-

ties. To these men we are able to offer

an exclusive franchise which will be a

profitable, paying one. If you are in-

terested, write us and we will give you
the full facts.

The Widdicomb Furniture Co., Grand Rapids, Mich.

The Widdicomb Phonograph plays all records. Our tests show that it plays all records belter. This is a claim that the

Widdicomb can back up by actual demonstration. The new Widdicomb V ibrat'ionlcss Amplifier (patented) gives the Widdi-

comb supremacy of tone. This tone chamber eliminates vibration and metallic harshness. It does full justice to the lower

as well as the higher musical notes and reproduces with equal prominence the deeper and richer tones of orchestral records.

Let us tell you more about it. Write for our new catalog. (JS)
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TO STIMULATE SALES OF KECOKDS
(Continued from pagt 32)

tomcr airing with three or four recordi a perma-
nent invitation io till the album with more rec-

ords has been planted.

Recordi Make an Ideal Gift

The large sales at Christmas time are nufli-

cicut proof that record* are among the more
popular article* of prcaentati'on. Rut various
other fete day* throughout the year are quite a*

suggestive of records ns gift*: for instance, there

U St. Valentine's Day, Bailer and Thanksgiving,
not to mention other occasions- of all-year round
celebration, luch a* the birthday, (lie week-end
parly and the wedding anniversary. It it rather

proiaic to give just record* put up in an ordi-

nary envelope, hut lo present litem in the con-
venient album lendl a charm and value to Die

gifl which attachea continued interest in it. lie-

idea, when three or four recordi arc given in

an album opportunity li extended the recipient
to complete the let, to Till the album eventually.

It la, therefore, guile lo the advantage of die

DIRECT FACTORY PRICE—JUST MENTION THE QUANTITY

MOTORS CASTINGS ( tuhntablbs
TflHF ADUC r> i J MOTOR FRAMES
lUW. Ali.il > Grey Iron *S TONR ARMS
REPRODUCERS ,„j i!, a„ (0 , ( horns .°d throats

Direct Quantity Importations On

E/tSTCRN REPRESENTATIVE

CHEMNGTON MFG. CO.
IRONCLAD MOTORS D. R. D0CT0R0W

Stylus Bars
Screw Machine Parts
Talking Machine Hardware

JEWEL and STEEL (Bull, or Packed)
PHONOGRAPH NEEDLES
GENUINE RUBY BENGAL MICA

f underbill /Ive. Illdg,

SI Easl 42nd St., New York

Tel. Vanderbitt 5463

when
they 1

along with records \

e used a* gifts.

New Albums for Old
Now that allium* have been on the market a

number of ycara, il fa quite often the case that

some folks will have in their home a rather

shabby outfit—that in, the old albums wilt bear

marked traces of long-continued use. Why not

pa of : nd your best

The SPHINX MOTOR

The only real advance in Phonograph Motor
Construction

Better Designed

Better Built

Better in Operation

SPHINX GRAMOPHONE MOTORS, Inc.
21 EAST 40th STREET, NEW YORK

rd

customers an unusual service in taking back
these worn albums and supplying new ones?
The idea would soon become a feature of your
business and bind the old customers to you for

their exceptional service. One dealer in the

South makes it a rule to accept any old album
in exchange for a braod-new one if the customer
will buy a dozen records or more. The cost of

llic new allium is easily absorbed by the profit

on one twelve-inch record and no suggestion of

offer is made. Of course,

L 1 1 -t

fn : the

value to the dealer aside

inte 1 the

equent record

lales. Other alluring offers of albums to simul-
ate records can be made along these same lines

villi somewhat more than highly profitable re-

A Manufacturer's Tribute

Sonic time ago I received a letter from the

department of one of the largest

s in the country which seems to

our slogan, "Albums do sell rec-

iot assumed in vain. The letter

:
"

. . . unstinted capacity in the

lost certainly leads to record sales,

the consumer has a definite place

records as lie can buy is reason

dulgc himself with the music he
ess of any worry about their care-

111 throughout the years. The pub-
.' coming lo realize that a library-

far more important thing than a

oks. Unquestionably, the album
instill this thought, or, at least, lo

,
of a record library feasible and

. . It is our duty now to impress
ler the great benefits to be derived

spread distribution of the record
alio

Idem before us in 1921 is not 1

ed possibilitie

: of

due to slock shortages and
From all accounts there will

he an abundance of talking machine and acces-
sory material available from many sources. But
all this talk of "saturation points," absorption,
etc., is ridiculous in the face of comparisons
with similar and more highly competitive indus-
tries. Sewing machines, for instance, have been
on the market for more than twice as long as
phonographs and they arc still going strong with-
out the clement of constant monthly rejuvenation
ol interest, as in the case of records in our busi-
ness. The fact of the new records alone offers
continuous sales possibilities sufficient to main-
tain the already established dealers. Our duty
for the new year, as it is seen from this desk,
is to enlarge the outlet for records by providing
(lie consumer with the means and the incentive
to develop his record library. It is obvious that,
if your record business can be developed to its

greatest possible volume, the new business in
talking machines will take care of itself.

GIRLS SELL 86 GRAF0N0LAS

H. R. Bowcn Furniture Co., Columbia
in Omaha, Neb., has accomplished won-
results by placing five girl canvassers in

is parts of the city. Eighty-six Grafonolas
sold during the month of May by these

canvassers.

deale:

The manufacturer who is feeling the pulse of
the public through the retail trade is able to
--tablish a policy that brings business.
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The Brunswick Ultoiia playing

a Brunswick Record

$3.69
Finances a $200 Time

Payment Sale
for the Brunswick Dealers, under

New Brunswick Finance Plan

In other words, under a New Deterred

Payment Sales Plan for Brunswick

dealers, no additional capital is needed

to do a profitable time-payment business

in Brunswick Phonographs.

On a $200 time-payment sale, the

dealer realizes all the cost, plus $50.30

of the profit immediately. The total of

financing the sale is $3.69.

No tying up of his capital. Brunswick

supplies the financial help, then moves

the goods by force ot heavy national ad-

vertising. Seize this opportunity to

acquire a Brunswick Franchise right

now— at the very beginning of one of

the greatest and most constructive cam-

paigns of national advertising ever put

behind a phonograph and records.

A letter brings full details of the Bruns-

wick Finance Plan. No obligation. But

be sure to get all the facts about the

greatest otfer ever made to phonograph

dealers.

THE BRUNSW1CK-BALKE-COLLENDER CO.
General Offices: 623-633 South Wabash Avenue, Chicago

Branch Houses in Principal Cities of United State*,

Mexico and Canada

New England Distributor):

Kraft, Bates « Spencer, Inc., 1265 Roylston Street,

Boston, Mass.

Canadian Distributors:

Musical Merchandise Sales Co., 79 Wellington St., West,

Toronto

runsvvick-Balke-Collender Company

U Calle De Capuchinas No. >S,

Mexico City, Mexico

PHONOGRAPHS AND REC
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TALKING MACHINES IN AUSTRALIA

Manufacture of Talking Machines in Antipodes

Enjoys Rapid Growth—One Plant Produces
Five Hundred Machines Per Month

Many manufacturers arc of the opinion that

he talking machine demand in Australia is sup-

plied entirely by importation. As a matter of

fact, this is far from being the case. In a little

more than eight years the talking machine manu-
facturing industry on this island has advanced

by leaps and bounds until to-day a fair output

of talking machines is reported.

According to the Australasian Manufacturer,

the industry first saw the light of day in Aus-

Iralia in 1912, when the first patent was granted

to the firm of Jackson & MacDonald on the

"Kexonola." The first machines were made by
contract, but the rapid expansion of the industry

necessitated the construction of three large fac-

tories during the past eight years. More than

live hundred of these machines arc turned out

each month at the present time and the industry

is continuing to expand at a rapid rate. In one

factory of this firm the cabinets, from start to

finish, are made; then there is a special factory

where only the period designs are produced.

Lastly, there is the building in which motors and

other working parts are fitted, this building also

containing repair department, warehouse, show-

rooms and offices.

DALHART TO SING FOR EMERSON

Well-known Concert Tenor's Recording to Be
Included in September List

The Emerson Phonograph Co. recently an-

nounced to the trade that Vernon Dalhart, the

well-known concert tenor, bad been engaged to

make records for the Emerson library. Mr.

Dalhart is very well known in the concert field,

and some few years back made records for the

same company. The officials of the Emerson

company arc very enthusiastic about these new

recordings, and confidently feel that they will

meet with favor. The first numbers by Mr, Dal-

hart are being recorded now, and will be ready

for the trade in the September list.

IRWIN KURTZ SAVES MORE MONEY

Irwin Kurtz, president of The Talking Ma-

chine Men, Inc., and one of the popular dealers

in the metropolitan district, has sent the follow-

ing interesting announcement to his friends:

ANOTHER $200

TAX EXEMPTION HAS ARRIVED AT THE HOME OF

MR. AND MRS. IRWIN KURTZ, 1980 SEVENTH

AVENUE. HER HAIR IS RED AND HER EYES ARE

BLUE AND HER NAME IS HERMAINE LENA, AND

HER WEIGHT IS SEVEN AND A HALF POUNDS.

The Rialto Music Co., Columbia dealer, of

Omaha, Neb., has purchased an auto truck which

it loads with records and, driven through the

streets, brings music to the doors of purchasers,

thus increasing sales.

PHYSICS OF RECORDS AND NEEDLES

Effect of the Needle Upon the Record Set Forth
in Interesting Illustrated Article in the Maga-
zine, Science and Invention.

An* interesting article explaining the physics of

the talking machine record and needle, by H.
Gernsback, member of the American Physical

Society, is the feature of the June issue of

Science and Invention, a magazine devoted to

popular descriptions of scientific subjects,

The article should be particularly valuable to

the layman who seeks to learn why he is ad-

vised to change a steel needle with each record.

Various types of records, including the lateral

cut, the hill and dale, and a combination of the

two, arc described in detail, and the article en-

deavors to show that soft needles, although they

have to he replaced after each playing, serve to

preserve the life of the record, while hard

needles tend to wear away the walls of the rec-

ord grooves quickly.

The article is profusely illustrated with en-

3S

larged views of record grooves and of needles

in various stages of wear. The front cover de-

picts in colors a record groove magnified sev-

eral thousand limes, showing the action of the

needle in traversing it.

NEW EMERSON DISTRIBUTORS

R. K. Curry & Co. Appointed Distributors for

the State of Michigan

R. K. Curry & Co., of Detroit, Mich., have re-

cently been appointed by the Emerson Phono-
graph Co. of New York City distributors of

Emerson phonographs and records for the State

of Michigan. This concern will carry a com-
plete line of Emerson products, which, it is ex-

pected, will be presented to the trade in a high-

class manner. This company is not new in the

talking machine field, having been connected
with (he industry in (he State of Michigan for

some years past. The acquisition of the Emer-
son representation is an important forward step

in the history of this house.

Your Opportunity to

Buy at theRightPrice

We manufacture 3 and 5-ply

panel stock in all thicknesses

and woods. Also 3-ply shelf

stock for Talking Machine
Cases.

Aih for quotation* on our Talk-

ing Machine Crating Boxes.

They are built of tolid woodt.

THE BRANDTS FURN. CO.
CELINA. OHIO

HARP0N0LA
The machine that

has made good

with the dealer

—

If you don't know the Harponola

or why it has made good with the

dealer, you should write or wire

for the Harponola proposition.

THE HARPONOLA COMPANY
101 MERCEL1NA PARK CELINA, OHIO

Edmund Brandts, President

Hwponola Cabinets are built by the Meriman Brandt! Brolhcra in • «eparale up-lo-date factory



36 THE TALKING MACHINE WORLD Julv 15, 1921

^ Not

I

Premiums-
But \

Recommendations !

mmipii kave never found it neces-

sary to give premiums to the

trade or the public as an induce-

ment to buy Gilt Edge Needles. The
secret of their widespread popularity

is that inherently, Gilt Edge
,yj£jj%j£.

quality is right. Therefore,
after the first trial, the
purchaser becomes a per-
manent Gilt Edge Needle user

and recommends them.

III.,

e»ch
( guv

REFLEXO PRODUCTS CO., Inc.
347 FIFTH AVENUE

At 34th Street New York City Suite 610
Cn.di.n DUtrtbiitoni The Miuleal Md.e. Sale. Co.. Toronto

Forcl.r. Elponi Chipm.n. Lid.. 810 Brid.o Si., N« Vork Cir,
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Some Sales Stunts of Prominent Dealers That
Merit Special Commendation W. Bliss Stoddard

Under the auspices of the dealers in builders'

materials and house-furnishings of Cincinnati,

O., a comprehensive display ol all that goes to-

ward the making and furnishing of the modern
home was made at Music Hall recently. Music
has become recognized as one of the necessities

of modern life, and, accordingly, it is as neces-

sary to own a talking machine as it is to own a

home—more so, in fact, for one may live in a

cheerless home with far less comfort than in a

bright and cozy flat where music abounds.

The Harrison Mfg. Co., in keeping with the

season, had a booth fitted up as a veranda or

sun-parlor, with wicker furniture, and to har-

monize with the rest of the settings there was a

Victrola encased in wicker, with panels of cre-

tonne to m;tch the upholstery.

H. & S. Pogite Co. had a drawing room where-

in was installed a Victrola, which was kept in

constant operation.

The Alms & Doepkc Co. likewise installed a

tilking machine as a prominent part of the

furnishings of their three-room cottage. A young
woman demonstrated the machine and frequent-

ly sang to its accompaniment.

Music in the Home
The Baldwin Shop of Cincinnati, O., recently

had a window that called instant attention to

the records and talking machines by its air of

refinement. Curtains of black velvet in the

rear were draped back to show a small Victor

dog on a stand. An Oriental rug partially cov-

ered the floor, and at one end was a Victrola,

beside which stood a lighted music lamp. At the

other end was a wicker arm chair in which lay a

national magazine, open at a Victor ad. On the

stand beside it were several records, while an

open book of records was shown on the floor.

Suspended from the ceiling was a large card-

board arrow pointing to the machine, on which

was lettered "One hour is all the time we need to

place this Victrola in your home "

Featuring the Portable Machine

This is the season when the vacationist hies

himself to the woods and the lakes to commune

with Nature—but he also takes along with him

Why Break Records?

Just File Them!
Th»t ii it you hi»e the wooileflat Ritord flina (>.

um which U i tenure of

The Marvelous MAGNOLA

McM^f rXt Music Const Out

Thii U only one feaiurc of man* ib»t "ill oomrtund

your interest «nd mention. Lit w tmd you hand-

iome illutlraltd catalog and '"f°'«0""
iiVi

r

0 "!'

fW, /„, Mfine jcu to mat, mon„ rmth MAGNOLA.

MAGNOLA TALKING MACHINE COMPANY
OTTO BO HI) LI, PrwWMl

t.»ll OB,:, WtaMUto *TUt»

III MILWAUKEE AVENUE I1M CANOLEM 1LDI.

CHICAGO ATLANTA. a»

many of the comforts of civilization, not the

least of which is the portable talking machine.

This, then, is the time to feature this light-

weight, pleasure-giving instrument. Thos. Gog-
gan & Bro., Galveston, Tex,, took a half page in

the local papers to tell their patrons that they

were selling this type. Their snappy ad, sur-

rounded with plenty of white space, showed a

large cut of the portable, calling it The Summer
Companion, and saying: "ft is light, compact,

sturdily built, occupies little space in the car,

cabin or canoe. Best of all, you will never be

lonely so long as you can hear your favorite

music whenever you desire."

They sent out at the same time to a large

mailing list a circular offering to send a portable

machine on trial, with payments for same dis-

tributed over a term of months.

Open Artistic Talking Machine Department
On May 20 the Rike-Kumol Co., Dayton, O

,

opened up its new and improved talking ma-
chine department on the sixth floor of the store.

It is under the management of John E. Saum,
for a number of years identified with Dayton
commercial interests. The department is fin-

ished in a soft gray, and there are eight booths,

well ventilated by an overhead suction system.

In the rear is a first-class repair shop. Formal

announcements of the opening were printed in

the papers, but undoubtedly the greatest amount
of publicity was given by their very attractive

window display. This showed an up-to-date

music room with handsome rugs on the floor.

On the wall was an antique mirror, before which

stood a walnut stand on which was a porcelain

vase. At one end of the room was a talking

machine beside which was a floor lamp with

a wide-spreading silk shade. Standing on a

music stool was a little miss in pink, placing a

record on the machine. At the other side was a

smaller girl in while holding one of the Bubble

Book records. Between the children was a huge

Victor dog, beside which was a brown card let-

tered in gold: "Announcing the opening of our

new Victrola department—Complete stock of

Victor records and Victrolas—Superior quality

Dancing Doll Advertises Phonographs

In Sandusky, O., there is a record and repair

shop located on the second floor of one of the

offices on the main street. Recently business

was somewhat dull, and. knowing that anything

in motion always attracts attention, one of the

salesmen secured a mechanical doll that would

do the "shimmie." This doll he installed at the

foot of the stairway leading to the second floor,

and in front of it he placed a portable talking

machine which ground out some lively dance

music. He secured a boy to attend to the ma-

chine, change the records and sec that no one

interfered with the dancing doll. Beside the

machine was a large card set in a wire rack:

"You Can Learn to Shimmie as Well as Cleo-

patra if You Have One of Our Phonographs

and a Supply of the Latest Dance Records Save

Money by Bringing Your Damaged Talking

Machines for Repairs to Click's." This

machine was kept in operation from 12 to

2 p. m. each day for a week, and succeeded in

acquainting scores of business people who passed

that way with the fact that there was an up-to-

date phonograph and repair shop on the second

floor, within convenient distance of their offices.

Talking Machines for the Summer

Grinnell Bros., who operate a series of branch

establishments in a number of Ohio and Michi-

gan towns, have recently been pushing Victrolas

for Summer camps, and their stores in Toledo,

Detroit, Jackson and Battle Creek have all been

showing the same scene with variations—accord-

ing to the tastes of the window decorators in the

various branches. The floor is covered with

sand and at one end is a Boy Scout's tent, be-

fore which is a small campfire, over which is

placed a folding stove and coffee pot mid skillet.

In the corner arc packing boxes which have held

portable Victrolas and on top is one of the ma-

chines, while several records arc scattered on

the ground. Beside the machine is set a card:

"The Victrola—No other musical instrument

gives such pleasure as a small portable Victrola

for the Summer home or camp."

A charter of incorporation has been granted

to the Chase Phonograph Corp. of New York

under the laws of this State with a capital o(

$50,000. The incorporators arc H. H. Pace, W.
E, B. DuBois and J. E. Hall.

Bee croft

Delivery Envelopes

Art Series

New Designs

Now that many of the good old records

are coming, the 60-day service wiU be
more appreciated than ever.

NEW LIST OF RECORDS

\ /
Every 60 Days

Very attractive proposition

to Jobbers

Write for Revised Prices

CLEMENT BEECR0FT
5546 North 5th Street

PHILADELPHIA
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OPENS ATTRACTIVE DEPARTMENT CELEBRATES 19TH ANNIVERSARY
Los Angeles Boasts Addition of New and

Attractive Grafonola Parlors

Los Angeles, Cal., June 28.—Careful planning
and skillful execution by Manager L'Anglaise,
of Remtck's Song and Gift Shop, of this city,

converted a disreputable cellar and catch-all
into a beautiful and attractive Grafonola Shop,
The Grafonola department formerly occupied
the rear end of the store and piano music and
songs were apt to interfere with record deni-

Grafonola Department at Remick Shop
onstration. The question arose, in cutting out

a stairway that would lead from the street to

the new department, as to how the alteration

could be made without spoiling the song shop.

The alteration was made by raising a ramp for

the stairway and placing a platform and piano

above; this had the effect of improving the ap-

pearance of the song shop and at the same
time preventing the usual crowding around the

piano, where songs were being demonstrated.

The new department, which is under the man-
agement of J. A. Wittstein, a well-known

"talker" man from New Haven, Conn,, consists

of twelve record demonstration rooms and a

Grafonola salesroom. The equipment is abso-

lutely modern in every way.

Reynalds Music House. Mobile, Ala., Marks Oc-
casion in a Fitting Manner

Mouile, Ala., July 1.—The Reynalds Music
House, well-known Victor wholesalers, with an
establishment at 16? Dauphin street, this city,

recently celebrated the nineteenth anniversary
of the founding of the business. The second
floor of the building has been remodeled and
turned into a commodious recital hall, and ad-
vantage was taken of the anniversary celebra-
tion to hold a formal opening of the new hall.

The anniversary, was celebrated by an elabo-
rate concert given in the recital hall of the Rey-
nalds store. The program was one of unusual
excellence and attracted a large and fashionable
audience.

W. H. Reynalds, founder and head of the
business, paid tribute to the staff who have been
working with him by carrying full-page adver-
tisements in the local newspapers in which por-
traits of every member of the force appeared,
from Mr. Reynalds himself at the top to "Uncle
Jim," the genial colored porter,

Mr, Reynalds took occasion in connection
with the advertisement to announce that ar-

rangements had been made for Red Seal record
recitals at regular intervals throughout the Fall

and Winter with a special children's hour every
Saturday morning.

Mr. Reynalds has been very active in trade

affairs, not only locally but nationally, and has
been associated with the talking machine busi-

ness from its infancy. He stands high in the

councils of the industry, and has for several

years acted as treasurer for the National Asso-
ciation of Talking Machine Jobbers. A host of

friends join in congratulations to Mr. Reynalds
on his record as a business man, and bespeak
many future celebrations which will testify to

the progress of his business.

KAEftlMERER'S MUSIC SHOP TO OPEN

One of the Handsomest Music Stores in St.

Louis Will Handle the Serenado

St. Louis, Mo., July 7.—Math Kacmmercr, the
well-known phonograph man, has bought the
music store at Vandcvcntcr and St. Louis ave-
nues and will open one of the most complete
stores in the city, just as soon as extensive re-

modeling is completed. The entire establish-
ment is to he done in white enamel, with about
six feet of the walls paneled so as to break the
monotony of the flat snrface. This panel will be
topped with a heavy molding, upon which the
record hits can be fully displayed,

The four booths which are now being in-

stalled to start with will be equipped with the
latest ventilating, cooling and lighting devices,
and comfortable, whitc-cnanicl chairs will he pro-
vided. These booths will have the unique fea-

ture of built-in record racks, containing three
shelves—one for the records which have been
bought by the purchaser and one each for the
records which arc to be played and those which
have been refused.

Mr. Kacmmerer states that many people come
in to hear records without any idea of the par-
ticular numbers which they desire and that with
this arrangement the salesman can be readily

supplied with the hits of the month, as well as

some of the better music records which will

never grow old.

The whole store will be heavily carpeted in

neutral colors to insure that the models of the
Serenado talking machine, in all of the finishes,

may be displayed to advantage. Racks and de-

vices for records and music rolls arc being in-

stalled and some unique features will be dis-

closed for the first time when Kacmmcrer's Music
Shop has its formal opening. The Serenado
line of talking machines will be handled.

Work is a good thing and so is play; they

only become harmful when mixed.

The James & Holmstrom Piano Co., of New
York, is featuring the Brunswick machines in its

new talking machine department.

FEATURES

LARGE diaphragm and
long stylus bar length-

ens vibrations, producing a

deeper and more natural

quality of tone.

Perfectly balanced in ac-

cordance with carefully

worked ratios and with re-

gard to co-ordinate parts,

this tone arm and reproducer

permits a freedom and
sweetness of tone heretofore

thought impossible. Sur-

face sounds almost entirely

removed.

Throw-back design permits

of easy access to needle

socket. Saves records from

unnecessary scratching.

PLAYS ALL RECORDS

No. 2 Round Tone Arm and Reproducer

KNOWN the country over for its excellent quality of

tone and natural, life-like reproduction of all

musical tones, and its great volume. This tone arm on

your machine spells success, because of its high standing

in the Phonograph World.

Made only in 8 Vi -inch length. Can be furnished with or

without Mute Tone Modifier, with Mica oi . _ _

.. . NUM-Y-KA
diaphragm. 1 -

1

THE JEWEL MUTE

CONTROLS volume just

like the human throat.

Built in the reproducer and
functions in such a way that

the length of vibrations is

minutely regulated and the

tone reproduced to a soft-

ness and clearness that is re-

markable.

Operates by means of a
thumbscrew and is instantly

adjustable. Tone has free

and unimpaired passage
throughout tone arm and
chamber—Not "Muffled" or

"Choked" as with ordinary
type of tone modifier.

Perfect regulation without
in any way changing char-

acter of tone.

JEWEL PHONOPARTS COMPANY - 154 W. Whiting St., Chicago
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Records

Finer Service-Finer Records
Your business needs the Best in

Service! We have it. We want to give

it to you. Our organization is big

enough and so well operated as to give

assurance to any Record Dealer.

We can increase your sales. We shall

increase your sales if we may serve

With QKtC iVcords .

The policy behind QK^ Recoreis is mak-

ing it the finer Record. It is felt in

the variety of feature selections issued

monthly. "Features" that are "money-

getters." From the most celebrated

to the most sensational—all may be

heard on QKiL •

From John McCormack, Frieda Hempel, Hermann
Jadlowker, Marina Campanari, Vaughn De Leath to

Mamie Smith, Norfolk Jazz Quartette, Natzy's Hotel
Biltmore Orchestra, Erdody's Hotel Pennsylvania

Orchestra, etc.

Consolidated Talking Machine Co.
Record Distributors

227 W. Washington St. Chicago, 111.

Branch: 2957 Gratiot Ave., Detroit, Mich.
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GREAT BANQUET AT HOTEL COMMODORE WHICH CLOSED EDISON CARAVAN CONVENTION
ivan Convention at the Knick-

r Hotel, New York, referred to at length
nonth's World, closed with a most clab-
nquct tendered to the Edison dealers in

Co
affair

tine i

elab

id proved to be a most unusual
: as to menu and exceptionally

• entertainment. The guests, numbcr-
1.000, Oiled the great hall, and durine

the conclusion of the dinner, he was presented hy
William Maxwell. There was a splendid pro-

gram in (he way of entertainment, which closed

with Mr. Maxwell extending in behalf of the

Banquet at Hotel Commodore, New York City, Which Closed the Second Edison Caravan Convention in the Metropolis

attendance by Edison jobbers of Albany, Bos- the dinner there was a continuous round of Edison laboratories the thanks of the executives
ton, Montreal, New Haven, New York City, music provided by Ernest Cutting's Orchestra to the visiting dealers for the spirit that prc-
Pitlsburgh, Philadelphia, Richmond. St. John, and Johnstone's negro cnterlainers. Thomas A. vailed throughout the convention, and appealed
Syracuse, Toronto and Williamsport. The ban- Edison was present in person and received a for the continuance of a fighting campaign that
quel was held in the grand ballroom of the Hotel tremendous ovation from the dealers, when, at will make 1921 a more profitable year than 1920.

SIDEWALK JAZZ NOT POPULAR SIGNS WITH GENERAL PHONO. CORP. MUSIC FOR SCHOOL CHILDREN

Owners of Talking Machine Stores Feel Side-

walk Concerts Hurt Rather Than Help Trade

That there can be "too much of a good thing"

has been discovered by a number of music stores

who sell talking machines and records. Con-
sequently the entertainments provided hy these

stores for the benefit of the passing public will

be curtailed.

No more will the bank clerk or the gum-chew-

ing "stcno" be enthralled by the strains of the

latest popular song wafted from the doorway of

a Nassau street music shop. No more will

Mame stop to hear the latest "jazz" number on

her way to rush the special delivery letter off

for her boss, nor will Jerry with the "urgent"

telegram spend that half-hour listening to some

vaudeville star sing on the record. The day of

the "sidewalk concert" is on the wane, the

music shop proprietors say.

The idea of the public playing of the records

was primarily an advertising scheme to attract

the attention to the latest records. This de-

veloped from the success the dealers found when

they installed the "listening rooms" in the shops

where one could hear any record upon request.

Then they decided to advertise their records in

the effective manner of playing them for the

crowd to hear.

The trouble came when so many of the pass-

ing crowd stopped to listen that the doorway

to the shop was clogged and the dealers dis-

covered that their patronage had fallen off rather

than picked up, and that the advertising merely

became a "good thing" for the idlers and really

lost business for the shop. Then the scheme

caused trouble for the traffic cops, for in the

congested financial district the "audience" listen-

ing to the records would sometimes overflow the

curb and even block the traffic, says a writer in

the New York Sun.- Consequently the concerts

arc to cease.

Miss Daisy Martin to Make Okeh Records Ex-
clusively—Popular Character Singing Artist

The General Phonograph Corp. has just an-
nounced lo the trade that Miss Daisy Martin,
the popular character singing artist, has been
engaged to make records for Okeh exclusively.

Miss Martin is perhaps one of, the best-known
colored singers in the country to-day. Some
time ago she made a decided hit with the "Smart
Set" company, a group of colored singers who
toured the country from coast to coast, in which
she played the leading part. Miss Martin has

also made a decided success in vaudeville. Al-

ready the General Phonograph Corp. has re-

ceived inquiries from the trade as to when the

first records of this singer would be available.

Phonograph Records to Be Made of Symphony
Selections to Educate School Children

Kansas City, Mo., June 28.—To familiarize

Kansas Cily school children with good music,

talking machine records of selections to be

played here next season by the St. Louis Sym-
phony Orchestra will be made for use in the

schools. Miss Mabel Glenn, who was recently

appointed director of music by the Hoard of

Education, stated that the object is to educate

the children to the value of good music and to

enable them to recognize standard selections

when they hear them. Five concerts will be

given by the orchestra from which the records

will be made. This is a move of decided im-

portance.

OPENS VICTORAOENCY IN SOUTH

Asheville, N. C, June .10.—A new Victor agency

will be opened here in the near future by J. L.

Hood, a former resident of Asheville. Mr. Hood,

who has been in the music business in Greens-

boro for the past eight years, will locate in the

new Woodcock Building when it is completed.

The BABY GRAND
DESIGN

PHONOGRAPH
leads in Design, Style and

Tone which adds beauty and

dignity to the Home—and it

is today the best constructed

and best finished instrument

made.

AST GRAND

HOMOGRAPH

MODEL E

PATENTED
guaranteed.

and fully

Write for Catalog and Prices

KROLL & HOROWITZ FURNITURE CO., Inc.
Eaitern Distributor,

258 CANAL STREET NEW YORK
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"Oh! Dear," "Ain't We Got Fun?" Furman &
Nash sing the first selection and Van &
Schenck syncopate the second. There'll be
ragtime ringing of your cash register when
you put this record on sale. A-3412.

Columbia Graphophone Co.
NEW YORK

TALKINU MACHINE EXHIBIT SCOKI S

Cheney Machine™ PMtured at rl h . Style

Show— 130,000 Viiitors Attend

MlKHKApin.il, Minn,, July 7 Tile "Atlantic City

Itoardwalk" Slylc Show, which recently closed,

was Hie blggeil and most mccessful event of

this sort ever orgnnircd Ity " lir local himi-

neas mm. Ii was expected that about lOO.flm

persons would vi»it the show, hnt the final Rite

receipt! showed the miniluT* to he about 15(1,(1011

Minneapolis, whose booth was taken np with an

CXGluiive demonstration of Cheney talking ma-

chines. This exhibit was •upcrviied by Gregory

ed i .,1k- 1

1

\nuorv under the auspice* of the Civic and

Commerce Association, and all business com cm.
in (he city were asked to participate

One of the must striking exhibits seen in the

show was thai of the Weynnd Furniture Co., of

more attention to this branch of ihe bnsine
During the show Mr. Wcyand had added sevci

hundred new name* lo \n\ prospect list and w
successful in closing quiie a number of sales.

If
:

vant i i things i(S

at first I

often necessary

The General Phonograph Mfg. Co.

Model "E" Table Phonograph
The Greatest Value on the Market

I M M li I) I A T B I) H L I V B II I B S IJUANTITV

Plays All Makes of Records Superior Tone Quality
li'riic for our Proposition

The General Phonograph Mfg. Co., Elyria, Ohio

RAV HANSON PASSES AWAV
Columbia Dealer of Boone, la., Dies Following

an Operation

The many fri

young biisincs

Interior of Weyand's Cheney Exhibit

I U eyand, who liai the reputation, according to

many business men in this section of the coun-
try, of being one of the lives! wires and most
enthusiastic Cheney dealers who ever tackled a

prospect.

^

The Wcyand Furniture Co., prior to taking on

hi

which

Columbia trade.

Ray Hanson, well-known
; man anil owner of the Hanson
Ihc Hoist Hotel Building, Boone,
much shocked to hear of his

i following an operation for ap-

was very well liked and had
[ends through his activities as a
:r. His music shop had become
the city as a rendezvous for musi-

ll whom Mr. Hanson had very
on, as he was quite musical liim-

onc of the most progressive Co-
in the country and had inaugu-
ales efforts many unique plans

him many admirers in the

AN INVISIBLE FORCE

You cannot sec the force of advertising, but

:
l>' ! tin

Ad
,
held in Atlanta recently, told a story

>'crsation between an advertising man
reliant that illustrates the point in in-

lavc your hat blown off?" asked the

laid the merchant.

ou ever sec the wind?"

advertising is like the wind—an invisi-

You can't see it, hut you can and
he result just as you saw your hat go
own the street. And just as bending
flying dust arc a symbol of the wind

:tures, the advertisements I shall print
vspapcrs about the merchandise carried
tore will be symbolical of force."

NEW VICTOR STORE IN DAYTON
COLUMBUS, O., June 30.—J. E. Saum is in charge

of llir new Victor Department of the Rike-
Knmlcr store in Dayton, which has just been
installed by the Perry B. Whitsit Co.
The department is one of the largest and most

attractive talking machine departments in the
State, and has a sales force of trained music
people.

W. C. LARREW OPENS MUSIC STORE
w.

, of Kn k, Ind., recently opened
B new music store. The establishment is mod-
ern in every respect and a complete line. of
musical instruments and supplies will be han-
dled. Victor talking machines will be featured.
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GOES AFTER SALES AND GETS THEM

How the Burwcll Jewelry Co. Makes Sonora
Sales in Colorado—Example Worth Following

The sales department of the Sonora Phono-
graph Co., New York, received recently interest-

ing reports of the progressiveness of the Bur-
well Jewelry Co., Sonora dealer at La Junta,
Col. La Junta is a division point on the Santa
i

. Railroad, and, like most division points in the

West, now has a temporary wave of unemploy-
ment due to railroad, inactivity. The average
dealer might think such a handicap was almost
insurmountable, but Carl Burwcll, head of the
Burwcll Co., is not one of the average kind.

Every Monday morning he and his salesmen
start out, each with a Ford on which arc four
Souoras, and they do not return until the trucks

are empty. Mr. Burwcll states the results of this

campaign are most gratifying, as it is a mighty
poor week when they do not all get back Thurs-
day nights with eight contracts and an empty
Ford,

Some time ago the cattlemen of the valley 'had

a real "blow-out" in town, hired the local town
hall, and put on an old-time vaudeville show.
Mr. Burwel! entertained them with a baby grand
Sonora, and personally supervised the distribu-

tion of Sonora catalogs and price lists among
the audience. He reports five sales directly

from this source and several A No. 1 prospects

that he intends to close very soon. The Bur-

wcll Jewelry Co. is now trying to get a lease

on a large store on La junta's busiest corner,

which will give the Sonora a more fitting repre-

sentation in this town.

THE WINDOW AS A SALES FACTOR

Max Strasburg Co. a Progressive Detroit Dealer

Who Recognizes the Value of Window

Dktroit, Mich., July 7.—Max Strasburg, head

of the Max Strasburg Co., 1264 Library avenue,

is one of the city's oldest dealers in point of

An Artistic Strasburg Window
service and results secur-ed, withal he is abso-

lutely up to date in every way that insures a

splendidly equipped store and attractive window

displays. He is a great believer in using his

windows as a vital part of his sales service, and

this is evident from a recent window display

which we illustrate herewith. Mr. Strasburg's

excellent downtown location makes his store one

of the best known Grafonola shops in Detroit,

and his success can be attributed not only to its

appointments but to the completeness of his

stock and courteous attention to the wants of

his customers.

OPENS NEW STORE IN WATERBURV

Watehbury, Conn., June 20.—The official open-

ing of the new store of the Skinner Music Co.,

JSO Grand street, this city, was held on Satur-

day, the public being invited to attend a spe-

cial reception in the afternoon, where an elabo-

rate musical program was the chief feature.

The store has been handsomely decorated

and is provided with a number of attractively

furnished rooms for the display and demonstra-

tion of pianos and Victrolas. The company was

formerly known as the Sonnenberg-Skinncr Co.

The Allen & 'Woodworth Co., Greenfield,

Mass.. has been incorporated with capital stock

of $25,000, to handle musical merchandise.

VISITORS FROM SWITZERLAND

Fred H. and Paul Thorens, of Prominent Talking
Machine Motor Manufacturing Concern, Is on
an Extended Visit to the United States

Frederick H. Thorens and Paul Thorens, sons
of Herman Thorens, the well-known manufac-
turer of talking machine motors, of Ste. Croix,

Switzerland, are at present on an extended visit

to the United States to call upon the company's
numerous customers here and to study condi-

tions at first hand. The Messrs. Thorens are at

present on an extended tour covering Canadian
cities, as well as Cincinnati, Chicago, St. Louis
and other points in the United States. They
plan to spend some time in New York upon
their return, and start for home late in July. The
visitors report that the Thorens works are quite

busy despite the general trade depression, and
several hundred workers are employed in making
motors for domestic and foreign consumption.

In a chat with The World, Messrs, Thorens
expressed their great pleasure at finding such an

optimistic spirit prevailing in the talking ma-
chine industry in America despite the general

depression that exists in the talking machine

business throughout the world. "It is," re-

marked F. H. Thorens, "the most convincing

proof of the vitality of the American market,

which, I am certain, will come back to a normal

slate at a very early date. In fact, it is inevita-

ble when one realizes the great spirit of confi-

dence that prevails."

WORK FOR BUSINESS AND GET IT

George Fenncll & Co.'s Business in Past Four
Months Exceeds That of the Year 1920

Regardless of business depression, George
Fennell &. Co., Edison dealers, 2209 Third avenue,

New York, have dene a record talking machine
business during the first four months of this

year. The firm reports that the amount of busi-

ness of the four months just passed exceeds that

of the entire year 1920. While this is primarily

a furniture house a special effort has been made
to make tins department successful and a pro-

every phase of the business have accomplished

phenomenal results.

E. C. Boykin, general manager of the Phono-
graph Corp,, of Manhattan, commenting upon
the success of the firm, declared that it was due
in a great measure to the use of a turntable

and the efficient service given customers.

A bright little sheet entitled "A llree/.e" is

being issued by the Will A. Watkin Co., dealer

in Columbia Grafonolas and records, Dallas,

Texas, as a trade stimulator.

Exclusively

MAMIE SMITH
... , , ... ,t

351
f
Dangerous Blues

We have her latest 10 m. •( „ _ _
$1.00 (.

What Have 1 Done:

Norfolk Jazz Quartette
„. , , . , .

4366
f Preacher Man Blues

We have their latest lOm.
; ,

85c i
Wide, Wide World

EVERHART & BROWN
Oars Is the Service That Never Stops

1705 East Broad St. Richmond, Va.
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- 10-INCH GOLD SEAL RECORDS
~~77r PHONOGRAPHS
XLWGVSOTI j PICTURE RECORDS

FOREIGN LANGUAGE RECORDS

Emerson Wholesale

Distributors

Alexander Drug Co.

Oklnhomn Cily, Okln.

Carpenter Paper Co.

Omaha, Ne!>r.

Emerson Product!, Inc.

Syracuse. N. Y.

Emerson Philadelphia Co.

Philadelphia, Pa.

Emerson Phonograph Co.

315 So. Wabash Ave.

Chicago, 111.

Emcrion Ohio Co.

ColumbuB, O.

Hesaig-Ellis Drug Co.

Memphis, Tenn.

Collins Talking Machine Co.

418 N. Capitol Ave.

Indianapolis, Ind.

Lansing Sales Co.

I II. -I .unl W .iii. i Sir*

Boston. Mass,

Marshall Wells Co.

Duluth, Minn.

Murmann Phonograph Co.

St. Louis, Mo.

Northwest Phonograph Jobbers
Inc.

Spokane, Wash.

Rountree Corporation
Richmond, Va.

Southern Drug Co.
Houston. Tex.

Southern Sonora Co.
Atlanta, Gn.

George W. Stolte Co.
Dallas. Tex.

Strevell-Paterson Hard-
ware Co.

Salt Lake City,

The Emerson Phonograph Company is prepared

through the agency of its distrihutors to offer

its dealers and trade the benefit of a progres-

sive operating schedule that provides for:

The production of a complete line of the

Emerson Music Master Horn Phonographs,

including the popular "Sheraton" and

"Queen Anne" period models.

The recording of 10" Gold Seal Records,

continuing the Emerson policy of anticipat-

ing popular "hits" and augmenting this list

by standard selections.

The recording of the increasingly popular

and exclusively Emerson Picture Record.

The continued manufacture of Italian,

Polish, Hebrew-Jewish and German records

that have already established Emerson
superiority in foreign language recording.

The immediate operation of a progressive

advertising campaign.

The development of a dependable, efficient

service that will establish an intimate and

mutually beneficial co-operation between the

Company and its distributors and dealers.

Emerson innovations and service are react-

ing to-day with increasing advantage to all

Emerson distributors and dealers who keep

informed on every Emerson move.

Play EMERSON RECORDS on

^EmersorL
Records and
Phonogniplis

Tri-Statc Sales

Kansas City

Emerson Phonogi

206 Fifth Av
New York Cily

R. K. Currie & Co.

Detroit. Mich.

* Emerson {Phonograph
raph Co. WITH THE EMERSON MUSIC MASTER HORN O £

EMERSON PHONOGRAPH COMPANY, Inc.
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HOUSE-TO-HOUSE DRIVE A SUCCESS ESTABLISHES NEW ACCOUNTS

Jesse French & Sons Piano Co., Montgomery,

Ala., Sell 100 Grafonolas as Result of Drive

—

Campaign Well Planned in Every Detail

Montgomery. Ala., July 6.—One of the most

thorough, complete and successful house-to-house

campaigns undertaken in this territory was put

on recently by the Jesse French & Sons Piano

Co., of 'his city, Columbia dealer. This concern

is one of the largest and most enterprising linns

Campaign for Business Started by Mr. Parsons

in the South, having stores in four large South-

ern cities.

L. O. Parsons, vice-president and general man-

ager of the company, who is well known in the

local trade as exceptionally progressive, worked

out the plans for this campaign with E. D. Jor-

dan, field representative of the Atlanta branch of

|he Columbia Graphophonc Co. As the result

of this intensive campaign, upwards of 100 Co-

lumbia Grafonolas were sold. In addition, the

dealers' mailing list was increased by a large

Jewert Phonograph Co. Making Rapid Progress
in Opening New Accounts—Company's Plans
for Future Along Progressive Lines

Detroit, Mich., July 5.—The Jewell Phonograph
Co., manufacturer of the Jcwett phonograph, is

making rapid strides in the establishment of pro-
gressive and active dealer accounts. This com-
pany is to be congratulated upon its aggressive-
ness and energy, for the results attained by the

Jewett sales organization indicate that there is

profitable business to be secured in the talking

machine industry, provided adequate methods
arc adopted to go after it.

A. A. Fair, sales manager of the Jcwett Pho-
nograph Co,, stated recently that the following
new Jcwett accounts had been established in IflC

course of a week: L. P. Henderson & Co., Red-
ford, Mich.; The Sterling Music Store, Benton
Harbor, Mich.; Moyer Music Store, Buchanan,
Mich.; Parrish & Post, Coldwatcr, Mich.; Moon
Bros., Detroit, Mich.; Edward H. JcfTery, De-
troit, Mich., and W. W. Emig, Marina City,

Mich.

Commenting on the company's plans for the

future, Mr. Fair said; "Our product has always

been good, but we want the trade to know we
are constantly improving it. No matter how
good a phonograph wc may he able lo produce,

we will never he completely satisfied, but we
will be constantly on the alert to improve it.

"We are increasing our production at the plant

and every dealer who has arranged to handle

the Jcwett line seems to be imbued with genuine

optimism. Practically every one of our repre-

sentatives advises us that the line is easy to sell,

and it is gratifying to know that our readers are

co-operating with our sales plans in every possi-

ble way."

VAUGHN DE LEATH WITH OKEH

Popular Contralto to Make Okeh Records Ex-

clusively—Well Known as a Composer

Business is no longer a barter. Business is

service. The salesman who shows his customer

how he can serve him disarms suspicion, puts

distrust to flight and creates confidence.

Vaughn de Leath

known in musical circles throughout the country.

Miss De Leath is an accomplished musician and

is a composer of considerable prominence, sev-

eral of her selections having been recorded for

the Okeh library.

Miss Dc Lcalh's voice is an exceptionally rich

contralto which lends ilsclf admirably to record-

ing, and her first Okeh selections have been

enthusiastically praised by musical critics. In

addition to her recording activities, Miss Dc
Leath is one of the composers on the staff of

Irving Berlin, music publisher, and several of

her numbers have attained considerable success.

It's pleasantcr to say '

to some other fellow sayi

must" than to liitc

"You must."

Window Display During "The Drive"

number of active and interested Grafonola own-

ers. The newspaper campaign started a week

before the actual drive, and advertising appeared

in every paper in Montgomery for the entire

week.

One of the photographs reproduced herewith

shows Mr. Parsons with the actual invoice of a

bona fide sale in his hand. On the driver's seat

is Mr. Jordan, and the effectiveness of the truck

is increased by the great big canvas signs

painted in red.

The second photograph shows the window dis-

play used by the Jesse French store during the

week of the drive. The signs at the top arc red

and white water colors, giving an unusually ef-

fective combination. Not only were the imme-

diate sales very satisfactory, but Mr. Parsons

dug up enough business during the drive to

carry him along for six months, and he is enthu-

siastic regarding the co-operation afforded by

Mr. Jordan and the other members of the Co-

lumbia organization in Atlanta.

RETURNS FROMEUROPEAN TRIP

Frank. Netschert, manufacturer o[ artificial

Bowers, 61 Barclay street. New York, has just

returned from an extended business and pleasure

trip through Germany. Switzerland and Holland

in the interest of his flower business, where he

established several profitable connections. In

speaking of general European conditions, Mr.

Netschert stated that he found, in the cities he

visited, a high degree of industrial activity, espe-

cially so in Cerraany. Mr. Netscherfs journey

covered a period of more than three months,

and he comes back to New York very much re-

freshed after a most enjoyable trip.

If you want your customer to believe your

statements, then believe them yourself. Know

your line and "root" for it.

PERIOD MODELS
Queen Anne and Louis XVI

A High Grade Phonograph and Library
Table Combined

Two-thirds of top is stationary. No need to

move anything when playing phonograph.

Fully equipped to play all disc records.

Your satisfaction guaranteed.

Large percentage of reorders indicates satis-

fied dealers.

Write for Prices and Di

Immediate

Delivery in

Mahogany
Burt Walnut

Golden Oak

SEABURG MANUFACTURING COMPANY
JAMESTOWN, NEW YORK;
tucDUiin—J. W. ROE. 1711 E. Hu
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Not a single Dalion Dealer

has ever dropped the line

TK that is the kind of Instruments and kind of factory

which interest you, let vis hear your wishes. Some
most desirable territory is yet available. Our dealers

arc virtually our partners: so regarded, and so treated.

The Dalion is a well-rounded line of instruments

that for actual, intrinsic value and true tone worth are

not excelled in the field. Rack of it all is a progressive

sales policy that is pushing all the time. Why don't
you investigate the very real advantages our selling

franchise offers? Write that letter noiv.

Have you ever read the

Dalion Guarantee?

Every Dalion warranted nol only against all

imperfections of material and workmanship, lun

as a musical instrument second to none in fidelity

of reproduction, ami the motor is so good it is

guaranteed against spring breakage tor one year.

Arc phonographs a department with you—or a

businessf We invite inquiry from dealers who

want to build volume anil profil in this field.

Milwadkee Talking Machine Mfg. Co

Milwaukee. Wis., U . S

.



THE_TALKING MACHINE WORLD

Ted Lewis Jazz Band's two latest tox-trots
are "Love Me" and "Underneath the Palms."
It will take fast footwork on your part tohand them to all the people whose leet
fhey'fl affect. A-3411.

Columbia Graphophone Co
NEW YORK

MONTHLY RECORD CONCERTS VICTOR DOG SCARES LOCAL CANINES NEW COLUMBIA WINDOW EXHIBIT
Method of Developing Sales That Should Be

More Generally Adopted By Dealers

The well-arranged invitation concert as a

means of stimulating business has long been
advocated by The World, and the following
timely words from the Putnam-Page Co. bulle-

tin are certainly most pertinent.

'"There is a revival of interest in monthly
record concerts with a well-balanced program
and tins is a sales method that should not have
been allowed to lapse in the trade. Many store
owners discontinued it and attributed the dis-

continuance to the shortage, Some who have
done so might consult their conscience and ad-

mit that they gave them tip because the pickings

were easy without it. "Easy pickings' are not
in vogue in these limes and the best way to

sustain the interest of your community in your
Store is the monthly concert method."

JOINS SONORA JOBBERS' STAFF

E. L. Brown, formerly connected with the

Sonora Phonograph Co. for a number of years,

and more recently associated with the Griffith

Piano Co, Sonora jobber, has been appointed a

member of the sales staff of the Greater City

Phonograph Co., Sonora jobber in metropolitan

territory. Mr. Brown, who is well known in the

local trade, will cover Brooklyn territory for this

jobber, and bis previous experience will enable

him to give efficient service and co-operation to

Sonora dealers in this section.

A PLAQUE THAT IS PRACTICAL

The Standard Talking Machine Co., Victor

wholesaler of Pittsburgh, Pa., is offering to

the trade attractive plaques bearing the Victor

trade-mark in relief for use in decorating booths.

The plaque has a double value in that it also

acts as a deodorizer, there being a receptacle

at the top to hold a deodorizing perfume.

Big Figure in Front of Imfeld Music House
Attracts Great Amount of Attention

That the Victor dog, even though counted
among the best-known trade-marks in the
world, still has the power of attracting unusual
attention was evidenced in Oxford, O., recently,

when the Imfeld Music- , .

Store opened its new quar-

ters in that city and placed

a large papier-mache Vic-

tor dog on the sidewalk at

tlic entrance. The effect

on the local canines was
reported in a local paper
as follows:

"A large bound, owned
by the Imfeld Music Store,

which had failed to ter-

rorize Hamilton canines,

was transferred to Oxford
Saturday, where it met
with better results. The
occasion was the opening

of their new music store

in that village, and the

dog was a papier-mache

likeness listening 'to his

master's voice,' which had

stood in front of the store

here.

"It caused the villagers

considerable amusement. The sight was new
to the Oxford dogs and, on account of its enor-

mous size, they seemed disinclined to get close

enough to use their noses to investigate and re-

lied entirely upon sight. They surrounded it

and caused quite a commotion.

"A small boy helped the fun along by getting

behind the image and pushing it toward the

besiegers. This resulted in a great scattering

of small dogs."

"Curzyius" Being Featured With Excellent Re-

sults in New England

Columbia dealers in Connecticut have received
unusual publicity from the use of a novel dis-

play entitled "Curzyius." This display has al-

ready made its appearance in New Haven, Dan-

J. R. VESEY HONORED

J. R. Vesey, of the Kimball Co.. talking ma-

chines and pianos, Memphis, Tenii., has been

made chairman of the membership committee of

the Chamber of Commerce, one of the fastest

growing commercial bodies in the South.

TELLS OF BUSINESS EXPANSION

K F. Perry of the Bninswick-Balke-Collender

Co.'s store in Salt Lake City, Utah, recently re-

turned from a very successful trip through

Idaho, and report's that Brunswick dealers tell of

an increase in sales and public demand for the

recordings of the exclusive Brunswick artists.

"Curzyius" Display at Roy Ward Co.'a Headquarters

bury, Watcrbury, Bridgeport, and the dealers

arc enthusiastic regarding its value.

Wherever Curzyius appears crowds flock

around, and Columbia dealers have secured the

names of many prospects as the result of the

display. Curzyius performs automatically, and
its power to withstand the dangers of electricity

would make it seem as if it could not possibly

be human.
The Roy Ward Co., of New Haven, in whose

establishment the accompanying photograph

was taken, secured 2,500 names for its prospect

list as a result of the display. At the Grafouola

Store in Waterbury more than 3,000 names were

added to the prospect list in connection witli

the Curzyius window, and the George B. Clark

Co., Bridgeport, Conn., increased its prospect

list by 4,000 names after Curzyius had made his

appearance.

To The Victor Dealers of America!

Make every day in your month as profitable

as the fast day. Sell more Red Seal Records.

We can show you howl

Lewis C. Frank Corp., 1201 Dime Bank BIdg., Detroit
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TO MANUFACTURERS:

THE

CONTROLA
Is I he FIRST and ONLY device which entirely eliminates starting and stopping

levers.

IT STARTS, LIFTS the NEEDLE and STOPS ITSELF

Silently and without any effort on the pari of the operator whatsoever.

The Controla

Note. All semi rigid tone arms use this type of Controla. The style for rigid tone

arms will be shown on the Columbia in the next issue.

The Control ji not only adds considerably to the appearance of a Talking Machine,
but it furnishes a multitude of real talking points of honest merit. Features that will,

in competition with any make of talking machine, sell a Controla-equipped machine
nine times out of ten. Ami yet the Controla docs not cost .my more than the so-called
"automatic stops," Why not let the Controla make YOUR machine ULTRA-
MODERN'? You know the storj about the early bird.

The Control,
i is Permanent, NON-SET and simplicity itself, and the outstanding

feature is,

64 IT NEVER FAILS"
Exclusive arrangement now being offered. Are you interested?

Descriptive Literature on Request

Phonograph Control Corporation
19 ACADEMY STREET

NEWARK, N. J.

P. S.—Did you read the ad in the May and June issue?
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SPRING LUBRICANT
iUty't UJtfNUI ula tb. M-*» null food

lite* I. 5, 10. 25 and SO-poukTuiu (of A^Zr^"'

FIIRFKA NOISELESS TALKINGLUKLiUrt MACHINE LUBRICANT
WHit far ipecto/ pnpotlilen la jeiUn.

ILSLEY-DOUBLEDAY & CO., ZZ9-231 Front St.. Nt»T«fc

POPULAR IN FOREIGN FIELDS

U-Sav-Your Cleanser and Dressing a Favorite

in Honolulu and Cape Colony as It Is in the

United States—Some Large Orders Placed

The U-Sav-Your cleanser and dressing, made
by the U-Sav-Your Manufacturing Co., of War-
ren, Mass., has entered foreign fields and is

proving popular wherever introduced. Two ener-

getic houses in the Hawaiian Islands are selling

U-Sav-Your polish. The Bergstrom Music Co.,

of Honolulu, reports large sales of U-Sav-Your
and in a recent letter to B. D. Perkins, manager
of the company, states that the new product is

meeting with instant sale and that repeat orders

arc very frequent. Another highly complimen-

tary letter was received from the Hawaiian Sales

Co., of Honolulu.

In Africa Ewins & Co., of Cape Colony, have

just placed a large order with the U-Sav-Your
Manufacturing Co. for the new package. They

had previously placed a trial order and re-

ported that they find a ready sale for the U-
Sav-Your cleanser and dressing in the local

market.

OPPORTUNITY FOR FOREIGN TRADE

Spanish Firm in the Market for Fifty Complete

Talking Machines

Under the head of Foreign Trade Oppor-

tunities in the June 13 issue of Commerce Re-

ports is listed the following: "A mercantile

firm in Spain desires to purchase from twenty-

five to fifty complete gramophone machines

without cabinet or frames. Quoiations should

be given f. o. b. New York. Cash to be paid."

Information may be obtained from the Bu-

reau of Foreign and Domestic Commerce in

Washington, D. C, or its district and co-opera-

tive branches, by duly registered firms and in-

dividuals upon written request. Information

concerning "Opportunity No. 35017" should be

requested.

DALION AUTO-FILE FEATURED

Milwaukee Talking Machine Co. Describes Da-

lion Features in Attractive Pamphlets

Milwaukee, Wis., July 5.—The Milwaukee Talk-

ing Machine Co. is deriving much publicity from

the distribution of an attractive folder which

illustrates and describes the features of the

Dalion line. Among the features shown is the

Auto-File, an exclusive improvement which

solves the problem of record .filing. Each com-

partment of the Auto-File consists of a scries

of compact sections, each containing two record

compartments. The sections lilt forward to de-

liver the records and only one section can be

pulled forward at a time. This eliminates every

chance of mixing up records.

"The Dalion gives you every subtle shade and

expression of famous voice and difficult instru-

ment—and -it breathes into this reborn music a

mellow beauty that enriches the original crea-

tion," says the folder.

There is a reproduction of the Dalion guar-

antee. This not only warrants the machine

against all imperfections of material and work-

manship but protects the buyers against all

mainspring breakages for the period of one year.

In addition to the Queen Anne period console

model, nine styles arc shown ranging in price

from $95 to $265. The designs include "William

and Mary" and "Louis XVI." The machines

are put out in mahogany and golden and fumed

oak.

THE NEWS VALUEJ)F ADVERTISINO

Aim of Advertisers Should Be to Moke the Dis-
play Advertising Columns of the Newspaper as
Readable and Interesting to the General Public
as Are the News Columns

Advertising is news, declared Frank A. Black,
of Boston, in addressing the retail division of the
Associated Advertising Clubs at the convention
in Atlanta recently. Since advertising is news,
he said, the tendency of advertising in the future

will, in his opinion, be to treat it as such. He
believes advertisers should get further and fur-

ther away from screaming headlines and large
type, and depend upon ability to write and abil-

ity to supply the goods the people want, to get

attention.

During1 discussions of advertising at this con-

vention of the Associated Advertising Clubs of

the World it lias developed that a great many
women read newspapers quite as much to keep

in touch with store advertisements as for any

other purpose. Interesting store advertisements

arc circulation-getters for newspapers, it has

been shown. -

"Sometimes," said Mr. Black, "retail advertis-

ing will elevate itself, in interest and in value

to the reader, so that it can be printed exactly

as the news pages o£ a newspaper arc printed

and will be read with the same attention. We
are tending in that direction.

"This does not mean," he continued, "that

everybody will read every item of every adver-

tisement, because we do not read every item of

news in a newspaper, but it docs mean that a

great deal less attention will be given to the dis-

play of store advertisements and to devices for

getting attention, and much more attention will

be paid to the matter in the advertisement.

"In other words, retail advertising will he

treated like news, which it is—news about the

subject which occupies so much of the time and

attention of all of us, namely, how to spend our

money to the best advantage. Retail advertising

will then be something which helps men and

women to buy, rather than helping stores to sell.

My feeling is that the result will be that certain

stores will sell more, while some others will

probably sell less.

"When advertising is handled in that man-

ner," said Mr. Black, "the advertising manager

will consider each item in relation to its news

value, editing the advertisement much as the

editor of a newspaper judges the news. With

type no larger than eight point (the size in

which news matter is usually set) and with all

the present competition iu the matter of display

eliminated, the advertisement that gets lite most

attention will be the one which it written with

the greatest skill. The subject of price will be

subordinated to its proper position, secondary to

quality. Illustrations will improve from an ar-

tistic point of view, and will really illustrate.

Headlines will have to say something, became

space will he limited Exaggerations will be

recognized for the poor and extravagant adver-

tising that they arc."

He did not believe there would he any troublr

in getting men and women to read advertise-

ments when they realize that the advertisement

is published as a guide to help them be more

comfortable, healthier, better looking, happier,

to reduce the labor in the home, and otherwise

to add to their freedom and prosperity. "There

will be much satisfaction in being a member of

the advertising profession when advertising is

such ' he said.

The lime will come when there will be no

need for vigilance committees of advertising

clubs to see that all advertisements arc truthful,

he said, because business men will recognize that

untruth is a waste in the long run. The eco-

nomic value of truth in business will be taught

in the schools, he believed, and, therefore, neces-

sarily grow in favor.

HOOVER TO DISCUSS FOREIGN TRADE

Representatives of Department of Commerce lo

Report to Washington for Conference

Washington, D. G, July 5.—The foreign repre-

sentatives of the Department of Commerce haye

been instructed by Secretary Hoover to report

to Washington for discussions bearing on the

fcrcign trade situation in its relation to the pro-

posed reorganization of the Bureau of Foreign

and Domestic Commerce.
It is understood that Mr. Hoover will bring

up the question of grouping of foreign trade

activities by basic commodities and the idea of

altering the department's divisions of foreign

territory to conform lo commercial rather than

political boundaries.

AN INTERESTING WINDOW DISPLAY

The Wcllburn-Bell Piano Co . Memphis, Tcnii.,

which conducts a talking machine department,

has arranged a very interesting window display

showing records at various stages of manufac-

ture, from the original substances to the finished

product.

VELVET COVERED TURNTABLES
ADD TO THE QUALITY OF MACHINES

....

THE BEST TALKING MACHINES ARE EQUIPPED WITH

A. W. B. BOULEVARD VELVETS
GRAND PRIZE-GOLD MEDAL, ST. LOUIS EXHIBITION

WRITE FOR SAMPLES AND PRICES

A. WIMPFHEIMER & BRO., Inc.

450-460 Fourth Avenue, New York
ESTABLISHED 1845
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"YOU CAN'T CO WRONG
WITH ANY'FEIST'SONC"

TALKING MACIIINi: MEN IWJ I I

Mold Regular Mom lily Luncheon nnd Business

Seiilon at Cafe Boulevard on June IS

—

Discuss Sunday Closing and Other Problems

The monthly luntlirun ami Hireling <>i tin

Talking M in h in i' Mi n, I in
, wai In M "ii Wcilni

liny, June 15, at tlir I'tilr Boulevard.

tVcsfdcnl Irwin Kurt/, who sonic time ago
inaugurated the policy of invitiiiK music pub-

lisher* in address the mectingi, linn demon-
titrated thai thin arrangement hits produced

grail Tying remits in getting a large Attendance.

In recent mouth* tile Association has taken

some active measures in an i llnrt In kern talk

mt; machine stores in the mclropotil Ii»lricl

closed on Sundays. Theodore \riion, acting as

a committee, ha* presented to the Association a

number of methods by which it is hoped to

eradicate what is termed the prevail evil,

Louis Bernstein, head of Shapiro. IUrnHe in &
Co., Inc., the well-known New York publishing
house, addressed the gathering on "Co-opera-
tion," lie staled that tin- unnd

>f
n .in.

I

the music publishers were working closer and
closer together and lllit has been Hie means of

greatly increasing record tales. He pointed nut

that where dealers had surplus stm k>. nl n. ords

on baud it wn* possible, with the aid of the
publisher, to make a special drive on the goods
with the assistance of theatres and other aiiiusc-

ment centers in the dialer's locality. He cited

i nnd orchestras

n proven that a

handling sheet

d sales, but in-

an example of such a situation ari

Middle West where, when the pub!

the dealer was overstocked, he ant

branch office to make a special drive

lory. Thus through the thcad

the goods were ouickly move.

Mr. Bernstein said it has b

lalkiug machine record dcab

music did not decrease his rei

vnriably they showed added acl

aged the dealers to stock sli

current liit type. In this way
such goods without involving I

anil give it only limited space.

President Kurtz called attention to the fact

that he bad installed sheet music racks in his

store some three months ago and the result is

not only additional profit from the sale of Un-

shed music but in many cases it has increased

vpemlit

il,.

Under the direction of Thomas Hughes a num-
ber of songs to be featured by the sales and
professional departments of Shapiro, Bernstein

A. Co., In,
,
were sung. I'hesr im bided "Minn."

a new number by Con Conrad, composer of

"Margie" nnd "Palestcena," and a Mary Earl and

Ted I*'iorito number called "Isle of Paradise," a

ballad entitled "Honey Kosc" was sung by Will-

iam Traccy, who is the writer of the lyrics. A
novelty song called "I Ain't Nobody's Darling"

was also introduced. This is a typical "gang"

song ami nt the encouragement of the singer the

entire gathering snng the chorus several times.

The KENT MASTER ADAPTER
plays ALLIRECORDS at their best

on the

EDISON DISC PHONOGRAPH

Write for particulars concerning this, the best

known and largest seller of its kind in the market.

Attractive prices and terms will be quoted you.

WE specialize: in attachments for

Edison and Victor machines; also

soundboxes, diamond, sapphire and steel

needles. Drawn brass tone arms made
to order. Tube and pipe bends of all

kinds successfully executed.

F. C. KENT CO. :: Specialty Manufacturers

1RVINGT0N, N. J.

whose phonograph accessories "win their way by their play"

Louis A. Schwa rz. inc.
1265 Brotdway
New York City

The entertainment committee

Messrs, Brown. Lazarus, Galuchie, Bcrlow, Kurtz

and Davin, reported on the plans for the annual

outing of the Association, to be held on August

17, at the Terra Marine Hotel, New Dorp,

Statcn Island,

NOVEL METHOD OF BOOSTING HITS

Publishing House in Los Angeles Uses Magna-
vox to Stimulate Publication Sales

Los Angeles, Cau, July 4.—One of the latest

uses of the Maguavox was recently discovered

iu this city, where it is being used by a publish-

ing house to help stimulate the sale of one of

its latest popular bits.

The Ell & Ell Publishing Co., with headquar-

ters in the Superba Theatre on Broadway, placed

the Tclcmegafonc and born out on the fire es-

cape pointing up Broadway. Then, by plating

the band transmitter of the Magnavox on the

sounding board of its grand piano, (he notes of

its latest song hit, "Why, Dear," were soon being

heard up the street for many blocks. Several

performers of local theatres then arrived and
endeavored to outdo the others in their vocal

renditions of the song.

By ement both the piano

cere amplified at the

iscrsby an opportunity

and instrumental ar-

cd i alu-

NORTH CAROLINA DEALERS ARE BUSY

Golhsdoro, N. C, July 6.—Royall & Borden, Vic-

tor dealers of this city and Raleigh, report that

local conditions arc proving vastly different be-
tween their two locations, although not widely
separated geographically. In Goldsboro. where
the majority of the inhabitants derive their in-

come from agricultural pursuits, the demand is

negligible. But in the capital city the demand is

very good and gives every prospect of con-
tinuing so.

The Independent Jobbers Co., of this city,

distributorj>f Okch records and needles, reports

that its business in both records and needles
is keeping up and that a recent improvement has

Joseph Is;

Edison lines

acs, retailer of both the Victor and
in this city, reports that the condi-

cotton market in the locality has

tailed the demand. Goldsboro trade

cd alone to ih'c immediate city, but '

i number of nearby villages as well.

THE VALUE OF CONFIDENCE

Confidence in the salesman means confidence
in the goods, and that spells success and sales.

Exaggeration, misstatement and evasiveness

create distrust, and no business is big enough
to stand out against it.
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They Each Killed a Gat!
OOUNDS rather queer, doesn't it? Sort of a far cry

^ from the phonograph record business—this killing cats

idea. But, "there's more than one way to kill a cat," and

this cat's name happens to be "More Sales." If each of the

salesmen featured on this page has found another way to

kill that cat, you'll agree the story isn't so far-fetched, eh?

These salesmen are being employed by hundreds and

hundreds of Odf^ Dealers, who have realized that "More
Sales" are the watchwords today. These progressive
phonograph merchants know that in these strenuous times

it takes more than one way to kill this particular cat.

Space doesn't permit us to tell you their interesting

story of accomplishments, but if you'll clip and fill in this

coupon right now, we'll tell you how you can employ

them to your advantage.

Please lend me<

without any obliga-
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VOCALION JOBBERS IN NEW YORK
Musical Products Distributing Co. Organized

to Wholesale Vocalion Records—Bernard D.
Colen Head of New Company

The Musical Products Distributing Co. has
been organized in New York with headquarters
at 37 East Eighteenth street, to act as distribu-

tor for Vocalion records in the metropolitan dis-

trict. The head of the company is Bernard D.
Colen. who recently resigned as secretary of
the Emerson Phonograph Co., New York. Mr.
Colen has had long experience in the talking
machine trade, enjoys a wide acquaintanceship
in the field, and is now working to build up a

sales organization to cover the territory properly.
The new company did a surprisingly large

volume of business during the first month, and
the Aeolian Co. officials are quite enthusiastic
over the showing that lias been made, and that
promises to be made, in New York and vicinity

through the efforts of the new company.
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JOIN FORCES WITH BOY SCOUTS

C. C. Adams Music Co. Advances Columbia Rec-
ord Exploitation and Helps Vacation Fund

Peoria, III., July 5.—The C. C. Adams Music Co.,

of this city, reports that its record campaign,
under the auspices of the local Boy Scouts' as-

sociation, is one of t lie biggest successes that

ever happene. in that locality. The Boy Scouts
recently put on a drive for the purpose of ac-

quiring a vacation fund, and in order to obtain

sufficient funds to carry out this program they

offered their services to the local business men
of Peoria. The Adams Music Co. took advantage
of this offer and decided upon a record cam-
paign, and in furthering this work selected

twenty of the Boy Scouts, who made a house-
to-house canvass, selling Columbia records. For
every record sold the boys received a commis-
sion, which at the end of the drive will be turned
over to the vacation fund.

A similar project was recently put on by
T.amerman Bros., of Marinette, Wis., which has
succeeded far beyond all expectations.

LILLYN BROWN MAKES BIG HIT

Miss Lillyn Brown, popular Emerson artist,

and her Jazz-bo Syncopators are making a de-

cided hit on their present tour through the South.

Miss Brown is considered one of the leading

colored vaudeville artists on the stage today,

and from all indications this tour through the

South will be a record-breaker from the stand-

point of interest and in every other way. Her
advance agents are booking her solid, and the

interest displayed in the South indicates a most
cordial reception for Miss Brown and her synco-

pators.

Ben S. Lovcnthal, of the Louisville Music Co.,

Louisville. Ky., reports a 90 per cent improve-

ment in both the wholesale and retail talking

machine departments.

ROTTEN STONE
We are the only miners and manu-
facturers in this country of Rotten

Stone for use in Phonograph Record

making. Our product is now in use

by practically every record manu-
facturer in this country. We arc also

headquarters for all other minerals

for record making and everything wc
handle is made especially for this pur-

pose and absolutely guaranteed. Ex-

pert advice given upon any formula.

KEYSTONE MINERALS CO.

THE SOUND OF A PHONOGRAPH
Seems Weak and Is Lost

IN THE OPEN AIR

BUT-ATTACH THE MAGNAVOX
and Use It This Summer for

DANCING
in the Great Outdoors, in Pavilions, in

Fact Anywhere, on Any Dance Floor.

MAGNAVOX TELEMEGAFONES TYPE MV-I ARE MUCH
LOUDER THAN ANY PHONOGRAPH, ARE RUGGED AND
PORTABLE, CAN BE OPERATED FROM YOUR AUTOMOBILE

STORAGE BATTERY.

WRITE AT ONCE FOR DEALERS' PROPOSITION
DISTRIBUTORS:

J. W. SanJs Co.
IJJ r-nt Sih St.
Day ton, Ohb.

Telephone Maintenance Ci>.

17 No. U Salic St.

Chicago, Illinois.

or

THE MAGNAVOX CO.
OAKLAND, CALIF.

214 Pennsylvania Terminal Building

NEW YORK CITY

Don't
wait—catch
this Summer':
business

—

write to-day

GRAFON0LA FOR "HELLO" OIRLS

Telephone Girls in Selma, Ala., Purchase Colum-

bia Grafonola—Demonstration Produces Sale

Selma, Ala., July 6.—The girls in the local lelc-

jhone exchange wanted a talking machine for

and after a spirited sales contest Miss Buell

was victorious, a Columbia Grafonola being

chosen by the telephone girls.

The accompanying photograph shows Miss

Itucll just after she had closed the sale, and she

well deserved the congratulations that she re-

ceived from Mr. Land upon the satisfactory out-

come of her aggressive sales effort.

SALES AGGRESSIVENESS PAYS

The Lankcring Co., 516 Washington street,

llobukcti, N. J., is in every sense a live Emerson
alci fir belie going after and

Miss Buell After Closing a Sale

their rest room recently, and accordingly invited

the various dealers in this town lo demonstrate

their product. John Land, local Columbia dealer,

was represented by Miss Buell, of his sales staff,

getting real business during the

Recently M. Frederick Brady, manager of this

live Emerson shop, and one salesman, after a

two days' campaign of outside selling, disposed

of five model No. 11 Emerson phonographs in a

neighboring Summer resort. This is the sort of

selling aggressiveness which makes for real busi-

ness and shows without question that talking

machines can be sold with the proper selling

methods.
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Noiseless Strong Successful

THE

SILENT
PHONOGRAPH MOTOR

OVER 300,000 IN ACTUAL USE
Satisfactory Service Proved by the Test of Time

8 Special Features of the SILENT Motor 8

1. Governor shaft mounted with a universal ball-and-

socket bearing, insuring automatic self-alignment and

flexibility. Thin device eliminates nil problems of

governor adjustment and uniform control. Cannot

work loose or get out of order; built into the motor;

an exclusive SILENT Motor feature.

2. Turntable spindle mounted with adjustable bearing,

by means of which rigidity of spindle is insured. As
the service of the motor continues, this bearing main-

tains the spindle at a stable position. No eccentric

motion possible. Cannot work loose or get out of

order; built into the motor; an exclusive SILENT
Motor feature.

3. Absolutely silent worm-wind. The materials and

workmanship entering into the SILENT Motor arc of

a charncter obtained only in the very highest-class

motor products of the talking machine industry. Yet
the years of experience that stand behind this factory

make its product less expensive than ordinary motors.

4. Playing capacity in excess of rating. SILENT Motors

ore made in two types, a two-spring unit playing three

10-inch records and a two-spring motor playing five

10-inch records. These capacities are rated so low

that they arc guaranteed; an exclusive SILENT Motor
feature.

Noiseless in operation. The Silent Motor can be

tested and compared in actual operation against any
other motor on the market.

All moving parts balanced. To eliminate destructive

stresses and strains in operation, the SILENT Motor
has been designed to provide a perfect balance be-

tween all its moving parts. Its center of gravity is as

close to the cubic center of the mechanism as possible.

This means longer life and more satisfactory service

in the phonograph in the home.

Precision in manufacture. Notwithstanding the aged
traditions of the industry, that manufacture should be
kept secret, we will welcome the opportunity to show
visitors through our factory, in order that they may see

for themselves the precision of our methods.

Inspection and tests. Every SILENT motor is sub-
jected to exhaustive examination for quality, dura-
bility and performance before shipment.

Send for a Sample Motor—Quotations on Request.

The Silent Motor Corporation
CHARLES A. O'MALLEY, President

(Successor to the Phonomotor Mfg. Co.)

321-323-325 Dean St. Brooklyn, N. Y.
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THE CHAMBER OF COMMERCE SEEKING CO-OPERATION DROOP & SONS CO. CELEBRATE

Support of Talking Machine Interests Urged in Financing the Various Activities of the Music
Industries Chamber of Commerce That Are of Benefit to That Trade

The Music Industries Chamber of Commerce
is at the present time carrying on an active

campaign among talking machine interests, and

particularly among manufacturers, to enlist the

active support of that division of the trade in

the work of the Chamber. At the present time

the Chamber of Commerce is engaged among
other activities in carrying on a strong nation-

wide campaign directed toward the elimination

<j[ excise taxes, as well as excess .profit taxes,

and the substitution therefor of a general com-

modity sales tax.

This tax fight is of as much interest and

importance to talking machine men as it is to

the manufacturers and distributors of pianos,

music rolls, or other musical instruments and

parts, for it is to be remembered that the orig-

inal recommendation of the Secretary of the

Treasury was that the revised revenue hill pro-

vide for an excise tax of ten per «nt on talk-

ing machines and other musical instruments in-

stead of the prevailing five per cent with a view

to raising another $13,000,000 annually in reve-

nue for the Government. It is not necessary to

enlarge upon the burden that sucli an increased

tax represents, in view of the problem that is

now offered by the five per cent tax under exist-

ing trade conditions.

The sales tax plan was evolved by a special

legal committee representing the Chamber after

a careful study of the subject from all angles,

and the arguments prepared in support of that

program have been distributed in and out of

the trade throughout the country and placed in

the hands of legislative committees charged

with the duty of framing the new tax bill. This

preparation of argument, the distribution of

propaganda, and the maintenance of a legal rep-

resentative of the Chamber in Washington, to

watch every development in the tax fight and

act accordingly, has meant the expenditure of

considerable money. It is felt by the Chamber

officials that inasmuch as the talking machine

Main-Springs

For any Phonograph Molor

Best Tempered Sleel

1 1.50.

" Column.* «

" Golumblt "lib dw
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isc, too :

,d lonff, IS* Wdi. or I11-0Q In 100 loU
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Th. r«, i,, Ip ihiw-buk TOW. loud A0d 1*
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PHONOGRAPH NEEOLES

Oil

ORDER RIGHT FROM THIS AO

Scud for price 1UI ot oUn( rrpilr pwti ud moion.

DJ UglM.

The Val's Accessory House
1000-1002 Pine St. St. Louis, Mo.

trade will share with all other branches of the
industry in the benefits that will come from the
putting through of a tax plan which will dis-

tribute the burden equitably that division of the

trade should be willing to contribute in some
measure to the financial support of the Chamber.

In addition to its work on the tax, the Cham-
ber also conducts a number of other important
activities calculated to prove of value to talking

machine interests, chief among them being the

National Bureau for the Advancement o( Music,

which has met with great success and has been
the means of introducing throughout the coun-

try the music memory contest in which talking

machines and records play a prominent part.

There is also the Better Business Bureau, which
watches and proceeds against questionable busi-

ness methods and advertising, and the Legal

Bureau proper, which watches legislation in

order to support measures favorable to the in-

dustry and oppose those inimical to its interests.

Several of the leading talking machine manu-
facturers and the National Association of Talk-

ing Machine Jobbers are already members of

the Music Industries Chamber of Commerce, but

it is the hope of the officials of that body to

bring all the trade into line and receive from

that branch of the industry financial support in

proportion to that given by other lines of trade.

The basis 'adopted by the Chamber which has

pi oven very satisfactory is the voluntary assess-

ment of one-twentieth of one per cent of the

annual gross volume of business. Such a per-

centage docs not place any great burden on the

individuals concerned, graduates the payment

according to the ability of the manufacturer to

pay and provides that each division of the in-

dustry contribute in proportion to the business

turnover of that division.

Washington, D. G, July 6—Flag Day was com-

memorated in an energetic manner by the K. F,

Droop & Sons Co., Victor wholesaler, in its

Washington warcrooms. The windows on both

thoroughfares were patriotically dressed and

upon the orders of E. H. Droop the large

American flag was lloatcd from the staff on the

top of the Droop Building.

Carl Droop, accompanied hy Mrs. Droop, i*

enjoying a well-earned vacation in Europe,

They will make an extended tour through a

number of the European countries before their

return in September.

$150,000 CORPORATION FORMED

A charter of incorporation under the laws of

the Stale of New Jersey has been granted to

the E. L. K. Sales Co., 302 North Broad street,

Trenton, with a capital of $150,000. The firm,

it is announced, will manufacture talking ma-

chines and records.

EINSON CONCENTRATION

Union of Executive Offices and Manufacturing

Plant at 327 East Twenty-ninth Street, New
York, an Important Development

Einson Litho, Inc., which recently moved its

executive offices from 71 West Twenty-third

street to 327 East Twenty-ninth street, New
York, is now comfortably located in its new

quarters. In a chat with The World V. Ellner

stated that this move, which unites the plant,

factory and executive offices, has tended to

increase the efiieiency of the entire Einson or-

ganization. Orders now received can be planned

out in the executive offices in conjunction with

the factory forces, the value of which is self-

evident. The company now occupies two en-

tire floors in this large building and through the

advantageous arrangement whereby all depart-

ments are correlated the efficiency of the com-

pany is not only enhanced, but the quality stand-

ard of the work is insured.

ENERGETIC METHODS BRING SALES

Columbia Dealer in Omaha Closes Excellent

Business—Uses House-to-house Drive

Osiaiia. Ned., July 8.—The H. R. Bowcn Furni-

ture Co., of this city, Columbia dealer, has been

closing an excellent business, principally as the

result of an intensive house-to-house campaign.

During a period of four weeks the company sold

eighty-six Grafonolas, which can certainly be

considered an excellent record these drab days.

Mr. Bowcn has a staff of six girls who are

working the city with records and Grafonolas.

They carry five or six of the latest records and

go from house to house playing these reeord-

and picking up prospects for Grafonolas. Tni

method has proven a signal success, and will b

continued indefinitely by the company.

Reputation is built up by many actions; you

can lose it by just one.

AT LAST

!

One Phonograph
Needle for all Tones

donofom
TKe Needle Vith A Flexible Point

Has Solved The 6ig Problem

irS THE GREATEST INVENTION
OF THE PHONOGRAPH A.GE

Each Somfonc Plays 20 to 50 Records
Any record -Any Phonograph , ia

ORIGINAL TONE and VOLUME
C?/ie test iteedle Value ever offered

4iorlOH2for25?

No dealer's stock is complete

without this needle that satisfies

music lovers.

It improves new records and

makes old records almost like new.

Wholesale Distributors in

all important commercial
centers.

Write for samples, prices and

full particulars about free adver-

tising helps and the Wonderful

Tonofone Window Display.

R. C. WADE CO.
HO South MUm* A«nue CHICAGO

Irrvenlott and Sott Makers
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The Sonora Is

"The Highest Class Talking Machine
in the World"

Because of the following important features that have

earned for the Sonora this universal reputation:

The Sonora waa liral to play nil make* ol

dine records without extra devices—plays
tliem all perfectly.

I In- .Sniiota won lii Ml pi]/,- f,u | ( ,jn- .[ii.ililv

in competition with die world's Foremosl
phonographs .«i the- Panama- Pacific Inter-
national Exposition.
Sonora lone im i onl mllccl

at its aourre—the only
proper plate. There is no
muffling, no blurring of
outid when transition from
loud to soft in made.

I hr Sonol.i I our Arm it

all hrasa—not n porous,
brittle zinc-lead— tin cast-

ing.

Sonora tone is assured
long life, the sound box
containing no materia]
that will deteriorate with
nge.

The Sonora Sound Am-
plifier or Horn aids m pro
dating the wonderful gold-
en tone of the Sonora. It

ia composed of expensive
wooda throughout and ia

designed on the most
si ientific principles.

The Sonora Motor is the supreme achieve-

ment of the phonograph world—playing

nearly twice as long as those in othei

machines sold at the same price.

The Sonora Automatic Stop is a simple,

thoroughly reliable device that eliminates

the necessity of being at the phonograph
at the completion of a

record.

9, The Sonora appeals to the

eye as well as to the ear.

Graceful, flowing lines and
exceptionally fine finish

have won its admission
into the most carefully ap-
pointed homes. The well

known Bulge Design that

adds an atmosphere of dis-

tinction to the Sonora is

produced by a patented
process. Cabinet sides are
lA" thick rather than
thick as are those on most
other machines.

10. The Sonora Envelope Fil-

ing System is a patented
feature of the Sonora, by
means of which a desired
record may be immediate-
ly found.

THE IST^yMEKlT ©IF Qy&LlW

onor;
CLIAB A IH ELL

Sonora's many models offer the widest range of selection and
through heavy, continuous and distinctive advertising, these
models are favorably known to millions of prospective buyers,
many of whom eventually take great pride in possessing a Sonora
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At the Service of Sonora Dealers
We are at all times ready to and do cooperate with Sonora dealers

and to offer as much assistance as we are able in building

profitable agencies.

Sonora Agencies are valuable. We are selecting new dealers for

open territory. Write now if you wish to handle the wonderful

Sonora. Prices range from $50 to $1800. Each Sonora at its price

is unequaled in value.

Gibson-Snow Co.,

Syracuse, N. Y.

State of New York with the excep-

tion of towns on Hudson River below
Poughkeepsic and excepting Greater

New York.

W. B. Glynn Distributing Co.,

Saxtons River, Vt.

States of Maine, New Hampshire,

Vermont and part of Massachusetts.

Griffith Piano Co.,

605 Broad St.. Newark, N. J.

State of New Jersey.

Hessig-Ellis Drug Co.,

Memphis, Tenn.

Arkansas, Louisiana, Tennessee, "Mis-

sissippi.

Kiefer-Slewart Co.,

Indianapolis, Ind.

Entire State of Indiana.

Lee-Coit-Andreesen Hardware
' Co.,

Omaha, Nebr.

State of Nebraska.

MS&E,
221 Columbus Ave., Boston,

Mass.

Connecticut, Rhode Island and east-

ern Massachusetts.

Sonora Phonograph Co. of

Pittsburgh,

8Z0 Liberty Ave., Pittsburgh, Pa.

Western Pennsylvania and West Vir-

ginia.

BESIDES possessing im-

portant patents of

its own, Sonora is licensed

and operatesunder BASIC
PATENTS of the phono-
graph industry. Sonora's

future and the future of

Sonora's dealers' business

are secure.

The Magnavox Co.,

616 Mission St., San Francisco.

Cal.

Washington, California, Oregon, Ari-

zona, Nevada, Hawaiian Islands,

northern Idaho.

Sonora Phonograph Co., Inc.,

279 Broadway, New York

Distributors for Greater New York

and towns on Hudson River below

Poughkeepsic.

Southern Drug Company,

Houston. Texas.

Southeastern part of Texas,

Southern Sonora Company,

310-314 Marietta St., Atlanta. Ga.

Alabama, Georgia, Florida and North

ami South Carolina.

Southwestern Drug Co.,

Wichita, Kans.

Southern part of Kansas, Oklahoma

(except 5 N.E. counties) and Texas

Panhandle.

Robinnon-Pettct Co., Inc.,

Louisville, Ky.

Stale of Kentucky.

C. D. Smith Drug Co.,

613 Arcade Bldg., St Louis, Mo.
St. Joseph, Mo.

Missouri, northern and eastern part

of Kansas and S counties of N.E.

Oklahoma.

Strevcll-Patcrson Hardware
Co.,

Salt Lake City, Utah

Utah, western Wyoming and south-

ern Idaho.

C. J. Van Houlcn & Zoon,

Marquette Bldg., Chicago, III.

Illinois and Iowa.

Yahr & Langc Drug Co.,

Milwaukee, Wis.

Wisconsin, Upper Michigan,

Moore-Bird & Co.,

1751 California St., Denver. Colo.

States of Colorado, New Mexico and

Wyoming cast of Hock Springs.

Sonora Co. of Phila., Inc.,

1214 Arch St., Philadelphia, Pa.

Eastern Pennsylvania, Maryland, Del-

aware, District of Columbia and Vir-

Grcatcr City Phonograph Co.,

Inc.,

311 Sixth Avenue, New York

,f New York City except that
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REPAIRS
TALKING MACHINE TKOUUI.ES AND

HOW TO REMEDY THEM

Conducted by Andtnv H, Dodin

Information Anent the Brunnwick Reproducer

"Providence, R. I., May 20, 1921.

"Talking Machine World:

"Gcnllcmcn— I have uicd my flrun^wirk ma-
chine now for over a year, and. up (o ahont a

month ago, it played very well, 1>ul now, when I

turn the lound box to the poiftion for playing

a Pathr- record, it sounds harsh and teems to

rattle. When I p' .y n Victor or Columbia
record on it, however, it lo Hound ai

good an uinal. Could you Icll me where to look

for 1 lie troublr? Very truly yours, James Con-

way."

Answer—The large double diaphragm lOtind

box of tbr Drun*wick machine it perhapi a Utile

more complicated than the average type sound

box. Made in such a manner that each particular

make of recorr! is played in the precise manner
in which they were intended to be reproduced,

it it in fact a combination of three sound boxes
built into one frame.

On one side of (he frame it (he individual

box for playing Edison disc records. An extra
large mica, cushioned between two rubber tubes,

i* used as a diaphragm, attached to its center

ii a silk cord which connects with the diamond
point setting, hung in a frame, projecting from
the side of the box and out over the center of

the diaphragm. The action in reproducing is

the same as in the Edison disc sound box. The
box. turned face downward, brings the dia-

phragm parallel to the record, and the weight
of the box retting on the diamond point causes
the silk cord to be pulled taut, which in turn

carries the vibrations along to the diaphragm.

The opposite fide of the sound box frame
contains a similar mica diaphragm, but has a

combination needle arm swung on pivots be-

tween lugs cast on the edge of the frame. The
Victor and Columbia and all lateral cut records

Prominent Displays

Bring Real Sales-

Dealers who make
prominent, attractive
window and counter
displays are selling

Bubble Books
"that Sing"

in quantities.

You can make steady
profita ble
sales by tak-

ing advan-
tage of our
1921 dealer

service plan.

Metal dis-

play racks-
attractive
window dis-

plays-litho-

graphed cutouts—coun-
ter cards—circulars for

your mailing list-ready
to run advertisements
in electros and mats,
have been prepared to
increase your sales.

Hobble Honk Hnrjr
llml y.m fin out n rr.il Bubble Hook
InDagripfen II,

Babble Books
"that Sing"

are

a year 'round

proposition.

The new low price
of $1.25 makes it easier

to sell com-
plete sets of

12 books.
Remember
-When you
sell one you
sell a habit.

Com p lete
stocks can
be carried
for a very

small investment-turn-
over is rapid-profit
liberal.

Write today for

our 1921

proposition

19 Inch., wide. Il toll, t

l Lo. and I, mi ilriiBn
Jubblt Hook in pllcr of I

HARPER & BROTHERS

are played with the sound box in the usual
position. When the Pathfc" sapphire cut record
is played, the box is turned face down to the
record and twisted around to the right, so that
the needle arm is brought into correct posi-
tion. The part of the needle arm which holds
the sapphire needle is made at such an angle
to the record surface as to inturc getting the
best reproduction from the record.
To get down to your trouble in playing Pathe

records, I suggest that you examine carefully
the setting of the needle bar in the pivots, it

should fit good and snug; also examine sapphire
setting, be sure it is good and tight. Things
that might cause trouble arc the connection
point of the needle bar and mica, and see that the
mica is shellacked to the gasket, so that it does
not touch the frame at any point. Of course,
there is also the possibility that some connec-
tion joint of the lone arm proper is loose, and
vibrates. The entire tone arm should be ex-
amined, all connections vaselincd and tightened.

Formula for Recording Wax
"Scranton, Pa„ May 25, 192],

"Andrew H. Dodin, care of Talking Machine
World:

"Dear Sir—Could you inform me where I
could get a formula for mixing the wax for
making an original disc record? Very trulv
yours, H, S. Bayley."

Answer—One of the most satisfactory com-
positions, which has the merit of being cheap
*nd easy to prepare, is embodied in the follow-
ing formula: S. stcarinc, fifty-six parts; caustic
soda (98 per cent pure), three and one-half
parts; dissolved in water, about fifteen parts;
red lead, three parts, paraffin wax, sixteen parts!
and Japan wax, two parts.

The stcarinc is melted in an enameled vessel
for preference. The caustic soda is dissolved
in the water, after which the saponification is
proceeded with. The precaution as to adding
Ilie lye slowly must be remembered, and when
every trace of water has been slowly evaporated,
on the completion of the saponification, the lead!
which is in the form of powder, may be thor-
oughly mixed with a small quantity of molten
soap in order to facilitate its absorption by
the mass. It can then be very slowly added to
the mass by means of a small ladle, when its

absorption will be gradually apparent
iss changing color from a bright red
f a light limpid gamboge. As this
c, a further addition of the red lead
an be made to the mass, until the
properly incorporated. As soon as

completed, the addition of the
pan waxes may be made, and,

by the i

to that

takes pi

mixture

whole i:

this proccs

pa raff

(Ik rough

I

;amated, the composition
is ready for straining and moulding.
This formula is specially applicable for blanks

of the cylinder type and the disc type requiring
to he recorded by the cylinder method. The
Victor type of record requires a somewhat
softer medium, and the proportions of the
tempering waxes should be accordingly in-
creased.

JUNE BUSINESS VERY ACTIVE

Jamestown, N. Y.. July 5.—The Seaburg Mfg.
Co., of this city, manufacturer of the Librola
talking machine, is making excellent headway in
the production and merchandising of its product,
notwithstanding the comparative business de-
pression throughout the country. In a chat
with The World, E. J. Seaburg. president of the
company, stated recently that the company had
secured a larger number of inquiries and sam-
ple orders during June than any previous month
this year. The new trade-mark adopted a few
months ago is now in general use. and Librola
dealers are featuring this trade-mark to great
advantage in the publicity which they are get-
ting out.

Bubble Book Division
130 WEST 42nd STREET

Mary Potter has been appointed receiver of
the American Camera Exchange. Inc.. dealers in

NEW YORK C'
' and P 1""0 s "PP"'es. New York
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DISTINGUISHED

TONE, BEAUTY

UTILITY-
EVERYWHERE— in the big

cities and the smallest hamlet,

people are being crowded into

smaller living quarters. The widely

advertised "housing problem" seri-

ously affects the Phonograph Sales

more directly than perhaps you have

ever imagined.

But here comes the MODERN-
OLA and in direct answer

Saves Space—Two Ways

Being round in shape and tall,

anyone can see in an instant how
conveniently and economically it

will fit into the precious corners.

Then the Lamp Feature. Every

one seems to desire a fine floor lamp,

but again there comes the question

of'space.

Here then comes the MODERN-
OLA and solves the second problem

and everybody is happy.

So, the Modernola is not only a

distinctive Phonograph of fine
i
tone

quality but also a decided SALES
LEADER, which of course is im-

portant to you—Mr. Dealer.

THE

MODERNOLA COMPANY
JOHNSTOWN, PA.

Eastern Dislrihulors

Eastern Phonograph Corporation

100 Weil 2Ut Street, New York

Place your order early. As a Ready Seller you

will find the Modernola your "One best Bet

You will he interfiled

in the Special OHer vie

are making at the pres-

ent lime. The o,uieke»t

way to find out i* to ad-

dreu Department D.
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Edison Caravan Convention in Chicago
Edison Dealers in Middle West Attend Very Successful Two-day Convention Held in Chicago June 20-21—Local Men

Speak on Trade Topics of Much Interest— "School for Salesmen," William Maxwell's Playlet, Duplicates

Success It Met With in New York City and New Orleans Last Stop Made at Vancouver

Chicago, Iu., July 5.—The Edi-on < .ir;u School Hescarcl Eollo Mr. Earnsworlh Maxwell's play

Convention, which scored Midi a surccM in New William Maxwell's four-act comedy
York and Inter In New Orleans, wan opened in entitled "Tlie School for Salesmen," was intro-

iIiIr city on June 20, at the 01nek*tone Theatre, duced and its striking points aroused consider-

The program was substantially along ilie time able favorable comment and enthusiasm. Be-
Hnes as that in the two cities mentioned. Fol- tween the acts an open forum was held on the

'ell received.' This

closed the proceedings for Monday.
The Meeting on Tuesday

On Tuesday morning Alberli's Orchestra

opened the proceedings with a very admirable

selection of popular music. The first speaker on

Panor
lowing ;ui tm lirsiiiil number by Alherli'i

clirslra the message from Tims. A Fill-,

printed in The World last month, was read.

T. J. Leonard then was introduced an chair-

iniii and made a pleasing address. At tin coil

elusion of his remarks lie introduced Jtimci I

1

subject of "What My Banker Thinks of My
Edison Business and Me," which was opened by

A. M. Corbus, of the Corbua Drug Store, Ot-

lawa, III , and participated in by other dealers.

Between the second and third acts of the plav

there was an address made by H. C. Hoykin, of

the Phonograph Corp. of Manhattan, on "Tie

a Good Man's Name lo Every Kdison." He was
followed by Idin Payne, general stage manager

of Edison Dealers, Jobbers, Officials and Artists Who Attended the

k, who mad<

Means to

Scott, a veteran employe
spoke on "The Diamond

followed by Mario Lau-

Mctropolilan Opera Co.,

an interesting address on
Artist to Have His Art

Two Interested Convention Visitors
I- A. llftoill, t'hwHiKfiiph <">' "I ClMrhml, and ]{. B.

\». ii.. Pbauogripn Co. ol Dt

Lncey, of the Diamond Disc Shop. Peoria, III.,

as chairman of the Chicago meeting. He Wil
followed by J. B. Gregg, who made an address
on "Advertising Service," and then Prof. Charles

II. Ear usworth, of the department of music in

Teachers' College, Columbia University, New
York, read an interesting paper on the Kdison

ts;il Anlcn, I). K. Wheeler, Mfi Charles Edison.

Perpetuated for All Time by Edison's

i." Mr. Laurcnli was succeeded by Ed-
{. Dunning, of I lie Crowcll Publishing Co.,

York, who told "How Magazines and
Papers Interlock With Edison Newspaper

Advertising." The talk was illuminating and
stimulating and pleased the delegates in attend-

j^wmGaojoooooQaaoomnoioo.oo.oooowomxra»Goisw^

Tke Needle op Tke
A Near Permanent Needle

A CACTUS NEEDLE
THAT

SELLS ITSELF

Producea clear, natural tones;
eliminates surface noise;
brings out nil subtle details of

the music and preserves the
records.

Needles can be rcpointed on
sharpener enclosed in package, so
that each needle will play an in-

definite number of records.
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An open forum of exceeding interest fol-

lowed Mr. Dunning's address, the subject being

"Mood Change Parties." the talk being led by
Charles L. Day, manager of the New Edison

Parlors, Kellogg, Drake & Co., Galesbnrg, 111.,

and \V. O. Hopkins, of the Edison Shop, In-

dianapolis, lnd., and a number of other dealers.

Miss Cecil Ardcn, contralto of the Metropolitan

Opera Co., was then introduced and gave "A
Tone Test That Is Slightly Different." She
enacted the principal role, and looked and sang

most beautifully.

Another open forum was then scheduled, the

subject being "The Turntable and How to Find

Space for It," the speakers being C. \V. Sower-

EDISON CARAVAN CONVENTION IN CHICAGO— (Continued from page 58)

principal speakers on these subjects were B. C.
Humphreys, Haines & Essick, Decatur. 111.;

Harry Shroycr, Shroycr Music Co., Bethany,
Mo.; E. C. Johnson, Hildrcth, Neb.; W. L,
Eshclman, Eshclman Music Shop, St. Joseph,
Mo.; A. L. Hcgglund, Pierre, S. D.; W. H. Hugg,
George E. Rhine. Massillon. O.; J. A. Reine-
mund, J. A. Rcincmnnd & Co., Muscatine, la.;

and A. C. Odcll, Odcll's, Inc., Keokuk, la.

Harry Breen a "Riot"
The second day of the Edison Caravan Con-

vention wound up with a delightful specialty by
Harry Brccn, in which he expatiated on "Your
Virtues and Your Faults in Rhyme." This was
cleverly done and Mr. Brccn's hits directed at

and the music was furnished by Alberli's Palmer

House Orchestra, which supplied the general

music for the convention. The banquet proved

a most unusual affair, especially as regards the

general program, the menu and the exceptional

entertainment provided for those in attendance.

The eight vaudeville acts introduced during the

evening were selected from the Keith shows

being given at the Palace and Slate-Lake thea-

tres—all headline acts. These were supplemented

hy numbers from the leading music comedies

now playing in Chicago. Among those who

appeared were: Sam White nnd Ella Rooncy, of

"The Passing Show"; the Okura Japs, Kcllnn

and Odare. H. J. McDcrmott, Bailey and Cowan,

Second Annual Edison Caravan Convention, Held in Chicago on J

wine, Huntington, lnd.; Edwin Burkart, Coving- those in

ton, Ky., and L. W. Muir, Norton, Kan.

The next number, entitled "My Cornet Proves

What Fibbers They Arc," introduced Miss Felice

Danii, who gave a most remarkable cornet com-

parison with an Edison Rc-crealion. Following

Miss Daim there was an open forum on "How
to Increase the Sale of Re-creations," the chief

speakers on the subject being E. Scnscnbrenncr,

: 20 and 21

idience \the [ved with i

sidcrablc hilarity. The entire gathering was

most rcsultful and interesting, and everyone

departed fully convinced that this business re-

union in Chicago was one of benefit and enjoy-

ment to everyone concerned.

The Banquet Tuesday Night

A most enjoyable close to the Edison Caravan

Convention in this city was the banquet tendered

the Edison dealers in attendance by the follow-

ing group of Edison jobbers; The Phonograph

Co.; Wm. H. Lyons, Chicago. 111.; Kipp Phono-

graph Co., Indianapolis, lnd.; Hargcr & Blish,

Des Moines and Sioux City, la.; Laurence H.

Lucker, Minneapolis, Minn.; The Phonograph

Co. of Kansas City, Kansas City. Mo.; Silver-

Gene Green, the Hillil Sisters and others TIlCSO

artists appeared on a miniature stage, with

superb electrical effects, which was especially

Nebraska—Four to One!

. Neb!; W. A. Gourlay, Lincoln, Neb.

Circlcvillc, O.; P. Sydney Tuttc, Edison Phono-

graph Shop, Winnipeg, Man-, and H. T. Costello,

the Baldwin Piano Co., Louisville, Ky. F. E. Nix-

on, general manager of the Federal Advertising

Agency,' New York, then gave an address-lecture

on "The Interlocking Newspaper Copy—How an

Idea Grows," which was illustrated with stereop-

ticon views. Following his address there were

two open forums, one on "Sitting and Waiting,

or Going Out and Getting," and the other on

"Docs Sales Aid Service Really Pay?" The

From Iowa—and Proud of It

tt. 11. lttiOi. I Vi M r., !„ K. Il'.inli.-; I liiu.-n; I- »'»-

fin. C. C. Silvrr. I>cj Moiiiri; Mi«. U llakrr nii'l U. Uakct.

Oitumwi,

constructed at the Drake Hotel for this affair.

Mr. Maxwell, of course, could not escape be-

ing compelled to make an address, in which he

expressed his appreciation of the good work ac-

complished by the convention, and dwelt upon

the price policy of the Edison Co. and what it

meant to Edison dealers to-day—100 cents on

(Continued on page 60)

Phonograph Co. of Kansas City Prize Winners

li. Barrett, Tola, Kan.; C- B. Ktcler, Ekloit, Kan.

stone Music Co., St. Louis, Mo.; Schultz Bros.,

Omaha, Neb.; The Phonograph Co., Cincinnati,

O.; The Phonograph Co., Cleveland, O.; The

Phonograph Co. of Milwaukee, Milwaukee, Wis.;

The Phonograph Co. of Detroit, Detroit, Mich.

The banquet was held in the large ballroom.

OUPERB
Vtylus
^Semipermanent

Iht

TALKING MACHINE NEEDLE

SUPERB

IV PLAYS 100-200 RECORDS
NO SCRATCH-NO HISS

I a n p" LOUD

I
4 -25c.™

Send for Sample and Discounts

MELLOWTONE NEEDLE CO., Inc.
ANSONIA, CONN.

'BLACK DIAMOND"
CRAPHITE

Spring Lubricant

The Lubricant
Supreme
Ouormtecl not
to dry up nr
become sticky
or nineId ; rc-

tuln. ItH
month. Hi Iky
toucb Indcil-
nltelT. Pre-
pared In |ul
lunilblc tube*;

K, 1, 5, 10, 20, GO lb. cam,

Manufactured only by

HARTZELL CRUCIBLE CO.
Nortb Side, FitUbliffb, '•>.

Manufacturer*' QenrtBeutatlvi-fl

LOLH8 A. BOIIWABZ, INC.

HAS Brondttor, H«W tork City

SI Ka>t Van llurrn St., 0ulM(9, >-
678 I ..r in.it Atlanta, (in.

FOB SALE BY. ALL LEAD(NO JOUBEKK
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Hie dollar. Following the concert there wan
dancing until the wee sma' hours

Traveling Staffs Meet
On Wednesday morning, June 22, the travel-

ing tan** of all lite Edison jobber* met with the

official! of the Edison laboratories in a special

travelers' convention at llir Drake Hotel, and (lie

entire policy of Hie Fdi*on Co. wa« diicimci! and
much valuable information interchanged On

pany the Caravan to Vancouver, was compelled
lo return borne, owing to illness in hi* family.
The Edison jobbers* personnel in attendance

at the Chicago Caravan Convention consisted of
Hie following: C. E. Goodwin, president, and
W. C. Eckhardl, sales manager. The Phonograph
Co., Chicago; E. D. Hill and L. A. Sutnn. trav-
elers for this company; W. H. Lyons, Chicago;
from the Kfpp Phonograph Co., of Indianapolis,

Cincinnati, P. H. Oehlman, vice-president; from
Phonograph Co. of Cleveland, Ben Smith, presi-

\ — * w

Edison Dealers Entertained by Edison Jobbers at a Banquet at the Duke Hotel

The Youngest Delegate to the Convention
t.itllc Mlu lean Andcr»on and Ilrr Parents, Mr. anil

Mr). II. C Anderson, lodiinspolis, Ind.

dent, and L. A. Bloom, vice-president; from Wis-
consin, Phonograph Co. of Milwaukee, Wm. S.

Schmidt.

Wednesday oveiling the Carat
Vancouver, British Columbia, where the closing
Edison convention was held The program
was substantially the mine as that in New
York, New Orleans and Chicago. Those who
took part in the trip were: William Maxwell,
accompanied by Mrs. and Miss Maxwrll; V. fi,

Nfxon, J. B. Gregg. D. E, Wheeler, E. H.
Philips. D, Ilnhcock, Victor Young. E. Krtul
wcin, J. W. Scott. C. S. Gardner and J J. Calla-
han. T. J. Leonard, who expected lo accom-

Walter Kipp, president, and travelers; from
Iowa, Joe Silver, vice-president, and H. H, Blish,

Jr„ secretary and treasurer, Hargcr & Blish,

Dcs Moines; from Sioux City establishment of

TO PREVENT MISREPRESENTATION

s. D. C, July 9.—Senator Lodge has

bill in the Senate, the intent of

prohibit the manufacture, sale or
through interstate commerce of

misrepresented or falsely described

tin- mm).
R. B. Ailing

Minneapolis,

graph Co of

manager; fro

Mark Silvers

K R. Uoiei

Gus Silv. fr< ...ii, Micl).,

Co.; from
im Phono-

Wasiiikct

which is to

distribution

tuisbranded,

articles,

The Kimberly Phonograph Co, of New Jersey,
' 'ed Hi Elisabeth, has incorporated under the

laws of that State to make talking machines,
with a capital of $100,000. E. M. Wocfcl, V. E.
Husbands, both of Elizabeth, and Leo Jacobson,
of Perth Atnhoy, are the incorporators.

NOTE THE BEAUTIFULLYFIGUREDVENEER
IN TlflS AMERICAN WALNUT TALKING
MACHINE CABINET OF ELEGANT DFSIGN

The finest phonograph is appropriately encased in

American

"Tht Cabintt.wood Suptrlaim"

PRE-EMINENT Walnut characteristics are:
matchk-ss color, texture and figure, as well as
strength, stability, and durability to a degree
unapproached by any other cabinet-wood.

For these good and sufficient reasons, Walnut is

always the first choice of manufacturers

For Phonograph Cabinets
In the hands of a clever artisan, Walnut provides
a cabinet-wood worthy of his best craftsmanship.

"Goods Well Made Are Half Sold."

Our National advertising is carrying to the con-
sumer this message:

"Be Sure Your JValnut Is Walnut"
It's up to you to cash in on this message.

SenJJoraurmtuailtJiHa/ormanuJjclurfrs—ordalj/ordealfrj
.lln Ik, verlt-iM, IMmi Boat/,, „„ ul„m,n. ,Ui„„
tht r ' o/ Amttitm hVtbiul 1 .-.>, anj !',»,,„, if,,

American Walni;tManufacturers'Association
Room 1022 616 So. Michigan Boulevard Chicago
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WHV NOT FARM LAWN CONCERTS?
Novel Publicity Campaign of the Pontiac Music

Co. Wins Instant Popularity

An interesting and profitable campaign, which
included a series of Victrola farm lawn concerts,

was launched recently by the Pontiac Music
Shop, Pontiac, Mich. The concerts were adver-
tised with the aid of well-arranged Victor con-

cert programs and are proving a tremendous
success. A letter from F. J. O'Conncr, of the
Pontiac Shop, to the Putnam-Page Co., Peoria.

111., describes the success of the experiment.
The letter slates that Victrola music has already
been furnished for two church affairs and in

addition twenty lawn concerts have been booked.
Patriotic music was also furnished on Decora-
tion Day and in the evening a Victrola concert
was attended by four hundred people. The idea

has gained such popularity that demands for

bookings from churches and societies are con-
stantly increasing.

MADE A TIMELY WINDOW DISPLAY

P. W. Simon's music store, which handles the

Victor line in Uniontown, Pa., believes strongly

in making its window displays timely. When
the famous Uniontown races were held recently

in that town a special window was arranged
for the occasion, showing a miniature track

with small model cars tearing around the track

at great speed. The window, which was ad-

mirably designed by Miss Ethel Roden, at-

tracted so much attention that the local papers

carried complimentary notices about it in their

columns.

TO MAKE EDISON TONE TESTS

Miss Cecil Arden, of the Metropolitan Opera
Co,, has been engaged by the Phonograph Co.

of Manhattan, Edison wholesalers for Greater

New York, to make tone tests at various points

where Edison dealers are established. Miss
Ardcn's tour will begin in September.

SELLS RECORDS BV TELEPHONE

Columbia Dealer Uses 'Phone to Boost Record
Sales—Campaign Produces Excellent Results

The AculT Furniture & Music Co., of Mary-
villc, Tenn., Columbia dealer, is selling records
by telephone—not merely taking telephone or-

ders, but demonstrating the records through this

medium. This progressive dealer uses a cabinet

type Grafonola, placing the telephone on a table

so that the transmitter is as close as possible to

the tone chamber. A fibre needle is used, and
the plan and detail, as outlined, are as follows:

"We do not house the machine and telephone

in a hearing room, but operate in our large

room. We found to house both machine and
telephone would cause the telephone trans-

mitter to 'crash' or 'sizzle.' We found in our

main room, which is 30 by 140, we get the best

results. Our patrons seem to think the tone fine

and in (ai t we sell many records in this way,
delivering and collecting for them.

"We had the pleasure of selling one record by
long-distance telephone this week. This,- of

course, is more for favorable publicity than a

profit in dollars. The 'hello girl' must be yoiu

friend in this case or your scheme won't work at

all. Our girls here like this method, as they

get some of the fun themselves."

TRUTONA CORP. GRANTED CHARTER

The Trutona Corp., manufacturer and dealer

in talking machines and parts, has received a

charter of incorporation in Virginia, with capi-

tal ranging from $2,000 to $50,000. The offi-

ccrs of the new firm arc: F. L. Shelor, of Peters-

burg, president; C. E. Shelor, of Salem, secre-

tary, and F. W. Minor, of Richmond.

Sherman, Paj& Go.

Pacific Coast Distributors

Victor Victrolas

Victor Records

Victor Accessories

Mom Wholesale Depot:

741 Mission Street, San Francisco

Branch Wholesale Depots:

444 So. Broadway, Los Angeles, California

45 Fourth St., Portland, Oregon

Oceanic Bldg., Cor. University and Post Sts.,

Seattle, Washington

427 West First Ave., Spokane, Washington
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Charles Hackett sings "Duna," that charming melody
made lor everyone who has ever longed for home.
How's that lor a public to which to ofier the latest

record by this great tenor? Columbia 71*521.

Columbia Graphophone Co.
NEW YORK

TRADE IN Tllli NORTHWEST IS DISTINCTLY OPTIMISTIC

Expect Lively Renewal of Bu m, After September—Lending Jobbers and Dealers Express

Their VIcwh Io The World Representative—Retail Stocks Said to Be Low Throughout Northwest

Si PAUL and Minnkahh.i*, July 5. In Hie

Northwest the general attitude of llie business

world i* thai of hopefulness. Crop experts tell

everyone Ihai there will be mi Immense yield,

Wllci lething should inlerfrre I luisim-.*

exprrts sny t lint various difficulties arc being

Otljllllcd and tllnl In Pall normal conditions will

hi i c 1 itnbtlshcd,

Well, the music merchants nrc a cheerful lot

.mil ihey are disposed to believe tlml mm| of

1 In- ir wninrv will disappear soon after Septem-

ber 1. Just mow, however, the lile of llie dealer

In talking in.u li i io nut particularly profitable.

I'nthe dealers in the Northwestern territory

nrc making (he best of the dull season, according

io C. S men & Co , Northwestern distributors.

In llie largei elttet the demand for I'atlu1 ma-

elitnei and records, though not particularly brisk,

is quite satisfactory under the circumstances,

Rural dealers are buoyed up by the hope "i big

crop* and the hope of .iKruiilhir.il prosperity.

"Oui patron i nrc in good spirits," remarked
i'.i-i)in« A. Mnirs, bend of the Viclrnln depart-

menl of W ) Dyer K: Dro, "There is not n

great deal of business to he had, hut many of

them say that they deteel a distinct improvement
in tilings and feel that when the revival Harts

it will move with ureal activity."

Milton Lowy, mi gci ol tlu Minnesota Plio-

idly

i fai

period of \')2tl. Any ret;

will tell the world that

viable one. In the win

moving along very Iatitft

The DecJcwi th-0'Neill (

try denier* arc in a mor-

mood Mian (he city deal*

still in demand, however,

machines are being told

Io hold their share of put:

An nttffroisivc ndverlis

conducted by the Stone

the VaClUon line of pho
iug to reports, the result:

Montana appears to he

the Noi titwestci n map,

malinger in the NorthWi

C.rnphophoiie Co, The n

du

Httli

ing i

ick,

lis ll.

nd office' id ili.i

,11 indci

iv ill be

Mi Spi

gem i radcis confident that there \

revival soon after the crops begin to move
anv considerable volume.

Retail slocks arc low throughout the Nortl

Ward's Khaki
^Mse^SBBBBBBBW

Moving Covers
Distributors

Mlnrmnlli, Minn.

HI (It V ELI I'ATIHSON HAKDWAfll to

THE RttO

RDNORA DISTHIOUTINO CO, OF TEXAS

Liuihllci illdo . Lei

CLAV 4 CO

FUtCH CO.

ORTON BROTHERS MUSIC HOUSE

Grid* "0" C*T« witV ^^^^^ N*. 1 Sinai

THE C. E. WARD CO.
(Wall-Known Lodie tUaalla Horn*)

101 WilhnmStreet ^ New London, Ohio

est, says li. L. Kern, Northwestern director

ivick-Balke-Gollender Co. Dc;

right

diton products in

ns that his totals

the corresponding

alcrs in the Slale

i record is an cn-

c line things arc

ly,

nds thai the

carload lots. The Bru

come a great vogue in

I he delight of Mr. Kern
No. 107 Brunswick cab

seller of the entire line

.-st, much to

stants. The
: is the best

; going fast.

oun-

! hopeful mid cheerful

rs. Victor goods are

and wherever talking

the Viclrolas continue

lie attention,

ng campaign is being

Piano Co. in behalf of

AN ENTHUSIASTIC S0N0RA BUYER

One of the most cnthuslasi

Sonora phonograph is Leon
tar of the musical product

is generally recognised the

which

icessful

Leon Errol

musical comedy that has visited New York in

recent years. Leon Errol is not only an actor,

but is an author, producer, stage impersonator
and dancer extraordinary, and his selection of

an Adam model Sonora for bis personal use is

a gratifying trihulc to litis instrument.

INCREASED DEMAND IN NEW JERSEY

Codings & Co.. who distribute U-Sav-Your
polish in New Jersey, report good business and
a steadily increasing demand. This report is

proved through the large re-orders which are

being sent the U-Sav-Your Manufacturing Co.

at Warren, Mass.

W. J. Lorenzo, Dealer Service manager at Co-
lumbia headquarters in Philadelphia, was a re-

cent visitor at the Columbia offices, New York,
Mr. Lorenzo spent considerable time conferring
with the Dealer Service department here in the

interest of the nation-wide Columbia campaign.
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EVERYBODY
LOVES—

'You can't g>o v/rontf

With any 'Feist song."

An adorable Song about

a charming girl.

\
, »• You can HEAR IT

' ' *Su ' anclBUY IT HERE!

"MUSICAL FOREST" OBTS BUSINESS

A. Weiler ft Co., i dl mi Dealer* and Jewelers,

Ute Clever Display to Incrcanc Sales

A "musical forest" in ilir result-gelling innova-

tion recently inaugurated by A. Weiler St Co.,

progressive jewelry dealer* and agents (or (lie

Edison plionoKrapli in Greenwood, Miss. TllC

front of (lie store is taken tip with the Jewelry

department and the rear contains the talking

machine display. This consists of trees, log

cabins, and other BCCOUtcrmcntl which lend lo

make it realistic and interesting. The various

Edison instruments tire placed in an arlislic

manner which is sure to attract tin- attention of

anyone entering the establishment Rows of

chairs provide for the comfort of visitors while

listening to the music. The forest is changed

semi-annually. In the Spring a Summer air is

imparled to the display by placing a green car-

pet on the lloor and arranging (lowers here and

there. In the Kali this [| changed to the brown
of Autumn. Autumn leaves are scattered about,

the trees are bare, and icicles lake the place of

(he ii. iv.. i

DEATH OF ALBERT C. LOOMIS

Albert C. Loomis, who (or over thirty years

was connected with Tlioi, A. Kdison, Inc., and
for most of that time in the phonograph divi-

sion, died suddenly at the Kdison plant at West
Orange, N. J., last month. Mr. Loomis, who
wan 59 years old. bid Invented and patented

several labor-saving devices used in phono-
graph manufacture.

The death of Mill Leigh Barnes, record ex-

pert of the Oimhcl talking machine department,

New York, is being mourned by her associates

in business. Miss Humes was one of the most
popular of the Gimbcl personnel.

A1AKV STAFFORD SCORES HIT

Singer of "Blues" Songs Popular With Columbia

Trade—First Records Well Received

Mary Stafford, who recently signed a contract

as an exclusive Columbia artist, is destined to

become one of the most popular artists making
"blues" records, as her first selections have been

received with enthusiasm everywhere. Miss

Stafford, or Annie Burns, as she is better known
(o (he dusky natives of the Ozarks, where she

made her home, has a voice particularly adapted

Mary Stafford

to the rendition of (he popular "blues" type of

songs, and, accompanied by her own jaiz band,

she has made several Columbia records that

have attained a wide sate. "Crazy lllues," which
was her first number, met with instant favor,

and to hear this record one would suppose that

this artist bad been reared down South with

some Alabama mammy to understudy, instead

of being a native of Missouri.

The Souora Phonograph Co. declar

cent quarterly dividend on its prefer

which was paid July 1 to stock of reco

MAGNAVOX
TYPE V-2 FOR VOICE ONLY

This type of. magnavox is in great demand
as a big improvement on the megafone. It

is much louder and will supplant the meg-
afone for calling, announcing, directing in all

locations.

It It tomtwhot Itn umjiWm 'Aon r*P* MV-t

See Page 51

tor list of distributors

TELEMEGAfONE>-^
THAT REPRODUCES
MUSIC ANOVOICE

n'f* lo f A* ncorcif

on. for farther

SALESMEN KEEP ON SCRATCHING

Sales Manager Lusk, of Serenado Mfg. Co.,

Gives Interesting Talk on Salesmanship-

Admits That Hard Work Is Absolutely

Necessary During These Times

Cedar Rapids, Ia., July 5.
—"We don't believe we

have ever worked as bard in our lives as we have

during the last six months or so," said M. E.

Lusk, Jr., sales manager of the Serenado Mfg.

Co., in a recent chat with The World, "but that

work has brought in results and we arc mighty

glad, indeed, to say that we believe we are over

the peak, as shown by the fact that our business

is showing a gradual increase and is approach-

ing right now mighty close to the point that it

reached this time last year.

"When dry weather comes, about ninety-nine

birds out of every hundred almost starve to

death. But out of the one hundred birds there

is one who keeps right on scratching—who
turns up each leaf, who digs alongside of every

log, with the result that when night time comes
he has a belly full of worms and is not kicking

about the dry condition and the scarcity of

worms nor the work necessary to dig them out.

"We believe salesmen arc like birds, and we
believe that dealers are like birds and that the

only trouble with conditions has been that

90 per cent of the merchants have ceased to

scratch and are kicking because their stores

aren't so full of customers that they are push-

ing them off their easy chairs. Moreover, we
have found that in almost every town there is

at least one merchant who has kept right on
scratching and who is reporting business right

along—just as much and maybe more business

than he ever did before in his life, for he has
had less competition.

"We know that we will never see the time

again, for some years to come, at least, when it

is a question not of selling, but of manufactur-
ing, and we believe that we all of us have got
to get down to scratching if we are going to

keep our belly full of worms. We have been
fortunate, perhaps, in having a goodly propor-
tion of scratchers in our organization, for it

really has been a surprise to us at the way busi-

ness has kept up all over the country.

"During the month of May, in addition to

taking care of old dealers we signed up with
probably sixty new accounts, each one of them
signed up on a contract with us governing the

sale of the Serenado. And so far during June
we have been increasing that record, and look
forward lo at least seventy-five new dealer ac-

counts this month. So, not only have we been
receiving a satisfactory business from our old
dealers, but we arc finding throughout the coun-
try a reasonable number of forward-looking
men, who don't believe the country has gone to

pot—who know that business is to be had when
it is gone after, and who are going after that

business with the Serenado line."

Stopping advertising to save money is like let-

ting the hearings run dry to save oil.
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NEWARK DEALER^AFTER BUSINESS TALKING MACHINE EXPORTS DECLINE
Higher Priced Models in Demand— Dealers

Adopt Aggressive Selling Policies—Business

as Good as Could Be Expected at Present

Newark, N. J„ July 6.—Despite oppressive

weather, general business depression and other
unfavorable conditions, Newark music mer-
chants, because of their tireless efforts and ag-
gressive selling policies, are able to report a

fair demand for talking machines. The cabinet

and period models seem to be in greater de-

mand, indicating that most of the buying at the

present time is being done by people with money
and those not affected by labor troubles and
business depression.

C. A. True, in charge of the L. Bamberger &
Co. talking machine department, reports that

business is as good as could be expected at this

time. Unflagging courtesy and service consti-

tute the policy of the concern, The Victrola

and Brunswick talking machines are the popular
machines sold by this firm.

The Griffith Piano Co., Sonora distributor for

New Jersey, in common with other dealers, re-

ports that the cabinet and period models are

popular at this time. The company has an en-

couraging amount of business to its credit for

the month of June. Harry Griffith is at the

head of the Sonora department, while T. M.
Griffith and Fred Griffith have a share in the

running of the business, the latter being in

charge of the Patcrson branch and the former
heading the piano department.

The Edison Shop at 861 Broad street has

evolved an effective method of doing business

and at the same time obtaining some worth-

while publicity. This consists of loading up
three trucks with machines each morning and
demonstrating and selling them from the ve-

hicles. Mood change chart parties have also

contributed to the steady sales of this progres-

sive house and concerts given to firemen and

policemen in their headquarters have proved

effective in implanting the Edison product on

the minds of these prospects.

J. A. Blicsenick, manager of the talking ma-
chine department of the Hahne department

store, reports that machines costing from $175

and up arc proving the better sellers. This

department donated a Victrola as a prize to the

winner of the athletic events to be held July 9,

at Roton Point, at an outing of the employes.

The Widencr store at 869 Broad street lias

added the Granby to its line. This firm also

handles the Columbia Grafouola.

A number of dealers have already signified

their intention of adding the Granby to their line.

Aeolian Hall reports conditions as being fair

and is planning for an aggressive policy of busi-

ness expansion and sales promotion in the Fall.

Vocahon Red records arc enjoying a good sale

at this store at present, says E. B. Proudfit,

manager.

To attract the attention of passcrsby to the

store, the Chalmers Victrola Shop has placed a

machine under a coal manhole directly beneath

the sidewalk. To this innovation is attributed

a measure of the large volume of recent record

sales. G. H. Denton is in charge of the Newark

establishment and W. J. Snyder is his assistant.

The Newark branch of the Ideal Music Co.,

which was opened only a short time ago, is in

charge of R. N. Whitelaw. Features of the

establishment are the thirteen Unico booths,

installed by the Unit Construction Co. of Phila-

delphia, and a large concert hall on the second

floor designed for Victor concerts.

J. De Witt, of the Goerke Co., reports better

business in June than preceding months and ex-

presses optimism concerning the future. The

Lauier Piano Co., exclusive Victor dealer, also

reports business in good shape, as does the

Victor department of the Knabc Piano Co.

Popular songs transmitted to passcrsby by

means of a Magnavox have proved effective in

enticing crowds into the Broad & Market Street

Music Co.'s store at 163 Market street. This

has been the means of creating a demand for

both records and sheet music.

Exports. Including Records, for Eleven Months.
Ending May, 1921. Total $5,768,417

Washington-, D. C, July 5.—In the summary of
exports and imports of the commerce of the
United States for the month of May, 1921 (the
latest period for which it has been compiled),
winch has just been issued, the following figures
on talking machines and records are presented:
The dutiable imports of talking machines and

parts during May, 1921, amounted in value to
$61,370. as compared with $80,073 worth which
were imported during the same period of 1920.
The eleven months' total ending May. 1921,
showed importations valued at $733,520, as com-
pared with $721,658 worth of talking machines
and parts during the same period of 1920.
Talking machines to the number of 2,564,

valued at $115,000, were exported in 1921, as
compared with 6,006 talking machines, valued
at $335,106, sent abroad in the same period of
1920. The eleven months' total showed that we

exported 65,330 talking machines, valued at

$2,951,283, as against 70,560 talking machines,

valued at $3,217.-101. in 1920. and 45.186 talking

machines, valued at $1,367,641, in 1919.

The total exports of records and supplies for

May, 1921, were valued at $212,986, as compared
with $231,129 in May, 1920. For the eleven

months ending May, 1921. records and acces-

sories were exported valued at $2,817,134; in

1920, $3,574,866, and in 19)9 the exports were

valued at $2,653,319.
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Out With FINE NEW HITS
DANCE KECORDS

I eooiB— Ifavium Moon (Waller Smith)—Wn
Dolly (lutru. "Who's Who Willi

Fox Trot
I 20016—Dlnny Danny (The IrlMti Vuokl

Trol - ;•
Oh Me! Oh My! I Intro. "Dolly"—
Medley Fox Trot..
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. .American uilmn OrCb.
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Hurry Kndeminn'fl JO" Orcli.
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XYLOPHONE WITH OltCHESTHA

—THE MILL IN THE BLACK FOREST
THE HERBS COITEIISMITIIH (Oruaoi

JUST RELEASED— 10 JEWISH RECORDS

Sung by the famous Cantor JOSEF ROSENBLATT
A.k for our JewUh CiU^Iun

AnoricanOdeon Corporation

100 WEST 2Ut STREET
I'HONK: CHELSEA 01*0

NEW YORK CITY
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11. (1. Wells, called the world's most constructive educator, says:

Every school house in the world should be equipped with a
Talking Machine . . .

The Victor retailer lias the pleasure and satisfaction of
not only representing the world's greatest musical instru-

ment, hut lie is also a factor in the development of the
nation's musical education.

One dealer in Ohio has sold to date ninety Victrolas to
schools; every school is a record customer, every child
an enthusiast, ;'. e., a salesman.

Your county institute in August gathers together several
hundred teachers. Is Victor work to be presented in that

institute? 1 1 not, u rite to our special department equipped
to co-operate with Victor retailers in developing the
demand lor Victor ret ords.

Have you seen our Children's Record Hanger?

The Cleveland Talking Machine Co.
Victor Wholesalers

1125 Oregon Avenue Cleveland, Ohio

TIEVICTKOLA»&/A ^eaksi&hcah-
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Victor Talking Machine Company, Camden, N. J.



"HIS MASTERS VOICE"
TMitradem.il- and the trademark u-ord "Vlctrole" Identify
ell our product* UoL undet the lldl Look on the lahell

VICTOR TALKING MACHINE CO., Camden N |

Victor dance records present the orcht

which are the biggest dance attractions befor

public today. Nothing can compare with \

dance music except those same famous orch

which the Victor presents. Paul Whiteman
His Orchestra, The Benson Orchestra of Chi

All Star Trio and Their Orchestra, Joseph C. Sn

Victor Talking Machine



Orchestra, Original Dixieland Jazz Band and other

favorite organizations which daily delight

thousands of dancers with their vivacious dance

music.

Such music as this on Victor dance records brings

joy to thousands of dancers, and profit and good-will

to the retailers who handle Victor products.

Company, Camden, N. J.
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Victor newspaper advertising

is die big side-partner of Victor

magazine advertising. Both are

constantly working together,

and the advertisements shown
here in miniature are appearing

in newspapers throughout the

country. And every Victor re-

tailer enjoys the benefits of the

extensive Victor advertising.

Victor Talking Machine Company, Camden, N. J.
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JOHN H.WILSON,Manser

324WASHINGTON St.BOSTON.MASS.BOSlOfeBESSS
Boston, Mass., July 5.—A rather remarkable

June so far as weather is concerned was re-

sponsible to ;i large degree tor a little brisker
business in the talking machine trade, but there
is -till room for improvement, as a number can
testify. There has been more or less business
with Summer cottagers who like to have an
inexpensive talking machine around the house,
but this line of activity has not been what it

was in previous Summers. Tin- healthiest move-
ment to be discerned thus far conies from sonic
of the mill towns of New England, where gen-
eral business is beginning to show real signs
of life. Dealers at these points, therefore, are
beginning lo expand their facilities to meet the
increasing demand.

Plan Trade Get-together Meet
At a meeting of the special committee of the

New England Music Trade Association, of which
Frank S. Horning, the Boylston street Victor
dealer, is one, to sec what might be done by
way of getting the music trade together it was
the consensus of opinion that an outing at one
of the suburban golf clubs some time in Septem-
ber might be acceptable lo the general member-
ship. Later, if this is the plan filially decided on,
formal arrangements to this end will be entered
upon. An outing at Plymouth during the ter-

centenary was discouraged because of the time
taken in getting down there and back.

Promotion for John J. Moore, Jr.

John J. Moore, Jr., who has been doing ex-

cellent work in Manager Fred E. Mann's New
England territory for the Columbia Co., has been
advanced from the position of supervisor of the

Dealers' Service department to the managership
of the southern Massachusetts selling territory,

Sliceeding H. E. Gill, resigned. Mr. Moore has

id Boston.
made many friends in and a
will he gbd to learn of his promotion. His
lotion i„ ,] IL. Dealers' Service department has
l,L fille <l '>' il" appointment oi Paul H. Han-
rahan, who was Mr Moore's assistant. Another
change in the Columbia staff is that of Arthur
Champagne, lately supervisor of orders and in-
ventory, who has been assigned to the Rhode
Island and southern Worcester territory, suc-
ceeding D. A. Ingalls. resigned, Mr. Cham-
pagne in his former post has been succeeded by
J, J. Burns, lately chief of the correspondence
department.

Entertained the Sales Staff
Mr. Mann has just had as his guests Leon

Tobias, secretary of Van Veen & Co., of New
York, and Kenneth Mills, manager of the New
York office of the Columbia Co., both of whom
sat down to luncheon at the Boston City Club
along with members of Manager Mann's sales
staff. Mr. Tobias entertained the gathering with
a talk on Col-Van equipment, which proved to

be most informing.

Outing of Steinert Employes
One hundred and twelve of the employes oi

M. Steinert & Sons Co. enjoyed an outing at

Bass Point, Nahant, on Saturday, June 25, and
with Kenneth E. Reed, wholesale manager of
the Victor department, to see that the women
all bad a good time it is a foregone conclusion
that everything went off smoothly. The parly
motored down from Boston in four large auto
trucks and some private cars look others. An
extensive program bad been carefully provided
and in the cabaret some of the employes ac-

tually shone as brilliantly as some professionals.

There were Miss Isabel Arnold and Miss Ruby
Forbes, both of Ihc Boylston street store, who

the

ngi; Irish

the Vie-

ind buck-

Ibe dusky
Icrs. who
k. There

ween the

e Victor

s was cx-

is always good at (his sort of wo
was an exciting baseball game hi

Victor and piano departments, t

crowd, of course, winning 14 to 10,

pectcd. Those worthy oi special mention (or

their clever work are: Robert Sleinert, who did

some marvelous pitching; Charles Van Euw,
and the wonderful one-hand catch of Emmet
Ryan, and Jerome Murphy, who played center

field. A pleasant feature of the day was the

presentation to Alexander Steinert, head of ihc

house, of a pair of handsome binoculars, which
he is expected lo use on his trip to Europe,

On which he will sail from New Yuri,- today,

accompanied by his son, Robert. The plans (or

this Steinert outing were in the hands of Messrs.

Halldelli. of the Arch street store, and Cheney,

of the Boylston street establishment.

Reports Business Improvement
E. B. Shiddell, of the E. B. Shiddcll Co,

says lhat the June business with this house

has been somewhat better than had been

looked for, all things considered, and on a re-

cent trip through western Massachusetts he

found evidences that a marked improvement is

soon to gel under way, seen primarily in a dis-

position lo place larger orders than in some lime

past. This condition is gratifying.

Congratulations!

All the Hallet & Davis people are congralu-

lating two oi the Pa the attache's who have de-

cided to get married. In other words, the en-

{Conlimied on page &))
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Here are some of the salient features in

Steinert Service.

AT YOim COMMAND-
ANYWHERE INNEW ENGLAND

Educational and Personal Service Bureau.

Practical Store Ideas Department.

Promotion of Educational. Work in

Schools.

Unsurpassed Record Stock.

Efficient Back Order System.

Excellent Shipping Facilities.

Years of Experience in Victor Merchan-
dising.

This is a part of our service.

It is available to you anywhere in New
England.

We will be glad to help you in your Fall
campaign.

M. STEINERT & SONS
Victor Wholesalers

35 Arch Street BOSTON
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gagcuicnl lias been announced of Miss Mar-
guerite K. Taylor, who lias bec-n secretary lo

R, (). Ainslie, of the Pathe, and Stephen A.

folalian, wlio is connected with the wholesale

end of the New England Pathe distribution.

Miss Taylor has been with the Pathe several

years. She is a graduate of the Chelsea High
School and took a course in business adminis-

tration at Boston University. Mr. Colahan is

the son of Dr. and Mrs. Thomas P. Colalian,

of Hrooklyn, N. V., and before coming to the

Pathe* a little more than a year ago he had been
prominent as a talking machine and piano sales-

man in Worcester, and he lias also been located

in Hartford, Conn. He is a world war veteran

and served with the 105th Machine Gun Bat-

talion in France for twenty-two months. He is

a talented pianist anil can sing well, and has
appeared often in amateur theatrical perform-
ances in Brooklyn. As Mr. Colahan's father,

mother and sister are planning to spend July
and August on the Massachusetts coast an en-
gagement party for the young people will be
arranged in a few weeks.

To Do Considerable Motoring
Frederick H. Silliman, bead of the Pardee,

Ellenberger Co., Inc., has made no special plans

for his Summer vacation, but will do consid-

erable motoring week-ends. He manages to get

down to the New Haven, Conn., store every so

often, always going over the road in his car.

Mr. Silliman feels confident that conditions are

on the mend and reports he gets from large

and small places within his territory are of a

more encouraging character than in some lime.

Herbert Shoemaker Married

Herbert Shoemaker, general manager of the

Eastern Talking Machine Co., was married on

the afternoon of June 25, his bride being Miss
Dorothy Bacon, daughter of Arthur L. Bacon,

of Arlington, Mr. Shoemaker, who is a grad-

uate of the University of Pennsylvania, class of

'15, was attended by his brother, Louis J. Shoe-

THE TRADE IN BOSTON AND NEW ENGLAND— (Continued from page 67)
lll.lt. U

bride
who c >VCr from Philadelphia. The

unattended. The ceremony was per-
ormed in the New Church Chapel (Swc.lcn-
borgian), in Cambridge, by Rev. William 1..

Worcester, who has officiated at other weddings
in Mr. Shocmaker*s family. The wedding was a
very quiet one and those to witness the cere-
mony were confined to the members of the
bride's and bridegroom's families. Following
the ceremony Mr. and Mrs, Shoemaker motored
up lo Lake Winnepcusakce, N. H., and later
they planned to go to the White Mountains.
Mr. Shoemaker has taken quarters at 90 Pine
street, Belmont, where be and Mrs. Shoemaker
will he at home to their friends after October 1.

Here's lieaps of congratulations For Mr. Shoe-
maker and his bride,

New Vocalion Records Please
Manager Wbcatley, of the Vocalion Co.. is

well pleased over the new label now used on
the Red record, by which the title is much more
easily distinguishable. The groundwork is a

light cream and the wording thus shows up very
well. The new label made its appearance on
the July list. Mr. Whcatlcy is not planning to

go away on his vacation until August. On Fri-

day, July 1, he took his family up to Brookl'icld,

Vt., where he has had a Summer estate for sev-
eral years, and it is there that he will join his

family later. Oscar W. Ray, who is conncclcd
with the wholesale record department of the

Vocalion, was a caller iu town toward the end of

June. Ray has many friends in Boston, made
while he was associated here with the Emerson
line several years ago.

Plans Western Trip

Joseph Burke, local manager of the Musical

Supply & Equipment Co., is starting West in a

few days, to be away ten days. He planned to

visit Chicago and go on to Saginaw, .Mich., to

make a study of cabinet making at first band
Mr. Burke says he is reasonably well pleased at

the improvement, that is seen in the Sonora dis-

tribution and he flunk that conditions arc shap-
ing up for a healthier Situation early in the
Fall. Friend Hurk
Summer at Nantalk
has letted a cottage

bis brother, hits ji

through Manager 11 *

the trade is in a I

in some time. He t
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Man-

ample demonstration booths. With the

of this store onto West street it took

Granby line and Manager McNcal repo

this machine is being frequently inquired

only here at the Boston store, but at tli

Widener stores in Worcester, New Ha>
Newark, for which territories Widenc
been appointed wholesale representative,

ager Fred L. Neil is planning to take his vaca-

tion in August and will go, according to pres-

ent plans, to Nova Scotia, and he will be ac-

companied by George L. Towner, the assist-

ant manager of the New York branch.

Move Department to the Ground Floor

Ernest A. Crcssey, of the C. C. Harvey Co,,

which handles the Brunswick, Edison and Vii

lor lines, is planning to take his vacation at

Belgrade Lakes, Me., as he has done for sever;:!

seasons. Manager Francis While, of the talking

machine department, is looking forward lo an

automobile trip through western Massachusetts,

taking in the Mohawk trail. Before he starts

away, however, his department will get moved
i c oufi'iifcd '

1 " !')!. /I i

KRAFT-BATES^SPENCER 11*

NEW ENGLAND DISTRIBUTORS
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VICTOR S1RYICE

TWO POINTS OF CONTACT

Ditson Exclusive

Victor Service

PROVIDES for the New England and
Eastern Victor Dealers two important

points of w holesale and factory contact

—

Boston and New York.

It means the shortening of distances, the quickening of deliveries,

and a more satisfactory co-operation between the wholesaler and
the.retailer. In the case of many New England dealers particu-

larly it means a double service. It is a good thing to have in mind
when planning the fall campaign.

OLIVER DIT50N CO.

BOSTON

CHARLES H.DIT$0N&G>

NEW YORK
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onto the ground floor of this Buy Is ton street

establishment.

Bostonians at the Jobbers' Convention

George A. Dodge, of Die Eastern Talking Ma-
chine Co., when he left for the Victor jobbers'

convention at Colorado Springs, was accom-
panied by his wife and daughter, Miss Marion
Dodge. Others locally who attended the coii-

vetilion were Henry Winkclman, of the Victor

department of the Oliver Ditson Co.. and Ken-
neth E. Heed, head of the Victor department of

the M. StChtcrt & Sons Co. They went over

to New York so as to join the hig party that

journeyed West in special cars.

Joins Eastern Co. Forces

Garvin Waldron lias been added to the staff

of the Eastern Talking Machine Co. He is

looking after the city territory and is becoming
<|iiitc popular in the field. Mr. Waldron has the

reputation of being quite a talented musician.
Attended Conference in Syracuse

R, O. Ainslic, of the Pathe; John L. Cotter,

secretary of the Mallei & Davis, which handles

the Fa the, and A. J. Ciillcn, of the Lansing
Sales Co., all went over to Syracuse, N. Y., the

latter part of June to attend a conference of

the Hallet & Davis wholesale men of New York
State and Pennsylvania.

W. S. Merrill's Novel Sea Trip

William S. Merrill, secretary of the New Eng-
land Music Trade Association, spent a clay and
a night on a torpedo destroyer the latter part of

June, the guest of the Lieutenant Commander,
who is one of bis friends. The trip was from
Boston around Cape Cod and through Long
Island Sound to Newport, Ii. I, He says it was
one of the most enjoyable trips he eve

taken.

Lansing Sales Co.'s Trade Grows
A. J. Cullcn is the proud possessor of ;

land car and there isn't a pleasant laic

noon that be and his family arc not motoring
over the superb roads of Greater Boston and

THE TRADE IN BOSTON AND NEW ENGLAND— ( Continued from page 69)

HORTON GALLO CREAMER CO

NEW HAVEN CONNECTICUT

VICTOR SERVICE SPECIALISTS

has

i Oak-
after-

vicinity. Mr. Cullcn says business with the

Lansing Sales Co. is considerably improved and
now that the Emerson line has been taken on
the field for diversified activity promises to show
renewed impetus.

Where Fitzgerald Vacationizes

W. J. Fitzgerald, whose Victor warcrooms
finds many customers day after day, has taken

a cottage at Allerloii, Nai

Fitzgerald says that his I

Opened less than a year, i

in that town. Mr. Fit]

tributing a series of artic

daily newspapers and his

business especially fits h

(CniiliNiifii o

for the season,

lam Hoi e, now
g \ ci v popular

has been con-

tie of the local

owledge of the

such writing.

MPLETE CURRY INSTALLATION

FRANK B. CURRY, Talking Machine Wareroom Equipment,
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George Lincoln Parker at Alrrui Mater

George Lincoln Parker, EdUon distributor in

the Colonial Building, went down 1o I'rovidcncc

ihr middle of June lo lake part in thr quarter

centennial celebration of hit Hrown UrirVeriliy

dill, Mr took in Home of the larger function*

and he say* the cla*» dinner, at which Secretary

( buries V.. Hughe* was a special guest, was an

unusually pleasant OCCBlion.

Robert Stelneri, ol (lie Darimoutli Col-

lege nlumnl, went lo Hanover, N. II., for com-

maneejnenl exercises, remaining there several

week*.

Marketer* of Vicirolcne Polish

Victrok-ne Polllli. formerly manufactured by

the Vicirolcne Co., of lllil city, is now being

marketed by the National Co., of Cambridge,

Mai*.
Many New Curry Installation*

Frank D. Curry, manufacturer of talking ma-

chine warerooni ciiuipinent in this city, report*

(hat he i* figuring on a number of new Initalla-

tiou*. Among recent Inalallationi win a large

one in the Victor warerooni* of Kaplan Bros.,

New Bedford, Maw. Tin* ciniipmcnl cim*i-t>

of seven talking machine bootllt, one player

booth, record case* and counters. It is very

efficiently laid out and from an architectural

standpoint most pleasing in appearance.

Where They Are Summering

Walter Gilli*, Victor distributor in the Henry

I'. Miller Co.'* Boylslon atrect warcrooms,

managed to lake a week away from business

and motored up to the While Mountains. Hav-

ing sent Ilia family to lllcaboro, Mr., he hopes

lo be able to join them for a short time later

in the season.

(1. Hovey Dodge, of the Eastern Co., and

hi* wife, arc spending the Summer at the Hotel

I'cmberton at Hull, going back and forth daily

in the boat.

Ownership Changes in Cambridge

The Pilgrim Talking Machine Co., in Inman

square, Cambridge, has lately changed owners.

Abe Barriah, who is acquainted with the Victor

proposition, i* the new proprietor. He is plan-

ning fur its enlargement,

L. W. Hough's Active Campaign

I* W. Hough, of this city, New England rep-

resentative for Peerless record albums anil Long

cabinets, has inaugurated an energetic sales cam-

pilgll (or the Eall season. As a part of this

IF!
If you sell EDISON, VICTOR, or COLUMBIA
Phonographs, wc sav: Send for our catalog right now!

Not just because PERFECTION ATTACHMENTS
increase the mine of your machines 50% by equipping

them lo play all of the best records. No—but

Mind you, PERFECTION ATTACHMENTS do

e ih. in that. They actually sell those machines for

you. How? Just put a PERFECTION ATTACH-
MENT on one of your machines-one you've been

listening to day after clay: Then listen once more. You'll

whistle with happiness!

And that isn't all. Take a PERFIiCTION ATTACH-
MENT into your hands. Examine it. Man! There

workmanship I" gladden the heart of any expert. In

gold or nickel finish—the best you ever looked at.

Think what this means to your business. Think hard!

Then spend two cents to bring our catalog. Two cents!

—One of the best investments you've made since you

opened your shop!

"1PERFECTION ATTACHMENTS"-
FOR EDISON, VICTOR AND COLUMBIA PHONOGRAPHS

PERFECTION B«ll-Be»i

Tone Arm No. 4
Combined With No. 7 Reproducer

NEW ENGLAND TALKING MACHINE CO.
MANUFACTURERS

16 BEACH STREET BOSTON, MASS.
Factory Representative

L. A. SCHWARZ, Inc., 1265 Broadway, Now York City

LANSING KHAKI

COVERS
The Pioneer Moving Cover

Dealer's Prices NOW:

$£Q0
6?
$6~

$

7.
35

medium
size

43 nx20 nx23,,
i

large size

49"x23 ,'x2434"

extra large= 52 nx22hV23!

Filzal I Leather or No. 3x Strap
$2.50

Piano Moving Covers $18.00

SLIP AND RUBBER COVERS
FOR PHONOGRAPHS AND PIANOS

Eliot and Warrenton Sts.

BOSTON, 11, MASS.

campaign Mr. Hou^-h has sent out lo his trade

a number of interesting sales letters. Mr. Hough
is a firm believer in specialization and has con-

fined his energies exclusively to these two well-

known lines. From his offices, located in Boston,

lie covers a territory extending throughout all

of New England. Through his personality and
H.- ser vice which

built up a h
lie U.i*. i udercd Mr. Hough

Ic throughout this

territory. Mr. Hough reports that business has

improved remarkably throughout the territory

within the last two mouths and that the Peerless

set of albums, built for the new Victrola 80, has

proved very popular throughout New England. A
large number of these sets were ordered before

the first sets were actually manufactured.

'Nameplates With a Personality"

E. V. YEUELL CO., Maiden. Mass.
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TWO POPULAR RECORD RECEPTACLES

Word, and Mui

L. W. HOUGH,
20 Sudbury St

GIVES CONCERTS_TO GAIN PUBLICITY

Talking Machine Motor Service Co. Gives Emer-
son Concerts in Schools by Radio

NEW l)=SAV=Y0UR PACKAGE

Excellent Results Obtained From Attractive

Carton and Concomitants Which Interest the

Public in This Noted Cleanser and Dressing

Warren, Mass., July 5.—The U-Sav-Your Mfg.

Co., of this city, reports that its May business

was the largest in its history and that the sta-

tistics for June, while not yet completed, would

indicate that June has even passed a trifle ahead

of May. B. D. Perkins, manager of the com-

pany, is enthusiastic over the results being ob-

tained from the new package which was recently

created. One of these new packages has been

sent to every talking machine jobber in the

United States. One of the many distinguishing

features of the package is that polishing cloths

arc furnished, free, inside the carton. The box

is made of extra heavy cardboard and is attrac-

tive to a high degree.

Mr. Perkins is a firm believer in the sales ad-

vantages of attractive packages when displayed

in the dealer's wareroom and refers to a recent

research made by one of the large advertising

agencies in this country which conclusively bears

out his opinions on the matter. In a recent

communication he has urged all dealers to make

good use of the display advantages of his new

package. In discussing the selling of accessories

with The World, Mr. Perkins said in part:

"If everyone fully realized the splendid profits

to be made supplying the continuous needs of

the talking machine owners, the accessory line

would be counted as the main line with every

dealer. Owners now realize that it is .abso-

lutely necessary to maintain the beautiful finish

on their cabinets. Therefore, it is comparatively

easy for every salesman to sell U-Sav-Yonr,

which I believe is the highest class cleanser and

dressing made. It is also proven that when a

customer has used the contents of the bottle

he will return for another package. Believing

it to be a great advantage to the housewife,

we arc now supplying polishing cloths free with

each package, thus making the article a most

practical one, ready for immediate use. This

gives an added selling point to the salesman.

"If a salesman wilt know his line thoroughly

he is able to make sales. Therefore, we urge

every salesman to know all about our product.

In some localities we do a tremendous business

and upon investigating the cause we find it is

ir. the salesmanship.

"Most everyone who purchases a Victrola asks

the question, What material shall I use to main-

tain this beautiful finish? This is the salesman's

opportunity. Or if the question is not asked a

suggestion on the part of the salesman is in

order.

"The selling of accessories that give satisfac-

tion is an investment in salesmanship that will

show profits in reorders for years to come."

Hoi -The Talking Machine
ivio^r service t_o. of this city is a firm believer
in availing itself of every opportunity of bringing
its store before the eyes of the public and rarely
misses a chance of using every avenue to in-
crease its sales. Recently F. W. Doubleday,
manager of this concern, made arrangements to
give to the pupils of the High School of Com-
merce a concert played on the Emerson phono-
graph with Emerson records. This was done by
playing the records in the company's store and
transmitting them to the pupils of the school by
means of radio. Newspapers of this city car-
ried pertinent items on this novel method of in-

teresting townspeople in the Kmerson product
and from every standpoint the idea was a success.

This was one of two radio concerts given by
this company, as a few clays previous to this con-
cert Mr. Doubleday made arrangements with the

United Electric Light Co. of this city to give an
Emerson concert to hundreds of people who had
gathered at a nearby park. Visitors to this park

were entertained during the afternoon by «
splendid program of both vocal and instru-

mental number! which were thoroughly enjoyed.

represented at the

Association of Talking

Colorado Springs, by 1

E. C. GALLO ATTENDS CONVENTION

New Haven, Conn., July 6.—The Hortou-C-allo-

Creamcr Co., Victor distributor, of this city, was
ntion of the National

.Machine Jobbers, at

'.. C. Gallo. Accom-
lcft New York on the

special train made up of Eastern jobbers.

Mr. Gallo reports that the dealers in his ter-

ritory arc optimistic over Pall conditions and
are energetically pl.niniiiK liin -ales eaiupnfgns,

The Hamilton Shop of Norwalk, Conn., which

is served by the Horton-Gallo-Crcamcr Co., re-

cently had U iquipmonl Installed, which will

give it one of the most attractive i

the State.

WHEN CIVILIZATION IS IN FLOWER

Civilization will never attain its full flower

until the talking machine plays thrilling patriotic

airs as citizens walk up to pay their taxes.

Sales Problems We Have Met

It has been our privilege to co-operate with

Victor dealers in solving many of their sales

and merchandising problems. We have
offered our service gladly and willingly,

feeling confident that our suggestions would
prove practical and profitable to the dealer.

Cressey & Allen service is based on a thor-

ough knowledge of the Victor dealer's re-

quirements. It is not guess work, but a

knowledge based on experience that has

made our dealer service worth while.

CRESSEY & ALLEN
PORTLAND, MAINE
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Permit* use of (onc-rcgulaling
doors of Viclrola ~-

Standard model.

CONVERTO
PATENTED DEC.||

Talking Machine Cabinet

qPHE DE LUXE MODEL is proving a verj good seller for dealers. It makes possible
1 owning a genuine Victrola m console type, combining the usefulness of a table andrecord compartment with all the advantages of a cabinet machine
And the combination of small Victrola and the Converto Cabinet in which it is placed

is, by com par i son with other similar machines, appealingly Ion priced
The De Luxe Converto has the same sound door feature as the standard-that isthe doors on the machine open outward through the doors of the cabinet and form an

chamf
COmpartment aamK as a Sound amplifying

The machine remains portable.

Converto Cabinets suit the times. They appeal toand fill the need and demand for low prices.
W rite for details to any of the following distributors

or to the factory.

THE C. J. LUNDSTROM MFG. CO.
Little Falls, N. Y.

"Convene" Cabinets are broadly covered bvtnts. Infringement, •>«// be promptly prosecuted.
J

Converto Wholesale Distributors
n»Uli mir* Pa. inc.
Si>»4 raUUni Uu-hin. Oo
I'Mlill* A i"ri« Pima Co

. Coh.n * lIufhM. ]nrK r. I»roop A Softi Co

Kinfit Una

WUMllviuliH.
Mtblti, All.
s i N. J.

Htm Orlraiu,
i

Nm rorii CH»

l:.i,-.r Tllklnt M, I-
.

r Co
Win. il lU/nddi
OoUlnfj a c*,

- Phllln Wwhin. Lid.
EmmuH niout
<;«blnn * Atrttanrin Co. Int

Ul »fl Brnt OX
'

,
'

,
' " i ' CO

A Juub,
T .( i ufirj, Co.. Inc.W J l'r.r A llro

I "niir s Onj CO.
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SECURES NORFOLK JAZZ OUARTET

The General Phonograph Corp. announced

The Norfolk Jazz Quartet

exclusively for the Okeh rcconl library. The

first records made by this organization proved

a phenomenal success, and the "Jelly Roll

Blues" record is being sold in large quantities

Just Received!
A Big Importation

of Superb

Oscar Herman Seidel Violins

A big variety of popular styles, ranging from

$18.00 to $50.00.

It seems good lo sec such violins again. Pre-

war quality, every one of them—beautifully

modeled and superb in finish and lone.

And every one a surprising value at the cost.

These are violins that your customers want—

that you'll be proud to sell. They arc instru-

ments that sell themselves on quality and

stay sold.

We'll be glad to send you detailed descrip-

tions and prices of Ihc different models. A
poslcard request brings you full information.

Better send il to-day, while it's fresh in

your mind.

If you haven't our Confidential Trade

Price List, send for a copy. It's a buying-

guide to profitable Musical Merchandising.

Mailed promptly upon request. (Free of

course.)

The Fred. Gretsch Mfg. Co.

Muiicat Inttrument Mohtrt Since 1883

64 Broadway Brooklyn, N. Y.

by the prominent Okeh dealers of the country.
The Norfolk Jan Quartet is an orgaimalion

whose rendition of the popular blues numbers is

distinctive and unusual. It has also attained
considerable success in the rendition of so-called
jazzed spirituals, and Ihc General Phonograph
Corp. is planning to feature the records made
by this organization through the means of effec-
tive and timely publicity.

SALES MANAGER OF DUAL-TONE CO.

Charles W. Bowers. Well Known in Music
Industry, Will Have Entire Charge of Mer-
chandising of Dual-Tone Phonographs—Head-
quarters Arc Now Located in Rahway, N. J.

Announcement was made recently of the ap-
pointment of C. W. Bowers as sales manager
of the Dual-Tone Phonograph Co.. Manor. IV
Mr. Bowers will make Ins headquarters for the

present in Rahway, N. J., and will have entire

charge of the merchandising of the Dual-Tone
phonograph. Mr. Bowers is well known through-
out the music industry, having for the last ten

years been connected with the Laffarguc Co,
New York, and traveling extensively for litem

C. W. Bowers

as well as being secretary of the company. Al-

though he will not be actively engaged in repre-

senting the Laffarguc Co. on the road, Mr.

Bowers still retains his official capacity with

that company. Before his becoming connected

with the Laffarguc Co. he was also associated

with the Aeolian Co., and later with the Am-

phion Co. He was also secretary of the Piano

Club of New York at one time.

Mr. Bowers is planning an extensive cam-

paign in the interests of the Dual-Tone phono-

graph, and will within a short time visit the

dealers in Pennsylvania, Ohio, New York and

Indiana, as well as other points cast of the

Mississippi River. During his experience in the

piano industry be has visited practically every

State in the Union and numbers among his

friends the most representative dealers through-

out the country. While speaking to a repre-

sentative of The World this week he said: "It

is witli much regret that it has become neces-

sary for me lo give up my active road work for

the Laffarguc Co., but the opportunity which I

have before me seems to be so promising that

in justice to myself I feel that I should grasp

it. The Dual-Tone is a splendid product and its

demonstration quickly proves to the prospect

that it represents everything that the name

implies."

FULLER'S ORCHESTRA IN NEW YORK

Earl Fuller and his New Ynrk orchestra, one

of the most popular dance organizations in the

country which has been making an extensive

Western lour, visited New York recently for

the purpose of making a scries of dance records.

According to Mr. Fuller's plans his orchestra

will spend one day each week in N"ew York".

\l the present time, this popular dance organ-

ization is making records for the Edison. Starr.

Emerson and Olympic record libraries.

BLANDIN
DEVELOPMENT

of the Blandin
Phonograph was
based on one all-

important object —
the elimination of

blarish. crunching
sounds or "phono-
graphic" noise. This

has been accom-
plished and the re-

sult is perfect re-

production.

Racine Phonograph Co., Inc.

RACINE, WISCONSIN.

/Hear\
a Piano
Record
oi\ ifte

.Blandin/

MAX STRAUSS SAILS FOR F.UROPF.

Max Strauss, managing director of Carl Liud-

strorrJ, Ltd., Berlin, Germany, sailed Saturday,

July 2, on the "Ryndam," of the Holland-Amer-

ican Line. Richardson Scligsohn, who is also

a managing director of this famous house, sailed

for Europe a week previous on Ihc maiden trip

of the steamer "America" of the American Line.

Both of these well-known talking machine men

had made their headquarter at the offices of

the American Odcon Corp., New York, confer-

ring with this company's executives.

Enthusiasm is a lubricant that makes the

wheels of trade go round; a grouch is sand in

the bearings. Enthusiasm, like factory melan-

cholia, is catching.
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Everyone In this country Knows "Old Folks at Home.
Nearly as many people know that Rosa Ponselle is

the greatest soprano the present generation has pro-

duced. One and all will want to hear her sing this

tavorlte old Southern song. Columbia 49934.

Columbia Graphophone Co,

NEW YORK

APPEARS Mil-OKI! MERCHANTS' ASS'N

Alfred L. Smith Represent* Music Industries

Clumber of Commerce at Tax Hearing—

J. Newcomb Black-man Among the Spcnkcrn

Ai a very important itep in llic campaign

of ilie Mimic Industries Chamber of Commerce
Bgslnal iln- present wartime excise taxes and

for ii roininodity sulci Inx, Alfred 1., Smitli,

general malinger, appeared nt n he>rin|| of the

committee '>n tuition and puldic revenue of

Hie Mrrcluinln' Association of New York, on

June 23, and presented the views of the muifc

Industry.

The hearing was called to enable 1 lie mem-
ber* of the Merchants' A«.M»iatinn to air their

opinions previous to Ihr registering of the vote

of i he Anociotlon on Referendum No. 36 •>( Mir

Clumber of Commerce of the. United States.

In view of the Importance of the Merchants'

Association in the community and the Nation,

die Chamber urged nil members of the music

Industry who are also members of the Asso-

ciation to he present or to authorize the Cham-
ber's general manager to represent them.

J. Newcoml) Blackmail, of the Blackmail

Talking Machine Co, was present in person and

poke, and among ihr companies which specifi-

cally authorized Mr, Stnilh to appeal foi Hum
were :

Bucgclciscn & J.uohson, Jacob Hull \

Sons, J, & C. Fischer, Fred. Gretsch Manufac-
turing Co., Iluddnrll Piano Co., Krunich &
llacli, Kohlcr & Campbell, Inc.; Pnthc" Freres

1'honognipli Co., Steinwny & Sons, Sonora

Phonograph Co., Inc., and WatersOn, Berlin &
Snyder.

In his talk Mr. Smith dwelt upon two points—

the hud features of the excise taxes and the

merit! of the commodity sales lax. The excise

taxes, be laid, were n war expedient, and the

designation of th

i<1i .,tl,, pie 1.1

id, the

at the lime, have since become hnrdenso

grossly discriminatory.

Six or eight months ago, Mr. Smith !

were n great many objections to the sales tax

which sounded reasonable even to the student

of sales. All of these, however, have now been

answered after an exhaustive investigation by

the Chamber and other organizations. There

is now only one serious situation and that is

that Congress may fear thai there is some

truth in the assertion tlltl the sales tax would

transfer the burden from business to the con-

sumer. Mr. Smith said his bearers, as business

men, knew the absolute fallacy of this, and the

general public, through the publication of edi-

torials in the newspapers and otherwise, is grad-

ually coming around to a sane view of the

matter.

It is suggested that members of the industry

everywhere make it a point to appcur in per-

son before local organizations considering the

lux mailer as the general manager of the Cham-
ber did in New York,

GOES AFTER SALES AND GETS THEM
S. B. Lewis, of Northumberland, Pa., Closes
Sixty-seven Sales from a Truck in Six Weeks

That there is business to be had by the sales-

man who really goes afler it with the proper
energy is indicated in Hie case of S. B. Lewis,
of the sates staff of Mciscrs' Music House,
Northumberland, Pa., who some time ago started
a selling campaign from a truck, covering terri-

tory within a radius of fifteen miles of head-
quarters. In six weeks Mr. Lewis brought in

sixty-seven real sales, sixteen of them for pianos
and player-pianos, and fifty-one for talking ma-
chines. Mciscrs' Music House features the Bjur
Bros, line of pianos and players, together with
Victrolas and records,

Stephanek & Van Dracek, of Cedar Rapids,

la., have just put on a delivery truck to lake

care of their country Iradc.

PORTROLA Look at it close
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Dealers and Salesmen Wanted Everywhere. Write Us.

PORTABLE PHONO CO., Inc.
1017 McGEE

KANSAS CITY, MO.

WARMING UP "COLD TURKEY"

Some Good Advice on Livening Up the Mailing
List From the Putnam-Page Co.

"It is a simple matter to get in a rut with your
mailing list. Wc know it in the Putnam-Page
offices and wc find that a constant rcviscmcnt is

the only method. It is a very wise thing io

separate your list into specialized lisls including

active buyers, machine prospects, Viclrola own-
ers, owners of other talking machines, etc.

"Years ago there traveled about this country
a class of men who sold people rugs and clocks
from wagons and they had a term for people
who took up their time without buying. The
term was 'cold turkey.' Just why wc do not
know, but it is a good thing to give the 'cold

turkey' on your mailing list a good canvass.
Discover if you cannot warm them up. Other-
wise discard them and go after some new ones."

TO MAKE NEW REPEATING DEVICE

Tkoy, 0.. July 6.—The Mclodcc Co., of Ibis city,

will 5 place on the market a new repeating
device, according to H*. W. Hunt, one of the

Mclodcc officials. This device, patented by W.
R. Hudson, of the Mclodcc Co., has been as-

signed lo that organization. The device operates
on the motor and can be adapted Io all standard
types thereof.

WANAMAKER ON TAX REDUCTION

In one of the signed editorials which indi-

vidualize the advertisements of John Wana-
naker in Ibe New York daily papers there ap-
icarcd the other day the following appeal to the
government to lake off the heavy war taxes. It

cad in part:

"The merchants have made a good beginning
n lowering prices. So far, so good. Now, let

he Government at Washington give distinct

clicf to the public by taking off merchandise
nd merchandisers the heavy taxation that

Vashinglon slill collects, now two years afler

The advertiser reduces the value of "x" in the

business equation.
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Philadelphia, Pa,, July S.—The talking machine
business in Philadelphia during the month of
June, on the whole, was satisfactory. It Was
not a month to give the dealers any very great
encouragement, and yet it showed a Utile in-

crease over the previous month and left in its

wake the feeling that the worst was over and
that the dealers could look forward to a grad-
ual resumption of business by the Fall,

Victor Jobbers Bound West
The convention of Victor talking machine

jobbers, which is about to be held at Colorado
Springs, is taking a number of our jobbers not
only to the convention city, but to extended
trips through the West. Albert C. Wcymann
is going to represent the Wcymann house at

the convention and will be accompanied by his

wife. Louis Buclin, of the Louis Buehn Co.,

will take his family to Colorado Springs, and
from there they will go to Salt Lake City, Los
Angeles, San Francisco, Portland, Banff Springs,

Chicago and home.

T. E. Barnhill, of the Penn Phonograph Co.,

is also planning an extended Western trip this

month with Mrs. Barnhill. They will go to

Buffalo, from there over the Great Lakes to

Dnluth, and then over the Canadian Rockies
to Vancouver, Portland, Glacier National Park,

and, returning, will go to Denver via Yellow-
stone Park and home. H. F. Miller will repre-

sent the Penn company at the Colorado Springs

convention, leaving here with Mrs. Miller on
the 7th of July. They will visit Yellowstone
Park and go on as far as the Pacific Coast,

expecting to reach home early in August.

Recent Trade Visitors

Among recent visitors calling on the Phila-

PHILADELPHIAIPCALI17
dclphia trade were: E, Youngjohns, of Norris-
town, Pa.; Max Hoeghi. of Hoeght & Ludlow.
Vincland, N. J.; A, C. Roscnbcrgcr, Millville.

N. J.; Pant But*, of the Manegoal Music House,
of Reading. Pa., and Mr. Hamilton, of the S.

Hamilton C»., of Pittsburgh.

Wurlitier Co. Moves
The WurliUer Co., toward the end of June,

closed its 1017 Chestnut street store and moved
everything to its newly acquired and handsomely
renovated store at K09-1 1 Chestnut street. It

has three-fourths of the spacious storerooms
arranged in booths and has built a long counter
and additional racks for the handling oi rec-

ords. The company has about disposed of the

stock it purchased when it took over the Phila-

delphia Talking Machine Co, and hereafter will

be exclusively Victor dealers.

Blake & Burkhart's New Sign
'

Herbert E. Blake, of Blake & Burkhart, re-

ports that his firm is very well satisfied with

the volume of business they did in June and
they are running neck and neck with last year,

a thing very few firms here can say. They
placed, during the month, a very attractive Vo-
calion electric sign, eighteen feet long by three

feet wide, on the front of their building, at the

corner intersecting the two streets. It contains

sixty-seven bulbs and can he seen Tor quite a

distance.

Widener Jobbing the Granby
The Widener Grafonola Co. has stalled (o

job the Granby machines at all of its nine stores.

There is a full line of these attractive machines

at the Philadelphia store, 1109 Chestnut street,

ami the company has begun advertising them

extensively here. H. H. Schumackcr, of the

Granby Co, Norfolk, Va„ spent coniiderablc

time here early in the month. The Heath firm

has given up the handling of these instruments.

New Victor Store in Toms River

A new exclusive Victor dealer has just opened

at Toms River, N. J., the Talking Machine Co.,

of this city, having made the installation. The

firm is known as the TraCO Theatre Co. and has

just recently built a $40,000 theatre building at

Toms River. The Unit Construction Co. fitted

up the two stores on cither side of the entrance

to the theatre with attractive booths, racks,

etc. The opening was attended by H, A. Ellis,

the general manager of the Talking Machine

Co. Mr. Ellis states that his company has

started bard work on the development of the

headquarters,

Two Enjoyable Picnics

Two importanl picnics were held during ib<

month, those of the Victor Dealers' Association

and of the Columbia Phonograph Co. The Vic-

tor picnic was held at the Old Mohican Club-

i-thc-Dcl Wedm

mittec in charge was Harry A. Ellis, of the

Talking Machine Co.; Robert McCarthy, man-

ager -of Gimbcl Brothers' department; L. F,

.

Quimby, of the Estey Co.; Homer C, Davis, of

3930 Lancaster avenue, and H. Royer Smith, of

"»R Walnut street.

The parly started from the Victor factory in

Camden, N. J„ after they had a group picture

taken. The sporls consisted of a fat man's

(Continued on page 71))

VICTOR SUPREME
has been and is the slogan of our organization. The Victor dealer that has followed it has lound it well worth his while.

Concentrating all your energies on Victor exclusively is an excellent way ol insuring good Fall business.

Our wholesaling facilities are unsurpassed. Wcymann Service insures the dealer best results.

t. A. Weymann & Son, Inc.

1108 Chestnut St.

Philadelphia. Pa.
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Me jlouis Bcehzn-Cs?

T HIS advertisement appeared in the July, 1920,

World—just a year ago.

Since then lightning has struck in many places.

Time has proved our prediction and justified our

energetic policy.

Conditions today prove the wisdom of being an

EXCLUSIVE VICTOR MERCHANT, of concen-

trating your energies on Victor promotion, and of

securing the benefits of Buehn Victor Service.

THE LOUIS BUEHN COMPANY
PHILADELPHIA
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Name Plates for Talking

Machines, Pianos, etc.

High Clan Worbm B n.hip

National Decalcomania Co.

220-230 N. 60tb St., rbilidelphU, P..

race, a three-legged race, a 100-yard dash, a

wheelbarrow rate, sack race, etc., including a
baseball game. The supper was served at 6
o'clock by Kugler, the well-known Philadelphia

caterer, and a colored jazz band furnished in-

strumental and vocal music. There were more
than 100 present.

The fat man's race was won by Ralph Clark,

of the Penii company; William Nolan, of the

Buehn sales force, won the sack race, and Mr.
Utitterforth, of Chester, won the potato race.

The baseball team captained by Ralph Wilson
heat the team captained by Charles Miller, but
Miller protested the game, claiming a draw for

the reason that when the Wilson team had a

slight lead they opened a new keg of beer

at the end of the fourth inning and the Wilson
team made a dash for it, and neither manager
could prevail upon their teams to return to the

The Columbia Outing at Alcyon Park
The Columbia forces held their annual picnic

this year on June 16 at Alcyon Park, Pitman,
N. J. It was an all-day affair, the management
and all the employes going down in automobiles
about 8 o'clock in the morning, and they did

not return until late in the evening. "Some pic-

nic" is what they all say.

The events wire as follows: 100-yard dash,

50-yard dash, 200-yard relay, 200-yard relay

three-legged race, shoe race, shoe and cigarette

race, egg and spoon race, push-mobile race,

water race, rescue race and marshmallow race.

The baseball game was played between the men
and women employes, the girls wearing bloom-
ers and middy blouses and the men female at-

tire. Handsome prizes were awarded the win-

ners of all the events.

W. J. Lorenzo, of the Dealer Service de-

partment of the Columbia Co., had a busy
mouth of it. Aside from training for the events

at the picnic he spent considerable time among
the dealers up the State, and had a very suc-

cessful meeting of the Columbia sales force in

the Mode! Shop.

Frank Heimbach, a Columbia dealer at 2645

West Lehigh avenue, was held up at his store

by a footpad and was seriously blackjacked.

The robber escaped without getting any loot.

Celebrate Keifer Week
In June we had a Keifer Week here. Keifer is

the leader of the municipal baud and he wrote

two marches which were played by himself and

band for the Vocalion records. L. P. Morsbach,

a dealer of West Passynnk avenue, alone sold

.1.600 records during the first ten days. The
Philadelphia Show Case Co., the distributor

of the Vocalion product in this city, reports

that it has been doing very well during June.

Oscar W. Ray, manager of the Red record de-

AND SELL RECORDS AND SELL

Mr. Dealer—We can supply
you with records by the

h World's Most Famous Artists
Al.<,

Latest Monthly Issues

at attractive prices.

S Keen Talking Machine Supply Co.

S 49 N. 10th ST., PHILADELPHIA, PA.

parluicnl of the Vocalion Co., was in Phila-
delphia during tin- month, Graham French, the
head of the Philadelphia Show Case Co.. spent
several days in Pittsburgh.

A Budget of Weymann News
H. W. Weymann, of H. A. Weymann & Son,

Inc., Victor wholesalers, is very optimistic over
the Fall Victor business outlook. H. A. Wey-
mann & Son, Inc., art already preparing to have
a sufficient stock of Victrolas on hand during
the Summer season for all dealers for Fall ship-
ment. Mr. Weymann reports that substantial
orders have already been received for the new
portable model and the new Victrola 300.
Eight members of the Victor wholesale de-

partment attended the recent outing of the
Philadelphia Victor Retailers' Association, which
was a decided success.

A. C. Weymann, secretary and treasurer of
H. A. Weymann & Son, Inc., will represent the
firm at the convention of the National Associa-
tion of Talking Machine Jobbers at Colorado
Springs. Mrs. Weymann will accompany Mr.
Weymann on the trip.

Charles Paulson, of the Weymann wholesale
traveling staff, through ill-health has had to re-

linquish his duties and take a complete rest for

several months. E. J. McCormick has assumed
Mr. Paulson's duties and will call upon the deal-

ers in the territory which Mr. Paulson covered.

Enjoyed Fishing Trip in Canada
G. Dunbar Shewell, the Philadelphia jobber

of the Cheney, spent a week on a fishing trip

in Canada during the month.
Reports Business Improving

The Penn Phonograph Co. reports that busi-

ness was unusually satisfactory in June. The
firm has been running ahead of last year. T.

Ralph Clark, of the sales force, is at present

away on his vacation, which he is spending with

his family at Ocean City, N. J.

A. J. Heath & Co. Report Developments

A. J. Heath & Co. say that business is pick-

ing up. They have undertaken the handling of

a small case phonograph, the Canora, made by
the Canora Talking Machine Co., of this city.

It is encased in aluminum, the advantage of

which being that the weather will not affect it.

There are two styles, the plain aluminum and

aluminum covered with leather.

Progress of the Emerson Line

Harry E, Morris, sales manager of the Em-
erson, was in Philadelphia the last week in June
for several days and brought with him very

glowing reports from the home office. The
business of the firm here has been increasing in

a most satisfactory way in June and they at-

tribute it to the firm's course of advertising in

the local papers. I-rving Lieb, Mr. Fox states,

is meeting with good success in firmly estab-

lishing the Emerson line in eastern Pennsyl-

vania; Marsden Cooper is covering the State

territory assigned to him and is lining the

dealers up in good shape. Joseph Wexler,

with the infectious smile, is winning new
friends for the Emerson in Philadelphia.

Byron Winders has resigned his connection

with E, V. Martin, 52 Irving street, and has

accepted a position with the Cole Talking Ma-
chine Co. at 6018 Market street, one of the

most prosperous of the West Philadelphia

stores.

Informative Unico Folder

Through the means of an attractively pre-

pared folder the Unit Construction Co., of this

city, is combating the mistaken idea that Unico

equipment necessitates a very large investment.

While Unico equipment can be ordered as

elaborately as desired, there are described

in this folder four excellent complete plans

which may be installed at a price within the

reach of the smallest dealer. It has been a policy

of the Unit Construction Co. to supplement its

large catalog with smaller folders, which arc

undoubtedly proving their value.

Open Warerooms in Wayne
Azpell's, Victor retailers of this city, who have

been established for many years at Ardmore.

have opened attractive new Victor warerooms at

\V;n lie win' li dicy will Itu 1 hi addit

their store at Ardmore. The opening look place

on July 1 ami was well attended. One of the

features of the opening, ami which was well

advertised in the daily press beforehand, was the

distributing of 1,000 of the well-known Pell II-

Model Shop Stir

The Model Shop,

the local wholes

Graphopho

ates Interest in Stores

licit was recently installed

branch of the Col bla

the second floor of the

building at 40 North Sixth street, is attracting

the general attention of die trade. In fact, it is

the center of interest to the Philadelphia branch

and is always the first department in the estab-

lishment that a dealer visits when he calls at

the branch. In the Model Shop there are always

on display the latest sales ideas and Dealer

Service material. Mr. Lorenzo, Dealer Service

supervisor of the Philadelphia branch, is co-

operating with the dca

in order thai they ma
rvery possible way
! to advantage (he

ie 81)

KEEP COOL
BUT—

KEEP GOING
AFTER

BUSINESS
WITH

Records
AND YOU
WILL GET IT

SONORA
COMPANY OF

PHILADELPHIA
1214 Arch St., Philadelphia
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PHILADELPHIA, PA.

Victor
Distributors

Wholesale

°1L,

THE Penn-Victor dog extends greet-

ings to Victor dealers everywhere and

assures them of his interest and help in

promoting Victor business wherever they

may be located. He awaits eagerly your

call to service. Distributors listed below

sell Penn-Victor dogs.

DISTRIBUTORS:
OltleU -llnlrr CO., tat

Klyca Tillking Slodili

Oohrn & IIuiIim.

Clinrloi II. DltdoH Co.
Knickerbocker Talking, Mac
Now Vorh Talking Maolilnt)
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practical value of tlie Model Shop, and every
new sales plan and detail of Dealer Service ma-
teria! is tried out in the Model Shop under prac-

tical conditions.

Since the installation of the Model Shop in the
Philadelphia branch quite a number of the Co-
lumbia dealers in this territory have adopted the

Model Shop plan in its entirety and have cither

built or redecorated their stores along the same
lines. Among these dealers are the following:

H. Bcddow, 1526 Oxford street, Philadelphia;

T. H. Bear, York, Pa.; Brody Bros., 2710 Girard
avenue, Philadelphia; W. L. Lichtenwalner,
Allcntown. Pa.; S. W. Lowry, Berwick, Pa.;

R. J. McClelland, 3152 Frankford avenue, Phila-
delphia; S. J. Phillips, Bethlehem, Pa.; Kennard-

THE TRADE IN PHILADELPHIA AND LOCALITY— (Continued from page 79)

Model Graionola Shop Front
Pyle Co., Wilmington, Del.; Philadelphia Piano
Co., 2626 Kensington avenue, Philadelphia; J.

W. Williams, 1703 Snyder avenue, Philadelphia;

Falls Hardware Co., Ridge and Midvale avenue,
Philadelphia; Frankford Music House, 4646
Frankford avenue. Philadelphia; B. Lander, 1601

Christian street, Philadelphia; Melchiorri

Jewelry & Music, Inc., 4928 Lancaster ave-

nue, Philadelphia; B. Polikoff, 2828 South
Seventh street, Philadelphia; H. Propper, 2960
Richmond street, Philadelphia; Rcisman's Book
Store, Scranton, Pa.; Winner Bros., Williams-
port, Pa., and Yards, Inc., Trenton, N. J.

The Snyder Music Co., Wilkes-Barre, Pa.,

which conducts one of the most attractive retail

music stores in. this section of the country, is

enthusiastic regarding the value of the Colum-
bia Model Shop, having adopted it as the stand-

ard in the construction of its new establishment.

LATEST UNICO LITERATURE

Attractive, Well-written Booklet on Unico Equip-

ment for Record Departments Just Issued

Philadelphia, Pa., July 6.—One of the latest

pieces of literature produced by the Unit Con-
struction Co., of this city, is devoted entirely to

the subject of the record department, although

the products of the company extend to all other

equipment used in the talking machine ware-

loom. Through the profuse use of half-tone

engravings the Unico equipment for the record

department of. the talking machine dealer is

visualized. Five different styles of counters for

the department are shown, as well as the Unico
rack units which correspond in design to Unico

demonstrating equipment. These units can be

added with increasing record stock and the re-

arrangement of the department can thus be made
without loss. The booklet consists of six pages

and is printed on calendered stock, and its elon-

gated shape is decidedly distinctive.

MUSIC CHEERS CONDEMNED MEN

Prison officials relieved the deadly monotony
of the existence of 1,200 prisoners and thirty-

four condemned murderers in the death house at

Sing Sing on the Fourth of July by conduct-

ing, among other things, a series of talking ma-

chine concerts, The prisoners were granted a

holiday and for the most part tfic concerts were

thoroughly enjoyed.

RECENT UNICOJNSTALLATIONS
Unit Construction Co. Activities Indicate In-

terest by Dealers in Store Equipment

Philadelphia, Pa., July 6.-Thc Unit Construc-
tion Co., of this city, manufacturer of Unico
talkmg machine warcroom equipment, reports
increased interest manifested on the part of the
dealer in having his warcroo.ns efficiently
equipped. Installations have been made by the
Unit Conslruclion Co. in widely separated parts
of the country. Several installations have been
made in stores of dealers in Summer resorts.
The Tasting Piano Co.. of Long Branch, N. J.,and the Tiaco Theatre Co., of Toms River, N. J.,
have had attractive Unico equipments installed.
Other installations have been made in the new
Victor warerooms of Simon Gordon, of Wash-
ington, D. C, and Leon Douglass on the Pacific
Coast. In the case of the Hamilton Shop, Nor-
walk. Conn., an excellent example of Unico serv-

ice was given. The order for this installation

was received at Unico headquarters on a Monday
and the very next day the entire equipment had
left the factory. The model installation being
constructed in the headquarters of C Bruno &
Sons, Inc., Victor wholesalers of New York
City, has been completed and is an excellent ex-
ample of modern warcroom equipment.

PENNSYLVANIA FIRM INCORPORATES

The Minneli Phonograph Co., Inc., Wilkes-
Barre, Pa., has been incorporated under the
laws of the State of Pennsylvania, with a capi-
tal of $100,000. The firm will manufacture and
sell talking machines and supplies. Incorpora-
tors are : Rosario Lunctta, Vincenzo Minneli,
Cannelo Rizzio and Gaetano Lunctta.

Salesmanship is the art of changing "n<

'yes"—transforming of the buyer's "I

Jobbers' Profits and Salesmen's

Commission Now Go to the Dealer

This Company have decided to sell their entire output
of the Franklin Phonograph direct to dealers, reducing
the cost considerably by ordering direct from our
factory.

The style illustrated shows our
Revolving door model. By merely
touching the knob the record

cabinet revolves, showing eight

specially constructed Albums.

The Cabinet is constructed of

five-ply genuine figured Mahog-
any, all metal parts gold plated,

plush turn table.

The Franklin line of phonographs
is supreme in tone, cabinet work,

case architecture and structural

design. Franklin Phonographs
occupy a distinctive position

among high quality phonographs.

Order a sample of this model. You will find it the best

seller you ever had.

Our prices are reduced. Our terms most liberal.

FRANKLIN PHONOGRAPH COMPANY
INCORPORATED

1711-13-15-17 North Tenth Street

Philadelphia

Prosperity not earned is like good cheer got-

ten from drink and drugs.
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ASK TO HEAR IT

A New Fox-Trot-Melody

ONE KISS
Will fill your heart with bliss

o
.o

^C"y)^7y°u c4&tjfQ wrong
with anyjeist song

"

QRANBV JOIIUFRS (N INDIANAPOLIS "CONTROLA" OFFICES ARE MOVED
WideruTft" Doing Well With Latest Addition to

the Line— R. D. Duffy Sales Representative

iNiiiAN.M-ni.is, [nd., July 8.—The Granby phono,

graph, fur which Widcners' Grafoiiola Shops,
tile, of this city, became tin- distrilmliiig point

Wil Whin

.mde as<i>

' Coluinhi

last
i

W. (

I) DufTy, who is sales rcpn

Granny Phonograph i oip in

porta encouraging business, »

optimistic over Hie prospects
in (In' inslrumcnl w hit It U m i

Mr, Duffy started in tin- pho
in 1912, when he became n sale

iitmbia Graphophonc Co, in ii

St. Louis and later was made si

iycnl to Louisville, where In- o

nnrlment with the Koufmnn-Str
ihr Columbia ami Edison macl

tn 1°17 Mr, Duffy was
Direr, under Men I. Drown
of Indianapolis. lie covci

orn Kentucky from the Indianapolis branch until
i Ictobcr, 1920, when be resigned to accept a posi-
tion as Indiana representative of the William
Koch] Co., box manufacture! ol Cincinnati He
rMlglied that poMlion to ro . hut the plionogrnph
Held.

"I am satisfied that such an excellent instru-

ment as the Granby phonograph will have an

Interested in."

The Phonograph Control Corp. Locates New
Offices at 19 Academy Street, Newark, N. J.

The Phonograph Control Corp. has moved its

executive offices from 120 Market street to 19

Academy street, Newark, N. J. In addition to

housing the business department of the com-
the new tjuarters will be a public demon-

mand. In order to further interest the public

in our device we arc inaugurating local adver-
tising campaigns in various sections of the coun-
try and these will be enlarged, from time to

millions in the territories justify."

MISS THROW VISITS NEW YORK

Florence M. Throw, secretary to Manager
Hariug, of the Buffalo branch of the Columbia

The Plant of the Phonograph Control Corp., Newark, N. J,

of the company's product, "The

Corp.,

president of the Phono-
i a recent statement to a

vc of The World, said: "The trade

alike have received our automatic

1 stopping device, the Controla, with
vor that it has required our factory
mil

i apat it) in order to fill the de-

Graphophoue Co.. was a visitor at the Columbia
headquarters last week, spending her time in

familiarizing herself with the many details of

Columbia branch office business. Miss Throw
has made an exceptional record with the Colum-
bia Co. and is one of the best-known persons

:d with any of its branch offices.

Put your business first or it will be a poor last

Size: 12>/S x ll'/J x 6

"Take Your Music With You"

"GIROLA," the only PORTABLE Phonograph without sound
chamber; has twin spring motor; highly nickeled metal parts; is

finished like a Piano; built like a Battleship; folds like a suitcase;
weighs 16 Ihs.; plays all records better because the good fresh air is

its sound amplifier. Write for our proposition quickly. Enterprising
dealers everywhere are rapidly stocking these Spring and Summer
Whirlwinds. Covers may be had if desired.

CIROLA DISTRIBUTING CO., Inc.

Distributors of the

CIROLA PHONOGRAPH

PROMPT
DELIVERIES

204 Colonial Trust Bldsr.

Phone Spruce 6337

PHILADELPHIA, PA.
U. S. A.
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EDISON CARAVAN CONVENTION SCORES IN NEW ORLEANS

Many Local Dealers Participate in Open Forum, Following u* Fixed Educational Prosra
July 2.—The Edison Cara-

hi New Orleans

Okle

Convention, which arrived ii

New York on Monday, June 13, and
its sessions here on Tuesday and Wedncs-
mcasnred up lo every claim that had been

: for it. Advance reports from New York,

stop, gave some idea of the general elaborate

character of the program, but, although 'fore-

warned, the several hundred Edison dealers of

this territory who attended were greeted with

many surprises.

The piece dc resistance, of course, was Wil-

liam Maxwell's play, "Tl, e School for Sales-
men, a tour-act comedy with music which had
an intrinsic value that appealed strongly to the
phonograph men. Between the first and sec-
ond acts of the play an open lorum was held on
"What My Banker Thinks of My Business and

Me," the speakers be-

ing H. S. Hutchinson,

of the Phonograph
Co., Okmulgee, Okla.;

G. C, Mc Kin non.
Bonifay, Fla.. and J.

B. Ncibcrt, Crowley,
La. Between the sec-

ond and third acts

there was an address
by E. C. Boykin, vicc-

p res id e n t of the

Phonograph Corp. of

Manhattan. Between
the third and fourth

acts Iden Payne, gen-

eral stage director (or

C It a r I c S Frohman,
Inc., delivered his

noteworthy address on
"If Salesmen Were
Actors," and present-

ed facts which made a

distinct impression.

The convention
opened with the deliv-

ery of a personal mes-
sage from Thos. A.

Edison by T. J.

Leonard, general sales

manager of Thos. A.

Edison, Inc. H. Ches-

ter Marvil, of Way-
cross, Ga., acted as

chairman of the con-

vention here, which
was held at the Tu-
lane Theatre. Among
the speakers were J

.

B. Gregg, advertising

manager of Thos. A,

Edison, Inc.,' who
Held in New Orleans talked on advertising

service, and J. W. Scott, veteran Edison em-
ploye, who spoke on the Diamond Amberola.

The second day's session opened with a talk

on the Edison School Research by Prof. Charles

H. Farnsworth, of the Department of Music,

Teachers' College, Columbia University, fol-

lowed by a most interesting address by Mario

me, on what
vc his art perpetuated

yard K. Dunning, of

.„ New York, told of

papers interlock with

I .an rent i
,
Metropolitan Opei

it means to the artist to bav>

by the phonograph. Edw;
the Crowcll Publishing Co.,

how magazines and far

Edison advertising,

An open forum on Mood Change Parties was
participated in by Jonathan Cox, Houston, Tex.;

J. L. Uilliet, Diamond Disc Shop, New Orleans,
and W. D. Samuel, W. H. Raiford Furniture
Co., Tuscaloosa, Ala. Another open forum on
the use of the turntable was led by C. F,

Greene, Lovcmau, Joseph & Loeb, Birmingham,
Ala., and A. E. Scott, Aberdeen. Miss., and still

another on "How to Increase the Sale of Re-
creations," by S. E. Lawrence, Columbia. Miss.;

J. E. Powell. Powell & Son, Evergreen, Ala.,

and C. M. Methvin, Eastman, Ga.

N. W. Cotiingham. M. Koehlcr Co., Lawtou,
Okla.; C. C. Miller, L. W. Pace Piano Co., Beau-
mont. Tex., and E. T. Woolfolk. Globe Furni-

ture Co., Baton Rouge. La., led the forum on
"Sitting and Waiting or Goiny and Getting,"

and L. E. Lide, Columbus, Miss.; E. R. Girar-

deau, Jr., The Phonograph Shop, Galveston,
Tex., and W. P. Stagg, McLellan & Stagg,
Frederick, Okla., were the

on "Docs Sales Aid Servic

During the session Mi
tralto of the Metropolita

tone test; John Lee Mahiii

eral Advertising Agency, talked on "Interlock-

ing Newspaper Copy," and Harry Breeu offered

some interesting comments in rhyme.
The Caravan Convention ended with E

orate banquet, held at the Grunewald
on Wednesday night, when the visiting dealers

were the guests of the Southern Edison jobbers,

including the Diamond Music Co., Inc , of New
Orleans; Phonographs, Inc., Atlanta; Silver-

stone Music Co., St, Louis, and the Texas-
Oklahoma Phonograph Co., Dallas. Wm. Max-
well was the principal speaker at the banquet,
taking occasion to sum up the lessons learned

during the two days.

.peakers in the forum

. Really Pay?"
s Cecil Ardcn, con-

Opera Co., gave a

director of the Fed-

clab-

Hotel,

BINGER ASSETS SOLD AT AUCTION

By order of the United States District Court,

the assets of the Binger Co., of 4.) West Thir-

teenth street, New York, were sold by Chas.

S lion good, United States auctioneer, on Friday,

July 8. The sale included all of the raw mate-
rials, machinery, office fixtures, etc., in the com-
pany's plant at the above address.

The excellence of every work depends upon
the intensity with which it is followed—the en-

thusiasm that is brought to bear—making all

difficulties vanish, melting hardships into noth-

ingness.

SOMETHING ENTIRELY NEW IN TONE ARMS

THE FLETCHER "STRAIGHT

STRAIGHT INSIDE Taper Outside

BALL BEAR.NGS THROUGHOUT

NEW DESIGN NEW CONSTRUCTION

Yes, it is universal and equipped with the Regular Fletcher

Reproducer, giving the same natural tone quality as heretofo

M,d, i. two katfh., I','^) 1 ..' SEND FOR PRICES AND TERMS

FLETCHER-WICKES COMPANY
6 EAST LAKE ST. CHICAGO
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MODERN RECORD SELLING

WHAT THEY SAY ABOUT IT
Our two Sclrex Counters are

giving splendid satisfaction. They
are saving us expense and in-

creasing our record sales.

J. W. Jenkins Sons Music Co.
Kansas City, Missouri.

The Selrex System does n_

.

need our advocacy to prove its

worth. Practical, novel, ceo-
nomical and instantly successful
with the public— it is indispens-
able to us.

Foster & Waldo Co.
Minneapolis.

Dealers in this territory using
the Selrex Counter ore finding
highly satisfactory, claiming they
are now selling the trade that has
always been in too much of a

hurry to wait for regular demon-
stration.

Elyea Talking Machine Co.
Atlanta, Ga.

The Selrex Counter has been
given a thorough trial in our
music salon with the result that
we consider it an absolute neces-
sity in producing a large volume
of counter business.

Famous-Barr Co.
St. Louis, Mo.

Selrex Counters permit quick
selection and rapid service. They
are agreeable to the customer and
advantageous to the store and
vastly increase the selling capacity
of the department.

Cable Piano Company,
Minneapolis.

We are using Selrex Counters.
To say they are successful hardly
conveys our thoughts. They
save overhead and give service.
The name is well chosen,

A. Hospe Company.
Omaha, Neb.

Selrex Counter has exceeded
our expectations. To promote
record sales, we consider it one
of the best investments we have
ever made.

A. R. Sather.
Spooner, Wise.

Selrex—we like it—our cus-
tomers like it—which means that
it has fully earned its place here

The Service Shop,
8 W. Washington St.

Chicago, 111.

MADE IN FOUR SIZES
6 fl. Counter: 2 Machine Compartments
8 ft. Counter: 3 Machine Compartments
10 ft. Counter: 4 Machine Compartments
Quarter Circle Counter 3 Machine Compartments

$200.00
265.00
325.00
325.00

BECKWITH—O'NEILL
MINNEAPOLIS, MINN.
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The Quickest and Biggest Hit of the Year

Cherie
IJpu can't qo Wronp
W/th, antj'Feisb'sonf)':

OPENS FINELY EQUIPPED STORE

New Edgar Music Shoppe in Tulsa a Great

Emporium Devoted to the Sale of Victors in

Southwest—Has Strong Sales Organization

Tulsa, Oki.a., July 8.—One of the finest exclu-

sive Victrola stores of the West has just been
opened by Thomas J. Edgar in this city. After

completing negotiations for supplies of Vic-

tor merchandise from the Schmclzer Co. of

Kansas City, Mr. Edgar made a trip East to

obtain the latest ideas of store arrangement and

effective selling methods. The new Edgar
Music Shoppe at 518 South Main street shows
the thoroughness of his investigation and the

wisdom of his choice in selection of equipment

and personnel.

Much favorable comment has been made
about the efficient and attractive Unico equip-

ment which Mr. Edgar has installed and he is

immensely pleased with the rapidity with which

bis order was executed and the thoroughness

with which every detail was carried out. Al-

though 1,400 miles from Philadelphia, and bis

order could not he placed until April 6 when
his lease was finally settled, the completion of

the installation was made and the store was

ready for use three days before the formal

opening on May 19. Mr. Edgar has backed up

effective equipment with an efficient organiza-

tion and the combination has made his shop a

success from the start.

As president and general manager of the new
company. Mr. Edgar personally supervises the

satisfactory service which his customers re-

ceive. He Ts ably assisted by Miss Elizabeth

Day in charge of record department, A. H.

Rcnner and H. L. Seltzer of the sales department

and Morton Eugle, who has charge of the re-

pair department.

Those who are bewailing business condi-

tions could well follow the example of Mr.

Edgar, who has clearly demonstrated that

to the man with foresight who goes after bus-

iness with the right preparation of equipment

and organization a success can be made, re-

gardless of business conditions.
,

FRENCH TAX TALKING MACHINES JOHNS MUSIC CO. SECURES LEASE
Annual Tax of 10 Per Cent Ad Valorem Placed
on Talking Machines. While Pianos Are Tax-
free—Manufacturers Protesting

According to a report from Paris, France, the
French have discriminated in the process of rais-

ing revenue by placing a tax of 10 per cent ad
valorem on all talking machines, whether native
or foreign manufacture, the tax to be paid each
year that the machine is in playable condition.

Whether this tax was levied with a view to

preventing talking machines becoming more in

favor than pianos or violins is not known, but
the fact remains that no other musical instru-

ment in France has a tax levied against it, even
the Paris city authorities deciding to tax eleva-

tors instead of pianos, as was at first proposed,
with the provision that the higher the elevator

ascends the higher the tax.

Talking machine manufacturers in France, in-

cluding firms which assemble the machines, arc

protesting, asserting that the tax constitutes un-

fair treatment. They refer to the fact that even
talking machine parts coming here from America
must pay a heavy customs duty, while parts of

all other instruments worth up In 400 francs

are exempt.

Newly Organized Firm Secures Ten-year Lease

—Salesrooms to Be Remodeled

Lima, O,, July 5.—A ten-year lease has been

secured by the newly organized Johns Music Co.
on the property at 136 West High street, of this

city. The entire establishment will be remodeled
and it is expected that the premises will be ready
for the formal opening on August IS. In addi-

tion to being an exclusive Victor agency, all

classes of music and musical instruments will

be handled. Those connected with the new en-

terprise arc Don D. Johns, John A. Edwards, of

Comer; M. L. Clevingcr and Dr. Glen V. Johns.

The merchant is scanning his trade paper ads

mighty closely these days. He may be a bargain

hunter, hut he's hunting for the right stock and

the right ideas.

New Jewel Automatic Stop

Simplest and most effective automatic stop made. Watch-like

in its accuracy, yet of the most substantial construction. No
parts to get out of order. Can be installed in a moment on

any make of phonograph. Set correctly and it always works.

Can be set in a second.

154 West Whiting Street

Chicago

Tile Iroiiblc with a whole lot of smart people-

is that tliey aren't smart enough to keep their

smartness to themselves.

CUNNINGHAM CO. SECURES OKEH LINE

Detroit, Mich., July 10.—The Cunningham Drug
Co., of this city, has installed a record depart-

ment in its Gratiot avenue store and has taken

on the Okch line of records exclusively. This

concern is one of the biggest drug companies in

the State of Michigan and operates a consider-

able chain of drug stores in that territory and

plans arc under way to equip all of its drug

stores with an Okch department. The deal was
consummated by A. P. Miller, manager of the

Consolidated Talking Machine Co.'s Detroit

branch.

It has well been said that the greatest asset

in business is to he in advance of your competi-

tors. That holds good as to the field in which

you arc working, to your financial and commer-
cial relations; to technical experiences, to organ-

ization. If you busy yourself to-day with enter-

prises which will interest the others a year hence

you will need no diplomatic tricks to succeed.

Recording
Mating
I Pressing

Phonograph
Dealers*

Jobbers and
Manufacturers

can now secure

records—under their

own labels and trade-

marks—of popular

and standard selec-

tions.

Special numbers re-

corded and pressed.

Complete facilities

for engaging record-

ing artists— singers

and musicians.

TheNewVirkRecording

laboratories Inc.

1140 Broadway
NEW "YORK NT

V
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UNICO SERVICE IS NATIONAL SERVICE
Unico Service embraces the skill

and experience of over 1800 suc-
cessful installations in every
section of the United States
and ten foreign Countries

UNICO EQUIPMENT THE WORLD'S STANDARD
FOR MUSICAL MERCHANDISING

Demonstrating Rooms
,/ y^c/'\j \ Decorative Treatments

Record Racks and Counters ^k$0%($ Complete Store Interiors

Is your business subnormal in volume and profits?

Hundreds of Unico Users are today enjoying normal business.

Put your problem up to us.

Write us for full
The Unico System has a profitable message for you.
information today. You owe it to yourself.

LARGE or SMALL
NEAR or DISTANT

Unico Service will insure you Increased Sales and Profits

Unico Construction is Patented. Unico Designs are Patented.

UNIT CONSTRUCTION COMPANY
Rayburn Clark Smith, President CHICAGO

SSlh 5/r«( and Cray, Avena* 3Q N Michigan
PHILADELPHIA Boulevard

NEW YORK
299 Madison Ave.
Corner -list St.
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ENORMOUS DEMAND FOR RECORDS IN MILWAUKEE TRADE
Talking Machines Also Having Good Sales—Preparing for B\E Fall anrt Wini., x„j t Ul
,„d Dca,„s F-lin, Good Ov„ O»U„ok_E« pa „si0„

8

AU Alo£™
Milwaukee, Wis., July 12.—The most con-

spicuous feature of business in the local talking

machine trade in the last few weeks lias been

the relatively enormous demand for records.

The call upon the record departments of music
stores all through June and so far in July has

been by far the best in the history of the busi-

ness and exceeds that of the corresponding

period of 1920 anywhere from 25 to 100 per

cent, Willi a number of stores reporting an in-

crease of as much as 200 per cent over a year

ago. The popular stuff has been going like wild-

fire, to use the vernacular, but there also has

been a very good call for the more permanent
classes of records for building up libraries, such

as are contained' in the Red Seal catalog of the

Victor company.
So far as talking machine trade from the in-

strument standpoint is concerned business this

Slimmer is good. While comparisons arc in-

vidious it must still he said that in comparison

with piano trade talking machines are in much
belter call. Maybe it is the smaller investment

with an equally satisfactory return, or a num-
ber of other reasons; the fact remains that gen-

eral music houses are selling a great many more
talking machines than pianos, even considering

the advantage the phonograph has over the piano

in sales figures under any circumstances.

Figuring on Stock for Fall and Winter

Much attention is being paid by dealers to

calculations of probable requirements of instru-

ments for the Fall and holiday season. Exist-

ing stocks in retailers' hands on July 1 were

considerably smaller than a year ago. although

it is true that last year there was an unusual

accumulation of machines. This has been stead-

ily reduced to a point where most dealers are

proceeding with only a small surplus, making il

necessary and desirable to begin to work up-

ward in order to avoid being caught short when

business resumes its cuslomary briskness with
the arrival of cooler weather and thoughts of
holiday gifts.

While local dealers look forward to no great
boom in trade in the coining Fall, nevertheless
there is none who refuses to predict a bigger
volume than at the end of last year. At thai
time the slump in general business made its

effect felt sharply, upsetting calculations and leav-
ing a rather unusual quantity of goods on
hand for carry-over into the new year. Even
it business in the last three or four months of
1921 is of no greater volume than that of a
year ago for the same period present stocks
would by no means suffice 3nd as a consequence
dealers are getting into the market with increas-
ing vigor.

The Outlook Is Encouraging
"It is apparent that the Victor dealer organi-

zation is confident of a very good Fall and holi-

day season, judging by the early-season inquiries
and orders we are receiving," said Samuel W.
Goldsmith, vice-president and general manager
of the Badger Talking Machine Co., Victor job-
ber, 135 Second street. "We have had no com-
plaint to make over the movement of merchan-
dise in the first six mouths of this year, for it

has been at least equal and probably better than
for the same time last year. But now the dealer
trade is beginning in earnest to provide for the

busy months next Fall, and within thirty days
the customary bum of activity will again be in

full swing, Our record business has been won-
derful all year and we have broken all previous

marks for volume in this respect."

Brunswick Records in Great Demand
Thomas I Kidd, manager of the local branch

of the Brunswick-Balke-Collender Co., 275-279

West Water street, is one of the most enthu-

siastic men in the local jobbing trade as the

result of good business. Brunswick records have

been selling in great quantities, white machines
arc in good demand and Brunswick dealers

throughout this territory arc placing orders of

good size for immediate and future delivery.

Dance records have established sales mark*
which make volume of former years look truly

insignificant in comparison, "Things arc already

moving rapidly and we arc confident that we
shall make this the best year vvc have ever

bad since the company launched its talking ma-
chine and record business," said Mr. Kidd. "I

cannot understand why there should be any
calamity howlers— in fact, that species is rapid-

ly disapearing with the utter lack of substan-

tiation of fear and apprehension over the future."

Sonora Expansion With Vahr & Langc
The Sonora continues to achieve new and

greater honors in sales under the vigorous rep-

resentation this line is receiving at the hands

of the Yahr & Langc Drug Co., 207-215 Fast

Water street, exclusive distributor in Wiscon-
sin and Upper Michigan. Fred E. Yahr, presi-

dent of the company, who is in personal charge

of the large musical instrument and supply busi-

ness built up by this old-established wholesale

drug and sundry concern, has added several

more assistants in order to properly handle the

increasing volume of trade. Milwaukee dealers

representing the Sonora report an unusually ac-

tive Summer.

Edison Trade of Healthier Proportions

In the Wisconsin and contiguous tcrrito:y

Edi<ou trade is of healthy proportions and the

Phonograph Co., 49-53 Oneida street, expresses

itself as well satisfied with the present volume

and with the prospects for Fall as well.

Thirty Columbia Dealers in City of Milwaukee

Robert H. Wallcy, representing the Columbia

in this territory in a wholesale way, has been

doing some splendid sales promotion work which

has given the Grafonola as well as Columbia

records a wonderful vogue. Mr. Wallcy has

heen co-operating with the individual dealer in

a manner that has made business excellent in

(Continued on fmje 89)

The PLYMOUTH
Big in Tone

Durably Built

Fool Proof

PORTABLE
PHONOGRAPH

This shows the machine open and playina.

one arm in place and ihe crank inserted in ....

ase—lhe raised cover acling as a sound amfhfier

o Ihe horn which opens below.

RETAIL PRICE IN WOOD $37.50
Liberal discount* to dealers and distributors

MANUFACTURED BY

PLYMOUTH PHONOGRAPH CO. Plymouth, Wis.
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TAe Cheney Factories

Our cabinet factory and
metal parts plant are com-
plete—geared to the pro-
duction of the finest in
phonographs.

Cheney Talking Machine Company, Chicago

Ik

The Master Instrument
With the Violin Resonator and Orchestral Chambers



Columbia Dealers' Summertime Fans, with I

r«t.f"h-
blc„P,c,»res

I

a"d "st of records, will makeColumbia Record "lans" so lasi lhat they'll put you
in the big league class. Build up your summer rec-
ord business by a liberal use ot these novel lans.

Columbia Graphophone Co.
NEW YORK

MILWAUKEE'S GREAT RECORD TRADE
iConlhiHcd from fagc 87)

spite of the handicaps under which all business

has been proceeding. The Columbia dealer or-

ganization is enthusiastic over the line to a

greater degree than it ever was before. Mr.
Wallcy knows not only how to evolve "stunts"

to boom business, but he can put them into prac-

tice to get results. There are now nearly thirly

Columbia dealers within the city of Milwaukee,

which includes some of our best-known and larg-

est stores, all of which gives a decided prestige

that is being converted into profitable business.

Reports Decided Revival in Business

The E. R. Godfrey Co., 293 Milwaukee street,

distributor of the Paramount iti five Middle

Western States, reports a decided revival in

business with the dealer trade, which is com-
mencing to anticipate its requirements for the

Fall months.
Preparing for Great Fall Campaign

Charles J. Orth, Inc., 504 Grand avenue, Wis-
consin and Upper Michigan, distributor of the

Puritan, made in Sheboygan, Wis., is completing

a big Fall campaign to assist its dealer organi-

zation in building up the largest holiday business

in its history. This will be launched in about

thirty days, the time being well advanced to

overcome any unusual conditions which have

been .existing in respect to business generally.

Fred W. Orth, brother of the late Charles Orth,

is handling the distribution organization like a

veteran.

Specialty Grows in Favor

The Standard Accessory Corp., 355-357 East

Water street, is making steady increases in its

output of the Record Flasher, a popular illumi-

nating device for any standard talking; machine.

It has been making a vigorous campaign for

business among dealers catering to rural resi-

dents and gained an excellent response from

city dwellers as well.

The Plymouth Phonograph Co.'s Latest Product

The Plymouth Phonograph Co., of Plymouth,

Wis., is now offering to the trade a new design,

known as the Plymouth Portable, that is meeting

with an excellent call from dealers, especially

those working the Summer resort and interior

lake country of Wisconsin and neighboring

States. The instrument is only six inches high,

fourteen inches wide and fifteen and one-half

inches long. It closes like a suitcase and weighs

only eighteen pounds. Tin
liberated through an opening on the top of the
box jusl behind the reproducing arm. Over the
opening there is an adjustable door by which
lone volume is regulated. It is the design of
W. H. Thomtnen. president of the company.

Talked on Salesmanship
The Milwaukee Association of Music Indus-

tries at its regular monthly meeting, held
Wednesday, June 29, at the Hotel Blatz, fur-

nished a real treat and a mighty instructive

event for its members by presenting H. N.
Tollcs, vice-president of the Sheldon School,
Chicago. Mr. Tolles talked for three-quarters

of an hour on "The Fundamentals of Sales-

manship," and his talk was so much appreciated

that he will be requested to come back to Mil-

waukee early in the Fall to address a general

association meeting, to which all store em-
ployes will be invited. The Association will omit

its July and August meetings and resume ac-

tive work in September. President Clarence C.

Warner and Secretary R. H. Zinkc are both

leaders in the local talking machine trade, both

being Victor dealers. They also are prominent

in the councils of the Milwaukee Victor Deal-

ers' Association, which is doing excellent work
in behalf of the talking machine trade in gen-

eral.

Dance in Honor of Employes

C. Niss & Sous, Edison dealers, 697-709 Third

street, recently entertained employes and their

families at a dinner-dance in honor of two vet-

eran employes, William Kulesentlorf and Ed-

ward Lucbeck, who have completed a quarter

of a century of service to the house. Appro-

priate gifts were presented to them by Clar-

ence C. Niss. Herman V. Niss reviewed the

company's activities and outlined details of a

"better business" campaign to be Conducted dur-

ing the last half of the year, with special stress

on the Fall and holiday months.

Peter Dinkel has moved his talking machine

shop at Sheboygan, Wis., lo new and larger quar-

ters at 425 North Eighth street.

Victimized by Swindler

The Frank Preuss Co., 1216 Walnut street,

representing the Edison and the Columbia, re-

cently was victimized out of a §250 instrument

and ?50 in currency by a smooth swindler who

picscntcd a check for §300. It was discovered

afterward that the cashier's certification was

forged, A number of other Milwaukee business

* NEW RECORDS
MAGAZINE

VICTOR DEALERS
To help you increase your list of good prospccts-lo sell more Victor Records

10 your old cuslomcrs-and lo adverlise your business profitably-we recom-

mend that you use the monthly service:—

NEW RECORDS MAGAZINE
i all aboutWc will he glad to tell yi

advantage.

BADGER TALKING MACHINE CO.
BXCLUS1VB VICTOlt DISTRIBUTORS

135 SECOND STREET MILWAUKEE, WISCONSIN

men suffered losses through the operations of

the same offender,

Aeolian-Vocation Merchandising

The J. B. Bradford Piano Co., 411 Broadway
and 5!>C> Mitchell street, has been accomplishing
some big things in merchandising the Aeolian-

Vocation in Milwaukee and vicinity. It also is

a prominent Victor and Sonora retailer and
through its broad organization, covering both

the downtown and the South Side districts, is

making the Vocation and Aiolian-Vocalion rec-

ords an exceedingly popular line.

NEW BRUNSWICK AGENCY IN OMAHA

Omaha, Neil, July 8.—One of the biggest deals

recently perfected in this section is lhat

closed by the Brunswick Co.'s Omaha branch,

when the Brandeis Department Store, of that

city, took on an cxclusivq representation of

Brunswick talking machines and records. The
manager of the new department is R. J. Waters,
one of the best-kuowu talking machine sales-

men in this part of the country.

Plans are under way for the equipment of a

new Brandeis Brunswick department, which will

contain some of the most tip-to-dale equipment
yet seen west of the Mississippi.

Do not hate the things you dislike, more than

you love the things you like, or you -arc turning

in a hurry-up call for the glooms.

What More CanYou Ask
All the features that go to make a talking

machine Profitably Salable you will find as

regular equipment of Magnola: "Built by
Tone Specialists."

tocK^J tht Musk Com* Out

Complete description of all these features is

to be found in our handsome illustrated

catalog, which we should like lo send you.

May we? Ask us to tell you our plans

for your benefit!

MAGN0LA TALKING MACHINE COMPANY
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USES ARTISTIC WINDOW DISPLAYS

Columbia Dealer in Detroit Features Line to
Advantage—Department Is Steadily Growing

Detroit, Mich., July 5.—The Crowley-Milner

Co., of this city, one of the largest department
stores in the State of Michigan, maintains a very
attractive Columbia department which is prov-

ing a signal success. The importance that this

store attaches to the Columbia line is evidenced

in the large amount of window space which it

utilizes to present Columbia Grafonolas.

The manager of the Columbia department of

the Crowley-Milncr Co. is L. W. Dow, who has
had five years' experience in the talking machine
business. When Mr. Dow became manager the

department was doing a comparatively small

business and, in fact, was merely an adjunct

J^ILJ^XINC MACHINE WORLD

Crowley-Milner's Window Display

of another department of the store. Under Mr.

Dow's capable and energetic efforts it lias grown
steadily, until it now occupies the entire second

floor of the "Store for Homes" in the Crowley-

Milner establishment.

"How can I acquire the faculty of discovering

the 'psychological moment'—in everyday lan-

guage, how can I become 'lucky'?" says a writer

in the Chicago Tribune. "By trying to make

clear to myself the great or small consequences

of each business event."

' Designs Will Be Principally of the Console
Type and Designed Along Original Lines

—

Business Shows Steady Betterment

Adrian, Mich., July 8.—J. A. Warren announces
that the Manophonc Corp. will soon present to

the trade several new models which will be prin-

cipally of a console type. One of them, which
is to be known as the Covcrly model, is of the

tip-back table design and is a very handsome
instrument of a new and entirely original style.

Then there is the Weathcrsficld, also in tabic

form and Colonial in design.

The new models will be finished in different

styles, including polychrome. In a .statement

on business Mr. Warren said: "As things are

now stacking up conditions by Fall will be up

to normal. Our plant is such that we can

a South and West trip and found people out (hat

way looking very hopefully to a resumption of

business in the Fall."

WATCH THE STAMPING OF YOUR MAIL

Thousands of dollars arc lost annually by
careless merchants who neglect to place the

proper number of stamps on correspondence.

Saving one cent and losing dollars through care-

lessness is poor business policy. Sure sales arc

not only lost through delayed merchandise and

held up mail, but enemies arc also made (or the

firm through this practice. Watch your mail.

It's cheaper

o ask for thit

i the long run to do things than

IT PAYS TO DEAL WITH

KENNEDY-GREEN CO.
IT PAYS TO SELL

Records
We are the ever-ready OKeh Service

Station. Our rush delivery on popular
Hits is the quickest remedy for your

punctured sales. We serve to please.

Because every type of music may be

heard on OKeh Records, they are sure and
quick sellers. The greatest salesmen are

working for you on OKeh Records.

John McCormack and Frieda Hempel, international favorites.

No left-overs on their records. Mamie Smith and Norfolk Jazz

Quartette—sold before released! OKeh music satisfies the

popular demand. OKeh Records in your store bring more
customers through the door. Give us the opportunity of a more

personal talk with you. Write us—we'll do the rest.

KENNEDY-GREEN COMPANY
1865 Prospect Avenue CLEVELAND, OHIO
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Action! That's What's Needed

"PRINTER'S ink, Mr. Victor Dealer, has not teen spared of

late in telling us how and why the husiness world is suffering

a temporary depression. Many retail merchants have carelessly

taken consolation in this statement, attributing slow husiness to

"general conditions. This thought, wherever it exists, is sure to

prove harmful for it means the beginning of inactivity, indifference

and idleness—three evils that will put any business in jeopardy.

The dealer who insists that "business is bad and that "nothing

can be done is making a mistake that means a loss of profits and

standing in his community. He gives the alert competitor a most

excellent opportunity to capitalize the situation.

There 18 no conceivable reason why any Victor dealer should be inactive or in-

different to-day. There are numerous selling methods and ideas that may be

utilized whereby immediate returns are to be obtained. Then, too. there are

proven plans and schemes that, by their proper use, can only bring substantial

and profitable results.

Real business is to be had right now, plenty of it. and profitable, too. But
you ve got to dig for it. Yes, dig for it just as in pre-war and normal days

when digging was a pleasure and part of the day's work.

Victor wholesalers are ready and anxious to make Victor dealers happier and

more prosperous merchants. That is their pleasure and purpose, but they cannot

work successfully without your co-operation.

Victor Dealer ?

Are you ready for action, Mr

C. BRUNO y SON, Inc.

351-353 Fourth Avenue New York

Victor Wholesalers to the Dealer Only
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INDIANAPOLIS DEALERS^TIMISTIC OVER THE OUTLOOK
Hendricks Discusses Conditions—Tribute to the Pathe—Stewart Educational Classes—New Kim-

ball Agencies—Collins Succeeds Jewel Co.—Number of New Agencies—News of the Month

Isiiianatolis, Inp., July 10.—Just as proof that

business is not as slow as it might be T. W.
Hendricks, manager of the talking machine de-

partment of the Pearson Piano Co., reports that

in May, 1920, his company sold $145 worth of

Yictrolas, while in May of this year they sold

more than $6,000 worth. This difference, he ex-

plains, is the result partly of the shortage of

Victrolas last year, when the company sold in

May more Cheney phonographs than any other

make. He reports, also, a substantial increase

in Edison sales this year.

"Out business is more in the higher-priced ma-

chines than it was last year," said Mr. Hen-

dricks. "We arc advertising heavily and arc

offering every possible inducement to the buyers.

There really is no need to complain. Wc are not

experiencing hardships and panics and wc ought

to he glad for what we get instead of complain-

ing that business is not so good as it was.

Business men arc not as grateful as they should

be for the way in which the country is meeting

the business adjustment that was bound lo fol-

low close after the war."

F. W. Fromm, of the Baldwin-Miller Co., dis-

tributor of the Dalion phonograph, reports that

business is looking up in his territory,

Pathe Actuelle for Professor Lowell

A noteworthy Pathe sale was made last week

when the Pathe shop delivered an Actuelle H to

Russell C. Lowell, director of manual training

in the Indianapolis public schools, Professor

Lowell said he had spent four months looking

over the various machines and deciding which

one he should buy. His decision in favor of

the Actuelle, he said, was based on personal

investigation from both a scientific and musical

viewpoint, which convinced him that the me-

chanical principle of the instrument is correct.

Professor Lowell is not only a skilled me-

chanic and cabinet maker, but is likewise a fin-

ished musician. In deciding on the purchase

of the Actuelle he declared to Edgar Eskew,

manager of the Pathe Shop, that he was will-

ing to go on record in a published statement

as to the perfection of the instrument. Mr,

Eskew is preparing advertising copy to con-

thc nt.

TINTED PHOTOGRAVURE OF McCORMACK

choice of any of the following Vic-

portraits: G ALLI -ClJRCI,

kreisler! schumann-heink. ..

limited quantity of these tastefully-colored

likenesses, suitable for framing in draw-

ing room or demonstration booth.

Send Postaee ONLY

These photoEravmcs arc FREE to Victor

Dealers, who send rcnucstson firm station-

ery and enclose 8 cents in stamps to cover

mailing. They are being sent (rce to intro-

duce our three-dollar set of Famous Victor

Artist portraits. Requests for free photo-

gravures will be filled as long as a limited

supply lasts. Send immediately.

STEWART
TALKING MACHINE CO.,

fXP^k-J Victor Jobbers
INDIANAPOLIS

"It is such sales as thai one that are most
gratifying," said Mr. Eskew in reference to the

transaction. "Just now wc arc entirely out of the

Aetncllcs. There seems to be a slight improve-
ment in business generally the last two or three

weeks."

C. O. Mueller, manager of the Pathe depart-

ment of the Moouey-Mucllcr-Ward Co., distribu-

tor, reports very quiet trade throughout the

State. Among the visitors last month who
brought him news of the outlook among the

smaller stores was Henry L. Snyder, Palhe

dealer of Tell City.

To Sell the Pathe Line

B, A. Jacobs, of Columbus, has re-entered the

furniture business and has taken on a contract

to sell Pathe talking machines in that city. A
year ago Mr. Jacobs decided to retire from busi-

ness and therefore he sold out to John Houk.
Mr. Houk did not continue the Pathe agency.

Mr. Jacobs is starting a new business in com-

petition with Mr. Houk.
Encouraged Over the Outlook

"Unless we fall down miserably," said C. P.

Herdman, manager of the talking machine de-

partment of the Baldwin Piano Co., "our busi-

ness this June will beat our- business of June

last year. Taking on the Brunswick line has

increased the amount of business this month

very materially. The business of the month is

belter in dollars and cents rather than in the

number of machines sold. April has been the

only other month this year to show an increase

over the corresponding month of last year. Just

now our record business is slower than usual,

due to excessively hot weather."

Important Consolidation

Increase of business in the Emerson phono-

graph machines and records has caused the

Lathrop-McFarland Co., Indiana distributor, to

consolidate its phonograph department with the

Jewel Phonograph Co., according to an an-

nouncement just made. After September 5 the

Jewel Phonograph Co., 229 North Pennsylvania

street, will be known as the Collins Talking Ma-

chine Co. Delay in using the new name arises

from the necessity of waiting for an order of

court. The Jewel Phonograph Co. has been

owned by the Lathrop McFarland Co. and has

been handling Jewel products solely. Under the

reorganization the Lathrop-McFarland Co. re-

tains a controlling interest in the phonograph

business. C. E. Collins, former secretary

treasurer of the Lathrop-McFarland Co., is gen

cral manager of the new company.

J. D. Bright, formerly connected with tin

Columbia Graphophone Co. and more recently

sales agent for the General Phonograph Corp.

has been added to the sales force of the Collin!

Talking Machine Co., to cover the State of Ken-

tucky and southern Indiana for the Emerson

interests.

Important Speakers at Educational Classes

A new feature in the development of Victor

salesmanship was presented at the educational

classes held last month by the Stewart Talking

Machine Co., Victor distributor. Charles T.

Lcary, of the Sander & Reckcr Furniture Co.,

of this city, gave a talk on period furniture, ex-

plaining the many possibilities for the sale of

period models. He referred to three of the Victor

period models as "the most perfect pieces of

period furniture that I have ever seen."

Rhythm was the theme of a short talk given

by Tom Sawyer, director of penmanship in the

Indianapolis schools. The speaker gave a

demonstration to show how the Victrola and

Victor records were used by him in connection

with the teaching of penmanship.

Others to address the class were Edward W.

Killgorc, the new traveling representative of

the Victor Talking Machine Co. in this territory,

and James R. Jones, field representative and ex-

pert salesman of the Stewart Talking Machine

Co.; Boyd Kasey, of the Stewart repair depart-

{Continned on page 94)

SEMI-PERMANENT

Keep
Customers

Coming
The profit on the sale of

a card of Sonora Semi-

Permanent Needles is,

though attractive, not the

most important considera-

tion. Every time you in-

duce someone to try

Sonora Needles, you gain

a steady customer for

your store.

Sonora Needles play
many times, sacrificing

neither the surface of the

record nor the quality to

the sound.

Carry complete stocks.

Loud—Medium—Soft

Sell for

25 cents per card of 5

(40 cent, in Canada)

CAUTION!
Se-nreof li

-onitmclcd
>f inferior i

Sonora Pimioorapl)

(Hmnuatig, Unr.

GEORGE E. BMGHTSON, FrcMdcnl

279 B/o.dw.» New Yotli

Canadian niitributora

I. MONTAGNES & CO.

Toronto
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INDIANAPOLIS DEALERS OPTIMISTIC
(Continued from payc 93)

Caroline Hobaon and a demonstration of folk

dances was given by eight small girls from one
of the city ' l I

Ceo. Stewart on the Business Situation

C.corKc Slcwart, vice-president of Ibc Stewart
Talking Machine Co., with Mrs Stewart, is

attending the Victor jobbers' convention July
11-14 at Colorado Spring. .sp.-.ik.i.i: • w n.ial

normal business (or several months. C. H.
Becbcrcr, manager of the Sonora department
of Cbas. Mayer & Co., reports retail trade in
Indianapolis keening up exceptionally well,
especially in sales of the higher-priced inslru-

ritory, reported business to be showing a marked
tendency toward improvement, despite exceed-
ingly hot weather. A new agency recently taken
on for Ihe Columbia is the music store of N. T.
Drake, at Madison, Ind.

Enll Caravan Convention
;oiieral ^ales manager of

REPEATER MEETS WITH SUCCESS

Spir-a-Graf Well Received by Victor Trade-
Has Several Interesting Mechanical Features

In In

trade conditions ii

"Many reports rem

Icrcnt parts of our
I >ni *r< :it difficult;

able to Obtain emu
mauds of our deal

necessary lo orde
supply the urgent

dealers. At a rec

cstod "i iIk- Victor

the Mi said:

dif-

Many Agencies for the Kimball
E. II. Jarrard, managci -i tin talking m.

W. E. Pcarce Takes Charge

lull the .rkel

I i i ell

Says Selling Continues Good
O. C. Miinrer, manager of the Sonora depart-

ment of the Kcifer-Stcwart Drug Co., snys May
was the best month of Ibc year for his depart-

ment, Selling continues fairly good, be says,

hut not good enough lo warrant a prediction of

-, Bruus-

s month

; at I30S

New Columbia Agency

July 6.—The Spir-a-Graf, a
t new -record-repeating device for the Vktrola
r which was introduced recently by the Consoli-
* dated Sales Co., of this city, is meeting with
: considerable success. Victor dealers and job-
I bcrs have evinced keen interest in this repeater,

which is noteworthy for its simplicity qf con-
' slruction. weighing less than one ounce, and

its adaptability for use on any Victrola.

The complete device consists of a small disc
which fits over the turntable spindle, and two
elliptical wheels which arc attached with their

attendant axles lo the Victrola sound box and
are held firmly in place by the tiny screws of the
sound box itself. The little wheels of soft rub-
ber have no part in the repeating action until
the sound box, approaching the end of a record,
touches the disc in the center. This slight con-
tact lowers a wheel to the surface of the rec-
ord and this wheel, traveling in an opposite
direction to the revolutions of the record, car-
ries the sound box back to the beginning. When
the repeating function is not desired the small
disc is simply lifted from the turntable spindle
and there is no need to remove or change the
small wheels attached to the sound box.
Each Spir-a-Graf is packed in a jeweler's box,

bearing a gold label, and in a twelve-package
carton, constituting an attractive counter dis-
play. Intensive advertising is being planned
through the Knight Advertising Agency, of this
city, for the introduction of this device to the
Victor trade,, and interesting circulars to the
public have already been prepared for the deal-
ers' use.

WONTALK portable sport model
Selling "to beat the band"

Order anmplei at once

In two colon Black or Brown

Dealer's Price, $12.00 ^ o b. sou([, Norwolk Conn

Mr. Dealer: This is the biggest little proposition you ever heard of.
PLAYS 10' and 12" RECORDS

New models, new designs. Designed for quality as well as
economy by an expert of over 20 years' experience in designing
phonographs.

\'x\2}lpx\3\ Weight 13 pounds

The WONlnlk Motor can be fur-
nished to the Irode in nny quantity

Dealer'* Price $3.50

Coloninl mahogany finish cabinet, han
vertical grill. Site. 9'. inches high ov
turntable. Nickel-plated WONlalk Soi
regulator and winding crank.

rubbed,

r all. 14 ii

id Box. n

The WONtalk XXV
To Dealer* $8.40

F.O.B. South Norwallc, Com

Base and lop wood, sides mi
:bes wide, 14 inches deep,

n-infringing tone arm. Br

netal with

Ten-inch

WONDER TALKING MACHINE CO., Inc.
H. B. MeNULTY, Pres.

GENERAL OFFICE AND FACTORY: South Norwalk, Com,.
SALESROOMS: 105-107 E. 12th St. New York City
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SUCCESSFUL OUTING OF THE PITTSBURGH ASSOCIATION
Industry Well Represented at Outing and Dinner at "The Pines"—Optimism Regarding Business

Grows—Interesting Reports From Leading Members of the Trade Made to The World

A. A. Buehu,

graph Co., win

of the Buchn Phono-

1 the Edison Caravan

nod from tli cling

Pittshukgii, Pa., July 7.— Il remained for the

Talking Machine Dealers' Association of Pitts-

burgh to stage one of the most successful picnics

and outings that have ever been held by thai

progressive organization— in ils way probably

the leading one of its kind in the country. The
affair was held on June 14, Flag Day, at "The
Pines," one of the most delightful outing places

in western Pennsylvania.

Marshaled by President John H. Phillips,

Vice-president Herman Lechncr, who acted as

field marshal, and A. R. Meyer, the amiable sec-

retary, the talking machine cohorts assembled

at the Hotel Chatham at noon, where luncheon

was served. Shortly afterward the entire party

look automobiles for the run to "The Pines."

The entire afternoon was spent in games of vari-

ous kinds and lopped off with a baseball game,

which was a "howling success." George H. _

Rewbridge, tin; happy distributor of Victrolas

for the W. F. Frederick Piano Co, umpired the

ball game. While many of his decisions were
questioned and he was the target for a volley

of verbal bombshells George stood his ground

and bossed the job like a veteran.

The two baseball nines were headed by H. E.

Young, manager of McCreery & Co.'s Victrola

department, and Henry Wood, manager of the

talking machine department of Boggs & Buhl.

The teams did some line ball playing and at

the end of nine innings viclory perched on the

standard of the Young players to the score of

14 to 12.

The stellar event of the outing was the din-

ner. There were chickens and waffles in pro-

fusion and the talking machine men demonstrated

their ability to make these succulent delicacies

disappear with the speed that snow vanishes

before the sun. It was a merry party that

gathered around the tables and Mr. Leclmer

proved a captivating toastmaster. Everyone had

something to say and said it well. The com-

mittee in charge consisted of Mr. Phillips, Mr.

Meyer, Mr. Wood, Mr. Lechner, Thomas T.

Evans, Fred J. Drake, Mr. Rewbridge and

Joseph Bombera.

While there has been a hesitancy in the talk-

ing machine trade here the past month there

is an optimistic feeling prevalent among the

leaders in tl^e trade who feel convinced that

there will be a revival or restoration of better

business conditions within the next sixty days.

One of the outstanding factors in the Pitts-

burgh district that has been a handicap to trade

and its free traverse is that of the slump in

the iron and steel industry. It is probably not

pleasant to state disagreeable truths, but never

in the history of the steel industry of this sec-

tion has the productive capacity been at a lower

ebb. This, naturally, brings in its train conse-

quent unemployment and makes the conditions

in industrial sections rather undesirable, due to

the lack of money being circulated.

Notwithstanding this condition some of the

talking machine dealers report that their sales

in June showed an increase, not large, over the

same month a year ago.

John Henk, the well-known manager of the

Columbia Music Co., an exclusive Columbia

Grafonola shop, said: "While business condi-

tions are not as good as any sane business man

would like to see them, from my viewpoint there

is a great deal to be thankful for. Our business

for June showed a gain over the same month a

year back and this past week we had four days

in which we did a very satisfactory business,

both in Columbia Grafonolas and Columbia rec-

ords. I feel that in dtie time, with the revival

of industrial activity, the talking machine

business will regain its wonted power and

strength."

Thomas T. Evans, the live-wire manager of

the wholesale Victrola department of the C. C.

Mellor Co., who returned a few days ago from

a business trip through West Virginia, has a

most optimistic and hopeful view of the V.ctor

n the territory that his company serves,

ians said: "I have found a very hopeful

tail dealers and they

trail.:

Mr. E

attitude among all of our i

are ready for the return of

I feel is almost at hand,

lory, with its immense ii

and too influential to

even an iota of time. I

is hound to be a very speedy return to normal
business conditions and that the talking machine
dealer who is prepared to serve his patrons will

be in a position to reap a golden harvest. The
permanency of the Victrola in Uiis territory is

unquestioned and with the new models that have
recently conic into the market we will be ready

to meet practically all demands made by our

dealers. Now is the time to smile and to look

for the bright side of the cloud. It is there."

y intelligci

wholesale

rhi- ial s i he

bu

ail dealer,

ition from

ttr Buehn
andition is

• a marked
.vill billow

will shareand that the talking machine busiu

in the prosperity that will ensue.

S. H. Nichols, manager of the Pittsburgh of-

fices of the Columbia Graphophonc Co., said:

"We arc now in the doldrums, but it is merely

a condition that is caused by the general stale

of the industrial world. That a change for the

reason why there should be any feeling of de-

pression on part of the average talking machine

merchant. The way to get business is to pre-

(Coiiiimud on {-aye %)

1152 PENN AVE.

PITTSBURCH,PA.

Prudent Distribution-

Practical Selling Aid

One department of our busi-

ness is intensely interested in

making an intelligent distribu-

tion of Victor Merchandise
amongVictor Dealers. Another
department is devoted exclu-

sively to the creation and de-

velopment of plans for assisting

Victor Dealers in selling Victor

Merchandise to the American
Public. Both departments are

operating with manifest effi-

ciency.
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Exclusive Cabinet Hardware and Accessories
Now York City) Grand Street

PITTSBURGH ASSOCIATION OUTING
ICoillbtued from pane 95)

pare for it ami when the proper lime comes r"

alter it. The [> reparation period is now and the

That "the Vietrola 1ms <

for the cultivation of musi
lar agency" was the stale

public gathering of musi
chants of the Steel City

a prominent musician ant

cut tin i

opinion

forking on

be started

onograpbs

anticipated

i result of

Ic at prcs-

tlie outlook for ('

The National

and distributor i

a large ami ttttn

Harry II,

C. C. Mclloi

mi tlie Btcn

road me
tiding bis

of the

vacation

he Aco-
ngraphs,

J. A. Scania

phonograph dc

Gollcndcr Co.

, Jr., mm
larlment

ager of the Brunswick

f the Brunswick-Balke-

ilshurgh district, spent

ve that

J. C. RoLisb, French Nestor and Wallace Rus-
sell, of the Standard Talking Machine Co., were
hosts to several Victor dealers at a delightful

outing held at the St. Clair Country Club the

past week. The party left the city in automo-
biles and spent part of tbc afternoon in playing

golf on the club grounds. Later a splendid din-

ner was served, after which there was a treat

in the way of the demonstration of the new
Victor records for July. The affair was thor-

oughly enjoyed by those so fortunate as to par-

ticipate therein. Among the dealers there

were: T. E. Shortell, of the S. Hamilton Co.;

Henry Wood, of Boggs & Buhl; George S.

Hards, Messrs. Kulp and Johns and H. Menzer.
Miss Martha Jones, who was formerly con-

nected with the retail Victor department of the

C. C. Mcllor Co,, is now with the Edison Shop,
513 Wood street.

Ailecn Stanley, "The Phonograph Girl," was
one of the attractions at the Davis Theatre
the week of June 27 and won generous applause

for her singing. Miss Stanley has a pleasing

voice and a most charming personality and
made many friends while in Pittsburgh. She
is a Victor artist and her records have a splen-

did sale.

Messrs. Roush, Nestor and Russell, of tbc

Standard Talking Machine Co.; W. C. Dicrks and
Thomas T. Evans, of the C. C. Mellor Co., and
George H. Rewbridge, of the W, F. Frederick
Piano Co., all Victor jobbers, composed a

pleasant party that left for Colorado Springs
to-day for the convocation of Victor Jobbers.

Miss Hildegarde Webrle, one of the pleasing

members of the sales staff of the talking machine
department of tbc S. Hamilton Co., is spending
her vacation at Akron. O.

SOMETHING FREE!

OUR SERVICE!
We gladly give the best in Service to

any OKeh Dealer. We aim to co-

operate by quick delivery on all orders.

Try us once, you will never change.

Now is the time to sign up for an OKeh
Dealership. September is the big record
month. Be prepared.

We can ship immediately the latest

popular dance and vocal hits. They
are your rapid sales boosters.

Sterling Roll & Record Co.
BIG DISTRIBUTORS OF

QK^ Records
Pittsburgh, Pa., 434—4th Avenue Cincinnati, Ohio, 137 West 4th Street



Julv 15, 1921 THE TALKING MACHINE WORLD 97

TO FORM TALKING MACHINJ^UNIT OF MERCHANTS' ASS'N

M. V- DeForeest, President of National Association of Music Merchants, Appoints Committee of
Eleven to Bring Together the Retail Talking Machine Dealers of the Country

M. V. DeForeest, president of the Natioml

Association of Music Merchants, has just an-

nounced the appointment of a committee of

eleven members to consider and report on ways

and means (or bringing together the retail talking

machine dealers of Hie country as a separate unit

of the Mnsic Merchants' Association. The ap-

pointment of such a committee was decided upon

at the convention of the Merchants' Association

in Chicago in May.

In presenting the names of the committee

which he has appointed to work for the bringing

together of the talking machine trade, President

DeForeest says in a general letter:

"Our recent letter to local associations re-

questing nominations of members of a talking

machine committee did not bring the character of

response I had hoped for. .

"Instead of representatives whose interests arc

principally in the talking machine held, we have a
majority of names of men who have always been
active members in our general association work.
"Under the circumstances, 1 think ii would be

unwise to proceed as we originally planned and
have a committee duly elected from the list of

nominees submitted from the various local asso-

ciations, However, I do think we should follow

this matter up carefully and to this end 1 have

appointed a special committee, as far as possible

consisting of members of our Association, who
themselves are directly interested to an important

degree in selling talking machines.

"The duties of tin's committee will be to report

to the executive board as soon as possible recom-

mendations concerning added activities of our

Association, or similar activities to be requested

of the Music Industries Chamber of Commerce,
which will be of particular interest to our meni-

bcrs in connection with the phonograph cm! "i

"I have asked the following to serve "ii this

"K. G. Brice, Parker-Gardner Co,, Charlotte.

N. C; Southern Victor Dealers' Association.

"Jos. Friedman, 170 Rivinglou street, New York,

United Phonograph Dealers' Association, Inc.

"Grant Smith, Euclid Music Co., Cleveland, O.;

Talking Machine Healers of Northern Ohio.

"J. W. lioothe, Barker Bros., Los Angeles, Cal.j

Music Trades Association of Southern California.

"Irwin Kurtz, 135 Broadway, New York City.

"E. G. Brown, 709 Broadway, Bayomic, N. J.;

Talking Machine Men. Inc.

"Julius A. J. Friedrich, Fricdrich Music Co..

Grand Rapids. Midi.; Grand Rapids Music Deal-

ers' Association.

"T. Amcsbury Goold, Goold Bros., 1.107 Main

street. Buffalo. N. Y.; Talking Machine Dealers-

Association of Buffalo.

"R. II. Zinke, Zhikc Music Co.. 425 Milwaukee

street. Milwaukee Wis.; Milwaukee Association of

Music Industries.

"Jno. F. Dilzcll. Famous & Barr Co., St. Louis.

Mo.; St. Louis Music Merchants' Association.

"Chas. L. Hamilton. S. Hamilton Co.. 815 Lib-

erty avenue, Pittsburgh, Pa,; Talking Machine

Dealers' Association of Pittsburgh."

FORDNEY TARIFF BILL REPORTED

Duty on Phonographs, Gramophones and Parts,

Etc., Increased From 25 to 30 Per Cent Ad

Valorem—Other Features of the Measure

Washington, D. C, June 30.—The new Forducy

Tariff Bill, which has been occupying the at-

tention of American business interests for the

past several months and in which the music

industry has taken a particular interest with a

view to securing proper tariff protection for the

newer developments of the trade in this country,

was formally reported to the House yesterday

by Chairman Forducy, of the Ways and Means

Committee. The measure was at once referred

back to the committee, to be presented to the

Mouse later with the committee's report.

The new bill is the longest tariff bill ever pro-

duced by Congress, 346 printed pages being re-

quired to carry the text. It is quite evident that

strong fights will be made against various sec-

tions of the bill in the House, based upon

minority reports on various schedules filed by

members of the committee and upon protests

made by the officials of various industries.

Under Paragraph 1441 of the new bill duty is

assessed on phonographs, gramophones, grapho-

phoncs and similar articles and parts thereof at

the rale of 30 per centum ad valorem. Special

duties are provided on steel springs, graphite,

pumice stone, cabinet veneers, felt, etc., enter-

ing into the construction of talking machines.

American Valuation Plan

The American valuation plan is embodied in

the bill and is stated as distinctly as words may

convey the meaning. The bill declares that the

word "value" shall mean "the price on the dale

of exportation of (he imported merchandise at

which comparable and competitive products of

the United States were ordinarily sold or freely

offered for sale in the usual wholesale quantities

and in the customary wrappings, coverings and

containers, whether holding liquids or solids, to

all purchasers in the ordinary course of trade,

including all costs, charges and expenses, in the

principal markets of the United States."

It is expected by the members of the Ways

and Means Committee that the new bill will

return a revenue of about $700,000,000 a year, as

compared with the $300,000,000 a year realized

during normal pre-war years under the Faync-

Aldrich Law. The new bill becomes effective

on the day following the passage of the act.

Paul Laurence Dunbar, the colored poet and

author of the words of several well-known songs

which have been put to music and which arc

widely known through talking machine records,

is to have a monument in Chicago erected by

popular subscription.

KIMBALL
PHONOGRAPHS
Faithful reproduction is precisely the result

achieved in the Kimball Phonograph and a

demonstration will quickly establish our claim.

The visible beauty; the thorough work-

manship throughout; exclusive features; and

a comprehensive line of dis-

tinctive designs in upright

cabinets and console types are

factors that produce ready

sales.

The Kimball prestige and

their co-operative financing

plan for the dealer make this

line a safe and profitable mer-

chandising proposition.

Write for Agency Terms

KIMBALL CO.
EBlnbllsbeil 18"

Kimball Bldg., 306 S. Wabash Ave.

CHICAGO
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The Creed of Our Institution

Wc are a necessary factor between the Victor Talking

Machine Co. and the Victor dealer, and as such we
endeavor to render whatever possible assistance, co-

operation and service we can to Victor dealers.

We do this not only with a genuine sense of pleasure,

but also with a feeling that such products as emanate

from the Victor Talking Machine Co. should be

offered to the public under the best marketing plans

conceivable.

Further than this, we believe that the Victor dealer is

entitled to whatever help we can give him for further-

ing his worthy cause.

CURTIS N. ANDREWS
BUFFALO, N. Y.

mi
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National Association of Talking
\

Machine Jobbers Holds Convention
Fifteenth Annual Gathering at Hotel Broadmoor, Colorado Springs, July 11-13 Attracts Large Numbers—Jobbers

Enjoy Hospitality of Pittsburgh, Chicago, Kansds City on Noteworthy Trip West—Spirit of Optimism and
Confidence Dominates Convention —Louis Buehn Elected President— R. L. Freeman's Interesting Address

L. L. Spencer, Who Looked After Special Train

July 7. The train was made up of solid Pullman

ccmpartment cars and so great was the demand

for reservations that the railroad company had

difficulty in getting sufficient equipment to take

care of all the johhers. Those who held com1

cllier Mr. Mrs.

from Balti-R C. Rogers, made the com
more and Washington.

A Motor Trip in Pittsburgh

The day was suffocatingly hot, the ther-

mometer standing at 88 in the cars, even under
the electric fans, and, therefore, a telegram re-

ceived at Altoona from J. C. Roush, of Pitts-

burgh, asking the passengers of the special to

lie the guests of the Pittsburgh jobbers Oil a

short automobile trip through the "Smoky
City" and environs was received with much sat-

isfaction. Upon arriving at Pittsburgh the auto-

mobiles were found waiting and the jobbers and

their families had a very pleasant hour and a

half touring the boulevard and park system of

the .city.

Whiteman's Music Breaks Monotony
The big feature of the trip, and one that served

to break the monotony most charmingly, was
the presence of the famous Paul Whiteman

litiiniiiffiiroim

of the Pennsylvania Railroad, especially those

that served the special train cn route. While

the orchestra was playing every porter on the

train found an excuse to spend some time on

the observation car, with his feet moving nim-

bly, and the rightful porter of the car made one

berth up three times in order to find ;

Louis Buehn and Family

himself, together with ten members of his Am-

bassador Orchestra. A piano had been placed

in the observation car and both in the afternoon

and evening there were given concerts of the

genuine Whiteman brand of music. Despite the

heat the musicians were very free in their re-

sponse to demands for encores.

It is very probable that Whiteman dance rec-

ords will be in great demand among employes

A Pittsburgh Quintet—W. C. Dicrks, J. C. Roush,

Wallace Russell, T. T. Evans and Geo.

Rewbridge

to hang around and listen. All the brakemen

and the conductor left the front of the train to

take care of itself, while they crowded to the

rear. As one jobber remarked, it was fortunate

that the engineer and fireman couldn't hear the

music.

Between times when the orchestra was not

playing and there was no eating to be done the

members of the party whiled their time play-

ing such games as casino, dominoes and top spin-

ning. It was hinted that at times even the spirit

of gambling made itself evident.

Lloyd Spencer's Good Work
Lloyd L. Spencer, who looked after the ar-

rangements for the special train, was indefati-

gable in his efforts to sec that everybody was

properly and comfortably settled and, doubtless,

wore off several pounds of excess weight in run-

ning from one end of the train to the other,

straightening minor tangles. W. E. Eastman,

passenger representative of the Pennsylvania

{Continued on page 101)

Marquette A. Healy. of Lyon & Healy, and Son

partmcnt reservations in Car 228. for instance,

were kept on the anxious seat for about three-

quarters of an hour until an extra car could he

obtained to meet requirements. Although late

leaving New York the engineer, realizing that

there was a dollar an hour to be refunded, saw

to it that the train pulled into Pittsburgh right

on time.

At the first stop out of New York at Manhat-

tan Transfer.'G. T. Williams, of Brooklyn, with

his wife ami daughter, joined the party. At

Newark Mr. and Mrs. L. W. Ceilings climbed

aboard; at Philadelphia Louis Buehn and fam-

ily, Harry Miller and A. C. Weymann and wives

were picked up, and at Harrisburg W. A. Eisen- vTctor Co Dckgauon-R. L. Freeman, E. j. Dingley. E. John, J. S. Macdonald, F. A. Delano



YOUR OPPORTUNITY
Mr. Victor Dealer

The law of supply and demand takes its toll, but also gives
corresponding rewards.

For several years the problem was more one of being able to buy
than to sell. Demand exceeded supply.

In the Victor business we were in duty bound to fulfill our
obligations first to those dealers who by long and steady patronage
had earned our best support during the great shortage. We regret-
fully found it necessary to decline business which would have been
sought otherwise, and was desirable under normal conditions.

Your opportunity, Mr. Victor Dealer, lies in the fact that the
supply of Victrolas and Records ai the present time enables you to
be more discriminating in your source of supply.

It is our judgmenl thai the presenl business depression will be
followed by an extreme shortage, likely to occur this Fall, and will
find many Victor distributors and dealers unprepared.

Our new offices and warerobms reflect not only our confidence
in the future of Victor product, but a determination on our part to
be prepared for a revival of good business.

If you are not a Blackmail Dealer now, but are of the progres-
sive, dependable type, and will need the .very best possible support
from every angle through "thick or thin-good times or bad times

"
this is your opportunity.

You cannot realize what Blackmail Service is going to mean to
Victor dealers until you come in and make it the subject of an
interview, after looking over our new quarters.

Your opportunity is to promptly connect with the dependablecombination—"The Victor and Blackmail."
Opportunity is now knocking on your door, Mr. Victor Dealer.

'Talking Machine Co.
28-30 W. 23™ ST. New York N ,Y.

VICTOR WHOLESALE DISTRIBUTORS



THE TALKING MACHINE WORLD 101
NATIONAL ASSOCIATION 0^^^™^^?^^ hom page 99)

Iroad, accompanied the

nd saw
parly as far as Ch

to it personally that nothing that
would tend to their comfort was overlooked.
After enjoying the beautiful mountain scenery

through Pennsylvania and the auto ride at Pitts-
burgh, the party secured a good night's sleep
before arriving in Chicago, at the end of the

and Mrs. Abram Da
Talking Machine Co.,

L. W. Codings, of Coll

the Knickcrbockei

i South Shore Country Club
first stage of tbc journey to Colorado Springs.

The train was met at Englcwood by L, C. Wis-
wejl, of Lyon & Healy, president of the Asso-
ciation, who welcomed the visitors and outlined

the entertainment during the day's stay in

Chicago.

Those Who Traveled From the East
Those who arrived in Chicago on the special

rk; Mr. and Mrs.
ngs & Co., Newark, N. J.;

Mr. and Mrs. E. C. Gallo, the Hortou-Gallo-
Creamer Co., New Haven. Conn.; Mr. and Mrs.
E. M. Stem, of the Talking Machine Co., of Phila-
delphia; I. Son Cohen, Cohen & Hughes, Inc.,
Baltimore, Md.; Charles Jacob and Miss Jacob,
of New York; Jerome Harris, C. Bruno & Son,
Inc., New York; H. A. Winkelman, Oliver Dit-
son Co., Boston; W. H. Barker, of American
Talking Machine Co., Brooklyn, N. Y.; Mr.
and Mrs. P. E. W. Carlson and son, Charles H.
Ditson & Co., New York; C. L. Price, Ormcs,
Inc., New York; W. C. Dierks and Thomas
Evans, C. C. Mellor Co., Ltd., Pittsburgh, Pa.;

J. C. Roush, French Nestor and Wallace Rus-
sell, Standard Talking Machine Co., Pittsburgh,
Pa.; George Rewbridge. W. F. Frederick Piano
Co., Pittsburgh, Pa.; Kenneth Reed, M. Stcincrt

& Sons Co., Boston, Mass.; Raymond Bill and
B. B. Wilson, of The Talking Machine World,
New York; Paul Whitcnian and ten members
of his inimitable orchestra, which afforded such
delightful entertainment on the trip.

The Entertainment in Chicago
Upon arriving in Chicago on Friday morning

the membei of the party idercd .

Group of Jobbers and Ladies at Soi

included; George A. Dodge, of the EasternTalk-
ing Machine Co., of Boston, with Mrs. Dodge
and her daughter; Mr. and Mrs. W. A. Eisen-

brandt, of H. R. Eiscnbrandt & Sons, Inc., Bal-

timore, Md., with their two daughters; Mr. and

Mrs. G. T. Williams and daughter, of the

G. T. Williams Co., Brooklyn, N. Y.; Mr.
and Mrs. Ralph L. Freeman, J. S. -Macdonald,

Edward J. Dingley, ' Ernest John and F. A.

Delano, of the Victor Talking Machine Co.; Mr.

and Mrs. Thomas F. Green and Lloyd L. Spen-

cer, of the Silas E. Pearsall Co., New York; Mr.

and Mrs. J. N. Blackman and Albert Blackman,

Blackmail Talking Machine Co., New York;
Mr. and Mrs. Louis Buchn and two daughters

and son, Philadelphia; Mr. and Mrs. Harry

Miller, of the Penn Phonograph Co., Philadel-

phia; Mr. and Mrs. H. A. Weymann, H. A.

Weymann & Sons, Philadelphia; R. C. Rogers,

Rogers & Fischer, Washington, D. C; H. A.

Beach, Unit Construction Co ,
Philadelphia: Mr.

s of tbc Chicago

exclusive Drake
th Benson's Or-

Wiswcll Helping Start Crowd for Country Club

the visitors, togelher with those jobbers who
joined the convention parly in Chicago, were
carried by automobiles lo the Santa Fe station

to embark on the second stage of the journey,

with Kansas City as the next stop.

Those Who Joined the Party in Chicago

Those who joined t lie parly in Chicago in-

cluded: Mr. and Mrs. Curtis N. Andrews. Buf-

th Shore Country Club, Chicago
city until 11 o'clock, when they gathered in

the sumptuous headquarters of Lyon & Healy
and were conveyed Ihence by automobile to

the magnificent South Shore Country Club,

where an elaborate luncheon was served. Later

the visitors were taken to the baseball park to

witness a game between tl.e Chicago While
Sox and the New York Yanks, with Babe Ruth

as' the star attraction. Particular interest was
displayed in the performance of the "Bambino,"

due to tbc fact that two Pullman cars bearing

the New York team, including the "Babe" him-

self, were attached to the jobbers' special train

at Pittsburgh and some of the early risers were

privileged to have breakfast in the same car

with the "Home Run King" himself. The ball

game resulted in a victory for the White Sox,

with a score of four to one—which spoiled the

day for the Easterners.

After the baseball game the visitors had the

freedom of the cily, as it were, until 7 o'clock,

The Three Bostonians—Kenneth Reed, Geo. A.

Dodge and H. A. Winkelrnan

falo, N. Y.; V. W. Moody, Buffalo Talking

Machine Co.. Buffalo, N. Y.; W. D. Andrews,
W. D, Andrews Co., Syracuse, N. Y.; H. A.

Goldsmith, Badger Talking Machine Co., Mil-

(Cotilbtued on page 103) ,
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Your Victor Jobber

YOUR Victor jobber should do more
than merely sell you merchandise. He
should extend his fullest co-operation in

helping you to dispose of your merchan-
dise. He should furnish you with sales
plans, with sound financial advice, and
with other aid that will allow your es-

tablishment to have a healthy growth.

We have always taken pleasure in being
of every assistance possible to the many
dealers that we serve.

Can we serve you .

THE BUFFALO TALKING MACHINE COMPANY
BulTalo, New York

i 1"
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•aukec; Mr. and Mrs. George Stewart, Stewart

Talking Machine Co., Indianapolis; L. C. Wis-
wcll, Lyon & Healy, Chicago, and childrcn;

Mr. and Mrs. Fred H. Putnam, Putnam-Page
Co., Peoria. ILL; W. H. Reynalds, Rcynalds
Music House, Mobile, Ala.; P. J. Towell and
Charles K, Bennett, of Eclipse Musical Co.,

Cleveland; Parham Werlein, New Orleans, La.;
Arno B. Reincke, Reincke-Ellis Co., Chicago,
III.; O. L. Neal, Buffalo Talking Machine Co.|
Buffalo, N. Y.; Mr. and Mrs. Roy Page, Put-
nam-Page Co., Peoria, III.; W. F. Davisson.'pcrry
B. Whitsit Co,, Columbus, 0-; Mr. and Mrs.
A. A. Grinncll, Mr. and Mrs. C. A. Crinncll and
C. H. Grinnell, Grinncll Bros., Detroit, Mich
A. D. Boone. Talking Machine Co., Birming-
ham, Ala.; Charles Womcldorff, Toledo Talk-
ing Machine Co., Toledo, O.; E. M. Southcrs
and R. C. Cron, Victor Talking Machine Co.,

Camden, N. J.; J. J. Davin, Reincke-Ellis Co.,

New York.

Cordial Welcome From Kansans
After a pleasant overnight ride on the Same

Fc, the Victor jobbers were cordially welcomed
in Kansas City, Mo., by A. A. Trostler, of the

Schmelzcr Co., and M. C. Schocnly, of the J. W,
Jenkins' Sons Music Co. together with the mem-
bers of their staffs. They started immediately

on an automobile tour of the city, traversing

Coatcs drive, McGcc trafficway, Lynwood boule-

vard, Swope park and other interesting sections,

finally winding up for luncheon at the Mission

Hills Club. It was a crowded three and a half

hours for the party and made another most wel-

come break in the trip.

The Schmelzcr Co., of Kansas City, was rep-

resented by the largest delegation attending the

convention, its representatives including Charles

J. Schmelzcr, president and treasurer of the

company; Arthur A. Trostler, secretary and bead

of the wholesale Victor department; Walter E.

Lyman, manager of the record and machine de-

partment; David R. Walsh, manager of the edu-

cational service department, and R. M. Gillibam.

M. A. Riley, R. P. Van Zile and William C.

Junkins, road representative.

The J. W. Jenkins' Sons Music Co., of Kansas

City, was represented by T. B. Jenkins, Jr;, E.

Grant Ege and M. C. Schocnly, and the other
jobbers who boarded the convention special at
Kansas City were Lester Burchfield, of Sanger
Bros.. Dallas. Tex.; George E. Mickcl and Hugo
Hems, of Mickel Bros., Omaha, and H. S. Six-
smith; Mickel Bros., Dcs Moines, la.

Visit to the City of Pueblo
The big ten car special attracted great atten-

tion all along the route, particularly when the
orchestra was playing. As the train was some-
what ahead of time /it Pueblo, Colo., there was a

for the perfection of the arrangements, and the

hospitality of the Chicago, Kansas Cily and

Pittsburgh jobbers is not likely to be soon for-

gotten by those who were privileged to enjoy it.

Every detail of the trip was carried through with

smoothness and precision, making the journey

west, despite the heat, one of exceeding enjoy-

ment— it was a fitting introduction to the con-

Whe the i ition opened there w
wing jobbers, in addit

: m

~kr * it
Off the Train for a Breathing Spell at One of the Several Stops

stop of several hours in order that the jobbe
might observe the, effects of the recent disastrous

floods in that city. They were met by H. E.

Matthews, of the Knight-Campbell Music Co.,

and D. Z. Phillips and C. R. Miller, of the D. Z.

Phillips Music Co., who escorted the party on
an automobile sight-seeing trip that was thor-

oughly enjoyed and appreciated.

The last leg of the journey was a forty-mile

run along the foot of the mountains to Colorado

Springs, the convention headquarters, where the

train was met by local Victor dealers, together

with several dealers from Denver, who escorted

the party to the Hotel Broadmoor, through

streets bearing the Victor trademark on the lamp-

posts and decorated with welcome banners.

Close of a Great Trip

The entire trip from New York was noteworthy

those previously mentioned: W. D. Adams and

Allan C. Robinson, Bergstroin Music Co,, Hono-
lulu; W. C. Griffith, Chicago Talking Machine
Co.; John E. Clark and F. A. Bain, John Elliott

Clark Co., Salt Lake City; Mr. and Mrs. Ross

P. Curtice, Helen Curtice and Norman Curtice,

Ross P. Curtice, Omaha; Gene A. Mairs, Dyer
& Bro., St. Paul; L. U. Pills, 0. K. Houck, Mem-
phis; Mr. and Mrs. C. G. Campbell, Mr. and

Mrs. R. A. Bryant and Mr. and Mrs. J. A. Frye,

Knight-Campbell Music Co., Denver; Mr. and

Mrs. E. C. Rauth, Mr. and Mrs. C. B. Gilbert

and H. S. Grover, Kocrbcr-Brcnncr Co., St.

Louis; Mr. and Mrs. A. H. Bates. Ohio Talk-

ing Machine Co., Cincinnati; J. D. Moore and

T. E. Swan. Talking Machine Co. of Texas,

Houston; W. G. Walz, G. G. Neville and F. L.

Koons, W. G. Walz Co., El Paso, T6x.

Opening of the Jobbers' Convention
liiiiiiiiiiiiiiiiiiiiimiiiii inn 'i 1 1 n ii ii i in i

i
i
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Colorado Springs, Colo., July 13.—The fifteenth

annual convention of the National Association

of Talking Machine Jobbers opened at the mag-

nificent Hotel Broadmoor here on Monday

morning with over 90 per cent of the Associa-

tion membership represented. The majority of

the attendants arrived on the special train from

the East and many others joined the party here.

Careful attention had been given to tli

111 Uiai'MMWJliIJI'lJ "I LI
1 J IU Will IKliiiiOl

and many matters were discussed by the execu-

tives en route, consequently the sessions went

along smoothly and excellent results were ac-

complished.

It is expected that as 'a result of the conven-

tion some new developments are to be looked

for in the distribution of Victor goods. The

jobbers realized that unusual economic condi-

tions require study and the adoption of new

icthc

of the problei tha the

business in general.

The delegates to the convention were very

optimistic regarding the future of Victor busi-

ness and were apparently satisfied that their

trade has handled the situation well to date,

has suffered less than others and promises quick

recovery. The messages brought from the Vic-

tor factory by Ralph L. Freeman and other

officials proved most encouraging.

The first session of the convention, which

opened Monday morning, was given over to

reports of officers and committee chairmen.

President WisweWs Report

Following the opening of the meeting Presi-

dent Leslie C, Wiswell read his annual report

as president of the Association in which he in-

corporated a number of important and interest-

ing suggestions. President Wiswelfs address

was, in full, as follows:

"The hour has arrived, as precedent dictates,

for your president to give you an accounting

of his stewardship during his term of office just

,ding.
fif-

The Hotel Broad:

"Wc are meeting on this occasion, our :

teenth annual convention, for the consideration

of great problems of a business nature that

affect our particular industry. It is safe to

(Continued on page 105)
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Confidence in the future and what it

holds for every Victor distributor and

dealer, is what impelled us to acquire

our new and much enlarged home.

We feel that despite any present in-

dustrial depression the Victor dealer

is warranted in preparing for an ever-

increasing growth in his business.

As distributors we have expanded

and we will continue to widen our

Service.

THE TOLEDO TALKING MACHINE CO.
TOLEDO, OHIO

WHOLESALE EXCLUSIVELY
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; that tlierc never has been a time in our

business when so many serious problems con-

fronted us.

"Ii would lie flirting with the impossible

should T attempt, in ibis report, to correctly

diagnose our problems and offer presumably
infallible remedies—rather let us, by sane,

sound and mature judgment, endeavor to solve

our problems as best wc can while here gath-

ered together.

The Question of Meeting Existing Conditions
"Economically the whole world is out of bal-

ance. It would be foolish not to frankly ac-

knowledge, iu discussing our commercial situa-

tion, that wc are surrounded by economic diffi-

culties, but, gentlemen, it would be absolutely

ridiculous to say that wc shall not surmount
this situation.

"One of our sufferings is from the aftermath

of good times and high prices, from the war
destruction with all its reaction upon us through

the greatly lowered standards of living in for-

eign countries. In sonic ways the situation is

even more difficult than that following the Civil

War, for now our economic situation is more
complex and we are not alone confronted with

a domestic problem, but with a world problem.

We may well congratulate ourselves, as our

difficulties arc less by far than those of Europe.

We have passed the danger point; our financial

system has stood the strain; our people have
plenty of food and clothing. Wc possess as a

people great intelligence, courage and sincere

ideals. Many of our readjustments can be

brought about only at the expense of time and

patience,

Business Has Shown Self-control

"May it be said to our everlasting credit that

all classes of business—employer and employe
—have shown varying degrees of self-control in

this problem of readjustment, and no greater

lesson can be learned than that as a people we
must not only get but give service. All our

problems- -economic, business and moral, yes,
our happiness, are measured upon our practice
of the great fundamental, service. It is obvi-
ous to you all that there has been a tremendous
slowing up in our Victor business. This is not
due to causes over which we have control nor
to our merchandise, for of the latter be it said
to the credit of the Victor Talking Machine Co.
that they have not departed one iota from

L. C. Wiswell, Retiring President

their set standards and high ideals of manu-
facture, no matter how beset with manufactur-

ing difficulties, nor faced with consequences of

financial loss to themselves. But there are cer-

tain facts and conditions known to all which wc
can neither dispute nor ignore. Whatever may
be said as to its origin, there has been a marked

and distressingly disastrous depression in busi-

ness and industry affecting the entire country.

Consequently, great financial losses have been

suffered and hundreds of thousands thrown out

of employment. This all means a loss of pur-

chasing power and has accelerated the general

depression by reducing the demand for products,

and I include in this category Victrolas and

Victor records, which otherwise would have

been purchased.

Three Executive Committee Meetings

"Passing on to the business at hand I will

endeavor to be brief. Since our last convention

at Atlantic City your executive committee has

met three times—first in New York, in Novem-
ber; in St, Louis on April 4 and 5, and in Bos-

ton two days later. April 7 and 8. These latter

(wo meetings were open meetings and were at-

tended, with but a few exceptions, by every

member of our Association. I need not elabo-

rate on the accomplishments of these meetings,

as they arc fresh in your memory and, if I am
not mistaken, they were the most profitable ex-

ecutive committee meetings ever held by this

Association.

Finance

"Our financial as well as our membership

situation will be fully covered by your treas-

urer and by the chairman of the membership

committee. Accordingly, I shall not intrude

upon their reports. I only bespeak, in passing,

your kind consideration of the treasurer's re-

port. We are a working organization, doing

things, as you know, and it costs money these

days to accomplish results.

Legislation

"Your legislative committee has been busy,

working in the interests of the movement for

the elimination of the excise tax of 5 per cent

now levied on talking machines and records, as

well as on all musical merchandise; also for the

repeal of the excess profits tax, favoring in place

of this tax a sales tax as fostered by the Music

Industries Chamber of Commerce, of which wc

are a division member. Mr. Mickel, chairman

(Continued on page 107)
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of the legislative committee, will cover this

subject in his report.

Legal Situations

"Since our last meeting the so-called Macy

case has been tried and a verdict rendered.

You are all acquainted with the details of this

verdict- Our counsel, Mr. Montague, in his

address before our two open executive com-

mittee meetings, slated that while the verdict

rendered was against the defendants, still a

great moral victory was won in that the verdict

definitely cleared the atmosphere regarding the

right of refusal to sell, which Mr. Montague

explained in detail to us at the time.

Music Industries Chamber of Commerce

"It was my privilege to attend two meetings

of this body, one of an executive nature in

New York, last November, and the other their

annual convention, held in Chicago during May.

There was nothing done or accomplished at

either of these meetings of a talking machine

mittee, has undertaken to stage a golf tourna-

ment that will long be remembered as the finest

golf tournament you ever participated in and

I sincerely trust all golfers will enter. Mr.

Roush and his able committee I also wish to

thank for their efforts.

Two Important Suggestions

"l have two suggestions to make to you at this

time: First, that wc carefully consider and

weigh with calm judgment the advisability of

recommending to the Victor Talking Machine

Co. that they in their wisdom give the trade

some relief in the matter of moving the outstand-

ing stock of the large period type Victrolas.

"Second, that your executive committee be in-

structed to consider the feasibility of holding one

mid-Winter open executive committee meeting

at some central point, easily accessible to all, in-

stead of two meetings as held this year and last.

This suggestion is made because I believe it

would work to the advantage of all and it will

men and our national councilor, who have helped

make my administration a successful one.

"Furthermore, I desire to record my sincere

thanks to the trade press for the wonderful pub-

licity and help they have extended to our Asso-

ciation during the year.

"I pray that this Association may continue to

give maximum service to its members as it has

done in the past. I am most certain it shall. Be-

lieve me when I say that I sincerely appreciate

the opportunity and honor of serving yon as your

president during the past year and I trust that

my efforts in your behalf have heen in accord

ivitli what yon would have wanted me in do"

Report of Secretary Trostler

The next report was that of the secretary, A

who offered some pleasing facts

membership of the Association

trade nature which would form the basis for a

report. However, there can be no question as

,o the value of this organization. It will func-

tion for the good of the music trade m general.

,3lking machine lines included, but, being con-

ceived and born in the piano trade, it has not

yet fully realized that the talking machine busi-

ness, While a child in comparison to th<.piano

business as far as age is concerned, has far

out-stepped the piano business m the point o

sales volume. However, the executive officer

of the Chamber are now keenly alive to our

importance in the trade and 1 believe that from

now on they will give more direct efforts and

attention to our problems.

United States Chamber of Commerce

"We were ably represented in this body by

our national councilor. French Ncs.o Mr

Nestor's report as national councdor ^ « «

his attendance a, the meeting, of he Cham

ber as well as the votes on .he vanous referen

dums issued by the Chamber.

Convention Arrangements

"Nothing has been left undone by the ar-

rangements committee to make th.s c0 ' 1

^
11 ' 1

interesting, profitable ^f^^X-
gram, which you are fam.har with, co, cri e

thing and I wish, at this time, to official^ thank

Mr
8
Bennett, chairman of the arrangement

committee, and all his co-workers. They had a

big.job and sure have done it wisely and well.

"Mr. j. C. Roush, chairman of the golf corn-

certainty cut down expense, something wc all

arc trying to do. Further, it would save consid-

erable time for your officers and executive com-

mittee.

Exprcssions 0 f Appreciation

"My report would be incomplete if it fa.led to

"
hcrUrc. their representation at tfe.s eon-

v,n »™ d fti splendid entertainment the, »v
"°

, jdcd (or ..s prove that they are with us. I

j - .„ ..nress my personal appreciation

daily the executive members, comn.mce cl.a.r-

"It gives me a great deal ol pleasure to give

you a resume oi the work done in the secretary s

office during the past year.
.

••Matters of importance have been submitted

through the proper channels and have been han-

died as. I hope, all of you feel they should be.

Your secretary has been in close touch with the

president and other officers and committee men

at all times, knowing just what is going on lor

the good of the industry and the Association.

Matters of importance have always been trans-

mitted promptly and clearly.

'To-day our membership reads as follows:

seventy-two parent houses and seven branch

houses, or a total of seventy-nine members. We

have not lost a member during the past year

and still call your attention to the (act that

(Coiiltiuirrf on tape 10''
I

Service

Dependable - Constructive - Intelligent

Putnam-Page Co.
Peoria, 111.
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Father Knickerbocker Says:—

Now is the time to give a thought to Fall

business. In planning your sales campaign, plan

to make use of the numerous sales helps available.

These helps are tried and proven. They have

been devised particularly and exclusively tor the

Victor retailer.

An important part of Knickerbocker service is

co-operation with the retailer in the most efficient

use of these helps. Let us help you have big Fall

business.

TALKING MACHINE G»
Metropolitan. Victor Wholesalers

156-140 Vtart I^tkSt.tTewyorJcGitij^
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there is one Victor jobber in the United Slates

who is not a member of our Association. The
membership committee have worked on this,

but have been unable lo obtain their application.

"It is most gratifying to report that our entire

membership have paid their yearly dues. There

was an assessment levied at the open executive

meeting in April which was passed on unani-

mously by the members present—all of which

have been collected with the exception of one

member, and up to this time check for same has

not been received.

"President Wiswell has called two executive

meetings. The first, a closed executive meeting,

November 8, 1920, Commodore Hotel, New
York. Tho second was an open executive meet-

ing for the Western distributors in St. Louis,

April 4, and for the Eastern distributors in

Boston, April 7, and a further executive meet-

ing to go over matters referred to the execu-

tive board at these open meetings in Philadel-

phia, April 11, 1921, after which a joint meeting

with the directors of the Victor Talking Ma-

chine Co. was held in the offices of the com-

pany on April 11, 1921, and matters pertaining

to the industry being discussed and our find-

ings transmitted to the members by a letter

over my signature.

"Our national councilor, Mr. Nestor, is en-

titled to our thanks for the manner in which he

has analyzed and handled the referendums is-

sued by the United States Chamber of Com-

merce, Nos. 33, 34 and 35. I assure you, gentle-

men, it is some task to analyze them.

"I also wish to express my appreciation of

the wonderful work done by our able arrange-

ments committee, both in assisting mc at the

time we held our open meetings in St. Loujs

and Boston and also for the wonderful work

done in getting together this convention.

"Treasurer Reynalds. in his report at our last

convention, June IS, 1920, advised us he had a

balance in bank and Liberty bonds aggregating

$1,083.25. Since then this office has sent him

cash, covering dues received from members,

$7,550—amount received covering special as-

sessment, $3,725, or a-total of $11,275.

"During the year 1920-21 I have sent out

regularly the monthly delinquent report, but

received very few returns, therefore found it

necessary to issue a delinquent report in No-

vember. 1920, carrying with same all delin-

quent reports referred to mc from April, 1920.

to November, 1920. Also issued a delinquent

report in May, 1921, carrying with it all de-

linquent names from December, 1920, to May,

1921. I take it, nevertheless, that your new

secretary will find it necessary to issue a de-

linquent report each month hereafter, as condi-

tions have changed very materially.

"I recommend the following: That branch

membership in this Association be abolished.

All should be full membership.

"I have had the honor of being on the execu-

tive board—serving three terms as treasurer

and two terms as secretary and want to say to

one and all that I enjoyed every bit of the work

which was charged to mc to do. Every member

and officer that I have asked to assist have

done so willingly and I want to say, further,

it is a pleasure indeed to be associated with

men of the type and caliber that make up this

Association.

"Take great pleasure in respectfully submit-

ting to the members of the National Association

of Talking Machine Jobbers the above report

for their approval."

cess profits taxes and substitute therefor some
form of commodity sales tax. In the course of
his report Mr. Mickcl said:

"Since the last executive committee meeting,
hold in April, extensive work has been done and
a strong effort put forth to bring about the
repeal of the excise tax and adoption of the gen-
eral sales tax.

"That our members may have a clear idea of

what was done by the National Chamber of

Commerce on Referendum No. 34, which was
submitted April 8, of this year, we wish to sub-

mit a recapitulation of the action of the Cham-
ber of Commerce on the first six questions.

"Five hundred and seventy-four organizations

"You will note that on Question 3 a large

majority oE the Chamber of Commerce voted

in favor of continuing the excise tax on certain

classes of articles, under which hearing our

business comes direct, and so strongly were

those who voted in favor of continuing this that

in Proposition 4 they ask, 'Should a sales lax he

levied instead of excess profits tax and excise

tax?' While a dominating majority voted in

favor of repealing the excess profits tax, yet

:d with the excise tax they voled

agair

"Also

the sale:

epcaling i

iskinp 'Whether or not

Id be levied,' tin: I lO! for

l hat ed up nth

Geo. E. Mickel

filed ballots, with a total vote of 1,800. Results

were as follows: Votes In favor Opposed

"1—The Excise Profits Tax should be re-

pealed 1718 «
"2—Revenue! now derived from the Ex-

cess-Profits lax should be obtained mainly

from taxes on incomes 7S7J4 1C04J4

"J—There should also be excise taxes upon

ionic articles of wide use but not of first ne-

cessity 1217J4 504JS

"4—Sbould a sales tax be levied instead of

llic taxes mentioned in proposals 2 and 3

auove 706tf 8S7J4

"5—Should a sales lax be levied in addition

to such taxes as arc mentioned in propositions

2 and 3 above 767J4 89054

"6—Members voting in favor of question A

or 5 above are asked lo indicate below the

type of sales tax they advocate; (vole for one

only):

(a) A General Turnover Tax 512

(b) A Limited Turnover Tax 182

excise tax, that is, had the organizations voted

in favor of Question 5 it would have been in favor

of repealinR the excise tax under which we arc

now laboring. The analysis of the vole on the

six questions very clearly shows (hat there is a

strong sentiment in favor of the excise tax and

clearly shows that had the direct question been

asked 'Shall we have a sales tax,' without being

tied up to any other issue as the case was. it

would have carried by a strong majority.

"In submitting Referendum No. 36, sent out by

the National Chamber of Commerce June 7, the

proposition is put up to us in a more concise

form and we as an organization should so far as

is possible use our influence to sec that the two

questions—one of repealing the excise tax and the

other, that of initiating a sales tax—are brought

about. This is of extreme importance to us, for

the National Chamber of Commerce has a big

voice in matters of this kind, and unless there is

a clean, clear-cut vote in favor of repealing the

excise tax and in favor of adopting the sales tax

it will not be accomplished. That is the reason

that your commitlce addressed you on June 20

asking for your co-operation in the local chambers

of commerce with which you may be connected.

See that your local organizations stand right on

this. If wc can get enough fellows throughout

the country to sec that this is done, there need

not be any fear as to what the ultimate result will

be.

"The commiltec wish to thank our membership

for the activities already shown in following the

suggestions of the committee during the past few

months. In the earlier part of the session of

Congress a number of matters were so urgent

that, while tariff and taxes are of paramount im-

portance, yet Congress did not seem to give them

first attention. However, I note that Mondell,

(Conlittm-d on page HI)

4fe

Report of Legislative Committee p

W. H. Reynalds, the treasurer, presented his

formal report of the Association's finances, fol- .

lowing which George E. Mickel. as chairman of

the legislative committee, presented his most

important report, in which he took occasion to

emphasize the necessity for the Association

members to give earnest and active support to

efforts being made 10 eliminate excise and ex-

^Msjiaiippi
AlibafnA

Flot'idA
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The Great Superiority of

the Victrola Line

IV e undoubtedly have on

hand the Victrolas and

Records lacking in your

stock. TODAY is the best

time to send for them—and

learn hoVI splendidly vie

can take care of y o u r

requirements.

Building pictured above, Ideated at First and State

Streets, Detroit, is Hit headquarters. of our wholesale

Vietrola and Record business

—Makes it Naturally the

One Which it is Most
Greatly to the Dealer's

Interest to Sell

For everyone knows Victrolas and Victor Records.

They arc first in mind whenever anyone thinks of

talking machine products or considers such a pur-

chase. They are more easily sold than any other.

A fact which means greatest volume of business

—

and profit I

While the Victor name itself, with the fame and

prestige inseparably linked with it, is an asset of

wonderful value to your organization, bespeaking,

as it docs, quality, reliability and satisfaction of the

highest order.

You'll Find the Grinnell

Service a Valuable

Business Aid

Shipment same day order is received is our un-

varying aim. With this endeavor is combined

especial care in filling your order and preparing

shipment.

These factors, together with our ever-ready stock

of Victrolas and Records and the superior transpor-

tation facilities at our command, place us in position

to be of utmost helpfulness in enabling you, at all

times, to be splendidly prepared to meet the demands

of the public you serve.

Avail yourself, in your next order, of the business-

building Grinnell-service.

GrinnellBros
Wholesale Distributors

of Victrolas and Records

First and State Streets

DETROIT
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Republican I! leader, after conferring with

President Harding and Chairman Fordney, stated

that tlie tax matter would be taken up imme-
diately after the tariff law is passed, so it be-

hooves us to at once get active in whatever effort

we arc going to put forth.

"About three weeks ago while in Washington,

in conversation with George W. Pound, he urged

upon me the importance of our soliciting our Con-
gressmen and Senators for active participation in

these two questions. There arc so many of them
thai are just lukewarm on the proposition and so

few that are at all aggressive, that where it is

possible to secure one man who will do some
real aggressive work, it amounts to so much
more than just to follow, so again the ball is

thrown back to us.

"What Mr. Pound says is needed is help in the

House. The home influence so far as is possible

brought to bear—a strong appeal from the home
folks is what he thinks will be of very great as-

sistance in securing the active co-operation of

the Representatives. Write the Representatives

from your own districts, and not only write them
yourselves, but get others to write them, and, as

Mr. Pound says, tell them—'That you arc en-

tirely willing to pay your share of taxes but are

not willing to be picked out for discrimination.

That the excise tax on music is unjust, unfair and

a discrimination. That you cannot stand it.

That business won't bear up under that extra

strain in these days of evolution and depression.'

"Get every dealer to write the Representative

from his district appealing to him to use his in-

fluence and actively support the repeal of the

excise tax and to support the commodity sales

tax. It behooves us who are so directly affected

and interested to get extremely active. The ques-

tion of an equitable and efficient taxation is a

national problem and you will find the business

man as well as the consumer deeply interested

in the enactment of a tax law that will provide

sufficient revenue for the Government and yet

be equitably distributed.

i submitting report il

ivc arguments
as 1 believe \

the propositio:

ars giving yoi

seless for us to

i the advisability

we are all thoroughly

n. You have already

u the best arguments
in the world in tavor of a commodity sales ta>.

iind for the repeal of the excise tax, but it is up to
each of us to get extremely active and I strongly
urge upon every member of our Association to do
three things:

" "Urge upon your Congressmen yourself the

necessity and importance of this question.
" 'Sec that your dealers follow the same line and

to

r of June 20, and I trust have been doing

: efficient work. There is still time for you
tlist' the active co-operation of other business

Report of Traffic Coi

E. C. Raulh, chairman of the

tee, made the following report

Traffic Committee of the Assoc

"Freight rates during the pa

high, have been very stable,

no changes in the rates for our

this f cc lias b.

.11,,:
: to cporl."

jmmodity. Foi

en very inactivi

Manitou, at Base of Pikes Peak

that they have clearly in mind the two points we
want to cover— that of repealing the excise tax

and initiating the commodity sales tax.

"'Enlist the active co-operation of your busi-

ness friends in the organizations in which you
arc a member. See that you keep actively and

aggressively interested in this until the whole

Association has properly registered its vote with

the National Chamber of Commerce'
"The vote on Referendum No. 36 will have to

be in by July 22. No doubt the majority of our

membership followed the lines suggested in our

Favor Adoption of Sales Tax
Following the presentation of the report of

the legislative committee the Association went
formally on record as favoring the adoption of

a general sales tax as presented in Referendum
3(. of the United States Chamber of Commerce,
and a resolution was passed favoring the repeal

of war excise taxes. The general feeling of the

Association is that the time has come for a

lessening of taxation and a more economical

administration of Governmental affairs, to Hie

end that business may not be harassed by undue
taxation.

Discuss the Handling of Instalment Paper
During the Monday session Uie jobbers de-

voted considerable time to a discussion of the

subject of handling instalment paper. This very

important topic was given the most careful con-

sideration and the interchange of views was
most illuminating and helpful.

Enjoy Automobile Trip

In the afternoon the talking machine jobbers

enjoyed a great treat in the way of an automo-

bile ride which was made around the circle to

the Garden of the Gods, Manitou, to the Cave

of the Winds and back to the Seven Falls.

Those who participated had a splendid oppor-

tunity of getting a close-up view of the won-
derful Colorado mountain and canyon scenery.

ally itlMlM

on page 112)

Increase Your Victor Sales By Attending

A cKA&afe^Conference on Sales and Service
Larger Sales and Easier Sales, by Better Informed and More Efficient Victor

Salespeople —these are the aims and accomplishments of our present series of Con-

ferences with Victor Dealers and Salespeople.

The results of past sessions speak for the success of the plan. "THE MOST
PROFITABLE WEEK 1 HAVE EVER SPENT"
is the unanimous testimony of all those who
have attended.

Summed up the Conference Idea is this:

Five consecutive days spent here with us, under

the direction of

MR. D. R. WALSH
who was for several years with The Victor

Company, assisted by other of our departmental

heads, discussing such subjects of vital interest as

Selling Machines, Selling Records, Advertis-

ing, Store Arrangement, Service Features,

Repairs, School Business, Stock

Keeping, Etc.

There are no fees of any sort aitathed to

your participation, and we most cordially invite

you, and as many of your salespeople as can, to

be with us. Please write for definite arrange-

ment as to the date.

2015-17-19

Grand Avenue

KANSAS CITY
MISSOURI

Distributors lor The Victor Talking Machine Co.—Exclusively Wholesale
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over t lie trip, which wai admirably arranged

Knd luccesifully concluded.

Elaborate Dinner Dance at Night

In the evening the entire convention party

were ihc guests of the Victoi Talking Machine

Co. nl nn elaborate dinner dance, for which

the Whitcman I lrch.es Ira furnished the music.

Kalph L, Freeman and Mrv [
rreeman received

I he guests and the entire a (Tail proved a distinct

success. It demonstrated further that the mem-
bers of the Victor Co. arc past grand masters

in the art of social entertainment. Nothing was
left undone to make the evening one of great

enjoyment and pleasure and there was a spirit

of . [he

The Second Convention Session on Tuesday

Louis Buehn
aid in the consideration and cliic'dati< n ol some
ni ilir matters being discussed.

Stcphens-Kellcy Bill Endorsed
I hc Association went mi record us endorsing

(ill, now before t ongrcss,

ic the maintenance of re-

larked articles. This ac-

mpathy with (he attitude

ocialion toward this sub-

tile Slephcna-Kcllcy

and designed to leg

tail prices mi trade

tfou Is entirely in

generally of the A
Jcct,

Vote $5,000 for Chamber of Commerce
I'ht Music Industries Chamber of Conum

the As!

support ili.

.i> warmly approved and

to contribute $.\00n in

Lilir

New Officers Elected

The nominating committee, consisiin

A. Winkelman, C. A. tlrinnell and G.
hams, presented the following slate

officers:

President—Louis Buehn, Louis Buehn
Co.. Philadelphia. Pa.

Vice-president—A. A. Trostler, Schmel-
zer Co.. Kansas City, Mo.
Secretary—Charles K. Beniutt. Eclipse

Musical Co., Cleveland, O.
Treasurer—George A. Mairs, W. J.

Dyer & Bro., St. Paul, Minn.
Executive Committee—L. C. Wiswell,

George E. Mickcl, J. N. Blackman, J. C.

Roush, Thos. F. Green. Wm. H. Rey-
nalds, George A. Dodge, W. F. Davtsson.
C. H. Grinnell. Fred H. Putnam.

The suggestion of the nominating committee
was unanimously adopted amid enthusiasm. It

was also decided lo hold the next convention at

Atlantic City.

Thanks the Trade Press

The resolutions committee rendered a report
thanking the Irade papers for the support given

tribute d so

out that

\i tin

A. Trostler, Vice-president

naterially to its success, and pointed

Is co-operated fourteen hundred
igbt hundred agencies sold a million

day.

>se of his address Mr. Manlcy an-

swered .i number "i pertinent questions re-

garding the company's methods and policies,

which were put to him by various jobbers.

This closed the Tuesday session, the members
preparing for an afternoon of pleasure.

Tuesday Afternoon Outing

Precisely at 2 o'clock Tuesday afternoon the

entire convention party boarded special auto-

mobiles for the seventy-mile trip to the top of

I'ikcs Peak and return, which, unquestionably,

proved the real sensation of the entertainment

program. The climb to the summit, over four-

teen thousand feet above sea level, was full of

thrills as the road wound through Utc Pass

convention mi TUCS- 'he Association during the year, and for the

generous publicity given the convention plans.

J. A. Manlcy Makes Interesting Address

Gateway to Garden of the Gr.ds

along ridges and then switch-back fashion up

the sides of the peak itself, the high altitude

proving annoying to only a few of [he parly.

\ most unusual and enjoyable feature was a

beefsteak barbecue at Glencove Inn on the

Pikes Peak road after the ascent bad been made.

Chefs from the Hotel Broadmoor had charge

of the barbecue, which was held in a deep glen

surrounded by mountains. The novelty of the

affair and the picnic atmosphere made a strong

appeal. After the dinner the party returned to

the Hotel Broadmoor, covering the last part of

the journey by moonlight. The arrangement
committee bad not overlooked a single detail

ill making the trip extremely interesting and
pleasurable and everyone who participated was

Charles K. Bennett, Secretary

unanimous in extending full credit and apprecia-

tion for the complete success of the outing to

the committee, whose efforts were so admirably

illustrated in the success of this wonderful trip.

Important Topics Discussed on Wednesday
j

The final, and in many respects the most im-

portant, business session of the entire conven-
tion was that held on Wednesday morning, when
the floor was turned over to the Victor Co.

executives. The session lasted until well after

the scheduled hour for adjustment, but so im-
portant were the matters presented for the con-

sideration of the jobbers that the time con-

sumed seemed rather limited to those who bad
the privilege of being present.

L._ C. Wiswell, the retiring president of the

Association, presided at the meeting and in-

vited Ralph L. Freeman, director of distribu-

tion of the Victor Co., to make the first address.

Mr. Freeman, however, expressed a desire to

hold his remarks for a later period of the

meeting and then present them as a sort of

recapitulation of the matters brought up by the

other speakers.

Macdonald Reviews Situation

J, S. Macdonald, sales manager of the Vic-

tor Co., was the first speaker. He reviewed the

general business situation, and particularly con-

ditions in our own industry, at length, and
pointed out in detail the proper and improper
methods employed in meeting the various busi-

ness problems that have developed, or promise

lo develop, in the industry.

Delano's Inspiring Talk
The next speaker was F. A. Delano, in charge

of the Victor School of Salesmanship, who de-

livered a most inspiring talk on what had been

learned and what it was desired to teach at

the school, his address being really a very com-
plete treatise on the proper selling of Victor

goods of all kinds, At the conclusion of his

talk Mr. Delano answered a number of ques-

tions put to him by the jobbers present, and
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in this manner added considerably

est and value of his discourse, which was mosl
illuminating.

Presents Complete Merchandising Plan
Ernest John, advertising manager of the Vic-

tor Co., aroused the enthusiasm of the audi-
ence when he presented a complete merchan-
dising plan for Victor goods which really rep-
resented the capitalization of the lessons learned
through the salesmanship course and the sys-
tematizing of the selling plans to a point where,
although more or less standard, they were elas-
tic enough tp apply to any retail Victor busi-
ness.

Ralph L. Freeman's Remarks
Ralph L. Freeman, the next speaker, pre-

sented in detail the various developments in

Victor Co. products and merchandising poli-
cies, which appeared to meet with the full ap-
proval of the jobbers.

Manufacturing and Distributing Schedules
The final speaker was E. J. Dingley, assistant

sales manager of the Victor Co., who went into
some detail with the jobbers regarding the man-
ufacturing and distributing schedules now in

force, or which the company contemplates put-
ting into force in the future.

Constructive Ideas Predominate
Taken all in all the entire meeting was full

of constructive materia'] calculated to aid the
wholesalers, and through them the retailers, in

meeting general business conditions successfully
and developing increased business for Victor
products in the future.

A Fitting Climax
The jobbers, in arranging for the meeting,

expressed the hope that the Victor Co. officials

would dwell chiefly on the question of sales-

manship, and the results of the meeting indi-

cated that this wish was well gratified. The
gathering was in every respect a fitting climax
to the splendid work of the entire convention.

In the afternoon following the business meet-
ing there was no fixed program of entertain-

cvening, so the jobbers and their parties enjoyed
at will the various sports offered by the Broad-
moor, including autoing and golfing. The ma-
jority, however, took the opportunity to witness
an exciting game of polo.

mis, some music hy Whit
bursting of balloons and

to make banquets lively si

hibition. A booklet conta

ions songs aimed at pi

ings that

advent of

j Annual Banquet Wed. Night
Sn'rT,;-i;cM:ji:4.[iii.c.it:rtW!!S'!3ir:iiflii:::ij:i,*'ijii L'i.Lv;i..

,

i; <. i:-,;

The annual banquet of the Association, which
was held at the Broadmoor Wednesday night,

proved a most admirable wind-up to a thor-

oughly successful and enjoyable convention.

The ballroom of the hotel was well filled with

the guests of the Association and the discus-

sion of an exceptionally fine menu was accom-
panied by selections by the famous Angel

adc 11k
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the per
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re I at he
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TO VICTOR DEALERS
Bigger business with consequently greater profits is being secured by hundreds of

Victor Dealers as the result of their use of our Sales Promotion Services.

You should at least be familiar with the character of the valuable business-getting

ideas which we are regularly putting before Victor Dealers.

Use the Coupon Below and

Get Your Name on Our List

so you will receive our mailings regularly.

If there is any item regarding which you

would especially like information, check it on

the coupon and we will send samples and full

particulars.

Reincke-Ellis Company
"Business Builders for Victor Dealers"

215 No. Michigan Ave.

CHICAGO
45 East 34th St.

NEW YORK

Reincke-Ellis Co., 215 No. Michigan Ave., Chicago:

We are interested in items checked below. Please send

samples and information.

Stationery
Monthly Supplement Env. Service

Record Delivery Envelopes
Monthly Letter Service

Q Prospect Letter Scries

Victor Record Blotters

New Records Magazine
Victrola Protccto Covers
Tape and Motstener
Red Seal Record Mirrors
Victor Dog Bangle Pins

Victor Artist Fans .

Window Display Service

Red Seal Record Wall Clock

Signed

Address
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MK NICKEL
J^W- SERVICE
'"'A "HIS MAStER'5 VOICE" /\ />*»

/WN OMAHA
EXCLUSIVE VICTOR JOBBERS - 1414-1416 HARNEY ST.,OMAHA,NEB.

EXCLUSIVE VICTOR JOBBERS- 411 COURT AVE., DE5 MOINES. IOWA.

MICKEL sVjjfe,
SERVICE

"HIS MAStER'S VOICE"

rom
DE5 MOINES
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tribution of the Victor Co., who amid much en-

thusiasm delivered the following message:

j^
RALPH L. FREEMAN'S ADDRESS*

|

"Other representatives of the Victor Co, have

adrcssed your membership on specific matters

indicated by your committee on arrangements

to be of special interest at this time and, ac-

cordingly, my remarks must be brief and along

general lines.

"Fourteen wonderful years have passed into

history since a meeting of your Association has

been held under business conditions compa-

rable in any way to those applying to commerce
to-day. There is a fascination about reminis-

cence, but looking backward can only be made
profitable if it is done with the view of prepar-

ing for (he future through basing one's plans

upon accurate knowledge of what has happened

and why things did happen time after time in

about the same order.

"The all-absorbing question of to-day is 'How

is business going to be?' One man's guess is

about as good as another's, but we believe it is

possible to thoroughly understand the trend

of events, compare conditions with those ob-

taining at other periods of industrial relaxa-

tion and arrive at an opinion which will be

something very much more reliable than any-

body's guess. It is perhaps not too much to

say that most of the acute troubles of business

men arc caused by their failure to prepare for'

what might have readily been foreseen.

A Lack of Foresight

"Looking back it seems ridiculous that any-

one could have supposed that the inflation ex-

isting at the end of the war and the boom busi-

ness resulting therefrom could continue. Yet

the great majority of business bouses did, and

continued on their thoughtless way, allowed

their liquid assets to be converted into special

dividends, piled up stocks of manufactured

goods for which the demand had abated and

suddenly, nearly a year after the reaction had set

in, found themselves facing the necessity of

borrowing money to pay taxes on last year's

profits.

"It is safe to say that history will repeat itself

in the present case and the process of recon-

struction will have to run through several dis-

tinct phases before commerce can proceed un-

hampered by artificial conditions.

"The first period in this, as well as the indus-

trial crises of the past, may be termed the

'Period of Resistance,' in which everyone makes

a futile effort to hold his position while all

otlfcrs arc making sacrifices to the necessities

of the case.

"This period of resistance is invariably fol-

lowed by a period of more or less frantic effort,

in which everybody tries by adjustments and

changes to improve his condition, but without

much regard to the general welfare. In the

language of our trade, we might call this the

'Jazz Period'—a lot of action accompanies this

movement, but the harmony is hard to detect.

This state of affairs continues until the futility

of such individual experimenting comes to be

more or less generally recognized, after which

there is a pause for reflection and close analysis

of what each line of effort has produced. The

minds of people of all classes become clarified

on certain fundamentals which in the excite-

ment of the recent past have been overlooked,

and a natural desire for peaceful progress finds

expression. They are ready to go to work and to

derive happiness through relief from the past

strain. From this point starts the period of

permanent reorganization and the movement

toward better business grows steadily in vol-

ume and force.

Have Passed Period of Resistance

"We have passed through the period of re-

sistance. This is evidenced by many things—

the conciliatory attitude of governments, the

willingness of capital and labor to negofatc

and accept something less than they feel en-

titled to. a searching out of the things that

constitute drav
of desire to re

try and comm.
problem of re-

wind! means
Some progress

ess of dellatioi

a dollar has be

;her« it slo

sixty-seven *

power at p;

many moulli

cks and a general expression

»ve them. Captains of iudus-

workmen arc intent upon the

ring a condition of normalcy,
ilimited opportunity for all.

being made in the great proc-

Already the buying power of

raised from thirty-eight cents,

t the height of the boom, to

.
as compared with its buying

i 1913. Our opinion is lhat

how many of you know that this happy out-

come was the result of deliberate reasoning

and decisions dating back many months. I

want to make a special point of having you

know lhat our present position is due to the

wisdom of the man who has done more for the

industry than any other—our revered president,

F.ldridge R. Johnson.

"Ignoring the bewildering opinions of those

who talk fnsler than they think, he studied the

records of economic developments for a hun-

dred years back, thoughtfully applied (he knowl-

edge thus gained and deliberately told us that

I husband our strength. To those of

injected to the full force

ntold quantities of Victorand foi

goods Mr. Johnson's words seemed to be

ultra-conservative and I know a majority of

you gentlemen were dissatisfied with our de-

liberate procedure. It is only fair to tell you
of this additional evidence of the genius of our

leader.

The Working Out of a Prophecy

"At the beginning of 1920 the Victor Co'.'s

prophecy was, 'There is a probability of

overproduction of inferior goods, as the Amcri-
.

,vb.: bi ufa< and

Ralph L. Freeman

plctcly restored to health. We believe there

will be periods of brisk business to meet sea-

sonable demands and relapses in sympathy with

unfavorable developments, that each such re-

lapse will be of shorter duration and less acute

and that the general tendency will be toward

better conditions.

"Now, with the permission of the ladies and

guests, let us consider how we stand in our

own industry:

Victor Co. Avoided.Mistakes

"You know, of course, that the Victor Co.

avoided the mistakes that have so embarrassed

many manufacturing enterprises, hut I wonder

merchants handling talking machines and records

of established quality can look forward to a ban-

ner year with the utmost confidence.' At the end

of 1920 there were more unsold talking machines

in America than had ever before been accumu-

lated. But the Victor company's stock of fin-

ished goods amounted to less than 5 per cent of

its inventory and represented only the product

of the last few days in process of being shipped.

"At the beginning of Ibis year we said: 'The

prospect of any talking machine manufacturer or

dealer for business in 1921 must depend largely

upon whether his past record has been good or

bad. The inflation in public demand is disappear-

ing and inferior products or unsound policies

cannot thrive on the small volume of business

lhat will remain to them. The outlook for manu-

facturers and dealers who have been simply float-

ing on the wave of demand created by the war

and the industry of others is not good.'

The Present Situation

"Now, what is the situation as wc enter Ihc

second half of the year? Wc celebrated May day

by disconlinuing overtime work in our factories

and the reason was the weather ralhcr than lack

{Conl'mud on pagt U4/»)

\Y/E serve as the medium between the Victor factory

and the Victor dealer. We show the dealer how to

bring into full play the tremendous force behind Victor

merchandise and Victor prestige. To help Victor dealers to

be bigger, larger and more prosperous is our greatest effort.

ROSS P. CURTICE CO.
OMAHA, NEBR.
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of demand for Victor product*. Our sales to wc plain if wc have to work a bit harder to Gcisslcr and Perry li. Whit sit, regretting their

date arc well ahead of last year. Jobbers' sales market mir w.nes - Kailn r, we shoiiM work inability to bu present and extending good

Governor Shoup Speaks

The Governor of Colorado, Oliver H. Shoup,
was next introduced and delivered an inter-

esting and rather humorous address, in the

course of which he took occasion to compliment
the Victor Co., its distributors and the talk-

ing machine itself, while not forgetting to call

attention to some of the important industrial

features of his Stale, its opportunities and its

developments.

The gathering then adjourned so that the

guests could spend some hours daneing to the

music of VVhiteman's Orchestra.

production. Retailers have no excessive stocks

and wholesalers' slocks In most < uses amount to

less than they desire to carry for good service to

their trade.

"Production is keeping pace with the legitimate

demand, The quality of Vii tot produi is is higher

than ever. We have just ordered another large

uM(|iii [insii >! > lung .i we retain

lagc every day of strain makes us

stronger."

New President Introduced

The loastmastcr then introduced I.oi Buehn,

was received with much
cw brief words thanked

honor conferred on him

st support of the mcm-

Ihci

reporting your need*. /

than a surplus, Under hi

ilHIili tnuuim. [HWKHHEHHicjjH" E :< :i:
r- it -ii n .. c . i -I. J :i

-

Echoes From the Colorado Canyons
Lloyd Spe

dcclan I lio I

more to do v

.ade. Spenci

iny thing

icxt dec-

id

saw to it personally that

proper shape to contribute its share

Speaking of Wliitcinan's Orchestra, even the

loud train noise could not drown the melodies

m^iEMiMinjwmiinsi

the piano was in to the Pacific Coast. With San Francisco and

thfl

Spencer SufFering From Railronditis

beaten t

he lalkci

sided ci

"Jones fi

for Smil

do

ral ights

the one-

kc this:

o lowers

"We
I'll

It i Oh I

Fred P, Oliver, of the Blackmail Talking Ma-
chine .Co., although lie did some line work in

helping make arrangements tot the convention,
was unable to arrange Ins business affairs so

Westward Ho!
himself for an hour in getting dollar bills from

tlie talking machine men in change for fives

ami lens. Then at dinner everyone got change
of fives and tens in paying for meals. Efficiency,

bid the party Godspeed an

as far as Manhattan Transf

got started all right.

Charles Jacob, of Jacob Bros,, was the mil

one of the party to qualify as a bona-fide pian

manufacturer. A Jacob Bros, piano \va

stalled on the train for the use of Whitemuu
Orchestra and Charlie took tools in hand

Los Angeles only aboul 1,000 miles away the

temptation to follow Horace Greeley's advice

and go West proved too strong to be resisted.

Tom Green declares that the average run
of retail merchants can be divided into two
classes. The first is made up of the sort of

fellows who lack gumption, and, as he ex-

presses it, "have never made two passes in suc-

cession in their whole lives." The other class

is made up of the determined, aggressive type

Kenneth Reed Outfitted on Boylston Street

Joyed in the observation car. In fact, the fast

lick of the rails seemed to set a new tempo for

lie fox-trot music. The idea of carrying along
n orchestra might be adopted with profit by
titer associations, "Music in the home," etc.

The dining car conductor ran out of small
ills at Altooiia and one of the scribes busied

Getting Over "Little Joe"

of men, represented by the fellow who in a

pinch declares, "If I get by little Joe just this

once I'll shoot it all."

Even though close to a mile above sea level

Colorado Springs during the day does not

always offer that coolness which is so often

advertised but so seldom realized in connection
with Summer resorts. What beat there is, how-
ever, is of the dry sort and does not prove

Louis Buehn Ready for Pikes Peak Climb

The Original Pikes Peak

unduly oppressive. And then there is the com-
fortable feeling that goes with gazing at the

snow-topped mountains near at hand. Being
able to indulge in a miniature snowball fight

in the middle of July was a new experience for

most of the coiiventioners.

The humble, but at times expensive, galloping

domino must now divide honors with another



U4c

meant mostly "put."

At the luncheon

of Chai
and for some

"Put .

of them it

tendered the visiting jobbers
at the South Shore Country Club the tables were
decorated with handsome baskets of flowers
Which were tendered to the ladies present at
the conclusion of the meal.

A number of the jobbers walked hardly a block
from the lime they boarded the train i„ New
York until thcy'got off at Colorado Springs, with
the exception of moving from the observation car

' to the dining car and to and from the automobiles
at the various cities. It would prove an ideal
trip for a cripple, declared one of the party.

One of the ladies at least displayed some busi-
ness sense that should prove of value to the
"worser" half of the family. This particular lady
insisted on utilizing the odd hours in Chicago for
a shopping expedition. "Why not wait until we
are on our way back?" said the husband; "then
we will have more time." "We may have the
time, but we won't have the

i

reply.

Those who arrived in Chicago on the Eastern
special left their baggage right in the car until

they were ready to leave for Kansas City in the
evening. One jobber who left a pair of expen-
sive bags well filled in his compartment and who
attended a private dinner party in the evening
nearly had a fit when he went to the Union Sta-
tion and found that it was not there. It was a
quarter of an hour before he calmed down suffi-

ciently to understand that the cars had been
moved over to the Santa Fe tracks, where he
arrived barely in time to make connections.

The Atlantic City fans felt quite at home at

the Drake during their short stay in Chicago, for

the hotel » located right on the lake with a bath-
ing beach in front of it, rolling chairs for guestsand only a boardwalk missing to make the illu-
sion complete.

When the automobiles were ready to start from
t ic station in Kansas City for a lour of the city,
three motorcycle policemen, each
showing conspicuously, appeared on
The Victor jobbers didn't know at li

itinued from page 114b)

the ladies in Kansas Cii

men at Hutchinson, Kan,
from the local branch
ton ton meres.

It undoubtedly hurt

fares to-day

where the young ladk

money,

Ladies of Party Holding Baskets of Flowei
they were to protect visitors or townsmen, but it

developed that they were to clear the -way for
some for ty-milc-an -hour speeding which was part
of the local reception.

Burton Pierce, of the Jenkins Co., greeted til

jobbers at Kansas City, but was unable to g<

away for the convention. Needless to say,

voice was missed in the annual Angels' Chon
his

The J. W. Jenkins' Sons Co. pr< :ed fa.

sented at South Shore Country Club, Chicago
tainly saw to it that the special .train, so far as
their own lines to Chicago were concerned, was
handled in the best possible manner. W. E.
Eastman, a representative of the railroad, traveled

with the jobbers as far as Chicago, arranged for

special stops when desired, and proved most
solicitous regarding the comfort of the travelers.

Sunday was a day of rest for most of the party,

although several of the golfers made a round of

(Continued on page 114</)

As "All roads lead to Rome/' so

do all roads lead from Syracuse, which

is the natural center of distribution for

Victor Goods.

As a Victor Dealer it will

pay you to try our service

W. D. Andrews Company
SYRACUSE, N. Y.
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FRENCH NESTOR BECOMES ASSOCIATION GOLF CHAMPION
Annual Golf Tournament of the Jobbers' Association Attracts Large Number of Entrants Who

Compete for Valuable Prizes—The Various Winners and Their Scores in Detail

lionograph Co. joined in a

imc, which was greatly

siting jobbers.

special card of wel-

appredated by the

To while away the time for the youngsters and

the grown-ups, Charlie Bennett provided a box-

ful of toy balloons which were inflated and

thrown off to the (oiks along the route. The
bursting of the balloons by the strong-lunged

resembled a test of a rapid-fire gun. ,

A second baby daughter arrived at the home of

Clarence L. Price, in New Rochelle, vice-presi-

dent and general manager of Ormes, Inc., Vic-

tor wholesaler, New York City. The youngest

The Golf Club at the Broadmoor
Miss Price had a whole week to become thor-

oughly acquainted with her daddy before be left

for Colorado Springs on the Victor Special.

Many congratulations have been sent to Mr.
Price, on the arrival of this daughter, from his

wide circle of friends.

The lover of sport, whether golf, polo,
. horse-

:k riding, fishing, boating, motoring, swimming
tennis, should be right at home at the Broad-
6r, where facilities are provided for all of

Trostler, K. C, Rauth, Parham Werlein. Kenneth
Reed, Wallace Russell. W. F. Davisson, H. A*.

Goldsmith, G. T. Williams, E. M. Stem, T. E.
Swan, Sydney Myers, C. R, Moores, C. A. and
A. A. Grinnell, W. C. Griflith and J. C. Rotish.

The flag tournament was held in the' morning
and was in the nature of a qualifying round. It

was won by French Nestor, who got the C. A.
i' II trophy for low net score of 76. Louis

was second, with 78, and got the C.
Wagner trophy. C. A. Grinnell was
nth 79, and got the Ross P. Curtice
R. L. Freeman, with 83 net, got the

Sehinelzer trophy. A succession of heavy
showers starting at noon interfered with the
playing and served to discourage some, but the

kept on with the tournament despite
the weather. In the play for the Johnson cup
French Nestor won out with low net of 76
and will have his name on the cup. Louis
Buchn won place for name on the Blackmail
cup, with low net score of SI. French Nestor
cleaned up again by winning the Broadmoor
cup for lowest gross score for the day—thirty-
six holes in 176. Kenneth Reed won the Mickc!
cup, with net of 82; Lloyd L. Spencer won the
Corlcy trophy, a handsome silver tlask, more
ornamental Llian useful just now, with a low net
of 82. Sydney Myers, with a low net score of
83, won the Schmelzer prize, a fine golf club;
A. A. Grinnell won the Wiswell cup for low
gross score; L. W. Collmgs won the McCarthy
cup for second low gross score. The Roush
cup. presented to players irom one city who
showed best collective score in flag tourna-
ment, was won for Detroit by C. A. and A. A.
Grinnell.

The tournament, as a whole, proved the most
successful and satisfactory in the Association's
experience.

to his usual

Selecting a cl

The true cost of anything is the sum of the
wealth-creating efforts that have gone to pro-
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Best Quality Booths
AND YET -

very reasonable in pried
We now make it possible for the merchant de-

siring to modernize his store to do so at a min-

We can furnish standard unit booths in any
quantity and any finish or will submit special de-
signs and carry out individual ideas.
Although very strong, our booths are easily

set up and are furnished with special ventilat'on
devices. Glass is all set in high grade felt and
booths arc ABSOLUTELY sound-proof.
We have worked in wood for thirty years

and are located close to the best sources of lum-
ber, glass and finishing materials. We also have
excellent transportation and are willing to share
all these advantages.
Send for prices, etc., to the

STEPHEN C. JESSUP PATTERN WORKS
SALEM OHIO

SAN FRANCISCO DEALERS CHEERFUL AND OPTIMISTIC
Business Continues Quiet, but Bettering Labor Conditions Will Help—O'Connor Honored—Starr

Company's New Quarters—After Phonograph Thieves—News of the Trade in Detail

San Francisco, Cal„ July 5.—The Pacific Coast

is trying hard to keep cheerful and optimistic,

but still there is no use denying that business

is quiet as a rule, money tight and collections

slow. No one talks of panic, however, and there

seems no reason to expect conditions to become
any more serious than they are now. In fact, it

is likely that business will see a decided im-

provement as soon as the building trades' tie-up

is adjusted and the marine workers' strike is

settled. The number of persons employed in

seafaring and in the building trades is very large

in San Francisco, so no rushing business can

he expected as long as these workers are out

of employment. Progress is being made in ad-

justing labor difficulties and it is hoped that the

peace, when it comes, will be reared on a perma-

nent basis.

Sees Good Business Ahead

J. N. Abrams, manager of the wholesale and

retail talking machine departments of Kohler

& Chase, who lias just returned from an ex-

tended trip throughout the State in the interest

of the lines handled by Kohler & Chase, says

that he sees possibility of plenty of new business

as soon as the labor tangle is eased up a little

more. He expects to launch a progressive

selling campaign shortly.

Conducting Great Columbia Campaign
The Columbia Co. is going ahead with its

plans for promoting business, notwithstanding

the croaking of the pessimists. The blue front

shops will be better known than ever after the

new business drive, which is planned by L. C.

Ackley, the San Francisco manager, has been

gotten under way. "Back to Normalcy" is the

way the Columbia people announce the new
reduction on Columbia machines. Columbia

prices arc, without doubt, making a strong ap-

peal to prospective purchasers.

Returns From Eastern Trip

C. S. Mauzy has returned from the East,

where he attended the piano merchants' con-

vention in Chicago and visited a number of

piano factories and talking machine establish-

ments in various Eastern cities.

Occupying New Location

The new location of the Irvine Music Co.,

at 263 O'Farrell street, this city, is near the

heart of the business center and the hub of

the city's music trade. The store lias been re-

modeled to suit the requirements of the business

and is handsomely appointed in both the piano

and player departments in the front and the

talking machine division in the rear. The for-

mer store of the company was on the second

story of a building on Market street.

Hy Eilers in Trouble With the Courts

Hy Eilers, the former San Francisco music

dealer, who has been confining his merchandis-

ing to Oregon since his business failure a few

years ago, has been arrested in Portland in

connection with his failure to produce certain

records demanded by the court in connection

with an investigation of Ins business affairs,

Mr. E lers spent one night in jail, but since then

lias been permitted to transact necessary busi-

ness and sleep in his own apartment under the

custody of a Government guard.

Activities Lessened During Summer
The Music Trades Association of Northern

California will take a vacation from regular

business meetings during the Summer. Later

the periodical dinners and business meetings

will be resumed. The membership committee
of the new association is actively at work and
will take no vacation as long as there arc live

prospects [or new members.
Niskian Buys Store

K. H. Niskian, of Fresno, has purchased the

music store of W. L. Wilkinson, at 218 Weal
Main street, Turlock, Cal., and will make cer-

tain alterations in the store and eventually spe-

cialize on talking machines.

To Honor W. J. O'Connor for Service

W. J. O'Connor, assistant to the secretary of

Sherman, Clay & Co., will join the ranks of the

company's veterans with twenty-five service

stripes on July first. It is the custom of this

house to give a dinner in honor of every em-
ploye who serves with the linn for twenty-five

years and to present the employe with a suit-

able token of appreciation. Mr. O'Connor will

be given a handsome gold watch, appropriately

engraved.

Settled in Its New Quarters

The Starr Piano Co. is now settled in its

quarters in the new building of the Furniture

Exchange, 180 Montgomery street. J. W. Stein-

kamp, manager of the San Francisco branch of

(Continued on page 117)

THE ECLIPSE MUSICAL CO.
Wholesale Only Cleveland, <
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A Service You Have
Been Looking For

I [ere are four products, vital to the operation of every retail phonograph
establishment. We can ship them to you on 24 hours' notice" ;ii money
savin); prices.

Stringbutton Delivery Bags

An assortment of Quality papers and a variety of beautiful two-color
designs featuring all prominent makes of records to choose from.
Ten and Twelve inch, Plain or Printed.

Stock Record Envelopes
Choice of 1 10-lb. Brown Kraft or I 50-lb. all-sulphite Green, tough
ami durable. Plain, single or double faced. Printed with ruled
inventory form if desired, The best made and most serviceable stock

envelope on the market. Furnished in ten and twelve inch sizes.

Corrugated Pads

'

Tluse double faced corrugated paper cushions come in both ten and
twelve inch sizes, furnishing excellent protection for your customers'
records.

Supplement Envelopes
Size s.i

s \ 71 ., fVlade in white and colored papers, imprinted with
your name and address. Choice of several attractive designs which
can be changed every month. Read notice at right.

THE H-W SERVICE
is national in scope, available lo dealers in every State, It is the only com-
plete service ol its kind. Our products are manufactured from the best
grades of paper, and arc sold at the lowest prices that can be quoted on
goods ol like quality. They are the result of practical knowledge ol
Dealers' Needs and Talking Machine merchandising.

vi fly

Let us

address your

supplement

envelopes

each month—

In conjunction with

our supplement envel-

opes, we offer you an-

other service which re-

lieves you of all the

worry and bother of

addressing the envel-

opes by hand. The cost

is very reasonable. We
bond ourselves certify-

ing that your list of

names will not be used

for any other purpose.

Full Particulars Upon

Request.

HALSTED WILLIAMS CORPORATION
815-819 MONROE STREET

BROOKLYN. N.Y.
Fill in the coupon-Mail it today -and let us tell you in detail about H-W Service.

HALSTED WILLIAMS CORPORATION,
SIS-SI" Monroe Street. Brooklyn, N. Y.

Please furnish complete information regarding the H-W Service, without obligation on mypart.

We carry Victor Columbia Edison.
Pathe and

Sonora Brunswick.

Name

Addra

Cily..
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IMICO INDIA RUBY MICA DIAPHRAGMS
INTERNATIONAL MICA COMPANY ySa^V^
VVr/(e for -IMICO" reprotntalion in your farrftM-y-rfomutfe or foreign. Special facilltle, for Export Buwtnmi:

"IMICO" and "SERVICE" are SYNONYMOUS

SAN FRANCISCO DEALERS CHEERFUL
{Continued from page II?)

the Slarr Co., is much pleased with the new
location and he is having good results in dem-
onstrating the Starr phonographs. He caters

chiefly to the house-furnishing trade.

Sherman, Clay & Co. Alterations

Both the San Francisco and Stockton stores
of Sherman, Clay & Co. are coming in for Sum-
mer alterations this month. The Stockton
branch, when the remodeling is completed, will

he one of the most attractive music stores in

the San Joaquin Valley.

The Sherman, Clay & Co.'s branch at Palo
Alto is now in charge of Paul Kuhl. Business
down the Peninsula is holding up well in popu-
lar nnisic lines.

Getting After the Thieves
The Music Trade Association of Northern

California is giving valuable assistance to the

trade in helping to round up a gang of crooks
who seem to be working in an organized man-
ner to purloin talking machines. The method
of working, as explained by M. B. Bowman,
secretary of the Association, is to obtain a

talking machine on time, make the first pay-

ment and then disappear, along with the in-

strument, which is resold, either to some inno-

cent purchaser or to second-hand dealers, who
think they are making a genuine purchase.

"References ought to be looked up very strictly

before anyone is allowed to have a talking ma-
chine," stated Mr. Bowman. "The crooks have
been taking advantage of the salesmen's eager-

ness to make a sale," One man, who gave the

name of Martin Heinz, was arrested in Oakland
on June 23 as he was endeavoring to negotiate

a purchase in a local store. The manager be-

came suspicions and when he had him gathered
in by a plain clothes man Heinz was found to

have contracts for sales in his possession.

Three San Francisco dealers later identified him
as having obtained talking machines and then
disappeared. It is hoped that Heinz will turn

State's evidence. The dealers went to Oakland

at the instance of Mr. Bowman, who has been
keeping track of the disappearances of talking

machines. In another instance a woman, visit-

ing a San Francisco store, stated that in a cer-

tain apartment house she had been offered a

talking machine absolutely new for much less

than the dealer asked. She look him to the

place and the instrument was found to be one
that had been stolen from a trans-bay store of

the firm. It had been brought to the city In a

jitney. The people in whose possession the

instrument was found were not arrested, but
the Music Trades Association is urging dealers

not to be satisfied with the mere recovery of

their goods. For the sake of the other dealers

the Association believes that the swindlers

should be rounded up and given their legal

deserts.

Great Delegation to Vancouver
Music teachers, principals of schools and Edi-

son dealers joined Addison N. Clark, sales pro-

motion manager of Edison phonographs, lo-

cated at the San Francisco wholesale distribu-

tion headquarters, in the trip to Vancouver,
B. C, to attend the second annual Caravan
Convention, Pacific Coast session, June 27 and
28. Those who attended the session from San
Francisco left by boat June 23 to return July 2.

Suffered From Fire

Don C. Preston, who conducts a music store

on the corner of Nineteenth and H Streets,

Bakersfield, suffered considerable damage to his

stock of talking machines and other musical in-

struments in a fire a few weeks ago. The store

will be repaired and remodeled sd that it will

be more attractive than ever. No damaged
merchandise will be offered to Lhe public, but

all new goods will be secured.

Now Open for Business

The Stradivara Phonograph Shop, at River-

side, is now open for business. The proprietors

of the shop are George Strubahr and H. P.

Hather & Butcher, 110 E. Main street, Visalia,

Cal., have taken on the Victor line.

WONDER OUTFITS FOR MISSIONARIES

New Portable Models Ordered by Dutch Re-

formed Missions for Distant Posts

The Wonder Talking Machine Co., 105 East

Twelfth street, New York, which some time ago

announced a new popular-price portable model
talking machine, recently received from the

Dutch Reformed Missions an order for enough

of these models to supply the various mission-

aries of the church in the far corners of the

world.

G. L. Jones, of the Wonder Talking Machine
Co., states that the trade reception of the new
portable model has been very gratifying. Sev-

eral dealers are making special displays of the

product and he is in receipt of a number of

letters in which merchants commented upon

the timeliness of the product, finding that it

attracted unusual attention and sales.

PORTLAND PIANO CO. CONCENTRATES

The Portland Piano Co.. Portland, Ore., oper-

ating a department in the Lipinan, Wolfe & Co,,

is closing out Its general line of talking ma-

chines and records and will, in future, handle

the Sonora phonograph and Brunswick records

exclusively. Warren A. Irwin is the manager.

WALDMAN 'S NEW STORE OPENED
William Waldman recently opened a new Vic-

tor store at Forty-third street and Ninth avenue,

New York City. The opening was well attended
and entertainment was furnished through a Vic-
trola concert in the afternoon and evening. Fit-

Interior of New Waldman Store

ting souvenirs of the occasion were given through

the distributing of Penn-Victor dogs to those

who attended. This new shop has been very

finely equipped with eight demonstrating rooms,

attractively arranged, and with a targe display

room in front. Van Veen equipment in Ameri-

can walnut finish was used throughout.

INSTALL ADDITIONAL BOOTHS

Harold Sugarman, of Hoboken, N. J., is de-

voting more space to talking machines and in

(his connection has given up his stationery

business and installed a number of additional

booths. He now has a very attractive and well-

equipped .Victor establishment.

HELPS TO PROMOTE SALES

The miniature Victor dogs, made by the

Penn Co., of Philadelphia, continue to grow in

popularity, and Ludwig & Co., of Wilkes-Barre,

and the Scranton Talking Machine Co. have been

securing many live prospects and machine sales

through the free distribution of this clever fac-

simile of the Victor trade-mark.

ASSOCIATED No. 70
UNIVERSAL TONE ARM

Quality Construction

Unusually Good Tone No Blasting

For use in Phonographs retailing up to $1 00.

Price for sample—$2.00.

Quantity price on application.

Associated Phonograph Supply Co.

Dept. 71 Cincinnati, Ohio

U. S. Player

Rolls
At Your Own Price

We are confining our

business strictly to

Talking Machine
Accessories and have
several thousand rolls

to sell at auction by
mail. Will gladly send
you a list of numbers
on hand. Make your

bid.

WALTER S. GRAY CO.
942 Market Street, Sao Francisco
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PATHE FRERES PHONOGRAPH CO., 20 Grand Ave., Brooklyn, New York
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Supreme

SUPREME in design

SUPREME in construction

SUPREME in materia]

SUPREME in repertoire

SUPREME in tone

SUPREME in prestige

This trade-mark is a

symbol of supremacy

in every corner of the

world.

Pathe Freres Phonograph Co.
20 Grand Ave. BrooKlyn, New YorK
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Melodious, New Fox-Trot Sonc/
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ON THRESHOLD OF BUSINESS REVIVAL, SAYS TROSTLER
Secretary of Schmelzer Co., Victor Wholesaler in Kansas City, Makes Interesting Report on Gen-

eral Conditions and Tells How His House Is Planning for Big Things to Come

Kansas
..111!. I'll..

A, A. Trontlcr, seer

id Machine World:

ili, threshold ol a m

all clear the i

dbtcrminntion

Hi.- pi

Low to go nf|.

- business. We

ic resources and Ihe

all by (he wayside,

arc thoroughly alive

der with the Victor dealers

. Wc have allotted them
them to spend from one

dealer, at least every thirty

been thoroughly drilled

R Walsh, i..

i

(Ideational dc-

/alsh not only

the problems of the

Can you imagine a simpler, handier device than this

clamp, for gluing a chipped panel, a broken carving,
a split leg?

u
lt Clamps Tight in an Instant—Holds

Tight Forever"

Manufactured by

WEBER-KNAPP CO. Jamestown, N. Y.

themselves from time lo time. We have found

mir educational department to be of immense
value in handling this line. The dealers, as well

as their sales people, attend this school in order

to obtain the best ground work for selling and
promoting the Victor line. In these schools they

are shown the mechanical features of the Victor

machine by a factory expert, they attend lectures

on the art of selling, advertising, outside solicit-

ing, etc. While this educational feature is of

considerable expense (no tuition or any charge

is made by us) we are glad to provide same as

wc lind it lo be of mutual benefit— it strengthens

the dealer's knowledge and confidence in the line.

"In addition to helping our dealers, wc arc

establishing many new Victor accounts. Before

establishing a new dealer we obtain a report

from our representative, who makes a personal

call and analyzes the situation surrounding the

prospects and only offers encouragement to those

who arc alive and full of pep, as we fully realize

the value of aggressiveness and hard work in

order to succeed. The same care and thought is

exercised in making transfers of agencies.

"The message wc arc receiving from our trade

representatives, generally speaking, is that the

dealers are concentrating their efforts on the

Victor line, a line they know will sell now and
at all times, The dealers are picking their pros-

pects from those who can afford to buy a talking

machine and arc very optimistic as to the future.

"Just one thought as to the possibilities for

Ihe future. This country is reported to be short

These homes must and will be

r later and they must all be

:quipped from basement to attic. Now, what
ionic can it he said is completely furnished with-

out a Victor talking machine?
"The above emphasizes our great wealth and is

list one of the avenues of potential business that

s waiting right there. The farmers are getting
in top of the load, getting out from under and
ire buying. Taking it as a whole, we look for

i satisfactory six months' business from now on.

"We are prompted in giving you the above in-

ormation,knowing that you arc always interested

n learning of the things that arc being done and
honld be done in promoting business. Our busi-

less has been very satisfactory for the first six

iionths and we are confidently looking for better

ml brighter conditions to follow."

3i000,000 I

built sooi

FILES PETITION IN BANKRUPTCY

A petition in bankruptcy has been filed by Ru-
dolf Kanarek, 530 West 136th street, New York
City, listing liabilities at $150,000 and assets of

$120. The debts were incurred on the indorse-
ments of notes for the Independent Talking
Machine Co. of Manhattan. Inc., of 25 West
Forty-fifth street. Among the holders of the

notes arc the General Phonograph Corp., the

Harriman National Bank and the Jamestown
Panel Co.

A jolt often helps :

ticular groove.

i to find his own par-
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TRADE NEWS IN BROOK-
LYN AND LONG ISLAND

Dealers in This Territory Going After Business
in a Lively Way—Demonstrate Their Pro-
gressiveness by Improved Equipment, In-

creased Publicity and the Will to Win Out

Retail trade in Brooklyn during June was very
satisfactory, notwithstanding' the comparative
business depression felt in all industries. There
is no gainsaying the fact that the dealer who
goes after business will get it, but the day has
passed when Hie retail merchant can expect to

close a healthy trade through transient visitors

or by lax sales policies. Every possible means
of developing business should be utilized during
the Summer months, and, judging from the re-

ports of the dealers, the use of progressive and
up-to-date sales methods will produce sales totals

comparing very favorably with the Summer
months of previous years.

Adding to Their Store Equipment
Schwciger Bros., exclusive Victor retailers, at

2421 Myrtle avenue, are making plans for exten-

sive alterations to their store during the Sum-
mer months. The expected increase of Fall

business prompts these alterations and enlarge-

ments, and emphasizes the progrcssivencss of

these live talking machine retailers. The plans

call for additional booths and demonstrating
rooms which will be installed in a new addition

at the rear of the store, for which a lease was
recently closed. The present wall will be torn

down and the store made into one large display

room from front to back, with new lighting fix-

tures and decorations that will make it one of

the most attractive Victor shops in Brooklyn.

Closing Healthy Pathe Business

Wick & Wick, Pathe dealers at Flushing, L. I.,

arc cashing in on some real Summer business.

Despite the fact that many other dealers are

finding business hard to gel, this house is setting

a pace that will show actual sales before the

Summer is over. Manager Golden, of this Pathe

store, is a firm believer in outside selling meth-

ods, and recently, accompanied by five of his

salesmen, he started out on an aggressive cam-
paign that sold fourteen Pathe machines in nine

working days.

Closes an Unique Victrola Sale

To disprove the belief that Victrolas cannot

be sold at all seasons, and especially so during

the Summer months, Billy Ross, of the A. I.

Ross Music Stores in Astoria, recently made an

Right Now Sales

'"THE. Victor retailer can still sell Victro-

las if he will locate the prospects

for "right-now-sales," for the supremacy

of the Victrola forestalls the necessity of

persuasion. No other talking machine

can be sold with such ease.

The Victor dealer's problem at present

is to "dig" out the possible sales. To this

end we shall be glad to offer our services.

GTWILLIAMJ
1

CO.**
717 DUFFIELD 5T. ~ BUOOKLVN.KV

unusual Victrola sale. This customer, who was
a deaf and dumb mute, came strolling into the

store one Saturday morning and motioned for a

pad and pencil, on which he wrote, "I would
like to buy a Victrola." Billy immediately sized

up the situation and wrote on the same pad,

"How much and why?" whereupon the customer
answered back with Ins pad and pencil, "My chil-

dren arc all home with the measles' and I thought

this music would cheer them up." The sale was
immediately consummated, with an additional

sale of Victor records, and Billy delivered the

machine that same afternoon. To quote Mr.

Ross, he stated: "If deaf and dumb mutes can

be sold Victrolas at this time there is no reason

on earth why every other Victor store cannot

sell machines and records to the normal cus-

tomer, and there is no reason why retail busi-

ness should be slow,"

Open New Retail Store

One of the most attractive retail shops in

Brooklyn has just been opened by Frank Coombs

Ialkinig

Are You
Awake ?

Do you go out after new

business or do you wait for

to walk into your store?

SPEED UP
Follow up your prospects

and make your cash register

ring.

DON'T PUT OFF UNTIL
TOMORROW ANYTHING
THAT CAN BE DONE

TODAY.

in the Bayshore section. This shop will he

known l>y the novel name of "The Song and
Story Shop." Mr. Coombs will specialize Oil

Brunswick phonographs and records and will

carry In addition pianos and sheet music, Mr.
Coombs is well known in the talking machine
trade, as he made several fine records for the

Victor Co. some years ago and has appeared in

vaudeville, where he had considerable success,

This experience and pleasing personality fits Mr.

Coombs admirably to carry on a high-class

music business successfully.

Holds Formal Opening of Victor Store

The latest addition to the Victor retail trade

in Brooklyn is the modern and well-equipped

store of Schwartz & Cbadkin, at 1304 Avenue J,

which will he an exclusive Victor establishment.

The store was formally introduced to the people

of this vicinity on a Saturday and was visited

by large crowds all day. Novel souvenirs *in

the way of toy balloons with an imprint bearing

the firm name were distributed to the children.

For the older folks the souvenir was a very

attractive fan on which was printed the names

of a few of the most popular Victor hits and

also a cordial invitation to visit the store regu-

larly.

Victor Wholesaler Works With Dealers

The executives of the American Talking Ma-

chine Co., Victor wholesaler, arc taking advantage

of the opportunity to spend considerable time

with the dealers in preparing them and their

stores for an active outside Summer busines%.

The new Victrola folders showing the new port-

able model and the smaller table models are

being distributed broadcast in an effort to reach

as many prospective purchasers as possible

along the shore resorts. Not one channel is

being left unused to make the dealer realize

that he can cash in on a good Summer business

provided he will use every method available.

R. H. Morris, general manager, is very busy

calling on the dealers personally and suggesting

many sound ideas which the dealer can use to

advantage. He stales thai the dealers are also

being urged to spend some of their time this

Summer in making alterations in their stores,

redecorating, etc.. so that when Fall arrives they

(Continued on page 123)

TALKING MACHINE DEALERS
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Push the Fibre Needle It Builds Your Business

—

HALL
FIBRE
NEEDLES
IAS. PATENT
T,ad. M ar l. Riwiitmd

One Reason
why talking machine records are selling so

well at a time when many other articles of

merchandise are going through a period of

depression is because

—

HALL FIBRE NEEDLES have made
sound reproduction an unceasing pleasure to

the ear and have caused talking machine
owners to take pride in building up compre-
hensive record libraries.

HALL FIBRE NEEDLES stand for

all that is permanent and satisfying in sound
reproduction.

HALL MANUFACTURING CO
33-35 W. Kinzie St., Chicago, 111.
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BROOKLYN AND LONG ISLAND NEWS
(Continued from page 121)

will he prepared to offer their customers an

efficient service in their purchases of Victrolas

and Victor records.

Pleased With Sales Totals

R, VV. Volk, manager of the Edison phono-

graph department of the Bucklcy-Ncwhall Co.,

1333 Broadway, Brooklyn, is very enthusiastic

and optimistic over the results achieved in his

department during the months of May and June.

Although business lias been more difficult to get

than usual, he states that by using aggressive

methods be has been able to more than hold bis

own. Mr. Volk lias a very capable assistant in

the person of Miss L. Schneider, who is well

versed in talking machine lore and who lias

made many friends by the courteous and efficient

service extended to talking machine buyers.

Moves Victor Department to Ground Floor

The Pease- Helming Co., at 364 Livingston

street, well-known Victor dealer, is planning

some radical changes in its store to take place

during the coming months. The plans, as drawn

Duss Band
HARMONICAS

The American Boy's Favorite

30 VARIETIES
EVERY BOY PASSING
YOUR WINDOW IS A
PROSPECTIVE CUSTOM-
ER. Display a full line that

appeals to them. Remember,
"The Boy of To-Day is the

Man of To-Morrow" that will

buy the larger instruments.

Add a few quick sellers

Ukuleles
Mandolins

Lutes Banjos
and Jjuu know

YOU CAN'T FOOL THE FIDDLE

it must have a good string— Use

DURRO
The atring that won the prize at Leipzig

Buegeleisen & Jacobson

5-7-9 Union Square

New York

up, call for the removal of the piano section to
the second floor of its building, while the Victor
department will be comfortably located on the
street lloor. An entire new set of booths and
demonstrating rooms will be installed, while the
general interior will be redecorated in a very
attractive manner. The Victor department of
this company lias enjoyed such prosperity in the
last few years that this step became necessary.

TRADE OUTLOOK IMPROVES IN AKRON
Activity With Manufacturers Helping Retail

Sales—G. S. Dales Co.'s Artistic Store—For-
mal Opening of Windsor-Poling Co. Store

Akron, O., July 5.—The upward trend of the tire

industry continues with all Akron manufacturers
reporting dealers' sales steadily increasing in

volume and comparing favorably with normal
sales of a year ago. Goodycar's addition last

week of approximately 3,000 men and operation

of three eight-hour shifts on a six-day weekly
basis will carry Goodyear tire production up to

in excess of over 2,000 tires a day. This is the

first time three shifts have operated since the

slump hit Akron more than a year ago, and music

dealers say this announcement is the most en-

couraging since business became depressed sev-

eral months ago. In two weeks' time dealers

claim the improvement in the industrial situation

has been reflected in business and without excep-

tion retailers arc most optimistic.

The George S. Dales Co., whose claim is that

it has the "finest Victrola parlors in the United

States," is making further improvements in the

store. R. A. Porter, who is in charge, conducted

the representative of The World through the

parlors and explained in detail the expansion

program already under way. The Dales talking

machine parlors are located on two of Akron's

most traveled thoroughfares. The North Main

street side is finished in polychrome and all ap-

pointments and furniture conform to the interior

decorating design.

Alterations to the downtown stairs shop, now

under way, will be completed by August 1 and

will give considerably more floor space to the

disposal of the sales force, It is said that the

Dales store expended approximately $25,000 on

its decorative schemes of the talking machine

parlors when they were opened about one year

ago. The new Howard street shop is being fin-

ished in Oriental style, carrying out a Japanese

garden effect in the appointments. Twenty-five

booths are distributed between the two shops.

Victor and Brunswick lines are carried.

The branch store of the Kratz Piano Co., 193

South Main street, has been discontinued. This

company will soon erect a modern music house

on a site already acquired in South Main street.

The Windsor-Poling Co., of Akron, recently

incorporated to sell Victrolas and records, has

one of the finest shops in eastern Ohio. It has

eight record booths and a large room at the front

for the display of machines. Miss Roderick has

been placed in charge of the record department.

A large life-size reproduction of Evan Williams,

Akron's Victor soloist, who recently died, was

presented to the company by Mrs. Evan Williams,

and has been framed in flowers and hangs in a

conspicuous place in the parlor.

At the formal opening of the new store Mrs.

F. S. McCullough sang a number of selections,

accompanied by Mrs. Erma Howard. A. C.

Bender contributed several baritone solos. A

dinner was held at the City Club the evening of

the opening day. at which fifty Victor dealers

from all over the State were guests o( the Wind-

sor-Poling Co. Officers of the company arc E.

W Chambcrlin, president; J. F. Windsor, secre-

tary and treasurer; W. T. Windsor, vice-presi-

dent and Earl Poling, manager. Mr. Poling has

been' with the Victor Co. for eighteen years as a

traveling wholesale dealer.

Frank Van Scoyoc, advertising manager oi

the A. B. Smith Piano Co., is quite optimistic

over the business outlook. He plans to spend

his vacation this month with home folks back in

Altoona and Greensburg, Pa., where for many

years he was identified with different retail stores,

MAGNAVOX
POWER

AMPLIFIERS

Cut showing typical single tcle-

megatone set for public speaking

—speaker does not have to hold

transmitter and is free to walk

about.

MAGNAVOX POWER
AMPLIFIERS

give enormous sound volume,

sufficient for a speaker to

cover 100,000 people if neces-

sary.

They are particularly interesting to

phonograph men because they will

amplify wireless telephone music to

any desired degree.

They are in use by the largest and

leading newspapers in the country

for announcing returns to enormous

crowds.

They have been used by President

Harding. ex-Presidents Wilson and

Taft, the Prince of Wales and many
other prominent speakers.

They are in use on some of the

largest ball parks, auto speedways

and fair grounds in the country.

We equip factories and noisy shops

with calling systems, using these

amplifiers.

All above uses have specially engi-

neered apparatus, built for that

particular purpose. We solve any

and all loud-speaking problems.

We invite correspondence on your

special conditions.

The Magnavox Company
OAKLAND. CAL.

214 Peon Term. Bldg., New York Cily
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Here's a violin record lor which you and the public
have been wailing, "Dreamy Hawaii," Kerekjarto's
lirst popular selection. You can make no mistake
on this record. It will sell both now and always.
Columbia 79718.

Columbia Graphophone Co
NEW YORK

TRADE SITUATION IN DETROIT SHOWS AN IMPROVEMENT
Close of Six Months' Trade Shows Bcltermcni Trend—Jobbers Off to Convention—Brunswick

Alterations—New Vocalion Dealers—Columbia Activities—The News in Detail

Billy i 1 1 » • i.i

being told fo

will be very brisk

nly going to make

can get the livest wires in every locality. "A
dealer who won't put some effort behind our
goods—or any line, in fact— is hardly worth hav-
ing," remarked Mr. Lind. "It means that he gives
you an initial order, but your goods don't move.
What wc want are dealers who will go after busi-
ness in a real business way."

The dealers now handling the Aeolian-Vocation
in and around Detroit arc: Gardner, White Co..
Goldberg Phonograph Shop, Edward H. Jeffcry,
Keenan & Jahn, Moon Bros., Inc., Robinson &
Cohen, W. li. Woodmanscc, Walker's Phono-
graph Shop and John P. Yuergens; Cahalan Drug
Store, Wyandotte; Sylvester's Store, Port
Huron, and Woodworth Bros., of Plymouth and
Northvillc.

Columbia dealers are finding business better.
It is true that some of thctn were stocked quite
heavily al the beginning of the year, but the
recent price reductions have greatly stimulated
sales. Most dealers expect to have their stocks
back (o normal by the first of September and will
then be placing orders for their Fall requirements.
The Model Shop in the wholesale house of Co-
lumbia on Slate street is proving quite an inter-
esting attraction lo live dealers, many of whom,
after looking it over thoroughly, have gone
back and endeavored to copy it in every respect.
This is the purpose of the Columbia company in
establishing this Model Shop—to help every
dealer to have a better-looking store both inside
and out.

The Consolidated Talking Machine Co. of Chi-
cago has appointed A. P. Miller as its Delroil
manager, and a jobbing station has been opened
at 2957 Gratiot avenue. Mr. Miller has been cov-
ering the Detroit territory for several years for
the Consolidated, who will job Okch records and
the Bubble Book line.

H is now certain that Music Weeks this Fall
will lake place in Detroit, Battle Creek, Lansing,
Flint and Jackson. In all of these towns the
talking machine men have given their assurance
of full co-operation.

there

in for the

« Moh. 10 It

with mi. HOO: *
net. (1.(0 1 mium

FRANK NETSCHERT
61 BARCLAY ST. NEW YORK, N, Y.

Irunswick dealers are still realizing
il ts of the recent visit of Ishain Jones
imous orchestra from the Marigold
Jucago. The advertising which the
ics records received at the time rc-

i tremendous demand for the dance

I the visit of the Isham
>

Jones

i the Lind-Marks

TEN PER CENT VICTOR CO. DIVIDEND

The Victor Talking Machine Co. last week
declared a dividend of 10 per cent on the com-
mon stock of the company, payable July 15 on
slock of record June 30. This ' is the same
amount as paid by the company for the preced-
ing quarter. The regular quarterly dividend of
1)4 per cent on the preferred stock also is de-
clared payable on July 15.

iirahly handled.

Sam Lind. general

Jo., distributor fo the A
veekly increasing hi list of d

iking his time, tibc ul appoi

would ra

NEEDLES
WE HUfUFACTOlE

Diamond needle! (or Edison

Sapphire needles for Edison

Sapphire needles lor Pathe
in stock rtaiy for delivery

MERM0D 1 CO., S74 Br«J»w , ». T.

i
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Wanted

!

8,000 Victor Dealers
to Build Profits
on this Plan

THERE is no easier way to

sell good goods than to

let them sell themselves.
Equip every Victrola on your
floor with the wonder-working
SPIR-A-GRAF and let it turn
extra money day after day into

your cash drawer.

Not an Experiment

But a Tested Device.

The engineer who designed this

record-repeater took simplicity

as his motif. When attached
to the Victrola sound box, it is

unnoticed by the casual ob-
server, and yet it performs its

duties unfailingly under any

conditions, on all records with-
out change or adjustment, and
on any Victrola, as exhaustive
tests have proved.

Amusing to Watch
But NOT a Toy.

It works with such nice ac-

curacy, carrying the sound box
to the starting point with abso-
lute fidelity, that it is a never-
tiring source of entertainment.
But its greatest selling point is

THAT IT NEVER GETS OUT
OF ORDER AND NEVER
FAILS TO WORK. If at-

tached to any Victrola in your
store, it will sell itself.

Six Salient

Selling Points

THE
Slip

lis soft, rubber irhcclB
any pUNBlblllly of Injury

Weighs less Minn nnc ou:
Vlolrolfl In ii rolcutr.

IIocn mil nwel to In' dun
Will ctomj to Diltrnte wl
or touching Hip device Hnclf.

Interesting to tvnlch mill always i

r ( tin ii any rcjiouUng

llic rcforil wHIiunl

i In- ml J iiM<il lo any

The Consolidated Sales Co.
Indianapolis, Ind.

iE little disc does the work,

lipped over the turntable spin-

dle, it causes the little rubber

wheels on the device attached to the

sound-box to carry the sound-box back

to starting point. Complete instruc-

tions with each box.

Every Spir-a-graf neatly packed in

jeweler's case. Liberal supply of circu-

lars with each carton. Carton of ONE
DOZEN shipped to any address in

United States or Canada POSTPAID
for $21.60, allowing a profit of $14.40.

Shipped direct or through your favorite

jobber if you specify on order.

Clip and Mail This Opportunity Order

S|)ir-a-graf works
like a walch and
you like to watch

it work. Repeat-

ing device for Vic-

trolas. S3 at retail.

TO CONSOLIDATED SALES CO.,

Indianapolis, Indiana.

Gentlemen

:

Please ship -

understand that there

and an additional Sc/"

artons of Spir-a-graf at $21.60 per carton. We
i discount of 5% on orders of 6 dozen or more,

count for cash.

ADDRESS

Name jobber if you de^ : order charged through jobber.
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NEW CLEVELAND CONCERN TO DISTRIBUTE THE GRANBY
Kennedy-Schultx Co. to Feature the Gronby Phonograph and Okeh Records in Ohio Territory-

Increased Activity Among Dealers—Fighting Excise Tax—Plan Association Outing

s encourag-

: Ihc heated

or business

eland Talkinf

affiliated in the cli

Mi i led) mid

In Mr.

(he In

M i Millin Music foot a

liiclifal-

nth mingled

the

the

irk. A i

the object

tabling perfect results with the machines ami

part of the organization, where all machines will

be given a final going-over before being sent

out.

Increased Activity Among Dealers

I levclatld jobbers report increased activity

among dealers throughout the territory, par-

ticularly those in the smaller towns, where spc-

purchasers, and with success. Combined with

the individual efforts ol dealers generally this

is leading to additional demands upon jobbing

riding upon the number and value of the

rds. No further charge is made for the

line provided quantities of records ranging
$18 to annually arc purchased. Half
mount paid for records, it is said, is credited

ic price of the machine at the end of the

Going After the Farmer Trade
luc of the rural population as talking ma-
purcbasers h demonstrated by the plan

c Tri-Statc -Music Co., recently organized

get off the beaten path and
ppeal directly to the farming

communities, fi proposes to cover five coun-
ties in this manner. The Starr phonograph will

be featured in Ibis enterprise. H. A. Copeland
is president and general manager, and S. F.

Thompson, vice-president; M. S. Frornme, secre-

tary, and A. E. Collins, treasurer.

Working Against the Excise Tax
First definite step toward seeking ihc elimina-

tion of the excise tax on music instruments has

been taken in this State by the Northern Ohio
Talking Machine Dealers' Association. In a

letter sent out by President Grant Smith to all

members and prospective members it is urged
that the Chambers of Commerce in the various

C munities be appealed to. The value of the

talking machine in cvery-day life will be em-
phasized. The move is synchronized with the

apparent cITort at Washington to reduce taxa-

tion and thereby stimulate business revival.

Among the conspicuous new dealer opening
events this month has been that of Ihc Broze
Hardware Co., in the southeastern part of the

city, where the Edison phonograph will be fea-

tured. A large section of the first floor has
been transformed into a phonograph salon. On
the opening dale a departure in compiling a list

of prospects was used. A drawing for a range
was held, and a comprehensive list of names was
obtained through this means. Harry Tucker,
sales manager, assisted in the opening festivities.

Opening of the Fred J. King Victrola store,

at Newton Falls, was assisted in by Ed B.

Lyons, sales manager, Eclipse Musical Co,, and
F C. Erdman, special Victor representative, this

event being held June 11.

Record Exchange Plan a Success

One of the best aids for dealers in Ohio to

increase their record business has been put into

practical operation—the record exchange of the

Northern Ohio Talking Machine Dealers' Asso-
ciation, The method of distribution of any sur-

plus stocks is simple. Lists are sent to record

exchange headquarters, 10602 Euclid avenue, this

city. These, lists arc redistributed among all

the dealers, all before the fifteenth of the month.

The Best German Records Made
Comprising the Catalogs of the Leading German Factories

DEALERS EVERYWHERE
will welcome this opportunity to

obtain PROFITABLE and EX-
CLUSIVE territories.

A New List of Records Appears Every Month

ARION RECORD IMPORTKm run. a . »1501 GERMANTOWN AVENUE
Sole JUnited States Agents for Polypho

PHILADELPHIA, PA.
Werhe Aht. Ges., Berlin
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Art Hickman's Orchestra's two latest tox-trots, "Near
Me" and "Dream of Me," make everyone dream of
having near the partner preferred above all the rest.
These dances just naturally get under your skin
and run clear down into your feet. How about a big
order? A-3409.

Columbia GrapDOpnooe Co.

NEW YORK

Members desiring records on these lisls so ad-

vise the exchange and send an order (or them.
'1 hese orders are returned to the dealers wishing

to dispose of records and payment is made di-

rectly to them by those buying the records.

More than 32,000 records have been listed with

the exchange in the first month of its operation,

according to Grant Smith, president of the Asso-

ciation and originator of the plan, and many
new members have been added to the Associa-

tion because of the practical value the exchange

is to them.

Getting After the Home Builders

Personal solicitation by Mrs Loretta B. Had-

ing, talking machine department manager, is

bringing in new machine sales and additional^

record business at the Aldrich-Howey Co. By
interviewing architects building new residences,

Mrs. Flading is in touch with these new resi-

dence owners, before they buy their home fur-

nishings. A talking machine is usually speci-

fied 'by them. Mrs. Flading is using an auto-

mobile to make personal calls upon present ma-

chine owners and these are induced to add to

their records.

A larger number of trained experts in county

institute work will be used in Ohio, according

to response from school superintendents to the

offer made by Miss Grazella Puliver, educational

director, Cleveland Talking Machine Co.

Plans for extending the use of the Sel-Rex

device, on exhibition at the Cleveland Talking

Machine Co. and Eclipse Musical Co., Victor

jobbers, are being considered by those firms.

Tests made with this device, especially in de-

partment stores, sliow that it meets all the re-

quirements for an auxiliary means of record

selling, as well as being adaptable to regulation

counter use when a rush of business in another

line than music requires additional space.

Columbia Dealers Plan Model Shops

Columbia dealers in this district are preparing

to enlarge or improve their establishments, pat-

terning them along lines similar to those shown

in the model shop of the Cleveland branch nf

the Columbia in this city. Advice on improve-

ments was given personally by H. A. Dalley.

vice-president and general manager of the Van

Veen Co., who recently toured the territory

with J. L. Du Breuil, branch manager of the

Columbia. Meanwhile Columbia dealers in ail

sections arc concentrating upon period model-

sales, using windows and stores to attract pub-

lic interest. A conspicuous achievement m this

Warbletone Record Renewer

^anif'loolE* like new.
,

'.ins the grooves nml llic KcneraL

vine dust, urit ami furcitiii niiiltrr wtun.ni u

injury lo lite -»un<l ur.".vts tli.msflvei

'to "VcWds'aiiV'iuN
'

jl, "i'i il.-ly clarify arlicul

e bottle will laal indefinitely. Very simp!

well

WARBLETONE MUSIC CO.
225 MnM.ehutetU Ave. INDIANAPOLIS. IND.

work has been that by the Alhambra Music Co:,

in combining period model displays with the

use of records of all national airs and supple-

menting the displays with flags of all nations.

Ex-Service Men as Edison Salesmen
There lias been much talk in Cleveland, a-s

elsewhere in the country, about practical work
for disabled soldiers, but it remains for the

Phonograph Co., Edison distributors, to do
more than that. Several of these young men
have been appointed by the firm as salesmen,

first being given a course in salesmanship, as

well as instruction in phonograph construction

details. All have made good as salesmen in-

stantly, and two of the young men are the best

salesmen the company ever had, according to

Harry Tucker, sales manager. The plan has

been mentioned by William Maxwell, vice-presi-

dent of Thomas A. Edison, Inc., at the dealers'

Chicago convention, with the suggestion that it

become a fixture with all Edison distributors.

Columbia Co. Staff. Enjoys Picnic

First annual picnic of the Columbia Grapho-

pbone Co. branch was held at Willow Beach

June 27. About sixty persons attended, mem-
bers of the staff and their friends. The affair

was arranged by George E. Krauslick, record

department manager; Miss Florence Turner,

Miss Frances Miller and Miss Minnie Foery.

Everybody that could took part in the sporting

events, and there were prizes for all winners.

The 100-yard dash for men was won by Harry

Steffens. Marie Kempman won the women's

race. Dan Des Foldes led the fat folks easily.

John Detc and Miss Hazel van Bromer were

ready to do some sewing long before anybody

else in the needle race. Miss Gwen Tremble

won the three-legged race. Miss Tremble and

Miss Turner gave exhibitions of fancy diving

and swimming in the lake which surpassed the

mere men's achievements in that respect. The

affair will be repeated later in the Summer, indi-

cating its success.

Association Outing on July 20

Picnic of the Talking Machine Dealers' Asso-

ciation of Northern Ohio will be held July 20

at Cleveland Yacht Club. Ed B. Lyons. Miss

Grazella Puliver and Dan E. Baumbaugh, May
Talking Machine Department, arc arranging

the affair. The outing will start from the Cleve-

land Talking Machine Co. headquarters.

Among the new store openings in the terri-

tory during the month have been the Windsor-

Poling Co., Akron, Victor dealers; C rum's Phar-

macy, Liberty Center; J. C. Studcr. Whiteliouse;

J. D. Mckenzie, Deloit, Brunswick dealers; the

Morehouse-Martens Co,, Columbus, and the

Schcuer-Frankle Co., Sandusky, Victor dealers;

C. S. Halborack, Cleveland; A. R. Fischer, Baltic,

and J. E. Brown, Sebring, Brunswick dealers;

Colonia Music Co., Okeh record dealers,

ELUSIVE MUSE WOOED WITH MUSIC

Greenwich Villagers Resort to Talking Machine

to Weave Magic Inspirational Spell

The sacred precincts of Greenwich Village,

rendezvous for artists and bohemians in New
York, have been invaded by the talking machine

and to the melodious strains of classic composi-

tions inspiration works overtime, The long-

haired futuristic artist wields a mighty brush; the

bobbed-haired lady scribbles and the thin-faced

poet gazes pensively into space as he argues

with the muse, all to the strains of talking ma-

chine music.

Strange as it may seem, jazz has been marked

taboo as an inspiration producer. One well-

known poet in Washington Square reels off Cho:

pin's nocturnes by the hour as he works; a bi-

zarre colorist listens to Russian folk-songs as he

splashes the canvas with a conglomeration of

color and the writers worship at the shrine of

opera for the elusive inspiration. They play by

the hour during the day and night and the music

never seems to lose its charm or power.

NEW JERSEY DEALERS MEET
The Victor Retailers of New Jersey held a

meeting at the Robert Treat Hotel, Newark, N.

J., on June 21. The meeting proper was pre-

ceded by a luncheon. The Association enjoyed

the largest attendance in its history. It was a

most interesting session and several matters of

importance were discussed. A number of dealer*

were added to the association's membership.

Fritz Krcislcr, the distinguished violinist and

Victor artist, who scored such a sensational suc-

cess in London last month, i3 going to spend a

long vacation in Carlsbad and Vienna, where he

will visit friends. His return to the United

States is scheduled for late in the year.

Do You Throw Money Away?

It is not a popular pastime—but still it is

unconsciously done by many who just don t

know that Repair Parts can be bought for less

RENE MADE SPRINGS AND PARTS ARE BETTER
COST LESS

RENE MFG. CO. Montvale, N. J.
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Dance Sensation of America

GWANGBLIES
You car?'/yo v?rong

W//A arru feist sony<i

When You Handle Nupoint

Needles You Get Nothing But

Quality
100 i» I.,-.-- to • Carton

AND

PROFIT
Medium, Loud, Extra Loud

Order From Your Jobber

JOBBERS
Some jobbing territories still open.

Write for samples and our proposition.

NUPOINT MFG. CO.
1208 W. 59lk Street Chicago, III.

BALTIMORE DEALERS OUTLINING THEIR FLANS EOR FALL
Summer Conditions Quiet, but Dealers Expect an Active Fall and Winter Trade—Planning Vic-

trola Week—How Heinekamp Sells—Cohen & Hughes to Entertain Dealers—News of Month
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"SETTLED
In OurNewBusiness Home
GREATLY INCREASED WAREHOUSING SPACE
IMPROVED RECEIVING d SHIPPING FACILITIES

at It MeansFor You ~
LARGER STOCKS ON WHICH TO DRAW
and. THE ASSURANCE OF MOST
PROMPT AND EFFICIENT SERVICE

NEW YORK
TalkingMachine Co.

521 West 57-th. Street
ft

CHICAGO
Talking Machine Co.

12 N. MichiganAvenue

jg
VICTOR- WHOLESALERS EXCLUSIVELY"""?!
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Id-West Point of View
lULI 8, 1921.

heart! -i

Wbstkrn Divikion ov I ill Wnm.it, fun
hM i- .hi facia - r i

• I no Western busbies

wants Ut make litem out lo In- other lhan they arc. Xm docs any

one he Western stafl «»f Die Talking Machine

World So ilns paragraph is certainly not going

to he a pasan of praise or an ade of joy on the

general state of business in die talking machine

industry. Mm al the name lime facts are (acts, and when one looks

ai sonic of the facts one finds ii very hard indeed to discover what

n i- thai the pessimists are weeping about, i Inc thing is quite sure,

(not there arc a greal many inetvl units in this tei ntm y who ai c doing

wonderful preparatory work llus Summer for Fall and Winter

business. In oilier columns of the Chicago department «>f The
World the readei will find various notices of the opening of new
stores, of redecoralions on n most elaborate scale, of reconstructions

ni i 'id i oonis i"i the bellei ai coinmodati

riess, and other encouraging and interest

tin* prcsenl momenl three new inslallal

many Otliers in process Of completion in GlicagO alone, represent

an i.iulay of upwards of $100,000. I bis does not look like any lack

of faillt in the future of the talking mat bine business \s a matter

alking machine busi-

ms of the sort. At

Equipment, out of

of fact there is no such lack anywher

grcal extenl still is, something nf a ee

of the general public; but ibis lias b(

economic conditions, not by any disl

itself. The buyers' strike lias come ab

al sim^ and sevens in many industries,

suspicions as In all values. When the c

extension generally had risen to intolci

unnatural sudd

disgusted' and, besides, the

There has been, and to a

itton of buying on (he part

brought about by general

for the talking machine

l because values have been

that the public bad become

i 1 1

1

id ,

stoppi

raid.

heights, there was a not

C(l buying, for they were

Whatever may be the

causes in respect of the great basic industries, the cause in the music

industries lias been what we State. This stale of the public mind is

overcome only slowly. Itut il is being overcome, and the merchants

who see so far ahead arc making the strongest preparations to he

ready fur the general resumption which they anticipate in ibe Kail,

In this they are right. If any one still feels uncertain let him

rentembei that when astute observers of the business barometei take

the risks which so many Chicago merchants are now taking, by in-

vesting heavily in improved equipment, the best thing for the doubter

is lo go and do likewise.

"Tub Chicago Victor Wholesalers request the honor of your pres-

ence Friday, July 8th." So ran the invitation which every member
of the National Association of Talking Machine

Jobbers, en route for the convention at Colorado

Springs, received as he or she stopped off at the

l. real Central Market, alias Chicago. The invita-

tion, suffixed K. S. V. P., was signed by L. C. Wiswell, in behalf

of the energetic wholesalers of mo Cllicago district aforesaid. And
inment which Mr. Wiswell, with his attendant satellites,

1 tip by the equally energetic Dan Creed with his myr-
ivided, was "some" entertainment, as the Western staff

World can amply state. The details will

inougb to concentrate our

lie nice thing about it all

big wholesalers. They

"For You
and Your
Party"

die enterh

ably back,

luidons pr

of The Talking Macli

be found elsewhere, but at this point il

attention on another aspect of the case,

was the friendly co-operation between tin

ate keen competitors wish each other, yet a l are animated by a single

spirit of loyalty to the great Victor institution and have the wisdom
to see that much more can be done by helping than by fighting

among themselves. Such a Spirit is not nl all unusual in connec-

tion with the Victor Co
OUt the Irade. One tlli

and prosperity enough

tb playing his own gam
bor. These Chicago Vi

and we wish there were more of il through-

ig is always certain: thai there are business

or all. it each devotes bis lime and energies

and not interfering with that of bis neigh-

bor wholesalers, as the pages of every issue

hut when the general interests of the business of which ihey are all

alike representatives arc at stake the competition ceases then and

there. All work together as one lo protect the common interest and

to defend the common cause. That is why the National Association

of Talking Machine Jobbers found itself entertained en route by the

associated Victor wholesalers of Chicago, with delectable results,

which by this time are known to all.

We have always suspected that S. A. Ribolla is a financier turned,

for fanciful purposes of his own, into a talking machine man, but

who in some previous incarnation must have been

a banker of Venice or a counselor of the Old
I ady "I I hreadiieedle Si reel. For the amount of

knowledge which he seems to have, of matters

economic and industrial, in ibe broadest sense of those

He appears to know, likewise, how

Our
Admirable

Crichlon

fini al

terms, is quite extraordinary.

to turn this special knowledge to account for the purposes of bis

own business, which, as The World hardly needs reminding, is that

of governing t lie destinies of the General Phonograph Corp. of

Illinois. Now the General Phonograph Corp. of Illinois is a hefty

sort of institution which spreads Okeh records and other salable

articles of the kind around a prosperous mid-West territory, and
Mr. Ribolla is its presiding genius. When any members of the

trade want to know what the farmers down-State arc going to do
they go to S. A. R. and find out. In other words, Mr. Ribolla is

another way of writing S. O. S. When they want to know how
business is likely to move during the next three or four months tbev

hotfoot around lo Ibe corner of Jackson Boulevard and Plymouth
Court and their curiosity is rapidly and accurately satisfied. When
they are wondering about the credit situation, or the slate of the

industrial field, or the buying capacity of the people around these

parts, they simply ask Ribolla. All of which shows that our friend

knows his business thoroughly and not superficially. Which again •

lends point lo the interesting fact that Mr. Ribolla views the presenl

Western held with sober optimism,

xcited. He sees things as they are.

r merchants everywhere are by this

is nothing wrong with the world
r but very surely liquidating. They
ttinues and is brought lo completion

That is why so many of them are

Where Our
Caravan
Has Rested

len il gets tl

Tbev then i

of The Talking Machine World amply show, are I he keenest of

competitors. Each works his own game as hard as it can be worked.

condition of things in (hi

He is neither discouraged i

Especially be sees that the

time fully convinced that

and that the country is grai

know that as this liquidatioi

business will find ils right l

preparing for the coming after-the-Summer trade.

It rested all night, but the periods of rest were not sufficiently'

lengthy to give anyone much time to take breath. The Edison
Caravan is not exactly, save in respect of the length

of its journeys, to be compared with the line of
rug and spice-laden camels which wind over the

w.k. desert. This caravan travels swiftly in trains
i to a caravanserai it starts things moving without

ntinue lo move, do things, till the Caravan it-

self has to Ail-Aboard for another caravanserai. News columns of
The Talking Machine World give the details for the interested reader,
but as the Western editorial voice we rise to offer a few observa-
tions. In the first place, the Edisonian quality which principally
strikes us with envy is enthusiasm. Edison jobbers and dealers
are Edison fans, yes, even fanatics. The second observation is that
if Ibe meeting of the Caravan in New York came within a mile of
the Chicago affair then we don't know enthusiasm when we see it.

It is good to see a bunch of men (and women too) really one-minded
and one-hearted on the subject of their great common interest. And
the third of these random observations is that the playlet, "School
for Salesmen." is really more than just good. When one sees the
truth about liaison salesmanship put on .the stage in the shape
of a clever comedy—when, in short, one sees before one's own eyes
the art itself being set forth instead of being merely talked about—
then one is happy. Mr. Maxwell is to be congratulated. The Cara-
van members and their staffs are to he congratulated.
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Chicago, III.", July 6.—Many "dealers in this scc-

lion are complaining that business is not what
it should be. Others, again, arc saying that busi-

ness is good. Naturally one wonders what is the

actual truth. After a careful survey of trade

conditions in Chicago Hie representative of The
Talking Machine World finds that dealers who
are making complaints are comparing the busi-

ness of this Summer with that of 1920 and 1919,

whereas those who say that business is good are

making their comparison with the years 1916,

1917 and 1918. For that reason we believe that

the dealers' "good business" protagonists are

right and the gloom dispensers are wrong. As
everyone knows, from a business standpoint the

turnover of 1919 and 1920 was abnormal, and for

this reason it is unfair and unjust to compare
this year with either of the two last past. We
hear the complaint that the So-called "bad busi-

ness" is due to the volume of unemployment, but

from what we can discover of the local labor

Situation the amount of unemployment now is

not much greater than it was normally for sev-

eral years before the war. We asked one dealer

how the unemployment situation affected .his

business, and his answer was that it didn't make
much difference to him, because when he had a

prospect that lost his job he merely set that

prospect aside and went after the fellow who
was still working. He added that he still had a

very large and good prospect list with which to

do business.

One striking feature of to-day's business is

seen in the vigorous preparations being made
by so many manufacturers and their dealers for

the coming Fall campaign. There has never

been a time when so much attention was being

paid to publicity. The big companies are using
liberally newspapers, periodicals, poster service,

etc., and have had copy prepared for big cam-
paigns in advertising to be launched towards the

end of the Summer. Another sign that business
is now good, and will be better, is the number
of new stores opening in this territory. Some
of the largest investments for retail talking ma-
chine business that have ever been made have
recently been closed, and these investments

cover every section of the Chicago territory.

One instance is related elsewhere in the columns
of The Talking Machine World. A man who
has conducted a retail jewelry business 'in Chi-
cago, and was, in fact; one of the business pio-

neers of his district, has invested the neat little

sum of $100,000 for the establishment of a retail

talking machine store. This is only one instance

and we are in position to say that several other

similar projects are under way, announcements
of which will be made later.

So, everything taken into consideration, we
can. find no grounds for saying that business is

bad. The men who are comparing this year's

business with that of the ante-bellum days arc

in the right, and arc due to make a clean-up.

In fact, these very men welcome .with delight

any announcement put forth by their competitors

that business Is poor, as they look upon it as

an invitation to increase their respective trade

territories and add a new bunch of live prospects

to their lists.

Lyon & Healy Effective Sales Promotion Plans

The advertising department of Lyon & Healy

knocked a home run about a year or more ago

when they began sending out floor patterns of

their apartment grand piano to their dealers.

The suli>

i ad-

through this clever

and recently the

elded to do the !

dealers. According

vcrtising novelty along similar lines, in the

shape of a Victrola wall pattern, This is cut

to simulate a Victrola XVI from a single sheet

of heavy paper. However, the Victrola wall

pattern goes the apartment grand pattern one
better. The latter was just a cut-out represent-

ing the piano from above, placed on the tloor of

the apartment to show how much space the lit-

tle instrument would occupy in the room. In the

Victrola cut-outs, however, the paper is litho-

graphed to represent a true mahogany finish,

together with key escutcheons, door handles,

casters, etc. Dealers can send these out to their

Victrola prospects, with the suggestion that they

be fastened against the wall by means of thumb-

tacks, which will show exactly how the Victrola

will look in the music room.

In conjunction with the wall pattern there is a

printed post-card bearing the following text mat-

ter: "Please send me, without obligation, a full-

size wall pattern of a Victrola, beautifully litho-

graphed in natural colors, so that I may scc^

just how a genuine Victor Victrola will look in

my home. Name, . Address, ." From
present indications this Victor stunt is goidg

even better than the piano pattern did, though

that was considered one of the greatest adver-

tising stunts that ever happened.

A Great Business Center

The world's busiest corner. State and Madison

streets, Chicago, also has a reputation for the

( Conttutted on page 133)

Sterling
Reproducer

with

EDISON ATTACHMENT
Plays any and all Records

And plays them beautifully. It not only plays them all, but it

plays them better. It is designed for giving perfect rendition of

both hill and dale and

lateral cut records.
Famous for its clear,

flexible, non- metallic

tone. Supplied also

with Victor or Colum-

bia attachments.

In position when playing Victor Record

Sterling Devices Company
Manufacturers of the No. 11 Sterling Non-infringing Tone Arm, the Sterling No, 31

Tone Arm with non-set automatic stop and the Sterling No. 41 Non-tapering Tone Arm

534 Lake Shore Drive :-: :-: :-; :-: Chicago

Send for sample

and prices. Bulle-

tin No. 9 sent up-

on request.
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How We Help

Our Victor Dealers

Lyon & Healy Store,

Warehouses and Factory

A great many Victor dealers advertise to ilie

public that "it does make a difference where

you buy your Viclrola." They mean, of

course, tll&t their service is belter; (or the

pi ice docs not vary.

In like manner, Distributors can differ, one

from another, only in the support and help

they give their dealers. At Lyon & llealy's

we strive to give our dealers belter co-opera-

tion and assistance than can possibly be

iiblaiiii'd elsewhere.

Sales Promotion Department

Our Sales Promotion Department is con-

ducted for the express purpose of working

with the retail dealer to better his business.

Fur example, copies of our own retail ad-

vertisements are mailed to each dealer with

permission to use any ideas found in them.

Very frequently we compose form, letters

and lay out ads for our retailers. We often

furnish urgently needed matrices for illus-

trations from our own advertising depart-

ment. We assist in closing sales and we

supply inn dealers located outside of Chi-

cago with the names of many local prospects

obtained through our extensive advertising.

Lyon & Healy Dealers' Helps

I'or the benefit of our retailers, we publish

a number of "Dealers' Helps"—original and

exclusive advertising in various forms.

They include Window Display Cards, Bill-

board Posters, Ready-made Newspaper Ads,

Supplement Covers and Envelope Inserts.

All of them are the highest quality, worthy

of the wares they cry. In addition, we keep

on hand samples of all manner of Victor

Sales Helps made by other manufacturers

so that we always have an article or service

for every need of the dealer.

With immense stock rooms for records and

instruments, and unexcelled facilities for

handling them, we can give immediate and

scrupulous attention to the retailers' wants.

Our dealers will tell you how well we do it

Let Us Serve You

LYON & HEALY
V i c t r o I a Distributors

CHICAGO
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high price of real estate. It is said that the real

estate on that corner runs up to some thou-
sands of dollars per front foot. On the south-

west corner of this intersection is located the

establishment of Buck & Ray tier, one of Chi-

cago's largest drug companies. This very same
drug company happens to be one of the biggest

boosters for Okch records in Chicago.

Because of the extraordinary "busy-ncss" of

the corner, plus the high price of real estate, the

Buck & Rayncr display windows arc much
sought after by the jobbers and manufacturers

with whom they do business. In fact, there has

always been keen rivalry by all the companies
for display space in the Buck & Rayncr win-

dows. The choice local ion is that part of the

window which faces both Madison and State

streets, and in here for the past few weeks there

has been on display an especially prepared show-
case containing all of the Okch record hits. The
showcase, which is a sort of a wall hanger,

measures 36 inches wide by 60 inches high by

4 inches deep, and at the rate real estate is sell-

ing at that corner it is estimated that the space

value of this wall case is upwards of a quarter

of a million dollars. The Buck & Rayner ac-

count is looked after by the Consolidated Talk-

ing Machine Co., jobbers of Okch records

Open Many New Accounts

There, is keen rivalry among the boys of the

Columbia sales forces, who are trying hard to

put their office at the head of all the Columbia

branches. In the past week they have opened

half a dozen new accounts, all of which will

handle Columbia goods exclusively. Among
those who have recently taken on Columbia

agencies in Chicago is the branch of the Wal-

green Drug Co. at 4648 South Ashland avenue.

This is one of the largest drug concerns in the

city, and operates a chain of more than twenty

stores. Some time ago this company opened a

small Columbia department in the branch store

at Thirty-fifth and Cottage Grove avenue, which

was so successful that it had to be enlarged, and

it has proved to be one of the best selling marts

for Columbia goods on the South Side.

Another 1 Chicago store handling Columbia

goods exclusively is that of E. J. Newman, 4339

Elston avenue. This new concern is engaged in

litting up its store very sumptuously, and hopes

to formally open its doors to the public within

a short time.

Norman Smith Back at Desk

Norman Smith, assistant manager of the Co-

lumbia Grapliophone Co.'s local office, has just

returned from a three weeks' vacation, which be

spent with his folks in New York State. Dur-

ing his Eastern visit he visited the New York

office and some of the Eastern branches. Be-

fore leaving on this trip he had been calling on

dealers in the Green Bay country of Wisconsin.

Moves Headquarters

The All-ln-Onc Phonograph Corp. has moved

its headquarters from Room 808, Isabella

Building, to Rooms 706-7. This concern is under

the management of T. J. Cullcn, who was re-

cently appointed Western sales representative of

the New York Album Co., manufacturers of the

Nyacco album. This company was recently

taken over by Mr, Cullen and F. A. Rohler,

Open New Foreign Record Accounts

L. Scbok. manager of the foreign record de-

partment of the Chicago branch of the Colum-

bia Co., has just returned from a trip through

Wisconsin, where he opened several new Colum-

bia foreign record accounts. Mr. Sebok said

that the nineteen new German records recently

released by the Columbia Co. have received a

hearty welcome from his dealers.

Oro-Tone News Developments

William Tures, secretary of the Oro-Tone Co.,

has just returned from a vacation, of which he

spent the first two weeks in southern Illinois

and the other two weeks at Devil's Lake, Wis.

He was accompanied on the trip by Mrs. Tures.

Lewis Scotford, son of L. K. Scotford. presi-

dent of the Oro-Tone Co.. is now connected with

'

the Oro-Tone Co. as assistant manager.

The Oro-Tone Co. has just come out with a

new large-size, lliiu-modcl reproducer, which has

been named No. 01. This new model is of an

extra loud tone and is so constructed that the

stylus bar is interchangeable. In fact, it can be

supplied either on the inside or outside of the

diaphragm as desired. Besides this distinctive

feature it has a new guard on (be bottom of the

sound box proper which prevents the stylus bar

from being bumped while being manipulated

above the record. This is also furnished on their

No. hS box.

Cozy Shop's New Owner
The Cozy Music Shop at Sixty-third and Stew-

art avenue is now being conducted by Edward
Olsen, who recently took over this business.

This store handles Columbia graphophones and

records and was recently equipped with four

new booths. It is the intention of Proprietor

Olsen to start a house-to-house canvass in his

neighborhood beginning nboul ibc first week of

the present month.
New Aeolian Dealer

The Schmidt Mfg. Co., retail phonograph deal-

ers, at Sixty-third and Stewart, has been ap-

pointed representative for the Aeolian records

and Souora talking machines. This company
started in business several years ago to manu-
facture its own machines, and has recently taken

on the Sonora and Aeolian lines and is making
great preparations for the extension of its busi-

ness. The store is now equipped with several

new up-to-date Unico booths. The company has

just opened another new store at Sixty-ninth and

Wentwortli avenue. For delivery the company
has purchased a Ford truck, which at present

(CoMimed on page 134)
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is handling the work of both itorcn, bul u is

expected that before the year is out an individual

truck will he needed for each of the stores.

New Incorporation

The Leader Furniture \ Phonograph Co,,

whose headquarters are at 2510 West Harrison

street, Chicago, has just hrcn incorporated with

a capital of $20,000. This new company will

manufacture and deal in phonographs, furniture,

picture [mines, etc. The incorporators arc Alex-

ander Friedman, Aaron Friedman and Samuel
Friedman.

New Record Boosting Plan

A novel idea that will increase record sales

lias recently been pul Into eommliiioii by J. )«.

Clayton, who conducts the Englewood Talking

Machine Shop—which, by the way, is the oldest

one in that section of the city. Mr. Clayton

had his store equipped with a nttmbei ol tli mon
stratiou booths of the ordinary si/r, hut when
the slump in business came along he decided

that it was not going to affect him to any great

extent and, therefore, set about thinking how
he could increase his business ralher than lei

it die. He therefore hit upon I lie following plan,

which, when put into operation, turned the ili-

sircd trick for him and brought him many new
customers from all parti of the city.

Mi. plan was to increase (he size of his booths,

which he found on measuring were 5 by 6 feet.

He therefore had some of the walls torn out

and at present he has only six booths, but the

dimensions of (hen

the way, is practically tl

living room. Alter ten ri

walla he had

10 I

' llo

kno\

.lin-

ed. Wli

tha

thi

the

t, which, by
aire of nn ordinary

[ down some of the

<ut in the booths and
fine he let his trade

ime in come in and

I tune of the latest

'Mll| ed < ilh

nd 1

latest steps. It was not long before he prac-

tically corralled the belt part of the record busi-

ness in Fug lew oud, ami the reputation of hi>

store has traveled to all parts of the city.

"Let There Be Light"

The comer of Adams anil Wabash is now one
of the lightest spots in Piano Row. There re-

cently opened on this corner a new big movie
house, and its lights made that side of the street

too bright to suit the management of the Central
Piano Co.,. Columbia dealers, so they got busy
and had erected over their store front n big
vertical electric sign which measures 13y£ by

4!i feet. This sign is of the flash type with
changeable letters, and is now Used lor the pur-
pose nf herahliiiK all of I he Lihst Columbia hilv

It is also the first sign that was ever erected on
Adams street.

Goes After Business and Gets It

A new way to get business was recently put

into effect by the Symphony Mumc Shop, wIiom-

headquarters are at 1020 Wilson avenue. This

wwmmm&Mn ©cm
Wholesale Distributors of

Records

This "Record of Quality" that is played on any

standard disc machine means new business, more
business. We offer real service on shipments.

Write for Dealer Proposition

W. W. KIMBALL CO.
Established 1857

Kimball Bldg., 306 So. Wabash Ave. CHICAGO

company has long ago won I he reputation of

being the lives! Columbia account on the North

Side, and recently C, U. Corducr, the owner,

decided that there was still more business to be

had, and therefore made plans to go out and
get it,

\t COrdingly he had built five auto (rucks which
arc veritable music stores on wheels. Each of

the trucks receives a full complement ol Colum-

over the country. These UiacltincJ arc sent out
over different routes, ami at present they arc

covering northern Michigan, Wisconsin, Illinois

and Indiana. Each truck has a crew of several

University of Chicago students, who have been

recruited from that university by Manager S. R.

Lcmbcrg. These students receive a thorough
(raining at the hands of Mr. Lcmbcrg before he
semis them out, in a thorough knowledge of the

Columbia products, both mechanical and musi-

cal. The trucks are bitting the small towns,
villages and hamlets on the way, especially those

- the

for the purpose of replenishing their stocks,

One of the features of the store on wheels is

that on the sides oi the truck arc built record

racks, which have a capacity of several thousand
records,

This is one of the best ideas that has hit the
talking machine business for some time, and

judging from the reports the boys are sending

back to headquarters, will be one of the most

successful ventures ever put forth by a talking

Crystal Palace Opens

One of the biggest recent events in the talk

ing machine trade of the northwest side was
Ihc grand opening of the Crystal Palace of

Music on July 4. This is a new Victor store,

located at 2634 West North avenue, owned by
Dr. Joseph Chuloch and William Kay. It is

located directly across the street from the Crys-

tal Palace, the biggest movie house in that sec-

tion of town and, like it, is handsomely decorated

and fitted up with numerous mirrors on crystal

chandeliers. The new shop contains eight rec-

ord demonstration booths, each six by nine feet,

and two machine booths, each nine by twelve

feet. This new account was closed for the War-
litxcr Co. by Hans Schoessling. The interior

decorations alone of this new talking machine
shop cost $25,000.

Receiver for Chicago Firm
The Central Trust Co. has been appointed re-

ceiver for the Venetian Phonograph Co., against

which a petition in bankruptcy was filed in June
by Frank McKey. The firm, which had its head-
quarters at 684 Milwaukee avenue, Chicago, was
composed of Walter E. Ncimann and Paul
Hoffman.

Wind Up Nightingale Co. Affairs

The Central Trust Co. of Illinois, trustee in

the matter of the Nightingale Mfg. Co., this

i
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TRANSFER NAME-PLATES

Wc make the Transfer Name - Plalcs and Trade-Marks for
W the largest talking machine manufacturers in this country and

for dealers in every stale.

YOUR NAME, Mr. Dealer, on every machine brings the owner
Si

l)acl1 10 >'ou or records and his friends to you for a machine.

Samples, Suggestions and Sketches Furnished Free

l THE MEYERCORD COMPANY, CHICAGO
|
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'

i^"" 1"""^"' DECALCOMANIA Transfer Name-pT.TTs
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city, bankrupt, filed its final report and account-
ing on June 14, showing a balance on hand of
$7,180.07. The closing meeting of the creditors
of the concern was held on July 8 to consider
the report, pass upon claims for expenses and
attorneys" fees, totaling about $2,300, and de-
clare a second and final dividend.
Brunswick Opens Chicago Recording Laboratory
The Brunswick-Balkc-Collcndcr Co., alter

months of preliminary preparation, has opened
an experimental laboratory and recording room
on the sixth fioor of its Chicago headquarters.
The object of this laboratory is to' record the
work of Isham Jones and other Western talent,

as well as for experimental and research work,
pertaining to recording, methods of amplification

and improvements in sound reproducing and re-

cording apparatus.

This is the first time that a permanent labora-

tory of this kind has been established in Chicago.
Heretofore any recording laboratory in Chicago
was but a temporary affair. This laboratory is

under the supervision of technical experts, several

of whom did acoustic work for the Government
during the war, and it is the big idea of these

gentlemen to further and work out every con-

ceivable idea pertaining to reproduction and re-

cording. The recording room proper is espe-

cially designed and fitted up with apparatus to

kill all echoes and extraneous sounds.

The Magnavox in Action
The Chicago Herald and Examiner gave a big

party over in Grant Park Saturday afternoon,

when the news of the big Dempscy-Carpentier
fight, which came over the wires, was released

to the throngs by means of the Magnavox. Sev-

eral of these instruments were installed in the

big open-air amphitheatre which was erected

especially by the Examiner for its fight patrons.

These instruments were installed by the Tele-

phone Maintenance Co. of Chicago, local repre-

sentatives of Jhe Magnavox Co. of Oakland, Cal.

In spite of the terrific howls emitted by the mob,

the Magnavox did its work wonderfully well.

Chicago T. M. Co. Renews Lake-front Lease

The Chicago Talking Machine Co., whose
headquarters arc at 14 North Michigan avenue,

has just renewed its lease for eight years. This

concern moved to its present headquarters in

1913, when few people in Chicago dreamed that

Michigan avenue would grow to the business

proportions of to-day. In fact, it was not until

a few years ago that any consideration was given

to the project of making Michigan avenue a con-

necting link between the north and south sides.

To-day, however, since the installation of the

big deck jack-knife bridge and the widening of

Michigan avenue, the north and south sides have

been brought closer together, and the traffic now
crossing the Michigan avenue bridge is esti-

mated to he more than 50 per cent greater than

the daily load of London bridge, which has al-

ways been famed for its heavy traffic.

Within the last few months Michigan avenue

has witnessed the opening of more wholesale

offices than has any other thoroughfare in the

loop district in Chicago, and its possibilities as a

commercial center have increased a thousand-

fold. For this reason alone the Chicago Talking

Machine Co. is to be congratulated, both for its

farsightedness in establishing its headquarters in

this thoroughfare at such an early date and also

for insuring its location for a number of years

to come.
Columbia Artists Go East

The Louisiana Five, who have been entertain-

ing Chicagoans at the Winter Gardens all Win-

ter, left last week for New York City, where they

will fill an engagement lasting during the Fall

at one of the local dance halls. While en route

these Columbia recorders stopped off for a night

at Fort Wayne, where they played at the Elks'

Club in that city.

Prices Applied to Needles Only

Through an error in the set-up of the adver-

tisement of the Energy Phonograph & Supply

Co., that appeared in the June issue of The

(Continued on pag'e 137)

KAMP-O-PHONE PROVES
FAST SUMMER SELLER
Rich Tone—Fine Motor— Generous Discounts

We believe this to be the first real outing phonograph to com-
bine superior tone quality with low price. Every camper, auto

tourist, canoeist, motor boat enthusiast, picnicker, summer cot-

tager, is a ready prospect for the Kamp-O-Phonc. A strong

national advertising campaign is appearing in the July magazines.

Read the detailed description below.

DETAILED DESCRIPTION
Carries like a suitcase—barely 20 lbs.—

in. Plays any disc record. Will hold
of top. Finished in waxed mahogany
with dull brass fittings outside and
nickeled fittings inside. Note the im-
proved tone arm and extra size repro-
ducer. The Heineman No. 36 motor will

play three 10-in. records on one winding.
This new instrument is creating an un-
precedented demand. Immediate ship-

ments. Prices and terms on application.

The nationally advertised price of the
Kamp-O-Phone is $35—you know this is

decidedly under the market for such a
phonograph. Satisfaction or money back.

in. by 15 in. by 13
' in. records inside

O-PHONE

Merchandise Distributors Co., 221 W.'Randolph Si., Chicago,



136 THE TALKING MACHINE WORLD

Fibre
needle (utter

ww win]^mmna

THIS CUTTER

IS

MECHANICALLY

PERFECT

LIDSEEN
83Z-M050:CENTRAIAVE.

CHICAGO

THE

FIBRE NEEDLE

CORRECTLY

POINTED



July 15, 1921 THE TALKING MACHINE WORLD 137

World, retail prices were quoted for the Stewart
phonograph which were intended to apply to

Nupoiitt needles. The Energy Phonograph &
Supply Co. is selling Stewart phonographs at
ili'- recognized trade prices, and the special
oilers mentioned in its advertisement were in-

tended for Nupoint needles exclusively.

New Victor Account in Chicago
July 16 will herald the formal opening of Hol-

land's Music Shop, at 6351 to 6353 South H ai-

sled street, this city. The new shop measures
36 by 110 feet, and is being handsomely fitted

up in ivory and mahogany trimmings. The new
place of business will handle Victor goods ex-
clusively, and is being equipped with twelve
demonstration booths, ten of which will be six

by nine feet, and the other two nine by twelve

feet. These booths are lo be absolutely sound-
proof, and equipped with the most up-to-date

air-cooling ventilation system.

M. Z. Holland, the proprietor, is one of Englc-
wood's pioneer merchants, and for many years

has conducted an elaborate jewelry shop at

Sixty-second and Halsted streets. Mr. Holland
has invested upwards of $100,000 in the new shop,

which makes this the biggest project of its kind

ever attempted on the South Side. The Holland

account was secured by the Victor jobbing de-

partment of the R. Wurlitzer Co. Much credit is

especially due to L. E, Noble, manager of Wur-
lilzer's retail department, who did much to bring

the deal about. The manager of this new store

is no other than our old friend Hogle, who for

some time has been conducting the Morling

Music Shop at Fifty-first street and Prairie

Boosting the Pageant

Conley's Phonograph Shop, at 714 West Sixty-

third street, which handles Brunswick talking

machines and records exclusively, is busily en-

gaged these days in making preparations to boost

the Chicago Pageant of Progress, which will be

pulled off from July 30 to August 14, on the great

Municipal Pier. The Englcwood Business Men's

Association recently put on an advertising cam-

paign to boost the Pageant. The campaign in-

cludes a contest for the most popular girl in

Englcwood, who, with other most popular girls

from the various sections of the city, will com-

pete for the crown and title of Queen of the

Pageant.

Conley's Phonograph Shop fits in the story

because the folks there put forward the scheme

which was adopted by the Business Men's As-

sociation for handling the voting by which the

popular young lady will be selected. The stunt

they suggested is for each merchant to give a

ballot paper for every ten cents spent in his

place of business. The voter may there gaze at

the photographs of .the twenty entrants, conspicu-

ously displayed in each store, and cast his or her

vote according to desire. This little idea is from

the fertile brain of E. E. Carlson, who nianasss

the Conley shop.

Another little idea of Mr. Carlson's which is

bringing in a great many customers is the in-

stallation of a Magnavox, whose voice directs by

means of the latest Brunswick records vast

throngs which gather nightly across the street

to attend Englcwood's biggest moving-picture

house, the Stratford. Mr. Carlson reports that

since the installation of this Magnavox he has

greatly increased his business.

New Jewel Tone Arm
The Jewel Phonoparts Co. has just completed

the new Edison attachment which is said to over-

come any objectionable features that have hereto-

fore been embodied in similar attachments. The

jewel experts have been working on this new

device for the last five months and are just ready

to announce it to the trade. A new feature is that

the device is controlled entirely by the raising

and lowering lever of the Edison phonograph-

When it has once been inserted in place of the

Edison reproducer it need not be touched again

except for the purpose of inserting needles. It

is automatic in operation. The reproducer may

be turned up to receive the needle, and when

playing lateral records a minimum weight bears

FROM OUR CHICAGO HEADQUARTERS— ( Continued from page 135)

Superior Universal Reproducer on the Edison
<Uhe IJvul All-Rwr-J RcuniiuevrfonheEdt

Phonograph
Superior Reproducer will, II -E Connection (or Edison

to Dealer.W.75 Nickel— J6.25 Cold
Retail Price., $7.50 Nickel- S10.00 Gold

Quattky Prices on dpplicalion

on the needle point. The Jewel people say that

this new device represents the fruit of many valu-

able suggestions tendered them by men promi-

nent in the Edison organization, as well as by

jobbers and dealers.

The Jewel Co. has just gotten out an attrac-

tive little six-page pamphlet carrying their No. 2

tone arm and reproducer, equipped with a Jewel

mute. One of the features of this tone arm is

the mute, by means of which the tone can be

controlled in volume independent of needle

changes or amplifier,

O Joy!

James F. Bowers, chairman of the Board of

Directors of Lyon & Healy, has left Chicago for

Asbury Park, N. J., where he and Mrs. Bowers

will spend the Summer. One of the things that

was bothering Mr. Bowers the day before he left

Chicago was that he was fearful that some un-

seen power might cause him to stop off at Jersey

City long enough to witness the calisthenic

demonstration between an Irish and French pro-

fessor, scheduled to take place on July 2.

New Company Takes Over Lampagraph

The Burns-Pollock Electrical Mfg. Co., of East

Chicago and Indiana Harbor, have just filed arti-

cles of incorporation, calling for a capital stock

of $1,000,000. This company has taken over the

interests of the old Lampagraph Co.. of St. Louis,

Superior Spnialticifar-Phonoirapht

BARNHART BROTHERS & SPINDLER
Monro* and Thrcwp Strati CHICAGO

and will manufacture the Lampagraph, which will

be known in future as the Aladdin phonograph

—

a combination of electric lamp and "talker."

The incorporators are: J. G. R. O'Hara, An-
thony J. Burns and Thomas Pollock, all of Lake
County, Indiana, Preparations are now well un-

der way for extensive production of this combina-

tion lamp and talking machine, and the company
expects in a short time to be able to offer this

instrument once more to the trade. It is under-

stood that many new devices have been added

lo it, which will make it one of the most perfect

of its kind.

New Brunswick Shop

The Brunswick-Balke-Collender Co. added an-

other classy shop to its already large Chicago

family when the Chatham Brunswick Shop for-

mally opened its doors to the public on June 25.

The new place is located at Seventy-fifth

street and Cottage Grove avenue, and is con-

ducted by the Rosenberg Bros, Brunswick ma-

chines and records arc handled exclusively in the

new shop, which is one of the largest in that sec-

tion of the city. There are five demonstration

booths, air-cooled and ventilated, and these

booths, together with the entire store, are hand-

somely fitted up with luxurious furniture, which

artistically matches the French-gray finish of the

(Continual an Mac 138)

A NEW FLETCHER PRODUCT

Dealers, Send f

Prices and T
NEW EDISON

Plays all Records

FLETCHER-WICKES CO.
6 EAST LAKE STREET, CHICACO. ILL.
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air Parts
For All and Every Motor

That Was Ever Manufactured

Wc can supply any part. I he largest and most

complete assortme nt of repair parts— in the

United Slates—on hand, for old, obsolete and

present-day motor*. If your order cannot he

filled from stock, we will make it up special.

Special prices on main springs, governor

Bpringe, micas, repair parts, motors, tone arms,

steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs
and motors.
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wall and trimming*. A similar account was opened cago audiences recently, when he appeared as

by Brunswick recently, when the Hyde Park Edgardo in "l,ncja di Lammcrmoor" al Ravinia

ha

the

linn ..t I In- new -lure al lln- uiliame of the park. Bubble Books Go Big

Brunswick Artist Successful than heretofore, and the business coming fr<

Mario Chnmlce, who has the reputation of he- this source now far outshines that of the met!

as one ni (he Brunswick Co.'i leading stars, Bubble hooks is that, although they were ori

gained a great reputation fur himself with Chi- i tally conceived as a Christmas article, they ha

Price Reductions on Enclosed Motors

Ask about various models and 1

United Manufacturing and Distributing Company
536 Lake Shore Drive CHICAGO

idard telle

les that ha happe
of the best

d. Another
this busin

mg through department stores. According to

Fcarn's contention, the regular talking ma-
c dealer had better look out and get busy, as

* letting a good thing slip by, which the de-

merit store men are just eating up.

New Pennsylvania Distributors

ic National Phonograph Co., of Pittsburgh,

has just been appointed Pennsylvania dis-

tor for the Hutches Pick-Up Needle Cup.
clever little device has met with phenomenal

,-ss. By means of a little lever a magnetized
up device is swung over the needle cup, and

• it i- .-.mi:' back the needle conies with it.

:hfs ingenious device the needles are kept

from contact with thumbs and ringers, and
ivvuer of the talking machine, in going after

icedlc, docs not have his fingers pricked, as

nerally the case.

Opera at Ravinia

jrlcs Hackett, Ricardo Stracciari and Flor-

Macbeth. exclusive Columbia Symphony
s, arc the featured singers at Ravinia Park
/ear. The season for the park began June
id i- HOW well under way. In the opening

, "The Itarher of Seville," all of the leading

«vr. J

n
I

I
lii i 'olimihia >lars. In this opera

another Columbia artist, Leon Rothier,

'IT'- ed with the

cc has bci

led three, and their

boost to Snmmer
ind about Chicago,

ility are attending

yniphony record busin

Columbia dealers in t

in great numbers.

Plans of Illinois Musical Supply Co.

There was recently organized in this city a new
company, known as the Illinois Musical Supply
Co., and which will hold forth at Fifty-ninth

street and Racine avenue. The purpose of this

company is to eliminate for the dealer all over-

head costs, whereby he is enabled to make a

losci |<r:ec on all merchandise. The merchandise

consists of mandolins, ukuleles, violins, banjos,

record accessories, attachments, needle cutters,

needles, etc., etc. One of (he features of this new
company's guarantee to merchants is that if the

prices on any goods listed in the catalog should

decline between the date of issue and the time

of order dealers will receive the benefit of the

Lyon Se Healy's Attractive Window
When it comes to attractive windows in Chi-

cago it is hard to heal Lyon & Hcaly. In the

parlance of the street, "They're th' berries."

livery time the Lyon & Healy experts decorate

a window they do it up in a style that keeps the

tongues a-buzzin' all along the street. Their latest

masterpiece is a Victor window, portraying the

exterior of a Summer home. The front porch is

covered with a grape vine trellis. In the fore-

ground is a Victor XIV model and in front of

this the figure of a woman sitting in a rocking

chair. A little off to one side is the figure of a

little girl sitting in a swing which, by suitable

apparatus concealed above, is caused to oscillate

constantly. The door is carpeted with a grass

mat. The edges of the porch arc decorated with
morning glories and rose bushes.

A Window Full of Ideas

One of the windows in Witrlitzcr's Wabash
avenue store is just loaded with good advice for

the Summer tourist who contemplates cruising
about Lake Michigan and its inland ports dnr-

Edison Diamond

Amberolas—Plus Service
You know the quality of Edi-
son instruments. Until you
have placed a trial order with
us. you are unfamiliar with
SERVICE.

A TRIALCONVINCES
Our Service Co?exi \kt Country

William H. Lyons
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ins ,I,e Summer vacation season. This window
is attractively got up to represent the end of an
old dock. Resting on some of the tiling of this

dock are some of the sample Victor table model
machines, as well as one of their new portable

instruments. In the background is to be seen

a representation of the lake with a sport cruiser

in silhouette. On the back of this are some
cartoon cutout figures dancing and singing about

the cutout figure of a Table Model Victor. The
sound advice comes in by means of two signs

placed on the crest of the waves, which read as

follows: "Take the whole Victor crew along with

you," "You will not have a seasick artist in the

party."

Take on Granby Agency
News has just been given out by E. A. Fearn,

of the Consolidated Talking Machine Co., that

bis company has been appointed representative

of the Granby Phonograph Corp. for the States

of Illinois, Michigan and Southern Wisconsin. In

connection with the Chicago headquarters the

Granby will be handled from the Detroit branch.

Great plans are now well under way at head-

quarters here and at the Detroit branch for the

purpose of putting in Granby accounts in every

available place through the territory assigned to

the Consolidated Co.

The first Granby shipments have reached Chi-

cago, and Mr. Fearn immediately put them on

demonstration at headquarters. During the first

few days they were on exhibition he was successful

in closing several nice deals for these instruments.

The Granby deal was closed by E. L. Ginsburg,

assistant sales manager of that company, who
spent several weeks in and about Chicago look-

ing after the trade.

Both Messrs. Fcarn and Ginsburg arc to be

congratulated on closing this deal, which brings

one of the best-known of the newer makes of

talking machines in contact with one of the livest

jobbing houses in Chicago.

F. D. Hall Returns from Europe

F. D. Hall, president of the Hall Mfg. Co., re-

turned on July S from an extended tour through

Japan, the Philippine Islands and the Malay
Archipelago, where he went in quest of some
best-quality bamboo. Mr. Hall was very fortu-

nate in acquiring a great quantity of the best

bamboo fiber ever produced, and also was able

to make some very good contracts, which will

assure a constant supply of this material to be '

used in the manufacture of the Hall fiber needle.

Some men in the trade have an idea that the

material used in the fiber needle is ordinary

bamboo, but in this, according to Mr. Hall, they

arc greatly mistaken. Only certain grades of

bamboo can be utilized, for only a special kind

of a fiber can withstand the vibrations sent up
by the sound grooves of the record. Mr. Hall

was accompanied by Mrs. Hall. The two arrived

at Vancouver on the 19th of June, and from there

took a trip down the Pacific Coast, where they

rested a few weeks before continuing the trip to

Chicago.

Among the Vacationists

Lester Earl Noble, manager of the Wurlitzer

retail Victrola department on Wabash avenue,

has returned from a two weeks' vacation, which

he spent visiting his folk at Edgerton. Wis.

Hans Schocssling, manager of the Wurlitzer

wholesale Victrola branch in Chicago, has just

returned from a two weeks' vacation spent in

Michigan with his family.

Ashland Talking Machine Shop Opens

The Ashland Talking Machine Shop, owned

by George Glick, held a grand opening the latter

part of June at 6249 South Ashland avenue. The
opening was attended by one of the largest

neighborhood gatherings ever congregated in

that locality and many beautiful souvenirs, in-

cluding the small Victor dogs, were given out.

This is an exclusive Victor shop. This new

shop is an account of Lyon & Healy and the

opening was attended by L. C. Wiswell, man-

ager, and his assistant, W. P. Roche.

Justin Bros. Fall in Line

Another Victor account opened recently by

Lyon & Healy is Justin Bros., at 5249 West

Twenty-fifth street, Cicero, III, This business

FILING CABINETS
of the Art Model Console
Type especially adaptable
for Victor lX's.

Our line of Talking Machines

covers your trade from

PARLOR to PICNIC
whether you are in the market

for Console Art Models, Up-

right Cabinets (all sizes), Table

Machines, or the

KAMOPHONE
(of which we are the sole manufacturers).

Write us today, if quality

Illinois Phonograph Co.

400-412 W. Erie St., Chicago, III.

was formerly contained in a single store room,

hut since taking on the Victor account Justin

Bros, have opened the adjoining store and

thrown the two together in a most effective

manner. There arc in all eighteen demonstra-

tion booths. Justin Bros, arc considered by

many to be the most progressive talking ma-

chine dealers in any outlying district of Chi-

cago. They have three delivery trucks in con-

stant operation.

When the new store was opened the people

of the neighborhood were entertained by both

orchestral and vocal talent, and it is estimated

that five thousand people were present on this

interesting occasion, all of whom were most en-

thusiastic and complimentary.

Welcome Home!
Griffith P. Ellis, sales manager and secretary

of the Chicago Talking Machine Co., returned

to Chicago on the first of the month from the

University of Pennsylvania Hospital at West

Philadelphia, where he had been undergoing

treatment. As evidenced by his general appear-

(GmriitHfrf on page 140)

Cash In Now!
Music When You Want It

Anywhere! Any Time!

Boating, Camping, Canoeing

Nursery, House Party

Week-End Trips, Summer
Home

Retail Price, $15.00

Dealers' Prices, Each

2-5 $11.00
6-12 10.50

13-24 10.00

25-50 9.50

Leather Carrying Case, S8.00 extra.

The New Improved Stewart Portable

Phonograph is the best seller in the field.

The demand during the next two months
will be greater than ever. Are you pre-

pared to supply this demand?

The New Improved Stewart is an ideal

phonograph for everybody. It holds

twelve records—plays all makes. Pure,

sweet resonant tone—quality unsur-

passed.

Compact, neat and light in weight.

Easily carried anywhere—from room to

room—to the lawn. For the summer
cottage, boat or canoe, it's just what
everybody wants.

Equipped with powerful. smooth-

running precision-made motor. Beautiful

mahogany finish with nickel trimmings.

Special gold finish, extra.

The Stewart is guaranteed against im-

perfections in workmanship and defects

in material for a period of one year from

date of purchase.

' Phonograph Surgery Deparimi

recoid of more successful operation* ih

icrformed in all medical institutions in Am
From Dead to Wide-Awake in twent

hours. This is our absolute guaranti

i us today.

ENERGY PHONOGRAPH & SUPPLY CO.
THE WHOLESALE MUSIC CENTER

PHONOGRAPH PARTS. MOTORS. TONE ARMS. PHONOCRAPH RECORDS AND ACCESSORIES

28 AND 30 WEST LAKE STREET, CHICAGO. ILLINOIS
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aucc, Mr Kllir. nm-.l h.i-r h-m m the hand* of

10mc very clever surgeon*, and upon hii arrival

in CI) teago In* received a warm welcome from
his many trade friends, who were agreeably sur-

prised i -
a

i 1 1 1
1 hi*, present condition,

1
1

,i < I wi,.. 1

. !. Records

Robert M. Noble, formerly connected will)

the rctnil department of Hit- W. W. Kimball

Coi in iis downtown salesrooms, has become

manager nf t he wholesale talking tnucliiiie record

department of thU concern, The appointment

came a couple of week* ago and Mr. N'oblc ii

now in full charge nf tin- branch <-i tin VV. W
Kimball Co.'s busincm.

Second World Co. Dividend

The creditor! of Ihc Worlil Phonograph Co. in

Chicago were advised recently thai a second

iliviileml hail Itcet) declared by Sidney < . tlasl

man, referee in bankruptcy. The dividend was
officially declared ye -.tenia \, July 14, payable

wilhin ton day* al the offices ol the Central

Trust Co. of Illinois, trustee, Chicago, III.

W. H. Wnde io Coast

W*. II. Wade, proprietor n( the Wade Talk-

ing Machine Shop, left mi tin- "Hi of Ihc month
fur Snn Francisco, where he went lo make ar-

rangcinonta (or the Imperial Council session,

which will he held by the Sbrincrs there June

13*15, 1922. Al that lime it is expected that

Mi VVadc will be Potentate "i Medlnah Temple.

Chicago, ami will lead the Caravan ol 7(1(1

Shrineri from Chicago lo 'I'riscn. Medtnuh
Temple, by the way, is thc'largcst *inicle organ

i

Iktlon in the world under one presiding officer,

and boasts ol a membership of 21,000

While in 'Frisco Mr. Wade will make ar-

rangements and sign contracts to lake care of

the membership, such ol hands and patrols, elc,

that will go nl delegates from Chicago. Afler

these arrangcmeiitK have been mailc Mi \\ ,t.|e

will go down the Const to Los Angeles lor

n two week-.' vacation, and will be back in Chi-

cago in time foi the opening "I Chicago's big

Pageant of Progress,

A Magnificent Store

Melody Portable Phonograph

Double Spring Motor

Blood Tone Arm anil Reproduc

Removable Tone Arm and Windii

Dumbly Constructed. Mahogany Water
proof Finish. Ura*s Trimmings. Carrie:

10 Records. Wonderful Tone— equal loj

that of a $200 machine. Plays all records-

soft, medium or loud as

desired. Portable- -

Weighs only 18 pounds

PROMPT DELIVERY

Write for Sample an,

MELODY NATIONAL SALES CO 190 N. Slate Si reel, Chicago, III.

bcci

and his accoiiu

irig Machine (

ierlor of this i

Over attempted

City, The ceil

ice avenue

cogo Talk-

valli of old i

id green

walnut.

There s R COlltCSl now between all

COgO as to who shall he

in having beautiful stores,

iik- i<i [H ess we remain of

lireli rcit on H. F, Schlau,

once Avenue Cntliedral ol

idling of ibis new Victor

ami in them Victor products will have exclusive

representation,

"The Cheney Resonator"

The Cheney Resonator is the title of a new
house organ thai has just been brought out by

Ihc Cheney Talking Machine Co. This new
organ is built on the regulation newspaper site

of four pages, ami contains much valuable data

rolativi to sales plana; advertising helps, etc,

from the Cheney Co. to i

from the deep coal of Ian, plus the fish hook
scratches on his fingers, we .ire inclined lo be-

lieve that he was some place up in cither Wis-
consin or Michigan, raising Cain with the fish.

Cheney Exhibit

Doth C. E. Saunders and W. McMahon, of

the Cheney sales forces, who were in charge

of the Cheney exhibit in Grand Rapids during

the semi-annual furniture exhibit
,

report to

headquarters in Chicago thai this season's show
is the biggest thing that ever happened and that

a greater number ol callers were registered at

ihc Cheney exhibit than ever before.

How the Model Shop Helps
The Model Shop in the local wholesale

branch of the Columbia Graphophone Co. has

proven a signal success, as it presents to Co-
lumbia dealers many ideas of great value, vis-

ualising the degree of success that may bc.se-

otli , July

(l ihc

L ill

paper is exceptionally chjv

it wai sent nut to the trade, on
the Cheney Co. received many
letters from its dealers comme
W. E. Burr, sales manager

I .lII.ii. M.i, hi

reeks'

. has
j

Wlici

VICTOR DEALERS, INCREASE YOUR RECORD SALES
veil -known

1 I LY "BUY "NO RECORDS!
°' of •"»» »«

REVIVE THESE by selling inm
and without harsh, metallic nasal lories, yet

You will be surprised lo see how yot
be renewed. This is not guesswork, but a demonstrated facl
necessary. Sold money back if not satisfied.

JEWEL PHONOPARTS COMPANY

Lachmenl lhal play, ail mu(-es of rtcoij, with great volume
lone lhal is full, rich nnd mellow,

•lart jhem lo buying words again and how their interest will
Can be attached in a minule. No adjustment

154 W«st Whiting St., Chicago

Model Shop Display Platform "Set"

cured through the use of these practical sales

It is an old saying that "goods properly dis-

played are half sold," and the adoption of the

suggestions furnished the merchants by the

Dealer Service department of the Chicago Co-
lumbia branch, together with the proper use of
the many fixtures and sales helps contained
in the Model Shop, will enable the dealer to

display his merchandise in such an attractive
way that a desire to buy is automatically created
in the mind of the prospective customer.
The Model Shop, with its attractively deco-

rated windows, suggests that one should "stop,
look, come in and listen." and the store itself,

with its merchandise conveniently and effectively
ai ranged, creates an atmosphere which appeals
to the dealer as being a genuine high-grade
proposition.
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^ATTENTION
PHONOGRAPH DEALERS
Send for Copn of ••THE ORO-TONE"
JUST OFF THE PRESS

THE ORO-TONE CO.
1010 George Slreei

CHICAGO. ILL.

M. G. Peters, supervisor of Dealer Service in
tlic Chicago branch, makes his headquarters in
the Model Shop and is doing everything pos-
sible lo assist the dealers in solving their mer-
chandising problems.

V. K. Tremblett Returns
V. K. Tremblett, one of the popular members

of the sales force of the Chicago Talking Ma-
chine Co., returned to his desk the first week
in July, after a three weeks' absence.. During
the time Mr. Tremblett was away he underwent
an operation at the Mercy. Hospital, Chicago.

Otto Schulz on Vacation
Olto Schulz. of the Magnolia Talking Ma-

chine Co., accompanied by his family, is on his
way to Europe to visit relatives in Denmark.
The trip, which will cover a period of three
mouths, includes a visit to the battlefields of
France and Belgium. Mr. Schulz also intends
lo make a survey of conditions In Hie talking
machine industries in the countries which he
is to visit.

Expects Him to Do Things
Robert M. Noble, formerly of the retail rec-

ord department of the W. W. Kimball Co., who
was recently appointed manager of the Kimball
wholesale Okeh record department, has been in

connection with the Kimball organization for

many years and has seen wholesale service in

other Kimball departments. His new duties
offer him an opportunity to do something that

he lias been ambitious to do for a long time-

that is, to lake a well-known product, such as

the Okeh record, and use it as a lever lo

make his fellow competitors sit up and take
notice. He gained the reputation of a hustler

in the retail department and his friends iirc

banking that he will establish himself in a

similar manner in the wholesale.

Phonographs at Chicago Furniture Market
Although this year's exhibit is considered to

be I he biggest one from the standpoint of visi-

tors attending, there are fewer talking machines
-being shown than in past markets. However,
there was a big rush of buyers the laller part

of the week and the furniture men as a whole
did a better business than they anticipated.

Some of the better-known talking machine*
arc on exhibit as usual and among them arc

the Windsor, the Fern-O-grand and the Puritan.

The Fcrn-o-grand exhibit is in charge of E.

H. McConnell, president, 'and H. S. Katz, fac-

tory manager. This company is showing its

well-known baby grand model, and among these

models is the latest one, wherein instead of the

amplifyer occupying the entire space behind the

f-iil board it now occupies but half of the space

and the other half is utilized as a record com-
partment that allows space for five record al-

bums.

The Windsor Furniture Co. has its line of

twenty models on exhibit. Three of these

models have just been added to the line. A
new instrument, which stands six feet high, is

shown. It is known as the Bahut Art Model.
This model is one of the most striking talking

machines that was ever exhibited at a furniture

show and is exceptionally beautiful in design.

The edges of the instrument are pilastercd by

means of hand-carved figures of nude nymphs
and the panelings of the doors and sides are also

hand-carved and are made up of birds and flow-

ers. This machine is solid mahogany through-

out. Other solid mahogany instruments that

they arc showing arc their new Chippendale

and Italian renaissance console art models,

Furniture

Produced by

furniture Ccmpaixij
|

Chicane }
U.,S3l.

I1i™«lW^W"ma'rcmnMrcM
which are also embellished with beautiful hand

carvings. The Windsor Co. also has on exhibil

a library table in solid mahogany which contains"

a side drawer. This side drawer can be pulled

out and, when done, there arc exposed a talking

machine motor, turntable and tone arm. The
amplifier is located under the lop of the table.

The exhibit is in charge of J. W. Lyons, presi-

dent; G. W. Lyons, secretary, and F. J. Lyons,

general manager. The traveling force, con-

sisting of J. L. Joyce, G. F. Joyce, A. C".

Siewers, E. E. Miller and J. Hyman, is also in

attendance at the exhibit.

Increase Working Capital

Mclodia Phonograph Co., 406 N. Sangamon
street, recently increased its capital stock from

$20,000 to $40,000. The president of the con-

cern, E. M. Malalo, stated that this increase was
entirely for the purpose of building up working

capital and to permit them to increase its s'de-

linc business, which consists of the manufacture

(Continued on page 142

J

Lyon & Healy Khaki Moving Covers

Modern Method Insures Safe Handling

Extra Heavy

Khaki

Padded and

Quilted Fleece

Lined

We make them

up promptly

to order, to

your measure-

ment or to fit

any machine.

Prices Recently Reduced

Special Inducement to Jobbers

LYON & HEALY, - Chicago, 111.
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of telephone standi, card lablcs, clc. Mr. Ma- who is ihc daughter of the

lalo expect* to n« into t he manufacture of talk- Lyon & Hcaly Open Ej

frig machine!; on a Iarner scale Muring lite com- The pemoline) departmeii

ihg Fan", which lias done so much
Walter Magill Convalescent direct contact helwccn the

Newa coining from tin- bedildc of Waller employes, has recently arr;

Afagill la to the effect that he is rapidly improv- ing ni the big store a bra

ing from a siege of sickness thai necessitated Public Library, which will

sii operation for appendicitis; The operation members of the force who

W. Kimbalt.
' Library

on Jfc Hcaly,

i elm ii b

Kimbs

1 1 .. v -
1 lo his home, where

H. He is not expeclcd lo

sever,.! weeks.

if Kimball's retail depart-

Announcing the New

MASTERPIECE
CONSOLE

Just what you Need if (he Success of Your Business

depends on price plus quality: The latest triumph
of Masterpiece Superiority—Right in Quality

—

Right in Price. Is made of five-ply Mahogany
with Hand-Rubbed Piano Finish. Equipped with

Guaranteed Two Spring Motor, Universal Tone
Arm, All Wood Amplifier and Modifier. Also
Hcavily Nickel Plated Hardware and the All

Sized Record Racks are built in—and all for a

Price that is astonishing when the Quality and
Superiority are taken into consideration.

Ifrite TODAY for Prices mid Discounts

MASTERPIECE PHONOGRAPH CO.
2320 So. Western Ave., Chicago, 111.

ISSUES ATTRACTIVE BULLETIN
Drying Systems, Inc., Give Brief Resume of

Their Activities—Apparatus Being Used in

Leading Plants Throughout Country

Chicago, III., July 6.—Drying Systems, Inc., of

ihis eity, designers and manufacturers of drying

equipment, have recently issued an attractive

illustrated bulletin, giving the salient features

of their drying unit, together with a brief list of

some of the users of Ihis equipment.

The illustrations show the general assembly

of the drying unit, and the text emphasizes the

fact that the company is in a position to manu-
facture drying units on a quantity basis and at

;i very attractive figure, owing to the simplicity

of construction and i he standardization of parts.

The equipment manufactured by Drying Sys-

tems, Inc., has been successfully applied to the

drying of varnish and uudercoa tings, low tem-
perature enamels, high temperature enamels and

miscellaneous product. Talking machine cabinet

plants throughout the country are using this

apparatus to advantage, and new accounts are -

being added steadily to ihe company's clientele.

WILL SHIP FROM CHICAGO

Brunswick Dealers in Indianapolis Territory

Will Receive Shipments From Chicago—Move
Makes for Better Service

Jul y mderstood that

ill ISrunswick-Balkc-C

ngemcnt whereby
lendci Co. ha: lai l.-

Brunswick dealers

in ihis territory will be served from the execu-

tive headquarters in Chicago instead of receiv-

ing Ihcir shipments from (he Indianapolis

branch. This move is being made in order lo

centralize distribution in Chicago, and owing to

the fact that the company carries very large

slocks in the lalter city Indianapolis dealers

will be afforded increased service and co-opera-

The Brunswick branch in this city, as a whole,

will be maintained as in the past, with H. B.

Bibb, of the executive office, in charge of the

territory. It is reported that A. G. Burr, phono-
graph sales manager of the Indianapolis branch,

returned to Chicago, where he was located be-

fore his arrival in Indianapolis.

H. Q. KUNDE BACK FROM EUROPE

Visits Home Office of the Homophone Co., of

Berlin, Whose Records He Jobs and Dis-

tributes in the United States

Milwaukee, Wis., July 9.—H. G. Kunde has

relumed to the city after an interesting -visit to the

home office of the Homophone Co. of Berlin,

Germany, maker of the Homokord records, which
he jobs and distributes. While he was in Ber-
lin the strike which has tied up the record fac-

tories in Germany for some time was brought to

.in end and production immediately began again.

Mr. Kunde placed extensive orders for imme-
diate delivery and hopes soon to have not only
all the numbers of the German catalog but sam-
ple stocks of the Polish, Hungarian, Bohemian,
Italian, Scandinavian and Hebrew records, which
are, in fact, already on Ihe way. Conditions in

Germany arc much belter, he thinks, indus-

trially speaking, than they were a year ago on
Ihc occasion of his previous visit. Factories in

all lines of business arc getting under way.

FEATURING COLUMBIA LINE
Belvwede, III,, July 5.—A. J. Tucker, of the

Chicago branch of the Columbia Graphophone
Co.. reports that live Columbia dealers in

Marengo and Bclviderc, III., are using many
novel methods to promote sales of Columbia
Grafonolas in their respective communities. A
Grafonola is placed in the several ice cream par-
lors in the town with an appropriate card tell-

ing where the machine has come from, with the

dealer's name neatly printed on the card. Sales
resulting from this publicity are numerous.
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On theVICTOR On the COLUMBIA

SUPERIOR UNIVERSAL REPRODUCER
nver.MorcMusicalToneonAUMakvsof'Reec

SAMPLES ON APPROVAL
(eprodncer with 21 -VE, Victor Elbow— Sumplo Pre

to Dealer, Nickel S4. IS— Gold $5.35
Rotaili 16.50 and $8.50

Reproducer with 2I-CC Columbia Connection- Soi
l'r.|>.,i.l it. IW.T.Ni.lu.l S-i -IS -Gold S5.93

RotollsS7.00ond $9.50

Reproducer with 21-P Connection for O. S. Pottle- Sal
Prepaid to Denier, Nickel S4.4S-C.old S5.95

Retail* 57.00 nnd J9.S0

Quantity RpilMion CUppJieotion

cATaivs the On rep of an OldMachinea
Record Buyer

Superior Specialties fur PJionojlr.rr.fu

BARNHART BROTHERS &SP1NDLER
Monroe end Throop Slreeli CHICAGO
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WINNING TRADE IN POOR LOCATION

The Talking Machine Dealer on Side Street

Can Win Success if He Utilizes Publicity to

Gain Support and Interest the Public

The talking machine dealer located on a side-

street has a much more difficult task in trying

lo bring his establishment to the attention of

the public than has the dealer on the main thor-

oughfare. The prosperity of a store depends, to

a great extent, upon the number of people who
pass by. So much importance is attached to

tliis that one of the largest chain store corpora-

tions in the country, before deciding upon a

location for a branch, places a man with a stop-

watch in front of the proposed site to record the

number of people passing daily. This is contin-

ued until a fair average is obtained. The heads

of this corporation know that people passing

the store notice it, thus a certain amount of

free publicity is gained.

Now the dealer on the side street can largely

overcome his disadvantage by supplementing his

advertising with free publicity. There are any
number of methods of doing this, but perhaps

the most effective and the one which reaches

the greatest number of people is through the

medium of the local newspaper. The editor of

the local paper will be glad to publish anything

that pertains to news, and right here it may be

well to state most emphatically that the talking

machine merchant has plenty o£ opportunities

for digging out newsy little articles relating to

his business.

Gaining a certain amount of publicity daily

will prove well worth the effort. Many dealers

do not know what news is, therefore the

following few illustrations will not be amiss:

Remodeling a store, a letter to the editor stat-

ing your views on local business conditions,

removal to a new place of business, announce-

ments of concerts, etc., are all news and will

be gladly accepted by the editor for publica-

tion. This kind of publicity keeps your estab-

lishment before the public eye and will tend to

arouse interest which will ultimately result in

increased profits. Publicity of any kind is a

li\t asset in business.

Robinson's Music Store, located at 1306 G
street, N. W., Washington, D. C, was recently

appointed local representative for the Bruns-

wick-Balke-Collcnder Co. This concern will

present the Brunswick line in a retail way, and

already has opened quite a number of new ac-

counts.

Value of Talking Machine and Record Imports
to Brazil From the United States

Among the chief articles of import into Bra-

zil from the United States arc talking machines

and accessories and records, according to data

collected by the Bureau of Foreign and Domestic

Commerce at Washington. In 1918 the value of

imports of talking machines and accessories to-

taled $72,343, the value of record imports from

this country was estimated at $9,923. The 1919

figures show a decrease of talking machine and

accessory imports to $68,244. Imports of rec-

ords, however, increased to $40,699.

BRUNSWICK LINE WITH GRAM CO.

Milwaukee, Wis., July 9.—The Edmund Gram

Piano Co., of this city, one of the best known
piano concerns in the State of Wisconsin, has

just signed a contract with the Brunswlck-

Balke-Coflender Co., and will handle the

Brunswick line in its Milwaukee store. This

store, by the way, is one of the biggest in the

city, and offers an exceptionally line representa-

tion for the Brunswick line.

The O'Neill Music Shop, of Daytona, Fla„

is now handling the Brunswick line.

Milwaukee Talking Machine Co. Has Prepared

an Attractive Volume Which Will Be Found
of Great Aid in Building Foreign Demand

The Milwaukee Talking Machine Co. has

issued a very attractive catalog exclusively for

its export trade. This company's extensive man-
ufacturing facilities enable it to take care of a

good foreign business as well as of an exten-

sive domestic demand, and it is going after both

in an aggressive and forceful manner.

The handsome catalog gives illustrations in

color of some eight upright styles with good

descriptions. There are several photographic re-

productions showing an attractive young woman
in a home listening with rapture to a Dalion

phonograph, which in each case is Model S, a

special to the export model. This instrument is

described as small and trim, and in no sense a

"junior." Wherever it has been introduced, say

the makers, it has brought forth a great volume

of sales. Dealers like this model and push it

aggressively. The company has a well-organized

foreign department, which has made a study of

the situation and is prepared lo furnish complete

information at all times. The calalog is printed

in several languages besides English.

FIGHT NEWS THROUGH MAGNAVOX

Sanders & Stayman Music Co. Entertains

Crowds Waiting for Fight News

The Sanders & Stayman Music Co.'s branch

in Connellsville, Pa., took advantage of the

Dempsey-Carpenticr fight lo obtain publicity

through the installation of a Magnavox-ili the

Connellsville Daily -News office for the dis-

semination of fight news to the public. I

Just prior to the fight the crowd was enter-

tained by the rendition of July releases of

Vocalion records furnished by the . company.

The Magnavox was connected to a wireless tele-

phone and every detail of the preliminaries, as

well as the championship fight, was given.

The Sanders & Stayman Music Co. has been

so well pleased with the results of this novel

method of obtaining publicity that they have

made arrangements to continue this music serv-

ice during the announcing of the result of the

games of the Pittsburgh National League.

CONGRATULATIONS

Eldridgc Fennimore Johnson, son of Eldridge

R. Johnson, president of the Victor Talking

Machine Co., Camden, N. J., was recently

married to Miss Janet Darby, daughter of Dr.

George Darby. The couple arc spending their

honeymoon in California.

The Newsomc Furniture Co., Ft. Meade, Fla.,

recently took on the Brunswick line.
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Feature the brilliantly colored Columbia Patriotic
Record Gilt Envelopes lor all they're worth this
month, and you'll find that they're worth a lot.
Display them in your window and around the store.
How many have you ordered ?

Columbia Graphophone Co.
NEW YORK

SALES FOR MONTH VERY SATISFACTORY IN LOS ANGELES
Edward Humphrey in Broader Field—New Quarters for Patrick Co.—Several New Stores Open-

Columbia Manager in Council—Outing of Richardson Forces—Edison Men at Convention

Los Angklks, C At.., July ii Report i

talking machine departmcnti <>t the

downtown music liouscs indicnie that .

the month have been very latisfactoi

HkMocqI |obhen

sin 'iits also il Bijlaro (hat business

month showed u y

Edward Humphrey Resigns

«><i the third ilooi <

ol i. Stevens, w

Mr II- .
:

. .
|

Mr. "Umnpl,,.^

regret from his staf and sales Force, will

whom lu- was very popular.

New Dcaic r on West Seventh
liurirV Muiic SllO [ipe is the name of til

talking machine sto rc on West Seventh
opened by C. E. Gt re, and devoted exch
i.. tin ..,!, ol Pnth

was re of a get-together assembly
business discussion and no program

i arranged, which, in the opinion of

man. President Geisslcr, and several

a Very enjoyable evening was spent
e next meeting of this kind a definite

will be arranged for in advance. A
jail orchestra was supplied by New-

sic Co.. and by President Geisslcr.
Patrick Music Co. Moves

trick Musie Co.. of Long Beach, has

Tl

occupies three floors. The in-

iou is unusually attractive and dc-
nish style of decoration. A small
i ornamental tree and splashing
pics the front immediately before
and show window. Inside, the
mi is Spanish with rough, massive
ceiling; a staircase leading to an
ly. The supporting columns are
i polychrome colors and are very

leads to the record demonstration

1 lu

heightened >

airs, as well ,

'Cllow effe

a tin

ricd. Mr. Gore hai

sentativc for the I'athc Co, for some
ami has had a very extensive experience.

Association Holds Large Meeting
One hundred and thirty-eight mernbci

< 1 "' mus» trades, in. hiding represcutativi

uauquei at the Roma Cafd on Jum I I

store, which wilt doubtless bVwdTap^ru"
by the people of Long Beach.

Piatt Music Co. Has Big Month
P. H. Beck, manager of the Victrola depart-

merit of the Piatt Music Co., reports excep-
tionally fine business during the past month.
1 he total sales for the month exceed any for-
mer sales in the history of tlte department with
the exception of those for the month of Decem-
ber last. Sales for individual days have reached
very high water marks and Mr. Beck pays a
high tribute to his sales force, particularly that

MAGNET' DECALC0MAN1E NAMEPLATE
f0R

TALKING MACHlde
^CABINETS Eucill

Pamphlets with fac-simile illus-

trations and prices mailed

on request.

SMITH-SCHIFFLINCO.
149 Church Strut N.w yort City

* era, <&a^-=—

proficient saleslady, bis assistant, Mrs. Layher.
Columbia Managers Convene

Tbe three Columbia Pacific Coast managers.
Messrs. Stidham, of Los Angeles; Ackley, of

'

San Francisco, and Lawtou, of Seattle, fore-
gathered in Los Angeles for a sales and busi-
ness convention, A. C. Ackley, manager of the
San Francisco branch, was formerly attached
to the Los Angeles branch, and seized the op-
portunity of meeting a number of old friends;'
he reports very satisfactory business and con-
ditions in his northern California territory.

New Victrola Store in Los Angeles
The latest Victrola department in Los An-

geles is at Colyear's furniture store. It enjoys
the distinction of being the only Victor store
on South Main street and advertises accord-
ingly. It is attractively decorated.

Richardson's, Inc., Has Annual Picnic
The annual picnic of Richardson's, Inc., was

held last month in Tapanga Canon. Practically
the entire sales and office forces, together with
numerous friends, attended. Everybody had a
most enjoyable time and W. H. Richardson,
president, and Treasurer Schrcucr excelled in

details of arrangement and original ideas of
entertainment.

Attended Edison Caravan Convention
Zar Hagey, manager of the Edison department

of the Fitzgerald Music Co., Los Angeles, ac-
companied by H. O. Collins, Edison manager of
the Long Beach branch of the same company,
attended the Edison Caravan Convention in
Vancouver.

A very successful and well-attended concert
was given at Trinity Auditorium by the Fitz-
gerald Music Co. during Music Week, and con-
sisted of an Edison tone test with Glen Ellison,
the well-known Scotch baritone.

New Brunswick Dealers
Howard Brown, branch manager of the

phonograph division of the Brunswick-Balke-
Collender Co. in this city, announces several
new dealers, including Herbert Glockner at
Huutmgton Beach, which has lately become
''"

'5 for oil well,, and Scouler & Nelson at
Huntington Park.

Victor Representative Here
Donaldson Leopold, special traveling repre-

sentative of the Victor Co.. has been making
Ins headquarters in Los Angeles for some time.
He has been of great assistance to the dealers
in many ways and has become very popular
among all members of the trade.

Edison Manager Attends Convention
O. A. Lovcjoy, manager of the Los Angeles

branch of Edison's Limited, attended the
Edison Caravan Convention in Vancouver.

Long Beach Stores Congregate
American avenue, Long Beach, is becoming

quite a music row (to rhyme with low!), the
1-itzgerald Music Co. has for some time had a
very attractive store there, and the Mattson
Music Co., Brunswick dealer, has an up-to-date
shop close by. The Downs Furniture Co. is
building on the same street and will have a very
fine store in the near future, where the Pathe
will be featured exclusively.
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DOMINO Of(AHACE
CONFIDENT FEELING PREVAILS IN THE TORONTO TRADE
Heintzman's Kitchener Branch Splendidly Equipped-Magnavox for National Exhibition and

Central Fair—EmP1re Phono Parts Co. Opens Local Branch—Bradt a Visitor—Other News

Toronto, Ont., July 6.—When, at the present

time, there is so much "blue ruin" being talked

about and when conversations arc apt to be
tinged too deeply by references to business fail-

ures, economic depression and the like, it is

gratifying to walk into a store like Gerhard
Heintzman's Kitchener branch and see with

one's own eyes evidences of aggressiveness.

Here five new demonstration rooms have been
recently installed, making a total of seven in

all. R. Mullin, the local manager, is having a

private office built at the front of the store and
after the whole store is redecorated, an opera-

tion partly necessitated by a fire which broke

out during the early part of March, the Ger-

hard Heintzman Kitchener branch will rank

with the most up-to-date music stores in the

Dominion. The -system of letting records out

on approval has been permitted in the past by
this store, principally because there weren't

sufficient soundproof demonstration rooms to

cater to the needs of customers. "But," ex-

plained Mr. Mullin to The World, "now that

we have new audition rooms we have elimi-

nated the record-on-approval system altogether.

It doesn't pay. Customers only abuse its privi-

leges."

I. Montagues & Co., Canadian distributors

of the Magnavox, have arranged to provide the

Canadian National Exhibition authorities with

two high-powered Magnavoxes to be used dur-

ing the 1921 fair, the main purpose of which
will be to enable the huge crowds to hear dis-

tinctly the voice of the speakers. Five Magna-
vox horns will be set around the flagpole of

the main bandstand, facing in five directions.

These will connect with a sound-collecting

transmitter installed in the grandstand above
the heads of the speakers, thus enabling every-

one to hear distinctly the voice of the speaker

as it is disseminated in all directions.

The C. W. Lindsay, Ltd., Ottawa branch, has

sold to the officials of the Central Fair a Mag-
navox for use during [he coming exhibition in

that city.

I. G. Tillson, proprietor of Tillsop's Music
Shop, Toronto, lias made an assignment.

The question of providing holidays for their

staff during the coming Summer has been
solved by I. Montagnes & Co., Canadian dis-

tributors of the Sonora phonograph, by their

decision to close the company's office and ware-

rooms for (he entire week of July 30 to August
8, in addition to Saturdays, during the months
of June, July and August.

The Empire Phono Parts Co., of Cleveland, O.,

whose products are well known to the Canadian

phonograph trade, has opened a branch office at

41 Richmond street East, in this city. Closer

contact will therefore be established with Cana-

dian manufacturers, jobbers and dealers, and

more efficient service will be insured. G. L.

Laing, who has been connected with the trade

for a number of years, and who is thoroughly

sold on the Empire proposition, will be in

charge of the new branch.

The wedding of B. A. Trestrail, of (he Musical

Merchandise Sales Co., took place recently. The
happy couple spent their honeymoon in New
York, Long Island and Atlantic City.

W. B. Piicketl, president of the Musical Mer-

chandise Sales Co., is sailing for Europe within

the next few weeks on a combined business and

pleasure trip. While abroad Mr. Puckett will

do some research work in the interests of Bruns-

wick records and phonographs and Q R S player

rolls. Early in June Mr. Puckett visited Chi-

cago conferring with the Brunswick and QRS

chief executives, as a result of which some novel
merchandising plans are expected to be an-
nounced for Fall business.

James P. Bradt, so well known to Canadian
phonograph trade circles, was in Montreal re-
cently and spent a couple of days with H. S.

Berliner, owner of the Compo Co. at Lachiuc,
Que., who organized the Sun Record Co.,
with headquarters at Toronto. While in Mont-
real Mr. Bradt took the opportunity of looking
into some Canadian investments and also en-
joyed a cruise in Mr. Berliner's new motor boat
on Lake St. Louis and the Lake of Two Moun-
tains. "Uncle Jimmy" looks as hale and hearty
as ever and is the same old optimist. .

Bruce M. Church has joined the staff of R. F.

Wilks & Co. in the capacity of manager of the
phonograph department. Mr. Church has been
with the Edison Shop since its inception.

1 phonograph
>ns Co,, Ltd.,

id this i

E. van Gclder, of 1, Montagues & Co. is on
business trip through Western Canada in the

interests of (he Sonora line of phonographs and
the Magnavox, of which his firm arc the exclu-
sive distributors.

J. D. Ford, manager of the t

department of R. S. Williams i

has been granted three months'
on account of illness. He will

Hon in Algonquin Park. In

supervision of (he phonograph department will
be in the hands of J. A. Hassall.

The Central Victrola Parlors, Toronio, have
been registered.

John A. Crodcn, president of the Starr Co.
of Canada, Ltd., London, Out,, has returned
from m visit to England and (he Continent where
he went in connection with the European record-
ings being added to the Slarr-Gcnnell record
calalog.

Nolicc has been given of the assignment of
Harry E. Wimperly, manufaclurcr and distribu-

tor of the Peerless phonograph, with offices in

the Ryric Building.

G. W. HOPKINS SCORES IN ADDRESS MADE IN MONTREAL
Columbia Sales Manager Arouses Enthusiasm of Advertising Association—Berliner Co.'b Expan-

sive Plans—Wilson & Sons, of Sherbrooke, to Feature the Stewart Phonograph

Montreal, Can., July 7.—Geo. W. Hopkins, gen-
eral sales manager of (he Columbia Graphophone
Co., New York, made a very interesting address
before the recent meeting of the Association of
Canadian Advertisers, Inc., at (he Windsor
Hotel on the necessity of business men revising
their ideas as to salesmanship. He pointed out
that manufacturers had left their selling to ad-
vertising and salesmanship had consequently
been neglected. The present situation had
changed matters, the buying public getting more
salesmanship than six months ago, and to-day
there is a lot of salesmanship behind the counter.
He dwelt upon the importance of executives
paying attention to the choice of clerks. He
gave a number of illustrations of good and in-

different salesmanship, making his points sparkle

with anecdote and story. He closed with a

tribute to the importance of music in the home.
B. R. Forster, president of the Brilliantone

Steel Needle Co., New York, was in Montreal
recently.

V. Sgroi, the well-known Columbia and Edi-
son dealer, was married recently and spent his

honeymoon in New York.

The majority of piano stores handling talking

machines and records are, as usual, closing their

stores during the months of June, July and
August on Saturdays at 1 o'clock.

Quite a number of Canadian dealers attended

the Edison Caravan Convention in New York,
including George Layton, of Layton Bros.,

Montreal. In order to be present at the firm's

third annual picnic he had to leave the banquet
held by the Edison Jobbers before its conclu-

N. G. Valiqucttc, Ltd , is devoting the whole

of its ground floor to its new music department
and has erected a number of additional sound-
proof bootlis to lake care of increased busi-

ness. Il is handling the complete line of His
Master's Voice machines and records. Albert
Bienjonetli is in charge.

Layton Bros., Edison and Columbia distribu-

tors, held their third annual picnic and uuling
tc Otterburil Park, which was attended by alioul

seventy-five persons. The day's enjoyment was
voled as one of the most successful yet staged,

not wilhstan ding the bad behavior of the

weather man. A program of sports was in-

dulged in and handsome prizes awarded.
Win, Lee, Ltd., is handling a large volume of

business in the Columbia Model X.

D. W. Kennedy, of the Aeolian- Vocalion Co.,

New York, was a recent trade visitor to this

city.

Charles Culross is handling a largely increased
business in Vocalion records and states that

the buying public are asking for (hem.
Albert's, Ltd., is pushing (he sale of Sun

records.

Geo. Layton, of Laylon Bros., during his visit

to New York at the Edison Caravan Con-
vention, visiled the new Columbia Building and
was immensely impressed with (he edifice and
(he trealment accorded him while on the tour

of inspection.

The new material plant being creeled by the

Compo Co. at Lachine, Que, for making llie

composition for records, it well under way and
will be running in about four weeks.

H. C. Wilson & Sons. Ltd., Sherbrooke, Que.,

have secured (he exclusive rights for selling the

(Continual on fa;ic 1-16)

TALKING MACHINE SUPPLIES AND REPAIR PARTS

The superiority of RENE MADE SPRINGS and PARTS
is not accidental but is the result of years of painstaking de-

votion to the highest standards of machine shop craft.

NONE BETTER IN QUALITY NONE LOWER IN PRICE

THE RENE MANUFACTURING CO. Montvale, New Jersey
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(Continued from page 145)
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TRADE SITUATION IN WINNIPEG

Attractive Edison Window Display—National
Music Store Handling Columbia—Other News

WiNKiPEc, Man., July 8—The Edison Phono-
graph Shop recently had a very good display
window, somewhat plain, but expressing the
idea lo be conveyed in a comprehensive man-
ner. A large scale exactly balanced with an
Edison machine on one side and a bag on the
opposite side supposed to contain $3,000,000 in

gold, with the dial pointing to the top on which
the word "Rc-crcation" is printed in large let-

ters, convey at once the meaning that Mr. Edi-
son spent $3,000,000 to perfect his machine.

P. S. Tutt, manager of the Edison Shop, and
G I '.ml, Western manager of R. S. Williams &
Sons Co., Ltd., Edison dealers, attended the
Edison Caravan Convention recently held in

Chicago.

Stamvood's has been newly decorated through-
out and reports a good sale of His Master's
Voice records.

The National Music Store, Edmonton, Alta.,
is a new addition to the trade handling Colum-
bia Grafonolas and records.

NEW ASSOCIATION IN PORTLAND OPENING SHOT OF FALL CAMPAIGN
Talking Machine Men Take Prominent Part i

New Organization of Music Dealers

Portland, Ohk., July

'ortlanfl, the latter 1

ltisic Dealers' Associ

5.—The music dealers of

Co., id

Portland Pi; It was decided that the
membership of the Association will not be Hin-
ted to piano dealers, but any dealer who han-
dles musical merchandise of any description will

gible to membership. This will bring
talking machine dealers. The scope of

issociation will he State-wide and the

* of the entire State have been invited to

ic Association. All the dealers who have
approached thus far have cither joined
icate'd their willingness to do so, the firms
ented at the organization meeting being:
an, Clay & Co., Wiley B. Allen Co., Reed,
i Piano Co., Bush & Lane Piano Co.,
n Piano Co., G. F, Johnson Piano Co.,
nd Piano Co., Sciberliug & Lucas Music
leinick Song Shop, Louis Mack, sheet
dealer, and Edwards Furniture Store,
he meeting held June 20 H. B. Hyatt, of
att Talking Machine Co.; A. M. Eppstcm,
Schwan Piano Co., and Frank Lucas, of
ing & Lucas Music Co., were elected as
if the five directors. The other two di-
will be elected later from the dealers
the city. At this meeting Mrs. Evelyn
and McCIusky, Victor educational direc-
tlie wholesale department of Sherman.
Co., with headquarters in this city, ad-
thc meeting on the subject, "Our Privi-
Musical Merchants in Supplving One

' :est Needs."

Knickerbocker Co. Entertains Many Dealers
Who Enjoy Recital and Get Details of New
Advertising Novelty—Guests at Luncheon

The opening shot of the Fall campaign of the
Knickerbocker Talking Machine Co., Victor
wholesalers. New York City, was fired at the
August Victor record recital and business talk
held on Wednesday, July 6, at the Knickerbocker
concert hall. Over 500 invitations were sent
to metropolitan dealers and the members of
their sales staffs, As the date set was in close
proximity to Independence Day the announce-
ment was printed on a patriotic folder with "Old
Glory" proudly displayed on the front cover.

In spite of vacations and sultry weather the
recital was well attended. During the course
of the morning session Abram Davega, vice-
president and general manager of the company,
announced the new advertising novelty which
he has had in mind for some time. The novelty
consists of an exceptionally attractive plush rec-
ord cleaner bearing the Victor trade mark and
space for the imprint of the individual dealer.
Each person attending the recital was pre-
sented with a cleaner with the imprint of the
Knickerbocker Talking Machine Co. The ad-
vertising value of this novelty will doubtless be
strong, as the record cleaner is usually always
kept in view and it -will serve as a perpetual
reminder of the dealer who distributes it. At
the conclusion of the morning session the
Knickerbocker Talking Machine Co. followed its

usual custom of inviting those present to an
elaborate luncheon served on the roof garden
of the Hotel Theresa.

At the clos<

ned Mrs. ]

thing ot Music
Six Grades" is the

Joseph H. Jones

of her address the dealers ques-
cFarland as to her methods in

insical appreciation, which she is .

the Central Library for the next
nicction with the Portland Sum-
the University of Oregon. "The

il Appreciation in the First

subject of her course,
is corresponding secretary.

Se rvice is the foundation of modern business.

^COTTON FLOCKS^
FOR RECORD MANUFACTURERS

Always SUPER OR A]| Ways
If you are not already using our
flocks, write for trial samples, which
will be supplied without charge.
You will be impressed with the qual-
ity of our product.

CLAREMONT WASTE MFG. CO.
CLAREMONT. N. H. ^
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SHEET MUSIC AND RECORD SALES
Tend to Help Rather Than Hinder Each Other,

According to Experience

Although there lias long been a belief in vari-
ous circles that sheet music kills record sales
and records kill sheet music sales, there has
been established no proof that such is the
case. Those who endeavored to get data on
the problem found it was almost impossible to
gather any evidence that would be considered
authentic and accurate.

In more recent months, when the industries
involved have operated under the closest com-
petitive conditions, the general consensus of
opinion has been that little or no sales have
been lost through the individual activities of
these products. It might be demonstrated in
several instances that the sale of a record
killed the sale of a given sheet of music; but
on the other hand, the record sale was the
means of giving publicity

' and contributing to
the general exploitation of the song. No doubt,
in an isolated particular instance also, it could
be shown that tha sale of a particular number in
sheet music form killed an individual sale of a
record. But there arc so many other factors,

including the number upon the reverse side of
the record itself, that are involved in the sale
of records that nothing conclusive is estab-
lished.

For several months past a good many talk-
ing machine dealers, particularly those in the
metropolitan district, have included in their
stocks the faster selling of the popular num-
bers. Those who have had this experience state

that they feel no loss of record sales and in

fact they say they get results that redound
to the general good of their business. Those
who have installed popular numbers have chosen
these goods in preference to stocking other ma-
terial that is not so closely allied to their in-

dustry because it can be obtained with such ease,

can be replenished overnight and because it

means a quick turnover with a fair profit.

A word from Irwin Kurtz, president of the
Talking Machine Men, Inc., and a well-known
New York dealer, on the subject will, no doubt,

be interesting, for Mr, Kurtz recently inaugu-
rated a small department for the carrying of the

song hits and at a recent meeting of the above

association he stated that the carrying of such
material in no wise affected his sale of records,
and, indeed, in many instances it was the means
of adding to record sales. In addition he found
the fast sellers good revenue producers and the

means of attracting people to his store.

Other dealers have made similar comments, so
there is hardly any doubt that where a dealer
finds the need of a supplementary adjunct of a
profit-producing character, sheet music can be
and is often advantageously and profitably

handled.

HARRISON MUSIC CO. DISSOLVES ' Br
Discontinues Control of Departments in Metro-

politan Stores—Music to Be Handled by the

Metropolitan Syndicate of New York.

The Harrison Music Publishing Corp., New
York, announces the dissolution of the Harrison
Music Co., which operated the music depart-
ments in the Metropolitan 5, 10 and 50-cent
stores.

In the future these departments will be oper-
ated exclusively by the "Metropolitan syndicate,
and M. H, Harrison, president of the Harrison
Music Publishing Corp., will only act with that

organization in an advisory capacity.

Announcement is also made that E. W. Fricd-
ler and D. E. Hokin, former executives of the
Harrison Music Publishing Corp., have severed
their connections with that organization.

WINDOW DISPLAY FEATURES RECORD

Artistically Arranged Window Attracts Atten-
tion to Popular Ballad

Robert Ansel], Inc., one ot the well-known
Victor shops in Baltimore, Md„ recently showed
a very attractive window display in which the

record of the popular . ballad, "My Mother's
Evening Prayer," was featured most advanta-
geously. In the reproduction herewith shown
it can readily be seen that this popular success

been picturesquely visualized by the window

ACQUIRES MACDERMID CATALOG

Forster, Mu sic Publisher, Inc., the well-known
Chicago publishing house, recently acquired the

catalog of J. G. MacDermid, the well-known
Chicago composer and publisher. Mr. MacDer-
mid has also accepted a contract to write exclu-

sively for the Forster organization.

How Ansell Utilizes His Window
artist, even to the picturing of the white-haired

mother seen as she kneels beside the cot of

the baby of other years. The display was one
of the most eye-arresting ever seen in the Mary-
land metropolis.

SONG SALES PASS 200,000 MARK

"Out Where the West Begins," one of the

leading numbers of the Forster, Music Publisher,

Inc, catalog, has reached the 200,000 mark in

sales. The number is, indeed, gaining in popu-

larity and the Forster organization is working
energetically in an effort to make it one of the

biggest things it has ever issued.

DAMROSCH'S AMERICAN PROGRAM

Walter Damrosch's American program with

the London Symphony Orchestra, announced
at the Congress of the British Music Society

in June, will include excerpts from bis own inci-

dental numbers for "Iphigcnia in Aulis" and
"Electra," together with John Alden Carpenter's

"In a Perambulator" and two movements from
the "Indian Suite," by Edward MacDowell.

"Mother Eternal" is the title of a new song
which is being exploited in conjunction with

the exhibition of the motion picture of the same
name. The number is by William Cary Duncan
and Dr. Ansclm Goctzl. It is published by M.
Witmark & Sons.

FIVE RECORD RECORD BREAKERS

"ALL BY MYSELF
The New Overnight Hit by Irving Berlin

"DROWSY HEAD"
The Supreme Waltz Melody ol the Season

I WONDER WHERE
"MY SWEET, SWEET DADDY'S GONE"

Another "Slrulten' Ball"

"WHEN THE SUN GOES DOWN"
The Orchestra Leaders* Favorite Dance Tune

"ONCE IN A BLUE MOON"
Br writOT *l "I'm Fomer Bluwini BibUtt," "FuAtr Yaw flat," tic.

IRVING BERLIN, Inc., 1587 Broadway, New York
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A Sweet-as- Sugar FoxTrot"

iWEETHEART

NEW "FOLLIES" PROVES A HIT

Latest Zicgfeld Revue Has Usual Quota o£
Interesting Musical Numbers

The fifteenth edition of the Ziegfcld "Follies"
opened during the last week in June at the
Globe Theatre, New York. -No Zicgfeld offering
has ever been received with more public ap-
proval or with such unanimous favorable com-
ment from the newspaper critics. It is a revue
in two acts and twenty-nine scenes with dia-

logs" by Charming Pollock, Willard Mack and
Ralph Spence; lyrics by Gene Buck and Bud De
Silva, with music by Victor Herbert, Rudolf
Friml and Dave Stamper. Such names as the
following appear among the principals: Ray-
mond Hitchcock, Vera Michelena, Ray Dooley,
Mary Eaton, Mary Milburn, Florence O'Deni-
shawn, Van and Schenck, Herbert Hoey, Janet
Stone, the Keene Twins, Edna Wheaton, the
Darling Twins and Fanny Bricc.

The music comes in for some unusual com-
ment with "Bring Back My Blushing Rose," by
Friml and Buck, and "Sally, Won't You Come
Back?" by -Stamper and Buck as the outstanding
songs, and Victor Herbert's "Princess of My
Dreams" running close up in popularity.

Fanny Brice sings the Feist number, "Mon
Homme," as an interpolation, which is elabo-

rately and specially staged; also the Shapiro,

Bernstein & Co., Inc., song, "Second Hand
Rose." The other songs that arc worthy of

mention arc: "In Khorassan," "The Legend of

the Golden Tree," "Every Time I Hear a Band
Play," "Ragged Rag," and "Roses in the Gar-

den."

Other interpolated songs were contributed by
Grant Clarke, James Hanley, Blanche Merrill,

Leo Edwards, Ballard McDonald and Harry
Carroll.

The score is published by Harms, Inc., and
includes the numbers mentioned above, with the

exception of "Mon Homme" and "Second Hand
Rose."

One of the remarkable features of the opening

was the fact that the scats sold for $11 and the

house was filled to capacity. Evidently the

usual $5 figure for "Follies" seats will be con-

tinued.

TO CARRY MORE JAZZ TO LONDON

Under the direction of Cecil I. Crouse, of

Philadelphia, a student orchestra of Princeton

University students will this Summer carry

American jazz to London, where the orchestra

has been engaged to play at the Savoy Hotel.

The organization, rated as the best of numerous

Princeton bands, will play in London through

July and August; it left New York for the

other side aboard the steamship "Olympic" on

June 25.

Among members of the orchestra arc: E. M.

Wilson and Tevis Huhn. of Philadelphia; F. M.

Rondehiish. of Memphis: F. M. Blow, of Chi-

cago, and Richard Berry and Gordon Pyle, of

New York.

WALTZ GAINS POPULARITY

Too Much Energy Required to Dance One-Step
Is Reason for Decline in Public Favor

Recently there appeared in these columns an
article which commented on the future possi-

bilities of the one-step and the waltz. It was
the means of bringing to this office sonic further

comment, much of it from publishers who have
been giving the waltz and one-step considera-
tion. We glean from the material at hand that

there is no dispute about the growing popularity

of the waltz. The publishers admit such is the

case and from oilier sources we arc led to believe

the Fall will see quite a revival of waltz melo-
dies.

The comment received regarding the one-step,

however, was not so favorable. As a matter of

fact, it seems to be the consensus of opinion that

outside of an occasional one-step which will

have good possibilities of becoming popular
from either a vocal or an instrumental stand-

point, there will be few such numbers issued.

The reason given for this is that as a dance
the one-step is passe, requiring too much energy
and exertion to perform and could only, as one
publisher expressed it, he a favorite in a cold

hall on a cold night.

TO PUSH "ALL BY MYSELF"

Extensive Summer Publicity and Exploitation

Campaign for New Berlin Success

Early in August Irving Berlin, Inc., will in-

augurate a publicity and exploitalion campaign

on the new Berlin success. "All by Myself." As
in the recent "My Mammy" campaign, put forth

by the same company, every trade and pro-

fessional channel will be asked to co-operate.

The arrangements for this are now being car-

ried out with vaudeville and motion picture

houses, talking machine record and player roll

manufacturers, their distributors and dealers,

and the sheet music trade.

Particular attention will be given in the com-
ing drive 'to dance orchestras, theatres and mo-
tion picture houses. Orchestra leaders have al-

ready shown interest in this fo\-trnt_

mm
"tjou can't gto wrong
withany -feist song"

THE SUBCONSCIOUS TO BLAME

Ted Robinson, in Cleveland Plain Dealer, Ex-
plains How Old Familiar Airs Manage to

Creep Into the Modern Popular Songa

It is hard, sometimes, lo distinguish between
deliberate plagiarism and unconscious remi-
niscence, and for that reason it behooves us to

be pretty sure of our ground before we accuse
a writer or a composer of stealing, writes Ted
Robinson in the Cleveland Plain Dealer. Espe-
cially in music is this true; melodies float about
in the air and no composer can be absolutely
sure that the one he is setting down as new has
not been used before.

We ran across a bit of this unconscious repeti-

tion the other day, when glancing at some of the

lyrics of Eugene Field. Field wrote with im-
mense facility and it was never necessary for

him to "lift" a tine or an idea from another

poet. But here are two lines that echo to others

from an earlier bard. They appear in the tender

lyric called "Garden and Cradle":

"The little stars are kind to him,

The moon she hath a mind to him,"

Now, in Sidney Lanier's "Ballad of the Trees
and the Master" occurs this couplet:

"The little gray leaves were kind to him,

The thorn tree had a mind to him."

Just a melody, it was, that floated through
the air; a sensitive ear captured it, a subcon-
scious mind held it and a poet's voice hummed
it one day, not dreaming that it was not all

his own.

QUICK SUCCESS OF "CHERIE"

An item we think well worthy of comment is

the unusual success attained in a short space
of time by the Leo Feist, Inc., number "Chcric."

No song in recent years, not even "Dardanella,"

obtained national recognition in so short a pe-

riod. Much of this general publicity can be

credited to the support and co-operation ob-

tained by the Feist organization from the sales

departments of the various talking machine rec-

ord and music roll manufacturers, their jobbers

and dealers.

Charley Straight and Roy Bargy haveWritten
an Unusually Attractive Fox Trot Ballad

IT MUST BE

SOMEONELIKEYOU
Starting Splendidly!

Chicago McKINLEY MUSIC CO.""™""
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The Hit oi the Season

CAROLINA LULLABY
VICTOR RECORD No. 18762

DUET BY CAMPBELL & BURR

j
M A gljl SON MU SIC-PUBtlI INKING i a

VICTOR CHIME RECORDS POR CHURCH

With Aid of Magnavox Chimes Are Carried
Over n Great Distance—Talking Machine
Music Feature of Rose Festival in Portland

1'dhti.ai

Fi .iiv.il

tllC M.i,

softest l

ortland's 1921 Rose

ing factors whicji

houses were deco-

icir best foot for-

5 of visitors who
ck. Band concerts

given every aftcr-

i requested that they he played

Sunday morning preceding the

s. The Pacific Telephone & Tclc-

.tallcd the amplifier wires to the

j church and these two records

much to the amazement of thewere played,

church-goers.

NEWS FROM THE NATION'S CAPITAL

New Use for Music—President's March Popular
—Dealers Forcing Business Getting Results-
Chat With Van Wickle—Other Timely Items
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"The Music Without die Blur!"
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MARVELOUS MAGNOLA
"Built by Tone Specialists"

"Mainola'a Tone Deflector dlmioataa Um aerateb"
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first i

WitcKky tKe Music Com* Out

W« want to abow rou bow to BHba «sonc> vitb

MAGNOLA TALKING MACHINE COMPANY
OTTO (OH UUt, PmJlllt

HI NILWAUKII AVIUM'
0HI04BC

MlttMra WlMlMlt Brutl
IW CANDLM IIDI.

ATLANTA. IA.

July 10.—Talking machine

hroughout the land might well take a
i a humorous incident in the. shoe-shin-

ry of the capital—an incident which has
msiderablc comment in the local press
indirectly forced a public comparison
ipective values of phonograph music and

piano-player music in the business of attracting

trade.

A "shinc-'cni-np" emporium in the busy down-
town section of Washington, established a num-
ber of years, had what appeared to be an un-
breakable grip on the polishing business within
its territory. Recently an enterprising foreigner,

ing himself as the "King of New York
ks," opened up a far more attractive shop
rs from the old-timer. Hardly had the
lonicr mounted one of the thrones for a

shine when the passing public was halted to
listen to the latest dance music coming from
within the tiled shop. The business followed the
music. John the First was seeing his business
demoralized.

But the old-timer was not stumped. The next
il.iy he had a piano-player moved in, and his cash
register recorded a marked improvement from
the previous day's financial illness.

The battle of music continues, but the new-
comer thus far appears to have a slight advantage
in the race for business. Other features of the
new establishment arc undoubtedly working
against the original shop, but the proprietor of

the new shop claims part of the edge he has on
his established rival is due to the public's prefer-
ence for phonograph music.

Observant citizens have watched the battle for

nickels with interest, and incidentally have won-
dered why dealers have not seen to it that all

shoe-shining throughout the country is per-
formed to the syncopation of the latest record
hits.

The recent issue of "President Harding's
March," as played by the United States Marine
Band for Victor, has won much favor in Wash-
ington. The presence of the Marine Band in

the capital and the fact that it is playing in some
section of the city almost every afternoon or eve-
ning have afforded the number considerable free

advertising. C. A. Turner, of Ansell, Bishop &
Turner, Victor dealers, reports that the record
has been a very popular early Summer number.

Mr. Turner reports that sales of the past month

have exceeded those of June, 1920, in both ma-
chines and records, dance records especially being
responsible for the upward trend. "Chcrie" and
"My Mammy," as played by Paul Whiteman's Or-
chestra, are reported among the month's best
sellers.

The reappearance of the names of John McCor-
maek and Harry Lauder among the recent re-

lease lists of Victor have provided a pleasing

tonic for June, according to W. P. Van WickJe,

of the Van Wickle Piano Co., handling Victor.

Mr. Van Wickle, similar to several other dealers

in Washington, believes that the period of in-

activity which accompanied the uncertainty on
the part of many Government clerks here con-
cerning their prospective employment at the end
of the Government fiscal year, June 30, has
reached its lowest point. Many clerks who were
doubtful of being retained in Government serv-
ice have not suffered the dismissal which they
seemed to anticipate, and consequently dealers

generally look for greater relaxation and an in-

crease of sales.

S. B. Harrison, of the Quality Shop, and Harry
C. Grove, both Columbia dealers, have' taken the
lead, locally at least, in endeavoring to force
Summer record business. Both establishments
have hired high-school boys on commission basts
to make a thorough house-to-house record selling

campaign. Each boy is equipped with a set of

the latest records and all transactions arc on a
cash basis. At the time of writing, this scheme,
suggested by Columbia headquarters, has been
in operation less than a week and the success
of the effort is as yet unknown.

R. D. Thompson, of the Hccht Co., handling
Columbia, Okch, Edison, Gcnnett and Emer-
son, reports both machines and records good with
bright prospects for Fall. The Hccht Co. is

specializing on "machine—with 25 records" com-
binations, aiming particularly at the Summer
camping trade.

Roberts & Fischer, Victor dealers, however, do
not look for general improvement until Fall.

CREMONA EMPLOYES FILE PETITION

Portland, Ore., July 5.—A petition of involun-

tary bankruptcy was filed by seven former em-
ployes of the Cremona Phonograph Co., of
Albany, against the company in the Federal
Court, alleging that about $675 was due them
for wages. The head office of the company is

in Portland and the concern was placed in the
receiver's hands last April, it being, alleged at
the time that the receivership was invoked in

order to protect the investors. At the time of
the receivership the assets included only $25 in

cash.

Charles Marascck has opened new Victor
warcrooms at Forty-seventh street and Third
avenue, New York City. He was formerly a
wholesale Victor traveler for S. B. Davega and
later for the Knickerbocker Talking Machine
Co.
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ALMOST all talking

machine dealers
wait and see the way in

which the other dealer

will merchandise his

goods. But when you
meet the exception,
whose methods are
original, distinctive, and
progressive in every-

thing from his advertis-

ing to his window dis-

plays, or from his form

letters to merchandising

ideas, you may depend

upon it that such a deal-

er is a subscriber to the

Talking Machine World

Service.

It will pay you to study into this prop-

osition. Clip the attached coupon

and we will send you details

I The Talking Machine World Service

373 Fourth Avenue,
I New York City.

World
1

Service.
"

NAME

concerning Tbc Talking Mach

STREET CITY

STATE Population

n
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REASONS FOR OPTIMISM IN KANSAS CITY TERRITORY
Conditions Interestingly Reviewed by D. R. Walsh—New Brunswick
Educational Course Popular—F. D. Jenkins' View*—Edison Progress

Shop Opened—Schmelzer

Victrola Day for Children

Kansas City, Mo., July 5.—Business condition! and show
in the Kansas City territory arc fairly inch- »ds of win
catcil hy the reports given below of incidents T<

which arc reported by D. R. Walsh, of Hie Local jo

Schmelxcr Co., after a two weeks' trip through awl the .1
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lections for his company have lin-ii surprisingly of the N'ati

good, and the Sales are better than expected. Jobbers, at

Out of twenty-five dealers interviewed, only Nevrral hoi
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OUR LOSS-YOUR GAIN
We must make room for our new models,
and to clear some of our stock have de-
cided to reduce prices.

Sample $15.00 each
In quantities of 3.

.

U50 each

Mahogany. 16x16x10 in., double
sprmg motor, universal ton, arm,
Back casting and metal horn.

Send in your order today, as this offer i

good for July only.

STEEL NEEDLES (IN PACKAGES OR IN TIN BOXES)
Made by America's best manufacturers at 35c. per 1,000. Supplies and
accessories at very remarkable prices. Distributors of the Arto Phonograph
Records and Arto Music Rolls. Write for details today.

"°grapn

(C.ih with ord.r, or dffw.il and baltnce C. O. D.)

FULTON TALKING MACHINE CO.
Between 20th and 21st St».

253-255 Third Avenue, New York City
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M C Schocnly, manager of the Victor de-
partment of the J. W. Jenkins' Sons Music Co.,

reports that one of the old-lime customers of

that firm, the Silver State Music Co., of Pueblo,
Colo., was completely wiped out in the recent
flood at that place. The management of the
Silver Stales Co. estimates that it will require
sixty days to clean up the debris, and then the
business will he resumed. The Silver State
Co. is on.' .if the oldest music companies in the
West, it having been in business nearly half a
century. Mr. Schocnly will visit Pueblo follow-
ing the jobbers' convention at Colorado Springs,
and offer such credit and olher assistance as is

necessary to start the company off in good
shape, in spite of its heavy losses in the flood.

Paul's Music Co., of Kansas City, dealer in

talking machines, is following the trend of the
times and stocking up on sheet music.

Manager M. M. Blacknian, of the Phonograph
Co., is enthusiastic over (he outcome of the re-
cent contest held throughout the territory, in

which were offered as prizes free trips to the
Caravan Convention, held by the Edison Co. at

Chicago, to the ten winners. The results in the
six weeks of the contest were so good that, now
he has returned from the convention, he is plan-
ning for another contest, built on a different plan,

and arranged s'o that the small dealer as well as
the other ones may get in. Some very interest-
ing things developed in the contest, namely,
that the size of the town has very little to do
with the results in the matter of the sales made.
Thus, the highest number of sales made was in
Salina, Kaus.. a town of 15,000 people. Among
the twenty leaders in the contest the merchant in

a town of 1,600 sold more machines than the one
in a town of 16,000, and the dealer in a town of
1,000 made a better showing than the one in a
town of 72,000,

The winning firms and the names of the towns
in which they are located are: Walter Chapcll.
Salina. Kans.; B. G. Hall, Lincoln, Kans.; J. B.
Lindemood. Paola, Kans.; F. M. Munson, Wa-
keney, Kans.; Hallcy & Brown, Fayette, Mo.;
Carl Latcnser, Atchison, Kans.; Cahill Bros.,
Windsor. Mo.; Kelicy-Vawter Jewelry Co., Mar-
shall, Mo.; Kent-Long Drug Co., Bcloit. Kans.,
and Roark-Van Aulwcrp-WIiiteman, Scott City.

Victrola Day for Children
Reports of a very successful Children's Vic-

trola Day. held at the Edgar Shoppe. Tulsa.
Okla., have reached here. The morning recep-
tion was from 10 to 11:30 and the afternoon re-
ception was from 2 to 5. The attendance of
children was about 600, to each of whom was
given a souvenir, and each of whom had its
name added to the mailing list of the firm. The
pleasing program included marches, singing
games, stories, folk dances, etc. Miss Elizabeth
Day, manager of the record department, was
hostess to the little ones. Appropriate window
displays were made before and on the occasion.
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Van Veen Record Racks are all wood

No paper or compo-board divisions used

We have made it our purpose to make every Van Veen outfit a model
shop—to put the best there is into it, just as if it were a sample for exhi-

bition purposes. Our jointless construction has been proven superior by

numerous tests. We build all our sections on chestnut cores, have been

doing it since we first produced Van Veen equipment, but that is only one

of the minor details that go to make up the high efficiency of Van Veen
construction.

VanVeen St* Company
INC.

12 YE/IRS Of STUDY AND EXPERIENCE IN
BUILDING AND PLANNING MUSIC STORES

• HearingRgdms •Recoup]&cks • Counters
EXECUTIVE OFFICE

47-49 WEST 34th STREET
NEW YORK CITY

SALES OFFICE
1711 CHESTNUT STREET

PHILADELPHIA

ana
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W. W. CHASE NHWPATHE PRESIDENT

Other Office™ Announced—Eugene A. Widmann
Becomes ( I of the Board of Directorn

—Some Important Additions to Directorate

The Path6 I'rcres Phonograph Co. ha* made
important substitutions and additions to its board

of directors, of which Fngem- A Widmann h.r

been elected chairman. W. W Chase, prominent

in mtnilftCluring ami financial circles of Cleve-

land, especially as former general manager of

vice-president, Natiuiial City Bank of New York;

Carle Conway, who has wide connections in the

musical instrument business; Sidney Blumcn-
thal, of Sidney iilumen thai He Co., a prominent

New England manufacturer; James W. Anthony,

of New York City; I'etcr Lee Atherton, mauu-

fuclurcr ami capitalist, of Louisville, Ky.J Fred-

erick Oshorn, of the firm of G. M l*. Murphy
Co., of New York; Col, Arthur W. Copp, of New
York, Hugh J, Brenntn, of the Pittsburgh Talk-

ing Machine Co., Pituburgh, l'a.; R. J. Jamie-

ion, of the Fischer Co., Cleveland, Ohio.
' The officers of the company arc: Eugene A.

Widinauii, chairman of the board of directors;

W. W. Chase, president; Col. A. W. Copp, trcas-

uror; James Walters, secretary, and Henry
Mitch, assistant secretary.

The company is now almost unique in that it

li;i> piiuin;ill> m> current indebtedness and witli

assets of over $5,U0u,UX), of which a large pro-

portion arc in current accounts; its liabilities are

all of a funded nature, extending over a period

ol lime from two to four years,

W. W. Chase, the New President

tllC While Sewing Machine Co, and president of

the Theodore Kiiniltt Co., is the new Pnthd pres-

ident.

In addition to Mr. Widmnnn ami Mr. Chase,

Hie Pal lie directorate now contains the names
of E. O. (loss, president of the Scovillc Mfg.

Co., of Wntcrhury, Conn.; James H. Carter,

CACTUS NEEDLE A1EETS WITH FAVOR

Oakland, Cau, July 5.—The Pernio Co., of this

vily, manufacturer of the l'crmalonc phonograph
needle, has received many Inquiries regarding its

product from dealers ami jobbers throughout

dined, meeting with pleasing success, and the

distinctive features of the l'crmalonc needle have

been instrumental in producing actual sales. The
USE ol cactus in the manufacture of needles has

long been regarded favorably by music lovers,

and (he Pernio Co. is featuring this needle as a

ClCtyi needle, whose sales are steadily growing.

Oscar W. Kay, general manager of the whole-
sale Vocaliou record department of the Vocation

Co., has just returned from a trip through the

Eastern district, including Boston, Buffalo and
Pittsburgh. He states that despite business de-

pression Vocaliou record sales arc showing en-

couraging increases in these cities.

This splendid record cabinet

number 404 goes to the

dealer for $9.00

TpOLLOW up your
table type phono-

graph sales with
UDELL record cabi-

tu'ts. When you gel a

UDELL cabinet in the

homeyou not only
make that extra profit

but you immediately
start again the buying
of phonograph records

'iY""*nd
0
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r

HVifji*"TaV
Width IT'. Defih 17". In
ntkrt j-i. r, i .
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/".b(. Holds 208

Vxctor riccrdi.

7A*?UdellWorks
Indianapolit, I2SS Wett 28th Street

MICA
DIAPHRAGMS

Abiolutttj Guarantttd Perftcl
We get the best India Mica dirertly.

We tupply the large*! Phonograph Manu-
facturer*.

A»k (or our quoiatiom and »*mp!et before
I

placing jour order.

American Mica Works

COLUMBIA SALES STAFF CHANGES
Walter Shannon Now Covers New York Terri-

tory for Local Branch—Grafonola Trade
Shows Gratifying Activity

Kenneth Mills, manager of the New York
branch of the Columbia Grapbophone Co., an-
nounced this week that Walter Shannon, who
formerly covered Brooklyn territory, has been
assigned to the New York City territory. Mr.
Shannon has been associated with the branch
for several years, and has won the esteem and
friendship of Columbia dealers in the metropoli-
tan district.

George Ludcrs, formerly Dealer Service super-
visor at the New York branch, is now covering
Brooklyn territory, and A. P. Hanncrstrom, who
was Mr. Ludcrs' assistant, is now Dealer Serv-
ice supervisor.

In a chat with The World Mr. Mills stated
that one of the gratifying features of the busi-
ness closed during the past few weeks has been
the increased demand for Grafonolas. Grafo-
nola sales the past few weeks indicate that the
dealers arc not only preparing for an active Fall
trade, but arc actually selling machines during
the Summer, which gives Mr. Mills and his as-
sociates tangible reasons for optimism.

CATALOG OF OKEH RECORDS
General Phonograph Corp. Issues First Alpha-

betical Catalog—Reflects Success of This
Record Library—Many Artists in List

The General Phonograph Corp., manufacturer
of Okch records, has just issued its first alpha-
betical catalog, listing all Okch records produced
up to and including June, 1921, releases. The
catalog has an attractive cover design and the
records arc listed in a way which provides for
maximum convenience.

This new alphabetical catalog emphasizes the
signal success attained by Okch records in the
comparatively short while that they have been
on the market. At present these records arc
being handled by representative and progressive
dealers everywhere, and jobbers located in the
most important trade centers are co-operating
with these dealers in developing the sale of the
records-. During the past six months quite a
number of well-known artists have been engaged
to record exclusively for the Okch record library,
and the dealers have taken advantage of the
service rendered by the General Phonograph
Corp. and its jobbers to give Okeh records high-
class representation.

HARRIS JOINS E1NS0N STAFF
Well-known Advertising Man Becomes Vice-

President of Einson Litho., Inc.—Prominent
in the Publicity Field in the Metropolis

Einson Litho., Inc., New York, has just an-
nounced to the trade that it has secured the
services of Lawrence Harris, well known in the
advertising world as artist, author and merchan-
dising man. Mr. Harris comes to the Einson
organization in the capacity of vice-president,
and in this position he will be in constant touch
with the Einson clientele*, to whom he will be
able to give exceptional service through his

extensive experience in the advertising and
lithographing; world.
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Vs^renat>o Mfg. Co.

Cedar Rapids.Iowa

A MOTOR WORTHY
OF IT'S GUARANTEE

Seal

THE GOODNESS-SEALED IN

THE TROUBLES-SEALED OUT

a KTpni-ir^ The Serenado Motor with each of its parts

GUARANTEE. '
is absolutely guaranteed for the purpose for

which it is intended for a period of FIVE (5) YEARS.

Any motor which becomes inoperative or inefficient for ordinary usage

during "hat period will be replaced free of charge .f returned, with the seal

unbroken, transportation charges prepaid. In case the seal has been broken

"he> respon ibility of the company under this guarantee shall be limited to

replS such parts as show undue wear or the^^So\^C^

SERENADO MFG. CO.
CEDAR RAPIDS, IOWA
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REST VS. RUMPUS
It i- not what onr dor*, Inn how our doci it.

A mill can take t lie br»t idea that ever was
propounded and mfilinndlc it till all die g I

ncss has hern squeezed out of it. On Die oilier

hand, the most hackneyed idea inn be made fruit-

ful aff<iin if only one applie* it skilfully ami not

mechanically.

The columns which have been written dur-

ing the hist ten yenr* on the one subject, for

Instance, "I miking machine recitals would nil

n whole binder of the Talking Machine World
Still, it is surprising how few merchants seem
yet to know whal principle! should govern all

work of this sort. In consequence, a ureal deal

of elTorl is waited and harm In done,

Noise Upon Noise

Some mere hunt! have the extraordinary idea

id. ii llterc is something in making a hideous
noise in the from of their establishments all

day long, Pasting down a certain street, which
is extremely busy in itself ami so noisy, nat-

urally, that one can hardly hear oneself think,

(he passcr-by finds his senses continually at-

tacked by the bla-a-ing and (ara-lara-a-ing »f

they do this? ft does not seem possible that

they ean think so, yet what other construction

can be put on their actions?

They cannot be merely trying to drown each

other out. Yet, they cannot imagine that they

arc contributing to the musical knowledge or

pleasure of the crowds. The sounds their in-

struments make are noise and nothing more:

for the street chatter catches them, tears them
to pieces and scatters the fragments abroad in

ink- distnasty

«0, uea k

phaticalty UOl

in Winter, to

of the talking i

The energy

way is too valu;

ideas ai

in this <

rdai

nl.

patch

wasted in this sort of

e allowed to go to waste.

id i : dis

cleared and well shaded from the heat. Get
as many comfortable chairs and quiet-running

electric fans as can be arranged for. Have a

good machine and a dozen really first-class rec-

ords. Also have a competent soft-voiced girl

to announce (he numbers and look after the

machine.

How to Tell Them
Then put in the right sort of an advertise-

ment in the newspapers. It must not be rough
stuff or funny or cheap, or anything like that,

fl n.ii i be a sensible announcement, somewhat
like this:

MUSIC AND HOT WEATHER

quiet, iwsy from Ihc duller of tlie office and < lie

noiie of the street. Fifteen minute* of utter real

tnd complete change of ihoughl will make you cool,

IIS sec how.

ic, Don't Excitel

i of course it is, to get before'

! message that music, nice,

to he had by means of the

ATILE ARM CHAIR.

HOUR IN OUR STORE
RMING MUSIC IN A
DM AND A COMFORT-
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anolhrr, placed, dur-
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ores, which suc-o( the various i

another for t

almost a continual line. What is the object of

all this? Do the proprietors of these stores

really think thai llicy are featuring any de-
sirable quality in the talking machine when

noises of th<

is to get them inlo the store. Very well, here

is an idea:

vertise that at noontime, each

12 to 1, business people who arc

or their lunch period may come
iftcen to thirty minutes quietly

Why
day, sa 3

on the :

in and

and

cool,

Slnl .'

pie.

haded

I lie pla

the

And so on. The advertising departments will

do the rest. We merely give an idea.

What One Rector Did

But why not? I remember how some years

ago, when I was living in New York, a certain

Episcopal church used to draw each noon scores

of people from the busy streets nearby to a

fifteen-minute service. The old church stood

just off one of the busiest thoroughfares and the

rector had the good sense to sec that he could

accomplish real benefit to the tired crowds by

throwing open his church every noon-hour. He
held a little quiet service for fifteen minutes

Individuality in Your Product Will Mean More Sales for You!

The New Empire Univer-
sal Ball Bearing Tone
Arm and Reproducer

Made in Two Lengths:

' mul 5"

The Empire Universal

Pivot Base Tone Arm
and Reproducer
Made in Several Lengths.

Write or wire ns for samples and
quotations and give ns an outline of
your requirements.

THE EMPIRE PHONO PARTS COMPANY, 1362 East Third Street, Cleveland 0
E,tat>H,f, tJ in 1914 *

*

Manufacturers of High Grade Tone Arms and Reproducers
W. J McNAMARA. Preiidsnt
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precisely, without noise or excitement, reading

a few of the beautiful prayers from the liturgy

of that church and saying a few appropriate,

quiet words, it was not much, judged from the

Billy Sunday standpoint, for there was neither

"pep" nor "ginger" in it. But it was just the

thing for the purpose.

There is far too much pep, ginger, snap and

ail that sort of thing. They are all very well

and we can use a good deal of them. But a

world which is .everlastingly on its toes is a

world that becomes very tired. And tiredness,

especially during our Summer mouths, is far

Music Must Be Right

The comparison made with the little

service is not apropos. For good music

is a healing halm to the tired spirit, just as

much as prayer. If one is giving a dance one

does not play cradle songs and if one is e\-

pecling to smooth nut the wrinkles of care and

worry and send one's casual guests away happy

and comforted out must not shake them up

with snappy dance music. That is not the idea

at all. In Wintertime if one wants to yet the

blood rushing and the spirits mounting high

then turn loose the toddle-luncs and let them

hop to it. But when the thermometer registers

95 in the shade and the stenographers and clerks

stream out for their hour's lunch-time they are

tired, hot and in none too good a temper. They

do not want to be further excited or made stdl

hotter and more uncomfortable, even with danc-

ing. They want at that particular time, with

another four hours' work in a hot room before

them, to be rested and calmed. Flenty of time

for dancing at night, when the heat of the day is

So that is why I am prescribing the medicine

of a restful hour, with restful music, thrown

freely open to the young business people of the

office districts. Here is a an idea for the down-

town talking machine merchant which will bring

real results.

Keeping in mind the essential principle that

this is a rest hour, and suiting the music to the

mood, there will be no difficulty in getting the

changing audience to keep quiet and allow each

other to enjoy the soothing tones to the full,

The invitation might be spread around among
the offices by hand-bills and the visits of shop-

ping mothers with noisy children discouraged.

Will It Pay?

Will it pay? Well, will it pay to be giving a

daily demonstration that John Smith, talking

machine dealer, is a nice, good-natured, gener-

ous fellow, who takes some trouble to make the

boys and girls happy? Will it pay to demon-

strate that the talking machine can play violin

music, string ' quartet music, flute and harp

music, beautifully, quietly, calmly, soothingly?

Will it pay to disclose the fact that there is a

wealth of high-class music waiting to be taken

into the homes of the owners of talking ma-

chines, and that the lovely strains heard during

these restful minutes can be enjoyed at home,

too? Will it pay?

One can play all round this subject. Let the

idea be thought over. It is based on a sound

foundation and, unusual as it may seem, it is

neither unpractical nor unprofitable. Moreover,

it furnishes one of the best possible ways of

featuring to the masses the musical possibilities

of the talking machine, for it is music and Ihc

power of the best music only which here does

the trick.

H. J. Smith Laboratories

Manufacturer Phonograph Jewels

Telephone 2896 Market

833 Broad St. Newark, N. J.

Sapphire Ball Jewels, Pathe. Okeh, Bruns-

wick, Edison Diamond Points, Edison New
Playing Wonder. Recording Sapphires,

Lateral Styluses, Hill Dale Styluses,

Recording Machines. Shaving Machines,

Recording Diaphragms, Experimental Work,

Recording Wax.

| The Superior Lid Support

IMPORTANT TARIFF RULINGS

VI. Dorian Instrumental in Securing Vital

Changes in New Tariff Bill—Shellac Will Be
Admitted Free of Duty—Other Changes

D. C, July M. Dorian, who rep-

resents the Columbia Graphophone Co. as its

attorney in this city, has been an active factor

in securing favorable action by the Committee

of Ways and Means in Congress on several

items of vital interest to' the industry. Mr.

Dorian is one of the best-posted members of

the talking machine trade, and his thorough

knowledge of every phase of the industry en-

abled him to give this committee available in-

formation in connection with the proposed

changes in the tariff laws.

As a result of Mr. Dorian's efforts, shellac and

copal gum, used in the manufacture of records,

will be admitted free. Soft wax discs, commonly

known as "master records," and melal matrices

obtained therefrom will be admitted free. These

are the masters and matrices of foreign-made

records which have heretofore paid duty at the

rate of 25 per cent.

Mr. Dorian states that a determined effort

was made by certain interests to secure a flat

tax of 10 cents on every mica diaphragm im-

ported, which would have imposed a burden of

many thousands of dollars annually upon nianu-

facturers of talking machines, hut this proposal

was overruled by the committee.

W. B. FULGHUM INCORPORATES.

Three Former Employes Join Owner as Officers

of the Company—A Progressive Move

Richmond, Inu„ July 7.—Walter B. Fulghum,

exclusive dealer in Viclrolas and Victor records

in this city, announces that bis business will be

incorporated, to be known as Walter B. Fulghum,

Inc. Three former employes. Miss Lcoua Bucn-

ing. John S. Matlack and Bertram R. While, will

he taken into the firm as sccrelary, treasurer

and vice-president, respectively. The business

is thus placed on a profit-sharing basis and the

loyalty of faithful employes rewarded.

TIMELY OQDEN CONTRIBUTION

Lynchburg, Va„ July 7—The Ogdcn Sectional

Cabinet Co. Inc., of this city, has placed on the

market a "Vou-Nit" table, especially made to

hold the several tabic models of the Victrola.

This stand is attractive in appearance and is ex-

pected to prove very popular with the owners of

these instruments, A distinguishing feature of

this new "You-Nit" stand is that it is "knock

down" in its construction and may easily be

transported from place to place.

Your Problem Is Ours

Good Profits (lo you)

-|- Good Service (to your customers)

Answer: TONAR RECORD BRUSHES
(Trndc Mork

Have we solved the above problem correctly?

Write to-day lor prices and sample and see lor yoursell

Made in mahogany, oak and ebony colored ftnitht*

PARKS & PARKS, Inc. TROY, N. Y.

New York Olllce, C. E. Peabody & Co., 186 Greenwich SI.

Southern Representatives: I. W. Becker* Co.. 226 '• Peachlree SI., Atlanta, Ga.
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Frank Crumll's record o( "Wait Until You See My
Madeline," his latest hit In The Greenwich Village
Follies, will be certain to crowd your store. "All by
Myseli," the name of his song on the other side of this
record, won't appty to you when you put it on sale.
A-3415.

Columbia Graphophone Co.
NEW YORK

AN IMPROVED BUSINESS TREND EVIDENT IN ST. LOUIS
Cheerfulness Overshadows Complaints—Great Gathering of Tri-Statc Victor Dealers—Columbia
Forces Enjoy Outing—Many New Stores Opened Up—Talker In the Church—Our News Budget

of tin

istonicrs for Vit

)r community, ;

Tri-Stnte Vict.

ml in the Pall.

Dealers Meet

for mor.

that it :

he relationship of

helping himself i

icr for hini to devi

"he by-laws

cssively p.,

with the m

am, is dragging, there arc spurts now and
which cheer the hearts of salesmen and
S .iikI help them to bear the sluggish intcr-
W. E. Miller, who sells at the Edison shop
Silverstonc Music Co., had such a spurt

Edis

and edu- W. J. Daumillcr, of Lebanon, III., acted as tem-

iClS through which he
Business Spurts Reported

as said above, the retail busi

TONE ARMS and SOUND BOXES
Especially designed for portable phonographs. Special designs
made to order. We also manufacture portable motors playing
four ten-inch records. Strictly high grade and fully guaranteed.We can better your equipment and save you money. Samples
on request.

TRIANGLE PHONO PARTS COMPANY
722 ATLANTIC AVENUE BROOKLYN, N YTELEPHONE STERLING 1120

; other day when, in the hour before lunch' he
Id a Laboratory model and a Chippendale' for
>5 apiece and a Sheraton for $200. The three
cs, with the records that went along, brought
hour's business to more than $800.

Mark Silverstonc, president of the Silverstonc
isic Co., and a number of the men of his or-
lization and a large company of Edison dealers
in the Edison territory went to Chicago to
A •u e Edison Caravan Convention.

records of Broadway hits arc getting
:

to St. Louis almost neck and neck with the sheet
.

music. The first of the "Broadway Flashes,"
With bright labels, arrived the last week in June
and attracted immediate attention.

Receives Line of Granby Machines
Manager H. 'j. Arbucklc, of Widcncr's. Inc.,

has received a full line of Granby instruments
from the Granby Talking Machine Corp., Nor-
folk. Va., for which Widcncr's has become dis-
tributor and retail dealer. The distribution ter-
ritory is St. Louis, Illinois and Arkansas. Ed-
ward Guinzberg, factory representative, will work
in the territory for a few weeks, assisted by Ed-
ward Schumakcr, formerly of the Rice-Stix Dry
Goods Co. They arc out in the territory and are
lining up a desirable list of dealers. The line in-
cludes uprights and consoles of attractive designs
ranging in price from $120 to $525.

Some Interesting Personals
Theodore Maettcu, manager of the Victor de-

partment of the k'icselhorst Piano Co., has re-
turned from Sheboygan, Wis., where he attended
the English district meeting of the Lutheran
Church.

O. A. Field, president of the Ficld-Lippman
Piano Co., has returned from a week's trip to
Dallas and San Antonio, Tex.. looking after odds
and ends of business left over after the closing of
the firm's branch stores in those cities.

Harry Boxley, for several years with the Shat-
tinger Music Co., has been made manager of the
retail phonograph department at the firm's new
store, 1103 Olive street. His department has
space on the first and third floors. Kimball and
Artophoue machines and Okeh records are han-
dled.

R. G. Metcalf. formerly associated with Harry
Mcinsfiirtcr in booking Re-creation concerts, has
been transferred to the sales organization of the

An Effective Window Display
A window of the Emerson Piano Co., of De-

catur, III., during a recent visit of Olive Kline
to that city, attracted deserved attention. A color
scheme of blue and white was carried out featur-
ing Olive Kline's blue-label records. A blue
and white gondola-shaped ehariot had blue label
record wheels, rubber tired (rubber tubing from
a piano) and was filled with tier upon tier of Pcnn
Victor dogs. Two dogs of medium size drew the
chariot and the big dog announced, "We are all

on our way to Olive Kline's concert."
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The same firm ran a small ad in conjunction

with its regular ad, slating thai it had Galli-

Curci tickets on sale for the concert in Spring-

field, HI. As a result the Emerson Co. sold over

two hundred tickets within two days and char-

tered three intcrurban cars to carry the crowd

to the concert.

Mr. Pcabody, a member of the firm, is an edu-

cational enthusiast. Following the Chicago Vic-

tor educational meeting, lie gave a demonstra-

tion o( the work before the kindergarten depart-

ment of a local conservatory, and found himself

in immediate demand for other musical talks. As

a result he has appeared before seven Mothers'

Clubs, the kindergarten department of the Milli-

ken University and most of the public schools in

this locality.

Outing for Columbia Organization

The entire organization of the St. Louis branch

of the Columbia Graphophone Co. made a play-

day of Saturday, June II, and spent the whole

day in the big outdoors. This annual outing was

held at Valley Park, some miles out along the

Mcramcc River. The twenty-mile ride in the big

gaily decorated truck put everybody in the right

picnic mood. Swimming, canoeing, lively games,

dancing (to the music of a Columbia Grafonola

and Columbia records, of course), the abundance

of good things to cat, etc., gave everybody a good

fill of the vim and energy that only a day in the

big outdoors gives. The smallest member of the

picnic party, but the one who got most of the

attention, was the little year-old baby daughter

of Manager Morgan.

At the monthly sales conference on June 18 the

entire sales force was present and went over the

plans outlined for keeping Columbia business

lively through the Summer season.

The value of the Columbia Grafonola and Co-

lumbia records for civic and municipal affairs

was given a remarkable demonstration recently

in Paducah, Ky., where the local Columbia dealer,

J. A. Rudy & Sons, provided music for a pro-

gram of folk dances, Maypole drills, etc., by two

hundred and fifty school children. Columbia rec-

ords were played on a Columbia Grafonola, and

th..- Maynavox amplified the lone volume so that
it carried to every part ol the big outd>">. field.

An exclusive Columbia department has just

been opened in the store of the Arkadelphia Mu-
sic Co., at Arkadelphia, Ark. The proprietors,

J. O. Shaver and R. J. Duke, are quite enthusi-
astic over the prospects for a lively Grafonola
business in their section.

Manager Morgan, on his latest out-of-town trip,

visited a number of Illinois towns. Dealers said

there is plenty of business if they only go out
and git it. People arc ready to buy if it is

made convenient for them, and that is just what
Columbia dealers arc doing—demonstrating and
selling in the homes.

Clever Musical Program
An extremely clever musical program at the

St. Philip's Episcopal Church in St. Louis re-

cently caused much favorable comment. The
program announced two numbers by Alma Gluck,

"Will-o'-the-Wisp" and "Little Grey Home in

the West." When the time for these numbers

arrived a beautifully gowned woman came upon

the stage and "sang" these songs. At the close a

screen was removed and a Victrola revealed the

source of the music, but so perfect had been

the lip formations of the words, phrases and the

breath control and the facial expressions that few

guessed the source. It was then announced that

Carmen would give "Habanera." A young lady

in Spanish costume and with castanets danced

the "Habanera" to Calve's Victor recording of the

song.

The Music Memory contest, conducted by Miss

Smith, music instructor in the Cape Girardeau

public schools, resulted in victory in the Lorimier

School, which averaged 22 2/99 per cent. Ten

dollars' worth of records was given as a prize to

the winning school by the T. E. Clark Music Co.,

Victor dealers.

Thienes Obeys the Law
The West Frankfort (III.) Daily contained an

interesting item concerning C. R. Thienes, gen-

eral manager of the West Frankfort House Fur-

nishing Co., Victor dealer. Mr. Thienes believes

in upholding and obeying the laws of the city. No

sooner had the mayor issued an order calling for

the muzzling of all dogs than he secured a muzzle

and placed it on the large Victor dog which

stands in the front of his store. The daily ads

read: "While it seems cruel to sec Victor muz-
zled in this way, it would have been yet worse if

the mayor's order had required car muffs instead

of a muzzle, for then he could not have heard 'His

Master's Voice'."

The O. D. McLaughlin Music Co., of Paducah,

Ky., recently had a clever window dressed with

Lauder records, posters and cards with a minia-

ture Lauder dancing on the Victrola turntable.

J. Glascr has opened a handsome new exclu-

sive Victor store at 816 North Sixth street, hav-

ing moved to this location from 1919 East Grand

avenue, where this store was known as the "Tow-
er Talking Machine Co." Mr. Glascr has been

in that location for a number of years.

Music Merchants to Discuss Terms
Selling terms for talking machines will not be

adopted by the Music Merchants' Association of

St. Louis. At meetings during the Winter there

was considerable discussion of terms and a com-

mittee was appointed to draw up a tentative

schedule, but after full consideration it was de-

tided that more could be accomplished by culti-

vating amicable relations among the dealers than

by adopting rules and regulations. The social

feature is to be emphasized at the meetings.

Grievances arc not to be aired in open meetings,

hut arc to be submitted to the executive commit-

tee. In addition to the regular meetings enter-

tainments are to he provided from time to time.

Salesmen are to be admitted to associate mem-
bership. Talking machine men have been ap-

pointed on the entertainment committee. They

are Robert W. Jackson, Brunswick manager; E.

C. Rauth, manager of the Kocrber-Brcnncr Co.,

Victor distributor, and Mark Silverstone, presi-

dent of the Silverstone Music Co.

Manager F. J. Ennis, of the Grand-Leader

talking machine department, says his June busi-

ness was ahead of last June and the demand was

well distributed through the entire line of ma-

YOU-NIT STANDS for V1CTR0LAS

(This is a Rooter for the Victrola IV or VI

A Display Stand for the

Store.

Sells with Profit for Home
' and Camp.

"Can be Set Up or Knocked

Down in 5 minutes and

Packs in Small Space for

Picnic and Camp."

Packed 2 complete in a

fiber Mailing case, weight

25 lbs., goes anywhere by

Parcel Post— 1st Sample

orders delivered free until

your jobber has them in

stock.

Knock Down

Victrola Stands

Are Patented

NOW IS THE TIME TO

IMPROVE YOUR SERVICE

And increase your sales by using Ogden's Patented

MODERN STORE EQUIPMENT
RECORD CABINETS TO FIT YOUR REQUIREMENTS

A FILING SYSTEM WHICH DELIVERS THE GOODS

PRIVATE SALESROOMS WHICH "SELL"

OGDEN'S COMPLETE

MODERN STORE

Costs le tha carpenter work.

Price net $3.60

Price net 3.85

Price net 4.25

Solid Quar. Oak for IV and VI

Mahogany Finish for VI

Solid Mahogany for VI

This U « quick Seller and helps Sell the Victrola at this

Sea,™ (newspaper Cuts supplied free to every dealer

requesting them).

Everything ready for business the

day you get it—Sectional—Unpack

and "Set it up Yourself."

Send us a pencil Sketch of your

Store, Showing where you want

Record Racks, Customers' Counters

and Private Salesrooms, and we will

quote you a delivery price on Sec-

tional Equipment which you can install any evening and be

"Up to Date" next day.

Ogden Sectional Cabinet Co.

LYNCHBURG, VA.
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KNICKERBOCKER I \l I C.VMI'AHiN

Al>ram Davega Tells of Various Service Devel-

opments of Exceeding Intercut to Dealers

The Knickerbocker Talking Machine Co.,

Victor wholesaler. New York City, is prepar-

ing energetically (or the Fall Kcasmi. 1) re-

cently placcil one of the largest order i in the

lllltory of the company for record delivery

bags. Ahrain Dnvcg.i, grnrt.il iii.iii.ik' '

company, referred to Hut order na part <d

Knickerbocker lervfce. Owing to the aixc of

the order the envelope* were *ccnrcd at aii ex-

ceptionally low price. In connect with the

Fall campaign Mr Davega stale* that . the

Knickerbocker Talking Machine Co. it prepar-

ing a new advertising specialty thai will be

particularly novel.

The Knickerbocker carrying case, which

makes a complete portable outfit for the Vic-

trola 4 or 6, is proving very popular. Rush

orders arc being received for immediate deliv-

ery from as far distant point* as San Francisco.

Till » caie is proving a valuable help in selling

more small Victrolas.

Mr. and Mrs. Abram Davega leit on the Vic-

tor special for the convention at Colorado

Spring*.

PLAN WAK ON CUT-PRICE DEALERS

BotTOM, Mass., July 6— Hubert Shannon. James J.

ml and Carbone Bros., following a con-

sultation with talking machine manufacturers,

plan a war on cut-price dealers who arc selling

records at retail cheaper than the wholesale

price. The talking machine companies plan an

fnveilfgHioil to ascertain where the records

conic from which the cut-price dealers arc sell-

ing. Officials of the company believe thai nil

of the goods are stolen property.

Give a receipt
and get all your money

The right way to handle a sale

(J)
Collect the goods at the wrap-

ping counter beside the reg-

ister.

(D Tell the customer the price

and get the money.

(§) Register the sale.

(4) Wrap the receipt in the parcel.

(§) Give parcel and change to the

customer.

The customer gets quick service.

The clerk gets credit tor making the sale.

The merchant gets all of his profits.

*A - 1,50 -0116 Jjil8-;|

THE BAND IOHNSOHC0

Mtfional

We make cash registers for every line of business. Priced $75 and up.

NATIONAL
CASH REGISTER CO.DAYTON, OHIO.

-CASTINGS-
ALUMINUM-ZINC-TIN ALLOYS

AcmeDie-Castin0CorpBodm fiodiMtrc BrooklynN.TC D.^ruii O-Jcseo

li. W. Olscn. Inc., of Brooklyn, N. Y., liaa

lakcu over the Victor line exclusively. Formerly

several make* of talking machine! wire handled.

The OUen stores arc at 32 Fifth avenue, !JH

Pltlbuill avenue and f>17 Fifth avenue, Brooklyn.

EMERSON /V1II)*SUMA1ER LIST

Sales Campaign Features Dance and Vocal Hits

of the Day—List Well Received by Trade

The advertising department of the Emerson
Phonograph Co. has issued an attractive hanger,

featuring the mid-Summer hits recently issued

by the company. This list comprises three

dance and three vocal records, all of which fea-

ture selections that arc being whistled and sung
from coast to coast.

The dance organizations represented in this

mid-Summer list comprise the Great Lakes
Orchestra, Plantation Dance Orchestra, Biltmorc

Hotel Orchestra, Samuel's Music Masters and

the Green Bros. Novelty Band. The vocal se-

lections are recorded by Eddie Cantor, Billy

Jones, Fred Hillcbrand, Ernest Hare and Sisslc

and Blake. The record made by the last two
artisis features the hits from "Shuffle Along,"

one of the popular music plays of this season.

NEW NYACCO MODELS POPULAR

President Willingcr, of New York Album &
Card Co., Tells of Increased Activity

Max Willingcr, president of the New York
Album & Card Co., of New York and Chicago,

reports that manufacturers are increasing their

orders for Nyacco sets for factory album-

cquipped machines. Mr. Willingcr calls atten-

tion to this fact as a proof of the general

optimism of the manufacturer regarding Fall

demands. The new set which the New York
Album & Card Co, has prepared for the Vic-

trola 80 is going good. Dealers are ordering in

good numbers and Mr. Willingcr has received

a number of complimentary letters from job-

bers. The new patented Nyacco album has

cd success that almost the

itered on the newer album,

entire production has been

proved such a

entire demand
and practically

dt voted to the new model.

FRIEDL ON SUMMER VACATION

Lambert Friedl, manager of the New York
distributing branch of the General Phonograph
Corp., left recently for his annual Summer vaca-

tion, which will include an automobile trip to

several of the leading trade centers. Okch record

business is keeping up very satisfactorily, and
the dealers in the metropolitan territory are

closing a healthy and active Summer business.

There was recently installed in the showrooms
of the distributing branch the popular Selrex

equipment, manufactured by the Beckwith-

O'Neill Co. This equipment is giving excellent

service, and is being used to advantage to dem-
onstrate Okch records, attracting favorable at-

tention of dealers who visit the warcrooms.

TO SELL THE DEALER DIRECT

PitiLADO-i-HiA, Pa,, July 9.—The Franklin

Phonograph Co., this city, has announced an

important change in its system of distribution.

Hereafter the Franklin phonograph will be sold

direct to the dealer instead of to the distribu-

tor, as formerly. This company is making an

energetic drive for Fall business.

The day of the salesman is here; order takers

will have to revise their methods.
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TH.E TALKING MACHINE WORLD SERVICE

A DEPARTMENT DEVOTED TO PROMOTING RETAIL SALES

PRACTICALLY every newspaper has a rotogravure section.

From time to time the photograph of some star playing in a

musical comedy appears. Cut out the star's photograph and mount
it in the center of a circular cardboard twelve inches in diameter.

Place a record featuring; song hits taken from the same play on
another record, mount and place it to the other side of the window.
In the center of the window should appear a neatly printed card
bearing the name of the singer, and under it the name of the selec-

tion which is recorded on the record. Beneath this should appear

the words "Both of these are hits in ," and then print in

the name of the show from which the selection is taken. Use a

plain background to set off the three pieces. Such a window will

attract the eye of the passerby and create sales.

* * *

( i v/ OU print with black ink on white paper because the contrast is

I advantageous, and likewise, saleswomen in my establishment

wait on gentlemen, while salesmen wait on my lady customers."

This statement was made to me the other day by a visiting dealer.

He believed that the opposite sex idea of service was really quite

advantageous to stimulate sales. He reasoned along the following

lines. If saleswomen wait on visiting buyers of their own sex the

prospective customer's attention is considerably diverted. That is,

their attention is directed towards the dress, the manner and the

personality of the saleswoman. On the other hand, if a man waits

on women buyers their attention is not diverted, and there is less

of the usual "shopping" and more real buying. Taking the other

side of it, he used an entirely different argument, claiming that often-

times when men waited on men there is apt to be an attitude of

shiftlessness which in some cases assumes what many consider an

almost insolent attitude. Such service, of course, would lead to the

loss of customers. If young women were employed to wait on men,

he claimed that they could mostly always manage to please their cus-

tomers and sell them additional records. This idea of letting men

wait on women and women wait on men seems to have a very strong

argument in its favor and should result in additional record business.

SOME people have a knack of creating new customers while they

are serving old ones, and the man who thought of making his

delivery service attractive had this idea in mind. Too many dealers

pay too little attention to how their deliveries are made, thinking

that as long as the parcel arrives at its destination the service is

satisfactory. However, you can create a strong good will with the

public generally if your delivery is made in a first-class manner.

If you merely use errand bovs. buy for their use so-called barracks

caps" and military coats of khaki material for the Summertime.

Such an equipment can be purchased for a few dollars and will

make a neat appearance for any delivery boy. On his sleeve and on

the front of the cap should appear the name of your institution. 1

you use an automobile, or any other type of conveyance, see that i

is always neat and attractive with your name attractively arranged

thereon. Dirty-looking delivery conveyances usually mean a dirty

store, and people do not like to trade in such an establishment.

* * *

/"vNE of the few articles which arc always kept in their .original

(J container until they arc used are theatre ticket .
Therefore

theback of a ticket envelope is an unusually good medtun to I ze

for your advertising, the price being exceptionally rea on h1c and ,,

message reaching a good class of people. If you will see the manage,

Tyour local ,Ere there is no doubt that, if you w.11»»EPW™
with the envelopes bearing the name of the theatre onj he fronU*

will allow you to print your own advertisement on the hack.^ ll><

cost of such envelopes is but a few cents pe

copy for publicity. Merely run the name 01

appropriate s.ogan

incorporating in

address.

underneath, such as

hundred. Use simple

with an

fhe Talking Machine Shop"
similar nature.

gSfWB nrake oi niachine you sell and your

important part in your

presents the message :..

used that your stationery is ot B— yr - . .

ing appears on your stationery should be neatly

: lei

A PFR is nart of a picture" is the heading used by a large

^A".£h advertising its stock. Paper has even a more

correspondence. It is the ambassador which

which vou write. Care should therefore be
- quality. Also, whatever print-

Too many

linns try to save money by using cheap stationery. Such economy
is false, especially when applied m circular letters. ' Ither (inns be-

lieve that their name nuts! appear in very heavy type across the lop

of their bill heads, letter heads, etc. If this is done in a conservative

manner it is correct, but if it is done in heavy faced type, in prom-

inent colors, it cheapens your establishment, ft is much more ad-

visable to have your name appear less prominently. People who
read the letter are bound to notice the heading, and that is a'l thai

your name and address appear on the letter fur.

+ * *

»ir)REAKFAST in bed" is an old one, practiced by aristocrats

O or idlers the world over. Now, however, comes a new
wrinkle, namely, "music in bed." A short lime ago a newspaper

showed a photograph of a famous star of die silenl drama blissfully

listening to the music of the talking machine while enjoying her

morning or beauty sleep. Now, this idea sounds foolish, but upon

Ihe authority of one of the feminine sex we have found that it is

only too true Ihat the young ladies find music most restful and sooth-

ing in the morning. Take a few of your select steady customers

and mention the idea to them Ihe next lime they are in your slorc

to purchase records. The chances arc that you can al leasl make

sales of records if you approach the matter in a tactful w'ay, such

as suggesting musical numbers most suitable to the occasion.

AT last the divine form and divine music have been brought into

accord. While talking machines have been used for some time

in schools for physical culture exercises, there has been very little

effort made to sell them for home use. There is nothing more dif-

ficult for one than to indulge in physical culture exercises unassisted.

Talking machine music, to a large degree, will both stimulate enthu-

siasm in the exercises and keep company with the Jierson taking them

as well. Get the physical culture experts of your city to make stal

ments in regard to the advisability anil feasibility of taking :"'

.up exercises to music. Print these recommendations in large

on a white cardboard and place them in your window with
.

graphs of the instructors. To the left of the window place a small

model machine wilh a small card on it bearing the inscription thai

it is the ideal talking machine for such use. To the right of the

window mount a large number of band records which have a definite

cadence. Near them, mount a card with wording to the efTect that

they are the ideal records for such use. A window of this sort will

attract attention and broaden the field for sales both in machines

and records.

ONCE upon a lime lliere lived a king and because he could not

visit all parts of his domain all of the time, people m dlffcrenl

localities began to forget him. The king then conceived the idea

of having a painting of himself hung in Ihe meeting place in all the

hamlets of this kingdom wilh the words under It "I am king. I give

justice to all." So, the people came to know linn, love him, and

cherish the privileges under his reign.

A fitting parallel of this story may be applied to the reign "f musii

in this country. Although there are over a hundred million peoplj

in this country, among these hundred million there arc probably

ninety million who enjoy music. Yet, of this vast number, the

greater majority overlook it and are denied its pleasures because

of the fact that it is not brought to their attention enough II is

essential that the beauties, refinement, pleasures, comforts, and other

oualilies of music be brought to their attention.. In this way the

countless millions who enjoy music, yet who pass it by, or who have

forgotten its powers, may be enlisted as true supporlers ot Ihe art.

Such supporlers become logical buyers of talking machines and

records In other words, if you can continually keep the public

interested in music and continually present to it the great value of

music" the potential buying field will increase manifold. Therefore,

see to'it that wherever and whenever possible, news items pertaining

to music appear in your newspaper. If necessary, write them your-

self and send them in. If you are an advertiser, you will find it jess

difficult to get in touch with the newspaper using your copy and

having the editor interested m Ihe news material you supply. Under-

stand clearly, it doesn't mailer what type of articles they are. as

iong as they dwell on music and ils innumerable advantages as a

civilizing, uplifting force In the community.

EDITOR'S NOTE—Mr. Gordon, who

Mr. Gordon will publish on
''

writes this monthly page, is also director of "The Talking Machine World Service,
writes

batted by you for the benefit of the trade, and also answer any ques-

Ml department as much as you like. It is intended to serve you.this"oa7e 'any good ideas submitted by you for the benefit of the trade. and also answer any ques

ask^^C^^^- "
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a

IMPORTANT NOTICE
TO THE

AMERICAN TRADE

THE STERNO
Manufacturing Company

has acquired the

sole agency for the

Electromophone
Phonograph Motor

Further particulars will be

announced in August World

THE STERNO MANUFACTURING CO.
19 CITY ROAD LONDON, E. C, ENGLAND
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Here's Nora Bayes with two new kinds of songs—the
sort that mean large and lasting sales. The semi-
oriental "Tea Leaves" by the authors ot "The Jap-
anese Sandman" is almost a classic already, and
"Wyoming" is the latest lullaby. If you care lor sales,
stock up. A-3416.

Colombia Graphophone Co
NEW YORK

CHARLES A. O'MALLEY HEADS TH E SILENT MOTOR CORP.

Pioneer Talking Machine Motor Plant of Brooklyn Passes Into New Hands Without Discontin-

uing Operations—Capitalized at $100,000—Prominent Men Interested

s already

:ased pro-

irp.'s out-

Thc Silent Motor Corp., recently organized

for the purpose of taking over the Phonograph

Motor Mfg. Co., of 321-5 Dean street, Brooklyn,

K. Y., has been capitalized at $100,000 and one

of the pioneer talking machine motor manufac-

turing plants has now passed into new hands

without discontinuing operations.

The new organization is headed by Charles

A. O'Malley, one of the leading real estate men

of Brooklyn, N. Y., formerly city real estate

appraiser, who has associated with him the fol-

lowing nine prominent Brooklyn business men:

Jesse H. Wasserman, formerly general man-

ager of the International Tobacco Co. of New

York and president of a Brooklyn automobile

accessory manufacturing company, vice-presi-

dent; Samuel W. Fromm, treasurer of the Spe-

cialty Knit Goods Manufacturing Co. and one

of the family of the same name who have been

pioneers in the knit goods industry, secretary

and treasurer. The other officers include James

P. Kelly, president of the Kiugsway Realty

Corp. and of the Kelly-Rafter Co. and vice-

president of the West End Bank of Brooklyn;

Solomon Fromm, president of the West End

Bank and president of the Specialty Knit Goods

Mfg. Co.; Seldon I. Rainfortn, vice-president

of the West End Bank; Lewis H. Losce, vice-

president of the Lawyers' Title and Trust Co.;

Israel Frankenstein, of Frankenstein Bros., and

Samson O. A. Ullmann, treasurer of the Spe-

cialty Knit Goods Mfg. Co.
'

The Silent Motor Corp. has also closed nego-

tiations with Maximilian Weil, the well-known

mechanical and electrical engineer, who has

devoted particular interest to the phonograph

industry, to become consult

company. Mr. Weil, wl

Broad street, N'

visory engineer.

The company
and plans hs

reorganizing its production

anged to care for talk-

for

Charles A, CTMalley

ing machine manufacturers' needs on a large

scale. The three-story- Dean street plant has

undergone some alterations and much addi-

tional equipment for machine-tooling, polishing,

plating and assembling has been installed. It

Hear ZANELLI Sing

MADRIGAL OF MAY
VICTOR RECORD 64972

RENATO ZANELLI

LITTLE SHAWL OF BLUE
ACKNOWLEDGED THE NEW IRISH LOVE BALLAD

IF YOU WERE THE OP'NING ROSE
INTERNATIONAL BALLAD SUCCESS
A HIT IN LONDON — PARIS —NEW YORK

published EDW. B. MARKS MUSIC CO.
NEW YORU
CHICAGO
LONDON

is understood that, with the

established and contemplated, 1

duction will make the Silent N
put one of the largest in the industry.

The personnel of the manufacturing organiza-

tion has been retained to a great extent and the

organization promises that the product, under

the new regime, will come up to the same high

standard which prevailed under the old man-
agement.

The Silent Motor is produced in two designs,

one of which plays three 10-inch records and

the other five 10-inch records, both with a

single winding, with an exclusive governor con-

trol and adjusting device and a special feature

which insures rigidity of the turntable spindle.

Charles A. O'Malley, president of the com-

pany, in speaking of the general business condi-

tions and the future of the industry in his prod-

uct, said: "There is already much improvement

in the general business situation and further

progress can be looked for from month to

mouth throughout the balance of the year. Wc
have been receiving heavier and heavier orders

during recent weeks and special attention and

pains have been given these. We propose to be

a live contestant for the industry's patronage

and with a product equal in finish and per-

formance to any on the market, quoted at a

moderate price, and with some exclusive fea-

tures, we can look forward to a healthy busi-

ness. In fact, indications arc already pointing

in that direction."

Thousands of the original company's motors

have gone into active service during the past

several years. No attempt, at that time, how-

ever, was made to serve over five manufac-

turers. The policy of the new organization will

make the product available for the entire indus-

try, consistent with good selling policies and

delivery schedules. In addition to the present

Dean street building, the company controls the

plot to the rear of its present location which is

available for future plant expansion.

Jazz Me Blues
VICTOR RKCORD 1H172
DIXIELAND JAZZ FtANI>

Moonbeams
VICTOR RECORD 3510
AI,L STAR TRIO

Baby's Hands

Honolulu Honey
(

Swim ruin' Hole

Who'll Be the Next One

to Cry Over Von?
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Introducing

9 INCH SIZE

RETAILS

$2.50

The Pride of

the Harem"

13 INCH SIZE

RETAILS

*3.50

A sensation wherever displayed. Not only a window attraction that will stop
the crowds, but a wonderful addition to any department and something that will
enhance I he sale of your phonograph.

NO STRINGS OR MECHANISM TO GET OUT OF ORDER ABEAUTIFUL DOLL MADE OF WOOD FIBRE WITH WIG ANDDRESSED IN ATTRACTIVE COSTUME.

AMORITA
The New Dancing Doll

dance her way into the home of every owner of a talking machine and whose price isone s read,. AMORH A is made ,n _ sizes 9-in. and 13-in.-and does the Sh mm ieHula at the same time. Simply set her on any make phonograph and AMORITA willu.d shake her hips ,n rapid succession to the tune of anv lively dance or jazz ecordand continuous fun maker combined with an amusing lot of riotous laughter.

ORDER FROM YOUR JOBBER
We want to hear from live jobbers in all territories.

DANCING DOLL CO., INC.
1 15 E. 18th St. Ph.™ ||li}s«„v.„„« New York City

Who will

within cv

and Hula
shimmie
A steady
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HOPKINS ELECTED VICE-PRESIDENT

General Sales Manager of Columbia Grapho-
phone Co. Honored by Board of Directors-
Deserved Tribute to His Executive Ability

At a meeting of the board of directors of the
Columbia Graphophone Co., hold at the execu-
tive offices on July 7, George VV. Hopkins, gen-

publicity world and his indefatigable efforts in
the interests of the Columbia Co. have gained
for him the respect and esteem of every mem-
ber of the trade. The announcement of bis elec-
tion as vice-president has brought Mr. Hopkins
congratulatory telegrams and letters from all

parts of the country, these telegrams being sent
not only by the talking machine trade, but by
executives of every prominent industry.

INTRODUCES RED SEAL CLOCK

Reincke-Ellis Co. Features New Soles Help-
Victor Dealers Regard It Favorably

- The Reiiuke- Ellis Co.,

has introduced timely

D. E. BENSINGER SAILS FOR EUROPE
D. E. Beiisinger, president

Ballcc-Col lender Co., Chicagc
for an extended trip lo Euro|
plans to visit all of the p
countries, and although bis

both business and pleasure

spend quite some time in tl

Brunswick phonograph division. It

that upon his return several inv

iiounccments will be made relative

matters closed abroad.

tile Brunswick-

ailed last week
Mr. Bensinger

cipal luiropean

( will combine
will probably

interests of the

George W. Hopkins
eral sales manager of the company, was elected

a vice-president, taking the place of E. N.
Burns, who has resigned from that office. With
Mr. Hopkins' election the Columbia Grapho-
phone Co. now has three vice-presidents, the

others being C. W. Woddrop, who is vice-pres-

ident and treasurer, and H. L. Willson, who is

vicu-president and general manager.
Wr. Hopkins' election as vice-president of the

Columbia Graphophone Co. is a well-deserved
tribute to the executive ability of one of the

country's foremost sales managers. Mr. Hop-
kins occupies a leading position in the sales and

DEATH OF MEYER OORANSKY

Meyer Goransky, for over twenty years pro-
prietor of the Yonkers Talking Machine Co.,

Youkers, N. Y., died in Bellcvue Hospital, New
York City, on July 8, as the result of heat pros-
tration. Mr. Goransky, who was fifty years old,

opened his first Yonkers store in 1900 and ten

years ago he opened a branch store at 245 South
Broadway, near one of the most prosperous
residential sections of the city. He leaves a

widow and eight children.

Corrie Kecley, manager of the Edison depart-

ment of the Kent-Long drug store, at Bcloit,

Kans., attended the Edison convention in Chi-

cago as the result of his success as a salesman.

His expenses were paid by the Edison Phono-
graph Co., of Kansas City, as a prize for selling

the greatest number of machines during a recent

contest conducted by the company.

The Red Seal Clock

rectly recording the time, but is an instant re-

minder and suggestion to the passer-by of the

product handled by the merchant.

Quite a number of exclusive Victor establish-

ments have purchased this clock lo bang in their

Store or windows or both, and stores carrying
other merchandise are hanging the clock in

other departments as a reminder that Victor

products arc also handled, The Rcinckc-Eitis

Co., both in Chicago and New York, has met
with pleasing success in ttie introduction of

this new sales help.

An attractive folder picturing the Sonora
Phonograph in a tastefully furnished room is be-

ing sent out by Brennan's Phonograph Shop,
Sonora dealer at 874 Flatbush avenue. Brooklyn.

Queen Anne
Console $225

A Phonograph Which Meets

Present Day Demands
You will probably agree that business today is done on an entirely dif-

ferent basis than a year or two ago.

The buyer wants to know where he can get the greatest value for Ibc
least money.

Does j'our present line answer these requirements?

Dealers who have taken on the Jewett line have been able to make
immediate sales because there is no other instrument on the market
which will compare with the Jewett at the price.

Compare the Jewett consoles, for instance, with similar quality lines.

You will find them priced at least one-third less.

Those who have heard the Jewett say it cannot be surpassed for
tonal quality, and as for beauty in design and finish it represents the
finest craftsmanship.

We shall be glad to send literature and tell you more about the ad-
vantages of handling the Jewett line.

The Jewett Phonograph Company
Gvncrnl Sales Offices: 958 I'cnohscot Building

Detroit, Michigan

^Jewett
PHONOGRAPHS

Adam Console
$195
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MEETING OF VICTOR DEALERS OF COLORADO IN DENVER
Notable Members of the Trade Participate in Convention Held Under Auspices of Knight-Camp-

bell Co. July M-1S—Many Important Topics Discussed

DcNvut, Cot., July 15 I lie Victor trade i>f

Colorado territory participated in n successful

dealers' convention, held yesterday and to-dliy,

under the auspice* of the Knight-Campbell

Mtiiic Co., Victor wholesaler of this city.

The program started Thursday alternoon at

the Knight 1 aiuphrll headquarters with an ad-

dress uf welcome by I". A. Bryant, manager;

J. A. Frye, sale* ininogcr, followed with a talk

on the object of the convention; J M, Spain

spoke on "Organising tlic Sales Campaign";

H. M Wilcox, advertising counsel, discussed

"Fighting for Bushiest"; J. A. Frye spoke on

"Victor UusiuehK l-'t the Wholesaler's Stand-

point."

An open discussion then ensued! oftcr which

all attended a liaiii|Ucl ,H I.,ik<-ide I'.nl., ,nl>-i

qucrit to which I '-in I Willtoman's Orchestra

played tin the dancing.

The session this morning was opened by II

A. Beach, of the Unit Construction Co., who
spoke on the "Relation of Equipment to Serv-

ice"; J. S. MacDnnald, sales manager of the

Victor Talking Machine to, then made a gin

eral address on Victor business; Raymond Bill,

of The Talking Machine World, spoke on "Siz-

ing Up Your Selling Problems"; Arno B.

lieincke, of (he Kcinckc-Ellis Co., of Chicago,

discussed "Militant Merchandising." An open

discussion followed, after which all inspected (he

Knight-Campbell Music Co.'s extensive whole-

sale Victor department.

d dealers were present at

i was also attended by the

that came on from the

Nearly one
the convenlio)

Victor factor

convention of

Among the latter were Ralph L. Freeman ami
Mrv Freeman, J S. Macdonald, Ernesl John.

Edward Dinglcy and J. Uclano.

FORMS HALSTliAl) WILLIAMS CORP.

O. H. Williams, Well Known in Trade, Is Gen-

eral Manager of New Company—Will Produce

Envelopes and Kindred Products

O. 11. William*, who is well known in the

wholesale and retail trade, has become trcasurei

ami general manage! of the llatstcad Williams

Corp., which has opened nflm s ,it XI S SI 1
' Mon

roc street, Brooklyn, N. V. This company will

specialise in the production ol dealer service

specialties, etc., concentrating its activities on

the production of stock record envelopes, siting

button delivery envelopes, corrugated cardboard

for packing records ami similar products.

A special feature of the company's activities

will he a monthly record supplement service,

Whereby the dcalei will he relieved of all the

delail incidental lo preparing bis mailing lisl

each month, and may turn over the entire prod-

uct to the Httlltead Williams Corp. The sup-

plement will be placed in an attractive mailing

envelope and QddrOltcd to the dealer's mailing

list, the complete list then being returned to

the dealer for mailing.

This plan has already been inaugurated, and
many dealers in the metropolitan dislrlcl have

equipped to give the dealers a service thai

icy can use to splendid advantage during all

Mr. Willian

tig machine

hi fo a J :

representative of the Victor Talking Machine
Co,, covering the Middle West and Western
States. He then became associated with the

Buffalo Talking Machine Co., Buffalo, N. Y.,

Victor wholesaler, doing excellent work for this

company over a pcrioil of five years. He was
later associated with the dealer service depart-
ment of the New York Talking Machine Co.,

New York, Victor wholesaler, where he gained
a direct knowledge of the dealer's requirements
from a service angle.

During the war Mr. Williams served in the
United Stales Navy Intelligence I)apartment)
and after the close of the war resumed civilian

life, being appointed production manaoer for
the New York division of t

Me resigned from this pi

Halsti ad Williams ( 01 p ,
.

the new i onipany ini ludi

Brooklyn business men whe
Hi.

,'ilh

nd

Mi thej this

regularly during the year. Quantity
orders have also been received for stock record
envelopes and -limn lull ton delivery envelopes,
and judging from all indications litis company

J. I.. Vessel, of Greenwood, Wis., recently
opened n talking machine shop and is handling
Columbia goods exclusively,

LYRIC MUSIC SHOP OPENS

Exclusive Music Shop in Portchcster to Handle
Victrolas and Victor Records

A modern and exclusive store was added to

the music establishments in Portchcster, N. Y.,

with the formal opening by Fred H. Ponly of

the I.yric Music Shop, an exclusive Victor

agency, on June 28. The store, which is con-

sidered one of the finest in Westchester County,

h modern in every respect and contains many
conveniences for the comfort of patrons.

The interior, as well as the exterior, of the

store is artistically designed. Large windows
offer an opportunity for display which is fur-

ther augmented by a clever lighting arrange-

ment. An illuminated sign, which extends the

width of the store, offers another means of pub-
licity. The front of the interior is taken up
with the talking machine and piano displays and
the walls are adorned with pictures of a number
of eminent Victor artists. "The remainder of

the establishment Is devoted to eight sound-
proof boolhs, four on each side. Immediately
before the two rows of demonstration compart-
ments and extending across the entire store is

a sign which can be illuminated and contains a

reproduction of the Victor trade-mark. A tele-

phone and writing desk are also at the disposal

of patrons.

The opening was a marked success from
every standpoint, Many men well known in

the music business in New York and New Jer-

sey, as well as several artists, were present.

During the day and evening several hundred
people examined the store and wore presented
with souvenirs in honor of the occasion. Many
congratulatory messages were received by Mr,
Polity from artists, music dealers and friends.

Floral pieces were received from Emanuel
BlonI, Cass Riddle, of the Knickerbocker Piano
Co.; Polity's Arl & Gift Shop, of Greenwich.
Conn., and others.

In the evening Mr. Ponty was host to a party
of twenty, which included relatives and a num-
ber of out-of-town guests. Motors conveyed
the parly lo Rye Beach, where a sumptuous din-

ner was enjoyed at the "Anchorage." Speech-
making and dancing brought the evening to a
delightful end,

Mr. Ponly states lliat Hie original store, which
is known as Ponty's Art & Gift Shop, in Green-
wich, Conn., will still be maintained. This store
was recently remodeled and a modem Victor
department, with ten booths added.

The Doscb Electric Co., of Wichita Falls,

["ex.. are now Brunswick dealers.

The Need-A-Clip FIBRE NEEDLE
CUTTER H The Phonostop

The Two Fastest Selling

Accessories on the Market

Order Now

Prompt
Deliveries

Retail 75c.
The best cutter made and at a price

everybody buys

Opportunity for Distributor* and Dealer*

m w w »— Wfc V V m. *A - _ Better than any Non-Set ever inventedTHE PHONOMOTOR CO., 121 West Ave., Rochester, N Y.
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DINNER IN HONOR OF W. W. CHASE

New President of Path* Co. Entertained by
His Co-workers of That Organization

On Wednesday evening, July 6, a dinner was
tendered to W. W, Chase, the new president
of tl»e Pathe Freres Phonograph Co., Brooklyn.
N. Y., by his co-workers in that organization.
The affair was attended by every executive,

which included not only the officers and depart-
ment managers, but foremen and assistant fore-

men in the factory. The affair was held at the
Clarendon Hotel and was a decided success
from every angle.

Eugene A. Widmaim, the former president of

the Patlie organization, and now elected

Chairman of the board of directors, cordially

welcomed Mr. Chase and formally introduced
him to the Pathe executives. Mr. Chase heart-
ily responded and expressed his appreciation of
the fine spirit already manifested. He also ex-
pressed his pleasure at being a part of th« great
Pathe organization and his enthusiasm over his
new duties. Although he knew that the co-
operation of the entire staff was his he empha-
sized its importance in the successful carrying
on of the important work which was theirs. Mr.
Chase is an indefatigable worker and has al-

ready surprised the night watchman by appear-
ing at the office ready for work as early as 7
o'clock in the morning. He has already as-

sumed his office as chief executive and is ener-
getically working toward the future success of
the Pathe organization.

"AMORITA" MAKES HER DEBUT

New Dancing Doll Being Introduced to the
Trade by the Dancing Doll Co., Inc.

Amorita, "the Pride of the Harem," as she has
been described by her creators, the Dancing
Doll Co., Inc., New York City, has made her
debut in talking machine circles this month.
Amorita is a dancing doll who perforins upon
the turntable of the talking machine. Her ac-

complishments are dual, for it is claimed for

her that she can do the shimmy and the hula-

hula at the same lime. This dancing doll is

made in two sizes and is in every sense of the

word a doll. The mechanism is entirely hidden

from view and has been perfected to the extent

(hat tin; manufacturer unhesitatingly guarantees

the doll. Production has just been accomplished,

hut samples of Amorita have been shown and
have met with instant approval. It is planned
to extensively market these dolls and a bright

future for them is predicted.

BRUNSWICK DEALERS OPTIMISTIC

Edward Strauss, sales manager of the phono-
graph division of the Brunswick-Balke-Collen-

der Co.'s New York branch, returned recently

from a trip to Chicago, where he visited the

company's executive headquarters and conferred

with the Brunswick officials relative to plans

and campaigns for the Summer and Fall. Mr.

Strauss states that the sales of Brunswick
phonographs and records during June were
satisfactory and that the dealers who are going

after business arc getting it. The Brunswick

Co. has distributed special Summer folders and
other forms of literature that are being used to

advantage by the dealers.

CARUSO CABLES HIS DENIAL

Bruno Zirato, secretary to Enrico Caruso, has

received a cablegram from the famous Italian

tenor denying reports that his voice had been

probably permanently impaired by his recent

illness. The reports were based upon Caruso's

alleged refusal to sing at a concert given on

board ship, Mr. Zirato said.

The Metropolitan Talking Machine Co., 180

East 187th street. New York, which recently

made its debut, will handle only Victor products.

COLUMBIA FACTORY CHANGES

T. C. Roberts, assistant to the president of
the Columbia Graphophonc Co., who made his

headquarters at the factory in Bridgeport, Conn.,
resigned from this position July 1, his resigna-
tion being accepted by the board of directors.
The resignation of YV. T. Birdsalt, superintend-
ent of the East plant, has also been accepted. It

is understood that the position of works man-
ager will be temporarily filled by T. C. Crcding-
ton, and no announcement has been made as
to the appointment of an assistant to the presi-

dent.

T. C. HOUGH PASSES AWAY
Minneapolis, Minn., June 27.—T. C. Hough,

who formerly operated three retail talking ma-
chine stores in the Twin Cities, died here to-day
in the Swedish Hospital. Mr. Hough was sixty-

nine years old at the time of his death. He is

survived'hy his widow and three daughters, Mrs.
Orric Stickney. Mrs. H. F. Wall and Miss Edith
Hough, all of Minneapolis.
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JOINS KIMHERLEY SALES STAFF

Ceo. M. Wilson, for ten years associated with
the Columbia Graphophonc Co.'s sales slafT, has
been appointed special sales representative of

the Kimbcrlcy Phonograph Co., New York. Mr.
Wilson will be in charge of New York, Brook-
lyn and New Jersey territories, and will super-
vise the preparation of sales plans covering this

important section,

Mr. Wilson's previous experience has brought
him in close touch with the dealers in the metro-
politan district, and his thorough knowledge of

their problems should enable him to give the

Kimberley line invaluable representation. Sales
and publicity plans are now being completed
and will be announced by Mr. Wilson in the

near future.

The Ridgcwood Talking Machine Co., Ridgc-
wood, N. J., has been sold by Joseph Dorilon,

the former owner, to Harry Jaffe, a well-known
New Jersey pianist. A piano department will

he added. Robert G. Greulick has been placed

in charge of the business.

Retail It At $100
A Console at a price that Write for prices

will create immediate sales and samples

Cabinets made of mahogany 3 and 5

ply. Double spring guaranteed motor;

large size Universal tone arm; auto-

matic stop; all wood tone chamber;

shelves in record compartment.

Singer Talking Machine Co.
575-579 Market Street Milwaukee, Wie.
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CR1TON.A RECORD
SEVEN ACHIEVEMENTS

1 . Fidelity of Reproduction.

2. Full Value of Overtones.

3. Natural Volume of Sound.

4. Correct Balance between Voice and

Orchestra.

5. No Blasts.

6. Elimination of all "Metallic" and

"Tubby" tones in Orchestra and

Voice.

7. Surface Noises reduced to minimum.

U'r/te for Catalogue and Sales Proposition

CRITERION RECORDS, Inc.
1227 Broadway New York City
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have in stock this week Re-creation records
which were turned oul in six days, and accord-
ing to our latest information even this time is

being cut down. This new method lias pat
new life into our trade as well as our employes,
and \vc arc expecting wonderful results." Mr.
Oelman returned last week from the Chicago
convention. C. H. Hunt, with the Maxwell &
Hunt Co., Franklin, Ky., stopped over, in Cin-
cinnati on his way to Chicago.

The Views of Morris Fantle
Morris Fantle, manager of the Widcner Graf-

onola store, stated that machine business ha;
been very good for the past month. The rec-

ords have not been selling as well as they
should, he says. Mr. Fantle, in diagnosing the

trouble, has come to the conclusion that those

purchasing machines are the people with plenty

of money, while those on whom they have de-

pended in the past for their record sales arc

the people with moderate incomes and who
with the present high cost of living are unable

to purchase new records. Mr. Fantle states

that these people are "making the old ones do"
until they can get ahead of the necessities of

life.

Robert C. Clark, selling agent for Indiana,

Ohio and Kentucky for the new Granby line,

which the Widcner people have added to their

stock, announces that he is well pleased with

Cincinnati so far. He says the outlook is very

bright and he is highly confident that he will

meet with success here. Mr. Clark has had

many years' experience in music and he be-

lieves that he has the goods, He is counting

on his biggest success when he tackles the

small surrounding towns. H. H. Schuniaker,

general manager of the Western territory for

the Granby line, is also pleased with the show-
ing in this district so far.

Greek Evans, who has made several records

for the Victor people, is singing at the Cincin-

nati Zoo during the opera there.

E. R. Graul, of the Graul Phonograph Co.,

presented Eddie Roush with a Cheney talking

machine on his signing a contract to return to

the Cincinnati Reds ball club.

Venus Phonograph & Needle Co., of Cincin-

nati, incorporated at Columbus for $20,000.

SURVEY OF THE CONDITION OF TRADE IN CINCINNATI P
Record Demand Has Slowed Up—New Store for Abbott—A. H. Bates Expresses Himself Opti-
mistically Over Business Outlook—Granby Progress—Tells of Edison Popularity—Other News

Cincinnati, O., July 6.—Talking machines have

been taking care of themselves in Cincinnati

during the last month and dealers have an-

nounced they will transfer some of their energy
from the selling of machines to records. The
records do not seem to be keeping up to what
local men think they should and dealers are
determined that if this same thing happens
next month it will not he because they did not

get behind them and push. Rolls for player-

pianos have also taken a hard fall during the

month and dealers are at a loss to account for it.

No special plans have been put forth as to just

how they expect to overcome the slump in

the records and rolls, but it is taken for granted

that it will be through special sales days and
novel displays. Dealers arc satisfied with the

first six months' business and several have

stated that if the next six months turn out

equally as well they will be more than pleased

with their yearly report.

Abbott Opens New Store

E. M. Abbott opened a new store last month
on Vine street and Auburn avenue, which is

situated on the top of the hill overlooking the

city. This is Abbott's third store, two of which

he has opened within a year. The others are

located in the heart of the city. E. Knocsel has

been placed in full charge of the new store and

after a two weeks' trial he announces that he

is confident that it will come up to the owner's

expectations, if it does not surpass Ihem. The
store is a model shop and carries a complete

line of machines, records and rolls. Abbott

reports a good month. Machines have been

doing exceedingly well, records were fair, but

rolls fell down according to his report. He
further states that they are looking far ahead

and have already started to go after the Fall

business. Our first six mouths' business is

about equal to I he first six months' business in

1919, says Abbott.

A. H. Bates Is Optimistic

A. H. Bates, of the Ohio Talking Machine

Co., reports a fair month with prospects bright-

er for the coming month. He also states that

they will get behind the records as their ma-

chines arc taking care of themselves. Bates

will leave this week to attend the convention

at Colorado. E. W. Kilgour, factory repre-

sentative, slopped over on a visit during the

month, Olhers in the city last week were M.

C. Chandler, Chillicolhe, Ohio, dealer, and C. E.

Hart, Pomcroy, Ohio.

Reports Improvement

There has been a decided improvement in

business, with the month of July starting very

good, according to Mr. Oelman, of the New
Edison Co. He remarked, "Our new process

by which Re-creation records are being turned

out has enabled us to be far ahead of our com-

petitors and has been a boon to our trade. We

"1

A. 1. JEWETT IN NEW YORK

A. L. Jcwelt, traveling representative ol (he

Starr Piano Co., Richmond, Ind., giving espe-

cial consideration to the phonograph interests

of the company, was a visitor to New York last

week. Mr. Jewell's many friends in the

metropolis were glad to greet him and to find

him so well and in such fine spirits.

Somebody said that the last resort of the

omplex is the simple.

SPRAY TONE

BEAUTY

Is Ready for the Market

It combines aitistic design

and workmanship with
many unusual and original

features. Tone quality
and distribution superb.

U. S. patents allowed and
pending.

EXCLUSIVE RIGHTS

can be secured now
by communicating with

Spraytone Phonograph Corp.

I P. 0. Box 192 RIDGEW00D, N. J.

la . a
W. R. LEWIS APPOINTED MANAGER

Succeeds Bibighaus as Manager of the Elyca

Talking Machine Co. in Atlanta

Atlanta, Ga., July 9.—Announcement

of the appointment of William R. I

Ikn Ma ; Co.

Mr. Lewis, it will he

remembered, joined the

staff of the Elyca Talk-

ing Machine Co. a little*

more than a year ago

as a traveling repre-

sentative. This was at

the time when the com*
pauy instituted its new
service department and

W. R. Lewis |jca s ))0 ,
(>

Mr. Lewis is admirably suited (or his new
position, due to I he in tensive study which he

has made of Victor merchandising tlirpugiioiil

the country and in the Southeast in particular.

For a considerable length >( time before join-

ing the Elyca forces he was in the employ of

the Victor Co. The appointment of Mr. Lewis

as manager fills the vacancy caused by Hie rejig

nation of B. F, Bibighaus on July 1.

Many small profits make one big profit.

THE SECOY NEW MODEL X AUTOMATIC START AND STOP

Exclusive Starting

Feature

By moving the tone arm

slightly to the right the

brake is released and the

Dealers who are alive can

establish a very profitable

business installing Secoy

stops on phonographs in

service.

Gel Our Fratiosilian
motor starts.

We take pleasure in showing the trade our new Model X start and slop. We have been manufacturing automatic stops lor phono-

graphs for the past live years. Our product is a recognized standard in the trade, and now we offer our new Model X stop with us

exclusive starting feature, which is absolutely the last word in a device of this kind. It has no adjustments, is simple to install

and absolutely positive in its operation.

For Further Information Write

THE SECOY COMPANY Piqua, Ohio
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ACTIVITY AMONG DEALERS GROWS

Gratifying Proofs in the Big Order* Placed

With Leon Tobias, of Van Veen & Co,, New
York, for Store and Department Equipment

Leon Tobias, secretary of Van Veen & Co.,

Inc., report! that he has recently closed fur his

firm a number of i" • contract! for Van Veen
equipment, which have been completed or arc

now in the process of construction.

Among recent installations made ]>y Van
Vceil Sc Co. is n new store for F. W. Bush, Pcnil

Van, N. V., also otic for the Colonial Music
Shop. Ill Gencaec ilrcct, Auburn, N. Y.; an in-

sinuation of six rooms was made in thr West
Fornii Graft la Shop, a new store-, wliicli will

be very shortly opened in Westchester Villngc; -i

PHONOGRAPH MANUFACTURERS
We are offering unusual terms to the Maker of

Phonographs who recognizes the necessity of a

record under his own label. Quotations upon request

ELECTRIC RECORDING LABORATORIES, Inc.
210 FIFTH AVENUE NEW YORK CITY

working on n number of propositions wliicli

give evidence (hat the trade is reviving and by

Fall will probably be back to normalcy, and

finds that people who have been holding back

on improvements and necessary expansion are

now I" : to inquire for prices ami ideas.

SIAM S00 IN UNIQUE SALES STUNT

Progressive Columbia Dealer Features Siam
Soo During Shriners' Week—Closes Twenty-
one Sales to Widely Separated Cities

Dks MotNES, 1a., July ft,— I,. Ginsberg & Sons,

of this city, Columbia dealers, recently insti-

tuted a unique sales scheme during the Shrill-

AUGUST OKEH WINDOW DISPLAY

The August Okeh window display is worthy
of comment because of its striking brilliancy

and the wide range of appeal it makes to various
musical tastes. As indicated in the photograph,
it covers nearly every phase of American music,

From operatic selections to the latest popular
numbers the display appeals to all tastes.

The color scheme is of such a pleasing com-
bination that it is bound to arrest attention. It

i. h

:ity The

Leon Tobias

complete equipment of booths, record racks,

etc., (or Sol. La/anis on Fifty-ninth street, New
York'. The entire decoration ami renovation of

the entire store will also be made by Vail Veen
& Co,, Inc. Other jobs just closed by Mr,
Tobias are new sture equipment for I. I Shaver,
I'nnajoliaric. N. Y.; a new department for Mc-
Nall & McNall in Albion, N. Y.; a new -in.,

for William Fillley, Hudson, N. Y.; a new itorc
for W. I.. O'Hrien, Hudson, Mass.; a complete
department foi Mis. E It De Will, 1398 Hind
avenue. New York.

Mr. Tobias is very optimistic over the future
of the talking machine business and is now

oils alw

i In

: Fargo, N. Uuk.; Fed Bank,

y. Ala.; Waco, Tex.; Albert

Sfork City; White Hall, Ala.;

; Minneapolis, Minn.; Spring-

i. Miss.; Peoria, III.; Rcgina,

Orleans, La., and Kcw Gar-

field, II 1
; Mcridii

Sask.. Can.; New
dens. L. I., N. Y.

CELEBRATES FIFTIETH ANNIVERSARY
The Familtoil Music Store of College Point

L. I.. N. Y.. recently celebrated its fiftieth an-

I,<

Clever Window Display for Dealers

presents the Okeli list for August in such an

attractive way that record sales should follow.

Hundreds of Okeh dealers arc getting the most
out of their windows by using this service.

Mr. I

Victrola dealers i

PROTECTION
Against Delivery Damage
Built On Quality Lines

Not jiut another delivery cover but a moving
cover built along distinctly new lines—and

—

made righl-a cover that will effectively pro-
tect thr tine finish of tin- most expensive and
highly polished machine -a cover that can be

The BRUNS DELIVERY COVER is well
made thruout- the general construction, finish
and material arc of the highest quality. I1RUNS
covers are made in two grades— Extra Heavy
Khaki or Durable Brown Duck—padded well
.'tid il,.,, loud i .in be had to fit any stand-

I ht use of BRUNS DELIVERS COVERS

PiUtt on rrquut. Jo&btr cooperation W/</W.

A. BRUNS & SONS
Manufacturer* of Anything Made of Canvas

PLYMOUTH PORTABLE POPULAR

Orders Being Received by the Manufacturers
From Foreign Countries as Well as at Home

Plymouth, Wis.-, July 5.—The Plymouth Phono-
graph Co. is having excellent success with the

new Plymouth portable phonograph, which was
recently announced to the trade. Not only is

the domestic trade showing interest in this

little machine, but the Plymouth Phonograph
Co, has already closed a deal with a large ex-

port bouse, which will exploit it generally to

the foreign trade. Already there lias come an
initial order for forty from New Zealand and a

large order from South Africa. The South
African order also includes one for the

Plymouth record-carrying cabinets. These
cabinets were sent filled with records in order
to lest the company's contention that they pro-
tect the records absolutely against breakage.

ENDORSE E. Q. BROWN'S CANDIDACY

Well-known Music Dealer of Bayonne, N. J.,

Seeks to Head New Jersey Elks

E, G. Brown, well-known piano and music
dealer of Bayonne, N. J.,

- is still keeping up
a strenuous campaign for election to the presi-
dency of the New Jersey State Elks' Associa-
tion. A recent folder issued by Mr. Brown in-

cludes among other endorsements those of
(jcorgc W. Pound, general counsel of the Mu-
sic Industries Chamber of Commerce, and past
exalted ruler of Lockport Lodge of Elks, and
C. L. Dennis, secretary of the National As-
sociation of Music Merchants.

The Jackson Phonograph Co.. Jackson, Tenn..
exclusive Brunswick dealer, has moved its busi-
ness from 117 East Lafayette street to 111 Mar-
ket street.
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ANNUAL CONVENTION OF SONORA JOBBERS IN SAGINAW
T. M. Griffith, of Newark, Elected President—Interesting Address by F. J. Coupe and Others—

G. E. Brightson Presents Griffith With Silver Cup—Sonora Co. and Jobbers Well Represented

The annual convention of Sonora jobbers was

held at the Sonora factories in Saginaw, Mich.,

on July 7, 8 and 9. The morning of the first day

was devoted to a trip through the plant, which

g;ive the jobbers an intimate idea of the magni-

tude, efficiency and the extraordinary manufac-

turing facilities of the factory.

In order to conserve time the Sonora Jobbers'

'Association held its annual election of officers

during luncheon and T. M. Griffith, oi the Grif-

fith l'iano Co., Newark, N. J., was unanimously

elected president and E. S. White, of Ihc Sonora

Co. of Philadelphia, secretary.

At the start of the business meeting Frank J.

Coupe, vice-president of the Sonora Phonograph

Co., gave an interesting address, during which

he said: "You men know you are Sonora's sole

outlet and we must depend upon you to move

Ihe output of this large factory. Many of you

have never seen the plant before and possibly

did not realize its enormity until to-day. We
brought you to Saginaw to show you the size

of the plant we have and to impress upon you

that without the proper effort and co-operation

on your part we cannot carry on together.

"Jobbers who have used Sonora as the back-

bone of their business have turned in big sales,

regardless of existing conditions, but those who
have used Sonora simply as a side line are the

ones who show the greatest falling off in their

purchases and sales, demonstrating that business

is to be had if it is a question of surviving.

These successful distributors have done remark-

ably well and I am going to ask some of them

later on how they are doing it and, I venture

to say, everyone of them is going to tell you to

fight."

Before new business was formally started

George E. Erightson, president of the Sonora

Phonograph Co., presented Mr. Griffith with a

silver cup, which had been awarded to his firm

for winning the jobbers' contest during the past

year for the largest sales in ratio to the popula-

tion of territory. In presenting this cup Mr.

Brightson said: "It affords me great pleasure

to present to the Griffith Piano Cc. this cup,

which is a symbol of success. Mr. Griffith, I am
proud of you and I deem it an honor to have

you associated with us. You have met great

obstacles, faced great difficulties and have sur-

mounted all of them, and I am confident that

you will even go to greater lengths to win the

cup that will be awarded next year. How you

did it would, no doubt, be of interest to those

assembled here and one and all would like to

know, from your own lips, the secret of your

achievement."

Acknowledging Mr. Brightson's presentation,

Mr. Griffith said: "I am no orator and words

cannot express the pleasure and pride I feel at

this moment.—pleasure in receiving tangible

evidence that my efforts and those of my

workers are appreciated by the Sonora Co., and
pride in the fact that 1 am associated with a
concern and a body of men so great. You
have asked nic to tell you how it was done and
all I can say is that we have not recognized bad
conditions nor hard times, but have worked
harder than ever and advertised more than ever.

This, gentlemen, is the secret of our success, 1

know of no other."

Owing to the fact that there were icpresenta-

tives from every section of the country present,

each of whom was aReeled by the conditions

existing in that part of the country, there was a
great divergence of opinion and exchange of

ideas which finally called for a special commit-
tee to talk with certain oflicials of the company,
so as to present sonic concrete facts to the

assembly for its consideration. The final out-

come was a unanimous agreement between both

the Sonora officials and the jobbers regarding

future policies. These plans arc now being

worked out and will be announced later.

John Hcrxog delivered an interesting talk

covering construction, explaining in detail the

modern machinery which had been inspected

previously on the tour through the plant.

The last session was devoted to advertising

and addresses were made by L. C. Lincoln,

advertising manager of the Sonora Phonograph

Co., Inc., on the past, present and liiturc adver-

tising policy, followed by a general discussion.

The entertainment features included attend-

ance at the local ball grounds, an automobile

ride through Ihe city, a trip to Riverside Park

and a golf match. The prizes for the latter were

won by Brace Bcnnitl, R. H. Keith, C, V. Vas-

tine, J. H. Burke and G. B. Moxlcy.

Among those who attended the convention

were the following: W. C. Buschardt, Southern

Drug Co., Houston, Tex.; Chas. J. Rey, South-

ern Sonora Co., Atlanta, Ga.; W. W. Druminy,

Lee-Coit-Andreescn Hardware Co., Omaha,

Neb.; Fred E. Yahr, Yahr & Langc, Milwaukee,

Wis.; Brace Bennilt, Southwestern Drug Co.,

Wichita, Kaus.; B. M. Walthall, Kobinson-Pctel

Co., Louisville, Ky.; J. H. Burke and J. O.

Morris, M. S. & E. Co., Boston, Mass.; I. Mou-

tagnes and Mr. Pkkcrnig, I. Montagues Co.,

Toronto, Can.; Walter B. Glynn and Paul W.
Glynn, W. B. Glynn Distributing Co., Saxtons

River, Vt.; T. M. Griffith, Griffith Piano Co.,

Newark, N. J.; Frank M. Steers, Magnavox Co.,

San Francisco, Cal.; R. H. Keith, Long Island

Phonograph Co.. Jamaica, L. I.; G, B. Moxlcy

and O. C. Maurer, Kiefcr-Stewart Co., Indian-

apolis, Ind.; Maurice Landay, Greater City

Phonograph Co.. Inc., New York City; Chas.

T. Malcomb, Gibson-Snow Co., Syracuse,

N. Y.; J. C. Moore, Moore-Bird & Co., Denver,

Colo.; E. G. Walker, Strcvcll-Patcrsou Hard-

ware Co., Salt Lake City, Utah; E. S. While,

Sonora Co. of Philadelphia, Philadelphia, Pa.;

J.. C. Brown, Hcssig-Ellis Drug Co ,
Memphis,

Tcnn.; G. V. Vastinc, G. D. Smith Drug Co.,

St. Joseph, Mo.; C. L. Marshall, C. L. Marshall

Co., Inc., Detroit, Mich.; E. N. Upshaw, South-

ern Sonora Co., Atlanta, Ga., and Walter J.

Hamlin, C. J. Van Houtcn & Zoon, Chicago, 111.

The following officials of the Sonora Phono-

graph Co. attended the convention: Geo, E.

Brightson, president; Joseph Wolff, vice-presi-

dent; O. J. Ridenour.'vice-presidcnt; John Her-

zog, vice-president aud general manager, Sagi-

naw factory: I7- J- Coupe, vice-president; F. V.

Goodman, assistant sales manager, and L. C.

Lincoln, advertising manager.

The Sonora iactory executives were repre-

sents by the following: Win, J. 'McDonald,

Win. Kreck, J. L. Jackson, T. F. Gacnsbaucr

and Jos. Groliman, ot Saginaw, Mich., and W. H.

Lincoln, of Columbus, lnd.

COLUMBIA PETS OFFICIAL SONG

"Hail, Chicago," Prize-winner in Chicago Pag-

eant of Progress Contest, Will Be Recorded

by Columbia Co.—J. Kapp Important Factor

in Handling and Consummating Details

Chicago, III., July 10—In connection with the

Pageant of Progress, which will be held in this

city from July 30 to August 14, $10,000 in prizes

were offered by the Chicago Herald Examiner

and other local business enterprises for the

eight best songs to be submitted by local com-

posers. Ten judges, all of whom are prominent

in musical circles, were selected by the commit-

tee in charge of the pageant musical arrange-

ments, which are under the supervision of Milton

Severiughaus, who was appointed by Mayor

Thompson for this event.

Over 1,200 compositions were submitted to

the judges and the first prize of $2,000 was

awarded to a composition entitled "Hail, Chi-

cago," which will be the official song <>( the

Pageant of Progress, When the judges con-

vened for their final session J. Kapp, of the

record service department of the Columbia

Graphophoiie Co., Chicago branch, was present,

and after the judges had decided upon the actual

prize-winners he left immediately for New York,

arriving there on July 9.

After a conference with the Columbia execu-

tives work was started at once upon the record-

ing of "Hail, Chicago," which will be. sung by

Arthur Fields and the Criterion Quartet. On
the reverse side of this selection will be an in-

strumental number, played as a inarch by

Prince's Band, which won the second prize in

the contest, a ?l,S0O oil painting.

The official song record will be autographed

hy Mayor Thompson and will retail for eighty-

five cents. It will be merchandised exclusively

through Columbia dealers, and the Columbia

Graphophonc Co. is to bo congratulated upon

its initiative aud progrcssiveness in tecuring the

sole righls to the official pageant song. The

record will be placed on sale on the openitiBa.

day of the pageant. '

Thi» attractive metal and gloss counter

CMS given free with 3 carton* at $3.30,

total $9.90.

M A G N E D O
THE OLDEST AND FASTEST SELLING

TEN-PLAY NEEDLE
Seven years of constant advertising has developed an

ever-growing demand from all over the country for

MAGNEDOS solely because of merit.

Magnedos offer substantial profit to Jobber and ll^hlft^ldfijl
Dealer.

Retails at 10c. a box

Dealer's price $3.30 carton.of 60 boxes

SUPERT0NE NEEDLE WORKSMANUFACTURED
BY

1 WEST 20th STREET
NEW YORK
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DEPARTMENT NOW ON EIGHTH FLOOR FIVE ESSENTIALS OE ADVERTISING CARAVAN RESTS IN VANCOUVER
John Wanamaker Talking Machine Department
Moves From Second Floor— Will Have
Greatly Increased Facilities

Thfl talking machine department in the John
Wanamaker store. New York, is being moved
from the second lloor, where it has been located
for many years, to the eighth floor. In its new
home the department will have greatly increased
facilities, together with a far more attractive

lay-out.

A considerable section of the eighth floor
has been set apart for the latking machine
warcrootns and is now being renovated. When
Completed it will be one of the most attractive
talking machine departments in the country and
will form a tilting background for the' Victor,
l "liimliia, ( lieney and Brunswick lines, which
ore handled in this department,

PLAN TO ERECT $30,000 BUILDING

Rogcra & Plicher, Victor wholesalers, at 1JU
F street, N. W., Washington, arc planning the
construction of a large warehouse and stock
rooms at 1210 J street, N. W. The new build-
up, which is about three blocks from the store,
is centrally located and wjll cost about Wfl.OUO.

shows process or record making

A window exhibit which is attracting atten-
tion is (hat of the Urunswick Simp, of l.uo.n.,.
Wash. The display, which shows the various
processes in record manufacture, was loaned by
the liniuswick factory and the methods shown
'"' « ""«••' 111 the manufacture ol Bruiftwick
i ei onls,

INSTALL COLLECTION OP RECORDS
The library of the University of Paris is to

have a collection of talking machine records
Containing reproductions of the voices ol the
greatest men of mod<

Ernest C. Hastings Points Out the Elements of

Retail Publicity That Appeal to the Public

and Interest the Average Reader

The advertisements

tain ami hold the inn

do Ave things, accordi

managing editor of th

New York, who addrc

the Associated Adverl

convention in Atlanta,

(I) Acquaint people

\i) Give i;

(4) Direct

(5) Educai

'ctai! store, to ob-

scctiou of

i its recent

pic with unfamiliar goods,

le of tilings they need,

tiou about goods wanted.
' where to get the goods,

pie how to use the goods.
Translating this into terms of the store, he

continued, it means:

(1) Move goods out of the store by telling

people you have what they want.

(2) Stimulate interest in different kinds or
similar goods.

(3) Sustain people's interest in the store be-

tween purchases or between visits.

(4) Develop a sense of value in the custom-
er's mind.

(5) Multiply the customer's buying impulse,

That is, induce the buying of merchandise which
will leave so favorable an impression that cus-
tomers will come back to your store for their
other needs or wants. In the preparation of
advertising copy, he said, department mana-
gers and others could make their advertising in-

teresting by following an outline like this;

(1) Tell how you got the merchandise,

(2) What it is.

:d for.

Great Edison Convention Closes Most Successful
Tour—Attended by Thousands

The Edison Caravan Convention, which
started in New York and wended its way to
New Orleans and Chicago, closed its sessions
most auspiciously in Vancouver, B. C, June 27
and 28. There was a large attendance of deal-
ers from the Pacific Coast and Canada at this
gathering, and the program was substantially
the same as that in New York and other cities,

excepting, of course, that local dealers partici-

pated in the discussions of the topics set forth
in the program.

t.l) What i

(4) Wh
(5) Wh

; of.

other information thai would help i

WARNING
Wall Kane Needles Are

Being Imitated

WALL KANE NEEDLES
are the standard, irade-

marked needles of the

phonograph industry. They
are guaranteed to play ten

records without injuring

the grooves, the last record

playing as clear as the first.

Beware of Imitations

Inquire for our new
jobbing proposition

The Greater New York Novelty Co.
3922 14th Avenue Brooklyn, N. Y.

A NEW MUSIC STORE FOR WAHPETON
Proprietor Devises Clever Plan to Gain Public

Attention—Children Included

Wahi'ETon, N. D., June 28.—David Kopelman,
formerly on the musical comedy stage, will open
a modern music Store here in the near future.

The store will be in charge of Mr. Kopelman
and his sister, Miss Rose Kopelman, of Fargo,
and will be the headquarters of the Kopelman
orchestra, formerly of Fargo. A complete line

of musical instruments will be handled, includ-
ing talking machines.

Mr. Kopelman has devised a plan which will

immediately place his establishment before the
public. On the opening night Rudolph Rudd,
widely known throughout the Northwest as a
pianist, will give a concert and Mr. Kopelman
will entertain the guests with some musical
comedy stunts.

NOT STRONGLY REPRESENTED

Grand Rands, Mich., July 9.—Talking machine
manufacturers were but sparsely represented at

the great furniture exhibition which is now un-
der way in this city. This is not surprising
inasmuch as the past twelve months has shown
a gradual falling off of interest in the talking
machine on the part of furniture manufacturers
—at least in a manufacturing way.

PLANNING FOR A BIG FALL TRADE

Richmond, Va., July 8.—The C. B. Haynes Co.,
of this city, Ellison distributor, reporjs to The
World representative that Edison dealers
throughout the Southern territory which they
cover arc earnestly giving their attention to the
creation of sales. Every energy is being devoted
towards making the Fall a big season.

NEWS JJRIEFLETS

J. Kapp, the hustling and wide-awake mem-
ber of the Columbia branch in Chicago, was a
visitor to The World sanctum the past week,
lie was in New York in connection with the
recording of Chicago's prize song, to which
reference is made elsewhere.

Volo, III., now boasts of an exclusive Colum-
bia agency, .which was recently opened by J.
Moled ore.

The Columbia line of Grafonolas has been in-
stalled in the store of N. T. Drake, Madison,
Indiana.

A new music shop, known as the McLeod
Store, has opened at Madisonvillc, Ky., and
handles the Brunswick line.

Brunswick phonographs arc now being
handled by the Hursey Music Co., of Slnnnis-
lon, \V. Va.

The salesman who can sink "self" sufficiently
to seek his customer's good and talk with that
end in view needs no spur to enthusiasm. Whole
troops and regiments of ideas rush to his aid,
and he transmits them with power and convic-
tion.
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Announcement

THE SIEMON HARD RUBBER CO
wish to announce to the trade that they are about to enter the Phonograph

record field.

The Siemon Co. have at their Bridgeport Plant a capacity at the present time

of twenty-five thousand records per day. This output will be doubled within

a short time. The Siemon plant at Albany will be available for an equal

number of pressings when needed.

Our recording laboratories are situated in New York and Brooklyn, and

our recordings are guaranteed to be unexcelled in tone, volume, artistic ar-

rangement, quality and surface, standing the most critical examination from

every standpoint.

Our laboratory experts are men of great skill and experience. Our plat-

ings are made under the latest nickel steel process, which gives the finished

record great detail as well as clearness, volume and long wearing qualities.

Our stock is of the finest materials money can buy, and being made by ex-

perts of many years' experience on records, in our own factories, gives th<

highest finish, quality and wearing surface possible to a record.

The Siemon Co. have pressed for years, records

in this country and by entering into the field fc

to the art.

The Siemon product is guaranteed from every angle. The Siemon Co. will

ufacture the complete records under your own label, furnishing you with

a monthly release made up of the latest and best selections to be had.

The Siemon Co. can also furnish you with a list of high-class standards. Ai

special records, Foreign or English, can be made for you. Before placin:

order for recordings or pressings look into our proposition.your

SIEMON HARD RUBBER CO.

for the largest companies

r themselves are not new

C. F. SIEMON, Pre

SALES OFFICES:

662 SIXTH AVENUE, NEW YORK

Laboratories:

New York, N. Y
Brooklyn, N. Y
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IMPORTANT RECORD COMBINATION

Siemon Hard Rubber Co. and Jones Recording
Laboratory Join Forces—Will Produce Rec-

ords for Entire Trade—Factories Well
Equipped and Personnel Well Known

It was announced tliis week thai (lie Siemon
Hard Rubber Co., of Bridgeport, Conn., and
New York, N. Y,, and the Jones Recording

Laboratory, of New York and Urooklyu, bad
completed arrangementi whereby they would
operate at one unit for the purpose of manu-
facturing talking machine records for the en-

tire trade. According to present plana Hie rec-

ord! will be recorded at Hie Jen ci Laboratories
in New York and liruuklyn and wil] tic pressed

a I i lie Siemon Hard Rubber Co. 'a plants in

llridgcport. Conn, and Albany, N. Y,

The Siemon Hard Rubber Co. is one of the

country'! foremost industrial concerns, having
for many years specialized m die m.iimlaclui e

ol hard rubber product!. It has produced these

specialties in tremendous quantities, making im-

portant products of many industries.

For a number of years the company pressed
records for one of the leading manufacturers in

the talking machine industry and ils pressing

plant is remarkably well equipped in every de-

tail. At the present time the factory has a

capacity uf .'.\inmi records per day and arrange-
ments arc now being made whereby this pro-

dui 1 will be doubled in a few months,

invaluable to those concerns who will take ad-

vantage of the combined resources of this im-

portant organization.

TOY CABARET READY FOR TRADE

Unique Dancing Toy Introduced This Week

—

Has Several Interesting Features

A new and unique dancing toy novelty has

just been placed on the market by the Phono
Toy Cabaret, Inc., 5 Co*

lumbui I irele, New York,

and it has already at-

tracted considerable atten-

tion from the dealers and

jobbers in the leading

trade centers. This nov-

elty consists of a set of

attractively costumed
dolls, em li one of which

is placed on the [unliable

of the machine. This plat-

form has a silver fin till

and in its completed form
represents a singe setting

that is most attractive.

Through the use of a mag-
net the dolls perform
pleasing and effective

dance steps that change

LANDAY ADVERTISES SONORA
Landay Bros., the well-known New York deal-

ers, who recently closed arrangements to handle
the Sonora line, used some striking page pub-

licity in New York newspapers announcing the

fact that the Landay stores are now headquar-

ters for Sonora phonographs. This announce-
ment, which is reproduced herewith, attracted

considerable attention as a means of fittingly in-

troducing Landay Bros, as Sonora dealers.

H. P. Fay, who has been i

talking machine industry for i

years, will be in charge of s

tion for the phonograph dh is!

Hard Rubbci ( o„ making lu-

lled with the

: than twenty

the

Yo ir many years

liking machine
phases .ii i]i>

He is thor-

bailncit from
ositiou to co-

le along prat-

was connected with well 1,

concerns, specializing in

technical and factory di 1

Oltghly familiar with the

• very angle and will be

operate with his company'
tical lines.

The Jones Recording Laboratory is well
known in the talking machine trade, and the

head of this concern is Rnrlc W. Jones, who has
been associated with I he recording field [oi

eighteen years. For many years Mr. Junes was
a member of the t i.limil.ia I'.r.iphnphnue Cn.'s
recording staff, doing excellent work- in this

position, ll<' hat contributed important devel-
opments to the recording an mid bit nsiocinl
with the Siemon Hard Rubber Co. should prove

•d president

Phono Toy Cabar
An intensive sale

pajgn is now uud
and jobbers for tl

toy are being

through iln

Clcndiiiiug,
i
W

boasts of a new Bruu
wick Shop, under t h

s of Roberts S

THE CABINET and ACCESSORIES COMPANY
. . ,- wy . -

i i e.
Otto Goldsmith, President

145 East 34th St. New Yorlc City

We are

Sole Metropolitan Distributors of

The CIROLA

Price Now, $35.00

Regular Trade Discount to Dealers

Write or Phone for Representative to call
or tend for Catalogue

Get All Your Accessories From One Source

Distributors of

(Silt Eiiiit> NrpMcH
Mode from start lo finish in U. S. A.

Extra Loud— Loud —Medium
Made ot the

W. H. Bagshaw Co. Factory
Lowell, Ma*i.

INSURE PERFECT REPRODUCTION

CLEVER PUBLICITY STUNT

Galveston, Tex., July 12.—A parade through the

itrcets of this city was the recent publicity stunt

nauguraled by the Dulitz Co., exclusive Bruns-
wick dealers, to announce a sale of Brunswick
11acuities. The parade followed a full-page an-
louiiccincnt in the local papers and as a result

;
substantial crowd watched the procession,

vhich was led by mounted policemen. A solid

dock of automobiles and trucks, each typifying
nine feature of the Brunswick sale, followed a
wclve-piece band. The band, at the conclu-
ion of the parade, gave a concert in front of
building occupied by one of the local papers.

PARADE OF COLUMBIA MACHINES

Five trucks loaded with Columbia grapho-
lioncs were recently paraded through the
reels of Tampa, Fla., by the tirui of Hodge &
licrman as a publicity stunt. The machines
instituted a carload shipment which had just

:en received. On the first truck popular selec-
ons were played on one of the machines. A
agiiavox amplifier was used to increase the
irrying power of the music.

DEALERS
Your Opportunity Pointed Out

on Page J69
SPRAVTONE PHONOGRAPH CORP.

'. O. Bo. 192 R1DGEWOOD. N. ,
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The Stephenson Almanack
1921 JULY, Seventk Month 1921

1 F

2 3

T
6 W
r T
8 F
9 S

10 S
11 M
12 T
13

11 T
15 F

L6 S
ir s

ia M
19 T
20

21 T
22 F
23 S
24 S
25 M
26 T
27 W
28 T
29 F
30 S

31 S

Manufacturer's Calendar

Prepare now the marketing plans

for foil.

The Spring and the Spring-drum

in the Stephenson Precision-

Made Motor form a unit. Thus,

a spring is changed by simply

substituting a new drum. It is

unnecessary even to remove the

motor from the board. This is

an exclusive feature with the

Stephenson Motor.

When affairs are slack the buyer

is more particular in his choice.

The Stephenson Precision-Made

Motor meets the requirements

of the most exacting buyer.

Experi

will lei

ence keeps a dear school but fools

irn in no other, says Poor Richard.
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EUROPE'S BIGGEST DANCE HIT

MON HOMME
(MY MAN)

'You can't go wrong
With any Feist song'

Featured by Miss FannyBrlcc

In Ihe new "Zlegleld Follies"

COPYRIGHT two PU8U5ME0
ByrTMNCIS SALABEIIT toisbim

J By LEO. FEIST Inc NewYurh

MAURICE WAIN'S WONDERFUL MELODY IS NOW WINNING
AMERICA AS IT HAS ALREADY WON EUROPE

IMPORTANT BRANCH CHANGES

Columbia Gniphophone Co. Merges Indianapolis

and Cincinnati Branches—New Haven Branch
Digcontinued—Moves Made in the Interests of

Better Service—Some Interesting Details

The general -.j, department of the Columbia
Grauhophone Co., New York, announced this

week tlmt effective July I, the company'!! wholr-
nalc branch nt Indianapolis had been :

with the Cincinnati branch. This step was taken
in the interests of better service, as more effi-

cient and satisfactory co-operation can be of-

fered to dealers in this territory through the

Cincinnati branch. In Cincinnati the Columbia
Graphopho nc Co. occupies one of the most up-
to-date wholesale establishment* in that part of
the country, with exceptional facilities for giv-
ing the dealers maximum icrvice. A model shop
was recently installed in this branch, and under
the able direction of Manager Woodford the
Cincinnati sales staff is doing excellent work
lhat is keenly appreciated by the dealers.

F. L. Scott, Jr,, manager of the Columbia
branch at Indianapolis, will lake up special
work in the general sales department with head-
quarters in New York, and incidentally Mr.
Seott is enthusiastic regarding the work that

will be placed in his hands under the new ar-

rangements.

In tltc interests of more efficient service to the

dealers the Columbia Graphophoiie Co. has dis-

continued its wholesale branch at New Haven
and the territory

branch will be scrv

Boston branches.

fori

the Nc

will he handle

irly handled by this

York and

!W Haven
lew York
nd. Wind-
ing', will

y. former-

tive of the sales staff of the New York branch.

ARNAULT WITH RICHMOND CO.

TUSTINO OPENS LONO BRANCH STORE
Model Victor Shop Opened by the Tusting Piano

Co. Makes Third Branch Store

The Tusting Piano Co. recently opened its

third branch store in Monmouth County, New
Jersey. The new establishment is located at 209
Broadway, Long Branch, the other two being
at Asbnry Park and Red Bank.
The first floor of the old National Hotel

building has been remodeled into a Victrola shop
of the latest type. Four soundproof booths for
demonstration purposes have been installed, each
fitted with a ventilating system. Miss N. G.
Hendricks, who has been connected with the
Tusting Co. for a number of years, has been
placed in charge.

Richmond, Va,

ly in charge of
|

rathi FKres Pli

has joined the

July 9.—R. A. Arnault, fonncr-

odnction at the factory of the

Phonoi

Phon

,
Brooklyi

of the Ri

nil

N. Y.,

hmond

EIGHT FAMOUS
VICTOR ARTISTS

In Concert and Entertainment
Personal Appearance of

Eight Popular Victor
Favorites on One Program
A live attraction for live dealer, and jobber,

Bonking, now lot ,ea,on 1921.1022.
Simple program and pinlcultn upon rcque.t

P. W. SIMON, Manager
IMS Uroadwiy New York Cit,

FfCANK CRPXTOH"

Famoui Ensemble, including

Campbell & Ban- - Sterling Trio - Peerless Qaartet

SERVICE MUSIC JMOPPE CO. OPENS

East St. Louis, III, July II.—The Service
Music Shoppe Co., of wliicli E. Billcrlli and
Miss E. Wright, both well-known and popular
musicians, arc the proprietors, has leased rooms
ill the Vogcl Building, 206 Collinsville avenue,
of this city. The firm will handle pianos, piano
Pftyers, phonographs, rolls and records. Miss
Gilbert was in charge of the Conroy Co. store
in East St. Louis during the past seven years,
and Mr, Billerlh was' in the musical merchan-
dising business in St. Louis for several years.

MORSBACH TAKES ON V0CALI0N LINE

L. P. Morsbach, of 1620 West Passyunk ave-
nue, Philadelphia, recently took on the Vocalion
line and is greally enthused over the progress
that the Vocalion is making with his customers.
The record made by Lieut. Kiefer, recently is-
sued by the Aeolian Co, is proving exceptionally
popular. This record has the "Iron Division
March" on one side and the "Buckeye Slate
March" on the other. It was through Mr. Mors-
bach's efforts lhat Lieut. Kiefer was persuaded
to record for the Vocalion.

ENLARGE VICTOR DEPARTMENT

. In

r of the

.Inly II.- Rogers & Wilson, who
exclusively music shops

»"°™ inuiana, have just moved their Vic-
tor department from the rear of their estab-
lishment to the front. Tlicy have cntitely re-
organized this department, and now have ample
record room, as well as a new service counter.
Ihis department is supervised bv J. V. Roscoc,
one ot the partners of this concern, who has the
reputation of being one of the most ardent Vic-
tor fans in lhat section of the country.

The Goldberg Furniture Co, Madison avenue
and 148th street, New York, has opened a Vic-
tor department and installed a complete line of
machines and records.
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NEW BUILDINGS FOR QRANBV CORP.

Growth of Business Necessitates the Leasing of

Additional Manufacturing Quarters

Norfolk, Va., July 7.—The Granby Phonograph

Corp., of tilts cily, and with factories in New-

port News, Va., is materially increasing its daily

production and has added almost a hundred ad-

ditional skilled workmen to its force. The cor-

poration has leased the entire building known

as the Pabst Building, on Twenty-sixth street,

between the railroad and Virginia avenue, New-

port News, and, in addition, has secured the

Royal warehouse and the second floor of the

Holloway Building, on Twenty-fifth street. The

Pabst Building will be used as a stock assem-

bling plant. This is in addition to its group of

factory buildings. With this new space, and the

extra area obtained by tearing out the old of-

fices, the Granby Corp. will considerably in-

crease its capacity.

Granby phonographs are being sold in all the

big distributing centers of this country and the

sales records attest their popularity. Their

reproducing value, the beautiful period styles in

which they are manufactured and the excellent

workmanship which characterizes this product

are given as reasons for their steadily increasing

popularity.

Snapshots at the Recent Outing of the M. Steinert & Sons Co., Boston

(1) Letl—Herman Fleishman, Who Scored Ihc First Run far Arch Street. Riaht—Chns. Von II* gen. WllO

Scored Fleishman. (2) Arch SlrccI Team. (J) Kenneth E. ReeJ Official Scorer, With Mary Donovan, Sleinert

Girl. (4) Emracl Ryan Af.er Making a Great Catch. (S) Iloylslon Street Team. (6) Ale.andcr Slcincrl Ju,

Being Presented With a Pair of Field Glasses. Illustrations Show the End of n Perfect Day

TO "A1AGNET"=1ZE THE TRADE

Boston, Mass., July 8.—The Lansing Sales Co.,

of this city, is planning to send, each month, to

the talking machine trade a novel piece of lit-

erature entitled "The Lansing Magnet." The

Lansing Sales Co. distributes a large list of

talking machine and piano accessories and :

planned to. feature one certain accessory i

monthly issue of The Magnet.

The Abclowilz Phonograph Co. has made a

number of improvements in its already attrac-

tive warerooms, 1353 St. Nicholas avenue, New

York City. An entire new front has been in-

stalled which is very imposing.

i each

STATEMENT FROM A. L. VAN VEEN

No Outside Interest or Capital Invested in His

Company—Explains Some Reports

Arthur L. Van Veen, president of Van Veen
&- Co., Inc., strongly denies the rumor which

has been circulating throughout the trade that

any outside interest or capita! has been in-

vested in Van Veen & Co., Inc. In speaking to

The World, Mr. Van Veen stated: "This is

emphatically not so. It is a fact, however, that

several big phonograph manufacturers have

placed their seal of approval on Van Veen

equipment. This is probably the basis upon

which the rumor was founded. This approval

was only given after a comparative test had been

made and they were so well pleased with the

model showrooms which we constructed that

they have also recommended Van Veen equip-

ment to their dealers. The Van Veen organiza-

tion is entirely separate and independent. We
are building and will continue to build equip-

ment for every dealer who desires Van Veen

equipment." The present officers of the com-

pany arc Arthur L. Van Veen, president; H. A.

Dalley, vice-president; Charles H. McCaffrey,

treasurer, and Leon Tobias, secretary,

New Victor warerooms have been opened in

Shccpshead Bay, N. Y.. by Herbert Thiel, who
has had many years' experience in both the

wholesaling and retailing of talking machines.

Th Brunswick line was recently taken on by

A. Schilling, Eldorado, Ark.

QC. NEW CARDINAL RECORDS 9KC
\jO\j now ready for delivery LHJV

NEW CARDINAL RECORDS

The

Phonograph

With The

Tongue

j

Stack of Barley— (Irish Jigs) . .

jfhe Gladstone— (Irish Waltz) .

Ain't We Got Fun?—Fox-trot

Lanin's Roseland Orchestra

Marimba—Fox-trot

Jos. Knecht's Waldorf-Astoria Orch.

.Played by Flanagan Bros. (Accordion-Banjo)

. Played by Flanagan Bros. (Accordion-Banjo)

In a Boat for Two—Fox-trot

Lanin's Roseland Orchestra

Cherry Blossoms—Oriental Fox-trot

Lanin's Roseland Orchestra

The

Record

Thai

Talks

Jobbers and Dealers— Write for Information

CARDINAL PHONOGRAPH CO.
106 EAST 19th ST., NEW YORK CITY

- ZANESV1LLE, OHIO - PT. PLEASANT, N. J.

FACTORIES NEWARK, OHIO
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COMPLETE OUTING PLANS
Talking Machine Men, Inc., Preparing for An-
nual Outing—Attractive Program Ready for
Dealer*—State n Iiland the Rendezvous

The members of the entertainment commit-
tee of the Talking Machine Men, inc., visited

THE TALKING MACHINE WORLD

< preienl plans, tin dealers am!
fill leave fur Huguenot Park al

vocal itari and dance orchestras, will Continue
until 10 o'clock, when the party will embark
tot a m kIii Mill home,

PLANS ENERGETIC FALL CAMPAIGN
The Greater New York Novelty Co., Brook-

yn. N Y„ manufacturer of the Wall-Kan*

Soss Invisible Hinges
essential to preserve the beauty of design, particularly

when it is desired to disguise the talking machine cabinet.
In many of the better cabinets of today Soss Hinges are

used. They are mechanically accurate and
can be iustalled quickly and easily.

Wrile for Catalogue

SOSS MANUFACTURING COMPANY
778 Bergen Street, Brooklyn, N. Y.

BIG CALL FOR FOREIGN RECORDS

IIOROTHY JARDONGAS A COMPOSER
Talented 0|>cra Star Writes Number That Is
Proving a Success—Composition Will Shortly
Be Released on Brunswick Records

in spite

pantmen i of the

Brooklyn, N. Y.,

German, Jewish
by Dr, Salman,
utmost norma],

Be proud
|

all n»iirr< t,i

cure (He Pathf

fUogej nrc now
edlc cut record,

yourself.

"Does It PlayAll Records?"

MAGNOLA "Built b, Tone Specialists"

WWdMy tht AVuic Cant Out

*.t
, l

*ta? ,
y?a our tondivm* ilUttraltd (otafoad.«i ft. | of Inlorm.tion cooctraing (he wonder

M

coMtructiot. wrttB ot IttfneU ,nd the beiuuM

o

L
t,

odt
I

,^ri«7
u,^

-

iu
'rtUtie 'W"™* "d

MAGNOLA TALKING MACHINE COMPANY
OTTO BCHtlLI. PnalOtH

O.n.-.l 0e.ee 8*ath.ra Wk.ln.1, «,-.,,.„

Til MILWAUKf( AVINUI ( , J; CANOLCR BLOO
OHlOAttO ATLANTA, OA,

Miss Jardon's rise in Hie musical world may
be attributed to the serious interest which she
bestows upon every phase of her work. She
has won the enthusiastic approval of musical
critics throughout the country and her compo-
sition, "The World Can't Go 'Round Without
Vou," will undoubtedly add to her prestige.

R. F. BOLTONjN TORONTO
Confers With A. E. Landon Regarding Foreign

Language Records

R. F. Bolton, sales manager of the foreign
language record department of the Columbia
Grapliophone Co., spent a few days recently at
Toronto, Canada, where he conferred with A. E.
Landon, Canadian branch manager, relative to the
expansion of foreign language record activities in
Canadian territory. Mr. Landon stated that the
demand for this class of record is steadily in-
creasing in Canada, and his sales staff js co-
operating with Columbia dealers in stimulating
the sale of foreign language records.
Among the recent visitors to the executive

offices of the Columbia Graphophonc Co. were R.
H. Woodford, manager of the company's Cincin-
nati branch, and Isadore Moonshine, of the Louis
Moonshine Co., New Orleans, La., Columbia
dealer. Although this company has been handling
the Columbia line for only six months, it has
already built up an extensive clientele, and Mr.
Moonshine was enthusiastic regarding the outlook
for Columbia business in his territory.

cly for the Brunswick library
ii w compuMtiiju has just been recorded

iy Hie Brunswick Co., with the expectation of
releasing it at a very early date. John Steel.
Victor artist and star of "Zicgfcld's Follies."
WtlO is now headlining, in Keith's vaudeville, is
also singing Miss Jardon's song hit and is de-
bglitftl with it.

WHOLESALERS
Read Our Announcement

on Page 169
SPRAYTONE PHONOGRAPH CORP

O. Be. 19Z RIDCEWOOD. N J.

NEW DOUBLE-BARRELED TONE-ARM
William Phillips, president of the William

Phillips Phono Parts Co., New York City, has
started shipments on a new double-barreled
tone-arm

•
which is being made for one of the

largest manufacturers of talking machines in
the South. This tone-arm is not only excep-
tional m design and appearance, but is proving
it!

i

high plane in the conveyance of sound. Mr.
Ihilhps lias also developed a new tone-arm
made particularly for the portable machines,
which are so popular at the present time.

COTTON FLOCKS
..FOB..

Record Mannfactorlng
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WORLD'S CLASSIFIED ADVERTISING
Any member of the trade may forward to this office a "Situation" advertisement

intended for this Department to occupy a space of four lines, agate measure, and it will

be inserted free. Replies will also be forwarded without cost. Additional space will

be at the rate of 25c. per line. If bold faced type is desired the cost of same will be
25c, per line. Rates for all ither classes of advertising on application.

SELL MORE RED SEAL RECORDS

POSITION WANTED—Man with five years'

experience in record manufacturing in all its

branches wishes to connect with record manu-
facturing concern in supervisory capacity. At
present employed as superintendent ol a record

concern. Address Box 971, care The Talking

Machine World, 373 Fourth avenue, New York
City.

WANTED—Salesman to sell talking machine

record cleaners as a side line. Must have an

established trade and be a man who can get

results. State territory covered and goods you
are selling. E. T. Gilbert Mfg. Co.. Rochester,

N. Y.

LIVE-WIRE RETAIL SALESMAN wanted

to co-operate with our dealers in Pennsyl-

vania. A splendid opportunity for a hard work-

ing man who can produce good sales. State

age and give list of all employers during past

ten years. Weaver Piano Co., Inc., Pathe Job-

bers, York, Pa.

WANTED—3 or 4 good salesmen for a large

Western manufacturer of pianos, phonographs

and records, established over SO years. Must

be of good address and unquestionable ability

to produce business. Only experienced men
wanted who know the trade A to Z and have

a large clientele among the best dealers in Con-

necticut, New Jersey and New York. Splendid

opportunity for the right men. Apply by let-

ter, giving full particulars. Box 975. care The

Talking Machine World. 373 Fourth avenue.

New York City.

EXECUTIVE POSITION WANTED—Ex-

pert mechanician and executive with twelve

years' experience in the manufacture of disc

records with some of the largest plants in the

world. Fully understanding the installation and

maintenance of the necessary equipment along

with the most up-to-date methods and systems

for progress, efficiency and economy. The most

expensive thing to do is to guess. The most

profitable thing you can do is to know. There-

fore, why not begin with the same standard of

perfection that others have taken years to ac-

quire. An interest in the company is more de-

sirable to me than a large salary. For further

particulars apply Box 978. care The Talking

Machine World, 373 Fourth Avenue, New York

City,

SALESMAN—A firm making a phonograph

of reputation, with an established trade in New
York City and State, is in need of a salesman

for territory mentioned. None but experienced

phonograph salesmen need apply. An unusually

good offer to the right party. Apply Box 980.

care The Talking Machine World, 373 Fourth

avenue. New York City.

WANTED—Back issues of "Voice of the

Victor." January, 1918—August, 1919; Decem-

ber, 1920 July. 1921, inclusive. Also consecu-

tive issues of Victor Monthly supplement pre-

vious to September, 1914. Address Box 981.

care The Talking Machine World, 373 Fourth

avenue, New York City.

MANAGER WANTED for best located ex-

clusive phonograph store in large Southern city.

Compensation includes salary and share of prof-

its. In your answer give experience and refer-

ences. Address Box 984, care The Talking Ma-

chine World, 373 Fourth avenue. New York City.

RECORDING ENGINEER of ability and ex-

perience wanted by established manufacturer.

Salary $8,500 to start. Address Box 983. care

The Talking Machine World, 373 Fourth ave-

nue, New York City.

WANTED—Phonograph salesmen, clean cut,

aggressive and experienced live wires. We re-

quire salesmen for Alabama, Florida, Georgia,

Mississippi, North Carolina, South Carolina,

Tennessee, Virginia and West Virginia. This

is a real opportunity to grow with a fast grow-

ing manufacturing institution, with a financial

return dependent entirely upon your ability. Tell

us your story in detail at once. Confidentially.

Granby Phonograph Corporation, Norfolk, Va.

WANTED—Sole distributor in United States

for Panhellion brand of Greek and other foreign

language records. Over 200,000 Panhellion rec-

ords were sold last year, and our factory has

since been more than doubled. Organization is

expanding and this is an unusual opportunity

for a progressive jobber or a responsible indi-

vidual who is equipped to take care of the dis-

tributing branch of our business. Panhellion

Record Co., 152 West Fourteenth street, New
York City.

WANTED—Experienced salesmen for pe-

riod model phonographs. Apply Monarch
Phonograph Co., 2074 Second avenue, New York

City.

POSITION WANTED—Experienced sheet

music traveling salesman desires position with

classical publishing house. Pacific Coast terri-

tory, with headquarters at San Francisco, Cal.

Address "Box 959," care The Talking Machine

World, 373 Fourth Ave., New York City.

A SIDE LINE WITH SUBSTANTIAL
PROFIT, Men now selling phonographs or

benches will find it entirely profitable to sell our

popular line of pianos and players. Fine as side

line. Address Opportunity, "Box 848," care The

Talking Machine World, 373 Fourth Ave.. New
York City.

WANTED—Rcpai i ami salesman. YounK
.....erience on .ill makes,

,msIi,- iiumi^ii .H .niylhini;. lb'* ''XS. "' Tl11, TillUitIS

Machine World, 37S Foutili Ave. New York City.

POSITION WANTED—Ai
lir'i'.X'ii'i; iii.i.-h.ti." .!!' r |.l.-i,.^, .„,!,,. Ace 28, ami can

civ 1—1 „f K-frt.-ncr, Addre-.-. !!"< 17 1. rare of The
TalLiiiK Marine Wor ld, .17.1 Fimiih A>t„ New York City-

POSITION WANTED—Dewner and calling maker. Ex-

pert on ornamental work; oriolnal ideas. Would like to

hear from liicli cl:.is c.iMnrl ami I'll 'i">.'r.i|'li nianuM.-l n

«

\.|,|,'.. H.., -<:;. ,,,r ... Th,- Talk.nc MMh.nc World. J73

Knonh Ave. New York City.

POSITION WANTED—Vieinr salesman:; 12 years'

Hence wholesale and retail, mimical msl""""
„,„ and 1U |i|>li«; desires ci.miecli-n in or r

,u
, J M,,l W...I.I, 371 1'on.il. Ave,. New Wk Lit;

York

EXECUTIVE OPEN FOR

ENGAGEMENT

An executive with broad business experience

and thorough knowledge of phonograph bus-

iness from executive, manufacturing anil sell-

ing ends, capable of directing and gelling

results from selling force, desires lo change

from present position in banking business.

Character, abilily and integrity will sland

most exhaustive inquiry.

An American, forty-five years of age. Com-

munications strictly confidential.

Position must be capable of paying at least

910.1)00 per year with possibility of in-

crease according to results. Would prefer

Eastern territory. Address "Ho* 979," care

The Talking Machine World, 373 Fourth

Ave., New York City.

WANTED
l.iHin Motors Will pay cash or will give
cabinets or cabinet hardware in exchange.

Chicago Phonograph Realization

1427 Carroll Ave,, Chicago, III.

FOR SALE
800 campiele nationally known phi>iioerj|d.s at
sacrifice price*. The-e make very fiood material
lot ipeeial* ami talcs.

Cliic.iRo PlimioKrapb Realisation

1427 Carroll Ave., Chicago til.

FOR SALE
2,000 high grade solid brass tone arms and
reproducer at lowest prices.

Chic go Phonograph Realization

142 7 Carroll Ave., Chicago, III.

FOR SALE

18,300 M ca diaphragms, size 2!<£x,006 to

.009x1/6. International Mica Co., 37th and

Brandywii e Si-., West Philadelphia, Pa.

For Victor, Columbia, Brunswick and Edi-
son machines and parts. What have you?
Address "Box 973," care The Talking Ma-
chine World. S73 Fourth Ave., New York.

Music store near New York, corner main slrect.

C.'liniil.u <;r.i|-li<i|>li .ii v. tor '-ile "in

1

lick of caphal. Will sell htiufc* and lease or
wh-de l.usineM .-ulnt,-li!. Andy "Ho* 17*," care

The I.ilkum Ma. : World. }7i Four Hi Ave., New
York City.

FOR SALE
COLUMBIA GHAF0NOLA SI

An unusual opportB&lfjr,
1

Uu
Jl win

itoH?
1
*! ill/ ']"•"hAm ftp. flaaurtutnUni

. In dir.
Bui

grk CIV.

FOR SALE

M-vU in Jlimn...ir. trftn Co.. Inf.. ill N, Jlo-srd I"

Consult Page 180 for Further Classified

Advertisements
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Sacrifice Sole of 25,000 Standard

1 nn ikii cuaan kushti

CABINETS
Beautiful new design in mahogany,

oak and walnut. Send for circular.

Everett Hunter Mfg. Co., McHenry, III.

WANTED
Driller* and .Ihtriltiitors in every -.intc to act)

the So avc-lonc line of talking machine!. Tbc
machine with a personality. The J. K,
Mohlcr Co., Eplirala, Pi.

BUSINESS OPPORTUNITY
WANTEI)-S»l«m(n I ull * lint of n

No bulkr
on receipt of ordei*. C«n be bamiM in onnriih.n
with «nr line- Write (nr our nr.Toiition lo-.U..
'

1 1 ' Miniifjcturfng Co., Dayton, O.

RECORDS PRESSED
With or without your stock

STOCK ROLLED or
BLANKED or BOTH

Brooklyn, N. Y. Plant now prepared
to accept additional contracts, large or
small. Densite Products Mfg. Co.,
311-313-315 Ellery St., Brooklyn, N. Y."

JJjJP--- liru.v Ui.P. > I ..I1 f„r |,,,H .ln.
•HO >1KFII>1.II 1.,11 mm IILAIH.

IIAIi-IAIS I.UI I I ll\ I 1:1 I.

-J. >aa».p..rt«uo m. thic.,o
=»»fc-'^-^i^d.:ii.yj

CABINETS
Wc upccintiic in building talking machine
cabinets to order. Lei us figure on your
n-'imrcmcntJ.

MASTERPIECE PHONOGRAPH CO.
2320 South Western Avenue
CHICAGO. ILLINOIS

BUSINESS FOR SALE RECORDING MACHINE FOR SALE
Als lachil . -.id master wax.
iveai bargain. Address "Box 987." care
[lie lalking Machine World, 373 Fourth
Ave. New York City.

TRADE ACTIVE DESPITE THE HEAT
New Orleans Dealers Optimistic—Gordon

Powell Resigns From Moison Blanche

Ntuv OaUMM, U., July 8—Wilh .ill,, |„ ,l„.

North and Kasl sweltering under the ray, .,1

Old S„l, causing 1, „|, .,t„,„
1 ,,

cral effects of (lie heat, New Orleans, while 110
exception 10 same, is not holler Hidii usual
during the daytime, ami the nights ore tem-
pered hy the cool hrecics from the lake and
river, thus making our usual warm season not
uncnjoyable hy the cily'« 400.000 Inhabitants.
the high thermometer has not lowered busf
Ileal activities and general indications are that
commercial conditions are liking rare ..1 them
selves pretty well. While Inlking machine
sales have dropped off lo some extent it is not
10 he unexpected at this lime ol the year ami
every dealer (eels times are normal once again
Traveling men representing Philip Wcrlein

till., in the country report crops of sugar
con. and rice in a splendid conditio™, will, pro",
peels ol a .splendid harvest in the hall Tin,
augurs well lor good business during the cooler
season later on,

rcara

,

ruanZ«°o
f

fX
V
vi?i°.I.'!°a

'"' lw0

«. Blanche Co ha,^StT*"
p .

™' " lls rcsignctt Ins position
Mr. Powell has not announced lus p|a„, f„ t tllc'"<"" '"" I" considering several all,

SALESMEN— Side line men, all territories.
New novelty sells easily wherever demonstrated.
Chance to make big money if you arc a hustler.
Big advertising campaign. State territory and
lines carried. Relerenccs. Strictly commission
basis. Dancing Doll Co., Inc., 115 East 18th St.,
New York City.

WANTED—To hear Irom phonograph manu-
lacrurers and wholesalers, together with sam-
ples ol record needles and anything pertaining
to the phonograph business for retail trade.
Chas. Koenncman. 305 East Spring street
Strcator, III.

propositions. During hii incumbency at Maison
Blanche the department grew from a small
affair to one of the largest of the store, and one
of the most beautiful in tiler entire country, and
the business has developed likewise. Mr.
Powell has many Iricnds here who wish him
well in any work he undertakes.
The Dwyer Piano Co., Victrola department

is looming up well with the installation o( beau-
tiful new booths and other equipment ll will
probably be another thirty days before the in-
stallation is complete and James Dwyer, pro-
pr.etor and Will Berry, manager ol the Vic-
trola department, promise one ol the most at-
tractive and best-appointed Vielor shops in the
South.

The Dugan Piano Co. has been Icatnring the
new song hit. "Peggy O'Ncil," very effectively

lllC result that [|
,'

s

r this hit, according

t of Philip Wcrlein,

1,1 I'll

talletj

Bcckv.
apolis. to make „uick record "sales, ami ,o"far
lias proven a profitable adjunct to the Wcrlein
retail department. The wholesale department
reports the addition of quite a number ol new
dealers "i various parts ol Louisiana.

MOVIE FEATURES PORTABLE
In response to the request of Sonora dealers

everywhere, the advertising department of the
Sonora Phonograph Co. has prepared a movie
slide, featuring the Sonora Portable phonograph

l

' 3V Outdoor Entertainer

mm
PORTABLE PHONOGRAPH 1|Ue9^59

Sounds justliloe
the big

-

ones.

Take it ,vitA you
yvJierevcr you. g-o.

1 '
Sonora Moving Picture Slide

This slide, which is shown herewith, is being
used to excellent advantage by Sonora dealers,
as ,1 makes a limely appeal that is well calcu-
latcd to proilinr portable sales.

PHONOGRAPH RECORD LABELS
That will meet the requirements of the manufacturer

vi
?'£"

r
experience along this line assuresyou of the best of results, quality as well as artistic

n design. We make record labels for some of the
largest record manufacturers.

If we are not making any of the following Specialties
for you we would be pleased to quote you as our ex-
perience enables us to give you the desired results.

KEYSTONE PRINTED-SPECIALTIES COMPANY
321-327 Pea, Street

SCRANTON. PA.

Our Specialties-

Phonograph Record
Label.

Gummed Sticker, of
large quantities

Trading Stamp., etc.



Julv IS. 1921 THE TALKING MACHINE WORLD 181

FROM
OUR.[UROPfAN HEADQUARTER^Wl^^^^^ I ! %l % 2GR&SHAM BLDG.,BASINGNALL ST..EC.L0NDON 1

W. LIONEL STUROr. MANAGER

Important Accomplishments at British Music

Industries' Convention— Trade Agreement

Discussed—Gramophone Dealers' Association

Discusses Problem of Record Stock—Interest-

ing Discussion—Otto Ruhl Honorably Dis-

charged—New Record Introduced by Wire-

less—A Talk on Sound Boxes—S. H. Sheard

Returns From South African Trip—New
Film Record Synchronization—Other News

London, Eng., June 30.—The accomplishments

of the British Music Industries' Convention,

held at Ramsgate May 24 to 30, inclusive, which

was attended by members of every branch of

the industry except music publishers, is still a

subject of much interest in the trade here. The
president of the Federation of Music Industries,

Alexander Dow, opened the convention with a

brilliant address, in the course of which he re-

viewed general conditions and particularly urged

that British manufacturers give more attention

to export trade.

An interesting feature of the convention was

the discussion of a proposed trade agreement,

designed to eliminate a number of evils, includ-

ing the practice of giving away music stools,

free music lessons, etc., to influence sales, the

granting of excessive commissions to teacher*

and professional musicians, the making of ex-

cessive allowances on instruments taken in trade

and other matters of like importance. A draft

of the proposed agreement, including ten clauses,

was presented and adopted, and is to be for-

warded to the members of various associations

for ratification.

The question of manufacturers opening their

own retail shops in competition with retailers
was also discussed, as was the question of es-

tablishing sole agencies for various products.
The hire-purchase question also came up for
consideration, and it was strongly urged that

dealers stick to the terms that were prevalent
during the war. It was suggested that 20 per
cent of the purchase price be demanded at the
outset and that the account be cleaned up within
the year, with 10 per cent interest charged on
deferred payments, Trade credits also received

much attention,

Gramophone Dealers Meet
To readers of The World probably the meet-

ing of the Gramophone Dealers' Association will

prove of greatest interest.

F. T. Stokes, in opening a discussion on
"Should dealers be allowed to sell obsolete rec-

ords at reduced prices?" said: "The problem of

record stock is undoubtedly providing many
gramophone dealers with food for anxious

thought. Many phases of the problem have been

referred to at our committee, and various sug-

gestions made for solving it, with requests that

we give it serious consideration, T propose to

give as briefly as possible a statement embody-
ing the various communications, complaints and

suggestions that have been made to us on the

subject. The principal causes of anxiety to

dealers appear to be:

1. The continually increasing size of record

catalogs and consequently increasing stocks

dealers arc obliged to carry.

2. The absence of any suitable method of dis-

posing of surplus stock.

3. The unsatisfactory working of the two or

three to one basis of exchanging deleted and
other records.

The following proposals have been made for

dealing with these points:

1. To limit the size of the record catalogs by
deletions more in proportion to the new records

added; these deletions to be made renularly—

say every three months.

2. Disposal of surplus stock. A system of

exchange by which dealers arc entitled to return

surplus stock for full credit up to an agreed
percentage of their yearly purchases, without

an immediate covering order.

3. Deleted records to be returned on the same

basis, the total returns of both kinds not to

exceed an agreed percentage of the year's pur-

chases.

There is certainly room for improvement in

the method of conducting the record business,

While the trade has grown enormously during

the past few years, the same machinery for

handling it has remained in use, and is proving

quite inadequate for satisfactorily carrying on

the business of to-day, and will doubtless prove

more so for the increased record business most

of us believe lies before us. Any solution of

the difficulty must naturally be equally fair ailtl

equitable to all branches of the trade—manu-
facturer, factor, and dealer—and I personally

think the above propositions, while certainly

an improvement for the dealer, would not be

acceptable to the manufacturers. Besides, they

do not go far enough.

• What, in a few words, are the conditions that

want altering? The necessity of ordering on the

(Continued on Mac 1S2)

'His Master's Voice'
—the trade-mark that is recognized

throughout the world as the

HALL-MARK OF QUALITY

Hii Master i Voic*"

This intensely human pic-

ture stands for all that is

best in music

—it is the "His Master's Voice"

trade-mark, and it brings to you,

no matter where you are, the

very best music of every kind,

sung and played by the world's

greatest artists—the greatest

singers, pianists, violinists, or-

chestras and bands-all enshrined

in the unequalled "His

Master's Voice"

records

FRANCE: Cle. FrancaUe <lu Gramophone. 115

Itoiilevard Richard Lenoir, Place de la Ropub-
lliine, Paris.

SWEDEN; Skandlnarlska GnLinmonhon-Aktlc-

bolacet, Drottntng Gotnn No. 47, Stockholm.

RUSSIA: The Gramophone Co., Ltd.. 45. Neroky

Prospect. Potrogrnd (Petersburg) ;
No. '

Solyuiifcn. Solyouol Dror, Moscow; ft, Golovlmky

Prospect, Ttflla; Nowy-Swlat 30, Warsaw; 11

MIcLnllovsknya Ulltsn, Baku.

INDIA: The Gramophone Co.. Ltd.. 139, Ral-

llnpLiitta Hond. Calcutta; 7, Bell Lone. Fort.

Bombay.

Great Britain:

AUSTRALIA: S. n- A Co.. Ltd., Hole

CoufcsnlonnrlcN ot Tlic Grninoplione Company.
Limited, 103, Pitt Street. Sydney.

NEW ZEALAND: Gramophoulum, Ltd., 11H-120

Victoria Street, Wellington.

SOUTH AFRICA: Darler Sc. Bona, Poat Boi 174.

Capetown; Mackay Bros., Post Roi 251, Jobanaea-

Imrc; Mnckny Bros. & McMahon, Post Boi 41D.

Durban: Iran , Haarburger, Poat Boi 100,

liroemfontctn ; Frani Mocllcr, Poat Boi 108, Ball

London; B. J. Bwlne & Co., Post Boi Bo, Queens-

town; Handel Rouse, Klmberley; Laurence &
Cope, Poat Boi 133, Buluwayo; Tbo Argus Co..

Salisbury.

EAST AFRICA: Bayley & Co., Lourcnzo

Marques.

HOLLAND: American Import Co.. 22a. Amsterd
Yeerkadc, The Hague.

ITALY: A. Doasl Sc Co., Via Oreflcl 2, Milan.

EfiYPT (Alio for Iho Soudan, Ore™ and Hie

ottoman Empire): K. Fr. Vogtl, Poat Roi 414.

Alexandria.

The Gramophone Company, Ltd.

HAYES MIDDLESEX ENGLAND
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Y* "POPULAR" RECORDS
Double-Sided

Superb Needle Cui "10 Inch"
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LONDON'S LEADING VALUE!!!

QUOTATIONS
LOWEST in ENGLAND

FOR "HIGH GRADE PRODUCTS"
8,000 Lots and up "Your Selection" or a Sample 1,000.
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two or three to our basis against returns, often

at a time when we do not want to order at all

The difficulty of disposing of unsalable slock.
The gramophone dealer is in a very different

position to an ordinary Iratler. Me does not
buy liis goods solely on his own judgment ami
experience, bin is compelled, to some extent, to

stock what the makers publish. He cannot sell

off any bad or unsalable stock he accumulates
when and at what price he chooses, but must
depend on the courtesy of the manufacturers for
an exchange. While wc will all admit, I am
sure, that the leading makers and factors have
always been most willing to help us as far as
possible in this matter, I consider that it is not
right in principle that wc should have to depend
on favors lor what is so absolutely necessary for
the proper conduct of our business, and il is not
fair to the companies to have to ask then.
But the most important point Is that, under the

existing, system, the companies cannot afford to
go as far as is necessary with these exchanges-
wbieb „ ,„ delete Iron, their list, every record
that is unsalable. Returns ,„ record, which are
destined to he scrapped „„,„ be very expensive
transactions to the large companies, which is
doubtless the reason why hundreds of absolutely
dead and unsalable , rem on the catalogs
To delete all these on the present method „l a
wo to one or a three to one basis of exchange
would be cpiitc impossible either for the manu-
facturer or the dealer. A solution, tberelore tint
would be mutually workable and profitable to ill

branches of the trade should be wolconi I nd ]

think we have one in another proposition ,„», has
been made. Til,, i, ,„ for,„ deleted records into
a new category whirl, shall be labeled with a
special and distinctive label and sold at a reduced
price—say two-thirds or half the original. Such a
scheme ,s likely to provoke much criticism, and
present many difficulties.

Anything hi the nature of indiscriminate or in-
dividual reduction or price-cutting is naturally ,„
be opposed. But this scheme docs not mean
price-cutting, nor the selling of records as job
hues or second-band. It means the formation o(
a new category of records to be sold with the
definite authority o( the manufacturers and under
(heir own special label. Its success would depend
upon the manner in which it was worked A
method that has been suggested is thai the
makers issue on each monthly record supplement
any numbers which they wish ,o delete that
month. Dealers would, on receipt of- this |i„
send lo the company a certified return of the
guantity of such records they have in stock ami
receive per return the requisite quantity of labels
to affix to them, when they would be placed on
sale in a special rack or receptacle kept for this
category. It should be distinctly understood that
no record was to be sold in this category without
the makers label, and this label must not be
affixed to any record not authorized by the
makers, who would obviously have the same

respec
power of enforcing their regulat
these records as any others,
The mailer was very thoroughly discussed, one

of the speakers being Louis Sterling, who pointed
0111 that, although the dealer lost through the
taking back of obsolete records, the loss lo the
manufacturer was much heavier. They would
find now that the dealer's stock was not so much
in excess of what it was ten years ago, com-
pared In the increase in the rate of business (lur-
ing the ten years. He believed something should
he done to limit the number of records a dealer
had to carry. There were about 7,500 dealers in
the gramophone industry, and it was very diffi-
cult at shorr notice to fix any sort of a policy
which would be for the good of all. He suggested
that the dealers should discuss the matter more
fully and then appoint a committee to meet a
commiltec of ihc manufacturers, and sec if they
could not get some system which would be
ecjnilablc to all.

Ernest Marshall thought that some scheme
should he adopted whereby the manufacturers
could arrange for lite records to be sold cheaper,
because there was no doubt the obsolete records
d.d entail a considerable loss on the manufac-
turers to lake back, especially if it was a one-to-
one exchange.

Otto RuhJ and Fonotipia Record
Before Alderman Sir John Bell at the Guildhall

London, Oltr, Ruhl was summoned under the

merchandise marks act for, it was alleged, un-
lawfully applying a false trade-mark, i. e., Fono-
tipia, lo records sold by him. The complainant
was the Hertford Record Co, Ltd. According
lo counsel, prior to 1914 a number of German
companies were interested in the sale of gramo-
phone records here, and among them were Carl
Liudstrbm (London), Ltd., and Fonotipia, Ltd.
Ail amalgamation of these two firms came about,
wild Mr. Ruhl as managing director. During the
war, under the Trading With the Enemy Act, the
assets of Fonolipia, Ltd., were sold at the in-
stance of Ihc Board of Trade. The purchaser
was the Hertford Record Co., Ltd., who after-
ward registered the trade-mark Fonotipia. As a
result of inquiries, defendant was found to be
selling records labeled "'Made in Germany" and
bearing the word "Fonotipia," which word, it

was claimed, was the properly of the Hertford
Record Co., Ltd. Evidence was given by H, M.
Lemoine, managing director of the Hertford Co.;
Wolfe Linden, manager of the United Talking
Machine Co., Ltd., and others.
At the resumed hearing of the case Mr. Ruhl

was committed for trial, but released on his own
recognizance.

The trial took place on June 10 before the com-
mon scrjeant (H. F. Dickens, Esq., K. C.) at the
Central Criminal Court. In reply to the clerk
Mr. Ruhl pleaded not guilty.

It developed during the course of the action
thai after a search warrant had been issued and

i stock of some hundreds of records held by Ruhl

BRITAIN'S BEST
"PFRFETT Gram°Phone Needle
l CilVr E.^ 1 (Guaranteed made from High Carbon Steel)

POINTS" IS MADE BY

W.R. STEEL, of REDDITCH,
Head Office and Works—QUEEN ST.

Scientifically pointed. Hardened and Tem-
pered on the latest up-to-date machinery and
plant by skilled craftsmen only.

RESULT:
A FIRST QUALITY NEEDLE far ahead „fanything of pre-war quality

INQUIRIES SOLICITED
Special Quotation. f„r Quantities

Manufacturer of all Kinds of Sewing Needles
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EDISON BELL^ I

CABLE
PHONOKINO
LONDON 11
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of the British Empire

DEALERS PREPARED TO DO BUSINESS ARE INVITED TO COMMUNICATE WITH!

Proprietor, .nd HuMibehiren, J. E. HOUGH, Ltd., 62 Glengall Road, London, S. E. 15, England

iad been : ized, the rec< hearing the same
trade-mark and the name "Sdcieta Italiana di

Fonotipia, Milan," it was discovered that the de-
fendant was acting as British agent for the Italian

company and was perfectly within his legal rights

in so acting. It was found that the Italian com-
pany had registered its trade-mark in England in

1907. The plaintiffs thereon made apologies to

Mr. Rnhl and agreed to reimburse him for all

expense to which he had been put through the

action. The jury duly acquitted Mr. Ruhl.

New Record Introduced by Wireless

A novel method of introducing a new record
to a very wide public was adopted by the Stand-
ard Mfg. Co. recently when its new "Vesper"
records were listened to by an audience scattered

over a radius of some 250 miles. This interesting

scheme was attained by the medium of wireless

telephony. The records were played from the

neighborhood of Blackbcath, and I was invited

to '.'listen in" at the house of M. Phillips at Wcni-
bly Park. Donning the microphone headpiece, I

was first of all treated to various code signals

from Marion (Mass.), Berlin, Moscow and other

places, but at 9 o'clock M. Phillips (who is a

wireless enthusiast and counts to his credit many
inventions) attuned bis instruments to catch the

"Vesper" record reproductions from Blackheath.

At a wave length of somewhere about 1,000

meters messages began to reach us through our

phone receiver. Just as clear as though from the

next room came the call, "Arc you there, Phillips?

I am going to play 'Vesper' record 'In an Old-

fashioned Town,' a comet solo by Scrgt. Leg-

gatt." And then very distinctly we heard the

opening refrain, followed by the music of this

well-known song. For two hours we listened

to "Vesper" music and although occasionally a

record would be "jammed" by other wireless sig-

nals attuned to the same wave length the "con-

cert" was remarkably good.

Illness of W. Manson
At the British Music Industries convent ion

feeling reference was made by the president to

the recent illness of W. Manson, sales manager

of the Gramophone Co., Ltd., and president of

the Gramophone Association. We are glad to

say that Mr. Manson is making such good prog-

ress as to warrant his early return to business.

New Zonophonc Records

Six records of this month's program are to

hand from the British Zonophone Co. A celebrity

(9052) by Sir Harry Lauder crowns the list.

"Sunshines 'a Bonnie" is a humorous ditty of

the real Lauder style, and of his recent songs

one of the best, in my opinion. In contrast, "I

Wish You Were Here Again" is of rather mourn-

ful flavor, which, though not to my liking, is a

class of song that usually reaches big sales; 2136

carries "Bells of Home" and "A Little Heaven for

You," both giving scope for the sweet tenor voice

of Sydney Coltham. "Any Time, Any Day" and

"The Best Little World," on 2137, by Herbert

Payne, are of a hackneyed sentimental type. Miss

Bessie Jones contributes two acceptable numbers

on 2139—"The Garden of Dreams" and "My

FROM OUR LONDON HEADQUARTERS— (Continued from page 182)

Bridal Veil." Record 2143 should make a wide
appeal to lovers of the organ and violin. This
combination as played by the Misses Southgale
is always good. The titles this month are "Sere-
nade Espagnole" and "L' Inspiration," two attrac-

tive compositions, the first by Dorothy, the second
by S. Southgale. Selection I and II of music
from the "League of Notions," which is drawing
big audiences nightly at the Oxford Theatre, is

exceedingly pretty music. It figures on record

2133 by the Black Diamond Band.

Oranola, Ltd., Meeting of Creditors

Business men acquainted with the above firm

were not surprised to learn that the directors

have been forced to consult their creditors. The
meeting of creditors is publicly advised to be
held at the offices of Percy Mason & Co., 64

Grcsham street, London, at which some interest-

ing information will be given. Oranola, Ltd., was
formerly known a3 Bailey's Conccrtophoue, Ltd.,

gramophone manufacturer, Margaret street, Lon-
don, W„ and with advertised offices at 200 Filth

avenue, New York.

Sound Boxes in General and One in Particular

At no time within gramophone history has the

trade been faced with such a remarkable array of

new reproducers as during the last two years.

And further, from the viewpoint of practical re-

sults, the inventors' line of investigation seems to

have been directed toward improvement of the

instrument of reproduction rather than on the

side of recording sound. With the latter I am
not so much concerned (though most impor-

tant) as with the method of reproduction.

So many inventors have given birth to new
constructional ideas, each and all, o( course,

claiming superiority, that, to my mind, the whole

lot arc suspect. It is but natural that the child

of one's brain be elevated to a high pedestal, but

some claims are so exaggerated as to preclude

a fair review in these columns. In such cases

silence is really golden. The only fair review

Is by actual test, and that I have given to the

"Voltoua" sound box, which reached me this

month. My test covered comparison with an-

other reproducer of standard merit and the rec-

ords played over included vocal, solo instrumental

and band records. In each case, notwithstanding

the varying resistance of the sound waves, the

surface scratch seemed considerably less with (he

Voltona box; in fact, it was infinitesimal. An-

other point in favor of the Voltona was its mel-

lowness of reproduction, though not at the ex-

pense of body of tone. Its general fidelity for

all classes of work is sound and there is a notice-

able sensitiveness in detail of reproduction of

band records. I conclude that the Voltona sound-

box is one of real merit, not in every case supe-

rior, though certainly the equal of the best. In

other words, it is really a sound business proposi-

tion that should appeal to dealers whose clientele

demands quality as the only consideration.

Constructional details I cannot enter upon here;

suffice to say that the Voltona is built upon unique

lines throughout, registering a great advance in

many directions. The makers, Messrs. Jordan &
Carpenter, Ltd., may certainly be congratulated
upon the production of an article of tip-top merit.

News From the "His Master's Voice" Co.

It is made known that the offices and factories

of the above firm will be closed for the annual
Summer vacation from July 23 to August 8.

S. H. Shcard, the "His Master's Voice" over-
seas manager, has relumed from a tour of South
Africa, Rhodesia, Mauritius and East Africa, and
in the Voice tells us something about the native

ruler of Briganda, who, when last in England,
paid a visit to Hayes and recorded his voice. His
territory is situated in Uganda. When Mr.
Shcard arrived, his dusky majesty was enjoying
a game of football and had served several goals
and his side won. He is described as being as

good a sportsman as he is a monarch, and his

interest in the gramophone is very keen.

Mechanics are still being trained in the great

factories at Hayes. The opportunity given to

dealers by which they or their assistants become
expert in the repair and adjustment of His Mas-
ter's Voice instruments means pounds in their

pockets, for the owner of a machine out of

repair does not spend money on new records.

New Film-record Synchronization

At the Cathedral Hall, Westminster, recently,

a series of so-called "singing films," which were
shown to a press gathering, in some respects ap-

pear to mark a distinct step forward. Captain

J a mi ion, who has been connected with the cinema

world for a number of years, is at the head of a

syndicate which is introducing them into this

country. Sir Harry Lauder, who has seen the

pictures, has already promised to sing for them.

The record of the song is first made and is then

played over several times to the performer, who
finally repeats the song in unison with the record

in order that a film may be taken of him in

action. By this means the lip movements shown
on the film necessarily synchronize with the

sounds on the record. In order to exhibit the

pictures to the public the gramophone is placed

in the operating box and connected by a crank

with the projector, so that the two work together.

From the operating box the sound vibrations

are transmitted over a wire to a .small box

behind the screen, on which a diaphragm recon-

verts the electrical energy into sound, which in

turn issues from a large trumpet in front, so

placed as to be invisible to the spectators.

Horn, Hornless and Table-Grand

GRAMOPHONES
FOREXPORT

Plaau State Your Requirement*

REX GRAMOPHONE CO. 2 EliMbeth PIbc*

RiTrngton Street, LONDON, EX. 2, England

CM* Add™ "Lnsmttac, Loodom"
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LATEST PATENTS ;

RELATING TO
\V.\ I). ;.. July 8—Support. No,-

York, N. V. Patent No.man C. Nicol,

1,371,514.

This invention relates lo supports for parts

separable from one another, such as boxes,

trunks, phonograph cabinets, casings, etc, pro-

vided with lids or covers or the like, and aims

to provide improvements therein.

The present invention provides an improved
device for supporting separable parts, as, for

example, a phonograph cabinet and its lid, in

the open position of the lid. The device com-
prises a prop carrying a locking1 pin or projec-

tion thereon, a recess in which said pin engages

to hold the lid in open position, and a guard,

movable by said pin to cover and uncover said

recess, said guard being moved to cover said

recess by raising the lid (thereby causing the

pin to Strike against a part of the guard and

move it), whereby said pin passes said recess

when the lid is lowered, said pin, after passing

said recess, striking a part of the guard to move
the guard to a position to uncover said recess,

whereby, when (he lid is again raised said recess

is open to receive said pin.

The invention further preferably provides

means for disengaging said pin from said guard
after the pin has moved the guard to a position

uncovering said recess. The invention further

provides means for guiding said prop, so as to

cause the rc-cngagement of said pin with said

guard, when the lid is again lifted.

The invention further provides means for

slopping said pin, when the lid is lifted, in front

of said recess, so that the pin will fall into said

recess when the lid is slightly lowered or re-

leased. The operation of the device takes place

without requiring any special care or refine-

ments of manipulation on the part of the user.

Figure 1 is a vertical sectional view through
a box having a lid prov'ded with the present

improvements, the section being on the line

I— I, Fig. 2; Fig. 2 is a sectional view on the

line II—II, Fig. 1; Fig. 3 is a detail sectional

view on line III—III, Fig. I; Fig. 4 is a view
similar to Fig. 1, showing the lid in supported
open position; Fig. 5 is a detail sectional view
illustrating the position of the parts where the

I'd has been lifted (see the dotted line position,

Fig. 4), to move the guard to a position covering

the recess for the pin, preliminary to lowering
the lid; Fig. 6 is a detail sectional view on the

line VI—VI, Fig. 4; Fig. 7 is a view illustrating

a modification wherein the plate corresponds in

length to the length of movement of the pin,

and wherein the pin remains in engagement with

the plate and guard throughout its movement;
Fig 8 is a view illustrating another embodiment
of the invention; Fig. 9 is a sectional view on the

line IX—IX, Fig. 8; Fig. 10 is a detail view of

the plate shown in Fig. 8.

Sound Reproducer. Robert W. Charlton, Puie-

ville, La. Patent No. 1.378.835.

The present invention appertains to improve-
ments in sound reproducers, ami the object

thereof is to provide a novel construction for

use interchangeably with sound records of either

the lateral undulating or vertical undulating

types, speaking with reference to the character

of the sound grooves of the record.

While it has been heretofore proposed to pro-

vide sound boxes capable of double use, it has

generally been necessary to so mount the repro-

ducer as to enable the diaphragm to be disposed

in a plane substantially parallel with the face of

the record when playing one type, and substan-

tially vertical thereto when playing the other

type, but in contradistinction this invention com-

prehends the performance of the dual function

without changing the angular relation of the

diaphragm to the record.

Broadly, the invention comprises a special

stylus bar connected as usual to the diaphragm

at one end and having pivotal connection with

the periphery of the sound box intermediate its

ends. More specifically, however, the repro-

ducer consists of a duplex stylus bar or lever

arrangement embodying a common connection

with the diaphiagm but separate and independent

pivot mountings, the one stylus carrying part to

take care of proper transmission of lateral mo-
lions while the other, similarly, the vertical

motions imparted thereto by the sound record.

A further object in view is to provide a mov-
able connection for the sound box enabling either

of the stylus bars to be brought into operative

playing position with respect to the record ami

means for holding the sound box at such relative

positions.

A still further object is to provide a stylus

bar of the type indicated with one of its stylus

carrying parts provided with two stylus holding

means and lo further embody with this type of

sound box a means for sustaining the weight of

the box during the coaction of the same with

the sound record for the purpose of eliminating

unnecessary wear.

Figure 1 is a side elevation of a reproducer

arm having the invention applied thereto; Fig. 2

is a vertical section view taken on the line 2—

2

of Fig. 1; Fig. 3 is a similar sectional view taken

on the line 3—3 of Fig. 1; Fig. 4 is a transverse

sectional view on the line 4—4 of Fig. 2; Fig. 5

is a fragmentary sectional view on the line 5—

5

of Fig. 4. and Fig. 6 is a detailed sectional view
of the double socket of one of the stylus parts;

Fig. 7 is a two-plan view of the device as shown
in Fig. I.

Repeating Phonograph Mechanism. Joseph
M. Noel, Portage Bureau, Pa. Patent No.
1.375.927,

This invention consists in the adaptation of

the phonograph to the playing of a record re-

peatedly without manual adjustment between
renditions..

With this and other objects in view, the pho-
nograph is provided with means whereby, when
the needle or other groove-engaging member has
traversed the sound groove of the record from
beginning to end, the sound arm is rotated on
its axis for the remainder of the circle and the

said member is again brought into contact with
the sound groove of said record at its beginning.

In the accompanying drawings, which arc

merely intended as illustrative of the principles

of the invention without limiting the scope of

the latter to the construction shown, Figure 1

is a plan view showing a phonograph embodying
the invention, the needle being shown as engag-

ing the beginning of the sound-reproducing

groove of the record; Fig. 2 is a side elevation

of the same, partially broken away for the sake

of clearness; Fig. 3 is a similar but fragmentary

view, showing the needle raised out of contact

with the record, the track being shown in end

elevation; Fig. 4 is an elevation of the track end

from which the needle is lowered into engage-

ment with the record; Fig. 5 is a detail of the

adjustable brake-actuating mechanism, and Fig.

6 is a detail of a modification.

Tone Arm Construction. Henry K. Sandcll,

Chicago, III., assignor to Herbert Mill, same
place. Patent No. 1,376,042.

The present invention relates to improvements
in tone arm construction, and more particularly

to the construction of jointed tone arms, by

means of which a single sound box may be

adapted for use with cither the lateral wave or

the bill-and-dale wave type of sound record,

h will be fully understood from the following

description:

Figure I is a plan view of a tone arm embody-
ing the present invention; Fig. 2 is a plan view

through the tone arm, partially broken away, in

which the section thereof attached to the sound

box is illustrated in a different position from that

illustrated in Fig. I; Fig. 3 is a side elevation of

the tone arm, partially broken away, in the same

position as shown in Fig. I; Fig. 4 is a longi-

tudinal sectional view through the tone arm on

the line 4 of Fig. 1, and Fig. 5 is a sectional view

through the sound box on the lines 5 of Figs.

1 and 3.

Disc Record Replaying Device. Ernest 5.

Thompson, Detroit, Mich. Patent No. 1,376,177.

This invention relates to sound-producing de-

vices and refers more particularly to the pro-

vision of mechanism for automatically replaying

disc records or the like.

Among the objects of the invention arc to

provide a construction which can be attached to

phonographs or other disc record playing devices

so as to automatically replay the record two or

more times; to provide a construction which can

be used with the record-playing device, cither as

standard equipment or as an attachment without

changing the construction of the other mech-
anism; to so construct and arrange the replaying

device that it can be set to take care of records

of different sizes, and the shifting of the clutch

is preferably governed by movement of the

needle sounding arm; to provide a construction

whereby the needle at the end of the playing

of the record is automatically raised, reversed

to its initial position and again let down on the

record; to provide a construction in which the

replaying mechanism is operated from a drive
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inflection to the record plate or oilier movil

irl of the record-playing device, and in genet

i provide a new and improved construction

u character above referred to.

und box having a body
a diaphragm, and means for clamping the mar-
gin of the diaphragm in position, comprising a

plurality of independent clamping devices, said

clamping means being preferably made of sheet

material and provided with a plurality of lingers

which may be bent over into independent clamp-

ing relation with said body member.
Figure 1 is a perspective top view of a sound

box constructed in accordance with this inven-

tion; Fig. 2 is a longitudinal section, the thick-

the device in use; Fig. 2 is a fragmentary lop

plan view partly in section of the replaying

mechanism, the arm being adjusted substantially

toward its inner position; Fig. 3 is a vertical

section on the line x—x, Fig. 2; Fig. 4 is a side

elcvational view of the lifting cam mechanism;

and Fig. 5 is a vertical section on the line y—

y

of Fig. 2.

Phonograph Attachment. Walter R. Crippen,

Pelham, N. Y. Patent No. 1,377,186.

This invention relates particularly to an at-

tachment for a phonograph of the disc record

type. The object is to provide an inexpensive

device which may be used to raise one edge of

a record from the turntable so as to facilitate

its removal, and which can be readily attached

to or detached from any ordinary instrument.

In its preferred form the invention comprises

a thin flexible strip adapted to .fit over the

spindle and lie flat across the top of the turn-

table. Preferably it is of metal, and has one or

more ends extending beyond the edge of the

table. The strip is slotted longitudinally so as

to provide yielding jaws for engaging the

spindle.

Figure 1 is a plan view of the turntable with

one form of device embodying the invention and

I1C5S of the parts being considerably exaggci

for the sake of clearness.

Modifying Attachment (or Sound-Reproducing

Machines. Peter E. Veagcr, Reading, Pa. Pat-

ent No. 1.377,652.

This invention relates to certain improvements

in modifying attachments for sound-reproducing

machines, and it is an object of the invention to

provide a novel and improved device of this gen-

eral character especially designed and adapted

for use in connection with the stylus arm or

lever of a sound box whereby the sounds repro-

duced by the machine arc substantially free of

scratching or other foreign noises which are

often present in the sounds produced by the ma-

chines now generally in use.

Figure 1 is a fragmentary view in front eleva-

tion illustrating a sound box having co-acting

therewith attachments constructed ami applied

in accordance with an embodiment of the in-

vention. Fig. 2 is a view in side elevation of the

structure as illustrated in Fig. 1; Fig. 3 is an

enlarged fragmentary view partly in section and

Lftts of talking machines, upright pianos, chests

and similar articles, in which the lid is swung

upward and which it is desirable to support at

different heights; and the object of the improve-

ment is to provide a simple and strong spring

support by which the lid is firmly guided and

poised in its upward and downward movement,

and drops by gravity the last portion of its

closure, thereby insuring the release of all strain

upon the lid while in the closed position, yet

permitting the automatic taking-up of the spring

support when the lid is raised, said spring sup-

port holding said lid with an equalized counter-

balance at any point throughout the arc of the

movement of said raised lid until its gravity

drops at the closure of the same.

In the drawings. Figure 1 is a perspective view

of the preferred form of the lid support in the

closed position as attached to a portion of the

cabinet of a talking machine, and Fig. 2 shows

an elevation of the lid support holding the lid in

the raised position, the cabinet being in section;

Fig. 3 is a detail perspective view of the crescent-

shaped spring bell crank lever for the lid sup-

port; Fig. 4 is a sectional view at line 4—4 in

Fig. 1 showing the construction and arrange-

ment of the same; Fig. 5 is a sectional view of

showing an elevation of a modification

showing a record in place; Fig. 2 is a side view

of the same, but showing the record in section

and tilted by means of the lifter; Fig. 3 is a

plan view of one form of attachment; Fig. 4 is

a plan view of a modified form of device having

a single lifting arm.

Sound Box. John J. Scully. Bridgeport, Conn.,

assignor to the Columbia Graphophone Mfg. Co.,

same place. Patent No. 1,377,632.

This invention relates to sound boxes and par-

ticularly to the manner of constructing and

assembling the diaphragm container or head and

the manner of securing the diaphragm therein,

and has particular utility when applied to sound

boxes of the perpendicularly undulating record

type.

Stated broadly, one feature of the invention

is the provision of a sound box comprising a

body member of sheet material, preferably alumi-

num, and a tube of similar material, the two

being secured together by tongues on the tube

receive'd in slots in the body member and bent

over into clamping relation therewith.

Another feature of the invention is the pro-

REPAIRS
All Make, of Talking Machine.

Repaired Promptly and Efficiendy

REPAIR PARTS FOR ALL MACHINES

illustrating certain details of

construction of one of the improved attachments,

and Fig. 4 is a view in bottom plan of the struc-

ture illustrated in Fig. 3 with the stylus or pin

removed.

Lid Operating Device. Walter M. Earharl,

Mope, Ind. Patent No. 1,377.818.

This invention relates to a lid-operating device

and has for its primary object the construction

of a device of this character of simple, substan-

tial construction which may be easily operated

and which includes a spring so connected and

tensioned as to assist in the lifting of the lid.

A feature of the invention is the novel manner

of constructing and associating the bell crank

with the rod so that the pivotal connection of

the bell crank with the rod will be thrown to

one side of the pivot of the bell crank for

mechanically holding the lid in open position.

Figure 1 is a sectional view through a portion

of a Victrola showing the invention applied

of the lid support in the closed position, the

raised position being shown in dotted outline;

Fig. 6 is a perspective view of said modification

of the preferred form of the lid support removed

from the case in order to show the conformation

of the different parts, and Fig. 7 is a side eleva-

tion of said modified form with the parts in the

raised position; Fig. 8 is a detailed perspective

view of the pivotal link with the flanged roller

attached as used in said mollified form of the lid

support.

Stylus Bar Mounting. Marry J. Durborow,

Philadelphia, Pa. Patent No. 1.378,097.

One object of this invention is to, provide an

improved stylus bar mounting for sound boxes

of talking machines, which will be so constructed

and balanced that it will more effectively and

accurately transmit vibrations from the repro-

ducing needle to the diaphragm than other de-

vices for this purpose which have been made

prior to the present invention.

Figure 1 is a front elevation of a sound ho:

having a stylus arm mounting made in accoi

ancc with the present invention; Fig.

rd-

ANDREW H. DODIN
28 Sixth At«du« New Yoi

TELEPHONE. SPRING 1194

rv"m
enlarged fragmentary section taken on the line

2—2 of Fig. I; Fig. 3 is a section taken on the

line 3—3 of Fig. 2, and Fig 4 is a fragmentary

section taken on the line 4—1 of Fig. 3.

thereto; Fig. 2 is a side elevation of the Victrola;

Fig. 3 is a horizontal sectional view; Fig. 4 is a

vertical sectional view.

Lid Support Elmer E. Lutzhoff, Jamestown,

N. Y. Patent No. 1,378,591.

The invention relates to supports for hinged

DAMAGED VARNISH
can be permanently and invisibly repaired by using

LESLEY'S PATCHING VARNISH
Price: 1 pt.. $1.00; 1 qt., $1.90

Complete repair outfit, $3.50

LESLEY'S CHEMICAL CO.

10 S. Ne* Jersey St. bdiinipolii, Ind.
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VICTOR TALKING MACHINE CO.

18775 Down Vol
Don't Yul Timr'

I 1 1 art

. Ch.lfirs Harris. ipi

Louise Terrell
JK7?t. Little r r.itnl.s ..I Happiness Chi

Springtime Chi.

I87(,2 Thinking ol You Peerless IJiiiitlet

Carolina Lullaby Allied I auiphell-I lent) Hun
UANl'K HECUKDS

IM777 Cbo Cho Sin—Fox-lrot,
Paul \\ in. >u ...

Song ol Nulla— Fox trot,

I'biiI Whltcni.
1177; Si. Louis Hlurs-k... tr-i.

Jau Me Blues

1H778 Learn [0 Smile
P

Oh, Mel Oh, M:

VOCAL

45248 Mother'1

45249 Homing
Sylvli..

35709 Sun in.
Golden i

18771 Urowny

lalF of I

18753 Cainunet
In the F
Star of i

McdlUlIo

64907 Giruiiirlla (My .N» ccthcari I
.

- ...

ENRICO CARUSO, Tenor— It

8H635 T' m' Arricordo e Nucule (Menu

EMI1.IO DE GOCORZA, _

6494V Drcnni Faces Win. M. Hutchinson
EMMY IjESNNN, Soprano—In Itah'-

KfloJli Masked 11.11 Moil", ion |.

Yet First Implore Tine).,.

iei of Naples)

,

ZspoiltoGioe 12

ruit (I Hie,

Verdi 13
M1SCIIA ELM AN, Violinist

(Piano acconiiianiiurni Arthur Loesscr)
HVM l iiimii) Dm. cc (Coniic-hnscl

.
.H. ctlio.ai l-.lman 10

MA IIEL GAHMSUN, Soprano
6491.9 S»in S I o„. Sweet I hanol 10

LOUISE I1UMI.K, Contralto
S7J27 When the Hi.irji 1J)...i.i I :-r llcuhardl HI

EDWAIll) inHNSUN. Tenor
ML'ii Because Vmi'ir I Irr. . H U Kohc',111 Hire ID

F.HIKA MOHINI, Violinist

(Piano accompaniment Alice Morini)
74692 Spanish Dance, Mo. J (Romania Andaluia).

I'll II. A ML I'llIA
Snrasatc

ESTRA

64971 V

8Kb 37 F stall—L'Onorel Lodri! (Your Honotl Kuf

""R£i\'ATt> iCANKLLI, Baritone- in French
64973 Madrigal dr Mil (Madrigal ol M»y).MorhvNlike

COLUMBIA GRAPHOPHONE CO.

SYMPHONY RECORDS
i9.Vr Dutia—Tenor solo Charles Hackeli
A6I86 The Bohemian Girl fl l)1Tam , That I Divcltiii

Marble Halls"}- Snpiatui solo Lucy (.ales
The Last Rose ol Summer—Soprano solo,

70718 Dreamy Hawaii—Violin solo. .Dt.ri dcVc\^kV..Mo
49934 Old Folks at Home—Soprano soloj

79737 ParlatemI D'Amor— Baritone solo,
°"*e,lt

Riccardo Stracciari
WOVELTV RECORDS

E7K16 Men of Harlech Welsh Baud
Sou y Hotel WtMi H i

A34I6 Tea Leaves Nora Hayes, Comedienne
Wyoming. Nora Ba>r.., (. omcdicmn-

A3409 Near Me— Foxtrot \n llidm.u . ( >,. l„

D.rain ol M. l-os ii. i \n Hul.,,,,!. -. i ... I., 'ii
,

A.W14 All for You. Intro 'Broken Moon."—Mcdlrv

s
Ptartwiy....

:.Xbi -

b% IUp" s

A34I7 Somchi.d'v'> Mother— IUi^o.u ''nd Tnio'r ^'i'ici'"
Reardou and Metlor

Sierra Sunset— Ban c and I enor duet,
Reardou and Mellor

A.MIe. St. .it. Mi. t u iii— I oinrdicnnc and l.i.v Rind.
Mary Slallord ami llci Ian Hand

If You Don't Want Me, Send Me to My Ma—
I .uncdicniii and lair Hand,

Mary Sliillord and Her Jan Hand
A6I87 By the Waters of Killamey. Intro. "You

Are Free." "Guessing,"—Medley Waltt
Prince's Dance Orchestra I

Deep in Your Eves (from "The llaif Moon").
Intro. "Tli.ii nld l-.i-liiMt.cd Mother of Mine-"
"I Miss You So."—Medley Waltt.

Prince's ll.ii.ee Orchestra 1

THE MIDMoNTH [.1ST
A34I5 Wail Until You Sec Mv Madeline (from "The

Greenwich Village Follies")—Tenor solo.

All by Myself—Tenor solo Prank t rural! I

A3412 Ain't We Go I Fun.
.
Van and Schrnck, Comedians 1

Oh! Dear!—Tenor and Baritone duct.
Edward Lurman and William Nash I

DANCE RECORDS
A34IO Cherie (Intro.: "You'll del Nnilm.g From Me,"

from "The Right Girl")—Medley Fox-trot,
The Happy Six 1

I'm Nobody's Baby <[ntro.: "Snuggle" }— Med-
lev Fox-lrot The Happy Sii 1

..Ted Lewis' Jan Band 1

! pi -l„«-
Ted l.e*i»' J«' »a"d 10

t Wnulfl Yon* (I'll Say Yon Wool. 11) (Intro.:

"Secrets of I ...ve")- Medley I'o.-irot

Wandering Home (Intro.: "On a Dreamy Night' )

—Medley Wain.
The Metropolitan Dai : Players

AEOLIAN CO.

in

and His Orchestra 10

l and Ills Oichestra 10

JUitJind J«" »and ID

)in(eland Jan Hand 10

t and Hit Orchetlra 10

1 and ills Orcbeslra 10

i.d Thai Orchestra to

.lot jo 1

J0I3I I

34lllo A

Charles Harrisr

S Young, Maggie (Johnson.

J50D3 Fnrpc in Hi

On die Roi
-oli.nl t oncerl Hand
TIONS

(Brown-Kta.idoii
Ernest Hare

Cry (Lewis Young
Ailctn Slanley

I
S.iln..,

Rudy Wiedoefl't Californians

Slnvaree tG l„ Cohl, )
—

1 >nr-stc|>, , „ .,,
Kudy Wie-loeft's I .ilifomians

' Now I iJy Me Down to Sleep (Meyer)—Fox-
Hot Thies

1

Detroit Kit/ Orchestra

Liltle Girl (Pmternack-

14i0H Stolen Kissc
t Kin

EDISON RE-CREATIONS

50743 American Pep March (G. II. Cre

l-'th Street Ra| (Do*
Sparklets (Mile*) Lonwny s Hand
< l|...i .mi: \ h .ii,,r March 1 1 ivnv i ...(,... way 's Hand
Flanagan's Night 0 11— Vaudeville sketch,

I ^. ^
Ada Jones and Steve Porter

Edward Meeker and Empire V.inlrvillr Company
'«« lc.Ho.isol IHol-hi Iriimpn Ldn:i While
Loves Old Sweet Song ( Moiloy)—Saxophone,

Chester Gaylord
r Will Liddlc)

50744

5074S

8(1613

H062J

Favorite Hyi

H0624 Auhl'laoK

806JS Royal Tour

Rohm Adair

80626 Thai Old Iri

Marc he Hongroise—Da

I Give a' Man'
V

'Horse I

Com,
Slariorie Harcuni

y. No. 2—Mixed
.Calvary Choir
Home Singers

Reed Miller
Jatiues)—
ley Spaulding

i Bra
Tilwr)
ii Mrfjuhac
u MeQuhae

, Orchestra
(Ber-

'

Middlelon

renade (Schobert-Rcinenyi)—
Arthur Middlelot

olin.

Albert Spalding

30778 J

S0782 f

A3411 Uve Me—Fox-li

c CoKouhehls (Spalding)—V.
Albert Spalili.iK

ky Schuster)- _

Hil.y Jonea and Male Chorus
o Nights (Vincent Thumps.)— So. rano and
Irnor lirt-y Linr Sl.r|.|n r.l and Charles Hart
Wj, 11,. rn in Mkhi(Mii ' rranklin)— M.,1,-

»oiCM Premier Ouartel
ley (The Engine Song)—The

Billy Jones and Mixed Chorus

j Little Love Birds—Love Birds (Romberg)
and t

S078S Oh Yeedle Ay (Trjal "lodefin' Tune) ( Fisher-
MasloO Al Hern.inl and Lrar.k M Kamplain

Mi-.issipj.i Hound (Straight) ..Al Uernard
si.7W(i Mammy's 1 illlf S.it.iiv Honey II. .y ll .nldlgan-

Storyl— Male voices Creseenl Trio

0"' * -«r»i=SsaiM, cb.™
50787 Boll Weevil Blues (HessJ ..... ..Al Bernard

1 Ain't Afraid of Nuthln Hats Alive (Bernard).

50788 Thinking <.! You I K-i «l o.-iti I leltni.u. ,

|

~
j

^l
j

' r*
j

,

J

0
•

Tr
-

l^ve"ie^
P
l'
?
s

n
Up

n
|o l^ou « Ferkins)—Tenor.

_

EDISON "TIMELY K (• t Ii EATIONS
c-Nclsotil—Tenor,

William Bonner
anted You Had Gone)

Edward Allen

r | r ., i...^^ lllan.lv)
- ' Pah (Donaldson)

cL from To-d.iv i II. del.

ng Hose (Cilberl -Cooper

. ,A1 Bernard

50762

Last Night (Wh
(Howard)-

50767
'

50768 Just a \

My lluuuing r

50769 To the Strains of That Wedding March. H-e Boy)^

I Waul to He the Leader of (he Hand (liumhkl
Male Voices Premier Quart.

50770 Little Crumbs of Happiness ( Ball)—Tenor.^
(

Lillle Tin Soldier, or (Little Rag Doll) (Hanlcy)

—Soprano, mcif..-soprano and contralto.
llnmcstcad I ri

EDISON AMBEROL RECORDS

SPECIALS
ns (Traveller)—Mate Voices.
'_

. Premier Quartet
(Squires)—Fox-trol, for dancing,

Max Fells' Dell.. Nool.ia Orchestra
.'"fl Arabian Yogi Mai. I Ken. lis Itr-.cL.T.ai. )— Fox-trot,

4288 Blue J.

42S9 Calling

rs-Golden)—Medley Fox-trot, for dancin...
Harry K.i.lrriiiiii V la;, I > r , hr-.li

a

4292 Toddle (Intro.; "No Wonder I'm Blue")—Med-
ley Toddle, for dancing,

** rry Raderman's Jan Orchestra
AR I

4294 I Budding Rose ( Gilbert Cooper)—Tenor,
Vernon Dalliart

4295 Light Cavalry Overture (Von Suppc),
Edison Concert Band

4296 Al the Circus (H. Von Tilier)—Laughing Song,
Al. II. Weslon and Irene Young

4297 Bird
.
and the Saxophone ( Ring-Hager)—

Whistling Sibyl Sanderson Pagan
4."IK l oveless [jut t Handy) Ernest Hare
4299 Pass Me Not, O Genlle Saviour (Doane)—

Mixed voices Metropolitan Quartet
4300 Decnah (ScharD—Fox trot, for dancing.

Harry Raderman's Jan Orchestra
4 301 Ci.i|. I'al. Pah I Donaldson) Al Bernard
4302 Congo Nights I Violinsky- Cowan )— Fox-trot, for

dancing Green Bros. Novelty Band
4303 Rose (Siiemore-Magine-Biesei- Fox-trot, (or dan-

cing Max Fells' Delia Robbia Orchestra
4304 Scene or, ibe Old Plantation,

Billy Gor.l-.i. and Lii.pid- \ ...id, villi: I ..[iii.anv

4305 Oh Yee.lle Ay I That Y.-deU' Tune, t Fishcr-
Mnslof) Al Bernard and Frank M. Kamplain

4306 I Want t„ lie the Leader ol il.c Band .l.uinble)—
Male voices Premier Quartet

4307 M.imuiy's Little Sunny Hour. B..y 1 1 addigan-
..Crescent TrioStory)—Male '

PATHE FRERES PHONOGRAPH CO.

"POP" SUPPLEMENT NO. 47
DANCE RECORDS

0573 Oh. Me! Oh, My (Intro.-. "DoHy")—Fox trot,

,,, , ,

Nicholas Orlando's Orchestra
I

Absence (Makes (he Heart (.row Fonder) Fox-
„„, .,:

ro.'-y, Nicholas Orlando's Orchestra
I

0574 Minn ( Intro.
: "Hrmcml-er Me" 1— Fox-trot

Lislcning—Fos
. Green Brolhrrs' Novelty Band

One- step.
Green mothers' Novelty Hand

S My Cherry Blossom-

. ..f . ..,.Ucm,ie Kruegcr and II
I Wonder Where My Sweet, Swe

i Peaches (Inlro.

:

Swccthcaru All I he

Gone—Fox-tr...

w .. - ..
"enny Krueger and His Orchestra

Mello Cello (MtWtt)—Wafu,
Sclvin's Novelty Orchestra

(Intro.: "Daisy Days")—Fox-t rot
Sclvin's Novelty Orchestra

Santa Monterey" )— Fox-trot,
^SelvinS Novelty Orchestra

_ Sclvin's Novelty Orchestra
20579 Julienne (Roy Turk-J. Russel Robinson) (A

Franco-American Fox-(rot),

_ ,
Benny Krueger and His Orchestra

. . S.'.
01 *!1 h-isses—Foi trot. .Casino Dance Orchestra

20580 The Last Wain ilrom "The Lim Walts"),
Ilaeay Nalry's Orchest ra. Hotel Billmore, N. Y.

Open Arms—Fox-trot. ...Casino Dance Orchestra
POPULAR SONGS

20572 Swcel Man .,' Mine— Dance rhylhm
Lavinia Turner and Her Baud

A-Weann Away the Blues— Dance rhvihm.
Lavinia Turner and Her Band

20568 I Love \nu More Ernest Hare
Beneath the Spanish Moon,
, „

Billy Jones and Ernest Hare
20569 A Little Home With You Ellioll Shaw

1 Want Vou Morning, Noon and Nig^tt,

20570 Tane Cre^^/Tr^o
Honolulu Honey Crescent Trio

20571 Honev Rose Aileen Stanley
You Made Me Forget How lo Cry,

Aileen Stanley
20565 Eventually, Why Not Now?

Jack Clare and Frank Mann
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IS. hi

I"- I Pianoforte by
......Milan Lu.t

i Solo— U'lanolorte

(Continued from page 186)

25060 Val
Mai

2056.' Iial

OHHS

china 1.'

(KiCBDuoinoHI—
Emanuel llalali

French—Contralto

> Sire Song from '

night;J^Mar
Simnim

, Ltnaccompanird

Sumr-wherc Someone is 1

2054S (Path*) The Church"! One Foi

02054S (Actuelle)
1

Shai'l' We\l9etY
,<

™< n K ii
','

''-""""' k
' k«i°W. n„„,

59092 Mai

«P.. hH liin
20X48 In the Gloaming.

.

Ren H..K.
20550 Medley of Ir : - L • - •

101,8
ff«-2.», Pireo1a 2in„ raBaritone Solo

*.««Kars

F
To"e

''"'^Son' FeredV

B»ll« M^hcti'iVerdii-Ba'rii;

1025 Rigoletto-Cottigianl (Verdi)—D.
1026 Gioeoniia (Ponchiclli)—Baritone Solo"

1003 Ri8oletlo-Q„M11 0 Quclla (Verdi);"

•HI E Mobi

6 (Paihe) Nrapolii
Guitar)

Valsc Moderns (Mandoli

20547 (Path*) Salentina (Mj

020547 (Actuelle) Under lh<

Tom Em
urfca (Mandolin ai
... .DePace Drothc

and Guitar)
DePocc Rroihe

1004 Rigolcllo— La

10US Tosca-Rccond,

1006 Tosca—E Luc

1027 Girl of 'i'hV'tio

rmonia (Puc

Le Slelle

-eoncavallo)—
Carlo Ferreiti
.Verdi)—Bar!-
Carlo Ferreiti
E Solo,
Carlo Ferreiti
one Solo.
Carlo Ferret1

1

Carlo Ferretli

Solo.
rvnioaio Rocca
(Verdi)—Tenor

it—Tenor S^l"
.^nlonio Rocca

EMERSOIN PHONOGRAPH CO.

Doll—Foi
°«ph Kn«cfa_ .

«aldor|.A,io,,a Ua„c, Orchestra

(

. Plintallon Dance Orchestra

Waldorf-Astor
e Orchestra

sic Uutcn

in—Onenep.
«e—Fox troi.
rrwock,—Fox-

Samuels" M
The Great Lake. Orchestra

J"M-|.I, Samuel* 1

Music Mailer,
[a" Nordi> Band

(Pu,

1028 Pagliacci—

\

Solo
715 Come Back i

Mother Machrre (Olcolt Ball)

Sit, (Character-
ReEimrnlal Banil

GENNETT LATERaTrECORDS
BAND NUMBERS

Poet a

Rami (Paul Clifford. Con )March (Sousa>
"md ("

[ley)

nd (

47JJ Poet and Peasant Overture Part' I fv„ c

a51J c *"'$ h,i Colum' - ! " (Von Sunn"
47J4 Stars and Stripes Fore

" Mauo-G. lasillj)

717 Melody i

718 I Love Thee (-
Gondii,,. iT„„

711 Hearis and Eloi

few Solo,

- Guibb. (Pucci^f-te
Ir-i'l' -Antonio Rocca
(Clanbel)—Puuo Solo,

10 sLV
1 Glogau

Phil Ohman
o. .Jack Glogau
ino Solo,

(

Phil Ohman

no
G,D«'U

PhVbhman
. ..Phil Ohman

'
''.V"' ;

Phil Ohman
Clobam)—Piano Solo,

Phil Ohman
litthi (Bingham Malloyi- -Piano

; Ph.l Ohman
Jng the l.otd tRexfurd Danksl

Neatl,
r Daddy's Arti

ion Dance Ore
others' Novell, Ran,
..Merry Melody Met

1039;'' Let the Low,

In the Sweel

10191 Carolir

BIG SONG^UTS
Ro* la '"1 °rch"

" rning—Male quartet
Criterion Quar

Ughts Be I

nd Bye- Male luaitet.

Fa The.
>{«

F (Rubinstein)—Pian(

ie (Douglas-Scott)—

I

1

ano Solo

qnai

.

0.184 l',.!L

The Ja;

I0JSI Little <

Jurt K.

10386 Ain'( We Got Fun '—
Held Fast i„ a Baby'

-.New Stellar Quarlti

"Bit

-Tern

47J6 Roma

Creati

47J7 Libei

Lama) (L.

Rand (Mar a) (G. lasilli

d'„„, B.nd, (M,« iVsinri„-,;S in**

Sweet Adeline (,

721 The Rosary (,\'ev
In the Gloaming

722 Last Rose of Sun

1'h.l Ohm
iano Solo,

Phil Ohman
'1° Phil Ohman
.n> -Piano Solo,

Phil Ohman
-Piano Soto,

1'hil Ohman
o S..lo.Jack Gloga,,

"'
J Solo,

Thought for M,

omcdji

ysvickle Time (

In

Bo Syncopatori

Bo Syncopaiorj

Honolulu 1

F.
4740 Our Favori

gart

I*?" """rl ?
ra,«h in' <II

• S'.ng Rirdv Part I

McKee, Whisllcr (annoiu

i Guitars)

Guitars)

s by A. J.

harms (Moore-Stevenson)

»W Worm (Lincke)—Pia

Medley

r*ing Kaiilnian

Arthur Fields

Cbarles'lUrrison

baTiad,'
-"" , "°m Shufflt Alo««")-

Noble Sissle and His Sibling Sttneautne.
;

Bu« (From "Shuflle Alfe
lharacter song, "

JSSS_".!# an
.

d
L Sibling Syncopator,

'. piano accompanimeui byW< lcl": MiUn Link
«..

pl
?
no »«°mpanimentW«tche.', Milan Lusk

10393 Si

Mme I Vojucki.
Minuet in G-Violin solo. pl":
by Mme. L. Voiuc^. va '"

10J94 Medley of Irish Jig*— Iri

of Irish RrrlsJ-I lornpipe i Ennii

s b, Miss

(I) Robin, (2) Song Sparrow. (
(4 Canary. (S) Cardinal Red B
<7) Stormy Petrel. (8) MockingOur Favorite Song Birds. Part IIM?,*"et McKee. Whistler (aim,
McKee) v

4741 Ij Iianola (Jerre) Orchrstra deglia ArdiliLe Campane di Corncvillc (Planquette)
Orchestra deglia Ardili

1 9077 My Mar

ARTO RECORDS
...

DA,NCE RECORDS

OKEH RECORDS

' Souther

I'll Kee,. On living v"B-FiTr2.
Md "

x,nr-.. V1"'* Cohtn "d HiVOCAL RL( uHlis
-A Lullaby—Wain

Frank Bai

city piajiu solo)

473S Cubist (Griselle)...;..
Wild Cher,, Rag (Snyder)

Frank li.mla (r

,K^1«L m, ,„„

llortense (Voung-L^is-Donaldsonl-Contralt'o

„ NKW DANCE HITS
F '°

4730 Mon Itonifnc (My Man) (Yvain)

r ... .
'J^ay Nat/v and hi. Itiltmnre OrchestraEvery Night ll-\.,-iroil ( N.n , v M, ...ow

)

.„, .. , „, _ ILii.n N.iiiy and hi- Tlillm.Tr Orchestra
47.12 Ami We Col Fun f (Foxtrot) ( Whil ing-Kahn - Euan I

Jo* Like . Rainbow (Fo-lrot) ^JtfZti?^"
VIOLIN SELECTIOn's

L3nin °nkMn
4/29 Trai.m-rei iHevrrie) (Schumann) Violin

Souven'"
0
(T '""jj {/'' "\-

/

j

ccon,raniil, Alice Shaw)

Scipionr Guiili (iiiaim .iciumnaiiiit Alice Shawt
473S Seren-ol.- i S.1,,,1,,.,, , Violin

i,ccom '•»,,,5, iha«)

Scipionr Guidi (|.ianu accompanist, Leslie Abbott)

9071 Sleepy Hi
Solo—Orcn. a

Sunnyside Sal—
Oreh. Acc

VOCAL -lil.ilES'
-me Monday Morning

Lucille llegamin and lit, L
Gcttin' Old niur^V ,val f:iue<

:

' ind Hi

9074 Unc

Tempo—Bari

records'
1

Oichi

Tempo—Ten<
Vernon LI- DaJhirt

bur Fields

9I)7J ;

oil,- II.,

Bloc Flune Syncopaio

BTu
t Flan

-1077 Annie Laurie^
Orch. Acc...

Coinin' Thro' th.
Solo—Orch. Acc

ocal Blues—Orch.

- Cba.W My^Bll^s"
1"1

Al Bernard

rn I»oking For a Bhicl
Away—Vocal [Hues—Oi-„ ,STANDARD VOCAL RECORD

" rig—Contralto Solo—
iV"VV • -,; ; Nevada \'.indrr
_lhro the Rye—Scotch Song- l ,„uraH..

Nevada Vander

IS Orch.,
John McCornuct 12

', an ompanied b,
-John McCormack 12

.^004 Rose." Ten r „ : h : 1,
.." lJ

;
f-
3rmac

!' ">«

Teresa T ,\ I "-'"'Pinl (Arranged byTeresa To.t.)-Soprano. in Oe.man wiiii

70201 Die Meister: _

Hermann Jadtowktr 10li
(Uhengrfn's Narra-

rv-Zjl
— lenor, in German, with

uajatio —lenor, ,,. German, with Orch.,

4351 Dangerous Blues— Popular

50008 When Shadows Ca.her—Te,
Chas. Marshall, al piano

VJ?.3 Absent—Tenor, with Orch.'.]

7 0202 Lohengrin-Gralser^
live) (R. Wagnt

Mar Smiih a
What Have I Done?—Popular

, , Mamie Smith and
4.147 They're Such Ni

~

I-eo Sleu

Jan Band 10

OLYMPIC DISC RECORD CORP
1110 Change You:

Down Yonder—Tenor hari

4.154 Ju,i Keen a Thought (or

Hut -Male
l.,-*i, I;

POPULAR SONGS
Name. Malinda Lee (Bernard)—

In Von, f, V,,
K '" 1"' Al BernardIn iour Eyes (Ringle)—Baritone with Orch

Stanley

4JSS All By Myself—

Who'll
Conlr

4356 Dolly (

th Orch
,

Shar

1013 II Flat

1014 Mignon—Pulonrse (Tb

CRITONA RECORDS
Releases)

art)—Soprano Solo,
Eva Leoni

oprano Solo.

1009 Romeo & Juliet-Valse (Gounod)-Sopran" Sol"!

1029 Rigoletto-Caro Nome (Verdi)—Sopran if Sol

k°

1030
'^Sol""'

'
he Ccn"* Lark

« Bi,l"*)?Sof,

Lct"' 1

1031 LaVme ( Be'li ' Son'gV (Dc'li'b

1010 Trovaiorr-ll Ma'en (Verdi

. for a Blue Bird toAway (RKh Ricketts)
Al Bernard, Comedi,

..„, _L „. DANCE
15112 Cherry Blossoms (Snydi

"

Poor Me (Finney'Adams)—

15113 Sweetheart ( Davis-Johnson
I

Vain (

15114 Saturday (Aliicheil'lirookj')—Fa+Uai*
... . ,_. „, Lanili'i H.iwla
Ivharminc (Thonij>s<.<ii-t )lsen-t t'Ncil) Foi

15116 Ain-J We Go, Fun? ( Kabn-Egan-Wh^ng^-Fo'x-

Chase My
I

ti with Ore

Melody Men

id Orchestra

4358 Min
Orch.

Jusl Because "(St

-De Pro 16104 11a!

1012 Zlu—

1032 Foust-

1033 Paeliac.
Solo

1034 Pagliac

- Screomd

Earl Fuller's Nev,
cns-Frosini)—Fox-tt
Earl Fuller's \ r „

HAWAIIAN
Lullaby (Ferriss-Hrid(!rs),

Hoi tv,-.,.

Ih Rega Orchestra.

'II Be ,bc N„, 0« (T. ty'&JM-Zl*
10

to, with Rega Orch ... Vaughn de I^alh 10rom musical play, "Two I.iltle Girls in
'—Tenor and quartet, with Orch.,

*r .nk .
Jam« Shannon Four 10Mel Ob, t,ly>. (From mutical nlav "T»n

•tie Girls in Blue") -Tenor an" uS. T.Th
Sam Ash Shannon Four 10

)—Contralto, with Otch.,

ii T.k., . c™, ».„ ,„ n, rSSJSSS "
with Orch Aileen Stml^J in

4J65 When IA* Bya Ac S^LvAt;^
I .£ »i' ,- : ; Lia™ CKennedy 10
In Ihe Wee Little Homo I I^ve-Tenor. with

,.„ n
° re

.
h Liam O'Kennedy 10

4366 Pre«her Man Blues... The S..r(u lk la,! Ouanet 10
Wide. Wide World ... The Norfolk jarr Suarte. 10S :

'"r V"
1
"*".

-""n «u
tv--; John RM^ 10

i.lancy l ake- d, r i rr.".^ Monologue
. John Riley 10

. Uft n .
DANTE AND l\ ST Ml' MENTAL

4348 P,nny Danny (The Irish Vacki Hula)—Fox trot.

„ . . , „. .
Rega Dance Orchestra 10Down Around rhe Sip" Sip Sippy Shore—One-

" Novell, Band 10

i Lusk

Kawaha (Ha-aiiao Me!.„j y) lla»aiian Cu

17109 When Vou
?
M'l Vv-Vig, Maggie (JohnKm-

lk?£.« M t?"\W T."
h
"I*'- "uward Shelly

Believe Me, If All Those Endearing Voung
Cha.n.t (MooreSteveiisonl-CcNtratto w„h

„ INSTRUMENTAL-
18106 llnmoresoue (Dvorak) Violin Solo.

Michel Gusikoff. P.anofone by Emanuel Balaban

4349 Jml Ki -Foxn

•ghl

Nitiy't Hotel Biftmore Orches,.-

Natry's Hotel Blllmore Orchestra

10

i Orchestra

4.150 The Clock of 1 . _

Erdody's Ilolrl Penn'iylva
Humming—Foxtrot.

Erdody's Hotel Pennsylvania Orches
V'j Oil. Mvl (Intro :^"f)olly")

ii
(From

V»1»* Itlu.

IS 107 -N'es

( Drigo) V.....
hrl (ii.s.kofl. P.a.,,.1,

Mrdley (Intro.: "
by ^Emanuel Balaban

4352 Oh,
musical pis
Medic, Foi

Erdody'

Blue")

Doloro Willi (WaJdtevfelV—Acc

Hotel Pennsylvania Orchestra
Doll, (Intro.: "Who's Who With You?")

tfrrom musical play, "Two Little Girls ir
Blue")—Medley Fox-irol,

Erdody's Hole! Pennsylvania Orchestra
(Continued on page 188)
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ADVANCE RECORDS FOR AUGUST
{CoMinurd from page 187)

Moonlight in Vc

4,157 My Sw«lie> By

4.1S!> Pining-

4360 Ynnltti

-1 111 Will

4364 Serenade (Schubert) Violin Solo 10

Minuet in (. t<V"- !•>'" 1 ' 1
1 'iult i ewsl-i )

.

Violin Solo 10

1331 Ucncmey'i Hornpipe (Irish Dmitri—Accordion
nolo, wiib piano ncconip. by j. ). Garry,

Peter J. Gordon 10

Happy 10 Meet and Sorry to Part (Irish Jig)—
Accordion win, with piano accomp. by J. }.

On rry Peter J. Cordon 10

MAGNAVOX ATJ1EMPSEY FIGHT

Once more the Magnavox proved its worth

as a sound amplifier in sending out to the vast

crowd at the Carpentier-DompSCV boxing match

in Jersey Lity the announcements from the cen-

ter of the ring.

W. It. Davis, sales manager of the Magnavox

Co,, New York headquarters at 370 Seventh ave-

nue, in conjunction with J. O. Morris, Eastern

distributor, installed the instrument in the vast

arena and made arrangements for ils use during

the boxing match. The voice of the announcer,

through the use of this instrument, was dis-

tinctly heard in all parts of the arena anil this

was keenly appreciated, especially by the many

thousands of spectators who sat some distance

from the ring.

NEW TVPE OF CASH REGISTER

National Cash Register Co. Makes Important

Announcement— New Register Will Prove
of Great Assistance to Retail Merchants

Announcement lias been made by the National

Cash Register Co. that a new cash register de-

signed to fill a long-felt want of thousands of

merchants has been placed on the market. The
new machine, which is called the Class 1100, is

a low-priced, high-grade register that issues a

receipt with every transaction.

In the past many merchants who were start-

ing in business, while realizing the great value of

receipt-printing cash rcgislers, felt that they

could not afford machines of that type because

of their higher price. To fill the needs of these

merchants, the National Cash Register Co. de-

termined to put a receipt-printing register on

the market at a price that would be within the

reach of everyone.

The company's corps of inventors set to work
and a model was built and given severe tests

to make sure that it was up to the high standard

set by other registers manufactured by the com-
pany. Then the register was placed in actual

operation in stores, and met every requirement

vith

The i

William J. Weyland, formerly with the Aco-

lian-Vocnlion Co., is planning to establish a talk-

ing machine business in Jamaica Plain, Mass.

register is built in several different

models, adapted for use in varied lines of busi-

ness. At each operation of the register a re-

ceipt is printed and issued. This receipt shows
the merchant's name and address, the amount
and number of the transaction, and the date.

The receipt is plainly printed, and is a splendid

advertisement for the merchant and his business.

It assures a square deal to everyone concerned

in all transactions, making satisfied customers,

and thereby increasing trade and profits.

The receipt guarantees an accurate printed

record of every transaction between clerk and
customer. When a customer gets the receipt,

with the amount in printed figures, the figures

must be correct 'or the customer will object. In

this manner the customers are protected from
overcharges and mistakes in change, and the

clerks arc able to prove their accuracy and abil-

ity as salesmen. Correct records are enforced

which cannot be lost- or destroyed.

Another feature of the receipt is that it pre-

vents the return of goods purchased at other
Stores. Tin- sale .number enables the merchant

to tell at about what time the transaction was
made. The receipt is also a great protection

when children or servants come to the store to

make purchases.

The new register has other valuable features

that are to be found in all high-grade cash regis-

ters. When money is registered on the Class

1100 machine the amount is immediately shown
on the indicator at the lop of the register. A
bell also rings each time the register is operated.

These two features give publicity to every trans-

action, enforce records and remove temptation

by niaking everyone in sight of the register an
inspector of the sale.

At the same time the register prints on a paper

roll, called the detail-strip, a permanent record

of every sale in the order in which it occurs.

This gives the merchant a history of the day's

business—a permanent record of everything that

happens in his store.

Adding wheels within*- the register show the

amount of money that has been taken in. These
figures are under lock and key, available only to

the proprietor, and can be reset at the end of

the day, week or month, as the merchant desires.

Key arrangements of the machines vary to

suit the needs of different lines of business. The
number of "No Sale," "Paid Out," "Charge" and
"Received on Account" transactions are re-

corded, together with the total number of all

transactions made, These arc valuable records

for all merchants to have.

Printed and added records in the register

show the merchant how much money should be
in the cash drawer 'before the contents are
counted. In addition, the drawer offers a safe

place for the merchant to keep his money dur-

ing the day, as nothing can be removed without
his knowing it. The cash drawer has large

compartments for coins and bills.

A modern music shop for the exclusive sale of

Victor products has been opened in Chester, Pa.,

by Miss E. V. Martin. The store is located in

the Edgemont Building, in the heart of Chester's
busiest section, and is thoroughly up to date in

equipment.

Arnold Croll, proprietor of the Record Serv-
ice Shop at Manitowoc, Wis., recently opened a

branch store in Two Rivers, Wis. He will deal
in talking machines, records and supplies and
has added an imposing line of these products.

You Ought to Know
In case you are contemplating expanding the sphere of your business to include
departments devoted to Pianos, Player-Pianos, Musical Merchandise or Sheet Music,
that you'll find news and comments about them all in

MEW
ESTABLISHED 1876

The oldest and leading music trade weekly, which covers every branch of the industry

It Contains
Instructive and educational articles. Hints on salesmanship and advertising. Editorials that are timelu
and authoritative. Facts about the new things in the trade. Trade happenings in all parts of the United States

"Review the Music Trade With Us"
Send your $2 now for a full year's subscription to

THE MUSIC TRADE REVIEW
373 FOURTH AVENUE NEW YORK
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Some Leading JobberTofTaiking Machines in America

Where Dealers May Secure

COLUM
Product

Ready, Full Stocks, and Prompt Deliveries

from Convenient Shipping Centers
nil over the United State*.

Distributors

A i ri.nl u, Ga„ Columbia GropLoplione Co., 001-
503 Whitehall. St.

Baltimore, Mil., Columbia Grapbopbone Co., 16
Soutb Howard St.

. Columbia Grapbopbone Co., 1000 Wash-
Ingtc

Buffalo. N. V., Columbia Graphoph<
MnlD St.

Chicago, 111., Columbia Qraphopboae
Jacheon Blvd.

Claclunatl, O,, Columbia Grapbopho
321 Bast Stb Street,

ue Co., 737

Co., 82S W.

Balltts, Tci., Columbia Grapbophone Co., 810
North PrMton St.

Denver, Colo., Columbia Stores Co., 1603 Glen-

tetrolt, Mich., Columbia Grapbophone Co., 115
State St,

Indlnnupolls. Intl., Columbia Grapbopbone Co.,
209 W. Washington St.

Kuhniu City, Mo., Columbia Graphophoue Co.,
2OO0 Wyandotte St.

Lob Armeies, CaJ., Columbia Graphophoue Co..
S. Los Angeles St.

'anollo, Minn.. Columbia Qraphophone Co..
i N. 3rd St.

.. Columbia Grapbophone Co.,

: Co., 121
West 20tt

Omabu, Neb., Colu
nut) Jackson !

Philadelphia, Pa.,
40 N. 6tb St.

Pittsburgh. Columbia Grapbophone Co., 032-040
Du. mesne Way.

aphopbone Co., Eighth

bin Grapbopbone Co..

lull

: Temple.
a FranciHco, Col., Columbia Grmihtipbone Co.,
1130 Balboa Ave.

attic Wash.. Columbia Grapbophone Co., 011
Western Ave.

Spokane, Wash., Columbia Stores Co., 101 South
Post St.

6t. Loals, Mo., Columbia Grapbophone Co., 1127
I'lm 8L

[ Ib Tamps Hardware Co.

Headguartere Tor Canada:

ExmCBtlv OfOcil

COLUMBIA GRAPHOPHONE CO.
Cothnm National Br.nl, Building New Y<

TEST IT. /jN
OUR VICTOR

Record Service
Kas a reputation for efficiency.

Suppose you try it.

E. F. DROOP & SONS CO.

William Volker & Co.. £

floUTORS Of
Complain Pathephona and Palhr Record Slocli

The bert propoiilion for Iho prosreuivc denb

Sherman.^ay & Co.

rnueuco, Lo» Anaele., Portlud. Startle. Spoltu
PACIFIC COAST DISTRIBUTORS OF

VICTOR PRODUCTS

W. J. DYER & BRO.
DYER B'LD'C, ST. PAUL, MINN.

NORTHWESTERN DISTRIBUTORS
OF THE

VICTOR
Machines, Records and Supplies

The PERRY B. WH1TSIT CO.
Distributor) of

Victrolas and Victor Records
COLUMBUS. OHIO

Mickel Bros. Co.

Omaha, Nebraska

Des Moines, Iowa

Victor Distributors

Wholesale Exclusively
EASTERN TALKING MACHINE CO.

85 Eiih Street, Boitoo

VICTOR DISTRIBUTORS

ARTICLES OF INTEREST IN THIS*
ISSUE OF THE WORLD

Ready Reference for Salesmen, Dealers and Department Heads 1

Important Principles Which Govern Win*

dow Display 3

Selling Machines to Vacationists 3

Questions to Test the Progressiveness of

the Talking Machine Dealer 4

Summarizing the Business Situation 8

The Tremendous Growth of the Talking

Machine Industry 8

Where Active Association Work Is Needed 9

How to Secure the Most Profitable Results

From Newspaper Advertising 11

New Record Filing System for Dealers Sug-

gested to Aid Salesmen and Increase

Sales 13

Why Correspondence Should Be Watched., 15

Pertinent Suggestions on Stimulating the

Sales of Monthly Record Releases 19

Helping Business by Capitalizing the Popu-

larity of Recording Artists 21

Details of New Canadian Copyright Act

Passed by Parliament 26

Don't Wait on Folks—Sell Them 27

How Albums Can Be Used to Stimulate

Sales of Talking Machine Records 32-34

Some Sales Stunts of Prominent Dealers

That Merit Special Commendation 37

The News Value of Advertising. 49

Music Industries Chamber of Commerce
Seeking Co-operation of the Trade 53

Edison Caravan Convention in Chicago . 58-59-60

The Value of Lawn Concerts as a Selling

Force 61

Why Salesmen Should Keep on "Scratch-

ing" 1 64

Figures on Talking Machine Exports...... 65

Edison Caravan Convention in New Orleans 83

To Form Talking Machine Unit of National

Association of Music Merchants 97

Fordney Tariff Bill Reported to the House 97

Convention of National Association of Talk-

ing Machine Jobbers at Colorado Springs,

99-116

On Threshold of Business Revival, Says

A. A; Trostler 120

The Mid-West Point of View 130

How the Talking Machine on a Side Street

May Win Trade 143

Survey of Trade Conditions in Canada 145

Sheet Music and Record Sales 147

Rest vs. Rumpus—A Constructive Story for

the Dealer 156-157

Recent Tariff Rulings of Trade Importance 157

Robert Gordon's Page of Practical Mer-

chandising Ideas 161

The Talking Machine Situation in Europe
181-183

Late Patents of Interest to the Trade. . .184-185

Advance Lists of August Bulletins of Talk-

ing Machine Records 186-187



190 THE TALKING MACHINE WORLD July IS, 1921

3D

innell flro. "0

ewert Co
Co., W. W 97,

acker T. M. Co
iiiil'ln II Music Co
ilea & Spencer, Inc

Towwill Co

P
Feist, Leo SO. 64, 82, 8S, 120, 128, H9, 176

FlctchcMVickes Co 83, 137
F.exlume Sign Co 29
Forsler, Music Publisher 148
Frank Corp., Lewis C-.... 47
Franklin Phono, Co 81
Pillion Talking Machine Co 1S2

G
General Phonograph Corp Insert* following poses 18. SO

General 1'hoiiograpli Mfg. Co 4">

Gfcson-Snow Cc. ... 55

Gramophone Co., LBl 181

Grnnby Phono. Corp 20
Gray Co., Waller S , n?
firtty S Dudley Co 26
Greaier New York Novelty Co 172

GrcitCh Mfg. Co., Fred 75

Needle Co
ional Sales Co..

Distributors Cr.

N
National Cash Register Co
National Dcculcomania Co.

National Publishing Co
Nctschert, Frank

New England Talking Machine Co..
New York Album & Caid Co
New York Recording Laboroloriev .

.

New York Talking Machine Co
Nupoint Mfg. Co
Nye, Wm. F

ngilen Sectional Cabinel Ci>„ Inc 159
Olympic Disc Record Cor Inside back cover

Oro-Tone Co ,33, ^?
P

Parks & Parks 157
Pallid Freres Phonograph Co MS, 119
Pearsall Co., Silas E 14
Pcckham Mfg. Co m
Peerless Album Co , , 12

Racine Phono Co 75

Keilexo Products Co ! 36

Reincke-Ellis Co ' 113

Rene Manufacturing Co 127, MS
Rex Gramophone Co 18j

Reynalds, Wm. 1) ]09

Robinson, Pet tit Co.. Inc JS

S
SchrncIzcT Co 111

Scaburg Mfg. Co 4S

Sccoy Co. 169

Serenado Mfg. Co 155

Sicmon Hard Rubber Co I7j

Silent Motor Corp 52

Sherman, Clay & Co 61

Singer T. M. Co 147

Smilh Drug Co., C. D 55
Smith Laboratories, H. J , 157

Smith-Schifflin Co. 144

Sonora Distr. Co. of Texas 55

Sonora Co. of Philadelphia 79
Sonora Phonograph Co., Inc.,

Inside Front Cover, S4, 55, 93

Sonora Phonograph Co. of Pittsburgh 55

Soss Mfg. Co 175
Sound Recording Co 182

Southern Drug Co 55
Southern Sonora Co 55
Southwestern Drug Co 55

Sphinx Gramophone Motors 34
Spraytonc Phono. Co JS9
Standard Music Roll Co 146
Standard Talking Machine Co 189
Starr Piano Co 25

Steel, W. R i 82
Steger & Sons Piano Mfg. Co 38
Sleinert St 'Sons Co., M 68
Stephenson, Inc. 175
Sterling Devices Co 131
Sterling Roll & Record Co 96
Slerno Manufacturing Co jgj
Stewart T. M. Co 93
Strcvell-Paterson Hardware Co.... 55

Supertone Needle Wks u\

T
Talking Machine World Dealer Service 151
Toledo Talking Machine Co 104

Triangle Phono. Paris Co , 158

U
Udell Works 154
Unit Construction Co 86
United Mfg. & Dislr. Co ]38
USnv-Your Mfg. Co 63

V
Val's Accessory House 53
Van Houtcu, C. J., & Zoon 55
Van Veen & Co 153
Victor Talking Machine Co Front Cover, 5, 7,

Insert following paje 66
Volker & Co., Wm 189

W
Wade Co., R. C 53
Walthall Music Co , 55
Warblctone Music Co 127
Ward Co., C. E 62

.Wax & Novelty Co 17
Wcber-Knapp Co 120
Werlein, Ltd., Philip 105
Wcymann & Son, H. A 77
Whiliit Co.. Perry B..„ 169
Widdicumb Furniture Co 33
Williams Co., C. T 121
Williams Corp., Ilalstead ne
Wimpfhcimer & lira, A 49
Windsor Furn. Co 141
Wonder T. M. Co 94

Y
Yohr & Lange Drug Co 55
Yeuell Co., E. V...

. 72

3? r



THE TALKING MACHINE WORLD

OLYMPIC RECORDS
ALL THE LATEST HITS
ALL THE BEST ARTISTS

Less Surface Noise Clearness of Diction

Olympic Records Make the Talking Machine

Into a Musical Instrument

Olympic Artists

Percy Hemus Baritone

Greek Evans Baritone

Elliott Shaw Baritone

Al Bernard Baritone

Henrietta Wakefield Soprano

Gloria Perles Soprano

Aileen Stanley - - - Soprano

Jane Bartlett Soprano

Charles Harrison - - Tenor

Sam Ash - Tenor

Arthur Fields - - - - Tenor

Charles Hart Tenor

Hugh Donovan - - - Tenor

Victor Fletcher - Monologue

Victor Churchill - - Baritone

Lewis James - - - - Tenor

Harold Wiley Baritone

Margaret McKee - - Whistler

Stellar Quartette - Vocalists

Merry Melody Men • Dances

LOOK FOR THIS STATUE

Olympic Artists

Lanin's Roseland Orchestra

Dances

Bennie Krueger's Orchestra

Dances

Waldorf Astoria Orchestra

Dances

Palace Trio Dances

Rudy Wiedoeft's Californians

Dances

Green Brothers' Novelty Band
Dances

V an Eps Quartette - Dances

Bernard Altschuler - Cellist

Helen Lee - - - - Violinist

Louise & Ferera

Instrumentalists

Philharmonic Trio

Instrumentalists

Earl Fuller's Orchestra Dances

Honolulu Orchestra - Dances

Michael Donovan - Violinist

Emanuel Balaban Piano

OLYMPIC DISC RECORD CORPORATION
1666 Broadway New York

'
U -

S
'
A '

We Are Appointing Distributors



Edison Message Xn . 95

If the Excise Tax on phono-

graphs is increased, the price

of Edison Phonographs must

be advanced.

THOMAS A. EDISON, Inc.

ORANGE, NEW JERSEY

JOBBERS OF THE NEW EDISON, EDISON RE-CREATIONS, THE NEW EDISON DIAMOND AMBEROLA
AND BLUE AMBEROL RECORDS

CALIFORNIA
Lot AllftIf— Ediaon Ptinn<'<|!*i<tii.

Ltd.
San Fnntuew—Ed Iwo Pbunocrapfai.

CONNECTICUT
Haven — !'.: i i

..

.

i -
. Inc.

GEORGIA
AtlltiU— Phonaftmphi, I

C«.

INDIANA
todUnapoHa—Kipp Pbooograph Co

IOWA
Dm yoioe*—Bvgcr | BHab
Statu City—Harnf S Blub

MASSACHUSETTS
! I-! I, ni. r t -f Gav

lttr Jobnaon Sporting Go
Co. (AabtroU only).

MICHIGAN
:

I
I
' v ' : Co, ol

Detroit

MINNESOTA
Micn^polia—taurente II.

MISSOURI
IbUU City—Thr Phonograph 1

Of Kmhi CitY.
Si. Loui*—Sil»er*tonc Music

Co.
; • 'Montana

Helena— Montana

Co.
New York—Tbe PhonograDb

Corp. of Manhattan.
Syracuse—Frank E. Uolwar ft Son.

Inc. W. O. Andrew* Co.
(Amberola only).

>
,JS&&&- OHIO

Cincinnati—Tie Phonograph Co.
Ckreland—Th« Phonograph Co.

OREGON
Portland—Edlaoo Phonogianh».
Lid.

PEWNSYLVAN I

A

Philadelphia—Girard Phono-
graph Co. , .

Putiburgh—Dueba Phonograph
Co. r

WitlUmtport—W. A. Mycis.

TEXAS
Em I Texas-Oklahoma Phono-
graph Co.

UTAH
Oijden—Proudfit Sporting Gooda

VIRGINIA
Richmond—The C. B. Hayne*

Co., Inc.

WISCONSIN
Mill

: uhmu
CANADA

Montreal— K. S. Williami a
Sona Co., Ltd.

Si. John—W. U. Tborne ft Co..
Ltd.

-

Toronto—R. S. Williama ft' Sona
Co, Ltd.

Vancouver-Kent Piano Co., Ltd.
Wmnipeg—R. S. Williama It Sooi

Co.. Ltd.
Babaon Bros. (Amberola on)/).
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Prices Revised
Effective NOW

The cost of raw materials and labor

has now been lowered to such an extent

that it is possible to reduce the prices

of SONORA PHONOGRAPHS with-

out affecting SONORA quality.

The trade and public can now
purchase a SONORA with a feeling

of confidence that they are paying

PRESENT-DAY prices.

SONORA has always given and

will continue to give the very best value

together with the very finest quality.

THi OlMSTISyMIKIT ©IF ©UMJIW

gLIAB AS A ©ELL

"The Highest Class Talking Machine
in the World "

femora <Pt)£>nograpt) Company, 3fnc.

George £. Brightson, Prniarnt

NEW YORK CITY

FIFTH AVENUE AT 53rd STREET 279 BROADWAY

CunadiiD Diitributon: I. Monugnn Be Co., Tt
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CONTEST PROVES DECIDED SUCCESS "MOVIE" MUSIC IN A NEW FORM
Colombia Dealer in Watertown Holds Musical
Appreciation Contest for School Children-
Rosa Ponselle Acts as Chairman of Judges

Watertown, N. Y., August S.—The Hardiman-
Woolworth Co., of this city. Columbia dealer,

conducted a musical appreciation contest re-

cently among the pupils of all the grammar
schools in the city that was successful far be-

yond expectations. Miss Margaret Clark was
the winner of the contest, her program being
considered the best by the following judges;
liosa Ponselle, famous soprano of the Metro-
politan Opera Co.; Percy Grainger, concert
pianist; Toscha Seidel, concert violinist, and
Charles Prince, director of Prince's Orchestra.
All of these judges are exclusive Columbia artists

who are renowned in the musical world.

The second prize was won by Pauline Richtcr,

and the third prize by Barbara Williams. The
EflO Hi!or«iae Drivo

No" York, W. r.

Tour* ao«t «lna«mlj.

Letter from Rosa Ponselle to Prize-winner

Hardiman-Woolworth Co. also gave prizes to the

different schools as well as to the individuals,

and at the close of the contest 170 programs had
been submitted. A weekly announcement will

he made hereafter from the lists submitted and 1

concerts will be given in this dealer's auditorium
every Friday afternoon.

With her award of ten Columbia records and
a dozen cabinet photographs Miss Clark re-

ceived an autographed letter from Miss Ponselle,

chairman of the committee of judges, compli-

menting her upon the excellent program she

had prepared.

Motion Picture Theatre Uses Magnavox in a

New Way—Two Tone Arms Provide Un-
usual Effects That Prove Value of Device.

A theatre in southern California recently in-

stalled an efficient and clever method of supply-
ing music to its patrons, this idea comprising a

Magnavox telcmegafonc outfit with a second
tone arm instead of a hand transmitter. Two
turntables arc used and the supply of records
for the feature picture is laid out in advance of

the performance. The records are then placed

on the turntables and started, and when the

scenes change appropriate music is played in

accordance with the picture. This is accom-
plished by means of the two lone arms and the

switch on the Magnavox control box, whereby
cither one of the records may be amplified

through the apparatus at will.

In this way continuous music is heard with
no breaks and in sentiment adapted to the pic-

ture as it passes through the plot. The repro-

ducing horn is located in the extreme rear of

the stage, the music passing directly through the

cloth screen on its way to the audience. In this

way the music is diffused and does not seem to

come from any definite place. At the same time
the volume is controlled by the regulator on the

control box, thereby allowing the proper rendi-

tion of the various types of records in accord-
ance with the action of the plot.

200 PER CENT TARIFF ON IMPORTS

Switzerland Plac
Machines-

s Prohibitive Duty on Talking

Will Shut Out Imports

Washington, D. C, August 9.—According to ad-

vices received by the Department of Commerce,
Switzerland has increased its import duty on

talking machines 200 per cent. The duty on
these machines is now almost prohibitive and
it is expected that imports will be shut out while

the tariff is in effect. Information concerning

the new tariff can be obtained in the Bureau of

Foreign and Domestic Commerce, where the full

text is on file.

Talking machine men should remember that

the goods selling best now have been advertised.

GRAPHOPHONE FACTORIES DIVIDEND

"Directors of the Columbia Factories Corp. of

Maryland, which is controlled by the Columbia
Graphoplioiie Mfg. Co., have declared the regu-

lar quarterly dividend of 2 per cent on the

preferred stock, payable this month.

VALUE OF LETTERS FROM A MERCHANDISING STANDPOINT
Some Important Suggestions About the Composition of Business Letters by Louis Balsam Which

Should Interest Progressive Members of the Talking Machine Industry

The writer of successful sales letters must
get himself into the position of the prospect

addressed if his sales letters are to bring the

returns they should, said Louis Balsam, cor-

respondence and advertising counsel of the Di-

rect Mail Advertising Association, in address-

ing that department of the recent convention

of the Associated Advertising Clubs.

"There are," he said, "two kinds of false

alarms that business men the world over can

well afford to scrap.

"1. The bugbear 'that business is rotten' and,

therefore, it is no use to spend any extra sales

energy, 'which would be wasted anyhow.'
"2. The equally mistaken notion that goes to

the opposite extreme in the misguided idea that

'wild,' unusual and ovcrspectacular sales and

advertising tactics are the only things that will

bring in the business.

"The day of the haphazard, slipshod, indiffer-

ent letter is done.

"Now, more than ever, business men should

understand that letters are not a thing apart,

hut one step in a vast merchandising process.

"The miserable botch made by the average

letter is infinitely more costly than a good let-

ter could possibly be.

"One poor letter often undoes years of the

finest type of advertising and sales efforts,

"What are we going to do about it? Here
arc four rules underlying all successful letters.

If applied to your own correspondence they

will turn the trick as they have for business

houses that arc following them:
"1. The successful letter writer is one that is

in love with his work. No letter can be really

successful unless it is written by someone thor-

oughly in earnest.

"2. Successful letters are those written by

people who put themselves in the other fellow's

place. In other words, the average letter is a

failure because it doesn't visualize its reader.

"3. Simplicity is essential to rcsultful letters.

"4. The ovcrdramatic and ovcrspectacular

clement must be eliminated in sales letters."

These pointers are worthy of consideration.

USE OF COLOR IN ADVERTISING

Has Real Effect

of Publicity,

Who Has Gi<

m Increasing the Selling Power
Declares Professor Wcllman,
en Subject Considerable Study

That the use of color in advertising has a real

and definite effect in increasing the selling power
of such advertising is a fact brought out through
careful and scientific investigation made by Prof.

Wcllnian, of Dartmouth College, the results of

which were presented by him at the recent con-
vention of the Associated Advertising Clubs. In

the course of his talk Prof. Wellman said:

"There have been some very interesting ex-

periences (in the use of color) in the catalog

field. The color page has established its ten-

time effectiveness without question. In fact, the

test by departments shows a range of from ten

to one hundred times as many sales from the use

of a color page as from the use of black and
white. While these tests were being carried on
it was also discovered that sales increased pro-

portionately as the number of illustrations per

page decreased. In other words, the mail-order

bouse discovered that one article, well designed

and well illustrated, sold more merchandise than

the former crowded page.

"In the dircct-by-mail circular and follow-up

field we find that even the addition of one color

has increased the selling power from 10 per cent

to figures too high for quotation purposes. Here
again we find, however, that the addition of

color usually implied better type arrangement
and more thought in the preparation of the copy.

It is a fact that the larger investment required

usually imposes the preparation of a better sell-

ing appeal on the part of the copy writer.

"This field is practically wide open for direct

attack with good copy."

OPENS NEW BRUNSWICK SHOP

Bungalow Shop, Exclusive Brunswick Dealer,

Opens Attractive Establishment—renton's Or-

chestra Appears at Opening of Establishment

Lowell, Mass., August 6.—The Bungalow Shop,

an exclusive Brunswick retail establishment, was
formally opened on Saturday, July 23. The new
store, which is located in Prince's Arcade, is

owned by the Prince-Walter Co. Mr. Walter is

one of the best-known members of the N'ew

England talking machine trade, having spent sev-

eral years as wholesale manager of the Kraft-

Bates & Spencer Co., Boston, Mass., Brunswick

distributors.

Carl Fenton's Orchestra, exclusive Brunswick

artists, and one of the country's leading dance

orchestras, appeared at the opening of the Bun-

galow Shop, and played to capacity audiences

throughout the day. The equipment of the new
store is novel and unique, having been designed

to duplicate the furnishings of a modern up-to-

date bungalow. A complete line of Brunswick

phonographs and records is on display at the

Bungalow Shop, and there is every reason to

believe that the new store wilt attain pleasing

success.

W. E. DEWELL IS NEW MANAGER

Burlington, Ia., August 4.—W. E. Dewell is the

new Pathc manager of the Churchill Drug Co.,

rathe distributor of this city. He is a seasoned

phonograph man, well known in the field, par-

ticularly in the Middle West. During the sev-

eral weeks which he spent at the Pathc factory in

June Mr. Dewell made a study of Pathe business

methods and took a particular interest in Pathe

dealer service. Churchill dealers will undoubt-

edly be greatly helped when the plans which

Mr. Dewell is formulating are put into operation.

Fresh air in the Iu..„.

in the head pay the bills

mgs is good, but fresh ideas

hi lbs

See second last page for Index of Articles of Interest in thit ittue of The World
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Music Should Be the Dominating Factor in

Successful Talking Machine Salesmanship

What is it yon are mill

man or Mint woman who
selling?

lo'tnes in

Does that

and listens

lo your records ami looks a nets really

anticipate paying oiil good money m rely to get

a bos made of wood and va •nisli, kIh and hard-

ware, idled with machinery and price 1 up in the

hundreds of dollars? Is it the mach ic that the

customer wants? Or is i machines

will do thai the custoinei about?

When you sell records do inicr know
or care that the disc you r his or her

eyes is made of shellac am other hi terials, or,

- little bit

what the record hit rin steal of? Is it

not what the record will <

Of course, it is. You, j

woman, selling goods in a t Iking ma hiiic store,

are not really selling pieces re or discs

of shellac. You are scllin ; the life that is in

those dead dements whet they ar C brought

together. By themselves nothing.

Furniture is to be had at a store, if it

is a closet you want or a c But bring

machine and record togCtlie the union

springs music, glorious, Splendid, laughing,

solemn, majestic music It s that, yo ng gentle-

man and young lady, wh h you re selling.

.Musi, and all that the nam

unninniniiniiiiim

much is also true: that no music is bad which

is sincere. Whether it elevates or just makes

one glad, or sets one's feel dancing, or inspires

one to lift up a voice, no matter how untrained,

in sheer happiness and lightness of spirit, then

it is good music. Merc noise, barbaric howls and

raucous screams arc not music and never were.

Hut apart from that you cannot go through a

talking machine catalog without seeing that

ninety-nine selections out of every hundred,

li';iUUL'.!:ii, \\7r

'ic, out

tri rhj

Why
which is

I The Selling of Talking
g

Machines and Records I

I Means Selling Music j
| That Is Best Sold I
H When It Is Understood

Not Machinery, but Music

And that is why, when you sell these ma-
chines and these records, you are only selling

elements in the making of music, means to

music, the material clothing of a feeling in the

heart, of a thought, of a desire. You are selling

music, and you are wrong if you think that you

arc selling anything else.

What Is Good Music?

Now, this word music conveys a good many
meanings and covers a multitude of ideas. In

matters musical, if anywhere, it is true that one

man's meat is another man's poison. But this

But, just as soon as you begin to think at all

about it you will see that this word music con-

veys so wide a meaning and covers so many
dilTcreut ideas that there is really no getting

to the bottom of it. If ever there was a col-

lection of organized ideas which needed expert

knowledge and real experience that collection is

music. Merely to go through a catalog of rec-

ords is lo find puzzles for the best musicians,

puzzles which they will have very much trouble

in trying to answer off-hand. The ordinary lay-

man, desiring music and clean entertainment,

limply does not know how to read a catalog

intelligently. Can it be wondered at that such a

person chooses only the selections which he or

she has heard of or somehow already knows?
Satisfying a Heart-hunger

Yet, what were those other records, then,

made for? Why arc there these pages, by the

score, of the best music put into the catalogs at

all? Why arc great sums of money spent in

finding new voices, new talents in violin and

of which to make records? The answer is sim-

ple. The record-makers know better than you,

Mr. Salesman or Miss Saleswoman, that the

people arc hungering for good music. They
know, better than you do, that great music, let

it be as high-brow as it may, nevertheless alone

can answer the heart-hunger of the people.

The Weak Link

,
then, that so much ephemeral stuff,

lly not worth preservation, has to be

recorded and is sold? Because the link between

the maker and the ultimate consumer is defec-

tive. Because you, young lady or young gentle-

man, arc not on to your job! Because selling

talking machines and records is selling music:

and you cannot sell music rightly unless you

know something about ill

The best possible way to learn something

about music is to study your catalogs and make
yourself familiar with the records of the best

class.

Is there anything difficult about this? Hardly!

The salesman or saleswoman who has the job

of selling machines, or records, or both, ought

to be delighted merely to have the chance to

spend spare hours at the office and at home, play-

ing over the best music and becoming familiar

with it. That is not work, it is play, and the

finest kind of play.

The Wonderful Pages

He or she who takes seriously the work of

each day will rejoice in the opportunity to be-

come better acquainted with the wonderful pages

of the record catalog, and from that first read-

ing will be inspired to make the closest kind of

investigation of the records which correspond
thereto. The shelves of every talking machine
store worthy of the name are filled with mag-
nificent recordings, with golden voices, golden

strings, golden horns, imprisoned in the simple

discs and waiting to be kindled into glorious life

by the liberating touch of the talking machine.

Not to know, intimately and with the authority

that only intimacy gives, the contents of those

shelves is to commit a daily crime against one's

employer and against every customer who comes
in hungry for musical food.

Good Music and Good Machines
The statement is as true as applied to the lalk-

(Coitlinued on page 6)

PLACE YOUR ORDER NOW AT LESS THAN PRE-WAR PRICES
THE TALKING MACHINE'S HELPMATE

Our NYACCO loose-leaf ALBUM consists of a solid wood and metal back, staples secure
each two in one pocket. Leaves are detachable and the pockets lie perfectly flat when the
album is opened.

Our latest IMPROVED albums have been selling in such large quantities, enabling us
to purchase material cheaper for a big output and. together with our improved machinery
and facilities, give us the advantage to market our albums at such low prices.

We make sets to equip any style machine. Our special set. with complete set of shelves
for No. 80 Victrola, as illustrated, consists of more albums than any other album set on
the market to-day and gives the dealer the opportunity to sell more records.

Shipments can be made F. O. B. New York or Chicago, as you may desire, thereby
saving you freight or exprcssage.

We guaranty our NYACCO albums as to quality, construction and expeditious deliveries.

Jobbers and Distributors throughout the United States and Canada
Write for Quotations. Samples submitted upon request

New York Album & Card Co., Inc.
NEW YORK

23-25 Lispenard Street
CHICAGO

415-417 S. Jefferson Street
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MUSIC SHOULD BE DOMINANT FACTOR
{Contimttd from page 4)

ing machine as when centered on (he record

shelves. Each is the complement of the other.

Botli go together and neither is useful without

the other. The man or woman who wants to

sell successfully the best and most expensive

machines simply must be mentally tied up to the

idea of good music. For good music and good
machines go together, The man or woman who
has a taste for the best in music has, or will

acquire, a taste for the best in machines. For
the two ideas go together, the fine music and the

line instrument whereby the prisoned tout's arc

released into golden sound.

,
Taking Music Seriously

That is why the good salesman or saleswoman
ii) the talking machine business is he or she

who takes music seriously, who makes music

apart of his or her life. It is useless to expect

that one shall be successful if one is not inter-

ested in one's goods. Salesmanship, no matter

what some fools may say to the contrary, is not

hypnotism or magic, It is the result of sincerity,

enthusiasm and knowledge of what one has to

sell. If that which one has to sell is worthy the

sincerity, knowledge and enthusiasm the sales-

man gives his work, then the selling will be suc-

cessfully done.

That is why every salesman or saleswoman in

the talking machine business ought to be a

music "fan," an amateur interested in music,

using music at home as regularly as food or

clothing, and consequently a person ready,

anxious and able to impart something of the

same enthusiasm to every person who comes

To sell talking machines and records is not

to sell machinery, furniture, prices, terms or

anything of the sort. It is to sell the means

toward music in the home, to sell, in a word,

the loveliest thing that can be sold—pure, en-

during musical beauty.

Is it expecting too much to hope that the

men and women who sell this should be lovers

and consumers of music themselves?

Kjiow your catalog, know your music, be able

to suggest, to help, to guide your prospects.

Remember that it is not the material medium

but the soul of the music which they in reality

want: and prepare yourself to treat them on this

principle. Then you will be a real salesman,

and will have mastered the real secret of success.

GEN. C. Q. DAWESAS A COMPOSER

Director of the Budget Composer of Recent
Kreisler Number Listed in Victor Record List

A great mystery is at last solved. Fritz Kreis-

ler, the distinguished violinist, recently made a

record which constituted a part of the July
Victor list, entitled "Melody in A" Major," which,

it is now revealed, was written by Chas. G.

Dawes, formerly a banker, later brigadier-gen-

eral in the A. E. F. and now President Hard-
ing's Director of the Budget. When Kreisler

heard this number, without knowing its com-
poser, lie at once fell in love with it. No one
suspected that General Dawes was of a musical

bent. He had rather attained a "Hell and
Maria" reputation, gained in a Congressional

investigation. When the Director of the Budget

was accused of grievous musical crimes he had

to confess blushingly that he had composed

other pieces as well as the "Melody in A Major"

for the purpose of beguiling his hours of ease,

hut this was the first number to win its way
into public notice and appreciation, thanks to

Godfather Kreisler. Others, doubtless, will fol-

low in due course.

SIX FUNDAMENTALS OF DISPLAY

An Expert in Window Dressing Tells of Certain

Essentials That Are Worth Noting

The window display manager of a large de-

partment store has placed on the wall of his

office for the benefit of his assistants six of what

are considered the most important fundamentals

in window dressing. These arc set forth so as

to assist those interested in installing window
displays. The six fundamentals are as follows:

1. Show windows are the best advertising

space in the building.

2. Show windows should be a picture, hand-

some rather than pretty.

3. Space is valuable. Therefore, to use the

space most economically and effectively use your

own merchandise.

4. To so arrange a window that it shall be a

simple arrangement of a few easily grasped facts.

5. In each window as far as possible strive to

make coloring harmonious and goods convey a

similar idea—in other words, harmonize ideas as

well as colors.

6. Each group of windows should be so ar-

ranged that one of the two effects is produced:

(a) They should harmonize, or

(b) They should act as foils for each other,

so that each will set off and emphasize the other;

in other words, harmony or agreeable contrast

is an absolute essential.

THE COMPOSITION PRODUCTS CO.

The Composition Products Co. has been in-

corporated with a capital stock of $2,000,000 at

Albany for the purpose of manufacturing phono-

graph products. Those interested are Samuel B.

Howard, Robert K. Thistle and Harry C. Hand,
all of New York.

SCHUMANN^HEINK WILL SING

Kansas City, Mo., August 6.—Among the great

events of the American Legion convention in

this city this Fall will be the singing of Mine.

Schumaim-Hciiik, the great contralto and Vic-

tor artist, who has announced at Manila that

she had just canceled engagements in the Orient

that would have netted her about $30,000 in

order to be with "her boys," as she calls them.

She sang at the hospital for the soldiers at

Manila before she left for the United States,

in spite of the fact that she has been ill.

Parrot Talk or Common Sense —
The name Peerless on a record album is like the

word "sterling" on a piece of silver— it's a

guarantee of quality.

Your customers, educated to the habit of buying
only the standard, trade-marked products of a

reputable manufacturer, are always 100% sold

when you lift the front cover and point to the

name Peerless on your album. It's the conclu-

sive sales argument.

The genuine, trade-marked Peerless (warp-proof)

Album costs no more than the ordinary kind and
is easier to sell because the stamp of quality is

there—you don't have to say, "Just as Good—."

Peerless Album Company
Phil Raui's, Pres.

636-638 Broadway New York
Bo.ton Office, 20 Sudbury Si. Chicago Office, 21 E. Van Buren St.
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|

PLANNING THE SUCCESSFUL FALL CAMPAIGN
|

BEFORE the nexl issue of The World makes its appearance we
will have entered on Ihe campaign for Fall trade. The volume

of business will be as we make it. In other words, there must be
a rapid awakening to the necessity of educating the buying public.

The American people as a whole have been practicing thrift. There
has been a limited amount of buying of a voluntary character 'in the

musical instrumenl field, The public must now be sold by a thoroughly
np-to-dale conception of salesmanship. If musl be made to realize

that music, and particularly talking machines, is a necessity in the

home. This formula may be easier lo lalk about tin

1

1

put mlo

m\ f

cks

:d, the

practice

time during the inactive

developing leads in prepav

activity, and when a limit

actual selling, has not doi

The manufacturer or

to develop without making

ing great opportunities.

There must be continued
]

We have just closed si

curtailed the volume of re

great number of retailers

ness. While a holiday peri

and to be heartily recomme
the vacation spirit must be replaced by

'

trade building. We must perfect plans fbi

this coming Fall and Winter season.

Anyone acquainted with trade conditions throughout the country
can easily realize that we are facing no easy task—that it will be a

continuous battle, and that the army thai is best drilled and which
has its plans of campaign well prepared, with forces properly equipped
for the fray, is going to be the victor. Preparedness is one of the

great requisites to success, and in these closing weeks of August it

is time to fall into line and get into action.

|
PUBLICITY AS A FACTOR IN SPEEDING SALES

|

NO man who deserves the name of merchant can fail to recognize

the force of advertising in speeding up sales. Progressive
policies and modern plans of merchandising are most needful acces-

that the dealer who has not utilized his

riod in building up prospect lists and
on for the period when there is greater

amount of lime can best he devoted to

his duly to himself or to the industry,

icrchant who is waiting for Fall trade

udied efforts to bring it about is neglcct-

ere can be no resting on past laurels,

igress and achievement.

humid weather, which has

itcrially—a period when a

;al efforts to develop busi-

recreation is very advisable

is now approaching when
ic spirit of enterprise and

a great volume of business

sorics lo success, but unless the purchasing public is made aware of a

store's progressiveness through the medium of advertising propa-

ganda little is accomplished.

At no time in the last ten years has advertising been more
necessary than to-day. Buyers and sellers are too prone to admit

that business is bad and times are hard. This pessimistic wailing

never gets anywhere. It is only in times of stress that strong men
demonstrate llieir abilities to turn failure into success.

Despite the quiet condilions referred to there are talking ma-
chine dealers in this country who have done more business in the

past six months than ever before in their history. They were forced

to realize that it was up to them to do something out of the ordinary,

and this extraordinary effort of salesmanship has brought a most
gratifying reward in the way of larger sales. There are possible

purchasers existent all around us, but they are not inclined to buy
talking machines, records, or anything else unless they are solicited

and solicited in a manner entirely out of the ordinary. Where this

is being done good results arc being achieved.

In the race for business the advertised product unquestionably

has a distinct advantage, for the individual, whether retail customer
or dealer, who is inclined lo hesitate about buying is most likely to

select, when he finally develops the purchasing mood, those products
with which he is directly acquainted, either through personal contact
or advertising.

While advertising is an absolute essential to business success
at all times, it is much more essential to-day than ever before, and
the dealer who maintains a forceful selling presentation of his goods
continually before the public is building up a prestige and a position
which is going to aid him materially in becoming a leader in his field.

Faith, courage, confidence should be the basis of dealer pub-
licity these days. It stimulates and educates the public and helps to
improve and stabilize conditions generally. It may be said the effect

is more largely psychological than real; but after all the industry,
like the individual, can be either buoyant and successful or grouchy
and a failure. To-day the dealer who wins out is the man who puts
forth all his energies in presenting his goods to the consumer by
means of an attractive, convincing publicity, which shows the abso-
lute need of music in the home and how that music may be supplied
satisfactorily by means of the talking machine and its corollary, the
record.

|

GOOD WORK ACCOMPLISHED AT CONVENTION
|

A LTHOUGH it is not likely that for a number of years to come
t-\ the annual convention of the National Association of Talking
Machine Jobbers will be held so far West as Colorado, as witness
the recommendation that the next convention be held at Atlantic City,
the fact remains that the Colorado Springs meeting proved an un-
questionable success in every detail. To Charles K. Bennett, chair-
man of the Arrangements Committee, and to his able assistants,
who worked so indefatigably,- is due most of the credit for the
success of (he meeting. Not a detail was overlooked from the time
the jobbers left New York until the final round of golf. Although
approximately 150 people were in the party, there was not heard a
single complaint, which is the best proof that could be required
regarding the success of the affair. Under the direction of L. C.
Wiswcll, the retiring president, the business sessions were conducted
harmoniously and with snap, with the result that a great amount
of real work was accomplished in the three business sessions.

The World has received many compliments for its enterprise
in bringing to the jobbers the first complete account of the convention
up lo and including the golf scores, which was adequately illustrated.
The majority of the jobbers upon their return to their offices found
The World with a full convention report lying on their desks. It
meant the holding up of presses for a day or two, but it was fell
that the results were of sufficient importance to warrant it.

1

DEVELOPING INTEREST AMONG SALES FORCE I

I T is generally believed among business men that salesmen who
i work wholly or partly on the commission basis are likely to pro-
duce the best results, for a fixed commission proves an incentive to
the salesman to increase the volume of his business and profit directly
thereby—an incentive that is lacking in the case of the salaried man.
It frequently happens, however, that even salesmen working on com-
mission are liable to grow stale and lack interest, and the retailer is

sometimes sorely pressed in the matter of developing plans for
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reviving the interest of his salesmen and s,i„u,la,ing business .hereby.
it has been found practical in many lines of business andpen ar y so m the music industry, to institute various tout "fc

- .Mi
p . awards to develop competition among the selling organi-

ation to the advantage of the salesman himself as well as L housefor which he worts. The prospect of winning a prize, even though
Its Intrinsic value may not he much, arouses the sporting spirit that
exists m the average salesman, and docs more to stimulate him togreater effort than does the prospect of seeing bis commission check
grow. It snnply means the injecting of new iulerest into the selling

Salesmen are only human, and the best and most energetic are
prone at tunes to feel the monotony of their particular vocations
V\ hen some plan ,s developed for breaking this monotony, even tem-porary, the st.mul.niug effect is immediately evident and is gen-
erally more or less lasting.

Some humorist gave birth lo the epigram that most men will do
i agar than they will for a dollar. I, has been proven on

numerous occasions that many a salesman will work harder in an
effort to win a $10 pocketknife than he will when the prospect of
earning $100 extra in commissions is involved. It simply means
appealing to the craving for something new.
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other hues of trade, but it is new in the music trade, and should find
tavor, especially with those big establishments where the visitor is
called upon to pass some distance into the store before coming in
contact with the salesperson.

The average customer naturally likes to receive attention and if

more for ;

properly welcomed at the door of the store, and directed, if not
escorted, to the proper section where the desired articles may he
obtained, soon gets the feeling that his, or her, trade is worth while
It keeps the customer interested, too, while waiting for some busy
salesperson to find time to give the visitor attention.

Another store in the West has worked along different angles. In
tins case a woman has been employed for some time making a close
inspection of the facilities of the store where she is employed and
Mien visiting similar establishments in the same and neighboring cities
with a view to getting ideas regarding improvements that may be
made in her own establishment. This is the proper idea if the retail
store is to be kept well in line with the others of its class. It means
knowing what the other fellow is doing and then trying to improve
upon that work.

KEEPING UP EFFICIENCY STANDARDS

THE DEBUT OF THE PATRONAGE PROMOTER
A I ROMINENT Western retail music bouse has just hired a com-
•npetent former saleswoman to act as an official "greeter" and has
by that action presented an idea that should interest other progressive
concerns u, the trade. The "greeter" in this particular instance is
charged with seeing to it that every visitor to the store is received
cordially, made to feel at home and otherwise insured of a welcome
that is calculated to promote regular patronage. And regular patron-
age is particularly valuable just now.

Having been a saleswoman, the "greeter" in this case is quali-
fied to meet visitors properly and, not being charged with the actual
work of selling, is free to see to it that the customer is accorded the
proper attention even before the salesperson can take charge. The
idea is not exactly original, for similar positions are maintaine<

I T is a well-established business maxim that when business falls 20
1 per cent sales efforts should increase 50 per cent. That is a
yery good policy as far as it goes, but, like so many other ideas,
it should be amplified. If a man lias the power to increase his efforts

50 per cent then he has not been doing the business he should have
done when times were more nearly normal. It stands to reason
that there must be something wrong somewhere if a sales staff can
suddenly do 50 per cent more work simply because business happens
to be dull. If that increase in efficiency were put into effect when
business was normal the profits of the firm would be great enough
to tide over the period of depression. The merchant who allows
bis sales force to give him only half the service of which it is

capable is losing money every day that this condition exists. The
merchant who desires absolute efficiency must demand the continu-
ance of this high sales standard when business conditions return to a
normal basis.

Wholesale Exclusively

gun for B'ar and get results.

Let us help you get that

"Volume."

That's PEARSALL SERVICE

"Desire to Serve PLUS Ability."

10 EAST 39th ST. NEW YORK CITY

SILAS E. PEARSALL COMPANY

IMllllllllllllllllllllllll Illl IIIIIIIHIIIIIIIII Illl I [MnMMii
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The Cheney Factories
Utmost precision of metal parts, mechan-

ical perfection of the Cheney motor, and
unusual skill and talent in the fashioning of
artistic cabinets are demanded in the pro-
duction of Cheney phonographs.

These standards, maintained and elevated,
will keepThe Cheney pre-eminent in quality

Cheney Talking Machine Company, Ch,caa0

The.

The Master Instrument
With the Violin Resonator and Orchestral Chambers
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g
1 he Talking Machine an Important Orches-

|
transactor in Smaller Moving PictureH

11

Keen observers will have noticed that musicocc„p,es a big share of the advertising of" „,mg picture houses. Moving picture m*„
include he musical program in „,eir advertisingand on the printed programs. They are rcaliz-mg more every day the wonderful pulling powcrof music and several theatres have even gone oHie extent of pract.cally featuring the musicmakmg the show itself of secondary consTcra
t.on In large cities where there are moderntheatre, the following expression is the barom-

f„! "
,

drawi"« »' "Let's go ,„the R,a lo (or whatever the name of the showmay be)
;

it has wonderful music "

In the larger theatres, orchestras, organs andPianos supply ,l,e musical entertainment, 1>„,
here exists an undeveloped field in the smaller
heatres for he sale of talking machines. The
talking machine with the prestige of the most
renowned musician, in back of it can and should
be sold to theatre owners, and the dealer who
goes out after this business will not regret it

The modern talking machine gives a perfect
rendition of the artist's performance and the
objection of lack of volume can be overcome by
be attachment of a Magnavox. an instrument
for increasing the volume of sound. Thus the
music can be heard distinctly in every part of
the theatre, and the patrons will derive the
benefit of hearing the great artists and orches-
tras of the world instead of the inferior music
which ,s so prevalent in the smaller theatres.
The dealer who succeeds in placing a talking

machine m a theatre should not overlook the
possibilities for publicity. Money spent for ad-
vertising that gets results is a profitable invest-
ment, and what better avenue of publicity can

ouses
be found than a place of amusement where hun-
dreds of people go dailyi Arrangements might
be made by the dealer lo offer the Ihcatre man-
agement the use of one of his machines free of
charge provided that proper announcement ismade on the screen of the make of machine and
the dealer who supplied il. Here is an adverlise-

Bnm]

Dealers Will Find It

Profitable to Tie Up
More Closely With the i

'Moving Picture Thea-

tres in Their Localities I

better method of advertising—Hie weekly news-
paper with its cold lypc or a notice on the
screen with the talking machine playing ihrough-
out the performance?

Advertising of this kind will not only help
the dealer sell talking machines, but will also
stimulate the demand for records, A list of new
records means much less to the prospeclivc
buyer Hum hearing the record played. Of course
the theatre program will contain a list of the
selections to be played and might even carry the
advertisement of the dealer. Thus when the
record is played the prospect can check it on the
program and the advertisement of the dealer in
a conspicuous place will suggest where the rec-
ord may be obtained.

mcnt which would be read by everyone enter-
ing the theatre. Persons" going to a theatre to
be entertained naturally watch the screen and
read the announcements, and added force would
be given this form of publicity by hearing the
instrument play during the show.
The small-town merchant is especially favor-

ably situated with relation to the above. In the
small town there is only one or at most two
theatres and a weekly newspaper. Practically
everyone in the town and the farmers from the
surrounding country go to a show at least once
each week. In view of these facts, which is the

NEW PERIOD MODEL WINS FAVOR
The Hyatt Talking Machine Co., of Portland,

Ore., is having a great demand for the new
Brunswick period model, Stratford 310, Queen
Anne style. This company, by the way, furnished
Clara Kimball Young, the famous film star, with
Brunswick model 122 during her recent visit to
that city, and received a very interesting letter
of thanks in which she stated that the Brunswick
phonograph was a genuine delight and praised
its fidelity in reproducing the music of the record.

INCORPORATED

The Hopkins Phonograph Si Piano Co., Phila-
delphia, Pa., has been granted a charter of in-
corporation in that State, with $50,000 capital.

Remember, the man of "go" is seldom l^i „„

ShermanJ!lay& Go.

Pacific Coast Distributors

Victor Victrolas

Victor Records
Victor Accessories

Main Wholesale Depot:

741 M ission Street, San Francisco

Branch Wholesale Depots:

AAA So. Broadway, Los Angeles, California

45 Fourth St., Portland, Oregon
Oceanic Bldg., Cor. University and Post Sts.,

Seattle, Washington
427 West First Ave., Spokane, Washington
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Be Prepared; Buy Now

"History Repeats Itself"

"In the fog of doubt and expectancy that beclouds the

judgment of all but the shrewdest talking machine dealers,

as applied to their probable stock requirements for the fall

and holiday seasons, one fact remains—though it may be

forgotten or ignored—to determine the correctness or mis-

take in a decision of what and when to buy.

"The fact is, phonograph products cannot be made over-

night."

Quoted from en editorial in

The Phonograph and Talking Machine Weekly

for July 13, 1921

COLUMBIA
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While Prices Are Down
SHREWD Columbia

dealers are looking
ahead to the big business

that's sure to come this fall

and holiday season.

They're preparing for this

big business with courage
and confidence.

They know that Colum-
bia Grafonola prices have
reached the low level, that

they can sell the latest

models with many modern
exclusive improvements
for /ess money than older

designs ofphonographswith
none ofthese features. They

know that their percentage
of profit remains exactly

the same.

They know that when
they want Columbia Grafo-

nolas, they'll want them in

a hurry.

They know that stocks of

Grafonolas are ample now
—at these big savings—and
that Grafonolas cannot be

made overnight.

Shrewd Columbia dealers

will be prepared. From La-
borDay toNewYear'sthey '11

cash in on the courage and
confidence they show now.

COLUMBIA GRAPHOPHONE COMPANY
NEW YORK

GRAFONOLA
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A Service You Have
Been Looking For

Here are four products, vital to the operation of every retail phonograph

establishment. We can ship them to you on 24 hours' notice* at money

saving prices.

Stringbutton Delivery Bags

An assortment of quality papers and a variety of beautiful two-color

designs featuring all prominent makes of records to choose from.

Ten and Twelve inch, Plain* or Printed.

Stock Record Envelopes '

Choice of 110-lb. Brown Kraft or 150-lb. all-sulphite Green, tough

and durable. Plain, single or double faced. Printed with ruled

inventory form if desired. The best made and most serviceable stock

envelope on the market. Furnished in ten and twelve inch sizes.

Corrugated Pads

"

These double faced corrugated paper cushions come in both ten and

twelve inch sizes, furnishing excellent protection for your customers'

records.

Supplement Envelopes
Size 5y$ X 7'/,. Made in white and colored papers, imprinted with

your name and address. Choice of several attractive designs which

can be changed every month. Read notice at right.

THE H-W SERVICE
is national in scope, available to dealers in every State. It is the only com-

plete service of its kind. Our products are manufactured from the best

grades of paper, and are sold at the lowest prices that can be quoted on

goods of like quality. They are the result of practical knowledge of

Dealers' Needs and Talking Machine merchandising.

•llomn mnrked w n nftur ntepipt of onlor.

Let us

address your

supplement

envelopes

each month—
In conjunction with

our supplement envel-

opes, we offer you an-

other service which re-

lieves you of all the

worry and bother of

addressing the envel-

opes by hand. The cost

is very reasonable. We
bond ourselves certify-

ing that your list of

names will not be used

for any other purpose.

Full Particulars Upon

Request.

HALSTED WILLIAMS CORPORATION
815-819 MONROE STREET

BROOKLYN. N.Y.

Fill in the coupon — Mail it today—and let us tell you in detail about H-W Service.

HALSTED WILLIAMS CORPORATION,
815-819 Monroe Street, Brooklyn, N. Y.

Please furnish complete information regarding the H-W Service, without obligation on my
part.

We carry Victor Columbia Edison Sonora Brunswick

Pathe ....and

Jar . Name.

Address _

* City.
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(^-operation Among Talking Machine Deal
ers and the Benefits to Be Derived By D. G. Baird

The old motto, "United we stand, divided we
fall," is just as true to-day as it ever was; and
it has always been true. Co-operation is bene-
ficial to all parties concerned' and, if properly
directed, harmful to none.

Talking machine dealers should organize in

every town where there are two or more dealers.

They should organize for the purpose of edu-
cating the people of their communities to a

greater appreciation of music, especially the
music of the talking machine. They should or-
ganize for mutual protection against crooks,
dead-beats and unethical dealers. They should!

organize for the purpose of promoting better

merchandising in the individual shops. They
should organize for the purpose of forestalling

any sales stunts that might be harmful to the
business in general. They should organize for

the purpose of securing better displays at fairs

and other public places. They should organize
for the purpose of prornoting harmony and good
will among themselves.

There may be other reasons why talking ma-
chine dealers in every town should form local

associations, but these will suffice for the pur-

poses of this article, which are merely to show
the importance of such co-operation. Taking
these up in order, then:

For Better Publicity

Very few dealers, comparatively speaking, arc

able to advertise as much as they miist if they

are to educate the public to the talking machine
habit. The sale of the talking machine has been

phenomenal, it is true, but nothing like what it

could have been made. Not only so, but the

first burst of enthusiasm for the talking machine
is passing and we are now in the midst of a

situation that calls for greater effort than the

majority of dealers have been accustomed to

expend in their efforts to provide music for the

nation. Dealers are few indeed who are able to

invest enough in newspaper advertising to make
their publicity pull as it should, to say nothing

ol undertaking a campaign of general publicity.

By co-operative advertising, a number of deal-

ers could run enough display publicity in the

local papers each week to undertake an educa-

tional campaign, while keeping the "talker" idea

in the minds of the people all the time. In this

way dealers would be able to ask and get con-

siderable assistance from the manufacturers also.

The association would, of course, have a name,
such as "Associated Talking Machine Shops"
or "Community Music Shops," and all publicity
would be over the name of the organization and
would carry the names of the individual members
at the bottom of the advertisement. In order
that all might fare alike in the direct benefits
from such advertising, the names of the mem-
bers should be arranged in alphabetical order
and then rotated, the name heading the list in
one advertisement going to the foot of the list

in the following one, and so on. The name of
no talking machine would ever be mentioned in

Publicity; Protection;

Better Merchandising;

Credits; Displays \at

Fairs—Can Be Han-

dled Co-operatively

this publicity and all makes would profit alike

from it.

The amount of space taken by the association

would, of course, depend upon the strength of
the organization, but whatever the size of the

display may be, at least one advertisement each
week should be run in the local papers. An
association composed of, say, ten or twelve deal-

ers, in a large town or a city, might very well

run thirty inches in each paper in the city each
week. Smaller organizations would be bound to

use less space because of the expense.

In addition to the general advertising, indi-

vidual dealers would continue their own pub-

licity or not as they saw fit.

For Mutual Protection

Every talking machine dealer loses a consider-

able amount of money each year because of

skips, dead-beats, returned machines and un-

ethical dealers. They have no means of check-

ing tip on prospective customers; they know

little or nothing about the credit records of

those to whom they entrust their instruments.
The result is that entirely too many people are
making a practice of buying a handsome ma*
chine on terms and immediately thereafter re-

moving to another address without taking the
trouble to notify the talking machine dealer from
whom they have made their purchase.
Another very common practice that seems to

be gaining in favor with the dead-beats is that
of getting a fine machine for as small an initial

payment as possible and then neglecting to pay
any more on the contract. The first payment
lapses for a week or so, then the dealer sends
a nice statement just as a reminder. This is

ignored and the dealer sends another statement
and another. He goes in person to collect and
is put off with plausible excuses and promises
to pay. Finally he takes back his machine, after
it has been used for several mouths, and the

dead-beat goes right over to another dealer's and
gets another machine and does the same thing.

In a large city where there are many dealers, a
dishonest person may do this for yt-ars without
ever being suspected. One dealer doesn't know
that the beat has already beaten one or more
other dealers and has no means of finding out.

With an organization, dealers could readily

check up on such crooks and save themselves
immense sums of money every year by refusing

to entrust their instruments to those who were
known to have beaten another member of the

association.

Unethical business practice on the part of any
dealer or individual could be stopped. The elec-

tric specialty shops of Detroit recently formed
an association very similar to the one here pro-

posed for talking machine dealers, and one of

their first acts was to put a stop to the practice

of certain people who were making a business of

buying up slightly used laundry equipment and
advertising it for sale as new goods at cut prices.

To do this, the officers of the association simply

went to the newspapers and explained the situa-

tion, whereupon the papers rejected all subse-

quent ads of the kind.

Every day there are being advertised in the

newspapers of the country supposedly new,
standard talking machines at $15 and up. An
organization of dealers could stop this at once.

{Continued on page 17)

There is a "short method" for the building

up of a successful retail Victor business

"Victor Exclusively"

ORMES, Inc.
103 E. 125th St. Wholesale Exclusively NEW YORK
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PHONOGRAPH
Qlie Aristocrat of Phonographs

Backed by a Well Financed and Long

Established Organization

A message of vital impor-

tance to phonograph mer-

chants who have a right

to know the facts.

T?IFTY-SIX years ago, in

r 1 865, The Widdicomb Furni-

ture Company was established at

Grand Rapids, Michigan. It was

organized by men of vision who
were master cabinet makers, and

who saw the growing demand for

fine furniture.

In fifly-six years this organization

has forged ahead until today it stands in

the fore rank of this particular industry.

It is known, wherever furniture men

meet, for the superiority of its product,

exquisite workmanship and perfect cab-

inet design.

Mot long ago this same organization

witnessed the demand on the part ot

America for a phonograph which., aside

from being a perfect musical instrument,

would be decorative as well and lend

enchantment and beauty to the home.

In other words, it saw the necessity

for phonographs of lino cabinet design—

such cabinet design as Widdicomb

placed in its well-known furniture—and

the executives of the company deter-

mined to investigate the phonograph

market.

Their survey proved to he a revela-

tion. The)- found that phonograph mer-

chants and music lovers received their

ideas with open arms. They were more

The New-Day Phonograph

1805. should 1

nri. Ii Ir.. therefore,
WIiMIidiiiI) Furniture

culture dMljtnrrn Nine*
lir ImdrrH of this new-
.notiruph. Wlddlromb

lirlre from JSIO 00 >

than ever convinced that there existed a

great demand for a phonograph of artis-

tic merit.

But they did not at once put their

ideas into practice. They called to-

gether experienced phonograph men
from different parts of the country; men
who had had long years of experience in

the practical end of phonograph making.

These experts, together with the

Widdicomb cabinet makers, worked for

two years before the first Widdicomb
phonograph (now entitled The Aristo-

crat of Phonographs) was completed,

When it was shown to a limited num-
ber of well-known phonograph mer-
chants it created a sensation. It con-
tained many exclusive features and it

was the first lime that a phonograph had
been designed which contained beauty in

appearance and exquisite musical quali-

ties as well.

Today the Widdicomb phonograph

holds a unique position in the trade. It

is backed by one of the old line com-

panies of the United States. It has un-

qualifiedly received the endorsement of

the greatest phonograph merchants.

Thousands of Widdicomb users have

pronounced it the finest machine on the

market, both in appearance and tonal

qualities.

At present the Widdicomb franchise

is being offered to a limited number of

dealers; to phonograph merchants who

are interested in an organization of well-

established business policies and which is

known throughout the United States for

its integrity and sincere business quali-

ties. To these men we are able to offer

an exclusive franchise which will be a

profitable, paying one. If you are in-

terested, write us and we will give you

the full facts.

The Widdicomb Furniture Co., Grand Rapids, Mich.

The Widdicomb Phonograph plays all records. Our tests show that it plays all records better. This is a claim that the

Widdicomb ran back up by actual demonstration. The new Widdicomb Vibrationless Amplifier ( patented) gives the Widdi-

comb supremacy of tone. This tone chamber eliminates vibration and metallic harshness. It does full justice to the lower

as well as the higher musical notes and reproduces with equal prominence the deeper and richer tones of orchestral records.

Let tis tell you more about it. Write for our new catalog. (55)
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CO-OPERATION AMONG THE DEALERS
{Continued from page IS)

Another thing the electrical dealers did was to
put a Stop to the practice of giving prizes with
purchases. Several members of the association
were in favor of giving prizes—thought it would
encourage buying—but the majority succeeded
in showing that there is no end to the prize-
giving practice. If one dealer gives an album
another will give an indestructible needle, an-
other will give half a dozen records and another
will go them one better in some way.

ll may be objected that talking machines are
sold at the manufacturers' terms, but so arc
electric washing machines, ironing machines,
vacuum cleaners and other specialties. Yet the
electric specially dealers of Detroit have found
an organization essential to the well-being of
the individual dealers.

For Better Merchandising
An organization of the talking machine dealers

of a community would not only forestall any
unethical practices on the part of dealers or in-
dividuals, but the old proverb tells us that "two
heads are better than one." Each dealer has
some idea that the others do not have. One
may have a better method of approaching pros-
pects, another a better method of display, an-
other a better system of making collections, an-
other a better system for obtaining prospects.
Such ideas should be pooled in the interest of all.

When you, Mr. Dealer, pass your competitor's
shop, do you take the opposite side of the street
and walk with your head down or turned away
from the other 'dealer's establishment? You
should take about five minutes to step right in

and say, "Hello, Billl How're things going to-
day? What's this new wrinkle you're trying out
here?" In other words, each dealer should not
only feel free to visit every other shop in his
city, but he should do so. It would be well to
have an agreement that every member of the
association must visit the sliop of at least one
competitor each week. When he makes such a
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dealer should, of course, be perfectly
rank in making criticisms or in asking for in-
formation. Pass along ideas one to another.

For Better Displays
Another thing that the electric specialty deal-

ers already referred to have done was to obtain a
separate building for their display at the State
fa.r which meets in the city each autumn. This
was done for two reason s-because heretofore
the dealers have been compelled to accept any
k.nd of display space they could get, and because
they wanted to take advantage of the single
effect of a display of electrical goods exclusively.
At such a place as a State or county fair

there are so many things to distract the atten-
tion that the individual dealer can get little in-
terest in his particular line. Mrs. Housewife may
be very anxious to have a talking machine in
her home, but just as she approaches a talking
machine booth she sees an electric washing ma-
chine -and she immediately remembers that she
needs a washer. She is not able to buy both,
and the result frequently is that she buys neither.
With a separate display, talking machine deal-

ers would have greater competition among them-
selves, but there would be no competition from
other dealers and far more machines would be
sold, thus benefiting each dealer, as he would
very naturally get his share of the increased
number of sales.

A Suggestive Constitution
An organization of talking machine dealers

such as has been suggested would necessarily
have to draw up a constitution. Each group of
dealers coming together for the purpose of or-
ganizing would decide on its own constitution,
but the following points might prove to be at
least suggestive:

We, the undersigned individuals, firms and
corporations, engaged in the retail talking ma-
chine business in Boomville, Maryland, have or-
ganized into an association hereafter to be
known as the "Community Talking Machine
Shops."

The primary purposes of this organization are

to promote a more universal appreciation of
music as rendered by the talking machine or
phonograph; to promote efficiency in the business
of their distribution: to guarantee quality prod-
ucts, fair dealing and prompt service; and to
render our customers greater service and pro-

This association shall, therefore, be governed
and regulated by the following constitution:

! of the Colt

motcil by the

ami shall submit all complaints against oilier members to

6. A majority of the members, consliluiing a quorum,
shall haW (lie power to arbitralc nil difficulties between
members or bciwcrn llie associaiion and any member, anil

all shall abide by the verdict so rendered.

7. By a two-thirds vole of iis members, this

may expel any member (or violation of Ibis ci

fir any oilier ollt-nsc.

8. APplicationi for membership shall be passed upon by

nd the dec

Ir.-ady men

ing. The

; alTcct I ho

Continued ou page 18)
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IMPORTANT TO THE TALKING MACHINE TRADE

Record Albums
Yes, Price is one point.

But so is Quality another point.

Quality and Price must be considered

together. "National Albums" are unsur-

passed and seldom equaled in Quality.

They give permanent satisfaction to the

user. Please your customers. Write us

for price list.

SELECTING THEIR FAVORITES

NATIONAL PUBLISHING CO., 239 S. American St., PHILADELPHIA, PA-
THE PERFECT PLAN

CO-OPERATION AMONG THE DEALERS
(Continued from page 17)

CHRISTIANSON CO. IMPROVES STORE VICTROLA SURVIVES PUEBLO FLOOD

9. AH assessments

lln's association shall

tier* shall he liable I

after due notice in v

after » public reading uf die proi

lion nl two regular meeting! bcfoi

this

>rrtjr of the

In wilncu
whereof we huvc hereunto subscribed

The Dues
Each association will determine what tines

rind assessments shall be made, bciug governed
largely by ihe amount of publicity contemplated.
A fairly strong association would do well to
make the dues $20 a week for the first four
weeks ami $10 a week thereafter for all members.
Almost all the money tlius collected would go
into publicity, as there would be little expense.

Regular meetings should be held once a week
a! some regular meeting place and attendance
should he regular and prompt. Proprietors only
slum hi attend these meetings and discussions
should be confined to subjects of common in-
terest and helpfulness. If possible, meetings
should be held elsewhere (ban in the shop of
one of the members. Some reliable advertising
agency should be given the account.

Establishment Modernized by the Addition of
Sound-proof Booths, Record Card System and
a New Piano Department

Racine, Wis., Aug. 3.—The establishment of the
Christianson Bros. Co., of this city, has just been
completely remodeled, and modern methods of
handling records and lalking machines have been
installed.

Nine sound-proof booths have been constructed
for record and machine demonstration. They
are furnished with wicker settees and chairs to
accommodate three persons in each. A feature
of the establishment is the new card' system for
handling records, with facilities for handling
25,000 discs. The firm has already stocked up
with 20,000 records and has arranged them along
the wall directly opposite the line of demon-
strating booths. An addition has also been con-
structed on the rear of the establishment which
will furnish space for a piano department.
The Christianson Bros. Co. will celebrate its

twenty-fifth anniversary this month. The busi-
ness was established in 1897. H. C. Christianson

president and treasurer, and E. M. Christiau-

Victrola VI Plays Perfectly After Having Been
Under Several Feet of Mud and Water for
Over One Hundred Hours

Neither fire nor flood, apparently, has any
material effect upon the playing qualities of a
well-built talking machine. Numerous cases
have been cited where talking machines have
been burned or soaked and yet when rescued

It i always a good selling point to presume
mar your competitor is cleverer than yon are.
When you are making suggestions never think
that he may overlook their weak points.

VELVET COVERED TURNTABLES
ADD TO THE QUALITY OF MACHINES

Its Music Can't Be Stopped
have been able to operate perfectly, even though
the cases were somewhat damaged.
The accompanying photograph shows a Vic-

trola VI which survived the recent Pueblo, Colo.,
flood, in a measure. The .instrument was among
a number in the basement of the Knight-Camp-
bell Music Co. store in that city. It was under
several feet of mud and water for over one hun-
dred hours, but when brought out and dried off
was able to play without any special adjust-
ment. The machine was placed upon a pedestal
in the Knight-Campbell Co.'s show window,
with the dried mud still clinging to it, and at-
tracted much attention.

THE BEST TALKING MACHINES ARE EQUIPPED WITH

A. W. B. BOULEVARD VELVETS
GRAND PRIZE-GOLD MEDAL, ST. LOUIS EXHIBITION

WRITE FOR SAMPLES AND PRICES

A. WIMPFHEIMER & BRO., Inc.
450-460 Fourth Avenue, New York

ESTABLISHED 1845

WHO WILL "JOB" IN JAPAN?
Great Operatic Artists Score Big Hits in Flow-
ery Kingdom—Who Will Annex Territory?

Mmc. Galli-Curci, the famous soprano, and
one of the popular Victor artists, is expected
to sing the first two weeks of November in

Tokio, Japan. In view of the fact that Mischa
Elman and Mme. Schumanu-Hcink, both Victor
artists, appeared in concert during the last few
months in Japan, it is evident that there are
great possibilities in the way of Victor record
trade in that country. It is now up to some
enterprising jobber to annex that territory. If
the Oriental ear can become attuned so readily
to our Western music there is no reason~in the
world why records should not have a tremen-
dous market among those enterprising Yankees
of the East.

An attractive talking machine establishment
was added to the music stores of Newburgh by
the recent opening of the Portable Phonograph
Shop, on Williams street.
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How to Win—Sell by System
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AIN'T WE GOT FUN
VOCAL

4325IAjn't We Got Fun. Tenor. Billy Jones
» to.-™.. [I Like It. Tenor. Baritone Duet. - Billy Jones, Ernest Hare

DANCE
4368{Ajn't We Got Fun. Fox-trot. Erdody's Hotel Pennsylvania Orch.
ioi„.-.sc.[AU For You. Fox-trot. - Erdody's Hotel Pennsylvania Orch.

ALL BY MYSELF
4355JA1J By Myself Contralto, Vaughn De Leath
.om ^ [Who 11 Be The Next One. - . Contralto, Vaughn De Leath

PEGGY O'NEIL
4329JPeggy O'Neil. Tenor and Quartette. - Sam Ash, Shannon Four
io i„.-8Sc. [The Last Little Mile Is The Longest. Tenor - Lewis James

Records
General Phonograph Corporation

OTTO HEINEMAN, President

25 West 45th Street, New York City
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How to Increase Talking Machine Sales by
f,he Repetition of Selling Points , ByGeraldL.warte„

It is human nature to exaggerate a little bit.

The average story which is originally told in
true form scarcely resembles itself after it has
been told a half-dozen times, merely because the
tendency of most individuals is to add a little

to what has been told. It is particularly true of.
a ch.ld who has seen a doieu soldiers marching.
When she tells her story the first time she states
she saw about eighteen or twenty soldiers, and
as she repeats it the number grows until the
listener believes that she saw a small army.

Repetition in selling is necessary, but not
exaggeration. Repetition of the main talking
po.nts of an article greatly increases the oppor-
tunity for a sale, but it is absolutely essential
that one should stick to the original story and
not exaggerate.

The law of repetition is one of the most
fundamental and important laws in selling
although it is seldom taken advantage of by the
average person in selling a talking machine The
tendency is to state the dominating points of
the machine to the prospective purchaser and
then talk about other less important facts until
the sale is cither closed or lost. Many sales-
men, having given all the main points at first,
hesitate to enumerate them again for fear of
boring the customer, thus making a common
mistake.

From the report of a well-known psycholo-
gist who has worked out a chart on the laws of
repetition, which chart recently appeared in one
of the leading business magazines in the coun-
try, it has been shown that any short poem or
statement of facts, when read to a group of
people ever, thirty seconds, had to be repeated
eleven times before it was thoroughly memorized
or all the important points understood. When it
was read every two minutes apart it required
eight readings and when read every ten min-
utes it required five readings.
What has this, then, to do with the sale of

talking machines? Simply this: In a sale which
usually requires an hour or more it is necessary
to repeat to your prospect the leading features
of your machines from five to eleven times be
fore the prospect is thoroughly familiar and un-
derstands exactly the most important points ofyour machine. This does not mean that thesalesman should name these three or four main
points to the customer. Talk about other fea-
tures lor about two .ninnies, and then repeat the

ma,,, points again in the same language as the
first tune, keeping this „p every two minutes
unti ,t has been done seven or eight times,mat would be monotonous and would probably
lose the sale.

The correct way to apply the above law is to
first analyze the product thoroughly. What are
the three or four main and supreme .talking
point, about this particular talking machinewinch is to he sold? Let us say
First-The Wonderful Beauty of the Cabinet.
Second—The Sweet and Natural Tone Quality
Third-Absolute Durability of the Motor
Fourth-Value and Comfort to Any Home,
lire order of the above may be changed ac-

g Repetition Is One of I
I the Most Fundamental 1
1 and Important Laws I
i in Selling, Although 1

It Is Seldom Applied I
Ullllliilljiii

cording to personal opinion, but no doubt all
Will agree on tlie points themselves. Now, then
the work in hand is to impress these points on
the prospect so that they are indelibly im-
printed upon his mind. Saying them once or
twice is not sufficient. They must be repeated
again and again in different words and phrases
during the sales talk before the customer really
grasps their full meaning.
Let us take a concrete example, for instance,

of a salesman selling a talking machine. He
starts out by calling the attention of the pros-
pect to the exquisite beauty of the cabinet.
Tins is a point that he wants to thoroughly im-
press. He dwells on the grace, ornamentation
and design of the cabinet. If a period style, he
names it and gives a short insight of the history
of the period. Then, as less important details,
be may speak on the construction of the cabi-
net, dimensions and a few seconds' talk about
the company which makes the product, its vast

resources and responsibility, the crcativcncss
and originality of its designer. He allows
this to be thoroughly imbued in the mind of
the customer and ends by leaving out small
details and remarking about the general appear-
ance of the machine.
The second important point is the tone qual-

ity which requires a demonstration. This should
last only long enough to substantiate the state-
ments he is making about the tone, regarding
its naturalness, volume, clearness, avoidance of
scratching, and ability to control, etc. When
these facts have been brought out the demon-
stration should cease. A few moments may then
be consumed in speaking of the construction of
the tone arm and reproducer, of what it con-
sists and how the tone is produced. The main
point which lias been driven home is that the
tone is remarkable.

The third feature is the motor, which is dem-
onstrated as being noiseless, durable, even and
true. Its mechanical parts arc shown to the
prospect and it is explained why it is a motor
of highest quality. At this point the accessories
of the machine may be mentioned, such as (he
value of the automatic stop, albums, or whatever
"extras" the machine may have,

Last of all the salesman, having spoken in de-
tail of the talking machine itself, starts upon the
value of the machine in the home of the pur-
chaser and the comfort to be derived from its
use, playing upon the imagination of the cus-
tomer and making a delightful picture of the
machine surrounded and enjoyed by the cus-
tomer's family. Furthermore, he calls attention
to the social prestige derived from having a
machine of as high a standing as the one he
sells in their home.

But is the sale completed now when the sell-
ing talk is finished? Usually not; for our law
of repetition shows that all (hat has been said
by the salesman has not been thoroughly learned
by the listener, since it requires repetition to
absolutely impress it upon the customer and
make him thoroughly undersland what has been
said.

Perhaps if the prospect had a liking for the
particular type of machine shown lo him before
lie came in to see it, he may buy upon the con-
clusion of the first talk, but if he were in an
open state of mind it is safe to say that he must
have more time to study it over and deliberate

Read This Letter"
THE CELINA SPECIALTY CO

CELINA, OHIO

Ashtabula, Oblo. July 0, 1021,
Gentlemen :—I received ttio Model "It" cabinet ami wish to my that

It Is the Quest piece of furniture I ever used In ttils business.
I have been In the business quite n few years, and can truthfully

aliile that It Is the nicest Phonograph I ever used. I am keeping It oil
tlie floor for n sample. I Intend to use another of your Commie Models
wlilcb one Is the nest best to the "P."?

Kindly give me this Information at your convenience.

Yours very truly.

(Signed) P. K. JAMI13SON.

Little comment is necessary on this letter, which points out
again the quality of our cabinets. The letter is remarkable only
in that it is significant of the superiority of all Celina-built
cabinets.

The Celina Specialty Co.
Celina, Ohio
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After You Buy Phonographs

You Want to Sell Them
This is when you most appreciate the Granby intensive

Co-operative Service. This is when the value of the

Granby selling franchise is demonstrated most con-

clusively.

As soon as you put in an assortment of our famous Period

styles, you get the immediate benefit of our co-operative

advertising and selling campaign.

Your sales are stimulated—more than that—the instru-

ments are actually sold in quick time. You make your

turn-over and profit right then and there.

Get the details of this unusual selling franchise and

DO IT NOW!

GPANBY PHONOGRAPH CORPORATION
HN ORF OUK-V I R G I N I A ©

• Jac/oiy • NewportNews*' •>



THE TALKING MACHINE WORLD 21

REPETITION OF SELLING POINTS
(Continued from page 19)

on the matter. It is here that Hie mistake is

usually made, for the average salesman, not
wishing to repeat the above sales talk, starts on
some other less important phase of the talking

machine instead of trying to keep the customer's
mind intent upon the main points of the instru-

ment. The correct procedure is to start over
again on point 1 and take them up one by one,
speaking upon the main points in general and
wording the previous statements a little dif-

ferently.

The four main features themselves should be
talked of and no minor points or small details

given as in the first talk. It will only require

about one-half the time to give it the second
time, and at its- conclusion the prospect should
again be given time to deliberate. It may be
necessary to go through this procedure four or

live times, but the idea is to keep impressing
the main features of your machine upon your
subject's mind and not give any time to ponder
over small and irrelevant details, until the cus-

tomer knows the main points about your prod-

uct by heart and cannot entertain any thought

towards any other make. It is then compara-
tively easy to close the sale.

In setting forth the above, the writer realizes

that there can be no hard and set rule for sell-

ing talking machines. Circumstances alter cases

and each customer must usually be treated and
talked to a little differently than the next one.

The one point to remember, however, and which
absolutely holds true for all, is that you must
repeat your arguments again and again, wording
them differently, but driving them deeper and

deeper each time, if you wish to have them im-

pressed upon the customer and sell the machine

EFFECTIVE EDUCATIONAL WORK

Miss Streeter, of Victor T. M. Co.'s Educational

Dspartment, Visits Southern Cities—Appears

Before Important Organizations

During her recent tour of the South Miss

Margaret M. Streeter, educational representative

of the Victor Talking Machine Co., delivered

lectures before many of the important clubs and

organizations in that section. She spoke on the

great civic and commercial value of good music.

Among the cities visited by Miss Streeter were

Mobile, Atlanta, Augusta, New Orleans and St.

Augustine. Among the clubs before which she

appeared were the Kiwarns, Rotary, mothers'

clubs, parent-teacher associations, lodges, literary

clubs and musical clubs.

As a result of her tour, many influential people

in these cities are now constructively thinking

and working for the advancement of music in

their respective communities and, of course, have

been well posted by Miss Streeter on the value

of the Victrola and Victor records as a vital

means to this end.

50=50 ON TELEPHONE DIRECTORY HOW TO INCREASE RECORD SALES
Peerless Phonograph Shop, Colorado Springs,
Holds Four Out of Total of Eight Listings
Under Heading "Phonographs" in Directory

The Peerless" Phonograph Shop, Colorado
Springs, Colo., a modern establishment that
would do credit lo a number of larger cities,

attracts attention not alone from the fact that
it lias handsome quarters, but from the more

Exterior of Peerless Phono. Shop
Important fact that of the eight listings under
the head of "Phonographs" in the local tele-

phone directory the Peerless Phonograph Shop
holds four, or an even SO per cent. First conies

the "Brunswick-Columbia-Vic tor agency," then

Hie Columbia and Victor names listed first, and
finally the Peerless Phonograph Shop itself—

a

clever stunt.

THE MERCHANT'S OPPORTUNITY

The present attitude of the customer is lb,e

live merchant's opportunity. It gives him a

chance to prove his right to the place he holds

in the chain of distribution. It puts him on his

mettle. It forces him to plan and to work. It

keeps him moving.

Business is made—not born. It is a human
achievement, the fruit of human intelligence

backed by human endeavor. It is reared -story

by story like the buildings which bouse it.

When business builders cease striving busi-

ness halts, wavers and declines. Conditions

may help or hamper its advance, but the human
element eventually makes or mars its steady

progress.

Ruth C. Davis Gives Her Ideas, Thanks to

Enterprise of John Elliott Clark Co.

Ye Terrier is the title of a very well-edited
four-page monthly which the John Elliott Clark
Co., Victor wholesaler. Salt Lake City, Utah, is

issuing. It has many stimulating and educa-
tional articles which must have a strong and
favorable influence. In the July number Ruth
C. Davis, of the Glenn Bros.-Robcrts Piano Co.,

Ogden, is announced as the winner of a prize
offered for the best paper on "How Best to
Increase Red Seal Sales," which is worthy of
reproduction

:

"First of all know your records and be able to

intelligently pronounce both the name of the
artist and the record. Be able lo bring out the

smallest details which might be of interest lo

the customer. Catch the customer's interest at

the start, perhaps by dwelling on ihc artist who
makes the record, or by calling to his alien-

tion a certain passage in the number which is

particularly beautiful. In selling Red Seal rec-

ords to a person who has not been in the habit

of purchasing ihcm I think it is best lo slarl

with something light, such as 'At Dawning,' by
McConnack; 'Four-leaf Clover,' by Williams,
and 'Mighty Lak a Rose,' by Farrar, When
your customer learns the beauty of Red Seal
records and understands the wonderful artists

who make them it is easy then to lead up to the

sale of the opera records and something in the

symphonies. In Ihe sale of opera records the

salesperson cannot know too much about the

different operas. I would recommend very
strongly for all persons engaged in the selling

of Victor records to study thoroughly ihc Victor
book of the opera. The more you know about
the opera the more intelligently you can sell

Red Seal records. But, again I say, the impor-
tant thing is to know your records."

FILE PETITION IN BANKRUPTCY

A petition in bankruptcy has been filed against

Bessie li. Lubin, doing business as the Lexing-
ton Grafonola Shop at 1773 Lexington avenue,

New York, by J. F. Rothschild, on a claim of

$600. It is stated the liabilities arc about $3,500

and assets about S2.S00. Susan Brandcis has
been appointed receiver.

Will iB. Hill, who handles the Columbia line

in Bowling Green, Ky., is enjoying a trip to

Europe.

WILL INTRODUCE NEW MODELS

Serenado Mfg. Co. Will Produce New Line of

Upright Models—Ready for Trade Shortly

Cf.uar RArins, Ia., August 6.—The Serenado Mfg.

Co., of this city, will announce very shortly a

complete new line of upright machines. This

company introduced ils various models several

years ago, and, after a careful study of the deal-

ers' and public's requirements, designed a new

line of instruments in accordance with the data

at hand.

These new designs have been inspected by

many of the Serenado dealers in the Middle

West, who have visited the company's executive

offices in the past month, and, without exception,

they are enthusiastic regarding the dislinctive-

ness and beauty of Ihe cabinets. The Se

Mfg. Co. expects to start shipping its

about the middle of this nionlh.

Economy is simply a study of the problems of

income and expenditure.

Four Vital Points
INTELLIGENCE, sincerity, skill, and an
1 organization trained in analyzing problems

from the Dealer's viewpoint are distinct "con-

stituents" of the C. C. Mellor Company's con-

ception of service for Victor Dealers.

Can you think of any way in which such service

would be beneficial to your business these days?

C. C. MELLOR COMPANY
Victor Wholesalers

1152 Penn Avenue

PITTSBURGH, PA.
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AEOLIAN JOBBER EXPANDING

Musical Products Distributing Co. Increases
Scope of Activity—B. D. Colen Is President
of Company—Has Strong Executive Force

The Musical Products Distributing Co., New
York, which was formed recently, is meeting
with gratifying success as wholesale distr

in th. metropolitan territory (or Aeolian-
lions, Vocation records and Mel-O-Drc

operation this company is giving Vocalion
dealers.

itli Mr, Cole M. Mitchell

M Wale and D C Pettier, formerly'
with the Aeolian Co.

oils. np;i itly

f
TWO PATHE DEALER-COMPOSERS

New Yorkers Display Tlieir Ability in Field ol

Composition—Win Fame and Compliments

MICA
DIAPHRAGMS

btolutely Guarantt td Perfect
t the i-r--i India Mica direnly.

e su|>ply the tar/;cs< Phonograph Manu-
facturer*.

A«k fof our quotation* and iambics before

placing your order

American Mica Works
47 West St. New York

i the Pathe

i Palhfi rc-

icncc in Hie

ARTISTIC VICTOR_WINDOW DISPLAY

Unique Window Prepared by Victor Advertising

Department—Suitable for Use the Year Round

The advertising dcparlnient of the Victor

Talking Machine Co. has prepared a very unique

window for Victor dealers to use (luring the

month of August. It is of such a design that

it can be used at almost any other time of the

B. D. Colen

of its activities) and at ihe present time is scr

a large number of Vocation dealers in this

Nankivcl, Mr. Lewh

direction <>f Mr. Na
estra under the

Anns" is one of

por ory.

D. D. Colen, president of the company, is well

known in Ihe talking machine field, having been
secretary of the Emerson Phonograph Co. for a

number of years. He has made a (borough study
of the selling problems of the dealer, and his

intimate familiarity with the wholesale division

of the industry is reflected in the practical co«

VAN OLINDA JOINS THOMAS STORE

Albany, N. Y., August I.—Edgar S. Van Olinda,

well-known local musician, has become asso-

ciated with the Thomas Music Store, Inc., 101

North Pearl street. The establishment handles
pianos, Victrolas, sheet music and other musical

instruments and supplies.

draped base, is

model Victrola,

own it.

reads:

of the window, raised about a

!oor, on a red vclour or plush

set a shipping case of a floor

Toward the slreet appears the

the case which shows the Victor trade-

3vcr the case is suspended a card which
'There is a Victrola for you in this box.

i and let us tell you how easy it is to

On Ihe left a card is suspended which

"With the popular-priced Victrola, the

music of all the world is yours." On the right

is a card which reads: "No other instrument is

so worthy of the hours you, your family and
friends will spend with it."

Behind each card is pasted a large red arrow,

and in each case the arrow points at the Vic-
trola case, On the floor at the left and right of

the case arc three records mounted on small
stands. At night time a spotlight can be used
to illuminate this display.

WIDE-AWAKE DEALERS
are increasing their profits through the sale

of De Luxe Needles

Before you place your next order write to

us for samples and full particulars about

DE LUXE NEEDLES
Duo-(|one Company, Incorporated

Sole Manufacturers of De Luxe Needles

ANSON1A, CONN.

DON'T FORGET THESE FACTS

Perfect Reproduction of Tone No Scratchy Surface Noise

PLAYS 100-200 RECORDS

Three for 30 cents (40 cent* in Canada)

Medium Tone
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Van & Schenck's great"Wang Wang Blues
and "Ain't You Coming Out Malinda?" are
these comedians' cleverest hits. They'll
take like measles in a seminary. A-3427.

Columbia Graphophone Co
NEW YORH

BECKHARDT NEW CREDIT MANAGER

Assumes Important Position With the Granby
Phonograph Corp., of Norfolk

Norfolk, Va., August

manager of a large orga
ices of a man of cxc<

Granby Phonograph

Mr. Hccklianlt is technically trained for his

tfuties and is a graduate of (he College of the

City of New York. The Granby Phonograph
Corp. is noted for the strength of its personnel

and I. Dcckhardt is a typical executive of this

rapidly growing organization.

TO REMODEL LAZARUS STORE

Contract Placed With Van Veen & Co. for Com-
plete Interior Equipment

Leon Tobias, secretary of Van Veen & Co.,

Inc., has announced that Sol Lazarus, enterpris-

ing New York talking machine retailer, has re-

olhs, record rack system^ arch column treat-

ment and the renovation of his old equipment.
It is predicted that when the work is completed

PROVIDES MUSIC FOR MARCHERS
Columbia Dealer Takes Place of Bands in Emer.

gency—Uses Grafonola and Magnavox

Columbus, Wis., August 6.—During a recent
civic demonstration in this town it was discov-
ered that there was a shortage of bauds when
the line was formed for parade. In fact, the
plans called for a certain amount of marchers
and floats, but the enthusiasm became so great

throughout and finished in ivory and blue.

I. Bcckhardt

hardt, one of the leading officials of the cor-

poration, occupies this important post. Mr.
Ueckhardt became associated with the Granby
institution in its very beginning. He was orig-

inally with this organization as an auditor, and
now docs all the purchasing of finished and raw
material and in addition has charge of the finan-

cial end of the American Cabinet Mfg. Co., which
is allied with Ihc Granby Corp.

OLDENDORPS NEW MUSIC STORE

Buys Emmons Music Store in Lawrenceville,
III., and Will Continue Mt. Carmcl Store

Oldendorf's Music House, of Lawrenceville,
III,, has purchased the entire stock and good will

of the Emmons Music Store, in that town, of
which George Oshwald will be the manager.
The Packard and Hobart M. Cable pianos will

be handled, and the New Edison phonograph,
Columbia Grafouolas, as well as a full line of
musical merchandise, will be carried.

The Oldcndorf Music House has also con-
ducted for a long time past an establishment in

Mt. Carmcl, and this store will be continued un-
der the management of Charles Oldcndorf, one
of the most successful music men in that sec-
tion, having been in business over thirty years,

New Type of Band for Parades
there were three times the number of marchers
and floats over the contemplated amount.
The entertainment committee was at a loss to

know what to do. They were offering all kinds
of suggestions to each other when C. P. Zieglcr
the Columbia dealer in this town, stepped into
the breach and put over an idea that saved the
day. He came forward with his car beautifully
decorated with flowers and on the back seat of
the car he had mounted a Magnavox, the elec-
tric power for which was supplied by the storage
battery of the auto. By means of a Columbia
Grafonola, a Magnavox and a selection of Co-
lumbia march records he saved the day and pro-
vided the necessary music for the rest of the
parade. The accompanying illustration shows a
son and daughter of Mr. Zicgler, together with
the Magnavox and "Note the Notes."

A chain is as strong as its weakest link—so i

a business organization.

SOUTHERN DISTRIBUTORS

i PHONOGRAPHS

and RECORDS
GRAY & DUDLEY CO.

Write Today for Agency Proposition

NASHVILLE
. . . TENNESSEE
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IROQUOIS SALE5 CORPORATION
BUFFALO, N. Y.

Wholesale Distributors

Records

RECORD MAKERS HOLD OUTING GRUNEWALD HAS THE VICTOR LINE

Members of Recording Staffs Visit City Island-
Hold Interesting Athletic Games

Recognizing the truth of the old proverb, "All
work and no play makes Jack a dull boy,"' about
fifty members of the recording staffs of the lead-
ing record manufacturers arranged recently for
an informal outing, which was held at City
Island, N. Y. The first section of the party left

New York at nine o'clock in the morning, after

assembling at the Okeh recording laboratories at
1-15 West Forty-fifth street.

Fred Hagcr was a prominent factor in the

day's entertainment, being ably assisted by his

brother Jimmy. Upon reaching City Island,

breakfast was served at Taubcr's Hotel, and a
scries of athletic games was then started. The
F.merson baseball team defeated tin- I'athc roost-

ers by a score of 21 to 5, and Del Slaigcr won
the 500-yard dash. A delightful shore dinner

was a fitting finale to a most enjoyable day's

outing—we were going to say that it was a
record day for record men.

Prominent New Orleans

Lines in Talking Ma
Merchant Augments
hinc Department

tagc

POPULARIZE DANCE RECORDS

Enterprising Columbia Dealer Has Exceptional

Facilities for Stimulating Demand for Dance
Records—Sends Orchestras to Schools, Col-

leges and Country Clubs—A "Live" Move

New Haven, Conn., August 6.—Edward Witt-

stein, of this city, one of the exclusive Columb'a

dealers in Connecticut, has unusual facilities for

featuring new dance records as Ihcy are released

from time to lime. He has from sixty to eighty

men that he uses for dance work and concert

work through the entire East. He has orches-

tras that he sends to fifteen different colleges

from Maine down to Delaware, and twenty-two

prep schools in addition. Whenever a record

comes out he usually sends the orchestration lo -

the orchestras, and tics up his window with beau-

tiful window displays. Among the colleges that

Mr. Wittstein supplies with music are Yale, Trin-

ity, Williams, Amherst, Brown, Vassar, Smith,

Polylechnic, Union Course and several others;

and also the leading prep schools, such as Pom-
fret, St. George's, Westminster, Pratt, Andover,

Hotchkiss and many others.

When the "Moonlight" record was released

Mr. Wittstein immediately had it featured at the

Rialto Theatre, where he has an orchestra, and

in addition placed it out among his other or-

chestras. Also he featured a window which was

an exact copy of the title page of the "Moon-

light" song. This window was made up of

beaver boards which were cut out so that the light

could be seen through, representing the water,

Stars and the moon, making a very pretty effect.

In front of the window there was an electric-

driven turntable on which reposed an A-2 Co-

lumbia Grafonola Summer model. The effect of

the light streaming through the stars and moon

down on the water was greatly accented and

brought out when the window lights were turned

out.

Whenever a special or good dance record is

released Mr. Wittstein is quick to take advan-

: of the fact, as he is a musician and also a

cr of the board of directors of the New
Haven Symphony Orchestra. He immediately

gels busy on a special or on a good dance rec-

ord. Mr. Wittstein is a great believer in adver-

tising, and does not hesitate to take plenty of

time and work lo put over the message through

his window displays. In addition, he has his

orchestras at such well-known clubs as Stamford

Yacht Club, Madison Country Club, Hartford

Golf Club, Norfolk Country Club, Misquamicut

Golf Club of Watch Hill, R. I., and many of the

other leading clubs in the East.

New Orleans, La., August 1.—The L. Grunc-

wald Co., Inc., the old-time progressive music
house of this city, has recently completed ar-

rangements to install the Victor talking machine
line. This concern will handle all styles of Vic-

trolas from the popular portable instruments up
to the most expensive styles, as well as a com-
plete line of foreign and domestic Victor records

and accessories of all kinds. This givei the

Gruncwald department a complete Victor and
a complete Columbia (which they already han-

dle) line of machines and records.

The store equipment of the Grunewald Co
enables quick service for the large number of

visitors, not only through the services of the

sound-proof rooms but also through the use of

a novel. counter—The Sclrex—which enables the

listener to hear the records through ear pieces

which, being an inch or two from the ears, arc

absolutely sanitary.

PONEST
[QUAKER

Packed in rust and dust proof numbered cartons.

Exclusive selling rights open for a

few Western and Southern Jobbers.

Prices in Assorted Lots of

A FEW OF THE SIZES WE CARRY: 6 12 25 50 100

No 32 l"x.020x 1314 feet. For small Victor, pear

shape hole S 54 S .52 $ .50 $ .48 $ .45

No. 48 1" x .020 x 15 feet. Bent arbor for Victrola No. 4A .65 .63 .60 .55 .50

No 43 V/a" x .020 x 9 feet. Bent arbor for Victrolas Nos,

6A and 8A 55 .53 .50 .45 .40

No 44 V/a"x.020x9 feet. Bent arbor and bent up end

for Victrolas Nos. 6A and 8A 55 .53 .50 .45 .40

No. 45 VA"x.020x 12 feet. Bent arbor for Victrolas

Nos. 14A, 80 and 90 67 .65 .62 .57 .52

No. 46 I'A" x.020x 17 feet. Bent arbor for Victrolas

Nos. 9A, 10A. 11A and 16A 75 .73 .70 .65 .60

No. 47 VA" x .020 x 17 feet. For old-style Victors and
Victrolas, pear shape holes .72 .70 .67 .62 .57

No 49 1-5/16" x .031 x 12 feet. For Edison Home, pear

shape hole .- 95 .93 .90 .85 .80

TERMS:—To customers with satisfactory commercial rating, 2% discount for cash within

10 days, or 30 days net. TO OTHERS, 3% discount for cash in full with order, or 20% of

total purchase with order, balance C. O. D. Kindly include Parcel-Post charges, if wanted

that way.

If you have not received catalogue W, write for your copy

EVERYBODY'S TALKING MACHINE CO.
Largest DtMtributors of Main Springs in America

38 North Eighth Street PHILADELPHIA, PA.
Exclusive Dt'tributorg for Me Genera/ Phonograph Corporation
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SELVIN'S DANCE ORCHESTRA
of the ejh'Coiili/i 'J^oi/ge, '3i{<inhatt,in

MAKES

VOCALION RECORDS
yfii to hear these late Selvin Orchestra 'Recordings

Oh Me, Oh My\-Pox-iroi

Ti-O-San—Fox-trot
I No. 14209 - - $.85

All By Myself—Fox-trot

Mi mi (Mee-mee)—Fox-not J

No. 14210 - - .85

Moonlight—Fox-tm
Cherie—Fox-trot

\ No. 14182 -

J

- .85

Daisy Days—Fox-trot

Paper Doll—Fox-trot

1

|
No. 14180 - - .85

LOOK FOR THE RED RECORD

THE AEOLIAN COMPANY
Makers uf the Duo-rfrt Reproducing Piano Foremost Manufacturers of Musical Instruments in the ll orhl

AEOLIAN HALL, NEW YORK CITY

LONDON PARIS MADRID MELBOURNE SYDNEY
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GREAT EDUCATIONAL CAMPAIGN

Something of the Splendid Work for Music
Being Done by Mrs. McClusky in Portland

and Throughout the State of Oregon

Portland, Ore., August 3.— Evelyn McFarbnd
McClusky, educational director of Sherman,
Clay & Co, Victor distributors, who was re-

cently transferred from the retail to the whole-

sale department, is revo-

lutionizing the study <if

musical appreciation in

Portland and the whole

State of Oregon.
She is the prime mover

and educator along this

Hue and is an energetic

worker, entering heart

and soul into her work,

nothing being too hard

for her to tackle In con-

nection with the Porl-
E. McF. McClusky

] a „d Summer session of

the University of Oregon Mrs. McClusky has

jnst been giving a course in "The Teaching of

Musical Appreciation in the First Six Grades"

at the Central Library to large classes. A Vic-

tor machine waS~used ill all of her demonstrations

and her course covered a wide and varied scope.

Among studies on her program were: "A Reali-

zation of Past Neglect and a Vision of Future

Possibilities Through Directed Cultural Listen-

ing in Childhood"; "The Place of Lullabies in

Child Culture"; "Rhythm"; "Free Expression";

"Suggested Expression"; "Loosely Organized

Camcs"; "Highly Organized Games"; "Dra-

matic"; "Poetic"; "Birds and Folk Songs";

"Instrumental Music"; "Descriptive"; "Fanciful

Concepts" {classified under—calm, capricious,

cheer, courage, evening, fairies, etc.) ; "Pure

Music"; "Nature Studies and Art Pictures";

"Primary Stories and Poems and Their Relation

to Musical Appreciation"; "Concentration";

"Drills"; "Songs in Various Keys"; "Individual

Instruments" (percussion, siring, flute, trom-

bone, etc.); "Systems of Classification and In-

dexing," and "Care of Records."

This course has been carefully studied out by

Mrs. McClusky and her presentation of each one

in its turn is a masterpiece. Several test lessons

were given throughout the course and at the end

a most exhaustive test was made covering

the entire course Mrs. McClusky, however,

does not devote Iter whole time to this one

thing and is called upon most every day to ad-

dress various meetings. Among those most re-

cently given arc: "The Country's Need of

Music Educationally Taught," at the Riviera

school during the county Parent-Teachers' As-

sociation meeting; "What We Expect to Do

With Music Next Year," given at the Wood-

stock school before a group of parent-teachers,

who were very active in the recent music mem-

ory contest put on by Mrs. McClusky; "Fu-

ture Composers," given at the final luncheon of

the season of the Musicians' Club of Portland;

Scotford Tonearm and Superior Reproducer
Illustrating STYLE 1 FINISH

A combination of Jupunnrd ond rioted Parti

Sample Prepaid. $7.00 Nickel— $9.00 Gold

Quoin.'!* PKci'J on CMppfiVoffon

5ur-»rmrSr.-c.a(i.ViforPn0 n0A™p)..

BARNHART BROTHERS & SP1NDLE.R
Monroe tr.d Throop Strc«t» CHICACO

' The Need of Listen

State Music
lege as Music

[ the Oregon fifty records on the memory list. She will also

Mei
the Na

i Supply!! < IllC

Ne> t the Ore-

go.; Dealers'

On July 1 Mrs. McClusky
trip to Seattle to organize

memory contest, which is I

pices of the Frederick & Ne
man, Clay & Co. wholesaU
she will address the variou

will leave complete outlines with all of the

Seattle music stores as to how to present the

ft for a hurried

i be under the aus-

son store and Sher-

. While in Seattle

musical clubs and

Tli

daily stories i

outest. Mrs.

stance from

ulest held ill

Portland under the management of Mrs. Mc-
Clusky was one of the biggest things done in

the history of the Portland schools and it has

been decided by the school hoard to make the

music memory contest an annual affair, so valu-

able are the results.

MICHIGAN TO CELEBRATE A STATE-WIDE MUSIC WEEK
Robert Lawrence, of the National Bureau for the Advancement of Music, Completing Plans

Whereby Thirteen Cities in Michigan Will Hold Music Week Festivals Beginning October 16

All preliminary <arraugcmcuLs have been com-

pleted in the leading thirteen cities of Michigan

for the first State-wide Music Week in the his-

tory of this or any other country, according to

Robert Lawrence, of the advisory staff of the

National Bureau for the'Advauccment of Music

of the Music Industries Chamber of Commerce,

organizing director of the event, who returned

to New York recently after an exhaustive pre-

liminary survey of the field.

For four weeks Mr. Lawrence traveled ovei

the State organizing activities for Music Week
in the following cities: Detroit. Grand Rapids,

Lansing, Saginaw, Highland Park, Bay City,

Port Huron, Flint, Battle Creek, Kalamazoo.

Jackson, Ann Arbor and Pontiac.

On August 28 Mr. Lawrence will return to

Michigan with an assistant organizing director

and three instructors to open an eight weeks'

campaign of instruction for song leaders and

otherwise prepare the State for the big Music

Week, which will open October 16. with all

schools of the thirteen cities co-operating.

The assistant organizing director will be Miss

Alice Pollock, secretary of the community

center department of the public schools of the

District of Columbia, who was secretary of the

recent extraordinarily successful Music Week in

Washington.

STEELE-R1KE PIANO CO. FORMED

Nokkoi.k, V,\., Aug. 4.—The Stcele-Rikc Piano

Co. was formed here recently by Leon C. Steele

and E. G. Rikc. The new music house is an

outgrowth of the Columbia Co , Inc., which was

purchased by Mr. Steele in 191°. The two

firms have been merged and a full line of re-

producing, grand and upright pianos has been

added to the talking machine supplies. The
establishment has been equipped with ptano dis-

play rooms designed to create the impression

of home surroundings that will add much in the

comfort of patrons.

The Needle oF Tke Century
A Near Permanent Needle

A CACTUS NEEDLE
THAT

SELLS ITSELF

Produces clear, natural tones;

eliminates surface noise;

brings out all subtle details of

the music and preserves the

records.
Needles can be repointed on

sharpener enclosed in package, so

that each needle will play an in-

definite number of records.

ATTRACTIVE INDUCE-
MENTS MADE TO JOBBERS

For Samples and Particulars

Write to

THE PERMO COMPANY
4215 TERRACE ST.,

OAKLAND, CALIFORNIA
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Is^renado Mfg. Co.

Cedar Rapids, Iowa

A MOTOR WORTHY
OF ITiS GUARANTEE

Seal

THE GOODNESS - SEALED IN
THE TROUBLES-SEALED OUT

s-\ T T A "]-} ATSITCC • The Serenado Motor with each of its parts
v3Uxi.tCxl.lN i tSsSSi •— is absolutely guaranteed for the purpose for

which it is intended for a period of FIVE (5) YEARS.
Any motor which becomes inoperative or inefficient for ordinary usage

during that period will be replaced free of charge if returned, with the seal
unbroken, transportation charges prepaid. In case the seal has been broken
the responsibility of the company under this guarantee shall be limited to
replacing such parts as show undue wear or the development of a latent defect.

SERENADO MFG. CO.

SERENADO MFG. CO.
CEDAR RAPIDS, IOWA
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Business Success Is Absolutely the Result of

Human Activity and Endeavor By J. J. Rockwell

mnma
[The following paper by J. J. Rockwell. coumclor. Reincke-

E.I1 i Co., wis prepared for i morline of llie Victor dealers.

In I.I iinilir .iii',jkci hi iln Km^li' i. iniv'ivll Music Co..
iKr.wr, riilillol. "Arc We Working r-r Wining:" h is ..

n-irnctivr, helpful article, worthy of I
< study by

readers of The World.—Edilor.)

An eminent publisher used to say that one of

the easiest things in the world is to "get unani-

mous consent to do nothing."

A lot of us seem to have an idea that business

\i sonic mysterious force that creates or destroys

itself through some occult action of those things

we call "conditions."

As a matter of fact, business is simply the

result of human activity and endeavor and its

volume increases or decreases chiefly because of

the amount of human energy that is put into

its creation. In other words, upon the amount

of that time-honored and always effective fuel

that we call "work."

I saw a sentence the other day which impressed

me very strongly. It was this: "The reason

most men do not accomplish more is because

they do not attempt more."

1 feel quite satisfied that the reason a great

many of us are not selling more of our products

is because wc are not trying to sell more. We
are drifting and waiting for some wonderful

change in this mythical thing that we call "busi-

ness conditions," as though these and not our

own efforts were the controlling factor in our

progress.

This whole situation reminds me of a personal

experience some ten or twelve years ago. I

called on a large manufacturer in a certain line

of business and set before him certain facts and

data with regard to the great and rapid progress

of his chief competitor as compared with the

progress of his own concern.

This manufacturer told me that all I said was

true, and I asked him how he accounted for the

fact that his competitor had forged ahead so

rapidly as compared with his own relatively slow

progress.

He said, "Why, my competitor is using adver-

tising in a big way and spending a lot of money

on it."

I said, "Is there any law preventing you from

pursuing essentially the same policy?"

He said, "No; we are going to do it, but I am

waiting for certain changes to be effected with

regard to our manufacturing facilities."

I bowed, took my hat and left with the resolve

that I would bother the gentleman no more, be-

cause 1 fully realized that if, as be himself had

stated, he saw that his competitor was using a

great force in his business which could be

equally well turned to account in the first man's

program, and the first man was finding excuses

for not doing it, lie never was going to do

it—and I was right; he never has done it.

The tremendous changes and violent llnctua-

tions which have occurred in business conditions

within the past few years have dazed a great

many of us and we are imagining difficulties in

"The Reason Most

Men Do Not A ccom-

plish More Is Because

They Do Not Attempt

More" Is Well Said

the way of steady business development that

really do not exist.

A very keen observer of business and of the

art of salesmanship once said: "One of the

greatest stumbling blocks in the path of the

average salesman is his voluntary black list-—

-

his idea of certain people with whom he is in

touch and who ought to be his customers, but

who he thinks he cannot sell to and therefore

quits trying."

One of the ablest sales managers I have ever

known used to make it a practice when lie

hired a new salesman to turn his green man
loose on a list of prospective customers which,

in that particular line of business, were known

as "tough nuts." Nobody could sell them the

particular commodity that this sales manager's

concern had for sale.

As the green man grew in experience he de-

veloped his own leads for business and ignored

the list of "tough nuts." But one day that con-

cern hired a new man and, as usual, the list of

hard cases was given to him. .Within a limited

amount of lime he came back with orders from

a very respectable proportion of the entire list.

He did not know that these people were hard

to sell, so he sold them.

He made his calls with confidence and enthusi-

asm and with a strong idea of the value of the

commodity which he was offering, and it never

occurred to him to think out reasons why these

people he was calling on should not buy—he was
thinking why they should buy and putting these

reasons before them.

A great many business men, especially in re-

tail lines (and wc find this particularly true

among Victor dealers) arc pointing to the num-
ber of people out of work as one of the reasons

why business is slow.

The best statistics available show that there

arc from three to five million wage earners out

of work in this country, and the merchant points

to this and says, "There you are—of course busi-

ness is slow." Now, as a matter of fact, three

to five million wage earners represent roundly

one in eight or ten of all the wage earners of

the country, so that at worst the purchasing

power of the wage-earning body is decreased

about \2'/i and at best about 10 per cent.

In other words, there is from 88 to 90 per cent

as much business as ever to go after, from this

standpoint.

Now, it is perfectly true that wc have a very

different outlook on things when demand is 10

or 15 or 20 per cent over supply than wc have

when supply is 10 or IS or 20 per cent over de-

mand. But the big point is in just that—our

viewpoint—our outlook—and it is what we think

and do in either case that determines our prog-

ress very much more than the relatively slight

change in the percentage of conditions.

There is plenty of business for those who go

after it and keep after it. Wc may have to work
and probably do have to work a little harder lo

get it, but working and getting it is a whole lot

better than waiting for some magic change in

conditions and not getting the business,

For several years, up to a period of a few

months ago, the average Victor merchant, like

the average merchant in any other line, was not

worrying so much about how or where he was
ijning to sell goods as he was about how or

ECLIPSE DETERMINE

THE ECLIPSE MUSICAL CO.
Wholesale Only Cleveland, Ohio
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Columbia Artcralt Window Displays sell "Catalog
Records" all the good standard numbers from Chil-

dren's Songs to Novelty Records,trom favorite dances
to old familiar melodies. Get one and watch it re-

juvenate your catalog.

Columbia Graphophone Co
NEW YORK

SUCCESS THE RESULT OK ENDEAVOR
(Continued from page 31)

loss we Iirvc got to K" after it,

r it we'll get it.

en Iia probably iiol been

is buil I itround the display corners and arched

across the aisle between the hearing rooms, giv-

ing a most pleasing appearance to the whole in-

stallation, Standard record racks and wrapping
counters arc installed to bring to (he attention

of [he (l,calers tlic most efficient and economical

method of handling their record stock and wrap-

ping up the purchases when they have been

completed.

The Model Shop represents the concentrated

ideas and experiences of .thousands of Columh'a

i>nop

dealers, located throughout the United States

and Canada, combined with the experience of the

Columbia Graphophone Co. in merchandising

Grafonolas and records. Every part of the

equipment of this shop has proved, in actual

departments, to be practical

cohomieal and productive of increased

y article of dealer service which is issued

s i ompany is thoroughly tested and tried

the Model Shop before being passed on to

alcr, as the Columbia Co. practices what

icltCS and hacks up the material which is

by using it in its own
ic country. This has

MASTER WAX BUSINESS BLANKS

Special Waxes for Recording and Black Diamond Business Blanks

The Black Diamond Blank for Dictating Machines is made'of the finest materials and
will give cheaper and more satisfactory service than any other blank.

We would be glad to discuss a sales proposition from different territories for our
output.

The Wax and Novelty Company
67-69 Paris Street, Newark, N. J.

F. W. MATTHEWS, Prop. T.uPh.« K.a.i„ iin
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ADVERTISING^ THE VICTOR

Ralph L. Freeman Shows How Constructive

Publicity Has Helped the Victor Products to

Attain and Maintain Their High Place

Under Ihc heading of "What Advertising Mas

Done to Make 1921 Victor's Best Year," there

appeared in a recent issue o[ Printers' Ink an

interview by Roland Co'.c (a member ol that

publication's editorial staff) with Ralph L. Free-

man, director of distribution of the Victor Ta.k-

ing Machine Co. This article is one of the

most interesting and informative that have ap-

peared in Printers' Ink in recent years and has

attracted wide attention throughout the country.

In this article Mr. Freeman states that the

present satisfactory condition of Victor busi-

ness is due in a large measure to the conserva-

tive policy of the company, its knowledge of the

field and the quality of its product. He states

that sales for the first five months of 1921 were

considerably greater than any corresponding

period in Victor history and that the advertis-

ing appropriation for 1921 is far in excess of that

[or 1920. which was the largest advertising year

for the company.

Mr. Freeman gives a brief resume of the im-

portant part which the Victor Talking Machine

Co. played in the world war. emphasizing the

fact that when the armistice was signed in No-

vember, 1918. the output of Victor talk ng ma-

chines was only about 12 per cent of the cus-

tomary peacetime production. In 1919 the com-

pany was able to obtain releases from Govern-

ment contracts and by October of that year

the Victor Co. had succeeded in bringing its

production of talking machines up to a normal

pre-war volume, so that the sales totals for 1919

were in excess of those for 1917. The sales

during 1920 continued to increase and the total

for that year showed an increase of approxi-

mately 40 per cent over the sales for 1919.

At the present time the Victor factory is work-

ing a full forty-eigbt-hour week. Although the

number of employes has been reduced about 20

per cent during the past six months Mr. Free-

man states that this has been due to the re-

turn of many skilled workmen, who left the

company during the war period for other work

In this article Mr. Cole pays a well-deserved

tribute to Victor advertising, pointing out the

individual characteristics of Victor publicity and

expressing the opinion that the logic of the

Victor advertising policy is inescapable.

One interesting paragraph contains the fol-

lowing comment by -Mr. Freeman, winch ,s in-

dicative of Victor strength and prestige: Con-

ditions among our distributors and dealers arc

particularly gratifying. Stocks of cabinets and

records are low. We hive not bad the problem

of unusual credit demands to deal with. Our in-

ventory on finished instruments and records

comprises only the last few days' output, now

ill process of being shipped. Our cash on hand

has increased by $2,500,000 since January.

PATHE PHONOGRAPH MOVIE

Latest Sales Help for Dealers "Puts Across"

the Pathf Story Effectively

A Pathc movie is the latest sales help made

available for Pathc dealers. The film is forty

feet long and as a co-partner to Palhe movie

slides promises to "put across" the Pa.be story,

in a very effective way. ft starts showing a liv-

ing room, with father, mother and little chi d

sitting near a No. 17 Palhe phonograph. The

ladv rises and puts on a record and returns to

her scat Out of the grille come flying notes

„ go .0 the top of the screen and break into

tters to form the wording. "The Pathc Plays

A Makes of Records." The Pathc roostc

comes on the screen, goes to the phonograph

and jumps on it. flaps his wmgs and crows, and

„„, of H e crow come flying letters forming ti c

, . "Plav Palhe Records With Sapphire

"''•The bin, il supplied to Pathc dealers

by Wright & Wilbelmy Co.. Pathc distributor.

1Y Tenth and Jackson streets, Omaha. Neb.

Scotford Tonearm and Superior Reproducer

lUu.trotine STYLE 1 FINISH
nnod ond Plaint P

Sample Prepaid, $7.75 Nickel-SlO.OO Gold

Quantity Pn'rM*" OWIieai

'
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WILBUR TEMPLINJ-ORMAL OPENING

Great Send-off for New Store in Mishawaka—

Branch of Templin Store in Elkhart

Mishawaka, Iki... July 29.-Tlie new Wilbur

Templin music store, 117 Lincoln Way East,

was formally opened last Saturday with an elab-

orate musical program, attended by close to

3 000 people. The store is a branch of the

Templin Music Co., of Elkhart. Ind., and is

under the management of P. B. Lynch, who is

assisted by E. D. Duke, salesman; Miss Beehler.

pianist, and Mrs. Wain r Jieffer, saleswoman.

A number of employes from the Elkhart store

assisted in receiving the guests. Each gucsl

was given a favor in the shape of a rose. Those

who contributed to the musical program were

D'ck Luckc, of Elkhart, xylophone; Miss Eileen

Webster soprano soloist; Miss Hildrcd Helme,

Snporior Spetialliti or Pnonoaraptii

BARNHART BROTHERS 61 SPINDLER
Monroe undThroop Strata CHICAGO

piano accompan'st, and Miss Esther Templin,

violin soloist. Mrs. Margaret Corcoran pre-

sided at the piano.

The Templin store lias been established in

Mishawaka about two years. The firm handles

fifteen lines of pianos as well as various makes

of talking machines and other musical instru-

ments. It previously occupied part of a budd-

ing at 134 Lincoln Way, East.

MAKE FIRST SALEJ0 YOURSELF

If you are a salesman I he first thing you must

• do is to sell your own goods to yourself. You

cannot convince other people unless you are in

earnest. Salesmanship requires sincerity. If

you really think that the price of your own

goods is too high you will not do very well as a

salesman. We can seldom make anyone else

believe a thins unless we believe it ourselves.

rat PERIOD MODELS
Queen Aone and Louis XVI

A High Grade Phonograph and Library

Table Combined

Two-thirds of top is stationary. No need to

move anything when playing phonograph.

Fully equipped to play all disc records.

Your satisfaction guaranteed.

Large percentage of reorders ind cates satis

fied dealers.

Write for Prices and Discounts.

Immediate

Delivery in

Mahogany
Burl Walnut

Golden Oak

SEABURG MANUFACTURING COMPANY
u NFW YORKJAMESTOWN, NEW YORK

, R-„, a . = .->->- W. ROE. 1711 E H.....™ Si.. Sc... It-, W»
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SEES NO SIGN OF BUYERS' STRIKE

Sales Manager Lusk, of Scrcnado Mfg. Co.,

Points Out Fallacy of Popular Theory—Em-
phasizes Logic by Pertinent Comparisons

"Wc hear a

no money am
era)," says M
Sercnado Mfg
complain) wa
underi 'round

can't understa

some people a

and continue i

"Wc have a

our small dca

E. M. Rector

ANNOUNCING ENLARGED QUARTERS —
More space will enable us to give maximum service—central location will prove

of great convenience to our many out-of-town friends.

A large line of samples displayed—quantity inquiries from manufacturers and
wholesalers everywhere solicited.

D. R. DOCTOROW
Tel. Vanderbilt 5462

VANDERBILT AVENUE BUILD1NC
opp. Grand Central Terminal

51 E. 42nd STREET, NEW YORK CITY

all

hav ..in. the Idle the

cattle section, which is supposed to be hard hit,

and where others are talking about everybody

going bankrupt. Mrs. Rector orders about a

thousand dollars' worth of machines, and tells

US to rush the shipment, as they were nil sold oul

"Mrs. Rector is not complaining. She spends

her energy doing business and she is doing it

out of all proportion to what any of us have a

right to expect. And yel a big, strong business

man bemoans his fate and conditions in general

when, if he would just do a little sweating of

his bruin and body, he could, to a large extent,

make his own conditions.

"Conditions are not going to gel normal, if by

that we mean that business will came at high

prices without hard work on our part. But isn't

the normal condition one of hard work? Isn't

the normal reward going to those who do that

work?
"There arc salesmen on the road, and sales-

men in the stores, who have never known 'nor-

mal' conditions when merchandise must be sold,

not just offered for sale, and those who are

accommodating themselves to the more nearly

normal conditions which exist now, instead of

talking hard times, will be on the top of the

heap when the shakedown is complete.

"I went fishing the other morning, at the pro-

verbial early hour, in order to be there at good

biting time, and so as to get back when the

business day began. There were two men with

mo and I could not help but observe the differ-

ence in tactics and results. We did not know

the lake—had never fished there before, but

thought there might be some bass to be had and

decided to try it out.

"The first cast brought a 'strike' and a nice

bass. Also the second, and then the difference

between tactics became noticeable. The one man

got excited, began to cast fast and furiously, so

that pretty soon hts line was in a tree thirty

feet in the air. Then, when he had secured it,

lie began to still fish, and from that time on

just sat there and watched his cork.

"But the other man went calmly on, casting

first in this hole, then in another, but always

consistently working, continually striving to ac-

complish the thing he set out to do, and he

caught fish.

"We have all of us heard about spitting on

Our bail, and wc have probably all done it as

kids, until wc came to realize that it didn't add

one bit to the bait appeal; hut there is this

psychological fact that when a man is nervous

and high strung saliva docs nol flow and he

cannot spit. So "be sure to spit on the bait'

really means take it easy—don't get excited.

"If wc would all of us keep ourselves in that

psychological condition which will enable us to

spit on the bait and calmly, persistently go after

(he thing wc want to accomplish, instead of

getting ourselves all excited and nervous and

tired nut, so that all we can do is to sit and

watch our cork, business will come in sufficient

volume to be mighty appealing to all of us."

SECURES PRACTICAL POINTERS

R. H. Baker, of Little Rock. Visits Pathe Plant

and Laboratories and Equips Himself for His

Managerial Duties

Robert H. Baker, new Pathe manager of

Pones Bros. Hardware Co., Pathe distributor at

Little Rock, Ark., recently spent several weeks

at Pathe headquarters in Brooklyn. Mr. Baker's

plan is to become thoroughly acquainted wilh

every feature of Pathe manufacturing and mer-

chandising so that he can take up the duties of

his new position fortified for any eventuality.

It is expected that the information and enthusi-

asm which Mr. Baker is accumulating will do

much to boom Pathe business in his section of

the country. He also spent several hours at the

Pathe recording rooms, IS East Forty-second

street, New York City, where Samuel's Music

Masters were at the time playing one of the

forthcoming Pathe hits, and was impressed by

the efficient operation of the organization.

Individuality in Your Product Will Mean More Sales for You!

The New Empire Univer-

sal Ball Bearing Tone
Arm and Reproducer

Made in Two Lengths :

8" and 9"

WE are prepared to submit to re-

liable manufacturers samples of

our tone artns and reproducers in order

to enable tliem to determine the merit

of our product. Our prices are low and

the quality of our product is second to

none.

Write or wire us for samples and

quotations and give us an outline of

your requirements.

The Empire Universal

Pivot Base Tone Arm
and Reproducer
Made in Several Lengths.

THE EMPIRE PHONO PARTS COMPANY, 1362 East Third Street, Cleveland, 0.
EttablUhtd in 1914

Manufacturers of High Grade Tone Arms and Reproducers

W. J McNAMARA. Pro.ident
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Two More
Great Artists

now record

Exclusively for Brunswick

Florence Easton
In some respects the most unique artiste appearing at the

Metropolitan Opera House of New York. Critics declare her

one of the "operatic aristocrats" of today. Her versatility is as

remarkable as the resources of her glorious voice. After a note-

worthy career abroad, Miss Easton has become recognized in

America as a soprano equally effective in concert as she is in

grand opera.

For her introductory record she selected Bach-Gounod's

"Ave Maria," which gives her at her highest artistic moments
and reveals new accomplishments in recording. The violin

obligato is played by Mr. Max Rosen,

Giuseppe Danise
His was a name to conjure with in Europe long before he came

to New York as Premier Baritone of the Metropolitan Opera

Company. He made his American debut last November with such

supreme success thai no less conservative and exacting a critic

than Henry T. Finck, of the New York Evening Post, congratu-

lated him in print on having a voice that "is not only sonorous,

virile, vibrant and appealing, but a use of it which avoids all

operatic claptrap."

Signor Danise chose the great aria "Di Provenza il mar" from

Verdi's "La Traviata" for his first Brunswick record, and it gives

a striking example of the art which has given him fame and

fortune on the operatic and concert stage.

THE BRUNSWICK- BALKE-COLLENDER CO.
General Offices: 623-633 So. Wabash Ave., Chicago

Branch Houses in Principal Cities of United States, Mexico and Canada

Canadian Distributors: The Brunswick-BaIke-Co I lender Co.,

Musical Merchandise Sales Co., Ia La Calle de Capuchinas No. 25,

79 Wellington St., West, Toronto Mexico City, Mexico

New England Distributors:

Kraft, Bates & Spencer, Inc.,

1265 Boylston Street, Boston, Mass.

1= r
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McMEN(MEN'S PLANS FOR FUTURE
Well-known Talking Machine Man Opens Offices

as Consulting Engineer—Well Qualified to Co-
operate With Manufacturers in Industry

H. N. McMenimen, managing director of the
Pathe Freres Phonograph Co., Brooklyn, N. Y.,
for the past six years, resigned from t

pressing; motor, tone arm and reproducer de-
sign; patent and model development and sales
promotion and advertising plans.

Mr. McMenimen is one of the best-known
members of the talking machine trade, having
been associated with the industry for twenty-
eight years. His first position. was that of an
experimenter with the National Gramophone
Corp.. which subsequently became the Victor
Talking Machine Co. He later manufactured the
Music Master horn, attaining phenomenal suc-
cess in the production of this device. Mr. Mc-
Menimen was associated with Thos. A. Edison,
Inc., for a number of years, and for six years
was managing director of the Pathe. Freres
Phonograph Co.

-

During his twenty-eight years' experience in
the talking machine field Mr. McMenimen has
acquired an intimate knowledge of every phase
of the industry, which should enable him to give
invaluable assistance and advice to talking ma-
chine and record manufacturers. He. has de-
voted many years to the study of acoustics, and
his familiarity with the technical end of the
business is equaled by very few members of the
trade. In recent years Mr. McMenimen paid
considerable attention to the development of
sales promotion and advertising plans, and his

activities for the Pathe Freres Phonograph Co.
gained for him the esteem and friendship of
talking machine men from coast to coast.

SONORA PRICES REDUCED

Material Reductions Announced by the Sonora
Phonograph Co.—Upright and Period Models
Reduced—The Buying Public Being Advised

The Sonora Phonograph Co. announced r

cently a reduction in the prices of Sonora phon
graphs. Considerable publicity was used in ;

of the leading newspapers advising the public
this reduction in price, and Sonora jobbers at

dealers throughout the country are enthusiastic
as to the sales value of this important move at
this time,

In its announcement the Sonora Phonograph
Co. stated that it was reducing its prices in view
of the lower cost of raw material and the re-

duced cost of labor. The average reduction is in

the neighborhood of 30 per cent, and the new
prices of the standard Sonora models arc as fol-

lows: Portable. $50; Melody. $60; Baby Grand,
$200; Elite, $265; Grand, $325, and Invincible,

$390.

Material reductions have also been made in the
prices of the Sonora period models, and some of

the more popular models in the period line have
been reduced sufficiently to place them as lead-

ers in the sales campaign of Sonora dealers.

ft. IM. M
pany's service a few weeks ago and opened
offices as a consulting engineer at 2 Rector street,

New York. Mr. McMenimen will maintain a

modern and thoroughly up-to-date laboratory at

his estate in Scotch Plains. N. J , which he has
owned for the past three years. As a consult-

ing engineer Mr. McMenimen will concentrate
his activities on every phase of the talking ma-
chiuc industry, including recording, plating and

N. F. MILNOR VISITS NEW VORK

N. F. Milnor, formerly manager of the San
Francisco branch of the Columbia Graphophone
-Co., and for a number of years sales manager of
the Dictaphone division, arrived in New York
recently after making a tour of the world. Mr.
Milnor, who was accompanied by Mrs. Milnor
on this tour, visited some of his many friends
in the trade and then left for San Francisco,
where his home is located.

If you let your busin

of circumstances bewar
ss become the football

of hard times.

L. L. SPENCER BACK AT HIS DESK

Lloyd L. Spencer, sales manager of the Silas

E. Pearsall Co.. New York, Victor wholesaler,

returned recently from a Western trip which in-

cluded a visit to Kansas City, Mo.. Chicago, 111.,

and Rushville, III. At the latter city Mr. Spencer
spent a few days with his grandparents, taking
a well-deserved rest after his indefatigable activi-

ties incidental to the jobbers' convention held at

Colorado Springs. As a member of the ar-

rangement committee Mr. Spencer was in charge
of the railroad accommodations, and the re-

markable success of Ins work was reflected in the

enthusiastic approval voiced by every jobber who
visited the convention. He won his spurs as a

Not Hits — Record Winners

The Norfolk

Jazz Quartette

The Norfolk Jazz Quartette is only one instance of the splendid force that is back of Okeh Records. This
negro quartette doesn't represent ordinary negro jazz music. It is greater than that. It is an appeal to the

white people to revive negro minstrelsy. It is the old-fashioned folk music of this country. And they are

responding. They are buying eight to one of an average popular hit. These are records worth selling.

They are interesting to the buyer as well as entertaining.

Sterling Roll & Record Co.
BIG DISTRIBUTORS OF

Records
Pittsburgh, Pa., 434—4th Avenue Cincinnati, Ohio, 137 West 4th Street
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FIFTY CENTS EACH RETAIL

ADJUSTING THE PRODUCT TO MEET THE
NEEDS OF AN INDUSTRY

mm*®

THE PRODUCT
CRITONA RECORDS arc of standard size and are designed and recorded under an entirely

new system of recording to meet the needs of the trade for records of highest quality.

CRITONA ACHIEVEMENT
1—Fidelity of Reproduction.

2—Full Value of Overtones.

3—Natural Volume of Sound.

4—Correct Balance between Voice and Orchestra.

5—No Blasts.

6—Elimination of all "Metallic" and "Tubby" tones in Orchestration

and Voice.

7—Surface Noises reduced to minimum.

mm

CRITONA RECORDS retail at Fifty Cents
trade.

THE PRICE
h, and meet at this price the great need of the

YOUR OPPORTUNITY
The demand for a ten-inch record of the highest quality to sell at the popular price of fifty

cents per record presents a remarkable opportunity for a dealer in each locality to put over
a great selling campaign.

ACTION
Send us shipping instructions and we will forward you immediately a sample line of twelve
records covering complete examples of all types of CRITONA recording. Full and complete in-

formation upon request.

CRITERION RECORDS, Inc.

1227 Broadway New York City
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The Importance of Keeping

I
Interested Until His Demand

the Customer
s Are Satisfied

One of the fundamentals of good salesman-
ship is the rule of keeping the customer inter-

ested in the store until such time as the sales-
man is in a position to give the proper atten-
tion to the customer's wants. There is nothing
more exasperating than to walk into even the
busy Store an<J be expected to stand around
from five to ten minutes before receiving at least

some attention from the salesperson.

Anyone who during the past few years has
been successful in accumulating sufficient

wealth to warrant the purchase of a good pair of

shoes may, perhaps, have taken a leaf from the
book of the shoe salesman. No matter how busy
things may be in the shoe store the customer
hardly gets in the door before lie is ushered
to a scat, the shoe removed and inquiries made
as to the particular style of footwear he favors.

It looks like simple courtesy, but it's really good
business, for the customer feels he is getting

attention, and with his shoe actually off will

wait a considerable time without becoming im-
patient, and only as a last resort will he put
his shoe on again himself and walk out.

The same plan can be, and for that matter
has been, worked in the talking machine store,

providing there is still left one machine not in

actual use. The salesman can find time to

put a record on the machine and leave two or
three other records with the customer for in-

spection and trial until such time as he can
give personal attention to the customer's wants.
The customer can be kept in good humor and

// Is a Fundamental of

Good Salesmanship to j

Hold a Customer's In-

terest Until His Wants |

Receive Attention

be made to feel that he is receiving attention,
even under difficulties.

It is very rare, indeed, to find a customer de-
manding such constant attention that the sales-

man cannot find a second or two to receive
properly the latest entrant into the store. As a

matter of fact, the average talking machine
owner would much prefer to judge the quality

of the record at leisure and without having his

salesman inject his opinion at every few bars.

Meeting the new customer at once has other

advantages, for it sometimes happens that the

newcomer is in search of some accessory or

some particular type of machine or record that

the house does not carry and at the same time

makes it quite evident that he will not be sold

any substitute. When such a situation arises

it is much better to enable the visitor lo go on
his way at once than to have him stand around,
help crowd up the Store and discourage the

passer-by who might perhaps enter if there were
any prospect of quick service.

To the average customer it is just as desirable

to have prompt service in the talking machine
store as it is in the barber shop, and it is a
very rare thing for a man to enter a barber-
shop when he sees a half-dozen others waiting
for attention. The talking machine dealer can-
not be expected to yell "next" when he is fin-

ished with each customer, but he and his sales-
men can arrange it so that the passer-by gets
the impression that those inside are being waited
on and will soon depart so as to make room
for him.

ORIGINAL BERT WILLIAMS DISPLAY CONCERTS AS A SELLING MEDIUM

Marion,

Columbia

Inc., August S.—The Butler Music Co,,

dealer in this city, recently introduced

ind original window display that won

J. Anenberg, of Middletown, Tells of His Suc-
cess in the Territory Which He Controls

J. Anenberg, who conducts the Pathe shop in

Middletown, Conn., is an up-to-date merchant.
In a recent letter addressed to the Pathe Freres
Phonograph Co. he strongly advocates concerts
and demonstrations as the ideal means for sell-

ing phonographs. He speaks from experience,
as he has received excellent results from
demonstrations which he has conducted in a

large number of the smaller towns and cities

around Middletown. Mr. Anenberg states that
it is his custom to secure one of the concert
halls and to well advertise the event beforehand
through the medium of newspapers, billboards

and special personal invitations. In this respect
he has made good use of the twenty-four sheet
posters issued by the Pathe Co.. to which he
adds a special printed streamer at the bottom
announcing the event. Demonstrations are
given throughout the entire day and evening,
with an hour's special program in both the
afternoon and evening. Other programs are
arranged for school children. Mr. Anenberg
states that among the many advantages is that

these demonstrations enable him and his Staff

to get personally acquainted with a large num-
ber of prospectives, who,, in turn, get to know
his shop and his sales staff by name.

when the

A Clever Window Display

considerable praise from the local newspapers.

During Bert Williams week this enterprising

dealer introduced an effective window display

that featured this famous Columbia artist in a

distinctive fashion. The unique use of the figure

caused 1 general comment, and the Bert Williams

poster as a centerpiece in the window not only

attracted attention but stimulated materially the

sale of Bert Williams records.

While quality and price are among the most

important elements in holding trade permanently,

a poorly equipped sales force will do much to

undermine trade. Needless errors, tricky meth-

ods, slow delivery, insolence, discourtesy and

ignorance of goods will take business away from

a store faster than low prices or high quality

will bring it in.

COTTON FLOCKS
. . FOB ..

Record Manufacturing
£3B Sootb Street
NEWAHK. N. J.

It is often wise to start advertis 1

other fellow quits. The wise deal

facturer, knows why.

The BABY GRAND
DESIGN

PHONOGRAPH
leads in Design, Style and

Tone which adds beauty and

dignity to the Home—and it

is today the best constructed

and best finished instrument

made.

A6Y GRAND

HOLOGRAPH

UODEL E

PATENTED
guaranteed.

and fully

Write for Catalog and Prices

KROLL & HOROWITZ FURNITURE CO., Inc.
Eastern Dittributora

258 CANAL STREET NEW YORK
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Consolidated Talking Machine Co.

They Sell

Records
The Service that satisfies

Ours is the service that helps you to readily meet aJI

early requests for new records. There is no waiting

for delayed and slow deliveries when Consolidated

is serving you.

If you are considering an agency communicate with

us. We shall be glad to give you advice and help.

We can show you how to make an agency a producer

of big profits. We are doing it every day and shall

do it for you.

The Record that satisfies

The policy behind Okeh Records is making it the
finer Record. The progressive policy is felt in the
variety of feature selections issued monthly. Features
that are "money- getters." The most celebrated, the
most novel and the most popular hits are monthly
released on Okeh Records.

The popular demands are studied and given careful
consideration in the laboratory. As a result, Okeh
is releasing today several distinctive types of music
that give a dealer the opportunity to satisfy requests
for unusual music. He is protected by these features
being exclusively Okeh.

Artists who may be heard on OK*L
John McCorraack, Frieda Hempel, Alessandro Bond, Jan Kubelik, Emmy
Destinn, Riccardo Stracciari, Hermann Jadlowker, Marina Campanari, Billy

Jones, Mamie Smith, Sam Ash, Lewis James, Vaughn De Leath, Norfolk
Jazz Quartette, and all popular orchestras.

Record Distributors

227 W. Washington St. Chicago, 111.

Branch: 2957 Gratiot Ave., Detroit, Mich.
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HAS AGGRESSIVE YANKEE SALESMANSHIP GONE TO SEED?
A Straight-from-the-shoulder Analysis of the Importance of Salesmanship as a Business-promot-
ing Factor by Wra- Maxwell, Vice-president, Thos. A. Edison, Inc., in Printers' Ink Monthly

During ihe past five years the sales sense of

Ihe nation has gone to sleep. Our national in-

difference toward our foreign trade, hostility to-

ward efficient business methods manifested by

numerous legislators, the reliance of portions

of the public on half-baked schemes of buying

and selling—all are symptoms of our decadence

as salesmen.

During the next twenty years, at least, sales-

manship is going to be the most important of

all professions. The very salvation of the world

depends upon better salesmanship, and the na-

tion that serves best and sells best will be the

most prosperous in this new world.

If we are to be that nation we must begin at

the bottom, and it is up to us as individuals.

We can't pass the buck. Even though Con-

gress and the executive offices of the Govern-

ment were filled with experienced sales man-

agers they could not accomplish a great deal un-

less the general public developed a higher de-

gree of sales sense than it now seems to possess.

Yankee salesmanship used to be on a par with

Yankee inventiveness. Too much Government

in business, the ease with which merchandise

sold itself during the inflation period and numer-

ous other causes seem largely to have robbed

us, as a people, of our sales instinct, and to have

obscured in the public's mind the importance of

salesmanship to our national prosperity and the

well-being of the world.

Unless the big-scale production of our fac-

tories is sold somewhere, by somebody, neither

will labor get its wages nor capital its reward

and we will slip back into some other less satis-

factory system of civilization. And the individ-

uals who should be developing the better sales

sense are proving deficient.

Most of the sales managers and salesmen who

received the bulk of their training during the

past five years have a great deal to learn and

perhaps even more to unlearn. If I were hiring

a sales manager or salesman to-day I should
pay very little attention to his achievements
from 1916 to the Spring of 1920. If I were look-
ing for a sales manager, merchandising manager
or an advertising manager I should try to get a

man whose experience began prior to 1907.

The so-called buyers' strike has been greatly

prolonged by inexperienced and unskilled sales-

manship, first on the part of manufacturers and
jobbers and later by stupid retail merchandis-
ing. It would be a fine thing fdr ihe country

if the principles of salesmanship and nierchan-

dising could be effectively taught in the high

schools and colleges. It is easy to teach mer-

chandising to a man or woman who understands

salesmanship, but it is very difficult to teach

real salesmanship.

One of the chief difficulties is encountered in

the individual's resentment of the high personal

criticism and minute direction to which he must

submit if he is to be thoroughly trained. If a

salesman would accept instruction and constant

rehearsal with the same good grace that the

traditions of the stage require from the actor it

would be comparatively easy to develop any in-

telligent person into a good salesman.

I am interested directly and indirectly in

about 25,000 salesmen. I am trying to take my
own medicine and develop sales sense in this, my
particular cross section of the American public,

by organizing and operating what is virtually a

traveling school of salesmanship. This year I

expect to meet 5,000 of these salesmen.

[Reference is then made to the four-act

comedy with a cast of professional actors, which

was the principal feature of the recent Edison

Caravan Convention, held in New York, Chi-

cago, New Orleans and Vancouver, and which

depicted more or less humorously some of the

difficulties winch attend ihe teachings and prin-

ciples of salesmanship. Through this play it

was hoped to overcome, to some extent, the

prejudices which so many salesmen entertain

against any form of instruction, and it is this

very prejudice which keeps so many of them

from developing a general sales sense,—Ed.l

The article then continues as follows:

Every manufacturer this year should try to

make his sales convention a clearing house of

real ideas, a place of new enthusiasms and

broader vision—but, above all, a place where a

better sales sense may be born in the individual

salesman.

For unless we who arc supposed to know
salesmanship do our utmost to develop this sales

sense among our own associates we cannot ex-

pect to see it grow without cultivation or effort.

The years of 1921-1941 arc the biggest po-

tential years in the history of the world—they

aren't over yet. And during these years sales-

manship will be the most important profession

in the world. Without it initiative, invention

and civilization will go to seed. With it will

be brought about a closer understanding be-

tween the peoples of the world, a higher stand-

ard of living for every individual and a period

in which the arts and sciences will develop and

life itself be made more livable.

INSTALL NEW RECORD CARD SYSTEM
Portland, Orf... August 2.—The new Vocation

period model 1627 has won a great deal of favor

in the Meier & Frank talking machine depart-

ment in this city. Manager D. C. Peyton has

just installed a new card system for the stock

of Victor, Columbia, Vocation and Edison rec-

ords handled. Buttons are being used to indi-

cate surplus stock, and ordering is being done

by card only, which insures greater accuracy and

thoroughness. A flag system is being used to

indicate the different stars which will enable the

salesman at a glance to find the Caruso and

other noted artists without referring to a catalog.

The father of success is work; the mother

bition, and the son common sense,

FEATURES

LARGE diaphragm and

long stylus bar length-

ens vibrations, producing a

deeper and more natural

quality of tone.

Perfectly balanced in ac-

cordance with carefully

worked ratios and with re-

gard to co-ordinate parts,

this tone arm and reproducer

permits a freedom and

sweetness of tone heretofore

thought impossible. Sur-

face sounds almost entirely

removed.

Throw-back design permits

of easy access to needle

socket. Saves records from

unnecessary scratching.

PLAYS ALL RECORDS

No. 2 Round Tone Arm and Reproducer

KNOWN the country over for its excellent quality of

tone and natural, life-like reproduction of all

musical tones, and its great volume. Th.s tone arm on

your machine spells success, because of its high standing

in the Phonograph World.

Made only in 8'/2 -inch length. Can be furnished with or

without Mute Tone Modi6er, with Mica 01 NQM-Y-KA
diaphragm.

THE JEWEL MUTE

CONTROLS volume just

like the human throat.

Built in the reproducer and

functions in such a way that

the length of vibrations is

minutely regulated and the

tone reproduced to a soft-

ness and clearness that is re-

markable.

Operates by means of a

thumbscrew and is instantly

adjustable. Tone has free

and unimpaired passage
throughout tone arm and

chamber—Not ""Muffled" or

"Choked" as with ordinary

type of tone modifier.

Perfect regulation without

in any way changing char-

acter of tone.

JEWEL PHONOPARTS COMPANY - 154 W. Whiting St., Chicago



40 THE TALKING MACHINE WORLD August IS, 1921

Who Sells Sonora Phonographs

Gets Sonora Service

He gets the most whole-hearted co-operation of the

entire Sonora organization. Every representative

throughout the country should associate the Sonora
name with "SONORA SERVICE."

There is nothing "impersonal" about the "SONORA
SERVICE." Your problems are Sonora problems and
will promptly receive the most careful consideration.

"SONORA SERVICE" will help you with your
problems to "get business." Store window display,

general advertising or any other problems that are

peculiar to your business.

This is the first of a series of talks about "SONORA
SERVICE." We will take up in detail in future

announcements the extensive service organization that

is placed at your disposal.

The "SONORA SERVICE" is a purely personal
service that will co-operate with any dealer at any time.

CLEAK A
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Prices Revised!
The Sonora Phonograph Company announces a new schedule of prices

on most models of Sonora Phonographs and accessories.

The recent decline in manufacturing costs has enabled us to offer these

reductions.

This has been done in order that the trade and the public may par-

ticipate in the recent lowered cost of production.

Gibson-Snow Co.,

Syracuse, N. Y.

State of New York with the excep-

tion of towns on Hudson River below
Poughkeepsie and excepting Greater
New York.

W. B. Glynn Distributing Co.,

Saxtons River, Vt.

States of Maine, New Hampshire,
Vermont and part of Massachusetts.

Griffith Piano Co.,

605 Broad St., Newark, N. J.

State of New Jersey.

Hessig-Ellis Drug Co.,

Memphis, Term.

Arkansas, Louisiana, Tennessee, Mis-

sissippi.

Kiefer-Stewart Co.,

Indianapolis, Ind.

Entire State of Indiana.

Lee-Coit-Andreesen Hardware
Co.,

Omaha, Nebr.

State of Nebraska.

M 5 & E,

221 Columbus Ave., Boston,

Mass.

Connecticut, Rhode Island and east-

ern Massachusetts.

Sonora Phonograph Co. of

Pittsburgh,

820 Liberty Ave., Pittsburgh, Pa.

Western Pennsylvania and West Vir-

ginia.

Sonora Distributing Co. of

Texas,

Dallas, Texas.

Western part of Texas,

BESIDES possessing im-

portant patents of

its own, Sonora is licensed

and operates under BASIC
PATENTS of the phono-
graph industry. Sonora's

future and the future of

Sonora's dealers' business

are secure.

The Magnavox Co.,

616 Mission St., San Francisco,

Cal.

Washington, California, Oregon, Ari-

zona, Nevada, Hawaiian Islands,

northern Idaho.

Sonora Phonograph Co., Inc.,

279 Broadway, New York
Distributors for Greater New York
and towns on Hudson River below

Poughkeepsie.

Southern Drug Company,

Houston, Texas.

Southeastern part of Texas.

Southern Sonora Company,

310-314 Marietta St.. Atlanta, Ga.

Alabama, Georgia, Florida and North

and South Carolina.

Southwestern Drug Co.,

Wichita, Kans.

Southern part of Kansas, Oklahoma
(except 5 N.E. counties) and Texas

Panhandle,

C. L. Marshall Co., Inc.,

514 Griswold St., Detroit, Mich,

Michigan and Ohio.

Minneapolis Drug Co.,

Minneapolis, Minn.

States of Montana, North Dakota,

South Dakota, Minnesota.

Robinson-Pettet Co., Inc.,

Louisville, Ky.
State of Kentucky.

C. D. Smith Drug Co.,

613 Arcade Bldg., St Louis, Mo.
St. Joseph. Mo.

Missouri, northern and eastern part

of Kansas and 5 counties of N.E.
Oklahoma.

Strevell-Paterson Hardware Co.,

Salt Lake City, Utah

Utah, western Wyoming and south-

ern Idaho.

C. J. Van Houten & Zoon,

Marquette Bldg., Chicago, III.

Illinois and Iowa.

Yahr & Lange Drug Co.,

Milwaukee, Wis.
Wisconsin, Upper Michigan.

Moore-Bird & Co.,

1751 California St., Denver, Colo.

States of Colorado, New Mexico and

Wyoming east of Rock Springs.

Sonora Co. of Phila,, Inc.,

1214 Arch St., Philadelphia, Pa.

Eastern Pennsylvania. Maryland, Del-

aware, District of Columbia and Vir-

ginia.

Gretter City Phonograph Co., Inc.

311 Sixth Avenue, New York

All of New York City except that

lying east of Broadway, Brooklyn;

counties of Westchester, Putnam and

Dutchess, south of Poughkeepsie and

all Hudson River towns and cities on

the west bank of the river, south of

Highland.

Long Island Phonograph Co.

461J4 Fulton St., Jamaica, N. Y.

All of Long Island and Brooklyn,

north of Broadway.
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Prince's Dance Orchestra keeps up the pace with two
more sure-fire twelve-inch waltzes. "Peggy O'Neil"

and "The Last Waltz" are just the music dance lovers

are looking for. Make sure that they'll find it in your
store. Order today. A-6188.

Columbia Graphophone Co.
NEW YORK

AN ACTIVE BUNCH OF DEALERS IN DENVER TERRITORY

Trip Through Colorado, Nebraska, South Dakota and Northern Wyoming Gives Convincing Evi-

dence That the Talking Machine Dealers in These States Are Going After Business

Dkmvh

moat!] i

dealers

pbelt Musi

of the

by Bean;

3rd, Neb.

er Linde-

Under the i

A, Hospc Co,

of the store. It

been made manage
the rloqpc store in

i season of tlx

Victor dealer

rushing bus in

tourists ii

In :ihli rom i

of iltc piano

Omaha,

Compton
- at Cliadron, Neb., re-

Scal records. A con-

dcniand for these high-

lit the faculty and stu-

SChool, located in Chad-

year Sain Cliristcnscn,

ii Hot Springs, S, D.,

ss, due to the presence

Hot Springs, which is

in the Black Hills.

With the great Homeslakc Mine at Lead,
D., working full time, the two Victor dealers

that point, the Thorpe Piano Co. and the

:arst Mercantile Co., are enjoying a good
ii of business, Many employes of the mine
io left during the war have returned to Lead,

I the town shows every sign of prosperity,

iner Thorpe is the aggressive talking machine
»nr tmen t manager of the Thorpe Piano Co.,

1 N. C. Bell heads the talking machine de-

tnient of the Hearst Mercantile Co.
ictoi dealers who have not allowed business

iression to discourage them or stop their sales

The General Phonograph Mfg. Co.

Model "E" Table Phonograph
The Greatest Value on the Market

IMMEDIATE DELIVERIES \ N Y QUANTITY

Plays All Makes of Records Superior Tone Quality
Write for our Proposition

The General Phonograph Mfg. Co., Elyria, Ohio

; \V. B. Lown & Sons, of Spearfish, S. D, W.
I£, Lown, manager of the talking machine de-
partment, believes in advertising, and has proved
that it pays.

Nick Nelson, manager of the talking machine
department of (be A. L. Cummings Music Co.,
of Sheridan, Wyo., finds that outside work and
advertising space in newspapers are the most
satisfactory means for increasing his sales of
Victrolas and Victor records. Mrs. Nelson is

associated with her husband in the department,
having charge of records,

When W. C. Ball, of the W. C. Ball Furni-
ture Co., Red Lodge, Mont., hears of a Victrola
prospect he docs not wait for the would-be cus-
tomer to come into his store, but goes directly
to the prospect's home. This method has been
instrumental in making a number of sales that
otherwise probably would have been impossible
to make.

Tourists en route to Yellowstone Park swell
the Summer business of O. F. Koenig, proprie-
tor of the Postofficc Store in Cody, Wyo., who
has sold the Victor line for a number of years,
Mr. Koenig has erected signs along the roads
leading into Cody, reminding automobile tour-
ists that in his store they can purchase the
latest Victor records, as well as portable Vic-
trolas, to make Jheir stay in the famous National
Park more enjoyable. The results obtained
from these signs have been very gratifying
Mr. Koenig recently distinguished himself by
catching a twenty-pound trout with light tackle
jn a mountain stream near Cody.
The Powell Drug & Jewelry Co., under the

management of T. A. Hoops, is placing the
Victor line on the map in and around Powell,
Wyo., by means of an aggressive advertising
campaign.

The ranks of Victor dealers in northern Wy-
oming have been strengthened by the addition
of The Fisk Pharmacy, which a few weeks ago
received its initial shipment. This concern plans
a modern department, including booths and
other up-to-date equipment. Walter Fisk, head
of the concern, and H. C. Scarborough are in
charge of the Victrola department.
One of the most attractive Victrola shops

tn the West is to be seen at Thcrmopolis,
Wyo., in the music and jewelry store of H. E.
Rothrock. Everything about the shop is mod-
ern, as arc the methods of the proprietor. Mr.
Rothrock. in his advertising, uses some unusual
road signs, which draw a considerable amount
of automobile tourist trade.

A recent report from G. E. Richter, head of
the Richter Music Co., of Casper, Wyo., is to
the effect that Summer Victrola business is
highly satisfactory. This firm carries a large
stock.

Two booths have hecn installed by Daniels« Rogers, Victor dealers at Douglas, Wyo., to
care for their talking machine customers.
A balcony has been built by Dr. F. W- Huff-

man, proprietor of the Pioneer Pharmacy, Vic-
tor dealer at Wheatland, Wyo., for the talking
machine department. Mrs. Huffman is in
charge of the record stock.
Among the recently installed Victor dealers
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is the Heideprieni Co., of Custer, S. D. Fred
Heidepriem, who has charge of the talking ma-
chine department, plans lo install booths and
otherwise fit the store for the handling of

Victrolas and records. The concern is carry-

ing out a strong advertising campaign.
Everybody in Rapid City, S. D„ is a booster,

and the W. A. Polzin Furniture Co., Victor

dealer at that point, is no exception. This

firm issues a monthly talking machine house
organ which has proved to be an admirable
advertising medium. Mrs. W. A. Polzin

nger, assisted by James O'Grady.
Hard work is the recipe used by Dick Stone,

Victor dealer at Gillette, Wyo., for obtaining

Victrola business, and it has proved to be very
effective. Mr. Stone's store is one of the most
attractive and best equipped in the State.

ATTRACTIVE SUMMER WINDOW

Goldsmith's Music Store Co. Prepares Effective

Summer Display—'Features Victrolas IV and VI

Columbus, O., August 6.—Goldsmith':
Store Co., of this city, Victor dealer,

Victrola IV was on (he floor. The background

was made of green Japanese rope, and the floor

was covered with lake sand and pebbles. The
window as a whole gave an excellent impression

of an outdoor scene and suggested Summer Vic-

trolas to the prospective purchasers.

Goldsmith's Lleverly Arranged Window
prepared an artistic window display which was
sufficiently original to give the company effective

publicity in the Columbus Dispatch. This win-
dow, which is reproduced herewith, was fea-

tured for an entire week and attracted the atten-

tion of hundreds of passers-by.

George M. Cook, president of the Michigan

Phonograph Co., Grand Rapids, Mich, accom-

panied by Mrs. Cook, recently made a short va-

cation trip to Belvidere, 111. Mr. Cook reports

a very satisfactory demand, considering the

times, for Lauzon phonographs, and expects a

brisk demand for these instruments during the

Fall and Winter seasons.

—this Record Cabinet
goes to the dealers for

the next thirty days
for $13.50.

^HERE'S easy
A. and extra profit

for talking ma-
chine dealers in

handling Udell

Record Cabinets.

Write us and let

us tell you what

the other dealers

are doing.

Write today for the Udell Blue

Book and other information

7S?UdellWorks
Indianapolis, 1255 West 28th Street

E. F. CARSON IS GENERAL MANAGER

Important Post With Grartby Phono-

graph Corp.—O. F. Jester Joins Sales Force

Norfolk, Va., August 6.—The Granny Phono-

graph Corp., of this city, has announced the ap-

pointment of Edward Fraser Carson as general

manager. Mr. Carson was formerly manager o(

the copy and plan department of the Frederick

McCurdy Smith Advertising Agency, of New
York City Previously he was general sales and

advertising manager of the White Hickory Motor

Corp., of Atlanta, Ga., also sales and advertising

manager of the Acheson Graphite Co., of Niagara

Falls, and advertising manager for the Pyrene

Mfg. Co.. of New York City. He will have

charge of the advertising and sales department

of the Granby Phonograph Corp.

J. G Wideuer, president of Widcner's, Inc., of

Boston, spent several days recently at the office

of the Granby Phonograph Corp. in this city.

As reported recently, Widcner's, Inc., is handling

the Granby line in the many cities in which it is

located. Mr. Widcner also spent much of his

time at the Granby factory at Newport News, Va.

E. C. Howard, director of sales of the Granby

Phonograph Corp., left his cares behind him and

started on July 19 for the first vacation that he

has had for several years. Mr. Howard is an

ardent follower of Izaak Walton and will spend

several weeks in the woods of Michigan with

rod and line.

O. F. Jester, who for some years has been

connected with the Philadelphia office of the

Columbia Co., has resigned and accepted a posi-

tion to represent the Granby phonograph in

eastern Pennsylvania. His headquarters will he

in Philadelphia.

THE FIGURES TELL THE TALE

There arc no such words as "Summer dullness"

in the lexicon of Ormes, Inc., Victor wholesalers,

New York City. Clarence L. Price, head of the

Ormes organization, reports that its business for

the month of July is not only greater than the

months previous, but surpasses the business done

during July, 1920. "We arc pleased with these

results," stated Mr. Price to a representative of

The World, "for they prove false the idea that

the Summer months must necessarily be dull.

While the expected Fall business may not come

with a rush, but may be gradual, I expect that

the Victor dealer will find it a good and profit-

able season in every respect."

What you find in the mind of the man with

whom you arc doing business, or with whom you

want to do business, depends a whole lot on

what you have in your own mind when you arc

dealing with him. Your thought will beat your

words in finding its way into his brain. Think

right and then the sales will take care of them-

selves.
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~Emersori;
<rR^cf

ords

Emerson Wholesale

Distributors

Alexander Drug Co.

Oklahoma City, Okla.

Carpenter Paper Co.

Omaha, Nebr.

Collins Talking Machine Co.

418 N. Capitol Ave.

Indianapolis, Ind.

R. K. Currie & Co.

Detroit, Mich.

Emeraon Phonograph Co.

206 Fifth Ave.

New York City

Emerson Philadelphia Co.

Philadelphia, Pa.

Emerson Phonograph Co.

315 So. Wabash Ave.

Chicago, 111.

Emerson Ohio Co.

Columbus, O.

Hessig-Ellis Drug Co.

Memphis, Tenn.

Lansing Sales Co.

Eliot' and Warrenton Sts.

Boston, Mass.

Marshall Wells Co.

Duluth, Minn.

Murmann Phonograph Co.

St, Louis. Mo.

Rountree Corporation

Richmond, Va.

Southern Drug Co.

Houston, Tex.

Southern Sonora Co.

Atlanta, Ga.

George W. Stolte Co.

Dallas, Tex.

Strevell-Paterson Hard-
ware Co.

Salt Lake City, Utah

Trt-State Sales Co.

Kansas City, Mo.

The complete September release including

Special Mid-Summer Timely Hits is

listed below:

September Emerson Releases

r WE O0T FUN? (Bit!)

\ JUBT A LITTLE I

I OPEN ARMS <

cEmersori
Records and
Phonographs

1

tra Ae»m£„

Orchestra Accomo.,
Billy Jenti

|MM|,W

LOVE WILL FIND A WAY i

. TROLLEY (By Golly. Wllh '

HE "NEXT ONE (To' CiyOvir' *

iu) (Jerome-Schwartz).

uD ' (Johnny S. BlatiiK

|

AIN'T YOU COMING 0

I DAISY DAYS (Blaulmi-Coolio-Kohn). Baritone Soli

STANDARD. HAWAIIAN I

i LA FLEUR QUE nTAV A IS^ )ETE E (Thll Fhwri

""1 salut" nr: m Fi'mt mmste. et run r :aii Hni
t Gounod). Tenor Solo In Frtneh. Orohutra AeB

tra Accomp

ount). Ttnor Solo. Orehetlra Actomj

I (Morrlll-Hleh). "Blues -
' Novelly, 0

> OPERATIC SELECTIONS

(Georaes Bliet).

. . Harrison -Clark

Port ind Lowly) "Fault" (Ctlarlc

lln. Piano and 'Cello Accomp. .Walter Vaughnn

T Solo. Violin. Piano and 'Cello Accomp.,

MARCH. Haw

: SWEET ERIN i

Gullan.

(Medley). Medley c

Play EMERSON RECORDS on

Emerson tyhonograbh
WITH THE EMERSON MUSIC MASTER HORN ±

EMERSON PHONOGRAPH COMPANY, Inc.
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IMPORTANT NM^ R. CHANGES

John H. Patterson Resigns as President of Na-
tional Cash Register Co. and Is Elected Chair-

man of Board of Directors—F. B. Patterson

Elected President and J. H. Barringer Ap-
pointed General Manager of the Company

Dayton, O., August 2.—Announcement lias just

been made of three important changes affecting

leading executives of the National Cash Register

Co. John H. Patterson has resigned as presi-

dent and general manager of the company, but

will continue actively in directing its affairs. As
chairman of the board of directors he will advise

the directors and help formulate the policies of

the company. His son, Frederick B. Patterson,

Was elected" to succeed him as president, while

J. H. Barringer was made general manager.

John H. Patterson has been president of the

National Cash Register Co. for thirty-seven

years. He is regarded as one of the world's

greatest business leaders. The institution he has

built in Dayton is regarded as the world's model

factory. He built it from a workshop of one

room with two employes to an organization em-
ploying more than ten thousand men and women
in all parts of the world.

Frederick B. Patterson is twenty-nine years

old. His first work was on a farm. He at-

tended school for two years in England, and has

been connected with the N. C. R. for eleven

years. He has been taught the principles of

business by his father, learning the N. C. R.

business from the ground up. He started in as

a workman in the foundry. In the interests of

the company he has visited all of its agencies,

except Africa, Australia, India, Russia and Mex-

ico. He was manager of the foreign depart-

ment for two years, and until he entered the

service of his country in 1917. In the late war

he rose from a private in the ranks to a commis-

sion in the air service.

This change in the'official family of the N. C.

R. places more responsibility on F. B. Patterson.

The N. C. R. business is one of the largest busi-

nesses in the world. There are many problems

to be solved. He has stated time and again that

the policies of his father are the ones which will

govern him in all that he does. This means that

the world situation will take much of his time

and attention in an effort to help bring order

out of chaos.

J. H. Barringer, the new general manager, was

promoted from the ranks. He started with the

company fourteen years ago, holding a minor

position. He earned promotion very rapidly and

in 1918 was made first vice-president and assist-

ant eencraI manager. Mr. Barringer is only

thirty-eight years old. It is a remarkable tribute

to his perseverance and ability that he has been

chosen to manage one of the world's greatest

industrial institutions.

THE HOUSE-TO-HOUSE CANVASS
This Method of Developing Business Discussed

Interestingly—County Fairs Also Come in for
Consideration as Sales Promoters

Almost an entire page in a recent issue of
Pathe News is devoted to the subject ot -de-

veloping business through the medium of house-
to-house canvass. A number of specific instances
are reported that prove the great advantages
that arc accruing through this energetic method
of developing business. The article is illustrated

by a number of photographs which depict the
efforts of dealers situated in far, widely separated
points.

Much space is also devoted to the subject of

county fair exhibits. These annual fairs have
been used for exhibit purposes by Pathe dealers

with exceptional results in the past, and Pathe
News recommends that tins excellent form of

publicity be used even to a greater extent in the

future. This article is also illustrated with photo-

graphs from last season showing the excellent

displays made by a number of Pathe dealers,

Execlicnt sales and demonstrating ideas arc pre-

sented. An announcement has been made of a

handsome pocket mirror souvenir for distribu-

tion at county fairs and warerooms which is [or

sale by all Pathe distributors and which is pro-

duced by the Pathe Frcrcs Phonograph Co,

Attention is also called to the ten-loot Pathe
muslin banner for use at the exhibits.

LHEVINNE'S TRIUMPHANT TOUR

Joseph Lhcvinne, Pathe artist, recently re-

turned from a triumphal tour through Mexico,

Thirteen concerts were given, totaling in actual

money $13,846.90. The populace bombarded Mr.

Lhcvinne with flowers, and in one city carried

him from the hall to his hotel. Mr. Lhevinnc
and David Bispham, also a contributor to the

Pathe repertoire, are conducting master classes

at the American Conservatory in Chicago.

To get workers on the high gear give thei

Thousands of Dealers
have solved the problem of

children's records with

Rubble. Books
that Sing44

MME. MATZENAUER MARRIED

Madame Margaret Matzenaucr, distinguished

prima donna contralto and Pathe artist, recent-

ly surprised her many friends and admirers

through her unexpected and romantic marriage

in Europe to Floyd Goltzbach, a prominent

Western business man. Mme. Matzenaucr was

called to Europe through the serious sickness of

her mother, and met on shipboard Mr. Goltz-

bach, whom she had known in the West. On

the way over he showed her every attention in

an effort to mollify her grief, and, on arriving,

he threw his business engagements to the wind,

escorting her to her 'destination. Her mother

passed away a few hours before she reached

home, but her anguish was assuaged by the

devotion of her companion, and the wedding

followed a few weeks later, thus ending this

unusual and entirely interesting romance.

Hp HERE is no phonograph record or a

dozen of them on the market today that

attract children as the three records in the

Bubble Books do. Bubble Books enable the

child to read, see and hear. Each book is

beautifully illustrated by Rhoda Chase.

The fairy story running through the entire

series is vividly written by Ralph Mayhew
and Burgess Johnson and the three records,

equal in quality to any record on the Amer-

ican market, sing the songs in a clear,

understandable way.

Selling one Bubble Book means a steady

customer for the entire series. Invariably

they come back for more.

When You Sell One You Sell A Habit

Get your share of these sales by writing

today for our 1921 proposition.

HARPER & BROTHERS
Bubble Book Division

Miss Mary R. Mayer, chief catalog editor for

the Brunswick Phonograph Co., has been spend-

ing the Summer on Byram Shore, near Port-

chester, N. Y. Miss Mayer is one of the young-

est women employed in this sort of work.

130 WEST 42nd STREET NEW YORK

t
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DALION Dealers enjoy many
important Advantages <^f"*

lO your own efforts in building a profitable phono-

graph department we offer the aid of a superb line

of instruments and a factory organization which is

tireless in its sincere, sustained co-operation. The Dalion
phonograph is the right one to sell. The Dalion contract

is the right sort to sign.

Auto-file
Dalion selling advanta

mere talking points arc

The Dalion agency in

valuable franchise. F(

There are imi,

They oiler a r.

means a well-r

mi which yon >

and effort.

Tonal qualities

up to those oC

idels

Ein concent ra

at push past

6uS. and real.

instruments

four interest

Dalion will measure

ichine on the market

by any test you or your customer can make.

Universal tone-arm. Plays a!I records.

Mechanical excellence of Dalions evidenced

by our specific guarantee which is the

strongest in this field and includes protec-

tion against spring breakage. Silent motor.

Auto-file for records (exclusive).

Beauty of design, quality of cabinet-work

and every detail of finish all so far above

average that Dalion has not a close second

in favorable appearance, Correspondence

with merchants invited.

Milwaukee Talking Machine Mfg. Co.
Milwaukee, Wisconsin, U. S. A.
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Sell the dance records you have in stock by means ol

the Columbia Dance Record Artcralt Window Display.

You'll see the power ol suggestion powerfully dem-
onstrated the moment you place it in your window.

Columbia Graphophone Co
NEW YORH

ARE YOU READY FOR TALKING MACHINE MEN'S OUTING?

Annual Outing of the Association to Be Held on August 17 at Terra Marine Hotel, Huguenot

Park, Staten Island—Program Provides Entertainment for Entire Day

A last-minute call has been sent forth by the

arrangements committee of the Talking Machine

Men, Inc., for the annual outing of the associa-

tion to be held Wednesday, August 17, at Terra

Marine Hotel, Huguenot Park, S. I. Reserva-

tions have been received from dealers and their

friends throughout the metropolitan territory,

and, judging from all indications, the 1921 out-

ing will set a new record for attendance.

Before selecting the Terra Marine Hotel for

the outing of the Talking Machine Men, Inc.,

the arrangements committee carefully inspected

of the party will leave at 10 o'clock from Bat-

tery Park for Midland Pier, arriving there at

11.30 a. m. Automobile buses will take the

party on a ten-mile ride through beautiful coun-

try to the Terra Marine Hotel, where luncheon

will be served. At 1.30 p. m. the athletic games

will start and the official program provides for a

ball game between the drys and the wets, a 100-

yard dash for junior members, a 100-yard dash

for senior members, a fat men's race with lady

partners, a young ladies' race, a 100-yard dash

for guests, and a boys' race with girl partners.

REID'S IMPORTANT POST

Appointed Sales Manager of New York Album

& Card Co:. With Headquarters in Chicago

The New York Album & Card Co., of New

York and Chicago manufacturers of Nyacco al-

bums, have announced the appointment of R. F.

Reid as sales manager of the company. Mr.

Reid was formerly production manager of the

Cheney Talking Machine Co., of Chicago. His

connection with the phonograph industry dates

back to January, 1915, when he joined the

Cheney organization, until July, 1920.

Mr. Reid will make his headquarters at the

Chicago offices of the company. The New York

Album & Card Co. also maintain a factory in

\ "Ain'tWe Got Fun"^

every detail of the facilities available, and the

accompanying illustration will give some idea of

the pleasure that is awaiting the talking machine

dealers, their families and friends. Bathing, fish-

ing, athletic games and dancing are all on the

program, together with luncheon and dinner

menus that will tempt the most discriminating

epicure.

According to the official program the members

'clock dii 1 be i
) tlKAt si.\ _ .

companiment of entertainment and danc „.

at 9.30 p. in. the automobiles leave for Midland

Pier with everybody set for a moonlight sail

home.

Someone has remarked that a strong selling

force can get business without advertising—but

why work a willing horse to death?

Chicago from which the trade in the Central

and Western territory is supplied. Mr. Reid's

return to the industry after a year's absence is

the result of a recent trip made by Max Wil-

linger, president of the New York Album & Card

Co., to Chicago. The connection of Mr. Reid

with the company will be of material aid in the

extensive sales campaign which is in contem-

plation.
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MAGNAVOX
IS IDEAL FOR DANCING THIS SUMMER

Read These Letters—Names on Request
"I have been using your MAGNAVOX for a year at

my Amusement Park, running it I 2 hours a day during

the season, and it has never yet failed to deliver the

goods, and works perfectly for dancing in my outdoor

pavilion."

"We find that the MAGNAVOX is just the thing we
have been looking for for dance work and school pur-

poses, as the phonograph is hardly loud enough where
there is a large crowd assembled."

"The MAGNAVOX outfit received today, and as I

said in one of my letters that 1 could decide in fifteen

minutes, when 1 was trying to arrange for one. Why,
man, it did not take three, and will say it bears out all

claims, and more."

"At one time there were three May Pole sets of little

tots—about seventy-five in all—dancing to the clear

bell-like music of the MAGNAVOX. For school work
and dancing purposes the MAGNAVOX is a complete

success."

"I allowed the manager of the dance hall to use the

MAGNAVOX that night to dance to. It was so supe-

rior to his old phonograph that 1 signed him up for a

machine."

' You are overlooking a good bet if you do not sell a

MAGNAVOX to every live wire talking machine shop
in the country, and here's hoping you do."

They Were Pleased—So Will You Be—If You Will Write for Dealers' Proposition

The Magnavox Company
2701 East 14th Street

Oakland, California

The Magnavox Company
Penn Terminal Bldg.

370 7th Ave., New York City

Magnavox Telemegafone Distributors

I. MONTAGNES & CO. KIEFER-STEWART CO. SONORA DISTRIBUTING CO.
Toronto, Canada Indianapolis, Indiana Dallas, Texas

J. W. SANDS CO. SOUTHWESTERN DRUG CO. MINNEAPOLIS DRUG CO.
123 East 5th St., Dayton, Ohio Wichita, Kansas Minneapolis, Minn,

TELEPHONE MAINTENANCE CO.
17 No. La Salle St., Chicago, Illinois
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THE RESURRECTONE
IMPORTANT POST FOR C. H. MURRAY

Popular Advertising Manager Has Been Ap-
pointed Assistant to the President of the

Path£ Co.—George W. Lyle Resigns

C. H. Murray, advertising manager of the

Pathe Freres Phonograph Co.. Brooklyn, N. Y.,

has been appointed assistant to the president of

that company. Mr. Murray has been assigned

an office directly adjoining that of W. W. Chase,

president of the Pathe Freres Phonograph Co.

In a letter to Pathe jobbers, announcing the ap-

SIXTEEN POINTS OF CHEER

A Double Octave of Reasons Why Talking Ma-

chine Manufacturers, Jobbers and Dealers

Should Be Optimistically Inclined

Here arc sixteen reasons for the belief that

great headway has already been made toward

normal business:

The depression has been under way for the

last seven months and, theoretically, the coun-

try's business is just that much nearer normal.

NEW CHASE-HACKLEY RETAIL HOME

Move to Ground Floor of Recently Constructed

Occidental Hotel Building

Muskegon, Mich., Aug. 5.—The retail business

of the Chase-Hackley Piano Co., in this city,

was recently moved to new quarters. The new
location is on the ground floor of the recently

constructed Occidental Hotel Building, of

Muskegon, and the home of the Chase-Hackley

now boasts of one of the finest showrooms, not

only in Michigan, but in the entire country.

The policy of- this company, for a long time

past, has been along the plan of the general

music store. It has special departments devoted

to pianos, Victrolas, sheet music and musical

merchandise, and has experts in charge of each

of these branches.

ISSUE JWUS1C WEEK PROGRAM

National Bureau for Advancement of Music

Distributes Copies of Washington Music

Week Program—An Impressive Showing

The National Bureau for the Advancement of

Music has just sent out to the trade copies of

the program of the recent Music Week activi-

ties in Washington, D. C, which offers most con-

clusive proof of the elaborate character of the

celebration. The story of the Washington

Music Week has already been told with con-

siderable detail, over 50,000 children having par-

ticipated in the great chorus in the Ellipse alone.

In one single day there were forty-four sched-

uled musical events.

Accompanying the program is a booklet of

views of the various events during the Wash-

ington Music Week, a number of them showing

President Harding taking an active part in the

different exercises.

1 for the la: Hav

C. H. Murray

pointment of Mr. Murray as his assistant, Mr.

Chase states: "In recognition of the services

rendered to the company during the past two

and one-half years, and my faith in his co-opera-

tion with our organization, I have appointed Mr.

Murray as my assistant." Mr. Murray will have

charge of the sales as assistant to Mr. Chase

and will also continue his excellent work as

advertising manager of the company.

In the same communication Mr. Chase an-

nounces the resignation of George W. Lyle,

who was general sales manager. Mr. Lyle found

it was impossible to reconsider his resignation,

and for the present Mr. Chase has announced

there will be no successor appointed.

The Thos. Goggan Music House, of Houston,

Tex., reports an excellent demand for the new

portable Victrolas, of which an excellent window

display was made recently. This little instru-

ment has greatly stimulated business with this

large percentage of high-priced inventories into

finished materials for the market, manufacturers

arc now in position to take advantage of lower

prices for raw materials.

The tendency toward easier money and con-

tinued recovery in exchange, and increase in pur-

chasing power of the dollar.

Reduction in commercial discount rate.

Gold imports of more than $325,000,000 since

the first of the year, with exports of only

$6,000,000.

Strong Federal reserve bank position.

Unfilled orders of United Slates Steel down to

5,845,224 tons, very close to low record, based

upon capacity of corporation.

Surplus copper being gradually worked off as

a result of a drastic policy of curtailment.

Many manufactured products selling at cost or

below.

Gradual restoration of confidence and no longer

any fear that the country is facing financial and

business disaster.

Promise of good crops.

Wage reductions accepted without protest by

employes of nearly all industries.

Signing of reparation agreement which will

facilitate international trade.

Determination of present administration

protect manufacturers against invasia

eign goods.

World shortage of goods. Lack of credit

largely responsible for curtailment of buying.

Determination of the Administration to give

the railroads a square deal. Incidentally nearly

one-half the population of the United States,

either individually or through insurance com-

panies, savings banks, etc., are interested as

shareholders in the railroads.—Wall Street Jour-

nal.

of for-

Good will is the guaranteed link between

maker and buyer. It is the most valuable asset

that any firm can possess.

RECEIVER IN EQUITY APPOINTED

Judge Hand Places A. R. Memhard in Charge of

the Masterphone Corp. in the Suit Brought by

a Creditor of that Company

Judge Learned Hand on July 25 appointed

Allen R. Memhard receiver in equity for the

Masterphone Corp. of America in a suit brought

by Harry L. Rasbbaum, a creditor. The liabili-

ties are stated to be $18,000 and assets in excess

of that amount, but the corporation is said to be

short of liquid assets to meet maturing obliga-

tions. The corporation was organized last

February with an authorized capitalization of

$150,000 to exploit a patented device which is

said to amplify and improve the sound of phono-

graph records.

NEW PATHE NUMERICAL LIST

The Pathe Freres Phonograph Co.. Brooklyn,

N Y has just issued a catalog containing a

complete numerical list of all the Pathe Sap-

phirc and Actuelle steel needle records up to

and including the records in the September,

1921, supplement. This book will also prove

a decided help ill keeping an accurate inventory

of all records in stock. The catalog is large id

size and presents in visible form the great num-

ber and wide variety of selections available in

Pathe records. Beginning with October ,t is

planned to issue a separate hanger for Actuelle

records.
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BUILDINO UP THE WEAK POINTS

Knowing the Store's WcaknesBes So as I

Eliminate Them Most Effectively

> wrong and what we might

are satisfying store to you?"

ever way of getting close to

wide-awake talking machine

utilize or adopt the idea to

obits was good purpc

«d by

EXHIBIT OF RAINBOW RECORDS

iii. Kilt

salespeople are not polite and cfnc

tell us. If goods are not delivered pr

in good order, plca9€ tell US, W hcllC

II .

:
1.—The Rodelieavcr

church-going people,

devoted entirely to

is believed th.it this

INCREASED DEMAND
FOR RECORDS

USUALLY BECINS IN SEPTEMBER
NOW IS THE TIME
to prepare for the increased
butinesi, which i* coming

NOW IS THE TIME
to order your supply of

COTTON FLOCKS
YOU WANT THE BEST WE MAKE IT

CLAAEmONT WASTE MFG. CO.. CLAREMONT. M.H.

NEW RICHARDSON BRANCH

Victor Dealer Opens Artistic Branch in New-

Ambassador Hotel, Los Angeles

ins given Los A.ngf.les, Cal., July 28.—The original store

of Richardson's, Inc., at 727 West Seventh

Ivertising street, Victor dealer, is of such an artistic nature

and has attracted so many persons that imita-learned that it'i

(.marks "Class.

The SPHINX MOTOR

MOTOR REFINEMENT

Better Designed

Better Built

Better in Operation

SPHINX GRAMOPHONE MOTORS, Inc.

21 EAST 40th STREET, NEW YORK

Entrance to Richardson's, Inc., New Branch

tion—the sincerest form of flattery—has ap-

peared in many places. And now, as though to

"out-Richardson Richardson," the branch store

in the Ambassador Hotel is, if possible, more

beautiful -still. It is a jewel in a handsome set-

ting— Richardson's in the Ambassador. The

illustration shows the beautiful front entrance,

the architecture throughout being Spanish.

OKEH RECORDS IN SPORTING EVENTS

Fight Fans From Middle West Entertained on

Special Train by Okeh Records—Music Sub-

stitutes for Bennie Leonard

Okeh records have figured prominently dur-

ing the past few weeks in several sporting events

that have attracted considerable attention. Pre-

liminary to the Dempsey-Carpentier fight two

special trains left Chicago for the fight contain-

ing some of the leading fight fans in the Mid-

dle West. The members of the party were en-

tertained all the way from Chicago by Okeh

records, which added materially to the pleasure

of the trip.

At Benton Harbor, Mich., recently, Bennie

Leonard, lightweight champion, was scheduled

to fight, but, owing to illness, did not appear.

The rest of the program was carried out, how-

ever, and the entire audience was entertained

with Okeh records, the volume of which was

augmented by the use of a Magnavox.

At the Twenty-third Regiment Armory in

New York recently Miss Vaughn DeLeath, well-

known contralto and exclusive Okeh artist, gave

a comparison test which met with unusual suc-

cess. Miss DeLeath sang several selections and

immediately afterward Okeh records of the same

selections were played for the audience, The

comparison served to emphasize the fidelity that

characterizes the Okeh reproductions of Miss

DeLcath's voice and the 1,500 people in the au-

dience were enthusiastic regarding the test.

DELAWARE CONCERN GETS CHARTER

A charter of incorporation has been granted

to the Consolidated Music Stores in Delaware

for the manufacture of talking machines. The

new concern is capitalized at $6,000,000.

As a matter of fact, it's usually true that the

man who says "I can't" is quite right—that is,

if he thinks he can't.
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Records
September Bulletin

50101 f
THE WEDDINC OF FIGARO (Figaro's Hoch

12 in J
zeit) (O saume langer nicht)—Mozart

—

$1.50
Soprano (in German) with Orchestra,

Frieda Hempel

50401 (MIGNON (Knowest thou the land?)—Thomas
12- in. —Soprano (in German) with Orchestra,

$1.50 L Emmy Destinn

Leoncavallo—Bari-

ra,

Riccardo Stracciari

52101 rl PAGLIACCI (Prologue)
12-in.J tone (in Italian) with Orchestra,

$1.50 [ Ric

72101 [FAUST-DIO POSSENTE (Even bravest heart)

10%-inJ —Gounod—Baritone (in Italian) with Orches-

$1.25 L tra Riccardo Stracciari

72201 (L'EUSIR D'AMORE-QUANTE E BELLA!
10% -in..; (How lovely!)—Donizetti—Tenor (in Ital-

$1.25 L
ian) with Orchestra Alessandro Bonci

[STRUT MISS LIZZIE—Baritone with Orches-
4371

|
tra Al. Bernard

1
o'j"' 1 1 AIN'T AFRAID OF NUTHIN' DAT'S AUVE
ooc.

I _Baritone with Rega Orchestra .... Ernest Hare

(ANNA IN INDIANA—Tenor with Orchestra,

4375 Bu'y Jones

10-inJDOWN AT THE OLD SWIMMING HOLE

—

85c. Tenor-Baritone Duet with Orchestra,

Billy Jones-Ernest Hare

„.,.,„ (MOLLY BRANNIGAN—Tenor with Orchestra,
4379

| Lhun O'Kennedy

85c I
SOLDIERS OF ERIN—Tenor with Orchestra,

'
[_ Gerald Gi iffir.

4380
^
CORNFIELD BLUES Norfolk Jazz Quartette

1

85cHBIG FAT MAMMA Norfolk Jazz Quartette

52301 (-CADENZA FROM CONCERTO IN D MAJOR
12-inJ —Paganini—Violin Solo with Piano Accom-

$1.50 1 paniment •>"" Kubellk

m7,2,3? 1 /SERENADE—Drdla—Violin Solo with Piano

$L25l
Accompaniment J«- Kubehk

. „„ [HAWAIIAN HOTEL—Hawaiian Guitar Duet,

4382 Ferera-Francrun

1
a']"'] HONOLULU RAG—Hawaiian Guitar Duet,
85c. Ferera-Franchmi

|
ALL FOR YOU (Intro. "Without You")—Med

4368
]

ley Fox-trot,^^ p<amsy,vlmia

85c. AIN'T WE GOT FUN—Fox-trot,

I
Erdody's Hotel Pennsylvania Orchestra

4381
|

AMERICAN GUARD—March Conway's Band
10-in. j GRAND FANTASIA ON DIXIE (Op. 130)—
85c. I Otto Langey Conway's Band

PAINTED DOLL—Fox-trot,

4369 Ray Miller, Melody King, and His Black and White

10-inJ Melody Boys

85c. I LOVE YOU, WONDER GIRI Fox-trot,

Natzy's Hotel Biltmore Orchestra

PULLMAN PORTER BLUES—Fox-trot,

Joseph Samuels' Jazz Band

OH! BOY (I've Found the Baby for Me)—One-

step Joseph Samuels' Jazz Band

THE LAST WALTZ (From the Operetta, "The

Last Waltz")—Waltz, „ ,

Natzy's Hotel Biltmore Orchestra

THE CRITERION WALTZ—Waltz,

Frank Stretz's Society Orchestra

„„.,, (STOLEN KISSES—Fox-trot,
-1 s . Bennie Krueger's Orchestra

JUST A LITTLE LOVE—Fox-trot,

Green Brothers' Novelty Band

4370
10-in.

85c.

4372
10-in.

85c.

10-inJ
85c.

„„.,., rYOKOHAMA LULLABY—Fox-trot,
4374 losenh Samue
10
85c

4376
10-in

85c

4377
10-in.

85c.

4378
10-m
85c

4383
10-in.

85c.

4323
10-in.

85c.

Joseph Samuels' Jazz Band

LISTENING—Fox-trot,
Green Brothers' Novelty Band

SWEETHEART—Fox-trot,
Bennie Krueger s Orchestra

MY CHERRY BLOSSOM—Fox-trot,

Erdody's Hotel Pennsylvania Orchestra

IN A BOAT (For Two)—Fox-trot, „,.__.
Green Brothers' Novelty Band

IN MY TIPPY CANOE (Intro. "Hunika")—
Medley Waltz. . Green Brothers' Novelty Band

NEAR ME—Fox-trot,

Harry Raderman's Jazz Orchestra

JUST BECAUSE—Fox-trot,

Harry Raderman's Jazz Orchestra

KILDARE FANCY—Irish Hornpipe,

Tom Ennis (Irish Pipes)-John Muller (Piano)

FRIEZE BREECHES—Irish Jig,

Tom Ennis (Irish Pipes)-John Muller (Piano)

GORDON'S REEL—Accordion Solo, Piano Ac-

companiment,
Peter J. Conlon ( Accordion)-Joseph J. Garry

(Piano)

PADDY O'RAFFERTY'S JIG—Accordion Solo,

Piano Accompaniment,
Peter J. Conlon (Accordion)-Joseph J. Garry

(Piano)

GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, Pmidmt

25 West 45th Street New York City, N. Y.

Newark, N. J- Ely™ Ohio f"'""™'
J.™Branch Offices: Chicago, 111.

Springfield, Man. Kitchener, Ont.

oronto. Can.
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ADVERTISINOJHAT PAYS

Obsolete Methods of Advertising Still Practiced

by Numerous Dealers Give Poor Results

Many an advertising campaign has failed dis-

mally because the ad man overlooked presenting

the matter from the customer's viewpoint. It

i> almost an impossibility to construct an ad-

vertisement which will get sure-fire results un-

less the appeal is based upon a knowledge of

human nature and its desires.

The talking machine dealer can make his ad-

vertising pay big dividends just as soon as he

gets away from the usual haphazard method of

listing his wares in an unattractive manner and

inserting the whole in the local papers. By far

the greater portion of the people in any com-

munity are music lovers and in order to arouse

their interest in your establishment it is essential

that the advertisement makes a strong appeal

to this natural love of harmony. Merely placing

the names of various instruments in your ad

without supplementary data will not do this.

When the industry was still in its infancy ad-

vertising was also in a crude state. While other

merchants were sticking to the antiquated meth-

ods, a few of the more progressive dealers saw

an opportunity of boosting their businesses by

centering their advertising around the appeal to

the love of music. Their ads dealt with the

pleasure of harmony in the home, the restfulness

of it and the advantage of good music to chil-

dren and adults alike. Their efforts were richly

rewarded and many merchants have followed

thetr example. But it is surprising how many

dealers still use the old obsolete methods, which,

at this time more than ever before, fail to give

adequate results.

MUSIC CONDUCIVE TO HAPPINESS

This Point Emphasized by Ross Crane in His

Recent Lecture in Cleveland in Which He Was
Aided by the Pathe Phonograph

Cleveland, O., Aug. 1.—Much interest was taken

in talking machine music as being conducive to

the comfort and happiness of every-day home

life at the Furniture Show Week which recently

closed in Cleveland and which was conducted

under the auspices of the Retail Furniture

Dealers' Association. Ross Crane, head of the

extension department of the Art Institute of

Chicago, delivered a number of lectures with

demonstrations. For these demonstrations

Pathe phonograph period models were used,

which were supplied by the Fischer Co., Pathe

distributors of this city. Unusual interest was

awakened by Mr. Crane in these lectures, and in

the musical part of the program he paid a high

compliment to the Pathe, saying that he con-

sidered the instruments replicas of the art

periods they represented and emphasized the

thought that no home was complete without the

charm of music.

One can learn moi

talking.

from listening than from

ROTTEN STONE
We arc the only miners and manu-

facturers in this country of Rotten

Stone for uie in Phonograph Record

making. Our product is now in use

by practically every record manu-

facturer in this country. We are also

headquarters for all other minerals

for record making and everything we

handle is made especially for this pur-

pose and absolutely guaranteed. Ex-

pert advice given upon any formula.

KEYSTONE MINERALS CO.

41 Unloo Square, N.» York Cily

Harponola
the Phonograph with the "Golden Voice"

Freedom from
Trouble

Most any talking machine can play a

tune sweetly and can look pretty. It's

the machine that continuously operates

without trouble and with a minimum
of repairs that is profitable for the

dealer to sell.

Write for the Harponola Proposition

THE HARPONOLA COMPANY
101 MERCELINA PARK CELINA, OHIO

Edmund Brandts, President

Harponola Cabinets are built "by the Meraman Brandt* Brothers in a

J. H. RUDDY A VISITOR

Columbia Dealer Calls at New York Executive

Offices on Return From European Trip

J. H. Ruddy, of J. A. Ruddy & Son, Paducah,

Ky., Columbia dealers, was a recent visitor to

the executive offices of the Columbia Grapho-

phone Co. in New York. Mr. Ruddy was on his

way home after spending several weeks in

Europe as a member of a party representing the

National Retail Dry Goods Association. Sixty-

five members of this association were the guests

of the British Drapers' Association, and they

visited every large department store and the

great majority of smaller retail establishments

throughout England, Scotland and Wales. They

were royally entertained by the British mer-

chants, and wherever they visited were given an

enthusiastic reception.

After spending four weeks in Great Britain,

Mr. and Mrs. Ruddy visited the Continent, and

in the course of their trip spent several weeks in

France, Belgium, Switzerland and Holland. Mr.

Ruddy is returning to Kentucky greatly im<-

pressed with the spirit of good will and co-

operation manifested towards the American re-

tailers by the British merchants.

LOUIS BUEHN BECOMES A DIRECTOR

By virtue of his election as president of the

National Association of Talking Machine Job-

bers, Louis Buehn, of the Louis Buchn Co., Inc.,

Philadelphia, Pa., becomes a member of the

board of directors of the Music Industries Cham-

ber of Commerce, succeeding L. C. Wiswell, of

Lyon & Hcaly, the former president. Mr. Wis-

well while president of the Jobbers' Association

was an active and interested worker in the Cham-

ber and came to New York from Chicago to

attend several meetings of the directors.

Sig- Muratorc, the great tenor with the Chi-

cago Opera Co. and noted Pathe artist, is the

author of a scenario in which his

Cavalieri, is the principal figure.

Lena
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To uphold the distin-

guished Sonora name
it is a foregone conclu-
sion that the Sonora
Piano must of necessi ty

be an ultra-quality in-

strument,

Possessing a rich, reso-

nant tone, a touch of
unusual resiliency and
responsiveness thai ful

fills the most exacting
demands of the finished

musician, the Sonora is

presented as a piano of
the highest artistic

class.

Judged by all stand-

ards of piano quality, a

musical instrument of

superior merit worthy

of a place in the inner

circles of the Sonora

family and deserving

of the name that has

come to be recognized

throughout the world

as the synonym of

superiority.

THE INSTRUMENT OF QUALITY

CLEAR AS A BELL

Piano and Player Piano
Presented by the Makers of

" The Highest Class Talking Machine
in the World"

Due to die great success achieved by the manufacturers of the Sonora
Phonograph in producing the highest class talking machine in the world it was
frequently said that a piano of the same standard of quality, sponsored 'by the
same manufacturers, would find a very ready sale.

This belief finally became a demand which could not be overlooked with the
result that Sonora now presents the Sonora Piano and Player-Piano.

The name Sonora stands for quality in the estimation of the public and this
fact alone will unquestionably have a favorable influence on prospective niano
buyers, requiring very little salesmanship to sell them. One large dealer has
already demonstrated this to his satisfaction by selling several the first dav thevwere displayed. ' y

If you are interested in selling this high-grade line we will gladly send vou
additional information on request.

'

SONORA PHONOGRAPH COMPANY, Inc.
GEORGE E. BRIG HTSON, Prejidtnt

New York: 279 Broadway
Cnnadiin Distributors: I. Montagues At Co., Toronto
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JONES PIANO CO. ADDS VICTROLAS CHILDREN'S PARTY BRINGS SALES
Ohio Firm Remodels Talking Machine Depart-

ment—Coulter Jones Assumes Management

Mansfield, O., August 2.—A Victor talking

machine department was recently added to the

music business of the Jones Piano Co., of this

city, The company, which occupies two lloors

of the building in which it is housed, has re-

modeled and redecorated its talking machine de-

partment. Several demonstration booths have

been conslructed, The new Victor department

will be in charge of Coulter Jones, son of W. E.

Jones, proprietor. A complete line of high-

grade pianos and musical accessories are also

carried ill stock.

The establishment, which is considered one

of the largest in this section of the State, con-

tains every comfort for patrons and lovers of

music. A rest room for visitors and a room
in which music instructors may meet for con-

ferences are features of the store.

Brandcis Store Sells Bubble Books as Result of

Children's Party—June Sales Very Gratifying

Omaha, Ned., Aug. 6.—The popularity of Bubble
Books among children throughout the country
is reflected in the great showing made by the
Brandcis store in this city in the month of June.
This live talking machine dealer recently gave
the children of Omaha a Bubble Book party
which was attended by more than a thousand
children during the two afternoons and evenings
in which it was given.

Despite the general belief that Bubble Books
arc hard to sell in the Summer months, this large

store showed an increase in sales during the

month of June and was a leader in the sale of

Bubble Books throughout the country.

PREPARING FOR CHRISTMAS NOW

Sjikevepdrt, La,, August 6.—The Union Furni-

ture Co.,- of this city, Columbia dealer, is now
preparing for its Christmas Club plan. "Fore-

warned is Forearmed," said Manager J. R,

Buswell, "and we are now preparing for the

time when Grafonolas will mean so much."

The sale completed only recently resulted in

putting in homes thirty-three Grafonolas, com-
prising two tabic instruments and thirty-one

cabinets. This enterprising Columbia dealer

is doing a "land-office" business and simply

proving that hard times are going and easy

times coming.

RECEIVES RECORD LABEL ORDERS

Scrantun, Pa., August 6.—The Keystone Printed-

Specialties Co., of this city, manufacturer of rec-

ord labels, has recently received several large

orders calling for immediate deliveries of record

labels. With its new facilities the company is

giying its clientele splendid service, especially as

the executives of the concern have made a care-

ful study of record label production. As a re-

sult of its familiarity with this field, the Key-

stone Printed-Specialties Co. has received sev-

eral letters from record manufacturers commend-

ing it for. the efficiency of its service and the

uniformity of its label production.

INSTALL DEMONSTRATING BOOTHS

Racine, Wis., July 31.—A piano department has

been added to the establishment of the Chris-

tiansen Bros. Co., of this city. The store has

been completely remodeled and a full line of

pianos will be handled in addition to talking

machines and records. Nine sound-proof rec-

ord demonstration booths have been installed,

as well as a card system with facilities for han-

dling 25,000 records.

STEWART CO. ERECTING NEW PLANT

Cleveland, O., August 1.—The Stewart Phono-

graph Co., manufacturer of the Stewart phono-

graph, is establishing a plant at St. Clair avenue

and East Forty-ninth street, this city. While

the firm has branches in New York and Chi-

cago it is planned to make the factory now under

construction the main plant, according to a re-

cent announcement made by the officials of the

company.

GREAT HONOR FOR RUDOLPH GANZ

A high honor was paid to Rudolph Ganz,

popular pianist-composer and exclusive Pathe

artist, through his appointment as conductor ot

CONCERTS BOOST BUSINESS

Manchester, Conn., August 1.—Thomas Graham,

manager of the Sonora Talking Machine Co.,

ot this city, is boosting business and gaining

publicity through the medium of talking machine

concerts. Several concerts in which the Mag-

navox was used have proved so successful that

Mr ft raham is nlanning to continue them.

Ukuleles Are Big Sellers This Year

And alert Music Dealers will be prompt to go after these

profitable sales. There's no technical knowledge needed 1
A

few Ukuleles in your window with the prices shown big is all

you need. Tlicy Kcolfy Sell Themselves! And at a profit

for you that's clean velvet.

Ql

II
C
11

!

Write Today for Ukulele Window

Card In Colors—Ifs Free.

1c
i
ii

li

i
1

1

A postcard request will bring you promptly our new Window

Card, richly printed in colors. It's a big help in selling Uku-

leles. And with the card will come our latest revised price

list of Ukuleles. You'll find it easy to select some fast-selling

numbers, priced at new low figures that give you a sp endid

margin of profit. Your card is waiting your request. Wont

you drop us a postal today?

ill Jy,
|

The FRED. GRETSCH MFG. CO.

Musical Instrument Makers Since 1883

60 BROADWAY - - - BROOKLYN, N. Y.

H. N. McMenimert
Consulting Engineer

Consultation by appointment on

every phase o( the phonograph in-

dustry, including:

Recording, Plating and

Pressing

Motor, Tone-Arm and

Reproducer Design

Patent and Model
Development

Sales Promotion and

Advertising Plans

Laboratory:

Scotch Plains, N. J.

Offices:

2 Rector Street. New York

HEALTHY SMALL-TOWN BUSINESS

Columbia Dealer Builds Up Profitable Business

in Town of 2,000—Installs Up-to-date Equip-

ment, Which Has Helped the Business

The Morrall Furniture Co., of Beaufort, S C,

Columbia dealer, in its usual progressive way,

has just completed the installation of one of

the most modern and up-to-date Grafonola de-

partments in this State for the purpose of han-

dling its growing Grafonola and record busi-

ness. The department consists of beautifully

One of Morrall Co.'s Demonstrating Rooms

equipped hearing and display rooms, where the

customers can hear the records which they

prefer without in any way disturbing cacli other.

Keferring to general conditions, this dealer

writes as follows:

Regardless of the dull times that we have

been experiencing we have noticed approxi-

mately SO per cent increase in record and

talking machine business since putting in these

listening rooms. The writer feels sorry for

the small-town dealers, like ourselves, who try

to do a Grafonola business without these silent

salesmen."

PROVING A BIG POPULAR SELLER

Talking machine jobbers and dealers have

been giving a great deal of publicity during the

past month to the new portable talking machine

just put out by the Victor Talking Machine Co.

Its artistic appearance and its superb musical

qualities have made a great appeal to the pur-

chasing public, and its portability, particularly

when cased, has aided in its popularity.-
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LATEST ORDER NOW

SAPPHIRE

Size 10
85 cents

die Cot

RECORDS
NOTE—Actaelle Records are all prefixed with 0.

STANDARD VOCALS
20587 I Lassie o' Mine (Bowles-Walt),
Vixen j Charles Harrison, Tenor
020587 1 Sleep and the Roses (Bowles-TatC),
Vizor ^ Charles Harrison, Tenor

20588 [Bring Back My Bonnie to Me (Old Scotch Mcl-
Vocablc J

oily) Gladys Rice, Soprano

020S88 1 From the Land of the Sky Blue Water (Eber-
Vocal [ hiui-Cadnian) Gladys Rice, Soprano

20604
Bomespar
020604
Boxer

20605
Bonanza
020605
Boys

O Wert Thou in the Cauld Blast ( Hums Mendels-
sohn Florence Muiholland, Contralto

Florence Muiholland, Contralto

irc-Stcvcnson),
Alice Godillot, Soprano

Alice Godillot, Soprano

20586
Vivify

020586
Vivisect

205B5
Vivary

Lorclcy (Silchcr)

.

Oft in the Stilly Night (Mc

Long, Long Ago (Bayly)...

SACRED

i

Shall We Gather at the River? (Lowry),
Cathedral Male Quartet, Unaccompanied

Abide With Mc (byte-Monk),
Cathedral Male Quartet, Unaccompanied

STANDARD QUARTET
[Soldier's Farewell (Kinikcl),

Shannon Four, Unaccompanied

020585 1 Sweet Adeline (An
Vivid [ :companied

rt
I En Mer. (By

INSTRUMENTAL

20589 f^' Mes Vers Avaient Des Ailes (If My Verse

Vocalion ^ a(* Wings) (Mouton). Violin, Flute and
Longo Trio

Sea) (Holmes). Violin, Flute
Longo Trio

20590 ^Beautiful Isle of Somewhere ( Pounds-Fearis),
Vocation] Jules Levy Jr.'s Brass Quartet

020590 1 Rock of Ages (Toplady-Hastings),
Vocative ^ Jules Levy Jr.'s Brass Quartet

20591 [Funeral March of a Marionette (Gounod). Bas-

Vocilerate soon Solo Leopold Bucci

020591 )
Tne Elephant and the Fly (Kling). Bassoon

Voice and P'cco'o Duct,

{_ Leopold Bucci-Nicholas Laucella

20592 fValse Ma Jolie (Lewis). Saxophone Solo,
Voicing

)
Nathan Glantz

020592 ) Where the Lazy Mississippi Flows (French-
Voidable I Freyne). Violin Solo, with Piano... Rae E. Ball

20593 fThe Sidewalk (Gay). Fox-trot,

Voivode
J

Nicholas Orlando's Orchestra

020593
)
Molly on a Trolley (Schwartz). Fox-trot,

Volador [ Nicholas Orlando's Orchestra

20594 fMy Sunny Tennessee (Kalmar-Ruby-Ruby).
Volant

J
Fox-trot Merry Melody Men

020594 ] Sunnyside Sal (Kcndis-Brockman). Fox-trot,

Volatile I
Merry Melody Men

One Kiss (Burtnett-Ariihc n). Fox-trot,
Casino Dance Orchestra

m-Ingham-Johns on).
Casino Dance Orchestra

20595
Volcanic

020595
Volcmite

(Saturday (Mitchell-Brooks). Fox-trot,
Bennie Kruger and His Orchestra

Sally, Won't You Come Back? Intro: "Bring
Back My Blushing Rose," from "Ziegfeld
Follies 1921" (Stamper-Friml). Fox-trot,

I Bennie Kruger and His Orchestra

20597 ("Why, Dear? (Cohen). Fox-trot. Intro.: "Idling,"
Volley

J
Casino Dance Orchestra

020597
]
Ti-O-San (Traveller-Case). Fox-trot,

Volplane [ Casino Dance Orchestra

20598 ("Ain't We Got Fun? (Whiting). Fox-trot,
Voltage

|
Joseph Samuels' Music Masters

020598 *] Where (Robe). Fox-trot,
Voltite Joseph Samuels' Music Masters

20599
Voluble

020599
'

Voluntary

Learn to Smile (Harbach-Hirsch) . Fox-trot,
Piedmont Dance Orchestra

Second-hand Rose, from "Ziegfeld Follies 1921"
(Clarkc-Hanlcy). Fox-trot,

Piedmont Dance Orchestra

POPULAR VOCAL

vlffcerf1
"

11 For6ct You (Burns-Ball)..

20601
Volva

020601
Vomela

20602
Vomer
020602
Vomica

Billy Jones, Tenor

id Sing for Your Father (Burr-Per-
Billy Jones, Tenor

Lewis James, Tenor

020600 "1 Stand Up
Volute [ kins).

(When? (Benhani)

j
Swanee River Moon (Clarke),

Lewis James-Elliott Shaw, Tenor-baritone

If You Only Knew (Fleeson-Von Tilzer),
Emest Hare, Baritone

|My Sunny Tennessee (Ka -Ruby-Ruby),
Ernest Hare, Baritone

20603 ("Melon Time in Dixieland (Ringle),
Voodoo

J The Harmonizers* Male Quartet
020603 1 Oh, They're Such Nice People (Brown-Walsh)

Voracious^ Aileen Stanley, Comedienne

Pathe Freres Phonograph Co.
20 Grand Avenue Brooklyn, New York
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DEALER

Pathe Phonographs are sold,

Only,hy PATHE DEALERS
PATHE'S only method of distribution

is through the competent P AT H E
dealer.

PATHE will give the dealer—Quality

—the best in the world.

PATHE dealers will give the buyer

Service plus Quality.

PATHE dealers will always enjoy the

full confidence of their customers because

they will be taught that PATHE dealer

service means complete satisfaction.

Dealers Wanted
Dealer profits come from the business

done to-day, to-morrow and the next

day. Profit is the quick turnover.

PATHE dealers keep their stock mov-

ing and their money working. PATHE
offers a wonderful opportunity to a

few dealers in certain territories.

Pathe Distributors
tULIIISTRONG n HMTl Itfc CO.

B1CISTOL & BARBER

in UN II

CHimC IIILL DRUG CO.

St., New York

Burlington. >

I CO.
i St., Springfield, Mil-

THE FISt'HEIt COMPANY

JOHN A. PUTCB OOMPANX
aa Aubui

QKAY & DUDLEY COMPANY

i St., Dalian, Tfi

QRf.
dnlii

INTERSTATE rllONOGItAPH CO. ,„.,.. _
10S0 Chestnut St., Philadelphia, Tn

INTERSTATE PHONOGRAPH CO.
1018 Wabash Ave. Chicago. HI

FONES BROTHERS HARDWARE CO.

F. P. MAY HARDWARE CO.

Lltllo Hock. Ark

I C St.. Washlr-Kton,

MOItLEY MUIIPHY HARDW

A

PATHE CITY SALES
Green Bay, W

a Ave Brooklyn, N.

PITTSBURGH TALKING MACHINE CO.
003 Liberty Ave, Pittsburgh, 1

Ave, North, Rochester. K.

SALT LAKE HARDWARE CO.^

M. SELLER * CO.
Salt LoJfo City, Utah

'Fifth and Pine Sis., Portland,

SI. SELLER £ CO.

C. SOMMER8 i! CO.

Spokane, Wrinhlnuti

Park Square, St. Paul,

AM. VOLKER & CO.

1VM. VOLKER * CO.

WESTERN PHONOtHtAl ll OO,

Denver, Culurod'

HoUKtou, !

I 3rd 8t*., Kansas City, Mo,

York. 1>

way, Lo« Angeles, Ci

... JO.
Market St., San franclsoo, Ci

Sis., Oniaha, N.

Pathe Freres Phonograph Co.
20 Grand Avenue Brooklyn, New York
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S«IALKKMACM
LET A RECORD SAV IT FOR YOU!

If the

steadily

the lat

(I even more, every manu-

s well that the prosperity

e industry is founded on

the buying public in rcc-

an be got to buying rcc-

i ill. in" machine business

and prosper. When the

hines arc consuming rcc-

sc owners are happy and

tatcment that a satisfied

ic best advertisement has

i in it. Happy, contented
' good records and always

st, arc the best-staniling

icrchant can have,

do the great manu-
'How can we keep

for ii

buyin public:

"Don't try to say il

Let a record nay

yourself:

I for you"?

( grow-

ailvertisements the local

Merchants know tin's, and

facturera. The question i

up this live interest in new muster"

Just a Little Different

A great many ways have been discussed, and

tried, too. We arc proposing something a little

different. "Let the record say it," is our mes-

sage to the people. We want to get the mer-

chant thinking along lines like these:

Whatever may be the case elsewhere it is

certain that there are some millions of young

men in the United States, still unmarried, but

all hoping some day to lead the one girl to the

altar, or tr. the justice of the peace, as the case

may be. The American young man may be con-

sidered as always expecting some day to have a

lovely little wife and a lovely little home. And
so the American young man always has a

girl. Sometimes rude persons have whispered

that he has two or three girls. But this is

slander. One thing is sure, and that is that,

the normal young American always is buying

something for some girl. It may be, and often

is, candy. It may be, and often is, tickets to the

theatre. It may be, and often is, flowers. But

every young fellow is buying something for

some girl some time, and usually most all the

time. And every girl, particularly if she is

pretty, is getting gifts from some young fellow,

maybe sometimes from more than one.

The Big Idea

That being the case—and we all know it is so

—why cannot we introduce to the notice of the

millions of young fellows the idea that candy

and flowers arc not the only gifts which one can

give a girl? Why cannot we introduce to each

individual one of them the idea that if there is

a talking machine in the one girl's living room

that one girl—not to mention her parents and

family generally—will appreciate the gift of a

record even more than a box of candy or a

bunch of roses?

The inspired florist who invented the slogan,

"Say It With Flowers," struck a chord respon-

sive to the hearts of all the young men and all

the pretty girls of the entire country. Sales of

cut flowers have increased greatly, so we arc

told on good authority, since florists all over the

land have been advertising "Say It With Flow-

ers." "Say it"? Say what? Why, whatever it is

that boys like to say to the girls who fascinate

them. The point is just here; that if your tongue

trips you can convey your message even better

with a bunch of American Beauties. There may
be some flaws in the argument, but.it certainly

"goes down good," as we say.

Now, every home either has or is going to

have a talking machine. Therefore, talking ma-
chine records arc, or will be, necessary to every

home in the land. Now, records don't wilt, like

flowers. They remain permanently, to sing their

story of love and beauty. Nor are they eaten ant!

forgotten like candy. "Give your girl a good

IT PAYS TO DEAL WITH

KENNEDY-GREEN CO.
IT PAYS TO SELL

lOKsIL Records
Have you ever bothered to ask what has given Okeh Records
their recognized success?

The great combination of Cooperative Distributor and the

Record of Quality, the Okeh Record, that backs every Okeh
Agency, is one of the features of Okeh's success.

If you aren't selling the quantity of records you should—let us
show you how. We are one of the big Cooperative
Distributors.

KENNEDY-GREEN COMPANY
1865 Prospect Avenue CLEVELAND, OHIO
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talking machine record," one may say to the

young fellow we have in mind, in his thousands

everywhere, and you will be giving her something

which she will like, which she will remember
you by, and which will remind her of you

every time she plays it.

And the Sugar-coating

But, perhaps, our young gentleman might

reply: "One record looks like another. There is

nothing to make my girl remember that she

has had from me a record as a gift, after mine

gets mixed up with the others." That is a valid

objection, of course, but (here is a way to over-

come it. What made expensive candy so fash-

ionable? Why, it was the smart, good-looking

box which came in some years ago, all tied lip

with ribbon and just the thing to take a girl's

fancy. Well, the same idea carries in all other

things. If you will give your young gentleman

a smart gift album or envelope in which to carry

his present, and if you will make that so attrac-

tive and also so strong that it will do to house

spare records for a long lime to come, then the

memory of Miss Sweetie will require no other

jogging. Of course, there ought to be a place

for the giver's name, and perhaps also for

another word or two.

And Daddy, Too
. Perhaps we have given too much space to the

young man and his lady. But, after all, it is said

with justice that the American husband is the

best married lover there is. The typical Ameri-

can husband likes to buy a little present for his

wife when he can think up something nice, but

even he has his difficulties in choosing. Brave
men will go in boldly and buy silk stockings

and we have heard of men who were even braver,

but in general the married male is scared stiff in

front of the frivolity-silks counter. Well, here

is a substitute. If the home has a talking ma-
chine then cerlainly wifey has her own choice

in records. Ten to one she likes fine voices,

violin solos and siring quarlels. Then, Mr. Mer-

chant, why don't you get hold of Mr. Business

Man Customer and show him how nice it would

be to take home a couple of swell records every

week for the little lady? Swell records, loo;

good stuff; not noisy dance music, but fine,

classical work. That's the idea. Or, if one

might say it to a serious-minded business man,

"Attaboy."

Reasons Why Dealers Should Get Busy

One could go on forever along these lines,

but the idea just now is simply to give mer-

chants something io think about in the way of

sales-making during these Summer days. Afler

all, merchandising is all a matter of having

some imagination and a faculty for finding out

what the average man and woman think about.

This notion of creating a national habit of giv-

ing records as gifts instead of sticking eternally

to candy, flowers and, perhaps, once in a while

a pair of silk stockings, is worth, we submit,

the attention of the advertising men. Manu-

facturers and merchants alike will find something

worth thinking about here.

W. Q. PILGRIM BACK FROM EUROPE

Treasurer of General Phonograph Corp. Arrives

Home on "Orduna"—Optimistic Regarding

Conditions in Leading European Countries

W. G. Pilgrim, treasurer of the General Phono-

graph Corp., New York, arrived home recently

on the steamer "Orduna" after spending six

weeks abroad. On this combined business and

facturers stating that they have sufficient orders

on hand to keep their factories going for the

remainder of the year. Foodstuffs are more

plentiful and there is a spirit of confidence in

the future that will undoubtedly be reflected in

the industrial activities of the European coun-

tries. Mr. Pilgrim left Mrs. Pilgrim in Europe,

as she plans to return home with Mr. and Mrs.

Otto Heineman some time next month.

C. BOGGS OVERCOME BY HEAT

Proprietor of Southern Music Establishment

Visits New York and Gets in the Papers

New York newspapers recently carried a story

describing the disappearance of Clarence Boggs,

secretary and treasurer of The Phonograph, Inc.,

Atlanta, Ga., who arrived in New York with his

wife, to visit his brothers. Friends of Mr. Boggs

will be glad to know that his disappearance was

of short duration and was accounted for by the

fact that he was overcome by the intense heat.

He had left the Hotel Laurelton, of which his

brother, John G. Boggs, is the proprietor, and

when he failed to return in due course a search

was instituted and the wily newspaper reporter

was "on the job."

W. G. Pilgrim

pleasure trip Mr. Pilgrim visited England, France

and Germanv and took advantage of the oppor-

tunity to visit some of his many business and

personal friends in these countries.

In a chat with The World, Mr. Pilgrim stated

that general conditions in Europe are steadily

improving. In Germany particularly the business

men are most optimistic, the majority

MORRISON IN MIDDLE WEST

H. E. Morrison, sales manager of the Emer-

son Phonograph Co., is making an extended trip

through the Middle West, and his reports from

the cities he has visited to date indicate that

Emerson jobbers are doing a very satisfactory

business considering general conditions, and are

making plans for an active Fall trade.

of maiui-

If the amount of energy consumed by pessi-

mists in bemoaning conditions were used to

further their businesses they would have no kick

coming.

BLANDIN
WHEN eminent

musical author-

ities declare the Blandin

Phonograph to excel all

others in faithful repro-

duction of those most
difficult of all subjects

—the human voice,
violin or piano

—
'tis cer-

tainly worth your while

to investigate the Blan-

din's superlative quali-

ties.

A word from you will

bring Blandin facts

worth knowing.

Racine Phonograph Co., Inc.

RACINE, WISCONSIN.

HearN
/aPiano\
Record I

V&landiW

The Larson-Jones Music Co,, which recently

opened verv attractive quarters at 319 Sherman

street, Coeur d'Alenc, Idaho, is handling pianos,

'», talking machines and other musical sup-
pla

plies

To The Victor Dealers of America!

Make every day in your month as profitable

as the Jirsl day. Sell more Red Seal Records.

We can show you how

!

Lewis C. Frank Corp., 1201 Dime Bank Bldg., Detroit
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FRANK K. PENNINGTON RESIGNS

Assistant General Sales Manager of Columbia

Graphophone Co. Has Not Announced Future

Plans—Presented With Handsome Clock

. Frank K. Pennington, assistant general sales

manager of the Columbia Graphophone Co.,

New York, and connected with the Columbia

organization for the past four years, resigned

from the company's service late last month. Mr.

Pennington has not yet announced his plans for

dealers throughout the country. He took ad-

vantage of every possible opportunity to visit

the dealers, and his thorough knowledge of

merchandising enabled him to give the Colum-
bia merchants practical advice and co-operation.

In his capacity as assistant general sales man-
ager Mr. Pennington acted as a link between

the Columbia wholesale branches with their

sales staffs and the executive sales offices, and

his magnetic personality and unfailing good

cheer gained for him the affection and admira-

tion of every member of the Columbia sales

organization. Mr. Pennington's experience in

the business world has included many impor-

tant executive positions which have brought him

in close touch with the human element in sales

work, and he is leaving the Columbia organiza-

tion with the hearty good-will of every member
of the company's forces. Before leaving the

service Mr. Pennington was presented with a

handsome Seth Thomas clock as a mark of

esteem from his associates in the executive sales

offices.

OPTIMISTIC OVER THE OUTLOOK

Cohen & Hughes, the big Victor wholesaler

of Washington, D. C.j reports a very fair aver-

age of business, considering the unusually hot

weather which has been with US for the past

couple of months. F. S. Harris, the general

manager of the company, who has just relumed

from a trip in the South, reports a decided better-

ment wherever he visited. Conditions are more

settled and dealers feel more optimistic regard-

ing Fall and Winter trade.

NEW DISTRIBUTING AGENCY

T. H. Tarren is in chf

agency for the Kciniii

has been established at

'

ington, D. C. Mr. Tar

c of a new distributing

on phonograph which
' H street N. E„ Wash-

i has been iiiaUihk dis-

Main-Springs

For any Phonograph Motor

Best Tempered Steel
Each

\ Ineh x 10 f«t for mil trnmll ™0 '9 1*'
-i,".' ":^ * 'S
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TONE-ARMS
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PHONOGRAPH HEEOLES
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ORDER RIGHT FROM THIS AP

The Val's Accessory House
1000-1002 Pine St- St. Louis, Mo.

plays of the Remington at the Poli Theatre

which has attracted a great deal of attention.

Do not disparage rivals, nor run down an-

other man's goods. If you do not know what to

irank K. Pennington

the future, although, in all probability, he will

take a well-deserved rest for a couple of months

before resuming active work.

During his four years' association with the

Columbia Graphophone Co. Mr. Pennington

won the esteem and good will of the Columbia

BUBBLE BOOK SALES ACTIVITY

Sales During Past Three Months Very Satisfac-

tory—Preparing for Intensive Fall Campaign

The Bubble Book division of Harper & Bros.,

New York City, is very much pleased with the

showing made by Bubble Books during the past

three months. Sales have taken a decided in-

crease, dealer stocks have been liquidated and

the retailers arc now sending in new orders in

preparation for an active Fall trade.

General Manager Foster was largely instru-

mental in this showing, which is the result ol

an extensive campaign inaugurated some time

ago to bring Bubble Books to the dealers' at-

tention as an all-year-round proposition.

Attractive literature and the dealer helps have

been issued monthly for the use of the dealers

and have resulted in active sales. The latest

addition to the already large complement of

literature is a four-page broadside announcing

lo the trade that Bubble Books are now selling

for $1.25 each. Dealer advertisements, ready to

insert in the daily papers, are shown in this

folder, so that dealers may be able to get an

idea of their attractive appearance and procure

them for their own newspapers, there being no

charge for the electrotypes. Display stands (hat

can be used on dealers' counters are attractively

shown. These are available to the dealer when

ordering Bubble Books for stock.

J. B. Price, Middle West representative of

Bubble Books, is making preparations lo leave

on an extended trip the latter part of August

and intends to call on his clientele in the States

of Illinois. Indiana. Ohio and Kentucky during

the mouths of September and October, reti

ing to New York late in October with, as he

says, "a bucketful of orders for Bubble Books."

Lee Conovcr, the New F.ngland sales rcprc

senlative of Bubble Books, is now enjoying a

vacation in the hills of Vermont. At the

piration of his vacation he plans to spend the

months of September and October covering the

New England States, visiting Bubble Book deal

ers, and intends to interest many new accounts

in the sales possibilities of Bubble Books.

BURGLARS AREJMSCRIMINATING

The sales department of the Emerson Phon

graph Co., New York, received recently an in

teresting letter from John C. Taylor. Emersoi

dealer at Mexico, N. Y. Mr. Taylor, who con

ducts a very successful store in that town, staled

that burglars visited his establishment rcccnlly

and, although they ransacked the place from top

to bottom, departed with nothing but twenty

Emerson records. Mr. Taylor is convinced that

the burglars must be musical, for they selected

twenty of the fastest selling Emerson hits.

A new Edison dealer is L. L. McMaster, of

Wakefield, Mass., who has installed a very at-

tractive demonstration room and other equips

ment to feature this line.

AT LAST

!

One Phonograph
Needle for all Tones

donokim
The Needle Wth A Flexible Point

Has Solved The Bi£ Problem
The point bemd -flexible and softer than
the rtcords. mil naUwr tear norjjttcr them

ITS THE GREATEST INVENTION
OF THE PHONOGRAPH AGE
Each 3onofonc Plays 20 to 50 Records

Any record -Any Phonograph .
in

ORIGINAL TONE and VOLUME
Ohe best needle Value ever offeieJ

4iOT10M2for25f

No dealer's stock is complete

without this needle that satisfies

music lovers.

It improves new records and

makes old records almost like new.

Wholesale Distributors in

all important commercial
centers.

Write for samples, prices and

full particulars about free adver-

tising helps and the Wonderful

Tonofone Window Display.

R. C. WADE CO.
110 Sou* W.b-fc, CHICAGO

Jmenlot, and Sole Maker,
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Art Hickman's Orchestra plays two new
fox-trots. "Happiness" and "Sunshine" will

bring both to every Columbia dealer who
orders a big supply of this record. A-3428.

Columbia Graphophone Co.
NEW YORK

INDIANAPOLIS TRADE HELPED BY AGRARIAN OPTIMISM
Dealers Working Hard (or Trade Arc Getting It—Situation Reviewed—Good Order for Capital

Paper Co.—How Stewart's Helps Its Trade—Educational Campaign Successful—News of the Month

INDIANAPOLIS, Ind., August 10,— Talking ma- "Business in my territory is a whole lot better

ccn in a long time," said

rice to the conditions as

i the Statu during the

c opened up several new
knocks and they are good
ionic hard work to land

ics after the business is

.Hi tha

than i

again

Is the

An optimistic attiti

well (or tin Industry

if (licy just keep pi

going to starve, and

titan .ill else to kce|

tha

. II

has been better

: it is going to

That, at least,

nig the dealers.

that promises

ivc decided that

g they an* not

hat helps more
ling is the fact

more' or less

right now than

One salesman ii

he hail found

month of July,

account! the lai

, l.ii

tl,,'

Some of tin

ilancts ol holdl

is they never

! Up !

be

ho\

or mouth they have had. The
who arc [earning by grim cxper

work is the one needed Ionic fo

dustry.

'lice that hard

debilitated in-

most encouraging feature of the situa-

I sec it, is a decided change the last

ks in the attitude of the farmers. They
citing the idea that they arc ruined if

not sell their wheat at $2 a bushel, and

working with the vl< « i" making the

a situation (hat demands lower prices

i the line. It is about the same with

it is with the working men in the cities,

' beginning to realize that they will

have to work for less money than they were

getting two years ago.

"When the county fairs open up in another

month we arc going to see business speed up
considerably because when the farmers go to the

fairs they get the buying spirit. The small

merchants arc going to find it easier to borrow

money before long and as soon as they can

borrow they are going to buy, because every

one of them now is in need of more stock."

New Post for Bright

J. D. Bright. Western Kentucky salesman for

I lie Jewel Phonograph Co., has resigned and

accepted a position as salesman in Ohio for the

Brunswick phonograph. He is working out of

the Cincinnati office of the Brunswick-Batke-

Collendcr Co. His place with the Jewel Phono-

graph Co. has been taken by William J. B.

Haering, who has been employed in the rec-

ord department of that company since last

October.

C. E. Collins, general manager of the Jewel

Co., says their wholesale business in July showed

a decided improvement over previous months.

The retail business, he said, remained about the

FUxfumt—lhe electric ttgn made only by the Flexitime Sign Co.
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TINTED PHOTOGRAVURE OF McCORMACK

jr your choice oE any of the following Vic-

tor artists' portraits: GALLI-CURCI,
KREISLER, SCHUMANN-HE1NK. A
limiicd quantity of these tastefully-colored

likenesses, suitable for framing in draw-

ing room or demonstration booth.

Send Postage ONLY
These photogravures are FREE to Victor

Dealers, who send rcqucstson firm station-

ery and enclose 8 cents in stamps to cover

mailing. They arc being sent free to intro-

duce our three-dollar set of Famous Victor

Artist portraits. Requests for free photo-

gravures will be filled as long as a limited

supply lasts. Send immtdiattly.

STEWART
sJALKING MACHINE CO.,

Victor Jobbers
INDIANAPOLIS

Several elc

g the last fe<

at the •

up in c

the r

yolu:

nines have been sold

said Mr. Eskcw, and,

>rd business has kept

, considering the ex-

; of the

i by giv-

the result of • eptic illy ha

Great Kimball Activity

E. H. Jarrard, manager of the Kimball talk-

ing machine department of the Capital Paper

Co., is still traveling in Michigan, where he has

been for several weeks opening new accounts.

C. F. Kalin, manager of the paper company,

said Mr. Jarrard has been opening up much

new business. Mr. Kahn said also that the busi-

ness of his house indicates that trade in general

is picking up. As for the Kimball phonographs,

he said, the demand is increasing for the higher-

priced models.

Sonora Dealers Pleased

Sonora dealers in Indiana have expressed en-

thusiastic approval of the Sonora Co.'s plan to

rebate the dealers in connection with the Sonora

price reduction, effective the first of this month,

according to O. C. .Maurer, manager of the

Sonora department of the Kicfer-Stewart Drug

Co. Mr. Maurer said that talks with many of

the dealers disclosed a feeling that the coming

Fall will develop largely increased business.

Incorporated

Articles of incorporation have been filed with

Ihe Secretary of State by the Indianapolis

Phonograph Rebuilding Co. The authorized

capital stock is $750 and the directors

arc D W Ingle, Kathryn Lawhorn ;

Hickam. Mr. Ingle said that additional infor-

mation concerning the company could not be

given until plans had been perfected, which, he

said, would be about the middle of August.

Edison Salesmen' Active

Salesmen for Ihe Edison Shop have been de-

voting much of their time the last month to

visiting Edison owners in the city, mak.ng in-

quiries as to the instruments being used and also

making suggestions regarding desirable new

records W. O. Hopkins, manager of the fcdi-

son Shop, says the plan has resulted in increased

record sales particularly and has developed an

intimate relation with patrons of the shop,

which he expects to result ultimately in a sub-

stantial gain in machine sales. The salesmen, in

the course of their visits, obtain information

as to possible Edison buyers among nc.ghbors

of those now owning an Edison.

Higher-priced Pathes in Demand

Steady sales in the higher-priced Palhe ma-

chines is the feature of the business of the

Palhe Shop, according to Edgar Eskcw, man-

niragmg
tfcmely hot weather.

Developing Mailing Lists

Victor dealers in the smaller citie

Stale are building up large mailing list

ing a plaster pans Victor dog to patrons who
fill out a card, on which is written their own
name and address and the names and addresses

of possible buyers among their friends. The
scheme is being promoted by the Stewart Talk-

ing Machine Co., wholesale distributors, with

great success.

Stewart Co.'s Aid to Dealers

The Stewart Co. is also assisting its dealers

in their merchandising efforts by offering them

at cost a 9xlS-inch folder, displaying the vari-

ous Victor models and advertising "A Free Dem-
onstration in Your Home With the Genuine Vic-

trola." Names of the dealers ordering the

folder are placed thereon so that they are imme-

diately ready for mailing. On the folder is a

coupon that the prospective buyer can fill out

and mail if he wishes a Victrola delivered for

free demonstration. "We truthfully believe,"

says the folder, "that there is a place in your

home for music—good music. We are so con-

vinced that this is true that we arc making this

wonderful offer. For a limited time we will

place a genuine Victrola and a selected list

of records in your home without obligating you

in the least." The folder then names prices and

terms. Most of the dealers arc taking advan-

tage of the plan, which saves tlicin a consider-

able amount of money on the cost of printing.

W. E. Killgore, new Victor field representa-

tive, has been transferred from the Indiana terri-

tory to southern Ohio.

Misses Strecter and Hobson Speak

At a three-day meeting recently in Lafayette,

Ind., of all the county superintendents in In-

diana Miss Margaret Streeter, of the educa-

tional department of the Victor Talking Mach"

Co., and Miss Cai

educational department, lectured on the Victrola

in school work and the Victor educational rec-

ords. Dates were arranged for the county in-

stitute work this Fall. Dealers arc being

assisted in making plans for the institute work.

Can't Escape the "Circle" Advertising

Appreciating the value of outdoor advcrlis-

ing. the Circle Talking Machine Shop, Victor

dealer, has placed ten attractive metal road

signs along the main highways leading into

Indianapolis. They "tell the world" that the

Circle Talking Machine Shop sells only the

Victor.

Canoeing on While River is one of llic pas-

times at Uroad Ripple, one of ihe amusement

parks of the city. The Circle shop has placed

a large canvas sign along Ihe hank of the river

and has made il plain to all who read that the

place to buy the smaller talking machines is at

the Circle Talking Machine Shop.

Cooler Weather Will Bring Big Trade

William S. Cooke, of the Indianapolis Talk-

ing Machine Co., Victor dealer, says that the

extremely hot weather lias had an unfavorable

effect on business in both machines and records,

but that prospective buyers continue to show

much interest in Victrolas. He says he expects

the advent of cooler weather to bring with it a

largely increased business.

Hobson, of the Stewa

PUSHING YOUR RECORD TRADE

How Special Selections Brought to Customers'

Attention Have Sold Big

A number of talking machine dealers have

found it very profitable during the past two

months to pick out from fifty to one hundred

standard records and bring them to ihe atten-

tion of their customers by means of a postal

card or letter and sometimes by means of ad-

vertising in their local papers. This little spurt

has brought about gratifying results and indi-

cates that it pays to indulge in methods a little

out of the ordinary in order to make business

these days. ^^^^

nd Hubert

VICTOR RETAILERS
SOMETHING NEW

IN AN ADVERTISING
RECORD BRUSH

WRITE US FOR INFORMATION AND FREE SAMPLE

WE CAN SHOW YOU AN EXCELLENT PLAN
HOW TO BRING CUSTOMERS INTO YOUR STORE

lor Service,
ABRAM DAVEGA, Vice President
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A Sweet-as- Su^ar Fox-Tro|-

iWEETHEART

Joucarifgto wrong
withanqjeirtsong"

DEVELOPING THE KF.CORD BUSINESS NEW PATHE JOBBER IN ST. LOUIS HOUSE-TO-HOUSE DRIVE A SUCCESS

Logically Written Letter Issued by the Wright
& Wilhclmy Co. of Omaha

Omaha, Nun., Aug. 5.—The Wright & Wilhclmy
Co., progressive Pathe" distributor, has present-

ed to its dealers, through the medium of a force-

ful mid interesting utiles letter, the importance
of developing the record cud of their business.

The opening paragraph of the letter itims up
(he imparlance of the record business in the

following original manner: "When you sell a

ell

Plans Active Campaign for Business in City

and Adjacent Territory—Carrying Large Stock

St. Louis, Mo., Aug, 5.—The Superior Manufac-

turing Ik Supply Co., one of the most extensive

furniture jobbing houses of this city and which

illy appointed

of the Pathe

:Js

adja-

ilready

Columbia Dealer in Georgia Sells Grafonolas
and Records as Result of Drive—Uses Effec-

tive Publicity Methods

Atlanta, Ga., August 6.—Wcstcrvelt Terhunc,

manager of the Columbia Graphophonc Co.'s

i itributor

.ill.!

I In

entire letter emphasises strongly the oppor-
tunities in developing a large record business

I he Wright & Wilhclmy C> i- co-operating
with ils dealers through the mailing of the

monthly record lists from iis offices, thus reliev-

ing the denier id all details. The only cost to

the dealer is the l-ccnl postage for each en

'dope—the cost <>i tlir letters, envelopes, print-

being absorbed

Wilheliny Co.

by the Wriglil

The "President Harding March,"

c leased last month by the Victor
'

demand throughc

Auoliita is the c<

Ward's Khaki Moving Covers
Distributors

BRISTOL 4 I

I 4 HUGHES. INC.

IN E ILL CO

MARSHALL CO., INC
mm Olds

. Clcttlinil, 0
(i Bl tfp.. Dt trelL Ml(h.

THE REED CO.

KNIOHT-CAUPBELL MUSIC CO

i BIJI-.
. YATES

The Participants in Great Columbia Drive at Waycross, Ga.
branch in this city, recently completed a honsc-
to-housc drive at Waycross, Ga., which was a

signal success. The Walker-Hood Furniture
Co., Columbia dealer in that city, sold twenty-
one Grafonolas and 29ft Columbia records as the
result of this drive. With the trucks and win-
dows carrying the message, "Columbia Week,"
the drive got under way on a Wednesday morn-
ing and continued for seven days. There was
considerable rivalry among the canvassers, and
Mr. Hood encouraged this by offering a gold-
piece to the man who turned up the most salable
prospects, Demonstrations were held in prac-
tically every neighborhood in Waycross, and the

Walker-Hood Columbia message was also put
over in Blackshear, Ga., and other nearby com-
munities. In Blackshear the drive was con-
ducted as a gala circus event, and a regular
concert was given in the heart of the town.

*2i So.

THE E. WARD CO.

. 4 0. N. ANDREWS
BulUU. N . r.

SACHS 4 CO
"I At*.. CMngo

SHERMAN. CLAY 4 CO.
J*t Mlulon St., Sn Fnnclics, Cil

JOHN A. FUTCH CO.
IS Auburn A*:. Allinli, Gtoreli

1300 South Boulturd, ChirloHi, N C.
W»ihlB|la n 3t. J «ckinn>IN«, Fli,

ORTON BROTHERS MUSIC HOUSE
Bu»«. M« nt.

GRAY i

JOSEPH BARNETT 4 CO., CpJir Ripldi.

WACO MUSIC CO. OPENS

Waco, Tex., July 30.—A new music establishment,
to be known as the Waco Music Co., has been
opened here by Tom Leach and F. W. Moore,
well-known local men. Pianos, talking machines
and records will be handled at the new store,
where a full line has been installed.

The United Talking Machine Co., of Willi-
mantic, Conn., has opened a branch music store
in the Lee & Buckley Building. Samuel Feld-
nian has assumed the management of the estab-
lishment.
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PLACE YOUR ORDER MOW
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SUCCESSFULLY BLEACHING THE SALESMAN'S "BLUES'

How the Indigo-hued Depression Was Cured by Adopting Optimism and Common-*.

In Place of Pessimistic, Alarming Practices

"ThCK times arc opt to demoralize tlic sales- sale* department head Inmse ° r

.^
man who allows Ilia nerves to jangle and his heads <>

' ^ '° " e
.

*ni

h (ael

courage to waver. lit one sales organization at

least lhat we could name it (.mounted to an

epidemic—a blue reign ol horror. And all with-

out just reason, for the fundamentals of busi-

ness arc perfectly sound. It's merely a case of

bucking up and working all the harder,"

The foregoing from "When Salesmen Get 'the

Blues'," by W. H. Heath, in a recent issue of

I'rinN'iV Ink. introduces a timely article on this

ript l at

head npwa
load year a

was not m

(In i

must !

little I

ialady. Fur-

owadays a man mult

work. The merchan-

tself, that's all. We
day's rations where a

ug thrown at us, on

i be traced to the And finally he bega

icnl head himself or to frightened

s who are demoralizing themselves

!
appreciating the fact. In a con-

ng thirty local salesmen—all tried

mbitious, energetic, resourceful

—

k a slump. Sales dropped off 60

ic temporary lull was one of those

at every firm must face sooner or

lines on the chart cannot always

I, Few businesses claim a peak

er year. And in the present case it

serious as it might have been, for

i an C5 ia b]ishcd one, with prestige

ons could not destroy. When busi-

ned it would get its full share,

of the house was on alarmist. Ordi-

- of countenance and cheerful of

suddenly took on a funereal aspect,

lilcd. He moped about the office.

i to institute cuts. An of-

Noiseless Strong

THE

Successful

SILENT
PHONOGRAPH MOTOR

Over 300,000 In

Actual Use
Satisfactory Service Proved by the Test of Time

8 Special Features of the SILENT Motor 8

1. Governor shaft mounted with a universal ball-and-

socket bearing, insuring automatic self-alignment

and flexibility. An exclusive SILENT Motor

feature.

2. Turntable spindle mounted with adjustable bear-

ing, by means of which rigidity of spindle is in-

sured. An exclusive SILENT Motor feature.

3. Absolutely silent worm-wind.

4. Playing capacity guaranteed in excess of rating.

An exclusive SILENT Motor feature.

5. Noiseless in operation.

6. All moving parts balanced.

7. Absolute precision in manufacture.

8. Exhaustive inspection and tests.

Send for a Sample Motor—Quotations on Request

The Silent Motor Corporation
CHARLES A. O'MALLEY, Pro.idenl

o lh. Phonomdor Ml,. Co.)

321-323-325 Dean Street Brooklyn, N. Y.

Why Break Records?

Just File Them

!

Thit ll II r'° h«« ,"°'"J"'UI ""
Urn which I. * l«"U'h "I

The Marvelous MACNOLA

MAGNOLA TALKING MACHINE COMPANY
OTTO S0HULI, Prwld-t..

Oiiinl OIBih Booth.™ Wh.l.nl. -i.m.

711 MILWAUKEE AVEMUE l-M 0ANDLER BLOO.

OHICAQ0 ATLANTA, «A.

rice boy was allowed to go. A stenographer was

discharged. There was a warning posted in the

matter of waste of office supplies. Somebody

was appointed to see that all the light were

turned off when not in actual use. In less than

two weeks gloom fell heavily upon the air. It

was oppressive, ominous, threatening. You could

actually sense it the moment you entered the

building. Nest came thrice-a-wcek meetings of

the salesmen. They were gloom-gatherings from

the word go. ... The boss strings out a long

tale of woe at every meeting. ... To hear him

talk you'd believe lhat the old house was skid-

ding straight for bankruptcy. Next came

'threatened reduction in salaries.' But

—

"The sales manager in this case was built of

the right stuff. He saw what was happening.

Even the best men on his pay roll were crum-

bling. The poison was working. It threatened

complete disruption of the staff. He held an

immediate conference with the head of the con-

cern. 'If you continue this whipped-and-bcaten

idea,' said the sales manager, 'I'll resign. It

isn't fair to any one of us and it's quite unneces-

sary. I can't get results out of my men when

you lecture them three times a week and remind

them of how little they arc doing."

"Then he began a constructive program. He

held the weekly meetings, but he never once

spoke of hard times or of business depression.

On the contrary, he concentrated upon the pres-

tige of the house, the prosperity that inevitably

follows depression, the possibilities there arc

even in a hard market. It was necessary for him

to build a sort of new foundation of confidence,

not only in the house, but in conditions and

themselves. More encouraging results were

quick to follow. One concern, to summarize

what followed, heretofore famous for sales

charts, office records and visualized competition

among salesmen, abandoned these schemes.

Salesmen were no longer reminded that they

were slipping. Instead they received encoiirage :

mcnt and were made to feel an atmosphere of

optimism. Sunshine was introduced into the

office and the men naturally worked hardei. One

order a day made a 'hero' of any salesman.

Gradually they learned to slide over the,rough

spots with minimum difficulty. Any salesman

who brought in even a 'frying-pan' stze-'order

was congratulated by the sales manager. Under

this system this concern managed to keep its

business somewhere near normal, despite condi-

tions, and put the 'blues,! which is the most

damaging thrust at morale, to rout."
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A DEPARTMENT DEVOTED TO PROMOTING RETAIL SALES

THROUGHOUT the last five months I have endeavored to use

every facility at my command to determine what should be the

selling policy of a retail merchant in the talking machine field during

this extremely vital post-war period. Here are the conclusions at

which I have arrived and which I am glad to respectfully submit for

the consideration of the retail trade:

1—The retail merchant should sell only products of real quality,

and by real quality I mean quality that insures complete and enduring

satisfaction to the purchasing public.

2—The retail merchant should insist upon everyone in his

organization, from himself down to the most subordinate salesman,

possessing a thorough and accurate knowledge of the merits engen-

dered in the products offered for sale.

3—The retail merchant should rely for sales on the scientific

dissemination of the facts about, and the satisfaction to be derived

from, the products he handles. The day of personality salesmanship

and freak sales methods appears to have definitely passed out in

favor of scientific selling—selling that tells your prospect in an

entirely convincing manner the true advantages of a given product

—

that tells the prospect these advantages whether the approach be

made through advertising, through window display, through store

reception, through letters, over the phone or by a call at the prospect s

home.
, ,

...

d—The sales presentation must always be on the same quality

plane as the product itself. Your advertising must reflect quality

of thought and layout. It must extol merits and never at any time

cheapen public respect for your house or the merchandise you are

selling Your direct mail effort and window displays must do like-

wise Your salesmen should at all times give a high-grade impres-

sion, intellectually and in appearance. The inside of your store

should reflect quality of layout, of demonstration booths, of record

equipment, of furnishings and of interior decorations In all ot

these things there is no danger of stepping too high and very grave

danger of falling short of the mark that insures success.

5—You should utilize every opportunity to acquaint the repre-

sentatives of the manufacturer and wholesaler with the practical

problems of your business, both major and detail The more you

do to familiarize your buying sources with your problems the greater

and more valuable the co-operation it will be possible for them o

render They are anxious to be of real service because obviously

their prosperity depends upon the volume of your turnover.

fc_Do not mark time in the face of present conditions. It is

of course true that the post-war transition has seriously disturbed

our national economic life, but it is equally true that where
,

vigorous

effort is applied, a business of satisfactory volume can be attained

and more Aan that, the foundation laid for a large, prosperous

future.
f , ,

THERE has been considerable time lost by individuals ™ntpiline

I in-ulintr lists in trying to get the proper prefix before the name.

feeling is fomented when the young lady who is Miss recenes

circular mail with "Mrs." preceding her name

The reverse catastrophe also causes considerable f net oil Kewmmm^l^^ZLt^^ "tarried or

unmarried. * * *

that he would present a suitable gift to every
_
boy w

into his store and register his name Mr ss ag ^"^ife^hich
The gift selected for rtie "'CMlon ™ ^ n abou , mere

merchant went over the county birth records and brought them

up to date for boy children down to infancy. He then checked oil

deaths. With this list compiled, he indexed it according to

the day of birthday, and, as these days came around, he sent birthday

greeting cards to the boys and letters of congratulation to the

mothers. Needless to say within the letter was a list of suitable

items which would make exceptionally good birthday presents to

the lads. ... , ,.i i

This idea need not, of course, be limited to boys alone, although

one must admit a certain amount of discretion must be used in

congratulating a lady on her birthday after a certain number of

(hese eventful days have passed.

* * *

OMAHA Nebraska, gives us a new survey of the old question,

"Why do they buy'" A professor, located in the city, afler

thorough investigation, gives the following ten reasons as a single

answer to the above question

:

"Social self-preservation, i. c, desire to present as neat and

comely an appearance as others about you. .... ,

"Vanity. (A customer usually buys in the store which furnishes

the best opportunity for his ego to expand.)

"Parental pride. (Pet and admire the children and yon win

'"'""Companionship. (If a customer can purchase anything that

will make it desirable for people to become acquainted with her, she

will he inclined to buy.) _ , ,

"Possession. (This is the basis for the 'approval system, let-

ting the customer actually have the thing. He 'hates to give it up

if he likes it.')

"Imitation.

"Hunung.' (This is the fundamental basis of bargain sales.

At all times the salesperson should play the role of a guide to the

customer through the 'hunting grounds of the store )

"Building. (This inslinct for 'constructing something has much

to do with the popularity of 'knockdown furniture. )

''Selfishness. (Satisfying self through giving pleasure lo others

is a very strong motive for buying.)" ^in„~
Certain of the points enumerated apply especially to the talking

machi dealer, nainely, vanity parental pride, comp-nonsh p and

possession. Apply their principle in your own store and see ,f this

professor did not have the right idea.

* * *

IT is in times when hard battles must be fought that great victories

l a e ach eved Tl e other kind are never lasting, and ,t is a max,,,,

„f war of love of business, of everything in life, that positive action

°,
f

the wling 'strategy. Offensive effort always exceeds defensive

^£SE^!lK5^^ — ° f

*C £yt Pco»°L
f^ be weak-hearted wea.

of success. n„,„ » Rudvard Kipling wrote some oft-quoted

less successful rivals. I refer to these hues:

"I didn't begin with askings-I took my job and stuck ,

I took ie chances they wouldn't, and now they're calling ,. luck.

And Ly asked -« »™ 1 dM ]t
'

Md 1 gaVt
,
™ ^

Yon keep your light so shining, a little in front o' the next.

T y copied ... ,hey could follow, bu. to couldn't WJ™*
And I left 'em sweating and stealing, a year and a half b.h.nd.

not a iaa wnu hum<*« ~
. „

Mr.StSj^mOSttPZ - - I- » »" »-^
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The Oriental Woodwind Orchestra plays

the Columbia Novelty Record this month.
"Pekin Peeks" and "Egyptian Dancer" are

selections that will surprise you with their

sales. E-7160.

FOREIGN RECORD "AD" CAMPAIGN

Emerson Foreign Language Records Will Be

Featured in Newspaper Campaign—Seven Im-

portant Cities Selected in Which to Operate

The advertising department of the Emerson

Phonograph Co. announced recently that ar-

rangements had been completed whereby Enter-

soii advertising featuring foreign language rec-

ords would appear in the leading newspapers in

the following cities: New York. Chicago, Phila-

delphia, St. Louis, Pel roil, Minneapolis and

Milwaukee. Emerson jobbers ami dealers are

planning 10 l ike full advantage o( this campaign)

and there is every reason to believe that this

advertising will prove a marked stimulus to the

sale of Emerson foreign language records. The
advertising will In ginal anil ill.iiivr, featur-

ing the many well-known artists who are re-

cording for the Emerson foreign language rec-

ord library.

TO SELL RECORDS BY PHONE

The talking machine department of the Morc-

btiu.se-Martins Co, Columbus, ()., has opened a

large musical dcpai Inirfil umln tin- i iki m.i w mun

<

or L. I. King and John Cross, the Victor and

The company plans selling records over the

phone and a campaign along this line is sched-

uled to commence early this month. By pro-

viding this telephone service for customers it is

expected that a large number of records will be

sold.

E. C. Mitlnalsky has opened a Victrola de-

partment ai his stoic, 212 South First street,

Cedar liapids. la,

FULTON (MODEL 35)

Phonograph* and Acceitoriei, Repair Parti
for All Make..

Beit Steel Noedlei of American
Manufacture at 35c. per M.

Diilribulcn of the Ano Record* and Alio Mu.it RolJ*.

{Write fir Dtaltn ICath utth otJti)

FULTON TALKING MACHINE CO.

253-255 Third Ave., New York City

Columbia Graphophone Co
NEW YORK

DECRIES THE PESSIMIST

Should Try to Sell Talking Machines and Rec-

ords and Not Discourage the Public

"Mm i 1m so spoiled by the high

waves of prosperity in the last two or three

years," he states, "that we have forgotten how

we used to work to get orders in the years that

we considered normal. We have no right to

complain that the public won't buy if we make

no real effort to sell and at the same time dis-

courage the public with talk of hard limes.

"Of course, the boom times have passed, and

whether they were really good or bad years

depends on the net result of business after all

the 'boom' has dried up. But, looking back

over a period of leu or twenty years, and com-

paring the buying power of the average citizen

to-day with the money he had in bis pocket or

in the bank at any time during that period, who

will say that the opportunity to do business

to-day is less than it was live or ten years ago?

"Some people arc out of work, but even

among these there are good business prospects.

The fact is that most of the people in this

country have more money and properly to-day

than they ever had before, and there arc enough

of them who want to spend it to make good
business for all of us, if we will make it attrac-

tive for them to buy what they need."

P. M. BROWN LOCATES IN MEXICO

Becomes Manager of Columbia Department for

Cia. Parker, of Mexico City

P. M. Brown, assistant manager of the export

department of the Columbia Graphophone Co,,

New York, and connected with this company
for the past twelve years, is now associated with

Cia. Parker, of Mexico City, as manager of this

concern's Columbia department. Mr. Brown was
one of the most popular members of the Co-
lumbia staff, and during his twelve years' asso-

ciation with the company gained an intimate

knowledge of merchandising which can un-

doubtedly be used to advantage in his new post.

In Mexico City Mr. Brown will work in close

co-operation with Rafael Cabanas, who is gen-

eral manager of Cia. Parker, and who was for-

merly connected with the Columbia organization

for many years.

EDISON'S PHOTO IN SUIT

Favorite Picture of Mrs, Edison Is Issue in

Copyright Action

Of the many thousands of photographs of

Thomas A. Edison, one taken early in 1906 re-

mains the favorite of Mrs, Edison. Because of

her preference it has acquired a value far beyond
its intrinsic worth. Last week it figured in a

suit instituted in the Federal Court by Birch-

Field & Co., Inc., to restrain the B. C. Forbes
Publishing Co. and Bertie C. Forbes, of Engle-

wood. N. J., from continuing to use the photo-

graph in alleged violation of a copyright and the

payment of SI was asked from the defendants

for every copy sold by them or found in their

possession

The plaintiff stated that it obtained sole rights

to the photograph from Joseph Byron, of this

city, In addition to the penalties already men-
tioned, it asked the court to order the destruc-

tion of all copies of the picture and of all plates

of it in the possession of the defendants.

EXHIBIT AT FURNITURE SHOW

The Michigan Phonograph Co., maker of the

Lauzon line of phonographs, made a very im-

pressive display of its four new upright models

and two console styles at the Grand Rapids

Furniture Show.

TRANSFERRED TO NEW YORK

H. J. O'Connor, formerly a member of the

sales staff of the Chicago branch of the Emer-
son Phonograph Co., has been transferred to the

sales division at the executive offices in New
York. For several weeks Mr. O'Connor has

been working with the R. R. Curry Co., Detroit,

Mich., recently appointed Emerson jobber, giv-

ing this jobber's sales staff the benefit of his

extensive Emerson experience.

WhatMoreCanYouAsk
Al! the features that go to make a talking

machine Profitably Salable, you will find as

regular equipment of Magnola: "Built by
Tone Specialists."

knj TKt Mu)ic Com* Out

Complete description of all these features is

to be found in our handsome illustrated

catalog, which we should like to send you.

May we ? Ask us to tell you our plans

for your benefit]

MAGNOLA TALKING MACHINE COMPANY
OTTO 8CHULZ. Pruldint

OhhiI Otlm ftsutharn wholeule Bramft
711 MILWAUKEE AVENUE ISSO CANDLER BLDG.

CHIGASO ATLANTA,
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TRADE NEWS IN BROOK-
LYN AND LONG ISLAND

Conditions in This Territory Arc Most Encour-

aging—Intensive Setting Efforts Producing

Results—Ackerly's Latest Stunt—Warerooms
Continue to Be Improved—News of Interest

Conditions in the talking machine trade in

Brooklyn and Long Island the past month have

been most encouraging and everybody con-

cerned is generally well pleased. In most every

case intensive selling efforts have been inaugu-

rated that have produced results. Dealers in

Long Island report that their Summer business

has gone beyond expectations, as with extra

effort excellent sales totals have been regis-

tered and many of the permanent residents of

Long Island, as well as the Summer visitors,

have been sold talking machines and records.

Uses Many Unique Ideas

J. W. Ackerly, exclusive Victor dealer in

Patchoguc, L. I., is perhaps one of the most
progressive Victor dealers on Long Island. He
has long been noted for the many unique meth-

ods be employs in selling Viclrolas and Victor

records in that lerritory. Doing the unusual is

nothing new for Mr. Ackerly, as each month he

inaugurates a plan which is entirely different

from anything heretofore. used.

His latest stunt is certainly a winner. Re-
cently he took in trade a second-hand upright

piano in exchange for a large size Victrola.

Rather than take the upright piano and refinish

it and repair it to resell he placed the instru-

ment in an open lot next to the railroad station,

near the center of the town, where it could be

seen by thousands of passers-by each day. Ap-

propriate signs were placed all over the piano,

advertising Mr. Ackerly's Victrola store and

service, with the result that many desirable

sales were closed from this unique bit of adver-

tising.

Jobber's Warerooms Redecorated

The attractive reception rooms of the Ameri-

can Talking Machine Co., of Brooklyn, N. V.,

have been undergoing a thorough overhauling.

New wall decorations have been installed and

in general the pleasing appearance of these

quarters has been materially enhanced. R. H.

Morris, vice-president and general manager,

was so much pleased with the new Red Seal

record clock introduced by the Reincke-F.llis

Co. that he installed one in a prominent posi-

Adopting a Goal
"THE advent of the Fall Season obli-

gates every Victor dealer to devise

ways and means of securing his full quota

of sales.

A prepared plan arranged now will do

much to avoid hurried or inefficient efforts

in caring for the Fall sales that are as-

sured Victor products.

To this end we offer our services.

G.TWILLIAM? CO.
?\J DUFFIELD ST. — BROOKLYN,**

On.

shops

store,

Drug,

shop,

i the center of the large reception room,

it can be readily seen by all visitors.

Attractive Edison Shop
of the most attractive talking machine
in Brooklyn is the Edison phonograph
located at 253 Flatbush avenue. Marshall

trade

proprietor of this

well-known figure ii

Edison

the talking ma-

:a1 Edison enthusiast.

Through his efficient efforts many Edison dia-

mond discs have been placed in Brooklyn

homes and he has built up an extensive clientele,

all of whom are well pleased with the Edison

phonograph and Edison Re-creations. Mr.

Brugman attributes the success of his exclusive

Edison store to the slogan which is prominently

displayed in his warerooms: "We give the cus-

tomer just a little more in the way of service

he isks for."

G. T. Williams

Williams, Victc

Back at Desk

liyiERICAM

Ialking

NOW IS THE TIME

PREPARE FOR YOUR FALL
NEEDS IN VICTOR MERCHAN-
DISE NOW.

DEALERS CANNOT AFFORD TO
WAIT TOO LONG IN PLACING
THEIR FALL ORDERS.

RIGHT NOW IS THE TIME.

THE LONGER YOU WAIT THE
LESS CHANCE YOU WILL HAVE

GETTING YOUR STOCK IN

FIRST-CLASS SHAPE.

WE TRUST THE DEALERS WE
SERVE WILL BE GUIDED AC-
CORDINGLY AND TAKE THIS
MATTER UP AT ONCE WITH US.

li'Cd by Mrs. Williams and daughter, returned

home early this month, after attending the an-

nual convention of the National Association of

Talking Machine Jobbers, held at Colorado

Springs, Colo. A party, composed of Mr. and

Mrs. G. T. Williams, Mr. and Mrs. Lnuis Buchn

and children, and Mr. and Mrs. J. N. Blackmail

and son, made a trip to Yellowstone Park, fol-

lowing which the Williams family returned East,

the others proceeding to the Coast.

Sales for June Showed Gain

To be able to show a decided increase in

business for June over the same month last

year i9 certainly commendable and shows what

an aggressive selling campaign can produce.

Beginning with May the Brooklyn Music House,

Inc., at 8 Third avenue, inaugurated an exten-

sive selling campaign which netted it the above

results. A. R. Wolf, owner of this establish-

ment, staled that the largest percentage of this

increase came from sales that were made directly

from recommendations by old customers who

had been sold some time previously.

This company is (he exclusive representative

in Brooklyn for Starr phonographs and Gennclt

records, and during the ten years it has been

doing business many of these instruments, as

well as Starr pianos, have been placed in

Brooklyn homes.
(

Artists' Visit Produces Sales

The C. Ludwig Bauinann & Co.'s phonograph

department; at 1449 Broadway, takes advantage

of every opportunity to capitalize on the visitg

of Columbia artists to Brooklyn theatres. Re-

cently Martin Snyder, manager of the depart-

ment, was advised by the manager of a local

theatre that Ted Lewis and his jazz band,, popu-

lar Columbia artists, were booked to appear

there on a certain day. Immediately Mr. Snyder

prepared several artistic window cards and sent

a Columbia circular containing a list of Ted

Lewis' records to a select mailing list, accom-

panied by a letter, telling each customer that

Ted Lewis would appear in a Brooklyn theatre

on such a day. An attractive window display

was installed and during Ted Lewis' stay Mr.

Snyder reports that sales of Ted Lewis' records

showed a decided increase, well warranting the

special sales effort.

TALKING MACHINE DEALERS

r telephone us— Jiryaiil $240-5*76.

ASTER DETECTIVE SERVICE
108 Wert 451b Su, Sev York City



68 THE TALKING MACHINE WORLD August IS, 1921

Knight-Campbell Co. Holds Convention
Over Fifty Victor Dealers from Colorado and Neighboring States Gather in Denver to Enjoy and Profit by Interesting

Business Program—Several Victor Co. Executives Address the Meeting—Knight-Campbell Co. Provides

Elaborate Entertainment Program for Visiting Retailers

Drnv&m, Colo., August I.—The Knight-Campbell

Music Co., Victor wholesaler, look advantage

of the presence ul llic convention in Colorado

Spring* of a number of prominent Victor Co.

officials, na well as prominent jobbers from other

ectloni of the country, to hold a general con-

vention of its dealers from Wyoming, Colorado,

Northern New Mexico, Western Kansas and

part of Nebraska, over fifty retailers accepting

the company's invitation.

An Interesting two-day program had been ar-

ranged for the occasion under the direction of

J. A. Fryc, sales manager of the company, with

C. G. Campbell giving general supervision to

the affair. The dealers were welcomed on the

afternoon of Thursday, July by K. A. Bryant,

manager of the wholesale Victor department of

the company, who explained the object of the

meeting-

Horace W. Wilcox, advertising counselor ol

the Knight-Campbell Co., spoke first at Thurs

day's session. He dwelt on "Fighting for Busi-

ness" ami said in part:

Dare Now, Suys Wilcox

tigc. And so there are all these things to which

lu appeal.

"Most important of all is the appeal to the chil-

dren, for there is nothing that will do more for

the retail business than this. I would suggest

that you retailers run occasionally a little chil-

dren's concert. Oct the names of children of

ccrlain ages; send them a little card and person-

ally invite them down some afternoon for a

Victrola concert. Serve a little candy to them

and they will go home and talk more about that

and do more good than all the advertising in the

world. Perhaps you could get prospects for

Viclrolas by running a contest. To the children

between certain ages who bring in five names of

Victrola prospects could be given free ice cream

N. Andrt

M. Spai

: The . Cusack Co.,

Denver, whose address was on

Sales Campaign." lie said in pari

Spain's Kctail Analyst

"When business :

and as it may be fo

time to advertise I

jug advertising api

, been lately,

. come, it is

theyTell the people ho'

musical instrument and have

Because people haven't the m
they have to make plans for li

to tell them how.

"The majority of women i

hims arc from farmer*' homci

many live nothing hut a liurad

you have a tremendous appci

rado 1 know there arc now
|

up—beautiful crops, That ah

li

thai ui du ;
the I if i

our insane asy-

Why? Because

llllllg

I.I I

are to go forward increasing our sales we must

take into consideration the new order of things,

realize that our sales forces must consist of

salesmen and salesladies and not the ordinary

order takers; that our store equipment must be

such as to create the right atmosphere and en-

vironment; and that we must go out after busi-

Thcrc is the appea

coming home at n

music, which ia so

Then you have the

lure for the childre

Hon, standm

of big things

believe farmer

bis Fall.

>peals to make.

The comfort of

joy of soothing

ire that to them.

amusement fea-

i at home. That

use it is a prob-

thinking

es a prcs-

busi : belie

paigns 1 think \

pulling «

,1iv<

to shoot at, budget out our expenses on a basis

of doing this much business, allowing a liberal

per cent for advertising and a reasonable per

cent for real sales people, and then get busy and

da more business than wc had estimated we

there is

comfort,

doesn't it? But how can wc do
ith, I believe it is very essential

I that everyone connected with

and records afford every member of a family

—

how completely a Victrola and Victor records

can satisfy every musical longing and how im-

possible it is to figure in dollars the intrinsic

value of the cheering and refining influence

created in the home, not for a day, but for a

lifetime, when the Victrola enters. If our sales

people arc not enthusiastic about the actual need

for a Victrola in every home, then they cannot

and will not meet with the degree of success that

(hey should, and 1 believe should be replaced by

others who do.

"As a part of a sales campaign 1 believe weekly

sales meetings are a mighty good thing. Talk
things over with the sales people. Tell them
what mark has been set for the coming month's

business, how far you are behind or ahead of

your schedule for the month, and if ahead set

a new mark to reach for the month. Talk over

any idles lust or bard sales won, the advertis-

ing, etc.

"Let each sales pcrs.011 know that he or she is

vitally important to the success of your sales

1 nmpaign. When the sales force has been
rounded out, then start out on an intensified

campaign of going after prospects and business.

"Wc should, in addition to dividing up our ad-

vertising appropriation and deciding how much
wc will spend on our show windows, in the

newspapers, through dircct-by-mail advertising

and on billboards, also decide what will be the

nature of our advertising—what percentage will

be devoted to straight selling copy and what
percentage to prestige or general advertising.

This, of course, would vary according" to the

nature of conditions at different points.

Be Sure to Canvass

"I believe that in a sales campaign provision

should be made for house-to-house canvassing.

When I say house-to-house canvassing I do not

mean the usual method of going from house to

house unannounced, for I believe that if the

dealer will arrange to get a correct list of the

names and addresses of the heads of families in

his city and will send a letter in advance of the

salesman, far better results will be obtained.

In most cases a list of this kind can be secured

from some public utility in your city, arranged
in the numerical order on the different streets.

"Where such lists can be secured and the let-

ter can be mailed out in advance of the salesman
be will be able to call on many more people per

day than he otherwise would. Two important fea-

tures of this plan of canvassing are, first, to

secure the names and addresses arranged so that

the salesmen will not have to make long jumps,
and, as a result, cut down the number of calls

THE RECOGNIZED
STANDARDSECOY AUTOMATIC STOP

If a man write a better book, preach a better sermon, or make a
better mousetrap than his neighbour, though he build his house in

the wood, the world will make a beaten path to his door—Emerson.

Never in the history of the phonograph business has the truth of this adage been demonstrated so

conclusively as in the recent demand for the Secoy automatic stop.

A mechanical device of any kind is no better than its actual performance in the hands of a customer.
300,000 Secoy automatic stops are in service at the present time. Dealers are demanding a reliable

automatic stop, and in a great many cases they are specifying the Secoy stop, as it is a clinching sales

argument.
Write Us Today for Further Particulars

THE SECOY COMPANY, PIQUA, OHIO
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lie can make each day. Second, to send out a

short letter that is properly filled in for each

individual it is to be mailed to and signed with

pen and ink. The purpose of the letter is three-

fold. First, to create interest in owning a Vic-

trola. Second, being sent two or three days

ahead of the salesman, it gives a man and his

wife an opportunity to talk over the question of

buying a Victrola and results in the salesman

having a much larger percentage of satisfactory

interviews. Third, the letter advising that your

Mr. Brown, or whatever his name may be, will

call, puts him on a difTerent plane from the ordi-

nary canvasser with the parties called on.

"There are many other ways of securing pros-

pects which I will not take up at this time.

Summing up, 1 believe that in the organization

of our sales campaigns we should give proper

consideration to sales forces, to store equipment,

to advertising, including show windows, to serv-

ice, and while I have not gone into any detail

on this most important part of the sales cam-

normal, but wc know you feel they arc not nor-
mal, and that the Fall will see material improve-
ments in the business situation. So I say that

now is the time for the dealer and the whole-
saler to work together. It is our policy to have
an absolutely unselfish attitude toward the dealer.

When one of our representatives calls upon you,
we do not want you to give him an order unless

you feel so inclined. If he does not benefit you
in some way his visit has been a failure. Wc
want to prove conclusively to you that this

establishment is for all dealers, to help them in

any way possible.

"Wc endeavor to get various ideas from the

different parts of the country, assimilate them
and then pass them along to you retailers. Wc
have sent you a great many letters in the past

and will continue doing so. Wc try to keep

out of our written messages to you anything
that is at all of a nature that would not be of

some benefit.

"After all, the sales end of your business can

machine business in perhaps a more effective

manner than to any other business. The ex-

perience of many successful business houses is

that letters sent out in the latter manner are

well worth the additional expense. Any dealers

desiring complete details covering an effective

circutarizatiou campaign can obtain necessary in-

formation upon request.

S75.000 and Circularizing

"Also, circularizalion is valuable in stimulating

record business. 1 had the pleasure of calling

upon a firm in Los Angeles whose record busi-

ness was $75,000 per annum as compared with

$60,000 in instruments. Their whole success was

due to clever and comprehensive circularizalion

methods. They send letters to customers con-

stantly, whether active or not active. These are

not multigraphed, but written on the typewriter

and signed with pen and ink, and a two-cent

stamp is used for mailing.

"Now, in addition to circularizalion, then

comes the all-important subject of canvassing.

Grovp of Deal Front of Knight-Campbell Co. Headquarters, Denver

paign, yet 1 do believe that through proper serv-

ice, rendered in the right way, many prospects

can be secured from our customers, and different

ways and means of going after business will be

opened up."

Paul Whiteman was then called on for a few

remarks, in the course of which he related the

experience of himself and the Whiteman Orches-

tra when they made their first recordings at

Camden, and in which he also touched on the

severe tests, criticisms, etc., which are made by

the Victor Co. on each recording before it is

released as satisfactory.

Frye's Pertinent Comment

J. A. Frye, sales manager of the Victor whole-

sale department of Knight-Campbell, closed the

Thursday afternoon session with a general dis-

cussion on benefits to be derived from the con-

vention and the policies which will prove profit-

able to retail merchants during the rest of 1921.

lie said in part:

"One of the big benefits which always accrues

from conventions is the contact between the

dealer in Cheyenne and the dealer in Casper,

Las Vegas, N. M., and other sections. It cer-

tainly is interesting as well as beneficial to know

the other fellow's viewpoint. The present is a

time for all dealers to broaden their experiences

and knowledge at every opportunity in order to

make their business and the Victor business con-

tinue to increase and expand as it has in the

past twenty years.
,

"And to sum up that direct contact with Vic-

tor officials, with other able speakers covering

a variety of subjects, all relating to the Victor

business, with the meeting with other dealers and

getting their viewpoint, and again the contact

with your wholesaler, these are objects obviously

beneficial to attain, and will fully materialize at

this our first convention of dealers.

Need of Close Co-operation

"I do want to say that if there ever was a

time in the history of your business when there

should be close co-operation between the whole-

saler and the dealer it Is now. At no period

during the past fourteen years has busmcss.faced

the condition it is facing now-a condition re

quiring a complete reversal of tact.es used in

the past and getting down to a real selling bas.s

Many people are inclined to call present times

telly med up into three parts—advertis-

ing, circularization and canvassing. And I em-

phasize this statement, that unless you are doing

all three you cannot cope with present business

conditions

"Now, in addition to the Victor Co.'s adver-

tising we have obtained an advertising counselor,

H. W. Wilcox, and any dealer who desires his

services can have them at no expense.

"Circularizalion is a very necessary part of

your work. It means a great deal to be in con-

tact with the public in a more personal way than

is possible through newspapers.

"Circularizalion can he applied to the talking

That is something that alert business houses are

doing to-day all over the country. The houses

that have an outside department find that the

majority of their business is coming from that

source, which proves its value. Wc arc prepared

to enter into the matter of mapping out a can-

vassing campaign and can upon short notice

supply outside men
"In conclusion I wish to emphasize that Vic-

tor dealers have at their command a greater

source of information and a more abundant sup-

ply of dealer helps than is offered to any class

or group of men in any business. No Victor

(Continued on pai.it 71)

obeli & Burr - Sterling Trio - Peerleii Quartet
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Push the Fibre Needle It Builds Your Business

U.S. PATENT
Trad* Mark Ret

One Reason
why talking machine records are selling so

well at a time when many other articles of

merchandise are going through a period of

depression is because

—

HALL FIBRE NEEDLES have made

sound reproduction an unceasing pleasure to

the ear and have caused talking machine

owners to take pride in building up compre-

hensive record libraries.

HALL FIBRE NEEDLES stand for

all that is permanent and satisfying in sound

reproduction.

HALL MANUFACTURING CO.
33-35 W. Kinzie St., Chicago, 111.
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dealer has any problem upon which he cannot

readily secure intelligent advice.

"It is our experience that the receptive dealer,

ihe one who is looking for suggestions and read-

ily receives them, is, with few exceptions, a very

successful dealer."

In the evening the visiting dealers, together

with several jobbers, were entertained at a ban-

quet at Lakeside Park, a popular local resort,

where Paul Whitcman and his orchestra fur-

nished the music to a crowd oE over 3,500 people,

who had paid double the usual admission price

for the purpose of hearing, and dancing to,

the music of this famous organization. The

entertainment proved a decided success and was

greatly enjoyed by the visiting dealers.

The Session on Friday

The Friday morning session was particularly

important inasmuch as it was attended by five

of the prominent Victor Co. executives, includ-

ing Ralph L. Freeman, director of the Victor

Co. This session was opened with an address

by H. A. Beach, of the Unit Construction Co.,

who explained in detail the various equipments

supplied by his company for Victor dealers, il-

lustrating a number of them with stereopticon

views which was most helpful and interesting.

Importance of Physical Equipment

Mr. Beach said in part: "We have all passed

that stage where we have any cause to fear the

life or stability of the Victor industry. The

crucial test of the past three or four months, and

the way Victor trades have stood by, is a suffi-

ciently clear demonstration of the solidity of

the Victor to cause you to take fresh heart and

courage for the bigger things ahead. My own

personal estimation is that there will be a short-

age of Victor products this Fall. I do not antici-

pate the mad scramble of the past few years,

but you will have a demand open up which will

lax the factory. You should take notice and be

reasonably well prepared.

"The dealer or the jobber who does not look

way into the future and prepare well with an

organization that will work for the further de-

velopment of the business is not going to meas-

ure up and keep the pace.

"Physical equipment is absolutely necessary.

Any workman has to have tools in order to ac-

complish anything. A good mechanic without

tools is badly handicapped. Those two things,

organization and equipment, go hand in hand,

as one is just as important as the other

largely that reason, and. in fact, almost

that induced me to take up the

to-day.

"Your sales talks arc all based on quality.

Can you talk this without good equipment? It is

not reasonable to suppose you will carry weight

in your community unless every end of your

business is balanced. Carry out the Victor pro-

gram. Vast sums arc being expended to put

the Victor line on the highest possible plane.

Frankly, now, are you doing your share, and by

so doing, protecting your own interests?

"One point that occurred to me in connection

with the need of equipping in the proper way

is this: So many arc inclined to feel it is not

necessary to have up-to-date equipment when

handling Victor merchandise—that this wcll-

vill sell itself in any surround-

sary to present it to the public in such a way 50, which >

as will be in keeping with the line itself. You bell luadqi

point out to mc the dealer who is giving proper boring par

presentation to the Victor line, and I will show
you one who is really cashing in and making a Among I

profit on the line. I have taken pains to analyze bell Dcalci

this, and this dealer has a decided advantage over Mr. and

his competitor and he is really cashing in." Gee, Mr.

Macdonald Reviews Conditions Mrs V. "I

The next speaker was J. S. Macdonald, s;

manager of the Victor Co., who deliverci

most interesting address, in the course of wl

he reviewed the general business situation from

the standpoint of the Victor trade, and empha-

sized particularly the necessity of greater ef-

fort on the part of the retailer to keep the

business moving along at its normal healthy

pace. He particularly impressed the retailers

with the necessity of providing a proper physi-

cal setting in their stores for the display and

sale of Victor products, and declared that with

the expenditure of real effort the dealer had in

the Victor line a product of dominating quality.

Delano Speaks on Increasing Record Sales

The next speaker was F. A. Delano, head of

the Victor School of Salesmanship, who offered

to the dealers some particularly valuable and

practical information regarding methods for

selling an increased number of records, particu-

larly those of the Red Seal type. Mr. Delano

drew upon his actual experience in describing

some of the selling hints, and gave to the deal-

ers a fund of information that should prove of

tremendous value to them in developing greater

record sales during the months to come.

Ernest John Discusses Advertising

Ernest John, advertising manager of the Vic-

tor Co., then addressed the dealers, and after

outlining what advertising was designed to ac-

complish and what it did accomplish, pointed

out the manner in which the retailers and in-

dividuals could, and should, plan their adver-

if.inff in order to co-operate fully with the na-

empha-

pHy in the Knight-Camp-

then repaired to a ncigh-

uial group photograph,

i Attendance

tteuded the Knight-Camp-

Spain, Mr. and Mrs. J. L.

Jrovcr Mullikcn, Mr. and

Blanche Schicrburg, Miss

hi Furniture Co., Denver,

McNair, Miss Merle Marsh,

an, Daniels & Fisher Stores

:has. E. Wells, R. E. Thomp-
Mr. and Mrs. J. B. Merrill.

ts. Lucy Brandicon, Walter

,
Miss Emma Rapp, Chas. E.

Denver, Col,; Mr. and Mrs.

Gee, Mr. and Mrs
Mrs. V. Traylor, M
Marie Rnpp. Ainei

Col.; Mr. and Mrs
Shaw, Pattison Mi
A. J. Boot, A. J.

Denver, Col.; Mr. :

Wcideiisaul, Walte

Miss Stella Flannii

Co., Denver, Col.; 1

son, R. B. Wells,

Mrs. K. Young, 1

Otto, L. P. Turnei

Wells Music Co.,

E. E. Gant, Miss Gertrude Sharp, Miss Lela

Marlowe, Sharp Music Co., -Denver, Col.; Mr.

and Mrs. H. W. Sanders, Mr. and Mrs. F. R.

Flanigan, Mr. and Mrs, lohn C. Kraus, Mr. and

Mrs. Lester Pratt, W. L. Bobo. A. Durson, T.

Tcrlinden, Miss Bessie Newton, Miss Catherine

Geigcr, Miss Ella Davis, Denver Music Co.,

Denver, Col.; G. A, Laman, R. S, Johnson, Miss

Edna M. Byer, Laman & Johnson. Denver, Col.;

Mr. and Mrs. W. T. Marsh, Milton L. Lcvc,

Marsh & Lcvc. Denver, Col.; Mr. and Mrs. C. R.

Baker. Mr. and Mrs. R. A. Bryant, Mr. and Mrs.

W. W. Bradford, Mr. and Mrs. J, A. Fryc, Mr.

and Mrs. C. B. Wells, Mr. and Mrs. T. P. Footc,

Mr. and Mrs. Thomas Walker, Mr. and Mrs.

Denver Wood, Mr, and Mrs. Felix Beyer, Mr.

and Mrs. H. W. Norfolk. Knight-Campbell Mu-

sic Co., Denver, Col.; Geo. C. Wilson, C, O.

Bohon, Geo. P. Hopkins, Miss M. P. VanBrunt,

Miss Grace Hunter, Miss Flora Stewart, Edward

Beyer, Waller Lewis, Knight-Campbell Music

Co., Denver, Col.; Mr. and Mrs. Geo. T. Mcloy,

Fort Lupton, Col.; Mr. and Mrs. Leo M. Simp-

. It is

Wholly,

work I am in

tional campaign of the Victor Co. H<

sized particularly the fact that the average dealer son. Wray, Col.; Mr. and Mrs. Philip Kelk-rman,

wonld find it a real task to endeavor to measure

up his own advertising appropriation with his

pro-rata share of the Victor Co.'s advertising

appropriation.

E. J. Dingley and Ray Bill Speak

Next in line was E. J. Dingley, assistant sales

manager of the Victor Co., who made a brief

address and was followed by Raymond Bill,

associate editor of The Talking Machine World

and The Music Trade Review, who summarized

for the dealers a survey of the business situation

made by those publications, and pointed out

the lessons regarding selling methods that could

be deducted as a result of that survey. He par-

ticularly urged that dealers take full advantage

of the practical business-building suggestions

offered them by manufacturers and wholesalers.

"Militant Merchandising"

Following Mr. Bill, J. J. Davin, of the Rcincke-

Ellis Co., read a timely treatise on business con-

ditions which had been prepared by J. J- Rock

well, advertising counselor of Chicago.

known product >

ings. The better kn ,
th. , the moi

This

paper is printed in full in another part of this

issue of The World. The final speaker was

Curtis A. Wessel, who talked on merchandising.

New Victxolas Inspected

Following the business session the dealers

inspected samples of the new Victrolas 300 and

We Back the Dealer Who Backs the Victor

KNIGHT-CAMPBELL MUSIC CO.

1608 Wynkoop Str<

Knight-Campbell Music Co., Greeley, Col.; H. C
Klein, Klein Music Co., Cheyenne, Wyo.; J. D.

Hay, Hay's Pharmacy, Otis, Col.; James

O'Grady, Polzin Furniture Co., Rapid City, S. D.;

D. Z. Phillips, Carl Miller, D. Z. Phillips Music

Co., Pueblo, Col.; Joseph Adanick, La Junta

Music & Jewelry Co., La Junta, Col.; J. J. Davin,

Reinckc-Ellis Co., Chicago; H. R. Daniels,

Daniels & Rogers, Douglas, Wyo.; Curtis A.

Wessel. New York; J. V. Anthony, Brush Hard-

ware, Furniture & Supply Co., Brush, Col.; C. K.

Bennett, Eclipse Musical Co., Cleveland; A.

Dietrich, Fuller Drug Co., Monte Vista, Col.;

J. Donahue, R. G. Hoffman, Knight-Campbell

Music Co., Cheyenne. Wyo.; B. B. Wilson, Ray-

mond Bill, Talking Machine World, New York;

A. D. Boone, Talking Machine Co., Birmingham,

Ala.; C. F. Titman, Denver, Col.; Harry H.

Mitchell, Knight-Campbell Music Co., Pueblo,

Col.; E. H. Kimbrel, Kimbrci Music Co., Greeley,

Col.; Mr. and Mrs. A. Davega, Knickerbocker T.

M. Co., New York; Mr. and Mrs. A. V. Stifels,

Stifel Music Co., Loveland, Col.; Mr. and Mrs.

L. A. Baugh, Garden City. Kan.; A. R- Mitchell.

Mitchell & Egbers, Canon City, Col.; Miss Cora

Burk. Miss Lois Osborne, Chlanda-Harris Fur-

niture Co., Longmont, Col.; R. Zimmerman, H.

Johnson, Peerless Phono. Shop, Colorado Springs,

Col.; James R. Allison, Allison Bros., Walsrn-

burg, Col.; Mr. and Mrs. J. Cates, Harris-

Douglas Furniture Co., Boulder, Col.; Mrs. B.

F. Klein, Klein & Morgan, Kimball, Neb.; Mrs.

F. W. Harden. Alexander's Drug & Jewelry Co,,

Salida, Col.: Miss Marion Kingsbury, Kingsbury

Music Co., Lcadvillc, Col.; D. Allen, R. Shrews-

bury, Knight-Campbcl! Music Co., Colorado

Springs, Col.; G. E. Riehter, Richtcr Music Co.,

Casper, Wyo : J. S. McDonald, sales manager;

F. A. Delano, director Victor School of Sales-

manship; Mr. and Mrs. R. L. Freeman, director

distribution; Ernest John, advertising manager;

F. J. Dingley, assistant sales manager; Miss

Hallie Owen, of the educational department,

Victor Talking Machine Co., Camden, N. J.
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CONSIDER YOUR DISTRIBUTOR'S STANDING

Mr. Victor Dealer

You cannot afford lo overlook the standing of the Victor

Distributor you select as your main source of supply.

Your distributor looks you up in Dun or Bradstreet to determine

your credit standing. 1 le wants to know your reputation for keeping

promises and meeting obligations, and you arc generally served and
supported accordingly. Why not investigate your distributor's

si. nuling?

Your source of supply must be dependable under all conditions.

Choose your Victor Distributor as you would your doctor or

lawyer. The best is none too good in critical times. You may need
financial help or advice during a business depression. You have
recently learned the need of a dependable supply during a great

shortage.

Experience and reputation arc all important. In our 23 years'

experience we have seen manufacturers, wholesalers and dealers

come and go. The failures do not usually suffer alone.

Do not be the victim of an alliance with a weak manufacturer
or wholesaler. Profit by the experience of others.

The Victor Co. and its product are supreme. Recent events pay
tribute to that fact.

You should now weigh carefully the standing of Victor Dis-
tributors and make your choice accordingly. Consider Blackman's
23 years' experience, reputation, financial standing, preparedness
and, above all, dependability. They are all at your service, Mr.
Victor Dealer. Can you afford to overlook the opportunity?

Take this seriously and interview us at our new address. You
will be convinced of your need of the combination—the Victor and
Blackman.

Ask ji Blackman Dealer he knows.

Talking Machine Co.
28-30 W. 23™ ST. New York N Y.

VICTOR WHOLESALE DISTRIBUTORS
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Hulda Lashanska's sweet soprano in
"Mighty Lak' a Rose" is a voice Americans
love in America's most popular lullaby.
Stock up with? this record tor splendid
sales. Columbia 77989.

Columbia Graphopnonc Co,

NEW YORK

SAN FRANCISCO TRADE REPORTS A SLIGHT IMPROVEMENT
Activity, However, Is Much Below Normal—Wurlitzer Buys Mauzy Interests—Victor Artists to

Visit Coast—Columbia Branch Managers in Conference—Period Models in Favor—Other News

San Francisco, Cal., August 3.—Sonic of the

San Francisco talking machine dealers report a

slight improvement in business the last week or

so, but on the whole the activity is much below

normal. The merchants., realizing that at this

time it is useless to expect the people to buy

liberally, have cut down on advertising in many
instances and arc simply marking time. Over-

head expenses have been reduced as much as

possible by the average dealer, and it is not

likely that many will encounter serious financial

embarrassment by reason of the dull Summer.

The season's demand for small machines, espe-

cially the portable types, has been fairly good,

and the call for dance records is holding up well.

A few concerns have been able to stimulate busi-

ness somewhat by price reductions, hut the ma-

jority holds that price-cutting is no solution to

the problem. The market is sleeping for the

time being and it will take a decided revival of

commercial and industrial activity to make things

hum again.

Wurlitzer Co. Takes Over Mauzy Stores

The most important business change in the

San Francisco music trade for a long time is the

purchasing of the Byron Mauzy music interests

here by the Rudolph Wurlitzer Co. The trans-

fer was made on July 10 and includes the sale

of both the San Francisco and Oakland estab-

lishments. Charles Mauzy, son of Byron, has

been retained as manager of the newly organized

concern, but Byron Mauzy will retire from active

business here. He will, however, it is reported,

represent the Wurlitzer Co. and other music

interests on a trip which he will shortly make to

the Orient.

Mr. Mauzy has been in the music business in

San Francisco for thirty-eight years, his first

store being located at 107 Post street. He has

earned fame as a piano manufacturer as well as

a merchant, being the maker of the Mauzy Gold

Medal bungalow style piano. The best known

lines handled at present by the company arc the

Cbickering piano, the Ampico and the Viclor

talking machine lines. Mr. Mauzy is a member

of numerous local and national business organ-

izations and is a member of several well-known

clubs and lodges. At one time he served as a

San Francisco supervisor. To take care of pri-

vate business interests Mr. Mauzy will maintain

an office in the Phclan Building of San Francisco.

Eight Victor Artists to Visit Coast

P. W. Simon, representing the Eight Famous
Victor Artists, has just been in San Francisco

making preliminary arrangements for a scries of

star concerts which will be held next Fall and
Winter. The concerts will be sponsored by

Sherman, Clay & Co. and others who handle

Victor merchandise on the Coasl. On his return

East Mr. Simon attended the Victor Jobbers'

Convention at Colorado Springs.

Blue Front Shops Are Popular

Blue front shops seem to be making a hit on

the Coast. Several new ones have been opened

in northern California recently and there are

now three blue front establishments in San

Francisco—the Remick Song Shop, the Harmony
Shop and the W. W. Elkins Shop.

Columbia Branch Managers Confer

L. C. Ackley, San Francisco manager for the

Columbia Graphophone Co., has returned from

a business trip to Los Angeles, where he held a

conference with the Los Angeles manager, W. F.

Stidham, and W. H. Lawton, the Seattle man-

ager. Mr. Ackley was accompanied on the

Southern trip by his wife and B. F. Church,

manager of the San Francisco Dictaphone de-

partment. Plans are maturing for some new

and novel co-operative advertising by the Cali-

fornia Columbia dealers. Community advertis-

ing has proved a good success in the past and

it will no doubt do much to revive interest in

talking machine merchandise this Fall.

Horace M. Hull, manager for the Aeolian Co.

of San Francisco on the Pacific Coast, is making

a business trip to Portland and the Northwest.

Otlo Rothhn, of the wholesale Victor depart-

ment of Sherman, Clay & Co., is back from a

vacation spent in Lake County. His place dur-

ing his absence was taken by R. E. Kane, of

the Sherman, Clay & Co. traveling sales force.

Mr. Kane says the new Victor record, "I'll Keep

On Loving You," is going well here.

Featuring Period Models

J. M. Abrams, general manager of the phono-

graph division of Kohler & Chase, says that the

company is featuring with good success the new
William and Mary Style L Burnham machine.

This style seems to be the most popular of the

period models, Mr. Abrams lias given the ex-

clusive selling rights of Okeh records to a nunv
bcr of new dealers in northern California re-

cently and good sales arc reported.

New Sonora Agency
The Sonora agency has been placed in the

Wesley Webster music store on Fillmore street,

San Francisco. H. C. Hanson, on Powell street,

and the City of Paris, also carry Sonora ma-
chines now.

News of the Vacationists

Billy Morton, manager of the retail Victor

department of Sherman, Clay & Co., has re-

turned from a vacation spent on (he Russian

River and in an ark near Escalles in Marin

County.

George Hughes, of the Wiley B. Allen Co,, has

returned from his annual fishing trip to the

Klamath River in Oregon.

F. P. Corcoran, manager of the Wiley B.

Allen talking machine department in San Fran-

cisco, is spending his Summer vacation at Mill

Creek Canyon with his family.

M. A. Fox, formerly with the Bcrgstrom Mu-
sic Co., Honolulu, has joined the San Francisco

sales force of the Wiley B. Allen Co.

H. A. Beach, vice-president of the Unit Con-

struction Co., of Philadelphia, manufacturer of

the Unico system of record booths, has been

visiting the Coast cities. He has made several

Important installations in southern California

recently.

P. T. Clay, president of Sherman, Clay Sc Co,,

is taking a vacation at Lake Tahoc with his

family, stocking up energy for a great cam-

paign the coming Fall.

PHONOGRAPH CASES
Reinforced 3 -ply Veneer

The Standard Case for Talk-

ing Machines and Records

Let tiB figure on your requirement*

MADE BY

PLYWOOD CORPORATION, Goldsboro, N. C.

Milh in Va., N. C. »nd S. C.

U. S. Player

Rolls
At Your Own Price

We are confining our

business strictly to

Talking Machine
Accessories and have

several thousand rolls

to sell at auction by

mail. Will gladly send

you a list of numbers

on hand. Make your

bid.

WALTER S. GRAY CO.
942 Market Street, San Fraociseo
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SHERMAN, CLAY & CO.'S ARTISTIC VICTOR DEPARTMENT
San Francisco, C'al., August 5.—Tlic Victor de-

partment of Sherman, Clay & Co., of thin city,

II one of the iliow places of the Pacific Const
talking machine trade, am] it is fitted up in a

way that lias won the enthusiastic commi-nila-

Thcre arc fourteen demonstration rooms i

this Victor department, which occupies the en

tire third floor of the Sherman-Clay building

and the accompanying illustration will give som
idea of the attractiveness of this department, 1

SONORA REPLACES CHOIR

How H. D. Stent* Delighted the Worshipers at

the First Methodist Church of Norwalk:, O.

II. D, Sfcntz, Sonora dealer of Norwalk, O.,
receiving many congratulations on the success
a special musical service which he recently
ranged in the First Methodist Church, that

y. He established a precedent in using a baby
md Sonora phonograph as a substitute for the

jutar choir. The minister announced the
igcr or instrumental number as the record was
t on the Sonora. The voice on the record
cd the church and delighted those who were

I'his sets an example which dealers might
lUlatc throughout the country. There are
.11 .iii.l- of small churches with poor choirs

1 wheezy organs that might he replaced by a

I talking machine and a selection of records
dc that would he far preferable to the num-

usually sung.

View of Sherman, Clay & Co.

i and trade visitors livery it finished in Iij>h

titng*. I equipment in <-i (he eighteenth
irestiKc and renown, an. I the

Irons "i this th pni imciil m c

admin

i out leouj welcome
the department, eve

sight-seeing.

though they may

I). SHERMAN FOWLER IN PITTSFIEI.D

FILES PETITION IN BANKRUPTCY

Lyraphortc Co. of America Brings Action Against
Newton-Elting, Inc., for Indebtedness

Tkknion, N. J.. August 5.—The Lyraphone Co.
Of America, Newark, N. J„ has filed a bankruptcy
petition in the United States District Court at

Trenton against Newton-Elting, Inc., of this

city. The petitioner claims that the defendant
is indebted to it to the amount of $2,777, which
is said to be a balance on an open book account.
The Trenton concern deals in phonograph rec-

ords, while the Newark company manufactures
and distributes phonograph records.

PlTTsVlELII, M i IS,,

howler, IllC COinpOBCI

"Do Dreams Come

AugUll I.—B, .Sherman
NEW DEPARTMENT MANAGER

William Snyder is now in charge of the Victor
department of B. I. Porter, Lima, O. He is well
qualified to fill his new post and is preparing
interesting sales plans for the coming Fall.

VICTROLA DISPLAY STANDS

<YI.
Show up the machine so
it Bella. Occupy email
space— Light and con-
venient.

A detachable Top makes
it a Utility Table or Serv-
ice Stand for Booths and
Corners. Finishes to
match Victrolas—En-
ameled to match Booths
and Interiors.

A Better Display Sella
the Victrola and it sells
at a Iprofit with the
Victrola for Home and
Camp.
Ships "Knock Down" 2
in a fiber mailing case,
weight 22 lbs., per pack-
ageof 2 complete—Order
Samples from us and we
will charge to your Job-
ber.

KnocK DowN
Display Stands

Are Patented

Solid Quar. Oak Net $3.60 Retails $5.00 or $6.00
Mahogany Finish Net $3.85 Retails $6.00 or $7.00
So id Mahogany Net $4.25 Retails $7.00 or $8 00
Utility Detachable Top .50

Mail them back the minute you see them if you are
not pleased and the postage will be refunded This
is our GUARANTEE. Low price- High quality

NOW IS THE TIME TO
IMPROVE YOUR SERVICE

And increase your sales by using Ogden's Patented

MODERN STORE EQUIPMENT
RECORD CABINETS TO FIT YOUR REQUIREMENTS
A FILING SYSTEM WHICH DELIVERS THE GOODS
PRIVATE SALESROOMS WHICH "SELL"

OGDEN'S COMPLETE
'

MODERN STORE
Costs less than carpenter work.

Everything ready for business the
day you get it—Sectional—Unpack
and "Set it up Yourself."

Send us a pencil Sketch of your
Store, Showing where you want
Record Racks, Customers' Counters
and Private Salesrooms, and we will

quote you a delivery price on Sec-
tional Equipment which you can install any evening and be
"Up to Date" next day.

Ogden Sectional Cabinet Co.
LYNCHBURG, VA.
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The
Golden-

Voiced

Tenor

The
Golden

Opportunity

Read
Then

Act!

WIRE YOUR ORDERS TODAY

Cash in NOW on the Universal Popularity ol CARUSO
There is a renewed demand for CARUSO records and if you help stimulate it you can profit greatly.

FATE HAS BETTERED A GOOD OPPORTUNITY

Just oft the press

We find CARUSO'S untimely death makes necessary a premature sales-offer of a wonderful

new wrapping envelope, carrying a

10x10 ROTOGRAVURE OF CARUSO
ready for framing, a rich, striking likeness of the famous artist reproduced on the entire face of the

envelope, and as a sales-promotion plan, you will find on the reverse side a list of records selected by

CARUSO himself as his favorites. Furthermore, a little intimate story of Caruso helps stimulate in

the reader a further desire to become acquainted with the world's greatest tenor.

CARUSO STILL LIVES
and if you realize this fact and want to turn your wisdom into dollars, you can

SELL MORE CARUSO RECORDS
through the use ol these artistic envelopes.

Packed 1000 to a case. Price $15.00 per thousand. Don't waste valuable time. Write for samples. W ire

your orders for as many thousand as you can use. Our fifteen years in business

guarantee quality and satisfaction.

LEWIS C. FRANK CORPORATION
1201 Dime Bank Building Detroit, Mich.
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Van Veen
Record Racks
are alt wood

Van Veen equipment for the phonograph trade 16 built by a service organization

who.e effort i» solely centered upon perfecting this product. Crude and slipshod

material manufactured as a side line to fill in slack times cannot possibly compare

with Van Veen equipment in quality, construction or efficiency.

Van Veen equipment is built to maintain a reputation and sold to meet competition.

VvnVeen Sr* Company
INC.

IS YE/IRS <)! STUDY AND EXPERIENCE IN
BUILDING AND PLANNING MUSIC STORES

• HearingRgdms ^cord^cks • Gwnters •

EXECUTIVE OFFICE
4749 WEST 34th STREET

NEW YORK CITY

SALES OFFICE
1711 CHESTNUT STREET

PHILADELPHIA

TRADE BETTERMENT IN CANTON, 0.

Portable Phonographs in Favor—Improvement

in Local Industries Helping Trade—Changing
Retail Center—Miss Ramsdcll to Return

dii

fa mil

instrt

iilc the portable

childri n's ploj

MIV SO|lgS '""I

lion time, how-

ASSOCIATED No. 70
UNIVERSAL TONE ARM

s the portabl model ihat is annexed by

the 'grc w n -tips for their temporary Summer

10 declared.

One s ilar here, the George Wille

Co., has centra ted effort to educate

the buj rough the medium of the

g (hat the portable talking

of talk

nd as the result there was a substantial

that the reason for the

interest >f talking machines is that

Canton t of the lake district where

parts of 1 nearby States.

Will) Slight impi tvemcut in the industrial

liries for talking machines

.111.1 oil

fretjuen

8 to v S. Vi n Fossen, head of the Van

Fossen- Co., Sonora distributor in

"The past ten days have

business Saturday. This store was discontinued

August 1, leaving the Wille Co. with only the

North Market street store.

It is understood that a move is on foot to

divert retail business from Market street and

develop the Cleveland avenue North business

district. One retail music house, it is said, will

soon move into Cleveland avenue, and others

arc expected to follow shortly. Three new busi-

ness blocks arc now in process of construction

in this street.

It is announced that Miss Helen Ramsdcll.

Government instructor in retail selling, will re-

turn to Canton in September and in collabora-

tion with the city board of education and retail

merchants will conduct classes in retail selling.

Retail music stores have been asked to enroll

beginner clerks to be schooled in salesmanship.

At the conclusion of the course diplomas will be

given all those who are successful in the ex-,

animations.

The J. W. Green Co., Toledo, O.. prominent

Victor dealer, is planning extensive improve-

urchascrs into men! in its Victor department. When altera-

we have not tions are completed, this company will have one

cvera! weeks," of the finest Victor departments in its section.

Quality Construction

Unusually Good Tone No Blasting

For use in Phonographs retailing up to $ 1 00.

Price for sample—$2.00.

Quantity price on application.

Associated Phonograph Supply Co.

Dept. 71 Cincinnati, Ohio

We have

porarily ho

tirely to tl

fai : ha

lie only way I can nc-

cncrally is beginning

ind with the improvc-

intion they are begin-

noney. Personally. 1

ade. and there

for the music dealer.

working class tern-

voting our efforts cn-

Icncc districts, and so

Innate in landing some

ellci :
Ixi

Stock of the store of the Canton Phonograph

Co., Market avenue South, not disposed of at the

special sale held last week was removed to

the George Wille Co store at the close of

No. 3S767/I0 Palm Plant.

Ml. tl-SD

;

lurml I

My SEASON.UU.K
CAVAI.0CUE No.
35 contnlnltiK Illus-

trations Id colors
of ArttBelnl Flow-
era. Plants, Vines,
Garlands. Hunting
Boskets, etc.. will be
MAII.KH PUKE
FOB THE ASKING.

(1.10
1.25
2.50

SO. 00
.TB

2.00

FRANK NETSCHERT
61 BARCLAY ST. NEW YORK, N. Y.
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PITTSBURGH TRADE AVERS MJSINESS TIDE HAS TURNED
Some Impressive Figures That Tell a Tale—Interesting Views of Leading Members of Talking

Machine Trade Regarding Business Conditions and the Outlook—News of the Month

as furnished through the medium of the talking
machine or phonograph. This is forcibly empha-
sized by the sales of machines and records that

arc made by the various dealers in these locali-

ties.

What Leading Talking Machine Men Say
S. H. Nichols, manager of the Pittsburgh

offices of the Columbia Graphophoite Co.. who
just returned from a business trip lo West Vir-

ginia, in a brief talk with The World repre-

sentative, expressed himself as satisfied that

there would undoubtedly be a marked revival

in business during the coming Fall. He stated

that there was every indication of this and that

with busy mills and factories there was bound
to be an upward trend in all lines of trade, and
in this the talking machine dealers would partici-

pate.

Thomas T. Evans, manager of the wholesale

Victrola department of the C. C. Mellor Co..

said: "We are preparing for what 1 believe will

be a very brisK Fall season. The field, as 1

view it, is encouraging and this, coupled with

the revival in industry that is now on, leads mc
to the conclusion that there will be a real good
season ahead for the live and energetic Victor

dealer who will strive to take advantage of all

opportunities that arise for the promotion of

his business."

George H. Rewbridgc, manager of thl whole-

sale Victor department of the W. F. Frederick

Piano Co., is another one of the optimists in

the talking machine ranks here. He is antici-

pating very satisfactory business this Fall and

says that the dealer who keeps in close touch

with his jobber is hound to benefit thereby.

H. Milton Miller, manager of the Sonora

Phonograph Co., of Pittsburgh, Sonora distrib-

utor, said: "We are satisfied that there will be

a busy season ahead for the Sonora dealers,

judging from the reports that our road men are

making. We are co-operating very closely with

our dealers and f feel confident that sales of

Sonora phonographs this Fall will be very large.

While the past month has been off, to a certain

extent, I feel that better times arc ahead."

Mapping Out Brunswick Plans

J. A. Scanlan, Jr., manager of the Pittsburgh

division of the Brunswick-Balkc-Collendcr Co.,

returned from a business trip to Cleveland, Chi-

cago and Atlantic City. Mr. Scanlan is busy

mapping out plans for an active Fall campaign

for the promotion of the Brunswick phonographs

and Brunswick records. He is of the opinion

that business can be secured by the Brunswick

retailer if he will start out after it and keep

at it. Two new Brunswick dealers have been

added to the list under the supervision of Mr.

Scanlan. They arc; F. A. North & Co., Al-

toona, Grcensburg and Johnstown, and Harley

Howard, of Cameron, W. Va.

Edison Tone Test in Pittsburgh Zone

A. A. Buehn, treasurer of the Buehn Phono-

graph Co., Edison distributor, stated that plans

were being mapped out for the holding of a

series of tone tests in the Pittsburgh /.one this

Fall and Winter. Tone tests, he said, as con

ducted by the Edison dealers have proven most

satisfactory and have resulted in increasing sales

of phonographs and records in this territory,

(Continued on page 79)

August 8.—Indications of the

enormous possibilities that the wage-earners

have in the way of spending a portion of their

earnings arc reflected in the statement issued by
the Pittsburgh Chamber of Commerce relative

to the wealth of Pittsburgh and Allegheny

County.

For the year 1920 the daily payroll of the

workers in the -.arious industrial establishments

of Allegheny County amounted to $1,519,124,

for a total of 243,333 employes, whose daily pro-

duction was valued at $9,217,556. This was at

the rate of an average daily par per individual of

$6.24, an increase from $5.08 for the year previ-

The banner year in Pittsburgh's industrial

history was 1920. The total wealth of the

county as of December 31, 1920, was S3.321.688,-

683.02. The per capita wealth in the county

was $2,710.67, an increase of 5 per cent over

the previous year. At the same time the per

capita savings increased 14.6 per cent, or from

$236.57 in 1919 to $271.09 in 1920.

No community in the country has a better

record for thrift. The savings deposits in the

banks and trust companies totaled $323,194,-

662.26 and the demand deposits were $622,772,-

251.98. The value of the manufactured output

in Allegheny County last year reached the un-

precedented figure of $2,580,915,800, an increase

of a quarter of a billion over the war period

of 1918.

The foregoing figures arc a source of keen

satisfaction to the rank and file of the talking

machine merchants of the Steel City and vicinity,

who see in the stupendous statistical array a

sign that there is bound to be marked activity

this coming Fall and Winter in the large indus-

trial enterprises that have justly made Pittsburgh

famous and have made possible the slogan that

"Pittsburgh Promotes Progress."

The Tide Has Surely Turned

While the past month has been one of un-

satisfactory business conditions, as far as the

talking machine fraternity is concerned, there

is an open expression on all sides that the

"worst is over" and that the "turn in the road"

has been reached and that from now on there

will be a slow but steady increase in business.

Steel mills that have been operating at less

than 25 per cent of production have had a most

deterrent effect on the large payroll. Now. or.

in other words, since August 1. there has been

a slight change for the better. Orders are start-

ing to come to the mills with more regularity

and there is a marked feeling of confidence

among the steel men. When the mills are op-

erating at capacity, not an uncommon thing

here, there are all kinds of prosperity— it means

large payrolls and employment for thousands

oi men and the assurance that of the millions

of dollars distributed every two weeks a

goodly percentage will go to the merchants,

and in this class the talking machine dealers

also share as part recipients of these earnings-

transmuted to spendings—that arc used to make

glad the hearthstone in the shape of music from

a talking machine and records.

It must be remembered that the mill towns

ant fac-ndustrial communities are impor

when it comes to music, especially

New Jewel Automatic Stop

Simplest and most effective automatic stop made. Watch-like

in its accuracy, vet of the most substantial construction. No

parts to get out of order. Can be installed in a moment on

any make of phonograph. Set correctly and it always works.

Canr
be set in a second.

154 West Whiting Street

Chicagojewel

Price Reduced

ON
..THE INSTRUMENT Of QUALITY

Semi-Permanent

NEEDLES
The price of Sonora
Semi-P ermanent
Needles lias been re-

duced to 10 cents for a

package of 5 needles.

This has been done in

accordance with the

policy of the Sonora
Phonograph Company

that the dealers and the

public may participate

in the recently lowered

costs of production.

Carry Complete Stocks

Loud—Medium—Soft

Price 10 els. for package of 5

CAUTION: Beware
of similarly construct-

ed needles of inferior

quality.

honors $ljonosraptj

Companj", lint.

GEORGE E. BRIGHTSON

New York, 279 Broadway

I urn,. liar, Di.lrlbuter*,

I. MonteCnc* & Co., Toronto
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The Last Word
in Electric

Phonograph Motors

Make this your
leading line for

the coming
s e a s o n

The Electromophone
Absolutely Silent

Adjustable to any voltage. Tone arm equipped

with electrical stopping device, which operates

in conjunction with the Electromophone
—Record stops automatically on last note

—

Never fails !

!

The Sole Selling Rights of This Unique Mechanism Are in the Hands of

THE STERNO MANUFACTURING GO.
19 CITY ROAD LONDON, E. C, ENGLAND
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AVERS BUSINESS TIDE HAS TURNED
{Continued from pane 77)

due to the tone-test campaign. Mr. Buchn,
while optimistic concerning the outlook for busi-

ness, did not venture to set any given date for

a resumption nf prosperity, hut said that he
believed there would be a gradual resumption
iliat would prove inosl beneficial to the Edis&ii

E. J. Condon, one of the Buchn Phonograph
Co.'s traveling salesmen, who is spending the

Summer at Portland, Ore., resigned his post.

He intends, it is understood, to locate on the

Pacific Coast. J. K. Nichol, of the Buchn Co.'s

road staff, is spending his vacation at Asbury
Park, N. J.

A Model Talking Machine Shop
W. F. McLay, the well-known Victor dealer

of Carnegie, Pa., has one of the model talking

machine shops in western Pennsylvania. Twelve
demonstration and exhibition booths are ar-

ranged in an attractive manner in the McLay
shop, six on each side. Customers are notified

by mail and some by telephone of the coining

of the new Victor records each month and the

first few days of the month are very busy ones.

This department is most efficiently supervised by

Mrs. McLay.
Places Automobile in Service

The Rosenhauni Co. has placed in service

a large automobile delivery car for the sole pur-

pose of quick delivery of talking machines and

records to customers. C. K. Parsons is man-
ager of the talking machine department.

Aeolian-Vocalion Treat for Public

Daily concerts for ilie benefit of the crowds

who throng the Jenkins Arcade are being given

by the management of the Vocalion Shop. An
Aeolian-Vocalion is placed in operation with a

Vocalion record and this, in turn, is transmitted

to the Magnavox. All of the latest records are

played and quite a treat is given to the throngs

who pass through the Arcade, especially during

the noon hour. The Magnavox is placed imme-

diately above the entrance to the Vocalion Shop

and gives perfect satisfaction as a reproducer.

Trader Goes With the Pollock Co.

H: J. Trader, one of the well-known staff of

road men of the Buchn Phonograph Co., lias

resigned to accept the post of manager of the

S. Ren Pollock Co., Inc., of Indiana, Pa. The

company handles the Victor and Edison lines

and Mr. Trader has the best wishes of a host

of friends in his new post. He will he succeeded

at the Buehn Co. by Thomas Dillon, who is

welt known in talking machine circles.

W. F. Frederick on Pacific Trip

W. P. Frederick, the well-known head of the

W. F. Frederick Piano Co., is spending the

month of August on a trip to Pacific Coast

points, a trip cruise to Alaska and a homeward

journey via the Canadian Rockies.

Hold Annual Outing

The Lechner & Schoenberger Co., Victor,

Edison and Columbia Grafonola dealers, held

their annual outing at the Peel farm, near

Pittsburgh, on Saturday, July 9. The firm closed

its place of business the entire day. Over

one hundred persons attended the outing.

Jacob Schoenberger, president of the company,

is spending the month of August with Mrs.

Schoenberger in Canada on a vacation' outing.

C. L. Hamilton, secretary-treasurer of the

S. Hamilton Co., Victor dealers, returned from

an automobile trip to the East.

Miss Margaret Stuart, one of the pleasing

members of the sales staff of the S. Hamilton

Co., returned from a vacation trip to a camp

near Union City, Pa.

Dealers Inspect New Menzer Shop

Following the usual monthly demonstration

of Victor records at the Fort Pitt Hotel, under

the auspices P f the Standard Talking Machine

Co., the Victor dealers present, some sixteen in

all, were invited by M. Menzer. of Menzer's

Victor Shop, 1312 Fifth avenue, to inspect the

new music shop. The location is one door west

of the former Menzer Shop and the interior is

very attractively fitted up. The Unico system

of booths has been installed.

THE TALKING MACHINE WORLD

Scotford Model I Reproducer on Victor and Columbia
!- 1 1

:!, R. , dl but Plays Them at Their Bcjt

Scotford Model 1 Reproducer 1 -V lor Victor— Sample Prepaid (o Dealer
11.85 Nickel; JJ.75 Gold- BelniU Sb.OO and $7.50

Scotford Model I Reproducer with 1-C Columbia Cormettion-Propald Sup.'n„r Spesialtie* for Ph.'iwArapht
~ • r. Nickel U.25-, Gold S5.5U- Retail* Jfc.75 and S*.75 BARNHA K T BROTHERS S SPINDLE,R

Quant r Prfcrjon C4ppfl'c.i( Monro* and TTiroop Sire CHICAGO

highly complimented by his associates in the

Victor line on his handsome place of business.

A. R. Meyer Sojourning at Conneaut Lake
A. R. Meyer, the well-known secretary of the

Talking Machine Dealers' Association of Pitts-

burgh, is spending his vacation with his family

at Conneaut Lake, Pa.

Passing of Caruso Regretted

News of the passing of Enrico Caruso, the

noted Victor artist, came like a shock to the

Victor dealers here, as news the past week had

been most encouraging as to the ultimate recov-

ery of the brilliant singer. Fred J. Drake, man-
ager of the retail Victor department of the

C. C. Mcllor Co., arranged for a display of a

photograph of Caruso with a fitting inscription,

telling of hrs demise, in the Mcllor show win-

dows.

Ben Brown Appointed Manager
Ben L. Brown has been appointed manager

of the Pittsburgh branch of the Sterling Roll &
Record Co., with headquarters at 434 Fourth

avenue. Mr. Brown is well known in talking

machine circles, having been connected with the

Columbia Co.'s offices in Indianapolis, Cincin-

nati and Louisville.

UNICO INSTALLATIONS IN NEW YORK

The New York office of the Unit Construction

Co. reports considerable activity among metro-

politan dealers in the improving of their ware-

room equipment. Among recent installations

was that of the new Victor store of Cool &
Shaller, on 181st street, near Broadway, New
York. These warcrooius are said to he among
the most attractive in the city and consist of

twelve demonstrating rooms and a complete

record department. The entire installation is in

ivory finish. A. Kahansky, of the East New
York section of Brooklyn, has also opened a

new store in the city line section of that bor-

ough at 1140 Liberty avenue. An attractive

Unico installation, also in ivory

and a complete record depart:

made.

rooms

In the end, the man who sells quality and serv-

ice probably has a lower selling expense than

the man who sells only the price idea. His cus-

tomers become his best advertisers and salesmen.

MAKING AN EXTENDED TRIP

Louis Ungcr. of the sales staff of the Iirillian-

tone Steel Needle Co., is making an extended

trip in the interest of Brilliantonc needles which

has carried him as far as the Pacific Coast. Mr.

Ungcr is taking up with the trade-in the large

number of cities which he has visited the matter

of Fall requirements for Brilliantonc needles and

is optimistic over Ihe prospects of a good Fall

Menzer was

RELIABILITY
Reliability is one of the important factors which

cause satisfaction. The reliability of Victor merchan-

dise cannot be challenged. For years products bearing

the Victor Trade Mark have been known as reliable

products. It is this reliability which has increased

Victor supremacy.

And it is steady, reliable service to Victor Dealers

which has given our Company its constantly increas-

ing patronage.

"Buffalo T. M. Service" is reliable.

BUFFALO TALKING MACHINE CO.
BUFFALO, N. Y.
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ACME-DIE
CLEVELAND CONTINUES TO BE AN ACTIVE TRADE CENTER

Columbia Force. Engage MIm Mower for Exploitation PurpoBen-Talking Machine Dealers in

Northern Ohio Have Outing-Dealer. Placing Fall Orders-New Stores Opened During Month

ClrvelaNI', 0., August S.—Among the unique

ideas looking 1o the development of talking ma-

chine i.ii in. to come to light here in the last

lew weeks, that of the Cleveland branch of the

Columbia Cniphophonc Co. stands out, Through

the efforts of Assistant Branch Manager H. C.

Coolcy ami E, P. Hughes, recently appointed

manager of Dealers' Service in the Cleveland

branch, Miss Millicctit Mower, vaudeville artist

mcnt during her thirty-five weeks engagement,

starting the hitter part of Align"* 1 Mis-. Mower,

who uses a Grafonola in her act, was gratified

to lenrn that through cither Columbia branches

or Columbia dealers an instrument would be

available as soon as she reaches any city on her

tour. During her stay here Miss Mower was

given the use of a Columbia at her hotel, and

one was to be sent from the Cleveland branch

to her vacation 1

1 1 ughi hai ' aires*

ing to supply Mis

ing her engagement fc

Mr, Hughes, who
Branch Manager J. L.

parlinctit manager, is

professional

Mo*,

F( i he

>olcy and Mr
nachincry raov-

machines dis-

appointed by

I as service de

o hundreds o

tear Cleveland

ict. ha ownec

the Prospect Music Shop, and generally is to be

Columbia Cleveland Territory Enlarged

The Columbia Cleveland branch activities will

be extended by the addition of ten counties in

win ;alci

receive service from the Cleveland headquarters.

The new territory is being visited by Branch

Manager J. L. Du Brcuil and Karl Karg, of the

Be Sure Your Walnut is ALL Walnut.'

FOR PI.sTINt-
TIVBANDBEAU-
TIFUL EFFECTS"

"FUR AN INFINITE
VARIETY OF FIG-

URES IN VENEERS "

'American

^ThiCabintt-lmodSiiplTlalilt"

THE livest manufacturers today are awake to the

fact that about the easiest thing to sell nowadays

is a well-designed, well-made

AMERICAN WALNUT

Phonograph Cabinet

Such a one is pictured above. "Class" is written all over it

—

just what the desirable trade is hungry for. A Talking Machine

in an American Walnut case "talks for itself" and speeds up the

turnover for all concerned. "Come on in."

Send for our valuable data for manufacturers— or data for dealers.

Also the worth-while Walnut Book for your salesmen. Address

the producers of American Walnut Lumber and Veneers, the

American Walnut Manufacturers' Association
Room 1022, (jlii South Michigan Bmlevard Chicago. Illinois

CASTINGS-
AIDMINIIM-ZINC-TIN&LEADALLaTS

AcmeDie-Castin^Corp
Boston EodLTttir BrouUt-nN.Y. Defcrll Chicuo

i tcvcland office. Among plans of ibe branch for

developing business for dealers is a series of

block dancing parties, which dealers will super-

vise, using, of course, the Columbia instruments.

Picnic of Northern Ohio Dealers' Association

The picnic of the Talking Machine Dealers'

Association of Northern Ohio, including Victor

dealers in and out of Cleveland, occupied the

attention of the members for practically a full

week—getting prepared for it and recovering

from it. The event was held at the Cleveland

Yacht Club, where an elaborate program of

sporting events, not all of which could be

crowded into the short day, was run off, An
automobile parade took close to 20(1 members

10 the lauding. The wholesalers defeated the

retailers at baseball, and won two silver cups.

The Davics-Swindlcr tennis team defeated the

Shartle-Dcvc pair, as did Roberts-Todd over

Smith-Souerbcck. Winners in races, both land

and water, included Don Lightner, Lconorc

Keller, Charlotte Simpson, Will Brcckingcr,

Jack Flanagan, Willie Reidy, Norman Baum-

baugh, Doris Lyons, Helen Huetcr. Comedy

was supplied by Miss Grazella Pulivcr and Louis

Meier by winning dressing robes in a prize

walti contest. F. C. Erdman, Victor special

representative, sang. The event was managed

by Dan E, Baumbaugh, May Co.; Ed B. Lyons,

Eclipse Musical Co., and Miss Puliver, and a

good lime was had by all.

Record Exchange Succeeding

More than 100,000 records have been listed by

dealers in Ohio with the record exchange of the

Talking Machine Dealers' Association of North-

ern Ohio, according to President Grant Smith,

Euclid Music Co., the originator of the plan.

The big feature of the exchange, explains Mr.

Smith, is that it affords the dealer who has

records that will not move fast enough in his

locality to exchange them for those that will,

while his records may be just the ones wanted

by another dealer who has a big call for them.

This feature is causing many new members to

be added to the organization's roster, and dur-

ing the last month a score or more have joined,

according to Mr. Smith.

Rural Dealers Placing Fall Orders

Ed B. Lyons, sales manager, the Eclipse Mu-

sical Co., recently back from a tour of the

Cleveland territory, advises that many dealers,

particularly those in the smaller towns, or who
cater especially to rural folks, arc anticipating

their Fall and holiday business now by placing

orders for machines as well as records. It is

believed that the good crop prospects, and the

consequently better income for the growers, will

make for added outlet for musical instruments,

and the dealers want to be sure they will not

run short, they tell Mr. Lyons.

In developing the- farmer trade the smaller

city dealer is not alone. The Euclid Music Co.

is covering the rural territory in Cuyahoga

County. A. W. Witter, sales manager, with an

expert staff, is using several trucks, with ma-

chines of different kinds as cargo, and in few

instances are these machines returned to the

office once they go out, demonstrations gener-

ally convincing the rural folk that they want

music in the home.

New Victor Department in Mansfield, O.

Among the newest Victor establishments to be

opened in the district is that of the W. E.

Jones Piano Co,, at Mansfield, O., a firm estab-

lished more than twenty years. The opening

event was conservative, for this is a conservative
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house. Yet a Urge list of prospects has been

compiled, and immediate returns have been

gratifying. Miss Ethel M. Volk, Cleveland Talk-

ing Machine Co., assisted in the opening. The
Mandolin Orchestra, of Mansfield, thirty pieces,

played. The event was attended by Howard J.

Sliartle, general manager; George H. Deacon,

traveling representative, and Miss Grazclla Puli-

vcr, educational director, of the Cleveland Talk-

ing Machine Co.

Inaugurate Special Fair Service

Dealers who will exhibit at the fairs in Ohio

this year will have the benefit of the fair service

being inaugurated by the Cleveland Talking Ma-
chine Co. Literature .and advice on exhibits are

being distributed among dealers already, and

many state they will use this in developing their

prospects among the attendants at the fairs.

There will be seventy-five fairs held in Ohio this

year.

After Foreign Language Trade

For the development of the Granby phono-

graph and Okeh record trade in the Cleveland

district, the Kennedy-Schultz Co., distributor, is

Starting a campaign of co-operative advertising

among dealers in the foreign language papers.
The repair service on phonographs is being de-
veloped by the Kennedy-Schultz Co, All sales by
all dealers are filed with the firm, and these arc

used in making periodical visits to new owners,
so that machines may be kept in good condi-

tion. This service, as well as repairs, are free

to the consumer, and make a big hit with pur-

chasers, dealers assert.

Fine New Victor Department Opened
Among the latest establishments to enter the

talking machine field on a large scale is the

Heter Jewelry Co., St. Clair avenue and East

Fifty-fifth street, this city. The department oc-

cupies a store adjoining the original establish-

ment of the firm. One of the largest crowds to

attend an opening was present, though the night

was one of the hottest on the weather man's

records. One of the attractions was the drawing

for a diamond ring, as a result of which a tre-

mendous list of prospects for talking machines

was obtained. A separate room in the basement

of the new store is fitted up with a lot of trick

devices which make the visitor laugh, The
opening was aided by P. J. Towcll, vice-

president; C. K. Dennett, general manager, and

Ed B. Lyons, sales manager, the Eclipse Musi-

cal Co.

New Retail Columbia Establishments

Two new Columbia establishments to be

opened under the auspices of the Cleveland Co-

lumbia branch are those by Andrew J. Motika,

who takes over the Mcszaros store in this city,

and an entirely new store by the Clarke Jewelry

Co., of Lorain, opening at Hlyria. Doth stores

are well equipped.

Developing Foreign Record Business

Development of the foreign record business

in the Cleveland district was being planned dur-

ing the last few weeks by M. O. Cilcs and A.

Tliallmcyer, of the General Phonograph Corp.,

who were in Cleveland to confer with David

Green, of the Kennedy-Green Co., Okeh record

distributor. The foreign record field in Cleve-

land is considered one of the most fertile because

of the big percentage of foreign-born here, Mr.

Thallmeycr pointed out. The visitors, includ-

ing L. M. Fricdl, who drove from New York

City," were guests of Mr. Green during their

stay here.

Five Wonders of the Age

1 st. Unusually low retail selling price !

2nd. Big profits to the dealer!

Perfect cabinet work and finish!

Exclusive design of latest type

!

Perfect tone and volume unsurpassed!

3rd.

4th.

5th.

SEVEN UPRIGHT MODELS IN ALL FINISHES

BACK TO PRICES BEFORE THE WAR.

We also sell cabinets only. Write us for price on large and small quantity.

Write us today for Booklet and Discount to Dealers. We have got something good for you.

PLAYER-TONE TALKING MACHINE CO.
967 LIBERTY AVENUE, PITTSBURGH, PA.
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MS i VVO consols 1 0 LINE OPENS NEW VICTOR DEPARTMENT

P„y„.T„„e X. M, Co. Announces ^Ncw Mf. J.W. C. Open.^U« V^r

—Making Satisfactory Progress With Line

Pmsni'N.iii. Pa.. August 8—The PI Lima., O., Augusl

Mb

. W. Rowlands Co.,

iin ils new Victor

twithe

uJUons, I Goldsmith, preaideni of the company,

said: , K . ..." ",. ,

1 CI CV*G GRAPHITE PHONOILjL^ 1 3 SPRING LUBRICANT
lliler't Lubricant m»kn the M^' make «ood

bK
°Pg|'up''inT/ClO. 2i and SO-pwndcaiu for omWi.

/i'lOF^A NOISE.LESS TALKING
H,U IVll-I\r* MACHINE LUBRICANT

WrtU /or iptt'ai propo.HJon lo joiitn.

ILSLEY-DOUBLEDAY 4 CO., 229 231 Front St.. NtwYorfc

meat.

The lo

chailical construction of this console, using a

i .inch Hock and five-ply veneer, VVc have also

deluded in our equipment a round liber horn

and tli*- mechanical cquipmcni is gold plated

throughout.
^

SELREX COUNTERS IN NEW YORK

L. M. Willis Introduces Selrex Equipment t(

Local Trade—Dealers Interested in Product

Iin

a price Oil

years ago

e have en-

h a salahlc

hat will xi

touting Fa

zinced that

INSTALLS NEW BOOTHS

The Geo. L. Lathrop & Son's Piano 1

0 | ^rth Baltimore, ' '., has jiisi complci

.if this fast-growing Victor

: that tllC Otitlooh for Ihe futu

villi the in

ountcr.

Mr. Willis

chandising value of the Selrex

TRIBUTE TO ENRICO CARUSO

Simon's Music Store of Uniontown One of the

First Talking Machine Establishments to Pay

Tribute to the Passing of the Great Tenor

Uniontown Pa., August 3.— Probably one of

Ihe first tributes paid to Enrico Caruso by any

talking machine dealer was by Simon's Music

Store, of this city. The news of the death ar-

rived here at the same time that the Uniontown

Daily News Standard was being made up. prior

to going to press. E. F. Gebbhard, manager of

Simon's Music Store, upon hearing the news,

immediately ^telephoned to this paper to have

them hold a' space while he wrote out an ad-

vertisement to be inserted on the front page.

This advertisement, so simple, yet so striking,

evidently touched the hearts of the people of

Uniontown and vicinity. The original adver-

tisement, 4x4. is herein reproduced in condensed

form, but it enables others to sec the splendid

way in which Mr. Gebbhard handled this pub-

. tha of ihe local deal-

in the installation

appreciate the fact

stimulates the sale

S

, already installed

>cal establishments

iplctcd very shortly

part of the equip-

rs in this territory.

ENRICO CARUSO
1873-1921 '

In loving memory of the world's great-

est voice, and with grateful appreciation

that tlnough a man-made device the golden

notes will live forever.

SIMON'S MUSIC STORE

BELL HOOD Semi-Permanent Needle
TIIE NEEDLE WITH TONE QUALITY

THE BELL HOOD
PAT. MAY < lKO

I
SEMI-PERMANENT NEEDLE

The Sounding Board Bell produce* the belt r*»ulu. Eliminate, a* no other

needle can, all mechanical noue*. Tonal effecU for any record.

LOUD

Made by the Bell Hood Needle Co., New Haven, Conn., U. S. A.

IMPROVES YOUR PHONOGRAPH lOO PER CENT
"The Bell Does It"

Purifies the tone, reduces the scratching and mechanical sounds to a minimum.

SEMI-PERMANENT POINT—Loud—Medium—Soft

A profitable needle for dealers to sell. More than 2000 dealers are now selling them with splendid success.

THE BELL HOOD NEEDLE CO.
183 CHURCH STREET NEW HAVEN, CONN.
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JOHN H.WILSON.Mana^or

324-WASHINGTON ST.,BOSTON,MASS.BOSTON 55 ENGLAND
Boston, Mass., August 5.—July was not a bad

nionih in the talking machine trade, that is so

fur as New England, and more specifically Bos-

ton are concerned. As for weather, it was a tor-

rid month, with much rain and electrical storms

With so many persons away on vacation one

would scarcely expect much business, yet there

arc few places that were not able to record an

improvement over June and in some cases the

increased business was considerable. All this

has instilled a new hope in the representatives

of the trade, which augurs well for the imme-

diate futnrc. As for August, the trade is divided

as to possible results; some look for a good

business, while others see it only as a mid-Sum-

mer period, which spells dullness.

Difficult to Put Over the Organization Idea

Arthur C. Erisman, with all his laudable in-

tentions lo create a Columbia organization

among the dealers here, has finally had to give

up the idea. It was not so much because of any

lack of apparent interest in the plan, but be-

cause the prospective members were not willing

to see the project from the community point

of view. In short, the spirit of self-interest,

personal gain, was too much apparent to war-

rant Mr. Erisman proceeding further. With

loo many persons it was a question of how

much they themselves were to get out of the

organization idea rather than what the busi-

ness as a whole was to gain, and as the pro-

moter of the plan Mr. Erisman was expected

to do all sorts of impossible tilings that sought

the betterment of some one individual or con-

cern This was altogether foreign to the trade

organization idea and repellent to Mr. Eris-

man's laudable purpose. From the time of the

inception of his plan until it was found to be

impracticable Mr. Erisman devoted considerable

of his time to creating an interest among Co-

lumbia dealers, but to little purpose, and Mr.

Erisman therefore has washed his hands of any

further fathering of the idea.

Developing the Sales Territory

R. O. Ainslie, of the Hallet & Davis Co., has

a special mission these days, for he is engaged

in the laudable undertaking of instructing a

group of canvassers in the special duties of get-

uj^'

Confidence and Good-Will

As Assets to the Victor Dealer

The Victor Dealer who aims to be successful must win

the confidence and good-will of his patrons before he

can hope to expand and grow. He must be equipped

to impress upon them the supremacy of Victrolas and

Victor Records in a way that will produce sales and

build prestige.

Cressey & Allen service to Victor Dealers is

based on a thorough knowledge of the dealer's

problems, plus the experience that makes the

solution of these problems simple and

practical.

CRESSEY & ALLEN
PORTLAND, MAINE

6=
ling prospects and selling goods, always with

the Pathe line in mind. While Mr. Ainslie keeps

general oversight over the progress the men

arc making toward becoming qualified sales

men much of the immediate work falls on the

shoulders of R. H. Arnault, an experienced

Pathe man, who is engaged in the organization

of the various groups. As soon as one group is

qualified lo work under a leader it is sent out

into the field and the first one started out has

been working in the Greater Boston territory

with marked success. In a few weeks there

should be a number of these crews in the New

Club,

Kraft,

England field and by the early Fall the Pathe

business ought to show a marked increase

throughout the six States. According to the

present system it is planned to train about a

dozen crew leaders each month.

Stephen A. Colahan, who is devoting all his

time to the wholesale cud of the Pathe, spent

several days in Connecticut lately visiting among

the dealers. Mr. Ainslie, too, was away on a

trip, having motored over to New York, and in

the week that he was absent he visited Spring-

field and Worcester in this State, and Walerbury

and Naugaluck in Connecticut. Both he and

Mr. Colahan found conditions such as to war-

rant the belief that things will soon be appre-

ciably on the mend. Mr. Ainslie at this printing

^:~..j ng a cruise with the Boston Yacht

iffing the stimulating and briny air.

Many New Brunswick Dealers

Bates & Spencer, Inc., wholesale dis-

of the Brunswick, have signed up with

leveral good concerns throughout New Eng-

and, all of them houses that should do well

with' this line of merchandise. The concerns

to handle the Brunswick include the Oriole

Music Shop in Holyoke, which is operated by

H Fuischel- the Elite Music Co., at 133 Essex

street, Salem, and the Song Shop, a^t 440 Main

Street, Woburn, which is conducted by Miss

A. M. Usher.

This Brunswick house, of which Harry Spen-

cer is the head, is now the sole distributor for

New England, with the exception of Connecti-

cut, for the well-known Jones-Molrola, and there

i,-J. been a great many inquiries for (his linjj.

Spencer lately took an automobile trip with

Edward Strauss, of New York, through a por
;

-

t,on of Vermont and the Lake Champlain dis-

trict visiting the Brunswick dealers en route.

Reports Improvement Over Previous Month

Manager Fred E. Mann, of the Columbia Co,,

js well satisfied over the showing his department

made for July which showed an improvement

over [une the same as each month this year

has shown an increase in business over the pre-

ceding month. "We're not selling; they are

buying," is the apt way Mr. Mann expresses .1.

(Cr-ii/.W «» Moe 84)

Mr
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Trips which Mr,

particular

will) Salts)

vinccd hi"

grade anil

onn has lately taken, one in

„„ough Connecticut, in company

inn Fred C. Collins, of Hartford, con-

i that business is on the upward

n a pronounced manner, too.

„„ says the merchandising plans

started "by the company some time ago have

proved Immensely successful. It was not an

easy thing to interest the dealers in the idea at

first for there were those quite apathetic in

giving it recognition and others extremely in-

different, but the live wires who saw Us possi-

bilities from the outset and put the prmcipH I

into practice have had no cause to regret t icir

attitude and it is they, of course who have

reaped the biggest results. Some of the others

who were slow at first to take to the company *

new sales plan have now got into the i

sion and with distinct benefit to themselves and

the company.
,

Ralph L. Freeman a Visitor

RalpU L. Freeman, director of distribution <.f

the Victor Co., motored to Boston toward
Chil-

dc
end of July, having with him his

dreit, Mr. Freeman, because of tl

business, was unable to go on to nova ocuuu,

as he has formerly done, but bis family pro

ceeded further East, going from Boston to lar-

mouth, N. S„ by boat and then motoring over

thfl splendid Provincial roads. During 1"- "»3

in this city Mr. Freeman was the house guest ol

Charles H Farnsv/orth, of the Eastern Talk-

ing Machine Co., at his Summer home at Mar-

blchead, on the North Shore.

Herbert Shoemaker Returns
'

—

i his

« 0

—

—
RECORDS

A BIG PROPOSITION FOR FIRST CLASS DEALERS

Complete International Repertoire as well as

Latest American Hits

IMMEDIATE DELIVERY, Popular Irish Numbers

Od (The Foggy Dew (Now Version) Od (Who Fears to Speak of Easter Week

20°0«{ w,™ lr"h Eyes Are Smiling 20048|T„e Felons for Our Land

Snog by JOHN McCORMACK
(Rtwrdcd in Europe by ihc Odeon Co.)

(List at SI. 00)

AM-330017-A Nntion Once Again AM.33018-Dear Little Shamrock

BAYSTATE MUSIC CORPORATION
Distributors

221 COLUM3US AVENUE, BOSTON Phone, B.B. 6297

w Hampshire

i desk at the

vard to rapid-

on, Mr. Shoc-

n try his luck

regatta on the

will be in the

Herbert Shoemaker,

honeymoon, spent pleasantly in Ni

has plunged into the work at hi

Eastern Co. and lie is looking for

lv improving business from now <

maker hopes to be able to agatr

in sculling at the Labor Day

Charles River, and if he enters it

intermediate class, for which, because of lus

success last year in the junior class, he is now

1S,b
Harvey Wareroomu Near Completion

Ifs been looking a bit chaotic in the ware-

larvcy Co. these past few

i arc now so far progressed

lip-shape with the

rooms of the

weeks, but the changi

as to warrant the sin

everything will be i

machine department,

Victor and Edison lin

the ground floor inste

where this department

the Br

s, splendidly

d of on the s

ick.

tailed on
ml il""r,

imber of

An i

the entranc fn i
the trect on inc icu

stead or the right, will give ample facilities for

those unusual window displays which for several

years have featured an oncoming season, such

as Hallowe'en, Thanksgiving and Christmas.

Francis White, manager of the talking machine

department of the Harvey store, has delayed his

vacation until after he gets things all settled.

Steinert Conditions Improving

Kenneth E. Reed says that conditions are

improving. He sees it daily in the Victor out-

,f the M. Steinert Co., which has had a very

dilablc July business. Mr. Reed isn't going

ay this Summer beyond taking week-end trips

:nt with friends at various resorts on Cape

d. Besides, as he is fond of golfing, he finds

ic nearly every day to get out on the links

his home town of Canton.

Secures Magnavox Representation

isman, head of the Grafonola Co.

id, which has been handling for

Magnavox, lias now become the

of this remarkable device for all

t England. In a circular which Manager

pul '

Arthu

of New

Erisman is sending out mention is made of a

number of local places that have been equipped

with this sound amplifier, these including sev-

eral of the Boston newspapers, the Park De-

partment of the city of Lowell, and the School

Departments of the cities of Danvers and Bever-

ly, Mechanics Building in this city, several hotels,

a college and private homes. As Mr. Erisman's

establishment in Tremont street is directly op-

posite Boston Common he has an unusually fine

opportunity for demonstrating the value of the

Magnavox across a wide expanse of space.

Sojourning in Vermont

Up in Brookfield, Vt, one may find E. M.

Wheatley, head of the Acolian-Vocalion ware-

rooms, for there he is located to escape for

three weeks the oppressive heat of Summer. Mr.

Wheatley has been at this place for several sea-

sons. While he is away the affairs of his estab-

lishment are being managed by A. B. Barg, of

the wholesale department. J. J. Hart, of the

sales force, has just got back from his vaca-

tion. Charles T. Footc, also of the sales forigcr tion. t_nanes i. rooic, aiso oi mc 5di«

TWO POINTS OF CONTACT
BOSTON NEW YORK

FOR DITSON SERVICE

Double service that is founded on

successful experience in handling the

problems of the retailer and proves of

genuine assistance.

BOSTON'
Oliver Ditson Co.

NEW YORK
Chas. H. Ditson & Co. V I C T O R

EXCLUSIVELY
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is planning to go away the last two weeks in

August.

Secures Larger Quarters in Same Building

The Musical Supply & Equipment Co., for

some time located on the fifth floor of 221 Co-

lumbus avenue, has lately moved into another

part of the same building and is now to be found

at the front of the second floor, where it has

fully 2,000 square feet more space than for-

merly. The removal was made while Manager

Joseph Burke was away on a trip, so that lie

personally was relieved of any of the embarrass-

ments of moving. A part of the fourth floor

used for storage is still retained. The new

quarters now allow opportunity for a large and

commodious display room for Sonoras. The

room is comfortably and artistically furnished

and present's a very inviting appearance. Man-

ager Burke is not taking any special vacation

Ibis Summer, contenting himself with spend-

ing the Summer at Kemberna, Nantasket, going

back and forth daily by boat.

Returns From Business Trip

Mr. Ellsworth, of Ellsworth & Drake, Puri-

tan representatives at 429 Boylston street, has

just returned from a business trip taken through

Massachusetts with Springfield and Worcester

as the special places at which he stopped. Mr.

Ellsworth states that while business has been

rather quiet he is looking for an improved con-

dition very soon and that already there have

been some encouraging inquiries about the

Puritan proposition.

Appointed Odeon Jobbers

The Bay State Music Corporation has been

appointed New England distributor for Odeon

records, manufactured by the American Odeon

Corp New York. The company has secured

quarters in the Pope- Building at 221 Columbus

avenue, where it has ample facilities for giving

the dealers efficient service. Herbert L. Royer

is president and general manager of the concern

and Leslie S. Wiggin is treasurer. Both of these

TEINERT
ERVICE
E, R V E, S
Here are some of the salient features in Steinert Service:

Educational and Personal Service Bureau.

Practical Store Ideas Department.

Promotion of Educational Work in Schools.

Unsurpassed Record Stock.

Efficient Back Order System.

Excellent Shipping Facilities.

Years of Experience in Victor Merchandising.

This is a part of our service.

It is available to you anywhere in New England.

We will be glad to help you in your Fall campaign.

M. STEINERT & SONS
«; :v ,

y""r "M"°'m
boston

35 Arch Street

men are well known in the wholesale field and

arc thoroughly conversant with the requirements

of the New England dealers.

Moves Talking Machine Department

The talking machine department at the Jor-

dan Marsh Co. has been moved from the third

floor to more convenient quai

floor of the Annex. Manager Titus has been

doing a very good business during the Summer.

Geo. W. Berry Wins Prize

Recently there was "a prize-winning contest

in Boston, known as the Zain Ad Writing Con-

test and the $1,000 prize went to George W.

(Coi.hW <"i t°sc 86)

KRAFT-BATES^SPENCER 1

mfw F.NGLAND DISTRIBUTORS

Thp RrUnswick is 100% Brunswick
1 lie tSrUnSW 1«-1V »•=

e«lusively Brunswick so too-^very

In the Brunswick factories—in tne

locations.

FT BATES & SPENCER, Inc.
KK/\r l

,

_ Boston, Mass.

1265 Boylston Street^-
Dl^=^
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The "Record" Is Broken

in sules of "Lonjf Qunlily" cnbinet" ond

"FcerhSM" Albums in New England.

See bolh ndverli«cment» lUuitinted in

Send your e-rdern for iheir line* to

L. W. HOUGH
Factory Rwnntatlw

20 Sudbury Street Boilon, M»m.

in Charge at Holyokc

;hc Melrose Hospital,

New Hampshire

lie educational depart-

jse, lias been meeting

c New Hampshire tcr-

Hlicrs i" life New ling-

Miss

Berry, Ol Dorchester, who wrote the most

tractive advertisement on the Brunswick

chine! Twenty-four products were rcpresen

Starts Fall Selling Campaign

L. W. Hough, of this city, New England rcp-

eseiitativc of the George A. Long Cabinet Co.

,nd Peerless Album Records, haS already in-

mauratcd his Fall selling campaign. Mr.

the

"Yc
allswick and draw inter

Arrange Most Attractive Window

hil-'Vo's TiViiiMin street store lias had i

iisingV' Mr.

, and believes

it, not only

ampaign, but

,(]
i

I In

n he

lion, eat

with Ihc

round a

quite a i

filled

i.ikiiin

PRINCE-WALTER CO. IN LOWELL

Handsome Talking Machine Establishment

Opened in Which the Brunswick Is Featured

Other Stores Contemplated

Suffers Some Loss by Fire

George Lincoln Parker, Edison distributor in

the Colonial Building, suffered a huh' from fire

on the uighl of a big electrical storm during

the early part of July. The current entered the

apartments! but fortunately what lire was

started was early discovered before much dam-

;u',cil resulted.

Where They Are Sojourning

Herman N. Baker, treasurer of the A. M.

Hume Music Co.. has returned from a week's

vacation at Rock port, and later may hud time

to go to Sunapee, N. H., where his father has

an estate. W. S. Stuckhouse. of this concern,

is at Cumberland, Md„ where he has gone for

swick distributor, op

talking machine establishment

and a g oodly portion nf the i ty turned out to

what is one of the mo st novel shops in

this cil illy interested in

Ercd H
wholesa to Brunswick at

the Bo tonhouse of Kraft,

Inc.,' w
located at 108 Mcrrim ick street and on

ling night the occasion was made mem-

oiable iy the presence of C arl Fcntou's Or-

chestra which records for th Brunswick. In-

TO THAT MAN—
To the man who sell. Edison, Victor or Columbia Phonographs we say :

You

can increase your sales and improve your business. You can double the

value of your machines and double the pleasure for your customers. You

can equip those machines to play all the best records. You can even im-

prove the tone of those machines. Our catalog tells how. Your postcard

brings it. Attractive prices. Write today.

Perfection Attachments

FOR EDISON, VICTOR AND
COLUMBIA PHONOGRAPHS

PERFECTION Bali-Bearing
Tone Arm No. 4

Combined With No. 7 Reproducer

NEW ENGLAND TALKING MACHINE CO.
MANUFACTURERS

16 Beach Street Boston, Ma
Factory Rtpretentatioe

L. A. SCHWARZ, Inc., 1265 Broadway, New York City

LANSING KHAKI

COVERS
The Pioneer Moving Cover

High

Grade

Govern-

Khaki

Dealer's Prices NOW:

$gPJ medium
size

43 nx20"x23M"

50

$J
35

large size

49"x23 ,x243{

extra large

52 ,i22K"x23M"

Fitzall Leather or No. 3x Strap

$2.50

Piano Moving Covers $18.00

SUP AND RUBBER COVERS
FOR PHONOGRAPHS AND PIANOS

Eliot and Warrenton Sts.

BOSTON,ll, MASS.

side the store two unique bungalows have been

erected and these enclose the Brunswick booths

in attractive finish. Between them are ample

record racks. Mr. Walter has in mind opening

up two other stores, one at Aycr, this State, and

the other at Nashua. N. H., but lie will see that

his Lowell establishment is well under way be-

fore he gets busy on these other propositions.

WHEN HE GETS WISDOM

A man has traveled quite a distance toward

wisdom when he is able to sec that his associates

have quite as much right to their opinions as

" Naraeplates With a Personality"

Foi MiauUcluren '»•! Dulcn ol Tilkins M i

Phoaotrranh*, MusaJ Instrument!, etc-

E. V. YEUELL CO., Maiden, Mass.
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HANDSOME NEW STORE OPENED

Hundreds Visit Establishment of Kaplan Bros,

on Opening Night—Many Floral Pieces and

Messages of Congratulation Received

Bedf vss., August 9.—The recent

formal opening of a new talking machine estab-

lishment at 1182 and 1184 Acushnet avenue, this

city, by the Kaplan Bros., who operate a chain

of stores in Fall River, Cllicopec Falls, Holyoke

and oilier cities, marked the addition of one of

the largest and finest establishments to the music

stores in this vicinity.

Every effort has been made for the convenience

of patrons. Seven large booths, separated by

glass partitions, have been constructed for rec-

ord demonstration purposes. The predominat-

ing color of the woodwork consists of two pastel

shades of gray. A complete stock of records and

best-known lines of talking machines offers a

large selection for customers. Pianos, player-

pianos and sewing machines also form part of

the slock.

Hundreds of people visited the establishment

on the opening night and a brisk trade was en-

joyed. Many out-of-town visitors were present

and many of those who were unable to attend

sent messages of congratulation and beautiful

lioral pieces. Among the donors of Horal testi-

monials were the Eastern Talking Machine Co.

and the Victor Co. of Camden. The out-of-

town visitors included Mr. and Mrs. Shoemaker

of the Eastern Talking Machine Co., and H. A

Winkelman and A. Otto, of the Oliver Ditso.

Co.'s talking machine department. Boston

Music was provided by a four-piece orchestr;

and the guests were presented with souvenirs ii

the form of miniature Victor dogs.

HORTOn-GALUKREAMER CO

NEW HAVEN d^fe CONNECTICUT

VICTOR SERVICE SPECIALISTS

lilted

INTRODUCING THE "SHIIVUNDY"

The Latest Specialty of the National Co. Prom-

ises to Be a Bis Seller—Interesting Chat With

President R. L. Douglass Anent His Plarls

Boston, Mass., August 6.—The National Co., ol

this city, which is well known as the maun-

facturcr of the popular "Ragtime Raslus" anil

other talking machine toys, is now placing on

the market a shimmying jazz doll (or the talk-

ing machine, which is known as ' Shimandy.

It is claimed that "Shimandy" does sixty-seven

different steps, all realistic and amusing The

doll is dressed in a silk costume and has a

satin hat with a white plume and ,s very at-

tractive in appearance.

R. L. Douglass, president of the Nationa Co,

stated that production of the doll is now being

made and that orders are being taken for Sep-

tember 1 shipment. In speaking recently o The

World Mr. Douglass said: "Everyone who has

seen Shimand,' has been extremely enthusiastic

ind all agree that 'Shimandy' shimmying in the

dealer's window is going to provide a big at

traction. I believe that an excellent

help record business is for tl

to ascertain what three records .

to sell the 'Shimandy,' so that there will be no

doubt in the salesman's mind when a customer

asks. On the other hand, if 'Shimandy' sells a

lively record a lively record shou d sell

Shimandy.' 'Shimandy' is the newest addition to

our line and we will continue to manufacture

'Ragtime Rastus' and the 'Boxing Darkies as

usual."

GETTING CLOsijTOBUVING PUBLIC

The August issue of The Record the organ

published by Collings (6 Co.. the well-known Vic-

tor dis.rihutors of Newark. N. j, carries much

material which should prove most interesting

10 dealers. Some comment regarding the ad-

visability of placing record racks ,n the tore-

. ~f il.e sinre is given prominence, and while

h ide s no' wholly new it is well worth

reproducing for the benefit of dealers who may

not have considered this subject:

"Those who have made a scientific study of

merchandising declare that the ***
tageou. location for merchandise selling at a

Z: well defer buying or do without. T

true with Victor records ilist as it applies to

sundry merchandise. '- -

"It is a significant fact that the Mathushek It

Son retail Victor stores in Jersey City. New

Brunswick and Plainfield are making alterations

and improvements in their Equipment, moving

the record racks to the front of the store at the

door Why? Because they realize the advertis-

ing value of a large record stock and the con-

venience it affords their customers. Their record

business is bound to show resultant improvement.

"Thev are making it easier for the public to

buy and easier for themselves to sell. It is lust

a nues.ion of a few steps off the street and a few

mLles of the customer's time Furthermore

thousands of people passing will see the recor

slock and that will suggest new records for their

Victrola. This we would consider a combina-

tion of advertising and service."

CONTlNUr^O^ROW IN FAVOR

«»..«, Mass, August l._The U-Sav-Your

cleanser and dressing, manufactured by the U-

Sav-Your Mfg. Co., this city, is growing con-

finuou* in popularity, reports B. D. Perkins

manager of that company. At the convention at

Sfc Springs a number of distributors were

present who carry the U-S»v-Yo„r line Op -

mistic predictions were made by them for the

months regarding the sale of this dress-

rccord business is for the reta il salesman ... ,

ruoNo^PAgii RFrORD LABELS

W= "take record labels for some of the

largest record manufacturers.

^t&llfuX^ou tie desired results.

KEYSTONE PR1NTED-SPEC1ALTIES COMPANY

321-327 Peai Street

SCRANTON. PA.

Our Specialties—

Pho
Label.

Gummed Stick

large quai

Trading Stai

itiei
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A New Fox-Trot-Melody

OMEKISS
Will fill your heart with bliss

Ijou csit¥go wrong

with anyjeist song" -
f

BUSINESS CONTINUES RATHER SLOW IN THE NORTHWEST

PeaBimistB Arc Still Croaking but Grain Crops

pcnty—Will Be Felt, Undoubtedly,

Mil

ill

cate thai there will be a fairly

around, but, Btrjtiige i« say, there

dent of confidence in tin Govcn

Nevertheless the curly threshing r.

ter than bad been expected, (or,

epi

and Prices Are Bound to Bring Considerable Pros-

ln the Retail Talking Machine Trade

Fairly satisfactory reports are received from the

SlOliC Piano Co., distributors of the Vocalion. A.

E. Mointon, assistant manager, states that the gen-

eral situation looks very good. The Vocalion

"Red" records arc making much headway in the

Ncrlhwesl and although some people arc inclined

tn \u> Huhlnnq over the immediate future of busi-

; bcl-

although the

localities, tin.'

o he of high

is that of a

\\ lu lti.

yield is somewhat light in llianj

quality of the grain is reported

Class. So the general situation

waiting proposition,

troubles as tlicir contemporaries. C

fag, trade is somewhat slow in all

or not the Fall will bring any particular activity is

not certain at present, although everyone is ex-

tremely hopeful. The crows of pessimism are

croaking most dismally, but if grain prices reach

a good figure there will be considerable prosperity

in this section of the Northwest.

The Viclrola situation is qn

'.Lib.-

ributors

a hope-

lagcr of

Iiis desk
ftil stale of affairs. Sam Levinsc

the department, has been away

more or less, but there is considerable work

going on in bis department.

Fi iter & Waldo Co. have placed at Nicollet

ami CIrant sireets the finest illuminated billboard

in the Northwest, bar none. The board adver-

tises Victor Victrolas and Kna.be Ampicos in a

lurid manner. Several people have been added

to the already large sales staff and preparations

have been made for a record trade.

The anomaly of the talking machine business

in the Northwest is supplied by Milton Lowy,

of the Minnesota Phonograph Co., dealing ex-

clusively in Edison products. He states that

the July sales were ahead of those for July, 1920,

and that every month up to July, 1921, surpassed

the corresponding months of 1920. Anyone will

concede that he has made some record. The

distribution of Edison machines and records on

a wholesale basis is pronounced to be emi-

nently satisfactory by Laurence H. Lucker,

Northwestern distributor.

MARKET NEWJ>ORTABLE MODEL

Sample of New Charmaphone Machine Received

at New York Headquarters—Completing Plans

to Finance Dealers—An Important Move

announced the completion of its plans to finance

Charmaphone dealers. Under this arrangement

it will be possible for dealers to make their sales

on a deferred payment plan, the Charmaphone

Co. financing releases.

The Charmaphone C

ght be turcr of the Chnrmapht

i.llll to

,at the

ipcnt his Su

i particular

iath, that Tt

expected during the Sui

the Bcckwilh O'Neill C<

worry and there is no i

Fall will fail to product

general traveler for the

mcr in the Southwest a

Tcx„ and declares, upon

desirable Summer resort

Minnesota. But it is quite

has other attractions for Mr. Hoyt than fishing.

R. H. Johnston, vice-president of W. J.

Dyer & Bro., who also arc distributing the Victor

machines and records, states, for the benefit of the

trade, that there is a constant call for Victor rec-

ords and that the volume virtually is up to normnl

The demand for high-priced machines is slow.

Menai

New York, manufac-

linc of phonographs,

at the New York ex-

f the company a sample of a

ichine manufactured at the fac-

N. Y. The factory is now turn-

odcl out in quantity lots and

alers who received circulars an-

leasc of the new machine arc

one portable is one of the light-

that type manufactured, weigh-

pounds. It is of compact size

gany finished cabinet, equipped

double-spring motor and Uni-

with a cabinet which will carry

nonth the Chatinaphc Co. als(

PATENTS AREON INCREASE

Lack of Office Help Hampers Action on Ap-

plications Being Granted

American inventive genius is surpassing all

records, according to the number of applications

for protective rights at the United States Patent

Office, it was announced this week by the Ameri-

can Engineering Council of the Federated Ameri-

can Engineering Societies, but the Patent Office

itself is so hampered by lack of assistants that

comparatively few patents have been granted.

The potential loss to the American public of

the prompt commercializing of these inventions,

says the statement, is so considerable that spe-

cial efforts arc being made to speed relief legis-

lation in Congress.

FREE OFFER

This attractive metal and counter

caia given free with 3 carton* at $3.30,

total $9.90.

M A G N E D O
THE OLDEST AND FASTEST SELLING

TEN-PLAY NEEDLE
Seven years of constant advertising has developed an

ever-growing demand from all over the country for 6

MAGNEDOS solely because of merit.

Magnedos offer substantial profit to Jobber and

Dealer.
Retails at 10c. a box

Dealer's price $3.30 carton of 60 boxes

manufactured SUPERT0NE NEEDLE WORKS 18 WEST 20th STREET
NEW YORK
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When Frank Crumit sings with the Paul
Biese Trio the two song fox-trots "Mimi"
and "Oh Me! Oh My!" that means double
sales. Both Biese and Crumit fans will buy
them. Stock up big. A-3430.

Columbia Graphophone Co
NEW YORK

TALKING MACHINE EXPORTS DECLINE HELPING TO FINANCE CHAMBER

Exports Including Records for the Twelve

Months Ending June Amounted to $6,037,371—

In 1920 the Figures Were $7,617,155

Washington, D. C, August 8.—In the summary

of exports and imports of the commerce of the

United States for the month of June, 1921 (the

latest period for which it has been compiled),

which has just been issued, the following figures

on talking machines and records arc presented:

The dutiable imports of talking machines and

parts during June, 1921, amounted in value to

$37,636 as compared with $86,934 worth which

were imported during the same month of 1920.

The twelve months' total ending June, 1921,

showed importations valued at $771,156 as com-

pared with $808,592 worth of talking machines

and parts during the same period of 1920.

Talking machines to the number of 2,567,

valued at $120,474, were exported in June, 1921,

as compared with 8.66S talking machines, valued

at $436,194, sent abroad in the same period of

1920. The twelve months' total showed that we

exported 67,897 talking machines, valued at $3,-

071 757 as against 79.225 talking machines, valued

at $3,653,595 in 1920, and 49,717 talking ma-

chines, valued at $1,544,870, in 1919.

The total exports of records and supplies for

June 1921, were valued at $148,480, as compared

with' $388,694 in June, 1920. For the twelve

months ending June, 1921, records and acces-

sories were exported valued at $2,965,614; in

1920, $3,963,560, and in 1919, $2,998,462.

DEMAND FOR ETHEL WATERS RECORD

Black Swan Record by Well-known Singer Prov-

ing Very Popular With Public

The Pace Phonograph Corp., 257 West 138th

street, New York, manufacturer of the Black

Swan'reeords. is having an unusual demand for

the record by Ethel Waters, of "Down Home

Blues."
, , ..

The above company is making its selections

with great care and most of its artists are under

exclusive contract to the organization. Harry

Pace president of the company, in speaking of

the plans for the future, said: "We have a

catalog of selections that are bound to have

much appeal. Many of the numbers are, and

will be, exclusive releases on Black Swan rec-

ords. While it is true that we will feature to a

great extent 'blue' numbers of the type that arc

in current favor, we will also release many num-

bers of a higher standard, all of which will be

chosen for their wide appeal."

The Pace Phonograph Corp. has made a series

of records by prominent colored singers and

musicians which are to be released in due course

by this concern.

Sam Lind. of the Lind-Marks Co Detroit,

Mich., was a recent visitor at Vocalion hcad-

SS« in old New York. The ^nd-Marks

Co. is the Vocalion distributor in that terri-

tory.

Appropriation of $5,000 From National As

tion of Talking Machine Jobbers Accepted as

Recognition of Scope of Work of Music In-

dustries Chamber of Commerce

The action of the National Association of

Talking Machine Jobbers at its recent conven-

tion in Colorado Springs in voting an appropria-

tion of $5,000 to the Music Industries Chamber

of Commerce has been received with enthusiasm

by the officials of that organization as another

indication of the fact that the Chamber is ac-

tually embracing in its scope the talking machine

trade as well as other branches of the industry,

The talking machine manufacturers have for a

number of months been important contributors

to the financial support of the Chamber, but this

is the first step in obtaining the support of the

leading jobbing interests. Undoubtedly the

action of the Victor jobbers will be followed by-

similar support from the Edison Disc Jobbers'

Association, which already has the matter he-

fore its executive committee, and the jobbers

of other talking machine companies. This leaves

(he remaining problem of financial support by

the talking machine industry chiefly that of the

retail element.

A great many talking machine retailers are

loyal and enthusiastic supporters of association

work and share in the financial support of the

Chamber through the use of the stamp as piano

merchants. On the other hand there arc liun-

d reds', if not thousands, of important dealers

handling talking machines who have not yet been

brought into association work.

The size of the assessment which the National

Association of Talking Machine Jobbers has

agreed to is gratifying, particularly in view of

the tact that this is the first year that such an

assessment has been made. However, the Talk-

ing Machine Jobbers have been operating in

close co-operation with the Chamber during the

past year and evidently arc familiar with the

need and value of the activities now being con-

ducted. This is particularly true of the tax

fight in which several prominent jobbers have

been particularly active. J. N. Blackman is a

member of the Chamber's legal committee.

George E. Mickel, as chairman of the Jobbers*

legislative committee, has been in constant touch

with the Chamber. French Nestor, the national

councillor of the Jobbers in the Chamber of

Commerce of the United States, worked with

the Chamber in the tax fight at the recent annual

convention at Atlantic City.

ENJOYING A DESERVED VACATION

C. T. Westmoreland, superintendent of the

Granhy phonograph factory, left on July 29 for

a well-deserved vacation, Mr. Westmoreland

will spend most of his time at the home of his

daughter in a small town in Tennessee, and a

few days with his father in western Virginia.

He will return to his responsibilities about the

time this issue of The World appears.

The KENT MASTER ADAPTER
plays ALL RECORDS at their best

on the

EDISON DISC PHONOGRAPH

Write for particulars concerning this, the best

known and largest seller of its kind in the market.

?u"c prices and terms will be quoted you.

WE specialize in attachments tor

Edison and Victor machines; also

soundboxes, diamond, sapphire and steel

needles. Drawn brass tone arms made

to order. Tube and pipe bends or all

kinds successfully executed.

F. C KENT CO. :'• Specialty Manufacturers

IRV1NGTON, N. J.

. "^In their way by their play"
whose phonograph accessories win
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WARNING
Wall Kane Needles Are

Being Imitated

WALL KANE NEEDLES
are the standard, trade-

marked needles of the

phonograph industry. They

are guaranteed to play ten

records without injuring

the grooves, the last record

playing as clear as the first.

Beware of Imitations

Inquire for our new
jobbing proposition

M. RAPPOPORT INCORPORATES

Well-known Long Island Dealer Becomes Presi-

dent of the Woodhavcn Music Shop, Inc.

—

Opens New Exclusive Victroll Shop in Bronx

The Kappoporl Music Store at Woodhavcn.

Long Island, X. V., owned by M. Uappoport.

which handles the Victor line exclusively, fins

been incorporated under llic name of the Wood-

havcn Music Shop, Inc., with Morris Kappoporl

as president. The business will be concluded

along the same efficient lines as formerly, under

IllC management of David Fciticr.

Early this mouth Mr Kappoporl opened a

large exclusive Vlctroltt shop close !< the junc-

tion of Westchester and Prospect avenues. The

new store has been fitted up in an elaborate

maimer and is located where ii should draw an

IOWA VICTOR DEALERS' CONVENTION

To Be Held September 19-20 in Des Moines—

Nebraska Dealers' Convention to Follow

Dm Moimes

been scnl oul

lor Dealers' ,'

rotary of (ha

for the annua

August Notice I ntli

The -day

mbi i
- < > i tin lowo Vi<

by II. B. SfXlhlith, sec

tionnring as the dales

ii September 19 and 20.

will, as usual, he held

u s. and the wholesale

1 Bros, will lie used as

The Greater New York Novelty Co.

3922 14th Avenue Brooklyn, N Y.

NEW SON FOR ANDREW H. DODIN

Andre
pair mat

of The

christen.

displays

odin, well-known New York rc

i, and editor of the Repair Department

World, recently announced the arrival

1 son and heir at the Dodin household,

ngsler arrived 011 July 13 and has been

id Andrew Thomas Dodin. He already

an embryonic interest in mechanics.

EDISON UPHOLDS HIS VIEWS

Regarding the Intellectual Equipment of Many
So-called Educated Young Men of To-day

Tho*. A. Kdison was the leading figure in an

unusually interesting full-page article which ap-

peared in the editorial set

World on July 31. The i

graph had a long chat «

"Bl ll"l I hat

Americans losing intelligence?" and adds:

"Atrophy of perception afflicts America to-day.

The eye sees, but no message goes from it to

the brain. Despite unquestioned vision of the

fact, there is no sensing of it by the individual

before whom it is placed. It is seen physically

but not mentally."

The article throughout is full of vigor and

abounds with many original viewpoints. Boiled

down, Edison says that the American youth is

all right, but that Jhe schools arc paralyzing

his curiosity—destroying his power of observa-

tion and turning out failures. If you haven't

read the article—too long, unfortunately, to re-

produce in full in this paper—it is worth look-

SOMETHING ENTIRELY NEW IN TONE ARMS

THE FLETCHER "STRAIGHT"

FLETCHER-WICKES COMPANY
6 EAST LAKE ST. CHICAGO
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HOW DO YOU FIGURE OUT?

lien the train pulls in and you grab your ari]

d the hackman's there with his frayed-out w
d you call on your man and try to be nay,

d .-ill you get '» "Nothing diiing today,"

Then you're a PEDDLER I

By gad, you're a peddler.

Nni you Ket into town and call (In your man,

in't you sec me, Bill?" "Why, sure, 1 can."

u liic up his stock; make a rough count,

d Pill presently says: "Send the usual aniou

Then you're an ORDER TAKER 1

'

Ey gad, you're an order laker.

CLOSES MANY NEW ACCOUNTS

Jcwett Phonograph Co. Announces New Dealers
—Line Displayed in Seven Detroit Stores

Detroit, Mich., August 6.—The Jcwett Phono-
graph Co., ot this city, has already placed its

from representative dealers who arc handlin

the Jewett phonograph in widely separated sc

lions of the country.

line :«-Ium

ret i long and everything's fit:

ip until half past nine;

concern and talk con flit

mc wilh many additions,

TRAVELING MANl

A't.cn you call < the ! and (hey talk "Hard
g

"Lower prices" and decided declines,

But you talk and you smile—make the v

bright.

And send in your orders every blamed n

Then you're n SALESMAN!
By gad, you're a salesman.—Selected.

THE SALESMAN WHO IS GAME

The Evenly Balanced, Plodding Salesman Who
Never Fails to Get Results Is a Foundation

of Strength in These Days of Stress

I think there is hardly any quality that ap-

peals "more to men than gamencss. We all like

the fellow who can, as we say, "stand the gaff

"

And it is this kind of salesman who wins, no

matter what obslacles may be placed in his way,

or what kind of opposition he may be up against.

The other day I read an article written by a

man who has had a great deal of experience in

the selling field, says Thomas Drcicr, the well-

known writer, in which he told about a trainer

of a horse that was an outsider in the betting.

"Nobody figures my horse to have a chance,"

he said, "but lie's got a darned swell chance, and

I'll tell you why. He's game and he'll stand a

drive all the way. He ain't extra fast, but he's

a runnin' fool. He don't know when he's beat.

If any of them etioiecs commences to stop in

the stretch, this bird of mine is liable to grab

'em, 'cause he don't never stop. He just sets it

in all the way. He's the kind of a horse that it

ain't ever safe not to have a bet on."

Oftentimes it happened that when the num-

bers went up the number of the horse that didn't

know when he was beaten was at the top. The

"choices" had faltered before the end of the race.

So it is with salesmen. It isn't the brilliant,

flash-in-the-pan, popular salesman who has the

most to show at the end of life's race. It is

generally the man who's game who wins the

big prizes.

in this city and A. A. Fair, sales manager of the

company, expects to add several new names to

this list in the course of the next few weeks.

The company is making similar progress in dif-

ferent parts of the country and according to

present plans an intensive sales campaign will be

inaugurated this Fall that will undoubtedly pro-

duce excellent results.

During the past few weeks the Jewett Phono-
graph Co. has closed important accounts with

successful dealers in Saginaw, Mich.; Bay City,

Mich.; Owosso, Mich.; Midland, Mich,; Toledo,

O., and Fostoria, O. Every member of the

executive and sales organization is enthusiastic

regarding the outlook for Fall business and this

feeling of optimism is based on reports received

DALLAS COMPANY OPENS NEW STORE

Sonora Phonograph Co., of Dallas. Moves Into

New Modem Establishment

Dallas, Tex., August 9.—A number of visitors

were entertained at the recent opening of the

Sonora Phonograph Co.'s new establishment,

at 1607 Main street, this city. The store, which

is one of the best-equipped in the city, contains

four demonstration rooms, which are cooled by

fans and ventilated by means of a modern sys-

tem. A new feature is a demonstration room

exclusively for negroes. The company dis-

tributes records in Texas, Oklahoma and New
Mexico and covers North and West Texas for

machines.

Henry Maas, of West Hobokcn, N. J., is now

handling Victor talking machines exclusively.

FLOAT $1,000,000 BOND ISSUE

National Music Stores Plan to Open Branch in

Long Beach—Local Investors Interested

Long Beach, Cai., July 30.—Worth & Co., Inc.,

investment bankers, 604 Markwcll Building, tins

city, have practically completed disposition o(

$5,000,000 issue of lfigh-gradc securities. The

company is now handling the stock of the Na-

tional Music Stores, Inc., a $1,000,000 chain-

store organization, which will handle pianos,

talking machines, records and rolls. A local

store will soon he opened in Long Beach.

This store will he owned by local investors,

who will share in the profits made by the entire

chain. The proposition is said to be backed by

influential business men and bankers of the high-

est integrity.

Worth & Co. say the amount of stock neces-

sary to establish a store in Long Beach will be

subscribed within a few weeks.

Adams Kirkpatrick, of Lamar, Colo., recently

opened a Brunswick store.

Kimball Console

Model R

KIMBALL
PHONOGRAPHS

Superior construction; dis-

tinctive designs and variety of

console and cabinet models;

perfection of finish of exterior

and interior; exclusive features;

all are outstanding characteris-

tics of the Kimball.

Faithful reproduction and

natural tone of voice or instru-

ment are readily demonstrated.

Kimball prestige and their

co-operative financing plan for

the dealer offer a worth-while

merchandising proposition.

Write for Agency Terms

W. W. KIMBALL CO.
E.tabll.lird 1*67

Kimball Bldg., 306 S. Walash Ave.

CHICAGO
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LONG
Console Cabinets

Win
Phenomenal Success

The five "Consoles" introduced a few

months ago by the Geo. A. Long Cabinet

Co. have proven successful beyond all

expectations. They have evidently

filled a long-felt want, for Victor

dealers everywhere are selling them

readily and quickly.

These five "Consoles" are intended for

use with the popular Victrola VI, pro-

ducing a combination outfit that looks

like a $250 Console model, but which

can be retailed at a very moderate
price, easily within reach of all pros-

pective purchasers.

The "Console" is the recognized leader

of the present-day talking machine

market, and progressive Victor dealers

are "cashing in" on the phenomenal

success of the Long Console cabinets.

Write us today for catalog and prices

The Geo. Along

UnnnUwhili*
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I'HiiwiiiELPHiA, Fa., August 5.—The talking ma-
chine business in the month of July, as a whole,
lias been satisfactory. Considering the weather
and other conditions of the month, it has been
remarkable the extent to which the business,

especially in records, has pushed ahead, and
this may be due to the great army of people

who have remained home this year and have
found their recreation at their own fireside in-

stead of at the Summer resort.

Joseph Joiner Tells of Wanamakcr Business

Joseph Joiner, head of the Wanamakcr talking

machine department here, as well as the piano

department, reports business as quite satisfac-

tory and that it has been keeping up in spite

of the hot weather. Mr. Joiner says the demand
for dance records, in both the Victor and Bruns-

wick lines, is greater than it has ever before been

in July. Mr. Joiner says they arc preparing for

a very large talking machine business this Fall.

They have dropped one of the lines they have

been handling and have only four machines they

now represent: the Victor, Brunswick, Cheney

and Sonora. Mr. Joiner, accompanied by Mrs,

Joiner, will leave for a vacation on August 12,

which will be in the nature of an automobile trip

through New England. Mrs. Margaret Clark,

Mr. Joiner's assistant in the talking machine de-

partment, is just back from a two weeks' vaca-

tion spent in North Carolina,

Business Better in Coal Territory

All the various firms report that business is

sort of sectional. Thccoal mining section of the

State seems to be very much better than the

agricultural districts. The Philadelphia Show
Case Co. is one of trre local firms to find this

condition. Manager I. H. Burkart states that

there arc no complaints coming from any of
the sections as to the business dullness, but the
coal mining sections have been very satisfac-

tory.

The Philadelphia Show Case Co. has given up
its Pittsburgh office and warehouse in order that
it may be able to conserve all its energy at one
point—Philadelphia. Mr. Burkart says: "We
have already had demonstrated to us that this is

a very profitable move. We find that we can
ship from here just as well as we can from
Pittsburgh and give the dealers just as good
service and this is one of the most important

things to them to-day." This company is the

distributor here for the Vocalion machine and

records and the Melodee rolls. A number of new
accounts have recently been opened, one being

that of P. Casper, in Wilmington. Mr. Burkart

left last Saturday on his vacation, to be gone two
weeks or more.

T. W. Barnhill Off to Pacific Coast

T. W. Barnhill, president of the Penn Phono-
graph Co., Victor wholesaler of this city, is on

his way to the Pacific Coast. Mr. Barnhill, ac-

companied by Mrs. Barnhill and daughter, left

last Thursday for the Pacific Coast via the at-

tractive scenic route of the Canadian Rockies.

A little over a year ago Mr. and Mrs. Barnhill

visited the Coast, but took the Southern route

and spent some time at Los Angeles. Leaving

Philadelphia, they traveled by rait to Buffalo

and made the Great Lakes trip to Duluth on one

of the palatial lake steamers. From Duluth the

itinerary included St. Paul, Lake Louise, the

Canadian Rockies, Vancouver, Seattle and Port-

land. On the return trip Mr. Barnhill plans to

spend some time at both the Glacier National

Park and Yellowstone Park, and also slop at

Denver. Mr. Barnhill expects to be gone for

about five weeks, and as part of his traveling

equipment will have with him enough order

blanks to take care of the demands for the well-

known Pcnn-Victor miniature dog, of which the

Penn Phonograph Co. is the producer.

Demand for Portable Exceeds Expcctationi

The Cirola Distributing Co., Inc., distributor

of the Cirola phonograph of this city, reports

that the demand for this portable talking ma-

chine has passed all expectations. Many of the

leading talking machine houses in the territory

which they cover have taken on the Cirola line

with very satisfactory results. Many plans arc

under way which will further increase the popu-

larity of the Cirola in Philadelphia and the sur-

rounding territory.

New Sonora Accounts

The Sonora Co. has been doing a very good

business in July, considering general business

and weather conditions. During the month

three new accounts were placed to its already

long list, one of the firms being the Millard

Music Store, of Wildwood, located at 201 West

Eighth street. W. C. Fuhri, sales manager of the

record department of the Sonora, was here the

past week. F. H. Owens, the sales manager of

the Sonora, left at the end of the past week on

his vacation, most of which will be spent at

Wildwood fishing.

Pleased Over Healthy Condition of Business

The Penn Phonograph Co. reports that its

business has been keeping up in fairly good

shape. The officials believe that they have rea-

son to feel elated in the fact that thus far all of

(Continued on page 94)

Stop Marking Time!
IT'S useless to keep your feet moving unless you get

somewhere. And to-day it is only by keeping your

sales feet in action that you make sales.

For August, see how many Victor Portables you can

sell. It gives the world's greatest collection of music to

every outdoor party.

Buehn Victor Service will help you to do a good

August business.

The Louis Buehn Company
Philadelphia
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An Active Emerson Campaign

The Emerson Philadelphia Co. has had quite

, satisi tctory luly \ I
.
Kmerson and W. J.

Stevens spent the better pari of July In Phila-

delphia assisting Harry Fox in the marketing

of the Emerson machine, and as a result tins

Concern now has a very substantial representa-

tion in this territory. Mr. Fox states that he

was recently in New York going over the con-

ditions at the Emerson Co. headquarters, mak-

ing plans for the Fall business and considering

the various methods that arc to he employed for

the marketing of the Emerson product this

Fall. Mr. Fox said that the Emerson officials

all feel that the indications point to a very good

Fall business.

One of the things that the Emerson Phila-

delphia Co. recently did was to place several of

the besl styles of the Emerson machines on a

truck, which was accompanied in a touring cat

by Messrs. Fo\-. Emerson and Stevens, The

trio made a tour of every section within tin

territory of the Philadelphia Co. Upon their

return Mr. Fox expects to tackle the Pittsburgh

.territory in a similar way.

An incident of a competitive sale that the

Emerson Co. recently had has elated Mr. Fox.

Weymann Reports Progress

W. Weymann, of II . A. Wey

c Style No. 100 Victrolas,

shipped out to all our

omc very large advance o

very good care of all our dealers' requirements.

We have secured the exclusive wholesale agency

for the Motrola for eastern Pennsylvania, south-

New Jersey and Delaware. This machine

attachment has hitherto been sold for $30, but

the Weymanns' retail price will be $19.50. It

, in I.,' operated on both alternating and direct

current." The Weymanns are considerably en-

larging their wholesale Victor record depart-

ment mi the second tloor fronl of their build-

ing. The alterations arc about completed.

Vacations at Blake & Burkart's

Herbert E. Blake, of the firm of Blake &

Purkart. is at present spending his vacation at

Sodas Point, N. Y.. with his family. The busi-

ii CSS of the firm has been fair during the month.

R. T, Rich, of the sales force, has just returned

from a two weeks' vacation, which he spent at

May's Landing. N. J., with his family.

Some Columbia Happenings

\l the offices of the Columbia Co. business is

reported as fair, with considerable improvement

durins (he end of the month. Manager Cummin

Jobbers' Profits and Salesmen's

Commission Now Go to the Dealer

This Company have decided to sell their entire output

of the Franklin Phonograph direct to dealers, reducing

the cost considerably by ordering direct from our

factory.

The style illustrated shows our

Revolving door model. By merely

touching the knob the record

cabinet revolves, showing eight

specially constructed Albums.

The Cabinet is constructed of

five-ply genuine figured Mahog-

any, all metal parts gold plated,

plush turn table.

The Franklin line of phonographs

is supreme in tone, cabinet work,

case architecture and structural

design. Franklin Phonographs

occupy a distinctive position

among high quality phonographs.

Order a sample of this model,

seller you ever had.

You will find it the best

Our prices are reduced. Our terms most liberal.

FRANKLIN PHONOGRAPH COMPANY
INCORPORATED

1711-13-15-17 North Tenth Street

Philadelphia
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cily, will entertain all the Gimbel talking ma-
chine family on Saturday, August 6.

spent considerable time during the month among
up-State dealers going over a Fall campaign

with them. A. A. Piatt, of the sales force, was
married during the month to a young lady in

Norristown, the wedding being attended by

Manager Cummin and Assistant Manager £. A.

Manning. C. K. Woodbridge, general sales

manager of the Dictaphone, was one of the

visitors during the month. On the third Satur-

day of the month an important sales meeting

was held in the Model Shop, which was attended

by all the salesmen of the district.

The Retail Ledger, of this city, quite an im-

portant publication for business men, paid quite

a compliment to the Columbia Co.'s Model Shop

by reproducing a fine picture of the shop, which

was accompanied by a write-up of more than a

third of a page in length, which came to the

Columbia Co. unsought.

During the month the Columbia Co. opened a

new dealer in Vent nor, N. J., on Ventnor ave-

nue, and it will be an exclusive Columbia shop.

They also stocked the Thomas Music Shop in

Scranton, Pa.

There was a special day at the Notc-the-Note

Club, the girls" club of the Columbia Co., at

Mantua, N. J„ about fourteen miles from Phila-

delphia, on Saturday last. This club has been

affording much pleasure to the girls of the

Columbia Co., who spend their vacations there,

as well as their week-ends.

Thomas J. Cunningham, of the talking ma-

chine department of Strawbridgc & Clothier, has

just returned from a pleasant vacation spent at

the seashore.

Entertain Gimbel Forces

Manager Wuertle, of the talking machine de-

partment of Gimbel Bros., who has a bungalow

at a South Jersey lake, fourteen miles from the

SENDING CUSTOMERS STATEMENTS

The Advisability of Sending Monthly Statements

to Customers Such as Are Sent by Manufac-

turers to Their Dealers Discussed

There has been considerable argument pro and

con during the last ten years regarding the

advisability of sending monthly customers' state-

ments such as are used by manufacturers and

merchants in their dealings with each other.

Between business concerns there is no question

regarding the fitness of statements, but between

a business concern and the consumer public it

is possible that the form of presentation can be

altered from strictly commercial aspects to those

of a more diplomatic nature, However, in dis-

cussing this subject, a noted authority on mod-

ern accounting and bookkeeping recently pointed

out twelve advantages in sending customers

statements. These advantages arc:

1. Customers want them.

2. Increase collections.

3. Advertising medium.

4. Create complete mailing list.

5. Statements bring in money, money increases

available capital. Available capital cuts down

the interest charge at the bank, increases buying

power of the store, permits of taking more dis-

count on merchandise bought. Discounts taken

means more money made and increases credit

with the wholesale house when it is needed.

6. Check against posting to the wrong account.

7. By the proper use of statements as an ad-

vertising medium they can be made to reach the

customer along the same lines as the catalog

of the mail-order house.

8. Statements sent to customers pave the way

for a settlement of the account either by cash

or note.

9. Statements bring customers into the store;

coming to the store increases buying on the part

of the customer.

10. Statements tend to decrease long-time

credits to customers.

11. Statements permit customers to recheck

their accounts.

12. Statements permit store to guard against

too large a credit to any customer.

Caruso's death has increased the

records in Philadelphia territory.

!,ale of his

Greater Sales Greater Prestige

The buying public more and more is demanding greater

value for each dollar it spends.

The dealer selling VICTOR products has a decided selling

^Our^wholesaling facilities are unsurpassed. Weymann
Service insures the dealer best results.

VICTOR PRODUCTS

Musical
Merchandise

Q. R. S.
Player Rolls

H. A. WEYMANN & SON, Inc.
PHILADELPHIA

1108 CHESTNUT STREET

"The Best in Everything Musical Since 1864

Write for catalogue and special stock list

KEEP COOL
BUT—

KEEP GOING
AFTER

BUSINESS
WITH

Records
AND YOU
WILL GET IT

SONORA
COMPANY OF

PHILADELPHIA
1214 Arcb;St., Philadelphia

WHO MAKES FOREIGN TRADE?

Individuals, Not Nations, Are the Great Factors

in the Development of Our Foreign Business,

Declares Dudley Bartlett, Export Authority

"Now is the time to go after foreign trade,"

declares Dudley Bartlett, chief of the Foreign

Trade Bureau of the Philadelphia Commercial

Museum.
"When it is stated that a certain nation is on

the verge of bankruptcy, and when such a state-

ment is supported by statistics," says this au-

thority in an article in Forbes Magazine (N. Y.),

"the natural inclination is to assume that busi-

ness with such a nation is out of the question.

But business is not done with a government. It

is transacted between individuals.

"Everywhere in the world to-day there are

some individuals who have been thrifty, or far-

sighted or lucky—call it what you will. In the

midst of general depression, depreciated cur-

rency, burdensome taxes, labor riots, inefficient

(Continued on page 96)
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government and near-stagnation, ilicy arc able

somehow lo meet their obligations, to buy and

to find customers who can lake their Roods at

a profit. They arc doing business.

"The return to normal is not accomplished by

concerted action at :i given time, or even within

n specified period. It is the game process essen-

tially in foreign and domestic trade. A manu-
facturer in De* Moines, say, has something

which is wanted very urgently in Switzerland.

PreiuroBbly the need has existed for some time.

Men cognizant of that need have put their

minds to work on the problem of supplying it'

They make a proposition to the manufacturer

which he rejects. Dut lie suggests other terms,

Negotiation continues until mutually acceptable

agreement is reached.

"Later, when thousands of merchants arc do-

ing this, the world wakes up to the fact that

business is going on again. It becomes possible

to prepare charts to show the trend back to

normal. Hut the great bulk of the work that

leads to Ibis condition is Individual, Govern-

ment backing in the form of subsidies of one

kind or another may encourage individual firm?

to open negotiations. It may accelerate the

movement after it is started. Hut even with

such assistance the business man will speedily

realize that the resumption of trade— foreign or

domestic—after a break is an individual prob-

lem. Governmental help will be a limitation to

his ingenuity; it will he given only under stipu-

lations that, looncr or later, he will find burden-

some."

SOME PERTINENT CONCLUSIONS

A Writer Points to the Success of Chain Stores

and Asks Why Independent Retailers Cannot

Study More Closely the Basis of Their Success

AND SELL RECORDS AND SELL

Every now and then

In the talking machine li

the success which is bci

chain stores throughout t

independent retailers the:

nightmare, a bugaboo of i

retail merchant

xtols to the sky

Mr. Dealer—We can supply
you with records by the

World's Most Famous Artists
Alio

Latest Monthly Issues
at attractive prices.

Keen Talking Machine Supply Co.

49 N. 10th ST., PHILADELPHIA. PA.

which operate tory. Why does it have to be a chain store that

ry. To many makes these improvements? Why cannot more
stores are a independent retailers use the same methods to

lold their own?"
Ed ich cut into the

} the

and de-

profits

INCORPORATED

The Consolidated Music Stores, Inc., Wil-
mington, Del., was recently granted a charier in

thai Slate for the manufacture of talking ma-
chines, etc., with a capital of $6,000,000.

The present business depression is like the

morning after the night before, but with proper

care it will improve.

"As explained by the general manager of one

of these organizations, ike reason for their suc-

cess is so simple as to appear almost self-evident.

There is nothing secret or mysterious about it

—

just plain common sense applied to merchan-
dising.

"The store must be attractive and distinctive,

therefore fresh paint is applied and the windows
arc thoroughly cleaned. A small, well-assorted

heterogeneous collection of shelf loungers and
Stickers. Fewer sizes arc carried and nothing is

allowed to be placed in a comer and forgotten.

Every article is made to earn its living, or else

Cast out. No credits arc entered and no de-

liveries made, thus reducing materially another
important item of overhead in the small store,

and every care is taken to keep the window dis-

plays fresh and attractive.

"It is by the application of these principles

that organizations have increased business from
practically nothing to chains extending over
many States. The foundation is sound and the

success of the undertaking is a matter of Ins-

ENTERS TALKING MACHINE BUSINESS

NORWICH; Conn,, August 2.—Max Hanover, a

New York business man, recently associated

himself wilh Abraham Curland, of the Talking
Machine Shop, of this city, for the purpose of

enlarging the business. The officers of the con-

cern arc: Max Hanover, president; Abraham
Curland, vice-president and treasurer; A. W.
Curland, secretary, and Alexander H. Manes,
auditor. A complete line of talking machines
.and records is carried.

SELLS EXPENSIVE MODELS

A. Williard, manager of the warerooms of

Mathushck & Son, Plainficld, N. J., has been
receiving congratulations on the sale of a num-
ber of expensive feature models during the past

few weeks. One notable sale was a Queen Anne,
electric, Victrola—a cash sale.

The Robertson Music Store, 1306 G street,

Washington, D. C, has taken the agency for the
Brunswick phonographs and records.

PLAY BALL!
la the cry in every city, town and village alt over the land today

TIib baseball season affords ",r" Victor dealer an .mj.iiM unity to matte nn exceptional window dlapl

We Will Specially Decorate 25 Penn-Victor Dogs
uf your ordel uml Cflll your munc in <hr- pedeStol ill DO OJtlrn COII, OD 1111 order of fti

nii>i>i7 'it ront rir-rtroijiuw for olronlar or nenspaptr mi • "i ihIhk ii requested, credit!
Twelve Son "111 he decorated !< blao uniforms and twelve i

Ipnlnlcd mi) mid on* nil] he decorated to represent the 1>1

XllB dealer can then amuiuc u baseball diamond In III* w tntlotv and QIC it yuoill) mi
I regularly painted

CL, Victor]
(Hall Size)

r denier, don't nilhs ttita

nil vert I or yourself and
r Talking Mnclilncit and

Order from your Victor distribu-

tor or from us, and wo will

chnrgo through your preferred
distributor If so requested.

Window Display of the Krnns-SmHh Piano Co., Baltimore, Md. They ga;

Penn Phonograph Co., Inc.,

five thousand Ptm-Victor dogs.

Victor Distributors
Wholesale Only 913 Arch Street, Philadelphia, Pa.
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IMICO INDIA RUBY MICA DIAPHRAGMS
INTERNATIONAL MICA COMPANY Philadelphia, pa.

YOKOHAMA, JAPAN

HCISCO, CAL.

Write for "IMICO" repretentation in your territory—domettic or foreign. Special facilitiet for Export

"IMICO" and "SERVICE" are SYNONYMOUS

THE AID OF HOOVER SOUGHT IN FIGHT ON EXCISE TAXES F. C. BEATTIE'S IMPORTANT POST

Representatives of Music Industries Chamber of Commerce and Other Trade Organizations CaU Succeeds A. H. Curry as General Manager of the

Attention of Secretary of Commerce to Bad Effects of Such Taxation Texas-Oklahoma Phonograph Co., Dallas. Tex.

The bad effects of the discriminatory excise

taxes on about thirty industries were called di-

rectly to the attention of Secretary of Com-

merce Hoover on Thursday, July 28, by rep-

resentatives of ten or twelve of the leading

national trade associations of the industries

affected. The Music Industries Chamber of

Commerce was represented by H. L, Willson,

vice-president, Columbia Grapfiophone Co., and

a member of'the Chamber's legal committee, and

by Alfred L. Smith, general manager, and

George W. Pound, general counsel of the

Chamber.
The support and advice of Mr. Hoover in the

elimination of the discriminatory excise taxes

were requested on the grounds that these taxes

were not only unfair to a large portion of Amer-

ican industries, but would actually constitute a

menace to the normal revival of business in

those lines. It was further pointed out that

these industries represented a tremendous

amount of invested capital. Figures were pre-

sented showing the great numbers of workers

and their families dependent upon these indus-

tries. The type of businesses particularly af-

fected by excise taxes arc those whose pros-

perity, to a large degree, determines the business

activity and prosperity of the country, as dis-

tinguished from those businesses which provide

the barest necessities of food and clothing.

It was the firm opinion of the representatives

of industries at the conference that the excess

profits and higher individual income taxes should

be eliminated; that the war-time excise taxes

should be abolished and that the additional

revenue needed should be made up by a sales

tax of uniform character applying to all busi-

ness, A uniform tax on the sale of goods, wares

and merchandise received particular attention.

Among the organizations represented were: The

Music Industries Chamber of Commerce, Na-

tional Retail Dry Goods Association, National

Association of Manufacturers, National Asso-

ciation of Motion Picture Industries, National

Automobile Chamber of Commerce, National

Jewelers' Board of Trade, National Association

of Chewing Gum Manufacturers, Motor and Ac-

cessory Manufacturers' Association, National

Association of Retail Clothiers, Cocoa and

Chocolate Manufacturers' Association.

Dallas, Tex., August 6.—F. C. Bcattie, assistant

general manager of the Texas-Oklahoma Phono-

graph Co., distributor of the New Edison phono-

graph, has been appointed general manager of

that concern, succeeding A. H. Curry, the pres-

ent general manager of the Texas-Oklahoma

Phonograph Co., who on August 1 became vice-

president, in charge of phonograph merchandis-

ing, of Thomas A. Edison, Inc., Orange, N. J.

Mr. Bcatlic's connection with the Texas-Okla-

homa Phonograph Co. dates from its establish-

ment at Dallas in 1915. For the past three years

he has served in the capacity of assistant gen-

eral manager. Mr. Bcattie is a native Dallasitc.

He is a member of the Dallas Credit Men's As-

sociation and of the Dallas Athletic Club. He is

a popular and accomplished man.

CR1T0NA RECORDS AT FIFrY CENTS

Criterion Records, Inc.. Announces New Selling

Plan—Library Is Now Complete

Criterion Records, Inc., New York, announced

recently that plans had been completed whereby

Critona records would be ready for delivery to

the trade at a list price of 50 cents retail. The

company has been very busy the past few

months rounding out its catalog, and is now

ready to offer the dealers a complete list of

records, including operatic and classical num-

bers, standards, semi-popular and the latest song

and dance hits.

Arthur H. Cushman, vice-president and sales

manager of the company, in a chat with The

World, stated that Criterion Records, Inc., had

adopted a definite policy whereby its entire

library would retail at 50 cents and that new

supplements would be issued monthly. Mr.

Cushman stated that dealer accounts had already

been established throughout the country and

that judging from all indications there is a tre-

mendous demand for a 50-cent record, provided

that the record gives service and satisfaction to

the trade and public.

George W. Beadle, president of the company,

is devoting a considerable portion of his Kmc

to the technical and executive divisions of the

business, and his many years' experience in the

trade will enable him to give the Critona clien-

tele invaluable service and co-operation.

A SUGGESTION FROM CHICAGO

Never show your intellectual superiority when

you arc negotiating, says a writer in the Chicago

Tribune. Clever people sometimes make the

mistake to make no mistake. A touch of stam-

mering, a certain awkwardness of manners, may

prove to be useful.

BLACKMAN WAREROOMS ADMIRED

New Home of Victor Wholesaler Visited by

Jobbers and Dealers—Interior Equipment Per-

fect in Every Detail and Much Admired

Victor dealers and distributors who have vis-

ited the new warcrooms of the Blackmail Talk-

ing Machine Co., Victor wholesaler at 28 West
Twenty-third street. New York, have commented

enthusiastically upon the attractive appearance

of the equipment. Many of the dealers have

expressed the opinion that the new Blackman

home is one of the finest wholesale establish-

ments in the country, and Mr. Blackman and his

associates have received congratulations from

members of the trade throughout the country.

The Blackman Talking Machine Co., however,

gives a goodly portion of the credit for the per-

fection of its interior equipment to Jaff Bros.,

New York, designers and makers of showroom

and store fixtures, who collaborated with the

company and carefully carried out every detail

of the plans. M. Goldstonc, sales representative

for Jaff Bros., worked in close co-operation with

C. L. Johnston, secretary of the Blackman Talk-

ing Machine Co., in laying out the new ware-

rooms, and the satisfactory result of their com-

bined efforts is self-apparent.

Size: liy* x ll'/S * 6

Weight 16 lbs.

"TakeYour CirolaMusicWithYou"

LIGHTEST, SMALLEST, MOST COMPACT, REAL STANDUP

BIG TONE PORTABLE MADE.

We are now also sole distributors in this territory for a crackerjaek

r-mrd "THE PARAMOUNT," which is working well with the

CIROLA, likewise the CIROLA NEEDLES AND COVERS.

Write for Proposition.

CIROLA DISTRIBUTING CO., inc.

Distributors of the

CIROLA PHONOGRAPH

PROMPT
DELIVERIES

204 Colonial Trust Bldg.

Phone Spruce 6337

PHILADELPHIA, PA.

U. S. A.
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The Besl Oil For Any Talking Machine
In refining, Nyoil is given the same care our

famous a.i' I: oil receive*. All Jumi md impuri
lie* are removed, leaving It

Colorleii, Odorlen and Stainleu.
Housekeeper! i*v ihey would not be without

Nyoil because it I* besl lor phonograph) and lew-
Ing machines—for polishing furniture and wood-
work and la odorless and will not stain. Il ia free
from acid and will nol gum. chill or become
rancid. Sportsmen find It best for fum becaute it

NYOIL is put up In Ul„ 3'i-o.. and B-ex. Bottle*
and in Quart and Gallon Cans.

For Sale by all Talkini Machine Suppliea Dealers

WILLIAM F. NVE, New Bedford, Mass.. U.S.A.

SELF-SERVICE NEEDLE MACHINE

Modern Merchandising Medium Being Used in

the Soles and Exploitation of the Brilliantone

Steel Needle—Will Increase Sales

The Brill inn tone Steel Needle Co., of New
York Cily, is a firm believer in the proper pres-

entation of niercliandirte, Tlic various counter

display eases which it lias distributed in the

past for Brilliantone ftlrcl needles have always

been very at tractive and have proven their

worth in the silent salesmanship which Ihey

perform.

The latest development in tin- merchandis-

ing of Brilliantone needles is to be found in the

new BUtOmitie nccdlc-sclting machine which the

Brilliantone Steel Needle Co. is now trying nut

iu three large retail establishments in New
York City. This self-service needle machine

is attractive iu appearance ami is of the coin-

slot variety. It contains four grades of needles

and the depositing of a coin deliver! to Ihc pur-

chaser a package of the exact tone he requires.

The possibilities of this machine arc unlimited.

It does nol seem too optimistic to say that in the

future it may he possible for the talking ma-

chine owner to pick up a package of needles

for his evening's entertainment at any subway
siation on his way home.

GEO. SEIFFERT WITH MODERNOLA CO.

To Represent This Company in Eastern Terri-

tory With Offices in New York City

George SeifTert, who was formerly connected

with the Eastern 1'honograph Corp., Eastern

distributors of the Modcrnola line, has an-

nounced lhat he has severed bis connections

with that corporation, which has decided to wind

up il-. affairs.

The Modcrnola Co., of Johnstown, Pa., has

requested Mr. SeifTert to represent it in the East-

ern territory. He has opened temporary offices

at 25 West Twenty-third street for the purpose

of giving Modemola dealers such service as they

may require. Mr. SeifTert states that work on

the new Modemola factory is progressing rapidly

and it is expected to have the new product ready

Tor the market by the end of September or early

in October.

SCHOOL BOARD SELECTS SONORA

Committee in Ohio City Unanimously Chooses
Sonora for School—Unique Demonstration

Lorain, O., August 5.—A Sonora phonograph was

sold recently to the school board of this city,

after being chosen by a committee of seventeen

people appointed for Ihc purpose of investigating

Ihc merits of the best-known makes of talking

machines. The Sonora was represented by the

Kirkland-Boml Co,, of this city, of which V. W.
Bond is president and H. B. Kirkland secretary

and treasurer.

This live-wire Sonora dealer was keenly in-

terested in the outcome of ihc competition, and
incidentally Ihc demonstration was conducted on
a basis which was unique. The names of the

various talking machines were placed in a hat

and each one was demonstrated in the order
drawn. The Sonora was the last one to be
played, and when the superintendent of schools
announced the adjournment of the committee to

make its decision he was informed by the spokes-
man that there was no need for an adjournment,
as the committee had already decided on the

Sonora.

HOT NIOHTS BOOM RECORD SALES

Talking Machines Seem to Coax Passers-by
From Sidewalk to the Store

"This is real phonograph weather," said the

proprietor of a talking machine shop on upper
Broadway to a paragraph writer on the New
York Sun, as he placed a record on the machine
by the open front door. "On warm nights like

this I really do more business than any other
time of the year. As soon as I put a record on
the machine a crowd gathers outside the door to

'hear the music. Generally after the record is

finished one or two people come in and pur-

chase one of them. Iu warm weather like this

we can open the front door and really bring
the music to persons who never would think

of coming in here to hear it. In the Wintertime
a person never hears a record unless he or she
makes it a point to walk into the store and sit

in one of our booths. In Summer we play
records to hundreds of passers-by every night."

The talking machine store of C. B. Crawford
iu Pascagoula, Miss., was destroyed by the fire

which visited that town recently and in which
seventy buildings were gutted.

The
Value of

Prestige

mm
it

]HE prestige of an in-

stitution is one of its

strongest assets. It is

guarded preciously by old institu-

tions and sought by new ones.

The talking machine dealer who
sells Victor merchandise sells

goods with prestige. Therefore

Victor products build prestige

for his institution.

That is why Victor dealers are

the reputable dealers of their

respective communities.

CURTIS N. ANDREWS
Victor Wholesaler

BUFFALO, NEW YORK
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TRADE CONDITIONS STEADILY IMPROVE IN LOS ANGELES
Volume of Business Better Than a Year Ago—New Vocalion Jobber—Canadians to Locate in Los
Angeles—Brunswick Manager a Visitor—Sonora Prices Interest—New Stores—Columbia Expansion

f Los Angeles, Cm.., August 6.—The month of July

just past proved an excellent one as compared

Sales of machines in many departments were

exceptionally jgood, while the improved stocks of

records enabled salespeople in those depart-

ments lo supply customers' requirements and

then sell additional numbers. Vacations arc, of

course, the order of the day, but so arranged

that departments arc not left short-handed, and

those in charge have been able to take care of

the brisk business. Throughout July and Au-

gust practically all departments have closed and

are closing on Saturdays at 1 p. m.

New Distributor for Vocalion

The Western Jabbing & Trading Co. has

secured the jobbing rights of Vocalion phono-

graphs and Vocalion records in southern Cali-

fornia. E. R. Darvill, who was with the Aeolian

Co. for some time, has been appointed manager

of the new Vocalion department. Mr. Darvill

anticipates a large increase in sales of records

particularly, due to the fact that the new Voca-

lion policy allows dealers to handle Vocalion

records with or without Vocalion phonographs,

thus enabling some who arc specializing on other

makes of phonographs to add Vocalion records.

Unit Construction Vice-president Here

Harry A. Beach, vice-president of the Unit

Construction Co., spent a week in Los Angeles

last mouth arranging for some complete installa-

tions of his company's equipment in talking

machine departments. Mr. Beach was, of course,

well known as the manager of travelers for the

Victor Talking Machine Co., which important

position he so ably directed for a number of

years until he resigned for his present position.

Famous Canadian Jobber Here

J. A. Sabine, of Toronto. Canada, has arrived

in Los Angeles and intends to make southern

California his home in the future. Mr. Sabine

is one of the best-known phonograph men in the

Dominion of Canada. He was for a number of

years senior partner of the Music Supply Co.,

distributor of Columbia products in Eastern

Canada, and was directly responsible for a great

deal of the popularity of Columbia products

in Canada through his indefatigable enthusiasm,

hard work and good management of the largest

phonograph distributing house north of the line.

Originally from England, Mr. Sabine has

in Cai ada ma

i

he Ed by

U. L. Tamplin, a business associate and old-time

friend, who has for some lime been successfully

engaged in the phonograph business in Wind-
sor, Canada. It is understood that Messrs. Sa-

bine and Tamplin will open a chain of Columbia
Grafonola stores in California in the near future.

Brunswick Sales Manager Visits Los Angeles

A. J. Kendrick, general sales manager of the

phonograph division of the lirunswick-Balke-

Collender Co., visited Los Angeles early last

mouth and was well pleased with conditions in

the Southland. Mr. Kendrick was entertained

at an informal luncheon by Rudy Wiedoeft, the

famous saxophone player and leader of the well-

known jazz orchestra, the Californians.

Sonora Phonograph Reductions

The reductions in price of some models of the

Sonora have not yet been announced in Los

Angeles. It is reported that such announcement

will take the form of advertising of the new

prices in the ordinary way, and will not be seized

upon as an opportunity for sensational compari-

sons with former prices; it has long been recog-

nized that such comparisons are very odious to

customers who are paying on contract at the old

price, and, in addition, that advertising of per-

manent reductions calculated to attract attention

succeeds only in unsettling the minds of prospec-

tive purchasers, who immediately anticipate fur-

ther reductions in the near future and put off

buying as a result.

Hollywood Dealer Sells Out

C. H. Yates, Edison dealer in Hollywood, has

sold out his business to the Hollywood Music

Co. Mr. Yates, who is agent for the Motrola,

will devote his efforts to wholesale business.

Colyear's Good Victor Sales

W W. Burdsall, manager of the Victrola de-

partment of Colyear's Furniture Co,, is well

pleased with the business in his new department.

Mr.- Burdsall was formerly in the talking ma-

chine department of Byron Mauzy, San Fran-

cisco, and previous to that was assistant man-

ager of the Victrola department of Strong Bros.,

Albuquerque.

Miss May Peters, who superintends the rec-

ord department in Colyear's, is well known in

Chicago, where she was a member of the Vic-

trola department of Lyon & Healy.

New Glendale Music Store

The Kenny Music Shop is the name of the

new music store in Glendale. Mr. Kenny
-

Albums That Are Made Right

We are now ready .0 give the dealers excellent «j«ta -He delivery of ou,

new line of record albums (patented).

FOUR NEW MODELS-A11 leader, in their field

Our factory is well worth your iaspec-

lion, for ,1 i» up-to-date ,n every detad.

BrmTON BOOK CO.US 1 CHICAGO, ILL.

501-509 Plymouth Court ^^^^^

START SH1MANDY SHIMMY-

ING IN YOUR WINDOW AND
YOU'LL WAKE UP THE

WHOLE BLOCK
Great Window Display. A Baainttt

getter and a help to tell recordt

lion of the Qu«
of Wakylu and 1

performs ihc
manner—Shir,

Shimmy Dancer i» » "t"^^'
,,l Hie LILid Slun.myil.- TnW

'
i phonos tnr

Sbimandy ha» a claiuy »illt dreti. a feathered

hal and .cta,li lu. Su. We al-c make KaKlLme

Hailus. Jl SO; li.uirm D.uLiti, »1.7S: ComhmaUtm
llaslu) and Boxeri, 12.00.

Wholesale and Export Diicounl in lot than J

,1,.;. lot* of one kind or siortcd. > J3 1/1%.

In 3 dor, tol» or more, of one kind or aworted.

the discount il 40%.

National Company
Cambridge Sta. 39, Boston, Mai!.

been connected with the wholesale department

of the Columbia Co. for a number of years, his

last position being with the Omaha Columbia

sales force. The Kcnuy Music Shop will handle

the Columbia line exclusively.

Columbia Shows Increase in Sales

William F. Stidham, manager of the Los An-

geles branch of the Columbia Co., reports an

increase in sales for the month of July over those

for June. This is the third month in succession

showing an increase over the previous month;

May, which was 40 per cent ahead of April, also

showed an increase of 50 per cent over May,

1920; June sales exceeded those for May.

Window Display Elks Week

The Piatt Music Co. took advantage of Elks

Convention Week in Los Angeles to make a very

attractive window display. A huge elk's head,

which took two men to carry, formed the cen-

tral figure in the window.

SEND "TALKERS" TO THE FAR EAST

Two Trenton Shops Make Distant Deliveries,

One to Tokio and the Other to India

Trenton. N. J..
August. S.-The G. A. Barlow',

Son Co.. of this city, recently shipped a Cheney

phonograph lo Tokio. Japan. The instrument

was purchased by a Japanese who is a student

at Princeton University, and whose parents arc

wealthy. The machine was shipped to faraway

Japan with a number of the latest records, in-

eluding jazz selections. The young student also

purchased a Victrola for his room at the uni-

versity.
.

Elmer Fourall, of the Fouralt Music Shop,

sold a Victrola to the Board of Foreign Mis-

sions and it was sent to India, where it will be

placed in the home ol a missionary.
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Canada

OLuslralia

Panama

Peru «

Chile

Hawaii

Garland

RoOa Scotia

Porto Rico

Jan Domingo

argentine

Belgium

Shaded Jtates show

location of

lboo Unico Installations

Unico Service is producing results Today for

progressive musical instrument merchants in

925 cities

45 states

12 foreign countries

The Unico System will Solve Your Sales problem
ECONOMICALLY—Expeditiously—Efficiently

Economically because complete Unico Departments can be installed from $500.00 upwards.
Unico Equipment, though high in quality, is moderate in price.

Expeditiously because Unico Departments, no matter how large or how small, are shipped
promptly on receipt of order. Delivery is expedited by our Traffic Depart-
'ment and installation completed by our Service Department immediately on
arrival of shipment at your store.

Efficiently because whether your requirement is for a $500.00 department or a $50,000
installation, the skill and experience which have created over 1800 successful
departments guarantee you similar results.

Unico Service Functions Regardless of Distance or Size of Your Require-
ments.

UNIT CONSTRUCTION COMPANY
NEW YORK
299 Madison Ave.
Corner -41st Si.

Rayburn Clark Smith, President
58th Street and Cray* Avenue

PHILADELPHIA

CHICAGO
30 N. Michigan

Boulevard
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Dealers throughout the country are realizing the Sales Com-

pelling Force of Unico Equipment in overcoming inactive

trade conditions.

A recent canvass of 3000 Dealers in 438 Cities shows Unico-

Equipped Dealers enjoying active business.

Let us put this valuable Service to work for YOU. You can secure

IMMEDIATELY—and at moderate cost—the benefits of the Unico

System.

UNIT CONSTRUCTION COMPANY
NEW YORK ^£?3£&2r 30™S
299 Madison Ave. PHILADELPHIA Boulevard

Corner -list Si.
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EUROPE'S BIGGEST DANCE

MON
HOMMEJ

AMERICA'S BIGGEST DANCE HIT
Suntf bu MISS FANNY BRICE in

ZIEGFELD FOLLIES/ 1-9-2-!

'Ask to hear it" you cant go wrong A'Tune'You Cant Forget
& <&> with any Feist song &

CONSIDERABLE ACTIVITY EVIDENT IN ST. LOUIS TRADE
Talking Machine Sales Have Supported Music Business Generally for Some Months—Giving the

Public What It Wants—Ditzell Announces New Terms—Some Recent Trade Developments

St. Louis, Mo., August 8.—The talking machine The better lass of motion picture theatres, she

business is suffering for til C Kins << music mer has discovc red, have been doing this, not by

cliandising in general. Mosl mcrclii nts say the giving what it is supposed to want, which was

talking machine l>usim-s> is bad. 1 they were formerly th

h good, but which is cla

not good enough i" make up i>>i tin badness of

it's thc'lesson we can learn from allthe piuno business, Thai is what < calers who "Now, wh

have both lino have been expecting >( the lalk- that?" she sks. "Simply this: When, selling

ing machines! When the piano but ncss began ds, give the public what it wants.

to drag the lalkniK machines were >< ways judge the public's desires by

stayed pretty strong, in lacl, until

undertook to make them supply cn Dugh pros* songs, who las a latent appreciation for better

perily for the whole establishment, They were music. You have the opportunity and the abil-

nol equal to that and they sagged. 1 lat in. they ity to deve

did less than was expected <>t then veloping it >

was expected of them was more thai could i ea iu make this resolve and try faith-

sonnbly be expected. When the In oks of the y it out during the month of An-

Summer's business arc balanced, how ver, ii will

be found thai the talking machines havt

quitted themselves well and have done a

deal toward keeping up the average in the >

branch of the business.

Give the Public What It Wants
Miss G. Golda Airy, head of tlx- servici

partment of the Koerber Drcnnoi \

distributor, has learned something from

movies and she is passing it along to the de

in a pamphlet, "Give the Public What It Wa

rapping records the

ile you arc getting

r. By using a little

a little judgment in

can really carry out

Red Seal records are

THE CABINET and ACCESSORIES COMPANY
Otto Goldsmith, President

145 East 34th St. New Yor{k City

We
Sole Metropolitan Distributors of

The CIROLA

Price Now, $35.00

Regular Trade Discount to Dealers

Writ* or Phone for Repretentative to call

or Mend for Catalogue

Gel All Your Accessories From One Source

W« ourf Id »t»<:k In (he
rihonograph line. Gel on our mailing
III Had c.rrr (he more h and

i

id thai tall*

Distributors of

(gilt fl-iig* UtttbltB
Mode from start to finish in U. S. A.

Extra Loud— Loud —Medium
Made at the

W. H. Bagsbaw Co. Factory
Lowell, Mas*

INSURE PERFECT REPRODUCTION

a different appeal, and with the class of people

it wdl appeal lo noted at the head of each

group. For the busy, bustling, business type of

person who just cannot keep still and is alert

for something new she prescribes pronounced

rhythm. For the quiet, reflective customer, the

doctor, the lawyer, the teacher and the house-

keeper, she recommends quiet tonal quality and

sentiment. For elderly people and middle-agi'd,

and those lo whom music means memories, she

suggests "Dream Faces" and "Swing Low, Sweet

Chariot." The fourth classification is the im-

aginative customer who likes to picture the scene

described.

Announces New Terms on Machines

Manager J. F. Ditzell, of the Famous & Barr

Co., has announced the following new terms on

talking machines: On purchases of $25, $5 down
and $4 a month; $35 to $50. $5 down and $5 a

month; $55 to $75, $6 down and $5 a month;

$80 to $100, $7 down and $6 a month; $110 to

$125, $8 down and $7 a month; $135 to $160,

$10 down and $8 a month; $165 to $200, $10 down
and $10 a month; $210 to $250, $15 down and $12

a month; $260 to $310, $20 down and $15 a

month; $315 to $350, $25 down and $15 a month;

$360 to $400, $30 down and $18 a month. Rec-

ords on contract arc not to exceed the initial

payment. It is understood that the terms of the

other dealers arc substantially the same.

Take on the Kimball Line

The Union House Furnishing Co., which had

its formal opening August 1 at 1124-32 Olive

street: will handle KimbalJ talking machines and
Okch records. The contract was secured by

C. R. Salmon, sales manager of the Artophoue

Corp., against vigorous competition. The open-

ing order was for more than 100 machines and

a complete stock of records. Mr. Moslcy will

be in charge of the talking machine department.

Records will be featured, Miss Jordan will have

charge of them.

Changes in Brunswick Staff

The following changes have been made in the

Brunswick organization: Charles F. Shaw, who
has been traveling in southern Illinois and west-

ern Kentucky, transferred to St. Louis; H. H.
Sheldon, who has been doing local work, takes

that territory; J. M. Dick temporarily goes to

northern Illinois; J. E. Hornberger, formerly

with the Cheney Co., with headquarters at Kan-
sas City, is to cover the South, working out of

Memphis and New Orleans.

New Victor Account
The Koerbcr-Brenner Co. reports a new Victor

account at Fulton, Mo.—that of Baker & Ashursl.

Mr. Baker has been in the book business in Ful-

ton for many years and Mr. Ashursl has handled

talking machines. The partnership extends only

to the Victor business. The department is in the

front of the store with two booths, record racks

and other appropriate fixtures.

Off on Their Vacations

H. R. Koerber, of the Koerbcr-Brenner Co.,

left with his family July 27 for a month's pleas-

ure trip to Honolulu. E. C. Rauth, secretary of

the same firm, is spending his vacation in Can-
ada, following a trip to the Pacific Coast. Mr.
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and Mrs. C. B. Gilbert, after attending the job-

bers' convention in Colorado Springs, spent some

time in the Colorado mountains. H. S. Grovcr,

who accompanied them, is visiting friends in

California.

Emphasizes Educational Possibilities

J. W. Strain, Victor dealer of Carrollton, III.,

is alive to the educational possibilities of his

territory. During the Summer school of the

teachers of his county Mr. Strain arranged for

a Victrola demonstration, which was given by

Miss Airy, of the Kocrber-Brenncr Co. Mr,

Strain expects to put on a thorough campaign

in the Fall among the rural schools of his terri-

tory.

Kieselhorst's Active Campaign

The Kieselhorst Piano Co., of St. Louis, has

engaged a force of canvassers and a Victrola

truck with which to make an active canvass of

the city in the sale of Victrolas.

Visit Columbia Dealers

Robert Porter, field sales manager of the Co-

lumbia Co., spent the last week of July in St.

Louis territory. He accompanied Brancli Man-

ager E. M. Morgan on a tour which included

several of the larger cities in this territory, such

as Paducah, Memphis, Little Rock. They found

dealers feeling much more cheerful and encour-

aged over the business outlook, due to improve-

ment in credit conditions, generally favorable

crop prospects, etc. Mr. Porter returned to

New York after his St. Louis visit.

Branch Manager E. M. Morgan is spending

the first half of August on a vacation trip in the

East, visiting various points of interest. His

itinerary includes a visit to the executives offices

of the company in the Gotham National Bank

Building, New York City.

Vacation season is on. Assistant Manager

Bryant just returned from a trip to his former

home in New York. Miss Cora M. Doutbitt,

cashier, has returned from a two weeks' visit

with relatives in southern Illinois. Chief Ser-

viceman Ernest Schucddig is enjoying his vaca-

tion on an automobile lour, on which he is ac-

companied by bis brother, wife and mother.

Dealer Service Supervisor R. N. Johnson is pass-

ing his vacation at his old borne in Nebraska.

A Change in Harrisburg, 111.

The business of the Hethcrington Music Co.,

in Harrisburg, III., has been taken over by

Messrs. Guntcr and Wilson, who are now con-

ducting it under the name of Gunter & Wilson

Music Co. They called recently at the St Louis

office and arc planning quite an aggressive Co-

lumbia selling campaign in their section.

New Post for Martin

Delbert Martin, formerly connected with the

Columbia St. Louis branch, and later with the

Meyer Piano Co., has accepted the position as

manager of the phonograph department of the

Woodward Hardware Co., Cairo, 111.

Miss Hazlett a Visitor

Miss Florence Hazlett, representative of the

educational department of the Columbia Co.,

slopped at the St. Louis office a day on her

way to and from the points she has been visit-

ing and giving demonstrations of educational

work that can be carried on by means of Co-

lumbia records. Among the points she recently

visited arc Springfield, Mo.; Cape Girardeau,

Mo.; Columbia, Mo., where she addressed

teachers' institutes and normal college classes.

Shattinger Has Sonora Line

The Shattinger Music Co.. of 1103 Olive street,

has been appointed retail dealer of the Sonora

line. Manager Boxlcy expects to sell his share

of these instruments.

Meinell Secures Sonora Agency

The Meinell Music Co., 4035 West Floris-

sant avenue, has taken on the Sonora line for

the North Side of St. Louis. Mr. Meinell, who

is new in the music busmcs

place in a very high-class

equipped to give first-class service.

Stix, Baer & Fuller, of this city, report scl

ing three Sonora grands at $37S in one da

This is certainly getting phonograph husinc:

for this season of the year.

The Sonora display room in the Arcade Bu.h

ing has been instrumental in selling quite a fe

period designs for the Sonora dealers of St.
Louis, This office has had an inquiry from a
party in this city who is expecting to move to
Germany and wants to purchase a Sonora ma-
chine and have it shipped to that country at the
time they intend to sail.

The C. D. Smith Drug Co reports that the
sales of Sonora Portables have been three times
greater than last year.

Some Personals
Miss J. Kramer, secretary of the Arlophonc

Corp., has returned from a vacation trip to

Chicago.

Mr. Cotter, of the Kimball Co., Chicago, was
in St. Louis the early part of August.
Miss Meliua Dean, of the wholesale Vocation

department of the Aeolian Co., has relumed
from a vacation trip.

R. W. Jackson, manager of the Brunswick Co.,

has returned from Michigan, where he left his

family for the balance of the Summer. He also

slopped in Chicago.

The Culp Bros. Piano Co., of Fort Smith, Ark.,

with branch stores in Hartshorn, Okla., and

Russellville, Ark., has taken on the Edison line

through the Silverstone Music Co.

Edward Cosgrovc, of the Famous & Barr Co.

talking machine department, has returned from

an enjoyable vacation at the Famous Si Barr Co.

farm on the Mcrrimac River and officiated aa

star pitcher of the baseball team.

Mrs. Frieda Bollman, of the Famous & Birr

talking machine department, has returned from

a vacation trip to Atlantic City and Asbury Park.

Department stores which close all day Satur-

days during the Summer arc advantaged by the

change of the Victor records' opening day from

Saturday to Friday.

Miss Laura Pickel, in charge of the Field-

Lippman record department, has returned from -

an automobile vacation trip to Kansas City.

R. R. Connor, assistant retail manager of the

Silverstone Music Co., has returned from a vaca-

tion trip to the East.

G. H. Downey, formerly with llic Musical In-

strument Sales Co., is now connected with the

Silverstone Music Co.

J. F. Ditzcll, manager of the Famous & Barr

music salon, is a member of a committee of the

National Music Merchants' Association to take

steps to organize a national talking machine as-

sociation.

PRODUCES CARUSO ENVELOPE

Lewis C. Frank Corp. Makes Timely Announce-

ment—New Envelope Has Human Interest

Appeal—Will Stimulate Record Sales

Df.troit, Mich., August 6—The Lewis C. Frank

Corp., of this city, manufacturer of wrapping

envelopes, lias just issued an announcement that

is attracting considerable attention because of

its timeliness and progrcssiveness. This com-

pany has for many years made a specialty of

producing distinctive envelopes, and immediately

upon learning of the death of Enrico Caruso,

the world-famous tenor, Mr. Frank announced

an exceptionally handsome new wrapping en-

velope, carrying a 10 x 10 rotogravure of Caruso.

This rotogravure picture, ready for framing,

is a slriking likeness of the famous artist, and

is reproduced on the entire face of the envelope.

On the reverse side there is printed, as a sales

promotion plan, a list of Victor records selected

by Caruso himself as his favorites. There is

also an intimate story of his career, which adds

a touch of human interest thai cannot fail lo

attract the attention jof the reader. Mr. Frank

believes that the extensive use of this envelope

will undoubtedly stimulate the demand for

Caruso records materially, and his announcement

lo the trade is noteworthy for its dignity and

timeliness. It may be termed a "memorial en-

velope."

NEW EXCLUSIVE VICTOR STORE

Fostorm, O., August 8.—The Spratt Bros. Music

Co., of this city, has just opened an exclusive

Victor store that is one of the most attractive

establishments in town. The equipment includes

four sound-proof demonstrating rooms, and the

formal opening was attended by over one thou-

sand people.

The large army of visitors were presented with

carnations as souvenirs, and a five-piece orches-

tra was in attendance all day. Among the trade

visitors who attended the opening were Warren

L. Kellogg, Charles H. WomcldorrT, William B.

Gannon and Arthur S. Lcyhourn, of the Toledo

Talking Machine Co.. Victor wholesaler

:
filled

and

THE PHONOSTOP
5th Successful Year

ACCURATE—SIMPLE—DURABLE
Reasonable

Price

Guaranteed Fully

Nickel or Gold

UNIVERSAL
STANDARD

NEED-A-CLIP
New Fibre Needle Clipper

Guaranteed

RETAIL

75 cents
Trade Discount

A SUPERIOR TOOL

THE PH0N0M0T0R CO., 121 West Ave., Rochester, N.Y
J
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SEPTEMBER RELEASES

ODEON
RECORDS
NOW READY

POPULAR SERIES
All the Latest Hits

DANCE SELECTIONS
(Ain't Wc Got Fun? (R. A. Whiting). Pox-trot,

Od 20051 J Joseph Samuels' Ja*z Band
10-in. 85c.l Poor Mc <0, Flnney-B. Adams). Fox-trot,

American Odcon Orchestra

;The Last Waltz (From the Opcratta "The Last
Waltz") (Oscar Straus). Waltz,

American Odcon Orchestra
A Baby in Love (From the Operetta "The Last

Waltz") (Alfred Goodman). Fox-trot,
Green Brothers' Novelty Band

My Cherry Blossom (Ted Snyder). Fox-trot,
Green Brothers' Novelty Band

mi «1 Every Girlie Wants to Be a Sally (From "Snap-
JU-m. «c.|

Bho(B of I92 ,..j (Malv jn M Franklin). Fox-
trot Julius Lcnzberg's Harmonists

(Stolen Kisses (Ted Snyder). Fox-trot

Od 20054 1 Lardn'a Roseland Orchestra

10-in. 85c]Ti-0-San (Lou Traveller-L. Clair Case). Fox-
[

trot American Odeon Orchestra

fllo
(A Voice From Mummy Land) (Johnny S.

Black). Fox-trot. .American Odeon Orchestra

Waltzing Is Spreading From Land to Land
(From "Phoebe of Quality Street") (Walter
Kollo). Waltz Lanin's Roseland Orchestra

Fox-trot,
Lenzberg's Harmonists
"-

i-G. McConneU).
.-A. Dance Orchestra

VOCAL
'Anna in Indiana (B. and E. Gorman-H. Rose).

Tenor, with Orchestra Harry Rose
' Oh Mel Oh My! (From "Two Little Girls in

Blue") (A. Francis- V. Youmans). Tenor,
with Orchestra Lewis James

(Bring Back My Blushing Rose (From "Ziegfeld

Od 20057 Follies 1921") (Gene Buck-Rudolf Friml).

10-in. 85c.) M Tt
£
or
jA
™*h

/2rch** t!£-e J?
wis

j
ames

My Daddy (Norworlh-Swanstrom- Morgan).
I- Tenor, with Orchestra Billy Jones

fToddle (Bicse-Westphal-Steiger)
Od2005Bj Julius Len;

10-in. 85c.) Would You? (A. B. Sterling-t

L Fox-trot. .Jos. Knccht's W.->

Od 20058.

10-in. 85c

VOCA1 ( Continued

)

fAll By Myself (Irving Berlin). Tenor, with
Od2005°| Orchestra Billy Jones

10-in. 65c
j
Little Girl. Don't Say Good-bye (A. Miller-Al.

I Roberts). Tenor, with Orchestra. .Lewis James

ARTISTIC SERIES
(Red Label)

by well-known celebrities

JOHN McCORMACK, Tenor
Kr. .,..!. .1 br th« Od.on Co. in Europe

mi .trViooi"
1 sing Th" s°"B!'

° f Araby (ciay>

IM^Si™' °"ld P]M Shawl l""")

MARIA IVOGUN
The admirable Coloratura Soprano

, ,

Am
V,"?!!! Vilanelle (E. dell' Acqua) (Sung in French)

I. -in 31.50|

Am 440271 II Barbiere di Siviglia (Rossini) Cavatina di Rosina
12-in. $1.50| l- a parte (Frag ich mein beklomm'nes Herz)

FRIEDA HEMPEL and HERM. JADLOWKER
Am 45010 f

La nKlia dtl regimento (Donizetti) Duetto: "Tonio-

12 in SI 75 Maria" (Duett Tonio und Maria: Nicht zweifcln
I darf ich lacnger)

EMMY DESTINN

lOJ^-hT $
4
1

0

25'J

LohenBril1 <Waener> (Elsa's Sang an die Luefte)

CLAIRE DUX

BARBARA KEMP
Am 44031 ( L'Africana (Meyerbeer) "Di qui si vede il mar"

12-in. $1.50| (Von hier seh-'ich das Meer)

Ask for Our Catalogues of Foreign Language Records
and

FAMOUS-ARTISTS Selections

Ours is a big proposition for high-class distributors

Write for particulars We are now appointing Jobbers

i

AmericanOdeon Corporation
lOO WEST 218J STREET

NEW YORK.
VodeoN/
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MUSIC PLAYING A PROMINENT PART IN TORONTO LIFE
Greater Appreciation of Music Results in Good Business-Record Artists Attract Attention-R SWilliams & Sons Outing—Recent Trade Changes of General Interest

fo Of III.

Toronto, Ont., August 11.—E. R. Parkhurst,

who conducts the "Music-in-the-Home" page

of the Globe, a daily paper of this city, in a re-

cent article, headed "How to Make Canada a

Great Musical Nation," said: "Every Canadian

home should set apart an hour each day to

music. Parents can read interesting musical

events, stories of operas and other articles of

musical intelligence to their children as they

develop musical understanding. The advance-

ment of music is certain to create a universal

desire for it. Libraries where music is pre-

sented will also be a great help to parents in

conducting the music hour in the borne, espe-

cially when the children arc studying music

themselves. The music pages of the newspapers

will also be one of the big factors in making

the music hour a fixed institution in the home.

The children of future generations will talk of

opera and concerts of the highest order as they

now do about movies and baseball. They may
even form opera companies in their own com-

munities and have local concert halls. The

musical advancement of the last few years is

pointing in this direction. Canadian parents
should find time for more music in the home, as
this is the only true medium through which we
can ever hope to advance the cause of music in

Canada."

The Musical Merchandise Sales Co. recently
called attention to the fact that Vessella's Band,
playing at Scarboro Beach Park, is listed in the
Brunswick record catalog with a number of
very fine selections.

Edward Johnson, "His Master's Voice" tenor,

while on a recent visit to his old home town at

Guelph. was the guest of the Rotary Club of
that city and was presented with a certificate

of honorary membership.

Kenneth Ross has resigned the sales manager-
ship of the Musical Merchandise Sales Co. and
will represent, in Alberta and British Columbia,
the McLagan talking machines and Sun records,

with headquarters in Calgary.

The marriage of Burdick A. Trestrail, one of

the partners of the Musical Merchandise Sales

lalking machine de-

partment of the R. S. Williams & Sons Co.,

Ltd., was solemnized at the Bloor Street Bap-
tist Church recently in the presence of a large

number of Rotarians. Mr. and Mrs. Trestrail

spent their honeymoon in New York and At-
lantic City.

The R. S. Williams & Sons Co., Ltd., Edison
jobbers in this city, recently enjoyed their thir-

teenth annual outing at Quccnslon Heights
Park. This was one of the most successful

outings ever held by the company. H. G. Stan-

ton, vice-president and general manager of this

company, attended the convention of (be Ro-
tary Clubs of the World- in Edinburgh. Before

returning he will enjoy a visit to many of the

interesting historic spots in Europe. He will

tour the French battlefields.

The Ottawa branch of the R- S. Williams &
Sons Co,, Ltd., gave indications of pronounced

prosperity recently by a display of many bags

of gold in its show windows. The exhibit,

which was not carefully guarded, was arranged

to invite interest in the Thomas A. Edison con-

test, details of which have been widely dissemi-

nated. Edison phonographs were featured, along

with the piles of money-hags.

NEW BASIS FOR FIGURING IMPORT VALUES IN CANADA
Government Adds Premium of Exchange to Actual Value of Imported Products—Victrola and

Magnavox for Kiwanis Club—New Firms Enter Field in Montreal

a library of educational records, with the schools

ir. its territory. The company anticipates more
sales of machines as soon as the schools open in

the Fall.

William F. Wegener, Dartmouth, N. S., lias

developed a nice trade in demonstrating and

selling Victor records over the phone to a

selected list of customers each month.

N. G. Valiucttc, Ltd., furniture dealer, is fea-

turing Victor talking machines and records and

is utilizing the "entire ground floor of its large

establishment in the interests of talking machine

and piano departments. Albert Bicnjonettc will

have complete charge of these two departments,

Montreal, Canada, August S.—An important

change, which will have considerable effect on

American imports into Canada in computing the

value for duty of currencies of invoices from

countries where the rate of exchange is adverse

to Canada, has been put into force by the De-

partment of Inland Revenue and Customs. On

an invoice" of goods imported from the States

ii is suggested, as an example, that where actual

home consumption value is $100 and the pre-

mium of exchange is 12 per cent the value for

duty purposes will be $112. Where there is

heavily depreciated currency, on the other hand,

not more than 50 per cent depreciation of the

proclaimed value of the currency is to be al-

lowed by customs for computing value of in-

voices for duty. Thus the German mark, whose

proclaimed value is 23.82 cents, will be taken as

worth 11.91 cents, though actually worth a great

deal less.

Brown's Talking Machine Shop is- supplying

a Victrola No. 6 model and a Magnavox for

use at the open air meetings of the Kiwanis

Glee Club, which recently introduced commu-

nity singing to large Montreal audiences, who

hold forth once a week at Fletcher's Field.

During the appearance in Montreal of Sousa.

the march king, a large volume of advertising

appeared in all the local dailies featuring the

Victor records of this famous artist. The per-

sonal appearance of the great bandmaster stimu-

lated sales to a considerable degree.

Layton Bros., Edison, Columbia and Bruns-

wick dealers, recently held their third annual

jollification at Otterburn Park, with an attend-

ance Of seventy-five employes and their wives

and children. A program of sports was carried

out and prizes were contributed to the winners

The outing was voted one of the most success-

ful ever held by the company.

New firms registering in Montreal during the

past month include: Premier Phono. Parts Co.,

and Phonograph Apollon, Ltd.

Portable and small machines are being exten

sively advertised for Summer camps

The ads are linked

representations of camp life.

The Taylor Music Co., of Halifax. N. S., n

been particularly successful

number of Victrola school o

Announcements of the progress of the Demp-
scy-Carpenticr fight were made by the Montreal

Herald bulletin service with the aid of a Mag-
navox at Fletcher's Field. The sound-amplify-

ing instrument was loaned for the occasion by

Brown's Talking Machine Shop.

Paul A. Pinard, Ltd., with headquarters in this

city, has been incorporated with a capital ol

$50,000. Talking machines and other musical

merchandise will be handled.

D. J. McCarthy, formerly with the W. H.

Thorne & Co,, Ltd., St. John, N. B., distributors

of the Edison line in the Maritime Provinces,

has joined the selling staff of the Starr Co., of

Canada, at St. John, N. B. Mr. McCarthy's

connection throughout the Provinces and his gen-

eral experience in talking machine record busi-

ness should make him a valuable member of the

Starr sales organization.

NEW FIELDS FOR TALKING MACHINES IN WINNIPEG. MAN.

Tea Rooms, Drug Stores, Etc., Find That the Music Attracts Customers—Musical Festival for

Regina—Strong Demand Reported for Various Makes of Records

WiNNir-EG, Man., August 3.—The talking ma-

chine seems to be growing in favor in tea-

rooms, drug stores and other public places in

this city and locality. Customers like the music

and there is quite a large opportunity for sales

promotion in this special field.

A musical festival will be staged in Regina

shortly, which promises to be one of the biggest

events in the history of the local music trade

The talking machine department of the Mus-

ton Co. is steadily growing and has proved so

profitable that a motor car has been purchased

for the use of the sales force.

Emil Van Gelder, of I. Montagncs & Co,,

Canadian distributors of Sonora talking ma-

chines, was in Edmonton recently. He reported

that he transacted a very good volume of busi-

ness on his recent trans-continental tour. He
declared that indications in Saskatchewan and

Alberta were good in regard to the crop situa-

tion. This is a favorable condition for Fall trade.

"His Master's Voice" dealers of this city re-

port a big sale of the special release records,

as well as the regular supplement.

Miss Mac E. Skilling, of the educational de-

partment of the Columbia Graphophone Co.,

attended the recent convention of Federated

(Continued on page 106)

,nd homes.

iith real live window

placing a large

tfits, together with

TALKING MACHINE SUPPLIES AND REPAIR PARTS

The superiority of RENE MADE SPRINGS and PARTS
is not accidental but is the result of years of painstaking de-

votion to the highest standards of machine shop craft.

NONE BETTER IN QUALITY NONE LOWER IN PRICE

THE RENE MANUFACTURING CO. Montvale, New Jersey
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Marlon Harris has a brand new attack of the blues
in "I'm Nobody's Baby" and "I Wonder Where My
Sweet, Sweet Daddy's Gone?" Paul Biese's Or-

chestra accompanies her in both. That's a swell
combination that means sales. Stock up. A-3433.

Columbia Graphophone Co.
NEW YORK

HAPPHNINGS IN. CANADIAN TRADE
(Continued from poy* 105)

Women'! Institutes, held in Edmonton, Alberto

She delivered an address mi the work of the

Grafnnola in the classroom, willed gave much
pleasure to the audience.

Proving lo the evident satisfaction of the large

audience present thul the claims of I he "phono-

graph witli a soul" are not overrated, and thai

he himself Is an artist of the first rank, Vernon
Archihnld, the well-known Edison baritone, gave

an Interesting recital in St Stephen's Church
recently.

Flam to launch a "Music Week" in Wlnni
pen in Novcmhcr or December arc in the air

Inspired by the success of New York's "Music
Week" certain Winnipeg music lovers bclievi

that the whole community would benefit if Win
nipeg had a week in which Ihc searchlight ol

laid Ibal this plan proved very successful last ANNOUNCES I HE SONORA PIANO
v<-nr am x mnnl ml** I,, ,, i, ami th.it nrarl mnv/

. booster, and that practi

nted a machine eventually

machine. To increase their newspaper adver-

tising results the company is sending out circu-

lar letters describing new records. This plan

has also been found effective in disposing of

old records.

OHIO VACATION NOTES

Tot.Kixi, 0„ August 9.—Arthur Pele, manager of

the Victor department of ihc Lion Store, Toledo,

I
m f

1
1 1 1 . ml.

;cly id

"Mm. i

early pari of December.

Belknap-Murphy have

rental campaign, The i

machines to any rcliabl

monthly fee and o guaran

her of records will he pu

will he formed soon lo

Trade, Citizens' League,

clubs devotcil lo commti-
licturc houses and every

to he interested in music,

ill these elements can bt

it Winnipeg will have a

ime in November or the

who spent several weeks at Atlantic

blast. Mr. Fink visited Ihc Vicb
Camden and thoroughly enjoyed !

of the mammoth plant.

Dd. Mr llrlknai

GIVES VICTROLA TO CAA1P

Dr. William D. Olmstcad, of Trenton, N. J.,

as presented a $275 Victrola to the Kiddies'

'amp, conducted by the Trenton Rotary Club

:inc. Dr, Olmstcad also contributed twoscorc

Your Problem Is Ours

Good Profits (lo you)

+ Good Service (lo your customers)

Answer: TONAR RECORD BRUSHES

Have we solved the above problem correctly?
Write to-day lor prices and sample and see lor yourscll

Made in mahogany, oak and ebony colored finishes

PARKS & PARKS, Inc. TROY, N. Y.
New York Olllce. C. E. Pcabody & Co., 186 Greenwich St.

Southern Representatives: I. W. Becker A t o., 226-, Peachtrce St., Atlanta, Ga.

Sonora Phonograph Co. Adds Pianos and Player-
Pianos to Its Line—Will Be Merchandised
Through Jobbers and Dealers

The Sonora Phonograph Co., New York, has
announced Ihc addition to its line of Ihc Sonora
piano and player-piano, and these new products,
combined with the Sonora phonograph, will give
the company complete representation in the
musical field. This important announcement has
been received with enthusiasm by Sonora deal-
ers everywhere, who have been quick to appre-
ciate the unlimited sales possibilities of a piano
and player-piano bearing the name "Sonora."

In a chat with The World George E. Brightson,
president of the company, slated that it is the
intention of Ihc Sonora Phonograph Co. to mer-
chandise ils pianos and players both through
jobbers and dealers direct, depending upon the
conditions in the various lerritories. For the
lime being ihc Sonora line of pianos and players
Will consist of uprights only, although in the
near future it is expected that grand pianos and
grand player-pianos will be added to the line.
There will be only one style of the Sonora

upright piano, which will retail at ^00, and two
styles of the Sonora player-piano, retailing at
$700 and $800. The quality of Sonora pianos
and player-pianos will be in complete accord
with the fame and renown of the Sonora phono-
graph, which has won for itself international
presticc and popularity.

factory for the production of Sonora
and player-pianos is located in the East,

and the same executive and sales organization
! iat is merchandising the Sonora phonograph
will also merchandise the piano line. These in-
struments will be on display at the handsome
•ittn avenue salons of the Sonora Phonograph

o>. littlt avenue, New York, and the mag-
ni icem furnishings in these ware-rooms will form
a luting background for the presentation of Ihe
new Sonora piano.

From a publicity angle, the addition of pianos
and player-pianos lo the Sonora line is. keenly
interesting, for it will enable the Sonora dealer
to use his newspaper space to maximum advan-
tage. Joseph Wolff, treasurer of the Sonora
Phonograph Co., will devote a considerable part
of his time and activities to the executive end
of the new branch of the business, and Sonora
jobbers and dealers arc collaborating with him
in planning an extensive sales campaign.

Th
piano

F
NEEDLES

WE MANUFACTURE

Diamond needles (or Edison

Sapphire needles for Edison

Sapphire needles (or Pathe

in ttcxk ready for deliomry

MERM0D A CO., 874 Brwdx*,, N. Y.
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DEVELOPING MUSICAL APPRECIATION IN KANSAS CITY
Educational Work Expected to Hove Real Influence on Trade—The Jenkins Co. Policy—Schmelzer

Co. Staff Profits by Convention—Some Improvement in Business Reported

Kansas Citv, Mo., August 4—"Music Is Es»cn-

tial" is (lie slogan wilh whicli J. W. Jenkins,

president of the J. W. Jenkins Son*' Music Co.,

[> building up his great Viclrola and piano busi-

nCII in Kansas City and vicinity. It in on all

the literature put out hy Hie house, ami it is at

the head of every advertisement that is printed.

Willi lhi> slogan Mr. Jenkins linn hern rduc.'iliiiK

the communities in which his advertisements

have gone. The daily papers in which he lias

bought space have gone into hundreds of towns
in which Jenkins Sons' Mush Co has no stores,

and to this extent Mr Jenkins has earned the

thanks of the general puhlh in building up the

cause of music, and thereby the welfare of the

community,
ll tecitll lo be with this same idea of con-

vincing the public that "Music is Ctsential" thai

the wholesale Victor department of (lie ) U
Jenkins Suns' Minn Co has rerriilly added to

ils force Miss Margaret de Forest, formerly a

music supervisor In ) number of Kansas towns.

came and told the members
tunity would mean to them,

conferences during the convet

close he held another at which

developed al the convention wcr
especially applicable lo the Sch

were stressed, and the hoys sent

into effect in the field. The Sc

ih- distinction ol heading the I

the nbi dl i

iis attendance,

Satisfactory Brunswick Business

July business in the Brunswick shops i

territory was better than June business, a

ing to reports received at the Kansas Cily

,ill be to

inki t> dealers,

Education.

Jenkins organ ii;

co-operate with her

parfed in mcel the d«

i which

nnd i ondtn < cam
She will give con-

relies, societies and

increase the illtclli-

for all these ends,

r her in connection

He* in Kansas, ami

er lirsl work. The
del ..ll

Henry, wl

Missouri a

trans ferrei

made sale:

Kansas I 'I

ll>, Bruu
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have had i

ctrola null Vicloi i
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Many Constructive Conferences
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the wholesale departi

snbslan-

is opti-

scctiou

Tr
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A.F.Co.

American Felt

Company

Turntable Felt

helps to achieve the general
effect of refinement. Its
smooth, lustrous surface har-
monizes magically with the
high polish of fine wood and
bright metal.

Incidentally it is long-wear-
ing felt—its appearance lasts.

Beauty Sells
You've often admired the beauti-

ful details in finish Mint makers of

the lines! automobiles are eareful

t<> observe. They realize that

APPEARANCE plays an im-

portant part in selling.

So it is with Talking Machines.
The total impression should be
one of SERVICK PLUS
BEAUTY.

AmericanFelt
Company

100 Summer St.

114 East 13th St.
325 S. Market St.

BOSTON
NEW YORK
CHICAGO

saxophone music,

built her advertise

some of Ihem hy tli

dozen others by o

suit of the

Upon Ihis fact Miss Meier
nent of saxophone records,

c sextet itself, but some two
s by oilier aggregations, The rc-

advertising has been the only real

rush for records during the healed term.

I New Quarters for J. Ed, Black Co.

s The J. Ed. HIack Music Co., exclusive Colum-
* bia dealer at Springfield, Mo., expects to be in

: its new location in that cily within the next

I thirty days. Mr. Black says he will undoubtedly
I have Ihc best-looking Columbia shop in that

I section of the country and will he located in the

i very heart of the business district. He will

occupy two floors of a three-floor building.

Those in the music trade wdio know Mr. Black
know that with his new location and larger quar-
ters he will be able lo do even a larger volume
of business than he has been doing during the

past few years.

A shipment of Ihc new No. 50 Viclrola has
been received and distributed by the wholesale

Victor department of I he Schmelzer Co. It has
been enthusiastically received by the dealers,

E. B. Youse, of the Edison Co., has been called

lo California hy the serious illness of his wife.

Displaying Period Models
The Columbia dealers in Kansas City are mak-

ing considerable display of Hie period model
Grafonolas. These models are meeting with con-
siderable favor in this city and several of the

local dealers expect to put over a great many
sales of these models in the Fall. The Grafonola
Shop has a special window display of the period
model instruments lhat is exceptionally attrac-

E. A. McMurtry, branch manager of the Co-
lumbia Grapliophonc Co., is a member of the

local Co-operative Club. So when the Columbia
Saxophone Sexlel, an organization of six saxo-
phone players making records for Columbia,
came into town recently he made arrangements
lo have them present a program at the Co-
operative Club meeting. The local Columbia
dealers were guests of Mr. McMurlry at this

luncheon. The club members and dealers en-
joyed the program very much and were very
hearty in their expression of appreciation.

Optimistic Over the Outlook
E. A. McMurtry, branch manager of the Co-

lumbia Co. here, who has just relumed from a

trip to the executive offices of the company at

New York, slopped on his return in Pittsburgh
and Chicago, spending a day with S. H. Nichols,
manager of the Pittsburgh branch, and J. W.
McKcnna, manager of the Chicago branch. Mr.
McMurlry is quite optimistic ancnt the revival

of business conditions this Fall Ihrotighout the

Central West. He reached New York just in

time lo congralulatc Geo. W. Hopkins on bis

new appointment as vice-president of the Co-
lumbia Co.

Prize Winners in Edison Sales Contest
Encouraged by the big selling success of the

contest which was held in June by the Phono-
graph Co., of this city, the larger Edison or-
ganizations, including Chicago, Milwaukee, De-
troil, as well as Kansas City, will hold another
contest covering August and the first half of
Seplembcr. The plan of the contest was worked
out, and Ihc trip which is lo be the prize for the
winners was proposed by M. M. Blackman, of
the Phonograph Co.. Kansas City. The plans
arc an improvement on those of the former con-
test in that they allow the dealers to contest
wilh others in towns of about the same size.

Thus all dealers in towns up to 3,000 population
are in one class, those in towns over 3,000 and
up lo 7.000 in a second class, those in towns over
7,000 and up to 15.000 in another, and so on.
There are five prizes, one to be given to a dealer
ill each class. The five prize winners will make
a special trip to the Edison laboratories in New
York and Orange at the expense of the com-
pany, under the personal direction of Mr. Black-
man, and will be joined by a similar party from
the three other districts.

The irip will include a night boat trip from
Detroit lo Buffalo; a day at Niagara Falls: a

trip down the Hudson: sighi-seeing in New
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FULL OF FUN -
A LAUGH IN EVERY LINE

"t/oi/ can't jo Wrorro- s
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York, Washington City and Chicago; breakfast

with Mr. Nixon, president, and John Lee Mahin,

of the Federal Advertising Agency, the men who

write the Edison advertising, and a visit to the

Edison recording laboratories in New York,

where they will hear re-creations made by Edi-

son artists, and where the prize winners will

record their own voices and receive a record as

a souvenir. They will then meet Mr. Maxwell

in his office in Orange and be introduced to Mr.

Edison; visit Mr. Edison's library and make a

tour of the Edison plant; take in the big league

baseball game; be presented to President Hard-

ing at Washington (if possible) and return

through the Allcghcnies.

F. K. Babson, the Edison manager for the

territory centering in Chicago, Milwaukee, De-

troit and Kansas City, in backing up the con-

test, has arranged to secure credit for the

dealers so that they will not be embarrassed in

their selling campaign. In the bulletin from the

main office he is quoted as believing that the

farmers of the territory will take advantage of

the instalment offier, and that he is informed

that most of the farmers have money coming in

every month of the year, and that to take notes

from them payable at crop time is a decidedly country. The trade bad hardly expected such a

out-of-date practice. His formula for successful sweepi

REBATE TO S0N0RA DEALERS

Sonora Phonograph Co. Makes Important An-

nouncement Relative to New Prices—Will

Give Dealers Rebate on All Stock on Hand

The Sonora Phonograph Co., Inc., New York,

made an important announcement to the trade

this week relative to its recent revision in the

prices of Sonora phonographs. It read as fol-

lows :

"The Sonora Phonograph Co.. Inc., advises its

trade that in reducing the prices on the various

models every dealer will receive a rebate for the

net difference between the prices paid and the

new prices established on all stock on hand.

While this means a tremendous loss to the

Sonora Co., nevertheless the company feels that

the future good will of its trade is more valuable

than any temporary loss, no matter how great,

for without the good will of the trade no com-

pany can succeed."

In recognition of its broad-minded policy in

connection with this rebate, the Sonora Co. has

received enthusiastic letters of commendation

from its dealers and jobbers throughout the

jelling just now is: "C plus C plus C"—C foi

contest; C for the confidence which comes to the

dealer when he gets into the contest, and C for

the credit which is necessary to back up the

dealer when he makes the sales.

An Unique Window Attraction

The Paul Talking Machine Co., exclusive Co-

lumbia dealer, of this city, has a very unique

window attraction. It is a loose-leaf book, con-

sisting of six pages about twelve inches by eight

inches, and is electrically operated. On each

side of each leaf is an illustrated advertisement

of a late Columbia record, and these advertise-

ments are turned from cover to cover continu-

ally. Mr. Paul reports that it is one of the best

methods of window advertising that he has used.

Sonc

Sonora rep

rebate, and the attitude taken by the

ilivcs is keenly appreciated by the

;entatives.

DEVISED CLEVER SALES IDEA

Talking Machine Dealer "Summons" Motoring

Pubb'c to Inspect Store and Investigate Choice

Selections Carried—Idea Worth Copying

A talking machine dealer located in a mid-

Western city of some 70,000 inhabitants recently

devised a clever sales idea. He printed up a

paper which closely imitated the police summons

card which traffic policemen give to speeding

motorists, etc. In it he "summoned" the people

to whom it was given to his store to take ad-

vantage of a wide choice of selections while the

records just released for the current mouth were

well stocked. The summonses were distributed

to motorists parked in front of theatres, stores,

etc., much after the manner policemen distribute

their more gloomy communications.

The idea proved to have considerable adver-

tising value on account of its humorous connec-

tion, on account of the good news it conveyed

and on account of the idea being so unique. In

fact, it produced both business and advertising.

The success was so immediate and lasting that

this particular merchant is now hailed by many

of his fellow townsmen by the nickname of

"Cop."

SCHOFIELD WITH OHIO STORE

Sanduskv, O., August 6.—"Jack" Schoficld,

formerly associated with the Cable Piano Co.

at Flint, Mich., has accepted a position with the

Scheuer-Frankel Co., of this city. This concern,

which is new in the Victor field, is to be con-

gratulated upon securing the services of Mr.

Schofield. who is thoroughly experienced.

NEW COAST ESTABLISHMENT OPENS

Richmond, Cal., August 9.—A recent addition

to the music establishments of this city is the

Richards Melody Shop, at 909 MacDonald ave-

nue. The complete line of Columbia Grafonolas,

as well as a full stock of Columbia records, is

handled. Carl I.. Richards, the proprietor, was

formerly music director at the Hippodrome in

St. Paul, Minn., and at the same time was the

head of the piano school in that city.

Clendining, W. Va., now boasts of a new

Brunswick Shop, which is known as the fin

Roberts & Pan

The salesman who himself believes that he

:an be of service to his customer compels atten-

ion, disarms doubt and carries conviction.

Victor Dealers,

It is not yet too late to begin preparations for your Christmas trade.

In proportion as your vision is great or small so will

be your Fall Victor business.

THE TOLEDO TALKING MACHINE CO.
TOLEDO, OHIO

WHOLESALE EXCLUSIVELY
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BALTIMORE TRADE IS

STEADILY IMPROVING
Dealers Look for Rapid Improvement—Elmer
Wall Resigns—Cohen & Hughes Entertain

Victor Dealers— Caruso's Death Regretted

—

Columbia Co. Reports Trade Betterment—
Peabody's New Department—Other News

Baltimore, Mil, August 11—White the talking

machine business, in common willi other mercan-
tile lines, ha* been dull practically m'nee the

first of the year and especially SO since the ad-

vent of the prcient hot spell, which started in

I he early pari of June, business generally lias

shown an improvement during the pant month
anil the best-posted men in the music trade here

now believe that the worst is over and a steady

increase may confidently be kinked forward to

from now on. While the increase, which lias

been general throughout the cily, lins only been

slight it has been steady and not sporadic, in

dicaiiug a revival of normal business activity

which lias been absent for some lime past.

Tin's condition is all the more gratifying to the

trade when the fact is considered that there is

SERVICE
To Our Customers We Owe All—To Them We Give All

The Service We
Render to Victor

Retailers is a

Strong Link

o unemployment with t

tirnt of buying power.

Elmer Waif, manager
Inc., hat

and 1.

I'd his

Son Cohen, lies

personal charge of tl

Boscc as assistant sab-

one of the most huitlin

men in t he business ill

won the cash pri/- oil

best showing made by

nt and three lines of

en, nil of which adds

consequent curtail-

[ Cohen & Hughes,
ction wilh the firm

the firm, lias lakcn

Forged

in the Chain of

Successful

Victor Merchandising

COHEN & HUGHES
Wholesale Excluaively

BALTIMORE WASHINGTON
o.. 216 West Saratoga

ip-lodalc Victrola dc-

» full line of machines

1 i the

>y any of its

on of Mr. 1

Hughes were the hosts to sever

tor dealers on a moonlight lri|

lost Tuesday, which wa% one o

joyahle "get together" events

which tins linn is noted, Cm

al hit

the

leavii

and

the

the the

there was u

addition to .

were scatter'

hilcst pieces

there was in

when there

ing the even

resumption c

the dealers a

street in Sep
ovds would I:

W S. Park

pho

f the most en-

if its kind for

mediately after

tier was served

about midnight

l flie boat. In

so, the noted Italian

emand here for his

enterprising dealers

displays featuring a

most famous singer,

some of his most

the opening of the Fall season, and, as a whole,

is one of the most attractive displays that has

been presented to Okeb dealers for some time

past.

mI.. Vn .da*

kVhil l> I

NEW OKEH WINDOW DISPLAY

The Okeh window display for September is

both reasonable and attractive, for it typifies the

mcnt of the L. Bamberg,

store, in this city, which

.• Columbia Graph o-

S that business for

the p.i:

which.

mill,.

.diile illy light i.i

leads him In

and Ihc trade may look forward to a profitable

business in the Fall, when the thousands of

vacationists who are now out of town return to

the city.

A. M. Calais and Webb I'cplnc, salesmen of

the Columbia, have returned after spending two
weeks in the factories of the company, while

Dealers' Service Supervisor Marshall has just

left for a short trip, during which he will spend
several days at the New York office.

Effective Okeh Window Display for September

end of the vacation period and portrays the lost after the sale has beci
various kinds of vacation- finale "parties" and en-
tertainments. It also conveys a suggestion of

LITTLE THINGS THAT COUNT

Talking Machine Department of the L. Bam-
berger & Co.'s Store Getting Business
Through Several Plans Worthy of Note

Newark, N. J., August 8.—A number of inter-

esting plans are being put in operation by C A
True, manager of the talking machine depart-

;r & Co. department
are worthy of note.

One which is prov-

ing of value as a

business getter, as

well as increasing

the friendly relations

wilh customers, is

that of receiving

payments for ma-
chines or records

right in the depart-

ment. In most large

stores there is only

one credit depart-

ment for the entire

establishment where
payments arc made
and the work of the

salesman in estab-

lishing friendly rela-

tions with the cus-

tomer is practically

made. When cus-

MAGNET DECALCOMANIE NAMEPLATE
f0R TALKING MACH|

Nf
CABINETS Etc..

Pamphlets .with fac-simile illus-

trations' and prices mailed

on request.

SMITH-SCHIFFLIN CO
149 Church Strait N.w York Cltj

tomers make payments under this plan they go
to the talking machine department. They are
courteously greeted by the salesman and the
cashier in the cage, an opportunity is given for
record suggestions and many sales are made.
The complete lines of Victor talking machines
and Brunswick phonographs are handled, as
well as a full slock of records.
The Poolcy line of talking machines, manu-

factured by the Pooley Furniture Co., of Phila-
delphia, has just been taken over by the L. Bam-
berger store, which will have the exclusive
agency for this make of talking machines in

Essex County.

Chas. J. Noll has taken over the ownership
and management of the Phonograph Shop, 131

1

Marion Street, Oak Park, 111.
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^SETTLED-
In OurNewBusiness Home
GREATLY INCREASED WAREHOUSING SPACE
IMPROVED RECEIVING d SHIPPING FACILITIES

1 jq'-ST.CKUSSIOIVH CAK

It MeansFor You
LARGER STOCKS ON WHICH TO DRAW
and, THE ASSURANCE OF MOST
PROMPT AND EFFICIENT SERVICE S3

NEW YORK
TalkingMachine Co

521 West 57tu Street

CHICAGO
Talking Machine Co.

12 N. MichiganAvenue

JTvlCTOIt- WHOLESALERS EXCLUSIVELY If
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The
Clouds Arc
Lilting

VVcstern Division op Tnu Would, Chicago, III., Ai r,. 10, 1921

July has been fairly Ihibv around these parts and the lir>t pari of

August is displaying a great deal more in the way of excitement

of every kind, We have the Pageant of Progress

going strong as these words arc written, with

every indication that the crowd of visitors from all

parts of- the mid-West will continue to pour into

Chicago until the last day of the festivities, which will be the day

before the publication of the present number of The Talking Ma-

chine World. The talking machine industry, we may observe in

passing, is pretty well represented among Ihc exhibitors, as our news

columns show. But what to us mid-Westerners is really most

important at this moment is the undoubted fact thai the terrible

cloud of depression is slowly but surely lifting from men's minds.

Men of the business world arc beginning to sit up and clear the cob-

webs from their brains. We sec thai the world lias not come to an

end, and, in fact, is not going to come lo an end just yet. I luring

the past few weeks, for example, we have had in Chicago the annual

meetings of quite a number of national trade and commercial asso-

ciations. Naturally, at all these meetings Ihc question uppermost

has been the slate of business, And whal d<

:ic thing, despil

ago, which has

i the

pies

' all find when they

all the bead-shakings,

lie reputation of always

ress earlier than any other

id of July only about 40 p

yet had lo organize bread

gn t city

lit of

J-lines and

Ihc coming

in distress,

our energy

crying

look at facts'? Well, for on

they find thai qui cit) ol I liic

showing signs of industrial d

of the country, reports al thl

unemployment. We have nt

6VCry (Jay tllC prOSpecl Of extraordinary distress

Winter diminishes in intensity. The world, of c<

Inn if we know that much wc ought to spend the

in working hard [0 overcome the trouble

nbOUl them and in wondering bow long it will be before we arc all

in the same condition as is Soviet Russia. What we need, in oilier

words, i-- more work and less talk, Which statement applies pre-

cisely and specifically to the talking machine business. Let the

doubters note carefully the facts disclosed in Ralph Freeman's talk

out ai Colorado Springs on the Victor business for 1921. Thai will

give t hem something lo think about. It is well worth reading

afresh now that we arc entering a Fall and Winter season lhal will

bring results for those who work earnestly and persistently to

achieve.

Speaking of our Pageanl of Progress reminds us that the various

papers nf our fair village, both morning and night, have had a lot to

! their descriptions <

Magnavox:
The Great

Voice

say, m the course

Indies, about Ihc

opened the

Ma
bis \

When tl

carried to

chest ends of the Municipal Piei

n'avox. When the prize song ot the Pageant v

an gel it on a Columbia record, don'l forget), i

in aeroplane, magnavocalizcd Ins tin*

the fes-

e Mayor

the fur-

leans of Mag-
st sung (yon

iuposer, from

leans of Mag-

to the crowds

lclline dealers

rations of the

id lungs I

U8.V0X and conveyed his tones five thousand feet do

ou the pier. Some of our mure enterprising talkitlj

have been using Magnavox for daily outdoor demt

latest records for the benefit of the crowds passing in front of their

doors along the streets Magnavox is simple and easily attached to

any talking machine. We have had a number of demonstrations of

the possibilities of an adequate voice-magnifying apparatus in Chi-

cago during the lasl year or so, in fact, ever since the Republican

convention of June, 1920. and we arc finding new uses for it daily,

Tin7
. Eastern shore of l-akc Michigan is tins year simply studded

with camps for hoy scouts, for hoys taking military training, and for

just boys. Siime friends of the writer have been

taking a trip along the Michigan side of the 1-ake

lo see what the kids are up to, and find them all

having one deuce of a good time. One of the best

things they do is drill. The setting-up exercises and the mild mili-

tary drill arc very useful and are making the kids strong ami healthy.

Boy Scouts

and
"Portables"

I Int or two of the large encampments have bands, but it is noticeable

that in the others portable talking machines arc being used to supply

music for alt purposes. For instance, in this matter of exercises and

general drill, music is extremely useful, even if not indispensable,

seeing thai movements which have to be carried out simultaneously

and in rhythmic unison can be done much better to music. So the

portable talking machine comes in very useful. This being the case,,

why don't dealers make an effort to get the names of boys who are

attending these camps? The portable machine is just the thing for a

hoy to have in bis room in Wintertime when he is trying to keep

himself in good shape by exercises of various sorts. And that is

only one side of it. The young folks like portables and will find uses

for them twelve mouths in the year. For any kind of open-air doings

the portable is the best of all, and even when the mouths of Winter

lire with ns there is plenty of opportunity for using them. Why not

run a campaign among the families whose sons have been camping
out and doing their setting-up exercises to the music of a portable

lalking machine?

EVERYBODY is, or ought to he, glad that the Brunswick people have
opened a recording laboratory in Chicago. We out here have often

counseled patience among ourselves, knowing that

if we but waited the Eastern monopoly in that

respect would some day be broken. Of course

there have been excellent reasons for planting the

great recording laboratories in or near New York. But the mid-

West has a superabundance of talent which has never been able to

get a hearing without transplanting itself one thousand miles cast of

I^akc Michigan. For that reason, as well as for many others, we
hope most decidedly that the Brunswick wise men will arrange to

give to local talent in voice, piano, violin, 'cello and many other instru-

ments an opportunity to make good in the record game. The fact

that a Chicago laboratory for recording now exists is tantamount to

confessing that the object of commercial recording is more than

merely to provide a lot of records which the people can somehow be

induced to buy. The talking machine interests of America are not

unaware that they have a responsibility toward American music,

and the more they come in contact with the general run of American
musical talent the better it will be for all of us. We have here in

Chicago an army of potential bit-makers, in every branch of music,

Not only so, but there is a constant stream of inquiry coming into the

Chicago office of The Talking Machine World from persons who
want to know where they can get records made for private purposes.
Whatever be the commercial value of such inquiries, the fact is in-

dicated by them that a Chicago laboratory has long been a need.

Well, now we have it. And the Brunswick people have given us
another reason to be glad they are members oMhe great talking ma-
chine industry.

A Western
Laboratory!

Wi welcome

the Far East

Welcome
Home,
Mr. Hall!

D. Hall back home from bis half year's tour of

The father of the fibre needle has been away all

this time in those far-away lands buying up suit-

able bamboo poles for the great needs of the Hall

Mfg. Co. There may be some who suppose that

one kind of bamboo is as good as another kind for

making fibre needles, but this is not so. A good many years of

experimentation were needed in order to discover the precise species

ol the bamboo best adapted for making fibre needles for talking

machines; and ever since then Mr. Hall has been selecting his own
wood personally. It was for such a purpose that he recently went
to the East. It has been more and more difficult to obtain through
ordinary import sources the needed qualities, and Mr. Hall, who
has acquired extraordinarily deep knowledge of the requirements
in his raw material, thought it best to make a personal investigation

of its sources. He is now hack, better equipped than ever before to

satisfy the growing wants of his big factory. He iias had a good
time and we are glad to see him home again ready to resume his

accustomed place in our trade circles.
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Chicago, III., August 9.—The trade

hi: optimistic in this section of the country and

both dealers and manufacturers continue to look

forward lo a healthy Fall and Winter business.

Any industry or business that breaks even

at this particular ti.ne of the year is enjoying

a wholesome business, as things are, but one
good feature of the talking machine industry is

that even though there may be a let-down in

other lines records and accessories continue to

move, in spite of everything. The records, in

turn, seem to have a stimulating effect upon the

movement of talking machines.

Both manufacturers and dealers here have
one idea in their minds and that is "quality phis

price." There has been no price cuttitig to

speak of and it looks as though figures will re-

main stationary. This, of course, refers to high-

grade goods. The so-called "junk" that the

warehouses around Chicago are loaded with is

still on ice in cold storage and. from the looks

of things, is going to stay there. The people
have had their fill of inferior goods, not only in

talking machines, but in everything else as well,

and are refusing to buy this sort of material

under any consideration or at any price. They
have been taught the lesson of their lives during
the past two years as to all lines of merchan-
dise, and that lesson is tllLt it is cheaper in

the long run to buy a high-grade product.

Therefore, the people are demanding this qual-

ity of goods. All manufacturers seem now to

be aware of this and are meeting the demand by
offering machines to-day which would have com-
manded a price two or three times as great

when buying was at its height.

In our opening paragraph of this section of

The Talking Machine World last month we said

that in spile of prevailing business conditions

optimism ruled the day throughout the trade,

and that the dealer who is getting up and shout-

ing that "Business is rotten" is merely inviting

the live dealers into his territory. This was
more nearly true during June and the first weeks

of July than it was during the latter two weeks

of July and the beginning of August, and the

reason for this change was that the howling

parties began to get down off their perches and

h'ok around them. They are now busy stimu-

lating "old mother hen," who knows that no

matter how hard and dry the earth is it is up

to her to scratch a little deeper and she will find

the worms in the same place.

Illinois Phonograph Co. Formed
A new company, known as the Illinois Phono-

graph Co., has just been organized and prepara-

tions are now well under way for the introduc-

tion of its line of talking machines; which con-

sists of ten models, ranging from the portable

lo the console type. The general manager of

this concern is B, B. Blood, who has been well

known to the trade (or so many years. Al-

though Mr. Blood has gained a reputation for

himself mainly as a;i inventor of lone arms,

stops, reproducers, ctr., he is, nevertheless, a

man of no mean ability in the manufacture of

cabinets.

The instruments turned out by this company
are known as the Il'inois cabinets and they

embody many new characteristics and features.

They will all contain the new Blood tone arm,

which will be an exclusive feature and will not

be seen on any other make of talking ma-
chines. The new arm is said to involve prin-

ciples never used before in the talking machini

industry, though long recognized in lelcphom

construction. The Illinois Phonograph Co. ex

hibitcd at the Pageant

M imicipa I Pier a

ith 49.

Progress

located in

of Blood I

stops of uc

to the trade

F designs,

which it expects t<

comparatively short time.

Get the Business

There is plenty of business to be had all over

the country, if the dealer will only go out and

get it. Every jobber, wholesaler and manufac-

turer knows that, and is therefore exceedingly

busy thinking of ways and means for the further-

ance of dealer's business. The main idea in-

volved in all of these big schemes is the "Go
out and get it" feature.

One of Chicago's largest jobbers, Lyon &
Mealy, are working along these lines, and are

doing everything in their power to bring put

helps to lighten the task of the dealers.- One of

the ideas they are announcing to the trade this

month is a small record-carrying case. This

case is made to carry twenty-five records, and

when canvassers call upon a prospect they will

be in a position to demonstrate the best hits of

the season, should said prospect already have

a talking machine. Other places where these

carrying cases will fit very handily arc among
the campers, motorists, picnickers, etc.

Every time the parcel postman makes a de-

livery at Lyon & Healy's all the boys and girls

there give him the once over. In fact, he has

been getting the once over so frequently the last

(Continued on page 115)

Sterling No. 41
BALL - BEARINC
TONE ARM

Another Forward Step in Phonograph Engineering and Design
Another STERLING Refinement of Phonograph Construction

The STERLING No. 41 Bali-Bearing Tone Arm swivels accurately on a double row of ball bearings practically

eliminating friction, thus making it possible for the Sterling Reproducer to bring out the most delicate tones of the record.

The same attention to finish and construction is given to this new Sterling device as is given to other members of the

Sterling family of phonograph accessories.

Write for our new prices on Sterling Tone Arms
and Attachments

Bulletin No. 9 sent upon request.

STERLING DEVICES CO.
Manufacturers of the No. 11 Sterling Non-Infringing
Tone Arm, the Sterling No. 31 Tone Arm with Non-
Set Automatic Stop, and the Sterling Reproducer fitted

with Victor, Edison or Columbia attachments.

534 Lake Shore Drive Chicago, III.
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A Record Case
that holds 25 records

Strong but light in weight. Nickel-
plated corner protectors, lock and
catches. Covered with black leatherette

cloth. Equipped with card filing system

and index.

$3.50
RETAIL PRICE

A Big Help^to Dealers
Every talking machine dealer needs these cases for his own use as well as for the retail

trade, The up-to-the-minute dealer no longer waits for business to come to his store, he
goes on! after it to his customers' homes—with his latest records. Carry 25 of them in this

Strong, light-weight case. (Jet a case for each of your salesmen ; it saves breakage of records,

it is easy in carry ami it looks businesslike because it is efficient.

You Can Sell Many
Sell the Record Carrying Case to your customers who own portable machines. They will

be glad to buy such a handy means of carrying and riling their records. Campers, motor-
ists, picnickers will all want this case. It is excellent, too, for school and recital work.

Victor Dealers should sell one with every Victrola No. 50.

Look all through these pages, advertising hundreds of accessories. It is very
unlikely that you can lind another record carrying case displayed. Lyon &
1 Icaly have undertaken to distribute this case in response to a large number
of requests for such an article from dealers and the retail trade:—requests
that have been coming in for a great length of time. Now that the case has
been placed on sale we are more than gratified because of the manner in

which our dealers have received it. Plainly this case, carrying just 25
records, is much needed.

We shall be glad to supply your requirements in them. Send in your orders
today.

Write to us for information about our liberal

dealer's discount

LYON & HEALY
Victrola Distributors

CHICAGO
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few days tliat he began to wonder why all the

dotted lines were coming his way. Upon in-

quiry he discovered that a certain young lady by

the name of Jane bad arrived at the home of

our old friend Billy Nolan, and the bunch down

at the big store had been anticipating a couple

of boxes, one of cigars and one of candy, from

I'biladelpbia, where Billy now works (or Louis

Buchn, Victor jobber.

A couple of years ago Mr. Nolan was con-

nected with the educational branch of Lyon &
Healy's Victrola department, and so was Mrs.

Nolan, then Miss Louise Sutton.

Worker's Reward

Happy indeed are now the automobilists who

make use of the main highway which traverses

Lake County, Indiana. Their happiness is due

to a new concrete road covering a stretch of

twenty or more miles, which heretofore was con-

sidered the worst mud-hole north of the Mason

and Dixon line, This road is now the main

thoroughfare between Chicago and points east,

which the automobilist traverses on his way

across Lake County. To-day he is a very happy

man, but until recently, when he attempted to

go over this road, his machine would sink in

the mud and disappear.

The new road is to be known as the Anthony

J. Bums Road in honor of Anthony J. Burns,

president of the Burns-Pollack Elect. Mfg. Co.,

of Indiana Harbor. For years the old road had

been an eyesore to the residents, but it seemed

that no one in that section had pep enough to

begin a campaign for a good concrete pavement.

The road runs along the side of the Pennsyl-

vania Railroad, and in order to put over the big

idea of paving it was necessary for someone

to effect a liaison between the railroad officials

and the county fathers. But it seemed that

everybody wanted to let "George" do it, and

meanwhile the road was getting worse and worse.

At last this state of affairs got the "goat" of

Mr. Burns, who set about to get the new road

or "bust," and after seven months of good hard

work, plus salesmanship and a lot of argument,

the contracts were let and the road finished.

Busy Mr. Caplan

Harry Caplan, sales manager of the Granby

Corp., of Norfolk, Va., while in Chicago re-

cently, busied himself for several days assisting

in the supervision of unloading the first carload

of goods consigned to the Consolidated Talk-

ing Machine Co. of Chicago. The Consolidated

Co. was recently appointed Chicago distributor

for the Granby Corp.

Kendrick on Coast Conditions

General Sales Manager A. J. Kendrick, of the

Brunswick-Balkc-Collendcr Co., has just re-

turned from a several weeks' visit to the Pacific

Coast country, where he had been looking over

the trade. He reports that the business situa-

tion in that territory is practically identical with

Chicago's except in certain localities, where the

business is kept active by the tourist trade.

Thus, Southern California, in and about the

seaport towns, is a little better off than Chi-

cago, as the tourists from all parts of the

country are compelled to refurnish their Sum-

mer homes each season, because they invariably

sell out all of their house furnishings imme-

diately after the close of the vacation season.

This fact in itself is keeping Southern California

music dealers pretty active.

Declares Second Dividend

The World Phonograph Co., bankrupt, has de-

clared a 2 per cent dividend, this following a

former dividend of 5 per cent, and still another

is expected at an early date. This company was

adjudicated a bankrupt about a year ago.

Builds Another Shop

The Krausc Furniture Co., of Cicero, III., has

just completed a building with a fifty-foot front-

age, ISO foot depth and three stories high, at

S717 West Twenty-second street. The first floor

of the new establishment will be given over to a

Victor retail salesroom. The new shop is said

to be the largest of its kind in any suburb

around Chicago. In all there will he twelve

sound-proof booths, each of which offers ample

room for dancing purposes foi

to select popular dance music and
it out on the spot.

The record bins arc located in 1

the floor and these in turn are sum
island counter. One of the feature

building is a large twenty-five-foot

on the roof. This can be seen

nearby towns. The president of tli

those who care

iml wish to try

inded by a

of ibe nc

Allyn-s

>f "Hail

,Uier Magna
ud through L'll

» the listci

M. Krausc. whe notl i hi!

salesroom in Cicero.

Magnavox Helps Pageant

The new official song of the Pageant of Prog-

ress, "Hail Chicago." was formally dedicated at

the Municipal Pier on Saturday when the great

hydroplane, Santa Maria, equipped with a Mag-

navox and carrying as passenger Bob Allyn, the

composer, flew over the city. When the plane

The installation of the Magnavox was made

under the supervision of S. L. Miller, manager

of the Telephone Maintenance Co., local dis-

tributor for the Magnavox Co., of Oakland, Cal.

During the Pageant this instrument was used by

Mayor William Hale Thompson, of Chicago, as

\\M as for the purpose of making numerous an-

Anna Shaw Faulkner to Lecture

Anna Shaw Faulkner (Mrs. Oberndorfer), who
(Continued on (wye 116)

Just Say

i'Send Samples On Approval

SEND FOR
ropy Of the "Oro Tone" I llaMmtl n,. tlio

Complete Oro-Tone Lin*
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lias (or a number of yean played *uch a promi-

nent part in the musical actlvitie* of the West,

botfi as a writer and lecturer on musical sub-

jects, and more recently as head of the musical

activities of the National Federation of Women's
Clubs, will, it is announced, give .i .. m s of lec

enl

of lln M.i The

|C I i lui idy

mn. li attention, and the lectures themselves will

undoubtedly draw large audlencoi

Here Comes the Bride I

Out on the Gold Coast, the habitat of Chicago's

400, the younger members of the social set are

anxiously awaiting the announcement of the dale

when William Wallace Kimball, son of Curtis

N. Kimball, president of the W. W. Kimball

Co., will lake unto himself a bride, Miss Doro-

thy Marklcy Purdy, of Highland Park. The
announcement of Mr. Kimball's engagement has

just been made, but the wedding is not ex

peeled lo take place until Fall.

Giant Vlctrola Amaxcs Evanston Throngs
During this year's annual "County Fair," held

the North Shore Talking Mai hinc Co., G03 Davis

street, had an opportunity to contribute notably

to the entertainment and at the same time ad

vancc its own interests as Victor dealers.

The members of one of 1

came i" Paul Si cgi r. th

ww mmmMniL cm
Wholesale Distributors of

OKe^ Records

This "Record of Quality" that is played on any

standard disc machine means new business, more
business. We offer real service on shipments.

Write for Dealer Proposition

W. W. KIMBALL CO.
Established 1857

Kimball Bldg., 306 So. Wabash Ave. CHICAGO

E: A. McMurtry, manager of Columbia's Kan-

as City branch, was a recent visitor to Chicago,

le was on his way home from a visit to New
ork headquarters.

Oro-Tone Activities

The Oro-Tonc Co. has just brought out a new

Giant Victrola Used at Evanston Fair

asking him for a new idea of some sort lo be

which is a feature of the fair. All the events

take place in Patten Gymnasium of North West-

Kimball pipe-organ, Mr Seegci gol his think-

tank working and evolved a brilliant idea. A

catalog, whicl is one of the most complete of

I and satisfying the mi- its kind ever issued by a supply house. It

ladies also took part in rms, sound boxes and also the

in alTali with the gian Victrola, appearing in ml needles, specially adapted for

apaucse costume thro igli the doors of the sound boxes, which this com-
real macluitC, singing music from "Madame tilting out. This catalog contains

ore than the old one, and among
are two new reproducing styles,

01 and 02. 1 uy are also featuring their new
and it is esUmated that model 03, wb ch lias been greatly enlarged in

s attended during the size and make S a far better soundbox than the

old one. Th y have recently brought out a

Die photograph plain y shows the huge sixe new arm, kn >wn as 3D. This, with the 03

f the Victrola as comj ared with the console sound box. mi kes a high-grade but inexpensive

i the great Kimball or equipment. It is made with a set-screw arrange-

A Columb a Visitor ment that permits length adjustment, but the

li. E. Porter, Held need for height adjustment is cleverly done
/o,, has been spending away with. The Oro-Tonc Co. has also brought

la i Vi , In

of the out a new Victor attachment with a concert

visited size reproducer for playing the Edison records

esting nn Victor machines,

veling Safety Point Needle

.naged With the idea that the manufacturer of sound
rapho- boxes is in the best position to know what kind

ccntly of a needle should be used for his particular

picnic kind of box the Oro-Tonc Co. has brought out

' ." v ! V V.
1

- '-v' Vi'li -v- -v- -v- -v-
'[•

'v'
'™

'-E^-v- V- V- ^--Q^-l^WW! l<?r%gZ

TRANSFER NAME-PLATES
We make the Transfer Name -Plates and Trade-Marks for

the largest talking machine manufacturers in this country and
for dealers in every state,

YOUR NAMli, Mr. Dealer, on every machine brings the owner
hack to vou or records and his friends lo you for a machine.

Samples, Suggestions and Sketches Furnished Free

THE MEYERCORD COMPANY, CHICAGO
Larscsl Manulaclurers 01 DECALC01MANIA. T,ansrer Namc-Platcs
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SJP,

Superior Universal Reproducer on the Edison

ir Reproducer with 2 It Connection for tjliwn— Sum pip Prepaid
10 Dealer. Nickel- J6.25 Gold

Reloil Pri«s,S7 50 Nickel- S10.00 Gold

rkes on eMpplfeaiion
BARNHARTBROTHERS & SPINDLER

Monro*or.dThro«pStr*elJ CHICAGO

offered to the trade. The needles arc of the

jewel and all-stccl types and embody the new
safety-point feature. The jewel needles arc for

the Edison and Pathe' phonographs and the

jewel point is of genuine sapphire. These
needles come set upon a handsome display rack

and each needle is mounted on a fancy card

and enclosed in a transparent envelope. The
steel needles come packed 100 in a package,

which retails for ten cents. Each display pack-

age contains twenty-five thousand needles, live

thousand extra loud, five thousand loud, ten

thousand medium and live thousand soft. The

safety-point feature of these needles lies in the

fact that both the steel and sapphire points are

made with an exceedingly long taper, so de-

signed as to perfectly fill the trough of the

record groove.

Columbia Dealers Enjoy Outing

The outing of the Columbia Graphophonc Co.

and its dealers, held on Wednesday, July 20, at

Glcnwoud Park, III., was one of the most suc-

cessful affairs of its kind ever known in the

trade. From start to finish it was a huge suc-

cess, with a large attendance and a great amount

of fun crowded into twelve hours of merry-'

making. About three hundred persons look

their lunches and traveled out to the banks of

the Fox River to enjoy a day of sports, dancing

and entertainment. Manager John McKenna is

to be congratulated. So arc his assistants on

the various committees, whose names are

printed on page 119.

We arc inclined to Ihink the dealers had a

hunch of what was in store for them in the way
of an enjoyable day, for many of them closed

their stores and took their entire sales forces

with them to the picnic. There was a baseball

game between the dealers and the wholesale

force in which the latter defeated the former by

a score of 9 to 2. But things were evened up
when the dealers' girls won from the Columbia

office girls by a score of 16 to 2. Wc do not

mean to depreciate the girls of the Columbia

office. Myomy, no. They were no good when
it came to baseball, but when it came to danc-

ing—and looks—O, boy I they're known all over

Chicago as the greatest aggregation of pulchri-

tude in the world of talking machincsl

But speaking of mere men: Our friends.

Reilly, Blimkc and Lemberg, of ihc city sales

force, were some performers in the "athletic"

events, and little Jack Kapp, of the record de-

partment, showed some speed in the fifty-yard

dash. Wm. Lyons, who championed the cause of

the dealers in the ball game, made a great bat-

tle, but was helpless against the stellar aggre-

(Coiiiuufd on page 119)

A NEW FLETCHER PRODUCT

Dea(e,„w,or NEW EDISON
Prices and Terms

Plays all Records

FLETCHER-WICKES CO.
6 EAST LAKE STREET, CHICAGO, ILL.
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We
I lave

Every
Facility

for Large
Production

DEALERS, ATTENTION!
You arc looking for a Standardized Line
of Phonographs. You want a Distinctive

Machine, not only in respect to the
cabinet, but one with a tone arm that

is used on no other instrument, be-

cause you cannot establish a per-

manent business on nondescript
merchandise.

We Invite Comparison
Without Restrictions

BLOOD TONE ARM
Illinois

Cabinets

are made
of the best

selected
Mahogany all

the way through
inside and out,

with excellent fin

ish and genuine
carvings.

Our line is most com-
plete, ranging from port-

ables to the finest period

models. We can suit you in

Style, Quality and Price, and
give you a Distinctive Line.

Our motors are the well-known
Saal, which have stood the test of
years. We guarantee every part of
the Illinois Phonograph.

Bear in mind that the future phonograph
must be a real musical instrument, as well as

a fine cabinet—The Reason Why you should
investigate the Illinois Phonograph. "Built
Right All the Way Through/ 1

The Illinois Phonographs are
strictly a standardized line,

with a Tone Arm that is

the last word in Sound
Reproducing Equip-
ment, it being the
very latest Blood
product, the supe-
riority of which
has always been
recognized.
This arm is

exclusively

used on
the 111.

Phono-
graph.

IT HAS NO

EQUAL.Send for Our Descriptive

Literature on This Tone Arm

ILLINOIS

PHONOGRAPH CO.
400 W. Erie St., Chicago, III.
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Repair Parts
For AH and Every Motor

That Was Ever Manufactured

We can supply any part. The largest and most

plete assortment of repair parts—in the

United States—on hand, for old, obsolete and

present-day motors. If your order cannot be

filled from stock, we will make it up special.

Special prices on main springe, governor

springs, micas, repair parts, motors, tone arms,

steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs

and motors.

©

gatiou on the other side. Highlights in the per-

formance of the girls were: Marie Collier, in the

baseball game; Mildred Stark and Marie Rcjhon,

in the fifty-yard dash; Marie Bacr, in—but we
could go on endlessly, there were so many there

and they were all so goodl So we'll have to

bring the story to a close with a mention of the

inspiring, but incidentally unscheduled, race be-

tween John McKcnna and Field Manager Robert

W. Porter, who had an argument over another

race and decided to settle it by running a race

themselves. This was a tie. The various com-

mittees were as follows:

Committee of Arrangements—John McKcnna,

chairman; G. MacNichol. J. M. Cooper, D. W.
Donohue, Carter Cordncr, N. B. Smith, G. H.

Pfaff.

Traffic Committee—D. W. Donohue, chair-

man; Walter Schultz, L. T. Wells, A. E.

Reinink.

Program Committee—G. MacNichol. chair-

man; N. B. Smith. Frank Solar, C. F. Woolley,

H. J. Wilcks, R. F. Koenig, H. Friedman, M. G.

Peters, E. N. Wcxberg, Wm. Lyons.

Music Committee—J. Kapp, chairman; S. R.

Lemberg, Z. Ganis, H. L Hanson, I, Kupfcrbcrg,

Marie Baer, Ed. Michaels.

Reception Committee—L. M. Sherlock, chair-

man; Ed. Blimke, K. F. Koenig, J. Klinenbcrg,

R. M. Reilly, Arthur Fram, S. A. Burrell, G. A.

Penrose, Louis Solar.

Issues Four-page Folder

Drying Systems, Inc., manufacturer of dry-

ing equipment in this city, has received many
requests for the four-page folder which it rc-

his manager, Fred T. Ashton. according to re-

ports coming to the Chicago branch of the

Columbia Co., arc making everyone sit up and

take notice down in the Bloomington section

of Illinois, where four auto trucks are going all

the lime, conveying machines to all parts of the

territory and covering every prospect they hear

of. |

Uses Truck to Advantage

C. B. Cordner. manager of the Symphony

Music Co.. 1020 Wilson avenue, was so thor-

oughly sold on the Columbia "Scll-by-Truck"

sales plan, as presented to him by S. R. Lem-

berg, Columbia Northside representative, that,

regardless of the fact that he is located in the

heart of Chicago, be is operating one of the

finest trucks in the Columbia service.

This is a complete Grafonola store on wheels

A stock of several hundred records, several dif-

ferent type Grafonolas and a complete line oi

accessories, such as Grafonola oil, Grafonola

polish, needles, Siam Soos, etc., is carried in

this store's truck. Mr. Lcmberg carefully

Symphony Music Co.'s Truck

trained two University of Chicago students in

the selling of Grafonolas and records. They

(Continued on page 120)

Drying Systems' Novel Cover Illustration

cently issued under the designation of Bulletin

No, Hi. This folder contains considerable in-

formation of practical value, and the accompany-

ing illustration used on the cover will give some

idea of its effectiveness.

Business Embarrassment

An involuntary petition in bankruptcy has

been filed against the Great Eastern Mfg. Co.,

of this city, and the petitioners arc: Krasbcrg

Engineering & Mfg. Co., Wisconsin Chair Co.

and New York Recording Laboratories. The

head of the Great Eastern Co. is Nat Kawin, one

of the oldest members of the industry in the

Chicago trade who, by the way, was one of the

first of Chicago's many talking machine manu-

facturers.

Columbia Dealer's Success

One of the recent visitors -to the Chicago

office of the Columbia Co. was W. H. Rollaud,

who conducts a retail establishment in Bloom-

ington, 111. Mr. Rolland is one of the livest

dealers in the trade, and his motto is "Business

is what you make it." He is one of those live

ones who do not believe in the fetish of

"hard times." He, in fact, is of the opinion that

the trade is not going through hard times at

the present, but is just getting rid of the easy

times. He believes that the only thing for the

dealer to do is to go out and get the business,

and that it is there waiting for him. He and

Price Reductions on Enclosed Motors

We have recently made sharp reduc-

tions in the prices of enclosed, self-

lubricated motors—due to decreased

costs in labor and material and a larger

output.
This will put the Enclosed Motor with-

in the reach of those manufacturers
whose desire has been to use this motor,
but whose lines have not been high

enough in price to do so.

The same quality and high degree of

inspection will be maintained.

REMEMBER
You don't have to tune this motor. It

comes to you silent and smooth run-

ning. It reaches your customers in the

same condition.

Ask about various models and prices.

United Manufacturing and Distributing Company
536 Lake Shore Drive CHICAGO
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Arc nt present working the Stale of Michigan,

specialising on Summer resorts they strike. The
hoys arc both musically inclined and furnish

wonderful entertainment with the smaller in-

struments tliey sell. They plan on working
the Slates of Michigan, Indiana, Illinois and
Wisconsin hy the end of September. The two
hoya and the Grnfonola store on wheels ore a

great medium fur increasing Grafonola sales

ami it won't he many months until this pro-

grcasivc Columbia dealer will have a caravan
of truck* operating through the country.

Enter, the Ambassador Phonograph Co.

These

appearance in ( hicago, known as Hie A
dor Phonograph Co., manufacturing a

M'U'ii models, four uprights and three c

The retail prices range from $55 to $215.

Instruments received their introduction to the
trade during the Pngcaill of Progress, where the

company maintained [tooth 41, Section H, on
the Municipal Piir.

A very clever Stunt was pulled by the Am-

Melody Portable Phonograph
Equipped With

Double Spring Motor
Blood Tone Arm and Reproducer

Removable Tone Arm and Windinf Key

Durably Constructed. Mahogany Water-
proof Finish. Dra*s Trimmings. Carri
10 Records. Wonderful Tone—equal
that of a $200 machine, Plays all records
soft, medium or loud as
desired. Portable —
Weighs only 18 pounds.

PROMPT DELIVERY
II.,.-. Win\ - for

Write for Sample
TtrrriM Today.

MELODY NATIONAL SALES CO. 190 N. Slale Street, Chicago

are equipped wit

such as automatic stops, cover supports, etc.

In the announcement the Cheney Co. states

that for every Cheney machine of Models 2 or 3

that dealers have on hand on the date the an-

made a credit will be allowed

Ihc difference between the old and new
those models, provided that said dcalci

-i'
I at least equal in numbci

to those for which credit is asked. It might be

well to mention in this connection that the retail

prices of Styles 2 and 3 have been reduced to

$115 and $145, respectively, and that the

facttire of Style No. 1 has been discontinued.

Purchase Record-Lite Stock
The firm of Cole & Dimas made ihe ?

Period Designs

like highest grade

Furniture

Produced by

(lJawiiUuw (wmpatuj
§

ill around the two new models,

nnc period, and No. 120, Early
The former carries the retail

id is an upright furnished in

ny and Newby walnut. The
arc of the cabriole type,

carved at the knee, with a ball foot, all very
characteristic of the period. The model No. 120
comes in American walnut stained to an Eng-
lish walnut, with polished wax finish, and is a
console These new models are very artistic and

OTTO SOHULZ. PmlSiil

a*inl ob« hutkin WatUula Unit*
HI MILWAUKCI AVfNUI ISM CANDLER OLDfl

OHIOAaO ATLANTA. «*.
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concert ntirc stock of Universal Record-Litcs

the privilege for sale and manufacture ol

this well-known little accessory. This Record-

Lite has been manufactured and put on the mar-

ket by the Interstate Music Co. for a number

0 ( years and it is the intention of Cole & Dunas

[O bring this well-known little instrument into

even greater popularity and demand. The for-

mer retail price of the "Lite" was $3.25 for the

nickel and $4 for the gold, but as soon as Cole

& Dunas launch their sales plan these Record-

Lites will be put on the market at a probable

reduction of 30 to -10 per cent under the old

price. This will extend their sale.

Liquidated Its Business

On August 3, at 10.30 a. m., the Chicago

Phonograph Supply Co., a retail store located at

2936 Milwaukee avenue, liquidated its business

by means of an auction.

Clever Repair Outfit

The firm of Cole & Dunas has just put on the

market a very clever little outfit for dealers.

This outfit consists of a package containing an

assortment a dealer may need for small repair

jobs on motors, tone arms, etc. .The assortment

consists of springs, diaphragms, stylus bars, etc.,

and comes neatly packed in a large carton, the

sales price of which is $30.

Pageant of Progress Novelties

Many novel ideas have been made use of at

the Municipal Pier during the Pageant of Prog-

ress. Perhaps the most novel was that put over

successfully by the Ambassador Phonograph Co.

by means of a four-round boxing bout between

the "Ambassador Kid" and Ben Turpin, the

famous movie star, who is continually looking

both ways for Sunday. The "Ambassador Kid,"

by the way, is the four-year-old daughter of Fred

Wesson, manager of the company, who gives

daily boxing exhibitions. When boxing Ben Tur-

pin she wore the regulation boxing trunks and

gloves, and so did Ben, but while Beil was

looking at a red-headed lady on one end of the

pier and at the same time looking at the luscious

near-beer ebbing from the fountain across the

aisle, the little lady managed to crawl upon a

chair and belt him on the nose and end the

scrap.

—But His Voice Goes On
Hardly had the news of the great Caruso's

passing reached Chicago than Victor dealers

here dressed their display windows in mourning.

Those in the Loop, especially, devoted much

space to their Caruso windows and large photo-

graphs of the dead artist were placed

The Superior Lid Support

surmounted by wreaths and black crepe, and in

the foreground, in many instances, the entire

Victor library of Caruso's works. In Chicago,

as elsewhere, many public memorial services

were held when people from all walks of life

gathered in honor of the memory of Caruso.

The Fine Arts Building, in Chicago, was the

uuclcus for many of these gatherings, for it is

in this building that most of Chicago's musical

artists have their studios, and many of these

artists were close friends of the great tenor. In

the Italian settlement on the West Side of Chi-

cago nearly every place of business, and resi-

dences as well, were draped in black crepe for

Caruso. "The Glory of America and Italy," as

he was known.
Installs Another Machine

The R. C. Wade Co. has just installed another

automatic machine for the manufacture of its

well-known Tonofone needle. This makes in

all three o( these machines that are now in

operation. Each one of these machines is turn'

ing out needles at the rate of out

fifty per minute, or 30,000 per houi

in is about six hours per day and those

..re good at figures could spend a few in-

line moments figuring out how many of the

ifonc type will be turned out in the

year, on the 300- working-day basis.

general

situation

campaign.

instructio

live trips

age

i hundred and

Their aver-

Aftei

Something New
Write /b/'EJECTOR Bulletin

Just 6H the Press
MAKE EVERY DAY

A PERFECT DRYING DAY

DRYING SYSTEMSJnc.\tl-l7"So. Desplaines St.Chicago

this is figured out one may remember that these

retail at four for a dime, or twelve for a quarter,

and that will show what the Tonofone dealers

are going to turn over in twelve months. But

even at that one would probably be entirely

wrong, for the R. C. Wade Co. has several other

similar machines under construction which they

hope to have in operation before very long.

Emerson Activities

F. W. Clement, manager of the Chicago

branch of the Emerson Phonograph Co., put in

a busy week with H. E. Morrison, Emerson's

il sales manager, in going over the trade

ind lining up for the Emerson Fall

After all plans were laid four new

travelers received their samples and

is, and were sent out on their respec-

to carry out these plans. The new

W. N. Mulzbar, who will look after

Northern Wisconsin; F. P. Howard, who is

traveling Southern Wisconsin and Northern Il-

linois; R. V. Emmcrt, handling the Chicago ter-

ritory, and R. J.
Churchill, who will take care

of Emerson dealers in Central Illinois.

Sales Manager Morrison will spend about a

month in going over the Western territory be-

fore he returns to Eastern headquarters.

F. A. Dempsey, assistant to Manager Clement,

is spending his vacation at Grcenlakc, Wis., on

a fishing trip. He writes back to the boys in

the Loop that the. mosquitoes arc biting splen-

didly well this season.

Foreign Record Activities

E A. Fern has just returned from a week's

visit to Detroit, where he did some great work

in conjunction with Messrs. Thalmcycr and

Giles, of the General Phonograph Corp. The

latter two gentlemen came on from New York

and met Mr. Fern at the Consolidated's Detroit

branch. These gentlemen went over the foreign-

record field of Detroit in a very systematic man-

ner and were successful in opening quite a num-

ber of exclusive Okeh accounts for foreign rec-

ords. Among tbe new accounts was the main

store on Garrett avenue, of the Cunningham

:ompany took on the Okeh line

:r downtown stores last month.

Whiie they were there they also attended the

formal opening of The Record Shop, at 8SS9

Grand River avenue. Mr. Fern says that this

very pretty little shop, owned by G. D. Elliott,

will feature Okeh records exclusively. In addi-

tion to his regular sales help Mr. Elliott has

put on six girls to canvass the city.

Another new Detroit account opened by

Messrs. Fern, Thalmcycr and Giles while in

Detroit was the Brooks Shop. The instruments

handled here arc manufactured by the Brooks

Mfg. Co., the parent concern.

Move Talking Machine Department

The firm of O. W. Richardson & Co., one of

Chicago's largest Loop furniture stores, have

(Co'iliWd on fagt 122)

Drug Co. Thi
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mo vi- (I their talking machine department from

I lie fourth floor of their building to the first

floor. The department has been greatly en-

larged am! is now located near the main en-

trance, They have al-o inst.illi-il a nuinbn of

'demonstration hoot lis, something they never

had before, This company represents the Wid-
dicomh, Sonora am! Columbia linen, as wi ll .<-

the Colmnhia records. One of the features of

UlC way this furniture store handles talking ma-

chines is that no matter where one noes,

thmughmit the cntiri hti i l.lm ^. he i . ,-nn ti> I

a talking machine in operation. This stunt was

put into effect hy Manager Gosswillcr and lias

proven its worth many lino s over. The plan of

putting talking machines where they can he

teen in ;il! departmental hy people making pur-

chases therein is an exceedingly good one, ac-

cording lo Mr. Gobswilier, and has been the

death of Caruso, Mr. WiSwell said: "Caruso's

death caused a remarkable demand for his li-

brary of records. There are in the Caruso

library about seventy-five records, and our ow.i

retail department as well as retail stores all

over the country report that in many instances

Uh i ha

del

Wiswcll, "in that it brings forward the

we can record the voices of great arl

musicians for posterity, and causes (hii

sink into the consciousness of millions

pective owners of talking machines."

Receives New Models
This month heralded the reception

cago of two new Victor models, the

Portable and the No. 300 Console. Thei

caused quite a commotion in the retail

means of increasing tliel

New Electric Sign

The Crystal Palace of Music,

North avenue, has just had hiatal

hi mcnt of Lyi

that departi

He; the

Z645 Watl
installed one of the

ric signs ever seen

ilacc is an account

bine Co. and is one

autiful music stores

ohimns of the July

issue of Tin- Talking Machine World.

Returns From Vol Btion

L. C, Wiswell, wholesale and retail manager

of Lyon & Healy's Victor department, has just

returned from a vacation trip through Yellow-

grcnl

of the

was i

Mi b Mm " i

of the O. W. Ri

Good-bye, Ma
department

illy went on

her vacation. She will not return. She wrote

that she lias met the "Man of Men," and that

her record-selling days arc no more. Date not

mentioned yet.

Sterling Headquarters Jammed
A few months ago the Sterling Devices Co.

Hi. Mi. Wi
tin-, trip by Ids chili

Jr., and Jtm«. B

YellOWatOne the pa

vi ntion, held .ii Col

iii Denver, Omaha
speaking about the

lion of the country

were llmllur to thoi

I., ill,

ompamcd on

Ruth. Leslie,

through the

to eels Of

,iU of the

Pageant. Tl

in the Lake
immediately

'ay, are located

the lake front,

i the Municipal

tainly brought results. Members of the trade

took advantage of the offer to such an extent

that the elevator man of the building nearly

worked himself to death hauling visitors up to

(he Sterling headquarters. The officers and
employes of the company put in an exceptionally

busy two weeks in entertaining visiting mem-
bers of the trade, and many of these latter, who.
hy the way, were nearly all out-of-town manu-
facturers, rewarded the Sterling Co. with sub-

nets. On the pier proper .the Sterling exhibit

was looked after by W. H. Wade, of the Wade
Talking Machine Co.

Visiting the West and South

Sales Manager W. E. Burr, of the Cheney-

Co,, is making an extensive trip through-

out Missouri. Texas, Kansas, Oklahoma and
other important territory. He writes that gen-

eral opinion indicates a profitable Fall season

for dealers who are all hustling lo make this

one of the biggest talking machine years in

spite of the general business slump that pre-

vailed throughout the country from the first of

t lie year. Mr. Burr feels that such optimism

among the dealers is hound to make business

good, regardless of what men in other lines

say.

Brunswick Window Display Service

A merchandising brief, prepared for subscrib-

ers to the Brunswick window display service,

has been issued by the advertising department of

the Brunswick-Balke-Cotlcndcr Co. This brief,

which will be given hereafter with each month's

window display, consists of window trim sug-

gestions, prospect letter and "Brunswickgrams."

The ideas outlined in this brief arc noteworthy

for their practical value and they can be used

lo splendid advantage by Brunswick dealers in

connection with the monthly display.

The Western division of The World has re-

ceived a picture post-card from Brussels, bear-

ing the well-known signature of Otto Schulz,

who has been touring Belgium with his family.

PAT. Al'PL'D IMIt.

ORO-TONE
FEATURES

Extension A telescopes into large

elbow B, giving a length adjust-
ment from 7 ^4 to 9 Yi inches.

Adjustment screw C engages an
indexed channel in extension A,
assuring perfect alignment. Slight-

ly releasing locking thumbscrew E
permits height adjustment of large
elbow in base ring D. Releasing
locking screw E entirely permits
tone arm to be removed from base
ring D for packing separately be-
fore shipping, if desired.

ASK FOR ILLUSTRATED AND DESCRIPTIVE
CATALOGUE

I'l HH II II

1000 to 1010 GEORGE ST.

CHICAGO, ILLINOIS

trnllng AnK lo Throw IWk Improvement, PrrniilH
ulucer to clear lono arm tvhrn thrown linck. regurd-
of VFhcthrr it is In noMtlon for ploying Hill anil

or Lulernl-ciit record*.
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As a Phonograph

Manufactured and distributed bu

Burns Pollock Elec. Mfg. Co.

Indiana Harbor, Indiana

Located within Chicago's great

Manufacturing District

Capitol!

A Combination

Phonograph

and Lamp

Every Woman's
Choice

As a Lamp
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CHICAGO'S PAGEANT OF PROGRESS FEATURES MUSIC
Several Prominent Music Houses Represented by Notable Exhibits—Columbia Co. Records Offi-

cial Pageant Song and Presents First Record to Mayor Thompson—Magnavox Used

CHICAGO, ILL., August 10,—Twcnly -eight year*

have gone since llie World's Fair was opened and
ever lincc then Chicago lias held the record for
[lulling over big slmwv Now, Chicago has done
it again. On July .lo, r.l this year, Mayor Thomp-
son opened the Pageant of Progress nl the great

Municipal Pier. The World's Fair was considered

.libit, but we are

the talking ma-
' here, in a brief

industry shows

High-Class Cutter
Sharpens the Fibre Needle without re-

moving it from the Tonearm.

LIDSEEN Fibre

Needle Cutter

Advance Notice to Edison Dealers

THE NEW IMPROVED

Jewel Attachment for the Edison Phonograph

Will Be Ready for Distribution

September First

NOT
Just Another Attachment

BUT

A DISTINCT IMPROVEMENT IN TONE REPRODUCTION AS
WELL AS IN MECHANICAL CONSTRUCTION

AND FINISH

I'luyi all ly|ic* o( tecordi. Opciolei llie lame ai llir Is llir ONLY attatlimi-iit that |ilayi vertical cut records
'KlHSn.V' with llie LEVER. in Mi.- m^n "HHmi\" j."- »mli <hr Kt^^Uun
NO ii.lji.iin.cnl. ncceuary when changing (rom lateral

tu*™l PACE DOWN lo the record, Giving il a Hosting

tu vertical cut record). Slop picvcnij Biviniiinu to llir nciion.

Kliini arid frn-ilom »i
.K. ,lt. ..in) .-...Mil

S 7.S0
...Sio.oo

lie hlghctl niade Jewel Polnl

154 Whiting Sti CHICAGO, ILL.

The Camper's Compar
e Columbia exhibit

wc found the "Camper's Companion," a little

portable instrument manufactured and distrib-

uted by the World's Products Association. This
machine is designed very cleverly and weighs

only twenty-one pounds. The carrying case is

strongly built with reinforced corners and cov-

ered with heavy black Keratol. lis main feature

is a combination multiple horn and amplif-cr.

The amplifier is built in pyramidal shape and
constructed with an "X" partition running its

entire length, which divides it into four longi-

tudinal sections. This exhibit was in charge of

Vice-president H. F. Woods.
The School Room

A little way further along the pier wc came
across an exhibit showing the modern classroom.

The desks were placed around in the usual man-
ner and with the teacher's table in front. All

the kids around the pier were clamoring lo

get in and get a seat. It is the first time wc
saw kills anxious to go to school, but we guess
the reason was because the teacher was an
exceedingly pretty young lady, who ask.'d the
kids questions. Every time they gave a right

answer teacher handed out a nice little souvenir.

By her side was a Victor classroom model ma-
chine, on which she was playing Victor educa-
tional records, and every kid who could name
the piece being played received a pretty souve-
nir. The exhibit was put on by a manufacturer
of modern school equipment.

Double-deck Bridge
On one end of the pier the engineering firm

that built Chicago's wonderful Michigan avenue
double-deck bridge had an exhibit and in this

exhibit they demonstrated the working features
of this bridge by means of a replica that was
scaled one-quarter of an inch to the foot. The
fascinating thing about this little bridge demon-
stration was that it showed the value of the

talking machine from a commercial standpoint.
The little bridge was operated by electricity

just like the Michigan avenue bridge, and as the
two leaves went up in the air little indicator
lights would brighten up at various points to

attract attention to each particular part. As
lhe.se lights glowed a talking machine, placed
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at the side of the bridge, began to speak and

delivered a lecture on the engineering features

indicated by the various lights.

Readers of The Talking Machine World know
lhat, from time to time, they read in these col-

umns suggestions for the commercial applica-

tion of talking machine records, and we cite the

news of this exhibit as another example of how
lhat side of the talking machine fits in.

Are We Oversold?

For a good many moons now we have been

hearing the yell that the talking machine in-

dustry is oversold. We have heard it said that

the reason we are oversold, etc., is that on the

market and in use there arc now about 4,000,000

talking machines. We also hear lhat until all

of these machines are discarded by their owners

and the ones now on the market arc sold the

talking machine business will go along at a

snail's pace. Happily, however, the men who
do this kind of talking represent hut a few

members of the industry.

Now, while rambling around the exhibits at

the pier, we came across one exhibit which

caused us to wiggle our cars and wonder. What
caught our eye was a little, insignificant sign set

up in the Ford motor car exhibit. The little

sign was placed on the windshield of a sedan

flivver and bore the following words: "This car

is No. 5,000,000 and was finished at 7:45 a. m
May 21." It might be well to state here lhat

at Henry's plant at Detroit they arc turning out

one car every sixteen seconds, or at the rate of

about 4,000 per day, so, figuring from the time

"Lizzie" No. 5,000,000 was born until the time

you read this, you will see that Henry, has

added quite a number of flivs to his family, and

there is no sign of a let-up. The cars Ford

has put out, added to the bunch manufactured

and produced by the numerous other compa-

nies, do not yet even begin to fill the demand
So there is a chance for an argument as to

whether the talking machine industry is slopping

over the sides.

The Federal Sign System

The Federal Sign System had an interesting

exhibit, wherein it showed everything possible

in the way of electric signs for advertising pur-

poses. One interesting feature was that nearly

all of the signs were particularly for the talk-

ing machine trade. The Victor dog was espe-

cially prominent and they even had him not

only sitting still, but running around in circles

and wagging what is left of his tail.

The Magnavox Everywhere

Magnavox was perched on rafters, under

tables and in fact everywhere. Wherever you

went you were sure to bump into Magnavox.

One installation was connected direct with the

Mayor's headquarters and evidently there must

have been quite a little party there the night

we visited the pier, because we were able to

recognize the liquid tones of the Mayor's voice

as they traveled out of the amplifiers of the

many Magnavoxes, not only in the announce-

ments as they came along, but running on in the

chorus of "Hail, Chicago!" as well.

Windsor Exhibit-

Over on one side we found an interesting

exhibit by the Windsor Furniture Co. It had

a very nice line of furniture on display, together

with a full line of its well-known talking ma-

chines. One of the features here was a bed-

room suite, wherein a beautiful young lady

comes in and disrobes, while a Windsor talking

machine is playing. After disrobing she crawls

into the bed and the talking machine keeps on

playing. This attracted a great deal of atten-

tion, especially from the males.

Claxtonola Exhibit

The Bernard Mfg. Co., of Iowa City, la- man-

ufacturers of the Claxtonola, exhibited its line

of instruments, together with the Claxtonola

records. Its advertisement, "Golden Throat"

talking machine, drew quite a crowd to this

booth, from which were given out sales leaflets

snd souvenirs.

(Continued on page 126)

THE KAMP-O-PHONE
ALL YEAR 'ROUND
Always First Seller—Read the Reasons

The popularity of the Kamp-o-phonc is built, first of a\i

upon its splendid tone quality. To this quality we have added

fine appearance, portability anil the advantage ol low price.

No dealer could ask for better talking points for securing

the Fall and Winter trade of the big popular-price market—

the millions of homes where rooms arc small and often

crowded—or the homes of the well-to-do, where a nursery

phonograph (the Kamp-o-phone) would save wearing out a

costly cabinet machine. The alert dealer will say, ' Buy the

Kamp-o-phone for Winter to save room, save time and

money—next Summer you will he already equipped for your

outings." Sell Kamp-O-phoncs
year und.

DESCRIPTION

Carries like a suitcase. Weighs 20

pounds. Mahogany case. Guaranteed

three-record motor. Many other fea-

tures. Retails for $35—at a generous

profit to you. Write us. Use Kamp-
o-phoncs to extend your business. *

Q-PHONE

Merchandise Distributors Co., 221 W. Randolph Si.. Chicago. I
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The Dance Sensation of America

dWANdBLUES
' You can'l jo Wrong |
W/ift any fast so.?rk

The Exhibit ol O. W. Richardson Co.

The next exhibit wo run aero., was that of

the O. W.
This

housi

fth

in chargi

Mr. Gos>

cdh
vile

Wade Talking Ma

CABINETS
WITH OR WITHOUT EOUII'MBNT

liilltl

These High Grade Cabinets, made

in Mahogany, Walnut and Oak,

built up to the standard for which

For Descriptive Mailer Address

FUEHR & STEMMER PIANO CO.

2701 So. Wells St., Chicago

\ .\ Howard,

nlkint

tin

Wade Co.'s Display

,.. other exhibits wan thai o( the electric 1

;0 .. which displayed arc Hood

(MKIUK iiiuiiiuu" • -y -"Orj 1 "

^>

8

| i

*

(
,j

C

' * New Electrical Instrument

A new electrical instrument, known as tl

Electra-Voico, w» ihowtt by the Elcclra-Voi,

Co., of this city. This company was reccnll

incorporated lor $50,000. The incorporators an

'"an be switched' to any part of a building.

Chicago Electric Sign Co.'s Display

Another concern that showed some mighty

lever electric signs for talking machine shops

vas the Chicago Electric Sign Co., with its

Day-N-lte" signs. These signs are so con-

llrucicd lhat they produce an even light and the

c so concealed that the letters

an even light and not spotted

liatclv over the light. This exhibit was

rge of Harvey B. Houck, sales manager.

Steger & Sons' Interesting Exhibit

i lit

Illinois Talking Machines Shown

Another of the interesting exhibits was tha

0 [ the Hlino,s P'honograph Co. The exhib.l wa

tin

l-i.f unvn dealers who were visiting

inde their headquarters at this exhibit

placed orders with Mr. Blood.

The Ambassador Arrives

t'lu^Chicagu market, was also shown,

manufacturers interested the visitors

The Mystery Ma

by tin

. Wad
He

greatly sought

.presenting the

STEQER AIDS FLOOD SUFFERERS

Plan to Replace All Steger Pianos and Player,

pianos Lost in the Pueblo Flood

Chicago Iu.., August 3.—Arrangements are

under way by the Steger & Sous Piano Mfg. Co..

of this city, for the replacement of Steger pianos

which were lost or damaged in the Pueblo, Col..

Hood. Dan Pagenla, manager of the wholesale

credit department of the company, is in Pueblo,

where he will co-operate with Lewis S. Brown,

Pncblo representative of the Steger & Sons Co.

in replacing all pianos and player-pianos lost by

Mr Brown's customers. The determination of

the company to assume the burden of loss and

render such material assistance to the patrons

of the Brown store evoked many expressions of

hearty appreciation.

LITTLE DAMAGE FROM FIRE

Edison Official Discounts Rumors Regarding

Extent of Fire in Chicago Warehouse

In reference to the report about the Edison

fire in Chicago, which has attained various as-

pects in its process of being passed along, A. H.

Cnrry the new vice-president of Thos. A. Edi-

son, Inc., recently issued the following bulletin

to Edison jobbers:

"A rumor seems to be abroad to the effect

lhat our entire stock of phonographs in storage

'

at Chicago was destroyed by the recent ware-

' house fire in that city- Wc are very glad to

he able to say that such is not the case. While

jot as yet full details of the loss as

id finishes, wc feel confident that, with

liblc exceptions, service to the trade

will not be seriously impaired as a consequence

of the fire.

"At any rate, our jobbers have, or should have,

a marked degree of ability to sell what may be

had, since we all learned the art of substitution

during the years of shortage, as compared with

demand. Therefore, if substitutions as to types

or finishes must again he resorted to for a

no one should he embarrassed.

we have :

to types a;

some pos;

little

lCi„g to circulate through the

-ectlng person" The person who got this ticket

„,l l.rmittht it to the booth where Tonofone

Z oil exhibit received as a reward a half

'°Therc ni'av have been other exhibits repre-

senting the talking machine industry that wc

niss-d bul if such is the case shall look them

ip and publish an account of them in the Sep-

tember World.

of

EUGENE A. WIDMAN TO EUROPE

Eugene A. Widman. chairman of the board of

directors of the Patlu- Erercs Phonograph Co.,

Brooklyn. N. Y.. sailed for Europe on the "Aqui-

tauia" during the latter par. of the month. Mr.

Widman's trip is a business one and his itinerary

includes both England and the Continent.

INSTALLS NEW EQUIPMENT

Progressive Brunswick Dealer in New Haven

Prepares for Active Fall Trade—Souvenirs

Distributed at Formal Opening

New Haven. Conk., August 8—In anticipation

n active Fall business John Duncan, exclu-

ivl Brunswick dealer of this city, has just com-

pleted renovations of his store at 188 Crown

street and installed new modern equipment.

Many unique methods of merchandising Bruns-

wick phonographs and records have been used

in the past year by Mr. Duncan, which have

proven very successful. He recently announced

the formal opening of his store and on that day

the public was given an opportunity of inspect-

ing these new quarters, while Mr. Duncan dis-

tributed appropriate souvenirs with a cordial

invitation to call again.
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^HmNEMArTsAlL^FOR EUROPE

President of General Phonograph Corp. to Be

Abroad Until September

Otto Hcineman, president of the General Pho-

nograph Corp., New York, sailed Ti.csday, July

26, on the "Aquitania" for a four weeks' trip-to

Europe. According to his present plans. Mr.

Hcineman will visit London. Pans and Berlin,

and will attend lo a number of important busi-

ness matte-. He will meet Mrs. Heineman
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Do You Throw Money Away?

It is not a popular pastime—but still it is

unconsciously done by many who just don t

know that Repair Parts can be bought for less

RENE MADE SPRINGS AND PARTS ARE BETTER
COST LESS

RENE MFG. CO. Montvale, N. J.

Otto Heineman

abroad and will probably be back at his desk

the early part of September.

In London and Paris Mr. Heineman will make

a general study of the business situation, visit-

ing the company's clients, and ,n Berlin will

confer with the officials of Carl Lmdstrom, Ltd.,

relative to various important deals of the busi-

ness connection between this concern and the

General Phonograph Corp. Being thoroughly

conversant with business conditions abroad. Mr.

Heineman will undoubtedly find this trip in-

valuable in many respects.

RECENT VAN VEENJNSTALLATIONS

Establishments in New York and Massachusetts

Which Have Had Equipment Installed

Arthur L. Van Veen, president of Van Veen &

Co. Inc., New York City, manufacturers of

Van Veen equipment for talking machine ware-

looms reports considerable activity manifested

on the part of the dealers for talking machine

wareroom equipment. This desire for increased

or new equipment is particularly noticeable in

and about New York City. Among recent in-

stallations reported by Van Veen & Co., Inc..

is that of the Fennell Furniture Co., situated at

Third avenue in Bronx Borough. Tins com-

pany has had recently installed an entire new

Van Veen equipment, which is attractive to a

very high degree. Another complete installa-

tion, including an interior decorative treatment,

has been made in the warerooms of Pagan. &

Bro., on Bleecker street, New York. This en-

terprising dealer has now what is considered

one of the show places among talking machine

warerooms on the lower West Side.

T. G. Flag, a druggist of Wh.linsville, Mass-

has had installed a complete Van Veen equip-

ment similar to the Model Shop b.iilt for the

Columbia Graphophonc Co., in Boston. Mr.

Van Veen reports that these Columbia model

shops, installed at Ihc headquarters of the vari-

ous distributing points of the Columbia Grapho-

phonc Co. by Van Veen & Co., Inc., are at-

trading wide attention throughout the counlry

and that dealers are specifying duplicate in-

stallations for their warerooms.

L. L. SPENCER INJURED

Popular Victor Man Sustains Painful Injuries-

Was Visiting Home of Thos. F. Green

Lloyd L. Spencer, sales manager of the Silas

E Pearsall Co., New York Victor wholesaler

was painfully injured recently when he sustained

, fall at the home of Thos. F. Green, preside,,

of this company. Mr. Spencer was the goes

of Mr and Mrs. Green at their home in Great

Neck, L. I., and during a brief spell of somnam-

bulism sustained a severe fall that was fortu-

nately broken by an awning. Mr. Spencer was

injured in the face and chest and requ.rcd twelve

stitches from the surgeon for these injuries He

returned to his desk a few days ago, although

not yet fully recovered Ironi the accident.

THE DEALERWHO DOESN'T-

1 Make it his first concern to meet his cus-

*
' tomers' real desire—

But is contented to sell whatever seems

profitable; ,. . ,

]T Trouble to compare the actual qualities ot

instruments ,

But placidly accepts any trade name

given publicity; .

Tj-I Foi his own benefit have at least one

LL*-' Manophone, 1

If only to demonstrate records upon.

PLAYS ANY AND ALL
DISC RECORDS

The natural tone of the Manophone fulfills

the customer's constantly tefininB taste. It

is due to the use of the' Humana , a human

throat ofcarved wood, which, in theMano-

phone, replaces the customary piece ot

P>Pe-"

A record played on it is sold. Comparative

playing of a recotd sells the Manophone.

DOES-
T Deprive himself of profit and his trade of

satisfaction , ,

By metely following where he should

n LaSoresight and proves himself a slack

business man . . >.

By failing to anticipate increasing ciis-

crimination L.. ,

TTT Deserve the slack business of which so

I- 11 ' many complain. ,

To Hear a Manophone Effects a iale

Manophones are made in all styles. The

new petiod cases (Console style) are reve-

lations in artistry. As to P"«s--this

Company has manufactured world-fa-

mous musical instruments fot over seventy

years and will notsacrificequality. Never-

theless, its dealers can mote than meet

competition while making the usual ptottt.

We prove this in out Business Building

Plan for Dealets. Write for it today.

The Music Master

of Phonographs

The Manophone Corporation, Adrian, Michigan.
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AND after a most thorough publicity campaign

"Fooling Me" the fox-trot is today the leading

hit of that type of dance. As a vocal number, too,

it is among those that are prominent. All of which

is substantiated by the orders of the jobbers and

dealers of sheet music who find it an active seller in an

abnormal sales season.

After releasing "Dixie" to the trade and profes-

sion it was quickly acclaimed the greatest one-step of

the year. It is popular despite the fact that the

average one-step is hard to "put across."

The above should be enough sales creators in

any one catalog during a none too lively season—
but "a natural" does not arrive at the wish of even the

most hopeful. They just arrive now and then, and

good business
j
udgment says "cash in" while the

'"cashing" is good. So "Gypsy Rose," "a natural," arrived

and all you need to do is to hear it to be convinced

that it is "there."

There can only be one criterion of the success

of a song— sales, ever-increasing sales. The Robert

Norton Co., New York, publishers of the above num-
bers, can show sales—steadily mounting sales, on all

these hits. Sales from the largest dealers in the

country—yes, and some small ones, too.
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LMSWORLIVMIISI
MOVING OF SURPLUS MUSIC STOCK

How the Dealer May Secure Co-operation ol

Publisher in Cleaning Up Slow Sellers

Much has been said regarding the co-opera-

tion of the sheet music publishers with the talk-

ing machine trade and the extent of the "tie-ups"

that have been arranged by mutual agreement

is quite remarkable. This holds true of pub-

lishers co-operating with the manufacturer, dis-

tributor and dealer, but one very important chan-

nel through which a publisher may lend aid to

the retail dealer has, to a great extent, been

overlooked.

We refer particularly to the dealer or dealers

in a given locality who find his or their shelves

with a surplus stock of popular titles. By re-

questing the aid of the publisher of the number
it is often possible to have the publisher make

a special campaign in the territory on the title

or titles which it is sought to move and thus

create a special demand.

In the large trade centers many of the pub-

lishers have cither branch offices or representa-

tives and in such localities the publishers' rep-

resentatives, upon being informed of the desire

upon the part of the dealer to move a certain

number, will see to it that the orchestras, includ-

ing those of the dance, motion picture bouses

and theatres, and very often some vaudeville

performers, are persuaded to make a feature

of a song for a short period. The dealer or

dealers, by giving the record a window dis-

play at the same time and by other co-opera-

tion "hooking up" with the special drive, find

tlici stock of the

shori period.

song

In smaller communities of a size that would
not justify the publisher sending on a special

campaign manager the dealer can carry out such

a campaign on his own behalf and in this he

will have the co-operation of the home or branch

publishing offices.

The following is the method that should be

pursued in such instances. Finding a surplus

slock upon bis shelves the dealer makes note of

the number of orchestras in his city that in a

given week are to be active. He then semis to

the publisher, explains his proposed campaign
and requests that the publisher forward him

orchestrations for the various organizations that

will lend their support to his campaign. He
will find the publishers will readily respond, as

will, too, the orchestras in his home city. The

depleted in a latter will feel gratified to know that they a

to be the means of assisting in a successful cat

paign

goods.

ihich elicves a local dealer of : irplus

: has only been in recent months
that talking machine record dealers have been

acquainted with what it means to have a sur-

plus stock of popular numbers and to some
this has opened up a new problem. However,
if the record titles are the copyrighted works
published by a hading publishing house there

need be no great amount of worry as to their

salability, for arrangements, as outlined above,

will quickly move the dead stock and also be

the means of adding to the activity of the Store,

which, of course, can cash in on the campaign in

other directions. Briefly put, dealers will find

it most profitable to get in touch with pub-

lishers when they have sales problems to solve.

LOUIS BERNSTEIN NOW PRESIDENT TED BARRON WITH BROADWAY CORP.

At the recent annual election of the Music
Publishers' Protective Association Louis Bern-

stein was elected president; Saul Bornstcin.

vice-president; Joe Keit, secretary, and Charles

K. Harris was continued in the office of treas-

Tcd Barron, the well-known songwriter and

former head of a music publishing company, but

who during the past year has not been actively

interested in the sheet music field, has joined

the Broadway Music Corp. as manager of the

orchestra department.

"LAND OF MINE" SUNG AT PAGEANT JACK MILLS, INC., GET S RIGHTS

J. G. MacDcrmid's "Land of Mine" was
sung by 10,000 voices at the Pageant of Prog-

ress in Chicago, which was celebrated July 31

to August 14. ''Land of Mine" is published by

Forster, Music Publisher. Inc.

Jack Mills, Inc., has secured the exclusive pub-

lication rights for Zcz Confrey's scries of piano

solos, These numbers arc one of the features

of the Brunswick records and his "Kitten on the

Keys" is nationally known.

ZheTfostZa/AedJSoutSong s/WMISSOURI WALTZ"

"MISSISSIPPI

CRADLE
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Charley Straight and Roy Bargy have Written
an Unusually Attractive Fox Trot Ballad

IT MUST BE

SOMEONE LIKEYOU
Starting Splendidly!

Chicago McKINLEY MUSIC CO.newyork

TO FIGHT COPYRIGHT BILL

Publisher* and Wriicis' Organisations to Op-
pose Proposed Amendment to Copyright Law
Recently Introduced in Congress

The Mimic Publisher*' Protective Association

and tlic Composers' and I.yrii Writers' \*mh-i.i

lion and tlie American Society of Author*, Com-
poser* and Publishers have Formulated a cam-
paign lo combat the new copyright aiucnilmrnt
recently introduced in Congress hy Senator

Lamport.

Nathan Burkon, J. C. Rosenthal mid E. C
Mills, of the above organisations, contemplate
leaving for Washington, I). C, to confer w.th
the Cominitlcc on Polenta and conviuci il ol

the inequity of the new amendment, which pro-

vides that any purchaser of a printed oi pub-

lished copyrighted work can perform it for

profit.

While the Committee on Patents will not reach

amendment for formal consideration

before the Pall,

of sending rcpr

forestall any po
.i ii ndirienl «

lection to a copy

It is undcratoo
Hun picture in

lax to the Ann
Authors and Pub

Hie jclclics feel the necessity

itlvci t<i Washington in

serious consideration of

Obviously alTordu no pro-

i the bill is sponsored by

s who object to paj ing

Society of Composers,

* inr tin- public perform-

IRVING BERLIN, INC., TO MOVE

Irving Berlin, Inc., has leased practically the

entire third Moor of Churchill's, Forty-ninth

in August. It will be

ofticcs and studios in II

The present offices of

have been crowded an

company has found il

tioiial space for some

NEW HOME FOR BROADWAY CORP.

The Broadway Music Corp. has leased the

fifth, sixth and seventh floors of the new Rob-
ertson-Cole Building, Forty-eighth street and
Seventh avenue, for a term of five years.

The lease of the present Broadway quarters,

at 145 West Forty-fiflh street, does not expire
until December, but the company is arranging
to occupy the new home early next month.

NEW SHERMAN, CLAY & CO. SONGS "FANCIES" PROVES PROMISING

Sam i

& Co.

"Smiln • il "II.

[Uil 1 Sherman, i las

cc two new fox-Irot

B. They ate entitled

Forgotten?"

eath the

Jack Kohbins, general inanugi-i ol M.n
Richmond, Inc., \» spending his six weeks' vnca
tion in Atlantic City, N. J, Incidentally, he is

pulling on a campaign of publicity in favor

of the firm's wall/. "Mello 'Cello."

"Kan>

and H
"Under
former success, At
number has been rec

M. Witmark & Son
ting their entire sales

Flela Jan Brown
s of the famous

fair to rival iheir

"MOON RIVER" DOING WELL

Lee David, who writes exclusively for B. D.
Nice & Co., Inc., is the composer of a new song
enlitled "Moon River." Il is a waltz number and
has received a favorable reception with a number
of orchestras which have given it a try-out.

tin

publicity forces bc-

r and one of ihc most thorough

ring every publicity channel has

FEATURING "DANGEROUS BLUES"

The J. W. Jenkins' Sons Music Co., Kansas
Cily, Mo., which has numerous branches in the

Middle West, is carrying out a very elaborate
campaign on the firm's novelty number, "Dan-
gerous Blues."

ALL RECORD AND
ROLL COMPANIESWARNING!!!

You are hereby notified that the American
Public will commence action against you
unless immediate release is made of

I Ain'tNobody'sDarling
The Overnight Surprise—A "Natural" Hit

SKIDMORE MUSIC CO., Inc., Publishers
Gaiety Theatre Building, 1547 Broadway, New York

SHAPIRO, BERNSTEIN & CO., Inc., Selling Aflenls
Corner Broadway and 47th Slreet, New York
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ri« vuicrvest ana Diggest nit ui mtr /ear

CHERIE
PREHISTORIC PERUVIAN JAZZ

Some Interesting Light on the Antiquity of the

Type of Music Now Popularly Known as Jazz,

Written by J. H. Davis, of New York

An interesting article on "Prehistoric Peru-

vian Jazz," written by J. H. Davis, secretary of

the American Museum of Natural History, re-

cently appeared in the magazine section of the

New York World. It read, in part:

That the Indians of prehistoric Peru knew

the art—or should we call it something else?

—

of "jazz" is apparent from the decorations, rep-

resenting orchestras and dancers, found on the

ancient pottery and metal objects of the region.

Further evidence is furnished by accounts of

early writers and, most convincing, by numbers

of the musical instruments themselves, which

have been recovered by archaeologists from

graves and ruins. These instruments include

drums, bells, cymbals, rattles, pipes, flutes,

whistles, trumpets and an unmistakable ancestor

of the oboe. If the activities of an energetic

Indian orchestra equipped with some or all of

these instruments did not produce something

akin to present-day jazz, the writer is guilty of

an error in judgment.

Undoubtedly, early man sang and danced be-

fore he produced instrumental music. As the

most important element of the song and dance

is rhythm, and as in singing and dancing a de-

sire for some sound to clearly indicate the

rhythm seems to be universal, primitive vocalists

and terpsichorcans everywhere have found as-

sistance in the snapping of fingers, clapping of

hands, beating of hips and stamping of feet.

Then, probably, the drum was devised—the first

musical instrument. The allied instruments of

percussion, as cymbals, rattles and bells, soon

followed. Later came the wind instruments,

such as musical shells and varieties of pipes and

horns. And finally the more complex stringed

instrument was developed. The greatest single

step forward in the history of instrumental music

was the mechanical production of a musical

scale. This came with the pipes. In Peru evi-

dence is found of the first two types—instru-

ments of percussion and wind instruments—but

so far nothing has been found to indicate that

the prehistoric Indians of the region knew how
to make so-called music from the vibrations of

strings.

In the American Museum of Natural History,

in New York City, there is a large collection of

prehistoric musical instruments of Peru. They
have been carefully studied by Charles W. Mead,

assistant curator of the Department of Anthro-

pology, whose findings have been published in

a short paper.

According to Mr. Mead, no drums have been

found in ancient Peruvian graves. This may be

for the reason, he believes, cither that the drums

of the time, being made of perishable material,

have all disintegrated, or that because of some

superstition it was not customary to bury drums

with the dead. Drums, however, were pictured

by the native artists of the time and described

by early writers, the evidence showing that they

were identical in kind with the drums used to-

day in several parts of Peru. They were made

of skin stretched over a hoop of wood, or over

one end of a short section of a tree-trunk hol-

lowed out to a thin cylinder. Small drums seem

to have been the rule. The drumheads were

usually made of the skins of deer and other ani-

mals common to the country. But sometimes,

as among the Huancas, the skins of captured

enemies were used in the belief that the sound

of such drums would strike terror into the hearts

of living enemies.

ENJOY CONTINUED POPULARITY

"Home Again Blues," the big success of the

Irving Berlin, Inc., catalog, has surprised the

sales force of that organization by the great

spurt in the demand for the number during the

past six weeks. This is unusual, inasmuch as

"Home Again Blues" is by no means new. An-

other number that has been quite a surprise to

the Berlin organization is "Oh, My Sweet Hor-

tensel", which in some sections of the country

is very popular.

song, "1 Ain't Nobody's Darling," has made

Shapiro, Bernstein & Co., Inc., the selling agents

for the number. The song is being sung by a

large number of college glee clubs and it ap-

parently is to have some unusual popularity.

MORE ROOM FOR_ TRIANGLE CO.

The Triangle Music Publishing. Co., 145 West

Forty-fifth street, New York City, has acquired

additional floor space adjacent to its present

location. Alterations are now under way fitting

the new quarters for occupancy.

BEING FEATURED IN VAUDEVILLE

The new Goodman & Rose fox-trot, "Who'll

Be the Next One (To Cry Over You?)," written

by Johnny Black, composer of "Dardanclla," is

distributed by the Edward B. Marks Music Co.,

which has been appointed selling agent. The

number is being strongly featured in vaudeville.

TO ACT AS SELLING AGENTS

The Skidmore Music Publishing Co., Inc.,

which some time ago released the novelty rube

A NEW MECHANICAL CONTRACT

The Music Publishers' Protective Association

of New York is preparing a new simplified form

of standard contract which it is hoped to put

into universal use between mechanical record-

ing companies and the publishers, replacing the

various special contracts now issued by me-

chanical interests.

THE COUNTRY'S QUICKEST "BLUES'
Everywhere Is heard the

HIT

Publishers, J. W. JENKINS SONS' MUSIC CO., Kansas City, Mo.

Also publishers of "12th Street Rag," "Sweet Love," "Colleen O' Mine"
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99
Oh, Boy! Have You Heard Mamie Smith Sing

"NERVOUS BLUES
Mamie Says-" 'NERVOUS BLUES' Is better lor me than 'CRAZY BLUES

"FRANKIE"
Is on the other side ol the record, and "Frankle" Is a hit belore the record comes out

P. S.-LAST BUT NOT LEAST-

" V A M P I N ' LIZA JANE"
THAT GREAT COMEDY SONG

PERRY BRADFORD, Inc., 1547 Broadway, New York

NEW MUSIC-MEMORY CONTEST BOOK

Enlnrgcd Edition of Descriptive Folder Issued

by National Bureau lor Advancement of

Music—Expected to Stimulate Interest

lis

requcnlly

leaders i

a cities which hi

is annual event:

s by prominent

the value of the

inncrs and pins tlic

ft contains an intro-

scope of the music-

to "sell" the idea to

th it. There is also

of the one hundred

iscd in previous con-

list of desirable ma-

music education, a

ifc held one or more

and a collection of

lusic supervisors and

LIVE SONG IN "SNAPSHOTS"

lie of the outstanding numbers in the new

ical show, "Snapshots of 1921," is called

•ry Girlie Wants 1o lie a Sally." The song

"lblishcd bv M. Witmark & Sons, and from

is recognized as one of Ihc
iii.l

rims

A PRACTICE NOT APPROVED

Changing Orchestrations to Suit Particular

Fancies Not Favored by Publishers

There is quite a little agitation in publishing

circles to do away with all special orchestrations

and carry out a plan to persuade orchestras to

render numbers as they are written in the origi-

nal orchestration. At the present time the pub-

lishers often prepare special orchestrations for

particular organizations and, in addition, many

of these orchestra leaders rearrange these, or

the originals, to what they term is the special

needs of their instruments.

This often results in the rendering of a very

good dance, but which does anything but "put

over" the melody of the number so that the

audience can carry something substantial

away. The publishers state that many such

)ftCll injure the exploitation of songs.

uordinvy !

NEW QUARTERS FOR JACK MILLS, INC.

scribed in the

nutined in il

live Bureau

1c Mills, Inc., has taken over the entire

152 West Forty-fifth street. Altera-

jw being made and the firm will oc-

iCCOtld floor of the structure, greatly

the present floor space,

building a!

cupy Ihi

nil. el ci two

with pictures taken .

contests in large citic

,.x-trois. They are entitled "Sweetheart" and

One Kiss." The usual Feist campaign is be-

ug placed behind the numbers. -

JACK MILLS, Inc., Mu
152-154 W. 45th 5treet

Publishera

New York City

AA . WITMARK X SONS - NEW YORK
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\ RECORD TO BE PROUD OF
MECHANICAL RELEASES OF THE BIG HITS

CROONING WYOMING
Aeolian
Ampico
Bennett & Whit
Berliner

Clark Orchestn
Columbia
Columbia Roll
Connorized
Edison

Grey Gull

International

Kimball
Link
Mclodee
Melodise
Mills

National Music Roll
National Piano
Okeh
Otto Higel
Pathe Freres

37

Phonolamp
Pianostyle

QRS
Republic
Rivoli

Rose Valley
Standard
Starr (Gennett)
U.S. Music Co.
Victor
Vocalstyle
Wurlitzer

Aeolian Grey Gull
International

Arto Kimball
Bennett & White Link
Berliner Melodec
Brunswick Mills
Clark Orchestra National Music Roll
Columbia National Piano
Columbia Roll Odeon
Connorized Okch
Edison Otto Higel
Emerson Pathfi Freres

Phonolamp

Pianostyle

QRS
Republic

Rose Vcllcy

Standard

Starr (Gennett)

U. S. Music Co.

Victor

Vocalstyle

Welte & Sons
Wurlitzer

-37-

M. WITMARK & SONS, Publishers New York City

ENRICO CARUSO DIES IN ITALY

Famous Tenor Succumbs After Operation in

Naples—Was for Many Years One of Most
Popular of Opera Stars—His Victor Records

Played a Big Part in Winning Popularity

The talking machine trade was shocked to

karn of the death of Enrico Caruso, the world-

famous tenor, in Naples, Italy, on August 2.

Caruso had left the United States in the Spring

for his native country in order to recuperate

from the effects of his severe illness in New
York last Winter. For a time it was reported

that he was rapidly regaining his health, hut

very recently an abscess was discovered below

the singer's diaphragm and an operation for the

removal of the abscess was followed by perito-

nitis.

Caruso was forty-eight years old at the time

of his death, having been born in Naples, the

son of a mechanic, on February 25, 1873. The

quality of his voice was recognized when he was

a child and he sang in the church choir for

many years. It was while he was serving in

the Italian army that an officer who heard him

singing took steps to have his voice properly

trained. He made his opera debut in Naples

in 1894 with indifferent success, but soon ac-

quired the art of the stage and won popularity.

Caruso made his debut with the Metropolitan

Opera House in 1903 and proved a sensation,

his popularity among opera-goers never waning

since that time. He was one of the first promi-

nent opera singers to record for the talking

machine, aligning himself with the Victor Co.

It was through the medium of Victor records

that Caruso's voice became familiar in millions

of homes in the country, and the tenor, in the

last few years, realized hundreds of thousands

of dollars in royalties from those same records.

The passing of Caruso represents a great loss

in the field of the opera, for, although there have

The prominent position occupied by Caruso

was strongly emphasized in the elaborate obitu-

ary articles which appeared in the newspapers

throughout the country, the majority of them

giving several pages to the story of Caruso's

career and paying tribute to the great singer's

ability, emphasizing particularly the fact that

the singer's voice has been perpetuated through

the medium of the many superb talking machine

records which he made.

As Arthur Brisbane said editorially in his

column in the Hearst papers:

"It is our loss, but their gain. And the loss

is less because Caruso has left his genius and

his voice to sing for us. Sentiment and sound

written in wax and in steel to last forever. His

voice will be heard a thousand years after all

our voices shall have been silenced forever. That

is close to immortality."

Dealers in Victor records were quick to pay

homage to the memory of the great artist who

had contributed so much toward placing the

talking machine record on a high plane, A num-

ber of talking machine houses carried special

memorial announcements in the daily news-

papers, and a great percentage of them arranged

memorial window displays with large pictures

of Caruso appropriately draped with crepe as a

centerpiece in most cases.

CARUSO'S GOLDEN VOICE PRESERVED FOR POSTERITY

C G Child, of Victor Co., Supplies Newspapers With Interesting Information Regarding

Caruso's Records and His Recording Experiences—His Master Records Imperishable

Throughout

in the daily newspapi

death and his public car

emphasis placed upon tli

great tenor was dead hi:

dreds stoi appearing

regarding Caruso's

there was continued

ct that although the

ce was preserved for

time on talking machine records.

The majority of the leading New York news-

papers, in their issues of August 4, pub-

lished long articles

each devoted to tin

and his recording e:

based upon a formal and

well c

of Caruso's records

ces, the articles being

uthoritative statement

issued by Calvin G, Child, director of the record-

ing laboratories of the Victor Talking Machine

Co., and a warm personal friend of Caruso. One
(Conlmucd on foge 134) .

ALL NEW YORK IS DANCING AND SINGING

BRAZIL
SPANISH FOX-TROT SONG

REED MUSIC CO. 1639 BROADWAY //ewX>r/cCity.

Edison Record No. 50794 Pathe Record No. 22485
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of the best of the many article! appearing in
llic New York newspapers read as follows;
"Tlie voice of Caruso in all his greatest role*

is preserved intact for the ages as long as singers
wish to study his marvelous technique and to
compare hit tonal beauty with that of other
great tenors yet to come, or as long as the public
wishes to hear (be arias of the greatest singer
of his time.

"The voice of the gTcat Mario was stilled with
his dcalh, but the voice of Caruso is recorded in
about 200 songs, arias, hymns and duett in
metal matrices that arc virtually imperishable
Millions more of phonographic records may be
added to the several millions already in existence
without any deterioration in the metal discs that
first took the impression of 'the golden voice'
"For twenty years Caruso had been making

records in this country arid in Kurupe, ,iml Ins
total income from this source alone since 1906
is estimated by experts at about $1,500,000. The
largest sale of his records was in the last two

The

United States

Government
Urges Business Men to Action

"Get Busy"
it the tub

stance of th..

word sent out

to Nation's
Bankers and
Mrn |i,mt :

Get Busy!
That's the Story

If we do we'll have n good Foil Trad.
The conlemplaled tariff changee will
make Musical Inalrumenls highei

—

another reason to

Get Busy

i Be Busy>n De Busy l( You Sell

Such Lines As

Duss Band Harmonicas

Lester & Monarch Accordeons

f UKULELES
MANDOLINS

1 BANJO UKULLl.^.
1 BANJO MANDOLINS
TENOR BANJOS

I CUITARS

Abboll (SAXOPHONESAbbo" 1BAND INSTRUMENTS

TRUMPETS, BUGLES
S. S. STEWART DRUMS *nd

D
URRO
VIOLINS
BOWS
STRINGS m.si™tThn,„i ti R„„iiw

Wtrlt)

Writ, For Our (Vp-ro-f ht-Minut,
PrfcM

. Buegeleisen & Jacobson
5-7-9 Union Square

New York

years and his yearly income from royalties was
said to be more than $150,000.

"About 162 records of Caruso's already arc in

the catalog of the Victor Talking Machine Co,
for whom Caruso made records exclusively for
about eighteen years, and it was learned that
between twenty and thirty have not yet been
released. These were made at the recording
laboratories of the company in Camden, N. J.,
in June and September, 1920.

Caruso's Heirs to Get Royalties

"The contract under which Caruso was mak-
ing records was made in 1911 and was to have
run until 1935. Under its terms Caruso was to
have a guarantee of a certain amount of royalties
each year— it never went under the guarantee
anil some years nearly doubled it—and his heirs
were to receive the same royalties on the records
after his death and just as long as Caruso rec-
ords were made. This royalty was 10 per cent
of the catalog or selling price of each record,

"Caruso's first records for this country were
made in 1902, the year before he joined the Met-
ropolitan Opera Co. They were taken by the
tiramiiphonc Co. in London, which at that time
bad a working agreement with the Victor Co.
C. G. Child, director of the recording labora-
tories of the Victor Co., met Caruso that year in

KuropO, hut it was not until 1903 that an arrange-

akc records in this

"Fc

(he

for Victor dci

these first years he worked on a cash
i each record—how much has not been
I—but Mr. Child said to the writer that

1 reported this arrangement to his Coni-
ne of the Officials told him that it would
company. This arrangement was con-

>r about two years and then a new con-
s drawn which provided for royalties,
lie custom to run this contract for five-

iodl until 1911, when Caruso informed
r the

i life

tract. Twenty-five years was the period finally
decided upon.

"In a formal statement to the press Mr. Child
told of the great work of Caruso as a recorder
of his voice and was loath to talk of the records
because he feared that the public might believe
he was 'trying to exploit the calamity of out
beloved friend.' This feeling of delicacy has
been so widely expressed among the officials
of the company that there has been discussion
of withholding a record listed for October sale.

Records Are Imperishable
"'The requests have been many that we

mould make some statement as to the records of
Caruso's voice, their possible life and selections
yet unlisted,' said Mr. Child in his formal state-
"•"it. We had thought to evade replies to

ires of this nature, as we did not wish any
to think we were commercializing Caruso's
h, but it is the general opinion and cxpres-
of those with whom we have talked that the
rds of Caruso's voice arc for the world in
ral and their future is of interest to every
who knew or had heard him.
Records which have been made are preserved
ich a way that they can be handed on from

generation to generation without loss or de-
terioration. The master matrices arc cared for
in such a way that there is absolutely no loss
or change and new records can be made from
these indefinitely for all time.

"Furthermore, there are between twenty and
twentj-five Caruso records which the public has
----- "card, but which it will hear in due time.
T he last two made were sacred songs—'Dominus
Deus" and 'Agnus Dei.' The former is on sale
the latter is not.

'As to the new selections.' said Mr. Child,
uso was with us several days a year ago last
and again in September after his Summer
He made a great many records which have

yet been listed, and which, out of respect to
dear friend, will be held back for a little

time before issuing. In one of our last inter-
's with Caruso we went over this list of

records quite carefully with him. I asked him
to express his preference for the order in which
they should appear. At first he wanted us to
use our own judgment, but 1 persuaded him that

I would like to have his expression of the order
in which the selections were to be presented to
the public, and he then went over the list, mark-
ing them as he would like to have thern appear'."
'"The June record — "Mcsse Solennellc-

Domine Deus—was sung from a manuscript by
Rossini, which Caruso found in Italy at his last
visit there and was chosen by him as a "Thanks
to God" for what we believed at that time was
his recovery. The records which will follow in
later issues will be in the order chosen by
Caruso himself for their appearance.'

"One of these new pieces from Caruso was
Salvatorc Rosa, a canionetta, written originally
for the violin and piano. Caruso himself wrote
the words of a Neapolitan song to go with this
music. Among the oilier preserved pieces are
some of Caruso's best work and the experts who
record the human voice believe that he did his
best work in the last few years.

"Caruso was enthusiastic about his records
and worked at them with infinite care. He pre-
pared his work in advance and then spent hours
going over the records, and his ear and judg-
ment were so marvelously fine that he would
pick a flaw where the experts could discern noth-
ing but perfection. Sometimes he would insist
on making a record over again, and this making
of records was harder work than in the opera
because there was none of the magnetic influence
of the audience.

'"When an artist makes a mistake on the
stage,' Caruso was reported as saying, 'he can
make a gesture of displeasure or glance angrily
at the conductor, but not for this machine. It
records only the human voice, and all must be
perfect.*

"Pressed for some opinion as to what he be-
lieved was Caruso's greatest record, Mr. Child
reluctantly expressed the opinion that the best
was Handel's 'Largo.' 'That was the greatest
ever made, and will be a singing lesson for
generations to come,' said Mr. Child.
"Speaking of the great affection felt for

Caruso by all his associates, and particularly
young singers, to whom he was especially kind,
Mr. Child related a story told him by Gcraldine
Farrar. Mme. Farrar had never heard Caruso
sing before her first performance with him at
Monte Carlo, and she was so enthralled by
Caruso's notes that she remained transfixed
when it was time for her to move to the center
of the stage. Caruso whispered to her the first
few words of her lines and added 'Go ahead,
now; you're all right.' He knew all his operas!

"Does It PlayAll Records?"

MAGNOLA "Brill by Tone Specialists"

WOct^f 0* Musk Com* Out

*i?L. V ,'!u ouf
;

*°"<^<w>* •IliulrcUd caiiloa
chock full ol toloranijon conecrnioi the wonderful
comtruMloQ tjtlcm of Mignotm and u,c buutfes of
iU nndcaJ retulu, iu irtUtic .ppc.r»ne* md lumodem* price!

*

MAGNOLA TALKING MACHINE COMPANY
OTTO RCNULI PmM.al

S«•» 0O.M
HI ILWAUKfl AVCMUE

CHICAGO

a*«1K*ra Whaloalt Oram
lUt CANDLER BLDO.
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This Remarkable Service Is Unique
You Cant Get Its Benefits—

In Any Other Way!

When you think of advertising service, your In addition to the staff engaged in the produc-
thoughts naturally turn to the mats, electros tion end of our Service, we have a corps of

and copy furnished by manufacturers whose representatives which extends throughout the

instruments you handle. entire country and in several foreign points.

* # » In other words, we have, as an avenue for se-

curing new ideas which have been tested, the

This is one kind of good advertising—it sells entire resources of The Talking Machine
the products of a specific manufacturer. But World under whose auspices we operate.

this advertising Joes not sell your store. That
is the other half, and a very vital half, of your
advertising. Our Service tells the good points of

* * « the merchandise you have for sale,

The Talking Machine World Service is, but more particularly convinces the

in reality, a sales promotion service for your people of your city why they should
store with particular emphasis on the economy buy from you rather than from some
side. For instance: otner dea lers who sell competing (or

* * * perhaps identical ) lines of merchan-

. . . You couldn't afford to appropriate a
dise.

thousand dollars a month for art work in your

advertisements. We can give you the exclu- The style adopted for our Service is not hack-

sive use in your city of art work worth this neyed. Every month it has a new, fresh, ap-

amount, which is the handiwork of many of pealing slant. Personality and individuality

New York's greatest commercial artists. will most certainly accrue to your store if you

Moreover, we can give you the benefit of these use an(i public attention will focus on your

drawings for a few dollars a month instead of establishment,

a few thousand per month. * # *

This Service is now being used by

. . . You can't afford to retain a half dozen many of the foremost concerns of

brilliant men with practical advertising and the country, because it fills a well-
merchandising experience in the talking ma- defined need in a resultful and
chine field at a salary of from $6,000 to -„„„„„,:,.„ 1 mnnner You need it

$10,000 each. We can afford to retain such a
economical manner. I ouneea t,

staff and give you the benefit of their copy and too, and you will find it most valtl-

merchandising suggestions at a cost to you of able to your increased growth and

only a few dollars each month. You probably prosperity,

will not, inasmuch as you cannot employ such

a group of specialists, conceive of the in-
obligation to you, ask us to

genious campaigns which are now a perma- wiuiuui """6« " „„
f ;

'

„f fu„
nent feature of our Service. Each month we send you selected portions of the

give you a completely co-ordinated sales pro- latest issue of our Service. Study it

motion campaign, every item of which links critically. You will find that we can
up with, and thereby increases the effect of, gjv£ yOU wnat you have been looking
every other item. In each campaign we in- ,

an(J wha(. nav£ not been
elude copy for your newspaper and other

a - tt \ n<s „ nA w:n not he able to Set
forms of advertising, window display, sales getting and will not Be ame to get

letters and merchandising ideas. from any other source.

IT WILL PROFIT YOU TO FIND OUT IUST WHAT WE MEAN AND HOW TRULY WE MEAN IT.

TALKING MACHINE WORLD SERVICE
373 Fourth Avenue, New York
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SEES BETTER TIMES AT HANI)

Tom Griffith, of the Udell Works, Gives Reasons

Why Optimism Should Prevail

Tom Griffith, of ihc Udell Work-, Indianap-

BRUNSWICK NEW YORK ACTIVITIES

Many New Brunswick Accounts Opened in

Metropolitan Territory— Dealers Report Saris-

factory Summer Business

olis, Ind., is a man well knt

of the music industry. His fa

facts and condition! in Ihc mm
country arc at all times viilu:

sphere of activities spreads m
mi' machine record cabinets,
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but into the

nt interview

only

published

Chamber ol Ct
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nmcrcc Mr. Griffith laid:

lined machinery of the country

ling energized was demonstrated

t by the buying

K. A. Strauss, phonograph

Die New York office of the

Collendir Co., slates that the «.;

records and machines during

satisfactory throughout the )

with' the result thai lix new B

have been established in this i

The New York office of the I)

donated a suitable prize to he

lady winning the 100-yard das!
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i
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iarkel onlh.
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tarkcts. Dealers and

liquidation was over,

cd rock bottom, In

hi lo dealers at be-

Retailers cannot

of the phonograph dealer he decided lo fittingly

recognize their supremacy.

Cheater A. Abelowitz, metropolitan represent-

'BLACK DIAMOND"
GRAPHITE

Spring Lubricant

V The Lubricant
Supreme
Guaranteed not

or rancid: Ve-
to I n a Us
smooth, Hllky
touch IndcQ-
iillely. Pre-
pared In Just

illupsllile uilies:
y,, i, 5, 10, 23, DO lb. cans.

Manufactured only bj

HARTZELL CRUCIBLE CO.
Norlti Side, nttaburcti, Fa.

Jtnnufueiurers' Representatives

LOUIS A. BCHWARZ, INC.
ISOB Ilrnailnay, New \orlt City

31 J Van Burrn St., Chicago, III.

B2B Forayili niclx., >n On.

FOR SALE DV ALL LEADING JOliDKKS

.lis Ilia

which will lized pro- A live enlly established by Mr.

duction of rk City is the Wcsl Farms
lead to a CO idition where it will be I ard to get Music Sh »p, ni 180th street and Molicgan ave-

goods. The nc of Brunswick phono-

a surplus 1 records w II be carried and, with the

sonic factor eg wnii talking macbii Uilt installed, this dealer

one of the representative

Hicj Iiavc si New York.

''Retail dc

n establii

e Brunswick dealers have

icd, among the latest bo-

il Eighth avenue, one of

six months' business, There was' 1 nrdly one the besl-k

who did not say that his business up Mr, Bryi lit is taking on the COm-
was far a lit •1 of what he actually bought it plcte Briu ifter a thorough study ol

would be. '1

mouth, how
purchases fo Full and Whiter trade,

ken their Another

Many of opened is

unswick dealer recently

ick Shop, at Portchcstcr,

the dealers * cut Into the t kcl and bought in N. Y. Th rowth of a small business

large quantities. Some of these said that they

could Foresee a shortage in two or three months.

Others bought for only thirty to sixty days'

needs,"

t three

small

BOOKl.BTS AS SOUVENIRS

lir ll.ul.t
1

Cl.F.viu.ANn, 0., July

Supply Co., progrcssivi

city, distributed useful

recent convention "i thi

toclation, held at Cctlai

1 paper iiiul the cover

n that ridded conoid-

Sold from a demonstrating room fitted up in his

own private residence, In less than a few years

this business grew to such proportions that Mr.
Hucl recently purchased a very fine building

to-date Brunswick shop on the first Moor, which
has been attractively decorated and arranged.

The Brunswick Co. is very enthusiastic regard-
ing Mr. Hud's success with the Brunswick line

Blld tin- New York branch is being congratu-
lated on the establishment of such a progressive

dealer.

MUSIC FIRM BREAKS PARTNERSHIP

Business of J, W. Hughes & Son, of Millville,

to Be Conducted by Senior Partner

The firm of J. W. Hughes & Son, which has

been conducting a music store in Millville, N. J.,

for some time past and has recently been located

in the Masonic Building, has been dissolved and
the business will in the future be conducted alone

by J. Wesley Hughes, the senior member of

the firm.

Mr. Hughes is recognized in South Jersey as

one of the leaders in the musical world in his

line, and has built a flourishing business, which
is steadily increasing, through fair dealing and
up-to-date energetic methods of merchandising.

Pianos, players and talking machines arc han-
dled by Mr. Hughes, who is also a composer of

no mean ability. His beautiful anthems have
been sung on special occasions by some of the

leading church choirs.

TO LOCATE IN PHILADELPHIA

Percy Trilnick, after a month's trip among
dealers in Eastern Pennsylvania, returned to

Norfolk recently and after a day at the Granby
factory left for Philadelphia, which he will make
bis headquarters. Mr. Trilnick, while in York,
Pa., assisted in establishing a new chapter of

the Kiwanis, of which he is a member.

The Mauzy store in Oakland, Cal.,

handling Ihc Victor line exclusively.

TONE ARMS for Portable Machines
TONE ARMS for Medium Priced Machines
TONE ARMS for High Grade Machines

Quantity prices from $2 up, including sound box

Will make specially designed tone arm
and sound box if quantity warrants

Let us know your requirements and we will quote you prices

The William Phillips Phono Parts Corp.
145 We s t F o> t_"y - fifth Street New York City



Avcust IS. 1921 THE TALKING MACHINE WORLD 137

NEW POSTS FOR WILLIAM MAXWELL AND A. H. CURRY

William Maxwell Becomes Director of Thos. A. Edison, Inc.. With Title of First Vice-president,

and A. H. Curry Becomes Vice-president, in Charge of Phonograph Merchandising

directors of Th<

Maxwell had b

of that compan

. Edison, In

elected to

week by the

, that William

ic directorate

of first vice-

Maxwell, in a

William Maxwell

letter to the trade, announced the election of

A. H. Curry to the office of vice-president, in

charge of phonograph merchandising. An en-

graved card, dated July 22, conveyed the news

of Mr. Maxwell's promotion and Mr. Curry's

election was announced in the following words:

"Edison Jobbers and Dealers:

"Effective August 1, 1921, A. H. Curry be-

comes vice-president, in charge of phonograph

merchandising. All jobbers and practically alt

dealers know of the great success which Mr

Curry has made as a distributor of Edison good:

at Dallas. Tex. We feel that in securing Mr
Curry's services we have made a great forwan
step in perfecting an organization that is capa- <

blc of doing entire justice to Mr. Edison's favor- <

itc invention and realizing its full commercial

possibilities. While Mr. Curry will have com-

plete charge of our phonograph merchandising

1 shall retain an undiminished interest therein.

Mr. Curry will continue the operation of his

Edison jobbing business at Dallas.

"Yours faithfully,

"W. Maxwell, Vice-president."

A. H. Curry assumed his duties on August 1.

He is a Southerner and has had a lengthy and

varied experience in the phonograph field. In

1905 he became an Edison retail dealer in Corpus

Christi, Tex. Three years later he became a

traveling representative for Thos. A. Edison,

Inc.; some time after that wholesale manager

for a well-known firm of El Paso, Tex., and in

1914 organized the Texas-Oklahoma Phonograph

Co. Ever since then he has served as the head

of this prominent and successful Edison jobbing

enterprise. This concern was originally located

in Fort Worth, but following its rapid growth

was later moved to Dallas, Tex. Mr. Curry also

owns the Edison Shop, of Dallas, which, accord-

ing to the Dallas Morning News, holds the dis-

tinction of being the first exclusive phonograph

store in that city.

For the past two years Mr. Curry has been

chairman of the standards of practice committee

of the National Association of Edison Jobbers.

This committee's purpose is to collaborate with

the Edison Laboratories in formulating Edison

policies. As its chairman Mr. Curry has ren-

dered distinguished services.

Mr. Curry has also been an active figure in the

Music Dealers' Association of Dallas and his

accession to the new post at Orange lias been

received with great enthusiasm by his host of

friends in the home city and State. He will

continue to hold his interests in the phonograph

field in Texas, although the major part of the

work in connection with these interests will be

left in the hands of his capable associates.

William Maxwell has been associated with the

Edison institution for some eleven years. He

originally joined the company in the capacity

of director of sales promotion and at the start

devoted much of his time to the motion picture

end of the Edison industries. From 1915 on his

A. H. Curry

efforts centered largely on the phonograph divi-

sion, of which he became the managing director.

Since that time he has won a position of such

prominence in the phonograph field as to make a

recounting of his activities unnecessary. His

election to the directorate of Thos. A. Edison,

Inc., and to the office of first vice-president is

another step forward in his steadily successful

career.

The people

ness cancelle<

days ago.

tho ; : hollei about poor busi

contracts ninct;

ise- IThe Response to Our First Advertise

ment in this Paper Was So Tre

mendous that We Have
ActuallyBeen Carried

Off Our Feet

The result is that we are going to give you the benefit

of our vast experience in these lines and give you fair

warning that YOU PLACE YOUR STOCK ORDERS NOW

if you want to getAMORlTA in your warerooms for

the Holiday Trade.

a » „k;mm ie» and shakes her hips at the same time and never

geUorfrfSST Amorita is a doll and the mechanism is not vu.ble

• • , . q . and n.inch ,ize. and retail, for $2.50 and $3.50 respectively. Write year

Amorita .s made .n 9;nch and 13 ""^^ ^ (<> uj

DANCING DOLL CO., INC.

115 E. 18th St.
2293)
9055 (

New York City
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Every Dealer Knows that

literally hundreds of buy-
on exist in every neighborhood

for a Email, high grade, reliable

Phonograph. The Roh'moii is

made 10 meei this demand and

the price we have set will move
the machines in rapid order.

Volume of sales follows even a

small effort by the dealer. Ev.

ery Robinson sold— sells another.

Retail
Price

One Siz^e
One Price
PlaysAllHecords

Made in California under ideal conditions, where every element is

favorable to perfect construction.

Here have gathered together the men and women representing the high-
est type of culture in music, art, literature and the drama. They are

active in making this section famous in artistic productions.

The Robinson Phonograph is the outcome of earnest research and experi-
ments by experts in phonographic work. By turning out the machines
in large volume, the price has been placed at a figure where dealers can
use if as a leader, a specialty, to bring in new trade, new customers, in-

crease the sale of records, merchandise, etc.

The fact is, the machine could easily be sold at retail for $35.00, because
of its quality, tone and appearance, but the price of $22.50 has been
decided upon for good business reasons.

DEALERS: TEST IT IN YOUR OWN SHOPS. RETURN IF NOT SATISFIED

ORDKR AS FOLLOH'S:

ROBINSON PHONOGRAPH CORPORATION
•>702.|2 Somh Alameda Street

LOS ANGELES, CALIF.

Please ship at once one sample Phonograph, Model B. in 6nish, for

experimental purposes, (or which we enclose $16.00. It is understood that if we are not fully satis-

fied with this Phonograph, after five days' test, it may be returned at your expense and money
refunded.

Signed

Ship by
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ANNOUNCING THEMM
PHONOGRAPH

"THE IDEAL SIZE FOR THE MILLIONS"

Supplying the insistent and ever increasing demand for an artistic, siued-toned, thoroughly reliable small phonograph

The Robinson Phonograph is not
an assembled machine; it is all made under
one roof, in a factory noted for its fine cabinet work
and mechanical perfection.

The "Oxford" Tone-Arm, and Re-
producer, are our patents, made in our own
factories; the motor is of the highest type, strong and

reliable; the cabinet work is beautiful and made of

genuine mahogany, or solid oak, finished as follows:

Dark Mahogany, Red Mahogany, Walnut Finish Mahog-

any, Golden Oak, and Fumed Oak. Model B, the pop-

ular size, measures 18x20 Vz, height ll'/2 , inches.

Dealer connections are being made
in all parts of the United States and Canada.
Quantity and quality production is guaranteed— deal-

ers are fully protected by liberal terms; see sample

order on opposite page. Dealer helps, window dis-

plays, advertising matter furnished to help sales. Send

for sample and information. See coupon.

The Robinson Phonograph
Corporation

2702-12 So. Alameda Svreer LOS ANGELES, CALIF
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EVERYBODY
LOVES—

' You can't go vlronfj

with any 'Feisl 'song
"

/ou can ncAK I I

and BUy IT HERE!

BUFFALO DHALKRS MARK SALES IN COUNTRY DISTRICTS I'llG

offices the

City Business Is Dull—Passing of Caruso RcgTcttcd—Good Brunswick Sales—Outing of Victor

Dealers a Great Success—New Store in Auburn—Markson Bros. Opening in Syracuse—Other News

BUFFALO, N, V., Aiikiim 5. Y'iuutioii si'amn, an

imhiI pell of extremely warm weather ami

the general btisincii depression have combinetl

to make tin- talking machine trade rather dull in

Buffalo f<>r the present, but the dealers, for ihe

Week at Markson Bros, Syracuse. N. Y. These
live Columbia dealers reported tin* week very

much of a success.

D A. Little and Charles E. Dickinson. Jr.,

have opened the Colonial Music Shops. Inc., at

N. Y, This is one of the most beautiful

exclusive Grafonola shops in the State.

Her many friends are extending their con-

gratulations to Mrs. Alvira Stinson, of Ihe Co-

lumbia record department, who recently became
Mrs. Kniil Nieb. She will continue her activities

with the Columbia Co
Merchandise Manager Horn, of the Columbia

Pittsburgh branch, was a recent visitor at the

Buffalo branch. Other visitors included Robert

Mann, of Warsaw; Mr, Martin, of Frcdonia;

Mr. Goldstein, of Niagara Falls, and Mr. Sacli,

I Victor dealers are still talking of the

of the outing of the Talking Machine
i' Association of Buffalo, held on the

s of ihe Automobile Club at Clarence last

The picnic was in the nature of a family

Business discussions and business trou-

d, and Ihe members of the party

devoted themselves in the afternoon to watching
or participating in the various sports, including

an exciting baseball game, won by the "Whirl-
winds" from the "Slowandcasys" by a score of

13 to 12. In the evening an elaborate chicken

cd, followed by dancing to the

accompaniment of Victrola music. V. D Moody,
of the Buffalo Talking Machine Co., and C. N.
Andrews represented the wholesalers at the ont-

f the out-
ing committee and was highly complimented ou
the success of the program.

POETICAL TRIBUTE TO WERRENRATH

Id Werrenrath. the genial

records arc so extremely

ascinatcd with the poetic

t he has put his pen to

following Homeric hymn
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REPAIRS
TALKING MACHINE TROUBLES AND

HOW TO REMEDY THEM

Conducted by Andrew li. Dodin

ANENT TOOLS FOR REPAIR WORK

Baltimore, Md„ July 25. 1921.

A. H. Dgdin. care The Talking Machine World:
Will you please inform inc through The Talk-

ing Machine World if there is a tool made to

tighten the ring in the upper part of the Edi-

son reproducer as used on the D. D. machines?
Also is there a special screwdriver made for the

large screw on this reproducer, as same sets in

such out-of-the-way place? What are the best

pliers to use to take a broken spring front motor
barrel?

Answer: A tool for tightening the clamp ring

for holding the diaphragm in place in the Edi-

son disc sound box is very easily made by cut-

ting a piece of steel the proper length to fit

into the slots in the clamp ring (be careful to

not have it so long that its end will touch the

thread in the sdund box head). Then cut a

half circle, of the proper size, out of the steel

at a point just above (he center of the diaphragm.
This will prevent the tool from striking the dia-

mond point setting. Tool can be made about
three to four inches wide, according to the idea

of the user.

As to a tool for use on the screw holding the

swivel hinge setting, one can he made from the

proper width screwdriver. Heat the end until

soft, place in vise and bend over at right angles,

having the bend about three-eighths of an inch

from the point, then retempcr the point.

Tools of this kind, while used in the factury,

arc not sold. A good tool for removing broken
springs from cages has only lately appeared on
the market and can be purchased at a cost of

about $5. This is nothing more or less than

a hand vise, only that in place of the vise jaws

On theVICTOR On the COLUMBIA

SUPERIOR UNIVERSAL REPRODUCER
<-,MorcMusicalTonconAUMakesofRecords

SAMPLES ON APPROVAL
r Reproducer with 21 -VE Victor Elbow -Sampla Pninld

to Dealer. Nickel W. 1 5 -Gold S5. 55
RataiUS6.S0Dtidt8.S0

r Reproducer with 11 -CC Colombia Conn cellon— Sample
Pr*[m,J r.. l>..,,| r r. Ni. lel S4 4'.- tiuld I5.9.J

Rotalli $7.00 and $9.50

Superior Reproducer with 21-P Connection for O. S. Pathe—Sample
Prer.ml t„ [i,. u |.t. N„-L..-I 54 4'.- GoldSJ.SS

RatniU $7.00 and $9.50

Quantify Prfc-j on CMppli'cai.on

cS4akes the On- of an Old Machine,
cord Buyer

Superior Specialtici for Pfctmojiyplit

BARNHART BROTHERS & SPINDLER
Monro, and Throop StreeU CHICAGO

two steel points are used ; these points arc

pushed into the coils of .the spring, the screw

clamp turned up light and the spring can he

turned out of the cage with ease and safety.

It is also a very convenient tool for use in put-

ting in a new spring where the spring is coiled

and held in place hy a wire. The vise is

clamped to the spring just in front of the end

of the coil; the wire is then cut, and the end of

the spring is left free, so that it can he hooked

onto the cage rivet, and the spring, pushed into

the cage, can then be released into position by

merely unscrewing the vise clamp screw.

The partnership of the Ballinger-McNeill Co.,

music dealers of Oskaloosa, Iowa, has been dis-

solved and Ralph Balliugcr has assumed charge.

Mr. McNeill will remain with the firm as a mem-
ber of the sales staff. A full line of pianos and

talking machines is carried.

NEW VENEER PLANT IN OPERATION

Olympia Veneer Co.'s Plant Practically Com-
pleted—Operations Started July S

Olympia, Wash,, August 5.—The new Olympia

Veneer Co.'s plant in this city is rapidly Hearing

completion, according to Edward Westmail, sec-

retary-treasurer of the enterprise. The machin-

ery has been installed and operations were started

a few days ago. Birch, mahogany, walnut, maple
and spruce will be used extensively. These arc

the woods used principally in the manufacture

of piano and talking machine cabinets. The giant

lathe which the firm has installed has a knife

with a 100-inch capacity and the huge Proctor

dryer consists of six sections, each thirteen feet

long. It is expected that this concern will supply

a large part of the fine veneer required by manu-
facturers in the Pacific Northwest.

BLACK SWAN RECORDS
FEATURE

DOWN HOME BLUES
and Oh Daddy, No. 2010 Sung by Ethel Waters
THE BIGGEST HIT SINCE "CRAZY BLUES''

MORE GOOD BLACK SWAN RECORDS

No,
OAAQ/MACUSHLA l«ng by

''"^[MORNING J Harry A. Delmore
N 9ft 1 *) 1 WITH THE C0MING 0F TOMORROW

| lung by
HO. iUl£

| AH , WONDROUS MORN ) Miss Revella E. Hughes

N« OAIO/WHO KNOWS Istingby
HO. CVID

i SINCE YOU WENT AWAY / J. AnArthur Gaioei

I I'M WILD ABOUT MOONSHINE by Creamer * Laylon

[IT'S GETTIN' SO YOU CAN'T TRUST NOBODY., by Creamer & Laylon

1-OK ALL ETERNITY,

fc Swan Dance Otehtilra

. .Sung; by Juan llarriiun

....by C. Cartel! Clark

1 AT DAWNING ..by Rn-ella E. I

J
THANK COD FOR A GARDEN by Revella F. 1

1 STRUT, MISS LIZZIE by Lula I

J*
HOME AGAIN BLUES by Lula I

1 BLIND MAN'S BLUES by JCaliV (

I
I'LAY 'EM Ei HI MAMMA. SING EM FOR ME.

.

..by

Dealers Wanted Everywhere. Wire or Write. Prompt Delivery Assured.

PACE PHONOGRAPH CORPORATION
257 W. 138th STREET NEW YORK, N. Y.
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DETROIT BUSINESS SHOWS STEADY GROWTH THIS MONTH
Indications Point to Substantial Volume of Trade—Columbia Expansion—Why C. H. Grinncll Is

Optimistic—Featuring the Vocalion—Planning for Music Week—Many New Stores Opened

Dethoit, Mini, AugUlfPw—The way talking ma-

chine business jumped Ihc first week in Augusi

industry. July was a quiet month, just as old-

timers expected. August is always a little bet-

ter and it is being proven again this year.

Dealers really could not expect much business

during July, as this section experienced Hie

warmest weather in its history. It started in

early in the month and never let up. The tem-

perature was above most of the time—loo

hoi to keep people home, hence no desire for

cady we have

and each day

iig jump in the

ds. A number
•eck that their

t is cither cold

o days of rain

had fo

August is different -all

ml

1 1n-

Awake to Trade Possibilities

T. G. Megirt, Dealer Service supervisor of the

Columbia Co., with local offices at 431 Stale

street, is kept extremely busy. Columbia dealers

have awakened fully to the great possibilities for

increasing business, if they take ndvantage of

the suggestions and the advice which comes

from Mr. Mcgirt's department. The attractive

window cards and various novelties are getting

results wherever they are properly applied and

dealers now realize that these arc just the things

that are needed to stimulate new buyers and in-

crease sales. People pass by the stereotyped

window or they pay no attention to the dealer

who gets into the rut, but they do rccogniic

the dealer who has attractive windows and who

shows that he is progressive and live.

C. H. Grinncll Is Optimistic

C. II. Grinncll, manager of the Victor whole-

sale department ol Grinncll Bros., returned last

week Irom an extended trip, participating in the

annual convention of the Talking Machine Job-

bers' Association at Colorado Springs, Col., of

which, by the way, he was honored by election

to the executive committee. On his return home

he spent a few days in Chicago on business. Mr.

Grinncll is confident that we will have a very

good I''all trade. He says that shipments have

arrived of the new $250 models and the new

period designs and he expects to carry large

stocks so that he can give the dealers prompt

service. Mr. Grinncll has had a great deal of

experience in salesmanship and he declares that

the dealer who applies salesmanship methods

to his business will be the one to prosper in the

year to come.
Caruso's Death a Great Shock

The news of the death of Enrico Caruso came

Dl d distinct shock not only to the talking ma-

chine dealers of Michigan, but lo the thousands

of music lovers who admired bis art. The day

fallowing the announcement of his death quite a

number of the dealers in the State came out with

large advertisements lamenting his death and

calling attention to a dozen or more of his best

Interesting Chat With Sam Ltnd

Sam Lind, of the Lind & Marks Co., Aeolian-

Vocalion jobber in this city, was a recent visitor

to New York to talk over matters for the com-

ing year and at the same time to place a large

order for both phonographs and records. Mr.

Lind says his company has really been doing

far better than he had expected for June and

July. "We didn't figure on much business dur-

ing those two months, yet we went far ahead

of anticipations," he remarked. "We have not

been going after business very hard because so

manv dealers have assured us that they will take

on the line just as soon as they have reduced

their present talking machine stocks. In the

face of conditions, however, we have added on

dealers all over our territory and the best pan
of it is that in nearly every instance we have

had some reorders. Not only am I optimistic,

but I sincerely believe we will have a bumper

Fall business, and so will everybody in the talk-

ing machine business who has the right lines."

Some Good Vocalion Publicity

The John H. Kunsky chain of moving picture

theatres in this city, in connection with the Ted

Snyder Music Pub. Co., has been giving the

Vocalion records some splendid publicity. The
Snyder people have the rights to a song, "Lit-

tle Girl," written by two Dclroitcrs, and which,

by the way, has been recorded for the Vocalion

by the Henry Theis Detroit Ritz Orchestra, the

sale of which has already exceeded 5,000 locally.

At the Kunsky theatres they have been having

a soloist sing this number and while the singing

was going on the attention of the audience

would be attracted to a shadow box, the outside

of which contained an enlarged reproduction of

a Vocalion record, which was kept revolving.

The song not only has made a hit, but the Vo-

calion has been getting some excellent free ad-

vertising. The matlcr of exploitation was

worked out between the local manager of the

Snyder publishing firm and Sam Lind, of the

Lind & Marks Co.

To Receive Stock From Chicago

Michigan dealers in Bnmswicks will hereafter

get all of their phonograph and record ship-

ments from the warehouse in Chicago, as the

local warehouse has been abandoned. However,

a sales office will be continued at the company's

headquarters on Jefferson avenue, which will

still be in charge of P. J. Gordon, who is at

present on a two weeks' vacation in the East.

Alterations Near Completion

Alterations on the new Brunswick shop will

be completed some time during the present

month and when completed General Manager

Quinn expects to introduce to Dctroiters one

Jew
Immediate Safes and a Permanent, Profitable Business

This Is What the Jewett Means to You as a Dealer

OW can I make sales TODAY ?" is perhaps the thought uppermost in your mind this minute.

Tewctt dealers arc making sales—plenty of them—because they have a line that is the most

remarkable am! outstanding value on the market today.

The Jewett combines an unusually rich and lifelike tone with a beautiful cabinet—the work of

H

And the

ialers mak
price is fully one-third less than that of similar quality phonographs.

immediate sales.That is why

Never was a new phonograph launched with such strong financial backing and with a sales

and manufacturing organization of such wide experience in the phonograph business. Among other

influential men of large resources who are behind the Jewett arc the three Jewett brothers, well known

from their long connection with the Paige-Detroit

Motor Car Company. Their experience, capital and

sound merchandising methods are a guarantee of

Jewett success and permanence.

The Jewett .

tising ;uul sales

liberal ndverlismr.

plan. Write or \

caler will lie given adequate adver-

sststancc. We have an unusually

policy ami a co-operative financing

ire today for our dealer proposition.

JEWETT PHONOGRAPH COMPANY
GENERAL SALES OFFICES: 958 PENOBSCOT BUILDING

DETROIT :-: :-: MICHIGAN

F. L- JEWETT
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of the handsomest and best-equipped shops oC

its kind in the Middle West.

Emerson Distributors

R_ K. Currie & Co. are the Detroit wholesale

distributors now of Emerson records, having

established offices at 417 West Fort street. He
reports a very brisk trade.

Brooks Shop Opens

The Brooks Shop has opened for business at

1420 Farmer street, handling the Brooks phono-

graph, which is made in Michigan.

Dealers to Discuss Music Week
The Detroit Talking Machine Dealers' Asso-

ciation will probably open its Fall season with a

meeting some time in September, at which time

plans will be discussed for rendering co-opera-

tion lo the committee appointed to plan Music

Week, which starts October 16 in Michigan. Not

only Detroit, but twelve other of the largest

cities in Michigan, have selected this date to

put on a Music Week. It looks as if it will be

the biggest event musically that Michigan has

ever had and it should mean a great deal to the

WATCH STOCK REQUIREMENTS

Timely Letter Sent Out by Knickerbocker Talk-

ing Machine Co. Warning Dealers to Care-

fully Estimate Their Needs for Fall and Winter

That unless dealers carefully estimate the

quantity of Victor merchandise needed for Fall

business a scarcity of the same may again be

experienced is brought out in a letter sent to

Knickerbocker dealers by Abram Davega, vice-

president of the Knickerbocker Talking Machine

Co., Victor wholesaler, New York City, who
says:

"The time is now opportune to give careful

thought and consideration to the conditions

which exist to-day in your Victor business. In

practically every holiday period for many years

past there has always existed a shortage of

Victor merchandise."

The letter continues to analyze conditions as

they have been in the past and calls attention to

the present-day conditions where many Victor

retailers are buying from hand to mouth. Mr.

Davega reports that a number of his dealers are

proving that good business can be done dur-

ing the Summer and that one metropolitan Vic-

tor retailer has doubled his business over that of

last year. He states that the Knickerbocker

Talking Machine Co. predicts that many dealers

will find, when they close their year's business,

that it has exceeded that of 1920, as with business

conditions improving throughout the country

and with a much better supply of both Vic-

trolas and records he sees no reason why any

Victor retailer cannot show a good increase in

his business this year.

Mr. Davega suggests that the dealer figure

out, in a conservative manner, the amount in

dollars and cents of both Victrolas and records

which were sold in the corresponding Fall and
Winter of 1920 and to send in his order now,

cr, if the dealer is optimistic and figures on doing

more business, it is suggested that he add to

his order accordingly. In conclusion, he urges

the co-operation of the dealer in letting the

wholesaler know the needs of his trade, so that

he in turn can base his orders accordingly with

the factory and thus assure all of a plentiful

supply of merchandise during the busy season

ahead.

PIVOT SUSPENSION NOW USED

William Phillips, president of the William

Phillips Phono Parts Co., New York City, manu-

facturer of tone arms and sound boxes, reports

that his company has discontinued the use of

the ball-bearing principle on tone arm No. 2.

This model is now being made with a pivot sus-

pension, which, Mr. Phillips claims, gives it a

better hold and easier plan and eliminates the

difficulties experienced through the ball-bearings

wearing down and rattling. Mr. Phillips states

that it will also be possible to sell the arm with

the pivot suspension at a lower price.

talking machine dealers in the particular towns.

Robert Lawrence, of New York, and a staff o(

assistants will arrive in Detroit on September 1

and remain for six weeks to work out the vari-

ous details.

Not With Brunswick Shop
In the July issue of The World it was stated

that George Middleton, formerly associated with

the Brunswick Shop, of this city, had rejoined

the staff of this retail establishment. This was
incorrect, as Mr. Middleton is not associated

with the Brunswick Shop.

New Quarters for Jewctt, Bigelow & Brooks
A. A. Fair, sales manager for the Jewett

Phonograph Co., continues full of enthusiasm
over the Jewctt line, which is being constantly
improved, both in design and workmanship. He
slates that new dealers have been added by the

score in Michigan, Ohio and Indiana and that

just as fast as he can get around to it other

territories will be opened up. He states that not

a day goes by that he doesn't receive inquiries

from other sections showing the widespread in-

terest being manifested in the Jewctt line. The
phonograph division of Jewett, Bigelow &
Brooks, conducted as the Jewctt Phonograph
Co., has moved to larger and better quarters on

the ninth floor of the Penobscot Building, this

city.

Joe Rogers, salesman for the J. L. Hudson
Music Shop's Victrola department, has returned

from an extended motor and fishing trip through

Pennsylvania and West Virginia,

HAD INTERESTING EXPERIENCES

E. C. Howard, Granby sales manager, is back

at his desk after a two weeks' vacation in Michi-

gan, from which he has returned with many in-

teresting fishing experiences. Mr. Howard tri-

umphantly rode into Norfolk in a brand new
car, which he purchased on his return trip. His

experiences in driving his car from Kokomo,
Ind., to Norfolk, Va., without a license of any

kind would form the basis upon which one of

the "best sellers" might be written.

It's More Profitable

For the Dealer to Sell

Victor Products

Their great superiority not only gives

you every advantage in making sales—but with Victrolas and Victor

Records so much better known and
more highly regarded than the talk-

ing machine products of other makes,
they are naturally in far greater de-

mand than those of any other line.

An Order Placed

With GrinnelVsWrite for list of rec-

ords selected by our

committee as the best
~ls one that >ou 0311 dc Pend uP°n bemS carefully filled

sellers for the coming
a,ld P 1

"

0"1!* 1* shipped. As a matter of fact, never more

month To allow im
1 'ian a *ew ',ours e 'aP5C between time order is received

to furnish this will
and S0ods *° f°rward -

not obligate you in

the least—and youfll
definite rule, together with the varied and cxcel-

fiud it of definite val-
'cn< snipP'nB facilities at our command, and with our

ue in making up your
ever-ready stock, places at your disposal such service as

^ will be found a real help in meeting the wants of your

public— and in increasing your business.

No better time to take advantage of it than in the

next Victrola and Record order you place.

OrinnellBros
Wholesale Distributors
of Victrolas and Records

First and State Streets, Detroit
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Charles Hackett's great tenor in "There s

SunUght in Your Eyes" will put sunshine

into the hearts oi all his hearers, and money
into many a Columbia dealer's cash regis-

ter. Columbia 79704.
Columbia Graphophone Co.

NEW YORK

HEAVY RECORD~SALES ARE REPORTED IN MILWAUKEE

MlLWAUKKBi Ww August 12-Dcspilc Ihc ad- good, and wl.il. he docs not set himself up a. a

MII.HAITKRU WW., AHBiiK __._„' n,nnhPl bi* views art eagerly SOUkIH- 1 »««

tlic Philippine:

li;is luTiilllr

city feel Ihn

jrted upon ratall business gon

[une and July by a protruded

lly high temperatures, talking

has been good With the tor-

larlly relieved greater activity

•able and most dealers in this BrutiS'

v will bfl able to finish the tional p

ecord as good as that ot last dance nu

,,|., |>,,K,.rcts foi the ball " - ha\ii

goon, aim wimc < — -

prophet his views are eagerly sought. Titus

when he say* that lie feels holiday business this

year will be good a great deal of confidence

is field by tlic dealer trade.

Brunswick Trade Expands

nde bns been of execp-

ast month, the

attired by deal-

i a practicing physi

iceti associated with the

iboy.gan, Port Washing-

stnee lie returned from

X the recent war, how-

ever, lie volunteered for service and was promoted

ajor, later being discharged from active duty

is a colonel.

Remodeling Orth Store

Chas. J. Orth, Inc., distributor of the Puritan

n Wisconsin and Upper Michigan, has recently

. i
| i

t ,],„ interior of the retail store, offices

i.dle the lilv wing

look is QnC of tllC most encouraging features ot

the immediate situation.

The sale of records continued to hold the cen-

ter of the Stage among Milwaukee dealers in the

last month, as for l\

that time, The dem
iuoiis ami while the

pi QuircmontS dealer

above normal 111

Iiunibc

Managt

distributo
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mtlll before
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Strenuous Columbi Campaign
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pci t< .1 Itolidaj d. mand Many dealers

ing good orders now in order that they

the goods on their floor or records

shelves when the active demand sets ii

wail until the last minute to get inn

Badger Co. Shows Steady Gai

Samuel A, Goldsmith, vice-president

manager of the Badger Talking Mai

Vicl

to the

be cx-
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c Co.,

Of the

al 1 l bis cheerfuliii

ing maclim

the biggest

Col. Bam
Col. E, J- Barrett, S>

(he Onitcd Phonograph

y and the pub

I good piece o

- conditio

has bee

>y month this year has show

f gain. Mr. Goldsmith is oi

liicss men whose foresight

:
Honored

rctary and treasurer of

Corp ,
Sheboygan. Wis.,

la... was elected State

ican Legion in Wiscou-

ion at Eau Claire. Col.

Where "Service" is more than an

advertising catch-word

G. F. RUEZ
Pru. and Trta*.

H. A. GOLDSMITH
Strrelary

S. \V. GOLDSMITH
\'ict-Pri: anil Urittrnt Mgr.

Badger Talking Machine Co.
Exclusive Victor Distributors tor

WUconsin ond Upper Michigan

135—2nd Street Milwaukee, Wis.

Edison Descriptive Slogan Interests

Both the quality and quantity of Edison busi-

ness in this territory shows improvement over

, ,nr according to reports from the Phono-

graph Co., of Wisconsin. The present competi-

tion of the Thos, A. Edison Co. for a descrip-

tive slogan for the New Edison phonograph is

exciting much interest here and there are many

contestants for the large awards to he made

The Sonora Moving Forward

The Sonora is moving forward at the usual

brisk pace under the well-organized and sys-

tematic promotion given this line by the Yahr

& Langc Drug Co., which is exclusive wholesale

representative in Wisconsin and Upper Michi-

gan.

A Significant Condition

mplainl I s being heard from jobbers

i in respect to the keen competition

offered them in recent mouths by

utpouring of stocks of instruments of

ess nondescript character through the

"dumping" of surplusage by the manufacturers.

A large number of machines thus came upon the

market at ridiculously low prices, compared with

the resale prices of standard makes. With the

in the frame of mind where only "bar-

could attract a majority these machines

ootb sailing at the expense of the known

;s. It is believed that most of the "junk"

u absorbed and the more legitimate prod-

em destined to come into their own once

Ninety-nine Dealers in Milwaukee

ording to a recent census taken by the

mkee Journal of the retail merchants of

lukce there are exactly ninety-nine dealers

usical instruments in this city, and with

ically no exception they also deal in talk-

lacbincs and records. The number is larger

most dealers had figured and it marks

tiv a* a real, important factor in the music

i from a retail merchandis-

publii

that

this

industries of Amei

ing standpoint.

Bradford Featuring Acoban Products

The T. B. Bradford Piano Co. is now the ex-

clusive representative of the Aeolian Co. m this

territory. Although the franchise was taken

over April 15, up to August 1 the New York

company permitted its former representative to

handle its products to make complete disposi-

tion. The Bradford house has made some new
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high-water marks for Vocalion business, botlt in

instruments and records, and is now undertak-

ing an even more intensive campaign in behalf

of the Aeolian line.

Has Retail Brunswick Agency

Chas. J. Orth, Inc., has recently taken on the

Brunswick in a retail way and is stressing Bruns-

wick records. "You arc the first person to play

jour Brunswick record; it comes in a sealed

envelope," says Orth advertisements. "There

is absolutely no chance of it being scratched by

a previous playing. This is another feature of

Orth service."

Edmund Gram Has the Brunswick Line

Another new Brunswick dealer is Edmund

Gram, Inc., which also handles the Cheney line.

Some good business has been transacted since

the Gram house took over the new line a month

ago. Otto R. Stichm, secretary and business

manager of the concern, has recently come into

prominence by being selected chairman of the

building committee of Juneau Lodge, No. 21.

K of P.. of which he is a past chancellor com-

mander. A new $150,000 lodge hall will be built.

A. J. Taubc, of Sturgeon Bay, Wis., talking

machine dealer and retail jeweler, was married

recently to Miss Hazel Crane, at Bowling

Green, O.

E. Q. BROWN H0MEFR0M ELKS' TOUR

Well-known Music Merchant Visits Various

Trade Establishments on Trip to Coast

E. G. Brown, well-known music dealer of

Bayonuc, N. J., and secretary of The Talking

Machine Men, Inc.. accompanied by Mrs. Brown,

returned August 2 from a trip to California,

traveling with the New York Lodge of Elks in

a special train to attend the Elks' annual re-

union at Los Angeles. While in that city Mr.

and Mrs. Brown were entertained by J. W.

Boothe, of Barker Bros.

At Mammoth Hot Springs, in Yellowstone

Park, they met Richard W. Lawrence, former

president of-Kohlcr & Campbell. Inc.

Mr. and Mrs. Brown visited many members

of the trade in the various cities where the Elks

made stops and were very much interested in

the progressive business establishments in many

oi the smaller cities.

PORTLAND BUSINESS IS INCREASING

Talking Machine Houses Report Progress Dur-

ing Month—Ship Victrola to South Africa-

Powers Co. Department Is Remodeled—Other

Notable Indications of Activity

PokTLAND, Ore.. August 6.— While the retail sales

of phonographs and records for the past month

have not been phenomenal, when compared with

other years, they have been very satisfactory.

The jobbers o( the various talking machines also

say that the demand for the month showed a

gratifying increase.

Sherman, Clay & Co. have the distinction of

selling the first Victrola to be sent into Rho-

desia, South Africa. A machine was purchased

by M. J. Goodwin, of this city, to be sent to

his brother-in-law, who is a Minister of Public

Lands in Rhodesia, and it is expected to arrive at

its destination in time for Christmas. Fifty-six

dollars' worth of records accompanied the ina-

Thc McDougall Music Co. has donated a

Columbia Grafonola F 2 as first prize in a sub-

scription contest, which the Portland Times is

staging. A great many young people are oui

after this fine prize and competition is keen

The Grafonola is on disp.ay in the window of tin

establishment.

The phonograph department of the Power!

Furniture Co. has been thoroughly remodeled

and moved to a more prominent part of the

lower floor. Four double booths in ivory and

gray have been built right up to the show win-

dows. W. U. Maxwell, manager of the depart-

ment, is featuring a novel contest to advertise

the opening of their new rooms. A Brunsw

No. 117 has been placed in the window am
an appo.nted time the seal will be broken

the machine wound up by three dis.ntcre

judges and to the person giving the elosest •

mate of the number of seconds it runs 100

ords of the latest hits arc to be given a

Opposition is essential to success. Wc meas-

ure the value of things by their resisting power,

and particularly is this true of men.

as prizes.

When asked how her record sales were, Miss

Emma Reynolds, of the Hyatt Talking Macli

Co., said; "Fine; why, last Saturday remin

us of a rush day before Christinas. All of

booths were full all day and no one went away

empty-handed." Mr. Hyatt has just returned

from a motor trip throughout the Northwest

which took him as far north as Vancouver, B. C

He attended the Pacific Coast Ad Club conven-

tion, held at Tacoma, and v. sited the Ranier N'a

ECONOMY
"/( is not what you pay but what you

get for what you pay that counts

BRUNS MADERITE One Man Delivery

Covers eliminate expense of repairing or rc-

polishing—They fully protect the instrument

and make handling safe—easy and less costly.

BRUNS MADERITE Covers are an absolute

necessity to all dealers in Talking Machines.

They arc made of sturdy Brown Duck or

Khaki—Fleece Lined—Padded heavily and

stitched both ways.

BRUNS MADERITE Covers protect the

machine from wet or cold, dust, bruises,

scratches, finger marks, etc. They insure de-

livery of machine in as good condition as

when taken from the Show-room. Careful

Delivery methods make for satisfied customers.

The high quality of material and workmanship

in BRUNS Covers assure long wear.

Prices and descriptive circular on request-

made to fit Talking Machines of all sizes and

makes—direct or through your Jobher.

A. BRUNS & SONS
^ SO RALPH AVE.

iiifciiiiii

r
mo Moving Covers, Slip and Rubberized

HI Covers for Phonographs and Pianos.

BRUNS & SONS
jfacturera o'f Everything Made of Canvai

START SHIMANDY SHIMMY-

ING IN YOUR WINDOW AND
YOU'LL WAKE UP THE

WHOLE BLOCK

srtat Window Display,

getter and a help lo sef

perform. Hie no- rfmce «- " KMrf-toill

manner—Shimtn\dy does 67 dtUcm.l itefs.

Shimandy ha. a cl.n.y •ilk dien, 'g£«ed
111 I and rmiK for U-S'l-

,
V ^ Z -"'^ "

R«1u*. $1.50; 1lo«.n H Djrkies. 11.75; Combmalicm

National Company
Cambridge Sta. 39, Boston, Mass.

tional Park and other points during hi:

D. C. Peyton, manager of the tall

chine department of the Meier & Fr

is an ardent golfer and during July ;

vacation on the links. During bis ah

Walker was in charge.

BK0DBECK ENLARGING DEPARTMENT

E, Brodbeck & Sons, music dealers of Mount

Vernon, N. Y„ are devoting more space lo their

talking machine department and are installing a

number of additional booths. They have been

dealing in talking machines for the past twenty

years and carry the Sonora and Columbia lines,

also the Hardinan pianos and player-pianos.

VISITED ORANBV DEALERS

>y Phonograph

.rfolk

.uglf

lonth's

ranby

Harry Coplan, of the

Corp.,

trip t

dealers. He was very enthusiastic over the

outcome. After forty-eight hours amidst the

comforts of his home Mr. Coplan again left for

a trip through the South.

NEW YORK FIRM INCORPORATES

The Cosmopolitan Record Corp,, talking ma-

chine dealer of New York, has been granted a

charter of incorporation under the laws of that

State, with a capital of S2S.O00. The incorpora-

tors arc T. Maxficld. C. Fcchner and J. L Cooke.

The human race is divided into two classes;

those who go ahead and do something and those

who sit and ask: "Why wasn't it done the other

way."—Oliver Wendell Holmes.
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AKRON DEALERS PLEASED OVER THE BUSINESS OUTLOOK
Buying Increasing, Collections Improve and Factories Are Giving More Employment in This Sec-
tion of Ohio—Dealers Are Working Earnestly and Participating in Activities for Trade Betterment

Akbon, O., August 4. -Willi tlic rubber industry
experiencing a revival and I drcd* ot the un-
employed being absorbed weekly Akron music
dealers, for the first time this year, admit busi-

ness is showing an improvement- Without ex-
ception, all dealers visited by i in- representative
of The World expressed themselves as being
very much pleased over the Fall and Winter
outlook for business in the rubber city. Col-
lections arc riportcd better and those who have
been behind with their payments arc coming in

now for the first time In months, which is a
good indication thai the industrial situation has
undergone a big change for the better.

Miller Gels Promotion

J. W. Miller, fur nineteen years with the
A. B. Smith Piano Co. in various capacities, has
been ndvanccd to the position of advertising
manager, to succeed F. W. Van Soyoc, who has

held that position with the company for the

past five years. Mr. Van Soyoc has become
associated with the sales force of the music de-

partment of the M. O'Ncil Co., a large depart-

ment store here. Mr. Miller said business with
the A. Ii. Smith Co. has shown wonderful im-
provement .since August 1, and if the present
volume continues this month will be the best of

the entire Summer season. "The improvement
in the rubber industry already has been re-

flected in the music business," he said.

May Reorganize Music Dealers' Association
Talk was current here this week to the effect

that a movement is afoot to reorganize the

Akron Music Dealers' Association, which had
such a prominent place in local retail merchan-
dising circles for many years. S. S. Van Fos-
scn, of the A. B. Smith Piano Co., when he
severed his connection with that firm some

NEW:

CHARMAPHONE PORTABLE
WITH REAL HORN

Retails at $30.00

Weight 15 lbs. size 13" x
13"— fine mahogany cab-

inet holds ten 12" records,

equipped with Heine-

man double spring motor

and universal tone arm.

MOST ATTRACTIVE
COMPACT
DURABLE

Phonograph on the Market

Write at once for particulars

Sales Financed for Charmaphone Dealers
Under our new Deferred Payment
Plan for dealers, no additional cap-
ital is needed to do an unlimited
and profitable phonograph busi-
ness.

Write at once and receive full par-
ticulars about this wonderful plan.

No tying up of capital on long leases.

The Charmaphone Co. finances all

your leases.

This plan, combined with the Charm-
aphone prices, makes Charmaphone
the biggest and most profitable prop-
osition ever put on the market.

CHARMAPHONE COMPANY

months ago to go to Canton, O., to engage in

business, was compelled to resign as head of the
local association, and since then no one dealer
has taken it upon himself to get the dealers
together for reorganization. "It is one of the
most important phases of the retail music game,"
said a dealer here this week. "It tends to ac-
quaint others with what you are doing and gives
every one helpful hints which will aid them in

business."

Co-operate in Salesmanship Classes
Retail music dealers of Akron will co-operate

with other merchants here in making the retail

salesmanship classes to be conducted here this

Winter a success. Miss Helen Ramsdcll, gov-
ernment instructor, will come to Akron in Sep-
tember and, with the assistance of merchants
and the city Board of Education, will organize
classes in retail selling, taking those inexperi-
enced clerks from the stores of the city and
schooling them in a several weeks* course in

selling. Practical demonstrations will be held
from lime to time and at tlic conclusion of the

course diplomas will be gratited those who have
been successful. Miss Ramsdell held similar
courses in Canton, O., last Winter and will re-

turn to that city again next month.
Akron is to have a place where those who

own talking machines may go and exchange rec-

ords for fifteen cents each. W. W. Thorn will

be in charge of the exchange.
Akron music stores did not join with other

retail shops in closing on Mondays. Dealers,
after a conference, agreed that there was noth-
ing to be gained by suspending activities the

first day of the week, especially since they have
just experienced a very quiet Summer session.

Alterations Near Completion
Alterations to the Howard street store of the

George S. Dales Co. arc rapidly nearing com-
pletion and by September 1 this store will be
ready for its formal reopening. Workmen are
busy putting the finishing touches to the new
talking machine department, which will give the

store the most commodious talking machine
shop in greater Akron. This company already
lays claim to having the most costly and most
beautifully appointed talking machine shop in

the State of Ohio.

Postpone Erection of New Building
The Kratz Piano Co., one of the oldest music

firms in the city, has decided not to start erec-
tion of its new building on a site already. ac-
quired in South Main street until conditions
return to near normal and building costs re-
cede, it was learned this week. This company
has discontinued its branch store in South Main
street, confining its activities to the main store
in South Howard street, which has been its

home for more than twenty years. The com-
pany plans to erect, some time in the future, a
modern brick building, which will house a most
modern music shop, handling lines of pianos,
talking machines, records and musical merchan-
dise.

39 West 32nd St., N. Y. City Factory: Pulaski, N. Y.

WISE USE OF THEQUESTION MARK
A certain merchant in another field recently

employed an idea in his newspaper advertising
which may have some possibilities for music
merchants. In his advertising he announced a

big sale and listed various products as part of
the copy. However, after each product, where
it is customary in sales advertisements to insert

the "Greatly Reduced Price," this merchant in-

serted a huge interrogation point. As the head-
line of his copy he used a large question mark
and he entitled the affair "Surprise Day." The
plan proved quite successful.

"GROSSLY EXAGGERATED"

Using the words of Mark Twain when de-
nying persistent rumors of his own death, the

fire at the Pathc plant, as reported recently in

the metropolitan dailies, was "grossly exagger-
ated." The fire actually occurred in two wooden
shacks which the Pathe Frercs Phonograph Co.
owns on property on the other side of the street.

None of the factory buildings comprising the

Pathc plant was damaged in any manner.
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FRANK BACON AND_THE VOCALION

Star of "Lightiun"' Makes First Vocalion Rec-

ord Bears Two Interesting Scenes From the

Play and Will Be Released in October

The big Vocalion record news this month is to

the effect that Frank Bacon, the star of "Light-

uin'," has been placed under contract to make

a number of talking records for the Vocalion.

He has already completed his first record, made

up of two bits of the play "Lightnin'," one side

being Mr. Bacon's version of the Reno divorce

court scene and on the other side his "Bee Story."

TO HONOR THOS. A. EDISON

People of His Native Town Want to Erect a

Memorial of Some Serviceable Character

Nobwalk, 0., August 8.—A movement has been

Started for the establishment of a national

memorial in honor of Thos. A. Edison at Milan,

the birthplace of the famous inventor, While

definite plans have not been adopted, citizens of

Milan appear determined to erect some sort of

an institution in the village that will be worthy

of Edison's name. Mayor Ralph Baer has ap-

pointed a memorial committee, consisting of five

prominent citizens, to make a report regarding

the nature of the memorial. At the present time

the people have in mind either a museum to

house replicas of Edison's inventions or the

establishment of a university for electrical in-

struction.

CRYSTAL EDGE

MICA
DIAPHRAGMS

The Slandnrd of Quality

PHONOGRAPH APPLIANCE CO.

J74 Wooater 51.. New York

qbtf. c. n.nn Frank Bacon

The record, which will he known as 14224, will

be released with the Vocalion list for October.

Mr. Bacon in "Lightnin' " has won a country-

wide reputation, even though the show has never

left New York. The production has, however,

enjoyed the longest continuous , run in the his-

tory of Broadway productions, and Mr. Bacon's

clever work in the piece has won the plaudits

of many thousands of out-of-town people. It is

expected, therefore, that his record of the two

scenes from the play will prove distinctly popu-

lar and help fill the apparent demand for talking

records by men of note.

In his later records Mr. Bacon will not con-

fine himself to bits from "Lightnin'." but will

record considerable other material of interest

with which he is thoroughly familiar. This will

be welcome news to a host of Mr. Bacons

admirers.

NEW AUTOMATIC PHONOGRAPH

Hanover, Pa., August 8.—The Dcca-Disc Phono-

graph Co., which was recently incorporated un-

der the laws of the State of Delaware, with a

capital of $500,000, has been formally organized

with Paul D. Bodwell, of this city, as president

and general manager of the company; Otto

Kunkel, of Hagerstown, vice-president; George

L. Crcagcr, of Hanover, secretary, and Chas. L.

Foreman, of Chambcrsburg. treasurer. These

four men, with J. E. Stout, a local inventor and

designer of the phonograph, constitute the board

of directors.

The Dcca-Disc phonograph is an automatic in-

strument, which plays ten records in rotation

or in any order desired by pressing a button.

The company has started active manufacturing

in this city and the mechanical features of the

instrument have attracted general interest.

MR. LYMAN'S SON KILLED BY FALL

Washington, D. C, August lO.-Emerson Ly-

man one-year-old son of William R. Lyman,

manager of E. F. Droop & Sons Co., d.ed last

night as the result of injuries sustained when he

fell from the window of the Lyman home on

the fourth floor of the Brunswick apartments

Mr. Lyman was in New York at the time of

the accident.

The National Records Exchange Corp., New

York City, was recently granted a charter of in-

corporation in Albany, with a capital ot -

A TIMELY APPEAL TO VICTROLA OWNERS
A Lifelike Bust of Caruso

r this Caruso bust is most timely. Now
VICTOR DEALERS! The demam

the time to have them in stock to sell to your many

Small Size 4# in. high

Ivory finish

Price $16.00

per hundred

Packed one in a box

cord customers.

Large Size 16 in. high

Bronze finish

Price $36.00

per dozen

Packed one in a box

TALKING MACHINE MEN MEET

Transact Much Business of Importance at

Monthly Meeting, Held on August 11

The' monthly meeting of the Talking Machine

Men, Inc., was held on August U at Keen's

Chop House, 72 West Thirty-sixth street, the

meeting proper being preceded by a lunch. The

final arrangements for the annual outing of the

organization were closed and a report was made

on the recent meeting of the talking machine-

dealer clerks. Several new ideas were presented

for consideration and these arc to receive final

decision at the September meeting of the asso-

ciation.

As special guests of the occasion several mem-

bers of the professional staff of Watcrson, Ber-

lin & Snyder, the music publishing house, were

present. They demonstrated a number of songs

which are to be included in the company's

customary Fall exploitation campaign.

CARUSO BUSTS VERY POPULAR

Since the untimely death of Enrico Caruso,

world-famous tenor, the Juth Toy Mfg. Co,,

Brooklyn, N. Y., has received an avalanche of

orders for the bust figure of this celebrated

artist. This company has been specializing on

the manufacture of Caruso busts in two sizes,

sixteen inches and four and one-half inches, and

Victor dealers throughout the country have

placed large orders for these figures.

PARTNERSHIP IS DISSOLVED

Philadelphia, Pa., August 10.—Announcement

has been made of this date that the partnership

existing between Jacob H. Keen and Robert

Stein, who conducted business under the firm

name of Keen Talking Machine Supply Co., is

dissolved. It is also announced that all debts

due to the said partnership are to be paid and

those due from the same discharged at 49 North

Tenth street, this city, by the said Robert Stein,

who will continue the business under the name

of the Keen Talking Machine Supply Co.

NEW MANAGER IN PORTLAND, ORE.

P J. Heinz has been appointed manager of

the talking machine department of the Powers

Furniture Co., Portland, Ore., succeeding W. B.

Maxwell, who resigned to take charge of the

Grafonola department of the Remick Song Shop.

Send in Your Order Today

JUTH TOY MFG. CORP., 404 Oakland Street, Brooklyn. N. Y.

LATE INCORPORATIONS

A charter o( incorporation has been granted

to the Electro Self-Winding Phonograph Co.

under the laws of the State of Delaware, with a

capital of $100,000.

The King-o-Tonc Phonograph Co. was recently

granted a charter under the laws of the State

of Delaware, with a capital of $500,000.

Application was made to the authorities of

Pennsylvania on July 29 for a charter for the

Liberty Phonograph Co., of Pittsburgh.

A dispatch from Chicago, dated August 10,

says that the Energy Phonograph Co., of that

city, is in financial difficulties and that court

action has been taken.
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The Stephenson Almunach
1921 AUGUST. Eighth Month 1921

8

Manufacturer's Calendai

This is the vacation time of the
year -when all for a comfortable
period should rest from the work
of the day.

Yesterday a friend, visiting the
Stephenson factory, compliment-
ed the works manager upon the
careful inspection given the Ste-
phenson Motor before shipment.
Only a very few motors are
rejected at this rigid final inspec-
tion, for painstaking care is taken
in every process of manufacture.

Discontented employees turn out
a mediocre product. This friend

commented upon theStephenson
spirit—a spirit of happiness, con-
tentment, ambition to do the
work of the day better than the
work of yesterday.

Play [»b hard ub you work and work as hnrd i

you piny, Biiya on oh! lime philosopher.

STEPHENSON
One Hundred and Seventy Bennington Street

J\(t?toar/t
t
.J\otaJer&ey
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DON'T PRICK YOUR FINGERS
THE BEN HUTCHES

"PICKUP" NEEDLE CUP
Is Adapted to All Makes of Cabinets

DEALERS: Send for prices.

MANUFACTURERS should equip their machines with this attractive feature.

JOBBERS* applications now being received.

HUTCHES ENGINEERING ASSN. 451 East Ohio Street, CHICAGO

NEW V0CAL10N DISTRIBUTOR ORGANIZED IN PITTSBURGH APPOINTS NEW OKEH JOBBER

Clark Musical Sales Co., With Headquarters at 505 Liberty Avenue, to Take Care of Pennsylvania
Territory West of Altoona—Takes Over Staff of Former Distributor

The Clark Musical Sales Co. lias recently

taken over the distribution of the Vocation line

of machines and records in western Pennsylvania

with headquarters at 505 Liberty avenue, Pitts-

burgh, Pa. The new organization will take over

the staff of the Philadelphia Show Case Co.,

which formerly covered that territory, including

James Pcnse, general manager; John Russell

and J. M. Strand,

The Clark Musical Sales Co. will handle all

the Vocation distributing business in the Penn-

sylvania territory west of Altoona, and will also

be in a position to serve sections of eastern Ohio

and West Virginia. The Philadelphia Show Case

Co. will continue to serve the territory east of

Altoona.

Oscar W. Ray, of the wholesale Vocation de-

partment of the Aeolian Co., together with Jesse

and Edwin Rosenstein, of the Clark Musical

SPRAYTONE
BEAUTY

TALKING POINTS

Total floor

Totol he ght 46"

PLA> S ALL RECORDS
WITH

SUPERB NATURAL TONE
WITHOUT

ANY BLAST or SIDE NOISE

STANDARD: $200.00,

in SATIN PIANO FINISH

and SATIN GOLD EQUIPMENT

alBO FLASHLIGHT
AUTOMATIC STOP

104 RECORD SLIDES
behind iliding door.

U. S PAT. ALL. & PEND.

A MAGNIFICENT INSTRUMENT

OVERSHADOWING ALL OTHERS

Spraytone Phonograph Corp.

RIDGEW00D, N. J. P. 0. Bos 192

Sales Co., whose headquarters arc in Baltimore,

Md., spent some time in Pittsburgh looking after

the details in connection with the transfer of the

distributing business.

The Clark Musical Sales Co. lias secured a

large store, together with the basement and

mezzanine floor, providing an available space of

about 5,500 square feet, and will carry a com-

plete stock of machines and records at all times

in order to give prompt service to retailers.

STEWART MOVES TO CLEVELAND

Manufacturer of Portable Phonograph Will

Have Executive Offices and Factory in Cleve-

land—Henry Kahler in Charge in New York

The Stewart Phonograph Co, has moved its

executive office from 461 Eighth avenue, New
York, to its newly opened factory at Forty-ninth

street and Saint Claire avenue, Cleveland, O.

This new factory is equipped with modern ma-

chinery and the company is now prepared to

manufacture all parts of the Stewart portable

phonograph in this plant, thereby being able to

give its dealers maximum service in the delivery

of these machines.

The offices at 461 Eighth avenue will be re-

tained and will be known as the New York

branch, in charge of Henry Kahler, who will

take care of the distribution of Stewart portable

phonographs in the East.

ATTENDS BIG GOLF TOURNAMENT

Oscar W. Ray Guest of O. j. DeMoll at Cham-

pionship Meet in Washington

Oscar W. Ray, of the wholesale Vocalion de-

partment of the Aeolian Co,, went to Washing-

ton this week as the guest of O. J. DeMoll, of

O. J- DeMoll & Co., to witness the International

Open Championship Golf Tournament, held on

the Chevy Chase course. Messrs. Ray and

DeMoll went out with Jones and Diegel and

came in with Duncan and Barnes, picking up

some points on golf en route that will prove of

distinct value. Mr. DeMoll, by the way, is some

golfer himself, and has long been secretary of

the National Golf Association of the PianoTrade.

Houston Drug Co. Will Distribute Okeh Rec-

ords—Deal Closed by W. C. Fuhri Recently

W. C. Fuhri, general sales manager of the

Okeh Record Division of the General Phono-
graph Corp., New York, announced this week
the appointment of the Houston Drug Co.,

Houston, Tex., as an Okeh distributor. This

company is exceptionally well qualified to act as

an Okeh jobber, as it has a trained sales staff

that thoroughly understands the value of co-

operation with the dealer.

Mr. Fuhri closed this deal during his recent

trip through the South and Southwest, and in all

probability several announcements of similar im-

portance will be made in the course of the next

fortnight. Mr. Fuhri states thai business condi-

tions in the territory he visited showed a marked

improvement since his trip a few months ago,

and, judging from all indications, Okeh jobbers

and dealers will enjoy a large volume of Fall

business,

NEW TOY WELL RECEIVED

The Phono Toy Cabaret, Inc., New York,

which recently announced to the trade a new

type of dancing toy, has completed arrange-

ments with several jobbers in important trade

centers for the distribution of its product. This

toy, which has many unique features, has been

displayed in a number of the leading cities, and

as a result of this display the company has re-

ceived agency requests from representative job-

bers and dealers, According to its present

plans the company will make quantity shipment

within the next fortnight, when full details as to

its merchandising and publicity plans will be

WM. PHILLIPS AT LONG BEACH

William Phillips, president of the Wm. Phil-

lips Phono Parts Co., New York City, is staying

for the Summer at Long Beach, L. I., and com-

muting each day to his office. Mr. Phillips re-

cently spent a few days with his son, who is

staying at a boys" camp in New York State, and

enjoyed himself greatly with the boys in the

camp. Young Phillips is building up for him-

self quite a record as a pitcher in the camp's

team.

INTRODUCING ENTIRELY NEW TYPE

The Spraytone Phonograph Corp., of Ridge-

wood, N. J., recently placed upon the market an

entirely new type of talking machine, the special

feature of which is its triangular shape, which

allows it to fit snugly in the corner of a room.

It carries some exclusive features in the ar-

rangement of the amplifying chambers and is

also equipped with index record racks with a

capacity of 140 ten or Lwelvc inch records. The

doors of the record cabinet are quite unusual

inasmuch as they arc of the sliding variety, the

additional front width of the triangular machine

allowing this feature to be used most advan-

tageously. At the present time the company is

only turning out one model of its product, al-

though it can be obtained in several finishes.

Samples to the trade are now being forwarded

and quantity production of the new product is

thought possible by the company officials by

September 1. R. B. Linden, long a resident of

Ridgewood, N. J., and formerly well known in

the importing and exporting field, heads the new

organization.
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CONVENTION OP VICTOR TRAVELERS

Annual Conference o( Traveling Staff of Victor
Talking Machine Co. Now in Session—Elabo-
rate Program Provided for Meeting

The nnnun) convention of the members of the

traveling department of the Victor Talking Ma-
chine Co. began on August 8 and will continue
il to August 20, an elaborate program hav-
ing been arranged for the two weeks. The
Victor travelers from every section of the coun-
try gathered in Camden for the purpose of
[earning of the company's plans and policies for

the season of 1921-22, studying the new products
being offered to the trade and hearing helpful

addresses by the heads of the various depart-

ment*.

Arrangements have been made whereby the

visiting traveler* will be housed at Swarlhmorc
during the period of the convention, visiting the

factory and the administration building of the

Victor Co. on lours of inspection and for con-
ferences. Thoie in charge of the program state

that it is more elaborate in character than any
of those offered at previous conventions, and the

various features will be designed particularly to

enable the Victor traveler to meet present-day
condition*, and the problems arising therefrom,

competently and satisfactorily.

THE VOCALIONJJNE IN MARYLAND

Clark Musical Soles Co. Already Accomplishing
Results as Vocation Distributors

The Clark Musical Sales Co,, recently organ-
ized in Baltimore, Md,, under the direction of

Jesse and Edwin Koscnstcin, for the purpose of

acting as distributors for Vocations and Voca-
tion records, is reported to have its work well

under way, and is already accomplishing results

that arc distinctly satisfactory to the Vocation in-

terests. The new organization operates through-

out Maryland and has already placed a number
of new dealers in that territory, supplying them
with stock direct from Baltimore.

MODEL C
Showing; Interior Record Filing

Arrange-tne-nt

"Stands for Quality"
Let us mail you Dcaciiptive Literature

and Our attractive Selling Proposition.

Tiffany Phonograph Sales

Company
Executive nnd Sate* Office*

1404 East Ninth St. Cleveland. Ohio

PLANS BIG CONCERTS FOR AKRON

Windsor-Poling Co. to Present Noted Talking
Maclunc Artists, Including Sousa's Band, in

Akron During the Coming Fall Months

ifith

should ha

Co., loca

engaging
in Akron

Sousa ;

arti*ts to

the

vorld, the Windsor- Poling
», has been successful in

greatest artists to appear

Winter.

will be the first of the

will present their concert

on October 14. John McCormack will be in

Akron on November 15, Madam Alda March 21

and Madam Sehumann-Hcink April 1 or 2.

WHITEMAN AT DEALERS' OUTING

The arrangements committee of the Talking
Machine Men, Inc., announced this. week that

Paul WhJteman and Ins famous orchestra had
been secured for the annual outing of the asso-

ciation to he held August 17 at the Terra Ma-
rine Hotel. Huguenot Park, Statcn Island. The
Whltcman orchestra will accompany the dealers

and friends on the Midland flcach boat, and will

also play during the afternoon at the Terra

Marine Hotel. As this orchestra is considered

one of the country's foremost dance organiza-

tions, it will be welcome news to the dealers to

learn that these artists will appear at next

Wednesday's outing.

A New Oro-Tone Product
3-D Arm. 0-3 Reproducer

The arm is adjustable in length
from l lA to 9 inches.

Made to meet the demand for a
dependable Arm and Reproducer
at a low price.

SEND FOR SAMPLE

THE ORO-TONE CO.
10011 to 101(1 George St. Chicago, III-

OFFICIALS VISIT BRUNSWICK STORE

Rochester, N. Y,, August 9.—Edward Strauss,

Eastern manager of the talking machine de-

partment of the Brunswick-Balkc-Collcndcr Co.,

and Walter Henchon, manager, composer and
instructor of Brunswick dance records, paid an

inspection visit recently to the new Brunswick
Phonograph Shop at 43 North Main street, this

city, and congratulated the local firm on its

beautiful and up-to-date store.

PLANS VICTOR DEPARTMENT

The Duncan-Schcll Furniture Co., of Keokuk,
Ia„ is planning a modern Victor department in

its new store which will be opened at Fort Madi-
son in September. Six demonstration booths,

outside salesmen and experienced girls to handle

record sales are included in the plans. The en-

tire stock of two Fort Madison Victor dealers

has been purchased by the company.

JOINS IROQUOIS SALES FORCE

G. Kuehner Joins Staff of Granby Jobbers—L. M.
Cole Leaves on Extended Trip

Buffalo, N. Y., August 6.—Gustave Kuehner,

formerly Buffalo city salesman for the whole-
sale branch of the Columbia Graphophone Co.,

has joined the staff of the Iroquois Sales Cor-
poration in this city, in the same capacity. Mr.
Kuehner, who is well known in the local trade,

will be able to offer practical co-operation to

Granby and Okch dealers.

L. M. Cole, general sales manager of the Iro-

quois Sales Corp., will leave to-day for a trip-

that will last over a month, covering the entire

territory. He has a number of excellent pros-

pects to visit and upon his return will undoubt-

edly announce the consummation of several im-

portant Granby and Okeh agencies.

R. B. GREGG'S MOTHER DIES

Ouance. N. J , August 8.—The mother of R. B.

Gregg, advertising manager of Thomas A. Edi-

son, Inc., who bad lived to be some eighty years

of age, passed away on Friday last. Mr. Gregg
has been receiving quite a number of letters of

sympathy from his wide circle of friends.

C. At. GOLDSTEINS NEW POST

C. M. Goldstein, formerly a member of the

copyright department of- the Columbia Grapho-

phone Co., and well known in talking machine

circles throughout the country, has joined the

staff of the General Phonograph Corp. Mr.

Goldstein is in charge of the company's copy-

right activities and his knowledge of every phase

of this important work is being utilized to ex-

cellent advantage in his present post.
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When Ted Lewis' Jazz Band begins to play "Where
Is My Daddy Now Blues"and "Queen of Sheba" every-
body begins to lox-trot. That's the sort of dance
record it is. Keep a lot of them on your counter.
A-3421.

Columbia Graphophone Co,
NEW VORH

NEW HOME FOR ORMES, INC.

Prominent Victor Wholesaler Secures New
Quarters at 15 West Thirty-seventh Street,

New York—Will Be Splendidly Equipped

Ormes, Inc., Victor wholesaler, New York
City, has secured a new location for the future

conduct of its business) which will provide ex-

ceptionally fine facilities. For a number of years

past Ormes, Inc., has been situated on 125th

Street. When fire destroyed its former home
during the past Winter the energy and resource-

fulness of Clarence L. Price and his associates

was- shown in the securing, within twenty-four

hours, of temporary quarters at 103 East 125th

street, where Ormes, Inc., has been located up

to (he present time. Without the loss of a

single business day Mr. Price continued his

business as heretofore. In spite of the result-

ing handicaps accruing from the fire the busi-

ness of Ormes, Inc., grew steadily.

In its new location at 15 West Thirty-seventh

street, Ormes, Inc., has secured a large loft,

where it will be possible to conduct the entire

business on one floor, although it is planned

to resort to outside storage during some periods

of the year. Elaborate equipment will be in-

stalled, which will make these wholesale ware-

rooms rank among the most attractive.

Possession of these new quarters will take

place between the 1st and the 15th of September.

In referring to his new business home Mr. Price

stated to The World: "Our new home will not

only provide increased facilities for our own
business, but, still better, will allow us to give

the maximum of service to every Ormes dealer."

HOLD LAST ANNUAL OUTING

New Haven Columbia Employes Have Outing at

Roton Point—Local Branch Moved to Boston

New Haven, Conn., August 4.—Employes of the

local wholesale branch of the Columbia Grapho-

phone Co. recently held their last annual onting

at Roton Point, Nor walk, Conn. The local

branch of the company, which has been in exist-

ence for nearly twenty years, has been consoli-

dated with the Boston branch and the entire

stock lias been removed to the Boston estab-

lishment. "Good-by" addresses were the order

of the day, but the usual water sports and games

were enjoyed. H. L. Moorey was manager of

the local concern.

SOME HELPFUL SUGGESTIONS

Many helpful suggestions are given to the

Victor retailer in a recent communication sent

out by the Knickerbocker Talking Machine Co.,

Victor wholesaler. New York City, to its dealers.

The various plans suggested therein show the

many uses of the new advertising novelty put

out by the Knickerbocker Talking Machine Co.

for the dealer and which consists of a very at-

tractive record cleaner bearing the dealer's

imprint.

WALTER L. ECKHARDT RESIGNS

Announces Retirement as President of the Inter-

state Phonograph Co., Philadelphia—His Fu-
ture Plans Not Yet Announced

Philadelphia, Pa., August 9.—Walter L. Eck-
bardt, for many years president of the Interstate

Phonograph Co., Inc., of this city and Chicago,

has announced his retirement from that office.

His successor, as chief executive of that organ-
ization, has not as yet been announced. Mr.
Hckhardt has been closely allied and identified

in an executive capacity with the talking machine
industry for the past twenty-seven years. Al-

though he has not as yet announced definite

plans for the future, it is thought he may be

attracted to outside lines totally foreign to the

talking machine business. In speaking to The
World Mr. Eckhardt stated: "1 shall cherish

fond reminiscences of the associations 1 have
made during my life's work in the talking ma-
chine business, and I sincerely trust you will

express iny deep appreciation to all my friends

in the trade who have so extensively supported

me in my business career. For the present I

shall avail myself of this opportunity to take a

much-needed rest and shall keep in touch with

the trade through my office at 1026 Chestnut

street."

BROWNING FILES APPLICATION

Inventor Files Application Based on Recent

Court Decision—Brunswick Co. Holds Con-
trolling Rights in Browning Patents

Washington, D. C, August 4.—An application

has been filed with the United States Patent

Office by John B. Browning, of Philadelphia,

for the issuance of patents on his phonographic
inventions. Mr. Browning's application is based

on the action of the United States Court of

Appeals of the District of Columbia, which de-

cided in his favor in the suit brought by Brown-
ing against Eldridgc Johnson.

The Bruiiswick-Balkc-Cotlcnder Co., of Chi-

cago, 111., holds the controlling right in the

Browning inventions and the filing of the ap-

plication is the first step taken since the de-

cision of the court in favor of Browning.

Tl: . State Fair will he held i

lies during the last week in August. /

of music dealers will make exhibits.

Des

"AMORITA" MAKES QUITE A HIT

"Amorita," the new shimmying and hip-shaking

doll made by the Dancing Doll Co., New York
City, has already taken her place in the first

rank among talking machine accessories. The
first samples of this doll were sent from the

factory on the first of the month and by the

fifteenth of the month the factory was working

at capacity turning out these dolls. The initial

announcement of "Amorita" drew forth a large

number of inquiries and the demand seems well

divided between the large and small models.

PORTROLA Look at it close
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Dealers and Salesmen Wanted Everywhere. Write Us.

PORTABLE PHONO CO., Inc.
1017 McGEE

KANSAS CITY, MO.
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Melodious, New Fox-Trot Songf

IobodysBaby

I ^j/ou can'tgo wro/iy with

ant/3eiH sona
"

TRADI! PREPARING FOR BIG BUSINESS IN NEW ORLEANS
L. Gruncwald Music Co, and Dwyct Piano Co. Open New Victor Departments—Sales Cam-
paijrni Being Mapped Out by Various Organizations—Passing of Caruso Causes Great Regret

Nf.w Ohlxans, La,, August u The death t.f

Enrico Caruso, the world's greatest leuor, recently

has held tllo stage in New Orleans Victor circles

and probably will do mi (or many u day to come,
and, due lo the large I.aim population here,

there is added fOgrcl in tllC passing of the

"goltll ii v mi i d" 1 1 .
ili. in

Out of respect tu the memory of the great

hni.', 1920, undci the auspicel of the artistic

department of Philip Werlcin, Ltd., won the

hearts of thousands in tins music-loving old

city. I'arhain Werltiii, president of the house
i>t Werlcin, stated in an interview recently that

the Cnruio concerl wai die biggest in the his-

tory of New Orleans and, speaking of Mr.

Caruso's death, Mr. Wcrlcin said: "Caruso was
perfect, and it was not only bis voice, but his

noigbborlinejs and amiability that got into the

hearts id bis audience and made them love him."

lo the East and stated lie had nil, r -cm sm Ii

inordinate and yet such sincere expressions of

love and joy Ql CartlSO bad in meeting with his

family again.

During the hour set for Caruso's inneral on
Thursday, August -J, Mew Orleans Victor dealers

made no sale of Victor merchandise for five

minutes, out of respect to the distinguished

Neapolitan.

Some shifting has been noticeable in the vari-

Victor departmci

diking i

out the ty, which

family as

pparcntly

[B'r of the Mai-

lt now in charge

irtmenl, having

Warbletone Record Renewer

^KftltnS! """" "d

Trice SO cenls |>er buttle rctnif. Libera] di I:

WARBLETONE MUSIC CO.
225 Mn.Mchiiiett. Ave. INDIANAPOLIS. IND.

sille Victoi iltiiai'lmenl of the Talking \huluin

t o. at Houston, Tex. This line-up of capable

in,u In

here a

strength to the Victor forces

big results will be noticeable

ik- and

the best in the city. The department is on the

ground lloor and is easily accessible lo the hun-

dreds of people who pass the convenient place

each day.

New Orleans' other recently installed Victor

the Dwy
ake

Pi;

the

i,|..

I, pa

ha

t location. The installation com-
ell-lighted and ventilated sound-

for demonstrating hoth machines

In addition there arc ample rec-

GILT EDGE TOUR A SUCCESS

Needles Bearing That Name Brought to the

Attention of Millions of People by Means of

Unique Auto Demonstration Trip

Gill Edge nee.

journey from Nc
famous Lincoln V

excellent manage

Roos, of the Kef

i- creating much
Gilt Edge ncedlei

lagesand hand,

Gilt Edge anlum.

es staff,

rity for.

.'dies

hea qu.il

.Midi.

polita.

up tha

alkmg machine trade and

famous thoroughfare create

ludging from the orders be

Edge car is now
''

Immediately following the news of the death

of the incomparable Enrico Caruso, Lord &
Taylor, one of our largest department stores,

paid a gracious tribute lo the great tenor by
eulogizing him in a special advertisement in the

New York daily papers.

ord racks and display counters, all fitted up so

as (o be convenient and readily accessible to

the general public's needs, making a splendid

appearance in white ivory. Player rolls are also

carried on the ground floor in connection with

Victor merchandise, and the piano department

has been moved to the third and fourth floors.

James Dwycr, proprietor, is one of the best-

known and best-informed business men in New
Orleans and is very optimistic for business iu

the Fall, now that he has his place in shape for

business.

The Dugan Piano Co. is getting much busi-

ness from a striking ad it has been running in

local papers, in which a clever cut of the Victor

dog is shown and news matter is cleverly set

about. The dog always attracts attention and
leads to reading of other items in the ad, which
hritigs quite an amount of business, according

Jalcnak, the capable manager of thisto Mis
bustling f

Uusine; good on Baronne street for Ned
Wilson, of the Collins Piano Co., and record

sales for the past two mouths, according to

Mr. Wilson, have passed those in machines,
which shows Mr. Wilson knows how to sell

records, particularly the Red Seal numbers.
Paul Ashton, of the Ashton Music Co., is

pushing bis business harder than ever before

and as a result reports two of the best Summer
mouths he has ever bad.

PORTER GOES TO CHICAGO

Field Sales Manager for Columbia Co. to Confer

With Middle West Dealers

Robert Porter, field sales manager of the Co-
lumbia Graphophone Co., left for Chicago a few
days ago. Mr. Porter will make bis headquar-
lers in that city, visiting the various Columbia
blanches in tihe Middle West and conferring

with the branch managers and their sales staff.

H. L. Pratt, manager of the branch service

department, spent a few days recently visiting

the Toronto and Montreal branches of the com-
pany.

Donahoc & Donaboe, Victor dealers of Fort

Dodge, la., have arranged for a booth at their

County Fair in August. The establishment is

managed by Jim Donahoc, who has given proof

of bis ability as a hustler.

H. J. Smith Laboratories
Manufacturer Phonograph Jewel*

Telephone 2896 Market

833 Broad St. Newark, N. J.

Sapphire Ball Jewels, Pathe. Okeh, Bruns-
wick, Edison Diamond Points, Edison New
Playing Wonder, Recording Sapphires,

Lateral Styluses, Hill Dale Styluses,

Recording Machines, Shaving Machines,
Recording Diaphragms, Experimental Work,
Recording Wax.
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OPENS ATTRACTIVE STORE

Lipstreu Music Co., of Cleveland, in New Quar-

ters—Uses Many Progressive Sales Plans

Cleveland, O., August 8.—The Lipstreu Music

Co. recently opened up an attractive Victor estab-

lishment at Fifty-fifth street and Lexington ave-

nue. Tins store is located in a splcutlid neigh-

borhood district and has excellent possibilities

for the development of a profitable trade.

Mr. Lipstreu utilizes many progressive ideas

for the purpose of stimulating business. For

JUDGE REVOKES APPOINTMENT GALUCH1E OPENS NEW STORE
Revokes Receivership Proceedings Against Popular Treasurer of Talking Machine Men,

Cirola Phonograph Co.—Assets of Company Inc., Opens New Establishment—Host at Din-
Are Ample—Unjust Action Set Aside ner to Some of His Well-wishers

Trenton, N. J., August 5.—Judge Rellslab to-day

revoked his appointment yesterday of S. E. Sil-

ver as receiver of the Cirola Phonograph Co.,

of Newark, and dismissed the bankruptcy pro-
ceedings. Vicc-Chancellor Griffin, on the appli-

cation of a director of the company, had already
named a receiver in equity to conserve the

assets of the company. It was shown, on the

application for the dismissal of the bankruptcy
proceedings, that the company has book assets

of $1,750,000, while its liabilities are only about
$11)0.000.

Al Galucliic, populai treasurer of the Talking
I a formal opening of his

drc:

City. Mr. Galucliic moving to that ad-
from his old quarters across the street.

In his present home Mr. Galucliic has one of

Interior of Lipstreu Store

example, he keeps a Victrola in a moving pic-

ture house nearby and plays the monthly records

there regularly- He states that this plan has

produced desirable results, and it will be con-

tinued indefinitely.

Mr. Lipstreu's son, Harvey, attended the Red

Seal School at the Victor factory in Camden,

N. J., and many of the ideas that he obtained at

this course are being used to practical advantage

The Lipstreu music store handles the Victor

line exclusively, and its sales staff is exception-

ally well equipped to handle an extensive

clientele.

CARUSO RECORD AT MEMORIAL

His Record of Handel's "Largo" Played at

Memorial Services Held on August 7 by a

Number of Personal Friends in New York

One of the first of several memorial services

for Enrico Caruso, the noted tenor, following

his death on August 2, was that held by a num-
ber of his personal friends, including several

Metropolitan principals who happened to be in

town, at the Campbell Funeral Church, New
York, on Sunday, August 7. Various artists

joined in offering a special program of music

in connection with the service. One of the fea-

tures was the playing on the Victrola of Caruso's

own record of Handel's "Largo," which is de-

clared to be the best piece of recording the

tenor ever did.

in his

Ir Galuchic

i and record

the most attractive Victor cslablishmei
territory, and during the course of tl

opening he was visited by the "Best
Committee of the Talking Machine I

In addition, there was a constant s

visitors throughout the day, and 1

distributed vanity cases to the ladie

cases to the gentlemen.

At 11.30 in the evening Mr. Galuchic was the
host at a dinner given at the Old Heidelberg, his

guests including "Bill" Miller, of the G. T.
Williams Co., Brooklyn, N. Y.; "Jim" Davin,
of the Reinckc-Ellis Co., New York; Otto Gold-
smith, of the Cabinet Accessories Co.; B. H.
Roth, West New York, N. J.; Mr. and Mrs.

J. O. Apple ; Mr. and Mrs. E. C. Brown, Bayonnc,
N. J.; D. E-, H. E. and L. M. Force; Mrs. J. H,
Buhner, and Irwin Kurtz, president of the Talk-
ing Machine Men, Inc.

A Victrola department has been added to the

Corner Drug Store, Martinsville, Ind.. by Roy

E. Tilford, proprietor. A complete stock of ma-

chines and records is handled.

R. A. BOTHWELL TAKES CHARGE

Robert A. Bothwell has taken charge of the

Victrola department of Rudd 5: Rix, in Ilion,

N. Y., succeeding the late Edwin Roberts. Mr.

Bothwell was formerly connected with a num-
ber of large Victrola departments in Boston.

FLOAT ATTRACTS MUCH ATTENTION

Standard Furniture Co., Centerville, la., Still

Enjoying Results of July Fourth Display

The Standard Furniture Co., Centerville, la.,

is still realizing upon the results of the inter-

est aroused among the local inhabitants by the

lloat which the company entered in the recent

Fourth of July celebration in Centerville. The
float was in the nature of a traveling booth,

elaborately decorated, and with a large Victor

dog perched prominently on the front.

RKC NEW CARDINAL RECORDS fic;fUt/l/ NOW READY FOR DELIVERY LFtTV

The

Phonograph

With The

Tongue

NEW CARDINAL RECORDS

j

Stack of Barley— (Irish Jigs) Played by Flanagan Bros. (Accordion-Banjo)

I The Gladstone— (Irish Waltz) Played by Flanagan Bros. (Accordion-Banjo)

Ain't We Got Fun?—Fox-trot

Lanfn's Roseland Orchestra

Marimba—Fox-trot

Jos. Knecht's Waldorf-Astoria Orch.

In a Boat for Two—Fox-trot

Lanin's Roseland Orchestra

Cherry Blossoms—Oriental Fox-trot

Lanin's Roseland Orchestra

The

Record

Thai

Talks

Jobbers and Dealers— Write for Information

CARDINAL PHONOGRAPH CO.
106 EAST 19th ST., NEW YORK CITY

FACTORIES — NEWARK, OHIO — ZANESVILLE, OHIO — PT. PLEASANT, N. J.
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Exclusive Cabinet Hardware and Accessories

60 Grand Slr.et New York City

i^^rWl^^ ™C BAMBER0ER W1ND0W
DLUMVO un »™

. ...„„ District for Local Brunswick Instruments Get a Splendid Displ

Talking Machine Dealer Gives Outside Concert W^^*^^^^ During Special Week's Drive

-Arouses Interest and Gains Publicity Victor Wholesaler-Mr. bio

Something a little different from the ordinary

talking machine concert was given recently by

the Phonograph Supply & Repair Co., of Port

Henry, N. Y„ which proved worth while as a

publicity and interest-stimulating stunt, tn-

_t n.« ..,..*l «-ni, cert ill the store the pro-

ishmcut obtained permis-

mrd of Trustees to block
i of I hi

off .

their slo

around t

E. M. DALLEY'S IMPORTANT POST

E. M. Dalley, traveling representative of the

Remington Phonograph Corp., has been ap-

pointed assistant sales manager of the Olympic

Disc Record Corp, Mr. Dalley began his new

duties on the fifteenth of the month and will

devote his attention to the appointment of repre-

sentative distributors for these records.

Joseph Kerr, well known in the Victor trade

in the metropolitan district, having been lor

some time with S. B. Davega Co., and later with

the Esco Co has become associated with the

sales staff of' Emanuel Blout, well-known Vic-

tor wholesaler, and will confine his efforts to

the metropolitan territory.

Mr Blout has been spending the Summer in

Maine with his family, leaving New York on

hilv I He Will get hack into business harness

again on September 1. C B. Riddle, Mr

Bloul's able assistant, who looks after the trade

outside of New York City, is now enjoying his

vacation with his family in the Great Lakes

region and is expected to return to his field of

operations after Labor Day.

The talking machine department of L. Bam-

berger & Co., Newark, N. J., recently featured

the Brunswick phonograph and records during

an entire week. All through the department

Brunswick Week was emphasized and appropriate

SUPPLY HOUSE PLANS EXHIBIT

Evansviule, lm., Ausust 9.-Thc Faultless

Caster Co., of this city, is planiuns to have

displays al the Eyansvillc Market, to be held in

this city Iron, August 29 to September 3. Tins

concern, which supplies the music industry to a

Breat extent, had a very interesting exhibit at

semi-annual Furniture Market, held

in Chicago

AN EXAMPLE OFOUICK SERVICE

The Standard Talking Machine Co. was

among the Victor jobbers who were quick to

realize that the trade would require special

service on Caruso records immediately after the

death of the noted tenor and made preparations

accordingly. On the day Caruso's death was

announced the Standard Co. got out a special

letter listing the Caruso records in stock and

immediately available and, a few days later, is-

sued to the dealers a special display card read-

ing: "Caruso's voice will live forever in his

Victor records—Let us play a few of them for

you to-day.

Mr.
Dealer

Want
Bigger

Pro/its?

ARTo is everywhere regarded as the specialist introducing every Broadway

"Hit" from the big produetions.and from the world's foremost publishers.

ARTo is "Always first with the Hits 1"

If it's bigger and quicker profits you want, become known as the Head

quarters for ARTo Danee and Vocal Hits.

With the ARTo line you can sell fifty hits, while

you arv aallinn half n iloit-n "ntiinilnrds."

And set this — Volume is "Turnover" nnd
"Turnover" la tho twin brother of "Profit."

Write for the new September cntnlog and the nanus of your nearest jobber

GENERAL SALES OFFICE

of the wildest soiling
'

THE ARTo CO.

1650 Broadway, N. Y. City

Partial View of Bamberger Brunswick Window

signs and displays were placed in the spacious

and commodious exhibition rooms.

To connect up the sales efforts with the

talking machine department one large front win-

dow was utilized to display several Brunswick

models in a very attractive manner. It served

to attract the attention of passers-by and helped

materially in the closing of many sales of Bruns-

SPECIAL MOUNTING A SUCCESS

Proves One of the Desirable Features of the

Silent Motor—Tested Before Adoption

One of the features of the motor produced by

the Silent Motor Corp., 325 Dean street, Brook-

lyn, N. Y., and of particular importance, is the

special mounting of the motor's governor shaft.

It is fitted with a ball-and-socket bearing, so

that it automatically aligns itself for proper

control of delivery of power from the springs

to the turntable spindle. The improvement was

accepted by the Silent Motor Corp. officials and

their advisory engineer, Maximilian Weil, after

a series of tests and was only adopted after its

merit had been decisively proven. Charles A.

O'Malley, president of the Silent Motor Corp.,

stated that several substantial contracts for mo-

tors had recently been placed with the com-

pany and that it has found that the newly adopted

special mounting of the silent motor's governor

shaft had contributed in no small measure to

the decision of the purchasers.

MIDDLETOWN GAINS NEW STORE

Middletown, Conn., August 9.—A new music

store, one of the chain operated by United

Phonograph Stores, Inc., will be opened here

about September 1. The store, which will be

located at 440 Main street, will be managed by

Gilson M. Hall, of this city, who is well and

favorably known.

PHONOGRAPH HOSPITAL OPENS

Johnson City, N. Y., August 9—A talking ma-

chine repair shop, to 1 e known as the ^'Phono-

graph Hospital," has been opened by William P-

Bcnnedum in the rear of the Music Shop, 237

Main street, this city. A large stock of acces-

sories and parts is carried.
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Frank Crumit sings "Three O'clock.in^the

Morning," a novelty waltz song with chimes

effect, and "Moonlight," a love song. Both

are bound to have a hypnotic effect on the

pocketbooks of your customers.

Columbia Grophophone Co
NEW YORK

_ . . cm , Cm-i-acc 'Mnrris Fantle

CMcnraA-n, 0, August 8,-With tl.e closing of

July, a month about which little can be said by

Lai talking machine men, other than that it

had thirty-one days, the prospects for the month

of August have taken on a much br ghter as-

pect All indications, according to dealers, point

L a good month. Several large manufacturing

'concents which dosed down some « «o at

the peak of "hard t.mes" reopened last week

„d dealers, most of whom state that the.r arge

and substantial business comes from the work

ing and middle classes, are highly optimistic.

Under the direction of J. L. Chubb and as-

sistant Ely Steinberg, the Chubb-St.uiberg

Music Shop, presenting a complete and unique

line of Victor machines and records, opened its

doors to the Cincinnati public, in the heart of

the business district, on East Sixth street, early

last month. The opening of the store, one of

"
most elaborate in the West and which,,

without a doubt, the "last word ,n music shops

attracted large crowds which extended o„ into

,l,c street, blocking traffic. The Cincinnati Or-

el es a, engaged for the day, played the new

record selections and each visitor was presented

with a floral souvenir.

The store fittings and decorafous are a wo k

of art, blue and ivory prevailing Ten Ui, CO

hearing rooms, including a dehghtful kiddie

iZ» with toys and juvenile furniture, a mans

smoking room and two large drawing room .

help give the store a dist.nct.vc air. In aud -

io,' to the hearing rooms there is a t^nt^four-

foot Sel-rex counter, equipped w,,h th Chubb

& Steinberg record-o-phone. The record racks

fre dosed and dust-proof. Ventilation „ aken

care of by thirty electric fans. The special

Siting system includes many polychrome

amps the shade, of which harmo„r,e with

"color scheme. An ^"^Td^m he
chairs and settees finished ,n frosted blue help

make the reception room attract,ve. Elect™

and window sign, and two large show windows

the dressing of which is changed to keep up

with the current events, complete the effect and

s,amp the store as one of the fines, o ts^kind

in this part of the country. An expert repair

department is also a feature of the store. Mr.

Chubb wa, for more than three year, w.th the

will be a decided improvement this month," Mr.

Fantle said. Reports from Robert C. Clark,

selling agent for Indiana, Ohio and Kentucky

for the new Granby line, which the W.dener

people have added to the stock, have been very

Lorable, according to Mr. Fantle. Mr. Clark-

is canvassing Southern Ohio at present and ha,

closed a number of accounts during the last

W
E
k

D. Follin, general manager of Widener

Inc., is making a tour of the Western stores and

is expected in Cincinnati this week.

George H. Link, of Upper Vine street and one

of the oldest merchants in that part of the city,

has recently let contracts for changes m l,,,

store. The contracts amount to approxunatcly

^Several dance numbers composed by Justin

Huber, director of an orchestra at Coney Island,

a Summer resort of Cincinnati, are to be re-

produced by the Victor Co. this Fall. Mr

Huber ha, contracted to take h,s orchestra to

Camden, N. J., a, ,oo„ as this Summers en-

gagement is completed to play s,x p.eces. sev-

eral of the numbers will be his own composi-

""'n addition to its regular second floor Victrola

department, which i, one of the most complete

sale, rooms for the Victrola in th„ section, the

John Shillito Co. has installed on the main

floor a thirty-foot Sel-rex counter. This ar

rangement, explain, Mr. Donovan onager of

the department, i, to take care of the drop-n

trade, who will not take the trouble to get on

the elevator and visit the regular room. He

report, that the idea is surpassing all expecta-

tions. Business with this house for July wa,

'"'•The E. M. Abbott Co., which has three store,

in the city, celebrated the anniversary last week

of its Walnut street branch. Souven.rs were

given to all visitors. Mr. Abbott states he ,s

sTtisfied with business, considering the fact that

so many of the people are unemployed.

Word come, from Mansfield, C, that musical

iraiiiinB in an advanced degree, through the use

of' the Victor talking machine, has been intro-

duced and is proving to.be successful ,n the

„„ D lic schools ~< this city. Higher principles

of the harmonic art are being taught by music

instructors the instruments being supplemented

by lectures on musical history, fundamental har-

monics and appreciation of opera scores. In the

seven schools of the system there are thirty-

seven machines, which were purchased by the

pupils and members of the musical club, which

is made up of 600 boys and girls, at a cost of

between S5.000 and $6,000. In add.t.on, each

school has a complete record library and a

system of exchange whereby a common benefit

is provided. . .

At the head of the new method ,s Supervisor

of Music R. O. Chubb, whose success has been

attracting notice throughout the musical world.

Guided by test, the work of Mrs. Frances E.

Clerk, the regular teacher in each room gives

the pupils regular training work while Super-

visor Chubb from time to time checks and tests

the results accomplished.

Hundreds of children have been made thor-

oughly acquainted with classical selections and

now these are a, familiar to the pupil, as the

popular song, of the day. In addition they are

posted fully upon the history of the works and

have an intelligent idea of the nature of the

composition, from an artistic standpoint.

P. L. DEUTSCH VISITS NEW YORK

P L. Deutsch, assistant secretary of the

Brunswick-Balke-Collender Co., and head of

the phonograph division, was a recent'visitor-to

,he New York branch, conferrmg with the offi-

cials at this Office on matters Pe"»'""<| °

Brunswick phonograph busmess in the East

Mr. Deutsch spent considerable time in New

York and left for Chicago after accomplishing

several matters of importance in connection w.tl.

Fall business.

PROGRAM 'STUNT' INCREASES SALES

As the result of an intensive selling campaign,

which included an ingenious "stunt whereby

every recipient of the July supplement of

Olympic disc records would read tha supple-

men. through from cover to cover, the sal s

ol Olympic record, made an advance of nearly

100 per cent in July over the previous month.

Olympic record, are continuing to grow strongly

in popularity and many plans are being made

for tile Fall season which will augment their

output materially

LllllDD was .u. -
. ,:' s

phonograph department of one of Cincinnati s

fa get department stores. Mr. Chubb report

hat the first three weeks of business have come

r.o ex eolations and he feels highly con den,

that he will meet with success. He plans to go

after the better trade.

Morris Fantle. manager of the Widen r

Grafonola store, who is among those who would

rather no, discuss the business end of the n o i l,

of July, state, that he feels certain that the

coming month will be a good one « • «
trade in the past has been done with the working

men and with the decided activity in o her

business lately I cannot help but feel that there

TONE ARMS and SOUND BOXES

Especial designed ^P^WgSi S££W
We can better your equipment and save you money

°n

"triangle phono parts company
722 ATLANTIC AVENUE BROOKLYN,
Hi A 1L«IX

TELEPHONE STERLING 7120
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WORLD'S CLASSIFIED ADVERTISING
Any member of the trade may forward to this office a "Situation" advertisement

intended for this Department to occupy a space of four lines, agate measure, and it will

be inserted free. Replies will also be forwarded without cost. Additional space will

be at the rate of 25c. per line. If bold faced type is desired the cost of same will be
25c. per line. Rates for all other classes of advertising on application.

RECORD SALESPEOPLE WANTED for

Victrola department of a store in a town located

in western Pennsylvania. Write, giving com-
plete account of experience and salary expected,

to "Box 989," care The Talking Machine World.
373 Fourth Ave., New York City.

MANAGER AND OUTSIDE SALESMEN
WANTED for Victrola department of a store

located in a small town not far from Pittsburgh.

Give complete details of experience, age, salary

accustomed to earning, etc., in first letter. "Box
990," care The Talking Machine World, 373

Fourth Ave., New York City.

WANTED—Salesman to sell Okeh records

and Sonora phonographs in Wisconsin and Up-

per Michigan. Yahr & Lange Drug Co., Mil-

waukee, Wis,

POSITION WANTED IN NEW YORK BY
EXPERIENCED RECORD AND INSTRU-
MENT SALESLADY. BEST REFERENCES.
"BOX 992," care The Talking Machine World.
373 Fourth Ave., New York City.

WANTED—Man to take charge of Talking

Machine Department in city of 45,000 inhabi-

tants in Middle West. Will pay real money for a

real man. Address "Box 996," care The Talking

Machine World, 373 Fourth Ave., New York
City, giving full particulars about yourself in

first letter.

POSITION WANTED—A capable phono-
graph salesman, familiar with the Columbia line,

is open for a road or manager's position. Can
furnish references of proven ability in both.

Address "Salesman," care The Talking Machine
World. 373 Fourth Ave., New York City.

POSITION WANTED—Traveling or with

Retail Store—inside or outside position. Ten
years' experience, wholesale and retail, handling

Columbia, Edison, Victor, Brunswick, etc. At
present most successful crew manager in Pathc
organization. Thoroughly capable holding any

position, no matter how responsible. Only con-

cern of highest financial standing and handling

standard lines considered. State fully your propo-

sition, compensation and machines handled, etc.

Prefer New York City, State or Eastern terri-

tory, but will consider anywhere in United States.

Address "Box 998." care The Talking Machine
World, 373 Fourth Ave., New York City.

POSITION WANTED—Thoroughly experi-

enced with all formula; and the grinding, rolling

and mixing of all materials for records. Have
had five years' experience as supervisor of rec-

ord manufacturing. "Box 999." The Talking

Machine World, 373 Fourth Ave.. New York
City.

A SIDE LINE WITH SUBSTANTIAL
PROFIT. Men now selling phonographs or

benches will find it entirely profitable to sell our

popular line of pianos and players. Fine as side

line. Address Opportunity, "Box 848," care The
Talking Machine World, 373 Fourth Ave., New
York City.

«!) hi-

re!. rni, r

\?f Foil,

POSITION WANTED— Kei'=

man with years of all-around ox]

position it .mvthirig. "Box 99
thine WnrM, i7S K.mrlh Ave-, f

FOR SALE
Sound-proof rooms and surplus record cabi-

price of ma-

Delivery at

and doors of

P. P Glass, measurements: 7x6x7 feet, 6

Surplus record cabinets, 7 b jttom sections

4 ft. long by 6 ft, 4 inches, 7 top sections

4 ft. long by IS inches, 3 lop sections 4 ft.

long by 45 inches.

Reply

A. J. MAYER, The Huh.

Baltimore, Md.

STEEL NEEDLES
'teen million, Extra Loud Tone, Su-

ior Quality, imported from Germany
original cases, packages of 100

idles each. Will sell lots of one mil-

i and over
at 24c per 1000 needles

rerins f. o. b. New York, net cash.

RICHARD EULER
136 West 65ih Street,

New York- City

ephone: Columbus 2592

EXECUTIVE SALES MANAGER
OPEN FOR PROPOSITION
ears cxperiei

of the large; Victt

sales nagcr
retail establish-

1s desirous of enter-

ing a field offering larger scope and oppor-
tunity : with demonstrated ability to organize
iititl develop sides or general business along

Prefer to affiliate with some company operat-

ing several shops, preferably Victor. Present
salary $5,000 plus; further particulars upon

"Box 997," The Talking Machine World, 373
Fourth Ave., New York City.

FOR SALE
Talking Machine Cabinets—Reairti

ful Design
21 inches wide, 21 inches deep, 46 inches high.
Three-ply mahogany veneering with solid
tii.ilii'.k-.iny lop, Seven-coat built up finish.

Three-ply sound chamber.
Mas three shelves and four spaces 18 inches
wide, 19 inches deep, 4 inches high. Heady
for installing motors.

Write today for prices

Montague Manufacturing Company

FLORIDA
Florida alt year sales agency open. Definite
opening for live business man to secure one
of the finest and biggest nationally advertised
accounts in America. Must be able to invest

from $2000 tip. Address P. 0. Box 1421,
Tampa, Fla.

BOOTHS FOR SALE

Nine demonstrating booths, 7x8, to

in one tot at a price that is an absoll

gain. Address Kay Talking Machine
Chambers St., New York.

CABINETS

Samples below cost. Period and upright
phonographs, with or without equipment; also

record filing cabinets. Write for prices and

Value-tone Talking Machine Mfg. Co.

N.E. Cor. Borden. & Front Sts.,

Long Island City, N. Y.

We

OPPORTUNITY

: about 2,000 phonograph cabinets

Df prominent makes, which we wish to dis-

pose of either in the WHITE or COM-
PLETE. Splendid proposition for jobbers
or exporters. Good opportunity for anyone
wishing to enter the talking machine field

without the burden of manufacturing. Mount
Kisco Wood Working Co., Mt. Kisco, N. Y.

MUSIC BUSINESS FOR SALE
A splendid opportunity to purchase a prosperous
music business. Established 20 years. Exclusive
Victor ngency nnd sidindiil line of pianos. Located
in a county sent and profit <m. fanning community
in Ohio. 25.000 people in draw fr.mi. This luisinc^
invite! tltoruiiKli invention- Ksccllcnt reasons
for selling. Address "ii«x -J91." tire 't he 'I'.il kinc
Machine World. .17,1 Fourth Ave.. New York t'ilv

WANTED
Dealers and distributors in every state to sell

the So-ave-tone line of talking machines. The
machine with a personality. The J. K.
Mohlcr Co., Ephrata, Pa.

. i.ril.iiM.li,

Wk '

:si,v,

Sacrifice Sale of 25,000 Standard
i DISC RECORDS

In - '0 luu, laiic- in B.OOQ lau. ]6vi<
In M0 lota, ISt In 1Q.0OH mm. ]r„-

In 1.000 lou. ]7Hr_ Ruin. Hwi. 15' o
remit: Not F.OB Chlc«fo. 3ubl«l 10 prior *

h'uilus Broi.. B19-531 3. Dearborn SL. Clitc

CABINETS
Beautiful new design ir mahogany,

oak and walnut. Send for circular.

Everett Hunter Mfg. Co., McHenry, 111.

COLUMGIA M ANTE I

BUSINESS OPPORTUNITY
WANTED—Salesmen to tell » line of mclnl name-

plates to talking machine dealers and manufacturers.
Big profits. No bulky samples. Commission paid
on receipt of orders. Can be bandied in connection
with any line. Write for our proposition to-day.
Fogarty Manufacturing Co., Dayton, O.

compel ilion; small goods pays all overhead
hemes. A p.iid iji[.iirtuiuw for the rijilit

If interested write Glass Music House, Oconto,
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[UROPEAN HEADQUARTER
mm %0 ^^mr I mm AW V 2 GR.ESHAM BLDG.,BASINGMALL ST..E.C. LONDON L

. LIONEL STUROY, MANAGER

Settlement of Labor Troubles Promises Gen-

eral Trade Revival—Considering Safeguarding

of Industries Bill—Seeking Revenue for Fed-

eration of British Music Industries—New Lon-

don Headquarters for Gramophone Co., Ltd.,

and British Zonophone Co., Ltd.—Annual

Convention of Gramophone Association—New
Portable Machine Introduced—Latest Feder-

ation Report—General Trade News of Interest

London
,
England, August 1.—As I read the in-

dustrial barometer it seems to me that at no time

since the palmy days of 1919 has die outlook for

the gramophone trade been brighter than at the

present moment. It is certainly true in ob-

verse ratio that the British gramophone indus-

try is comparatively quiet just now. Trade is

at its lowest ebb. Sales are few and far be-

tween, and speaking from the viewpoint of busi-

ness economy, not many firms, if any, are paying

their way. Yet, never was a greater spirit of

optimism apparent throughout every section of

the industry, and with good cause. Let us

examine the situation. Less than three months

ago England was an armed camp. The forces

by which law and order arc maintained were

mobilized in full strength and by their very

presence overawed the strong revolutionary

clement in our midst. Very briefly, that was the

position in which we were placed. It is not to

be wondered at that the export trade of this

country dropped approximately two-thirds. The

figures for last June reached only £45,000,000.

against £136.000,000 in June, 1920.

By firmness, coupled with tolerance, however,

the British Government has managed to bring

1 1 1 c i of th- oal (whi
lasted from April 4 to July 2) and thi

influenced the calling off of the threatened great
engineering strike and induced a more reason-
able feeling in many other labor sections where
restlessness was apparent. By the terms of the
arrangement in each case there is solid ground
for the belief that British industries are assured
of a period of comparative calm for some years,

at any rate. This will influence the rapid de-

velopment of trade plans long held in abeyance.
Already a decidedly optimistic atmosphere has
been engendered. Factories long held idle

through lack of coal are gradually restarting and
the returns of unemployment show a big de-

crease week by week.

Another aspect favorable to an early revival of

trade is the prospect of a successful conclusion

of the negotiations now proceeding between the

British Government and the representatives of

Sinn Fein. A peace satisfactory to the Irish

people would go far to the restoration of normal
trade in that country and. of course, between
Ireland and Great Britain.

Nearer home we find that the piano workers
have accepted a settlement of their troubles. A
new agreement lias been signed, the chief point

of which provides for wage reductions to enable

manufacturers the better to meet competition

and, it is thought, make good progress in the

development of British piano manufacture.

From the foregoing it will be appreciated that

the very hopeful view of the gramophone trade

in a brighter future is reasonably justified. It

is my considered opinion that gramophone sales

will improve gradually from now onward and

that the coming season will certainly eclipse in

both quality . and quantity last season's trade.

Safeguarding of Industries Bill

Much is expected of the Safeguarding of In-

dustries bill, which, at the moment of writing,

is the subject of close Parliamentary scrutiny

in committee. Its anti-dumping clause should

prove of special benefit in preventing foreign

goods coming into this market at low rates by
reason of depreciated exchange. One of our

greatest handicaps is the value of the German
mark at about 1 penny, against the normal 1

shilling. The bill will tend to remedy this by a

tariff leveling-up method and so insure that

German goods only come into the British market

on fair competitive price terms.

The Federation Concerned About Revenue
In this month's Journal of the Federation of

British Music Industries it is stated that "The
subject of permanent revenue has been engag-

ing the attention of the Finance and Executive

Committee. . . . The problem is one which

presses for speedy settlement." A list is given

of the various contributions which to date total

the respectable figure of £2,059 13s. The Asso-

ciation of Gramophone and Musical Instrument

Manufacturers and Wholesale Dealers lias, at

£737 5s„ contributed by far the largest amount
of any other of the trade associations. Even at

that, I believe the figure is short of expectations.

Anyway, it is now stated that this Association

lias opened a guarantee list in respect of which

members subscribe to the amount of £2,000 per

annum for an agreed period of five years. The
Federation's tolal revenue, in the main, has been

(Continued on page 158)

"Hit Matter1
! Vo\

'His Master's Voice'
—the trade-mark that is recognized

throughout the world as the

HALL-MARK OF QUALITY

This intensely human pic-

ture stands for all that is

best in music

—it is the "His Master's Voice"

trade-mark, and it brings to you,

no matter where you are, the

very best music of every kind,

sung and played by the world's

greatest artists—the greatest

singers, pianists, violinists, or-

chestras and bands-all enshrined

in the unequalled "His

Masters Voice"

records

FRANCE: Cle. Francolse du Gramophone. 115

Boulevard Richard Lenoir, Place de la Repub-
lli|ue, Paris.

RUSSIA: The Gramophone Co.. Ltd.. 45, Neiaky

Prospect, Petrograd (Petersburg) : No. 1

.SoLyanka Snlyunol Dvor. Moscow; 0, Golovlnsky

Prospect,' Tiflje; Nowy-Swlat 30. Warsaw; 11

Mlcbnllovskaya Ulltsn, Bnltu.

INDIA The Gramophone Co., Ltd.. 130, Bnl-

llaghnttn Road, Calcutta; 7, Bell Lane, Fort,

Great Britain:

AUSTRALIA: S. HolTnuiig Si Co., Ltd., Sole

Concessionaries of The Gramophone Company,
Limited, 163. Pitt Street, Sydney.

NEW ZEALAND: Gramophonlum, Ltd., 118-120

Victoria Street. Wellington.

SOUTH AFRICA ; Darter & Sons, Post Box 174,

Capetown; Mackay Bros., Post Box 231, Johannes-

burg; Mackay Bros. 4 McMnhon. Post Box 410,

Durban; Ivan H. Hnnrburger, Post Box 105.

Bloemfonteln ; Front Moeller, Post Box 10S, East

London; B. J. Ewlns & Co., Post Box SO, Queens-

town ; Hnndel House. Klmberley ; Laurence £:

Cope, Post Box 132, Buluwnyo; The Argus Co.,

Salisbury.

east AFRICA: Bayley & Co., Lourenzo

Marques.

HOLLAND: AmerlctiD Import Co., 22s. Amsterd

Veerkode, The Hague.

ITALY: A. Bossl St Co., Via Oreucl 2. Milan.

FOYTT (Also for the Hoadnn, Greece and the

ottoman Empire) : K Fr. Vogel, Post Box 414.

Alexandria,

The Gramophone Company, Ltd.

HAYES MIDDLESEX ENGLAND
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Y* "POPULAR" RECORDS
*Ka*S^ s-perbW.tS^ioiBct» LONDON'S LEADING VALUE!!!

||P« QUOTATIONS

\^pr LOWEST in ENGLAND
with any proposition for supplying master records,
material or plant.

m-+ Repertoire Approx 3,000 Titles—Covering
- Superb Selection, Bands and Orctaestrala

FOR "HIGH GRADE PRODUCTS"
5,0(>0 Lois and up "Your Selection" or a Sample 1,000,
made up with "One Example" from Catalogued Pairings-

v-*- Lightning Sbipmenti

e— Packing by Experts

a*— Rock Quotations "Always"
>-*- F. O. B. London
m-t- We attend to all Insurances "if Requested"

to B»ycr» A/c
m-~ Our Shipping Services, Ibis Side FREE
m-* Correspondence invited—any language

Address: SOUND RECORDING CO., Ltd. CABLES "Grammavox"
EXPORT DEPT , 18-19 Swallow Street London

Piccadilly. London. England "QUOTATIONS CABLED FREE"

FROM OUR LONDON HEADQUARTERS— ( Continued from page 157)

subscribed by manufacturers ami wholesalers.
It is to the large army of dealers that a special
appeal is made, and as a start it is announced
that the Gramophone Dealers' Association will
contribute 2s. 6d. per member till its membership
reaches 250 and 5s. per member from 251 up-
wards. Without additional revenue it is urged
that the Federation's rate of progress must be
substantially retarded.

"His Master's Voice" New London Headquarters
The most up-to-date business house in Lon-

don, at least so far as applies to the gramo-
phone trade, was opened by Sir Edward Elgai
on July 20. The new building occupies a promi-
nent position on Oxford street, one of the chief
centers of the West End. It is the new head-
quarters of the Gramophone Co., Ltd., and the
British Zonophone Co., Ltd, In celebration of
the event a luncheon was given to a representa-
tive gathering of eminent musicians and the
press.

The building has been planned on a scientific

basis so as adequately to provide for the many
sections of such a vast and intricate organiza-
tion as the "His Master's Voice." One of the
many unique features is a school for shop as-
sistants. For this purpose a model shop has
been installed, a rcpli

real sales floor, where
hearse all the duties tl

handling and selling of g

to the public. The "His
Will be sending their assistants to Oxford
where entirely free tuition will be givei
by experienced men in the handling of al

of customers, attractive window dressing,
manship, etc In other words, the businc
dents will receive a super-coaching tin

equip them to grapple in a successful r

with all aspects of retail trading,

Really sound-proof audition rooms hav

miniature of the

"ccords
' dealers

istallci

two departments, om
for records, and each
rate sections and am
ing contains about

al. - Ho
i;.clii the othci

rooms. The build-

lile of floor space.
Throughout it is beautifully fitted up, mosl artis-
tically decorated, the cardinal colors being gold
and ivory.

The most striking electrically illuminated sign
yet seen in London, occupying some 1,500 square
feet, will adorn the exterior of the building. The
sign consists of a human figure placing a rec-
ord in position on a gramophone with revolving
turntable and clever representation of music
notes issuing from the sound chamber. The
world-renowned trade-mark, with "Nipper"
very much alive and the names of some of the
principal H. M. V. artists, will form part of this
arresting pictorial sign.

The occasion of the opening was marked by-
some interesting speeches, in which full credit
was given to the wonderful development of the
company and the entertaining and instructional
value of the "His Master's Voice" instruments

and records. Alfred Clarke, managing director,

presided. Considerable interest and pleasure

were caused by the presence of Francis Barrand,
to whose brush is due the world-famed pictuTc

Iradc-mark of "His Master's Voice."

The Association Convention

The annual general meeting of the Association
of Gramophone and Musical Instrument Manu-
facturers and Wholesale Dealers was held re-

cently at the offices of the Federation of Brit-

ish Music Industries, W. Manson (Gramophone
Co., Ltd.), president, in the chair. The ac-

counts, presented by W. B. Beare, treasurer,

showed a balance in hand of £155 10s. 2d.

The report of the secretary (C. E. Timms)
recorded that: "Although no trade question of
an epochal character has transpired during the
third year of the Association's existence it has
been a period of progress and of constant ac-
tivity in the interests of members. Nine addi-
tional houses have been elected to membership
during the year. General committee meetings
have been held as frequently as necessary and
have been well attended by both London and
provincial members. Among the more impor-
tant matters claiming attention were: Import
duty on musical instruments and parts, customs
drawback on re-exports, imports from Germany,
trade conditions in Germany, railway rates and
conditions, fraudulent advertising of gramo-
phones and other musical instruments.

The publication of regular monthly statistics

of imports, exports and re-exports, initiated by
this Association for the benefit of its members,
has been adopted by other branches of the music
trade, and the whole of this work is now co-

ordinated under the auspices of the Federation
of British Music Industries. This Association,
however, continues to provide the official figures

relative to the sections of special interest to its

associates.

The fullest possible measure of support has
been accorded to the Federation of British Mu-
sic Industries, with which the Association is

affiliated, and the work of this most desirable
and necessary central trade organization has
been contributed to and closely followed in the
interests of members by the delegates appointed
and who comprise: H. J. Cullum, M.B.E.; Her-
bert W. Dawkins, A. J. Mason, W. Manson.
Frank Samuel, Louis Sterling and the secretary.
The following officers were elected for the en-

suing year: President, M. F. Cooksey (J.
Thibouvillc-Lamy & Co.); vice-president, Louis
Sterling (Columbia Graphophone Co., Ltd);
honorary treasurer, W. B. Beare (Beare & Son)!
The retiring members of the genera! commit-

tee comprised, in the Gramophone Section. H. J.
Cullum, J. E. Hough and E. C. Paskell, and in
the Musical Instrument Section. Geoffrey Hawkcs
and A. G. Houghton. There being no other
nominations, and these gentlemen being willing
lo serve again, they were unanimously re-
elected. The Council of the Association for next

BRITAIN'S BEST
"PFRFFrT Gramophone Needle
« E«IVr C\s I (Guaranteed made from High Carbon Sleet)

POINTS" —
W. R. STEEL, of REDDITCH,

Head Office and Works—QUEEN ST.

Scientifically pointed. Hardened and Tem-
pered on the latest up-to-date machinery and
plant hy skilled craftsmen only.

A It

RESULT:
A FIRST QUALITY NEEDLE far ahead of

anything of pre-war quality

INQUIRIES SOLICITED
Special Quotation* for Quantitio,

Manufacturer of all Kinds of Sewing Needles
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'GRAf^HONERreORDS

,

ARE THE GREATEST VALUE FOR MONEV PRODUCED^IN ^GREAT BRITAIN

DOUBLE SIDED

PLAY ON ALL GRAMOPHONES

Catalogue contains 4000 Titles by the Premier Artistes, Instrumentalists, Orchestras and Bands

of the British Empire

«^™™™™'^M^ nZT~TfZ4m S E 15 England
I F HOUGH, Ltd., 62 Glengall Road, London, S. t. is,

Proprietor, .nd Maw.isch.rer,, J. t" HUUUH,

vear comprises: Gramophone Section-H. J.

CiLmV.B.E. (Peropnone, Ltd.); J. E.Hough

(I E. Hough, Ltd.); A. J. Mason (Aeolian Co

Ltd.); Geo. Murdoch (Murdoch Trading C£

W Manson (Gramophone Co., Lid.). E. U 1 as

tell (Colmore Depo.). Musical Instrument Sec-

SId. J. Blaiklcy (Boo,., & Co.); Herbert

W Dawkins (Thos. Dawkins St Co., Ltd.),

Geoffrey Hawkes (Hawkes & Son); A. G-

Houghton (Houghton & Sons Birmingham);

Frank Samuel (Barne.t SamuelI & Sons, Ltd.).

Briei Paragraphs of Interest

Jack Charman, the veteran record maker, wire,

owing to military service and other e.rcum-

: ™ce,, has not hcen heard on records^ or some

vears has made his reappearance through

S. of Winner Co. records and w.ll once

^SWca ha, issued a new

edition of its main record catalog, ..emmng a

ecord, listed to May 31 last. The range of H.s

Mas.cr's Voice music, indexed under various

captious, covers close upon 300 pages!

Another issue by the Gramophone Co., Ltd.,

i5 a new instrument catalog of surpassing ex-

cellence in the matter of production and style of

get-„p All models are featured and interestingly

dCS"'b
The "Double O" Perpetual Needle

In the above we have something quite differ-

on , the usual style of so-called permanent

needle,. The Double O is of unique construe-

on It is for use on ordinary gramophones,

L and the wire holder are entirely
but the wire and t c w ^
Zufba n he u^ ZZ To this is attached

'

°re»-ca ped harre, or cylinder through wh.ch

Applied with outfit) the wire ,s then cut to

necessary length.
j(

,

the tone quality is quite goou.
, fur .

wire will play fift, records, and the makers ur

Zr cuL that the full quantity of wire supphed

is sufficient for 12,000 tunes^

Export Credit Guarantee

Through the Board of Trade, British traders

now arrange for a limited guarantee on

£ ftXwi.Tgafns. shipment o,:
good, •o most

„„,, o, ^»f%*rz^™£ gweu

drawn against shipment. 1 he i-x

TVnartment will decide the proportion in each

ST The Government does no. insist upon

Sd»=^H?
^o"herS oT.h« firm of J. E. Hough, Ud, .our-

~FROM OUR LONDOTOKADQ^^

„™d by char-a-bancs to the fashionable Spa

town of Tunbridgc Wells. Thanks to an early

start the trip was accomplished in record style,

""substantia, luncheon was served in the re-

nowned Pump room, after which J. E. Hough,

received with a round of affectionate applause,

addressed some kindly remarks to hi, happy

taff Cheers greeted his well-merited tribute to

Charles Lawrcen, the man who as

torn, had taken upon his shoulder, al

men., for what proved a very successful out.ng.

The afternoon was given over to various sports.

Tea hen followed, and in due time a start w,

made for home, a pleasant run in the
:

coo ol

the evening being , fitting culm.na on of one of

if not the best outings experienced by the Edison

Bell employes oyer a number of years.

New Compactophone Model

The Sterno Mfg. Co. announce, the introduc-

tion of Compactophone model No. 4. It is o» lie

~ortahles the construction being
unique among portables, me v

;„ fact altogether different in principle, the

u my surprise this new Compactophone was. f

a„>"n„ °,Touder in tone and of bright and p cas-

£ musical quality It >.^»-^.™

S Proposition: which dealers here are taking

Tte Wholesale Musical Supply Co, th. c, ,.

^ „ ken over b, the Johnson Talking

V chine Co Ltd., of London. Liverpool and

Ma .Chester who have been officially appointed

factor, ol .he British Zonopbone machines and

record,.
Congratulat.onsl

c
London Comment on Report of the Victor

°, commenting upon the annua report o the

Victor Talking Machine Co., the
;

Londo F.nan

d Times wri.es (in par.) as follows: The ™

i'w^tXr^^^or
ah together. Reference i, made by the Vic e,

pr s den. to the recent., .-W *'"^
n ; .. husine,, and he points out that the asso

^wm lX to insure world-wide d.s,ribu,.o„

for .he goods of the American corporation, and

conversely we imagine, this must imply a..

tension of the trade of the gramophone in the

S,J

The loUy-Woggle Gramophone Sensation

A new race game which bids fair to become a

seriou, rival .0 the more speculative game, Un

the Turf," is creating quite a sensation among

gramophones and their friend,. It ha, been

christened "Jolly-Woggle." Thi, race game is

an ingenious device consist.ng of a metal disc

with raised studs over which the "course is

placed. As it revolves on the turuta

start, between four loaded echoed "6",

whose capers and antics cause con iderablc

amusement. The inventor, T. McClelland 22

City Road, London, E. C, mforms me that the

American rights of the Jolly-Wogglc are 0

sale It's a good proposition, judging by the

enormous sales reached on this side.S of Boy Scout, Make, Winner Record

A great achievement may be counted to the

r,;.y re orded b Sir Robcr., who wa, followed

Dy a pack of wolf cubs with yell, and cr.es

pertinent to the craft. When the hoys had fin-

ished their chief utilized the remainder of he

ecord for explanations of the meaning o 1

boys' somewhat uncanny howls, and_ closed wha

proved to be a very fine scout record. The com

„„v Cms to issue a series of these records, and

m.,

P
believe are now read,. A world deman

cs anticipated and these Winner discs open up a

big field of sales for all oversea dealers
8

Federation of British Mu,ic Industrie,

The Federation reports that its campaign lor

looked upon with some suspicion b, editors o
.ooKco upo

j h months .he

WS S o .nl n agreed .o publish an article

„c, week. Other papers followed ,u.t a *. .

intervals and at the present moment, after six

,W effort the articles are being published

"ttr reg!.ar!'y or occasionally in about twenty

provincial journals.

Don't wait for business to get better-make i.

bdter with advertising.

Horn, Hornless and Table-Grand

GRAMOPHONES
FOB

EXPO RJ
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LATEST PATENTS

RELATING TO
Washington, D. G„ August 7.—Phonographic

Reproducer. Henry H. Strombcrg, Chicago, lit.

Patent No. 1,378,144.

The principal object of tin's invention resides

in the provision of a phonographic reproducer

which carries in its casing a needle magazine

for storing a quantity of reproducer needles,

A further object consists in providing mech-

anism in connection with the needle magazine

whereby an ample supply of reproducer needles

may be stored in the magazine at one loading

and whereby the needles are available for use,

one at a time, as occasion demands.

Another object resides in the provision of

a bracket to be used in connection with the im-

proved reproducer whereby the operation of dis-

charging used needles and affixing new needles

is greatly facilitated.

Figure 1 is a top plan of a portion of the

inside of a phonograph cabinet showing a turn-

table and a tone arm in connection with which

the improved reproducer and bracket of the in-

vention is illustrated; Figs. 2 and 3 are side and

front elevations, respectively, of the improved

reproducer of the invention shown in its co-

operating relation to the bracket; Fig. 4 is a side

elevation of the reproducer illustrated in the

position in which ii is preferably disposed when

reproducer needles are being loaded therein;

Fig. 5 is an enlarged vertical cross-section

through the improved reproducer; Fig. 6 is a

vertical section taken on line 6—6 of Fig. S

looking in the direction indicated by the arrows;

Fig. 7 is a fragmentary enlarged sectional detail

of the reproducer casing and needle magazine,

illustrating a means which is provided in the

casing whereby the sharpened points of the re-

producer needles arc insured against damage

while they are stored in the magazine; Fig, 8

is an isolated side elevation of the magazine disc

forming a part of the improved reproducer of the

invention, and Fig. 9 is an isolated side eleva-

tion of the index plate forming a part of the

improved reproducer of the invention.

Talking Machine. Thor Raje, Los Angeles.

Gal. Patent No. 1,378.133.

This invention relates to talking machines and

the primary object thereof is to provide a multi-

ple record machine arranged to play records of

substantially large diameter and to support a

plurality of such records in position for succes-

sive use.

Another object is to provide a multiple-record

talking machine arranged to support a plurality

of large annular records in operative position

without substantially increasing the size of the

machine over the sizes of machines in general

use with other types of records.

A further object of this invention is to pro-

vide a machine capable of playing a series of

records selectively, one at a lime, in successive

order, and capable, further, of repeating a se-

lected record at the option of the operator.

A further object is to provide means for ren-

dering lengthy musical compositions which can-

not usually be rendered on other types of ma-

chines.

In talking mach

it has been found impossible to completely re-

cord certain lengthy musical compositions owing

to the fact that records of sufficient size cannot

be made with practicability. Such composilions

have therefore been revised and changed to adapt

them for reproduction on talking machines, and

for this reason the value of the record, especially

to students of music, has been greatly depre-

ciated. To overcome this objection, the present

invention has been designed and contemplates

preferably the provision of a plurality of records

in "uTh a manner as to permit of the reproduc-

tion of each record in succession, whereby any

musical composition may be played in its en-

tirety.

The invention further contemplates the utiliza-

tion and saving of space by providing a mandrel

of hollow construction to enable the mounting

of the driving means, including a motor therein

and means for removing the mandrel from the

casing. This construction permits the use of a

motor of relatively large capacity. Dy this con-

struction the mandrels may be employed as files

or holders for records while not being used.

Due to the relatively great diameter and size of

the mandrels, they also act as a flywheel for the

lected, To tins end a motor housed in a suitable

casing is arranged to be detachahly secured

within a mandrel.

A further object is to provide a means for

identifying the record mounted upon the man-

drel, and to this .end a suitable index is carried

by the machine cabinet and has associated tlieic-

with an index finger extending from the sound

box carrying lever so that the latter may with

facility be adjusted to a position to play any

desired record of the series mounted upon the

mandrel.

A still further object is the provision of an

adjustable automatic repeat device of novel con-

struction carried by the cabinet and arranged in

the path of movement of the sound box carrying

lever and actuated, by contact therewith, to lift

the sound box from engagement with the record

groove, return the same the width of the record

just played and then lower said sound box into

contact with said record.

Figure 1 is a vertical longitudinal sectional

view taken through the talking machine cabinet;

Fig. 2 is a fragmentary detail section of the

frame on the line 2—2 of Fig. 1; Fig. 2a is a

detail view of the frame in the plane of Fig. 2;

Fig. 3 is a fragmentary longitudinal section of

(he mandrel with a plurality of records thereon;

Fig. 4 is a fragmentary section on the line 4—

4

of Fig. 1; Fig. 5 is a fragmentary top view show-

ing the means for identifying the several records

mcnl of the sound box1 carrying lever; Fig. 10

is a detail perspective view o'f a contact member

which forms a portion of the repeating device;

Fig. 11 is a longitudinal section through said

contact member.

Phonograph. Charles Hansen, San Jose, Cal.

Patent No. 1.379,338.

It is the object of this invention to provide a

machine of a character in which the recording

or reproducing mechanism is embodied in one

simple structure positioned over the record—that

is in which the one structure embodies the

sound reproducer, conveyor and distributor. It

is a further object of the invention to provide

a structure of the character indicated that can

be readily adapted for use on any type of rec-

ord, that will be economical to manufacture,

durable, simple in structure and mode of opera-

tion, highly efficient in its practical application,

and that will more equally distribute sound than

those forms requiring the use of a horn.

Figure 1 is a side elevation of a phonograph

embodying the invention, part being broken

away; Fig. 2 is a perspective view of the ele-

mental structure embodying the simplest form

of the invention; Fig. 3 is a perspective view of

another elemental structure embodying a more

advanced form of the invention; Fig. 4 is a per-

spective view of another elemental structure

embodying a still more advanced form of the

invention; Fig. 5 is a detail elevation of the

catch used for holding the device in an in-

operative position; Fig. 6 is a top plan view of

known constructio

mounted upon the mandrel; Fig. 6 is a frag-

mentary side elevation of the automatic repeat-

ing device employed in connection with the in-

vention; Fig. 7 is a view similar to Fig. 6, show-

ing the repeating device in position after the

sound box carrying lever has been returned to

the beginning of the record; Fig. 8 is a section

on the line 8—8 of Fig, 6, showing the repeating

device in the position just previous to the con-

taut of the sound box carrying lever therewith;

Fig, 'l is a view similar to Fig. 8, but showing

the position of the parts during the return movc-

thc structure embodying an advanced form of

the invention; Fig. 7 is a side elevation of the

device shown in Fig. 6; Fig. 8 is a front elevation

of the same; Fig. 9 is an enlarged detail show-

ing the needle mounting.

Talking Machine. Eldndge E. Johnson, Merioii,

Pa,, assignor to the Victor Talking Machine Co.,

Camden, N. J. Patent No. 1,379,345.

One object of this invention is to provide an

improved collapsible talking machine, and more

specifically an improved collapsible talking ma-

chine including a cabinet and sound-reproducing

means enclosed therein in which the sound-

reproducing means includes a rotary record sup-

port which is arranged to be moved from an in-

operative position, in which it is entirely enclosed

by the cabinet, to an operative position, in which

it projects outwardly from and is only partly

enclosed by the cabinet.

Another object of this invention is to provide

an improved talking machine including a cabi-

net and sound-reproducing means enclosed

thereby and in which the sound-reproducing

means includes a record snpport movable from

in inoperative position to an operative position,

as the result of the movement of a closure form-

ing a part of the cabinet.

Other objects of this invention are to provide

ii. a talking machine improved sound-amplifying

means; to provide an improved arrangement for

a disc record support as well as other improve-

ments.

In the accompanying drawings Figure 1 is a

fragmentary front elevation of a talking machine

constructed in accordance with this invention,
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; parts thereof being shown as when in opera-
n; Fig. 2, a vertical central section of tht
lie; Fig. 3, a vertical central section of the

..'-£

a phonograph; Fig. 2 represents a transverse
sectional view therethrough, and Fig. 3 repre-
sents a transverse sectional view on the line
3—3 of Fig. 2.

Reproducer for Phonographs. Charles G.
Hcnsley, Brooklyn, N. Y. Patent No. 1,379,407.
This invention relates to a reproducer or

sound box for all forms of talking machines
wherein sound waves are reproduced from a
record.

Some of the advantages flowing from the in-
vention are as follows: Mellow, as distinguished
from harsh, metallic tones, may be obtained.
The enunciation is perfect, or nearly so. The
tones are sustained. Overtones or harmonics
are obtained. Conflict in tones is lacking. A
band piece of any number of instruments, or a
chorus of many voices, may be reproduced with-
out conflict of tones, and one tone, voice or in-

strument does not decrease or drown out an-
olher, as they are reproduced like the original
rendition. The accompaniments arc brought out
to the proper degree. The tones get out of the
phonograph better, eliminating the muffled effect.

When the device is made of wood the needle
scratch is reduced or made less offensive. All

REPAIRS
All Make* of Talking Machine.
Repaired Prompdy and Efficiently

REPAIR PARTS FOR ALL MACHINES

ginal tones
nade. Deep bass
i the ordinary re-

ANDREW H. DODIN
28 Sixth Avenue N«w York

TELEPHONE, SPRING 119*

tones are more nearly like the
from which the records arc ina
tones are reproduced whic
producer are entirely lost.

In the drawings forming part of this applica-
tion, Fig. 1 is a plan view of the reproducer;
Fig. 2 .s an end elevation thereof, looking at the
front or diaphragm end, these figures showing
the device in a size suitable for actual practice-
Fig. 3 is a longitudinal sectional view, taken on

same showing the parts as in inoperative condi-
tion; and Figs. 4 and 5 are perspective views of
parts of the same.
Phonograph Reproducer. Charley M. Crossno,

Sallisaw, Oklahoma. Patent No. 1,379,535.
This invention has for its object to provide an

improved reproducer for phonographs embody-
ing two opposed diaphragms having a common
sound outlet connected with the space at either
side of and between the two diaphragms, where-
by the sound produced is materially amplified.
Another object is the provision of a phono-

graph reproducer of this character by which
the parts are constructed and assembled in such
manner as to render the diaphragms and other
interior parts conveniently accessible for repair
and adjustment.

Another object is the provision of a double
diaphragm structure for phonograph reproducers
in which the respective diaphragms are of dif-

ferent thicknesses, thereby modifying the tone
produced by the respective diaphragms and en-
hancing the tone produced by the instrument.
Figure 1 represents a side elevation of the

improved reproducer applied to the tone arm of

the hue 3-3 of Fig. 1, showing the parts on an
enlarged scale; Fig. 4 is a cross sectional view
taken on the line 4—4 of Fig. 3; Fig. 5 is an
elevation of the inner or core member, and Fig. 6
is a diagrammatic view of the form of repro-
ducers heretofore used.

Method of Regulating Sound-Box Reproduc-
tion. Emil Gruenfcldt, Cleveland, O. Patent No
15.114. (Reissued.)

This invention relates to an improved method
for regulating the Operation of a sound box or
reproducer for a phonograph or like instrument.
The object of the invention is to provide a
method whereby the operator, merely by en-
gaging rcsiliently the needle arm of a sound box
with a regulating mass and moving the same to
and fro therealong between the points of con-
nection of said needle arm with the diaphragm
and the sound-box frame, is able to yicldably
regulate the essential coaction of the parts to
obtain the reproductive effect desired.

Figure 1 is a perspective view of a sound box
for a phonograph or like instrument to which is

applied a regulator embodying the invention;
Fig. 2 is a side elevation of the regulator; Fig. 3

is a longitudinal sectional view of the regulator;

Pig. 4 is a longitudinal vertical section illus-
trating a regulator embodying the invention but
of slightly different form; Fig. 5 is a view on
the line 5—5 of Fig. 4.

Method of Recording Sound. Wm. H. Bristol,
Waterbury, Conn. Patent No. 1,380,864.
The invention relates to a method of and ap-

paratus for effecting a record of a vocal or in-
strumental selection with suitable accompani-
ment. Heretofore, it has been the practice to
collect the sound waves emanating both from
the soloist and the accompanying instrument or
instruments by means of a horn or horns and,
through the vibration of a diaphragm, to affect
an acoustically actuated sensitive cutting mem-
ber which is designed to engage a surface of
plastic material to make ihe original record from
which in turn is made a suitable master in well-
known manner. It has been found, however,
that in thus producing a record with accompani-
ment that the latter suffers, in that it is difficult

to faithfully reproduce the different instruments.
Fiano accompaniments have been especially diffi-

cult to reproduce satisfactorily.

The present invention has for its object to
effect a more natural record of the music of an
accompanying orchestra, piano, organ or the
like; and particularly to allow for the recording
of a greater number of instruments than has
been heretofore practical. In carrying out the
improved method it is also found that with vocal
selections perfect articulation is maintained, the
recording being effected in the usual manner as
transformations impair Ihe reproduction, and
that the instrumental accompaniment is, further-
more, faithfully rendered and may be had at the
desired inlensity. It will be appreciated, where

both the sound waves emanating from the in-
struments as well as those from the soloist arc
to be collected by a horn or resonator apparatus
common to both, as generally carried out, that
the instruments must be located at a limited
distance from one portion of the horn and that
an artist or artists must render the selection
practically into the mouth of the said horn.

In accordance with the present invention, the
vocal or other selection is rendered substantially
as heretofore by the soloist in close proximity
to the mouth of a horn, but the instruments are
located at an appreciable distance from their
collecting instrumentality and from the artist
or artists, who may be, preferably, also acousti-
cally, insulated therefrom. Moreover, the sound
emanating from the instruments is not received
directly by the mouth of a horn; but the com-
bined sound waves therefrom arc lo be received
by an electrical transmitting instrument lo affect
same, the impulses thereof amplified, and then
directed to the recording apparatus. In this man-
ner no excessive strain is put upon the trans-
mitter member, which need only faintly transmit
the sound waves, the location being such that a
not too strong action is produced thereon from
the instruments, the transmitter for this purpose
being preferably located at an appreciable dis-
tance therefrom—for example, from ten feet to
thirty-five feet away. This allows for the repro-
duction of the renditions of a full symphony
orchestra, as comparatively weak impulses thus
reproduced by the transmitter are properly am-
plified by a thermionic amplifier of audio fre-
quency, whereupon impulses of sufficient in-

tensity are provided and are caused to affect
the recording mechanism simultaneously with
the impulses received Ihrough the horn from a
song of a singer or from musical instruments
to be accompanied. A conductor may be so
positioned as to view both the orchestra and the
soloist; and the individual instruments compos-
ing the orchestra are, of course, to be arranged
at distances best suited to the reproduction, being
so located also with reference to Ihe transmitter
as to provide for the proper intensity of the
transmitted impulses. The entire recording may
be conducted in a room suitably conslructetl
and acoustically arranged for that purpose and
in which there may be provided a partition or
separating wall to acoustically insulate the solo-
ist as well as the recording mechanism from the
direct effect of the instruments, thereby individ-

ualizing the se-

lection. Thus
the recording
mechanism may
be installed in a

convenient loca-

tion and prefer-

ably in such a

manner that
both the soloist

and the orchestra shall be visible to the con-
ductor.

The accompanying drawing illustrates, dia-
grainmatically, the general arrangement and ap-
paratus employed in carrying out the novel
method of effecting a record of a selection with
accompaniment.

Harry Dilts, manager of the St. Paul Hotel,
has been appointed by Kirby & Howe, Bruns-
wick dealers of Greensburg. lad,, to represent
them at that place.

LESLEY'S
PATCHING VARNISH

jws without showing the lap.
rush can be repaired invisibly
jmplete Repair Outfit, $3.50;
$1.00.

LESLEY'S CHEMICAL CO., MFR.
10 So. New Jer.ey Street, Indianapolis, Ind

dries i 10 .ctond., 11

Willi , damaged va,
and pe rm.naaily. C
1 qua.

. $1.90; 1 pint.

DISTRIBUTOR
MOONE Y-MUELLER-WARD CO.
BALDWIN-MILLER CO.
SONORA DISTRIBUTING CO.
LANSING SALES CO.

ndinnaooi;*, I.,.

I
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77989 I

79704 '

A3419

COLUMBIA GRAPHOPHONE CO.

symphony recokds
;0 Life's Railway to Heaven—Daritone Solo,

Oscar Seaglc and Male Quartet
The Name of Jesus Is So Sweet—llariionr Soln,

Oscar Seattle

i iel luiii r.ye*

—

a nun juio,
Charles H.nl.il

M Flows, -Violin Soli.,

Sascha Jacolurn
.rt to You—Violin Solo,

Swet 1. 11.111.

V

I-'er

' Due

_. (b) Weari
Green, (c) Rakes of Mallow—Mcdl.
and Reels—Fiddle Solo. -Don Rieliai

(o) Dnnce Wid' a Gal. Mole in 't-.r

(10 Annie Laurie, (c) Wit ite Cockad
of Jigs and Heels—Fiddle Solo

Di
NOVELTY RECORDS

-^MrdTy

Rti

Wild

Wild Anim.il Calls—Th

E7I60

AJ13I

AJ43I
'

43433 I
1

AJ432 Swnnct BIv

T I'lntint: Wolves,
Ernest Thumbs.. n S.

Morn ins—Tenet Sole,

Frank Cm

Meld Past in a B
Tenor Duel

5 Wild Wccpin' Mluf

AJ4J0 Mimi-Sm

I Oh, My!—Soup Fox tr»i
¥11— T>I|» nnH V.nd Frank Cmmil 10

D,.» Sleep 1,,

Nol S.. Lone Aun—Fox trot. . .

i lVi.-t.-v O'Nrfl ( L.lr.v "Shores .

—Medley Walli l'rin

The LasMValti (Intro. "Now
Lovr Dream" from "The
Medley Wain Print

THE MID-MONTH
I Where Is My Daddy Now Blue* (Intro,

"Namiluy Wain Uln. ^
' ) - M .-dlry E.m ir.-i.

You Made Me Fo:

I Sl hrlii V, I '..mc.li in -

:?—Tenor Solo,
Fred Hughes

to Cry -Tenor Solo,

Charles Hmtl

VICTOR TALKING /VIACH1NE CO.

POPULAR SONGS
1S782 You Made Me Forget How to Cry,. Henry Burr

Emaline Vernon Dalhart
18781 I'll Take You Home Again, Kathleen.

Henrv Hurr and Peerless Quartet
When the Corn la Waving. Annie

18786 There's Only One" I _ .-

Charles HarlEliott Shaw
Sleepy Head Pccrltn Quartet

18784 Stand 1 > and Sine for Your Father an Old-
lime Tiuu- .Hilly Murr.'n I Anirru-.m I lu.irtrl

I Wonder Where My S*td, S»cc1 Daddy's Gone.
Ailrcu Siaoley

DANCE RECORDS
18783 In My Tiopi Canoe—Walt r . Hacked- Rcrce Orch.

Where the l.ary Mi-M^.ppi Flo" s—Walli,
Hackrl-Berge Orch.

~ ion Orch. of Chicago
San—Oriental Fox

The Benson Ordi.
18787 You're the Sweetest Girl— Medley Fi

While-man and Hi
Vamping Rose—Fox-lrot,

AU Star Trio ami Thcil
VOCAL AND [NSTRUMEN I M B

45251 There's a Corner Up in^Heaven..

Lillle Tin Soldier Olive Kline

IR7N0 All the Way to Calvary Homer
Where the Gates S"io.- Outward N rv

Mrs. William Ash.r Homer
45250 Virginian Judge—Third Session—Pari

Virginian Judge—Third Session-Part

18770 My Treasure—Walt* (Tesoro Mio)"..

Marsovia Wall*
187SS Marine Corps In?

The Rifle Regimen
Unite. 1 Stair- Man

RED SEAL RECORDS
FsAVCrs Aida .VofrmiL" -In tlulm

64°81 La Wallv—Kbbcn ? Nc Andro Lonlana (I

My Joyous Home])..
LucneiiA Bom, Soprano—In Italia

T— Mar.-h.
United Sl;

B7J28 Villanrlla Sibella
ALrar.n Conor, riauitf

t>Wi Melody I'l.lonai.c i Dp. r.|. Nil. S ) . Cliooir, l.isrt

GiuSEfrt de Lnt*. llaril.'iie—ln Italian

74697 Don Carlos—Per me giunlo c il <ti supremo
(The Day
AntLitA Gali i Cii«ii, Supmno

—

In Italian

64918 1-t Sonnambula Sovm il sen (While My Heart
In Joy Revealing) Bellini
BeHIauiko Gigli, 7'fiiur

—

In Neapolitan
{Willi Violin, I'luie, Mandolin and Guitar)

64975 Santa Lucia I
1 ml an a (Santa Lucia, I Long for

You) I A. Mario
J ASCII A HtlFI.If, I'ioIiiiuI

(Piano Aecompajiiniciil hy Sam Lhotiinoff)
74694 Gypsy Airs, No, 2..*. Sarasale

fain Kkeislei, I'ioliniii

(Piano Accompaniment by tail Lamsun)
64974 Souvenir Frani Drdla

JoitM McComuack, Tenor
649B2 Learn to Smile (From "The O'Brien Girl"!,.

Oloa SAUAtorr, Pic
74696 A Drr.nn uf Love 1 i.iclic.sK juni, in A Hat)..!

E. II. SonitKH
74699 Julius Caesar—Antony's Oration, Pari 1,

74700 Julius Caeaar—Antony's Oration, Part II,

74695 Danin.itn.ii e.i l-.iual— UaluLiy I lung.if i.m M,

Hi rich

BRUNSWICK KIXORDS
31)011 Ave Maria (Hacb Gounud)— So|

1117

25004

Henry's Attempt ai

Rabbit Hash (Gold.

Variations on Silvi

( Dank s- Vessel la) -

Southern Rhapsody (llosmi

Kanaha— Hawaiian M
Frank

v-inlti I'lavrr.s. Eranl
Then

.
Itilly I..

-I. ulll. 'I

-dy.

- 1 iVQ

Held Fa

(UrownA

Oh, They'n

.' Emaliue In.

for da nc

i

Ti-OSan-Id

i Uai

Strand (Juartcl

a-Walsh)—
Hilly Jones

iJIIU For
L

5JOI4 Mai

AEOLIAN CO.

OPERATIC SELECTIONS
del deatino—Pace, mio dio i.

(Verdi)—Soprano, in Italian;

(Tschntachcr-d'Hai
t>reh. aicomp
i (Barilclt)—Tenor,

ed ; I. El T1DNS
UlTord)—Orch.
nd Elliot Shaw
all Reign, Safe
Me, Oh. Great

1 Throw Out th.

Hymn' Mrdl'c'y, ' Tart 2 (1

in' the Arms of Jesus,
Jehovah (Arr. by R. H

INSTRUMENTAL SELECTIONS
Happy Days ( Sin stcuki ) Adlcr's Trio
Herd Girl's Dream 1 1 alnUkyt Adler's Trio

HAWAIIAN SELECTIONS
! Walti of Love (Slwrwood-Refta),

Ferera & Francliini

Somewhere in Honolulu (Shcrwood Vandrrsluol

)

Ferera & Franchiui
POPUI_\R SEIJ-XTIONS

I Shores of the Shannon (O'Connor Fitsgerald)—
Orch. aecomp Arthur Burns

Love Sends a Little Gift of (Cooke
thaw)—Orch. aecomp Sai

S Jane (Fleeson-Von Tilier)—Orch. aecomp..
Trio 10

t and Max Rosen

*
(Verdi)—

.Giuseppe Danisc

nd Uilly Ileitis

..Billy Golden
[ the Gold

Ain't You Coming Out, Malinda (StctJine-Moran-

Von Tilier)—Orrh. aecomp Shannon Four 10

.6 Melon Time in Dixieland tRiugle)—Oreh. ae-

comp Harmoniiers' Quartet 10

It Takes a Good Man to Do That (Ilayha S

Smith)—Orch. aecomp Aileen Stanley 10

13 Down at the Old Swimming Hole (Wilson &
Brcnnan)—Orch. aecomp..

Ernest Hare Si Billy Jones 10

Nightmate Blues (Behirn Gillcn)—Orch. aecomp.
Harmoniiers' Quartet 10

MUSICAI COMEDY SE1 l ri'loNS
.

14 Selections from "The Last Walt." (A Baby .n

Love, The Neil Dance. The Last Wain)
(Dunn-Atlcridge- Strauss) —Oreh. aecomp.,

Aeolian Light Opera ( ompany 10

Seleelions from "Two Llltle Girls in Blue'

(Who's Who With You. Oh, Mel Oh. My!.

Dolly) (Youmans-Lannin).
The Aeolian Orchestra 12

DANCE SELECTIONS
0 All by Myself (Irving Rerlin)— Fo*-1 tot,

The Newport Society Orcheslia 10

Mi Mi (Me* Mee) (Conrad)—Fox-lrot,
The Newport Society Orchestra 10

The abos-e record has been previously released.

7 Due Ki" i Wn.id Hurlii' tl Arnheim)—Fox -trot,

Mai Fischer's Dance Orchestra 10

Canadian Capers (Chandlcr-Whit. -Clu^n )—Fox-
|n), Sclvin's Dance Orchestra 10

8 Saturday '(from "Snapshols of 1921") (Mitchell

X Brooke)—Fox-trot.. Leroy Smith's Dane* Or. 10

Ijivc Will Find a Way (Intro- Gypsy Blues,

from "Shuffle Along") (Sissle & Blake)—Fox-

|, ot Leroy Smith's Dance Orchestra 10

0 Every Girlie Wants to Be a Sally (from "Snap-

shots of 1921") (Franklin)—Fox-lrot,
Yerkes' S. S. Flotilla Orchestra 10

I'm Looking for a Bluebird (Intro: Sweet Ma-

H r,d:u r 1*1, I, W..nl.,r.h— Kr.v li.il,

Yerltes" S. S. Flotilla Orchestra 10

1 A Babv in Love (from "The Ust Walti") (Good-

inan-Benatsky)— Fox-lrot,

Al JocVers' Dance Orchestra 10

I earn to Smile (Intr.v: Convrr'ai ion Slop, from

"I'hr o'lirkii tori") (Hiracli)—Fox-lrot.

Al Jockers" Dance Orchestra 10

; When ihc Sun Goes Down (Bloom)—Fox -trot,

Selvin's Dane* Orcheslra 10

Why, Dear? (Cohen) ... Selvin's Dance Orchestra 10

EDISON RE-CREATIONS

Fifihler)

..V. Fros
S0749 Curro Cucharcs March (The Bu

( Metal lo)—Accordion
Medley of Old-time Tunes—Accordion P. Frosini

50764 Kivoli (Cohey) Imperial Marimba Band
Hawaiian Twilight < V.mdcrsloot),

Waitiki
I the Levee,

Ililly Golden and Empiri
507ti5 Scene c

i Oreh.

Doi
...s Clot

I Kinic
„,| i

e Sl. Malo

'; "(Mai

Vaudeville Co.
Vaudeville Co.
St. Ma'o)
Conway's Band
Conway's BandItiRll

SOS.t'i Siandin' in ilc Need o" t'rayer, anrt Watt 111 An
Put on My Crown—Tenor ....Harvey Hindermyer

llumr at L.iht (D'll.ir.i) T. nor
, I lacv.v 1 1 in.lrrniyrr

80649 Dird and the Saxophone ( Ring-Hager)—Whis-
tling Sibyl Sanderson Fagan

Danse Arlcn.iin (Morlcv)—Banjo, . Shirley Spaulding
806SD The Dchu (ante—Caprice Brilliante (Clarke)—

Trumpet Edna While
South Russian Folk Songs (Malorusskiya

Piesni) Russian Balalaika Ensemble
806S1 Honey Babe (De Leath)—Male Voices.

Little Pickaninny r.id (Guion)—Soprano.
Quartet

. . tetronolitan Quartet
O Happy Day (Rimbault)—Mixed Voices,

Metropolitan Quartet
BOhS.t Canto Amoroso (Love Song) (Sammartini-

F.lmanl—Violin Marta dc la Torre
Largo—Sonalc in G Minor (Ma reel 1o)—Violon-

cello Maurice Marcchal
822,11 To You (Rodcnlicck); and Song of the Robin

(Case)—Soprano Anna Case
Boats of Mine ( Miller )—Soprano Anna Case

S.W1J Fhben? Nc andro Inntana (Yes! Ear Away Will
I Go)—La Wally (Calalani)—Sonrnno. in

Italian Claudia Muiio
Ballalella (Bird Song)—Pagliacci (I*onc.ivallo)—

Soprano, in Italian Claudia Muiio
51)794 Braiil ( Fells-Sherman )—Fox trot, for Dancing

Max Fells' Delia Robbia Orch.
Mello 'Cello (Intro, "Vatse Inspiration")—-Med-

ley Walti (Morel-Thomas Ei-kslcinl for Danc-
ing Max Fells' Delia Rouhia Orch.

5.n?9S Held Fast in a llahy's Hands (Perl.in-I T..n,.r.

George Wilton Ballard

Dearest One (Blaufuis)—Soprano and Meiio So-
prano-.Belsv I.anr "-hei h. r l nol I- 1

1
i-d'tlli Spencer

50797 Drowsy Head (Berlin-He Leath)—Walti. for
Dancing Green Bros. Novelty Band

Molly (Miller-Ring-HagM)—Fox-lrot, for Danc-

Ray Miller and His Black and White Melody Boys
50805 Dear Love. My Love—June Love (FrimD—

Soprano Eliiahelh Spencer
Where the Larv Mission. |o l-'l-w* ' De Frcvnc)
—Tenor Charle- Hart and I**u lames

SnUilR I've Got the Tra.rlling "I li.-.vCh,-. Blues (A.
Von Tilzer)

Arrah Go "Long With Yi_ ..

Green In Me Eye?) (H. Von Tilie.,.
Margurrii

"PAPER DOLL" AND NINE OTHER E

Paper Doll (Dai

SO790 Down Yonder (

Clouds Koll

, for Dancing,
n's Jan Orchrs

. J. Harold Murray
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ADVANCE RECORD BULLETINS FOR SEPTEMBER— (Continued from page 162)

S07W Peggy O'Neil (P
Stanley

Ncls.n limine'—Tenor,
Billy Jones and Male Chotui

Is the Longest (When You'reLast Little M
Longing for Home, Sweet Home* luonaiu;

jon)—Tenor Lewis James
5i>793 Wail Uniil You Sec My Madeline— (BrownA.

Von Tiller)—Fox-lrot, for Dancing,
Ltmlicrs'j Kn ersile i >n li. -i ra

Tea Cup Girl (Wilson)—Foxtrot, lor Dancing,
Lcriibcrg's Riverside Oreheslra

"PERSIA" AND ELEV EN Ul lll-.K EDISON
RE-CREATIONS

50798 Jurt Like i Rainbow (Earl-Fiorilo)—Fox-trot,
for Dancing. . . . Harry Haderman's Jazz Oreheslra

You're ilie S^e.resi I, ill .1, All ill. \.orld (In-
tra: "Rutiy") i bt.uif'.ri-l'aN is-K.,l,ii,M n I

-

Medley Fox-lrct, for Dancing,
Harry Raderntan's Jan Orchestra

50799 The Sidewalk (Oay) -lox-lrot, for Dancing,
Orlando's Oreheslra

Persia (Wheeler-Walsh-Young}—Fox trot for
Dancing Orlando's Oreheslra

50803 It Must Be Someone Like Y..u (Frost- Straight-
Barey I—Fox trot, for Dancing,

Club dc Vingt Orchestra
Love's Ship unlro.: "Say You'll Be Mine")

(N. & A. Morrison)—Medley Waltz, for Danc-
ing Club dc Vingt Oreheslra

Stisiib l»ok for the Silver Lining -Medley (Intro.:
"Humming") (Kerr. - llrcau - Henderson) —
Piano Ray Perkins

Make Believe Medley (Intro.: "Moonlight")
(Shilkret-Conrad)—Piano Ray Perkins

jiJH'i? My Cherry Blossom I Snyder I -Fo.-lrot, for

Dancing Lanin's Orchestra
Just a Little Love (Intro.; "There Ain't No Use
You Hanging Around") (Young-Deacon -

Squires) Medley Fox-trot, for Danc-
ing Lanin's Orchestra

50SI6 Underneath Hawaiian Skies (Rose)—Violin,
Rac Eleanor H.ill

Carolina Lullaby (Panclla)—Violin.
Rae Eleanor Ball

REGULAR PAT HE SEPTEMBER LIST
OPERATIC AMI STANDARD SONGS

5JH75 Mariposa (Butterfly of Happy Tomorro.es) in
Spanish Tile Schipa

5-IU74 Jocclyn (Godard) " Berceuse", in French,

25061 Lillle White Col in the Lane .wtu^cSm!
There's Sunlight ill Your Eyes Wells Clary

20541 Golden Crown (Negro Spirit. ..VI; - Wilfred Glenn
Dc Ol" Ark's A-Moycrin' (Negro Spiritual),

Wilfred Glenn
20563 Carry Me Hack to Old Virgmny Ruth Bowers

To a Wild Rose Olive Reed
A-40220 Eli. Eli (Jewish folk Song) B«1le Daker

King David's Fiddle iDuvid HancJech'i Fi.

, , .,
de'e) Belle Baker

20583 Macushla Charles Harrison
Come Back to Erin Charles Harrison
QUART EI' SINGS 1K1S.II MELODIES

" ' h Melodies, Part 1 (Intro: I,

If All those Endearing Yuiing
"The Harp That Unee Thro'

oiui nans ; 3, "The Minstrel Boy"),

ii j. , . - ,

s
!
lannu» Four, Unaccompanied

Medley of Irish Melodies, Part 2 (Intro!: I,

3, "Come Bai

4318 Uncle Josh and Hie Soldic
Bill, .1

l Rural Stofy.
Cal Stewart

4319 Moonbeams (Price-Slept)—Fox trot, for Dan-
cing Green Bros.' Novelty Band

4320 Never Give Up (Sankey)—Mixed Voices,
Metropolitan Quarlel

4321 Nobody's Rose (Fried-White)—Tenor,.
George Wilion Ballard an.) Female Chorus

4322 County Kerry Mary < Pcasc-Nclsou )—Tenor,
William Bonner

4323 I'll Keep on Loving You (Intro.: "Coral Sea")
(Rosc-Z any-Brown) — Medley box-trot, for

Dancing Max Fells' Delia Rohhia Orchestra

4324 I Was Born in Michigan (Franklin)—Male

FRENCH RECORD

—Baritone ....
GERMAN KECUKLiS

26214 "Liehchcn am Baehe" iRIo.iul
'

Obcrbayc:
26215 "Liebchen" (Rheiolander),

Obcrhaycrisoho Rauernkapel

PATHE FRERES PHONOGRAPH CO.

"POP" SUPPLEMENT NO. 48
POPULAR VOCAL

I'll Forget You Billy Jones
Stand Up and Sing for Your Father,

Billy Jones
When Lewis James
Swance River Mhoti . Uv. is James (tiElliott Shaw
If You Only Knew Ernest Hare
My Sunny Tennessee Emcst Hare
Melon Time in Dixieland The Harmonizcrs
Oh, They're Such Nice People. -Ailecn Stanley

DANCE
The Sidewalk—Fox-trot,

Nicholas Orlando's Orchestra

Molly on n Trolley—Fox-trot.
Nicholas. Orlando's Orchestra

My Sunny Tennessee—Fox-trot,
Merry Melody Men

Sunny-Side Sal—Fox-lrot. -Merry Melody Men
One Kiss—Fox-trot. . .Casino Dance Orchestra
Jealous of You—Wain.Casino Dance Oreheslra
Saturday—Fox-trot,

Bennie Krucger & His Orchestra
Sally, Won't You Come Back? (Intro: "Bring

Back My_ Blushing Rose," from "Ziegfcld

A-20601

A-20602

A-20603

V-20595

\-20S96

A-20597

A-Z059S

Follies 1921")—Fox-trot,
Bennie Knieger & His Orchestra

Why, Dear?—Fin-trol. Casino Dance Orchestra
Ti-O-San (Intro: "Idling")—Fox trot,

Casino Dance Orchestra
Ain't We. Got Fun—Fox trot,

Joseph Samuels' Music Masters
Where (Robe)—Fox-trot,

Joseph Samuels' Music Master!
Learn to Smile (from "The O'Brien Girl")—

Fox-lrot Piedmont Dance Orchestra
Second Hand Rose (from "Zicgfeld Follies
1921")—Fox-lrot. Piedmont Dance Orchestra

4373 Stolen Kisses—Fo,

A-20564 J

EDISON AMBEROL RECORDS

SPECIAL RECORDS
4308 Jabber woeky t Kc.dis llr..ekin.„, It.,,.. n-Eastwood-

Wcslyn)—Fox trot, for Dancing,
Harry Radcrman's Jazz Orchestra

4.109 Ain't We Got Fun? I Whiting)—Tenor. . . .Billy Jones
4J10 I Found a Rose in ihe Devil's Garden (Fisher)

Raskin)—Fox-trot, for Dancing,
Harry Radcrman's Jazz Orchestra

4311 Kiss a Miss (Intro.: "Moonlight in Mandalay")
(De Voll-Yvlleii Baron-Ulrn,,,. )

— Medley Waltz,
for Dancing Green Bros.' Novclly Band

JjlJ Hey Pawl I blind' > I— Mjle Voices . . Premier ijnarlet
REGULAR LIST

4313 Wondering Home (Case-Stevens)—Soprano,
Merio-Soprano and Contralto Homestead Trio

4J14 Sleepy Hollow (FowIcrKlickni.irD—Waltz, for
Dancing Green Bros.' Novelty Band

4315 Somcbody% Mother (H. von Tilzer)—Male
Voices Crescent Trio

4316 High School Cadets' March (Sou? j) . C-mvay's Band
4317 Vamping Rose ( Violinsky-Schustcr)—Tenor,

Charms";

Shar
, Urnaccompanied 10NEW INST HI.' MEN I'.U RECORDS

FOUR DISTINCTIVE VIOLIN SOLOS
A-20S84 Souvenir (Drdla)— Violin solo.. Emily Gresser 10

ScreiL2.lt UJrdlal- V„.l,„ ,, .]„.. |- „„ |, i",
r
,",;,

r i„
A-20582 Traumerei—Violin solo Rac Eleanor Hall lu

1-
1 the Canebrakc—Violin solo,

a r~
Itae E1«nor Ball 10

A-20566 Carnival of Venice—Accordion duet,

„ .,
Bouilini Brothers 10

Cradle Smiles (Sorrisi di Culla)—Accordion
duct Boudini Brothers 10

20567 Bird Calls .. Margaret McKcc 10
Song Bird Message Margaret McKcc 10

Notice.— Records marked "A" may be obtained as Acluetle
(needle-cut) records.

GENMETT LATERAL RECORDS
I" SO Oh. Me! Oh, Myl ;

"Two Little Girls
"Dolly Medley" (Ire

"1 (Your •Blue

4751 Bcalc Strc

Harry Radcrman's Orch.
Arthur Fields Singing the Chorus

Jahn-Blaufuss-Cooke)—Fox-lrot,
Harry Radcrman's Orch.

Arthur Fields Singing the Chorus
ucs Bennie Krucger's Orch.

ini or. louis Blues" (Handy),
Bennie Kruegcr's Orch.

Al Bernard Singing the Chorus
10044 Coming Through the Rye

w . . ™ Misl Cai,c
i
Soprano with Orch. Acc.

My Laddie ( Thayer)
Miss Gaile, Soprano with Orch. Acc.

4746 In Ihe Sweet Bye and Bye (Bennett-Webster)
Criterion Quartet, Vocal Quartet Unacc.

The Church in the Wildwood (Pit
-
cal Qui t Uru

•1747 Laughing Hag (Skinner-Moore)
Sam Moore, Steel Octo-Chorda Solo

Piano Acc. by Frank Banta
Mother Machrce (Ball) Sam Moore

Piano Acc. by Frank Bn.ia
4749 Drowsy Head (Berlin-Ucl x alh >—Wain

Gcnnelt Dance Orch.
In My Tippy Canoe (Fisher)—Walti

Gcnnett Dance Orch.
4748 Julienne (Turk.Robiuson)—A Fran Co-American

'ox-trot Bennie Krueger's Oreb.
Sweetheart (Davis-Johnson)—Fox-lrot,

Bennie Krueger's Orch.

50101

50401

52101

72101

OKEH RECORDS

VOCAL
rhc Wedding of Figaro (Figaro's 11
saunter longer niclu) (Mozart)—Sopr
German, with Orch Fried!

Mignon (Knowest thou the land?) (Thi
Soprano : -

Hochzcit) (O

Soprano,

I Pagliacci (Prologue:
in Italian, with Ore

F.nisi -Dio Possentc
(Gounod)—Baritone,

with U/eli ,

Emmy Ucj
1 1 -finavjHo.i— liar 1

lovclyl) (Doniz.

I Strut, Miss Lizzie-

Italian, with 0
Riccardo Strac

Quante E Belial

•Baritone, v

I Ain't Afraid of Nuthin'
with Rega Orchestra Ernest llaic

4375 Anna in Indiana—Tenor, with Orch. . Billy Jones
Doivn at Ihe Old Swimmmg llol, — I . nor h.irilone

duet, with Orch Billy Jones-Ernest Hate
4379 Molly Brannigan—Tenor, with Orch.,

Liam O'Kcnrirdy
Soldiers ..f Fnn— Ten..r. uilh Orth Her . Id Grill,,,

DANCE ANI» INM Ul'Ml M ,\ L K pi 1 1RL1S
4380 Cornfield Blues Norfolk Jazz Quartet

Big Fat Mamma Norfolk Jazz Quartet
S230I Cadenra From Concerto m D Major ( Paganini)—Violin solo, «ith piano nccumo.

.
Jan Kuliclik

72301 Serenade (Drdla)—Violin
accomp

4382 Hawaiian Hotel— Hawaiian Bl
Ferera-Franchini

Honolulu Rag—Hawaiian guitar duet,
Fercra-Fr. ir. cliini

AIL For You (Intro.: "Without You")—Medley

'"KuhcMk""

Fox-ti
i Hotel Pennsylvania Orchestra

4381 i

(

4369 I

line,, Melody King, and His Block and
White Melody Boys

I Love You, Wonder < . irl—Fox-trot,
Natzy's Hotel Billmorc Orchestra

3 Pullman Porter Blues^-Fox-trpt,

Oh! Boy (I've Found

Waltz"

The Crite:

Natzy's Hotel Biltmore Orchestra
Wain—Walu,
Frank Strcti'l Society Orchestra

Ik e

4374 Yokohama Lullaby—Fi

Listening—Fox-

4376 Sweetheart—Fo

eger's Orchestra 10

Brothers' Novelty Baud 111

... irot,

Joseph Samuels' Jan Band 10

Green Brothers' Novelty Band 10

Bennie Kruegcr's Orchestra 10

Orchestra 10

My Cherry Blossom—
Enlody's Hotel Pennsylva

7 In a Boat (For Two)—Fox -trot,

Green Brothers' Novelty Band 10
In My Tippy Canoe (Inlro.: "Hiinika")—Med-

r Me—Fox-l.

Just Because—Fox-
Hat

ll.ivry F

4383 Kilda
- Ton.
Frieze Breeches— Irish
Tom -

4323 Gordon'

KSTr. eh.
<pi.;„>

P.ldJy U'Ha,I(rly'

PcVcr rSS-fon
(Piano)

sy Raderm.
incy— Irish hornpipe.* PipesJ-John Mullei

i" Novelty Band

Jazz Orchestra

Jaz! Orchestra

<A«

rdion)-Joseph J. Garry

—Accordion solo, with

rdion)-Joncph J. Garry

OLYMPIC DISC RECORD CORP.
DANCE

117 Daddy Your Mama Is Lonesome for You
(Simlh-Schaier-Duranti:)—Fox-lrol,
Bennie Krueger's Ureli.—Wal Refrain, Al Bernard

Open Arms (Nankival- Lewi5)—Fox-lrol,
Merry Melody Men

n-Von Tilzer)—Fox-li_
Latum

Melody in F—One step,

Earl Fullcr'i
15119 Ti-O-San (Traveller-Case)—Fox-tt ...

Bennie Krueger's Orch.

Rose!and Ore

!cw York Ore

3 Smile (Harhach-IIirsch) (Frc...

V Gjrl ")—Fox trot. .Bennie Krueger's
(Irving Berlin)—Fox-trot,

_ _ Bennie Krucger';
hy, Dear? (Henry R. Cohen)—Fox-lrol,

5120 All by Myself (

jhen)—

F

POPULAR SONG™
1"" "

1 There's Only One Pal After All (F
man)—Tenor with Orch

'""
lanye-Francis)

—

1
Ore

Orch.

Orch.

i HaCOMIC MONOLOGUE
2II01 t\o News, or What Killed the Dog (Wills)—

Comic Monologue Victor FI -teller
The Hik,: lrc- s -Hi .e.,|.[,ve Story .. Victor Fletcher

HAWAIIAN
16I0S Pansy Faces (Pcnn) Honolulu Hawaiian Orch.

. Tlin (Alan)
Honolulu Hav

SACRED
Bird (Dana-Root)—Barium

1 Orch.

II Flee as
Orch. ...

I Come (Sleeper-Stebbin
ir duct George Craig an

NOVELTY RECORD
18109 The Birds and the Brook (Stults-Langey)-

Margaret McKee, California Mocking Bird

—- Mocking Bird
INSTRUMENTAL

181 10 Medley of Country Heels—Violin solo, piano
we. Michael Donovan

Medley of Country Jigs—Violin solo, piano
acc. i Michael Donovan

18111 Monienl M1me.1l (SchubcrlJ (-') Minute Walti
(Chopin)—Piano solo Emanuel llabb.m

OPERATIC
1911'ifi Voce di donna lAngclic Voice) "Gioconda," in

Italian—Contralto with orch . . . . Henrietta Wakefield

-..ndro Bond 10M

Al. Bernard 10

EMERSON PHONOGRAPH CO.

DANCE
10398 All by Myself (Irving Berlin)—Fox-lror,

The Great Lakes Ore
lm Nobody's Baby (Davis-S:inHy- Aper I— Fux

Plantation Dance "
10414 Ain't We Got Ton 1 Richard A Whiting)-

Irot. .JoMidi krudit's \\ ..Ido, i- Astoria Dance Orcb.
Ilo (Johnny S. Black)—Fox-trot,

Max Fell's Vandcrbilt Orchestra
10395 Men Homme (My Man! 1 Maurice Vuii.)—Fox-

trot Biltmore Hotel Orchestra
Just a Little Love (Young-Deacon and Squires)

—

Fox-trot... ...Green Brothers' Novelty Band
10399 The Last Waltz (Oscar Straus)—Walti,

Billmorc Hotel Orchestra
Open Arms (Wm. J. I^w is)—Fox trot,

Joseph Samuels' Music Masters
10400 My Cherry Blossom (Ted Snyder) -Fox-trot,

Litllc Club Orcheitra
Where (Harold Robe)—Fox-lrot,

Lanin's Roseland Orchestra
10412 Stolen Kisses (Ted Snyder)—Fox-trot,

Little Club Orchestra
With voial Uioms by Arthur I'ieliK

I'm Missing You (Ware-llar.nK-Wilson)—Fox-
trot The Great Lakes Orchrslra

10401 Mum, .Medley (Conrad- M ..cine S u<-ni. re- Earl)—
Fox-trot Merry Melody Men

Poor Me ( Finney-Adams)—Fox trot
Merry Melody Men

10411 Sally, Won't You Come Back? Medley (from
"Ziegfeld'a Follies") I Slamper-Friml)—Fox-
trot Lanin's Roseland Orchestra

Learn to Smile Medley t from "The O'Brien
Girl ") (Louis A. Hirsch)—F01 trot,

Bennie Krueger's (Irehcsi. .

1041J A Baby in Love (from "The Last Waltz")
(Goodman-Ben.it zky)— Fox-trot,

Biltmore Hotel Oreheslra

Every Night (Bibo-Nalzy)—Foxtrot,
Biltmore Hold Or.liesli.i

10415 Swanec Rose (George Gershwin)—One-step,
Van Eps Specialty Four

Just Because (Sleveni-Frosin''
*

10402 It Must Be Someone Like '

..Lanin's Roseland Old..

1 Brothers' Novelty Band
SONG HITS

10397 Anna In Indiana (B. and E. Gorman.Rose)

—

Comedy song, orch. acc Eddie Cantor

Oh! They're Such Nice People ( Brown-Walsh)-
Cha

(Continued on page 164)

Billy Jo,
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Julius l.iNiUrti's ll.nmi.nisli
UJ 200S4 Stolen KiMes (Ted Snyder)— Fox trot,

Lanni's Uustlai.d Oith.
Ti-O-San (Lou Tiavcller-L. Clair Ca*c)—

Fox-trot American Udeun Urcta.
Oil 2U05S JIu (A Voile Fr Mummy l.indj (.JcbnnY

S. DlDckJ-Fox tr.il,

American Oilcon Orcn.
W'^lt/nu: I. .Siirr;i>liiiK I i \.:<ivi lu l-ui.l

(From 'I'h.rbc ul Hualm Street") (.Walter
Hollo)—Wain ....Laiiin'i K.-scland Urcli.

(M 200SH Twl.ilc (.Meat W- i.ti.lnl Mrw r i
- l-..,-u.,i,

Julius Leriilirrh 5 Ihiriiioticis

Would Youi* (A. It. StcrlingC. McConnell)

Jot. Kncclil'a W. A. Dance Orcb.
VOCAL HKCOHDh

ltd Jo«S6 Anna in Indiana (II. ft E. Gorman and
II. Kuse)— Teni.r. Willi Or. li . .Harry Hose

Oh, Met Uh. My I i From "Two Little Girl)
in blue") (A. Francis. V, Younums)

—

Tenor, Wilb Urch Lewi. James
OJ 20057 bring back My bins'

1 • i

My Daddy tNur
Tenor, \\ i'Ii Uitl

< i.l 20059 All by Myself (Irvi

IV21") (Gene buck -Kndoll-

Witfc Urch. .Lewis Jumes
l-Murg

llcHin)
...billy Jones 10
-Tenor, With
...Jiilly Jones 10

Little Girl, Don't Say tJund-liye (A. Aliiler-

Al. Kobcils)— I'uu'i, Willi Orcli.,

Lewi* 1 nuts 10

AUTISTIC SKKIES
John McCormack, Ttuer

AmJJUSl I'll Sing 'J lite S.mns .-I Araby (Clay) 10M
AmJJUJS The Uuld I'laid Miaul f llayn.es) 10M

Mahia Ivdoun, CuJurjIura Soprano
Am 44026 ViLincJIc < K. dell' Ac.ua! (Sunn m Ktencb) 12

Am 44027 11 barbicre di Senfjfia (Hoisinij Cavatinl
di Hosina l-a parte (Frag ich mein be-

klomm'nc* Hen] I?
FlILUA il£Hr£L AMD IlERU. JaDLUWKER

Am 4SIUU l-i IikIi.i del regiment" 1 1 K.n iil-iii j Duetto:
"Tunio-M.iri.i" i Duett Tonio Und Maria:
Nielit xwcifdn d.ul ich lacngcr) 12

Elilii Destihn, Soprano
Am J4UU7 I I] c ii u r i n (Wanner) { Lisa's Sang an die

Lueile} lQti
Claire Dux

Am 44015 Dcr Frcisduieti, Prcghiera (Lcise, Ltise) , . 12

bUBAtA Ktitt
Am 44(1.11 l.'Afrkana (Meyerbeer) "Di qui si vedc

il mar" (Voti bier Kb' ich das Mccr) 12

agcrs spoke optimistically of ilie business situa-

tion in their respective territories, stating thai

they are making plans for an active Fall trade.

George A. Millenson, of the Millenson Piano

Co., Columbia dealer at Cumberland, Md., was

a caller at the executive sales offices recently.

Mr. Millenson told Mr. Hopkins , that he had

sold more than twenty Grafonolas in three days

to the residents of a small town, situated near

Cumberland. Finding that transient business

was practically at a standstill Mr. Millenson

visited ibis town lor an intensive sales drive and,

as a result of his efforts Columbia Grafonolas

are firmly established in many homes ill this

particular locality.

Robert F. Porler, field sales manager of the

Columbia Co., returned to New York a few days

ago after visiting the Columbia branches in the

Middle West.

AMERICAN 0DE0N CORP.

A baby
Lost

'

I 20051 My Chen

JULY BUSINESS INCREASES

George W. Hopkins Reports Growing Demand
for Columbia Products—New York Visitors

Referring to general business conditions,

George W. Hopkins, general sales manager of

the Columbia Graphophonc Co. of New York,

stated last week that the sales totals for the

inoulh of July showed a substantial increase

over June. Mr. Hopkins is naturally pleased

with this report, as he believes that it indicates

a revival of business which will continue

throughout the rest of the year. The increases

were particularly noteworthy in the larger cities,

New York and Chicago being among the leaders.

Among the recent visitors at the Columbia

executive offices were E. M. Morgan, member
of the St. Louis branch, and R. L. Wilder, man-
ager of the Omaha branch. Both of these man-

TO TEACH SALESMANSHIP IN STORES

Associated Advertising Clubs Approve Appro-
priation for Education of Sales People

The executive committee of the Associated Ad-

vertising Clubs, at a meeting held in New York

July 29, approved a budget for the year's work,

which included $20,000 for a new educational divi-

sion. One of the educational activities provides

for the education of retail sales people. A book
entitled "The Human Side of Retail Selling,"

by Ruth Leigh, has been selected as a text-

hook for this work. The book, which is being

revised, will be published by the Associated

Clubs. Miss Leigh will also prepare a booklet

showing teachers how to base a course of fifteen

lessons on the book. Selection of teachers for

ihe stores where the course is to be given will

be made under the direction of the local adver-

tising clubs.

Another educational activity consists of a

short course in advertising, based upon a book

by Alex F. Osborn. This course will deal with

the principles of advertising and the educational

committee of the Advertising Clubs will direct

the teaching.

The European Music Co., a new dealer lo-

cated at Avenue A and Tenth street, New York,

is building up a large trade in the Victor foreign

numbers. Red Seal and jazz records are also

popular with the foreign-born population.

You Ought to Know
In case you are contemplating expanding the sphere of your business to include

departments devoted to Pianos, Player-Pianos, Musical Merchandise or Sheet Music,

that you'll find news and comments about them all in

Mil
ESTABLISHED 1876

The oldest and leading music trade weekly, which covers every branch of the industry

It Contains
Instructive and educational articles.- Hints on salesmanship and advertising. Editorials that are timely

and autfwritative. Facts about the new things in the trade. Trade happenings in all parts of the United States

"Review the Music Trade With Us"
Send your $2 now for a full year's subscription to

THE MUSIC TRADE REVIEW
373 FOURTH AVENUE NEW YORK
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Some Leading Jobbers of Talking Machines in America

StArtDftKnTALKIrtG MrtC.llrtfiCu.

Where Dealers May Secure

COLUMBIA
Product

Ready, Full Slock., and Prompt Deli.eri

from Convenient Shipping Center*

all ovor tbe United State*

Distributors

003 Wbltelmll St.

Baltimore, Hd„ Columbia Orapbophone Co., lfl

South Howard St.

Boston. Columbia Grophophone Co., 1000 Waab-

Delrn
atai

'olumbla Store* Co., 1608 Glen-

MJcJi, Columbia Qrapbopboue Co., 116

8L
Co.,Bnaiu CUj, Mo , Columbia Grapbopb'

1!006 Wyandotte St.

Lo* Angela*. C*J„ Columbia Grapbopboue Co.,

HW 9. Loa Angeles St,

Mlanrapoll*, Minn., Columbia Grapbophone Co.,

IB N. 3rd St.

New Orleans, La., Columbia Grapbopboue Co.,

517-A26 Canal St.

Ni*w Vork City, Columbia Qraphophone Co., 121

West 20tb St.

Omoiia, N«b., Columbia Grapbophone Co., Eighth

rind Jackson Sta.

Philadelphia, l'a.. Columbia Grapbophone Co.,

40 N. 6th St.

Pittsburgh, Columbia Grapbophone Co., B32-M0
Duqueane Way-

Bait Lnlie City, Utah, Columbia Store* Co.,

221 South West Temple.

Sun Francisco. Cal„ Columbia Grapbophone Co.,

315 Bryant St.

Seattle, Waab., Columbia Graphophone Co., Ml
Western ATe.

Spokane, Wa*b„ Columbia Store* Co., 161 South

Post St.

61 Louis, Mo. Columbia Grapbophone Co., 1127

I'lne St.

Tampa. Via., Tampa Hardware Oo,

Hea<li|ii'irterB tor Canada:

Columbia GriMilio phone Co,, 317 West Adelaide

St., Toronto, Ont.

COLUMBIA GRAPHOPHONE CO.

.lh.ro Nnlion.l Bank BuildinB Now York

TEST IT.
OUR VICTOR

Record Service
has a reputation for efficiency.

Suppoie you try it.

E. F. DROOP & SONS CO.

William Volker & Co.

Sherman.^lay&Go.
Son FruciMO. Lot AnB elei. Portland, Seattle. Spokan

PACIFIC COAST DISTRIBUTORS OF
VICTOR PRODUCTS

The PERRY B. WHITSIT CO.
Diitributnr* oE

Victrolas and Victor Records
COLUMBUS, OHIO

W. J. DYER & BRO.
DYER B'LD'G. ST. PAUL, MINN.

NORTHWESTERN DISTRIBUTORS
OF THE

a VICTOR
fWtWjfgj Machines, Records iai Supplies

Wholesale Exclusively

EASTERN TALKING MACHINE CO.

85 E«*ox Street. Bo. toe

VICTOR DISTRIBUTORS

Mickel Bros. Co.

Omaha, Nebraska

Des Moines, Iowa

Victor Distributors
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Let Us Prove to You
that

OUR PHONOGRAPHS
WILL IMPROVE ANY RECORD

25% to 30%
We sell to the Dealer Direct

One Dealer to a City

REMINGTON PHONOGRAPH CORPORATION
1662-1664-1666 Broadway New York

No connection with any other company

using the name REMINGTON

OLYMPIC

RECORDS

are Sold

Through

DISTRIBUTORS

Try a

Sample

Set

Write for

Open

Territory

OLYMPIC DISC RECORD CORPORATION
1666 BROADWAY
NEW YORK, U. S. A.



Edison Message No. 95

If the Excise Tax on phono-

graphs is increased, the price

of Edison Phonographs must

be advanced.

THOMAS A. EDISON, Inc.

ORANGE, NEW JERSEY

JOBBERS OF THE NEW EDI50N, EDISON RE-CREATIONS, THE NEW EDISON DIAMOND AMBEROLA
AND BLUE AMBEROL RECORDS

CALIFORNIA
Lot Anf*le«—Edison Phonograph*,

Ltd.
San Francisco—Edison Phonograph*.

CONNECTICUT
New R«tto — Pordee-Ellcnberfir

Co., iBC
GEORGIA

Atlanta—Phonographs. Inc.

ILLINOIS
Chicago — The Phonograph Co.

Woi. h Lyons (Ambcrola only).

INDIANA
Indianapolis— Kipp Pbowograpa Co

IOWA
Dm Moineo—Hantr i Blisb.

Stan City—Hargor ft Bllib.

MASSACHUSETTS
Boston—Pardee-Elknbergtr C

Iff r Johnson Sporting
Co. (Ambcrola only).

MINNESOTA
Minneapolis—Laurence H.
Locks

MISSOURI
rUnsa* City—The Phonograph Co

ol Kinni City.
Si. Louis—Silveraione Uoiic

Co.

NEW YORK
Albany—American Phonograph
Co.

New yorlc—The Phonograph
Coro. ol Manhattan.

Syracuse—Frank E. Bolway & Son.
Inc. W. D. Andrewt Co.
I Ambcrola only).

OHIO
Cincinnati—The Phonograph Co.
Cleveland—The Phonograph Co.

OREGON
Portland—Edl»on Phonograph*.
Ltd.

PENNSYLVANIA
Philadelphia—Girard Phono-
graph Co.

Piuahnrfb—Buehn Phsnognph

Williaaaport—W. A. Mycrt

RHODE ISLAND
Providence—J. A. Poller Co.
(Ambcrola only).

TEXAS
Dallas—Tcaaa-Oklahonu Pa.m
graph Co.

UTAH
Ogden—Proud fit Sporting Go

VIRGINIA
Richmond—The C. B. Hayni

CANADA
Montreal—R. S. Williams ft

Son» Co., Ltdt

St. John—W. H. Thome & Co..
Ltd.

'

Toronto—R. S. Williams * Son*
Co., Ltd,

Vancouver—Kent Piano Co., Ltd.
Winnipeg—R. S. William, ft Sou

Co., Ltd,
Babton Broa. (Ambcrola only).
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Victrola
REG. U. S. PAT. OFF.

The word "Victrola" as well as the picture "His

Master's Voice" is an exclusive trademark of the

Victor Talking Machine Company. Being registered

trademarks they cannot lawfully be applied to other

than Victor products.

HIS MASTER'S VOICE
REG. U.S. PAT. OFF.

Victor Talking Machine Company, Camden, N.J.

E.i»rf » ..cJclu. Hi J. 1S°S. « A= t«' »«« ' »«P *•* N. V„ ™to ih« .ct rf Cod^o. of M.n* J, 1»79.
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An Extraordinary
Achievement

(^7HE great and unquestioned popularity

c_y of the Sonora and the phenomenal
growth of the organization are the best pos-

sible indications of the demand on the part

of the public for this wonderful instrument.

It is the only high class talking machine in

the world selling at PRESENT DAY prices.

This extraordinary achievement has been
made possible through the recently decreased
cost of labor and raw materials.

Sonora has always given and will continue
to give the public the very best value together
with the very highest quality.

32 Models ranging in prices from $50 to*l,200.

TO I ONST&UMUNIT @|? QUAILDTY

onor;
€LIM AS A ©ELL

If you are interested in handling the Sonora, write us

Sonora IMjonograptj Companp, 3tac
GEORGE B. BRIGHTSON, I'r.iidcoi

New York: 279 Broadway D |

I. MONTAGNBS « CO., TORONTO
NOTB—Sooore ii licen.ed and operate, under BASIC PATENTS of the phonograph ioduitrr
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WHY NOT TALK WITH YOUR BANKER? NOW ASSISTANT SALES MANAGER TALKING MACHINES IN POST OFFICE

Get in Touch With Him and Tel! Him of Your
Financial and Other Problems

Have you had a heart-to-heart talk with your

banker lately? IE not go and see him. If you
feel that you are paying a stiff rate for accom-

modation do not hesitate to tell him so. The
whole monetary situation has undergone a dras-

tic change during the last six months. Bank re-

serves have mounted up extraordinarily and re-

discount rates, at the Federal Reserve banks,

have been reduced oftener than once, until Syi

per cent is now the standard quotation. "Frozen

credits" are no longer the bugaboo they were.

Gold continues to pour into the country by

millions of dollars every week. The banks are

now in a position to resume lending in a normal

way and at normal rates. Have a talk with your

banker along these lines, says Forbes Magazine,

New York, and the probability is that you will

find him open to reason. If you have some con-

structive piece of business in mind, but which

you haven't funds to undertake, don't hesitate to

sound your banker. A feeling is growing that

the time has come for bankers all over the

tpuntry to put their shoulders to the wheel to

start business moving along the right road.

Chas. B, Mason Promoted in New York T. M.
Co.'s Organization—Qualified for New Post

Chas. B. Mason, connected with the sales divi-

sion of the New York Talking Machine Co.,

irk, Victor wholesaler for the past two
years, has been pro-

moted to the post of as-

sistant sales manager of

the company. In his

new post Mr. Mason
will work in close co-

operation with Hugh C.

Ernst, sales manager of

the company, and his in-

timate familiarity with

the sales problems of

the Victor dealers in

metropolitan territory

well qualifies Mr. Ma-
son for his new work.

In 1916 Mr. Mason
joined the sales staff

NEW BLOOD IN THE COMPANY

Lf. Grande, Ohe., September 1.—The Eastern

Oregon Music Co., exclusive Brunswick dealer

at this point, has reorganized the company,

taking in E. K. Bellamy and Milton E. Kienle,

formerly of Newberg, Ore., as manager. The

store is being remodeled, several record booths

and machine rooms are under construction.

Modern show windows are being installed and

the interior decorating will make this store

one of the most beautiful Brunswick shops in

Eastern Oregon. An active campaign for busi-

ness will be inaugurated with the opening of the

Fall season.

Chas. B. Mason of the Chicago Talking

Machine Co., Victor wholesaler, remaining with

that company until the United States entered the

world war. He saw active service abroad, re-

luming in 1919. when he became a member of

the sales staff of the New York Talking Ma-

chine Co. He has carefully studied every angle

of the Victor business, and his promotion to the

post of assistant sales manager of the New York

Talking Machine Co. will undoubtedly be wel-

come news to Victor dealers in the metropolitan

district.

TO ADD TO ACTUELLE LIST

The Pathe Freres Phonograph Co., Brooklyn.

N. Y., will shortly reproduce on the Actuelle

needle-cut records one hundred of the standard

selections which have proved so popular on

the Pathe Sapphire Ball Record.

MAKING SALES OF PORTABLEJIODELS PRODUCE RESULTS

In Most Cases a Cabinet Model May Be Sold to the Owner of the Smaller Type Providing Proper

Effort Is Used—Using the Small Machine for Introductory Purposes

It's a poor rule that docs not work both

ways and that rather aged expression applies

most aptly to the talking machine situation right

now. Throughout the Spring and Summer

manufacturers and dealers have been pushing

small types of machines, particularly the port-

able models designed for vacation use in camp,

afloat or on the lawn. These campaigns on port-

able models have not been confined
.
to new

prospects and non-owners, but have been di-

rected in a great many instances to those who

already have cabinet machines in their homes,

but who might be induced to purchase a smaller

model for knockabout purposes. A surprising

number of large machine owners have answered

[the appeal and purchased small models, either

?for vacation purposes or for the use of the

•children of the family.

If it is possible to persuade owners of large

machines to also buy smaller models it should

be possible through good advertising salesman-

ship to persuade the original buyers of smaller

types to make a permanent investment in a

large cabinet machine for Winter use in the

home. In fact, it has been proven on frequent

occasions that the purchase of a small, cheap

machine in a surprisingly large number of in-

stances resulted in the ultimate purchase of a

larger model, and the placing of the larger

talking machines after the Summer is over

should prove easier than the sale of the smaller

ones during the Summer itself. In the latter

case the prospect already has a machine and

records and is seeking to make an additional. in-

vestment that is, in a manner, temporary.

In selling the cabinet models to the small

machine owner the salesman has in his favor

the fact that the prospect has probabty be-

come sold on the talking machine idea and, hav-

ing enjoyed the results from the smaller model,

is naturally anxious to get better results from a

more substantial type of machine. Then, too,

the smaller model being a comparatively new

purchase, there has been accumulated a sub-

stantial library. This fact can be taken ad-

vantage of by the salesman in showing the

customer that with $100 or more already in-

vested in good records the initial cost of the

usual talking machine outfit is cut down mate-

rially. The small, or portable, model of ma-

chine fills a double purpose. It not only means

profit to the dealer in the sale of the machine

itself and the subsequent sale of records, but

offers an entering wedge for the placing of a

more expensive type of machine.

It is not exaggerating in the least to maintain

that the public has reached a point where the

average prospect is to be considered the logical

buyer of only one machine and some records.

The idea is to educate him from the smaller ma-

chine to something larger and better, and then

to re-educate him to something still better when

new products are offered. The time is coming

when it will not be sufficient to hit only the

high spots and take the business that comes

easy. What will be demanded will be intensive

salesmanship—the sort of salesmanship that re-

gards the prospect always as a prospect, regard-

less of how large a volume of purchases he has

Success of Experiment in Minneapolis Arouses
Much Interest Throughout Country—Idea May
Be Adopted in Post Offices in Other Cities

The reports to the effect that E. A. Purdy,

postmaster at Minneapolis, Minn., had installed

talking machines in the local post office for the

puipose of improving the morale of the workers

and speeding up efforts, and had found the ex-

periment distinctly successful, aroused much in-

terest in all se-tions of the country recently.

The story of Mr. Purdy 's experiment has been

carried in regular Asiociated Press despatches.

The idea was tried, Mr. Purdy said, after he

had made a psychological study of conditions

under which his night force worked. He found

that men working apart from the general noises

oi the day, as a rule, showed a low morale and

were inclined to be morose and generally wor-
ried at being away from their families, which

resulted in an absence of enthusiasm in their

work.

As an experiment a talking machine was in-

stalled and records which it was thought would

rest the nerves and enliven the spirits of the em-

ployes were tried nightly. There were gratify-

ing results, Mr. Purdy said, although he was

careful to explain that no "jazz" was played

until the fag end of the night, as he "did not

want the men juggling and tossing about letters

;md parcels." Everybody was more alert, and

at quitting time went home less tired, less wor-

ried and with a more efficient night's work done.

The Postmaster General approved the idea, and

said that he would watch further experiments

with interest.

Mr. Purdy, who was characterized by Mr.

Hays as a "bird of a postmaster, with a batting

average of 1,000, although a Democrat," is in

Washington tc give the department some of the

ideas which have made the Minneapolis office one

of the best and most successful in the country.

In the various cities postmasters were asked

regarding their opinion of the value of using

talking machines to improve the service, and

many of them indorsed the idea. Postmaster

Morgan, of Mew York, was quoted as saying

that he had found that when the postal clerks

were permitted to whistle at their work they

accomplished much more, but at the time was

not willing to go on record as recommending

the installation of machines and records in the

post office in the metropolitan district.

The main thing was that the story of Post-

master Purdy's experiment served to give much

valuable publicity to the talking machine and

brought forth editorial comment in daily news-

papers that should prove of advantage to the

industry.

APPEALING TO THE MOTORIST

Harley-Pearson Co., Walters, Okla., Erects

Illuminated Pathe Sign at Crossroads

Walters, Okla., September 3.—The Harley-

Pearson Furniture Co.. of this city, which num-

bers only about 4,000 inhabitants, has displayed

considerable initiative in the erection of an il-

luminated sign at a crossroad on Lone Prairie,

four miles from the store in the city. The main

highway from Wichita Falls to Lawton runs

past the sign. Arrangements were made with

a fanner who lives across the road to light up

the sign every night until 11;00 o'clock with a

Delco lighting system. Night travelers are

amazed to sec this lighted sign way out on the

bald prairie and every observer is impressed

with this advertisement of the Pathe.

See second last page for Index of Articles of Into

The dealer who realizes that the children of

to-day are the customers of to-morrow, and

shapes his merchandising policies accordingly,

is sowing the seeds of future profits.

« of The World
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What the Wholesale Talking Machine Sales-

man Should Actually Know By P. A. Ware
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1c should know the needs of the community

ere the dealer is located, its peculiarities, its

cign population, its potential demand, its

vspapers, musical organizations and (if it is

isolated community, but a trading center)

If course, lie should know the selling value of

3rd releases and new types of instruments,

it is more important that he should know

He Should Know the

Needs of the Dealer,

His Community, Its

Peculiarities and Its

Potential Demand

would not so often answer the questions of the

trite examiner sent to sell him goods—questions
something like this:

Do you mail supplements?

Do you go over your mailing list?

Do you give monthly concerts?

Do you hold a weekly meeting of employes?

And, as King Lardner says, "and etc."

At this point it is in line for someone to ask

a question of the writer along this line: "Since

you are advising, do you know these things?"

The answer is that 1 know them, but perhaps

not as wcil as 1 should or might, or may later

on. And here's an addenda: I know quite a lot

about retail merchandising because I went to

school where it could be learned. 1 listened to

successful retailers. Yes, the retailers—the best

ones—taught me what 1 know about retailing,

and there is much more for me to learn from

them.

The successful retail establishment—that is the

place for the volunteer adviser to get his knowl-

edge. One thing is certain, and that is that the

ambitious wholesale representative has a big

lield to draw from if he is willing to learn.

he i

And
icrely

nU 1

dis

machine gossip." lie is full

the business, Mich ;is news <>i

change in personnel and impi

rival organizations. He discu

but he is wofully lame on the i

ways and proven means of scl

Now, what has the dealer o

demands are made the right t

jobber's or manufacturer's cmi

right to demand and expect n

not always get, ami particula

Lo a sympathetic and helpful

his individual problems from t

he gives his business. It is v

wholesale salesman to carry with him a t

of "suggestions" prepared for him by t

his home office, but it is not enough.

live should know his product and wT
product is the best that is offered. He

i sell older types anil what ap-

i much about the kind of com-

friend is getting and how lo

•small I know makes it a rule

i dealer without first knowing

minity, its newspaper or news-

ic and art organizations. Thai

inlained by studying the city

spancr files, with an occasional

Ugh

ward

in the

direct

that is only a very preliminary step lo-

ittiug a man to talk even intelligently to

;r. So many distributors' and manufac-

representatives lit themselves only to

d talk more.

tied up, a wholesale salesman should not

iow retail merchandising—in fact, and not

ry—but he should also know his dealer's

Is and what might be added to them to the

nnd practical advantage of the dealer. If

irage dealer were a less patient man he

TO DISPLAY AT MINNESOTA FAIR

G. Sommers & Co., Pathe Distributors of St.

Paul, Planning Elaborate Exhibit

St. Paul, Mikx., September 3.—G. Sommers &
Co., Pathe distributors, with headquarters in this

city, will exhibit at the Minnesota State Fair to

be held shortly. This fair is said to be one of

ill c largest in the United States, and is exceeded

only by the Toronto Pair.

Mr. Sommers states that at the opening day

of the fair last year 140.000 people attended, and

for the whole week the attendance ran close to

the half-million mark. It is expected that this

exhibit will have a vast sales influence and add

greatly to Pathe prestige in that Stale.

HOW NAP0LEONSUMMARIZED

"Great events hang by a thread. The able

man turns everything to profit, neglects nothing

that will give him one more chance; the man
of less ability, by overlooking just one thing,

spoils the whole."—From Napoleon's Diary.

THESE ARE SOME OF THE REASONS FOR OUR EXCEEDINGLY LOW PRICES
THE TALKING MACHINE'S HELPMATE

Our latest Improved albums are meeting with remarkable success in the trade.

Increased manufacturing facilities and improved machinery have enabled us to enlarge

our output and consequently realize great savings in raw material cost due to quantity

buying.

We make sets to equip every style of machine. Our special set, with complete set of

shelves for No. 80 Victrola, as illustrated, consists of more albums than any other album set

crt-the market to-day and gives the dealer the opportunity to sell more records. Yet the prce
of the new NYACCO set is no more than the price of ordinary old-style album sets.

Sh'pments can be made F. O. B. New York or Chicago, as you may desire, thereby sav!ng
• u freight or expressage.

We guaranty our NYACCO albums as to quality, construction and expeditious deliv

Don't wait for the rush season to place your orders !

Order now for fall and winter delivery.
Jobber* and Distributor* throughout the United State* and Canada

Write for Quotatic Sample, abmitted upon request

New York Album & Card Co., Inc.
NEW YORK

23-25 Lispenard Street

CHICAGO
415-417 S. Jefferson Street
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trip

Victor

Supremacy

is real

It is backed by its wonderful

musical achievements.

It is the power behind the suc-

cess of everv Victor retailer.

" Victrola

'

Warning :

Albany, N. T...

Baltimore, Bid.

3rooMyn, N, V..

Buffalo, N. Y....

ta the Registered Trademark of the Victor Talking Machine Comply

designating the product, of this Company

The use of .he wc-rd Vic.ro.a upon or in the prom,*^ or

.J
°*

Talking Machine or Phonograph product. . mi.le.d.ng and illegal.

_ _

r Records and Vic

niied :

of 1

Victor Wholesalers

..Cately-Haire Co., Inc

..Elyea Talking Macbme Co.

Phillips * Crew Piano Co.

..Cohen & Hughe".
£. F. Droop & Sons Lo.

H. B. Eisenbrandt Sons, inc.

., .Talking Machine Co.

"
'The 'Easter'n Talking Machine

ThcSS'. Steinert St Sons Co.

American Talking Mach. Co.

"'g. T. Williams Co., Inc.

..Curtis N. Andrews
ituflalo Talking Machine CO.,

(llwaultw, Wl
_Ilnneapolls. M
Mobile. AJ»....

ark, N. J..

Haven, C

Inc.

Burlington, Vt..

Butte. Mont. ...

Chicago. 111. •

Cincinnati, O. .

Cleveland, O, ..

Pbonogrs i
Co.

Columbus, O.

Halloa. Tex.

Detroit, Mich. .

Elmlta, N. x\...

El l'a«o, Tex.. ..

Indianapolis, Ind.

Jacksonville.

UinHal City. «».

Los Angeles, C«l

Memphis. Ten*. .

,
.Orion Brn_.

,.Lvon k Healy.

The Rudolph Wurliuer C<

Chicago Talking Machine C<

..Ohio Talking Machine O
The Rudolph Wurlmer Ci

Tbe Cleveland Talking M
cbinc Co.

The Eclipse Musical Co.

..The Perry B. Wbitsit Co.

The
6
Knight-Campbell Mus

Co.

..Mickel Bros. Co.

..Grinncll Bros.

...Elraira Arms Co.

,..W. G. Wall Co.

...Bergslrom Music Co., L

The Talking Machine Co.

Texas.

.Stewart Talking Machine I

Florida Talking Machine I

.J. W. Jenkins Sons Mu
Co.

The Schmelier Co.

..Sherman, Clay & Co.

..O. K. Houck Piano Co.

I Orlei

Badger Talking Machine I

i.,Beekwlth. O'Neill Co.

..Win. H. Reynalds.

..Collings & Co.

..The Horton-Gallo Creamei

Co.

...Philip Werlein, Ltd.

.Blackman Talking Mach.
' Emanuel BlouL

C. Bruno k Son, Inc.

Charles H. Dilson k Co
Knickerbocker Talking

chine Co.. Inc.

Musical Instrument Sales
"'

rk Talking Msch.

, Inc.

ortland. Me,

,>nd, Or<Por.__
UUIiuiond, V». ...

Rochester. N. V...

Salt iJilie City. 0.

San Francisco, CbI

Seattle. Wash. ...

Spokane, Wash. ..

St. P
Syruci

ul, Minn.,

ic. N. S...

rull Co.

Ross P. Curtice Co.

Mickel Bros. Co,

,
Putnam-Page Co., Inc.

Louis Buehn Co., Inc.

C. J. Heppe It Son.

Tbe George D. Orn.lein

Penn Phonograph Co
The Talking Machine Co

H. A. Woymann * Son,

.W. F. Frederick Piano

C. C. Mellor Co., Ltd.

Standard Talking Mach.

.Cressey 4 Allen. Inc.

.Sherman, Clay k Co.

.The Corlcy Co., Inc.

,E J. Chapman.

.The John Elliott Clark

.Sherman, Clay & Co.

.Sherman, Clay k Co.

.Sherman, Clay S Co.

,
Koerber- Brenner Music

!w. J. Drer 4 Q[0-

,W. D. Andrew* Co.

The Toledo Talking Mac
Co.

L.Cohen k Hughes.

E. F. Droop k Sons Co

Rollers k Fischer.

Victor Talking Machine Co.

Camden, N. J., U. S. A.

Victrola VI. $35
Mahogany or oak

Victrola No. 90, $125

Mahogany, oak or walnut



6 THE TALKING MACHINE WORLD Septembkh 15, 1921

iMiiiiiiiiMiiMiinnji iiin ninmuti^uiiMiiiaiiaiijj'dm^miuiL ihioiiiiLi, iiqi i
ni/J'l iiiu i iiui uriiu! nUiiuimmiiMiiiai!iMi!iinmijimimiiiit

|

pipingiHWHWlr' ' J '
' UiMiMMm-mlWlimiMmxmmuiim in :'i,i>iiii.i!iiii'jip.!iuj

Why the Sales and Collection Departments
of a Business Should Co-operate - By Albert Parsons
Itofiieummiiii

Although held lo he more or less separate and
distinct departments of the business, the sales

and collection divisions are, as a mailer of fact,

closely related in more ways than one and not

merely in that collections naturally follow in the

case of a great many sales. The activities of the

two departments should interlock to the advan-
tage of both.

In the average small

main showroom anil a

customer in coming in

at regular intervals m
through a portion of the store proper to get lo

the cashier's cage. It happens in the larger

stores and departments, however, that the

cashier's cage is hid away in some corner out

itore, with only one
ittcry of booths, the

pay his instalments

t of necessity walk

of the way. This is particularly the case in de-

partment, stores, where, in the majority of cases,

there is one central collection department in con-

nection with the general oflices, usually in the

rear oi one of the lower lloors. Where entire

buildings iire devoted to the sale of musical in-

struments the collection department is frequently

located on one of the upper floors away from the

showrooms, usually for the sake of appearance,

if for nothing else.

This practice of locating the collection or

cashier's cage away from the merchandise de-

partment of a business appears to grow out of

the belief (hat having once made a purchase of a

talking machine or piano, for instance, active

interest in the customer ceases beyond, of course.

Caruso—now among the immortals—leaves more than a mere
collection of records.

The golden voice has created for us and for posterity a great and
definite class of music.

Just as folks have collected "hymns," "violin selections" and
other series, they will now seek complete folios of Caruso Records.

It is needless to enlarge upon the sales possibilities that exist in

the suggestion to your patrons that they start their Caruso Collections

at once—using Peerless Albums and the Peerless classification labels.

Write for a sample set of these labels and how to obtain a supply
gratis or at a nominal cost.

Peerless Album
Company

Phil Haih, Pres.

636-638 Broadway New York

seeing thai payments are made promptly anil

regularly. As a matter of fact, in the case of the

talking machine, particularly, the closing of the

machine sale should be hut the forerunner to

Many Sales ofRecords

and Machines Lost by

Having the Collection

Department Separated

from the Sales Floor

some active record patronage from the customer.
The manager of a talkiug machine and piano

department in a big department store in ait

Eastern city some time ago became aware of

the fact that- inasmuch as many of his customers
had to go to the general offices to make pay-
ments downstairs he had frequently lost con-
tact with them. They, of course, came into the

Store regularly, or were supposed to come in, to

make their payments, but unless they were so
disposed had no occasion to visit the musical in-

strument department. It was his belief that a

great volume of record sales and, perhaps, a

number of talking machine and piano sales

were lost through this one fact alone, and a
direct inquiry put to the purchaser of a high-
class Victrola, when be happened to meet the

lady outside the store, brought forth the infor-

mation that rather than go to the upper floor

of a department store to purchase her records
she was buying them from another dealer down
the street with s ground-floor store.

The result has been that this particular man-
ager has prevailed upon the department store
heads to provide him with a special cashier's

cage m his own department where all payments
for talking machines and pianos are made. To
reach (be cashier's cage from the elevator the
customer must pass through the music depart-
ment, observe the announcements of the new
records and music rolls and hear them being
played. The customer also is in a position
where the salesmen have an opportunity to ex-
hibit their gifts of persuasion. The first month
under the new arrangement demonstrated the

wisdom of the move, for record sales took a
decided jump and several machines were sold
to people who, on shopping tours with instal-

ment customers, had come into the department
with them while they were making payments.
Machine purchasers who, the salesmen declared,
had not been in the department for several
months showed up again to pay the regular in-

stalments and were immediately made welcome
by members of the stafT. In most cases rec-
ord sales were actually made. Thus the value
ot personal contact was most interestingly dem-
onstrated.

Inasmuch as a separate cashier and book-
keeper were already required to look after the
details of the instalment accounts of the music
department the change in the collection head-
quarters of that department meant no added ex-
pense in salaries, but simply the cost of install-

ing the new booth itself.

The idea is wcil worth considering by the

manager of hiking machine departments in the

larger stores and others who have been letting

their customers get away from them and out of

contact after the fcWt sales transaction was
completed.
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TRADE CONTINUES TO SHOW IMPROVING TREND
J

THE talking machine jobbers, as ;l rule, -ire in an excellent posi-

tion lo judge whether or not the retail trade has increased, is

holding lis own or suffering a slump. The retailer may talk all lie

wants to, hut the fact remains that his demands upon the wholesaler

reflect must naturally the volume of business he is transacting,

On this basis there is every reason to believe that the talking

machine trade in practically every section of the country is distinctly

on the mend, and the dealers feel that this improvement is going to

he more or less permanent. There is hardly a jobber who has not

reported a substantial movement of machines and records during

the past few weeks, quite in contrast to conditions of a couple of

months ago, and there arc mam wholesalers who declare that orders

for present and future delivery at present on their books arc suf-

ficient tn absorb all available slock for the next two or three months.

It is lo be assumed, of course, that this movement of goods in

sonic measure reflects the optimism of the dealers and their willing-

ness to gamble on future business, bin it is also a fact that much of

the wholesale demand is based on the business that the retailers are

actually doing. Whatever the basic reason, this reported revival of

business is most encouraging.

Another fact that serves to lend brightness to the future is that

the demand for the better class of equipment for retail talking

machine stores has also increased substantially, all of the manufac-

turers of such equipment reporting that their quota for this season

of the year lias been passed by margins that are surprising as well

as gratifying. It means not only that retailers generally appreciate

the fact that in going after more business they must have attractive

establishments, but also that the business they are now doing is

sufficient to warrant the expenditure for more equipment. Taking

it all in all there is every indication that it is going lo be far from

a "blue" Fall and Winter for the lalking machine trade.

|
WISE TO HELP MUSICAL ADVANCEMENT WORK

|

:ing machine trade are probably more

;us tending toward the advancement of

ion than members of any oilier division

this trade of ours has been built up

jiyl EMBERS of the tal

IVX familiar with campai

music and musical apprecia

of the music industry, fo

chief!)' through such campaigns. Being possessed of such knowl-

edge, therefore, it would seem the course of wisdom for members of

the trade to take an active part in general movements calculated

lo develop a more general interest in music, and eventually the desire

for the possession of a musical instrument of some sort.

There have been held, and are being held, in various sections

of the country music week celebrations. Whole cities have prac-

tically been given over for a period of a week or more to an almost

continuous series of musical affairs in schools, churches, clubrooms,

and even in the streets. There are also being held in many cities

and towns music memory contests which afford the talking machine

dealer a first-hand opi>ortunity for realizing directly upon such

music advancement work. These music memory contests depend

for their success largely upon the interest of contestants in study-

ing selective musical compositions in order that they may be

familiar with them when the lime comes for the final test. The

interests operating the contests quite frequently urge that talking

machine records be used in the contest, and the compositions selected

are almost invariably those readily obtainable both in talking ma-

chine record anil music roll form. The average dealer may consider

it quite a far cry from the community "sing" in a public park lo

the registering of a talking machine sale in his store, but it is a matter

of fact that of the five, ten or twenty-five thousand people who can

be, and have been, induced to gather for the purpose of participating

in a "sing" there should be a most substantial percentage who
have their musical sensibilities aroused to the point where they feel

that they must have music in the home.

Talking machine companies have undoubtedly shown the way
in most of the musical advancement work. Their educational de-

partments have worked most successfully to introduce talking ma-

chines and records into educational work throughout the country,

until to-day the school without some sort of machine or library of

records is distinctly the exception. Having accomplished all this,

there is no reason in the world why the talking machine merchant

should not take advantage of t he work that others are doing along

the same lines, perhaps giving their financial support to such

movements in a fair measure, or at least giving their moral support.

|
MISSION OF THE TALKING MACHINE RECOGNIZED

|

EVER since the talking machine and talking machine record have

reached a position of recognized standing in the world of

music the point has been emphasized that the lalking machine rec-

ord was destined to fill its greatest mission in preserving the voices

of contemporary artists for the enlightenment and entertainment of

future generations. Although this point was generally appreciated,

i remained for the dealh of Caruso to bring the importance of the

matter home to many minds with force and suddenness.

The Republic of France recognized officially the historical im-

portance of talking machine records, and some time ago began the

gathering of a library of records—speeches, songs, etc.—made by
the famous men of that country and of the world at large. But
for the most part these men were living when their records were
filed away for the future. !

'

When the news of Carnso's death was received, however, it

was appreciated at once that', although he never would be heard

again in the flesh, his great voice was preserved for all time in

imperishable metal. The attitude of the public was clearly evi-

denced in the immediate run on Caruso record stock, the demand
being so heavy thai it quickly exhausted reserve stocks in the hands
of jobbers and dealers and forced quick appeals to the Victor fac-

tory. Although the new spapers carried the official announcement of

C. G. Child, of the Victor Co., to the effect that Caruso records

would be made and could be obtained for years to come, it seemed
as though the majority of the public insisted upon having records

of ihe great artist's voice as mementos-. Caruso was dead, but they

wanted to preserve his voice for themselves.

There is no question but that the passing of Caruso has em-
phasized most strongly the importance of the talking machine
record in carrying on lo posterity, and down throughout the cen-

turies, the voices of contemporary artists. The present generation

has been able to learn of the quality of Jenny Lind's singing or

Ole Bull's playing only from the printed words, but the next gen-

eration will be privileged to hear Caruso's voice faithfully recorded

in all its strength and color, and to judge thereby the abilities of

contemi>orary artists.

Although Caruso's death can be regarded as little less than a

calamity, it accomplished more than any single factor in the history
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of the trade to give to the public a proper understanding of the

real importance of the talking machine record, both from the artistic

and the historical viewpoint.

|

THE IMPORTANCE OF CONSTRUCTIVE IDEAS
|

TALKING MACHINE dealers have for a number of months

been advised by manufacturers, wholesalers and their repre-

sentatives, as well as others, to go after business more strongly than

ever, to display more "pep" in their sales efforts, and to ginger up

their organizations generally. Most of this advice has been absorbed

in good part, hut now and then conies the dealer who answers back,

"1 am glad and willing to do these things, but how?" In other

words, he feels that some instructions and constructive ideas should

go with the advice to prove that the adviser knows whereof he

speaks.

For the benefit of the dealer who asks "how." The World is

privileged to publish this mouth a most exhaustive illustrated article

by C. H. Mansfield, of the Edison Shop, Dallas, Tex., on ways and

means for checking up salesmen, what they do, how they do it, and

what they accomplish. Properly used the system is calculated to

give the manager accurate facts regarding his sales organization,

the attitude of the prospects and the sort of product that sells best.

It provides a key to the most important factor in the retail business

—

selling, and its adoption in full or in modified form will enable the

retailer to secure an exceedingly accurate knowledge of his sales

department.

|

GRATIFYING SIGNS IN THE RETAIL FIELD
|

IN
few industries is the value of modern merchandising methods

becoming more widely recognized than in the talking machine

trade. Every issue of The World contains accounts of retail mer-

chants demonstrating their interest in efficiency by the installation of

certain equipment or systems which will decrease overhead, in-

crease service and minimize costs. Even in the smaller towns talk-

ing machine dealers are keeping in touch with every modern means

for making their stores attractive and inviting in appear-

ance. Soundproof rooms, furnishings, modern devices for use in

store and windows are being employed—in fact, everything is being

utilized to make the path of the customer more pleasant and in

this way win a larger share of business. This attitude on the part

of the dealer is one of the most gratifying indications of the pro-

gressive tendencies now existing, and stamps a great number of

talking machine dealers as believers in the highest type of mer-

chandising. A great many dealers, it is true, let up in their activities

during the Summer months, due not only to the unusually warm

weather but to the slowing up in business. But this was only a

temporary stoppage, and the Fall months which we are now entering

will witness an increased evidence of equipment activity through-

out the industry.

. 9iy Bl6 EM.

yf/ 'OUT BOY?
y&ME BUSINESS

IS THERE IF

AFTER IT.

-| WHERE THERE IS NEED FOR CO-OPERATION
|

ANUMBER of talking machine dealers during the past couple of

years evidently became so used' to the scarcity of machines on

the wareroom floors and records on the shelves that they now hesi-

tate to lake advantage of the newer conditions and keep their stocks

up to what might be termed a normal basis or better. Having

received goods on a hand-to-mouth basis when production was

low, many dealers have fallen into the habit of ordering on a hand-

to-mouth basis when goods arc available-

Manufacturers, and particularly wholesalers, arc not entirely

selfish when they urge upon the dealer the wisdom of anticipating

Fall or Winter requirements as far as possible, and advising his dis-

tributor of the minimum quantity of goods be expects to handle.

There is unquestionably going to be good business during the coming

months for the retailer who goes after it. It may not be abnormal;

but it will be substantial enough to pay a mighty fine profit.

Wholesalers make it a part of their business to endeavor to

keep sufficient stock on hand to meet the ordinary demands of the

dealers promptly, but if those same dealers simply carry a minimum

stock with no reserve, in the expectation that they can take care of

their demands with rush orders on the wholesalers, they are likely to

find themselves out of luck. Any business man cannot expect the

wholesaler or manufacturer to do his guessing for him. If he is

going to stay in business he must be prepared to make a suitable

investment in stocks so he can carry on that business properly, and

not depend upon the distributor to carry the entire burden and make

the financial investment that really belongs to the dealer.

Although the jobbers may be particularly liberal in the matter

of carrying a surplus stock of machines and records in warehouses,

that stock is simply to meet the normal demands and perhaps an

occasional but unforeseen emergency. It cannot be expected that it

will be large enough to meet the sudden call from fifty or a hun-

dred dealers who suddenly discover that the business has arrived,

and that they are not. prepared to take care of it.

To handle two lines at one time, and do both lines

justice, is well nigh impossible. We believe that all

any Victor dealer needs is Victor product, as

specialization brings the best results.

ORMES, Inc.
103 E 125th St.

Wholesale Exclusively NEW YORK
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C
Jhis beautifulnewCheneyArtModel

at a price sensationally low is tangible

evidence of the wonderful capabilities

and development of the Cheney factories.

This instrument is but one of a line

whichhas earned for the name of Cheney

a reputation for leadership in the manu-

facture of phonographs of quality.

Cheney Talking Machine Company, Chicago

<Uhe MASTER INSTRUMENT
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A Constructive Plan of Increasing Record
Sales Through Aid of Boy Scouts W. B. Stoddard

ililimih

The Rubiimvitz Music Store recently evolved

a capital plan for increasing tlte sale of Colum-
bia records—the line handled by them. They
enlisted the services of the local Boy Scouts,

offering a commission of 10 per cent on all rcc-

urds sold. The boys took to the proposition

wilb enthusiasm, and worked out a plan for

making the records known to every citizen of

Litchfield. As many of the boys as bad leisure

time rcporled at the Boy Scout headquarters and
they divided the city into districts, each boy
agreeing to sec every household in the district

allotted to him. Fifty per cent of the commission
received was to be retained by the boy for his

services and SO per cent turned into the Boy
Scout treasury (or the purchase of needed equip-

ment. The fact that the Boy Scouts would can-

vass for him was announced in the paper by
Mr. Rubiniwitz, and citizens were asked to buy

as liberally as possible, but to patronize no

solicitor who "was not in uniform. The boys

carried a few records with them as samples, but

had a catalog of all the records carried and

took orders for as many as desired. No money
was paid until the delivery of the records, which

was made by the same lad that secured the

order. In this way the patron was sure of get-

ting his records and the boys of receiving their

money, as collection was made on delivery of

the records. The amount collected by each boy

was turned in and a check for his commission

was made out to the Scout Master, Who, in turn,

gave the lad his share of the profits. By means
of this house-to-house canvass everybody was

made aware of the fact that the Columbia rec-

ords were handled by the Rubiniwitz Co. So

successful were the boys in the canvassing of

their home town that trips were afterwards

made on Saturdays to many of the neighboring

towns—each time a different squad being sent,

under the directorship of the Scout Master. The
boys had pleasant outings, earned money for

themselves and their company and spread the

lame of this particular brand of records wher-

ever they went. Another plan tried by the Ru-

biniwitz Co. was the featuring of dance records.

In the early Fall, when the dancing school

opened, they ran an ad showing a number of

silhouettes of dancing figures, and said:

DANCE TWICE A DAY AND PROLONG LIFE
A prominent physician recently said that a man

or noman who dances twice a day will live longer

than one who doesn't.

The best dance music in Ihc world is found on

Columbia records, .md Ihis music is always heard

life-prolonging r

arc only too glad of an opportunity to secure
extra publicity for their wearing apparel, and a

small card down front would announce "Figures
through the courtesy of Blank & Co."

Building a Profitable List of Prospectives

The Lawrence & Briggs talking machine shop,

in Nashville, Tenn , lias adopted a good plan for

securing a live mailing list. Instead of sending

matter broadcast it is now only placed where
(he family owns a talking machine. In order

to increase its list this concern offers one rec-

ord (Emerson) free with every list of twenty-
five names of owners of talking machines. The
list must give the initials, correct address and
name of the talking machine owned. When the

list is brought in it is checked over, to avoid

duplication, and the patron is then allowed to

select any record in stock. The offer is not

confined to people of the town, but lists may be

mailed in and they offer to send by parcel-

post any records chosen by out-of-town people.

Having this "live list of owners of machines

Lawrence & Briggs see to it that a list of the

new records is sent them each month and

also cordially invite the owners down to bear

demonstrations of the records.

Pushing Sale of Caruso Records

Now that the golden voice of the great tenor

is stilled forever the records that have been

made of the wonderful voice will be in grcatei

demand than ever before. People need only to

be reminded that you carry these records in

order to make a sale. The Music Shop, Kalama-

zoo, Mich., recently made a display that called

this vividly to mind. In the center of the dis-

play was a large framed picture of Caruso.

Radiating in all directions from the large picture

were bright-hued ribbons lo smaller pictures of

the tenor in the various roles in which he

achieved distinction. From each of these smaller

pictures there extended toward the front ol

the window another ribbon ending in a record of

some aria he sang in that particular role. By
this arrangement all the records were set forth

in a row, close to the glass, and on the level

of a person's eyes, so that one could easily

pick out his especial favorite.

Catering to the Fall Bride

There is nothing that makes for greater en-

joyment than music in the home, and now that

the Fall bride is with us all dealers in talking

machines and records should emphasize their

appropriateness as wedding gifts. The Bostoti

Store, Milwaukee, Wis., did this in a very at-

tractive manner. Their large corner window

was fitted up as a drawing room, and here stood

a bride, showing the groom a handsome talking

machine that was Hie most prominent among the

gifts displayed. There was also a cabinet, full

of records, with a card: "What more appropriate

for the bride's attendants to give her than a

sheaf of high-class records? Knowing her

tastes, her intimate friends can each give her a

record of some piece of music that she particu-

larly enjoys, lending a personality to the gift

that would otherwise be difficult to attain."

While in this instance the figures were supplied

by other departments of the store, it would be

an easy matter to borrow them from a dry

goods and clothing store—for most merchants

LANDAU'S MUSIC STORES EXPANDED

Well-known Pennsylvania Concern Buys Temple
of Music in Nanticoke, Pa., Which Makes
Third of Successful Chain of Warerooms

Nanticoke, Pa, August 31.—Landau's Music

Stores recently purchased the Temple of Music,

at 15-17 North Market street, this city. This

will make the third store operated by this enter-

prising Victor house, which already conducts

particularly successful warerooms in Wilkcs-

Barre and Hazleton.

This firm, operated by Hyman Landau and

Harry Michloskcy, has long contemplated the

opening of a store in this city. The Temple of

Music is well and favorably known in this city

and lias had years of excellent patronage. Its

location in the business section of the city is an

excellent one and but slight alterations are nec-

essary for its occupancy by Landau. It is ex-

pected that the name will be changed from the

Temple of Music to Landau's Music Store.

Greeting the customer with a smile instead of

frown is a sure way of gaining customers.

SEND FOR YOUR SAMPLE TO-DAY

Mr. Victor Retailer—
Would you spend 15c to bring a customer into your store

and keep your name constantly before a Victrola owner?

We'll say you will! That is why we will send you a free

sample on request of our Advertising Sales-Building-Record

Brush. YOUR ad inserted without extra charge.

KNICKERBOCKER TALKING MACHINE CO.

138 West 124th St New York City
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The Columbia Exclusive

Advance SEPTEMBER Pleases

\Now On Sal

Do you realize that, twice a

month, we offer you an oppor-

tunity to sell dances and pop-

ular hits while they are hot?

Are you taking full advantage

of both these regular monthly

opportunities to cash in quick on

Columbia Records.

COLUMBIA
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Mid-month Record Release

Two Reasons Instead of One to

Bring Customers Into Your

Store Each Month
On the tenth of every month

we put on sale half a dozen of

the hottest popular hits and as

many of the latest dances. We
back up these regular mid-month

record releases with the best of

advertising material.

We prepare a Government
postal card which costs you one

cent for you to send to your

mailing list. It carries a printed

advertisement of all the mid-

month record releases, with a

space below for you to sign your

name. We follow this up with

free copy andcutsinourMonthly

Advertising Service for Columbia

dealers. One of these advertise-

ments always repeats the copy

on the Government postal card.

We also prepare a window
streamer in colors, 9 inches high

by 42 long, to attract the people

passing your store. Further-

more, we feature these mid-

month releases on a hearing room

hanger carrying the same copy

as the postal card.

Thus we give you four differ-

ent ways to attract customers

and sell them these mid-month

record releases. Do it. Make
special sales drives on both the

tenth and twentieth release dates.

COLUMBIA GRAPHOPHONE COMPANY
NEW YORK

S175 9

S150

GRAFONOLA
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HANOVER, PA..U.S.A.

STIMULATE
Your FALL Sales

By carrying a complete line of

LONG
Console Cabinets

There is going to be an active demand this

Fall for phonographs that embody quality

and value. The buying public is becoming

more critical day by day, and the dealer who

aims to increase his profits must give the

consumer maximum value for the money

expended.

The LONG Console Cabinets, illustrated on

this page, have met with phenomenal success.

Intended for use with the Victrola VI and

Grafonola 25, type B and A 2, these Consoles

produce a combination outfit that looks like a

$250 model. The retail price of the complete

outfit can be placed at a figure substantially

less than the cost of an ordinary upright

model.

The LONG Console Cabinet enables you to

give your customers exceptional value, and

they will therefore serve to stimulate your

machine sales materially. Order the complete

line today and feature them in your adver-

tising immediately.

Write us today for catalog and prices

Style 600
Sheraton

Style 602

Loui. XV

Style 603
Chippendale

The Geo. A. Long

CabinetCompany
HANOVER, PA.

IIWWVA<ia
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\
Arousing the Buying Interest of the Public
by the Employment of Original Propaganda

A prominent sales manager in the talking ma
chine trade recently declared that the retailei

who desired to increase his volume of sales

under existing conditions must realize that to

get ahead of competitors and arouse the buying
interest among lu's prospects he must present

(he various features of his line and his business

ideas in a new way. In fact, he declared, the

art of selling just now depended in no small

measure upon originality, for it has been shown
that a good proportion of the public is not re-

sponding to ordinary selling methods, but can

be made to respond when an appeal is made to

them along new lines. We al! know of the suc-

cess that has been made by Billy Sunday in his

revival campaigns. The Bible has been sold

to thtf public for 2,000 years, but Billy Sunday
comes along with a brand-new selling idea and
puis the thing across in a tremendous way.

The average dealer who analyzes the sales ap-

peal as he lias been making it for the past ten

or twenty years and then endeavors to get out

of the rut will find a large number of channels

open for bis activities. The close sticking to

precedent and the presenting of the argument

that it has never been done that way before has

no place in modern selling. The fact that a sell-

ing plan is without precedent is in itself a fac-

tor sufficiently important to warrant the care-

ful consideration of that plan.

The trouble with a great many dealers seems

to be that they are ovcrcouservative, not be-

cause Ihey lack energy and ability, but because

they fear that having maintained a certain stand-

ard in selling methods they cannot endanger that

standard by adopting radically new ideas.

There is a wide difference, however, between

the unusual and the simply sensational. Widely
advertised sales—general cutting of prices and
extravagant statements in advertising—are not

to be included among good business practices

under any consideration. It has been found,

however, that there are numerous new angles

to the selling game that are in accordance with

the highest ethics and are sufficiently strong
to make a quick, effective appeal. Improved

Art of Selling Today B

Depends in No Small
|

Measure Upon Origi-
jjj

nality in the Use of [
"Live" Sales Methods B

forms of advertising—extensive publicity upon a

particular machine or record—working to get

a little closer to the prospect by cultivating the

personal touch at every opportunity—all these

are calculated to help sales even under existing

conditions.

A customer in a restaurant had considerable

difficulty in getting action from the waiter—

a

long time between courses and the service was

away below par. The customer tried to get the

eye of the manager, but without success. He

tried to secure the waiter's attention as he

brushed by, but again and again registered fail-

ure. Having eaten half his meal he did not

care to walk out and lie wanted some more water.

On a last chance he brushed off his water glass

on the tile floor. The crash brought the man-
ager, the head waiter and the customer's own
waiter on the run and, needless to say, he got

his glass of water.

It is not advisable for a merchant who wants

to attract more attention from passers-by to

smash his show window at regular intervals on

the chance thai the tinkle of the glass will

attract customers, but he can arrange that show
window and the advertising that backs it up in a

way so far out of the ordinary that attention is

commanded. The talking machine has pro-

gressed to the point where it has no particular

appeal to the prospective purchaser as a nov-

elty. It is recognized as a musical instrument

and the dealer must base his arguments on the

premise that he must show the customer just

why he needs a musical instrument now. The
old arguments are not working well. The pros-

pect has heard them all. It will take a new line

of thought to get his attention and hold it to

the buying point.

Generalities must give way to individualism.

The case of each prospect must be studied for

the purpose of framing arguments that will

appeal especially to that prospect The time Is

past when the dealer could feel that having let

one sale get by him there would be another right

along in a few minutes. It simply isn't being

done this season and will not be done any other

by those dealers who believe in keeping

of the rut.

m

T IKE The Victrola, Pearsall

' Service has many imita-

tors, but in both cases—There

Is Only One.

Ask any Pearsall Dealer—he
will tell you.

"Desire to Serve Plus Ability."

10 EAST 39th ST. NEW YORK CITY

SILAS E. PEARSALL COMPANY
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Discriminating people endorse the Widdicomb idea

—a phonograph which combines perfec-

tion as a musical instrument with taste

and beauty as a piece of furniture

In the early days of the phonograph industry

buyers naturally laid great stress on the mechanical

and reproduction features of the machine. Appear-

ance was more or less a secondary element in mak-
ing their decision.

Gradually, however, as phonographs became
more common a desire arose among persons of taste

and discrimination for beauty of design commensu-
rate with the place of the instrument as an impor-

tant and prominent piece of furniture. Today, with-

out abating in the least their demand for mechanical

perfection, buyers seek a phonograph able to take

its proper place harmoniously and unobtrusively

among the most expensive and tasteful furniture

and appointments.

Perhaps the first manufacturer to realize this

trend in taste was the Widdicomb Furniture Com-
pany, for 56 years designers of the finest period

furniture. Experience in meeting the desires of the

most careful class of furniture buyers early led to

the decision to add to the Widdicomb line a phono-

graph which should not only be a perfect musical

instrument but an article of furniture which would

add refinement and beauty to any home.

The inclination of people of cultivated tastes

toward period furniture had long been recognized

by this company as furniture manufacturers,

Naturally the development of the new idea in

phonograph manufacture followed the same lines.

Various models were designed by the best furniture

designers in the country to become a quiet and har-

monious part of the fittings of a room furnished in

any period. Adam, Queen Anne, Sheraton, Chip-

Prices Reduced!

Effective September 15th, prices

on all models of Widdicomb
Phonographs will be reduced to

the pre-war basis. The new retail

prices for the various upright and

console styles will range from

$95.00 to $300.00.

pendale and other popular models, finished in

beautiful red or antique mahogany and walnut, are

included in the line, in various upright and console

styles, suitable for any decorative scheme.

At the same time that these beautiful models were

being developed experts in phonograph manufacture

were at work perfecting the reproducing mechanism

in a corresponding degree. The result was the Wid-

dicomb Amplifying Tone Chamber—a great forward

step in the science of sound reproduction, and

years ahead of its contemporaries in the develop-

ment of acoustic properties. The sound waves as

they pass through it are extended and expanded to

produce full tonal value without "blasting," while

every note, high or deep, is given its proper promi-

nence.

To the high-class dealer, who prides himself in

handling only the best, the sale of the Widdicomb
phonograph is a real opportunity. He can offer it

to his customers with the full assurance that it is

incomparable as a musical instrument, that it is in a

distinctive class by itself as a beautiful article of

furniture, and that it is richer in special features

than any other phonograph on the market. No other

phonograph offers all these advantages in the same
degree.

Complete catalog showing the entire line will be

furnished upon request, together with details re-

garding the terms of the dealer franchise.

TheWiddicomb Furniture Company
Grand Rapids, Michigan

< 57)
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POSSIBILITIES aIMMKINffMACHINi
. j

i of all who -,

tlir talking machine]

OLD TRICKS FOR MEW DOGS

Columns of near-science and queer-

are written, find ways lo get printed and arc,

one supposes, read on the general and eternal

subject of Salesmanship. Well, I don't know
much about salesmanship, so my friends tell

me, but I think I know a little bit about human
nature. Wherefore, that which follows may be

useful to dealers who can see beyond the end

of their respective noses.

The American Stamp
Men ami women are bundles of likes, dislikes,

wants, desires and aspirations. In our country
there is in the very atmosphere a sort of rest-

lessness which amazes the foreigner, and which
probably makes most of us lead lives far too

noisy, blatant, worried and jumpy. Still, such

is the general condition, and only the excep-

tional rise above it. Now, one of the symptoms
of this national jumpiness is that every man and
every woman in America is everlastingly look-

ing for some new possession, some new luxury,

some new material evidence of his or her pros-

perity and social position. This rush for social

position, in a country which has no legally

recognized social distinctions, provides very in-

teresting material to the social satirist. But
from our point of view, bound as we are to the

immediate interests of our industry, such fas-

cinating speculations must be passed aside, no
matter with how much of regret. All wc can

take into consideration is the plain and simple.

yet profound, fact that, just so long as Ameri-
can social ideals remain as they are, the man in

the street will want new things all the time.
He will be a sort of modern counterpart of the
Athenians, to whom St. Paul spoke so sharply.

Where We Come In
And just so long as he—and even more she

—

remains in this state of mind the talking machine
business must continue to prosper. It must con-
tinue to prosper simply because the talking

machine is, even yet, one of these new things.

It must continue to prosper because it satisfies

a normal demand of the American mentality,

the demand for pleasant music and lots of it.

It must continue to prosper because it repre-

sents good value and pays back in pleasure

many times over every penny put into it.

But the talking machine must be pushed.
The human animal is a lazy beast who has to

be stimulated. Even when he most wants a

thing he will put off getting it til] the last

moment: unless one is there with the right

word to shove him along.

Wherefore, of course, the talking machine,

being a musical instrument, must first of all

be exploited along musical lines. Only in so far

as it is pushed as a musical instrument, and as

this alone, upon the attention of the prospective

buyers of the community can a dealer be sure

that he is making fair use of the time and
money which he puts into his advertising.

Exploiting the musical possibilities of the

talking machine is therefore the best of all

advertising.

After which more or less preparatory argu-

ment, let me set forth some reflections on new
ways of doing this simple but necessary fea-

turing of the musical possibilities of the talk-

chine. : pr : h.i

a bit lengthy, but if it has led the reader to do
a bit of hot-weather thinking it has performed
its task.

Going Back to School
The musical side of the talking machine is

being exploited in one way or another, of course,

all the time. It is bought for its music and that

aspect of it continually crops up. Recitals, dem-
onstrations and all that sort of thing are going
on pretty constantly, but the dealer finds him-

self often hard put to it lo devise new and
interesting stunts. Let us do a hit of thinking on
that subject.

Well, for one thing, the Victor Co. has issued

for some years past many wonderfully inter-

esting and informing catalogs, instruction books
and pamphlets of the highest authority and
"lost attractive get-up, relating to the use of the

Victrola in school-work and in the general

teaching of music appreciation. In looking over
some of these not long since 1 was struck, not

for the first time, with the evident fact that most
of this wonderful stuff intended for school chil-

dren is more than good enough for adults and,

in fact, is very much needed by most of the

owners, and prospective owners, of talking ma-
chines. If every man or woman who owns a

•alking machine knew one-half of what there

is to know about music, or everyone half as

much as a school boy or girl can learn from
a course of this Victor school work, there

would be such a demand for fine machines and

good music as would keep the factories busy
all the year round.

Comparisons

Suppose, then, that a Victor dealer were to

announce to the people of his community that

on a certain day there would be a recital show-
(Coiitinutd t 18)

IT PLAYS
ANY&ALL
©DiSC©
RECORDS

IT PLAYS
THEM AS
OTHERS
CANNOT

THE PHONOGRAPH FOR THE
DISCRIMINATING. OUR SELLING

PLAN OUTSTRIPS COMPETITION

AND ASSURES UNUSUAL PROF-

ITS:—SEND

THE MANOPHONE
CORPORATION tW
ADRIAN MICHIGAN

A MUSICAL INSTRUMENT BUILT

BY MUSICAL INSTRUMENT BUILD-

ERS. IT HAS THE VOX-HUMANA-
A HUMAN THROAT, REPLACING
THE COMMON THROAT OF PIPE.
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IMPORTANT TO THE TALKING MACHINE TRADE

Record Albums
Yea, Price is one point.

But so is Quality another point.

Quality and Price must be considered

together. "National Albums" are unsur-

passed and seldom equaled in Quality.

They give permanent satisfaction to the

user. Please your customers. Write us

for price list.

SELECTING THEIR FAVORITES

NATIONAL PUBLISHING CO., 239 S. American St., PHILADELPHIA, PA
THE PERFECT PLAN

OLD TRICKS FOR NEW DOGS
(.Continued from page 17)

ing a series of comparisons between the Vic-

trola and the violin, flute, French horn, etc

1 say Victor dealer, because I liavc been think-

ing especially of the Victor apprcciation-of-
nusic literature, hut exactly the same holds
good in every case where the records arc avail-

able. Anyhow, our dealer announces that a

violinist will play a violin solo following, and
with, (he same rendered on the talking machine,
A flutist will do the same thing. So will a

French horn playvr, a harpist and so on. Every
big cily has the harpist and every town has a

flutist and a horn player, a clarinetist, a 'cellist

and others who will be glad to turn in and
help.

If a dealer can use such educational records
a wonderful opportunity exists for him to make
a musical sensation in his town. For instance,

there are records which show the actual tones
of the different instruments of the orcheslra,
such as those I have mentioned above. It

would he a simply grand notion to hire a quar-
tet or sextet of good musicians and have them
play the very same test passages which arc

played on the records, so that the audiences
might hear the comparison.

A Variant
There are all kinds of ways in which this

idea can he worked out, Lei me just describe

a variant on this notion, one, indeed, I think

well worth consideration. It will give the dealer

another poinLof view.

A number of years ago, when the Auxeto-

phone and other loud-sounding talking ma-
chines were being pushed, it was the fashion

to introduce them at band and orchestra con-

certs. Orchestrations of the accompaniments
of vocal and instrumental solo records were
then furnished by one company at least, so that

hand or orchestra leaders could, from these,

arrange accompaniments for their own organ-

izations Now the same idea could, and still

can, without doubt, be applied in a smaller way.

Those orchestrations still exist and, without a

driubt, every large maker of records would glad-

ly furnish piano parts for favorite solos. It is

only a question of the demand. A good pianist

can do wonderfully effective work by simply

playing an accompaniment to a fine talking ma-
chine solo. The piano entirely takes the place

of the accompaniment on the record and en-

dows the performance with a power and a

beauty which it cannot otherwise attain.

The Player-Piano, Too
Moreover, there are still a large number of

accompaniment music rolls made for various

records by the Q R S Music Co,, the Melodee
Music Co. and some others. The two first-men-

tioned have quite a large number of these rolls

I myself was, I think, the first in the country

to give a public recital of talking machine and

BOSTON ALBUMS ARE MADE RIGHT

Patented
1914

Patented
1914

BOSTON ALBUMS arc made TO SATISFY YOUR MOST EXACTING CUS-
TOMERS. This means that Boston Albums are made right and have been since they
were Patented and introduced to the Trade in 1914. They have never been equaled.

We invite you to send for samples of our [our new models—all made right.

BOSTON BOOK COMPANY
501-509 Plymouth Court CHICAGO, ILL.

player-piano combined, and now that we have

the Apollophone, which combines two instru-

ments in one, the stunt has become much
simpler. Accompaniments with the talking ma-

chine arc very effective and can easily be mas-

tered by the player-pianist after a little practice.

All these ideas arc, of course, variations on

the original theme of the musical possibilities

of the talking machine. That instrument is

a universal purveyor of music and the stunts

it can do by itself or in company with others

are simply innumerable. Nothing save sheet

lack of imagination can keep dealers from con-

stantly thinking up new ways to attract the at-

tention of the crowd, and only rank stupidity

can encourage the notion that high-class artis-

tic effort is useless, or not so good as noise and

trash. Demonstration of dance music and so

on is going on every day and all day. The sort

of thing I refer to is of another nature. It is

the kind of demonstration that makes people

think, and when the people can be got to think-

ing seriously about talking machines and rec-

ords they arc sure to become, first, prospects,

then owners, then enthusiastic friends for the

rest of their lives.

BRUNSWICK SALES TO NOTABLES

Among the many recent sales of Brunswick

phonographs in New York City was that of a

Gotham period model to Ed. Wynn, the popu-

lar comedian and producer of musical come-

dies. Mr. Wynn was so pleased with the tone

of this instrument that he purchased one for

his home.

Another well-known purchaser of note of a

lirtinswick phonograph was George Walsh, the

popular moving-picture star, who bought a

Stratford model for his home from the Abelo-

witz Phonograph Co., New York.

NEW TYPE_0F MACHINE

A new type of talking machine has been in-

vented and patented by W. E. Mieding, Sr., of

New Orleans, La. In this instrument the walls

arc made of glass and the music comes from the

bottom of the cabinet with the record file at

the top. The owner says he will begin manu-
facturing when conditions arc more favorable.

ARRANGING ARTISTIC STORE

G. E. Corson, exclusive Brunswick dealer at

The Dalles, Ore., is remodeling his store, and

when completed it will be one of the most

attractive Brunswick shops in the State. The
store will have two machine rooms, two dem-
onstrating booths and the interior decorations

will be done in white.

Guy Brooks Davis, of Kcwanee, 111., has ac-

cepted a position as head of the talking machine
department of the Oberlin Furniture Co., Kan-
kakee. III.
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Add an OPERZTONE to

Your Phonograph
Today—

/Easily

Attached

I
Ready 1toPlay

1

THE Km

OPERATONE

It is a plus profit! Sell the

the novel duplex-type of reproducer—
with its amplifier and wonderful wood
fibre diaphragm—that dealers know as

the greatest present-day stimulant to business, bringing in new customers
and pleasing old friends. A wonderful store demonstrator, adding to your
profits and local prestige, providing a new and novel window display,

attracting new customers by its novelty and value, appealing to every
phonograph owner by its tone-quality. The basis for a profitable mail

campaign, ideal as a personal canvass of your entire list of owners, renew-
ing interest in many machines now idle, always increasing the sales of

your records.

One live Dealer, in each territory
will reap this plus profit by being the local Distributor of the OperZTSnE

He will be backed by practical co-operation and a complete sales plan.

Everything he needs—from local newspaper advertising, over his name,

to folders. You may be this Dealer—will you?

Every Dealer knows many music lovers who will appreciate his suggestion

that this will add to the enjoyment from their library of records—and

who, at the same time, will buy more records.

The OperSTSnE is backed by some of the big men in the Trade. It is

endorsed by most exacting critics, by many Artists and—best of all—by

the Buying Public. To quote one of our representatives—a Victor

Dealer;—
"The OpeuTtShE brings more out of the record and increases

the volume. It sells more records and helps sell machinss.

It adds to my business a plus profit."

Order a trial dozen now, and sell them at once. Yon surely know

those who would wish the first ones to reach your district—schedule

those deliveries as a personal favor. This is being done by others.

Retail price, $12.50—sold to dealers at $90.00 the dozen, with

quantity credits.

Each dozen earns $60.00 or more, and sells two more dozen

by personal recommendation—and many extra records. It

pays!

Ask your

Jobber—or Wr
direct

The NflTU RE LLE
REPRODUCTIONS

CORPORATION
5 WEST 39lh STREET

fur-u. Hill 2027 NEW YORK

Pat MiIh In the center ul j
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The Best Oil For Any Talking Machine
In refining. Nvoil is given the same care as 0'
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Colorle.d, Odorle.s and Stainle«a.
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NVOIL i. put op In I-oi., 3.oi. and S-oi fJallloiand in Quail and Gallon Con.
Far Sale b, all T.ltin, M.chu>a Suppl.V. D«l„.

|
WILLIAM F. NVE, Hew Bedford, Mass., U.S.A.

ARTISTIC FLOATJiOOSTS PUBLICITY

Roscoe Benjamin Features Victor Products in
Parade—Dancing Girls Attract Attention

Winsted, Conn., September 4.—Prominent among
the many floats in a recent parade here, com-
memorating the 150th anniversary of the city,
was that of Roscoe Benjamin, an exclusive Vic-

Roscoe Benjamin's Unique Float
tor dealer. The float, which was instrumental in
attracting considerable attention to the Victor
product and at the same time gaining publicity
for Mr. Benjamin, contained six Victor dogs,
one perched on the front of the truck, one on
top of each of four pillars on the truck and the
other in the center of the float. Two dancing
girls, who danced to the music of a Victrola
whenever the machine came to a standstill, com-
pleted the ensemble.

"CONVERTO DE LUXE" IN DEMAND
New Console Type Talking Machine Cabinet
Made by the C. J. Lundstrom Mfg. Co. Gain-
ing in Popularity—Plan Fall Campaign

Little Falls, N. Y., September 1.—The contin-
uously growing popularity of the console type of
talking machine is being proved by the demand
for the "Converto De Luxe" talking machine
cabinet made by the C. J. Lundstrom Mfg. Co.,
of this city., This company has made, for many
years, an upright model of Converto cabinet, but
the console type was just produced this year.
This new model has a mahogany finish with one-
half of the top forming the cover. When this

cover is raised a space is disclosed which is

made especially to hold the Victor VI. The
doors in front of the Converto console cabinet
arc so arranged tha't they allow the perfect use
of the doors of the talking machine. The cabi-

net contains needle trays and 1 a dust-proof rec-

ord compartment.
The C. J. Lundstrom Mfg. Co. lias received

many enthusiastic reports from dealers regard-
ing their exceptionally good success with the
new model and a strong campaign is being pre-

pared by this company for the Fall.

Six New Demonstration Booths and Department
With a Capacity of 20,000 Records Constructed
in Pennsylvania Furniture Store

Nanticoke, Pa., September S.-Numerous im-
provements, including the addition oi six sound-
proof record demonstration booths and a big

departmc,,t
'
which is designed to hold

AJ.WO records, have been made in the furniture
store owned by Philip Strauss, this city.
A unique and profitable advertising stunt was

recently evolved by Mr. Strauss. A number of
circulars were dropped from an airplane here
and m surrounding towns, and the result, from
an advertising standpoint, was wholly satisfac-
tory.

PATHE PLANT OVERHAULED
Big Brooklyn Factory Shut Down for Fortnight

to Facilitate Overhauling of Equipment

The extensive plant of the Pathe Freres
Phonograph Co., of Brooklyn, N. Y., was closed
for a period of two weeks during the latter
part of last month. This was done in order
to give the machinery a thorough overhauling.
Mechanics from the factories where the differ-
ent machinery had been produced were secured
and every piece of machinery, from the basement
to the top floor, in both buildings was put in
prime condition. Although the plant was offi-

cially closed it required both day and night
work during the two weeks to complete this
tremendous task. The plant was again opened
for production purposes on the twenty-ninth of
the month.

MANY NEW BRUNSWICK DEALERS

Portland, Ore., September I.—The local branch-
of the Brunswick-Balke-Collender Co. reports
the following new Brunswick dealers: Krueger
Bros., Canby; Amity Drug Store, Amity; Plaza
Pharmacy, St. Helens; Dallas Pharmacy, Dal-
las; H. H. Mack, Huntington; Walter Letter-
maier, Aurora; E. Fisher, Goblc; Banister Bros.,
Sheridan; H. G. Clark, Willamina; Moore-Dunn
Co., Salem, all in Oregon; Pearl Jennings, White
Salmon, Wash.; J. J. Lorton, Cambridge, Idaho.

Tact and Courteous Salesmanship Will Win
Friends for Your Establishment

The most valuable attribute of an efficient
sales force is a proper appreciation of courtesy.
While the salesman may know his product ever
so well the most silver-tongued oratory will
not make sales if it is not backed up by tact
and consideration for the customer. Talking
machine dealers whose sales force is not up to
the mark in this respect will find it profitable
to put them through a short intensive training
course, implanting ineradicably in their minds
that courtesy and salesmanship go hand in hand.
The principal buyers from the retail mer-

chants to-day are the women. And it is a fact
that women set great store on. courtesy and
will patronize the establishment where they are
extended the most consideration. It is not nec-
essary for the clerks and salesmen to be servile,
In fact, servility does more harm than good and
is therefore to be avoided.

Women love neatness and an unkempt sales-
man arouses their disfavor. The salesman who
puts off that shave, appears before a customer
with his hat on or a cigarette in his mouth and
talks away at top speed without giving the
customer a chance to open her mouth is not
only hurting himself, but is costing the firm
by which he is employed money.

Little attentions, such as seeing to the comfort
of customers, asking their advice in small mat-
ters such as whether they prefer a loud or soft
needle and what record they prefer to hear if

a machine is being demonstrated, will make
them feel as if they were taking a direct part in

the transaction. Such things go a long way
toward making sales and the women to svliom
has been accorded such courteous treatment
will become firm friends and steady customers
of the establishment.

The "Cozy Music Shop" is the novel name of
a new talking machine record establishment
which opened recently at Englewood,, III. The
proprietor is C. O. Olson.

B. R. FORSTER OFF ON LONG TRIP

B. R. Forster, president of the Brilliantonc
Steel Needle Co., is on an extended trip in the
interest of Brilliantone needles. Mr. Forster left

the latter part of August and is expected to be
sway about a month. He will visit Canada,
Chicago and the Middle West down to El Paso,
Tex., and will return through the South. Mr.
Forster reports that he has found business con-
ditions in the various sections of the country
much improved and that every evidence points
toward good Fall business.

The Dealer Dominant
In the talking machine and record industry

today, as everywhere else, the dealer is the domi-
nant figure.

We help the manufacturer help the dealer sell

more through real dealer helps.

Call us in for Ideas on
lithographed displays.

ElrVON LITHO
INCORPORATED

Executive Offices, Art Studios and Manufacturing Plant

327 East 29th Street New York City
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HOWARD RESIGNS FROM GRANBY CO. f>&xx*>G®i>fx^^
,

E. C. Howard Severs His Connection With That
Company on September 1—Plans for the Fu-
ture Not Yet Announced

Now folk, Va., September 1.—E. C. Howard, direc-

lor of sales of the Granby Phonograph Corp.,

of this city, resigned his position with that com-
pany, effective this date. Mr. Howard's future

plans are indefinite.

onnection in the talking

Howard has displayed

Is as an organizer, sales

but it was not until his

resignation that he disclosed to his many friends

that he was a writer of blank verse of no small

ability. In tendering his resignation to the Granby
Phonograph Corp. Mr. Howard inscribed it in the

style made famous by the editorials of K. C. B.

Not to be outdone, E. F. Carson, assistant gen-

eral manager, in the name of the Granby organ-

ization, replied in like manner, speaking with

In his many years' c

machine industry Mr.

many superlative talen

director and designer,

appreciate

Howard's endeavors. The closing

Carson's reply are as follows:

"You take with you

The consciousness

Of having left

A job well done.

Once more good-bye.

We thank you.

Granby."

The Superior Lid Support
c FinicrUfnorda.

Sample Prepaid, $0.75 Nickel— $1.25 Gold
Quantity PriccioiCJvplication

TO HANDLE EDISON EXCLUSIVELY

Reed, French Piano Co., Portland, Closes Out
Other Lines of Machines and Records

Portland, Obe., September 9.—The Reed, French

Piano Co. will hereafter be an exclusive Edison
dealer, having disposed of its other lines of

goods. M. C. Collins, in charge of the depart-

ment, is an Edison enthusiast and says that one
can sell easily what one believes in. The Edi-

son "Broadway Flashes" are very popular.

COOL & SCHALLER INCORPORATE

Cool & Schaller, dealers in musical instn

nients in New York City, were recently grante

a charter of incorporation under the laws <

New York, with a capita! of $50,000. H. ]

Cool and W. G. and C. F. Schaller are the it

corporators.

V1CTR0LA USED IN CHURCH

G. C. Wille Co. Furnishes Victrola for Use at

Service in Honor of Caruso

Can-ton, O., September 7.—The George C. Wille

Co., Victrola dealer here, co-operated with Rev.
William Hayes Longsworth, pastor of the First

Congregational Church, Sunday night, in what
the pastor termed "An Evening With Caruso."
Hcv. Longsworth spoke on the life of Caruso.
The Wille Co. sent a large phonograph to the
church and many of Caruso's most popular rec-

ords were played, including solos in English
and Italian and some of his big quartet and
sextet numbers sung with other stars of the Met-
ropolitan.

DANCING RECORDS PROVE POPULAR

Lada, celebrated dancer and Pathe star, re-

cently returned from a successful tour to the

Pacific Coast to her Summer home, Strattsburg-

on-the-Hudson, Her various dance numbers on

Pathe records for the teaching of dancing are

proving in popular demand.

NEW SIGN ON GRANBY FACTORY

Nokfolk, Va., September S.—A large forty-foot

electric sign has been erected on one of the factory

buildings of the Granby Phonograph Corp., of

this city, proclaiming it "The Home of the

Granby Phonograph." This sign is illuminated

at night and is visible from a great distance. As
the Granby factory adjoins the main line of the

Chesapeake & Ohio Railroad, this sign will be

viewed by thousands of travelers on this trunk

line.

NEW ISSUE OF VICTOR SCHOOL BOOK

Revised Edition of "The Victrola in Rural

Schools" Now Ready for Distribution

The educational department of the Victor

Talking Machine Co. announced recently to the

trade that a new revised edition of the educa-

tional booklet, "The Victrola in Rural Schools,"

is now ready for distribution. This book has

proved of particular interest and value to teach-

ers of school music in all sections of the coun-

try. It was first issued about six years ago and

the demand for the work has made necessary the

frequent printing of new editions.

si

ETHEL LEGINSKA IN LONDON

fithel Leginska, whose piano records are in-

cluded in the Pathe repertoire, made her first

public appearance in more than two years in a

concert with the London String Quartet at

Aeolian Hall, London, recently. Miss Leginska

has paid a visit to Paris and has played at a

number of private musicales. She is expected to

return to New York late in September. •
•

BRUNS "ONE MAN"
DELIVERY COVERS

Possess exclusive features which
assure superior service

BRUNS MADERITE one-man delivery cov-

ers have proven successful beyond expectations.

They fill a long-felt want, for dealers every-

where are purchasing them regularly,

BRUNS MADERITE delivery covers are
made in two qualities—Grade A of sturdy
Brown Duck, Grade B of Khaki Drill. If

Dealers prefer the closed type instead of
jacket type we furnish them as well.

BRUNS MADERITE phonograph delivery

covers are also made to protect the Console or
Period type phonograph.

All grades made up promptly to special meas-
ure or from stock to fit any standard machine.
Price list and descriptive circular on request

—

Order direct or through your jobber.

Piano Moving Covers, Slip and Rubberised
Dust Covers for Phonographs and Pianos.

A. BRUNS & SONS
Manufacturer* o'f Everything Made of Canva*
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A Practical System for Checking Up Sales

Effort and Accomplishment By Clarence H. Mansfield
Pres. and Mgr. Edison Shop, Dallas, Tex.

iiuuHDiinra

clmse, for tii

real correctiv

Just U

Few retail phonograph and talking macliinc
concerns hayc a definite, reliable means of ob-
taining salts informa Lion which is really viial to
tnc success of their business. Few have any
dependable method of weighing their salesmen
and really knowing just which salesmen work
the hardest, and just which ones show the best
results in proportion lo the work they do. It is

with this idea in mind that the writer evolved the
daily sales reports reproduced herewith and
which he will endeavor to explain.

We employ six exclusive phonograph sales-

people, one icgular floor man and five outside
salespeople, and through the use of these daily
reports we have an accurate account of each
day's operations in detail. We have the num-
ber of outside calls made by each salesman, we
have the number of approvals obtained from
these calls and the number of sales ultimately
effected. We have the number of competitive
deals handled, showing by what salesman,
against what other make of instrument and from
what concern and what salesman with (hat con-
cern, and we know whether the sale is won or
lost, and for what reason.

This information alone is highly valuable to

the sales manager. It enables him to put his

finger on weak salesmen and their weak points,

l! enables him to measure the ability of the

opposing salesman.

Checking Up on the Loafer
One of the most perplexing problems the re-

tail phonograph sales manager has to cope with
is to know whether or not his salesmen arc
really working and on the job when they are
supposed 10 be out calling on prospects. These
daily reports end any such doubts, and I am
sure that the salesman who has been a little

prone to loafing on the job will find that lie can
no longer do so if his concern adopts the use
of these daily reports.

You will note that quite a bit of space on this

report is devoted to reasons why a salesman
lost a sale, This space is headed "Obituary,"

and in spite of the more or less jocular manner
in which it is dubbed it is really one of the most
important parts of the daily icpnrt. For while

it is very interesting and also valuable to know
why a customer did purchase it is far more im-

portant and of greater value to the sales man-
ager lo know why the customer did not pur-

ciiinDiiUQiimMJiram

the sales manager's

Istance, at certain limes of the year

salesmen will find practically the same objec-

tions lo buying right then being brought up by

most of their prospects, and when this happens

the sales manager knows just where and on

what points to coach his salesmen most. All

salesmen are familiar with these objections:

"Times are too hard now," "Well, I am going

away on a vacation soon, so I'll wait till I get

back," "Everything is coming down in price, so

I'll just wait awhile," and scores of other simi-

! salts manager will recogni glance

Accurate Knowledge

of What Each Sales-

man Is Doing of

Prime Importance to

the Retail Business

the importance of knowing: The total number
of customers who came into the store to look,

the number of those who were sold outright,

the number from whom approvals were se-

cured, the number of these approvals sold, and
the number oi customers who wa.'kcd out of the

Store without buying right then or without
allowing an instrument to be sent to their home
on approval.

He will also recognize the value of knowing
tnc total number of outside interviews with

prospects handled by his salesmen, the number
of these prospects who bought outright, the

number who allowed an instrument to be sent

to their homes on approval, and the number of

these who were ultimately sold.

All this information through these reports is

given him at the end of each day, and at the end
of each month, showing each salesman's work,

and the grand total of the entire sales force.

It is not always the salesman who makes the

most calls that turns in the most business. These
reports will show that some salesmen make
fewer calls than others yet sell a greater num-
ber of these calls. Of course, the salesman who
shows the better percentage is really the better

salesman and this is just the information that

the wide-awake sales manager wants. The sales-

man who calls on a greater number of prospects
yet effects fewer sales needs attention from the
sales manager. There is something wrong with
his selling somewhere. This cause can be found
through the "Obituary" space in these reports
and can then be corrected by the sales manager.
Then there is the man who makes fewer calls

yet sells a greater percentage of these calls.

Perhaps (the reports will show) he can be
speeded up to make more calls, thus increasing
his sales proportionately. The intelligent sales

manager knows that the salesman who calls on,
say, twice as many prospects in a given time as

another salesman yet effects a much smaller
percentage of these sales, even though his total

volume is as great as that of the other salesmen,
is not at all the most successful worker. The
other man who makes the smaller number
of calls but larger percentage of sales is by far

the best salesman. His work is more thorough
and effective, while salesman No. 1, who is the
opposite type, is no doubt losing a lot of busi-

ness for the house by lack of ability or thor-
oughness. The salesman's daily report shows
up these conditions and enables the sales man-
ager to find out "who's who" and make correc-
tions where they should be made, and give aid
where it is needed

Finding Out Who Is Doing the Work
These reports show positively! definitely and

finally just "who's who'' among your sales-
people; it enables you to bolster up your wcalf
places, and I'll say this without fear of contradic-
tion that if a concern can stop up the leaks
whereby it loses business through inefficiency

it can increase its volume anywhere from
50 per cent on up. Few concerns, though,
really know just where their sales leaks are.

On the front at the right-hand bottom corner
of the salesman's daily report is a place to put
the total number of prospects called on who
were not a( home. These "not-at-homes," how-

PROMOTE

THE ECLIPSE MUSICAL CO.
Wholesale Only Cleveland, Ohio
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space is pu, there i„ order that the' salesJ soTe'salesn™ 211 %L?<JZ£ J" f*.** wi» '"M< ™ »
ager may know just what the salesman has done the day

y ° f keep ,n '°uch "ery little detail of
With his time. The salesman's daily report also The general dailv ™,„ „< , „ .

h ' ! busin«s
' »"ly takes a lew minutes'

w,ll show„ how long a salesman spends with Euanee* ^
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A PRACTICAL SYSTEM FOR CHECKING UP SALES EFFORT— {Continued from page 23)

is report, which
iiger or the head

the floor manager lo gel

is so invaluable to llic sale

of the business.

Real Business Information
One can readily see of what value the informa-

tion contained in this general daily report is to

the man in charge of collections and finances.

He knows each day just how accounts stand;

he knows whclhcr collections are lagging and,

if so, just where. He knows what should be

collected during the month under each division

of accounts and just what has been collected so

far. He has before him constantly his month's

obligations and knows definitely just how he is

prepared to meet them.

These daily reports give the fates manager

some very vital sales information, but the sales-

man's monthly commission report, as will be

noted, also gives some vital information that

the daily reports do not give: such as per cent on

cash sales, average per cent of down payments,

average sale, average number of mouths for

term sales, whether sale was to prospect or new
customer, and, if prospect, how long the pros-

pect had been a prospect.

Weeding Out Dead Prospects

This brings to light one particular question

that has been discussed pro and con among
phonograph concerns to a great extent and that

is, docs it pay lo follow up prospects over a lew

months old or at what age docs a prospect auto-

matically become dead, or should a prospect

ever be considered dead on account of age'

This report will soon show what percentage of

old or new prospects arc sold.

Then on the reverse side of this report we find

a summary of the salesman's batting average

—

this coupled with the daily reports will tell the

manager absolutely, finally and definitely just

"who's who" among his salesmen. It tells who
bats highest with respect to volume—cash sales

—short- time contracts—repossessions—higher-

priced instruments sold1 and competitive deals.

This batting average enables both the manager

and his salesman to know their comparative

worth.

This report is made out by each salesman at

the end of each month's business and the auditor

figures up -the percentages and averages, then

large bullc-

lesmau may study his

ith the other salesmen,

i prize each month for

best all-'round batting

even more interest and

these batting averages ai

tin sheet where each sa

standing as compared w
A good idea is to offer

(he salesman having the

average. Tins stimulates

rivalry.

We believe that through the use of these daily

reports a manager may keep in close touch with

every little detail of his business, whether per-

taining lo the sales or financial end, and the

manager who has these reports placed upon his

desk each morning does not have to move from
his desk to gel at every little bit of information

be may desire concerning the previous day's

operations.

Of course, if all of these reports were to be

made by one man it would indeed require a great

deal of time, but each salesman makes out his

own individual report, which requires only 15 or

20 minutes of his time, and the floor manager
makes up Ins daily report from these and the

bookkeeper is only about 15 or 20 minutes each

morning making up the general financial, collec-

tions and sales report, This small amount of

time is indeed well spent when you consider

what it is worth to the manager or sales man-
ager of a business to have this detailed informa-

tion before him each morning and at the end
of each month.

While these reports were designed to fit our
retail phonograph business, stilt, as can be easily

seen, they can be adapted to most any retail

specialty line such as automobiles, washing ma-
chines, vacuum cleaners, etc.

I will freely make this prediction that the

sales manager who adopts these or similar re-

ports and takes advantage of the information

they offer him will soon find business increas-

ing and the efficiency of bis sales force greatly

en banced.

LIVELY DEMAND FOR EQUIPMENT

Preparations Being Made by Dealers Presage

a Busy Fall and Winter

With the approach of the Fall season optimis-

tic predictions made during the early Summer
months arc materializing. Arthur L. Van Veen,

president of Van Veen & Co., Inc., New York
City, manufacturers of Van Veen equipment for

talking machine warerooms, reports that the

Van Veen Co. during the month of August
shipped twice as many installations of Van Veen

equipment as in the same month of last year.

This important news is not only indicative of the

good business done by Van Veen & Co., Inc.,

but visualizes the energetic plans of the dealer

for the Fall season. These very numerous in-

stallations are now in place and the dealers are

thus excellently equipped to handle the Fall

business.

A close investigation of the affairs of "the man
who never had a chance" usually proves he

lacked vision in recognizing opportunity when
it was thrust upon him.

IF YOU WANT THE BEST

Insist on Getting

DE LUXE NEEDLES
The Best Semi-Permanent Needle Made

Let the De Luxe Speak for Itself and Send for Samples, Discounts and Full Particulars

DuoJone Company, Incorporated
Sole Manufacturers of De Luxe Needles

ANSONIA, CONN.

DON'T FORGET THESE FACTS

Perfect Reproduction of Tone No Scratchy Surface Noise

PLAYS 1 00-200 RECORDS

Three for 30 cents (40 cents in Canada)

Medium Tc
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SETTING UP

for the

J NEW MUSICAL SEASON
I STOCK UP WITH

\
ODEON

| and

|
FONOTIPIA

j
RECORDS

READY FOR THE FALL BUSINESS
j

Newest SplendidPopularHits
EXTENSIVE REPERTOIRE

j Operatic, Classical and Artistic
by

Celebrated Artists

SELECTED VARIETY OF OUR WELL KNOWN

FOREIGN LANGUAGE RECORDS
GERMAN ITALIAN ' POLISH BOHEMIAN DANISH

SWEDISH NORWEGIAN HUNGARIAN SERBIAN BULGARIAN
JEWISH GREEK TURKISH ARABIAN SYRIAN

Aik for our Catalogue, of Foreign Language Record, and Celebrated Arlitte' Selection,

BIG PROPOSITION FOR DISTRIBUTORS

ericanOdQon corporation
lOO WEST 21§! STRRET

NEW YOR1C
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"Listening" and "Crooning" are the latest

fox-trots by the Paul Biese Orchestra.
They're business builders for dance-loving
customers. Have you ordered a big sup-
ply? A-3439.

Columbia Graphophone Co
NEW YORK

WINDSOR=POLING STORE IS POPULAR i"s How
and attr;

Victrola Dealer Has Attractive Store and Be-
lieves in Service—Adds Repair Department

rd stn

Akron, O., September 8.—Although less than six

months in existence the Victrola parlors of the

Windsor-Potinfj Co,, Mill and Howard streets,

are a feature of the eastern Ohio (diking ma-
chine trade. Every detail of the furnishings and

, serves also as a show window
iplays are featured there.

Earl Poling, in charge of the store, says busi-

ness lias been highly satisfactory and that tlic

depression which Akron has felt so keenly has
had little effect on them.

Among the many effective business-getting

ideas of the company is a scries of Victrola con-
certs as soon as t lie new records for the month
are received. These are proving very popular

' Window
fac

Combined Booth and Sho
decorations is in harmony and 1

forded patrons for comfort and
the best.

The interior is finished in light gray, with all

furnishings, draperies and furniture to match.
The furniture is of wicker and gives the store a
homelike atmosphere. Booths arc arranged
along one end of the shop. The first booth, fa

vith Victo

ire the

r pati

suit

of I rds

The -inn recently installed a complete talking

machine repair department for the accommoda-
tion of its customers and the trade in general.

The members of the new company are always
on the alert for new merchandising ideas and arc

forking to

Increased Record Business Is Here

You Will Get It With

OisL
Records
The Record of Quality

KIEFER-STEWART CO.
Distributors of Okeh Records

Capitol Ave. and Georgia St. Indianapolis, Ind.

RELIEF FOR TRAVELING MEN

Efforts Now Being Made Through Congress to

Secure Interchangeable Mileage Book at Re-
duced Rates and Also to Have Present Pull-

man Surcharges Entirely Eliminated

According to a letter sent out to the members
of the National Piano Travelers' .Association by
Albert Behning, secretary, there arc excellent

prospects that something will be done shortly by

Congress to reduce the present excessive cost

of railway transportation, which is proving such
a tremendous burden to commercial travelers.

At the instance of the National Council of

Traveling Salesmen's Associations, with which
the National Piano Travelers' Association is

affiliated, an appeal has been made to Congress
to authorize the issuance of a 5,000-mile book of

script to be used on all railroads and giving the
traveling man the advantage of a 25 per cent
cut below ordinary passenger rates. It is urged
that traveling men write, or telegraph, to their

respective Representatives or Senators urging
the quick passage of the mileage book legisla-

tion and also of the bill now before Congress to

eliminate the present Pullman surcharge of

50 per cent.

The National Council is also making a strong
drive against excessive charges by hotels in prac-
tically every section of the country and is seek-
ing to bring about reductions in the prices of

both rooms and food.

COALE MUSIC CO. MOVES

Expansion Makes Move of California B
Necessary—Carries Complete Stock

Stockton, Cal., September 3.—The Coalc Music
Co., of this city, due to its rapidly growing busi-

ness, has been forced to move from its modest
quarters on South Sutter street to a new and
larger store on the same block. The company,
of which Jack Coale is the head, handles a full

line of pianos, sheet music, talking machines and
records. The sheet music department in the

new establishment will be much larger than was
formerly possible.

EBERSON-TOPP, INC., OETS CHARTER

Ebcrson-Topp, Inc., 64 East Van Burcn street,

Chicago, has been granted a charter of incorpo-

ration under the laws of the State of Illinois,

with 400 shares of stock having no par value.

The firm will manufacture and deal in musical

instruments and appliances. Incorporators arc:

John Ebcrson, James Topp and M. H. Frost.

THE COMPOSITION PRODUCTS CO.

The Composition Products Co. has been in-

corporated with a capital stock of $2,000,000 at

Albany for the purpose of manufacturing phono-
graph products. Those interested are Samuel B.

Howard, Robert K. Thistle and Harry C. Hand,
all of New York.
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HITS
I'm Looking for a Bluebird (to Chase My Blues Away).

4402 Contralto with Rega Orchestra - - - Vaughn De Leath
10

'" " My Daddy. Contralto with Rega Orchestra - Vaughn De Leath

(Honolulu Honey. Hawaiian Instrumental. - Ferera-Franchini-Green

j
Sweet Hawaiian Girl of Mine. Hawaiian Instrumental.

Ferera-Franchini-Green

[Oh Joy! Toddle Dance. - - Harry Raderman's Jazz Orchestra

110 (A Voice From Mummyland). Fox-trot.

Harry Raderman's Jazz Orchestra

44QgjMule Blues (The Hee-Haw!) Fox-trot. - Tampa Blue Jazz Band

ioi„.-85C.[Bad Land Blues. Fox-trot. - - - Tampa Blue Jazz Band

4406lBronch° Trot Fox-trot. - - - Hager's Dance Orchestra

.oin.-8Bc.loid Blue. Waltz. Hager's Dance Orchestra

4407

f

why
'
Dear? Fox-trot

- ' ' '
Harry Raderman

'

s Jazz 0rchestra

,o,„.-854Hardingo. Persian Fox-trot. - - - - Rega Dance Orchestra

I Bring Back My Blushing Rose. (From "Ziegfeld Follies of 1921")

4408 Tenor with 0rchestra -

-

Sam Ash

10 ^ -85, Learn to Smile. (From the Musical Comedy, "The O'Brien Girl")

1
Tenor with Orchestra. Sam Ash

Records
General Phonograph Corporation

OTTO HE1NEMAN. President

25 West 45th Street, New York City
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IROQUOIS SALES CORPORATION;"
BUFFALO, N. Y.

Wholesale Distributors

IRecords!

JOINS KNICKERBOCKER CO. STAFF

Eugene Wilson to Assist Benjamin Schwartz in

Covering the Brooklyn Territory

The Knickerbocker Talking Machine Co., Vic-
tor wholesaler, New York City, lias announced
the appointment of Eugene Wilson to the sales

staff of its organization. Mr. Wilson was for-

merly connected with S. B. Davcga & Co. and
in his connection with the Knickerbocker Talk-
ing Machine Co. will assist Benjamin Schwartz
in covering the Brooklyn territory.

Abram Davega, vice-president of the com-
pany, and Joseph Schwetz, manager, have ar-

ranged, on alternate weeks, to spend their en-
tire time calling upon the dealers. The object
of these visits is to extend the maximum amount
of co-operation and to place at the disposal o(

the dealers the experience and facilities of the

Knickerbocker organization in making the Fall

season exceptional from every standpoint.

PATHE PHONOGRAPHS IN SCHOOLS

Oklahoma Dealer Goes After Such Business in

a Manner That Secures Results

Cherokee, Okla., September 2.—Pathe dealer

Smith, of this city, was strongly of the opinion
that every schoolhouse was a Pathe prospect.

He carefully studied a map showing the school
districts of Alfalfa County and his convictions
resulted in twenty-one sales, with the campaign
still under way. Mr. Smith displayed a strong

spirit of co-operation and where the school

budget did not include an expenditure for pho-
nographs be arranged for a series of socials to

help pay for the instruments. In most cases

the Pathe instrument which was to be purchased
played an important part in the money-raising

entertainment. Dealer Smith believes that the

twenty-one sales already made will multiply-

through the fact that every one of the school

children will become an enthusiastic salesman
for the Pathe line in his or her own home.

BARKER BROS. LEASE NEW STORE

Barker Bros,, dealers in talking machines and
pianos, Fresno, Cal., have leased a new store

at 1206 J street for a period of five years and

the firm will spend about $5,000 in alterations,

exclusive of furnishings.

The basement of the store consists of two
rooms which will be converted into a large re-

cital hall. New sales and record rooms are being

installed on the Street level.

"TOURING PARTIES" HELP BUSINESS
Suggestion for an Aid to the Advertising Man-

ager for the Creation of New Ideas

The talking machine dealer has unparalleled
opportunities for producing advertising which
makes a strong appeal. There comes a time
to every ad man, however, when he becomes
barren of ideas, his work takes on a stereotyped
appearance and the pulling power of the ad is

lost. The talking machine ad man can not only
overcome this fault, but at the same time gain
some free publicity by inviting guests on certain
days to form "touring parties." As should be
specified on the invitation, at a certain time the
selected guests start on a tour of the establish-
ment, conducted personally by the manager or
proprietor of the slore. Each guest is pre-
sented with a pad and pencil, on which she jots
down criticisms and selling points of the ma-
chines and records, as well as the other sup-
plies which the store carries. Criticism of the
service can also be made a point of the tour.

'

This plan is especially applicable to the smalt-

town store. The women receiving the invita-
tions should preferably be the best known in
the community. In the small town the women
who are invited will, in most cases, feel flattered
at being selected and will be more than willing
to respond. The invitation signed by the pro-
prietor of the establishment is more likely to
achieve results and if the proprietor acts as host
to his guests and carries out the duty success-
fully he will at least have made some friends.

PLACES MACHINESJN FIRE HOUSES
Benway Bros., Pathe Dealers in Lincoln, Neb.,

Try Out New Plan With Great Success

Lincoln, Neb., September 3.—Edwin N. Kane,
manager of the outside sales staff of Benway
Bros., Pathe dealers of this city, has been de-
voting much attention to fire bouses. Mr. Kane
first obtained permission from the fire commis-
sioner to place a Pathe phonograph in the fifteen
"fire houses, and the stunt resulted in a good
proportion of sales not only to the fire houses,
but to individual firemen for llieir homes.

Harponola
the Phonograph with the "Golden Voice"

The Harponola

proposition will

show you why it is

a better time

—

if

you are a live

storekeeper—to get

into the phono-

graph business and

make money, than

ever before.

Write for the

proposition

THE HARPONOLA COMPANY
101 MERCELINA PARK CELINA, OHIO

Edmund Brandts, President

Harponola Cabineta are built by ihe Meraman Bff

separate up-to-date factory.
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c
~Emersoriy ^RggprSs

Emerson Wholesale

Distributors

Alexander Drug Co.

226 W. First St,

Oklahoma City. Olcla.

Carpenter Paper Co.

. Ninth & Harney Slfl.,

Omaha, Nebr.

R. K. Currie & Co.

417 W. Fort St..

Detroit, Mich.

City Department E. P. C,
206 Fifth Ave..

New York City

Emerson Philadelphia Co,

810 Arch St..

Philadelphia. Pa.

Emerson Phonograph Co.

315 So. Wabash Ave..

Chicago, 111.

Emerson Ohio Co.

36 W. State St..

Columbus, O.

Heuig-Ellii Drug Co.

Memphis, Tenn.

Jewel Phonograph Co.,

229 N. Pennsylvania St.,

Indianapolis, Ind.

Marshall Wells Co.

Duluth, Minn.

Lansing Sales Co.

Eliot & Warrenton Sts.,

Boston, 1 1, Mass.

Murmann Phonograph Co.

1318 Olive St..

St. Louis, Mo.

Rountree Corporation

I I 1 W. Broad St.,

Richmond, Va.

Southern Drug Co.

Houston, Tex.

George W. Stolte Co.

601 Elm St..

Dallas. Tex.

Southern Sonora Co.

3 1 0 Marietta St..

Atlanta, Ca.

Strevell-Paterson Hard-
ware Co.

Salt Lake City. Utah

Tri-State Sales Co.

1017 McGee St.,

Kansas City, Mo.

Every month the Emerson release includes certain numbers that not

only invite but positively demand rendition on the Emerson Phonograph.
Played on the Emerson they evoke with their full tone quality a music
satisfaction that is complete.

However, it's always easy to identify them—on any machine. Their verve
and animation stamp them immediately as "EMERSONS."

Among the October numbers you will particularly like are

:

JUST LIKE A RAINBOW. Fox-trot Lanins Roseland Orchestra

A fox-trot of irresistible rhythm and melody.

BRING BACK MY BLUSHING ROSE Charles Harrison

The hit of the "Zicgfeld Follies"

CELESTE AIDA (From "Aida") Martino Brefelli

A standard selection that is most admirably sung by Mr, Martino Brefelli.

The complete Emerson list for October:

10419

10425-

10429<

JUST LIKE A RAINBOW.
CHO CHO SAN. Fox-trot.

Fox-trot Lanin's Roseland Orchestra

. .Joseph Knecht's Waldorf- Astoria Dance Orchestra

OH JOY I Fox-trot Toddle .
. Joseph Samuels' Music Masters

PING SING. Fox-trot Plantation Dance Orchestra

TI-O-SAN. Fox-trot. Green Brothers' Novelty Band
IN MY TIPPY CANOE. Waltz .Joseph Samuels' Music Masters

YOU'RE THE SWEETEST GAL IN ALL THE WORLD.
Medley Fox-trot Bennie Krueger's Orchestra

I'VE LOST MY HEART TO THE MEANEST GIRL IN
TOWN. Fox-trot.. Plantation Dance Orchestra

,mersori
'Records and
Phonographs

I
WHY. DEAR? Fox-trot..

1M24
1 SECOND-HAND ROSE. Fox-trot J

Merry Melody Men

SONGS
I DRTMr. RACK MV P.1 IlSt

1042S

TUCK ME TO SLEEP

BRING BACK MY BLUSHING ROSE Charles Harrison
THERE'S A CORNER UP IN HEAVEN ... Sam Ash

I'VE GOT THE JOYS [Eddie Nelson

( MY SUNNY TENNESSEE Vernon Dalhart
10«7j DOWN AT THE OLD SWIMMING HOLE Hare and Jones

MA
KILL 'EM WITH KINDNESS ^Fred Hillebrand

STANDARD SELECTIONS

10429j

1043o{

CELESTE AIDA (From "Aida"). 1

UNA FURTIVA LAGRIMA (From "Elisir d'Amore") JMard.no BrelcUi

ANGEL'S SERENADE I

THE HERD GIRL'S DREAM JLongo Trio

LOCH LOMOND Walter Vaughan
BELIEVE ME IF ALL THOSE ENDEARING YOUNG CHARMS,

Walter Vaughan

LOVE'S OLD SWEET SONG 1

BLUE BELLS OF SCOTLAND . . f
J"1" Lev7. Jr Brass Quartet

OLD FOLKS AT HOME.. Louise Terrell

IN THE GLOAMING Helen Clark

Play EMERSON RECORDS on

c
Emerson {Phonograph

WITH THE EMERSON MUSIC MASTER HORN (3 jf

EMERSON PHONOGRAPH COMPANY, Inc.

New York
206 Fifth Avenue

Chicago
315 So. Wabash Avenue
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CONFERENCE OF VICTOR TRAVELERS

Annual Gathering of Traveling Representatives
of Victor Talking Machine Co. Ended on Au-
gust 20—Special Attention Given to Sales Pro-
motion Work for Dealers' Benefit

The annual conference of the traveling rep

rescntatives of the Vicior Talking Machine Co.
which lasted for two full weeks, came to an end
Saturday, August 20, the travelers leaving foi

Iheir respective territories full of valuable in-

formation acquired during the meetings and with

increased enthusiasm for the Victor line.

The travelers, of whom there were twenty-

live in all, were quartered at Strat Haven Inn,

Sivarthmore, Pa., where they enjoyed the advan-
tages of beautiful country and enjoyed various

forms of outdoor sport between business ses-

sions. There were two special field days at the

Riverton Country Club, during which golf and
tennis held sway.

During the conference special emphasis was
laid on sales promotion work, particularly of the

sort calculated to help dealers in increasing

their business. The problems of present-day

merchandising were discussed at length and the

whole economic situation reviewed.

The first week was given over to an intensi-

fied study of record analysis and musical ap-

peal to the public through the medium of rec-

ords, while during the second week general

business conditions in sales methods received at-

tention.

The conference resulted in a very much better

equipped force of traveling representatives than

has heretofore gone out to represent the Victor

Co. As the dealer evinces a genuine desire to

welcome the representative coming into his store

for the purpose of extending to him real and

practical helps in the handling of his sales

problems, these appointments are important.

Following the conference the following terri-

torial assignments were made, the great ma-

jority of the travelers returning to their old

stamping grounds: R. A. Bartley, eastern Penn-

sylvania; R. S. Cron, Chicago, III.; W. P. Davis,

Baltimore, Md.; R. A. Drake. Albany, N. Y.;

F. C. Erdman, Cleveland, O.; C. F. Estabrook,

Boston, Mass.; M. dcC. Freeman, St. Louis,

Mo.; W. G. Gaston, Portland, Ore.; R. P. Ham-
ilton, Memphis, Tenn.; R. C. Hopkins, Newark,

N. J.; H. A. Howison, Pittsburgh, Pa.; T. L.

Husselton, E. W. Kilgore, Cincinnati, 0.; H. D.

Leopold, San Francisco, Cal.; A. H. Levy, Brook-

lyn, N. Y.; T. McCrecdy, New York City; E. J.

F. Marx, Milwaukee, Wis.; R. H. Nolan, Minne-

apolis, Minn.; D. S. Pruitt, Atlanta, Ga.; G. L.

Richardson, Des Moines. Ia.; H. G. Russell, New
Haven, Conn.; H. D. Smith, southern New Jer-

sey; F. R. Suddards, Detroit, Mich.; G. N. Swctt,

Dallas, Tex., and P. W. Willis, Buffalo, N. Y.

BIG DEMAND FOR RECORD ALBUMS

Output of "Nyacco" Albums in Both New York

and Chicago Plants Is Increased

Max Willingcr, president of the New York

Album & Card Co.. New York City, manufac-

turer of the "Nyacco" line of record albums,

recently returned from an extensive trip through

the Middle West and Canada. Mr. Willinger

reports that his trip was satisfactory in every

respect and expects rushing business this Fall.

The output, in both the New York and Chicago

factory, has been substantially increased. Mr
Willinger also reports that general manufac-

turing conditions have greatly improved over

a year ago this time. The paper situation has

almost returned to normal and the decreasing

prices of other raw material have enabled the

New York Album & Card Co. to accordingly

reduce their album prices to pre-war figures. Be-

sides selling to the dealers the New York Album

& Card Co. do a substantial business in pro-

viding sets to manufacturers for album-equipped

machines at their factory. Mr. Willinger states

that manufacturers are increasing their orders

for these albums, which would indicate a decided

betterment of conditions throuchout the Fall.

PATHE STARS 1NJHERIDEN CONCERTS

Several Pathe Record Artists to Appear in Con-

cert to Be Given Under Auspices of Musi-

cians' Club in That City During Fall

Mebioen, Conn., September 5.—Through the aid of

Mark Byron, Jr., manager and opera impresario

of New York, the Mcriden Musicians' Club has

arranged for an artists' scries of concerts for

this city. It is expected that the high class of

talent and the beauty and variety of the pro-

grams will prove a source of delight to every

lover of the best class of music. The programs

will embrace the names of a number of Pathe

artists who are celebrated on the concert and

operatic stage, and who will need no introduc-

tion to Meriden musical patrons, with whom
they have become favorites through the medium

of Pathe records.

The concerts will be given November 29,

January 31 and March 28, and the first recital

will include Charles Hart and Lewis James,

tenors; Elliott Shaw, baritone; Wilfred Glenn,

basso, and Vera Cory, pianist, whose ensemble

and solo work is familiar to owners of Pathe

records everywhere. The second concert will

introduce such stars as Mme. Alice Godillot,

the soprano; Hans Kronold, the 'cellist, and

Francesco Lotngo, the pianist, and at the third

concert Mr. Byron will present Miss Rosalie

Barker, contralto; Alexander Debruclle, violin-

ist, and Herbert Rosellc, pianist.

ADD FLOOR SPACE TO STORE

J. M. Stoddard & Sons, talking machine deal-

ers of Shortsville, N. Y., have let out contracts

for the construction of a two-story addition at

the rear of their establishment on Main street.

The rapid1 growth of the company's business will

necessitate the use of the first floor as an ex-

tension of the salesroom.

CLARION RECORDC0. GETS CHARTER

The Clarion Record Co., New York City, has

been granted a charter of incorporation under

the laws of the Slate of New York, with a cap-

ital of $5,000. The new firm will handle talking

machines and records. H. and 1 M. Edelman and

R. Gymberg are the incorporators,

THE PHONOSTOP
5th Successful Year

ACCURATE—SIMPLE—DURABLE

Reasonable
Price

Guarantee*/ Fully

Nickel or Gold

UNIVERSAL
STANDARD

NEED-A-CLIP
New Fibre Needle Clipper

Guaranteed

RETAIL
AT

75 cents
Trade Discount

A SUPERIOR TOOL

THE PH0N0M0T0R CO., 121 West Ave., Rochester, N.Y.
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HONEST
QUAKER

WY---
;MAIN SPRING

17VERY Honest-Quaker
*-* main spring is packed
in a separate rust and dust
proof carton. By referring
to our main spring chart you
will see at a glance the exact
spring required. No More
Guessing! Every spring we
sell is guaranteed to give
absolute satisfaction.

If you have not received oar catalogue of main springs and repair parts
write for your copy

The Repairman's Friend
Most of our customers are familiar with the tools
illustrated. They are made of the finest grade of
tool steel and are super-hardened for rough usage.

a « ft

These tools will more than pay for them-
selves in short order

Price per set $5.00

Removes any kinks in the
centre, regardless of the
shape they may be twisted
into.

Make
larger

the

FOUR IN ONE
VEST POCKET SOUND BOX TOOL
A. Hardened Screw Driver
B. Holds Spivot Screw Nut
C. Holds Stylus Bar Nut
D. Adjustable Screw Ring Re-

mover

Price $1.00

Kmdly mchide Parcel-Post charges, if wanted that way.

Everybody's Talking Machine Gb.
MANUFACTURERS

0. D.
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HANDSOME CARUSO WINDOW ~ OPENS NEW JEWETT ACCOUNTS"

31

Grinnell Bros. Feature Artistic Window Display
—Also Use Timely Newspaper Advertising

Detroit, Mich., September 6.—Many of the local
Victor stores have presented exceptional, timely
and artistic window displays coincident. with the
untimely death of Enrico Caruso, world-famous
tenor. Several of these displays have been note-
worthy for their distinctiveness and beauty, and

Grinnell's Strikingly Appropriate Ca,
one of the most attractive windows in Detroit
was prepared by Grinnell Bros, at their head-
quarters at 1515 Woodward avenue.
This display, which is shown herewith, por-

trays Caruso in some of the operatic roles that
have made him world-renowned. Hundreds of
passers-by have stopped daily to admire the win-
dow in detail, and the display has served as a
well-deserved tribute to one of the greatest
artists in history.

In conjunction with this window, Grinnell
Bros, used timely publicity in the local news-
papers, giving a partial list of the Victor records
made by Caruso, and paying a sincere compli-
ment to Caruso's art and fame. This publicity
was a factor in the tremendous demand for
these records, which has continued unabated for
the past few weeks.

Sales Manager Fair Returns From Successful
Trip—Extensive Publicity Plans for Coming
Fall Will Increase the Jewett Output

Detroit, Mich., September 8.-A. A. Fair, sales
manager of the Jewett Phonograph Co., returned
recently from a trip through New York State.
Mr, Fair closed several important deals and)
started negotiations with a number of well-

known retail houses
which will probably be
consummated in the

course of the next
week or two. He is

enthusiastic regarding
the outlook for Jewett
business in the East,
and (his enthusiasm is

based on the receipt of

substantial orders.

Among the recent
accounts opened by the

Jewett Phonograph
Co. were successful re-

tail houses in Detroit,

Mich.; Oxford, Mich.;

Eaton Rapids, Mich.;

Charlotte, Mich.;
Rochester, N. Y; New-

_ ark, N. J.; Gowanda,
so Window N. Y., and Canton, O.

The Jewett Phonograph Co. is preparing a
handsome exhibit for the Michigan State Fair,
and will also be represented by an exhibit at
the annual convention of the Ohio Music Mer-
chants' Association to be held in Columbus next
week.

Publicity plans completed by the company
call for the use of extensive advertising in va-
rious ways. Particular attention will be paid to

Detroit territory, and, according to present plans,
billboards, newspaper advertising and painted
signs will be used. Mr. Fair is devoting con-

siderable time io this campaign, and will wel-
come the suggestions of Jewett dealers as to the
best means of making this advertising produc-
tive of results.

MOVES TO NEW QUARTERS

Wax & Novelty Co. Located in New Home-
Increased Business Made Move Necessary

The Wax & Novelty Co. has recently moved
from 57 Paris street, Newark, N. J., to larger
quarters at 165' Bloomlield avenue, Bloomtield,
N. J. The new factory is equipped with addi-
tional up-to-date machinery, to take care of
the company's increased business in wax busi-
ness blanks and master wax used in the manu-
facture of talking machine records. F. W.
Matthews, proprietor of this concern, has estab-
lished a fast-growing business in the talking
machine field, which has increased to such pro-
portions that this latest move into a larger fac-

tory was imperative.

BUBBLE BOOK_CHIEF RETURNS

H. B. Foster, general manager of the Bubble
Book division of Harper & Bros., New York
City, spent the last two weeks of August on a
well-earned vacation in New England, visiting

many Summer resorts. Mr. Foster spent the
last few days of his vacation at his home in New
Haven, Conn., returning to New York greatly
refreshed and prepared to take up his active

duties in anticipation of a healthy Fall business.

MAXIME PATHE GOES TO CHINA

It is expected before long that the Celestial

will learn to jazz to the music of Pathe records.
Maxime Pathe" has gone to Shanghai, China, to

take charge of the Pathe phonograph plant of

the Far East. M. Pathe was at the Brooklyn
factory for a number of months and later went
to the London plant to begin the manufacture
of Actuelle Cut Needle Records.

INTRODUCE NEW_ SALES PLAN

Bubble Book Division of Harper & Bros. An-
nounces Unique Sales Idea—Dealers Using
Plan to Stimulate Sales Throughout Country

The Bubble Book division of Harper & Bros.,
New York, recently inaugurated a novel cam-
paign for the promotion of bubble book sales

throughout the country. This plan is in the
form of miniature cut-out dolls, representing the
different characters portrayed on Bubble Book
records. These miniature dolls, which are made
from original drawings by Rhoda Chase, an
artist who is well known for her work in depict-
ing fairyland characters, arc finished in four
colors and embrace a series of sixteen well-

known fairyland figures, such as Little Bo Peep,
Jack and Jill, etc.

These little figures are made up in cardboard
for children to cut out and attach together, so
that they will stand. A pedestal is furnished
which fits over the spindle of the talking ma-
chine turntable reproduced in the shape of a

record and painted in water colors to represent
a ^bubble, on which these little figures are placed

aifel rotate with the revolution of the turntable

(iuVing the time that the record featuring each
particular character is being played. The
method of instructing'the children how to cut out
these figures is in the form of an appropriate

poem, which gives added interest to the idea.

KThe Texas. Talking Machine Co., of Dallas,

Tex., has obtained a five-year lease on the

ground floor of the building at 912 Main street.

This will be used as headquarters for whole-
sale patrons and distributors.

PERIOD MODELS
Queen Anne and Louis XVI

A High Grade Phonograph and Library
Table Combined

Two-thirds of top is stationary. No need to
move anything when playing phonograph.
Fully equipped to play all disc records.

Your satisfaction guaranteed.

Large percentage of reorders indicates satis-
lied dealers.

Write for Prices and Discounts.

Immediate
Delivery in

Mahogany
Burl Walnut
Golden Oak

SEABURG MANUFACTURING COMPANY
JAMESTOWN, NEW YORK

».t Representative—J. W. ROE, 1711 E. HarrUoc St., Seattle, Wb.
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Pablo Casals' 'cello wizardry adds new
charm lo "Liebestraum." All lovers ol in-

strumental music will want this magnifi-

cent record. Columbia 49S12.

Columbia Grapnopbonc Co,

NEW YORK

CANADIAN IMPORTS MUST BEAR COUNTRY OF ORIGIN

Amendment to Canadian Customs Act, Effective October 1. Requires That All Imported Goods

Be Stamped or Branded to Indicate Country of Origin—Penalty Provided for Neglect

The music trade, as well as other industries,

lias occasion to be much interested in an amend-

ment lo the Canadian Customs Acl which goes

into effect on October I, 1921, and which pro-

vides that all goods imported into Canada musl

be marked, stamped, branded or labelled, SO as

to indicate the country of origin. Failure to so

mark goods makes them subject lo an additional

10 per cent duty.

The bill will itol only make it necessary to

mark pianos, talking machines and other musical

instruments, but will require that sheet music

also be marked. The text of the amendment
in full reads:

"That all goods imported into Canada which

are capable of being marked, stamped, branded

or labelled, without injury, shall be marked,

stamped, branded or labelled in legible English

or French words, in a conspicuous place that

shall not be covered or obscured by any subse-

quent attachments or arrangements, so as to

indicate the country of origin. Said marking,

stamping, branding or labelling .shall be as

nearly indelible and permanent as the nature of

the goods will permit.

"Provided that all goods imported into Can-

ada after the date of the coming into force ol

this section which do not comply with the fore-

going requirements shall be subject to an addi-

tional duty of 10 per centum ad valorem to ba

levied on the value for duty purposes, and in

addition such goods shall not be released from

Customs possession until they have been so

marked, stamped, branded or labelled under

Customs supervision at the expense of the im-

porter.

"Provided, further, that if any person shall vio-

late any of the provisions relating to the marking,

stamping, branding or labelling of any imported

goods, or shall deface, destroy, remove, altei

blit

labels,

or ate ich mps, br.

tent to conceal the inf<

given by or contained in such marks, stamps,

brands or labels, he shall be liable, on summary
conviction, to a penally not exceeding one thou-

sand dollars, or lo imprisonment not exceed-

ing one year, or lo both line and imprisonment.

The Minister of Customs and Inland Revenue

may make such regulations as arc deemed nec-

essary for carrying out the provisions of this

section and for the enforcement thereof.

"(2) This section shall come into force on Die

first day of October, 1921."

SOME MUTUAL CORP. CHANGES

Herman Segal Resigns as President and A. P.

Frangipane Is Appointed General Manager

The Mutual Phono Parts Mfg. Corp., New
York, manufacturer of Mutual tone arms and

soundboxes, has announced the resignation of

Herman Segal as president. Mr. Segal was

associated with Nathan Garfinkcl, who pur-

chased the business about a year ago. Mr. Gar-

linkcl will continue the business as heretofore

and the appointment of Andrew P. Frangipane

as secretary and general manager of the com-

pany has been announced. Mr. Frangipane has

been connected with the Mutual Phono Parts

Mfg. Corp. during its entire existence and was

formerly connected with the Mutual Talking

Machine Co.

NEW EDITION OF MUSIC BOOK

Victor Co. Announces Issuance of Revised Edi-

tion of "What We Hear in Music"

The Victor Talking Machine Co. announces

that a new revised edition of the book, "What
Wc Hear in Music," by Anne Shaw Faulkner,

is now available for distribution throughout the

industry. This work m its earlier form is quite

familiar to the trade, for it has been accepted

as an authoritative reference and textbook on

the teaching of music history and appreciation

by colleges, conservatories and schools and also

in the home. The issuance of the revised edi-

tion is in response to a strong and persistent

demand that has developed (or the hook.

B.

WAR TAX ON F. 0. B. SHIPMENTS

According to recent decisions, if the

ment calls for the delivery of goods F.

destination the seller must pay the war tax,

which is part of the freight and carrying charge.

A number of retailers in the music industry

have been in doubt about this point and will be

interested to know tlie way the courts look

upo it.

J. TARLOW WITH HARTFORD FIRM

Jules Tarlow, formerly manager of the talk-

ing machine department of Gimbel's in New
York City and of the same department of Kauf-

man & Baer in Pittsburgh, is now manager of

the new talking machine department of Sage,

Allen & Co.. of Hartford, Conn.

GARAGE MAN TO OPEN MUSIC SHOP

Far Rockaway. N. Y., August 31.—Seaman
Bowers, who for some time has conducted a

garage here, is planning to enter the music busi-

ness. In furtherance of this plan he is converting

the garage into quarters suitable for housing his

new stock. Musical instruments and talking ma-
chines will be handled.

The Flcctro Self-Winding Phonograph Co.,

New York City, has been granted a charter of

incorporation under the laws of the State of

New York, with a capital of $100,000.

The Needle oF The Century
.A Near Permanent Keeile

A CACTUS NEEDLE
THAT

SELLS ITSELF

Produces clear, natural tones

;

eliminates surface noise

;

brings out all subtle details of

the music and preserves the
records.

Needles can be repointed on
sharpener enclosed in package, so

that each needle will play an in-

definite number of records.

ATTRACTIVE INDUCE-
MENTS MADE TO JOBBERS

For Samples and Particulars

Write to

THE PERM0 COMPANY
4215 TERRACE ST.,

OAKLAND, CALIFORNIA
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Granby Works WITH You and
FOR You

When you take on the Granby line we back you to the

limit. Everything is done to make your franchise profit-

able and satisfactory to YOU.

That is our platform.

Granby Sales Helps

Help You Sell Granbys

Granby literature is aimed to sell—and to help you sell.

Attractive display cards, mailing cards, miniature musical

magazines—all will prove strong factors in building

business.

These are just a few examples of the Granby ammunition.

In addition, we offer you our intensive local newspaper

advertising campaign, that is 100 per cent, effective.

Let us send you the Granby Proposition. Learn what it

means to you. Lose no time.

Write—or wire—TODAY.

GRANBY PHONOGRAPH CORPORATIONORFOUK-VIR A B
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ADVERTISING OFUSED INSTRUMENTS
General Counsel of Music Industries Chamber of
Commerce Offers Opinion That Dealer Cannot
Be Restrained From Using Trade-marked
Name of an Instrument in Advertising

The practice of using well-known and respect-
ed trade names in Hie advertising of second-hand
musical instruments and other goods by dealers
has long been a subject of comment, and, al-

though successful efforts have been made to put
an end to, or at least curtail materially, any
attempts to use such names in a fraudulent man-
ner, there has been little done to prevent the
dealer from using in his advertising the names of
standard instruments, provided, of course, he
had them to sell.

A well-known piano manufacturer some time
ago act out to prevent dealers who were not
authorized agents for his line from using the
trade-marked name of his product in the adver-
tising of such second-hand instruments of his

make as should conic into their possession. It

is very probable that the warnings of possible
legal actions sent out by this manufacturer to

various dealers prompted the following inquiry
being sent to the Legal Bureau of the Music
Industries Chamber of Commerce, which was
answered by George W. Pound, general counsel,
to the effect that in his opinion a merchant cannot
be restrained from using the trade-marked name
in the regular course of business when he doesn't
indulge in unfair business methods,
The query and Mr. Pound's answer to the

same follow:

Query; Can a piano or other musical instru-

ment manufacturing company so protect its in-

struments through corporate trade-mark and
other similar means that a second-hand instru-

ment in the hands of a merchant cannot be ad-
vertised and sold by him under such trade name?
Answer: In my opinion, no.

Assuming that the maker had so protected his

output, had incorporated his company under
such title, had trade-marked his product under

ANNOUNCING ENLARGED QUARTERS —
More space will enable us to give maximum service— central location will prove
of great convenience to our many out-of-town friends.

A large line of samples displayed-
wholesalers everywhere solicited.

quantity inquiries from manufacturers and

D. R. DOCTOROW
Tel. Vanderbilt 5462

VANDERBILT AVENUE BUILDING
opp. Grand Central Terminal

51 E. 42nd STREET, NEW YORK CITY

the same title, had by use and exploitation fairly

acquired Uic trade name used, then sells this

product in the open market, parts with title, and
in due course of trade said instrument is acquired

by a merchant who offers it for sale under its

trade name, at a fair sale value, without any
unfair business methods, and in regular course

of business, I am strongly of the opinion that

such merchant is entirely within his rights, and
cannot be restrained from so doing by the

maker.

In fact, it may well be that the privilege of

advertising and selling such instrument under
its well-earned and quality trade name is the

essence of value in the transaction to the dealer.

The transaction is without prejudice to the

manufacturer where it is conducted in the due
and regular course of business, without any un-

fair business methods, in good faith, and as above
indicated.

VISITS C. BRUNO & SON

Among recent visitors at the headquarters ol

C. Bruno & Son, Victor wholesalers, New York
City, was William F, Hronson, accompanied by

Mrs. Uronson. Mr. lironson is connected with

Landau's Music Store in Hazlcton, Pa., and
was in New York on his honeymoon. Jerome
Harris, secretary of C. Bruno & Son, was a

recent visitor at the Victor plant at Camden.

CHILDREN'S RECORD WEEK

Columbia Dealers to Feature Educational Rec-

ords During Week of October 3

The Columbia Graphopbone Co. has advised its

dealers that the week of October 3-8 has been

set aside as children's record week, and ad-

vertising literature, window display material,

newspaper advertising, posters, etc., will be fur-

nished to the dealers in order that they may take

full advantage of the sales possibilities of this

week.

In announcing the children's record week the

educational department of the Columbia Grapho-
pbone Co. suggested to the dealers that they,

carry in stock one or more type D-2 Grafonolas

and Pushmobiles, with a sufficient quantity and

variety of educational records. It was also sug-

gested that the dealer endeavor to get the local

school superintendent and music supervisor into

the store, play records for them, make arrange-

ments for placing a Grafonola and records in the

schools on trial and establish a permanent and
cordial basis of co-operation with the schools.

There arc two kinds of employes—those who
command a large amount of special knowledge
and general education, and those who have got

common sense. It is rare to hnd both qualities

combined in the same man.

Individuality in Your Product Will Mean More Sales for You!

The New Empire Univer-
sal Ball Bearing Tone
Arm and Reproducer

Made in Two Lengths

:

8" and 9"

The Empire Universal

Pivot Base Tone Arm
and Reproducer

THE EMPIRE PHONO PARTS COMPANY, 1362 East Third Street, Cleveland, 0.
ijAerf in 1914

Manufacturers of High Grade Tone Arms and Reproducers
W. J McNAMARA. Pre.ident
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3 New Brunswick Models

Model 207
Brunswick

Finished in Adam Brown or Red Mahogany
and Fumed or Golden Oak

Height 45^ inches, width 19 inches,

depth 21 inches

Trimmings Nickel Plated

Equipped with all-wood, Oval Tone;

Amplifier; single diaphragm Ultonaj

Brunswick double-spring: motor, nickel

plated; twelve -inch turntable; auto-

matically balanced lid; automatic stop;

tone modifier; self-filing system, de-

signed to accommodate albums.

Model 200
Brunswick

Finished in Adam Brown or Red Mahogany
and Fumed or Golden Oak

Height 43% inches, width 19 inches,

depth 21 inches

Trimmings Nickel Plated

Equipped with all-wood Oval Tone
Amplifier; single diaphragm Ultona;

Brunswick double-spring motor, nickel

plated; twelve-inch turntable: auto-

matically balanced lid; automatic stop;

tone modifier; self-filing system, de-

signed to accommodate albums.

Model 210
Brunswick

Finished in Adam Brown or Red Mahogany
and Fumed or Golden Oak

Height 47 inches, width 20 inches,

depth 21 inches

Trimmings Nickel Plated

Equipped with all-wood, Oval Tone
Amplifier; single diaphragm Ultona;

Brunswick double-spring motor, nickel

plated; twelve-inch turntable; auto-

matically balanced lid; automatic stop;

tone modifier; seven albums for filing

records.

For Every Home—Every Purpose
There's a Brunswick—16 Models in the Line

No matter what the circumstances or requirements of your trade, there is

a Brunswick to meet each one. From the portable style to the Beaux Arts,

there are Cabinet models and Period designs in a wide variety of finishes.

That is but one advantage the Brunswick dealer has. Fair profit, fair treat-

ment, extensive advertising and the prestige of being a Brunswick dealer are

others. Write for complete list.

PHONOGRAPHS AND
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BENJAMIN LANDAY RESIGNS SIAM SOO FOR GENERAL TRADECOLUA1BIA ACTIVITY IN DALLAS

Will A. Watkin Co.'s Columbia Department
Closing Healthy Business—Sales Expanding

Dallas, Tex., September 6.—The Columbia de-

partment of the Will A. Watkin Co., of this city,

is meeting with exceptional success, notwith-
standing [he temporary depression in business
circles, and a considerable measure of this suc-

cess may he attributed to Hie efforts of the sales

staff. Robert N. Watkin, secretary and treas-

urer of the company, who lias long been an

The Columbia "Pu:hers" at Watkin's
enthusiastic admirer of Columbia products, is in

personal touch with the activities of the Colum-
bia department.

In the accompanying photograph W. R. Long,
manager of the Columbia Grafonola department,
may be seen at his desk, and the other members
of the staff in the photograph include Miss
Ailccn Daniel and Miss Christine Ewing, of the
record sales staff, together with two members of

the Watkin sales organization. For the past

ten years the record business closed by the

Will A. Watkin Co. has shown an increase year
by year, and, judging from all indications, 1921

sales totals will be the largest in the history of

the company.

While judging men do not ask so much for

the effects of their mistakes as for their causes.

CULL
Records

To Enter Talking Machine Business for Him-
self—Spent Vacation at Lake George

Benjamin Landay, for the past twelve years
associated with Landay Bros., Inc., recently re-

signed to enter the talking machine business for

himself. His experience has been particularly

successful in the metropolitan district and out-of-

town stores.

He has been spending his vacation at the

Arcady Country Club, The Hague, Lake George,

N. V., where he has been mastering the game of

golf and getting into condition for his new
venture, which will take place some time in Sep-

tember.

VICTOR DEALERj^NTERTAINS STAFF

The employes of 6he establishment of G. M.
Millard. 1803 Myrtle avenue, Brooklyn, were the

guests of Mr. and Mrs. Millard on an automobile

trip to Rye Beach recently. Although the

weather was inclement, the members of the

party spent a most enjoyable day, thanks to the

ample lunch provided by Mrs. Millard and the

entertainment program prepared by Mr. Millard,

which was enjoyed by all.

The evening's activities included a picnic sup-

per and theatre party, and during the afternoon

the dancing devotees had plenty of time to show
the latest steps. The entire staff was in attend-

ance, including Miss Tannenbaum, Miss Good-
man and Mr. Paleher, together with Mr. and

Mrs. Millard and their family.

J. N. HALLINAN ENJOYS VACATION

J. N. Hallinan, manager of the New York
office of the Unit Construction Co., departed

on August 26 for a well-earned vacation of from

ten days to two weeks. Mr. Hallinan went to

the home of his father in Suffern, N. Y., and

from that point motored to the many points of

interest in New York and New Jersey.

Well-known Dancing Doll Will Be Aggressively

Merchandised—New Campaign Announced by
Manufacturers—Specialty Very Popular

The Moiton E. Converse & Sons Co., manu-
facturers of the now famous Siam Soo dancing

doll, are making extensive plans to distribute this

well-known talking machine novelty throughout
this country and Canada. Due to the amount of

interest shown in Siam Soo by talking machine
dealers everywhere, the manufacturers decided to

enlarge their scope of activities so that all deal-

ers will be able to handle ibis well-known dancing

figure and meet the demand created for it. R. E.

Brtimi, sales manager of the Morton E. Converse

& Sous Co., is keenly enthusiastic over the re-

sults obtained by dealers in the sale of Siam Soo
and feels confident that in the next few months
sales totals will reach the high-water mark.

Siam Soo is an exact reproduction of one of

the royal dancers in the harems of a king of

the Orient. To distinguish these royal dancers,

the face is covered with a thick paste to conceal

any facial expressions, making it necessary for

the dancers to depend exclusively on the motions

of the dance for the effectiveness of their per-

formances, and Siam Soo is true to alt these

details. The mechanism of this dancing figure

has been carefully worked out and the result is

that every motion is distinctly lifelike.

The plans of the company include an intensive

advertising campaign which promises to make
Siam Soo even more popular than it is to-day.

As one of the first dancing dolls in the field,

Siam Soo is well established in all sections of

the country.

NEW INCORPORATION

The Rivola Mfg. Corp., New York City, man-

ufacturer of musical instruments, has been

granted a charter of incorporation, with a capi-

tal of $20,000. fncorporators are: G. and M
Mannello and J. Schwartz.

More Winners
of sales

J
ALL BY MYSELF Vaughn De Leath

I WHO'LL BE THE NEXT ONE Vaughn De Leath
.

I'M LOOKING FOR A BLUEBIRD Vaughn De Leath

MY DADDY ..Vaughn De Leath

I TLO—Fox-trot Harry Raderman's Jazz Orchestra
4404 <

I OH JOY!--Toddle Dance. . Harry Raderman's Jazz Orchestra

I WHY DEAR- -Fox-trot . . .Harry Raderman's Jazz Orchestra
4407 -I

1 HARDINGO Persian Fox-trot Rega Dance Orchestra

We Make Immediate Shipments

4355

4402

STERLING ROLL and RECORD CO.
Big Distributors of

Records
Pittsburgh, Pa., 434 4th Ave. Cincinnati, Ohio, 137 W. 4th St.
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Available Now to All Dealers

SIAM SOO
THE ORIGINAL ORIENTAL DANGER

AN ORNAMENT—NOT A TOY
A Live Proposition for Live Dealers

ANIMATED-COLORFUL-ARTISTIC-ATTRACTIVE

SIAM SOO
Will Dance

Herself Into

Your Customers'

Homes
Retail Price

$2.50

Liberal

Discount to

the Trade

A Splendid

Proposition to

Distributors

Write for

Particulars

SIAM SOO
Creates

Record Sales
+ + *

SIAM SOO
In Your Window

Attracts Crowds to

Your Store

Siam Soo

Best Known
Best Selling

Best Advertised

Novelty in

Years

Place Your

Order Now

MORTON E. CONVERSE & SON CO.
MANUFACTURERS

221 FOURTH AVENUE, NEW YORK lnlroductory Offer, Parcel Post Prepaid: One-Quarter Dozen SIAM SOOS for $5.00.

Factory: WINCHENDON, MASS.

Clip this Coupon

and Mail Today

MORTON E. CONVERSE & SON CO.
221 Fourth Avenue, New York City

Send me parcel post prepaid one-quarter dozen SIAM SOOS, for

which I enclose $5.00.

Name....

Address..
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Florence Macbeth sings the beautiful "Bellsong Irom Lakme in a manner few other
sopranos can equal. She sings "CaroNome from Rigoletto in a way in which
lovers will delight. A-6189.

Columbia Grapbophone Co,
new;. YORK

APPOINTS NEW OKEH JOBBERS

J. K. Polk Furniture Co., Atlanta, and Junius
Hart Piano House, New Orleans, Are New
Okeh Jobbers—Well Equipped to Develop
Record Business in Their Territories

The general sales department of the Okeh
division of the General Phonograph Corp., New
York, announced recently that arrangements had
been completed whereby the J. K. Polk Furni-
ture Co., Atlanta, Ga., and the Junius Hart Piano
House, of New Orleans, had been appointed
Okeh jobbers. Both of these concerns are well
known in their, respective territories, and plans
are being made whereby the dealers in these
localities will receive maximum service and co-
operation in handling: Okeh records.

W. C. Fuhri, general sales manager of the
Okeh division of the General Phonograph Corp.,
who closed all of these deals on his recent Sum-
mer trip, is enthusiastic regarding these jobbers'
facilities for the development of Okeh business.
Both of these companies have well-trained sales

organizations which are making a careful study
of (he record field before introducing records to

the Southern trade.

LONG CABINETS REDUCED

Special Price List for Month of September-
Announcement Attracts Attention of Trade

The Geo. A. Long Cabinet Co., Hanover, Pa.,

manufacturer of Long disc records and player-
roll cabinets, has sent out a special letter to the

trade announcing a set of reduced prices on all

Long cabinets during the month of September.
This special sale is the second one that the

company has inaugurated this year, and, judging
from the success of the announcement last Feb-
ruary, talking machine dealers throughout the

country will welcome the September reduction.

According to the letter sent to the dealers the

prices of Long cabinets during the month of

September will be 25 per cent lower than the

prices in effect since April I. This includes

every disc record and player-roll cabinet in the

company's line, and the popularity of these cabi-

nets with the dealers will undoubtedly be re-

flected in the reception given the new price list.

This special sale of Long cabinets will close

September 30. and orders have already been re-

ceived from dealers in all parts of the country
requesting immediate shipments of the various

Long disc records and player-roll cabinets.

CONGRATULATIONS

Robert Daniel Everhart, head of the firm of

Everhart & Brown, Richmond, Va., Okeh job-

bers, was married on September 8 to Miss Miriam
Isabel Dean, of Waverly, Pa., the marriage tak-

ing place at the home of the bride in Waverly.

SINGLE ARTIST CONCERTS

Recordings of One Well-known Artist Have
Often Greater Power to Attract Certain Cus-
tomers Than the Usual Mixed Concerts

A departure from the usual talking machine
concert has been adopted by the Victrola depart-
ment of the Griswold, Richmond & Glock Co.,
Meriden, Conn., which is stimulating interest in
the department among the music lovers of the
community. Instead of the usual arrangement
of selections, the entire concert is devoted to
the recordings of one artist.

For example, the concert which is staged in

the afternoon at this establishment is widely
announced through newspaper advertising and
publicity, and personal notices are sent to cus-
tomers stating the fact that a Gluck concert is

to be given on a certain afternoon. At this con-
cert only the records of Alma Gluck will be
played unless there is a special request from a
member of the audience for a particular selection

by another artist.

The plan outlined above can be followed with
advantage by other talking machine dealers. Of
the large percentage of music lovers in any com-
munity, a number favor particularly a certain

artist, and consequently when the announcement
of a concert by their favorite artist, whether it

be Caruso, Galli-Curci, Krcisler, Gigli, Tosca-
nini, or numerous others, comes to their atten-

tion they will be sure to attend, and in many
cases it will be fouud worth while to have a

good stock of records similar to those played on
hand to meet the sudden demand, A series of

concerts, one staged each week, will give the
dealer an opportunity to reach a great number
of people in his community and possibly many
in surrounding towns.

E. J. HYAMS T0J1S1T AMERICA

E. J. Hyams, head of E. J. Hyams, Ltd., Wel-
lington, N. Z., representative for the Gramo-
phone Co., Ltd., and the Zonophone Co., of

London, as well as agents for a number of

American products of various kinds, left Auck-
land, N. Z., on August 15 for an extended visit

to the United States, Canada and Great Britain.

C. C. FLETCHER MOVES TO IOWA
Kansas Cm-, Kan., September 4.—C. C. Fletcher,

who formerly operated a talking machine re-

pair shop here, has sold out his establishment

and moved to 804 Eighth avenue, Shenandoah,
la., where he will operate a similar business.

The theory of holding up the advertising cam-
paign until the storehouse is crammed full of

merchandise to be sold reminds us, says the

Voice of the Victor, of the story of the man
with a leaky roof; when it rained he couldn't fix

it, and when it didn't rain it didn't leak.

"CO-OPERATION"
To Our Customers We Owe All—To Them We Give All

Hilman Gaskill, of Cream Ridge, N. J„ is plan-

ning to open an exclusive Victor shop on Main
street, Allentown. N. J.

COHEN & HUGHES
W holeoalv Exclusively

BALTIMORE WASHINGTON
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1 227 W. Washington St.

Consolidated Talking Machine Co.

Progressive Distributors of

Records
Fall is the opening date for the beginning of keen competition in the selling
of records.

The Hits the publishers have been holding back are now being put on the
market.

The Dealers first to put these hits on sale will reap the harvest of profits.

disk Can Help You to Be First
OKd~. is rushing, as usual, early releases of these hits—in large quantities.

OKtt*. is safeguarding your fall trade.

If you aren't an Record Agency don't wait until it is

too late to become one.

The company nearest you may become one first! Then it

will be too late for you. Let us sign you up now. Write us
today for details.

Chicago, 111.

Branch: 2957 Gratiot Ave., Detroit, Mich.
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MAQNAVOX ACTIVITIES IN THE EAST

Many New Accounts Established—Sales Manager
Davis Enthusiastic Regarding Sales Totals

The New York office of the Magnavox Co. is

well pleased with the success attained by the

Magnavox in Eastern territory. The Summer
months have produced many desirable sales and
from all indications the Fall and Winter months
promise to establish gratifying sales totals for

the Magnavox. W. H. Davis, sales manager, is

optimistic in his predictions for the future, and
is now making extensive sales plans for the

Magnavox in the East. He states that the estab-

lishment of a New York office has enabled the

company to serve efficiently its many customers

in the East, as shipments of all styles of instru-

ments can be made directly from New York to

all points with the least possible delay. Ibis

service is keenly appreciated by dealers, as it

enables the company to keep in close touch with

its clientele in the East.

INSTALLS NEW MACHINERY

Wabash, Ind., September 1.—The Cardinal Cabi-

net Co., manufacturer of talking machine cab-

inets, was closed during the entire month of

August and new machinery was installed. The
company is planning to manufacture furniture

in :iddition to talking machine cabinets.

VICTROLA FEATURED AT THE R1V0L1

At the Rivoli Theatre, New York, recently

the Victrola figured prominently in an impres-

sive tribute to the memory of Enrico Caruso.

While motion pictures of Carnso in his better-

known opera roles were flashed on the screen a

Victrola XVI on the stage reproduced Caruso's

singing of "Vesti "la guibba" (On With the

I'layJ, from "Pagliacci."

The Controla Music Shop, Hamilton, Pa.,

dealer in talking machines and records, has been

opened by Michael Lonzetta.

TALKING MACHINE PROTECTS FRUIT

Barking Dog Record Scares Away Tourists Who
Plan to Pilfer Orchard and Vineyard

Zilumi, Wash., September 4.—Edward Delle,

owner of an orchard and vineyard here, has
adopted a novel method of protecting his crops
of fruit from marauding tourists. Mr. Del! se-

cured an old-fashioned talking machine, which he
rigged up in a deserted beehive. The record is

operated by an electric attachment and when a

machine- is heard to .slow-down where the or-

chard touches the highway the music is turned
loose and the barking of two dogs reverberates

through the orchard. This has never failed to

discourage piospcctive purloiners of fruit.

Since installing his barking apparatus Mr. Dell

has had no losses, and in addition has had more
fun than a circus might give him by watching the

frightened folks climb back into their cars and
speed away.

A TIMELY QUESTIONNAIRE

The August bulletin issued by the. Putnam-
Page Co., Victor wholesaler, of Peoria, 111., asks

the following peitincnt questions of the dealers:

Arc you using ei'ery avenue to increase sales?

How often do you go through your file of cus-

tomers' record orders?

Have you 'phoned or written that their order

is not forgotten and suggested other records?

Every possible opportunity to talk with your

customer is a means of keeping your shop be-

fore them—your service—your personal interest

—are you looking for opportunities of this

kind?

NEW PATHE BANNER FOR AWNINGS

The Pathc Freres Phonograph Co., Brooklyn,

N. Y., has produced a large three-colored muslin

banner that can be used effectively on the store

awning. It is entirely decorative, weather-proof

and made of durable material and adds excellent

advertising value.

AMERICAN ODEON CO. IN NEW HOME
Manufacturer of Odeon Records Established in

New Quarters—Office and Sales Facilities

Greatly Increased to Meet Demands

The American Odeon Co,, of this city, is now
installed in larger and more attractive quarters
at 100 West Twenty-first street, New York, in

the same building where it has been located for

the past year. The office quarters arc twice the

size of the former offices, and the floor space
available for stocking and shipping Odeon rec-

ords has been more than trebled.

The executives of the company arc greatly

pleased with these new quarters, as they are far

more comfortable than the old home, with ample
facilities for handling rapidly Increasing business
in Odeon records. This move was necessitated

by the continued expansion and rapid growth of

Okch distribution throughout the country.

DISCUSS MICA RATES IN NEW BILL

Bridcrpobt, Conn., September 4.—James I. Brcrc-

ton and Marion Dorian, of this city, representing

the Columbia Graphophonc Co., appeared before

the Senate Finance Committee last week to urge

reduction on the proposed duties on mica in the

Fordney Tariff Bill, now before the Senate.

They declared that the Underwood rates arc

satisfactory to their industry, but the rates pro-

posed in the Fordney bill are' too high. They
assert that the mica industry is amply protected

by the Underwood rates and to raise them would
unnecessarily increase the cost of production.

NEW "VICTOR SHOP" OPENS

Busunell, III., September 1.—The "Victor Shop"

is the name of a new talking machine establish-

ment recently opened here by Messrs. Barnes

and Sowers. The store is located over the Barnes

Drug Store and is managed by Miss Blanche

Brcwbaker. The shop has been renovated and

attractively decorated.

These Silent Salesmen Increase Your
Sales and Cut Down Your Overhead

The day of "allotment" is past. The problem is the same in the talking machine field as in

other lines—intensive sales effort to move "dead stock"—Universal Displayers do this with

comparative ease. Records are displayed where customers can read all the titles easily, causing

inquiries to play and clinching many sales that otherwise would be lost.

UNIVERSAL SELF-SERVICE DISPLAYERS
SUBSTITUTE SIGHT FOR SEARCH

There are 50 Different Styles

Ask Your Jobber for Them

Universal Fixture Corporation :

133 West 23rd Street
NEW YORK
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STHE INSTRUMENT OF QUALITY

CLEAR AS A BELL

The Highest Class Talking Machine in the World

Discriminating buyers are quality buyers

The buying power of the discriminating public is

very apparent in the tremendous demand for the

highest quality motor cars, furs, clothing, jewels, etc.

The discriminating purchaser is a profitable
purchaser.

The Sonora is a Quality Instrument designed

and built to appeal to the most critical and discerning

judgment.

It is the only high-class talking machine in the world
selling at present-day prices. The recent decreased
cost of labor and raw materials has made it possible

to offer the Sonora at new revised prices without
affecting Sonora quality. New prices range from $50
to $1,200.

Sonora will bring valuable prestige and substantial

profits to you and will establish your business on a

firm and profitable foundation.
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CONORA was the first phonograph to play ALL MAKES of disc^ records perfectly without extra attachments, and it enablesyou to hear not only records of American manufacture, but foreign
records as well and these include those of great artists who havenever appeared in the United States.

Gibson-Snow Co.,

Syracuse, N. Y.

State of New York with the excep-
tion of towns on Hudson River below
Poughkeepsie and excepting Greater
New York.

W. B. Glynn Distributing Co.,
Saxtons River, Vt.

States of Maine. New Hampshire,
Vermont and part of Massachusetts.

Griffith Piano Co.,
605 Broad St., Newark, N. J.

State of New Jersey.

Hessig-Ellu Drag Co.,
Memphis, Tenn.

Arkansas, Louisiana, Tennessee, Mis-
sissippi.

Kiefer-Stewart Co.,

Indianapolis, Ind.
Entire State of Indiana.

Lee-Coit-Andreesen Hardware
Co.,

Omaha, Nebr.
State of Nebraska.

M S & E,

221 Columbus Ave., Boston,
Mass.

Connecticut, Rhode Island and east-
ern Massachusetts.

Sonora Phonograph Co. of
Pittsburgh,

820 Liberty Ave., Pittsburgh, Pa.
Western Pennsylvania and West Vir-
ginia,

Sonora Distributing Co. of
Texas,

Dallas, Texas.
Western part of Texas.

Minneapolis Drug Co.,

Minneapolis, Minn.
States of Montana, North Dakota,
South Dakota, Minnesota.

BESIDES possessing im-
portant patents of

its own, Sonora is licensed
and operates under BASIC
PATENTS of the phono-
graph industry. Sonora's
future and the future of
Sonora's dealers' business
are secure.

The Magnavox Co.,

Washington, California, Oregon, Ari-
zona, Nevada, Hawaiian Islands,
northern Idaho.

Sonora Phonograph Co., Inc.,

279 Broadway, New York
Distributors for Greater New York
and towns on Hudson River below
Poughkeepsie.

Southern Drug Company,
Houston, Texas.

Southeastern part of Texas.

Southern Sonora Company,
310-314 Marietta St., Atlanta, Ga.

Alabama, Georgia, Florida and North
and South Carolina.

Southwestern Drug Co.,

Wichita, Kans-.

Southern part of Kansas, Oklahoma
(except 5 N.E. counties) and Texas
Panhandle.

C. L. Marshall Co., Inc.,

514 Griswold St., Detroit, Mich.
Michigan and Ohio.

Robinson-Pettet Co., Inc.,

Louisville, Ky.
State of Kentucky.

C. D. Smith Drug Co.,

613 Arcade Bldg., St. Louis, Mo.
St. Joseph. Mo.

Missouri, northern and eastern part
of Kansas and S counties of N.E.
Oklahoma.

Strevell-PatersoD Hardware Co.,

Salt Lake City, Utah
Utah, western Wyoming and south-
ern Idaho.

C. J. Van Houten & Zoon,
"Marquette Bldg., Chicago, 111.

Illinois and Iowa.

Yahr & Lange Drug Co.,

Milwaukee, Wis.
Wisconsin, Upper Michigan,

Moore-Bird & Co.,

1751 California St., Denver, Colo.

States of Colorado, New Mexico and
Wyoming east of Rock Springs.

Sonora Co. of Phila., Inc.,

1214 Arch St., Philadelphia, Pa.
Eastern Pennsylvania, Maryland, Del-
aware, District of Columbia and Vir-
ginia.

Greater City Phonograph Co., Ice.

311 Sixth Avenue, New York
All of New York City except that

lying east of Broadway, Brooklyn;
counties of Westchester, Putnam and
Dutchess, south of Poughkeepsie and
all Hudson River towns and cities on
the west bank of the river, south of

Highland.

Long Island Phonograph Co.

461^ Fulton St., Jamaica, N. Y.

All of Long Island and Brooklyn,
north of Broadway.
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"Cherie," sung by Nora Bayes, is an American song
with a Parisian twist, and her "When You're In,
You're In, In Indiana" is a "booster" song lor the
Hoosier State. Both these selections are bound to
boost sales. Order big. A-3443,

Columbia Graphophone Co
NEW YORK

MISS YOUNG VISITS COLUMBIA SHOP GALVESTON PIANO CO. EXPANDS A REAL FOUNTAIN OF KNOWLEDGE
Los Ancei.es, Cal., September 3.~Clara Kimbal

Young:, celebrated screen artist, was a rcccn
visitor at the Liberty Grafonola Slioppc. ii

O. Springer, Proprietor of the Establishment,

Enters Partnership With A. M. Cain

Galveston, Tex., September 5.—Expansion of the

Galveston Piano Co., by the formation of a

partnership between A. M. Cain and Oscar
Springer and the establishment of a retail store

in the near future at 510 Twenty-first street, was
announced here recently.

The piano company has been in operation for

several years under Mr. Springer's manage-
ment, but, due to increased business, it was
determined to expand its activities. In addition
to the present agencies of the company several
large lines of pianos will be handled, includ-
ing the Stcinway agency. The company has
also obtained an agency for the Vtctrola and its

accompanying records.

The store will be thoroughly modern and
will include everything in the category of music,
sheet music, instruments and teaching materials.

C. T. Westmoreland, Factory Superintendent of
the Granby Phonograph Corp.. Has Had Wide
Experience in the Woodworking Field

The faculty of knowing everything connected
with his many and varied executive duties has
earned for C. T. Westmoreland, factory super-
intendent of the Granby Phonograph Corp., the
name of "Dad" because of the well-known say-
ing, "Ask Dad, he knows." Mr. Westmoreland

Clara Kimball Young and the Grafonola
this city. While visiting this attractive estab-
lishment Miss Young autographed an H-2
Grafonola and consented to pose for the
accompanying photograph.

COR RIGAN WITH KIEFER=STEWART CO

Ma;

>rrigan, fori

; Co. in San

sales engineer for the

ncisco, Cal., has joined

When business is dull don't sit hack and wait
for it to pick up. Think of ways and means of

surmounting the difficulty.

the staff of the Kiefcr-Stcwart Co., Sonora jobbei
in Indianapolis, Ind Mr. Corrigan will cover
the State of Indiana, calling on the talking ma-
chine trade in the interests of the Sonora product,
replacing H. S. Caperton. who recently resigned
as sales manager for the Kiefer-Slewart Co.

The General Phonograph Mfg. Co.

Model "E" Table Phonograph
The Greatest Value on the Market

IMMRDIATE DELI V B 11 IBS IN ANY UUANTITV

Plays All Makes of Records Superior Tone Quality
Write for our Proposition

The General Phonograph Mfg. Co., Elyria, Ohio

C T. Westmoreland
is the designer of a number of graceful period
models of the Granby phonograph and also
patentee of numerous labor-saving devices.
Prior to his association with the Granby Phono-
graph Corp. he was factory superintendent of
one of the largest furniture factories' in the
South. He has been in the woodworking field
for the past twenty-seven years and has acted
in the capacity of factory superintendent for
twenty-five years. He is another individual of
the group of executives who have effectively
co-operated in advancing the Granby, to its
present advantageous position.

MECHANICS' SERVICES FOR DEALERS
The Knickerbocker Talking Machine Co., Vic-

tor wholesaler, New York, is placing at the dis-
posal of its many dealers the services of a talk-
ing machine mechanic. This highly trained man
will be available 10 the dealer at his own ware-
rooms on short notice. Similar service is also
planned in tin- polishing of Victrolas,

MAKES AN ASSIGNMENT
The Model Music Co., Inc., New York, dealing

in phonographs at 309 Eighth avenue, has as-
signed to Simon Marx, This company was in-
corporated in 1919.
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QUALITY
Counts More Than Ever

Motor No. 77

The Famous Motor of Quality

Noiseless, powerful, steady

and continuous

In these times of keenest competition,

Machines equipped with

HEINEMAN
QUALITY MOTORS

will invariably be the winners.

General Phonograph Corporation
OTTO HEINEMAN, Pres.

25 West 45th Street New York

HEINEMAN MEISSELBACH
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Sorting Out
Prospect List
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One of the problems of the dealer who is

building up a new sales campaign for the Fall

and Winter is that of cleaning up his prospect

list so that the efforts of the sales staff can he

concentrated on the element of population likely

to be in the best position to spend money and
buy his goods. It docs not require an extensive

survey of the field to find that many people

who were mighty fine prospects for talking ma-
chine sales a year ago are very much in the

doubtful class to-day, and that some of those

who were overlooked intentionally in making up
last year's list are worth considering now.

In every industrial center the question of un-

employment is a vital one. Some of the trouble

is due to strikes for higher wages or against

wage reductions, or there has been a lack of

demand for the manufacturer's product and he

had to close down bis plant. In cither case it

means that some hundreds of thousands of work-

men are out of employment for weeks or even

months.

The dealer in making up his prospect list, if

he knows his business, has seen to it that the

occupation of the head of the house is carefully

listed, for the information will save money in

many ways.

If the leading industry of the town is shut

down for months it means that the average

workman who has been laid off will probably

not recover his financial status to a satisfactory

degree for a period of four or five months at

least. It would be well under such circum-

stances for the dealer to put such prospect cards

in the deferred file, so that his sales staff will

not waste effort on such employes at a time

when there is likely to be such little chance of

results, and when effort can be expended more

profitably in other directions.

The business authorities have called attention

several times recently to the fact that the "white

collar" man, who was below par as a prospect

during and immediately after the war, is once

more worthy of consideration. His income,

it is true, is not that enjoyed by tlic war worker,

the Dead Wood From the
to Save the Time of Salesmen

WhatMoreCanYouAsk
All the features that go to make a talking

machine Profitably Salable you will find as

regular equipment of Magnola: "Built by

Tone Spe- ialists.

'

ihinj the Music Com'

Complete description of all these features is

to be found in our handsome illustrated

catalog, which we should like to send you.

May we ? Ask us to tell you our plans

for your benefit!

MAGNOLA TALKING MACHINE COMPANY
OTTO BCHULI. Praldtat

although he has not really received increases in

his income commensurate with the rising cost of
living, but with living costs adjusting them-
selves the salaried man is getting back into his

own slowly but surely.

The advantage of this type of prospect is that

his income is more or less permanent. He is em-
ployed on a monthly or yearly basis and is seldom
affected 1 by labor discussions, shutting down t>(

factories or the other troubles that beset the ordi-

nary factory worker. This steadiness of in-

come, if other conditions arc up to standard,

means that the salaried man is an excellent credit

Change in Industrial

Situation Means a

Like Change in Char-

acter of Buyers-

Going After Live Ones

chant to read. If the plants to the East of the

town arc shut down it's up to him to shift his

efforts to the West, where they are still work-
ing. It is not, however, building up trade for

the store to have salesmen waste their heavy

selling talk on the head of a family of several

children who has not been working for several

weeks and has little chance of working for

several weeks more. Such a prospect is not in

any mood to enjoy the humor of the situation,

and in his depressed frame of mind is most likely

to lake serious offense at the efforts of the sales-

man to get him to spend a substantial sum of

money when there is nothing coming in. Then,

too, the credit risk in the case is dangerous, and

with many dealers that is a really important

consideration.

Certainly it is no offense to the unemployed

man to let him alone until he gets on his feet

again, and the time saved can be used most

profitably in going after many prospects who
arc left on the files and who are still in a posi-

tion to do business.

risk. He may not be able to buy the most ex-

pensive period models, nor is he likely to buy a

machine tor the parlor and another for the

kitchen, as some suddenly wealthy mechanics arc

reported to have done in the past, but his money
is there and is likely to be there for a year

from date. It means that the instalment pay-

ments arc likely to be met.

In selling goods, just as in hunting game,

the idea is lo go where the game is. The hunter

who plods around at random on the chance of

a stray shot generally wastes a lot of strength

and time and gets little results. The merchant

who covers his prospect list at random without

system or understanding, is in the same boat.

In short, the business news of the day is the

most important literature for the local mcr-

CANADA FIRSTJ^JUNE IMPORTS

Mexico and Japan Follow in Imports of Talk-

ing Machines, Records and Accessories

Washington, D. C, September 1—Canada leads

in imports of talking machines ami recordi and

accessories from Ihc United States during June,

according to statistics just made public by the

Department of Commerce. The value of talk-

ing machine imports by Canada during June

totaled 551,320, and records and accessories ex-

ported to this country are valued at $46,016.

Mexico was second in talking machine imports,

which are valued at $20,458, and Japan, third,

with imports valued at $8,S45. Mexico also

ranks second in imports of records and acces-

sories and Japan is third.

The talking machine dealer who studies his

customers is like the commander of an army who

knows the plans of his enemy. He knows just

how to deploy his forces. The merchant's army

consists of advertising and service.

t
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MR. PHONOGRAPH DEALER
Solve the Music Problem for Your Local

MOVING PICTURE THEATRE
With a Magnavox Telemegafone Using Two Tone Arms

Continuous Music, Appropriate to the Scenes

Two turntables supplied with Magnavox tone

arms will give the operator opportunity to

have the music continuous, and appropriate

to the scenes of the picture. A small stock

of records, carefully selected, will give a

number of standard records to fit the feature

picture. The Magnavox horn should pref-

erably be set back of the screen, and the

music regulated to suit the size of the

theatre.

How much better music from a phonograph
than from an automatic piano or roll organ.
Many theatres are using phonograph music,
and the only complaint is that the music is

not Loud enough. This feature can be en-
tirely overcome by the use of Magnavox
music and voice Telemegafones type MV-1.
Dealers should take advantage of the im-
mense opportunity indicated here for the

sale of the Magnavox, as well as the boost
in record and phonograph sales.

This is only one small suggestion; there are thousands

of other uses for the

MAGNAVOX
DEALERS

Are Now Cashing In.

There are many opportunities over-

looked by the live talking machine
dealer — if you have not yet inquired

about a Magnavox agency do not

fail to get in touch with the distribu-

tor nearest you, or to communicate
directly with us if there is no distrib-

utor in your near vicinity.

DISTRIBUTORS
Will be glad to hear from you

I, MONTAGNES & CO.
Toronto, Canada

J. W. SANDS CO,
123 East 5th St., Dayton, Ohio

KIEFEE-STEWART CO.
Indianapolis, Indiana

SOUTHWESTERN DRUG CO.
Wichita, Kansas

TELEPHONE MAINTENANCE CO.
17 No. La Salle St., Chicago, Illinois

SONORA DISTRIBUTING CO.
Dallas, Texas

MINNEAPOLIS DRUG CO.
Minneapolis, Minn. .

The Magnavox Co.
FACTORY

Oakland, Calif.

GENERAL SALES OFFICE:

Perm. Terminal Bldg.
370 7th Avenue,
New York City

Tclcohonr Longacrt 3718
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CHAMBER OFFERS THANKS TO
CO-WORKERS IN TAX FIGHT

Members of Music Industry:

Finding it impossible to answer in per-

son without seriously delaying the transac-

tion of other important business the many
letters received from members of the in-

dustry who arc co-operating in the cam-
paign lo eliminate excise taxes on musical

instruments, the Chamber thus publicly,

through the courtesy of the trade press,

acknowledges their receipt and expresses

its appreciation lo their writers.

Most of the letters arc in acknowledg-
ment of suggestions from the Chamber as

to the best way to handle the fight locally

and assurances that effective work is being

done along tlie suggested lines.

Many of the letters offer advice which
is gratefully received and used.

Music Industries Chamber of Commerce,
Alfred L. Smith, General Manager.

OPEN NEW BRUNSWICK ACCOUNTS
Pronounced Activity in Brunswick Line in East-
August Sales Ahead of 1920—Manager Strauss
Returns From Summer Vacation

Tbe phonograph division of the New York
branch of the Brunswick-Balke-Collendcr Co.
reports August sales as showing a decided in-

crease over last August, with every indication
that the coming Fall will be an active and
healthy season for Brunswick dealers through-
out the year.

One of the new Brunswick accounts opened
in this territory was the Brunswick Shop at 573

Main street, New Rochelle, N. Y„ which will

handle the Brunswick line exclusively. Chester
I. Abelowitz, Brunswick metropolitan repre-
sentative, closed this deal with I. Solomon, well-

known talking machine man, who also conducts
a retail establishment in New York City.

The Brunswick Shop at Astoria, L. I., is an-

other new account recently established by Mr.
Abelowitz. This store will handle the Bruns-
wick line exclusively, and is owned and man-

NEW BRANCH IN TORONTO

Columbia Co. Opens Wholesale Headquarters in

Toronto, Under Supervision of A. E. Landon

As announced recently, the Columbia Grapho-
phonc Co. has completed plans whereby it will

open its own wholesale branch at Toronto. Ar-
rangements to this effect were completed a few

weeks ago and the branch is now serving Colum-
bia dealers in Toronto territory. A. E. Landon,

manager of Columbia interests in Canada, is ac-

tively in charge of the Toronto branch.

H. L. Pratt, branch service manager of the

company, spent the past week in Canada, visiting

the Toronto and Montreal branches. R. F. Bol-

ton, sales manager of the International record

department, also spent the week in Canada, con-

ferring with Mr. Landon regarding plans for

developing foreign language record business.

aged by Francis Zimmsch, a well-known talking

machine salesman in Long Island.

Jidward Strauss, sales manager of the Bruns-
wick phonograph division in New York, re-

turned recently from his Summer vacation, which
he spent at his former home in Ashland, O.
Mr. Strauss motored from New York to Ash-
land, and on his return trip visited the Bruns-

wick headquarters at Chicago. He also called

upon Brunswick dealers in Buffalo, Pittsburgh

and other important points.

Frank Elliott, New York State representative

for the Brunswick phonograph division, states

that the dealers in his territory closed an active

Summer trade and that prospects for Fall busi-

ness are very encouraging. In spite of the

prevalence of unemployment in some of the cities

up-State, the Brunswick dealers, through the use

of efficient sales methods, have kept their sales

at a satisfactory figure. Quite a number of

P.runswick retailers in New York City spent the

Summer in decorating and improving their

warerooms in order to be thoroughly equipped

to handle the Fall trade.

Pays to Fight

a Good Idea Through-

It

K1ESS STUDYING RETAIL TRADE

General Field Supervisor for Pathe Co. Spend-

ing Several Months at Pathe Shop in Indianap-

olis for the Purpose of Studying Conditions

O. M. Kiess, general field supervisor for the

Pathe Freres Phonograph Co., is spending sev-

eral months in Indianapolis, making a direct

study of retailing conditions through the me-

dium of the Pathe" Shop of that city. This direct

contact with retail trade will enable Mr. Kiess

to back up his promotion work among Pathe

distributors and dealers throughout the country

with first-hand experience in their problems of

to-day.

PRINTERS' INK MONTHLY for June tells about Bubble Books

"that sing" from the day they were invented to the present,

It's mighty interesting reading. We will be glad to send you a
reprint.

Here is an extract:

"So remarkably have the Bubble Books fitted into the life of the

children of America that Bubble Book parties have now become quite

the rage in the tiny tots' social world

!

"Phonograph dealers in all parts of the country report that they

sell phonographs to many people who explain that they 'don't care for

talking machines' Ihemselves, but that they must have one to play the

Bubble Book records for their children. Naturally, having taken the

machines into their homes they overcome their first prejudice and buy

other records as well, so that the Bubble Books have actually been a

means of stimulating phonograph and phonograph record sales.

"Many dealers report also that people who have phonographs in

their living-rooms come in and buy a smaller machine for their nurseries,

so that their children may play the Bubble Book records themselves."

DELEGATES VISIT GRANBV FACTORY
Insurance Men at Annual Convention in Virginia

See How Granby Phonographs Are Made-
Souvenirs Distributed at End of Tour

Newi'ORt News, Va., September 2.—The insur-

ance men of Virginia held their annual conven-

tion during the early part of last month in this

city. The program included a visit to the Ameri-

can Cabinet Mfg. Co.'s factory, where the

Granby phonograph is manufactured. More than

ninety insurance men were shown bow Granby

phonographs are made, being escorted through

the factory by Irving Beckhardt, who gave a

talk at each stage of the process of manufacture.

When the personally conducted tour was

ended Mr. Beckhardt distributed special sou-

venirs and on the following day was the guest

of the insurance men ab their annual banquet at

the Hotel Warwick.

O. F. Bcnz, record sales manager of the Co-

lumbia Graphophone Co., is now making an ex-

tensive trip through Southern and Western ter-

ritory. Mr. Benz has already visited the At-

lanta, Dallas and New Orleans branches and will

probably call on Chicago and Minneapolis

branches before returning home.

StiBBLE Books
"that Sing"

now sell at the old price-$1.25

Dealers are making steady, profitable sales by taking advantage of

our 1921 dealer service plan. Write for it today.

HARPER & BROTHERS
Bubble Book Division

130 WEST 42nd STREET NEW YORK
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No other single feature

equals DALION'S AUTO-FILE"

TV/I"OST phonograph advertising, past and present, lays stress

on "exclusive features"—the majority of which must fall

far behind the "Auto-file" found on Dalion instruments.

Other DALION
Advantages

The raolor in a
Dalion is a splendid
power plant; silent,

dependable, and as
nearly proof against
spring breakage as
choicest Swcdisb bine
strip steel can make

No line of instru-
ments carries with it

a more practical, help-

ful sales co-operation;
your inquiry now will

bring particulars.

Tone fidelity is first with us; next comes super-finish

of the best designed, best constructed machines we
know how to make. But the Dalion has features.

What greater feature of convenience than a cabinet

which automatically keeps each record in its right-

ful place?—That positively prevents its return to

any but the right place?

Milwaukee »„i Mfg. Go.

MILWAUKEE, WIS.
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A BLOTTER HOUSE ORGAN
The Usual Blotter Advertisement Can Be Con-

verted into an Interesting House Organ

The blotter containing the advertisement of
the merchant, for distribution to customers, has
long been used as an advertising medium, but
this can be carried a long and effective stride
forward if the side of the blotter ordinarily uscil

for the name and ad of the dealer is used as a
one-page house organ. The house organ bloitcrs

could be distributed to customers once each
month, thus forming a productive, unending
chain between the dealer and the customer.
The blotter, which should be eight or ten

inches long, should contain space for a major
heading, and beneath this two columns of test

in plain print. The text matter could be made
interesting in a number of ways. Suggested sub-
jects include a description of the service facili-

ties of the establishment, brief, snappy items of

local news, business conditions, etc.

THE TALKING MACHINE WORLD

MUSIC CONTEST HELPS PATHE SALES

Pathe Dealer Takes Part in Music Memory Con-
test and Finds It Profitable

Meriden, Conn., September 3.—A music memory
contest was conducted by the public schools of

this city at the end of the last school year. The
local Pathe dealer took an active part in demon-
strating the fifty numbers selected for the con-

test among the pupils and played these numbers
on the Actuelle. The Pathe Actuelle made an

excellent showing which was augmented con-

siderably by the wide range of both the classical

and popular selections included in the repertoire

of the Pathe catalog. Forty of the fifty num-
bers called for in the contest were found in the

Pathe list. In referring to the contest this en-

terprising dealer, in a letter to Pathe headquar-

ters, stated: "The carrying qualities of the tone

of the Actuelle proved a revelation, for it made
it possible to use this instrument in a large

auditorium like the high school, or, placing it

in a hall and opening the doors of the various

rooms, it has been possible to demonstrate, with-

out any trouble, to the various classes. I have
been very enthusiastic regarding this memory
contest, as I believe it is a great factor in help-

ing our business. If you could sec the interest

and knowledge displayed in fifty classical selec-

tions, played by children from ten to fifteen

years of age, you would be very much surprised.

It is teaching these children to love good music

and choose good music, and they are very eager

to learn."

CARUSO RECORD ENVELOPE

Halstead Williams Corp. Announces New Record

Envelope Bearing Picture of Great Tenor

The Halstead Williams Corp., distributor of

talking machine accessories and dealer service

specialties of Brooklyn, N. Y., is announcing to

the trade that it is now ready to deliver a new
Caruso record envelope. O. H. Williams, gen-

eral manager of the company, stated that these

envelopes are now being delivered to the trade

and that, the demand for them has been very

heavy. They can be used not only for stimu-

lating sales of Caruso records, but can also be

used in the delivery of any records to the cus-

tomer.

The envelope has been produced in a very

attractive manner. The figure of Caruso appear-

ing as "Rhadames" dominates the front of the

envelope with a reproduction of a Red Seal

Victor record adjoining it. The inner seal of

the record is a bright red like the Victor Red

Seal record, while the costume of Caruso is

reproduced in black and Ben-Day blue, all of

which give the envelope a very striking and

handsome appearance, and render it more than

usually valuable as a producer of sates.

Superior Universal Reproducer on the Edison% Ideal AlhRteerd Rcpr JrfowfccEaVjon Di«

rodacorwithll-E Connection for Edimn-Sompl
lo Dealer. J4.75 Nlckel-ito.25 Gold

Remit Prices, J7.50 Nickel- J10.00 Gold
Quantity Price, on Oipplication

Superior Specialties fa Phonatraphs

BARNHART BROTH MRS & SP1NDLER
Monro* nndThroop Street! CHICAGO

A PROFH ABLE_VACAT10N TRIP

Jack Auerbach and Jack Lee, of the Auerbach
Music Co., Dispose of Two Truckloads of

Grafonolas in the Mountains in Two Days

Denver, Col., September 2.—A pleasant and profit-

able vacation was enjoyed by Jack Auerbach
and Jack I_ee, of ibe Auerbach Music Co., Rock

over and decided that they could save time by
going to Denver for another load instead of

returning to Rock Springs.

They crossed the Bcrlhoud Pass, which has an
elevation of 11,300 feet, and again loaded their

truck with Grafonolas, leaving for the mountains
to conclude their vacation. The second load was
disposed of as rapidly as the first in spite of the

fact that the mines in this section are only

operating two days per week.

MACOUN J01NSJVUGNAV0X STAFF

A. F. Macoun. a well-known talking machine
and Magnavox salesman, has resigned his posi-

tion with the J. O. Morris Co., formerly Eastern

distributors for the Magnavox, and is now con-

nected with the New York branch of the Mag-
navox Co. Mr. Macoun will concentrate his

activities on the development of Magnavox
business in the territory East of the Mississippi.

Going After Business and Getting It

Springs, Wyo. This aggressive pair traveled

250 miles, crossing Rabbit Ear Pass, an eleva-

tion of 9,600 feet, with a truck loaded to capac-

ity with ten Grafonolas and two hundred rec-

ords, in addition to a complete camping outfit.

They sold the ten machines on a one-day stop-

USE YOUR TELEPHONE

When the day is rainy and trade is dull use

your telephone. Get in touch with customers

and suggest records which they might like to

hear. If desired, send a number of selections to

the customer's home at an appointed time for

demonstration purposes.

Harrison Flanders, of Topcka, Kan., recently

opened a talking machine repair shop in that

city.

EIGHT FAMOUS
VICTOR AETISTS

In Concert and Lmertainmtnl

Personal Appearance of

Eight Popular Victor
Favorites on One Program

mplc program and pa:

P. W. SIMON. Manager

Famous Eiuemblej including

Campbell & Burr - Sterling Trio - Peerless Quartet
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FOLLOWING UPJ>CII00L SALES

Columbia Dealer Prepares Interesting Educa-
tional Campaign—Plan Proving a Success

Wilson's, Inc., a Columbia dealer in East Rad-
ford, V.i

,
lias a novel way of securing business.

His plan as outlined in the Columbia Record is

as follows:

With every dollar's worth of records purchased

he gives to the customers asking for it a coupon
worth 10 cents. - This coupon is to be gathered

by the school children and turned in to the

school principal. These will be redeemed at

tihcir face value in cash by the dealer, the money
to be used by the schools for the purchase of a

Grafouola. In other words, the dealer is willing

to give a Grafonola to the school, provided the

Fin's nlv just been put into opera-

tion and the heads of all the local schools have

given assurance that they will" be glad to take

hold of and push it. Following it up, this dealer

if giving a children's concert in his store every

week. The concerts arc being conducted by tlte

head of the school music department in East

Radford, and as a special treat for the little ones

ice cream is served at each entertainment.
* As an additional drive, from time to time,

twenty-live educational records arc sent out on

approval to schools, and each time records arc

sold. The first lime that was worked a sale of

thirteen resulted, and at another time a sale of

seventeen.

An Artistic Window Display Used by the William Gushard Dry Goods Co., Decatur, 111.,

Brunswick Dealers in That City

HELEN YORKE AT MAINE FESTIVAL

Helen Yorke, coloratura suprauo and exclu-

sive Palhc artist, will appear as a star at the

Maine Music Festival in October. This festi-

val, which is one of the conspicuous musical

events of New England, opens in Bangor on

October 8 and will include a recital in Portland

on October 12. A number of brilliant stars

have been engaged, including the celebrated

Ponselle and Charles Marshall.

DEVISES PARCEL POST GUIDE

Chart Drafted by E. B. Hyatt, of Hyatt Talking

Machine Co., Portland, of Great Value and Is

Used by Local Post Office

Poktlanii, Out., August 31.—The Portland busi-

ness men and all others who have occasion to

use the parcel post system from Portland to the

zones in Oregon, Washingion and Idaho have

to thank E. B. Hyatt, of the Hyatt Talking Ma-
chine Co., for simplifying their efforts in ascer-

taining the postal rates on packages. Mr. Hyatt

has prepared a chart showing the class and the

rate of postage due, which can be seen at a

glance.

Mr. Hyatt lias had the chart copyrighted and

it is now used at all of the windows in the main

post office of Portland and at all of the branch

offices in the city. If one should go to the post

office in Portland and ask for a postal guide that

would give him the above information he is

immediately referred to the Hyatt Talking Ma-

chine Co.

IT PAYS TO DEAL WITH

KENNEDY-GREEN CO.
IT PAYS TO SELL

OKelL Records

BIG PROFITS FOR YOU
IN

Our Specialty—Latest Hits
QUICK DELIVERY

KENNEDY-GREEN COMPANY
1865 Prospect Avenue CLEVELAND, OHIO
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HERE IT IS!

FLETCHER UNIVERSAL
TONE ARM and REPRODUCER'

Gives Proper Playing Weights for All Records. No Adjustment Screws or Springs.

SAMPLES S8.00 Specify 8 ! / or 9J£" arm

FLETCHER-WICKES CO., 6 East Lake Street, Chicago, Illinois
THE GEORGE McLACAN FURNITURE CO.. STRATFORD, ONTARIO. EXCLUSIVE CANADIAN AGENTS

HAVE A WORKING ORGANIZATION

No Time for Dissension in the Selling Forces

Just Now—What Is Needed Is Team Work

Is your organization. Mr. Manager, working
as a unit—or is there dissension? Like the link

in the chain, one weak person or element spells

failure. Every department must co-operate, pull

together with one common interest, or we undo

our best efforts.

You who come in daily contact with your

sales and office force arc best fitted to give

constructive criticism. There must be a real

leader, one who stimulates interest, inspires con-

rldt-iicc—a satesman and one who has a vision

of the Victor business, at the head, or big re-

sults are lacking, says a writer in the Putnam-

Page Co. Bulletin.

We forget that real people mean real sales.

Keep your organisation alive to your interests.

We who work want to know—we like the person

who helps us give our best. Study your organi-

zation—it can be made 100 per cent.

Shops, like people, have personality and it is

well for u.i to consider just what die personality

of our shop is. Is it alive or dead? Has it the

vital something that brings people to you and

brings them back? If not, why not? AH things

arc possible and those who know must lead.

Do you, Mr. Manager, encourage your sales

organization to be constantly on the alert for

belter and improved methods—their ideas are

often very valuable.

Why not a "creative department" of new
ideas—there is always a "best way," Are we
looking for it? The least amount of time, the

least effort and accomplishing greatest results.

NEW MUSIC COMPANY IN TOPEKA

Topeka, Kan., August 31.—The Thco. Morse

Music Co. and the Frager-Cramer Song Shop

formally opened their business at 708 Kansas

avenue, liiis city, last week. The firms are

affiliated and occupy joint quarters.

They will handle all the latest song hits and a

variety of sheet music. The stock will be com-

plete with musical specialties and adaptations.

Mr. Morse has the agency for the Masterpbone

phonograph. He will also handle other musi-

cal instruments and operate a saxophone repair

shop.

Half the problems of any business man are

equally the problems of his competitors. He
cannot solve them alone; nor can a single com-

petitor solve them alone. But by all working

together these problems can be solved.

BECKHARDT UNDERGOES OPERATION

Credit Manager of Granby Phonograph Corp.

Under Surgeon's Knife Second Time in Month

Norfolk. Va., September 4.— I. Beckhardt, credit

manager of the Granby Phonograph Corp., this

city, underwent another operation on August IS

for the removal of an abscess which had de-

veloped' as the result of an old injury. It is ex-

pected that this last operation will put an end

to the trouble.

C. T. Westmoreland, superintendent of the

Granby phonograph factory, has returned from

his vacation spent in the eastern part of Ten-
nessee.

H. H. Schumaker, general manager of the

Granby Phonograph Corporation, is spending a

month's vacation in Wisconsin.

M. Fantlc, manager of the Granby Phono-

graph Corporation's office in Cincinnati, O., has

returned from a most enjoyable vacation,- which

he spent with rod and line in Kentucky.

The Granby Phonograph Corporation's gen-

eral sales office has just moved into its new
quarters in the Levy Building, Main and Church
streets, Norfolk, Va.

Rosalie Miller. Pathe soprano, is appearing i

recital work in England.

SOMETHING ENTIRELY NEW IN TONE ARMS

THE FLETCHER "STRAIGHT"

FLETCHER-WICKES COMPANY
6 EAST LAKE ST. CHICAGO
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Turning Record Stocks Into Ready Cash
By P. J. Bums, Sales Promotion Manager, The Phonograph Corporation of Manhattan

.
Present conditions call for straight thinking

and real work. Merchants in most every line
of business, and in every community, realize tiny
must forget war-time methods and adopt a new
order of things.

One of the biggest problems of retailers, in
reaching a new basis, is to move their present
slocks. Vast amounts of money and energy are
being spent to accomplish this. Some lines and
many merchants have to depend on their ad-
vertising to bring buyers into their stores. The
goods Hi ey sell do not permit of "Go Out and
Get It" methods. Not so with an Amberola
dealer.

We recently had it demonstrated to us that an
Amberola dealer is admirably equipped to pene-
trate the lack of buying on the part of the pub-
lic. Our dealer up in Peckskill took notice his
clients were not buying records as regularly as

he thought they should and, as a consequence,

his stock of records began to increase in in-

ventory value. This dealer did some straight

thinking and followed it up with real work. He
made a list of his non-buying owners, lie then

turned to his overstocked shelves and made up
several packages of a dozen records.

The next move was to divide Ins list of owners
into routes, much the same as your Uncle Sam
does for his letter carriers, Thus, with his plan

systematized, I lie dealer delivered a package of

records to each non-buying owner, with the

comment he was passing their way and thought

he would leave with them for a day or two a

few selections which he believed they would
enjoy. At this point I want to say the dealer

was careful to put in each package the kind of

select Ions he thought would appeal to each

filler 'i Lubricant mmln ihr Mc4w mike tood

FI1RFKA NOisitLEss talkingLtlRLUft MACHINE LUBRICANT

JLSLEY-DOUBLEDAY & CO., 229 231 Front St., N*w York

The SPHINX MOTOR

Motor Refinement

Better Designed

Better Built

Better in Operation

SPHINX GRAMOPHONE MOTORS, Inc.

21 EAST 40th STREET, NEW YORK

_
The owners were re-visited two days after the

delivery of the records. Sales were made in

every case, averaging four records per owner. In

addition to the primary idea of turning his rec-

ord stock into ready cash the dealer obtained

from the owners the names of several persons
who were in the market for talking machines.

In fact, the dealer takes the attitude he has
gained at least four distinct advantages, as fol-

1. Reduced record stock.

2. Immediate profits therefrom.

3. Interest of owners renewed.

4. Instrument prospects secured.

Peckskill, we arc assured by the dealer, will

not have many dormant Edison owners, as the

plan has been found practicable and profitable.

It is being recommended to every Edison dealer

in the Metropolitan district, and we have enough
faith in the plan to believe it will work as well

in any other part of the country.

OUT-OF-TOWN TRADE VISITORS

W. C. Griffith Visits New York T. M. Co.'s

Offices—Al. EdeJstein Brings Optimistic Re-
ports Regarding General Business Conditions

W. C. Griffith, assistant sales manager of the

Chicago Talking Machine Co., Victor whole-
saler, was a recent New York visitor, calling at

the offices of the New York Talking Machine
Co. Mr. Griffith also visited the Victor factories

at Camden, N. J., and his comments regarding
general business conditions at Chicago were
noteworthy for their optimism anil confidence
in the future.

Another recent visitor al the offices of the New
York Talking Machine Co. was Geo. Deacon, of
the sales staff of the Cleveland Talking Machine
Co., Cleveland, Victor wholesaler, who, several
years ago, was a member of the sales staff of the
New York Talking Machine Co.
"Al" Edclstcin, owner of the Strand Temple

of Music, Albany, N. Y., exclusive Victor re-

tailer, was a caller at the offices of the New
Vork Talking Machine Co., renewing acquaint-
ances with many of his old friends. Mr. Edel-
Steiu attended the outing of the Talking Machine
Men, at Terra Marine Inn, and was given a royal
welcome by the local trade.

FOREIGN RECORD TRADE GROWS
Pathe Foreign Record Catalog Increasing Rap-

idly in Size and Interest

The foreign record business of the Pathe
Frcrcs Phonograph Co., Brooklyn, N. Y,, has
extended to large proportions. The Pathe" for-
eign catalog is showing a greatly increased num-
ber of foreign numbers which arc being pro-
duced in the Actuelle needle-cut record as well.
This department is under the excellent leader-
ship of Dr. Joseph Kalnian. Pathi foreign
recordings are made in more than fifteen lan-
guages. A recent issue of Pathe News devotes
considerable space to the subject of foreign rec-
ords and a campaign is under way showing
the dealer the profits to be derived from build-
ing up an efficient foreign record department
of his business.

COTTON FLOCKS
. . FOB ..

Record Manufacturing
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AMERICA'S
STAR

\

DIALECT COMEDIAN
RECITES EXCLUSIVELY FOR

OS EC©DSPS
ANNOUNCEMENT

This company, through efficiency of service and excellence of product, is

rapidly gaining the patronage of the greatest stage favorites of America, among
these being MR. LEO CARRILLO, America's favorite dialect comedian, who
for the firs; time, has made records of his famous stories of Italian and Chinese
characters. Mr. Carrillo has written us as follows: "I am highly pleased with the
records you have made of my recitations. Of their quality, I am satisfied they are
of the highest, and this adds to my satisfaction. The voice is clear and distinct

and free from all the twang usually noted with phonograph reproductions. In
brief, they are the very best I have ever beard."

Distributors and dealers should stock wet! up with these records, as well as
with those of equally famous artists that we will soon release.

Latest hits of Broadway shows manufactured in any quantity for you under
your own label or ours. Address

UNITED STATES RECORD MANUFACTURING CORPORATION, Hits Department
249 West 34th Street New York City
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Okch Record Features Compositions Written by
Tom Mix, Motion Picture Star—Effective Pub-
licity Plans Now Under Way

The advertising department of the General
Phonograph Corp., in conjunction with the pub-
licity division of the Vox Film Corp., has in-

augurated a special campaign featuring Okch
record No. 4406. This record comprises two
selections entitled "Broncho Trot," a fox-trot

H. J. Smith Laboratories

Manufacturer Phonograph Jewel*

Telephone 2896 Market

833 Broad St. Newark, N. J.

Sapphire Ball Jewels. Pathe. Okeh, Bruns-

wick Edison Diamond Points, Edison New
Playing Wonder, Recording Sapphires,

Lateral Styluses, Hill Dale Styluses.

Recording Machines, Shaving Machines,

Recording Diaphragms, Experimental Work,
Recording Wax,

W1DD1C0MB REDUCES PRICES

Well-known Phonograph Manufacturer An-
nounces New Price List—Will Go Into Effect
September IS—Will Stimulate Buying

The Widdicomb Furniture Co., Grand Rapids,
Mich., has announced that, effective September
15, the prices on the complete line of Widdicomb
phonographs, both upright and console models
in various period styles, will be reduced to a

pre-war basis. The company states that it is

able to make tins reduction owing to the lower
cost of labor and material and increased pro-
duction. Another factor is the desire of the

company to stimulate the renewed buying activ-

ity now taking place in business generally and
which will help to promote the prosperity of

the country.

It is expected by the Widdicomb organization

lliat the new price list will be an important item
in increasing Fall sales, which have already be-

gun to show the effect of the renewed confidence
and buying spirit of the public.

Tom Mix Mounted on "Old Blue*'

and "Old Blues," a waltz, both of which were
written by Tom Mix, the famous moving-picture

star.

These two selections were written by Mr. Mix
as a tribute to "Old Blue," a horse which he

rode for many years, and which until its death

was closely identified with sonic of Mr. Mix's

most pronounced film successes. The two com-
positions have already attained considerable

popularity, and although they will be listed in

the November Okeh releases, they probably will

be announced as specials in order that Okeh
dealers may take full advantage of the publicity

campaign inaugurated in behalf of this record.

JACOBSEN WILL REMAIN ABROAD

The Columbia Graphophone Co. was advised

recently that Sascha Jacobsen, exclusive Colum-

bia violinist, will probably not return to America

for several months, as the demand for his serv-

ices on the concert stage is growing every day.

He recently received a flattering offer to appear

in Vienna during the September music exposi-

tion, and Serge Koussevitski, the great Russian

conductor, has asked Mr. Jacobsen to appear at

one of his concerts to be given at the Paris Opera

during the coming Fall.

DOEHLER CO. TOJERECT GAS PLANT

The Dochler Die Casting Co., Brooklyn, N. Y.,

has decided to install its own gas-making plant,

according to H. H. Doehler, president of the

company. Mr. Doehler stated that the gas bill

of the company last year amounted to more than

one hundred thousand dollars. It is expected

that the new plant will produce gas for about

forty-two cents. The rate for city gas is $1.25.

This concern is well known as a maker of die

castings for the talking machine trade.

The Record Service Shop was recently opened

at Stevens Point, Wis., by Floyd Angers, of

Manitowoc, Wis.

HICKMAN CLOSES IMPORTANT DEAL

Exclusive Columbia Artist Will Supervise Mu-
sic for Ambassador Hotel System—Welcome
News for Columbia Dealers

Los Angeles, Cal., September 6.— Art Hickman,
famous orchestra leader and exclusive Colum-
bia artist, visited this city recently and com-
pleted arrangements whereby he will take charge
of the music for the Ambassador Hotel system,

comprising a chain of six hotels located on the

Pacific Coast and in the Uast. This important

deal will undoubtedly he welcome news to Co-
lumbia dealers, who will be able to feature Art
Hickman records along new lines.

The Art Hickman Orchestra opens at the

Ambassador Hotel, Los Angeles, on September
29 for a stay of approximately six weeks, after

which it will go to the Alexandria Hotel in this

city for another six weeks. It will then visit all

of the six hotels in succession, planning to reach

the Hotel Ambassador in Atlantic City during

the Winter.

Another improvement in National Cash Registers.

Low-priced receipt printer.

To all merchants:

When you press a key on this register

—

(T) It shows the price of the article.

© It prints a record for the merchant.

(3) It prints this receipt for the customer. )

(4) It opens the cash drawer.

(5) It adds up the money received for the day.

J. BLANK
214 Main Street

Blankville

.40

Amount of

Purchase Shown

Above

05 SEPT 10

Now there is a receipt-printing National Cash Register for every line of business.

Old registers bought, sold, repaired, and exchanged.

Ensy payments. Liberal allowance for old register*-.

We make cash registers for every line of business. Priced $75 and up.

NATIONAL
CASH REGISTER CO.

DAYTON. OHIO.
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l/.S. PATENT
Trade Max

When a Man—
passes from the first stage of appreciation of

a talking machine as a novelty to apprecia-

tion of the instrument as a source of con-

tinuous enjoyment, he finds out for himself

—whether anyone tells him or not—that the

Hall Fibre Needle

is the supreme needle for the best and most

permanent reproduction.

As a dealer it is your duty to tell him first.

The information will be appreciated.

HALL MANUFACTURING CO.
33-35 W. Kinzie St., Chicago, 111.
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JAMES SPILLANE A BENEDICT

Popular Young Talking Machine Man of Brook-
lyn Receives Hearty Congratulations

fri
i of James Spillaiie, of the

Park Slope Talking Machine Shop, 310 Flatbush
avenue, Brooklyn, N. Y.—and they are legion in

the wholesale and retail talking machine fields—
have been showerini; him with congratulations
on his marriage recently to one of Long Island's
very charming and attractive daughters. Mr.
Spillaiie has many oi those fine qualities of the
heart and mind which make him a favorite with
those who know him. It may he said with truth
that he is a real "chip of the old block," for his
father, J. I.. Spillane, of Collings & Co., Victor
distributors, Newark, N. J., is one of Hie old-
timers in the industry who is deservedly held in

high esteem.

The new Victor warerooms of Herbert Thiele,
Shcepshead Bay, New York, were recently
opened and will provide this community with

MODEL C

"Stands for Quality
Four attractive models

A Few Tiffany Features
Exceptionally strong motor
Springs guaranteed for 5 years

Perfected automatic stop

New and improved type of Tone Arm
and Reproducer

Sliding doors for modifying tone

Unique filing arrangement

Workmanship and Finish unexcelled

Write or wire today for our attrac-

tive selling Proposition

Tiffany Phonograph Sales

Company

GIVES CLUB CONCERTS

Energetic Columbia Service Supervisor Uses
Effective Sales Plan—Grafonola and Magna-
vox Featured to Advantage

Omaha, Neb., . September 7.—W. F. Mullen,
dealer service supervisor of the Omaha branch
of the Columbia Craphophone Co.. believes that
Sunday can be used to advantage in enhancing
the popularity of Columbia product, Through
the courtesy of one of the members of the Carter
Lake Club, Mr. Mullen recently secured a boat
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W. F. Mullen's Clever Stunt
in which he placed a D-2 Grafonola and a Mas-
navox. He then proceeded to give a conceit lor
the club and also along Sandy Point Beach and
Muny Beach throughout the afternoon and

In the latter part of the evening he brought'
the Magnavox and Grafonola to the boat dock
and played popular pieces for the members of

the Carter Lake Club. Between 300 and 400
people listened to the music and the members
of the club were so delighted with the entertain-

ment that they requested Mr. Mullen to make
arrangements for the use of the Grafonola and
Magnavox at a club dance.

CLEAN-UP WEEK_A SALES FACTOR
Montana Company Redecorates and Cleans Up

Store—Plans Other Improvements

Billings, Mont.. August 31.—The Webster-

Allen Co., of this city, engaged in a regular clean-

up campaign about a week ago and the appear-

ance of the establishment has been greatly im-

proved. The store was redecorated and the

stock rearranged. The company is planning ad-

ditional-improvements, which include the en-

largement of the sheet music department and the

installation of a modern record-filing system,

which makes possible the handling of a larger

number of records. A complete stock of musi-

cal instruments and supplies is carried.

OPENS VICTROLA PARLORS
Girahi), O., August 30.—Roy E. Purdum an-

nounced the opening of an exclusive Victrola

Parlor in the waiting- room of the B. St O. Build-

ing in this city. He has an exceedingly up-to-

date music shop, and besides the Victrola and

records will handle musical merchandise and

SALESMEN, TAKE NOTICE I

"The i of war does not require complicated

maneuvers; the simplest are the best, and com-

mon sense is fundamental." This quotation is

taken from Napoleon's diary, and if for the

word "war" is substituted the word "salesman-

ship" a very excellent principle for times of

peace is available.

BIG RECEPTION FOR NOTED ARTIST

Rock. Hill, S. C, September 1.—William Sim-

mons, baritone singer and Pathe artist, received

a great reception at a recent recital in this

city. Mr. Simmons holds positions in two of

New York's most prominent churches and his

concert- bookings for the eoming Fall are nu-

merous.

BUSINESS SITUATION REVIEWED

Pleasing Reports Made Regarding Fall and
Winter Prospects in Response to Canvass
Made by Unit Construction Co.—3.000 Dealers
Interviewed in a Widely Extended Territory

Philadelphia, Pa., September 6.—In a recent
canvass made by the Unit Construction Co., of
this city, manufacturer of Unico equipment for
the talking machine warerooms, the results
were very encouraging. The Unit Construction.
Co. reports, as a result of this campaign, firstly,

that a business revival has started with the
retail talking machine trade; secondly, that in

a number of districts sales are ahead of 1920
and thirdly, that a very active Fall and holiday
trade is predicted. This canvass was wide in

seope and covered from coast to coast, which
included a personal visit to all of the principal
trade centers anil interviewing approximately
3,000 dealers. The Unit Construction Co. re-

ports that this upward tendency has also been
reflected in a greatly increased demand for
Unico service from all sections of the country.

AT LAST

!

One Phonograph
Needle for all Tones

tJonafiom
The Needle Vith A Flexible fVnt

Has Solved The Bi£ Problem
The point beind flexible and softer than
(he records, wit neither tear nor bailer then

ITS THE GREATEST INVENTION
OF THE PHONOGRAPH AGE
Each donofone Plays 20 to50 Records
Any record .Any Phonograph . in.

ORIGINAL TONE and VOLUME
Dhe best needle Value ever offered

4LlOH2fOT25?

No dealer's stock is complete
without this needle that satisfies

music lovers.

It improves new records and
makes old records almost like new.

Wholesale Distributors in

all important commercial
centers.

Write for samples, prices and
full particulars about free adver-
tising helps and the Wonderful
Tonofone Window Display.

R. C. WADE CO.
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"~ Records
Sapphire Played

HELPING YOU TO
PROGRESSIVE MERCHANDISING
Merchandise to sell and real Merchandising

to sell it! That is what Pathe spells to the

far-sighted dealer, up against conditions

which call forth his full reserves of Salesman-

ship, for Pathe gives him not only goods to

market but practical and business-producing

selling helps, many of which he has exclu-

sively.

THE PATHE ELECTRIC MOTOR
A marvelous new electric motor whose

simplicity and efficiency are apparent at a

glance. Only two movable parts ! No brushes

to "stick" and wear. Wireless armature

which cannot burn out. Runs evenly because

it does not depend upon voltage to the same

extent as other motors. Placed in any Pathe

Phonograph or Actuelle without additional

cost to your customer.

THE PATHE PHONOGRAPH
The Pathe Phonograph line is complete,

consisting of eight different standard and

period models, handsome and authentic in

design, of substantial construction, and with

a tone quality supreme!

Attractively priced, yet carrying a profit so

generous that he can divert part of it to

local advertising over his own name, and still

have left an excellent and satisfying margin.

RECORDS OF DISTINCTION

Both needle and sapphire played. A product

appealing to the hypercritical. Different

from the average mechanically recorded

article with which the market is flooded.

The Pathe Record Library not only repre-

sents the art of famous operatic, concert

and vaudeville favorites of this country, but

of European celebrities who have not yet

been heard here and whose records are listed

by Pathe exclusively.

THE PATHE ACTUELLE
Another exclusive and valuable asset of the

Pathe dealer.

The Actuelle has no competition, because it is

the sole instrument of its kind in the world,

marking the only real advance of a quarter cen-

tury in the science of sound reproduction.

In the Actuelle the regulation tone-arm, sound
box and sound chamber have been eliminated. A
taut wire conveys the sound vibrations directly

from the record to a shallow cone of parchment.

This parchment cone receives, amplifies and
reproduces the voice or instrument, with a

fidelity and richness of tone volume, absolutely

unattainable by the conventional type of talking

machine.
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4HHHHK
Records

Deedlc Played

FIND A MARKET
NEW PATHE AND ACTUELLE RECORDS

The "Cream" of the Current Big Selling Hits. Also an Exceptional Group of Old

Favorites and Classical Selections.

NOTE! Actucllc records (nccfllc played) are

identified by prefix "0" to record number.

NEW POPULAR FOX-TROT HITS

Merry Melody Met

20615 (
REMEMBER THE ROSE

ATacWfel (Intro. "Always")

vfi 1

?! ONCE IN A BLUE MOON
85c I (Intro. "Not Long Ago") J

«!S5| ILO Nicholas Orlando'

020616J WHY D ON'T YOU BELIEVE ME?
Raderman'

Orchestra

Orchestr;

fSZf1 CALL YOU SUNSHINE,
020617-I Piedmont Dance Orchestra

^85c[rOSY CHEEKS Raderman's Orchestra

1

,WHEN THE SUN GOES

20619 [

020619

CANADIAN CAPERS ...

SOUTH SEA ISLES (From
George White's "Scandals")

20620
f

I LOVE YOU, WONDER GIRL
Nagshtad 1 Joseph Sam

°v°"? NEAR ME (Intro. "Bundle of Joy")

Is' Music Masters

ry Melody Men

NEW POPULAR SONG HITS

20612 1 BRING BACK MY BLUSHING ROSE (From
Noam

|

"Ziegfeld Follies of 1921") Billy Jones

'°
1

2
,

06
'

1
^' TUCK ME TO SLEEP (In My Old Kentucky

85c l Home) Ernest Hare

020613^
Nobla MOTHER I DIDN'T UNDERSTAND .

William Rees
85c L

20621

020621
I'M NOBODY'S GAL .

Ailcen Stanley
(Comedienne)ANNA IN INDIANA . .

eac L j

20614
(
THERE'S ONLY ONE PAL AFTER ALL,

0206141
,V„,„o, WHO'LL BE THE NEXT ONE (To Cry Over

85c L You?) Lewis James

STANDARD, OPERATIC & CLASSICAL VOCAL
AVE MARIA (Schubert) in English Yvonne Gall

-1.50 I

54079 fL'AMORE DEI TRE RE (Montemezzi) ("Son
Mosqut< quarant' anni") (It is forty years since) in

12"—1.50 1 Italian Adamo Did

20606 |" PASSAGE BIRD'S FAREWELL,
Lewis James and Elliott Shi

Jo 1

020606
'

Vowing THE VACANT CHAIR,
85c I Sha.

20608, FORSAKEN (Verlasscn),
Shannon Foui

020608
Vulgar I

DREAMING ALONE IN THE TWILIGHT,
85c 1. William Lowe

1 Four, Unaccompanied

,
Unaccompanied

STANDARD & CLASSICAL INSTRUMENTAL

85c

27038

I

MELODY IN F (Rubinstein)...

SPRING SONG (Mendelssohn).

BOUREE IN B MINOR

Rae Eleanor Ball

(Violinist)

O27038< (Bach-Saint Saens)

"'""lOol VALSE IN E MINOR (Chopin))

HAWAIIAN

J'iij?o^?.h I

HAWAIIAN CHIMES. Waltz.
|

020609, susquehANNA SHORE.
Waltz I

Rudolph Ganz
(Pianist)

85c I

IMPORTANT
Pathe Actuelle Records play perfectly on any make of

Talking Machine. A special needle is unnecessary.

Use any of the well-known brands of steel needles.

The Forward Looking Dealer

Who has not yet done so will immediately investigate the profit beating

potentialities of a Pathe agency. From such, communicat.on .s mvtted.

PATHE FRERES PHONOGRAPH COMPANY
BROOKLYN, N. Y.
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\X7E are glad to announce to the trade the cheerful
V V and interesting fact that the Van Veen organiza-

tion has shipped during the month of August twice as
many installations of Van Veen equipment as the same month
last year.

This proves that those dealers with judgment and foresight
are buying the best the market affords, so they may profit most
from the renaissance of good business which has already begun.
Built to maintain a reputation—sold to meet competition.

YanYeen BP Company
INC.

IS YEARS OF STUDY AND EXPERIENCE IN
BUILDING AND PLANNING MUSIC STORES

Hearing Rgdms •Record]&cks • G)unters •

EXECUTIVE OFFICE
47-4!) WEST 34th STREET

NEW YORK CITY

SALES OFFICE
1711 CHESTNUT STREET

PHILADELPHIA

ana ana
SOME "CORN-FED" PHILOSOPHY

An Interesting and Inspiring Talk on Selling

Offered by Clifford A. Sloan in His Little

Magazine, "The Wand;rcr"—Too Much Read-
ing and Too Little Real Work

Clifford A. Sloan, one of the nationally

known figures in the advertising field, issues

each month a little magazine, called "The Wan-
derer," filled with human interest and what is

described as "corn-fed" philosophy. Mr. Sloan
has the knack of pulling real human interest

into his writings and gets away from the usual

type of "pep" stuff, which is now so plentiful

in the magazines but which really means so

little. We reproduce below an extract from
Ihr September issue of The Wanderer, under
the caption "Put Down the Book!"

"It was in a Cleveland hold. He was tall,

clean-cut, well built. When he entered the

lobby and swung up to the desk 1 look him to

be a salesman, for his manner reflected famili-

arity with hotels and cbrks and hell hops. He
checked bis hags and then sat down to read a

book. It was just two o'clock. At half past

two he was reading. At three o'clock he was
reading. At three-thirty 1 scraped up an ac-

quaintance with him.

"He was a salesman for a hardware house.

He told me that he covered Ohio and a part of
Indiana and that it was a good territory. He
said that Cleveland was a splendid city for him;
that he had many good accounts there. He
told mc that he had been with his house for a
year and that he was ambitious to make a good

"'I am going to make this territory the best
oi all,' he said. 'Inside of a year I'll have it at

the top of the list.'

"When I left him, at four o'clock, he picked
up his hook and went on with his reading."

• • • *

"That is the whole business trouble to-day;
we're all busy reading, figuratively speaking, of
course. We're busy reading—waiting for some-
body to start something. Busy reading when
we ought to be starting something ourselves by
getting out and hustling harder than ever. A
leading business man of Cleveland hits the hall
when he says, 'I believe that it is your job and
mine to work ten times as hard to put our busi-
ness across now as we would in former times.
And not purely from the selfish reason that it

will make a little additional profit for ourselves,
but because it will add impetus to the great
wheel of business. Many in business and out
are waiting for a mythical, all-powerful and yet
hopelessly impossible someone to step in and
start the wheels turning.'

"There is business. Orders are being placed
in every line. Not so many orders as in previ-
ous years, no, hut some. Just so long as we
sit around waiting, however, there is going to
be a business depression.

"Long enough, now, have we been sitting in

the lobby reading.

"Let's put down the book now!
"And get back to the territory—get hack to

business!"

PREPARES EFFECTIVE DISPLAY

Dethoit, Mich., September 7.—Owen & Co., ex-
clusive Columbia dealers in this city, recently
arranged an attractive window display which
was designed to appeal to practically all classes

PHONOGRAPH CASES
Reinforced 3 -ply Veneer

The Standard Case for Talk-
ing Machines and Records
Let us figure on your requirements

MADE BY

PLYWOOD CORPORATION, Goldsboro, N. C.
MilU in V*., N. C. nnd S. C.

Display Made by Owen & Co.
of buyers. Various Grafonola models were ar-
ranged in a semi-circle in the fore part of the
window and two cards on either side featured
recent national advertisements. In the back-
ground two racks elaborately arranged carried
many of the recent selections by exclusive Co-
lumbia artists.

Lee S. Roberts, the versatile composer, says;
"What has made the talking machine business is
the fact that it is fool-prooF and reproduces as
the artist intended to present his or her art."
And he added, "Also it is instructive and edu-
cational."
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DECIDED TRADE QUICKENING THROUGHOUT NORTHWEST
More Abundant Harvest Than Predicted Causes Optimism-What Leading Jobbers Report Regard-

ing General Trade Outlook—Despite Unemployment in Mining Section Good Feeling Prevails

Minneapolis and Sr. Paul,
,
September

6.—While there has been a decided quickening
in trade conditions in the Twin Cities within
the past fortnight the wise men are advising
everyone to be cautious until the future offers

a clearer view. It is now certain that many
sections of the Northwest will have a more
abundant harvest than had been predicted, bul

even so the farmers will have tittle or no sur-

plus of "cash unless there should be a marked
rise in the price of grain. Local dealers in the

rural sections arc generally optimistic and arc

sending in large orders, but the jobbers and dis-

tributors hesitate to fill them, as they arc not
sure that their customers will be able to dis-

pose of the goods after they get them.

The "iron country," which has been a fine

field for the talking machine people, does not

promise much remuneration. Only about a

fifth of the normal forces are employed at the

mines and no one seems to know when normal
operation will be resumed and, to make matters

worse, many other large industries which usu-

ally take on additional help at this time of the

year arc dropping a considerable number of

office and shop people.

But the Northwest lias great recuperative

powers and the majority of the music merchants

sec a silver lining in the cloud that long has

overcast this section of the Union. For one

thing there has been a positive improvement
in trade. Local sales arc much more numer-

ous and road men arc sending in good reports

and good orders. The big State fair, which was
held September 3-10, always has been a puller

for business and it has sustained its reputation

this year. If the farmers can be induced to for-

get their troubles all will be well.

Victrola distributors, and in particular the

Bcckwith-O'Ncill Co. and W. J. Dyer & Bro.
:

refuse to see anything but rosy skies in the

future. Col. Hoyt, who is touring North Da-

kota and Montana in his car, writes to Bcck-

with-O'Ncill Co. that North Dakota crop re-

ports have been somewhat erroneous and is

sending in orders to prove that the farmer;

still have money. The company is doing a nice

business with the Selrex counter. Recently il

installed five counters in the new phonograph

department of the New England Furniture Co.,

Minneapolis, and has received orders from vari-

ous rural dealers. The New England Co. will
also have twenty demonstration booths.
The outlook is so fine to the Minnesota Pho-

nograph Co. that Milton Lowy, the manager,
has found it advisable to put on three addi-

tional salesmen. The sales thus far for 1921
have surpassed the record for the correspond-
ing period of 19.20, slates Mr. Lowy. Laurence
H. Lucker, Northwestern distributor of the
Edison machines and records, declares that gen-
eral conditions are eminently satisfactory.

The most encouraging reports come from the

Vocation headquarters of the Stone Piano Co
Col. Stone says that everything looks lovely

just now, but he admits that he wants to wail
thirty days longer before expressing any opinion
as to the Fall prospects. The record business

is picking up wonderfully, says the manager.
Foster & Waldo Co. are pressing hard for

business and are getting it. R. 0. Foster is a

dynamo of energy and enthusiasm and has in-

fected his entire staff. He expects to add as

high as fifteen more to his sales force by the

time that the Fall trade reaches its peak.

A large number of big talking machine job-

bers visited the Twin Cities after the conven-

tion. Among the visitors were Mr. and Mrs. E
C. Reith. of St. Louis; J. Newcomb Blackmail,

of New York, and Louis Buehn, of Philadelphia

E. K, Kern, Northwestern director of the

Brunswick-Balke-Collciider Co., announces thai

the Brunswick has not halted in its progress

onward and upward and expresses himself as

quite satisfied with the results he is obtaining

E. F. WALLACE ON WESTERN TOUR

E. F. Wallace, president of the Sphinx

Gramophone Motors, Inc., left New York early

this month for a tour of the Middle Western
territory. The company has just completed

plans for a new sales drive and, owing to the

fact that the executives of the firm see a re-

vival of demand for talking machine motors, the

new sales plans will care for additional business.

Remember lhal when you have sold your estab-

lishment to a customer he or she is bound to

tell a neighbor or friend about it. This is profr

itablc publicity. Courtesy and a square deal

will do the trick.

Mr. Dealer:
Are you making enough profit on your phono-

graph needles? Let us show you how to get

the best results and in-

crease your needle sales.

We Help You

Sell NUPOINTS
This Stand FREE y0T
Some Jobbing Territories Still Open-

Write for Proposition

NUPOINT MFG. CO.
1208 W. 59lh Slr=«l CHICAGO, ILL.

BLANDIN
TO enjoy a steady in-

crease in trade under
present conditions is

proof positive of unusual
merit. This is what the
Blandin Phonograph is

enjoying. The demand
is brisk. Dealers find no
trouble in interesting

the customer because of

the Blandin superiority

in reproducing most
difficult records without
any discordant and mar-
ring sounds. Write for

complete particulars.

Racine Phonograph Co., Inc.

RACINE, WISCONSIN.

HearN
/aPiano\
[ Bccord

I

on. tfu? ,

UMandiW

NOVEL PUBLICITY STUNT

As a means of attracting people, a Columbia

dealer had a number of holes punched in the

iron cover over the coal hole in the sidewalk.

Then he had. a phonograph placed in the cellar,

near the lower opening of the coal chute, and the

music actually came up through the sidewalk.

There are a number of dealers who have the

idea that where the phonograph is arranged so

that the music comes out over the transom or

through the doorway it cheapens the general

aspect of the store. To such this plan would

undoubtedly make an especial appeal.

The salesman who isn't sold on advertising

is a good deal like an executive who is jealous

of an ambitious assistant.
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New Records New Hits

We announce the advent of the new

Cardinal Records—new quality—new re-

cording arrangements—new pressing

plant and our policy of new hits first

LATEST VOCAL HITS

2048-;

2041

[DOWN AT THE OLD SWIMMING HOLE -Duct.
h. Accomp. Sung by Ernest Hare and Billy Jones

1SUNNYSIDE SAI Baritone Solo. Orcli. Accomp.
I, Sung by Arthur Fields

I STAND UP AND SING FOR YOUR FATHER AN
OLD TIME TUNE — Baritone Solo. Orch.

2049s Accomp. Sung by Arthur Fields

AIN'T YOU COMING OUT, MA LINDA?—Tenor
I Sol.). Orch. Accomp. Sung by Vernon Dalhart

("SLEEP! N' PRETTY-PRETTY—Tenor Solo. Orch.
srnp. Sung by Vernon Dalhart

|
MY SUNNY TENNESSEE—Tenor Solo. Orch.

t Acconip. Sung hv Charles Harrison
(THEY NEEDED A SONG BIRD IN HEAVEN, SO

GOD TOOK CARUSO AWAY—Tenor Solo.

2040i Orch. Accomp. Sung Dy Antonio Urato
THERE IS NO DEATH—Tenor Solo. Orch.

I Accomp. Sung by Antonio Urato

CARDINAL DANCE HITS
(WHY. DEAR?—Fox Trot The Merry Melody Men

2042 MY BLUSHING ROSE- Fox Trot (introducing
"Sally, Won't You Come Back?" from Zicgfcld

I hollies of mi) The Merry Melody Men
SECOND-HAND ROSE—Fox Trot Van Eps Quartet

"IJUST BECAUSE— Fox Trot Van Eps Quartet

J

DIXIE—One Step Van Eps Quartet

2044, fancies-Fox Trot
I Jos. Knecht's Waldorf-Astoria Orchestra

I

ONE KISS -Fox Trot
Jos. Knecht's Waldorf-Astoria Orchestra

]
REMEMBER THE ROSE—Fox Trot (introducing

t "Always") The Merry Melody Men
m-O-SAN— Fox Trot Green Bros. Novelty Orchestra

2046, EL RELICARIO (My Spanish Rose).—One Step.

L Jos. Knecht's Waldorf-Astoria Orchestra
[MISSISSIPPI CRADLE—Waltz

Green Bros. Novelty Orchestra

|
CANADIAN CAPERS - Fox Trot

I Green Bros. Novelty Orchestra

( AIN'T WE GOT FUN -Fox Trot
Lanin's Roseland Orchestra

[MARIMBA— Pox Trot
Jos. Knecht's Waldorf-Astoria Orchestra

,
CHERRY BLOSSOMS— F..x Trot

Lanin's Roseland Orchestra

[IN A BOAT—Fox Trot Lanin's Roseland Orchestra

|
WANG-WANG BLUES Cardinal Jazz Band

3 (WEARY BLUES

2043
,

2045
J

2047

2038

2039!

2033,

2028-

CARDINAL IRISH RECORDS

(STACK OF BARLEY—Jigs
.

Flanagan Bros., Accordion and Banjo

1 THE GLADSTONE—Waltz
Flanagan Bros,, Accordion and Banjo

I

TRIM THE VELVET—Reels
Played by Tom Ennis with Irish Pipes

HUMORS OF BANDON—Irish Long Dance
Played liy Tom Ennis with Irish Pipes

LITTLE JUDY—Medley of Irish Reels

Played by Tom Ennis with Irish Pipes

COOK IN THE KITCHEN— Irish Jigs

Played by Tom Ennis with Irish Pipes

I
SINN FEIN AWAHN—Tenor Solo

Sung by Dennis O'Hara
203°|WRAP THE GREEN FLAG AROUND ME. BOYS

[ Tenor Solo Sung by Hugh Donovan

fTHAT TUMBLE DOWN SHACK IN ATHLONE
Orch. Accomp. Sung by Charles Harrison

2022 |THAT OLD IRISH MOTHER OF MINE
( Orch. Accomp. Sung by Charles Harrison

STANDARD SELECTIONS

(LIGHTS OUT—March. Played by Cardinal Concert Band

2026
! AMERICAN PATROL—March

Played by Cardinal Concert Band

fWHEN YOU AND I WERE YOUNG, MAGGIE
Played by Taylor Trio—Piano, 'Cello, Violin

2021
1 SWEET GENEVIEVE

Played by Taylor Trio—Piano, 'Cello, Violin

j

SOUVENIR—Violir

1 BERCEUSE—Violii

Solo.

Solo.

no Accomp.
Played by Vera Barstow

Played by Vera Barstow

'SUNNY SOUTH—Medley
Played by Cardinal Concert Band

(ALOHA OE—Instrumental Duet
Played by Fcrera and Franchini

SACRED HYMNS
(ONWARD, CHRISTIAN SOLDIERS—Sacred Hymn
I Orch. Accomp. Sung by Gotham Quartette

5 NEARER, MY GOD, TO THEE—Sacred Hymn
I Orch. Accomp. Sung t.y Gotham Quartette

DEALERS AND JOBBERS:

Cardinal Jazz Band

Write to-day for full information regarding Cardinal representation in

your locality. Secure this quality record for your Fall and Holiday
business.

An exceptional catalogue of Jewish and Italia

CARDINAL PHONOGRAPH CO
FACTORIES

106 EAST 19th STREET, NEW YORK CITY
NEWARK, OHIO - ZANESVILLE. OHIO BRIDGEPORT. CONN.

> g~
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CONVENTION PLANS OF IOWA VICTOR DEALERS' ASS'N NEW CHENEY JOBBER IN DALLAS

queries answered, The only address at the last

session will be that of Prof. O. E. Klingaman,
of the Iowa Stale University, who will talk on
"The Victor Survey of Iowa."
The convention will end with an elaborate

banquet at the Hotel Fort Dcs Moines, at which
the principal speaker will be Governor N. E
Kendall, of Iowa. The banquet will be followed
by a dance.

The present officers of the Iowa Association

are: President, L. R. Spencer, Iowa City; vice-

president, L. A. Murray, Davenport; secretary.

H. B. Sixsmilh, of Des Moines, and treasurer!

R. B. Townscud, of Dcs Moines.

The visiting delegates will he welcomed by a

committee consisting of L. A. Murray, C. Dalin.

M. W. Duncan, M. J. Soukup. F. H. Waltci
and H. L. Woodward.

Elaborate Program Formulated for Annual Meeting of Victor Retailers to Be Held in Des Moines
on September 19-20—Interesting Addresses to Be Made by Prominent Speakers

Des Moines, Ia., September 3.—Elaborate plans

have been completed for the fifth annual con-

vention of the Iowa Victor Dealers' Associa-
tion, which will be held in this city oil Septem-
ber 19-20, the convention headquarters being al

411 Fourth avenue.

The visiting dealers will be welcomed by
Mayor H. H. Barton, of Des Moines, and then
attend an educational demonstration by Miss
M. A. Jardinc, of the Mickel Bros. Co. On the

afternoon of the first day there will be several

open discussions in the form of debates. The
first subject will be "Records on Approval," the

affirmative side being taken by C. West and the

negative by J. Vance. The next subject will

be "Interest on Contracts," affirmative, L. A
Murray, and negative, R. B. Townsend; third

subject, "Outside Salesmen," affirmative, J.

Donahue, and negative, J, C. Britt; fourth sub-

ject, "Trade-ins," affirmative, M. Sanford, and
negative, C. B. McGregor. One of the principal

addresses will be that of John Gregg Paine,

of the Victor Talking Machine Co., whose sub-
ject will be "Victor Supremacy." In the eve-

ning the delegates will be entertained at a

vaudeville show at the Orphenni Theatre.

On the second day E. H. Haglind. of the

Mickel Bros. Co., will talk on "Governor Adjust-

ments." Jack Cameron will follow with a talk

on "The Art of Selling Through the Show Win-
dow." H. A. Beach, vice-president of the Unit

Construction Co., will give a talk on "Retail

Store Equipment," with the aid of stcrcopticon

views; E. Lyman Bill, of The Talking Machine
World, will talk on "Sizing Up Your Sales

Problem"; Roy E. Waitc will talk on "The
Value of Trade Papers," and J. J. Rockwell,

of the Reinckc-Ellis Co., will talk on "Militant

Merchandising."

At the afternoon session new officers will be

elected and the question box opened and the

INAUGURATES FALL CAMPAIGN

., September I.—Harry Coplan. field

lanager of the Granby Phonograph Corp.,

NoRFt

sales

this city, has already inaugurated

Fall campaign. After an extended trip cover-

ing territories from Atlanta to New York Mr.

Coplan left for Boston, where he expects to

spend a week with Mr. Widener, of WidcuerV
Inc., Granby distributors. Mr. Coplan also cov-

ered New York State and spent some time with

the Iroquois Sales Co., Granby distributors ol

that territory.

Rene Jaccard, final inspector al the Granby
factory, and E. F. Carson, assistant general

manager, recently made a flying visit to New
York. Mr. Jaccard, upon his return, left for

Western Ohio, where, it is rumored, he will

renounce his state of single blessedness.

I. Bcckhardt, credit manager, who is again

at the helm, is on a motor trip to Boston and

calling upon Granby dealers en route.

Riddle Phonograph Co. to Distribute Well-
known Chicago Product in That Section of

the Great Texan State—Important Connection

Dallas, Tex
. September 5.—The Riddle Phono-

graph Co., of this city, has just made Ihe an-
nouncement that it lias been appointed a jobber
for the Cheney Talking Machine Co., of Chi-
cago. The new jobber will look after the ter-

ritory of northern Texas and southern Okla-
homa. The Riddle Co. is now in process of

organizing a special sales force that will look
after its business in the location above referred

to.

The deal was consummated between George
W. Riddle, president of the company, and W.
E Burr, sales manager of the Cheney Talking
Machine Co., who came from Chicago for lhal

purpose. Mr. Riddle, besides being connected

wilh Ihe phonograph company bearing his

name, is one of Ihe best-known of the well-to-do

merchants in this city. For years he has been
engaged in commercial activities here and at

present is also vice-president of the Security

National Bank of Dallas. When Mr. Burr, of

the Cheney Co,, was here he spent much time

with Sales Manager Richardson, of Ihe Riddle
Co., in laying out sales plans and organizing

S0N0RA ON DIRIGIBLE ZR-2

A Souora portable talking machine was in-

cluded in the appointments of the giant dirigible

2R-2. which was destroyed in a trial flight in

England last week. The Sonora machine was
in place in the forward cabin when the explo-

sion occurred. A Sonora portable was also part

of the equipment of the R-3 when she made
the first trans-Atlantic flight.

Windo
merchant
cised to i

displays indicate the character of ihe

therefore great care should be exer-

akt tliem attract, not repel.

VICTROLA DISPLAY STANDS

Show up the machine so
it sells. Occupy small
space— Light and con-
venient.

A detachable Top makes
eO it a Utility Table or Serv-

ice Stand for Booths and
Corners. Finishes to
match Victrolas— En-
ameled to match Booths
and Interiors.

A Better Display Sells
the Victrola and it sells

at a profit wilh the
Victrola for Home and
Camp.
Ships "Knock Down" 2
in a fiber mailing case,

weight 22 lbs., per pack-
age of 2 complete—Order
Samples from us and we
will charge to your Job-
ber.

KnocK DowN
Display Stands

Are Patented

Solid Quar. Oak Net $3.60 Retails $5.00 or $6.00
Mahogany Finish Net $3.85 Retails $6.00 or $7.00
Solid Mahogany Net $4.25 Retails $7.00 or $8.00
Utility Detachable Top .50

Mail them back the minute you see them if you are
not pleased and the postage will be refunded. This
is our GUARANTEE. Low price-High quality.

NOW IS THE TIME TO

IMPROVE YOUR SERVICE

And increase your sales by using Ogden's Patented

MODERN STORE EQUIPMENT
RECORD CABINETS TO FIT YOUR REQUIREMENTS

A FILING SYSTEM WHICH DELIVERS THE GOODS

PRIVATE SALESROOMS WHICH "SELL"

OGDEN'S COMPLETE
MODERN STORE

Costs than carpenter work.

Everything ready for business the

day you get it—Sectional—Unpack

and "Set it up Yourself."

Send us a pencil Sketch of your

Store, Showing where you want

Record Racks, Customers' Counters

and Private Salesrooms, and we will

quote you a delivery price on Sec-

tional Equipment which you can install any evening and be

"Up to Date" next day.

Ogdcn Sectional Cabinet Co.
LYNCHBURG, VA.
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Rics' "Perpetuum Mobile," played by Duci

de Kerekjarlo as a violin solo, means sales

for years and years to come. Columbia
79721.

Columbia Graphophone Co.
NEW YORK

INTRODUCE NEW CARDINAL RECORD

Extensive Campaign Planned—New York Staff

Increased—New Catalog of Italian and Jewish

Records—Business Shows Betterment

season, hi order lo handle this in-

business two extra men have been

the New York slafl of the organization,

vhicll, Jerome Sullivan, is well known

mt (he trade through his former cou-

vith the l.mcrson Phonograph Co.

is plan

cliiial r

of Hal

f the company,

n on the Car-

I lie Cardinal

gs from every

vc contract.

NEW SILENT MOTOR CATALOGS

The trade will shortly receive the first catalog

sued by the Silent Motor Corp.. 325 Dean

reet, Urooklyn. N. Y While it will contain

uch material covering a minute description of

e silent motor, its plant and organization

uch space will also 1>c devoted to interesting

d comprehensive information upon talking

nchinc motor problems.

Before sending out your next letter, price list

or pamphlet lake it out of the envelope and see

if it conies out right side up and face to the

front. If it docs not, instruct your office boy in

the proper method of doing this task.

FIRST VICTOR RECORDS BV M0RIN1

The Young Viennese Violinist Who Scored

Triumph in America During Past Concert

Season Makes Her First Records for the

Victor—Heralded as Violin Genius

The latest addition to the notable list of Vic-

tor recording artists is Miss Erika Morihi,

whose first recordings have already been offered

to the public. Miss Morini is heralded as a

genius of the violin. She came to the United

States in January of this year, unheralded as

it were, and quickly won for herself a position

among violinists to-day. Her first concert at

Carnegie Hall, New York, was a triumph, and

the triumph has continued since.

Not only has the young violinist given proof

of her genius on the concert stage, but that

genius is clearly reflected in the first of her

Victor records. Doubtless lier records will

prove a prominent factor in the future that is

tin

f/TONE ARMS S SOUND BOXES

»«TRY THEM 7\IND BE CONVINCED

REDUCED PRICES

TheMutual Phono Parts Mfg. Co.
149-151 Lafayette Street

New York

Ask for New Price Lisl and Samples

We Manufacture Tone Arms and Reproducers for
High-grade, Medium and Low Priced Phonographs
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PACIFIC COAST BUSINESS IS RAPIDLY FORGING AHEAD
Development of Musical Interest in San Francisco Due to the Talking Machine-Dealers andJobbers Optirrushc Regarding Fall and Winter Trade-Path6 Shop in Reno-Other News

S: Francisco, Cal., September 3.—With. the
end of labor troubles in tbc building field in

sight the trade looks for a decided toning-up ol
the general business situation during September.
Talking machine dealers have had a hard Sum-
mer for the most part; still, in spite of the busi-
ness depression, there have been practically nc
important failures and there have been a number
of new enterprises launched. The field is attrac-
tive to capital, large and small, and the talk-
ing machine business on the Pacific Coast is

going to forge ahead faster than ever as the
present-day problems arc solved. The develop
ment of musical interest on the Coast is nothing
short of marvelous in the last few years.

No longer can it be truthfully asserted that

San Francisco is the only real music center of

the Far West. Now every city is a music center.

This development is due principally to the avail-

ability of good music in talking machine rcc

ords and the high-class musical programs pro-

vided by the motion picture theatres. To-day
San Francisco alone is paying more for music,

in one form or another, than the whole State

paid not very many years ago.

It is being commented upon frequently these

d;iys that the manufacturers of talking machines
and records are certainly producing satisfactory

merchandise and that the products of the lead-

ing producers conform to a general high quality

standard. The market for "junk" seems to have

been greatly reduced.

Sherman, Clay & Co. are having a better de-

mand for talking machines of the larger types

this mouth and the call for Caruso records has

.increased steadily since the death of the great

singer. Billy Morton, manager of the retail talk-

nt of this company,tachine deparln:

down the San Joaquir

trip at the presi

F. P. Corcor.

Valley on a business

chine department of the Wiley B. Allen Co., of
this city, returns this week from his three
weeks' vacation in northern California.

J. J. Black, treasurer, and Harold Procht, sales

manager, of the Wiley B. Allen Co., will leave

September 1 to attend the annual "Flight" of

the Family Club, which will be held at Family
Club Farm, near Woodland, Cal. Upon their

return Mr. Black will go to New York with
Frank Anrys, vice-president and general man-
ager of the company.
The San Francisco music houses this month

paid tribute to the genius of Caruso in various

ways, but most of the stores had window dis-

plays with the singer's portrait prominently dis-

played. The Wiley B. Allen Co. had a beautiful

show window decorated in deep purple. Several

of the leading motion picture theatres featured

the Victrola playing Caruso records, in com-
pany with the orchestra, in their music pro-

grams.

C. H. Fyfe, formerly one of the proprietors of

the Mcnardi Music Co., of Reno, Ncv., has

opened the "Pathe Phonograph Shop" in the

store of the Baldwin Piano Co., on Sutter street,

this city. He has the full Pathe line and is fea-

turing the new Actuelle machines and records.

The Baldwin Co. has discontinued its talking

machine department. Mr. Fyfe is a progressive

business man of high ideals and he reports open-

ing business most satisfactory. The period de-

signs of Pathe machines make a very attractive

display in the show rooms and the new Actuelle

is attracting special attention.

A number of civil suits have been filed against

George A. Parker, sales agent for the defunct

Mercantile Finance Co., of San Francisco, which
is the concern promoted by Frederick Stern, of

the Stern Talking Machine Co. also bankrupt,

as the result of recent exposures. The com-
plaints allege (hat the defendant falsely and

fraudulently represented that the company was
a solvent going concern, doing a profitable busi-

ness and paying large dividends. Frederick
Stern, the late president of the defunct con-
cerns, has been indicted by the Grand Jury on
two counts, one charging that money was ob-
tained under false pretenses in selling stock in

the company and the other that he rendered a
false' financial statement of accounts.

Irving C. Franklin, Pacific Coast manager for

the phonograph department of the Bruuswick-
Balkc-Collcndcr Co , has resigned his position to

accept the post of general sales manager for the

Buruham Phonograph Corp., with headquarters
ir. Los Angeles. Mr. Franklin is a "go-getter"
of the progressive type and his many friends in

the talking machine fraternity wish him success
in his new work.

£. E. Graham, phonograph salesman in the

wholesale Brunswick department in San Fran-
cisco, who is calling on the trade as usual, re-

ports good success with the Stratford model ant
also with the new table model Bruns-
wick. The sale of Brunswick records shows
a steady increase in this territory. The
records of the recently acquired artists, Giu-
seppe Danise and Florence Easton, are mov-
ing well and the demand for the records by
Mario Chamlce is bigger than ever. Chamlee
will sing in San Francisco the latter part of

Septemher with the Scotti Grand Opera Co.

H, D. Leopold, California representative of

the Victor Talking Machine Co.. is back on the

Coast, after a sis weeks' slay in the East, where
he attended Victor conferences and spent his an-
nual vacation. He is at present in Los Angeles.

R. E. Kane, formerly of the traveling sales

force of the wholesale Victor department of

Sherman, Clay & Co., has accepted the position

of assistant manager of the wholesale depart-

ment in San Francisco in the place of Otto
Rothlin, who has resigned. Mr. Rolhlin is pre-

paring to engage in the retail music business on
his own hook at Richmond. Cal. He will carry
pianos, players and talking machines.

(Continued mi page 62)

ShermanJplay& Go.

Pacific Coast Distributors

Main Wholesale Depot:

741 Mission Street, San Francisco

Branch Wholesale Depots:

444 So. Broadway, Los Angeles, California

45 Fourth St., Portland, Oregon

Oceanic Bldg., Cor. University and Post Sts.,

Seattle, Washington

427 West First Ave., Spokane, Washington

Victor Victrolas

Victor Records

Victor Accessories
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A SweerSas- Su^ar Fox-Trot

iWEETHEART

'ifouanfe/o wrong/

withant/Jeisfson/'

PACIFIC COAST BUSINESS EXPANDS
(Cmlimcd from fagi 01

)

ll has jusl been announced Hint tile Sonora
phonograph shops on Ihe Pacific Coast will

KEEN COMPETITION IS HELPING TRADE IN CINCINNATI
Dealers Injecting "Pep" Into Their Sales Force by Offering Special Inducements—Columbia

Week Scores—Many Merchandising Plans in Vogue That Are Helping Business—News of Interest

Cincinnati, p., September 6.—Talking machine

Icalcrs in Cincinnati arc biglily pleased with

Dattvir Bttsidsd IL:

(be Columbia Crapho
trip in the North, cal

is accompanied by bis

of Ilic sales force. Tb
ing by truck" in the

is bearing flood fruit

usual sales oi Columbi
Charles Hnckclt, Ric<

Rothicr, Columbia art

Srotti Grand Opera (

September,

E. H. Moses, prcsl.

Columbia rccord-hrcakc

sell- this city. A great many i

les

ari ami Leon
iig with the

From isco in

and spec

injecting "pej:

ing prizes to

her of sates t

month. Thus
operation say

eluding talktii

the Japanese i

Miss Melva Fom

husi

dealci

closed

that \v.

is. With vacations practically

have started in In "do things."

;tic and they have their hiisine

nds to ne.

Columbia Week a Success

Columbia dealers of this city

one of the biggest publicity

ontli, while

sed the preceding

he predictions of

11 continue on I lit

first of the year,

I. Keen compcti-

tCady headway in

S arc staging eon-

They arc also

S forces by offer-

the largest num-
I the end or each

the latter plan in

cvclopiug

over the

They are

s nose to

have jusl

anipaigns

days ending September 3

"Columbia Week." Nine
i proposition, each selling

Ward's Khaki Moving Covers
Distributors

Y AH H A L
Ml) E. Wnlf.

COHEN &

A I1AROER. INC.
St.. N» Vol* CILv

-AMGE DRUG GO-

ING.

BECKW ITH-O'NEILL CO
Hln mipt.Hi, Minn.

ST RE VELL -f ATE RSQN HARDWARE C
Sill Lako_Clly. Utah

C. L. MARSHALL CO.. INC.
Oeckman Elide

. Clrinland. o.
Duller Ofdc Pttull, Mich.

f|

THE REEO^CO.
^

van houton & ioon

I- 4 C. N. ANDREWS

sachs a CO.

Gr*r)« "D" Com will

THE C. E. WARD CO.
Ige Re»li. Home)

New London, Ohic

ORTON BROTHERS MUSIC r

I BARN ETT A {

up a separate display booth of exclusive Colum-

bia products. The dealers who had booths

were: The A. & N. Music Co., the May Stern

Co., Rosin & Gohu Co., Smith Piano Co., E. M.
Abbott Piano Co., R. Freiberg's Pharmacy,

Casino Co., Nurkart's and the Hoffman Music

Shop. The gross sales for the week exceeded

expectations.

Places G. A. Nennsriel in Charge
Alfred Wiley, of the Alfred Wiley Piano

House, at Huntington, W. Va., visited the local

Columbia branch during the month. He antici-

pates a considerable increase in business for the

Fall and Winter and has engaged C. A, Ncnn-'
stiel, who was formerly with the Herman Straus

Co., of Louisville, Ky, to run his Grafonola

department.

E. M. Abbott Is a "Live" Wire
E. M. Abbott, proprietor of three stores in

the city, predicts a large Fall business. All his

departments arc making good monthly reports.

Both the outside and the drop-in trade improved
very much during the last month. Mr. Abbott
has two service trucks, seven outside men and
two live-passenger touring cars, all working to

bring customers into his stores.

Twenty thousand tags were distributed by
Mr. Abbott during "Columbia Week" at Chester
Park. The lags were in connection with a

"duplicate tag contest," which he is staging this

week, I lie winners of which will be given a

talking machine.

P. H. Oelman Tells of Business Progress
"A good sign that the trend of business is

upward is the optimistic view recently taken
by farmers who have been predicting a good
Fall," said P. H. Oelman, manager of the New
Edison Co. "The sales reports for the last

three months, each showing an increase over
the preceding one, prove that the turning
point has been passed in Ihe phonograph busi-
ness," he continued. "The month of August
was the best month we have had since the firsl

of the year."

The sales contest being held by the Edison
Co. has helped considerably to stimulate sales
and inject "pep" into the sales force. The
prizes, which are to be trips to the School of
Salesmanship, to be opened up some time after
January 1 by the Edison Co., are worth while
working for. Points in the contest arc given
for the number and kind of machines sold by
each individual. Edith McDonald will be in this
territory on a six weeks' "Tone Test" tour be-
ginning September 5 and followed by a four
weeks' tour by Elizabeth Spencer.

Granby Line Going Well
Morris Fantle, manager of Widener's Colum-

bia Shop, returned last week from his vacation
at Cedar Point. O. Reports for the month have
been highly satisfactory, he says. August sur-
passed any month since the first of the year.

(Cori/imietf on page 64)
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A New'One Step Novelty Son£\
WRITTEN a».U PUBU5HED UJ
Jack Snuder
1656 BPOADWAWl.y -

She

COMPETITION HELPS IN CINCINNATI
(Coti/f'fliiri/ /r<nn patjc 62)

liobcrt C. Clark, selling Bgcnl for Indiana, Ohio
ant! Kentucky for the Granby line, which the

nil is piling

igcr Fan tic

it successful
proposition ever taken over by the firm.

Takes on Talking Machine Line
O. C. RcifSchneider opened a complete Grafo-

nola shop in connection with his drug store at
Mill and Dunn streets. Lockland, O, The new
denier will cover a good territory that has here-
tofore been overlooked by other dealers.

ill

Tribute

' apitol Theatre he

Tributes Paid to Caruso

paid at the

i showing liia

ed. The the-

^cession was
played a few

introductory bars and then a Victor record of

the golden voice of the famous tenor was
heard, reproduced on a talking machine.
How Cbubb-Steinbcrg Shop Attracts Notice
Mr, Chubb, of the Chubb-Stcinbcrg Music

Shop, winch opened its doors to the public last

month, returned from a vacation trip last week,
He motored by way of Indianapolis to Chicago
Business for the month was good, he says
Prank Ritzcnlhalcr, machinist and electrician,

has been added to the company and placed in

charge of the repair and service department as

an expert mechanic. Along with his ability

Mr. Rilienthaler appreciates music and Mr.
Chubb believes he will prove highly satisfactory.
Much attention is being attracted by a sales-

developing plan which the Chubb-Steinberg Co.
is featuring this month. A painting by a widely
known artist, valued at $2,500, has been placed
in the window with a large placard inviting
all to conic in and guess the name of the artist's

title to the picture. A prize, consisting of $10
in records, is lo be given to the winner. One
of the questions asked of all those who guess
is, "Do yon own a phonograph?" In this man-
ner Hie company expects to get a line on a

large number of prospects. Mr. Chubb stated

the display is attracting the better class of

trade, to whom he desires to cater.

Upward Trend of Sales

"While the sales of machines have fallen off

during the month our record sales are still on
the upward trend," remarked F. X. Donovan,
manager of the Shillito talking machine depart-
ment, and added, "However, everything points

to a good Fall business beginning September
1." Mr. Donovan was passing cigars this week
in honor of the arrival of a new son at his

home. His friends think he will probably teach
him the phonograph business, so that he can
fill bis father's shoes when the old boy gets
ready to retire.

PEOPLE NOWADAYS ARE TELLING EACH OTHER—"BE SURE YOUR WALNUT IS ALL WALNUT"

WALNUT—
TIE MOST
WANTED
WOOD TO-
DAY—AND
TO COME.

SALESMAN-
SHIP SAYS;
"SELL THE
EYE AS
WELL AS
THE EAR,"

WAbJNUT
"The Cabinet'-wood Superlative"

IX IMERICAN WALNUT
PHONOGRAPH CABINET

A PHONOGRAPH CABINET
of American Walnut scores twice— it charms the eye and ear alike

ml7acSnrdialer
mPhaS1S " "*^ »~ tS ° f b°*

Write for data for Makers, or data /or Dealers, and the
.Brochure it luxe' for your Salesmen. Address the responsi-
ble producers of American Walnut Lumber and Veneers the,

' " v-'""" fencers, tne
American Walnut Manufacturers' Association. Room 1022, 616 South MichiSan Boulevard, Chicago, U. S. A.
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OUTING OF TALKING MACHINE MEN
Association of Local Talking Machine Dealers
Holds Annual Picnic on August 17—Paul
Whiteman's Orchestra an Attractive Feature—Dinner and Dancing on the Program

Over 200 members of the Talking Machine
Men, Inc., the talking machine dealers' organi-
zation for New York, New Jersey and Connecti-
cut, together with their friends and invited
guests, attended the Association's annual outing.

THE TALKING MACHINE WORLD

Ready to Start From New York
held August 17 at the Terra Marine Hotel,
Huguenot Park, S. I. An interesting program
had been prepared by the Association's arrange-
ment committee, but the athletic events were
cancelled, owing to the downpour of rain which
started at two o'clock and continued uninter-
ruptedly throughout the afternoon and evening.

The party left the Bat-

tery Pier at 10 a. m. and
after a delightful sail

arrived at Midland Pier

about 11.30. Automo-
biles were wailing for

tlie party and a ten-

mile ride through some
of Staten Island's most
beautiful suburbs was
keenly enjoyed. Arriv-

ing; at the Terra Marine
Hotel the talking ma-
chine dealers and their

guests were welcomed
E. G. Brown in Service by George L. McFar-
lane, owner of the hotel, and Judge Tiernan, one
of the leading citizens of '.lie borough of Rich-

Solving the Great Mystery

luncheon was the appearance of Paul Whitenian

and his famous orchestra, exclusive Victor

artists. This popular dance organization played

not *3-00: -lltioui

I>»1. 12. M: nnlurpl Prt-

My SEASONABLE
IWJ'ALOriUE No.
J.t containing Wus.
trillions In rolurs
of Artificial ['low-
ers, I'lnntfl. Vines.
< M . ml 1 1 i. - H',-

llnskctx etc., will lie

MAILEn F It K E
FOB THE ASKING.
With Without

FRANK NETSCHERT
61 BARCLAY ST. NEW YORK, N. Y.

G5

a number of selections, which were enthusi-
astically received, and if the diners were given
their choice this orchestra would have been
obliged to play for hours without interruption
At two o'clock the athletic event* were

scheduled to commence, but the rain started
when the ball game had only proceeded for one
inning, and it was necessary to cancel practically
all the events, with the exception of one or two
minor affairs.

Dancing and other forms of amusement
adaptable to a rainy afternoon kept the crowd in
good humor until six o'clock, when dinner was
served. One of the pleasing events at the dinner

The Crowd Enjoying Musi
was the appearance of Miss Vaughn de Lcath,
well-known contralto and exclusive Okch artist,

who favored the diners with several numbers
that were received with keen appreciation and
enthusiastic applause.

After dinner many valuable prizes were given
to the members holding the lucky numbers, and
after the dance devotees had had an opportunity
to practice the latest steps the parly left for

Midland Pier at 9J0, returning to New York
on the ten o'clock boat.

E. C. RAUTH ENJOYS^WESTERN TOUR

E. C. Ratith, vice-president and Secretary of

the Kocrber-Bremier Co., St. Louis, together

with Mrs. liautb, has returned home after an ex-

tended lour through the Canadian Rockies, fol-

lowing the convention of the National Associa-
tion of Talking Machine Jobbers in Colorado
Springs in July.

Why Break Records?

Just File Them!
: Iht wonderful Ric

The Marvelous MAGNOLA

MAGNOLA TALKING MACHINE COMPANY
OTTO 8CHULI, Praldenl
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Aladar Sio's Gypsy Orchestra plays the

Columbia Novelty Record this month.
"Evening Tales" and "Sari" are sentimental
selections lull ot weird, sensuous Gypsy
rhythm. E-7247.

Columbia Graphophone Co,
NEW YORH

DEMONSTRATING ROOM ESPECIALLY FOR CHILDREN'S USE IMTRODUCES NEW DIAPHRAGM

ment of records ni

a very generous

there must be a del

mo arc making a and record lists covering musical or educational
migli the arrange- records should he prepared especially for the

rooms are reaping children. A very attractive demonstrating room
ro secure results especially designed to meet the requirements of
1 in mind, and that the little ones, and which has done much to president of the De G

'. D. De Gans Is President of New Manufac-

turing Concern—Chicago Territory Allotted

Cleveland, Q., September 6.—W. D. Dc Gans,

ns Phonograph & Dia-

phragm Co., rep'orts

considerable progress in

the affairs of the com-
pany which was recently

incorporated for $100,-

000. The company's
principal activities arc

in relation to the man-
ufacture of wooden
clciplir.igins, which are

made from violin spruce

and ide go ;

;i i n

How Sanger Bros., of Waco. Tex,
is to have specially arranged rooms
children—environment that will attract :

their attention—where mother:

Appeal Successfully to Children's

i the bring business lo the

d hold Sanger Bros., in Waco,

their chi It

uicudous iluc

iccompan
J in this way realize the tre

f Ihc talking machine as a

. Then spec

tiun with wax and shel-

lac. They are concave,

the average diaphragm

ranging from forty-
eight one- thousandths

of an inch at the outer

edge to eighteen onc-

thovrsandths of an inch

at the center.

The oflicers of the
company are: W. D. Dc
Gans, president; Charles

Melbourne, vice-presi-

dent, and M. B. De Gans.

secretary and treasurer.

On a recent trip to Chi-

cago Mr. De Gans allot-
Tradc With Special Demonstrating Room ted the Chicago territory
Victor department of to W. F. McClcllan, who is secretary of the Na-

tional Association of I'iauo Tuners,

cmcnts installing.

. is pictured here-

rcation and, if the

great many chil-

found well worth
Jf your copy is placed in mediums read by

people who can buy your product your adver-
tising plan is sound.

FREE OFFER

This attractive metal and glon counter
case given free with 3 cartons at $3.30,

total $9.90.

M A G N E D O
THE OLDEST AND FASTEST SELLING

TEN-PLAY NEEDLE
Seven years of constant advertising has developed an
ever-growing demand from all over the countrv forMAGNEDOS solely because of merit.

Magnedos offer substantial profit to Jobber and
Dealer.

Retails at 10c. a box

Dealer's price $3.30 carton of 60 boxes

manufactured
SUPERTONE NEEDLE WORKS 18 WEST 20th STREET

NEW YORK
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Records
October Bulletin

70401 1 LOHENGRIN (El..'. Sang an die Lute) (Ye Wan-
«}"SL

-

I

de""S Breezes)—Wagner—Soprano (in Ger-
$1,251 man) with Orchestra Emmy Deatinn

72501

r

10%-uiJ MEFISTOFELE (Son lo Spirito) (Boilo)—Bass (in

$1.2Sl Italian) with Orchestra Adamo Didur

72601 rNORMA (Casta Diva) (Queen of Heaven) (Bel
10%-inJ lini)—Soprano (in Italian) Accompanied by the

$1.25 I Chorus of the La Scala Opera Giannina Russ

52102 rBARBER OF SEVILLE —Largo al Factotum
12-inJ (Room for the Factotum) (Rossini)—Baritone
$1.50[ l in Italian) Riccardo Stracciari

LUCIA DI LAMMERMOOR—Mad Scene (Ardon
gl'incensi) (Donizetti)—Soprano (in Italian)
with Orchestra Marina Campanari

LA BOHEME—Mi Chiamano Mimi (My Name Is

Mimi) (Puccini)—Soprano (in Italian) with Or-
chestra Marina Campanari

RIGOLETTO—E il sol dell'anima (Sun of the
Soul) (G. Verdi)—Soprano-Tenor Duet with Or-
chestra Campanari-Lamont

RIGOLETTO (Questa o quella) (Amongst the Fab-
Throng)—Tenor with Orchestra . . . Forrest Lamont

5005
12-in.

$1.75

6009
10-in.

$1.25

4393
10-in.

85c.

72401
10%-in.

$1.25

4394
10-in.

85c.

4384
10-in.

85c.

4385
10-in.

85c.

4389
10-in.

85c.

BEDOUIN LOVE-SONG—Baritone with Orchestra,

Bernard Ferguson
WHERE MY CARAVAN HAS RESTED—Bari-

tone with Orchestra Bernard Ferguson

TRAUMEREI (Reverie) (Schumann)—Violin Solo,

Franz Von Vecsey

ROMANCE, PART I (Rubinstein)—Violin Solo,
Piano Accomp M. Michailow

ROMANCE, PART II (Rubinstein)—Violin Solo,

L Piano Accomp M- Michailow

fMARCH REL1GIOSO (Onward Christian Soldiers)
(Intro.: "Adeste Fideles") (W. P. Chambers)—
March Conway's Band

LE PERE DE LA VICTOIRE (Father of Victory)

I —March Conway's Band

THE WARBLER'S SERENADE—Bird Voices by
Sibyl Sanderson Fagan Conway's Band

SUNFLOWER DANCE (W. E. MacCIymont, Op.
11, No. 1)—Whistling Solo with Orchestra,

t Margaret McKee

fKAWAHA—Hawaiian Guitar Duet,
Ferera-Franchini

HE LEI NO KAINANI (Wreath for Princesses)—
Hawaiian Guitar Duet Ferera-Franchin:

I O'ER WAITING HARPSTRINGS OF THE MIND
4386 (Christian Science Hymn)—Contralto with Or-

10-in
chestra Nevada Van Der Veer

85c ;
SHEPHERD, SHOW ME HOW TO GO (Christian

Science Hymn)—Contralto with Orchestra,
^^^^B Nevada Van Der Veer

4390
rSHOUT ALL OVER GOD'S HEAVEN (Negro

10 in J
Spiritual) Southland Jubilee Singers

85 C
'|MY LORD'S WRITING ALL THE TIME (Negro
'

[ Spiritual) Southland Jubilee Singer.

4387
10-in.

85c.

LOVE SENDS A LITTLE GIFT OF ROSES—Tenor
with Orchestra Sam Ash

I'D BUILD A WORLD IN "THE HEART OF A
ROSE"—Tenor with Orchestra Sam Ash

rHELD FAST IN A BABY'S HANDS—Tenor with

10 in J
0rc"estra Liam O'Kennedy

8
"

s
' 1 LASSIE O' MINE—Tenor with Orchestra,
'
I Charles Hart

4399 | MA—Tenor with Orchestra Billy Jones
10-in. { MOLLY ON A TROLLEY (By Golly With You)—
85c. ( Tenor with Orchestra . Billy Jones

4391
10-in.

85c.

4392
10-in.

85c.

4395
10-m.
85c.

4396
10-in.

85c.

GOING HOME BLUES—Colored Vocal Quartette
Norfolk Jazz Quartette

BLUES THAT DROVE MAN TO RUIN—Colored
Vocal Quartette Norfolk Jazz Quartette

HANS, THE HOLLANDER—ADVICE TO WOM-
EN—Holland Dutch Monologue . . . Frank Kennedy

HANS, THE HOLLANDER—ADVICE TO MEN—Holland Dutch Monologue Frank Kennedy

CROONING—Fox-trot Damon's Orchestra

ORIOLA—Fox-trot Rega Dance Orchestra

BRING BACK MY BLUSHING ROSE (Intro.:

Chorus, "Sally, Won't You Come Back?") (From
"Ziegfeld Follies. 1921")—Medley Fox-trot,

Rega Dance Orchestra
LEARN TO SMILE (Intro.: Chorus, "The Conver-

sation Step" ) ( From the Musical Comedy, "The
|

O'Brien Girl")—Medley Fox-trot,

I Rega Dance Orchestra

4397 [DANGEROUS BLUES—Fox-trot,
10-in. The Tampa Blue Jazz Band
85c. GET HOT—Fox-trot. . . The Tampa Blue Jazz Band

4398
10-in.

85c.

ALL BY MYSELF—Fox-trot,

Green Brothers' Novelty Band
PEGGY O'NEIL—Waltz,

Green Brothers' Novelty Band

GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, Prcident

25 West 45th Street New York City, N. Y.

Newark, N. J. Elyria, Ohio Putnam, Con:

Branch Office*: Chicago, III.

Springfield, Man
ironto. Con.
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TRADE NEWS IN BROOK-

LYN ANDLONG ISLAND
Increased Sales of Machines and Records Re-
ported-Jobbers and Dealers Perfect Selling
Plan for Fall and Winter—Conditions in This
Territory Most Encouraging—The Outlook

>okIyn and

WORLD

The talking

Long Island is

ie trade

inons in stating that Sep-
tember to date has produced increased business
in both machines and records. Many dealers
have renovated and enlarged their warerooms,
added improvements to their equipment in an-
ticipation of increased sales, selling staffs have
been reorganized and this Fall and Winter
should place Brooklyn and Long Island dealers
well in the lead in the metropolitan district in
achieving totals in machines and records.

Equipped to Give Practical Service
The American Talking Machine Co, Victor

wholesaler, is prepared to give Brooklyn and
Long Island dealers practical service. R. H.
Morris, general manager, states that no effort
has been spared to prepare his organization to
meet and acquaint the dealer with up-to-date
selling methods in keeping with the times. C. F.
Offerman, Long Island representative for this
company, is visiting the trade after an enjoyable
two weeks' vacation spent in motoring through
New York Slate and the Thousand Islands.

Manor Music Co. Reorganized
The Manor Music Co., at 1774 Eighty-sixth

street, Columbia and Victor dealer, has recently
reorganized and is now ready for Fall business.
E. Stange, for several years a partner of this
concern, sold out his entire interest to his part-
ner, Mr. Eskild, who will carry on the business
as heretofore under the same firm name. The
store has been entirely renovated and a modern
equipment has been installed. Mr. Eskild, who
caters to a large foreign population, especially
in Scandinavian records, will continue making
this department a special feature of his business.

Sales Campaign a Success
Slepian Bros., well-known Pathe dealers on

Third avenue, report that Pathe sales have more
than held their own during the past two months.
Mr. Kraus, manager of this department, has
been successful in selling many Pathe machines
through an aggressive outside selling campaign,
especially in the Bath Beach section.

Installs Selrex Equipment
The Sterling Piano Co., at 518 Fulton street,

has equipped its talking machine wareroom with

5?

An Objective
JNDICATIONS point to an improve-

ment in the general economic situa-

tion. It is well for Victor Retailers to
prepare now in every sense to secure
their full quota of Sales for this coming
season.

To imbue a sales spirit in your organi-
zation, set a weekly or monthly quota
to be obtained. Co-ordinate and focus
the united effort toward this objective.

G.TWILLIAM? CO. Inc.

717 DUFFIELD ST. ~ BROOKLYN,**!

tlie new belrex equipment, which is creating con-
siderable interest among the talking machine
trade in Brooklyn. E. A. Ceture. manager of
the Victor department, is very enthusiastic about
this new equipment, as it is proving an efficient
and quick method of selling records and is meet-
ing with favorable comment by customers when
purchasing records.

Believes Tide Has Turned
G. T. Williams, head of the G. T. Williams

Co., Victor distributor, is firmly convinced that
Victor retailers will enjoy a healthy Fall trade.
Mr. Williams believes that the turning point has
been readied in the depression in the retail
trade during the past few months, and feels that
this condition also applies to general business
as well as to the Victor industry.

Develops Foreign Record Sales
The possibilities of developing a foreign rec-

ord trade are well exemplified in the unusual
success obtained in this field by the Atlantic

DO NOT DELAY

IpRICANjj

Ialking

AUcniNE
Y

ear
/WHOLEjALERf

BROOKLYN

ARE YOU PREPARED
THE FALL TRADE?

FOR

YOUR STOCK AND EQUIP-
MENT SHOULD BE IN
FIRST-CLASS SHAPE NOT
LATER THAN OCTOBER 15.

IS YOURS READY?

THE DEALER WHO IS

PROPERLY PREPARED
IS THE ONE WHO WILL
REAP THE GREATEST

BENEFIT.

Talking Machine Co., at 144 Hamilton street.
A. Mendel, proprietor of this store, has estab-
lished for himself a business in this field that
is exceptional. Mr. Mendel's activities are spread
out all over Brooklyn and by direct circulariza-
Hon, newspaper advertising and continuous ef-
fort he has built up his foreign record sales to
unusual proportions.

Doubles Sales Facilities

James B. Russo, Columbia dealer, 187 Harri-
son street, is making extensive alterations and
enlargements in his already attractive quarters.
Mr. Russo is doubling the capacity of his store
by leasing an adjoining store and combining the
two into one large and commodious showroom.
Sound-proof hearing rooms are being installed
and Mr. Russo expects to be able to announce
the formal opening some time during the present
month.

Establishes Enviable Record
To be known as one of the oldest exclusive

Victor dealers in metropolitan New York is

the distinction accorded A. Settanni, at 1832
Fulton street. Mr. Settanni, years ago, opened
up a small musical instrument store near his

present location and was one of the first Victor
dealers established by the Victor Co. To-day
Mr. Settanni's Victor business overshadows his

musical instrument business. His present store

is arranged with every modern convenience, in-

cluding eight private record hearing booths and
an attractive display room for his machines.

Great Demand for Caruso Records
The talking machine department of Frederick

Loeser & Co. has experienced a decided stimu-
lus in the sales of records and machines during
the past two weeks, states W. H. Bishop, man-
ager. "The death of Caruso not only stimulated

the buying of Caruso records, but also had an
astonishing effect on the sale of all Red Seal

records," added Mr. Bishop. "Our sales of the

classics now exceed the sale of popular and
dance records for the first time and there is a

sudden demand for machines which can only
be attributed to the passing away of the great

tenor."

The above is merely an illustration of what
other stores arc experiencing to a greater or

less extent and it proves conclusively that peo-
ple will buy machines and records despite the

so-called hard times if proper methods are

taken by the dealers to arouse the desire for

the possession of talking machines.

The Brooklyn dealers, without exception, are

all alive to the great opportunities which the

industry is facing the coming Fall and Winter.
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Hyman Bros. & Co.

47 West 34th Street

New York
Easttin Distributors

^Phonograph

Our Distributors sell at prices

same as direct from

factor))

SouisXVI

Chicago, USA
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LOS ANGELES DEALERS

HONOR ENRICO CARUSO
Stores Pay Tribute to His Memory—Public
Memorial Held—Exhibitors at Industrial Ex-
position—Demonstrating Records by Wireless
at Richardson's—C. H. Yates' New Move

Los Angeles, Cal., September 3.—One of the
outstanding events of the month of August—
a very sad one—was the news of the death of
Enrico Caruso. In every music house the deep-
est regret was felt and expressed at. the loss of
one whom everybody had learned to regard as
a man of desirable personality and sterling qual-
ities hi addition to his artistic genius and mar-
velous God-given voice. There was an instinc-

tive desire on the part of practically all the
l,os Angeles Victor dealers to refrain from any
form of advertising or publicity whirl
suggest an attempt to commercialize, to the
least degree, the announcement of the bereave-
ment in Naples. The public, which notices these
things, was quick to recognize this exhibition

of good taste on the part of merchants, and
there were many expressions of commendation
and appreciation from leading people in the city.

However, there was immediately an almost over-
whelming demand for Caruso's records; sales of
fifty or hundred dollars' worth of Caruso rec-

ords have been frequent occurrences all through
the month, while, in the early days of the death
news, people stood in line wailing to buy. Deal-

ers' stocks have been very greatly reduced, while

the wholesale house is practically depleted.

Caruso Memorial Recital Given
A. free concert and recital was given at the

great moving-picture house—Graumau's Mil-

lion-dollar Theatre—on Friday, August 5, at 9

a. in. The concert, which was attended by
thousands, was arranged by the Los Angeles
Evening Express and Sid Graumau, and was
given as a memorial only, and without taint or

suspicion of commercialism. A beautiful rendi-

tion of "Nearer. My God, to Thee" was played

on the pipe organ by Harry Murtagh and was
followed by a series of Victor records of Ca-

ruso's played on a large period Victrola. Each
Los Angeles Victor dealer was requested to

send one record, with a representative to operate.

The wonderful acoustics of the theatre were re-

vealed by the remarkable clearness and fullness

of each record and the audience showed its

appreciation by calling for encores.

Industrial Exposition Held

A very successful industrial exposition was

held August 15-20, inclusive, in the great Ter-

minal Building on East Seventh street. Buyers

from eight Western States attended and had the

exhibit to themselves each morning from 9 a. m.

until 2 p. m., after which time the general pub-

lic was admitted. In the furniture section of the

exposition exhibits were given of the Blue Bird,

Burnham, Sequoia and Siskin phonographs, all

manufactured in Los Angeles.

The Blue Bird exhibit by the Blue Bird Talk-

ing Machine Co. attracted a f;rcat deal of atten-

tion, owing to the fact that several new and

unique models were shown. These new models

represented beautiful pieces of furniture, with

concealed Blue Bird phonographs built in; for

instance, an attractive desk, which would in itself

form an elegant piece of furniture for drawing

or living-room, had a Blue Bird phonograph con-

structed within which could be operated con-

veniently and, at the same time, lost none of

its beauty of reproduction.

The same thing applied to a mahogany tea

wagon and several other kinds of distinctive fur-

niture. M. F. Kybush, general manager of the

Blue Bird Co., also showed a new record filing

device, invented by Arthur Hineman, which, in

an ingenious fashion, raised the record files from

the cabinet, thus obviating all stooping and

bending. Blue Bird records were also demon-

strated.

:
The Burnham Phonograph Corp. had a very

attractive display, featuring a number of its

moderately priced period models, Okeli records,

for which the Burnham Phonoeraph Corp. is the

Pacific Coast agent, were used to demonstrate
the merits of several of the instruments.

C. A. Einstein, general manager of the Sequoia
Co., was in charge of the exhibit of Sequoia
phonographs and Sequoia automatic record files,

as well as a new sound box, which drew many
favorable comments from dealers and the general
public.

The Siskin phonograph is manufactured by
the Angelus Furniture & Manufacturing Co., and
the models consist, of period living-room and
davenport tables, with concealed sliding drawer
phonograph attachments. The models exhibited
were very much admired.

Records Demonstrated by Wireless
A novel arrangement has been made by Rich-

ardson's, Inc., with the Western Radio Electric
Co., by which a Victrola has been placed at the
open transmitter of a wireless telephone and
enables hundreds of operators at a thousand-
mile radius to "listen in" and hear the latest jazz
or grand opera records. Many commendations
have been received from all over the country,
particularly from lonely stations, and Richard-
son's, Inc., are receiving orders from all direc-
tions.

Several Visitors Here
Walter S. Gray, president of the Walter S.

Gray Co., of San Francisco, spent two or three
weeks in the Southland recently. Mr. Gray is

known as the Needle King of the Pacific Coast.

W. G, Walby, of .the W. G. Walby Co., of
El Paso, Victor distributor, visited Los Angeles
early in the month.

George T. Hively, manager of Hale's Victrola
department, San Francisco, was in Los Angeles
for his vacation. He states that the weather
North has been unusually cool this year. Busi-
ness with Hale's has been good.

L. J. Unger, assistant secretary of the Brillian-

tone Steel Needle Co., arrived in Los Angeles
and spent several days here recently.

C. H. Yates Returns to Wholesale
C. H. Yates, who until recently was engaged

in the retail phonograph business in Hollywood
as an Edison dealer, has sold out to the Holly-
wood Music Co.. and will devote his time to the

wholesaling of the Motrola and phonograph
accessories.

Daynes Opens in South Pasadena

R. E. Daynes, who for a number of years has

been employed in one of the large music stores

in Los Angeles, has just opened a store of his

own in South I'asadena and is carrying the

Brunswick line of phonographs and records, to-

gether with pianos and player-pianos. Mr.

Daynes contemplates opening one or two stores

in the near future.

Nobody can convince another man if he does

lot want to be convinced. Do not insist on re-

ected arguments, but find new suggestions.

PRICES REDUCED
We wish to announce a decrease in price on our

" FULTON " $35.00 MODEL TABLE MACHINE

Samples now$13.50,Threeormore$12.50

land. DiBtiibu-

Muhngnny, ICxlGxIO, Double Sprlnrj. Universal T. A. Duck Casllnfl and Metal Horn

ORDER TODAY as these discounts are for a limited time only

Terms on all merchandise—cash or deposit with order, balance C.O.D.

FULTON TALKING MACHINE CO.
253 Third Avenue, New York
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YVhen Frank Bacon and his

Company left for their "Light-
nin' " engagement in Chicago,
an escort of 100,000 people gave
him enthusiastic tribute at the

train.

Frank Bacon
Noted Star and Co-Author of

"L/GH7MN'"
MAKES

VOCALION RECORDS
EXCLUSIVELY

The Aeolian Company has the honor of announcing that the expressive

Records!
^^ be reproduced exclusively on vSn

Mr Bacon's initial records from "Lightniri " now on sale are the most

Vocalion Records Just Released
If We Get Them Out Special They're Good I

the Bee Story

—

Lightnm'"
\

SS5

In the Reno Divorce Cou
There's Only One Pnl After All. . .

Stand Up and Sing for Your Father an Old
Time Tune

. . .Frank Bacon

. .Ernest Hare

.Aileen Stanley

No. 14224 $.85

•No. 14230 .85

Bring Back My Blushing Rose (Sally, Won'l
You Come Back?)—Ziegfeld's Follies 1921 . [Al Jocker's

bC™"lH

R

°Se (I Know)—Ziegfeld's
f Dance Orchestra.

Follies 1921

.

Remember the Rose—Snapshots of 1921 1

Leave Me With a Smile

• No. 14219 .85

Selvin's Dance Orchestra No. 14233 .85

THE AEOLIAN COMPANYNEW YORK CINCINNATI CHICAGO DAYTON SAN FRANCISCO
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Some Sales Pointers That Will Help to Make
a Phonograph Store Profitable s By L. G. Lincoln

UL:ii"uli..li:.lii uill.!'.!li! IT-iu it li.jLl.diiiluLJl.^i&lj 1'

esting series of articles thaiIn the vc

he is writing for the Sonora Bell (Souora house
organ) L. C. Lincoln, advertising manager ot

the Sonora Phonograph Co,, has provided the
trade with practical information on important
topics. In his latest article, entitled "Selling a
Phonograph in the Store," Mr. Lincoln com-
ments, in part, as follows regarding a vital

subject:

"The Moor salesman or inside man has always
been looked upon by the music trade as the
finished, super-salesman of the establishment,
supposed to know all about the merchandise,
about selling and all about human nature. He
seldom calls at the home of prospective buyers,
this work being delegated to outside salesmen
who follow up names of people who have looked
at a phonograph in the store but failed to buy,
or names received from various sources of peo-
ple who may be induced to buy a phonograph.
"The outside man must usually call on such

people several times before he secures a sale

and invariably becomes fairly well acquainted
with them. But it is infrequent that the flooi

salesman is enabled to know anything about a

customer before he calls at the store, neverthe-

less must work on the theory that every person
asking for a demonstration may be sold at once.

There are many reasons why the floor salesman

will not always succeed, but the experienced man
proceeds to work on his customer with this

one idea in view and never lets up until some-
thing is said which convinces him otherwise.

"Dealers selling phonographs as a side line

should realize that they cannot expect to make
the sate of a phonograph with the same slight

effort as in selling small articles. Selling a

phonograph requires the salesman's or small

dealer's undivided attention. When you realize

that the large, experienced phonograph dealers

employ only the most trained, expert salesmen

for inside work, it will be seen that the small

dealer cannot hope for success unless he, too,

learns the selling points and how to demonstrate

them in the best way.

"The dealer must learn to be patient. People

spending one, two or three hundred dollars for a

phonograph cannot be hurried into a sale or

given the same consideration as those buying

records, music rolls, sheet music, needles, sun-

dries, etc.

"Not being able to learn the buyer's disposi-

tion and attitude until the demonstration has

progressed to some extent the salesman cannot
make a mistake by playing one record before
starting a conversation.

"By that time they have settled down and the
salesman should say a few words in praise,
with warmth and sincerity, so as to convince the
customer that he believes what he is saying.
The supplj of demonstrating records should be
sufficiently large to choose the kind that appeals
to each purchaser. A simple song by a well-
known artist should start the demonstration,
"Do not keep up a continuous flow of talk

while a record is being played, because your
customer cannot then concentrate cither on your
remarks or the music. Learn something about
the desires and ideas of the purchasers before
explaining all the features, so that you can lay

The SmallDealer Can-

not Hope for Success

Unless He Learns the

Selling Points So Nee-

essary to Win Trade

stress on those that are especially considered by

the buyer.

"Some salesmen will play part of a record
when, lifting the sound box, they call attention

to a certain note which is very clear. This prac-

tice can be overdone, however, and should not

be tried in the middle of a strain.

"People coming into your store for a demon-
stration who say nothing and let you do all the

talking have the advantage over you. They
know all about you but you know nothing a,bout

them. Ask questions. Anything to learn some-
thing about them, who they are, where they

live, how long they have been thinking about

buying a phonograph.

"You will find that the demonstration will

proceed more satisfactorily, that you will get

their confidence quicker and more easily by get-

ting acquainted during the early part of your

demonstration than if you wait until you arc all
through.

"If there are several people in the party you
should quickly ascertain which is the buyer and
direct your remarks to him. When the demon-
stration has reached the point where the cus-
tomer expresses himself about the tone quality,
etc., the salesman should explain the phono-
graph's advantages. It is impossible to deliver
a selling talk to a prospective buyer which is

practically a lecture unless it is seen that your
customer is concentrating entirely upon what
you say.

"When the demonstration has progressed
where lilic question of terms is discussed it

should be remembered that the prospective
buyer, if a stranger to the salesman, should not
be quoted definite terms. The customer should
be asked how much could be paid as a first

cash payment and how much thereafter—do not
ask how much per month, because some people
will settle up in sixty or ninety days if it is not
suggested to them that they pay it off in monthly
instalments, A purchaser who agrees to settle

up the entire balance within sixty or ninety days
invariably knows that the money will be forth-

coming to meet the obligation so that there can
be little for that terms arc being imposed on
the buyer that cannot be met.

"When discussing terms it should always be
remembered that it is better to make no sale

at all than to demand terms which the buyer
cannot meet. Most people who buy on instal-

ments, after failing to make one or two regular

payments, become careless about the others un-

less the dealer understands the instalment busi-

ness and is constantly reminding them of the

amount past due. Merchants who have been
successful for years in selling articles for cash

frequently fail to get the most out of the phono-
graph business for the reason that they do not

realize that the more long-time business they do
the more cash is required to finance it.

"Time sales should always be secured by a

chattel mortgage, lease, lien note or conditional

sales contract, whichever is most favorable ac-

cording to your State laws, An attorney will

advise you regarding this for a slight charge."

The Hub, one of fhc most prominent furni-

ture houses in Washington, D. C, has secured

the agency for the Sonata phonograph in this

territory. The Palho phonograph is also handled.

When You Have Seen Our Cabinets,

You Will Do Our Advertising

We want you to see our cabinets.

Because it will be a better advertisement than

we can print.

It will make you want to use our cabinets.

As you will quickly realize why our cabinets

are the leader in the field.

Now more than ever people are looking for

quality and price.

That is the reason why Celina Cabinets are

so popular.

The Celina Specialty Co.
Celina, Ohio
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Rrceti Dipatlmm\

Unico Department of the Gramophone Co., Ltd.
363 Oxford Street :-: :-: :

.
: London, England

. , , P° YOU REALIZE that you can in a few days transform your Talking
Machine department into the Musical Headquarters of your Community?

BETTER STILL—you need make but a very small immediate cash invest-
ment to accomplish this change.

THE UNICO Deferred Payment Plan enables you to finance
your improvements out of profits from increased sales.

The Unico System Is a Sales Stimulator

and Quickly Pays for Itself
COMPLETE UNICO DEPARTMENTS, including Demon-
strating Room, Counter and Rack Equipment, may be obtained
at a cost as low as $500.00.
Whether your requirement amounts to $500 or $50,000 and
irrespective of location, the UNICO SYSTEM is unquestionably
your wise choice because of guaranteed quality, service and
speed of delivery.

The most active machine and record demand of the year is just approaching.Now is the time to improve your selling facilities!
"

Phone, Wire or Write Our Nearest Office TODAY.

UNIT CONSTRUCTION COMPANY
NEW YORK
299 Madison Ave.

Rayburn Clark Smith, Presiden.

Corner 4Jsi St.

Rayburn Clark Smith, President
S8th S(reet and Grays Avenue

PHILADELPHIA
30 N. Michigan

Boulevard

111111111
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The new Columbia Counter Literature Displayer has
lour small and tour large literature pockets, and a
space at the top lor six complete catalogues. It re-
volves, attracts customers, keeps your literature
clean.

Columbia Graphophone Co.
NEW YORK

BROCHURE ON MOOD MUSIC

Extremely Interesting Volume Just Issued by
Thos. A. Edison, Inc., Anent Experiments
Conducted by Dr. Bingham on the Effect

Which Music Produces Upon the Listener

Orange, N. J., September 1.—Thos. A. Edison,
Inc., has just issued a very interesting thirty-two-
page brochure, entitled Mood Music. It is

one of the most unique works ever published re-

garding the phonograph in relation to the effect

which its music produces upon the listener.

The book is a compilation of 112 Edison Re-
creations, according to "What They Will Do
for You," and is based upon psychological ex-

periments conducted under the direction of

Dr. W. D. Bingham, director of the Department
of Applied Psychology, Carnegie Institute of

Technology, who has for some time been asso-

ciated with the Edison Co.

The following extract from the "Foreword"
gives an idea of the unique character of this

booklet:

"On the following pages you will find 135

musical selections, arranged in twelve lists, but

do not think, therefore, that this booklet is

merely a compilation. You will look in vain

for "Operatic Gems' or 'Band Music,' or any
other of the familiar classifications. Instead you
will find such helpful, suggestive headings as

'To Bring You Peace of Mind,' 'To Make You
Joyous,' 'To Stimulate and Enrich Your Imagi-

nation'.'*

Following the "Foreword" is a discourse on

mood music which is developed from an histori-

cal viewpoint down to modern philosophers, such

as Emerson, It then treats upon Mr. Edison and

his vision in the field of re-creating music and

concludes with the more recent development by

the Edison organization of the mood music idea.

Throughout the book arc illustrations pictur-

ing the contrast between the business man under

EG BLACK DIAMOND"
GRAPHITE

Spring Lubricant

The Lubricant
Supreme

leeil r

become stle
meld;

pared In Just

'A. 1. 5, 10, 25, 50 lb. cubs

Mnoufnctured only by

HARTZELL CRUCIBLE CO.
North Side, PUtibnrrh, Pa.

llunufneturcrs' lit [>roseutn Uvea

i in A. SCHWAIIZ, IXC.
Urondnny, New York Clly

21 1 ii -t Van Durcn SI., ClllMfO, 111.

825 Forsylh BI<1k.. Allnnln, Gn.

I-'OB SALE BY ALL LEADING .IOUBEIIS

tense strain versus the business man enjoying
music's pleasant relief: the nervous and ex-
hausted wife versus the wife soothed and re-

freshed by music: the stockbroker jarred by the
market versus the stockbroker steadied by
music: the man of toil too tired to eat versus
the man of toil refreshed by music: the lone-
some woman versus the woman comforted by
music: the housewife too tired to get dinneV
versus the housewife whose "pep" has been re-
stored by music. There is also a reproduction
of the mood change chart filled in by W. J.
Burns, the famous detective.

The complete classifications under which, in

each case, about a dozen selections arc listed

arc made up as follows: To Bring You Peace of
Mind, To Make You Joyous, In Mood of Wist-
fulness, Jolly Moods and Good Fellowship, For
More Energy, Love and Its Mood, Moods of
Dignity and Grandeur, The Mood of Tender
Memory, Devotion is also Mood Stirring for

the Children.

In conclusion there is an article by Mr. Bing-
ham on "Research of Moods in Music." The
whole conception of this work on mood music is

most interesting and is likely to have a far-

reaching effect insofar as providing a new type

of sales ammunition for the salesman in the re-

tail establishment.

OPENS NEW STORE IN TUCSON

R. H. Nielson Music Co. Handles Brunswick
Phonograph, Jesse French Pianos and Com-
plete Line of Musical Goods Generally

R. H. Nielson, for the past fourteen years

affiliated with the Fisher Music Co., Tucson,

Ariz., has organized the K. H. Nielson Music

Co., in that city, and recently held the formal

opening of his new store in the Congress Hotel

Building. The interior of the store is beauti-

fully finished in French gray and ivory, and the

same color scheme is carried out in the furnish-

ings. Mr. Nielson is handling the Brunswick

phonographs and records, together with Jesse

French & Sons pianos, hand instruments and

TO MAKE AUTOMATIC LID SUPPORT

Bloomfif.i.u, N. J., September 1.—The Star Ma-

chine & Novelty Co. was recently incorporated

for $100,000 under the laws of this State, to enter

into the manufacturing of automatic cover sup-

ports. It has opened 1 a factory at 81 Mill street,

this city, and production has already commenced.

This new company is now placing on the market

a new channel type of lid support.

HELPS IN OLYMPIC EXPANSION

E. M. Dallcy, assistant sales manager of the

Olympic Record Corp., has had great success

in the Middle West in bringing Olympic dis-

tributors in closer touch with the home office.

Mr. Dallcy also reports the establishing of ad-

ditional dealers.

CROFTBee

Delivery Envelopes

Art Series

New Designs
Now that many of the good old records
are coming, the 60-day service will be
more appreciated than ever.

NEW LIST OF RECORDS

\ /
Every 60 Days

Very attractive proposition

to Jobbers

Write for Revised Prices

CLEMENT BEECR0FT
5546 North 5th Street

PHILADELPHIA



74 THE TALKING MACHIN E WORLD Septemdeh 15, 1921

FORWARD MOVEMENT OBSERVABLE IN BALTIMORE TRADE

Business This Month Shows Distinct Revival—Everyone Optimistically Inclined Regarding Fall

and Winter Trade—Southern Negro Quartet Scores—Cohen & Hughes Resume Meetings

September 10.—The talking i
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The records o

"Sweet Mania,"

"I'm Wild Abou
Blues," arc goin

cially in Norfolk

This quartet u

a Columbia still

them singing in

touch with Man;

who went down
them harmonize

oik.

allcj an'! immediately got in

r Parks, of the local branch,

Norfolk and, after hearing

v'tvi\ the New York office

of his "find." The home office got busy at once

and inside of a week the "Southern Negro

Quartet" was signed up and singing for the com-

pany. This required considerable effort, how-

ever, as only one of the four could read, and

very little at that, it was discovered. So each

piece has to be taught them before they can sing

it, but when once they get the words they never

The above pieces arc the first

which created a big run on

well as. elsewhere, helped materially in swelling

the average for the, month, hut the .sale of other

records was also brisk and August records gen-

erally sold better than for any previous month for

some time.

t out and, judging by the demand

the Soulh, Southern Negro Quartet

arc due for a big run in this section

ry, anyway.
Shop, Inc., of this city, has been

, to deal in talking machines, iniisi-

uts, etc. The firm is located at 103

;ton street and the incorporators are

;r, M. P. Fisher and S. J. 'Fisher,

s very Trout's Music Store, 551 South Third street,

; busi- Highland town, was the only music store reprc-

busi- scntcd at the recent Prospect Park Fair in Balti-

tically more County and it had an electric Magnavox

e pos- playing thai sounded like a brass band. Quite a

number of prospects were obtained through its

s will display at the park.

clings . The Columbia agency reports it is getting

c sus- good results from the practice of thoroughly

iccted inspecting all machines from the factory before

at has shipping to the dealers, so that a machine can

be delivered direct to the customer with the full

lartct, knowledge and guarantee that it is ready for use

.way," when received. The dealers arc said to appre-

ipatin' cialc this service and it is considered a good

cspc- move by the trade generally,

lartcl. Manager W. S. Parks, of the Columbia, has

lly by just returned from a trip through Virginia and

heard North Carolina and reports a good business in

got in both Slates, and especially in Norfolk, Va.,

where he found the trade doing a fine business

anil placing orders for the Fall and Winter in

such quantities as reminded him of Hie "old days."

Cohen & Hughes, Victor distributors, arc

preparing to resume their regular monthly deal-

ers' first-shown record meetings the latter part

of the month and expect a record attendance,

following their excursion last month to the trade,

which was one of the most enjoyable affairs of

its kind held this Summer.

ATTRACTIVE WINDOW DISPLAY

Columbia October Display Features Violin Mu-

sic and Popular and Novelty Numbers

The October window display prepared by the

Columbia Graphophone Co. for the use of Co-

lumbia dealers is exceptionally attractive, and

The Columbia Co.'s October Window
is thoroughly suggestive of the best in violin

music. The centerpiece of the display is an

illustration typical of violin music with no par-

ticular artist featured.

Supporting the centerpiece is a card featuring

Kcrekjarto, exclusive Columbia violinist, a list

of several of the best-known violin selections

played by this arlist and others, and balancing

this violin card is an original- Symphony card,

featuring Rosa Ponsclle and several others of the

Symphony vocalists. The three remaining units

feature popular and novelty records, and in addi-

tion to the regular display units there is an artis-

tic poster of Eddy Brown with a window
streamer of the same artist.
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TEACHING THE PUBLIC

"LIFT THE LID"

'
TWIN'S THE VALUABLE SLO

' GAN FOR EVERY VICTOR DEAL-

'

ER. SAY IT-WRITE IT-ADVER-

TISE IT-50 THAT EVERYMAN WO-

MAN AND CHILD WILlYiFT THE LID"

TO MAKE SURE ITS*A VICTROLA.
"TEACHING THE PUBLIC'lS THE BUS

INES5 AND DUTY OF EVERY PRO-

GRESSIVE VICTOR DEALER •

ITS A PLEASANT JOB TOO,THAT

BRINGS RETURNS OFA MOST
SUBSTANTIAL AND

PROFITABLE
CHARACTER

CBRUNOfrSON
351*353FOURTH AVE.,

NEWYORK

WHOLESALERS
TO THE DEALER ONLY



INDIANAPOLIS TRADE MOST OPTIMISTIC OVER OUTLOOK
Leading Dealers Look for Increasing Volume o( Business—Stimulating Edison Trade—Change of

Business Management—Sonora Dealers to Convene September IS—Kimball Activities—Other News
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business generally or to the fact that lie and

his salesmen worked harder, C. A. Grossart,

of the Brunswick Shop, said the last two weeks

of August showed much improvement in both

machine and record business. People, he said,

arc indicating a tendency to give phonographs

some consideration and prospects for later sales

arc unusually good. He designates the pres-

ent time as the period of "advance agents," who

arc the young people of the homes. Later, ac-

cording to his designation, will come the "pur-

chasing agents" in the persons of the mothers,

and following them will come the "buying

agents," who arc the fathers, with the family

pocketbook.

Stirring Up Edison Dealers

The Kipp Phonograph Co., Edison distribu-

tor, started a prize contest August 15 among
its dealers that Waller E. Kipp, president, an-

nounces has already produced noteworthy re-

sults.

One thousand one hundred and seventy-five

dollars in cash prizes are to he distributed be-

Iweeti August 15 and November 1. as follows:

$400, first prize; $300, second prize; $150, third

prize; $100, fourth prize; $50, fifth prize; $25,

sixth prize, and five prizes of $10 each. The
company offers also for a second contest, to run

concurrently with the first and to continue until

December 31. prizes of ten free trips, with all

expenses paid, to the Edison School for Sales-

men, in this city, next January, and also len

trips to the school with only the railroad fare

paid.

The award of prizes will be governed by means
of 400-holc punch boards, and as each sale is

made of an Edison disc machine the salesman

will be allowed one punch if the sale is a Chalet

or a Modcrnc model ; two punches if a Hcp-
plcwhite, a Sheraton or a Chippendale, and

three punches if it is a William and Mary,

a Jacobean or an Art model. Each sale

will count for as many points as shown
on the numbers revealed by each punch. The
contest is governed by rules necessitating strict

accounting of stock by each dealer and care-

ful attention to sales letters and talks.

Get Control of Indianapolis T. M. Co,

Interest in the control of the Indianapolis

Talking Machine Co passed entirely from the

hands of A. M. Stewart, president of the Stewart

Talking Machine Co., Victor distributor, last

month, when H. L. Richardt and William G.

Hoag purchased about one-third of the stock

of the retail concern from Mr. Stewart. The
transaction gave Mr. Richardt and Mr. Hoag a

controlling interest. There arc several other

stockholders, chief among whom are Dr. J. F.

Gillespie, of Grecncastlc, Ind., and Walter T.

While and Samuel Brown, of this city. Purchase

of a 3S0-aerc farm near Grecncastlc by Mr.
Stewart was involved in the transfer of the stock

held by him.

Mr. Richardt is president of the reorganized

Indianapolis Talking Machine Co. and Mr.

Hoag is vice-president. Mr. Richardt suc-

ceeds E. R. Don ncll. F. E. Dickie remains as

secretary and treasurer of the concern. A. C.

Hawkins, of St. Paul, Minn., has been employed
as general manager, to succeed William S. Cooke.

Mr. Hawkins formerly lived in Indianapolis.

During 1
1

ii last five years he has been sales

manager for Olson & Boettger, electrical job-

bers of St. Paul.

Sonora Dealers to Convene

O. C. Maurer, manager of the Sonora depart-

ment of the Kicfcr-Stewart Drug Co., has invited

the 125 Sonora dealers of the State to attend a

sales convention, to be held at the Sevcrin Hotel,

in this city. September 15. The convention will

be followed by a banquet. Mr. Maurer says a

similar convention last year was very success-

ful, and. judging by the attendance then, he an-

ticipates an attendance of at least 100 this year.

Mr. Maurer has joined with Chas. Mayer &
Co., retail Sonora dealers of Indianapolis, in the

equipment of a Sonora booth at the State Fair.

The booth will contain eight white columns and
the decorations will be in colors, with the back-

ground of the booth comprising a sign selling

forth the merits of the Sonora. On panels be-

tween each column will be the names of the

Indiana dealers.

Pathe" at Indiana State Fair

O. M. Kicss, of New York, general field super-

visor of the Pathc Freres Phonograph Co. and
president of the H. N. Ness Co., owner of the

Pathc Shop, of this city, has assumed active man-
agement of the Pathc" Shop until the first of

the year. Edgar Eskew, former manager, Mr.
Kicss announces, is on a vacation during that

period. Mr. Kicss says he is studying present-

day retail conditions for the benefit of the Pathc
Co. and its jobbers. His first merchandising ef-

fort is being made in connection with the Indiana
Stale Fair being held the week of September 5.

He has prepared for distribution 50,000 tags,

The Secoy Stop—The Recognized Standard
Read the following Telegram and Letter

AUGUST 9, 1921.
SECOY COMPANY, PIQUA. O.

EXPRESS IMMEDIATELY TWO HUNDRED MODEL X STOPS AS PER
SAMPLE SUBMITTED.

The Sceoy Company, Piqua, Ohio. August 15, 1921.
Gentlemen

:

Referring to your Model X automatic start and slop we wish to say that we have
been using this device for the past three months and must say that we have found it very
satisfactory. In fact, we consider this the best and most serviceable device of this kind
in the market. We have adopted it as standard equipment on our machines, and will mail
you order for our requirements in the next few days.

Yours very truly.

The convincing evidence of the reliability of the Secoy stop lies in the above letter and telegram. Names of the companies
ivill be furnished on request. Ask us for sample stop.

THE SECOY COMPANY, Piqua, Ohio
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numbered in duplicate. The face of the tag bears
the name MPalh6" and the number of the tag,
with instructions to validate the number of the
tag at the Pathc booth and then to find the per-
son with the duplicate number tag.
Each day of the fair two visitors will receive

lags bearing the same number. If those two
together present their tags at the Pathe booth
they will each receive a Model No. 7 Pathe
phonograph free.

Mr. Kress said lie proposed to dominate the
phonograph advertising at the State Fair. He
has obtained the exclusive concession to furnish
music with the Act'ueUe for the official dining-
room of the Fair Association in the Woman's
Building. As an added attraction lie will have a
Pathc red rooster in a cage in the Rhode Island
Red section of the poultry exhibition. The
rooster will bear the sign, "Pathc always takes
the blue ribbon among phonographs."

Big Increase in Victor Wholesale
George Stewart, general manager of the

Stewart Talking Machine Co., says that the
business in the Slate for Victors was nearly 50
per cent belter in August than in July and that
all signs point to a "dandy" business for the
Fall and Winter. He anticipates a shortage in
Victor goods. All Victor dealers in Indianapolis
say that their business in August showed an im-
provement that speaks well for the remainder of
the year.

Kimball Manager on Trip
E. H. Jarrard, manager of the Kimball phono-

graph department of the Capital Paper Co., has
returned after spending nearly the entire Sum-
mer among dealers in West Virginia, Michigan-
and Illinois. He says he found the only dealers
doing worth-while business were those whose
salesmen were making a house-to-house cam-
paign. He has employed N. W. and B. G. Grieg
tc. take up that work for the Kimball in In-
dianapolis. Business conditions generally, he
says, are about the same in the three States he
visited.

Mr, Jarrard is sending the following circular

letter to his dealers;

"How about Kimball's for (his Fall?

"There is no question but that there will be
a solid, substantial business for those dealers
who are handling phonographs that have merit.

Any number in your locality will buy good phono-
graphs. Are you going to sell them? Wc have not

TINTED PHOTOGRAVURE OF McCORMACK

jr your choice of any of the following Vic-
tor artists' portraits: GALLI-CURCI,
KREISLER, SCHUMANN-HEINK. A
limited quantity of these tastefully-colored

likenesses, suitable for framing in draw-
ing room or demonstration booth.

Send Postage ONLY
These photogravures are FREE to Victor

who son firm station-

ery and enclose 8 cents in stamps to cover
mailing. They are being sent free to intro-

duce our three-dollar set of Famous Victor

Artist portraits. Requests for free photo-
gravures will be filled as long as a limited

supply lasts. Send immediately.

STEWART
^TALKING MACHINE CO.,

V
'-d.v.) Victor Jobbers

INDIANAPOLIS

pushed you for business this Summer, but with
the coming of Fall and Winter we want every live
dealer who expects to hold his agency to be
aggressive.

"What would you say if wc were to tell you
that some Kimball dealers are selling fifteen to
forty machines a month right now? It is being
tlone and you can get your share if you will only
replenish your stock and hustle. We are en-
closing folder showing different styles.- Check
the ones you want and return folder to us."

Dealers Going After Trade
A. Hcrz, Victor dealer of Tcrre Haute, has

issued a four-page pamphlet listing dance rec-
ords, popular songs, sacred mi
numbers and Red Seal records,
the pamphlet has resulted in

77

, instrumental

dr. Hen says

reased record

W. S. liarn'nger, Victor dealer of Kokom
using a small printed card as an inslip for

packages leaving his store, to announce that
he has a complete Victor repair department that
is under the direct charge of an expert. This
form of publicity has increased the work of his
repair department, Mr. Barringcr says, and has
done much toward bringing new business to his
store.

Tell of Business Activity

C. H. Bccherer, manager of the Sonora de-
partment of Chas. Mayer & Co., says business
is a bit better. Mr. Hcrdman, of the Baldwin
Piano Co., says the number of prospective phono-
graph buyers is so large that if they all come
across he will be wearing diamonds by Christ-
mas. T. VV. Hendricks, manager of the phono-
graph department of the Pearson Piano Co , says
business in all machines is gradually getting bet-

ter. W. G. Wilson, of Wideners' Grafonola
Shops, says the sales on the Granby machine,
recently taken on by Widener's, are encouraging
and steadily increasing. Columbia machines and
records have been moving much better in the
last two weeks, he says. Reports of increased

sales in Emerson phonographs are also made by
the Jewel Phonograph Co. As a part of its

display at the Stale Fair that company will use

a factory exhibit, showing the process through
which Emerson records pass in the course of

manufacture. This is bound to attract consid-

erable attention.

SCHIRMER MUSIC STORES MOVE

Los Angeles, Cal., Sept. 3.—The Schirmcr

Music Stores announce that they will move
their business from the George J. Birkcl Music
Stores to the establishment of the Starr Piano

Co, 630 South Hill street, September 1. H. G
Neville, manager of the local branch of the

Schirmcr Co., states that the move is due to

the necessity for more floor space. In the new
quarters special departments will be installed

lor piano music, vocal music, orchestral music

and foreign publications. The new quarters

cover an area of about 5,000 square feet and
arc splendidly equipped.

STAMPING LAW POSTPONED

Ottawa, Ont., August 29.—It is intimated of-

ficially that (he provisions in the Budget of last

session, calling for ihe country of origin to be

marked on all imported goods, will not come
into effect until the first of the year, instead of

Oclober 1, as provided in the act. Importers

have pointed out the difficulty of giving effect to

the law in regard to goods ordered before the

Act was passed and there arc other difficulties.

The operation of the statute is certain to be

deferred.

MICKEt BROS. TO INCREASE STAFF

Omaha, Neil, September 6.—Mickel Bros. Co.,

wholesale Victor dealer of Ibis city, is planning

to increase its sales force this month. Hugo
Heyn, sales manager of the company and sec-

retary of the Nebraska Victor Dealers' Asso-

ciation, is busy working on the program for

the Associalhm's convention in Omaha October

17 and 18

START SHIMANDY SHIMMY-
ING IN YOUR WINDOW AND
YOU'LL WAKE UP THE

WHOLE BLOCK
treat Window
getter and
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Display,
help to Jl

SHIMANDY—Item 100, $2.50

An Automatic Dancing Doll
For Your Phonograph

t.islus dances one hupdred different steps w
music is plnymK- Delights Ihe children
ism Ihe older people, too. Attractively h
iled m four colors. Dances weJi lo any Hi

Ragtime Rastus, Item 100A, $1.50

II jure* are aitraj-tliely hind piloted In aercral colon.

Boxing Darkies, Item 100B, $1.75

Combination Rastus and Boxer
Two loyt In one—« bit seller. Dancing IUttm and

l'"i!ni: I 't 1. 1-"-. Hi" '.r, ,,[ neur.:i ..nil orio iJanclni
imvhnrHsm. All In one box. Very popular.

Combination Rastus and Boxer
Item 100AB, $2.00

NOTEi Thno Talklni Machine Tori can be pot on
or liken oil In Dio tKOLlL Fit all Columbia. Victor

Ihlck record), requires our speed a I dridruj djik. !S
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National Company
Cambridge Sta. 39, Boston, Mass.
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The Last Word
in Electric

Phonograph Motors

Make this your
leading line for

the comingseason

The Electromophone
Absolutely Silent

Adjustable to any voltage. Tone arm equipped
with electrical stopping device, which operates

in conjunction with the Electromophone
—Record stops automatically on last note

—

Never fails !

!

The Sole Selling Rights of This Unique Mechanism Are in the Hands of

THE STERNO MANUFACTURING GO.
19 CITY ROAD LONDON, E. C, ENGLAND
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More Optimistic Feeling Prevails Following Dull
Summer—Leading Establishments Plan Active
Fall Campaigns—News of the Month

Buffai/j, N. Y„ September 9.—Talking machine
men arc looking more hopeful these days. With
the Summer over they are looking forward to an
increased business this Fall. The Summer was
dull—unusually dull. In addition to a record-
breaking heat wave there was also the abnormal
business depression. But business seems now
to be on the up-grade. Many of the big plants
here are beginning to open and this is reducing
the ranks of the unemployed. Stores are pre-
paring to get the new business. Those which
have been closing Saturday afternoons during
the last two months arc now keeping open.
Many of the local branches of the national

talking machine companies are planning brisk
sales campaigns this Fall, and the managers of
these branches are now busy on arrangements
for these campaigns.

The various dealers" organizations which have
been taking a recess during the Summer will re-
new their sessions this month.
The music group of the Buffalo Chamber of

Commerce plans lo meet some time during the
month. The first thing to be taken up will be a
drive for new members.
The Buffalo Talking Machine Dealers' Asso-

ciation plans lo hold a meeting some time during
September. A definite date had not been set at
the first of the month.
A strong sales campaign for this vicinity will

be carried on by N. A. Tabcr, of the Buffalo
Wholesale Hardware Co., local distributor of

Pathe. Mr. Taber announces that he is now
working out plans for this drive.

The local Brunswick branch also announces
that a brisk campaign will be carried on here
this Fall, for which arrangements are now being
made. The Brunswick business is good, accord-
ing to reports from the branch. A large num-
ber of order* for September delivery have just

been booked.

The Columbia branch here reports that sales

are showing a steady improvement. Miss Flor-

ence Thron, of the Columbia branch, is enjoying
a vacation in the Adirondacks. Miss Evelyn Mc-
Quade, another of the charming young ladies in

the office, goes to New York next week for a

fortnight's vacation. R. J. Mulholland, Syracuse
salesman lor Columbia, is on the job, although
he is taking a vacation. He is spending his vaca-

tion at Ncwburgh, N. Y., and reports that he has

been calling on Columbia dealers there. A. W.
Wallace, Rochester salesman, has just returned

from a most enjoyable visit spent at his home at

Akron, 0.

OPENS STORE IN UTICA

The S. & S. Music Co.

209 Columbia street, Uti«

plete line of talking macl

plies.

has opened tore at

Y., with a com-
ecords and sup-

Exports, Including Records for Seven Months
Ending July 31, 1921, Total $2,481,579

Washington, D. C, September 7—In the sum-
mary of exports and imports of the commerce
of the United States for the month of July, 1921
(the latest period for which it has been com-
piledj, which has just been issued, the following
figures on talking machines and records arc
presented:

The dutiable imports of talking machines and
parts during July. 1921, amounted in value to
$35,180, as compared with $95,757 worth which
were imported during the same month of 1920.
The seven months' total ending July, 1921,
showed importations valued at S3S2.071, as com-
pared with $547,322 worth of talking machines
and parts during the same period of 1920.

Talking machines to the number of 2,133, val-
ued at $100,279, were exported in July, 1921, as
compared with 5,496 talking machines, valued at

$255,169, sent abroad in the same period of 1920.
The seven months' total showed that we exported
22,757 talking machines, valued at $1,084,195, as
against 45.794 talking machines, valued at $2,-

297,640. in 1920, and 31,311 talking machines, val-
ued at $1,057,218, in 1919.

The total exports of records and supplies for

July, 1921, were valued at $128,761. as compared
with $316,1W> in July. 1920. For the seven months
ending July. 1921, records and accessories were
exported valued at $1,397,384; in 1920, $2,365,564.

and in 1919, $1,979,833.

COLUMBIA NEWS ITEMS

Many Visitors to Executive Offices—Department
Heads on Vacations—Sales Executives Return

]. D. Ginsberg, of the Ginsberg Furniture Co.,

Des Moines, la., Columbia dealer, accompanied
by Mrs. Ginsberg, visited the executive offices of

the Columbia Graphophone Co. recently. They
had just completed a three weeks' trip by auto-

mobile from Des Moines through New England,
New York and Pennsylvania. Other recent call-

ers at the Columbia executive offices were S. S.

Larmon, sales representative of the Detroit

branch, and Miss Stella Hastings, head book-

keeper of the Detroit branch.

H. L. Pratt, manager of the Columbia Co.'s

branch service division, accompanied by Mrs.
Pratt, left New York recently for a vacation trip

through New England. J, E. Clokey, of the Co-
lumbia branch service department, spent his vaca-

tion at Suffern, N. Y., in the heart of Lhe Ramapo
Mountains.

R. W. Porter, field sales manager of the Co-
lumbia Co., who returned last week from an
extended trip through the Middle West, is en-

thusiastic regarding business conditions, stating

that there is a steady improvement noticeable

everywhere.

O, F. Benz, record sales manager of the com-
pany, also returned a few days ago after making
a tour of the branches in the South and South-

H. N. McMenimen
Consulting Engineer

Consultation by appointment on
every phase of the phonograph in.

dustry. including:

Recording, Plating and
Pressing

Motor, Tone-Arm and
Reproducer Design

Patent and Model
Development

Sales Promotion and
Advertising Plans

Laboratory:

Scotch Plains, N. J.
Tel. Fonwood 1138

Office.;

2 Rector Street. New York
Tol. Rector 1 IM

west. His reports arc distinctly encouraging,

indicating that Columbia dealers are preparing

for a healthy Fall trade.

FINE COLLECTION OF OLD VIOLINS

Particularly Interesting Shipment From Europe
Received by Bucgeleisen & Jacobson

Bucgeteisen St Jacobson, importers and whole-

salers of musical merchandise, New York City,

recently received an exceptionally fine collec-

tion of old violins from Europe. They report

a steadily growing demand in this country foi

the better grade violins and the violins in this

shipment have been found in much favor among
the increasing number of talking machine deal-

ers who have musical merchandise departments.

Samuel Buegeleisen, head of the organization,

recently returned from a three weeks' motor trip

through New York State and Canada. Although

the trip was entirely one of pleasure Mr. Buege-

leisen found time to drop in for a chat with a

number of dealers and reports that he found

conditions satisfactory wherever he went.

Announcing

&/>e CLARION RECORD
A NEW POPULAR-PRICED QUALITY PRODUCT

Up-to-the-Minute Releases—Song, Dance, Etc., Etc. Immediate Releases.

WRITE FOR OUR PROPOSITION—AT ONCE

CLARION RECORD CO., 56 Bleecker Street, New York Cily
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PITTSBURGH DEALERS LAUNCH BIG CAMPAIGN FOR TRADE
Jobbers and Dealers Report a Decidedly Better Tone to Business—A. B. Smith Pushes the Granby

—Liberty Phonograph Co, Incorporated—Vocalion Jobbers in New Offices—News of Month

apparent suit

is is reflected i

' has finally come i

Pittsdiihgii, Pa,, Sepleinlicr 7.—Willi the pass-

ing of Labor Day the talking machine dealers of

the Steel Cily have launched an intensive cam-
paign for the revival of business, the majority

of the trade here feeling Hint the time has come
for marked activity in the sales of talking ma-
chines and records after the past Summer, which

has been a most backward one as tar as actual

sales have been concerned.

An optimistic tone is given to the conditions in

the talking machine market here, due to the

general activity that hi

the closing week i>( Aug 1

trade reports at the C

which show that the "in

the business world and Hie prospects arc for ;

very busy Tall season. While this is contingent

on the continued operation of the iron and steel

mills of (he Pittsburgh district it is now assured

thnt from September 10 on there will be a steady

and continuous resumption of mills Hint have

been idle for many weeks. Orders arc now
being placed by large consumers of fabricated

iron and steel and this all tends to better busi-

ness.

Pleased With World Editorial

Talking machine dealers here were much
pleased with the tone of the leading editorial in

the August Talking Machine World, under the

caption "Planning the Successful Fall Cam-
paign." As one downtown dealer stated: "The
editorial had the right ring and it showed the

way to educate the buying public and to bring

about a movement that will result in increased

sales."

Better Tone to Business

A. R, Meyer, manager of the talking machine

department of the Joseph Home Co., who is hack

at his desk after a vacation outing spent with

his family at Conilcaul Lake, Pa., in response to

a query by The Talking Machine World repre-

sentative said; "We have observed ;

in the volume ol business handled in

ment the past week and it appears

better lone

our depart-

to me that

Pall trade."

Mr. Meyer is also secretary of the Talking Ma-
chine Dealers' Association of Pittsburgh and is

thus kept in close touch with the activities of

the dealers who are nftiliatcd with the Associa-

tion, which is line of Hie livest and most influen-

tial of its kind in the country.

Local Association Plans

John H. Phillips, the well-known president of

the Talking Machine Dealers' Association, who
conducts an exclusive Victor shop on the North

Side, is also looking forward to a brisk business

in his Victor parlors, which are among the most
attractive on the North Side. Mr. Phillips also

is planning tor a busy Fall and Winter season

for the members of the Association. The first

meeting will in all probability be held early in

September. The meeting will mark an informal

reunion of the various talking machine dealers

who have not sat around the "festive board" for

the past three months. The other officers of the

Association arc Herman Lcchncr, vice-president,

and Henry Wood, treasurer.

With the Vacationists

C. L. Hamilton, secretary- treasurer of the

S, Hamilton Co., enjoyed a motor trip to Ligon-

icT, where he spent some time on the golf links.

Edward Hoffmann, of the J. M. Hoffmann Co.,

Brunswick dealer, spent his vacation at Atlantic

Cily. Miss E. M. Logan, of the office staff of

the Hoffmann Co., enjoyed her vacation outing

at Lake Chautauqua.

Caruso's Memory Honored
A handsome window display of Caruso records

and Caruso photos and placards was made the

past week by the S. Hamilton Co., the enter-

prising Victor dealer. The design was out-

lined by T. E. Shortell, the well-known man-

ager of the Victor department, and his associates.

In connection with the display an arrangement

was made with the Olympic Theatre, a promi-

nent downtown motion picture house, for a dis-

play of the well-known film, "My Cousin," in

which Caruso figured as the star. The coupling

up between the Hamilton Co. and the "movie"

house was well arranged and the mutual benefit

for both was very flattering.

The Standard's Calendar for 1922

The Standard Talking Machine Co., Victor dis-

tributor, is sending out to the trade a very at-

tractive folder, in colors, calling attention to the

specially designed calendars for 1922. "Endear-

ing Charms" is the title of the copyrighted paint-

ing on the calendars, in which the Victrola is

given a prominent part. Dealers arc advised to

order early for this holiday greeting, which

"gives you 365 days of advertising." Shipments

will he made during October. At the offices of

the company it was stated that the responses

to date have been numerous and that dealers

acclaim this new calendar offer the best in beauty

and desirability that has been offered as yet.

To Represent the Granby

A. B. Smith has been appointed sales man-

ager for western Pennsylvania of the Granby

Phonograph Corp. and has opened temporary of-

fices and salesrooms at 23 East Main street,

Carnegie, Pa., one of the suburban towns of

the Steel City. Mr. Smith has sent out a cir-

cular letter to the trade calling attention to the

Granby line, which now comprises seven console

and six upright models. Mr. Smith also is dis-

tributing the Okch records. He is well known
in the Pittsburgh district particularly in talking

machine circles.

Miss H. H. Taudtc, of the C. C. Mcllor Co.'s

retail Victor department, spent her vacation at

Marion, Iml.

With the Mellor Co. Forces

Copies of the educational booklet, "The Vic-

trola in Rural Schools," arc being distributed by

the C. C. Mellor Co.'s wholesale department,

which is under the management of Thomas T.

(.Continued on page 82)

I' it. AI'PI/D POIt.

ORO-TONE
FEATURES

Extension A telescopes into large
elbow B. giving a length adjust-
ment from 7% to 9|/2 inches.
Adjustment screw C engages an
indexed channel in extension A,
assuring perfect alignment. Slight-
ly releasing locking thumbscrew E
permits height adjustment of large
elbow in base ring D. Releasing
locking screw E entirely permits
tone arm to be removed from base
ring D for packing separately be-
fore shipping, if desired.

ASK FOR ILLUSTRATED AND DESCRIPTIVE
CATALOGUE

1000 to 1010 GEORGE ST.
' Cfe CHICAGO, ILLINOIS

lltuli linproir
boo uriu tvbeo thrown buck < -

. ird
i In position for playlnc Hill nn.l
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Capitol!

A Phonograph

of Beauty

The Choice of

Every Woman
^jrHIS beautiful combination lamp and pho-

nograph is made from the best grade of
material. Electrically lighted, and electrically
operated by a "Tru-time" Efficiency Electric
Motor.

The Lamp is a beautiful creation, on the inside
of which is concealed a phonograph that has
been declared by the musical profession as
having the sweetest and most natural tone of
any phonograph on the market

As a Phonograph

Every living room has its lamp; every

family wants a phonograph; the CAPITOL
combines a perfect phonograph and hand-
some table lamp in one compact piece of

furniture. There is no indication of the

phonograph being concealed within the

lamp.

The CAPITOL is made in three models:

Model E (24 carat Gold Plated) retails at $350.00
Model L (Silver Plated) retails at 250.00
Model O (Statuary Bronze) retails at 175.00

The CAPITOL is sold through exclusive
dealers only

Manufactured and distributed by

Burns-Pollock Elec. Mfg. Co.

Indiana Harbor, Indiana

Located within Chicago's great

Manufacturing District
As a Lamp

a
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Display your attractive Columbia literature neatly

in the new revolving Counter Literature Displayer. Do
not spread this expensive literature over your coun-

ters to be scattered and soiled.

Columbia Graphophone Co
NEW YORK

LAUNCH BIO CAMPAIGN FOR TRADE
(Continued from page 80)

Evans, Miss Lillian

cnlional supervisor,

pending the Summc
Pa. Miss Wood is

mid Winter canipaig

educational iiistilutioi

- astern < 'hio and V\

Vood, who is the cdu-

,ck at tier desk, after

her home in Bradford,

ling an extensive Fall

the schools and oilier

western Pennsylvania,

Virginia.

Edison Shop Reports Progress

L. A. O'Neill, manager of the F.dison Shop
of the Bneiin Phonograph Co., reports an in-

creased demand for the Edison phonographs and
also states that Edison records arc having a

brisk sale, He ascribes the business movement
to judicious advertising and the use of an ex-
cellent mailing list.

Optimistic Ancnt the Future

S. Hi Nichols, manager of the Pittsburgh of-

fices of the Columbia Co., is most optimistic con-
cerning tlic future of the Columbia line in the

Steel City and adjacent territory. He said: "We
believe that we arc on the eve of a magnificent
business revival. All things point in that di-

rection and the Columbia dealer who is ready
to meet the requirements of his patrons will

srorc most heavily."

Doing Well With the Kimball
The Howson Music Co.. at 641 Smitblicld

street, is handling a full line of Kimball phono-
graphs. Demonstrations and recitals arc given
every business day and a very line business is

being built up.

Sells the Widdtcomb

and Cirola, has opened offices and showrooms
al 505 Liberty avenue, with J. A. Pcntz in charge
as sales director and Chas. A. Strati as sales

manager. The two roadmen arc J. H. Russell
and J. Bond. K. Hicks, who is well known in

talking machine circles, is the new manager of

Lhc retail Voealion Shop in the Jenkins Arcade,
which is operated by the Philadelphia Show Case
Co.

Elsie Johns Taylor is now connected with the

Vicirola department of Kaufmann's (The Big
Store). Mrs. C. H. Walraih. manager of the

department, is back at her post, after spend-

ing her vacation around Cleveland' and vicinity.

Fred J. Drake, the well-known manager of the

retail Victor department of the C. C. Mellor

Co., spent his vacation at his former home,
Elmira, N. Y.

Incorporated

A charter of incorporation was granted by
the Governor of Pennsylvania to the Liberty

Phonograph Co., to buy, sell, export and im-

port phonographs, talking machines and musi-
cal instruments and accessories. The incorpo-
rators are S. H. Hirshbcrg, J. H. Hirshbcrg,

C. H. McNutt and L. C. Clark.

The Widdic
the downtown
ney Music Co
and showroom

ising i

nb phc rnph i

ittsbu

being sold in

;h by the For-

It reports

Voealion Jobbers Open Offices

The Clark Musical Sales Co., which in the
future will be the distributor of the Voealion
and Voealion records, as well as the Modcrnola

ENTHUSED OVER FALL PROSPECTS

Leon Tobias Closed a Good Business for Van
Veen & Co.—Some Recent Installations

Leon Tobias, who recently canvassed a con-
siderable portion of the country, has returned to

the offices of Van Veen & Co., Inc., New York
City, of which firm he is secretary, much en-
thused over Fall prospects. Mr. Tobias stated
that he believes good conditions arc rapidly
reviving in the talking machine trade and in con-
frmalion of this statement rcporled a number of
extensive installations that have been closed and
hinted at a goodly list of excellent prospects
ready for installations.

Among recent installations closed by Mr.
Tobias for Van Veen & Co., Inc., was one in the
Columbia warcrooms of Philip Pravada, on Main
street, New Rochellc, N. Y„ which is an exact
duplicate of the mode] installation in the Co-
lumbia Co. It is said that this installation rep-
resents lhc last word in wareroom equipment.
Six hearing rooms arc provided, each one of
double construction, Equipment is also pro-
vided for music rolls, musical instruments and
records. The windows have also been especially
treated in wainscoting effect and the entire in-

stallation is in ivory finish.

Van Veen & Co., Inc., have also been awarded

the contract for the equipment of the new
Victor warcrooms of N. E. Estrin, to be opened
on Main street, Poughkccpsic. These ware-
rooms, fifteen feet wide by one hundred and
forty feet deep, will consist of six hearing rooms,
a complete record department accommodating
8,000 records, two counters, showcases, wall
cases for musical instruments and cases for

music rolls and sheet music. They have sup-
plied an installation for the new Victor depart-
ment of William H. Rider, located at Kingston,

N. Y.

B. G. Paradiso, of 694 Main avenue, Passaic,

N. J., has sent his fourth reorder for Van Veen
equipment. Six rooms and additional record
racks have been added to the existing equip-
ment. The entire installation has been finished
attractively in silver gray.

Harry Cohen, of 689 Ninth avenue, has given
up his stationery department and is confining his

activities entirely to the merchandising of
Grafonolas. A complete new department of four
hearing rooms, record racks, wall cases, etc.,

in ivory and blue, has been installed.

Talking machine dealers at Evansville, Ind.,
are planning to participate in the style show
which will be given in connection with the Evans-
ville Exposition, from September 20 to Octo-
ber 1.
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324WASHINGTON SI.BOSTON.MASS.BOSTON ^ENGLAND
Bo:

,
Ma: ember 7.—There appears to

be a decided change for the better in the local
talking machine business, and by local perhaps
one should include the New England field

What is true of the jobbing trade is also true
of the retail- business, for there have been in-

quiries for goods such as have not been so con-
spicuously manifest for a long time. While
July was a fairly good month as compared to
some that had preceded, August was a much
better one. By that is not meant that the shops
made a great deal of money, some of them did
not really make anything, but they did not run
behind as has been the case in some of the [can
months of the past year or so.

Trade Conference in the Fall?
In October the trade may be called upon to

lend its moral support—there probably won't
be much asked of them financially—to the idea
of holding some kind of a conference of all the
music representatives hereabouts, which might
include a business session and a dinner. The
idea is to get the trade together, especially those
who arc members of the New England Music
Trade Association. At informal conferences
of a specially appointed committee held some
weeks ago there was a general unanimity of
opinion that the idea was a good one; it would
have advantages, but the committee could not
agree as to just what form this get-together
idea should take. There had been some thought
of a Music Week, but that was discouraged for

obvious reasons. There arc a greai many trade

or business organizations which hold dinners
monthly or bi-monthly during the Fall and Win-
ter seasons, but the music trade, whose organ-
ization was formerly known by the name of the
Boston Music Trade Association, was content
to hold one dinner, and possibly (wo, with the
annual meeting which usually was held at the

luncheon hour, to constitute the year's activi-

ties. To have any organization that really

means something in the community it should
meet oftener. Is there anyone who disputes that

statement?

Constructive Columbia Activities

The month of August wound up splendidly in

the Columbia territory under the jurisdiction of

Manager Fred E. Mann, who is very hopeful
over the future of the talking machine business,

and the Columbia line especially. His op-
timism has been particularly marked since his

C
Assisting the Victor Dealer in

Developing 1921 Fall Business

We have made a careful survey of the business outlook
for the coming Fall, and have no hesitancy in predict-
ing that the progressive Victor Retailer will find this

season profitable and active.

Cressey & Allen are equipped to provide Victor
Retailers in New England with efficient, up-to-the-
minute service, and any Victor Retailer who is con-
fronted with sales or merchandising problems is

offered the co-operation of our service

and sales organization.

CRESSEY & ALLEN
PORTLAND, MAINE

return from New York, where he was the latter

part of August. He said that he came in touch
with a number of the company's officials and did
not find one that was not in fine spirits as re-

gards the future of the business. Mr. Mann
says, too, that the dealers are sharing the same
sentiments and they are all looking for good
business this Fall.

E. H. McCarthy, one of Manager Mann's crew
managers, has just completed a very successful
machine and record drive in Salem, and in a

few days the team will start to canvass Mai-
den and Everett, where it is likely that similar
good results will be obtained. Manager Mann says
this crew work is proving of the highest worth.
The house-to-house drive invites an interest on
the part of householders who might otherwise

have given no thought to the talking machine
proposition. Similarly, the truck system in

rural communities, says Mr. Mann, has shown
its worth and many persons in isolated locali-

ties have to thank this method for getting

them interested in the final possession of a

machine.

Mr; Mann is anxious to resume the dealers'

meetings which proved such a potent factor

in trade enthusiasm. It is some time since

these were held, for the difficulty has been to

get the Columbia artists in the Summertime,
who always have been a great drawing card.

It is not likely, however, that arrangements
can bc^made for a resumption of these meetings

much before the new year.

(Cottiiuued on page 84)

DELIVERING THE GOODS, AND THEN-
VICTOR Service that extends beyond the mere
filling of the dealer'* order—that really helps in

solving retail sales and stock problems— is vital

right now. The spirit of practical helpfulness is

characteristic of

DITSON VICTOR SERVICE
With TWO Points of Contact

OLIVER DITSON CO.
BOSTON

CHAS. H. DITSON & CO.
NEW YORK
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THE TRADE IN BOSTON AND NEW ENGLAND— (Continued from page 83)

Hie Columbia forces, lias linisl

at Northport, He, and is bad
after enjoying the first real \

has had in seventeen years,

with difficulty thai Manager '
i

get him away from business, f«

is one of those energetic indi'

wedded to work—and the hard'

Vocalion Business Con tin

Manager Wheatlcy, of tiic V

i thi litt I L-illaj

1 1.

1

several Summers past. Manager Whcallcy say!

t lie August business was very good and lie is

quite hopeful for September. There lias been
a large call for the red records, numbers which
are particularly popular being "Learn in Smile'
and "All by Myself." both fox-trots.

A. C. Barg, of the wholesale end of the Vo-
calion business, got back to the Boylston street

headquarters right after Labor Day, having
been motoring around New England for a fort-

night, diaries Footc also arrived hack at the
same time, he having spent his vacation in Con-
way, N. H.

Harvey Store an Artistic Location
ll would be difficult to find a more artistic

interior than that of the C. C. Harvey Co. in

all the contemplated
be efTc

departmcn
Victor and

ed. All the ground
o the talking machine
exhibited the Edison
.chines. On the flooi

h is extremely effec-

rc King French plate

of the crystal pendant type, the main

Englai

this s the hi

lighting fixture houses in the city. The sales-

room proper is reached by a short flight of steps

in which some ornate iron grill work finds an

effective use, and over this will be hung, from

time to time, some rich decorative fabric. The
entrance way is done in black and gold.

Francis White, manager of the talking ma-

chine department, spent bis vacation at Cam-
bridge, N. V., where he visited some relatives

going and coming by automobile.

Large Territory for C. B. Estabrook

C. II. Estabrook, traveling representative fot

the Victor Co. in the Eastern Massachusetts

ck folio 'ing

va cation taken willi relatives in the Middle

West. In the meantime Mr. Estabrook, who
makes his headquarters in Boston, has been

given an extended territory and henceforth hit
-

field will include New Hampshire and the larger

cities in Maine. At the present time he is in-

vading the Maine territory for the first time

and getting pleasantly acquainted with the Vic-

tor dealers in the Pine Tree State.

Sees Great Improvement in Conditions

There is little news but good news to report

from the Eastern Talking Machine Co. at this

time, Manager Shoemaker is on the job from
mom till dewy eve, and he says he sees a

decided improvement in the general conditions

He speaks especially of the success of the Ca-

ruso records, of which the house fortunately

bad a large slock on hand at the time of the

death of ihc great singer, and these have gone
fast.

Working on New Sound-amplifying Device

Ralph Silverman, of the Court Square firm

of the Phonograph Supply Co. of New England,
is home from a vacation at Alton Bay, N. V„
where be had a pleasant rest, following his

arduous duties in connection with his new elec-

Let us help you make the
most of a good thing-—the
Fall season.

Eastern Talking Machine Co.

/ / ..I

tro-amphi phone, a new sound-amplifying device
which he and bis brother, Bernard Silverman,
have been working- on for some time and which
promises to be a revelation when it is put out.

When this new device, for which patents have
been applied for at Washington, has been given

(Continued an page 85)

KRAFT-BATES^SPENCER
NEW ENGLAND DISTRIBUTORS

Could You Become a Brunswick Dealer?
Just as Brunswick factory, materials and method, must conform to absolutely rigidstandards, so too Brunswick dealers must prove their desirability. They must show thatthey appreciate the tact that The Brunswick is a high-class specialty, and that they willalways present it to the public as such.
There is no mystery about the astounding success of The Brunswick—built up in fouryears time against keen competition. The Brunswick Method of Reproduction has sev-eral basic improvements which no other phonograph has or ever can have. The BrunswickUltona, lor instance, is the only reproducer ever invented which actually plays all makesof records just exactly as they should be played, and wi.hout using attachmentsw™ Brunswick offers the most profitable phonograph franchise obtainable, not onlybecause of the excellence of The Brunswick itself from the buyer's viewpoint but alsobecause of the faster turnover for the dealer.
For The Brunswick has not been and will not be cheapened by cut-price and easv-term devices which tie up the dealer's money in long-time payments

J

KRAFT, BATES & SPENCER, Inc.
1265 Boylston Street Boston, Mass.

NEW ENGLAND DISTRIBUTORS
Album* Record Bruthe
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AT YOUR COMMAND
ANYWHERE IN NEW ENGLAND

TEINERT
ERVICE
E R V E S
Here are some of the salient features in Steinert S.

Educational and Personal Service Bureau.
Practical Store Ideas Department.
Promotion of Educational Work in Schools.
Unsurpassed Record Stock.
Efficient Back Order System.
Excellent Shipping Facilities.

Years of Experience in Victor Merchandising.

This is a part of our service.
It is available to you anywhere in New England.
We will be glad to help you in your Fall campaign.

M. STEINERT & SONS
Victor Wholesalers

35 Arch Street BOSTON

a large practical demonstration shortly (it al-

ready has come out of several most success-
fully) further attention will be given it in this
department of The World. George Rosen, the
Other partner in the Phonograph Supply Co.,
has been in the White Mountains, making his
headquarters at Bethlehem, N. H.

Lloyd Spencer Tries His Skill in Boston
Lloyd Spencer, sales manager of the Silas E.

Pearsall Co., of New York, was in Boston over
Labor -Day and was the guest of Kenneth L".

Reed, manager of the Victor department of M.
Steinert & Sons. Kenneth and his guest went
out on the golf links, but it isn't for us to give
away the secret which of the two was van-
quished.

Combines Business With Pleasure
Arthur J. Cullen, president of the Lansing

Sales Co., took a very profitable trip the latter
part of August, going by auto to several of the
cities in southern New Hampshire, and he was
able to place a large number of Emerson ma-
chines, in the handling of which his house has
been extremely successful the last few months
Rudolph Lipp, who is associated with the Lan-
sing Co. and is a valuable adjunct to the prog-
ress of the concern, has just taken a house in

Westwood. one of Boston's handsome suburbs,
where he is to make his home. When he gets
his Ford in good running shape he plans to

go back and forth by auto.

Splendid Quarters for Sonora Display
By a new arrangement which went into effect

at a special meeting of the concern Joseph
Burke now becomes vice-president and general
manager of the Musical Supply & Equipment
Co., this to take effect immediately and to

continue until the next annual meeting, which,
of course, is only the formal way of putting it,

Through this arrangement it is likely that Mr
Burke will not have to make such frequent trips

over to New York as formerly, and he will be
able accordingly to give more immediate atten-
tion to the Sonora business at this end. Man-

ager Burke lias found the new quarters on the

second floor of the Columbus avenue building

splendidly adapted to the business and the new
showroom is especially of advantage, for it is

large enough to hold twenty-six period models,

a number which few individual dealers could

carry. Consequently, it works out this way:

Whenever a dealer has a prospective customer

he can bring him into the Boston Sonora head-
quarters, where he can make a selection of the

particular model he wishes under the best pos-
sible conditions.

Amos Russell "on the Job"
Amos Russell, associated with the F. C. Hen-

derson Co., is back on the job after a rapid
convalescence following an operation at the Mel-
rose Hospital. Prior to joining the force of the

F. C. Henderson Co. Mr. Russell was connected
with the Aeolian and Cluett companies. Mr.
Russell's many friends are glad to sec him
again in harness.

Miss Mann and Gregory Hall Married
Fred E. Mann, head of the local wholesale

department of the Columbia, played the role ol

the fond father of a bride the latter part oi

August, when his daughter, Miss Emily J. Mann,
and Stuart Gregory Hall were united in mar-
riage. The bride's parents live in Newtonville
and it was in the Newton Club in that city thai

the ceremony was performed by Rev. William
E. Strong. There were a maid of honor and
best man, but no ushers, as the ceremony and
reception were limited to a few friends and rela-

tives. Following a honeymoon in the White
Mountains the young couple will make their

home in Brookline.

Ditson Co. Closes Good Summer Trade
The Oliver Ditson Co.'s Victor headquarters

during all this warm Summer was one of- the

coolest places in the city, leastwise among the

talking machine establishments, and those favor-

ing Henry Winkelman with a call remarked
upon the pleasant atmosphere in which he and
his staff worked. Business with this house has

been good all Summer and Manager Winkel-
man is quite hopeful of the immediate future.

Otto Piesendell found the greatest pleasure dur-

ing his vacation in just staying at home. John
Canavan went to Ocean Point, Me., for his vaca-

tion. John started off a few days ago on his

first Fall trip and had planned to visit some
of the cities north of Boston, such as Lowell,

Mass,; Nashua, Manchester, Keene and Con-
cord, N. H.

Doing Well With the Granby
Fred L. MacNeil, local manager of Wid-

ener's, Inc., at 23 West street, reports a very
good demand for the Granby machines and he

says there are indications that business has al-

ready begun to pick up. MacNeil spent bis va-

(Continued on page 86)

"Perfection" Reproducers and

"Perfection" Ball-Bearing Tone Arms

Attachments
For Edison, Victor, Columbia

The "Perfection" Ball-

Bearing Arm No. 4 com-
bined with "Perfection"

Flexi-tone Reproducer
No. 7 makes the most
perfect combination Arm
and Reproducer available

for playing all makes lat-

eral cut records on Edison
Disc Machine, requiring

steel, tungsten or fibre

needles.

See catalog for other

illustrations

NOTE—Send for our latest catalog and prices.

The "Perfection" Universal Ball-Bearing Tone Arm No. 6 with New Pur-i-tone

Reproducer (attached) plays all makes of records on the Edison Disc Machine.

NEW ENGLAND TALKING MACHINE CO.

16 Beach Street Boiton, Mass.

L. A. SCHWARZ. Inc.. 1265 Broadway, New York City
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The "Record" Is Broken

}( "Long Quality" cnbint>«W Album., in New England.

cc both odvertigcmcntn iHuAtTBted

end your or tic in for thefi linen to

L. W. HOUGH
20 Sudbury Street Benton, Mm

Mai liv kjuartcrs of Uic Co
rampant a few

years ago Mr. Sheppard losl his young wife am
her mother, an infant escaping the disease A:

Mr. Sheppard originally had come from Philadel

phia, where his mother resides, he asked to hi

transferred there. While in Boston he was verj

popular in the trade.

Herman T. Baker, of the A, M. Hume Music
Co., spent the last week of August at Lake Suna-

pce, N. H., where his father has a large estate

Stocker in Charge at Gilchrist's

Norman F. Stocker, who formerly had been
with the F. C. Henderson Co.'s Uti

store, has come io Boston, where he is now in

charge of the talking machine department of the

Gilchrist Co., which handles the Victor and
Brunswick lines. This is one of the Henderson
Co.'s many stores, Mr. Stocker is a young man
of progressive ideas and should make good in

his new undertaking.

>mc of the resorts around New Yoi

Scarhoro Beach, Me. E. N. Moor
ling department of Widoner's, is ju

sniiiing at Taunton, this State,

Copley Square Shop Reopened
The Copley Square Mu

the Hotel Oxford Building
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ably froir

iiig stark
i

il).'

Shop, lot

ii Huntington avc-
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I
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exclusively,

fire department wa:

en Talking Machir
'cet, but while the

called

Coi's

- of tin

could be located by the firemen,

Chelsea Shop Handles the Victor
The Eastern Co. has lately opened up a new

account in Chelsea, to be known as the Chelsea
Shop, with Morris Kirshen in charge. It will

carry the Victor line exclusively. The John A.
Colbert shop, located in Arlington, because of
growing business has moved into larger quar-
ters right in the center of the town.

G. E. Sheppard a Visitor

G. E. Sheppard, sales representative for the
Columbia Co. at Philadelphia, was a caller on
the local trade the latter part of August. Mr.
Sheppard formerly was with Manager Fred E.

BOOK BIG ORDERS FOR "SHIMANDY"

New Dancing Talking Machine Toy Finds
Favor With Trade, Judging From the De-
mand From Widely Separated Sections

Boston, Mass., September 3.—"Shimandy," the

new dancing talking machine toy, produced by
the National Co,, of this city, has met with in-

stantaneous success. Ross L. Douglas, presi-

dent of the company, in a recent interview with
The World, remarked:

"Within a few days after our initial announce-
ment of 'Shimandy' in the August issue of The
Talking Machine World orders were received
for this jazz shimmy dancer from various parts
Ot the United States and within fifteen days
after the date of publication we received orders
from Canada and Cuba. We find that the trade,
and the public as well, arc very well pleased
with 'Shimandy' because of the different steps
and shoulder motions which she docs and which
are so true to the extreme modern dances. We
find that a number of dealers are making use
01 •Shimandy' as a window attraction and that
this toy is also doing excellent work in record
sales. We are also making a drive, as usual,
for the Fall and holiday season on Ragtime
Raslus, Boxing Darkies and the combination ol
Rasttis and Boxers. Although these last-named
toys have been on the market several years
they arc continuing in strong popularity and
good Fall business is expected."

No Surprise
That the Trade is Extremely

Delighted and Satisfied

with

RECORDS
Try Them Yourself. They are

Make-Good Quality

Bay State Music Corp.
N. E. Diilrihutot

221 Columbus Ave., BOSTON (17)
BACK BAY 6297

THE TRUCK SALES PLAN

Columbia Dealers in New Haven Use New
Selling Plan to Splendid Advantage

New Havkn, Conn,, September 6.—Amendols
Bros., of this city, progressive Columbia dealers, took
advantage of bhc recent suggestion offered by
the Columbia Craphophone Co. and instituted
a campaign featuring the truck sales plan. This

LANSING KHAKI

COVERS
The Pioneer Moving Cover

High

Grade

Govern-

ment

Khaki

Dealer's Prices NOW:

6?
$g§0

medium
size

43 nx20 nx23^ n

f

7.
35

large size

49 ,x23"x24^/;•

extra large

52 ,x22)i,"x23J.2"

Fitzall Leather or No. 3x Strap
$2.50

Piano Moving Covers $18.00

SLIP AND RUBBER COVERS
FOR PHONOGRAPHS AND PIANOS

Eliot and Warrenton Sts.

BOSTON, 11, MASS.

Bros, covered the entire State of Connecticut
and also worked through Massachusetts and
New York States in delivering the Columhia
message during the truck sales drive.

'

Auto Trucks Used by Columbia Dealers

campaign has proven remarkably successful and
this live-wire Columbia concern has closed many
sales as a direct result of the drive.
There arc three brothers associated wilh the

firm of Amendols Bros, and during the cam-
paign each of the trucks was in charge of one
of the brothers, and this fact undoubtedly con.
tributed to the success of the work. Amendols

MIDDLETOWN GAINS NEW STORE
Middletown, Cotm., August 30.-A new music

store, one of th; chain operated by United
monograph Stores, Inc., will be openec' he-e
ab ,ut September 1. Thc storc which wi„ ^
bcated at 4« Main street, will be managed bv
Gilson M. Hall, of this city, who is well and
favorably known.

"Nameplates With a Personality"
F., M.,J.a^„ .„j D„|m „, Tlllil M>

Phoo.ef.plu, Moid loujumoal, eIc

E. V. YEUELL CO., Maiden, Mass.
Wk.„ tw„ r/,,„ ( o, „„„,„,„,.,



BUNGALOW SHOPPROVES A SUCCESS
New Retail Establishment in Lowell, Mass
Accorded Enthusiastic Reception_Furnishin ES

'

Are Unique and Attractive—Fred H. Walter
Is President of This Enterprising Company

Lowell, Mass., September 9.—The recent opening
of the Prince-Walter Bungalow Shop in Prince's
Arcade, on Merrimack street, as an exclusive
Brunswick dealer has attracted the general at-
tention of music lovers in this section. As a
feature of the opening Carl Fenton's Orchestra
was present, and this well-known dance organ,',
zation, which records exclusively for the Bruns-
wick library, was given an enthusiastic recep-
tion by the hundreds of visitors to the Bunga-
low Shop.

Fred H. Walter, formerly New England dis-
trict manager for Kraft-Bates St Spencer,
Brunswick distributors, is president and gen-
eral manager of the Prince-Walter Co. and

THE TALKING MACHINE WORLD 87

View of One of the Bungalows

Arthur D. Prince, we!! known in Lowell busi-
ness circles, is treasurer of the concern.
The equipment of the Prince-Walter Bruns-

wick Shop is unique to a degree, for instead of

using ordinary demonstrating rooms Mr. Walter
decided to use two houses, built in the form of

bungalows, which accounts for the name of the
establishment. Each bungalow contains three

One of Rooms of the Bungalow Shop

rooms and these rooms are artistically decorated
Throughout. Colonial chairs, mirrors, tables and
photographs of exclusive Brunswick artists are
included in [he furnishings.

Two rooms in one of the bungalows can be

HORTOWGALLOCREAMER CP
NEW HAVEN

(^g^j CONNECTICUT

VICTOR SERVICE SPECIALISTS

converted into one large display room for
Brunswick phonographs whenever the occasion
requires. The tables arc specially constructed
with three compartments, giving ample room for

record catalogs, monthly supplements, etc. For
the special convenience of the store's patrons a

, the Bungalow Shop will s

n'zed as one of Low
istablishments.

"Mi
Fenton's Orchestra in Record Department

rest room has been equipped with green bamboo
furniture, together with a writing desk, maga-
zines, books and other details incidental to an
up-to-date comfort room.

The Prince-Walter Co. has made arrangements
whereby tickets for all the local theatres may be

secured at the Bungalow Shop. Time-tables,

auto route books and general traveling informa-

tion may also be secured and, judging from the

enthusiastic reception accorded the new cstab-

CLEVER FLOAT ATTRACTS NOTICE

United Talking Machine Co. Boosts Victor
Products in President's Day Parade

Plymouth, Mass, September 1.—A float which
attracted considerable attention in the parade
held here last month on President's Day was that

of the United Talking Machine Co., exclusive
Victor dealer. The float consisted of a Ford
automobile entirely covered with red, white and
blue bunting. On the hood directly over the

engine was a large Victor dog and on the sides

a sign, which was the length of the truck body,
bore the following legend: "What the Pilgrims
Did for Liberty the Victrola Has Done for

Music."

This concern handles a complete line of Vic-

tiolas. Victor records and musical instruments

and has branch slores in Brockton, Mass.; Web-
ster, Mass., and Willimantic, Conn.

Thomas Young, of the Economy Drug Co.,

Pendleton, Ore., Brunswick dealer, has just re-

turned from an auto trip through Washing-
ton, Idaho and Utah. He called upon a nu:

of dealers en route and they all expressed conn
deuce in Fall business.

bcr

PHONOGRAPH RECORD LABELS

Emerson

C A I RO (Medley)

That will meet the requirements of the manufacturer
of Records. Our experience along this line assures

you of the best of results, quality as well as artistic

in design. We make record labels for some of the

largest record manufacturers.

If we are not making any of the following Specialties

for you we would be pleased to quote you as our ex-

perience enables us to give you the desired results.

Our Specialties-

Phonograph Record

Labeli

Gummed Sticker* c

large quantities

KEYSTONE PRINTED-SPECIALTIES COMPANY
321-327 Pear Street

SCRANTON, PA.
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A New Fox-Trot-Melody

ONE KISS
Will fill your fieart with bliss

ASK TO HEAR

o
"3CO~Sjto» cSrPjo m,wrong

song"q ^

CLEVELAND TO HAVE VICTOREDUCATIONAL CONVENTION
Jobbers in Ohio and Adjacent Territory Arrange for Big Conference—Artistic Cheney Warerooms—Exhibits at County Fair:;—Sales Campaigns for Fall—Tributes to Caruso—Other Items

Cleveland, 0., September 9^—Victor jobber* arc

completing arrangements for an educational con-
vention in the Ohio and adjacent territory, which
will take the form of a sales-building campaign,
in which experts will outline business-building

features. The meetings will he held in Clevc
land, this being the moat central point in the

territory. One of the big hotels will be tin

scene of the gathering. About four hundred

Granby, with C. H. Kennedy, H. C. Schullz am
E. H. Hart, from the Cleveland ollice, in charge

New Salesrooms of Cheney Sales Co.
The Cheney Phonograph Sales Co. has re

eently completed [he finishing touches to Hi

be ed 1

hold the

for dealci slmr

Che PI

: ViCt(

stants. Initiative in the

>y C. K. Bennett, general
manager, the Eclipse Musical Co., and Howard
J. Shartlc, general manager of the Cleveland
Talking Machine Co. Co-operating arc the C.

C. Mcllor Co., the W. F. Frederick Piano Co.
the Standard Talking Machine-Co., of Pitt

the C. N. Andrews Co. and the Buffalo
Machine Co., Buffalo; the Rudolph W
Co. and the Ohio Music Co.. Cincinnati,
Terry B. Whit sit Co.. Coluni

Exhibits at Music Merchants' Convention
Two important talking machine jobbing f

lo have a complete
produced by the Cheney Co., as well
showing the different pi

The Cheney Co.'s etitin

George It, Madson, pre

cut. The fifteen or more ..„

Phonograph Corp. were to be displayed by the
Kcnncdy-Sdnilt* Co., Cleveland branch of the

Service Department of Cheney Sales Co.
storage space for machines will accommodate
4.000 instruments, and the record Mock depart-

ment will be sufficiently large lo accommodate
what is expected to be the largest record supply

in the city. A repair and parts department will

he complete in every detail to facilitate service

to dealers. Shipping facilities have been im-

proved to the maximum by the use of a large

elevator, which will raise a loaded truck, thus

permitting the loading or unloading of ma-
chines or supplies right in the warerooms of

the company. The showroom contains one of

every model made by the Cheney Co,

Record Sales Co, Organized
Officers of the Cheney Phonograph Sales Co.

have organized the Record Sales Co., to handle
the distribution of Odeon records in Ohio, Penn-
sylvania and West Virginia. It is believed this

is the first firm to he awarded distribution rights
in this country. It will feature at the begin-
ning the popular numbers. The officers arc:
President. George R Madson; vice-president.

J,
L. Stem; secretary-treasurer, T. R. Buel.

The Grafonola in Playground Work
Use of the Columbia Grafonola in outdoor

playground work probably will be extended
here next season as a result of successful experi-
ments with the instrument in the East Thirtieth
street playground this Summer. The instru-
ment has been in operation for several weeks
and has proved bcueficial in folk song and dance
work, according to Miss Lieblein, playground
director. The first instrument was supplied by
the Columbia branch here, and has been carried
on since by the Payne Music Shoppe, in whose
district the playground is situated.

Co-operating With Dealers at County Fairs
County fair work in Ohio is being ably aided

in the interest of dealers by Cleveland jobbing
firms. Among those lending assistance to this
work is the local branch of the Columbia Co
All materials needed by dealers exhibiting at
the fairs is being prepared by Assistant Branch
Manager H. C. Coolcy and Service Manager E
F. Hughes, and shipped direct to the different
fair grounds. The Fischer Cn PaH,i ji c t~;u..-

WE SERVE THE SOUTH"

QK^ Records
Correspond'lence Solicited from Dealers in th is Section interested in Okeh Agencl^

WHOLESALE PHONOGRAPH DIVISION

J. K. POLK FURN. CO., Inc.
294 Decatur Street

°" Ue
'

Show R<"""'

Atlanta, Ga.
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The Southern Negro Quartette sings "Antic-
ipating Blues" and "I'm Wild About Moon-
shine" in a manner to make you anticipate
sales that will simply set you wild. A-3444.

Columbia Graphopnonc Co
NEW YORK

lor, is assisting dealers who are county (air ex-

hibitors, by The distribution of some 30,000 bal-

loons of large size, which are being given away
to visitors by Pa the dealers at the fairs,

Convention of Music Teachers

A convention of music and other teachers in

the territory covered by the Cleveland branch

of the Columbia Co. is scheduled for early

September by W. A. Wilson, head of the Co-

lumbia educational department, and Miss Nelle

Sharpc. educational, director in Ohio. The meet-

ings were to be held for three days in the

branch headquarters in this city. Music in-

structors of national prominence, including

Prof. Mohler, of Columbia University, will be in

attendance.

Sales Campaigns for Fall Started

Many dealers locally and nearby have started

their Fall talking machine sales campaigns. One
of the first is the Alhamhra Music Co., which

has developed its mezzanine floor into a period

model shop, where Columbia instruments are

featured. At the same time the company's ter-

ritory is being canvassed with sets of late Co-

lumbia records, ami more often than not com-

plete sets are bought where machines are owned

and where homes are Grafonola-less they arc

promptly put in the Alhambra's prospect list.

Increasing Demand for Caruso Records

Stimulus to all record business continues as

the result of the death of Caruso. Care was

l;iken by dealers throughout the territory not to

mix business with this delicate situation, but the

public demanded the records, not knowing thai

many new ones could be made from master

records. With little advertising or display ef-

fort on the part of dealers local stocks were

quickly absorbed, it being quite common for

buyers to take the entire number of 150 or

more Caruso renditions.

When new stocks arrived from the Victoi

factory dealers were able to announce there

were new Caruso records obtainable. Two con-

spicuous events marked the interest in these

records. Through the Cleveland Talking Ma-

chine Co organization the Park Theatre, largest

motion picture house, used a talking machine

with Caruso records, the artist being accom-

panied by the theatre orchestra under Director

Homer Walters. The rendition was highly suc-

cessful and apparently appreciated. At the Lip-

slrau & Co. store an eiitire window was given

stage, on which lantern

NEEDLES
WE MANUFACTURE

Diamond needles for Edison

Sapphire needles (or Edison

Sapphire needles for Pathe

in a to tii ready for delivnry

MERMOD k CO., 674 Broidwtj, N. Y.i

slides of Caruso in operatic characterization were
thrown. A machine in the store played airs in

keeping with the characters. Large crowds as-

sembled to see and hear this display.

Phonograph Co.'s Picnic

The annual picnic of the Phonograph Co.,

Edison distributor, was held at Mentor Head-

hinds Park, where nearly half a hundred mem-
bers of the Phonograph Co. "family" went in

motor cars. Many games were played and

prizes distributed. The feature of the event was
it chicken dinner, followed by dancing at the

Farm House. Harry R. Tucker, sales manager,

and E. S. Hirscbberger, advertising manager,

arranged the affair.

To Develop Music Educational Campaign
Special representatives from the Victor Co

will develop the music educational work in the

Ohio district this year. This work was started

by Miss Grazclla Puliver, of the Cleveland Talk-

ing Machine Co., last year and was received so

successfully by district superintendents that the

county institutes are demanding a broader scope

this year. The work, consequently, will be con-

ducted by Miss Ella B. Cain, Miss Marie Fin-

ney, Miss Bessie Daniels and Robert E. Cole-

man. During her stay at Findlay Miss Daniels,

who has had charge of the theory department

at Polytechnical Institute, Los Angeles, will be

the guest at a reception being planned by Lestci

Thomas, dealer, in that city.

New Display Rooms Opened
New display rooms of the Kennedy-SchultE

Co., local branch of the Granby Phonograph

Corp., have been completed. Soft carpeting

handsome draperies at doors and windows, pic-

tures showing processes of manufacture, and

wicker furniture offer a pleasing background

for the showing of one or more of all the

models put out by the Granby. The rooms are

lighted entirely by table or floor lamps.

Will Serve Columbus Dealers

In the last issue of The Talking Machine

World it was reported in this column that the

Cleveland branch. Columbia Graphophone Co.

would henceforth serve Cincinnati dealers. The

Cleveland branch will serve Columbus dealers

not Cincinnati retailers.

Perfects Fall Campaign Plans

Fall campaign plans by the Columbia were

outlined to salesmen of the Cleveland branch

by Branch Manager J. L. Du Brcuil, at the

pre-Septembcr gathering of the representatives.

During the latter part of August Robert Porter,

agency field sales manager, has been co-operat-

ing with Columbia branch officials here, as has

been O. F. Benz, record sales manager, on rec-

ord distribution. Canvass campaigns for dealers

are being conducted by Dan Des Foldcs, of the

Cleveland branch, among the conspicuous ef-

forts in this direction being for the Cramner-

Perrine Co.. Akron, and the Royer & Co., Lan-

caster.

Great Increase in Okeh Record Orders

Another good indication for Fall business is

shown at the Kennedy-Green Co., Okeh record

jobbers, where orders are not only more fre-

quent, but on the increase in number as well.

Dealers state they arc checking their stocks,

preparatory to entering the Fall and holiday

seasons with ample supplies. Most orders in

the last few weeks arc 100 to 200 per cent larger

than they were at the beginning of the Summer,
says A. H. Licblig. member oi the company.

Adds ex-Service Men to Sales Staff

In order to. cover the county more intensively

the Phonograph Co. has added more ex-service

men to its sales staff. It is the plan of this firm

to employ only world war veterans for the sale

of Edison machines and records. Even if they

have not had previous selling experience they

are soon trained in that direction, as well as

made expert phonograph salesmen, under the

instruction by Harry R. Tucker, sales manager.
The plan is proving beneficial alike to the firm,

to the young men and to the business, accord-

ing to L. M. Bloom, treasurer.

Record Exchange a Great Success

Record exchange of the Northern Ohio Talk-

ing Machine Dealers' Association has closed its

second month of operating, and during that

time it has been the means of disposing of

more than 5,000 records for member-dealers

that otherwise might not have been sold. Plans

for augmenting this service will be offered by

President Smith, of the Association, and head

of the Euclid Music Co. and originator of the

exchange, at the first Fall meeting of the organ-

ization. The exchange has aided materially in

increasing the membership of the Association,

creating another step forward to a solid State

organization.

Newton Joins G. A. Clark Co.

The George A. Clark Co., Columbia dealer in

Elyria, 0., has acquired the services of C. A.

Newton, formerly connected with the Cleveland

branch of the Columbia Co.

Protecting Cover for

the Victrola No. 50
The VICTROLA No. 50 Portable is

an instantaneous success—and on account

of its splendid appearance and finish, it is

worth while protecting.

Our new protector does this— its firm

wool texture acts as a splendid guard
against bruises—scratches on the polished

case

—

and this feature alone will sell it to

anyone buying a Portable VICTROLA.

"It has a pocket that will hold 6" to 8

12-in, records!"

List price ?5.00 (not binding upon

trade).

Dealer's price, 40% discount.

KNICKERBOCKER
TALKING MACHINE CO.

Victor WholfaUn

138 Weit 124th Street

NEW YORK CITY
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Canton, O., September G.-Although considered
a dull month, August proved one of the best of
the year for Canton music dealers, it was learned
iollowing a survey this week of downtown music
shops. There is a decided improvement in the
talking machine trade and some merchants re-
ported that during August their business in this
particular Ime topped sales of the corresponding
month a year ago. The hot weather of the
last week of August retarded sales somewhat
and was felt generally by the retailers, it is said
There is very little doing from a rural stand-

point, for salesmen who have made the country
districts claim farmers are not interested now in
music, but that their undivided attention is being
given to the harvesting of the crops. Some deal-
ers earlier in the season landed a nice volume of
business from the farming districts and are mak-
ing established routes every two weeks. The
modern farmer in sixty cases out of one hundred
has a talking machine in his home and watches
with interest the issuance of the monthly rec-
ord lists and in many cases is just as educated as
the city folks as to what are and what are not
the popular records.

,

Although many dealers report talking ma-
chine sales on the increase, they admit collec-
tions are slow, but believe an improvement will
be noted with the Iap9e of another month. Steel
mills of the Canton district are increasing opera-
tions and few are now idle, which improvement
is expected to be reflected soon in the retail
music business.

Many Canton music dealers, as well as sales-
men and department heads, plan to attend' the
annual meeting of the Music Merchants' Asso-
ciation of Ohio, to be held September 12 to 14
in Columbus. C. M. Alford, president of the
Canton Music Dealers' Association, expects to
attend the meeting and be present at least two
days of the sessions.

Music dealers will lend every assistance possi-
ble in the staging of the annual Fall exposition,
an event fostered by the retail merchants of
Canton. On this occasion three days and nights
are given over to the display of new Fall
merchandise, with special window displays.
Prizes are given the best-decorated windows andl
judges are selected from out-of-town merchants.
Band concerts, special features of all kinds and
special advertising sections of local newspapers
will help make the event a success.
Canton music dealers will again be represented

in the displays at the annual Stark County Fair,
which will hold sway here the last week in Sep-
tember for five days. The merchants' exhibit hall
is beneath the grandstand at the Stark County
Fair Grounds. Among those who will par-
ticipate are: The Alford & Fryar Piano Co.,

George C. Wille Co., Klein & Heffelman Co.
and the J. W. Brown Piano Co.

"Prospects for the local music tradte this

month, in my opinion, are very encouraging,
judging from the excellent volume of business
done >by dealers here in the month of August,"
said C. M. Alford, head of the Alford & Fryar
Piano Co. "While I have not compiled my Au-
gust business I am certain that it was better in

point of volume of sales than a year ago. Au-
gust usually is dull, hut there seems to have
been a general improvement in business during
the month just ended." Record sales and rolls,

compared to last year at this time, are about SO

per cent, according to Mr. Alford. Inquiries for

talking machines arc more frequent and pros-

pects are now beginning to talk with the sales-

men, where three months ago it was impossible

to <
,vcn get an interview with the majority of

those who were listed, due to the fact that hun-
dreds were out of work.

One of the biggest deals in downtown mer-
cantile circles in some time was consummated
this week, when the old-established firm of David
R. Zollars & Son combined with the new Klein &
Heffelman department store and moved its en-

tire stock into the new Klein & Heffelman build-

ing. Every department in the big store received
a quota of the Zollars stock and as a result will

lai"Scr aild! more complete in the future The
Klein & Heffelman Co. before merging its three
stores conducted an exclusive music store in
Market avenue, north, just opposite the loca-
tion of its present new building.
The George Wille Co., Market avenue, north

experienced a busy August, with the exception
of the last three days of the month, when the
hot weather affected business decidedly. George
C. Wille, head of the firm, said he knew nothing
in particular to which the excellent business
could be attributed, for he declared that there
were fewer popular numbers issued this season
than ever before.

The new console model Victrola promises to
go big with the Wille Co., who is giving it much
prominence in both window display and daily
paper publicity.

TRIFLES THAT COUNT IN BUSINESS
Lack of Attention to Small Details Influences

Sales Volume—A Hint on Mailing

Just as pennies help to make a dollar, so do
seeming triiles help to build up sales volume to
substantial proportions. Putting a piece of direct
mail advertising in an envelope seemingly is a
trifle, but it is just sudi trifles as these which." in
the aggregate, have a surprising influence on the
amount of business transacted.

Did you ever stop to think what an aggravat-
ing thing it is when taking a letter out of an
envelope to find that it was put in backwards
and before reading it you had to turn it right
side up? It is especially annoying when the
person receiving i: happens to be busy. The
irritability thus caused is very apt to result in the
letter or pamphlet being thrown into the waste-
paper basket.

The man who worries over success achieved by
iiis competitor never finds time to run his own

Loyalty

to

Victor

|
HE Victor dealer remains true to

Victor products because he real-

izes that the Victrola and Victor
records are superior to all other products
of a similar nature.

mm

Also the policies which govern the Victor
T. M. Co. are of the highest type con-
ceivable.

The Victor dealers served by Curtis N.
Andrews have continued their dealings

with this company because they have se-

cured the highest type of co-operation and
service.

CURTIS N. ANDREWS
Victor Wholesaler

BUFFALO, NEW YORK
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SPECIAL SEPTEMBER PRICES FOR LONG CABINETS—(illustrated)

Slylr Jl .MiiIiiikiiiiv I liulilin

Onk. HclKbt In, T..|.

!7WxlTM iti.

SEPTEMBER S A I.K [RICKS:

Stylo 24—Muliogiiuy ami Golden
(Ink. llt.Rht il in. Top 17*17 In.

SEPTEMBER BALE PRIORS:
Klnl tut> rack* W i"

p'lnl tup HlirHi-i 5.M

Style 71!—Golden Onk only.
Height 34 In. Toil ICJjxL-O In.

SEPTEMBER SALE PRICES:
I'lut to]i nu-kH BlO.Pi

I'M toy Blielvcs 10.87

Slylo 32—MiltioL-m
Height 30 Ip.

"

SEPTEMBER :

top rucks .

.

Slylo Si— MuliuL'iiiiy mid (inlilen Onk.
n.i.:r,i ;:u in. Top 111' „ v_'lm„ in. Mnilc
with Mlivlf Interior only

SEPTEMBER SALE PRICES:

There >s alto a special September prie
tilt for LONG Player Roll Cabineti-
Writc for Detail.-.

The Geo. A. Long

CabinetCompany
HANOVER, PA.

Style Tit— MnliMj.-imv unil liolilen Uiik.
Height 34 lo. Top ll)!ix22H Id.

SEPTEMBER SALE PRICES

:

Flal top nicks tu.ta
Flat tn|

i shelves 1S.00
To|i inoul.llni: r ,

i -, ,„,

Top moulding shelves IS.tS

Stylo TT >liiUojf.niy ;iinl Cilik-n iMk
Height 34 In. fop lUStsMH In.

SEPTEMBER SALE PRICES:
I'lni t.iii rnoks 11:1.12
Hut top Shelves lil.KJ
Toil moulding racks 13.87
Top moulding shelves M.02
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PHILADELPHIA
andi
IPCALITr

Philadelphia. Pa„ September 7.~The talkie
machine business in the month of August was
more satisfactory than was the business during
cither July or June. Weather conditions were
a little more favorable, hut that was not the
only reason a healthy condition developed, which
seemed to be due to general trade betterment.
During the month there have been little or

no changes, and it would appear that the deal-
ers are awaiting to get a little further into the
Fall to sec what their business is going to re-
quire of them. H. A. Wcymann & Sons, how-
ever, have entirely rearranged their talking ma-
chine wholesale department and have added very
much to its completeness and its effectiveness.

They have built an office front for Mr. Bahls
adjoining ihe one occupied by Harry W. Wey-
iiiann, the head of the firm. Back of Mr. Bahls'

office they have a large reception room for the

use of the dealers as they come in, something
they have never before had, and there are a

number of irdividual desks, with writing mate-
rial, etc., so that each dealer will have the re-

quired privacy, and they have also placed there

machines for his inspection and advertising nov-
elties for his consideration, including a complete
set of the Penn Victor operatic figures. Back
of this reception room begin the long rows of

talking machine record shelves, so that the en-

tire department is quite convenient. Most of

this space now occupied by talking machines
was formerly used for the shelving and office

work in connection with the Q li S music rolls.

Walter E. Eckhardt's Resignation

The resignation of Walter E. Eckhardt as

president and general manager of the interstate

Phonograph Co., which was referred to in last

month's World, did not come as much of a sur-

prise to those who know Walter Eckhardt inti-

mately, but it created considerable cvcitcnicnt
among those who did not. The Pathe business
here has bctn taken over by the Pathe Co. and
it will he conducted by them, at least that being
the present arrangement.
Mr. Eckhardt is still holding down his former

office and is settling up his affairs gradually, as

lo correspondence and other details, and very
shortly we may expect to hear an important an-

rouncement from him. as he has the choice of

several large propositions, cither one of which
v.ould be most inviting.

Regarding his resignation Mr. Eckhardt said.

"This is not entirely unexpected, as I have given

my friends to understand for the past several

months that negotiations were pending that would
enable me to gain a free footing from business

cares, ai least temporarily I am now, for the

first time in inv business career of twenty-seven

years, breathing perfectly free, with nothing

ahead of me. It does seem that after all these

years given to the phonograph industry, in which
time I have managed factories, general distri-

bution and sales and established and operated

many wholesale and retail branches, my ex-

perience should not be lost entirely to an art

which is so important and so prominent in the

world's enterprises of the day. It was my first

impression that at this time it would he profit-

able to hesitate and survey the. entire commer-
cial field before deciding upon plans for the

future, and although my arrangements for retir-

ing were consummated but a few days ago I find

myself at the present moment reviewing them

v. ith much deliberation, for the time being, and

will put on brakes and see how things are from

the outside in. As soon a? I am able to calcu-

late, in my own mind, just what my plans will

he, I will notify my friends through your news-
paper columns. I wish, in temporarily retiring,

lo express my full appreciation of ihe many,
many courtesies extended lo mc by your paper

your staff, my clients anil competitors."

Many Columbia Activities

The Columbia Co. is finding its business grad-

ually on the increase during the entire month,
and is looking for a corresponding increase dur-

ing September. Manager Cummin has spent as

nir.eh time as possible during the month in the

various towns in this State, New Jersey and
L'claware, where the firm has representatives,

helping the dcaleri as much as possible in sug-

gestions for the marketing i>( the Columbia prod-

uct.

Dealer Service Manager W. J. Lorenzo has

been quite busy since he returned from his two
weeks' vacation, spent in New York State, in a

trip to Atlantic City to arrange a concert to

he given by Marion Harris and the Columbia

Saxophone Quartet, at ihe warerooms of the

£. M. Blatt store, which is to be held this

week, and in going about the city with sonic

of Ihe out-of-town Columbia visitors. Both J. D.

Westervelt and F. j>. Connelly, of the Columbia

force, were also in New York Stale several

weeks during the month on vacation. E. A.

Manning, the assistant manager, spenl his two

weeks' vacation ai Atlantic City

Among the recent Columbia visitors at the

local offices were: H. B. Ncwkirk, Salem, N. J.;

J. W. Moss. Shaiuokin, Pa., N. Freeman, oi

Chester; J. M. Carothcrs, Atlantic City; J. M.
Cameron, of the Cameron Piano Co, Allcntown;

I. Baker, Mt. Holly, N. J.; B. Mingen, Medford,

{Continued on fayc 94)

THE greatest singer of all time has gone. In his

place stand the Victrola and Victor Records.

Put special efforts on Caruso Records—mail work,

window display and selling plans -for the public is

anxious to purchase them. Buehn Service will aid

you in securing the proper sales volume this Fall.

The Louis Buehn Company
Victor Wholesalers

PHILADELPHIA
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N; J.j Mr. Heller, of the Mciropolilan Phono-
graph Co., heading, Pa.; A. E. Stauffcr, Harris-
lung; Mr. Hahlcman, Pine Grove, Pa.; F. E,

Bloom, of the Luutcr Piano Co.. of Trenton
N. J., oie,.

Dealers Who Have Taken on the Granby
Percy T

lion from the \\ idem
time in Philadelphia ii

bit of importanl conn
up the Slate who havi

J F.. and W. H. Mao
Phillip, South Qetlilcl

Wildwood, iv |.j Re

rlMlk. V.i cpr lint; the

s see*

1521

.In
, Ihi

Sny-

Hcath Has Big Okeh Business

A. J. Heath & Co. report that their business

in August was quite satisfactory. They distrib-

uted almost double the number of Okeh records

! put out in July; they have also sold a

of I

ouhlc Throat al

>ing very well

cation of two i

chine id Ibcy h

s in this I

x been made
ritory (or the

Mr. Heath spent

Long Island, N,

and at Atlantic City. C. A. Malliet, his partner,

spent his Iwo weeks during the mnnlh at Rcho-
both Reach, Del., fishing. Among the Heath
visitors during the month was A. Thallmaycr,

manager of the foreign department of the Gen-
eral Phonograph Co.

T. W. Barnhill Returns
T. W. Barnhill, the head of the Pcnu Phono-

graph Co., returned to his desk on September 1

after an extended trip to the Pacific Coasl.

where he was accompanied by Mrs. and Miss

Barnhill. He reports having had a delightful

trip, During the month the Perm business li.is

been good, The death of Caruso stimulated the

Sales of his records to a remarkable degree,

Victor Moore spent his two weeks' vacation al

Atlantic City; Alonzo Strcetcr went on a fishing

trip to Towusend's Inlet, N. J., and every day
the men at home received some fine iced fish,

Big Demand for Pcnn Victor Dogs
The Penn Viclor Dog business was good dur-

ing the mouth, some of the largest orders being
received from C. J. Schmidt, of Tiffin. Ohio, who
ordered 3,000; the Morris Music Shop, of Ports-

mouth, Va., 1,000 dogs, and 500 each were or-

dered by the following firms: A. H. Goodman &
Brother, Portsmouth, Va.; the White Music Co.

Name Plates (or Talking

Machines, Pianos, etc.

High Clan Workmanthip

National Decalcomania Co.

220-230 N.60thSt., PhilidtlpbU, P>.

(Half Si

Questionnairm

VICTROLA DEPARTMENT
N L. FOOnO Minimum CO., Wllmlntlon, Dili'

Do you own a Talking Machine (yes or no) ...

What Make
I; jf fi; t-mI tk'jhg wtHU-ox (yet sr

Ihi;

for

r lllo,

odel i

tfot

month (yes

it'C you ever 1

1

(yes or no).
Name ........

Address
cuy

The questionnaire shows you who has a Victrola; who has not a Victrola; who has
the desire for a Victrola; who has a machine of another make and wishes to exchange
it in pari payment for a Victrola; whose name is not on your mailing list for the

monthly supplement, but wants it there.

OPPORTUNITY
The Victor dealer enjoys an opportunity at this time such as no other talking

machine dealer has. He has back of him a factory and organization whose finished
product is recognized everywhere as the best. During the last three years many new
machines and several makes of records have been placed on the market Some have
survived, others hove fallen by the wayside. The opportunity which is now afforded
you is to bring the owners of all these other machines under the Victor banner and
to make good Victor customers of them.

How to do this in the most effective way would be a oroblcm if the Penn- Victor
dog had not solved the question for you. Before telling you about it, it was tried out in
a number of instances and the results hove been surprising.

What you want is to get as many talking machine users acquainted with you as
possible. Very good. The thing to do is to get them in your store, and you to get
acquainted with them. How? That's easyl Here is the plan,—

FIRST—Order 500 or more Pcnn- Victor dogs with your name cast in the pedestal
at no extra cost. v

SECOND—Have printed questionnaires as per illustration.

»nn7
RD-A

t

dver,,sc your home paper, or by any other plan which seems best,announcing that you will give away absolutely free to every person calling at yourstore on certain dates a plaster pans reproduction of the dog in the Victor trademarkYou may be sure the public will respond. When a person enters your store handhim or her a questionnaire, saying: "Please fill out the card and present it at (specify

SnH
PlaCeL and rc«'V* y

,

OU
S ,

d°8: Havc Plen,v of small sharpened lead pencilshandy so there will be little delay in filling out the questionnaire.
P

projec^fi?"Kolas? ^ informa,ion *ou dcs« P™vides many
One dealer gave 5,000 dogs away and did r

of the month ., during .1! the corresponding month, m the pr "iou year'"LSdealer of whom we know did 33,000 in three days. "

much business in the first three days
tU - in the previous year. Another

did nearly $1 worth of "busingsTor MCh dog"
3 '5°° d°*8 awa* 3Rd

The dog is a binder between the prospect and you making it easv fnr un.,rvasser when he calls at the home to secure a hearing' The Penn-Victor ioVh^ S,lmissionary, and has been doing good work in the home all the while "reading v£propaganda. Shall he work tor you? Ifs (or you to say. Place thforde? aland prove our assertions.
urucr at once

Order Through Your Victor Distributor

PENN PHONOGRAPH COMPANY, Inc.
Victor Distributors—Wholesale Only

9X3 ARCH STREET
PHILADELPHIA, PA

Williamsburg, Ky.; the Welston Talking Ma-
chine Co., of Welston, and the Ebcrhardt-Hays
Music Co., of Wichita, Kan.
Mr. Willis, representing the Beckwith &

O'Neill Co., of Minneapolis, Wis., was a visitor

here during the mouth, showing the trade the

linn's new style of counter, the Selrex, which if

very useful to help facilitate sales.

New Columbia Dealers

Among Ihc new dealers established by the

Columbia during the month were: Smith &
Newack, of Forest City, Pa.; the Prince Furni-
ture Co., of Pittston, Pa., and the Kmery Music
Store, of Columbia, Pa., the successor of John
Wirth,

A Busy Emerson Month
The Emerson Co. had a very busy month of

it It made a supreme effort to introduce the
Emerson phonograph and with very excellent

success. In the campaign among the dealers
in this city Manager Harry Fox had the assist-

ance of W. J. Stevens and A. T. Emerson, of
New York. In speaking of this success Mr,
Fox says: "The popularity of the Emerson
phonograph is increasing. Coupled with the
merits of the machine and the local advertising
we arc getting, it is creating a demand for all

our products. We havc been establishing more
exclusive Emerson dealers than ever before, for
We arc now in a position to offer a complete
phonograph proposition—phonographs and rec-
ords. We have also been successful in our Gilt
Edge Needle drive. Since our appointment as
exclusive distributors in Philadelphia and vicin-
ity for this product, we havc been receiving
some very nice orders."

Mr. and Mrs. Fox spent the Summer al
Atlantic City, the former commuting each day,
but on the last day of August returned home
and opened their city place for the Winter
Mr. Fox reports that collections, both for ma-
chines and records, are coining in in very much
better shape. Harvey E. Morrison, of New
York, made Mr. Fox a visit recently.

Lower Prices for Certain Cheney Styles
The Cheney Co. here has notified its dealers

of a cut in prices of its Nos. 2 and 3 models,
which arc to be replaced by new models which
will be ready by October IS.

Herbert Blake has recently relurncd from a
delightful vacation spent among his former "old
home folks"' on Lake Ontario. J. M. Elton, of
the sales force, spent his vacation during 'the
month at his old home in Palmyra, N. Y. Mrs
MacIIwain, the head bookkeeper of the house!
spent her two weeks at Ocean City,

P. J. Hawley Takes Charge
" J. Hawley, of Albany, N. Y„ has replaced

Coupe as head of the Girard Phonograph
the Philadelphia distributor of the Edison

phonograph. Mr. Hawley has had a wide ex-
perience as a talking machine man.
Snellenburg Department in Large Quarters
The Snellenburg talking machine department

has been removed to the fifth floor of the new
building adjoining the piano department, thewo departments occupying the entire floor. It
has a very good position, and this move should
have been made long ago.

Increased Activity With Buehn Co.
Buchn. head of the Louis Buehn Co

nd president of the Victor Jobbers' Association,
who has been touring the Far West, visiting the
leading po.nts of interest, with his family since

Mr.

Louis
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the Colorado Springs convention, returned to
Philadelphia on Tuesday of this week. At the
house it has been reported that business was
good—quite good. Caruso records have been
going very big. It is reported that the Victor
Co. has a number of recordings by the great
artist that have never been listed, and it is quite
likely that they will have new Caruso announce-
ments for a long time to come. Among the
most rcce.it of the Buehn visitors were: Joseph
J. Steif, of Mt. Carmel. Pa.; Frank Tallen. of
Chester, Pa., and Mr. Werner. Sr.. of the Wer-
ner Co, of Easton, Pa.

Opens New Store
The People's Talking Machine Co., of 502

i>outh Fifth street, which specializes on foreign
records, has opened a new store at Seventh and
Wolf streets. It is doing the largest Hebrew
record business of any firm in this city. It has
a very fine place at its new branch, which was
formally opened on September 1.

Everybody's T. M. Co.'s Expansion
j. A. Fischer, head of the Everybody's Talk-

ing Machii.e Co., has brought his family up and
opened his city home after spending the Sum-
mer at Atlantic City. The firm reports that it

has been enjoying a very excellent business. Re-
cently it had a visit from J. S. Christophe,
oi the Christophe Co., San Francisco, Cal., and
I. Mayers, of Birmingham, Ala.

Everybody's Co. has started the establishing
of a number of jobbers to handle its line ex-
clusively Irom one end of the country to the
other, and within a short lime it expects to an-
nounce a list of these jobbers. It has been
adding a few new types of springs to its already
long list. Everybody's will feature among its

needles one it is having especially manufac-
tured for this company and which is under its

exclusive control, entitled the Uman-Tone needle,
a three-tone needle. It has already had great
success with this product. Philip Grabuski, the
Southern salesman of the firm, spent his two
weeks' vacation at Bctterton, Md.

Many Cirola Improvements
The Cirola Distributing Co., of this city, dis-

tributor of the portable machines of that name,
reports a continuance of generally good business
throughout the month of August. A new tone
arm with a pivoting pin on the side, rather than
center, is now being used on the Cirola phono-
graph. This new tone arm is more strongly
built and allows greater amplification of sound.
A new leather-covered handle and a sliding door
with felt cover to protect the nickel parts are

THE TRADE IN PHILADELPHIA AND LOCALITY— (Continued from page 94)

THE DEALERS'

"PASSING SHOW OF 1921"
best months—make them count. Your profits

has four months to run— the f

will tell the story of the show

Records
are playing and paying. They get business. They net profit,

continuous attraction—and it pays.
agency is a

1214 ARCH STREET

SONORA
COMPANY OF PHILADELPHIA

PHILADELPHIA

oilier improvements which are reported to be
much appreciated by the dealer.

Langford Joins Cheney Staff

G. D. Shewell, president of the Cheney Sales
Corp., of this city and New York, reports the

appointment to his staff of Douglas Langford,
formerly connected -with the Aeolian Co. Mr.
Langford will be connected with the New York
office of the company and cover New York and
Connecticut. Mr, Shewell reports that a large

number of advance orders have been received

for the two new models of the Cheney talking

machine and that every indication points toward
big Fall business.

Placing Big Orders for Victrolas

H. W. Weymann, of H. A. Weymann & Son,

Inc., Victor wholesalers, this city, reports that

the new No. 50 Victrola portable and No. 300

art model have been received very favorably by
the buying public. Dealers have placed very Co.,

Greater Sales Greater Prestige

The buying public more and more is demanding greater

value for each dollar it spends.
The dealer selling VICTOR products has a decided selling

advantage.
Our wholesaling facilities are unsurpassed. Weymann

Service insures the dealer best results.

VICTOR PRODUCTS

Musical
Merchandise

Q. R. S.
Player Rolls

H. A. WEYMANN & SON, Inc.
1108 CHESTNUT STREET PHILADELPHIA

'The Best in Everything Musical Since 1864"
Write for catalogue and special atoch Hat

substantial orders and reorders for further ship-
ments of these numbers. The month of August
has shown a decided improvement over June and
July on all type Victrolas. Mr. Weymann stated
to a representative of The World: "I believe
there is every reason to be optimistic regarding
the Fall trade and all indications point to a
shortage of Victrolas if the demand is anywhere
near what the indication shows."

National Publishing Co, Optimistic
H. C. Fry, of the National Publishing Co..

manufacturer of albums, this city, reports that
he finds that dealers are making energetic plans
for the Fall season. The National Publishing
Co. has closely kept in touch with the many deal-
ers which it serves and predicts a revival of
generally good business during the Fall months.

Reports Decided Improvement
Harry Fox, head of the Emerson Phonograph

ports a decided improvement of condi-
tions. August business totaled more than June
and July combined. Every indication points
toward the continuation of this good business
throughout the Fall season.

New Franklin Style Popular
The Franklin Phonograph Co., of this city,

reports a noticeable improvement in the de-
mand from the dealer beginning during the last

two weeks of August. The revolving-door model
of the Franklin phonograph, which this com-
pany is featuring, is proving popular and good
Fall" business is expected in this and the other
models comprising the Franklin line.

Extensive Fall Campaign Planned
C. S. Tay, of the Chicago office of the Inter-

state Phonograph Co., was a recent visitor to

the Philadelphia headquarters. All employes of

the company are back from their vacation and
an extensive Fall campaign has already beeii

inaugurated. C. W. Flood, of the Interstate or-

ganization, is at present in Florida, where he
made a special trip for the factory.

Keen Talking Machine Supply Co. Opens
Jacob H. Keen, formerly connected with the

Keen Talking Machine Supply Co., has opened
business under the firm name of the Guaran-
tee Talking Machine Supply Co., at 113 North
Ninth street, this city. He will conduct a

wholesale and retail business in talking ma-
chine supplies and parts.

The salesman who possesses a deep knowl-
edge of human nature invariably produces the

biggest results.
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FRANCISCO. CAL.

Write for "IMICO" roprmrtoltor, in yoor Urritory-domatio or foroign. Special fac,Ut,c,

"IMICO" and "SERVICE" are SYNONYMOUS

1NEW MOTROLA IN DEMAND

A. Weymann & Son, Inc., New Wholesale

Agents for Motrola. Find Good Market

l'llll

alers,

\, Pa., September 6.—H. A. Wey-
Inc, of this city, Victor wholc-

erc recently appointed exclusive

wholesale representatives for Joncs-Molrola, Inc.,

for eastern Pennsylvania. New Jersey and Dela-

ware, report an active demand for the new Mo-
trola with the Universal motor. This device

was recently reduced materially in price, and
now retails at $19.50 as compared with the for-

mer price of $30.

The Motrola, which has attained country-wide
success, may he attached to any type Victrola or

any other make of talking machine, and accom-
plishes what the self-starter .docs for the auto-

mobile. By pressing a button, the new Motrola
winds the spring to the proper tension and then

automatically stops winding. An extensive pub-
licity and sales campaign has already been in-

augurated for the benefit of dealers, and window
display signs, together with other material, arc

now ready for distribution.

ORANBY AT CHILDREN'S PICNIC

Annual Children's Picnic Given by Harry Cohen
Enlivened by Granby Phonograph

Philadelphia, Pa., September 3.—At a children's

picnic held recently at Fairmount Park, this city,

the Granby phonograph furnished music for the

dancing- The picnic was given by Harry Cohen,
who makes it an annual event. It was a huge
success and the Granhy was the center of attrac-

tion for the kiddies, who used it for singing as

well as dancing purposes.

R. L. Perrctt, manager for the VVidener's, this

city, recently sold a Louis XVI model of the
Granby phonograph to a customer. Mr. Perrett

was much surprised a couple of days later when
the man returned stating he wanted to buy an-
other, which Mr. Perrett was not at all loath to

sell him. It developed that the customer's father,

whose home is in Italy, was visiting him and was
so pleased with the machine that his son made
him a present of it. The father took the Granby
back to Italy with a generous supply of Ameri-
can records.

FIGHTING TAX ONHOME GROUNDS

Congressional Recess Affords Members of Music

Industry an Excellent Opportunity for Pre-

senting Arguments to Senators and Repre-

sentatives While at Their Homes

Whatever may be thought of the wisdom of

the members of Congress in voting to recess at

this time, the Music Industries Chamber of Com-

merce declares that by closing up shop at Wash-

ington and going home the Senators and Repre-

sentatives will afford the members of the music

industry an excellent opportunity to tell them to

their faces what they think of the excise tax

on music.

The Chamber urge-: all members of the trade

to establish personal contact with both of their

Senators and their Representatives during the

Congressional recess. Write to them at Wash-

ington at once, the Chamber suggests. Tell them

you would like to have the opportunity to talk

with them about the burdensome excise tax on

your industry. This in itself will constitute an

argument which they will not forget even if they

do not go home for tin recess.

Have a heart-to-heart talk with your Congress-

men who come home. Tell them the women of

your acquaintance, wholly regardless of your

direct interest in the matter, are becoming
alarmed lest the added cost of instruments due

to excise taxes will force music teachers into

other lines, thus depriving the youths of the land

of the foundation for that future love of music

which is beginning to brighten the lives of

Americans of all ages, If your Congressmen
don't come home, write them to this effect. The
women are watching tax revision, and the men
who fail to take the burden off music are going

to lose the woman vote. Tell them so in no
uncertain maimer.

During a previous recess of Congress a certain

industry in an Eastern State affected adversely by
proposed legislation appointed a committee to

tour the State to hold conferences with the Con-
gressmen in their homes. The result justified

the experiment, 'the Chamber suggests that

our people in all parts of the country adopt
some such scheme in the tax fight.

The House tax hill, the Chamber declares,

rioes not solve the problem. It will not bring
in the necessary revenue. It is suggested, there-

fore, that th-' members of the industry coupl,.
their demand for the repeal of the excise tax
with the suggestion for the adoption of a
sales tax.

DEMONSTRATES ACTUELLE AT RACES

Aggressive Pathe Merchant Creates Sensation
and Incidentally Boosts Actuelle Sales

Philadelphia, Pa., September 1—George Ross,
proprietor of the Pathe shop at 4546 Frankford
avenue, this city, believes in the energetic pre-
sentment of the line he sells. He not only be-
lieves but, as a number of recent events have
proven, has actually put into practice a number
of exceptionally impressive methods of featuring

Pathe merchandise. Recently, at the Frankford
race course, Mr. Ross demonstrated the great
volume of the Actuelle. This demonstration
created a sensation and tangibly resulted in a

number of Actuelle sales. Mr. Ross also has

extended his progressive merchandising methods
to his windows, which are a decided attraction

in his section of the city.

STREIFF HAD NARROW ESCAPE

John Streiff, Remington dealer and distributor,

of 73 Flatbush avenue, Brooklyn, N. Y.. recently

narrowly escaped injury in an accident which

damaged his main show window. Due to the

breakage of the front wheel of a passing auto the

machine jumped the curb and went through his

window before it stopped, ruining two Remington

phonographs displayed therein beyond repair.

Mr. Streiff was standing in the doorway at the

time and only through quickly jumping did he

escape being crushed.

FOWLER STORE DESTROYED BY FIRE

Mitchkll, S. D., September 5.—The talking ma-

chine department of Fowler's Drug Store, this

city, was entirely destroyed by an early morning

fire recently which was caused by defective wir-

ing. The loss is estimated to be about $4,000.

:ek ideas for in-

pent in looking

carried through

It is a mighty good thing to s<

creasing business, but the time !

for ideas is lost if they are not

to the finish.

Size: 12*4 x x 6

Weight 16 lbs.

"TakeYourCirolaMusicWithYou
>

CIROLA HAS PROVED ITS WORTH—Dealers everywhere
arc slocking it this season. REASON : IT STILL REMAINS THE
LIGHTEST, SMALLEST, MOST COMPACT, REAL STANDUP
BIG TONE PORTABLE MADE.

We are now also sole distributors in this territory for a craclceriack

r,7™ 7¥?
PAR

,

AM0UNT." « ™rki„B well with theCIROLA, likewise the CIROLA NEEDLES AND COVERS.
Write for Proposition.

CIROLA DISTRIBUTING CO.,i»c.

Distributors of the

CIROLA PHONOGRAPH

PROMPT
DELIVERIES

204 Colonial Trust Bldg.

Phone Spruce 6337

PHILADELPHIA. PA.

U. S. A.
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SOME TWENTY EDISON
SALESMANSHIP SCHOOLS

These Will Be Located in Various Cities and 150
Sales Representatives Will Be Accommodated
in Each School—To Be Conducted in Twelve
Central Points of the Country

Orange, N. J., September 8.—According to pres-
ent indications, and the response already re-

ceived, there will be about twenty schools of
salesmanship established by Thos. A. Edison,
Inc. These be located in various cities and
not over 150 sales representatives will be accom-
modated in each school.

The salesmanship school is an aftermath of
tilt 1921 Edison Caravan Convention, during the
program of which a play, by William Maxwell,
was enacted, entitled •'School for Salesmen."
The reaction from this play, and, in fact, from
the whole convention, was a demand by the

Edison jobbers and Edison dealers for a prac-
tical salesmanship school. The Edison Co.,

therefore, issued a bulletin to its dealers 'broach-

ing the subject, a part of which reads as follows:

"We have decided to have a real school for

dealers' salesmen. This is what we propose.

We arc going to ask one of the big universities

to supply us with two instructors from its school

of salesmanship. These men will receive a thor-

ough training at the Edison laboratory, in addi-

tion to which they will work for a time with

Edison dealers. We shall assign them to some
good dealers and to some poor dealers. In other

words, wc shall add to their present scientific

knowledge a thorough practical knowledge of

Edison merchandising. When we consider (hat

the training of these men is complete we shall

assist them in preparing a short course in Edi-

son salesmanship which wc hope will be suffi-

ciently good to be embodied in this big univer-

sity's cour<e of salesmanship.

"The proposed course of salesmanship will

occupy five days. It will be preceded by a one-

day 'get-together' meeting of dealers, dealers'

salesmen, jobbers- and jobbers' salesmen. These
courses of salesmanship will be conducted at

twelve central points in the United States and
Canada, thus reducing the expense of attendance.

An effort will be made to find suitable hotel and

boarding house accommodations at special rates.

Mechanical instruction will be provided at these

schools."

There are other features about this salesman-

ship school plan which are considered as possi-

bilities but which" have not yet been definitely

Used as certainties.

The Edison plan, it should be added, is being

worked out in conjunction with other large com-

panies in different fields, among which are Cadil-

lac* Motor Co. International Heater Co., Ham-
mond Typewriter Co., Certainty Products Corp..

G. I. Sciler & Son, P. F. Collier & Son, Inc..

Creamery Package Co., Addresagraph Co. and
"1900 Washer" Co.

TO MAKE RECORD LIRING DEVICE THE EDISON WAS THE PHONOGRAPH
Nifty-Lifter Co. Incorporated in Schenectady.
N. Y.—Louis Lang, of New York, Is Sole
Distributor for the Manufacturers

-The Nifty-

iled with a

the making
the

Joseph Lefkowitz, of this city, has been elected
president of the company. This device has been
made to set upon the top of the turntable and
one or more records may be stacked upon this

device and lifted from the turntable without stop-
ping the motor, thus allowing records to be
changed without the annoyance of stopping and
starting. Many other original claims arc made
for this device.

Louis Lang, of 34 East Seventeenth street.

New York City, has been appointed the sole

distributor for the Nifty-Lifter Co., and a nation-

wide campaign will be inaugurated.

E. C, Ackley has been made office manager
of the Sterling Roll & Record Co., Cincinnati.

Installed in Minneapolis Post Office Which Has
Aroused National Comment

Minnkapulis. Minn., September 7.—The Minne-
apolis Sunday Tribune of August 21 published

Concert in Your Hume? Call Up the Man Who
Installed the Phonograph in the Post Office."

The article is based upon the now famous
Edison Mood Chart Change, and the results ar-

rived at after phonographs were installed for

night clerks in the Minneapolis post office, The
article covers the best portion of an entire page,

aiul presents many interesting facts. The use

of phonographs in the post office of such a large

city indicates the potential possibilities which lie

ahead as regards the use of music along lines

calculated to stimulate men and women engaged
in their daily toil.

The experiment conducted in the Minneapolis

post office was brought about by R. D. Smith,

an assistant in collecting scientific data for the

Music Research Department of the Thos. A,

. Edison laboratories.

INCORPORATES AND CHANGES NAME

The International Record Co., of 30 East

Twentieth street, New York City, jobber of

Odcon records, has been granted a charter of

incorporation, changing its name to the Cosmo-

politan Record Co. The company, which was

only recently formed, is meeting with fair suc-

cess due to the intensive sales work carried on

by Messrs. Hallam ami Mood, who head the

- enterprise.

NEW S0N0RA DEALERS IN NEW YORK

Among the dealers who have recently taken

on the Sonora line are the Public Music Store,

27S0 Eighth avenue. Samuel Milstcin. proprie-

tor; Joseph Sicgcl. proprietor of a music store

at 1789 Third avenue, and David Kirsh. of 28S

liivington street.

The merchant who sits in his store and whines

about trade depression, instead of doing some-

thing to create business, is contributing to his

own ruin.

Jobbers' Profits and Salesmen's

Commission Now Go to the Dealer

This Company have decided to sell their entire output

of the Franklin Phonograph direct to dealers, reducing

the cost considerably by ordering direct from our

factory.

The style illustrated shows our

Revolving door model. By merely

touching the knob the record

cabinet revolves, showing eight

specially constructed Albums.

The Cabinet is constructed of

five-ply genuine figured Mahog-

any, all metal parts gold plated,

plush turn table.

The Franklin line of phonographs

is supreme in tone, cabinet work,

case architecture and structural

design. Franklin Phonographs

occupy a distinctive position

among high quality phonographs.

Order a sample of this model. You will find it the best

seller you ever had.

Our prices are reduced. Our terms most liberal.

FRANKLIN PHONOGRAPH COMPANY
INCORPORATED

1711-13-15-17 North Tenth Street

Philadelphia
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READY TO DELIVER NEW RECORDS

Clarion Record Co. Announces That First of

the New Clarion Records Arc Now Ready for

the Market—Popular Numbers on First List

negc
J. M. Kohner lions arc under way to

lease larger quarters in Hie Forty-second slrcci

district.

J. M. Kohner, formerly sales manager of the

Lyrapnonc Co. of America, who some time ago
severed liis connections with that organization,
is general manager of the new company. In
speaking of the future of the Clarion record he
slated:

"We have acquired a pressing plant in Bridge-
port, Conn., which at present lias a capacity
of 1(1,000 records a day. New machinery is be-
ing installed and this production will be con-
siderably increased in the near future. It is one
of the best-equipped pressing plants in the coun-
try and has much available space for further
enlargements.

"While the Clarion product will feature the
popular songs anil Instrumental we will, at a

later date, announce n standard catalog of no
mean caliber. It is our intention to release pop-
ular works just as rapidly as they reach the
class that is known as the 'hits'."

SALES AHEAD OF LAST VEAR

Wm. Maxwell Gives Some Facts Which Lead

to Optimism Regarding Business Generally

—

A, H. Curry Tells of Conditions in Texas

Omam.i N, J,, September I.—In an interview

wiili William Maxwell, firs! vice-president of

Thomas A, Edison, Inc., The World was advised

that the business of I'.dison dealers in nearly

every section of the country made a decided leap

forward during the month of August. In some
localities the sales arc now running ahead of

last year and the underlying tunc indicates that

business this Kill will be of a very fair volume

for the retail merchants who arc going after

business in an aggressive, scientific manner.

A. H. Curry, second vice-president of Thos. A
Edison, Inc., confirmed the report given by Mr.

Maxwell, especially insofar as Texas is con-

cerned. Mr. Curry controls substantial whole-

sale and retail Edison interests in that State.

Saks campaigns fur Fall should now be planned. York

WADE CUTTER ACTIVITIES

. Fibre Needle Cutter Factory Now Located in In-

dianapolis—Jobbing Organization Announced

Inihanai-ous, Ind., September 8—E. 0. Wilkiiig,

president of the Keady-File Co., of this city, lias

announced the completion of the work of remov-
ing the Wade & Wade factory from Chicago to

its new factory in Indianapolis, The Wade fibre

needle cutlers, which have been standard acces-

sories in the trade for years, will henceforth be

produced at the new factory on North Liberty

street which has been built adjacent to the old

Ready-File planl

"We will continue to maintain the Wade name
and standard and [o improve our distributing

methods," said Mr. Wilking. "The Hartzell

Sales Co., of Huntington, W. Va., will represent

us in the South and in Pittsburgh, and F. A.

Ells will cover the West, traveling out of Kansas
City. In the East we will be ably represented

.. Schwarz, 1265 Hroadway. New

THE RESURRECTONE

CLEAR

"Tuiir.1 Us Ma » PUno"
HOFFAY PHONOGRAPH C

VICTOR RECORDS IN JAPAN

Messrs. Sale & Frazar, Ltd., of Tokio, Distrib-

utors, Find an Increasing Demand, Following
Recent Visits of Noted Artists to Japan

The increasing popularity in Japan of so
many of our famous artists, such as Mme. Schu-
mann-Heink, Mischa Elman, Mme. Galli-Curci

and others who are featured in the Victor rec-

ord lists, was the subject of a suggestion in

last month's World that there were great pos-

sibilities in the way of record trade in that

country, and in this connection the question was
asked, in a semi-humorous vein: "What enter-

prising jobber would annex that territory?"

As a matter of fact, for some time past,

Messrs. Sale & Frazar, Ltd., No. 1 Waesu-Cho,
Tokio, have been the accredited distributors of
Victor products in Japan. As a consequence
Victor goods have been and are being distrib-

uted in all sections of the Nipponese Empire,
and natives and foreigners alike are able to

secure service of Victor records. Naturally the
demand for these products has grown consid-
erably as the result of the recent visits of so
many artists, who arc well and favorably known
in this country as well as throughout Europe.

For every salesman looking for an order there
s a customer looking for an intelligent man to

A New Model in the Natural
Voice Line

To the models already manu-
factured to meet the needs of
the trade we have added this

new style.

The NATURAL VOICE is

a high-quality product selling
at a popular price. Itisacom-
plete line including several
period models.

Manufactured by expert
cabinet makers it has achieved
a position of prominence as a
sales creator and profit maker.

Also a Full Line of
Cabinets Without

Equipment.

Write for Prices

It will pay you to investigate
our proposition.

Natural Voice Phonograph Co.
ONEIDA, NEW YORK
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STEADY IMPROVEMENT EVIDENT IN MILWAUKEE TRADE

Mii.wauhi k. W,s, Seplcmbor lOL-So n.uch im-

pro-

h.uvciiiciu m the general situation of Milwaukee
industries and other business has taken plac->
since the middle of the year that the lalkhia
machine trade, from manufacturer down to the
smallest retailer, is more convinced than ever
that Fall and holiday trade this year will meas-
ure u p w l(ll , hc bcs[ y?ar_end seaso[]s r^ rd
While the volume of trade so far in the present
year is generally not up to lasb year and two
years ago, it ,s believed that transactions in the
remainder of 1921 will be sufficient to bring the
mark to an equality.

The Siinuncr season is virtually at an end.
although officially, by the calendar, Autumn does
not begin until the close of next week. It has
been a fairly good season, considering the fact
that June, July, August and most of September
ordinarily are slow months, with people continu-
ally shifting about in an effort to keep cool and
getting as far away from home as possible. This
was especially true this Summer, With its humid-
ity that was more excessive than anything on the
Weather Bureau's records. Heat came ir

traded spells, making this an almost uubc:___
Summer in Milwaukee and throughout Wis-

Such conditions are not calculated to make
lalking machine trade brisk, nor does any class
of retail trade profit thereby, save, perhaps, those
who deal in Summery attire for women, chil-
dren and men. The sale of talking machines
other than the small, inexpensive portable types,
was pretty much discouraged. On ' the other
hand, the climatic conditions which dwarfed in-
strument business made for a rather brisk trade
in records. There is hardly a house in Mil-
waukee which is not able [o report a generous
percentage of increase in sales of records this
Summer, compared with any previous season.

Jobbers Are Most Optimistic
Milwaukee jobbers, whose territory as a rule

covers all of Wisconsin and the Upper Peninsula
of Michigan, are more optimistic to-day concern-
ing the future outlook than they have been all
this year. They look forward to a relatively ex-
cellent holiday trade and their views are sub-
stantiated by the early orders now being placed
by dealers for instrument and record stocks for
prompt and nearby shipment in anticipation of
brisk demand in November and December. As a

rule, dealers arc not ordering more than moder-
ately, although they are not less disposed to buy
only on a hand-to-mouth basis than for the past
six to eight mouths. Many dealers arc placing
conservative orders with the expectancy of put-
ting in frequent rush orders as the holiday de-
mand opens and proceeds. They arc thus taking
a chance on being left in the cold to sonic ex-
tent in getting their wants filled promptly at the
time when goods arc needed most urgently, but
there is still a certain clement of uncertainty in
the situation which Ihcy feel they dare not over-
look."

Sam Goldsmith, vice-president and general
manager of the Dadger Talking Machine Co.,
Victor jobber, always a keen student o( affairs!
but never given to extreme predictions, views
the outlook for the rest of this year with con-
siderable optimism of a substantial nature. The
business of the Badger Co. so far in 1921 has
been growing steadily and yields nothing to any
previous year, even the wonderful "boom" year
of 1920. Mr. Goldsmith does not look forward
to any decided inflation, but he feels sure that
the coming three and a half months will develop
some good Victor business. Other members of
the Badger company concur in his view and they
have been making preparations accordingly.

Occupying New Quarters
The Edison wholesale representative in this

territory, the Phonograph Co. of Wisconsin, has
moved its offices and warcrooms from 49-S1
Oneida street to new and larger quarters at
340-346 Jefferson street to keep pace with the
steadily increasing volume of business.

Inaugurate Lively Fall Campaign
The Vahr & I.ange Drug Co., exclusive whole-

sale representative of the Sonora in Wisconsin
and northern Michigan, has started an active Fall
campaign, which will strike every spot in its ex-
tensive territory and is planned to make 1921 the
very best year it has ever had in its Sonora divi-

sion. Fred E. Yahr, president of the company,
is personally in charge of Sonora promotion. He
has recently added another assistant to handle
the increasing volume.

Takes Over the Victor Franchise
In the retail field in Milwaukee one of the most

important changes of the month was the pur-
chase by the'American Household Furniture Co.,

of the Victor franchise, stock and business of the

The KENT MASTER ADAPTER
plays ALL RECORDS at their best

on the

EDISON DISC PHONOGRAPH

Write for particulars concerning this, the best
known and largest seller of its kind in the market.
Attractive prices and terms will be quoted you.

F. C. KENT CO.

WE specialize in attachments for

Edison and Victor machines; also
soundboxes, diamond, sapphire and steel

needles. Drawn brass tone arms made
to order. Tube and pipe bends of all

kinds successfully executed.

:; Specialty Manufacturers
IRVINGTON, N. J.

whose phonograph accessories "win their way by their play"

Representaliv Louis a. Schwarz. ihc.
1265 Broadway
Ne* York City

ASSOCIATED No. 70
UNIVERSAL TONE ARM

Quality Construction
Unusually Good Tone No Blasting

For use in Phonographs retailing up to $ 1 00.

Price for sample—$2.00.
Quantity price on application.

Associated Phonograph Supply Co.
Dept. 71 Cincinnati, Ohio

R, H. Zinke Music Co. The Zinke Co. was
established in May, 1920, by Richard H. Zinke,
who achieved an outstanding degree of success
as a Victor dealer while manager for several
years of the Badger Talking Machine Shop at

425 Grand avenue. The American Co , one of the
largest general houscfurnishing establishments
on the northwest side of the city, has long been
desirous of getting a Victor franchise and made
the Zinke Co. such an attractive offer that it was
accepted. The lease of the Zinke store by other
interests from September 15 forward made it

advisable to dispose of the business. The recent

death of Mrs. Zinke's father has placed the re-

sponsibility of handling several large business
projects in Mr. Zinke's hand and will occupy
all of his time.

Doing Well With the Aeolian-Vocalion
The J. B. Bradford Piano Co. reports an ex-

cellent business in the Aeolian-Vocalion through-
out the city and county. Since taking over .the

Aeolian line the Bradford house lias made a re-

markable record with the backing of its high
prestige and its reputation as "the oldest, largest

and longest-established" music store in Milwau-
kee. Its history dates back to 1872. In the last

few weeks the patronage of the main store on
Broadway has been greatly enhanced by the

fact that it has been designated as the headquar-
ters of the Marion Andrews Concert Bureau for

ticket sales. Miss Andrews is now the principal

impresario of Milwaukee and had consolidated

all of her downtown ticket-selling places at

Bradford's.

Takes on Line of Pianos

The Badger talking Machine Shop, heretofore

an exclusive Victor house, is now engaged in the

piano business as well, having taken over the

local agency for the Ivers & Pond piano. This
line has been featured by the Badger Music
Shop at Fond du Lac, Wis., owned by the same
interests as the Milwaukee Badger Shop, since

its establishment, Leslie C. Parker, president of

both companies, is a pioneer in the piano busi-

ness, although for the last eleven years he has

been a Victor dealer only. Before taking over

the Badger Shop he was manager of the Victor

depariment of Gimbel Bros.

Kimball Line With Lyric Music Co.

The recent death of John McKune, a pioneer

Kimball dealer at Kenosha, Wis., has resulted in

the entire stock of Kimball pianos and phono-
graphs being placed with the Lyric Music Co., of

this city. The Kenosha branch will be discon-

tinued and the territory handled out of the Mil-

waukee representation, assisted by the Chicago
offices.

Some Trade Brieflets

The Elgentonc Mfg. Co., Marshficld, Wis.,

which for the past year has been manufacturing

the F-lgcntone phonograph, is being dissolved.

V. W. Blandin, head of the Racine Phonograph
(Conlhiucd on pane 101)
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CHARM

,^HE Talking Machine Cabinet that sets firmly upon the
floor, that is not, so to speak, upon stilts, is more sightly and
a handsomer piece of furniture—therefore more desirable

to your customers.

This is the reason why so many Talking Machine manufacturers are
today equipping their models with Domes of Silence.

They realize that these slides permit of the Cabinet setting closer to
the floor, thus giving an added charm to its appearance as well as
saving strain upon the legs and saving floors and rugs.

HENRY W. PEABODY & COMPANY
Domes of Silence Division

17 STATE STREET NEW YORK

SPECIFY DOMES of SILENCE
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Riccardo Stracciari sings "La Spagnola"
with all the lervor and zest lor which he is
iamous. Lovers oi popular as well as oper-
atic music will buy this record. How many
have you ordered? Columbia 79719.

Columbia Graphophone Co.
NEW YORK

IMPROVEMENT IN MILWAUKEE TRADE
(Continued from page 99)

Co., Racine, Wis., is back from a month's busi-

ness tour of the East with a nice bundle of
orders and optimistic reports concerning the de-
cided revival of business all along the line.

Opens for Business

Beyer & Rauschert is the name of a new firm

which has opened for business at 322 North
Commercial street, in Neenah, Wis., handling
fine furniture and a line of talking machines and
records.

Victor Trade-mark in Life

The Grant Music Co., of Racine, Wis., is gain-

ing wide note by reason of its possession of a

little fox terrier, which is an exact duplicate of

the famous Victor trade-mark. The terrier has

identically bhe same markings and colorings as

the "wise" animal which is constantly listening

to "His Master's Voice" on all Victor advertis-

ing matter. The dog is a big card for the Grant

house, as he is named "Victor" and has been

trained to run the length of the store with a

monthly supplement in his mouth, gravely

proffering it to customers as they enter.

Big Call for Caruso Records

All Victor dealers in this territory have had a

really remarkable run on Caruso records since

the death of the world's greatest tenor was
heralded far and wide from Italy recently. For
several weeks afterward most stores were able to

report that for the time being the Red Seal discs

of Caruso's singing eclipsed the sale of popular

music, which is a wonderful tribute in view of the

"jazz" craze.

Remodels Its Store

The Svoboda Furniture Co., Kewaunee. Wis..

has recently remodeled and refurnished its store

to provide a new music department and a bat-

tery of demonstration booths.

Increase Capital Stock

Harry W. Krienitz, Inc., Victor dealer of this

city, has increased its capital stock from $75,000

to $150,000. The new issue consists of $50,000

common and $100,000 preferred stock and is made

to finance the rapidly growing business, one of

the largest on the South Side of the city.

Columbia Activity

Columbia business in Milwaukee and eastern

Wisconsin is making excellent gains under the

vigorous promotion work of Robert H. Walley,

929 Island avenue, local wholesale representative

of the Chicago branch.

CREATING A SENSATION!

The Tour to Pacific Coast of Julius and Nestor
Roos With the Gilt Edge Needle Scores Big

Progress is reported by Julius and Nestor

Roos, who are conducting a tour from New York
to Ohicago in the interest of the Gilt Edge
needle made by the Reflexo Products Co., of

New York. The progress reported not alone

refers to their near approach to Chicago, the

Gilt Edge Needle Interests Pittsburgh

goal, but the popularity that the Gilt Edge
needles arc meeting with en route. Immense
crowds continue to surround the Gilt Edge auto

whenever and wherever it happens to stop. The
accompanying photograph taken in Pittsburgh

shows a representative audience surrounding the

car. The trip has proved, thus far, so success-

ful that the Roos brothers will probably make
a return trip of the same kind through different

territory.

OFFER MESSAGE OF CONFIDENCE

"The Ball Is Rolling" and Business Is on the

Mend, Declare Cotlings & Co.

In their monthly house organ, The Record,

Collings & Co., Victor distributors of Newark,

N. J., present the following optimistic message

under the caption, "The Ball Is Rolling":

"Business is on -the mend. New confidence

has been inspired by the public's response to

the aggressive merchants' appeal to buy. Stimu-

lated retail sales have encouraged the dealer to

purchase not only present requirements, but

to anticipate future needs.

"The trend of trade is reflected by the whole-

salers' increase or decrease in volume. This

barometer indicates a revival in Victor retail

business.

"Since July we have encouraged the trade to

start buying for Fall. We have not adopted a

shortage as our slogan. Just the reverse. Our
advice was buy early and prevent a shortage.

That very appeal is the gist of our advice to-

day.

"Confidence in the Fall business is not lack-

ing by our dealers, especially those who are

making a study of the steady improvement in

industrial affairs.

"So much (or conditions. Now how arc you

prepared to meet them? How far will your

machine stock carry you? This is September,

you know—the standard mouth which registers

the opening of big business."

G. M. SOULE WITH DUAL-TONE

Well-known Piano Man Will Travel Through
New York and New England, Commencing
September IS in Interests of This House

Announcement was made this week of the

appointment of G. M. Soule as traveling repre-

sentative for the Dual-Tone Phonograph Co., of

Manor, Pa., of which C. W. Bowers, whose head-

quarters are in Rahway, N. J., is sales manager.

Mr. Soule will start on the 15th of this month
on a trip through New York State and New
England. He is well known in the piano in-

dustry, for in times past he has visited practically

every State in the Union in the interests of

various piano manufacturers with whom he has

been connected and he has a wide acquaintance

in the talking machine trade.

Where "Service" is more than an

advertising catch-word

Badger Talking Machine Co.
Victor Dimibutori lor

and Upper Michigan

Milwaukee, Wis.

FARNESWORTH'S RESEARCH WORK
Prof. Charles H. Farnesworth, of the Depart-

ment of Music. Teachers' College, Columbia

University, who is allied with the Edison Co. in

the field of school research, is conducting very

special work along this line during the Summer
of 1921 at his school for young ladies, Hnnoum
Camp, Thctford, Vt. The principal purpose of

this research is to determine what particular

selections of high-grade music appeal most to

Sensational Fox Trot

ROBERT NORTON CO,
226 West 46th Street, New York City
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Torentzen,
Manufacturer ot

Exclusive Cabinet Hardware and Accessories

60 Grand Street New York City

wholesaler

one of the

talking nil

NEW CONCERN IN WASHINGTON

Louis & Co. Take Over the Retail Victor Busi-

ness of Rogers & Fischer in That City—New
Home for Latter House as Exclusive Whole-
saler—Other Recent Developments in Trade

Washington. D. C, September 6,—The opening inglon (o:

of the I

trade,

1313 F street N. W and opened

ilusi'vc retail

ha

He

s & Co., has taken over

era & Fischer, Victor

charge of

The in-

held Sep-

lakc place

KIMBALL
PHONOGRAPHS

Superior Construction,

Faithful Reproduction,

Visible Beauty,

Many Models,

Kimball Prestige,

100% Satisfaction

Write for Agency proposition

W. W. KIMBALL CO.
Eatnbllhhrtl 1K07

Kimball Bldg., 306 S. Watash Ave.

CHICAGO

October 1. The store is 20 by 70 feet in size,

with show windows across the front and one

entire side, IVn large booths are provided, three

of thctn against the display window. The in-

terior is finished in old ivory and blue, with

white ceiling and tile floor. In each booth is a

mahogany wall desk and record holder.

The sales force includes Miss M. Drury, wlya

has been in the local Victor trade for the past

four years, and Mrs. Selnia Kline, well-known

local singer and formerly secretary to Mrs.

Wilson-Greene, prominent as a concert singer.

The firm of Rogers & Fischer and its prede-

cessor, the Robert C. Rogers Co., had been in

the Victor business exclusively since 1909 at

1313 F street N. W.
The new wholesale store, under the same firm

name, will be conducted in a modern three-story

fireproof concrete building, now under course of

construction at 1219 I street N. W. The' build-

ing covers a ground space of 26]/3 by 142 feet.

Though the building will not he entirely com-
pleted until the middle of October or the first

of November, the two lower floors will be

opened for business October 1. The moving of

goods from the old to the new building has

already begun.

Starting September 1 An sell; Dishop & Turner,
1221 F street N. W., who arc handling the Victor
line, added an extra four hours to the business

day, remaining open until 10 p. m., this making
them iUc only talking machine establishment in

the city open after 6 p. m.
During the past month the talking machine

record business has shown a slow but steady
increase in Washington. In the majority of

cases sales arc considerably above the normal
for this season.

Enlargement of the talking machine depart-

ment is under way a-t the store of J. Edgar Rob-
inson, at 1306 G street N. W. In addition to

the installation of a number of new shelves two
new booths arc being built, bringing the num-
ber to six. The firm handles the Columbia and
Brunswick lines and reports the sale of records
"very good."

Acolian-Vocalion sales are reported steady by
O. J. DcMoll & Co. and unusually high sales for

August arc reported in Victor, Sonora and Sil-

vertonc lines, handled by the Arthur Jordan
Piano Co.

SEITZ JOINS PUTNAM=PAGE CO.

Peoria, III., September 7.~The Putnam-Page
Co., Inc., Victor distributor, has acquired the
services of H. W. Seitz, of the educational de-
partment of the Victor Talking Machine Co..
Camden, N. J., as special representative in edu-
cational work. The broad experience in the use
of Victor products gained by Mr. Seitz through
years of work with the Victor Co. will be at the
command of I'ntnam-Page dealers.

PLANS EDUCATIONAL CAMPAIGN

The Remington Phonograph Corp., New York
City, is sending out to members of the music
industries a twelve-page booklet describing the
musical qualities of its product, as part of an
educational campaign which will be national in
scope. National advertising, which will be placed
in the near future and is designed to reach the
consumer as well as the dealer and the whole-
saler, is a feature of the project.

CAPITAL INCREASED

The rapid growth of the Robert Blair Co., of
Pocatcllo, Idaho, wholesple and retail music
house, has necessitated an increase in the capital
stock of the eompany from $15,000 to $25,000.
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GEO. W. HOPKINS ADVOCATES NEW SELLING METHODS
In an Interesting Article in Collier's Weekly Vice-president of Columbia Graphophonc Co. Offers

Some Pertinent Selling Suggestions—Putting Over "Music by the Ton"

George W. Hopkins, vice-president of the Co-
tumbia Graphophonc Co., has contributed a most
interesting article on salesmanship to the current
issue of Collier's Weekly, dated September 10,

under the caption; "And Then He Started Some-
tiling." Mr. Hopkins, in his writing, presents
his arguments and makes his point as clearly
and forcefully as he is known to do in his direct
addresses.

In the article Mr. Hopkins emphasizes the
point that real success will be attained right

now by those who present their selling argu-
ments along new lines and get away from old
methods. He illustrates by telling how in help-
ing dealers dispose of records in Georgia there

was coined the slogan: "Music by the Ton." The
fact that a certain dealer was going, to get a
ton of records was widely advertised and a

presentation of the idea from a new angle re-

sulted in the quick sale of the entire shipment.
In summing up the situation Mr Hopkins says,

in part:

"My more recent experiences in salesmanship
have been with music—with the selling of phono-
graphs and records. The sale of them does not

differ from the sale of anything else excepting
that they are semi-luxuries and therefore in a

period that is supposed to be depressed they arc

somewhat harder to sell than other things. I

have been told many thousands of times by re-

tailers, and by bankers, and by men who come
from the retailers and bankers, that one had to

accept conditions as they were supposed to be.

I have listened, and I have observed, and 1

have discovered these two facts:

"(1) That during the past year no retailer

who put himself squarely to the task of selling

failed to sell more in units than in any previous

year.

"(2) That the man who thought in dollars

instead of in quantities, and who watted for

people to come in and buy, invariably got the
kind of business that he deserved—that is, no
business at all.

"The members of the second class arc numer-
ous. They arc the men who, when the buying
boom ceased, sat back and told the salesmen: 'I

have made some money and now 1 think I will

wait until things get right again."

"For none of those men have things "gotten
right." They have cither gone out of business
or arc holding on by a thread. But the men who
did not take that attitude, or quickly got out of it,

have sold and have made money. One man had
not done any business for weeks. He had been
sitting waiting for it to come in because that was
the habit of business during the war years. It

did not come in. Then he went out to get it by a

house-to-house canvass. He sold fifty-eight ma-
chines in one week, which was well above his

highest boom record.

"Now look at some elementary facts. There
is a difference between paper profits and profits

out of turnover of stock. Put it that way and
everyone agrees, but how many men have ceased

comparing the dollars of business that they are

doing now with the dollars that they did under

inflation ? The banks—which arc supposed to

know something about inflation—were the first

to advertise their increases of deposits, without
buthering to mention that, unless a bank more
than doubled its deposits during the war years,
it had actually gone back. I find a distinct dis-
position to regard the dollars instead of the units
sold, and to be unhappy because these dollars
arc fewer in number than for a lime they were.
The thing that counts to-day, and that always
has counted, is not the number of dollars' worth
thill are sold or sometimes even the number
of units sold, but the percentage of the available
business that you arc getting. Finding out what
business is available and then getting a proper
percentage of it is the job of the sales manager."
Continuing he says:

"We arc back to normal and have been back
to normal a long time. Normal is a period when
only a few people make nearly as much money
as they would like to make and when the
thoughts of all arc turned back to some period
when they made more money with less work, or
ahead to some period when they hope to make
more money with less work. That, unfortu-
nately, is normal. Of course, we do not like to

think it is normal, for a little easy money spoils

all of us, and especially it spoils salesmen,
whether they be on the road or whether they be
the proprietors or employes of retail stores,"

The article by Mr. Hopkins is one of a scries

of practical articles on selling that arc being run
in Collier's Weekly, articles of a type that should
have a strong appeal to everyone in the selling

game.

MAKES BIG SALES TO SCHOOLS

J. G. Lewis, of the Lewis Music House, Victor

dealer in Manchester, Iowa, is reaping the profits

of a campaign directed at the rural schools in

that vicinity. As a result of his aggressiveness

thirty-two machines have been sold to schools in

seven weeks.

C. E. B0MI5ERGER PASSES AWAY

Dallas Center, Ia., September 7.—The recent

death of C. E. Bombcrger, of this city, witnessed

the passing of one of the oldest Victor dealers in

this Stale. Mr. Bombcrger had been in the

music business for many years and was a Vic-

tor booster since the industry's early days.

A business organizatio

web: a straight and dire

from each point to the

ist resemble . Thought and knowledge, without action,

will to do, are merely sign-posts—Ihcy do
go or get anywhere—they just point the

the

Plays all types of records. Operates the same as

the "EDISON" with the LEVER.

No adjustments necessary when changing from
lateral to vertical cut records. Stop prevents

swinging to the right.

Needle scratch almost entirely removed.

Turning back of Reproducer permits of easy

access to needle socket and saves records from
unnecessary scratching.

Is the ONLY attachment that plays vertical cut

records in the proper "EDISON" position with

the Reproducer turned FACE DOWN to the

record, giving it a floating action.

THE
IMPROVED

_.rMmSI.
NOT

Just Another Attachment

BUT
a distinct improvement in Tone
Reproduction as well as in Me-

chanical Construction and Finish.

Send for descriptive circular which

contains "HINTS REGARDING
THE CARE OF A PHONO-
GRAPH."
If your jobber does not handle,

write us.

Price the same. Liberal discount

to dealers.

GUARANTEED IN EVERY
WAY.
MONEY BACK IF NOT SATIS-
FIED.

Retail Price N/P $7.50
G/P 10.00

We handle highest grade Jewel

Point Needles.

Needle CENTERS on all records.

Straight air-light construction and absence of
movable joints insure perfect reproduction and

Pivoted ball-joint insures perfect reproduction and
freedom of movement both vertically and hori-

zon tally.

Weight is the lightest that can produce perfect

results, thus saving the record, and permitting a

freedom and sweetness of tone considered impos-

sible.

Indestructible NGM-Y-KA diaphragms do not

blast, crack, split or warp, and are the greatest

development in phonographic sound reproduction

in years.

JEWEL PHONOPARTS COMPANY 154 W. Whiting St., Chicago
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WORKERS GETTING RESULTS IN KANSAS CITY TERRITORY
Interesting View of Conditions—'Reasons (or Optimism—Music Appreciation Course Planned-

Caruso Records Scarce—Noted Artists Expected—Columbia's Educational Campaign

Kansas City, Mo., September 8.—According to

a Ictlcr to Viclor dealers just sent out by the

J. W. Jenkins Sons' Music Co.: "Business is

good now, but it is going to be better—some
say the rush will start early this month, others
say January 1—but our close-up on the situation
during the past forty-five days prompted us to
prepare for a big Kali business." The expecta-
tion of better business lias already been realized
by (he dealers as well as jobbers, and both in

the sale of records and of machines the revival
is on. The August sales were better than those
of July and the latter part of the month was
much better than the first. The encouraging
thing among the jobbers is that the dealers arc
not only placing orders for immediate use, but
arc placing them for future delivery— a thing
they have not done since the beginning of the
business depression.

licports from over the territory are to the
effect that the dealers who are going out after

the business are getting it. The Jenkins Co.
reports on the activities of a number of dealers
who are working out Ihc "Survey
going from house to house and
information concerning the niusicu

the families, This information
studied and then the Mlp

i, or the

ring the

itions of

:a re fully

*d upon
an intelligent appreciation of the situation,

age, nationality, the amount of musical educa-
tion the members of the family have had and the
preferences of [he persons for various kinds of
music arc all taken into consideration and arc
reported on the cards when the survey is made.
Then the appeal is based upon the facts and the

sales increase in a very gratifying degree.

Another of the follow-up methods is to work
out from the home in which there is a talking
machine to the neighbors and friends. At the
recent meeting of the $100,000 Club of the Illinois

I.ifc Insurance Co. the president of the club

was a man who had sold two million dollars of

life insurance in two Illinois townships in two
years. He has one stretch of road ten miles
long on which every man has either a five thou-

sand or a ten thousand-dollar policy in his com-
pany. He works out on Lite policy of taking it

clean, all down (lie road, There are talking ma-
chine dealers who arc trying out the same gen-
eral plan. It works. In fact, the dealers are

finding that any old plan that is worked will

work.

Many Prominent Artists Expected
During the coming Fall musical season Kan-

sas City will be visited by some of the very
prominent Victor artists, including Snusa's Band,
Harry Louder, Sophia Braslau, Dc Gogorza,
Erika Morini, Titta Ruffo and a few others not
as yet definitely announced.
The visit of any Victor artist in the past has

meant quite a revival in the sale of that particular

artist's records and it is anticipated that in this

territory (here will be the usual increased de-
mand. It is announced that the factories will

be able to meet the demand for these records this

year, as they are in better position to Till orders
promptly than in the past few years. This will

be all the more appreciated, because the inability

of the factories and, therefore, the jobbers, to

furnish the records at the time of the artists'

visit has caused the dealers to lose a lot of good
trade to which they were rightly entitled.

Can't Get Enough Caruso Records
The sale of Caruso records has been limited

because of the fact that the supply has not
equaled Ihc demand. Jobbers in the Kansas
City territory have sent to the factory and se-

cured what was available and in addition have
sent S. O. S, calls to other jobbers, asking for

supplies to meet the demands. In reply they
have been told that the jobber appealed to has
tin Caruso records to send them, but that, on the

other hand, they stand ready to take all they can

get from any source. The buyers arc taking any-

thing they can get so it is a Caruso, seemingly

not aware that there will be issued from the

factories other records of all his songs so far

released and also that there are some twenty new
songs, it is reported, that are to be released at

later dates.

Quite an Achievement

To make money in a town where business con-

ditions arc just readjusting themselves to after-

the-war conditions has been considered an

achievement worth while during the last few

months, but (o make money where added to the

usual conditions there has been a slump of more

View of Interior of Edgar Shoppe

than 300 per cent in the price of the main product

of the trade territory is a triumph. This is the

record of the Edgar Shoppe, Victor dealer, of

Tulsa, Okla. The price of oil, the main depend-
ence of the city for business, went down from
$3.65 a barrel to $1.00. "With oil at a dollar

a barrel and drinking water at $1.60 a barrel in

Tulsa the Edgar Shoppe still is making money
every week" is the way the traveling representa-

tive of Schmelzer's put it. The kind of a shop
that can do business under such conditions is

indicated by the picture of the interior, which
is to be found on this page.

The Plans of the Acme Phono, Co.
The Acme Phonograph Co. is one of the grow-

^*%\ BLACK SWAN RECORDS 4^
HA VE

Another Smashing Hit

"HOW LONG, SWEET DADDY, BLUES"
No. 2008

SUNG BY ALBERTA HUNTER, ol Ihe Dreamland, Chicago

"BRING BACK THE JOYS"
on the other side

You can stimulate your trade and reach a demand we have created
by selling

BLACK SWAN RECORDS
Send for complete lis! lateral CUT ReguIar Dlscoun|

PACE PHONOGRAPH CORPORATION
257 W. 138th STREET NEW YORK, N. Y.
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ing enterprises of Kansas City. It is about three
and a half years old and has enjoyed a con-
stantly increasing business from the beginning.
The Acme is a distributing company, buying its

machines from a Kansas City factory. Starting
in an office in the Victor Building, in which it

had "desk room," it lias continued to grow until

it lias now the entire sixth floor at 1320-1322
Main street. Thesucccss of the company has
largely hinged on the financial hacking the com-
pany has been ready to give to its dealers. This
has been of the most liberal kind and it has been
unlimited. After the dealer invests his first $300
and paid his annual fee the system practically

carries itself and the merchant can handle an
unlimited amount of business on the instalment
plan and not invest any more money in the busi-

ness. The plan has been popular with the mer-
chants and their number has been increased.

Brunswick Activities

Among the new Brunswick dealers is Rora-
baugh-Brown Dry Goods Co., Oklahoma City.

Betts Bros., of Independence, Mo., will soon
open another store on Thirty-ninth street, this

city. The new Brunswick Shop, at 1109 Walnut
street, will be opened about October 1. Large
orders for Brunswick records have come in dur-

ing August and the orders for both records and
machines for future deliveries arc among the

encouraging features of the Brunswick business.

A Live Wire
The Porter Drug Store, of Hugoton, Kan., is

a new Victor dealer. Mr. Porter is one of the

live wires of the town. He handles pianos, is

the agent for the Buick and gets all over the

country pushing his business.

Great Music Appreciation Program
Miss Ruth M. Phillips, supervisor of music of

Joplin, Mo., is preparing to put on an exten-

sive music appreciation program in the seven-

teen public schools of that city during the coming
Winter. There will be a circulating library of

Victor records which will be sent from room to

room and the teachers will explain, in accordance

with the program, the significance of each rec-

ord. The supervisor will visit the schools from

tune to time and supplement the work of the
teachers and hold conferences with the teachers
to make sure that they arc properly instructed
as to the work they arc to do in presenting the
appreciation lessons. Miss Phillips reports that
music created by the Memory Contest during the
Spring of 1921 is showing itself in inquiries as
to music and music courses, and the Schmclzcr
Co., wholesaler of the Victor products, states that
this increase in interest has been reflected in

(he increase of sales of machines and records.
Good Wishes for D. R. Walsh

D. R. Walsh, who has been the supervisor of
the edticational work for the Schmelzcr Co.'s
Victor department and the leader in their deal-
ers* conferences, has tendered his resignation and
will return East in a short time. His family in-

terests are all near New York, and, as he has had
a number of opportunities to work with the Vic-
tor in that territory, he has decided to accept
one of them and combine the business of dis-

tributing Victor products with living near his

"folks." He will carry with him the best wishes

of a large circle of friends, among them the

Victor dealers he has helped to better ways of

business and bigger profits.

J. W. Jenkins, president of the J. W. Jenkins
Sons' Music Co., has returned from his vacation

trip among the Northern lakes.

A Progressive Victor Dealer

Noe Noc, for years in business at Hill City,

Kan., is now the Victor dealer at Wamego, Kan.

He has a jewelry store and handles pianos, and
reports business good. He has taken up a cam-
paign among the rural schools of his country

and is going to fight to make it unanimous—

a

Victor in every school in Pottawatamie County.

Columbia Co.'s Educational Campaign
Dealers, teachers and music supervisors took

advantage of the opportunity offered by the Co-

lumbia Co. on September 1, 2 and 3 to learn

more of the educational work that is being

pushed by the talking machine manufacturers.

The Columbia branch had with it the manager
of the educational department, W. A. Wilson,

oi New York City, and Professor M. H. Mohler

and Miss Florence Hazlctt, of the department.
Professor Mohler during the past Summer gave
a six weeks' course of instruction in the Sum-
mer session of the Teachers' College, at Colum-
bia University. New York City. The music lov-
ers of the Kansas City territory considered it

quite a treat to have him with them. The meet-
ings were held in the auditorium of the wholesale
department or the Columbia Co. and were well
attended. The course was very valuable in creat-
ing enthusiasm for educational work, and in in-

troducing approved methods in the use of the
work in educating the public and thus increasing
the sales of music-making instruments.

Had Handsome Float in Parade
At the formal opening of the new Twenty-

third street viaduct, connecting Kansas City,

Mo., and Kansas City, Kan., one of the leading
floats in the large parade was that of the F. B.
Gillc Hardware Co., which featured a large

Grnfonola, with the use of the Magnavox. No
olher float in the parade caused as much com-
ment, due to the fact that Mr. Gillc's Grafouola
could be heard the length of the entire parade.

Joins the Jenkins Force
In anticipation of the larger business of the

Fall the Jenkins Sons' Music Co.'s Victor de-

partment has added M. J. H. Hasselt to its

force of traveling representatives. He has had
Lrge experience as retail salesman and de-

partment manager and will he able to render

real service to the dealers he visits.

Plenty of Business When It Is Dug Out
The contest of the Edison Co. is developing

the fact that there is a lot of business right under
the noses of the dealers, in places where they

have not been in the habit of looking for it. A
Missouri dealer had been giving his attention

almost exclusively to the farmers, He turned his

energies on the town for a week and surprised

himself by sellings dozen Edisons right in town.

Others who have been working the towns find

that there is a good business in "the regions

round about." The contest has the Edison dealers

on their mettle and many of them are "finding

themselves." The contest closes September IS.

Year thts oj^ <md maU it To-Day

"Show Me" Coupon
JEWETT PHONOGRAPH COMPANY
958 Penobscot Building

Detroit, Mich.

You say the Tcwett will sell faster, make me more profit and give my cus-

tomers more for their money than any other phonograph on the market.

That's a pretty broad statement, but it's worth investigating.

Frankly, you've got to "show me." I know phonographs and I'm open to

conviction. I can tell you in a very few minutes if the Jewett really has excep-

tional tone quality, whether it is a fine piece of cabinet work and how it compares

in value with other instruments.

Let mc have a demonstration and I'll tell you pretty quickly whether or not

we can do business.

ir Name

Street Address

City and State.

Jewett
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A New Oro-Tonc Product
3-D Arm. 0-3 Reproducer

The arm is adjustable in length

from T/i to 9 inches.

Made to meet the demand for a

dependable Arm and Reproducer

at a low price.

SEND FOR SAMPLE

THE ORO-TONE CO.
1000 lo 1010 George St. Chieiiflo, 111.

SPECIAL MEETING FOR CLERKS

Chas. D. Isaacson to Talk on "How to Sell

Good Music" at Meeting of Talking Machine
Men, Inc., to Be Held on September 28

A special meeting of the Talking Machine
Men. Inc., t lie organization of talking machine
retailers of New York, New Jersey and Con-
necticut, will be held on Wednesday afternoon,

September 28, at the Wurliticr Concert Hall.

t:dk delivered by Chas. D. Isaacson, editor of

"Our Family Music Page" in the New York
Globe, whose subject will be "How to Sell Good
Music." There will also be a concert for the

benefit of the clerks. Strong efforts arc being

tail sales people at the meeting.

NEW L0CKP0RT STORE OPENS

LoCKWRT, N. Y., September 1.—A new music

establishment lias been opened here by George
Haney at 52 Pine street. A complete line of

the best-known makes of pianos, including the

Gulbransen, Bchning. Apollo, W. P. Haines
and Lingard, are carried in stock. Mr, Haucy
also has the exclusive agency for the Brooks
automatic repeating phonograph in this city.

The business man who docs nut hesitate to

praise his salesmen gets the best results.

NEW COLUMBIA FIXTURE

Dealer Service Department Announces Litera-

ture Displaycr—Has Practical Sales Value

The Dealer Service department of the Colum-

bia Graphophouc Co. has just announced a new

display fixture which will be known as Columbia

No. 10 counter literature displaycr. This fixture

is lithographed in imitation mahogany with three

colors fur decoration and display copy.

The No. 10 fixture has four small ami four

large literature pockets and a space at the top for

six complete catalogs. Referring lo the sales

value of tliis' new displaycr. a recent bulletin

issued by the Columbia Dealer Service depart-

"The No. 10 counter literature displaycr will

immediately atlract attention and the fact that

it exposes just enough of the literature so that

the customers' curiosity is excited will prompt

them to at mice pick out one or more of the

booklets which it contains and in most cases

they will keep it for future reference.

other point of appeal, for it is a well-known

human trait that everybody likes to 'sec how it

works.'

"Furthermore, ihc No. 10 counter literature

displaycr provides a much neater and a more

satisfactory method of keeping advertising ma-

terial than to spread it about promiscuously on

counters and tables, which actually defeats the

main function of the literature itself because of

the fact that it becomes scattered and soiled and

its attractiveness is greatly reduced.

"It saves time because once a quantity of ma-

terial is put in the fixture it is never necessary

TO REWRITE FEDERAL TAX BILL

Reported That Senate Finance Committee Will

Make Many Radical Changes in Measure

That the entire lax bill, as written by the Ways
and Means Committee and passed by the House,

will be rewritten by the Senate Finance Com-
mittee, which already has begun consideration of

the bill, is indicated by the following paragraph

from a confidential report received by the Music

Industries Chamber of Commerce from Wash-

"The members of the Committee say they will

have to rewrite the whole hill, but they do not

pretend to know how they arc going to rewrite

it, what they will eliminate and what they will add

Hint is new."

Thus is the opportunity broadened, according

in the < hnnibcr, for the members of the music

Seitemdek IS, 1921

to spend time arranging and tidying up after

customers as in the case of literature displayed

loosely on tables and counters.

"This fixture calls attention to classifications

of music that customers in a great many cases

never knew were obtainable. Many of your "A"

Columbia Literature Displayer

series record purchasers do not know that there

are International Columbia records, Children's

records, Nation's Forum records, etc. They can

be easily introduced to the entire line of musical

selections by keeping the advertising material

applying to these classifications readily avail-

able."

industry to work effectively with the Committee

and the Senate for the repeal of the war-time

excise tax and the adoption of a sales tax.

C0NN0RIZED PHONOGRAPH RECORDS

Music Roll Co. Announces Ten-inch Lateral-cut

Discs With Hit on Each Side

The Connorized Music Co., 817 East 144th

Street, New York, has just announced the Con-
uorized phonograph record. The company has

produced ten-inch, double-disc, lateral-cut rec-

ords. Each record will contain two hits and
besides the number of the record appearing on
the label the number of the Connorized music
roll of the same selection is also printed

thereon. The Connorized Music Co. has been
manufacturing music rolls for many years which
are well known throughout the music industry.

(§>reatcr (£itp|)f)onoigrcrpf) (To., mc
Jll SIXTH AVE. Tel:Chelsea9217 NEWYORK
S0N0RA DISTRIBUTORS EXCLUSIVELY
for NewYork, Staten Island tr the lower Hudson Volley

The superiority of the Sonora is as marked I

as the ease vit.li vhich. il sells',
j

"Sonora er Sales are Synonymous"
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THE TALKING MACHINE WORLD SERVICE

A DEPARTMENT DEVOTED TO PROMOTING RETAIL SALES
jjfeiiiffliiMfliiiininMiiniM

THE Fall season is coming on anil while we shut the doors of our
own homes we push open much more frequently the doors of the

shops about town. Be sure that you arc prepared for the entry of the
Fall customer-—clean up the shop, polish up the brass-work, dress the

windows, and, in general, make a Fall store cleaning like the woman
makes a Spring housecleaning.

* * *

THERE will be many shoppers in your store in the early weeks of

the Fall. As Irvin S. Cobb says: "Shopping implies business

for clerks, buying implies business for the bouse." Be sure to make
these shoppers remember your store. An easy way to do it is to give

away sonic practical souvenir which will keep the name of your
institution always before them. At this season of the year a pencil

with your name and address upon it is about the most sensible type
of gift. Not only does a pencil always come in handy to any man,
but also, at this time when there is so much shopping going on, and
when the women wish (o get comparative prices, you will find the

women equally as happy recipients of the gift as the men. These
pencils can be easily obtained from several sources.

* * *

PERHAPS the word Service has been played to death during the

last few years. However, it is still the watchword of success for

any concern. Here is a new wrinkle in service which will create

sales. Two or three weeks after the sale of a machine has been made
have a representative of your company call at the residence. Instruct

this individual to present himself to the owner of the machine and
state that he is from the service department of your concern. Have
him look over the machine and find out wdiether it is running prop-

erly. Instruct him to ask questions of the owner to find out whether
there is anything there can be done to improve it. This service man
should be equipped with a case for carrying records and a few tools to

make necessary adjustments. When playing the instrument, to test it

out, he should use records which he is carrying, which should be

taken from new releases. Any woman will always take time off to

watch anyone doing repairing in or about her house. The chances

are that when she listens lo the new records she will inquire as to

what they are. The service man should not sell the records; he

should only take orders for them.

If the customer is not home the service man should leave a card

which reads as follows:

"Dear Mr. (fill in the name) :

"My call today was for the purpose of having a personal inter-

view with you in order to obtain your opinion (and to receive any
suggestions winch you may have lo offer) of the service rendered by

your talking machine (insert name of the machine you handle). I

will appreciate your advising when it will be convenient for you to

see me. Respectfully yours, John Doe,
Service Department.

These cards should be printed in a neat, conservative manner
and bear the name and address of your shop across the top.

* * *

ASUCCESSFUL dealer recently worked up a campaign through

the American Legion of his city. He went to the secretary of the

Legion Post, and inquired as to whether or not the members were

interested in raising greater funds for their post. Practically every

post is anxious to increase its bank account. He sold it a floor

model machine. In turn chances were sold on this machine, letting

it be known that the money received, less the cost of the machine,

was to go toward financing the American Legion Post of that city.

The idea met with enthusiasm and the post raised considerable

money. The dealer then went one further and offered to take part

payment for the machine in advertising which appeared on the back

of each chance sold. In return he received the list of those who
took chances. Practically every such name obtained in this manner

is a live prospect. During the time that the Legionnaires were selling

the chances he tied up with it again in the form of an American

Legion window.
* * *

EVERYONE realizes that first impressions count for a good deal.

A man recently went into a talking machine shop to buy some

needles. An attentive clerk waited on him, and he was well satisfied.

Pleased with the attention, he paused at the door, reflected a moment,

and returned to purchase some records. The service the second time

was by a different clerk and was so poor that be left the store without
buying. Perhaps be showed his disgust when he heard the clerk say
to another c!crk, "Well, I guess the boss can get along without his

75 cents." Perhaps the boss can. You can't buy many theatre
tickets on the profit from a single record, hut that isn't the point. An
impression was created, an impression that may not only keep this

individual but possibly other customers out of this particular store.

It is not only up to the manager, but it is also up to each and every
employee to see that the other clerks by their attitude toward cus-
tomers do not handicap the efforts of the more efficient salespeople.

* * *

HAVE you heard the story of the little boy who was asked by
the teacher to give a sentence with the word "notwithstand-

ing"? He replied. "Willie wore out the seat of his trousers, hut
not with standing."

The talking machines you have placed in the many homes
around your city can net you many a sale of records, but "notwith-

standing" in a corner. Be sure that you thoroughly circularize with
record bulletins the list of homes where you supply phonographs.
Also write them letters recommending this or that particular record.

By featuring those records which arc "stickers" on your shelves you
can often create considerable sales. Remember that people are

coming back to their homes at this season of the year, and that they

are particularly susceptible to any type of literature which promises

to make their home more cheery and attractive.

* * *

WITH school commencing this is a splendid time to begin propa-

ganda on the value of talking machines and records for child

entertainment and education. A very clever window with a child

appeal can be gotten up very simply in the following manner:
Divide your show window in two equal parts by running a

partition of cardboard from the pane of glass to the rear. In one

side of the window place a large reproduction of the cover of a

book, bearing the title "A Child's Garden of Verses." Place this

book on a mount which should be covered with a throw of dark

velvet or other cloth. A neatly printed card should be in the front

of this half of the window, bearing the following inscription:

"Robert Louis Stevenson gave to us 'A Child's Garden of Verses,'

which is one of our sweetest and dearest books of child lore." In

the other half of the window on a mount covered with a throw of

material similar to the first half place a small model talking machine.

Group about it three or four records, the titles of which appeal to

children. In the front of the window place a card similar to

the card in the first half of the window, bearing the following

inscription:

"The (insert name of your machine) brings lo us 'A Child's

Garden of Music.' The happiness, the contentment, as well as the

education which can be brought to a child through music cannot he

realized unless you have a machine and records in your home for

their use."

Such a window as this will attract considerable attention and

at the same time will carry a good selling argument.

CERTAIN States in the Union recognize the anniversary of the

date when some four hundred years ago Christopher Columbus

first put foot on this great land of ours. Whether or not this

particular day is celebrated in your city or State, you should by all

means run a window display of Italian nature on the 12th of Octo-

ber, when this anniversary is celebrated. Your window for this

occasion should he draped in red, white and green, which are the

national colors of Italy. Place in a semi-circular design a number

of records on a rack. Use only those records the music of which

has been composed, sung or played by Italians. A long narrow

strip hearing the following inscription should be placed along the

very front of the window:
"More than 400 years ago Christopher Columbus brought the

glad tidings of the discovery of America to the Queen of Spain.

To-<lay the music of great Italian masters brings happiness into the

home of His Royal Highness, the American Citizen."

Such a window as this is unusual in its nature, and will create

a very deep feeling of good-will with the Italians of your city.

And "lest we forget," the Italians are very good patrons and pur-

chasers of high-class music.

EDITOR'S NOTE—Mr. Gordon, who writes this monthly page, is also director of "The Talking Machine World Service."

Mr. Gordon will publish on this page any good ideas submitted by you for the benefit of the trade, and also answer any ques-

tions you ask him concerning merchandising problems. Use this department as much as you like. It is intended to serve you.
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"WHAT WE HEAR IN MUSIC"

Fourth Revised Edition of Interesting and Valu-

able Work Just Issued by Educational De-

partment of Victor Talking Machine Co.

There has just been issued by the educational

department of the Victor Talking Machine Co.

the fourth revised edition of that most valu-

able and interesting book on music history and

appreciation, "What We Hear in Music," by

Anne Shaw Faulkner. The volume, which com-

prises over four hundred pages, is profusely

illustrated, and is divided into four distinct

parts, each part in turn divided into thirty les-

sons, all of them to be given with the aid of the

Victrola and Victor records.

It is doubtful if there is any member of the

Victor trade who is not familiar with, and en-

thusiastic over, "What We Hear in Music," and

it is certain that educators in all sections of the

ve found the volume of inestimable

Over 100 pages of the book arc given over

to analyses of the records listed in connection

with the different lessons and these analyses in

themselves have a literary and musical value that

cannot be overlooked—in fact, they should be

included in the library of every record owner.

A pronunciation table and various indexes go

to complete the volume

Anne Shaw Faulkner, author of "What We
Hear in Music," is a recognized authority on

musical instruction and has drawn upon her wide

and practical experience for material. The re-

sult is indeed satisfying.
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PEDDLER USES TALKING MACHINE

Instrument Announces "It's Here for You" for

St. Louis Ice Cream Vendor

St. Louis, Mo., September 6—The fact that music

ol the proper sort, really has a practical value is

being demonstrated most successfully here by

Mack TatC, a negro ice cream vendor, of 1225

Merchant street. Tate, who docs not believe in

ROBERT NORTON CO.

226 West 46th Street, New York City

1 lha

is equally adaptable to the home, the club and

to schools, conservatories, high schools anil col-

leges. The language and explanations are sim-

ple enough to be understood by llic child and yet

broad enough to be distinctly instructive to the

grown-up. The fact that the lessons are ar-

ranged to co-ordinate with selected Victor rec-

ords that demonstrate practically the points

brought out in the text naturally lends great

value to the work, lor it really means that the

student is tlurcby afforded tlic opportunity for

enjoying a series of private lecture recitals on

music.

The first section of the hook is devoted to the

question of "Learning to Listen" and to national

music. This section describes the qualities of

the voice and of the tones of various musical

instruments, as well as the various forms of

music itself, and then goes on to explain the

distinctive character of the music of various

nations.

The second section is devoted to the history

of music and handles that broad subject in a

thoroughly comprehensive manner. The Ihird

section is devoted to the orchestra, with de-

tailed descriptions of the instruments of the

orchestra and the manner in which they arc com-

bined to produce desired cffccls. The fourth and

last section is devoted to the opera and the

oratorio and summarizes that class of music in a

way that is both understandable and interesting.

Here's an Up-to-date "Merchant"

wasting his voice, has equipped his ice cream

cart with a talking machine and finds that the

library of "blues" never fails to attract a goodly

crowd of prospective customers about his cart.

It is a rather inspiring sight to see Tate busy

filling up cones and taking in the money from a

hungry crowd while the talking machine grinds

out loudly and appcalmgly, "It's Here for You;

If You Don'l Got It, It Ain't No Fault of Mine."

He declares that there is something about a

"blue" number that seems to aggravalc the thirst

and develop a craving for ice cream cones.

NEW BRUNSWICK SHOP OPENS

Attractive Establishment of M. D. Campbell

Opened at Alhambra—Carry Complete Bruns-

wick Line of Machines and Records

Alhambra, Cal., September 3.—The new and

attractive Brunswick Shop on West Main street,

this city, which was opened recently by M. D.

Campbell, well known in local business circles, is

one of the finest and most modern establishments

in this vicinity.

The exterior of the building is of Spanish

architecture, with arched doorways and windows,

blue-tiled fountain and red-tiled roof. The inte-

rior of the shop is striking in French gray and

old rose paneling, and the floor-space has been

divided into a large display room, a sound-proof

demonstration room, and two smaller record

rooms. Wicker furniture and floor lamps in the

demonstration rooms impart a homelike effect.

A complete line of Brunswick machines and

records is carried in stock as well as a stock of

electric motors for any make of talking machine.

In addition, pianos, player-pianos, sheet music

and music rolls will be handled.

DRUGGIST BECOMES VICTOR DEALER

Sheffield, Ia„ September 7.—C. F. Bokmcyer,

the leading druggist in this vicinity, has added the

Victor line of talking machines and records to his

stock. A complete stock of machines and records

is carried.

Publication advertising plus salesmen plus fol-

low-up literature make a hard-to-beat combi-

nation.

The Pathc Music Co., of Union City, Tenn.,

has opened quarters with a fine line of musical

instruments.

TONE ARMS for Portable Machines

TONE ARMS for Medium Priced Machines

TONE ARMS for High Grade Machines
Quantity prices from $2 up, including sound box

Will make specially designed tone arm
and sound box if quantity warrants

Let us know your requirements and we will quote you prices

The William Phillips Phono Parts Corp.
145 West Forty-fifth Street New York City
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YOUR OPPORTUNITY
Mr. Victor Dealer

The law of supply and demand takes its toll, but also gives

corresponding rewards.

For several years the problem was more one of being able to buy
than to sell. Demand exceeded supply.

In the Victor business we were in duty bound to fulfill our
obligations first to those dealers who by long and steady patronage
had earned our best support during the great shortage. We regret-

fully found it necessary to decline business which would have been
sought otherwise, and was desirable under normal conditions.

Your opportunity, Mr. Victor Dealer, lies in the fact that the

supply of Victrolas and Records at the present time enables you to

be more discriminating in your source of supply.

It is our judgment that the present business depression will be

followed by an extreme shortage, likely to occur this Fall, and will

find many Victor distributors and dealers unprepared.

Our new offices and warerooms reflect not only our confidence
in the future of Victor product, but a determination on our part to

be prepared for a revival of good business.

If you are not a Blackman Dealer now, but arc of the progres-

sive, dependable type, and will need the very best possible support
from every angle through "thick or thin—good times or bad times,"

this is your opportunity.

You cannot realize what Blackman Service is going to mean to

Victor dealers until you come in and make it the subject of an
interview, after looking over our new quarters.

Your opportunity is to promptly connect with the dependable
combination—"The Victor and Blackman."

Opportunity is now knocking on your door, Mr. Victor Dealer.

Talking Machine Co.
28-30 W. 23™ ST. NewYork NY

VICTOR WHOLESALE DISTRIBUTORS
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A EIELD WORTH DEVELOPING

The Sale of Talking Machines and Records to

Churches and Church Organizations and Clubs
Should Prove Profitable to Dealers
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In many church s, especially the larger <

there arc clubs of \ ouiig people and
organizations comp
the congregation. Many of the

clubs have their

church, and, besides dances, various social affairs

are given. Here is indeed a splendid opportunity

for dealers to make sales, due to the fact that

only ill rare instances have the members thought

of purchasing a machine, In many cases when
a dance is given one of the members of the con-

gregation loans the talking machine and various

other members supply the records. A personal

letter from the proprietor of the establishment

to the president of a club or society in many
cases will result in a sale.

The sale of a talking machine to a church

also results in a number of record sales, not only

for exclusive church use but also to those mem-
bers of the church who hear the records played.

Hearing a record played which appeals to tbcm
and winch they have neglected to include in their

library often stimulates the listener to the point

of purchasing a similar selection for his own
private use. Thus the advertising value of one
sale of this character to such an institution is

well worth the effort.

OUARTET PROVES POPULAR
Columbia Records by Southern Negro Quartet

Well Received—Artists Well Known in South

The Columbia records produced by the South-

ern Negro Quartet, a new recording organiza-

tion, are meeting with considerable success, and
dealers are ordering these records in good-sized

Southern Negro Qu
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of their record is steadily increasing,
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MAGNET" DECALCOMANIE NAMEPLATE
FOR TALKING MACn |N r— CABINETS Etc,

"E

Pamphlets with fac-simile illus-

trations and prices mailed

on request.

SMITH-SCHIFFLIN CO.
149 Church Street New York City

TOlLlMISESSfflSI.
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PLACE ORDERS NOW!

Optimistic Special Bulletin Issued by Interna-

tional Mica Co. States Timely Facts

An entirely encouraging and optimistic special

bulletin recently issued by the International Mica
Co., of Philadelphia, Pa., calls attention to the

fact that good times are ahead of the talking

machine industry during the coming four months.
It is slated that stocks are practically at a mini-

mum due to the past liquidation throughout the

industry, and should Fall business be only nor-
mal there will be the usual scrambling for sup-
plies such as was experienced in the Pall seasons
prior to 1920. It is urged that orders be placed
now in order to allow the manufacturer to give

maximum service.

The International Mica Co. conducts a service

department which is being used by increasing
numbers of members of the talking machine in-

dustry. This department is open to answer any
request relative to the phonograph industry and
also maintains the services of a specialized rc-

PATHE OFFERED AS A PRIZE

Phonograph to Be One of Awards in Fort Dodge
Newspaper Contest

Fort Dokge, Ia., September 3.—The Times, of
this city, has announced a seven weeks' sub-
scription campaign for this newspaper. Among
the awards offered is a Pathe model No. 12.

The Pathc instrument, which is being featured
in this extensive advertising, is on exhibition at
the Gloutzer Music House, Pathc dealer of this

city. This exhibit is attracting a great many
visitors to the warerooms, where demonstrations
are building up a large list of prospects and
purchasers. William Gloutzer, head of the or-
ganization, is enthusiastic over the campaign and
speaks in the following manner relative to future
conditions; "We are greatly enthused about the
Pathc and we sincerely believe that wc will do
a big volume of business during the coming Fall
and Winter." -

TAKES OVER JOBBING BUSINESS

The Northwest Phonograph Supply Co., of
St. Paul, Minn., has taken over the jobbing
agency in this territory for Olympic records.
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How
About It,

Dealers?

Western Division of The World, Chicago, III., Sept. 10, 1921.

The World man whose duty it is to maintain contact with the

Chicngo talking machine trade has recently witnessed two rather

ually interesting occurrences. Both look place

i wholesale offices of large manufacturers and

sted in the entrance thereto of parties who
sd to buy a machine at retail. On inquiry

being made it turned out in each case that the name of the machine

wanted was well known, but that (he prospective purchasers in

neither case knew where to go to buy. Now, this is interesting in

two senses. In the first place, it shows that the manufacturers and
distributors are certainly on the job; white on the other hand it tends

to show that some retailers at any rale are distinctly not on the job.

ibers of the general public know the name of a talking

hat they want it and no oilier we have immediate

tioual advertising of (hat name is being main-

also those members of the general public do not

to buy Hie machine of their desire at retail, then

g in that particular community is certainly not up
c is something very wrong here. During the last

two months especially there appears to have been a very decided let-

down in retail advertising. This view is supported by the opinion of
many trade observers with whom we have talked. And the result of
the neglect must soon be apparent, as incidents like these quoted
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cases mentioned a sale was made at retail prices to the inquiring
prospect and a credit memorandum for the commission thereon was
sent to the dealer in whose sphere of influence the prospect's
residence lay.

Speaking of dealers, a well-known wholesaler has been remarking
to the Western Division of The World that the country retailers are

showing up just now much better than the city men.
Why Ibis should be so does not at first appear; but

on second thought there is a probable explanation.

The country dealer usually serves a widespread com-
munity, where territory is more plentiful than folks are, and where
the services of Elizabeth dc la Fordde, pride of the highway, are in

constant requisition, for the dual purpose of covering the country
and keeping up with the inhabitants thereof. The country dealer,

in fact, never has what can be called an easy time, and usually has it

fairly hard all round in comparison with his city brother. The latter

sits in his store a great deal, if not too much, and business walks in to

him. The natural consequence is that, whereas in the one case
hustling is no new thing and so does not alarm or surprise, in the
other case any derangement of the accustomed routine provokes yells

of agony and shrieks of pain. Which is a parable. For obviously
the man who always has to hustle anyway is always, as it were in

training; and when the lean years come he simply tightens the busi-
ness belt, spits on his hands and bends to the task a little more
earnestly than usual. Accustomed to fight for all he gets, anyhow, he
never has time to become fat and soft in his business body. Fatty
degeneration of the selling faculties never attacks him. It never gets
a chance. Whereas those who have suffered, and are again suffer-
ing, from that distressing disease know well that it is both insidious
and fascinating. .It is easily caught and hardly shaken off. Yet
shaken off it must be. The remedy is very simple and one well
worthy of trade consideration. It lies in the one phrase: Hard
Work and Smiles

!

Last month we made some observations in the Chicago department

of The Talking Machine World for the purpose of comparing the

talking machine business with the trade in those

useful little animals known as Lizzies, Henrys.
„ , „, .

' J '

hords, etc., etc. the remarks were prompted by the

fact that a few weeks ago Ford No. 5,000,000 left

the big plant at Detroit, where a complete machine is. turned out

every sixteen seconds. We said that it is nonsense to talk about our

field being overdone when the demand for automobiles cannot be

filled even by Ford and all the other makers put together, allowing

even that these others are not at the moment working at full capacity.

To which it has been objected by a critical reader that the compari-

son is not good. We have been told: "No doubt five million Fords

have been built already and a new one is being turned out every

sixteen seconds. But then automobiles of any make do not last like

talking machines. They get wrecked or worn out in a comparatively

short time. Talking machines wear much longer and already there

are four million talking machines, or thereabouts, in existence."

Well, the answer to this is fairly simple. In the first place, the

average automobile lasts ten years. In the second place, the average
talking machine lasts no longer. For even if the thing continues to

work all right mechanically, which it ought to, for more than ten

years, the American family has a rooted dislike to put up with old,

or what it considers to be "out-of-date," goods. Wherefore, as
styles change and prosperity increases, new machines are bought.
And this is true of every line of articles that can be mentioned. And
even so, suppose there are four million talking machines in the
country already. Suppose there are five million, for that matter, as
many as there are Fords. What of it? There are twenty millions
of families in the country and their number increases steadily as the
marriage figures show. Well, when every family in the land has a
talking machine, and each newly married couple considers one as
necessary as a roof to the house, then it will he all very well to talk
about the field being exhausted. Meanwhile, such talk is perfect non-
sense and can only be made in seriousness by those who either have
no faith in their business or have never done any thinking about it.

The first ought to be in some other business. The others ought to
learn to think.

We learn that Chicago's Pageant of Progress brought in to the
exhibitors on the Municipal Pier returns fully recompensing them

for their expense and trouble, not to mention pros-
pects for the future of the most encouraging nature.
The talking machine firms which had booths on the

pier are all glad now that they took the chance.
Many visitors talked business at the time and have been coming
around to the stores ever since, examining machines, trying records
and buying. The fact that the Pageant had a local significance and
exhibited the greatness of Chicago was not without its effect upon
the patriotism of our citizens of both sexes who flocked in their thou-
sands. It is now expected that the Pageant will become an annual
affair, a sort of Chicago Commercial Fair, to which visitors from all

over the country may be expected and which will be a veritable expo-
sition of Chicago-made articles. Considering Chicago's position at
present as a center for the production of musical instruments, and
for the cultivation of musical art, it seems to us that it would be the
part of wisdom for the music industries of our city to boost the
Pageant idea for all they are worth.

An excellent point was made by a prouunent advertising man
recently when he classified window displays as a direct factor in the

advertising campaign, and not a thing apart. As
the character of newspaper advertising is improved
and kept up to standard, so should the window dis-
plays be equally improved, for they both fit in

together. There is nothing more incongruous, declares this expert,
than to see elaborate and high-class advertising and upon visiting
the store of the advertiser find window displays that are in every
sense most ordinary.

The Window
as an
Advertiser
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Chicago, III., September 8.—We have been hear-
ing expressions likening the business of the
country to the ocean, with its waves of prosper-
ity and troughs of depression. The last few
years have been looked upon as the crest of a
wave. This was followed by a. slide into the
trough. If business does simulate waves there is

every indication that we are again on the ascend-
ing side of another wave. Perhaps it will not be
as great as the one just passed. Again we have
been hearing that business was very depressed
and not what it should be. But for the past
month or so the industry at large has been
acknowledging that the tendency of trade is to
pick up. All indications are pointing to this,

and at present we believe we can truthfully say
that this month's activities are quite in excess of
June. July and August.

This is especially true as regards the business
of those having to do with the talking machine
trade. All manufacturers, jobbers and whole-
salers on whom we called in the past few weeks
are unanimous in their assertion that the coun-
try dealer is doing business far in excess of his
city brother. They account for this increase by
pointing out the fact that the position of the
country dealer is such that he must get out and
cover lots of ground in order to do business,
whereas the city dealer is content to handle the
trade in his immediate neighborhood. If one
cares to analyze the situation he will readily find

that there is in this statement more truth than
poetry. We, ourselves, know from experience
that the city dealers who are not content to

handle the local trade but who plug around in

the territories all over the city are doing an
excellent business. But this type of dealer is

scarce, especially in Chicago. Very few of them
arc even taking the trouble to get out and can-
vass their respective neighborhoods. Therefore,
they are doing very little good business, but a
great deal of hollering about bad business. The
country dealer has learned the lesson that if he
attempts to exist on the turnover in a small
town alone he will be out of luck. There-
fore, he loads his little flivver, or whatever other
conveyance he may have, and scours the country-
side for miles and miles around. When he gets
back after a trip, as a rule, his machine is empty.
So after looking over the business situation on
both sides of the fence we can only sec one thing
left for our city brethren to do, and that is to
walk across to the sunny side of the street.

At Quincy, Illinois

A new talking machine known as "The Wolf"
has just made its appearance on the Chicago
market. This instrument is being manufactured
by the Wolf Manufacturing Industries, of

(Juincy, III. This concern has for many months
been affiliated with the Kuittel Co., of that city,

in the production of talking machine cabinets.

The product of the Wolf Industries is now going
directly to the trade under the supervision of

Carl Knittcl, who has the reputation of being

one of the best talking machine builders in the

country.

The Wolf Industries occupy a modern factory

at Quincy, which lias a capacity of approximately

150 machines per day It is equipped with the

very latest machinery and this enables them to

produce ir. volume an instrument of excellent

[uaiity and with low production cost. The en-

tire thought of the Wolf Industries, according

that arc satisfactory in workmanship and finish,

and yet something that will appeal to the public
in design as well as price. These things, coupled
with their immediate service plan, they believe,

will make them a very desirable source of supply
for both dealers and jobbers.

Captures First Prize

Out in Ravenswood, a suburb of Chicago, the
business men have an organization known as the

North End Business Men's Association. It has
been in existence now for nine years. Once a

year the members get together and have a car-

nival with a parade and everything. When they

Mr, el, rd ; of i ents

pull off the parade they offer a prize to that

member of the association who has the most
attractive float This year the prize went to

Wm. J. Fregin, who is the proprietor of the

Ravenswood Music Parlors at 4737 Lincoln ave-

nue. This store is exclusively Victor and a

client of the Chicago Talking Machine Co.

There were in all sixty-five other floats in com-
petition with Mr. Fregin's, but his proved the

most attractive, The entire body of the float

(Continued on page 115)

The Sterling Reproducer with Edison

attachment plays any and all records.

It is different from other Edison attach-

It is the only attachment thai can

• successfully .operated bv the lever the

tine as the Edison Refn

The Sterling No. 41 ball bearing tone arm is the

newest Sterling achievement in phonograph con-

struction. This arm swivels accurately on a double

row of ball bearings, practically eliminating friction.

If there is any beauty or character in the record,

the Sterling Reproducer with Sterling No. 41 Ball

Bearing Tone Arm will bring it out.

STERLING DEVICES CO.
.. 11 Sterling Noninfringing Tone Arm, the Sterling No. 31 Tone
utomatic Stop, and the Sterling Reproducer fitted with Victor,

Edison or Columbia attachments

534 LAKE SHORE DRIVE CHICAGO
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HELP!
You need help in sales promotion.
We can furnish it to you. A Victor
dealer frequently hasn't the time to
lay out advertisements, write mailing
literature and create sales helps. Be-
sides, the cost to any one dealer,
working alone, would be prohibitive.

I .yon St Healy do it for you—devise
real Sales Helps. By selling these
Sales Helps to hundreds of dealers
the cost is divided until it is very
small. And because we sell our
services (excepting the window cards)
to only one dealer in each town the
service is as individual as if it were
all your ow n.

J

For Windows
A set of four large cards issued each

monlli. Handsome illustrations in

many colors featuring the four rec-

ord hits of the month. Use them in

the window, on the counter and

about the store. Price a;^ r\f\
per month ^*UU

Write for free samples.

Bill Board
Posters

they give you city-wide publicity.

But you, as an individual dealer,

possibly couldn't afford to have a

poster drawn and then lithographed.

We'll sell you this 24-sllcct poster.

10 by 25 feet, lithographed in four

colors, at the remark-

ably low price of....

Write for a miniature sample

in color.

$2.95

Dress up your

Supplements
The Victor supplement that you mail is just

ihc same as the one your competitor in the

next block- mails, so if you wish yours to

attract more attention than his, put it in a

fancy dress. That's why we print the Vic-
tor Art Cover, a six-page container that

lakes the place of an envelope and can he
mailed for one cent. Printed in the most
striking colors, featuring the best records
each month. Your name is imprinted.

Write for prices and free samples.

''Jnis poster invites you to near (

the VteTMLA
and the new Victor

Records. Come today!
s
- YourName,

Iremiis 'if ti, Uioo

1

LYON & HEALY
V i c 1 r o I a Distributor!

CHICAGO
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was covered with a canary festooning, inter-
spersed with amethyst chrysanthemums. This
in turn was surmounted by a harp, the symbol
of music. On the front of the float was a huge
Victor dog which appeared to be drawing the
float. A decidedly realistic touch was carried
out in that the harp was composed of Victor
mailing tubes covered with gold paper and held
together by Victor needles.

New Ambassador Headquarters
The Ambassador Phonograph Co., one of the

latest entrants into Chicago's trade, has just
opened its new headquarters in Room 300. 19
West Jackson boulevard, the affairs of this
new organization are being looked after by Fred
K. Weston, general sales director. The Ambas-
sador Co. has on display at its headquarters
its entire line of talking machines, consisting
of nine models, which embrace consoles, up-
rights and a portable. During the Pageant of
Progress the Ambassador Co., through the ef-

forts of Mr. Weston, gained a great deal of
valuable publicity by reason of the many novel
stunts he pulled, such as boxing exhibits between
Ben Turpin, movie star, and Miss Frances Wes-
ton, aged three. Other publicity stunts that
were worked for the benefit of Ambassador by
Mr. Weston was the sending aloft of an Am-
bassador machine equipped with a Magnavox on
board the giant airship Santa Maria. When at

the height of several hundred feet the talking
machine began to play, and the music was wire-
lessed to the listening crowds below.

Two New Victor Stores

Chicago's happy family of Victor dealers wel-
comed the opening of two new stores this month.
That is to say, one is absolutely new, whereas
the other one moved into a new location which
is said to be one of the most handsomely littcd

up of any in the west side section of Chicago.

The new store was opened by George Glick,

at 6249 South Ashland avenue. The change of

business location of the other store was made by
Mr. Glick's father, who conducts Glick's Music
Store at 2100 West Division street. Both of

these accounts arc taken care of by Lyon &
Ilealy, and the grand opening on Labor Day
was attended by L. C. Wiswell, manager of

Lyon & Healy's Victor department, and other-

Victor officials Who happened to be in the city.

The Division street store occupies a ground
floor of a double store building, and the work of

equipment, such as the installation of booths,

record racks, counters, etc., was done by the

George Peterson Mfg. Co., of Chicago, new-
comers in the talking machine store equipment
business. Architects in the employ of the Peter-

son Co. did some exceptionally clever work in

laying out the new headquarters and are to be

congratulated on the clever and efficient manner
they handled the situation.

Now Manager A. J. Perrin

A. J. Perrin, of Grand Rapids, Mich., was re-

cently a visitor to the Chicago offices of the

Columbia Co. Mr. Perrin has been connected
with the talking machine industry in various

capacities for quite a number of years, and he '

was recently made manager of the talking ma-
chine section of the KHngman Sample Furniture

Building at Grand Rapids.

Outworks Twenty Men
There was recently installed at the Chicago

plant of the Boston Book Co. a machine which
is about the most unique we have ever seen in

our travels throughout the trade. This auto-

matic wonder is known as a case maker and was
especially built for the Boston Book Co. It

was two years and two mouths under construc-

tion and is said to be the only one of its kind

in the country.

Formerly it was necessary for the Boston Book -

Co. to employ sixteen men, who, when working
at top speed, turned out 800 albums in one day.

With the new machine the company is enabled

to produce over 800 albums per hour. The ma-
chine is twenty-five feet long and glues, cuts,

corners and
.
fits the lining and turns the four

sides of the album before it drops out complete

at the other end. It is only necessary for one

man to operate this automatic machine, and he is

enabled lo turn out the same amount of albums
per day as it formerly took sixteen men a week
to do.

The business of this concern is being looked
after by Mrs. L. Gelbspan, who, by the way, is

not only manager of the concern, but proprietor
as well.

Take Additional Space
The firm of Fletcher-Wickes, manufacturers of

the well-known lone arms and reproducers bear-
ing their name, have just taken on some addi-
tional space in the building wherein they have
been located since their entrance into the talk-
ing machine field.

The additional space is on the third floor of
the building and measures thirty feet wide by
sc-venty-five feet long. The new space has been

turned over to the exclusive assembling of lone
aims and Edison attachments. The space on the
fifth Hoof is given over to the executive offices

and reproducer assembling.
The treasurer of the concern, R. L. Wkkes,

is still convalescing in the North Shore Health
Resort, where he has been for the past six
months, and word comes from there through his

physician that he is getting along very nicely
and may be able to return to his desk in a few
weeks.

Good Roads Count
Dealers throughout the State of Michigan are

doing an exceptionally good business, according
to a recent report given out by E. A. Fearn,
of the Consolidated Talking Machine Co., Upon
his arrival in Chicago after a recent tour of that

(Continued on page 116)

Just Say
["Send Samples On Approved !

... ;t»'"!'?Je

_.,.» US*

,k. Con""1

Complete Oro-Tone Lin*



116 THE TALKING MACHINE WORLD September 15, 1921

FROM OUR CHICAGO HEADOUARTERS
(Continued from page 115)

State. Mr. Fearn left Chicago about three
weeks ago, via auto. In all, lie covered some
1,800 miles, ami during the wliolc trip lie only
encountered thirty-four miles of bad roads.

"TJic excellent roads of Michigan are prime

the Michigan dealer,"

The dealers make use

rucks with goods and
calling on prospects,

llligail is located in a

nail -hamlet he is run-

ads and cleaning up."

hrollu-i

factors in the su

commented Mr.
of them by loadii

going from town
Whclher tin- dca

big cily like Detr

tiing his trucks ir

While in Detroit Mr. Fearn spent :

the Consolidated Co.'s branch oflii

sisting his brolhcr, J. P. Fearn, who
bcr I was made manager. Mr. Fca
was formerly connected with the

business and made guile a success
salesman, Mr. Fearn stated that

had things well in hand when he left Detroit

and already had plans well under way for an
extensive Fall campaign.

Congratulations!

A very, very happy young man is J. Kapp, by
virtue of his having been accepted as the fiance

of Miss Frieda I, nt/. Miss Lutz is very well

known to n great many members of the Chicago
trade, and during (he Columbia picnic at Glen-
wood Park rcceully

loddlc contest.

Up at the Coin

brothc

i the first prize

Wholesale Distributors for

Records
Our co-operation means an increase in

your sales.

Fw Dealer Proposition Consult

j| W. W. KIMBALL COMPANY
Established 1857

306 So. Wabash Ave., at Jackson Blvd.
Kimball Bldg., Chicago

of the

Miss Frieda Lutz

pp holds f

Inch he ha

-• weddinghia dealers around town. Just whci
will take place has not been annoui

Artistic Needlework
One of the most marvelous needled pictures

ever seen in Chicago has just come into the pos-
of Frederick D. Hall, of the Hall Mfg.

Co. The picture in size is about eighteen by
thirty inches. It is a moonlight" scene in a

bamboo forest. Running through the center of
the picture is a little rivulet, and on one of the
banks is seen a number of little Japanese
thatched houses. This picture is done in natural
colors and is entirely of hand needle work.
Fvery bit r if the trees, houses and everything
rise is made of closely stitched silk thread. It

is the handiwork of the wives of the bamboo
cutters who are employed by the Japanese con-
cern from whom Mr. Mall has been buying
bamboo ever since the founding of his company.
'I he picture is framed with genuine black bam-
boo. It just arrived in Chicago via express from
Japan and was presented to Mr. Hall by his
friend, the owner of the bamboo forest,

Alas, Too True I

As one wanders around through the main
offices of the Brunswick-Balke-Collender Co. he
sees many little signs sticking up pertaining to
business hints, etc., that arc well worth while
considering. One in particular that has been
given a conspicuous hanging place bears the fol-
k-wing wording; "AH that some people have
accumulated in the past few prosperous years is

a silk shirt and a supreme contempt for honest
work."

New Vocation Store Opened
A new retail store, known as the J. & M.

Phonograph & Supply Co., has been opened in
the forty-six hundred block on Sheridan road.
Tilc new company is incorporated by J. Jonas,

president; J. J. Jonas, vice-president, and A. S.

McCormack, secretary and treasurer. The new
place of business retails exclusively Vocalion
talking machines and records. The store is

ideally located and exceptionally well equipped.
The demonstration booths are handsomely up-

holstered and the color scheme carried out
throughout the entire establishment is of the
French cafe au lait. The directions for the lay-
ing out of the demonstration booths, record
racks, color schemes, etc., were dictated by
J. Jonas, the president. Mr. Jonas, by the way,
has seen long service in the talking machine
business, in both wholesale and retail lines, and
for many years was traveling representative of
.the Vilanola Co.

Kimball Credit Man Retires
Louis A. Crittcndon, wholesale credit man-

ager of the W. W. Kimball Co., has resigned,
effective September I, to devote his entire time
to practical religious and philanthropic work,
in which he has for years been interested. Mr.
Crittcndon has been made general superintend-
ent of the famous Pacific Garden Mission, which
for forty-four years has done a wonderful re-
generative and restorative work among the semi-
criminals, dopc_ fiends and booze artists of the
great city. He started with the Kimball Co.
thirty years ago as shipping clerk and fifteen
years ago was made wholesale credit manager.
His associates in the Kimball Co. and the hun-
dreds of dealers throughout the country w:th

(Continued on page IIS)
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Na'™- P1:«« and Trade-Marks forhe atgest talking machine manufacturers in this country and(or dealers in every state.

YOUR NAME, Mr. Dealer, on every machine brings the owner
hack to you or records and his friends to you [or a machine.

Samples, Suggestions and Sketches Furnished Free

THE MEYERCORD COMPANY, CHICAGO
Largest Manu.acturcrso, DECALCOMANIA Transfer Namc-P.atcsTransfer Namc-Plales
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cUheNEW Scotford Tonearm
and Superior

Reproducer

1 CA new external shape

f ofgrace and heauty^

| without changing the

S internal design:

The
NEW

That same an^le turn with the solid inclined plane

deflecting the sound waves straight downward into

amplifying, chamher. That same famous Scotford
tone— the tone o£ refinement—genuinely musical.

Now in a tonearm ofaccepted, conventional, popu-
lar design. WRITE FOR SAMPLES.

The lon£ straight tube is of drawn
Yellow Brass. TonearmBase,Main
Elbow and Connection Elbow and
the Reproducer Frame, Face Rin£
and Back Plate are cast ofTENSO
White Brass Alloy.—an alloy more
than double the tensile strength of

cast iron.—'much stronger, harder
and lighter in weight than ordinary

white metal alloys. New dies have
been produced for casting all parts.

The new parts are solidly cast, and
are very substantial and durable.

STYLE No. 1 FINISH
A combination of Nickel or Gold Plate and Black Rubber J

STYLE No. 2 FINISH
A different combination of Nickel or Gold Plate and Black Rubber Japan

77i ordering specify whether Reproducer should have Plain Gilt Plate or"Superior" Name
Plate. To obtain Individual Name Plate, customer must furnish Decalcomania Transfer

Samples Will be Submitted on Approval
Stylo 1 Tonearm lon&iubo and main Style 2 Tonoor™ lonfe tube and main elbow Plmed. base Block Japon.

hlckSltf^J^n^i' *K? »rt=

gdjRoprouoc.irWfc Black Japanrw-d, -ho face rinft a„J I^mo

Pla,od
- Style3 AUpartjofToneormondBopraduccrorePlated.

No. 1 New Scotford Tonearm and Superior Reproducer . Nickel $7.00 Gold $ 9 00
No. 2 New Scotford Tonearm and Superior Reproducer . Nickel 7.75 Gold lo!o0
No. 3 New Scotford Tonearm and Superior Reproducer . Nickel 8.50 Gold 11.00

Samples Prepaid at the Above Prices

Write for Our
Specification Sheet and Quantity Price List

BARNHART BROTHERS
& SPINDLER

Monroe and Throop Streets CHICAGO, ILLINOIS
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will c

l„.„!„
[jUsh lies

Cole & Dunas Expansion
Colo & Dunns have been lor quite a

plying Uie talking machine, trade w
goods, such as stringed instruments, ha

icy have recently incrcaied th

tlie

line
I In

In order to give the trade at large a better idea
of what their musical supply department contains
they have had printed for them a iwenly-four-
puge catalog, which is being mailed to the trade.

Joins the Order of Benedicts
We don't know what's happening to our young

ays. It seems as though
i bitten by the love bug
they arc now feverishly

ives. The latest entrant

is none other than our

,
sales manager of the

ire's (he way it all came

i the trade thesemen
they all must have

during the Summer
taking unto tUemseh
into the domestic l'

friend Stanley R, 1

Lakeside Supply Co,

about

:

All Summer long Stanley had been purchasing
ice cream sodas for a young lady by the name
of Evelyn' Tracy. One Sunday recently they de-
cided to go out for a nice Ioii« ride on the inter,

urban, Well, they kept on riding and finally the
guard in the train yelled out, "As far as wc go."
When they came to they found they were in

Elgin. Then Evelyn said to Stanley, "Isn't this
r6mantic, to go dreaming away on a train? It's

just like an elopement." That put an idea in

Stanley's head, so he escorted Miss Evelyn down
the street to the city hell and up to the Justice
of Ihc Peace. It being Sunday, the Justice of
the Peace was busy lining speeding motorists,
but he stopped long enough to send a motor-
cycle eop after the County Clerk. The County
Clerk came and the Justice was about to make

1 Stanley man and wife w
s made that nobody had

ic Justici and the Clerk t

I pronounced them man and wife. May they live

On Business Trip to Canada

Charles E. Cohen, vice-president and treasurer

of (In- Nupoint Mfg. Co., is making preparations

for jii extensive trip throughout the Northwest-

ern Stales and western Canada. "This trip is

warranted," staled Mr. Cohen, "because of the

numerous inquiries received through advertising

in The Talking Machine World." In fact, these

inquiries have been so great that Mr, Cohen be-

lieves it his duly to establish a personal relation-

ship between his company and the inquirers;

hence the trip. "We have been doing some very

nice business," Mr. Cohen staled, "and things are

beginning to pick up faster than we expected."

M. M, Cole Elected President

M, M, Cole, a well-known member of the

trade, has affiliated himself with the Illinois

Musical Supply Co., and has been made its presi-

dent. The new company was recently formed
and is devoting its activities to liie supplying

of retail stores with talking machine accessories

and small musical instruments, such as ukuleles,

banjos, fiddles and accessories adaptable for

these instruments. Since Mr. Cole's installation

as president lie has made a trip through Illinois,

Indiana and Michigan, and upon his return to

Chicago made the statement that the retail busi-

ness in these sections is picking up very rapidly

and tihat indications point toward a steady in-

crease in business for the balance of the year.

Taking Long Vacation in Canada
W. E. Burr, sales manager of the Cheney Talk-

ing Machine Co., has left with Mrs. Burr for

Toronto, Canada, where he expects to lake up
a protiracled vacation. Before leaving Chicago

is- he stated that he was going to do a lot of golf-

uit ing upon the links in and around Montreal, and
ey when he returns to Chicago he expects to be in

,id the championship class. He also intimated that

nd if his anticipations bear out, a great many of his

he friends in the trade who are golf enthusiasts are

nd going to lose their laurels.

Mr. Burr recently returned from a long trip

through the Southwestern territory, where he
successfully established jobbing relations be-

tween the Cheney Co. and the Riddle Phono-
graph Co., of Dallas, Tex. The new jobbers will

look after Cheney business throughout northern
Texas and southern Oklahoma. The president

of the Riddle concern is George W. Riddle, a

well-known business man of Dallas, and vice-

president of the Security National Bank of that

city.

Upward Trend Now in Evidence

That business is now on the upward trend is

an established fact, according to the views of

C. E. Swanson, general manager of the Cheney
Talking Machine Co. He is of the opinion that

the trade lias seen its worst depression during
the months of May, June and a part of July.

"From the reports and evidence of better busi-

ness that we are receiving from our travelers,

the retailers, as a whole, are steadily reviving

themselves and are looking forward to large in-

creases during the coming Fall and Winter
months. From present indications it looks as

though the holiday trade would be greater in the

larger centers, but at present it is just the re-

verse. The country dealer is working harder
than the dealer in the city and his business is,

therefore, greater.

Help! Succor! Police!

The purloining gentry of Chicago have re-

cently inaugurated a campaign, so it seems, that

is directed toward the talking machine trade.

Seemingly, these gentlemen of the taking ways
have a predilection for Columbia dealers. The
police of Chicago this week received complaints
on two occasions from local dealers.

WRITE US FOR SUGGESTIONS, IDEAS, PLANS AND SPECIFICATIONS

A0

V

E11ICIEXT SALES ROOMS
Our «pcrlen« *Hta the lubjeel „f STORE MXTUHKS «»W„ „, ,„ ta(«nrcl Ml0 _ „.

Oct In touch with us before you place y !!

n,0!'1 111""toil.!it tug dealers

GEO. PETERSON MFG. CO. iMi J'iiu « ,.
o.„„,„„ ,900

1801 to 1811 No- Lincoln St., Chicago, III.™^ Incorporated 1918
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The first complaint was made by the Central
Piano Co., a Columbia account, at Adams and
Wabash avenue. This concern had an advertising
stunt in its window, showing where the pur-
chaser of a Columbia Grafonola was ten dol-

lars in when he bought a Columbia machine. To
further carry out the idea they had artistically

arranged around the window twelve brand new
ten-dollar bills. During the wee sma" hours of

the morning somebody heaved a brick through
the Central company s show window and man-
aged to get away with nine of [he ten-dollar

bills before the cops came.

The second complaint was made by A. Cooper,
owner of the Cooper Music Shop, a Columbia
store, at 3424 West Sixteenth street. Mr. Cooper
had been down to the Columbia headquarters and
purchased fifty Chinese records. After leaving

the Columbia company he drove over to a res-

taurant al Wabash and Madison, parked his car

and left the records therein while he ate his

lunch. Aflcr leaving the restaurant he discovered
his package was gone and reported ins loss to the

police.

Columbia Shop Opens
The Masonic Temple Song Shop is the name of

the new Columbia store that was recently opened
at 161 North State street. This shop is now the

second ground-floor music establishment on Slate

street within Chicago's Loop. It is conducted by
Moe Shubinski and Abe Glatt. Papers of incor-

poration were recently issued for this concern by

the Secretary of the State of Illinois.

Mr. Shubinski was for eleven years connected

with the firm of Waterson, Berlin & Snyder in

their professional department, and more recently

he was manager of the music department of the

Chicago Kresge stores. Mr. Glatt is a piano

player and has gained some prominence as a song-

writer. Several of his compositions have been

published and some of them arc recorded on
Columbia records. Mr. Glatt was also connected

at one time with Waterson, Berlin & Snyder.

A Slogan That Gets Results

Walter Fulghum, Victor dealer, located at

Richmond, Ind., last May conceived the slogan of

"A machine a day during the month of May."
Starting in with the first of May he commenced
putting his slogan into operation, and at the end

of the mouth found his business so good as a

result of said slogan that he decided that even

though the slogan "A machine a day during

the month of June" lacked alliteration, he would
go ahead with the good work, and "A machine a

day" slogan has been- in effect right aiong ever

since the first of May. May, June, July and Au-
gust have all brought Mr. Fulghum their quota of

business, and over at the Chicago Talking Ma-
chine Co. they arc marveling at this dealer's

energetic efforts and phenomenal success.

Two New Victor Travelers

C. E. Johnson has been added to the traveling

forces of the Chicago Talking Machine Co., and
will have as his territory the States of Michigan

and northern Indiana. Mr. Johnson comes to the

talking machine industry from the automobile

field, where he has had considerable experience.

He started out the first of September on the

above-mentioned territory.

H. L. Frickc is the other traveler added to the

staff of the Chicago Talking Machine Co., who
takes as his territory the State of Wisconsin,

Edison Diamond

Amberolas—Plus Service
You know the quality of Edi-
son instruments. Until you
have placed a trial order with

SERVICE.
0 ' 6 U

" ""
W '

A TR1ALC0NV1NCES
Our Seme. Cofen toe Conner,

William H. Lyons

Repair Parts
For All and Every Motor

That Was Ever Manufactured

We can supply any part. The largest and most
complete assortment of repair parts—in the

United States—on hand, for old, obsolete and
present-day motors. If your order cannot be
filled from stock, we will make it up special.

Special prices on main springs, governor
springs, micas, repair parts, motors, tone arms,

steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs
and motors.

northern Illinois, eastern Iowa and southern

Minnesota. Mr. Fricke conies from New York,

where he has had lengthy sales experience.

C. W. Hyde, who formerly traveled the Michi-

gan and northern Indiana territory which Mr.

Johnson is now traveling, has been brought into

the office and will assist the city sales depart-

ment here. Another change at the Chicago Talk-

ing Machine Co. has been the placing of Joseph

j. Walsh at the city sales desk. Mr. Walsh will

now work on the inside and have the title of city

floor salesman.

Eddie Cantor Comes to Town
Emerson dealers throughout the city are mak-

ing plans for a royal reception in honor of Eddie

Cantor, the exclusive Emerson artist, who came

to town the first of the month. Eddie is now
showing with the Midnight Rounders at Woods'
Apollo Theatre. "The Apostle of Pep." as he is

now heralded by the local newspapers, was in

Chicago with Zicgfeld's Follies' last year for a

number of weeks, and while here he made it- his

business to call on many of the Emerson dealers

and help boom business by giving recitals in their

stores.

This year Eddie came to Chicago singing a
'

big bunch of new hits far more popular than the
,

ones he used last year, and for this reason Emer-
son dealers are making early preparations for"

Mr. Cantor's recitals. Eddie spent the greater

part of Labor Day in going over, his plans with:

F. W. Clement, manager of the -Chicago- branch,

of the Emerson Phonograph Co.

A number of the songs. Eddie sings in "The
Midnight Rounders" have already been .recorded

by the Emerson company, and just as soon as

they are released the Cantor campaign will begin.

Another Aeolian Dealer

The Goldstein Furniture Co., one of the biggest'

(Co vued on page 120)

Price Reductions on Enclosed Motors

We have recently made sharp reduc-
tions in the prices of enclosed, self-

lubricated motors—due to decreased
costs in labor and material and a larger
output,
This will put the Enclosed Motor with-

in the reach of those manufacturers
"

whose desire has been to use this motor,
but whose lines have not been high
enough in price to do so.

!

The same quality and high degree ol

inspection will be maintained.

REMEMBER
You don't have to tune this motor. It

comes to you silent and smooth run-

ning. It reaches your customers in the
same condition.

Ask about various models and prices.

United Manufacturing and Distributing Company
536 Lake Shore Drive CHICAGO



120 THE TALKING MACHINE WORLD Seitemder IS, 1921

FROM OUR CHICAGO HEADQUARTERS— ( Continued from page 119)
retail furniture stores located in the southwest
section of Chicago, has just taken on the Aeolian
line of talking machines and Voealion records.
This company has given over a great deal of
space on its main floor to its new talking ma-
chine department and the work of remodeling
has already been completed. The storr is now
equipped with several handsomely lilted-up dem-
onstration booths and record bins and counters.
The new department is being looked after by
Isadorc Goldstein.

Among the Travelers
Mr. and Mrs. S. F. Phchcn, of Milwaukee, were

visitors to Chicago last week. The couple had
been touring Indiana via auto and wen: on (heir
way back to Milwaukee when they stopped off for
a visit to the Aeolian headquarters here. Mr.
Pilchen is manager of the talking machine de-
partment of the J. B. Bradford Piano Co., of
Milwaukee.

W. A. Evcrly, of the wholesale traveling forces
of the Aeolian company, who is now making a
trip through Michigan, reports that the Irade
there has a very encouraging outlook.

Launch Billboard Campaign
The Columbia Graphophone Co., starling Sep-

tember IS and continuing for nine months is

Melody Portable Phonograph
Equipped With

Double Spring Motor
Blood Tone Arm and Reproducer

Removable Tone Arm and Winding Key
Durably Constructed. Mahogany Water-
proof Finish. Brass Trimmings. Carries
10 Records. Wonderful Tone—equal to
that of a $200 machine. Plays all records—
soft, medium or loud as
desired. Po r t a b

j e—
Weighs only 18 pounds.

PROMPT DELIVERY
Here's a Winner for

Write for

Term,
Sample and

MELODY NATIONAL SALES CO 190 N. Slate Slreet, Chicago, 1

Don't ciet up

1* stops itself

"

T Columbia
Grafonola

John Hanson &Sons
The Reliable Music House State and Willow St.

the benefits of approximately three hundred
large-size billboards posted about the most
prominent parts of the city. The message of
Columbia Grafonolas and records will be car-
ried to autos and to (hose who ride on street

One of the Striking Columbia Billboards
launchuig an mprcssivc advertising campaign lowest possible outlaym Chicago with billboards as the principal fea-
(ure. Columbia dealers in Chicago are to reap

reaching probably a

quarter of a million

people daily,

"Columbia dealers in

Chicago arc tcf be
brought to the front in

a most impressive way,"
said John McKcnna,
manager of the Chicago
office. "This is a co-

operative proposition

and Otic which offers

the dealer the best sort

of advertising at the
It is a proposition the

CABINETS
WITH OR WITHOUT EQUIPMENT

These High Grade Cabinets, made
in Mahogany, Walnut and Oak,
built up to the standard for which
our product is noted.

For Descriptive Matter Address

FUEHR & SIEMMER PIANO CO
2701 So. Wells St., Chicago

of winch Chicago dealers h„. t

liately grasped, and to our original plans for
two hundred billboards we have been forced to
add almost a hundred more. Chicago is to be
told 'Columbia' in impressive tones. The posters
will be of the large size, twenty-four sheet type
attractively made up with human-interest pic-
tures, illustrating the Columbia message. At
the bottom of each advertisement will appear
the name of the dealer working in co-operation
with the parent house. Not only arc we going
after the business with billboards, but we shall
carry out, in addition, an effective newspaper
campaign to supplement our regular national ad-
vertising appearing in national weeklies. When
it is known that the billboard campaign alone
will cost us $45,000 it can immediately be seen
that our present advertising plan is of quite
some scope."

Speaking of business during the month of
August Mr. McKcnna reported that there has
been a slow pick-up ever since June. July was
ahead of the latter month and August was
ahead of July. The last week in August showed
a most satisfactory business and augurs well
for the future Fall trade.

Hermann Goes With Cusack
G. T. Hermann, for several years past adver-

tising manager of the phonograph division of
the Brunswick-Balke-CoIIcnder Co., has re-
signed and will become associated with the
Thomas Cusack Co., the large outdoor adver-
tising concern. Mr. Hermann has been in the
advertising game for twenty years, has always
been a firm believer in outdoor publicity and

^11 equipped by virtue of experience and
ability for the new position he assumes.

Improvement in Melody Portable
The Melody National Sales Co.. through its

general manager, C. C. Slack, made the an-
nouncement this month that several changes
have been made in its Melody portable machine
The changes in particular are in the single door
winch had been held in place by pegs When
the machine was teing playcd it was necessary

to remove the door completely. Now, however,
the pegs have been done away with and hinges
arc being supplied. in their place. They arc also
equipping their instrument with a new combina-
tion needle cup and reproducer rest. This is a
welcome little idea that was recently put on the
market. The needle cup and reproducer rest are
made in one piece of stamped metal. When the
needle is in the reproducer and resting in its-
proper position, instead of coming down flat on
the hard metal, it comes to rest on a little disc
of green felt. Plans have also been recently
completed at the factory that will offer a better
firfish throughout the Melody portable in its
entirely.

Popular Talking Machine Man Weds
H. Roy Smith, formerly Illinois traveler for

Hie talking machine department of Lyon &
Hcaly, and now in the retail talking machine
business for himself in Philadelphia, took unto
himself a wife on Tuesday of this week in the
person of Miss Elcanorc Miner, at Oshkosh, Wis.
A number of his old friends in the trade' were
present, including L. C. Wiswell, his old boss
at Lyon & Hcaly; E. P. Bliss, formerly Michi-
gan traveler for Lyon & Healy and now with
Loins Buehn, of Philadelphia, officiated as best

Vacationers Homeward Bound
Louis Buehn, of the Louis Buehn Co., of Phila-

delphia; J. N. Blackmau, of the Blackmail Talk-

"Does It PlayAll Records?"

MAGNOLA "Brill by Tone Specialists'

.ItKky Ike Musk Come Out
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ing Machine Co., of New York, and T. W. Barn-
hill, president of the Penn Phonograph Co., of
Philadelphia, were all in Chicago this week on
their way home from the Pacific Coast, where
they have been journeying since the talking ma-
chine jobbers' convention at Denver.

Announces Three New Brunswick Models
The Brunswick-Bafke-Collender Co. announces

this month three new Brunswick models. The
company states that these models embody

Model No. 200 comes in finishes of Adam
brown or red mahogany and fumed or golden
oak. The cabinet in itself is forty-three and a
half inches high, nineteen inches in width and
twenty-one inches in depth, and the trimmings
are all nickel-plated.

Model No. 207, as well as No. 210, may also
be had in the same finishes as mentioned above.
The dimensions of No. 207 arc forty-five and a
half inches high, nineteen inches in width and
twenty-one inches in depth, while Model No. 210

Brunswick Styie 207 Brunswick
greater values, which are made possible by the

lower cost of labor and materials. All of these

models are equipped with the Ultona oval ampli-

fier and other exclusive Brunswick features. The
models are known as Numbers 200, 207 and 210.

The retail prices of these new models are in

keeping with those popular with .the tcadc of

to-day.

Style 210

conies forty-seven incl

width and twenty-one

Further equipment

Brunswick Style 20

:hcs high, twenty in

[iches in depth,

than heretofore

tioned as contained in the new models consists

of Brunswick double-spring motors, with twelve-

inch turntables, automatically balanced lid, auto-

matic stop, tone amplifier and seven albums for

The Brunswick sales force anticipates that as a

result of their announcement of these three new
popular-priced models there will be a strong de-

mand, and in this connection they recommend
that their dealers anticipate their Fall require-

ments as early as possible.

In commenting upon present Brunswick busi-

ness A. J. Kendrick, sales manager, made the

statement that back orders at the factory have
increased from August 8 to August 28 approxi-

mately 60 per cent. Mr. Kendrick also stated

that it is estimated by the Brunswick Co. that

for the balance of the year from August to De-
cember, inclusive, they will produce a quan-
tity of goods over 20 per cent in excess of the

corresponding; period of last year.

Benson's at Marigold Gardens
The Benson Orchestra, which has become

popular the country over through Victor records,

will be the attraction at the Marigold Gardens,
Chicago's popular North Side . resort, this

Winter.

Sterling Devices Co. Reports Expansion
Wi O. Meissner, vice-president of the Sterling

Devices Co., Chicago, reports increased business

this month. This company has, during the past

year, brought out a number of new tone arms
which have met with favor and which have
helped to stimulate business during the extremely

dull period through which we have just passed.

The latest Sterling production is the No. 41 tone

arm, which introduces the ball-bearing element

into tone-arm construction, resulting in a prac-

tically friction less swivel which, the company
states, makes it possible to get the most out of

the record.

Another Sterling item which has attracted con-

siderable attention is the new No. 31 tone arm
equipped with a non-set automatic stop. The in-

quiries and orders received thus far would indi-

cate that there is much business in store for the

Sterling company on this item. This company
has also announced a new schedule of prices,

(Continued on paijc 122)

Looks Well, Sells Well, Wears Well

We invite your inspection of THE WOLF-—
MASTER OF THEM ALL—in Tone,

Design, Cabinet, Construction, Motor and

Service—guaranteed for one year.

A MUSICAL INSTRUMENT—Not an

Off Brand, But Just as Good as Money Wil
Buy.

THE WOLF has just that little necessary

Touch in Design that will cause the shopper

to Notice it Specially—and then—with its

Cabinet, Construction and other Details well

carried out in proper proportions goes a step

farther—It creates that certain Desire to

Purchase.

THE WOLF IS A MEDIUM TO INCREASE YOUR SALES
MADE WELL TO SELL-NOT TO BUY CHEAP-AND KEEP

The Wolf Manufacturing Industries
ESTABLISHED 18 9 0

QUINCY ILLINOIS



122 THE TALKING MACHINE WORLD September 15, 1921

FROM OUR CHICAGO HEADQUARTERS— (Continued from page 121)

which are proving interesting to the trade. Sub-
stantial reductions have been made in line with
the universal effort to bring prices down to a
point where they "talk" and induce buying.

Returns to Old Love
John D. O'Mallcy, who for a year and a half

has been manager of the Victor department of
the Lock & Tool Co., of Peoria, has returned
to the management of the Root Dry Goods Co.,
at Terrc Haute, Ind., with whom he was for-
merly sonnccted.

Advertising the Town of Steger
In Hie Chicago Journal of August 12 there ap-

pears a full-page advertisement of Sieger fi: Sons
Piano Mfg. Co,, in which the city of Steger, III.,

i-s prominently featured. "This model town, sit-

uated twenty-nine miles south of Chicago, is

made up of a permanent, contented, prosperous
population, and is a striking testimonial to the
broad-gauge, liberal policy pursued by the
founder of the Steger institution. Good wages
combined with good treatment, have produced i

unity f purpose that finds no parallel anywhere
in the piano industry. The employes of Steger

& Sons arc remarkable alike for their length of

service, their loyalty to the house and their pridi

in producing a pianoforte of musical and artistic

excellence."

The above is quoted from the advertisement,

It is good publicity, and along with a photograph
of the Steger factories and illustrations of foui

Steger instruments it makes a forceful and slight

ly different appeal from the general run of

Change Company Name
The Talking Machine Shop, one of the oldest

and most exclusive Victor representatives in Chi-

cago's Loop district, has changed its corporad

name to that of Davidson's Talking Machine
Shop, Inc. The personnel, which consisted of C.

L, Davidson, president; G. W. Davidson, se

lary and treasurer; and F. M. Ycsley, auditor

credit manager, remains Hie same. The change,
according to G. W. Davidson, was merely madi
.is :i mailt r i,f l.iriiir identification.

The Greatest Sensation of
the Pageant of Progress

THE
AMBASSADOR PHONOGRAPH

Jnvitea Live Wire Dealers to call at our new Chicago Loop Sales Office

Inspect c

19 West Jackson Blvd., Room 300
TELEPHONE WABASH 4946

ine Hear our Business Volume Plans and Join us in out march
io PHONOGRAPHIC SUPREMACY

'Others May Follow, None Shall Lead

THAT'S THE AMBASSADOR"

Ambassador Phonograph Company
19 West Jackson Blvd. Chicago, 111.

FILING CABINETS
of the Art Model Console
Type especially adaptable
for Victor IX's.

Our line of Talking Machines
covers your trade from

'ARLOR to PICNIC
whether you are in the market
for Console Art Models. Up-
right Cabinets (all sizes). Table
Machines, or the

Hinois Portable
(ofwhichwe are the sole manufacturers).

Write us today, if quality
and price interest you

Illinois Phonograph Co.
400-412 W. Erie St., Chicago, 111.

SUPERIOR 8S98

Tins company was formed in 1908 at No. 169
South Michigan avenue, a small store, which
measured sixteen by twenty-five tcet, and con-
sisted of two small hearing rooms and record
counters. The first three weeks of this store's
existence were not very encouraging. The entire
sales for that period amounted to some $65, but
the men behind it were determined to succeed
and before two years had passed business grew
to a size that warranted the opening of a second
store. The second shop was opened in the Steger
building, and both places were operated in con-
junction until 1916, when the company moved
into its present location at 234 South Wabash
avenue. The Davidson Talking Machine Shop,
Inc.. now occupies the entire building wherein
it is located. The building consists of four floors
and basement. The first and second floors are
divided mto thirty demonstration rooms, and the
balance of the building is given over to talking
machme display space, stockrooms and offices.

lhc successful progress of this company is
most convincing evidence that it pays to be con-
stantly on the alert for new ideas
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Hints on the Care of the Phonograph 'hat responds t

A copy of a very handsome folder has just
tion * nre lil(c a

been received from the Jewel Phonoparts Co., of
this cily, illustrating the Jewel attachment for
Edison Diamond Disc phonographs. This attach-
ment, which was designed to play all records on
the Edison phonograph, has met with phenomenal
success, and the new folder is in keeping with the
quality of the product.

i One feature of this folder of more than passing
interest is a section entitled "Hints Regarding
the Care of a Phonograph." This article, which ^ 80 revolut

Was written by A. B. Cornell, sales director of " by s

the Jewel Phonoparts Co., is well worth the close

attention of manufacturers, jobbers and dealers.
It reads as follows

:

"A reproducer is made as carefully as a watch. Handle il

carefully. Do not handle diaphragm or slylus bar of repro-
ducer. If of mica, it is fragile, easily broke,,, thus destroy-

a
,

tC
,

fuincd '

ins lone quality. slowly.

"The needle should louclt the record at the proper angle
"Clean records before

as shown; if loo straight it scratches, if loo slanting the full
ok 13"1 *10' dirty an

tones will not he brought out.
causes false (ones and al

Lateral cut records have selection recorded on side of
"Discard worn-out rcc

record grooves, such as Vielor, Columbia, Emerson, Bruns-
t}lKy are not fil ta

wick, Aeolian, Gcnnett, Paramount, Okch, etc. Play Ihesc
rCn"y knOW what BOod "

with a steel needle with reproducer facing right side of
w

_

lnem -

phonograph. "Nev

a sled needle once only on each record.

one vibration. Remember that sound 1'ibra-
loiled child; they get into everything,
ilowly with an even movement and not too

motor after playing each record,
so that most of the motor spring

itirely when, through
in the springs from

"Wind
lightly.

Let it play several reoordt .

is used. Occasionally let it run do\
playing. This will prevent the graj
caking, which causes knocks in the i

"It pays lo have your dealer put new graphite in the motoi
once a year. Occasionally put just a drop of very fine oi
on movable parts of motor where there is friction. Do noi

"Be sure the turntable is revolving it the proper speed,
s-o-nly-aght revolutions per minute for lateral cut record;

(able a

cwnd hand of

d play it, first

between record and tu

full minute, then corrc

board, making it fastei

indicators on phonograph:
figures shown must be if.

: for sal c

the
i small piece of paper

by the speed indicator on
i required. Jl

Many beautiful
usically by playing then

d dusty records. Dust oftlirt

ways increases the scratching noi

)rds. Many nre played long afl

much to the disgust of those w
nisic is and are compelled to list

e the phor raph o Pu| il

"Push
ind firmly

ecdlc up :

Id with :

md change ilic noc-dl,:

where tempo and noiw
ing the record with a
voice or instrument,

results. The best repi

medium-lone needle. :

"If the record docs

stop ploying ;

often found and will i

'Phonographic,' have !

Rc-c real ions' arc played with a shar,.-|

sapphire jewel needle when played on oil

phonograph. 'Pathc' records are always
pointed sapphire jewel needle. In playi

ducer should be turned down, facing the

rug or carpet. There i

where phonographic music sounds the best. Do not place it

before any open space such as a door or window, nor near a
radiator or hot air register, and see that it stands perfectly
level. Care for a phonograph properly and it will last a
lifetime."

Columbia Auto in Parade
In the course of the parade incidental to the

recent Pageant of Progress, one of the most
altractively decorated automobiles belonged to

died Mill-aiid-Dalc'

"Do i : let

ccord.

rcpro

•ccord, as it will probably break the

I point needles never wear out or

ix that the jewel point needle for

is a perfectly sharp symmetrical

h a properly shaped diamond or

dison Re-creations' can be played

i lateral cut record can be played

:rything connected i

in good order, c>

ilc machine lo see

is a good one (man

r bun must alway:

the
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Joseph Klinenberg's Decorated Auto

Joseph Klinenberg, Columbia dealer at Forty-
ninth street and Ashland avenue. Mr. Klinen-

berg loaned this automobile (o the Chicago
branch of the Columbia Co. for use in the

Pageant of Progress parade. "Hail Chicago,"

the official song of the Pageant of Progress, was
played continuously, aided by the Magnavox.

The Steger Exhibit at the Pageant

One of the three attractive piano exhibits thai

marked the recent Pageant of Progress, held on

Chicago's Municipal Pier, was that of the Steger

& Sons Piano Mfg. Co., which throughout the

(Continued on page 124)

Have you tried our No. 7 76 Arms?
We say they are the best small arms on the

market.

Sample, $2.75

LAKESIDE
HONOGRAPH
R O D U C T S

OUR F-26 AUTOMATIC STOP
has only two moving parts. We have

hundreds of satisfied customers.

Sample, $1.40

We have sold about 3,000 of

these Electric Motors. Are
you getting yours?

Sample, $19.50

Send for our proposition on compltte electric phonographs known om the "Electrophone"
Send for oar parts catalogue

S A A Li AT SPECIAL REDUCTIONS
MOTORS j

Write for prices. Sold in quantities only.

LAKESIDE SUPPLY CO., 416 So. Dearborn St., Chicago, 111. Phone Harrison 3840
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Melodious, New Fox-Trot Song'

obodysBaby
fou cant go wrong with

anu*3eirt Sono"

J3fe' • sS

FROM OUR CHICAGO HEADQUARTERS— (Continued from page 123)
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(he iiitc est Ol ili.- crowd was aroused to a higher

litSj and

[he Stcfl d, both

e of the

excellent program which wa
the Pageant,

• " D. V. Kettlcwcll, promin

HAS CHARGE OF ALL ADVERTISING

Sam J. Turncs Reappointed General Manager of

the Brunswick-Balke-Collender Co.—Will Have

Charge of All Phonograph Exploitation

Chicago, fu.., September 8,—Sam J. Tunics has

bcell reappointed general advertising manager

for the Brunswick-Baike-Collender Co. It was

,.1,1

d;n i -in- die

concerts during the last week of the expo:

The Stegcr company featured its style

grand and its style 506 Stegcr phonogra]

power of mil >ic to win and hold attcill

strikingly demonstrated at the exhibit,

larly when the phonograph was played.

MAKES ENCOURAGING TRADE REPORT

William Phillips, president of (he Win, Phillips

Phono Paris Co,, New York City, reports a

greatly increased demand for its tone arms and

sound boxes which has been evidenced since the

latter part of August. This company produces

tone arms and sound boxes at a wide range of

prices ami the demand is reported to be well ap-

portioned among all grades. Mr. Phillips points

out thai (his is an indication of the prospective

resumption of trade this Pall and that it shows

thai both high-priced and low-priced machines

will be produced. The speed with which busi-

ness is picking up is to be found in the large

Sam }. Turnes -

in 1918 that Mr. Turnes went with the company
in that capacity and organized the publicity of

the phonograph division and practically created

the very admirable and intensive Brunswick

dealers' service. He displayed such ability in the

direction of sales promotional plans that the fol-

lowing year he was made sales manager of the

company's tire division. In that capacity he has

traveled in practically every Slate in the conn-

try, and has incidentally kept in touch with the

Brunswick phonograph dealci s and the condi-

tion of (he trade. His resumption of (he phono-
graph advertising, in addition to that of the otiher

products of the Brunswick Co., is entirely in line

with Mr. Tunics' predilections. He is wedded

heart and soul to the music business and has

a most thorough knowledge of what will appeal

tc the dealer and help him the most.

He broke into the music trade in 1909 as sec-

retary to the late Payette S. Cable, president of

the Cable-Nelson Piano Co., and later assumed

charge of the advertising and selling. Later he

resigned his position and went to the Coast and

(or years sold pianos and talking machines at

retail, his purpose being to gain an intimate

knowledge of the dealer's problems and view-

point. On his return he became advertising

manager of (he George P. Bent Co., piano manu-
factnirer, and inaugurated a general advertising

campaign that was a distinct success. Then in

1918 he went with the Brunswick Co.

Tinier his direction a very acgressive pub-

licity campaign for the benefit of the Brunswick

dealer will be waged this Fall. The periodical

campaign which is now in progress covers a

dozen leading mediums of national circulation,

including double spreads once a month in the

Saturday Evening Post. The newspaper cam-
paign in co-operation with the dealers, which has

proved so distinct a success, will be continued

and amplified.

"The Brunswick dealers," said Mr. Turnes,

"spent $500,000 the first six months of the year

in their local papers and they were reimbursed

for half of this by the Brunswick-Balke-Collen-

der Co. The company's dealer service in general

will be considerably extended this Fall and some
iittraclive new features added."

THERE IS A DIFFERENCE

There is a vast difference between courtesy

and servility. The former helps to make sales

and the latter disgusts and drives away cus-

tomers.

S Consult Us For S

T QkeL Records T
c c
E INDEPENDENT JOBBING COMPANY E

122 E. Centre Street, N. Goldsboro, N. C.

r»-g ok-
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AT THE MINNESOTA STATE FAIR

Several Lines of Talking Machines and Records
Exhibited by Local Distributors

St. Paul, Minn., September 6.—A goodly num-
ber of music houses were represented with ex-
hibits at the Minnesota State Fair, which was
formally opened yesterday with a very heavy
attendance. The fair usually attracts about a
half million visitors, and it is expected that the
attendance record this year will be very satisfac-
tory. The exhibitors consider that the advertising-
value of a display at the fair is very high.
The State Fair management unfortunately docs

not appear to regard the industrial arts very
highly judging from the crude structure allotted
to displays of that character, but nevertheless the
music men did their best to overcome the handi-
cap.

W. J. Dyer & Bro. have two booths at the fair,

in one of which was displayed a full line of Vic-
Irolas and Victor records for which the Dyer
house arc wholesale distributors. This booth

Frank
was in charge of George Mairs, Jr
Cccka.

Laurence H. Lucker and the Minnesota Phono-
graph Co. displayed a complete line of Edison
phonographs with the various period models re-
ceiving much attention.

The Pathc line was shown by G. Sommcrs &
Co., local jobbers, with Samuel Lcvinson, man-
ager of the phonograph department of the com-
pany, in charge. The Actuelle model was the
hit of the display.

The Stone Piano Co., local distributor for
the Aeolian Vocalion and Vocalion records, had
a special booth devoted to that line in charge of
O. E. Tiller, and the Wcyand Furniture Co.. of
St. Paul, had a handsome exhibit of Cheney
phonographs.
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DEATH OF A, N. SCHELL

A. N. Schcll, president of the Schcll Music
Co., piano and talking machine dealers of Chico,
Gal., died recently at his home in that city.
The business will be discontinued.

NOVEL PLAN TO BOOST TRADE
Attention Attracted to Lohx's Talking Machine
Shop by Message Printed on Strip of Linoleum
Placed in Front of Store

Muscatine, Ia., September 7.—Ralph G. Lohr,
manager of Lohr's Talking Machine Shop, Victor
dealer of this city, is beating the depression by
his novel advertising and sales ideas. One par-
ticularly profitable innovation was the placing of
a bright colored piece of linoleum in front of his
store on which the words "New Victor Records
on Sale To-day" were printed. Opposite' the mes-
sage was a painted arrow pointing to the door ol
the Lohr establishment. According to Mr. Lohr
nine out of every ten persons passing stopped and
read the sign and an appreciable percentage of
them entered the store. People whose gaze was
elsewhere when they stepped on the linoleum in-
variably looked down and read the sign when
they felt the difference underfoot. This proved
to be a very clever and profitable merchandising

Five Wonders of the Age

I st. Unusually low retail selling price !

2nd. Big profits to the dealer!

3rd. Perfect cabinet work and finish!

4th. Exclusive design of latest type

!

5th. Perfect tone and volume unsurpassed!

SEVEN UPRIGHT MODELS IN ALL FINISHES
BACK TO PRICES BEFORE THE WAR.

We also sell cabinets only. Write us for price on large and small quantity.

Write us today for Booklet and Discount to Dealers. We have got something good for you.

PLAYER-TONE TALKING MACHINE CO.
967 LIBERTY AVENUE, PITTSBURGH, PA.
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IT PAYS!
IT PAYS!!

IT PAYS!!!

To meet lite customer with a smile instead of

a frown.

To approach the customer with a brisk, busi-

nesslike air instead of a downcast slouch.

To talk quality instead of price when clos-

ing a sale,

To boost your own wares instead of "knock-

VELVET COVERED TURNTABLES
ADD TO THE QUALITY OF MACHINES

A.W.B.

instead of asi un

To treat cvci

of turning away
To show the i

instead of tryii

good."

To keep in n

guests of your i

To use tact i

trying to force t

S to sell "si

nd the wanti

illcr instead

every trans

c issue,

lorning" and :

taller with Hi

buyer instead

if working alo

on instead >>i

Ic instead of a

VELVETS

THE BEST TALKING MACHINES ARE EQUIPPED WITH

A. W. B. BOULEVARD VELVETS
GRAND PRIZE-GOLD MEDAL, ST. LOUIS EXHIBITION

WRITE FOR SAMPLES AND PRICES

A. WIMPFHEIMER & BRO., Inc.

450-460 Fourth Avenue, New York
ESTABLISHED 184S

' instead of allowing the

a wrong impression as

ation—Women's Wear.

ordered' heap.

To send th

with a fcclim

PUSHING THE ACTUELLE ABROAD

i. A. Widmann Returns Prom Europe—Pathe
Co. of Paris Buys Pathe London Plant

Eugene A, Widinanii, chairman; of the board o(

irectors of the Palhd'Frercs Phonograph Co.,

ropklyn, X. V., arrived ih'Ncw York during the

latter part of August on the "Aquitania." it is

reported that the Pathe Co. of Paris has bought
the London plant of Pathe Freres Phonograph
Co. and that the French house is also planning

to put vigorous effort behind the Actuelle. The
Actucllc was originated and is controlled by the

Pathe Freres Phonograph Co., of Brooklyn, N. Y.

WARNING
Wall Kane Needles Are

Being Imitated

WALL KANE NEEDLES
are the standard, trade-

marked needles of the

phonograph industry. They
are guaranteed to play ten

records without injuring

the grooves, the last record

playing as clear as the first.

Beware of Imitations

Inquire for our new
jobbing proposition

The Greater New York Novelty Co.
3922 14th Avenue Brooklyn, N. Y.

CARUSO FEATURED IN DISPLAY

Window Display of H. A. Weymann & Son Pays
Tribute to Great Tenor—Photographs of the

Singer, Records and a Harp Form Setting

pjija. Pa., September 3.—The show
windows of H. A. Weymann & Sou, Inc., with

their strategic position on Chestnut street, the

great shopping thoroughfare of this city, have

Caruso Display at Weymann Store
always been timely in their dressing, whether
they feaiuied the newest popular musical hits,

patriotic or local civic affairs. The death of
Caruso was the occasion of an exceptionally
attractive and well-thought-out window during
the latter part of August. In the center of the

window, fittingly draped in black, was a por-
trait of the great tenor, while to the left and
right were the flags of the United States and
Italy. Two Victrola models, a selection of the
great singer's records, a harp and photographs
of his various operatic roles were also used har-
moniously in the attractive setting of the win-
dow, as pictured herewith. The display was
dedicated to "Caruso, the world's greatest
tenor, Victor artist. His voice lives forever on
Victor records."

INCORPORATED
The United Capital Co., dealer in talking ma-

chines and pianos, Wilmington, Del., has been
granted a charter in that State with a capital of
$500,000.
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A REVIEW OF CONDITIONS IN TORONTO AND VICINHY
Dealer Develops Merchandising Idea-Slogan to Combat Depression-Columbia Establishes Di

tnbuting Branch in Province of Ontario—Vocalion Records From Old Country—Other Items

Toronto, Ont., Septembi

.nged to r

fs, Wedne days and Fridays ;

lodel 25 to play da:

—Your correspondent

i receipt of particulars of a scheme worked
by a talking machine dealer in a small city

which is said to be most successful. He made a

series of visits to Hie heads of the largest fac-

tories and business enterprises in town and to

each he made a proposition. Free of charge he

would provide an adequate supply of strong

rr.anila pay envelopes, neatly printed with the

concern's name, and all that the dealer asked in

return was the privilege of printing on one side

of the envelope his own advertising ami the

trade-mark of the phonographs he handled. Prac-

tically everyone to whom he made this offer was
pleased to fall in line, and as a result Fridays
and Saturdays arc very busy days at this dealer's

store. Salaried men and wage earners alike all

come to his store with money in their pockets.

They .have received the buying suggestion at the

psychological moment and the number of rec-

ords that change hands over the counter of that

store is ample evidence as to the potency of its

value as a stimulator of sales.

W. D. Stevenson, vice-president of the Starr

Co., of Canada, Ltd., London, has returned to

his firm's headquarters after a visit to Winnipeg,

Brandon and Regina.

G. L. Laing Co., 41 Richmond street E., To-
ronto, has been appointed agent for Tonofone
needles, made by the R. C. Wade Co., Chicago.

Convinced that much of the talk of bad busi-

ness is psychological and arises from compar-
ing present business conditions with those of

war years, and not with pre-war days, John G.

Kent, general manager of the Canadian National

Exhibition, is using as a slogan for this year's

exhibition, "Business Is Good."

Lord Byng of Vimy, Canada's new Governor-

General, will make the official opening speech at

the Canadian National Exhibition through the

Magnavox. I. Montagues & Co., Canadian dis-

tributors, are supplying the instruments.

The Columbia Graphophone Co., Toronto,1 has

established its own distributing branch for the

Province of Ontario, thus handling itself the

Ontario Columbia jobbing business heretofore

done by the Music Supply Co. It is the purpose

of A. E. Landou, the Canadian Columbia man-
ager, to take the first step in extending a hand
of confidence and fellowship by personally call-

ing on the Columbia dealers.

The Scythes-Vocalion Co., Ltd., Toronto,

Canadian distributors of Vocalion phonographs
and Vocalion records, have received from the

"Old Country" their first shipment of the Eng-
lish Vocalion records for the Canadian market.

A feature of these is the new annotated series,

comprising exclusive recordings by Vladimir

Rosing. Zoia Rosovsky, Lenghi-Cellini, Kathleen

Destoumcl, Caroline Hatchard, Maurice Oger,

Colin O'More and many others.

The Ottawa branch of the R. S. Williams &
Sons Co. recently made a big point of the ap-

pearance of Miss Winnifred Bambrick, the tal-

ented harpist, with Sousa's Band in Ottawa.

Manager A. E. Mandy, of the Williams store,

has announced that Miss Bambrick, who is an

Ottawa young lady, is an exclusive artist for

Edison records.

D. A. Tail, the Music Shop. Oshawa, Ontario,.

tells in tJie following letter how he uses "His

Master's Voice" products. His example might

well be imitated by other dealers in the trade

who are anxious to promote Summer business:

He says:

"I have a cottage at Oshawa Lake for the

Summer called 'The Better 'Ole'—four of us in

that cottage saw service in France, hence 'The

Bette'i 'Oie;

r Rec<

nd I 1

Vic-

will doubtl

Hie Fall."

The Cam
tion of Soi

at Saginaw

both at

ss help
,

ich and uptown ;

additional trade

annual cOnvcii-

iciuded recently

itagnes. of To-
; accompan
r departm

1 1 real.

c "His Master's Voice' sign >

for Sale Here' adorns the

also a sign placed in the dr
pavilion telling people they can purchas.
"trdlas and recordr at Cottage 13, 'The Better
'Ole.' There is dancing to a five-piece orchestra
in the pavilion, run by the management of the
beach, on Tuesdays, Thursdays and Saturdays. .

BERLINER CO. LABORATORY IN CHARGE OF 1. R. HOLMES
Was Formerly With the Columbia Co. in England-Picnic of Berliner Forces-Starr Phonograph

Co. Opens Department for Sale of Starr Machines and Records in Quebec

Montreal, Can., September 1.—The recording
laboratory of Berliner Gramophone Co., Ltd.,
this city, is now in charge of I. R. Holmes, for-
merly with the Columbia Graphophone Co.'s
European business.

. Mr. Holmes, who is an
Englishman, has had an extensive recording ex-

perience, and among other experts in sound re-

production his ability is very highly spoken of.

He has done much work in different countries
in Europe, and has recorded the voices and in-

strumental music of a long list of celebrities in

the musical world'. His coming to Canada to

fake charge of the Berliner. Gramophone Co.'s
laboratory should mean a "great deal to "His"
Master's Voice" dealers, who arc thus assured
of an excellent list of Canadian recordings.
With an attendance of about twelve hundred,

including employes, their friends, invited guests
of the company, and about sixty dealers in "His
'Master's Voice" products from Toronto, Ottawa,
Valleyfield and elsewhere, the eighth annual pic-

nic of the Berliner Gramophone Co., Ltd., 'was
held- early "in August, at Lavaltrie. When the
steamer "Three Rivers" left Victoria pier to

carry the picnickers to .the pleasure grove the
Victor dbg; the fox terrier with' the ever-attentive
ear, had the place of honor in the fdrefront of
the upper deck. On -the- journey, down the .river

there was dancing to the music
' of the Victrola,

and contests for prizes were held: Luncheon was
served on arrival at the grove, following which a

program of sports' occupicd :
attention. One of

the chief events was (lie, baseball game between
the employes of His Master's Voice, Ltd., To-
ronto and' Montreal offices. Montreal has held

the cup ever since it was donated, and Toronto
came prepared to "lift" it. After a well-contested

game the score stood at 3 to 1 for the Montreal
office. ."

' [, ,

The'entire Montreal official 'staff was present,

including Edgar M. Berliner, .vice-president, and
R. L. Chivers, general sales manager. Among
-the-OLit-of-town dealers wcre.W. H. Tovell, St.

Mary% Ont.;" C. H. Brown, Brantford, Ont.;
Paul Hahu, Toronto, and Mr, .Marchand, Valley-
field, Que. -' - "

1 " "
New firms registering in Montreal include

Acoustiques PhonographiqiTes', Ltd., and Bourni-

val Piano and Gramophone, Ltd.,
have incorporated for $200,000.

Emile Berliner, of Washington, D. C , presi-
dent Berliner Gramophone Co., Ltd., Montreal,
was a recent visitor to this city.

J. A. Bernier, Regd., 211 Bernard avenue, is

featuring the Starr machine and Gennett records.
Layton Bros, arc doing considerable billboard

advertising in the interest of the Brunswick
phonograph.

The Starr Phonograph Co.. of Quebec, has
opened a record department for the sale of Stan-
machines and Gennett records in Gay's stores,
Mount Royal avenue E.
A number of improvements are being made in

the premises of the Starr Phonograph Co., of
Quebec, including an additional private office
for Manager L. R. Beaudry.

PASSING OF CARUSO REGRETTED

Members of the Trade in Toronto Pay Tribute
to His Memory in Various Ways

Toronto, Ont., September 8.—Caruso, dead, has
been immediately recognized as one of the im-
mortals. He is the first really great .artist to
die whose voice has been recorded on the talking
machine* and for this reason it is interesting to
note what effect his death had upon the music-
loving people of Toronto.

Since the day the great tenor died at Naples
the sale of Caruso records has jumped enor-
niously^ Curiously enough, the sale of grand
opera star records of all descriptions has also
increased. Various reasons have been advanced
for this, but probably the best one is that, with
Caruso gone, records of his great voice will in-

crease in value just as the paintings of a great
artist increase in value with the years.

,

All dealers report increased sales of Caruso
records. "The sadness of his taking off when
still a young man, and his great popularity,
turned people's thoughts to him," is the way one
dealeraccounlcd for the increase. "The-impetus
coines because people know that the records
will be very valuable in years to come and people
should care for them," said another dealer.

TALKING MACHINE SUPPLIES AND REPAIR PARTS

The superiority of RENE MADE SPRINGS and PARTS
is not accidental but is the result of years of painstaking de-
votion to the highest standards of machine shop craft.

NONE BETTER IN QUALITY NONE LOWER IN PRICE

THE RENE MANUFACTURING CO. Montvale, New Jersey
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The Sensational

Successes of

the new season

on Records and
Word Rolls

"JUST LIKE A RAINBOW"
by Mary Earl & Ted Fiorito, writers of "Beautiful Ohio," "Love Bird" and others

The stupendous "Ziegfeld Follies" Fannie Brice Hit

"SECOND HAND ROSE"
Composed by James F. Hanley, composer of "Rose of Washington Square"

The tremendous song fox-trot success

"MANDYW ME"
By the composers of "Margie," "Bright Eyes," "Palesteena" and others

The sensational college comedy song hit

"I AIN'T NOBODY'S DARLING
The greatest gang song in America

Ted Lewis' sensational (ox-trot hit in the Greenwich'Village Follies

"I'm Coming Back To You

MAYBE"
The sensational hit in George White's "Scandals'

"MOTHER EVE"
By Ballard Macdonald & James F. Hanley, writers of a dozen tremendous hits

ALL FROM THE GREAT MUSIC HOUSE of*

HAPIR0 SERNSTEIN>$
8ROAPWAY AT H7ih ft. . NEW YORK
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PROMISING SEASON FOR MUSIC
Music Publishers Report Increased Demand for
Popular Numbers, Which Would Indicate a
Similar Increase in the Record Demand—Co-
operation That Brings Results

That there is to be renewed activity in the
demand for popular record numbers is a foregone
conclusion inasmuch as popular publishers who,
up to several weeks ago, experienced one of the
greatest sales slumps in the history of their
industry, now report that the demand of the
past several weeks has increased from 25 to SO
per cent.

This increased interest developed during the
last two weeks in August and is hardly to be
taken as a normal Fall demand, hut rather as an
improvement in general business conditions.
Now, with the Fall season upon us, the publish-
ers look forward to a continuance of the activity
shown.

The catalogs of all the leading publishing
houses are not lacking in salable works. In-
deed, there hardly has been a time in the his-
tory of the music publishing business when a
greater number of meritorious works were active.
The publishers anticipate a normal season.

Almost without exception plans have been ar-
ranged lo exploit songs on an extensive scale,
the publishers believing that while the season
will be normal it will require more than the
usual publicity to capitalize and get the most
out of their products.

If the popular publishers have material that
has a wide sale and a national demand this will

be reflected in the sale of popular records. From
the publishers' angle there is to be nothing
lacking m their efforts to closely co-operate with
record manufacturers, distributors and dealers.
During the past year several of the publishing

houses made campaigns on their leading num-
bers in close "tie-ups" with the talking machine
trade. Results of the .linking up of the retail
record dealer simultaneously with the sales drive
made in other directions proved most fruitful and
will be .continued, without doubt, by those who
have found these methods successful.
The plans are along the line of selecting a

particular number during a given month and
making it the feature in vaudeville, orchestra and
motion picture houses, as well as having the
sheet music trade give the particular number
window display, etc. At the same time the player
roll manufacturers and dealers are encouraged
to give particular attention to the song in ques-
tion and the talking machine record field is

likewise covered actively during the period.
After all, there are only a limited number of

songs during the year that are really big and
if the sales drive on these numbers is distributed
over the twelve months of the year the most
can be realized on them in all directions.
No doubt, in a given month a drive of this

sort could be made by two or more publishing
houses and while this would not be the most
advantageous situation it would contribute to-

ward the general activity, there always being
room for more than one number as an active
seller and it is up to the retailer to use his own
judgment as to what song he wants to give the
greater preference.

ATTRACTIVE WINDOW TREATMENTS
Good Work of Prominent Concerns Acts as
Example to Retailers in General—The Use of

Sheet Music in Show Window Exhibits.

Practically each month since the opening of the
new Wurlitzer store on West Forty-second
street. New York City, some music publisher
has secured one of the large windows for a spe-
cial display of a record for which he publishes
the music. The window being quite large, it

lends itself to displays that could hardly be used
advantageously in a majority of dealers' windows.
It has been the means, however, of developing
the window dressing in connection with talking
machine records on a quite extensive scale and
as these are often photographed and reproduced
in circular form and forwarded to the trade in

general it has, undoubtedly, encouraged more
elaborate displays throughout the country.

There has been some talk of syndicating dis-

plays of a more elaborate kind and with some
numbers, particularly of the waltz variety, this is

a most feasible idea. With the majority of num-
bers there would not be the likelihood of so much
success inasmuch as the popularity o£ numbers of
that type is often too short. With a waltz, how-
ever, and numbers of the better sort, having a

popularity of over a six-month period, an elabo-

rate display would lend itself to syndicated pur-
poses and with the progress that has been made
in displays of this sort on elaborate lines there
will, without doubt, be marked developments.
The present Wurlitzer display is of the Jack

Mills. Inc.. number, "Sleepy Head."

XhtTlostXalkMboutSonfi s/WfllSSOURI WALTZ"

"MISSISSIPPI
CRADLE''
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FIVE RECORD RECORD BREAKERS

TUCKY HOME"
mother "M.V Mammy" by Die Home writer*

'CRY BABY BLUES'
Will lie. as hln u hll as "All by Myiell"

THE vr J

Successor to "Hume Ago
JOYS"
"WHEN THE SUN GOES DOWN"

Se nniilIoii.il new "Dunce Tunc"

YOU'RE JUST THE TVPE FOR A

"BUNGALOW"

IRVING BERLIN, Inc., 1587 Broadway, New York
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MAKING PROFIT ON SHEET MUSIC
Talking Machine Dealers Have Mel With Con-

siderable Success in Handling Popular Sheet
Music in Their Stores During Past Year

Reports from leadi

the country have sh

year there have been
talking machine dealer.-- who hai

faster selling popular numbers I

form and generally with success
lias (his been true in the larger tra

dealers of which have taken kind

dling of popular numbers.

This leads the way to the dca

communities following suit. Afle
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distribution as that found in popu.li

There are far less than 5,000 deal
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sale and retail prices of
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a good margin of profit an

newer method of display]]
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up little floor space, In

bung upon the walls. Tl

popular numbers, mcludir

the musical shows, which are always quite active,

and as these can be obtained from distributing

houses in centrally located points depleted stocks

can hr idled overnight! thus a great quantity

of goods need not be carried and the whole
would require an investment at the very most of

$200 to £300.

The dealers who handle such prints are almost
unanimously of the opinion that the sale of sheet

music in no wise affects the record sale of the

same number. In fact, over a period it is gen-
erally found that both the sale of the sheet music
and records of popular numbers will show an
increase under such an arrangement.
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START CAMPAIGN ON "SWEETHEART"

Leo Feist, Inc., has just started an elaborate

campaign on "Sweetheart," which is being fea-

tured by a number of the leading orchestras.

Paul Whiteman and his orchestra of ten men,
who play twenty-six instruments, gave a novel

interpretation of "Sweetheart" recently, using all

the instruments in the record time of one minute
and fifty-nine seconds.

WANT CHAIN 0FMUSIC STORES
Capitalists Endeavoring to Interest Publishers in

Proposed New Venture

There have been a series of conferences during
the past few weeks between music publishers and
capitalists who arc endeavoring to induce some
of the leading publishers to form a chain of re-

tail stores, the purpose of which will be to

handle sheet music, talking machine records and
player rolls. The publishers seemingly are not
enthusiastic over the proposition. The money in-

terests involved have made a very flattering prop-
osition in order to get their support. At the time
of going to press nothing definite regarding the
proposition had been arrived at.

ISSUES "BLUE AND WHITE SERIES"

Irving Berlin, Inc., announces the issuance of a

new scries of high-class standard publications to

be known as the "Blue and White Scries." The
lirst of these new issues will include the popular
lumbers, "Passion Flower," "There's a Corner
Up in Heaven," "Purple Lily" and "Dewy Dawn-

NOTED LYRIC WRITER COMING EAST
Jesse G. M. Glick, famous as the author of

many songs, ami especially as the poet who
created the words of "Pale Moon," left San Fran-
cisco on a tour through the Eastern cities August
IS. Mr. Glick has been connected with the firm
of Sherman, Clay & Co. for some years, and this
is his first trip East in a long time. .

"YOO-HOO" FROM "BACK PAY"
"Back Pay," a new play by Fannie Hurst,

opened recently at the Eltinge Theatre, New
York. In this new drama, which was well re-
ceived, appears one musical number. It is "Ybo-
Hoo," published by Maurice Richmond, Inc., and
is from the pens of Al Jolsou and Bud de Sylva.

Coming Attractions/
INTERNATIONAL FOX-TROTHIT
SUNG AND DANCED THEWORLD OVERSAL-O-MAY (SALOME)

BABY FACE J0E ho ^ard^ winne.

DOWN AT THE OLD SWIMMIN' HOLE
DADDY, YOURMAMMAS LONESOME
HONOLULU HONEY *5000. HAWAIIAN PRIZEWINNER

NOVELTY
FOX-TROT
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EUROPE'S BIGGEST DANCE HIT^ft

MON
HOMME).

a AMERICA'S BIGGEST DANCE' HIT
Sundb4 MISS FANNY BRICE in

ZIEGFELD FOLLIES f\-9*2-\
'ASK TO HEAR IT"

tytffygfify A Tune You Can't Forget

INTEREST IN CARUSO'S SONGS
nterest has been arcused through the

death of Enrico Caruso in ; veral songs pub-
lished by Leo Feist, Inc., of Vthich he was the

composer. Chief among these is the song

(a^5o (a(^t°°ns (a«,oso>
Tug C*r>-£&t\'\T£f>

C ci~\foStH<* HU Famous.
««\ Stelrii«StLf

GET RIGHTS TO "VIOLET SONG"

Big European Success to Be Published Here by
Whmarks as "The Violet's Dream"

The American rights of "The Violet Song,"
he latest number by Maurice Yvain, composer of

'Mon Homme," have been secured by M. Wit-
nark & Sons, who carried on the negotiations for

the rights by cable. The number is a fox-trot and
was introduced in the prevailing Paris revue,

"Cach' Ton Piano," by the well-known artiste,

Mine. Rose Amy, and is also being used in "The
Whirligig," the revue at the Palace Theatre, Lon-
don. The English version of the number is pub-
lished by West & Co., London, under the title of

"The Golden Butterfly," but the American pub-
lishers will issue it under [he title "The Violet's

Dream."

WINS PRIZE FOR MUSIC SETTING

Franz C. Bornschein's Setting for "The Four
Winds" Judged the Best

- Franz C. Bornschein has been awarded the

prize of $100 offered to composers of the United
States for the best setting for the poem "The
Four Winds," by Charles Ludcrs. The prize was
offered by the Swift & Co. male chorus. Chicago,

and attracted the attention of many composers.
Mr. Bornschein is a teacher of violin and com-
position and is also connected with the Peabody
Conservatory of Baltimore.

NEW FORSTER NUMBERS

Three High-class Editions to Be Featured by
Chicago Publisher

Forster. Music Publisher, Inc., has just com-
pleted arrangements with De Koven Thompson
and Alfred Anderson whereby the Forster or-

ganization will publish "If I Forget," a love

song which has been sung in all her recent con-

certs by Madame Schumann-Heink. Forster will

also publish "Some Day Will Never Come" and
"Oh! Dear Lord, Remember Me," a sacred song
of much dignity and sincerity, by the same
writers.

The sales department of the above publishing

house, in speaking of these new editions, said:

"The resources and equipment of the Forster

establishment will be back of these numbers and
neither money nor effort will be stinted in giv-

ing them the publicity they deserve."

"Di

Title -Page of Ballad Written by Caruso

cams of Long Ago," of which he also made ;

record for the Victor Talking Machine Co.

other numbers are "The Forsaken Window."
"Song of Spite" and "Olden Times." A new edi-

tion of "Dreams of Long Ago" has just been

published in admirable form by the house of

Feist.

PURCHASES "MONASTERY BELLS"

The Sam Fox Publishing Co., Cleveland, O.,

has just purchased from Lee S. Roberts, Inc., the

song "Monastery Bells," the music of which is by
Pete Wcndling and the lyric by Edgar Leslie.

The company will start an aggressive campaign

on the number during September, and a big out-

put is expected.

OLDEST MUSIC TO ENGLISH WORDS

The oldest written music to English words is

"Sumer Is I Cumen In," now in the British

Museum, London. It is in a book which once

belonged to Reading Abbey, containing a calen-

dar of the abbey. "Sumer Is I Cumen In" is

thought to have been written about 1240 at the

latest. Writing of the tune in Music and Youth,

Nancy Gilford says:

"Before me is a facsimile of the old MS. The
feeling of it, music and words, seems to me to

be as fresh and Springlike now as it must have

been about 50(1 years ago, when some unknown
man wrote in the monastery book a tune which

was probably known to all the little country

children in that part of England."

rchants throughout the State

aking advantage of the annual fair;

parts of the State to stage exhibits

sf Io

THE COUNTRY'S QUICKEST "BLUES** HIT
Everywhere Is heard Ihe

Publishers, J. W. JENKINS SONS' MUSIC CO., Kansas City, Mo.
Also publishers of **121h Street Rag," "Sweet Love," "Colleen O' Mine"
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ODD TRAITS OF BUYERS
INTEREST THE DEALERS

Talking Machine Retailers Have Their Pleasant
as Well as Provoking Experiences in Cater-
ing to Buyers—The Music Maniac a Problem
That Compels Special Trade Consideration

TWO NEW WITMARK WORLD BEATERS,

l a I L i.

come i

The
local ti

As describe

with a pompi
the proprietoi

half-dozen ari

himself eollec

them
finish

'shoppers" who apparently

anil have records played

entertainment will appre-

>ry from the Bronx Home

s with us. He haunts the

ill of the

obser

The

rally

Most
nantac knows music, dealers agree,

have fastidious taste, have a con-
tempt for jazz, a fanatical devotion to the highly
technical and almost invariably have a critical

faculty built on long association with ihc art,

Jazz hounds are never music maniacs. The
lover of syncopation is the devotee of Terpsi-
chore, not Orpheus. His love of music is predi-
cated on his love of rhythm.
The music maniac, on the other hand, is a fer-

vent disciple of the undiluted art. Music store

Called a Public Nuisance
public nuisance the music mi

all who

that

nth

th

tures of the clan, one dealer said:

"I think the chief of the gang was in my store
the other day. His gatl was positively epic. It

was Saturday and it was one of the busiest days
we had known for a long lime. 1 was playing
some Paul Whitcjnan numbers for a young girl

who needed a half-dozen dance records for the
same night for a party at her house.

"The music maniac made his appearance while

He

• called

of the

:ords 1 have in stock. Anticipating a large
e 1 rushed about, forgc-tlinc; everything, and
night him the records. I played every one of
m, listening to his comments, which were

"When 1 had played all the records," continued
the dealer, "1 turned to the counter to replace
the records in their envelopes and once, as I

turned, I saw him leaving the store. I was so
suddenly shocked by bis gall that 1 shouted after
him. He turned and faced me. 'Aren't you going
to buy anything after asking me to play more
than a dozen records?' I asked him.

Delivers Sermon
"Like myself he was a Hebrew, and glared at

tne in grieved surprise. After a moment's hesi-
tation he asked: 'What! I should buy on Satur-
day?' Well, he didn't let me return to th(
until he bad delivered a si

observance of the Hebrci
"With Ihe progress of

rriion ori the Orthodox
I Sabbath.

mechanically produced

music the music maniac has multiplied, so thai

now he is classified by his preferences. Some
of them prefer the Pianola to Ihe phonograph

—

lliey cause the greater mischief.

"They are the ones who get us angry. You
know playing a Pianola is work. Well, they
come iu here and, like the phonograph fiends,

ask for a selection of music and listen to it.

They even seem to enjoy watching us work. We
pump away while the melody transports them
to their musical Paradise. Then they beat it.

Von can't say anything to them. But it's an
awful temptation."

As a result of his experience with the music
maniac a Prospect avenue dealer said that he
believed it was a good policy to ask all those
who requested operatic arias or any music of
classical distinction whether or not they were
asking for a concert or intended to make a
purchase.

"I say this without feeling that it exaggerates

FOX-TROT
JACK SNYDER,
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HAVE YOU HEARD EDITH WILSON
and the Original Jazz Hounds?—Well, they have made

"NERVOUS BLUES"
On a Columbia record backed by

"VAMPIN' LIZA JANE"
NOTE: I wrote "Crazy Blues" and made Mamie Smith-so watch

Edith—she is a winner

PERRY BRADFORD, Inc., 1547 Broadway, New York
tlie conditk id.

H.

of ;

'The jais;

or she c

LSks for the latest in

dance orchestration. Generally we don't have to

play it through. They hear the first few bars
ami tell us to wrap it up.

"But the classical fiends, they sit around while
we grind the box or pump the Pianola, waste our
needles, occupy our time, then leave without a
word of thanks. It is a curious condition and
while known to some other businesses it is not
practiced to the same extent as in our own."

GOOD MUSIC IN "PUT AND TAKE"

"Put and Take" is the title of a new musical
comedy, the book, lyrics and music of which are

by colored writers and the cast of which is com-
posed of colored performers. The show opened
recently at. the Town Half, New York, and evi-

dently is lo have a lengthy Fall rim. Among
the song numbers are "Nervous Blues," sung by
Edith Wilson; "Old-time Bines" and "My June
Love." The latter is apparently the outstanding
song of the show and has created some com-
inent. Alan Dale, the New York American
critic, describes it as a wonderful melody. The
music for "Put and Take" is published by Perry
Bradford, Inc., New York City.

MEETING OF SCHOOL TEACHERS

Omaha Teachers Attend Lecture at Columbia
Model Shop

Omaha, Nf.br., September 3.—More than one hun-
dred Omaha school teachers met recently in the
Model Shop of the local wholesale branch of
the Columbia Graphophone Co. The meeting
was addressed by Miss M. Middlcton, superin-
tendent of music in the schools of Council Bluffs.

Ia., and Miss Juhetie McCann, superinicndent of

music of the Omaha schools.

This interesting meeting was arranged by

JOE HOWARD'S LATEST SONG

"Baby Face" is the title of a new song by the

veteran popular singer and composer, Joe How-
ard, of "I Wonder Who's Kissing Her Now"
fame, which is being published by the Edward B.
Marks Music Co.

TIMELV WORDS OF A GREAT MAN

that the

i ask me
"Go, sir, gallop, and don't forg

world was made in six days. You
for anything you like except time." These were
the instructions of Napoleon to his chief of

brigade on the occasion of his leaving for Rus-
sia, and illustrate the value which this great

strategist placed upon the element of time.

They are words that can well be taken to heart

by many business men.

"TANGERINE" OPENS IN NEW YORK

Late in August there opened at the Casino
Theatre, New York, the musical comedy entitled

"Tangerine," which at least, according to news-
paper reports, is the best of the newer musical

offerings. Among the song
numbers deserving special

mention are "Sweet Lady,"
"Listen lo Me," "Love Is

a Business" and "In Our
Mountain Bower." "Sweet
Lady" and "In Our Moun-
tain Bower" are already

acknowledged successes.
Leo Feist, Inc., publishes

the score.

NEW FEIST SONG RELEASED

"Mother, I Didn't Understand," a new song,

has just been released by Leo Feist, Inc. It is

by Bud Green, Howard Johnson and Al Pianta-

dosi.

Omaha Teachers at Lecture

12. L. Wilder, Omaha branch :

Columbia Co., and was instrumt

ing the message of Columbia's

educational line to the school teachers.

ties

MARKS MUSIC CO.

AS SALES AGENT

The Edward B. Marks
Music Co. has been ap-
pointed sole selling agent

for the Sophie Tucker song,

"Daddy, Your Mammy Is

Lonesome for You," orig-

inally published by the
Triangle Music Co., New
York City. The Edward
B. Marks Music Co. also

handles exclusively other works bearing the Tri-

angle trade-mark, including "President Harding
March" and "The Rambling Blues." There is an

bia Headquarters

I dem nd for these numbers.

Talking machine dealers will find sheet i

ind standard folios a profitable side line i

h-velopment of their business.
It H

Charley Straight and Roy Bargy have Written
an Unusually Attractive Fox Trot Ballad

IT MUST BE

SOMEONELIKEYOU
Starting Splendidly!

Chicago McKINLEY MUSIC CO.newyork ROBERT NORTON CO.
226 West 46th Street, New York City
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WORKING HARD FOR SALES IN ST. LOUIS AND VICINITY
Wholesalers and Retailers Who Are Showing Proper Effort Are Getting Results—New Quarters

for Lehman Co.—New Dealers Who Have Entered the Field Recently—General News
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When Figures Count
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Lehman Piano Co. Leases New Quarters
The Lehman Piano C ich handle!

alking

! display

chines

Columbia and Vocali

taken a ten years' leas

at the northwest corn
streets and will take p
itig from 1107 Olive si

unusual facilities for ti

tion of talking machi
greater attention will h

machine branch of the I

furniture and .talking m;
1109 Olive street, will spread out
both 1107 and 1109.

Motion picture theatres in St. Lou
featuring events connected with t

Caruso. In one of the largest houst
XVII was used to give the "Vcsti la giubba" of
Caruso with the orchestra joining j n the accom-
paniment, In another a local singer in the cos-
tume of Caruso impersonated Caruso and sang
the same number.

W. D. Wiley, of Anna, III., recently opened a
Victor department in his book store One of
the first things Mr. Wiley did was to secure an
educational representative 1o give daily lectures
"t the Teachers' Institute in that town on August

<ocrber-Hrenner Co., Mr. Wiley's

building

nd Olive

r I, mov
location

monstra-

ided and

! talking

a Victrola

Robert Cone Files Suit

Roborl Cone, Jr., founder and former president

of the Artophone Co., has filed suit in the Cir-

cuit Court against Edwin Schiele and Jesse G.
Kramer, officers of the reorganized Artophone
Corporation, alleging that $9,900 of the claim was
due him for stock in the company not now in

his possession, $5,100 was due him for salary for

fifty-one weeks under an agreement, and asking
for $15,000 as damages. .

A new St. Louis neighborhood Victrola shop
opened its doors August 26 at 2017 East Grand
avenue. Situated in a very busy shopping dis-

trict, the Dceken Music Co. anticipates a lively

business tJiis Winter. The store is equipped with
booths, racks and counter finished in ivory with
gray wicker and cretonne furniture, and is a
credit to the business.

Miss Lorraine Mcrritt, manager of the Vic-
trola department of Scruggs-Vandervoort & Bar-
ney department store, has returned from a vaca-
tion spent motoring among the Northern lakes.

Miss Blanche Rosebrougb, of the Victor educa-
tional department, has also returned from her
vacation at Lincoln, 111.

Helping ex-Service Men
The Silverstonc Music Co. is putting into op-

eration a plan (or helping former service men
who arc out of employment. Edison owners
ire being asked by circular letter to permit re-
creation concerts and "mood parties" in their
ionics. All that is required is that the owner
nvile at least ten friends to the concert. The
iOmpany will hire the ex-service men to conduct
he concerts, having set aside $5,000 for that

expected that some of the men
show themselves sufficiently capable to be
led permanently.

ivas incorrectly stated in last month's World
G. H. Downey, formerly of ihc Musical
umeilt Sales Co.. had joined the Silverstonc
lization and that Culp Bros. Piano Co.,

Fori Smith, Ark., Hartshorn, Okla., and Russell-
villc, Ark., had taken on the Edison line. Mr.
Downey is with the Brunswick organization and
the Culp Bros, have taken on the Brunswick line.

Finds the Dealers Optimistic
Manager E. M. Morgan, of the Columbia

Graphophone Co., has made several business
Ir;p3 t: Missouri ar.j IU-cic teints and fcund
an increasingly optimistic attitude among deal-
ers. Farmer trade is reviving encouragingly,
with a consequent improved business outlook,
similarly encouraging is the viewpoint expressed
>y leading Columbia dealers who have been re-
-cnt visitors at branch headquarters, among theni

Retail Experience

In order to be of the greatest

possible assistance to the Victor

dealers whom we serve, we have

built an organization, every

member of which has had con-

siderable retail sales experience

in the Talking Machine business.

Our recommendations are made
only after thorough considera-

tion from a retail viewpoint.

Someone in our organization can

help solve your particular prob-

lem.

C.C. MELL0RC0.
Victor Wholesalers

1152 Penn Avenue
PITTSBURGH, PA.

pnrposi

orgai

L. A. Witherspoon, manager of the Haverty
Furniture Co.'s store at Memphis, Tenu.; J. H.
Rudy, of J. A. Rudy & Sons' department store.

Paducah, Ky., the largest department store in

that city, and G. F. H. Coy, proprietor of the
Coy Drug Co., Fornfelt, Mo. The business of
the St, Louis branch for the month of August
showed a very substantial increase over that of
July, amounting to approximately 25 per cent.

Opening of New Victor Store
On August 12 the J. E. Rice Music Co., new

Victor dealer of Mt. Olive, III., held its open-
ing. .Mr. Rice has added booths, record racks
and counter to his already prosperous music
shop, and bids fair to be the most optimistic
Victor dealer of the vicinity. The Victor open-
ing was on 'the fourth anniversary of the opening
of the Rice music store.

Miss Aunabelle Weiblc, of the Wcinel Hard-
ware Co., Columbia, III., recently showed her in-

terest in the Monroe County Teachers' Institute
by a very attractive window. It contained school
desk and chair occupied by a huge doll as a
kindergartener, the figure of a lady for teacher,
maps, etc., -and of course a portable Victrola for
the country school, for rural teachers predomi-
nated in tins meeting. Miss Golda Airy, of the
Kocrber-Brenncr service department, appeared
before the teachers with a demonstration of
music in the rural school.

New Quarters for Hub Furniture Co.
The Hub Furniture Co., of this city, has just

moved into its new store at Seventh street and
Washingtoi

FROM FACTORY to DEALER^DIRECT
TALKING MACHINE PARTS FOR EVERY MAKE

V*E MANUFACTURE—
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A^M°t0rS
'
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bia department to take care of the increased
Grafonola and record business that will result
from its favorable location on one of the busiest
corners in the city.

Tower Music Shoppe Change
The Tower Music Shoppe, 1919 East Grand

avenue, has been taken over by Samuel A. Bergcr
and Samuel Shulman, who succeed Morris Sera-
koff, former proprietor. They will continue it as
an exclusive Columbia shop.

Some Recent Visitors

Other Columbia dealers who have paid visits

to the St. Louis branch are W. E. Griswold and
wife, of Hannibal, Mo., where Mr. Griswold is

proprietor of the largest department store in the
city; J. H. Davis, proprietor of the Davis Com-
plete Furniture Co., Moberly, Mo.; R. L. Byars,
of Shelbina, Mo.; E. A. Schubert, of the St.

Charles Music House, St. Charles, Mo., and M. E.
Rubinowitz, who operates two Columbia stores,

one in Litchfield, 111., the other in Nokomis, III.

Some News Brieflets

J. N. King, of the Vocation department of the

Aeolian Co., has returned from a vacation trip

to Kansas City, Mo. Mrs. D. Howard, of the
same deparlment, has returned from a vacation
trip to (he country.

The Kicielhorst Piano Co has moved its talk-

ing machine warehouse from 1007 and 1009 Mar-
ket street to I2S South Eighth street.

J. F. Ditzcll, manager of the Famous & Barr

Co. talking machine department, has returned

from a week's vacation.

T. W. Maetten, manager of the Kieselhorst

talking machine department and president of

the Tri-State Victor Dealers' Association, has

returned from a fishing trip on Jack's fork of

Current River in the Ozarks.

Goldman Bros., Olive street furniture dealers,

have opened a new Vocahon record department.

Saturday closing at the talking machine de-

partments of the department stores terminated

with August. The stores are now on their Win-
ter schedules, 9 a. m. to S.30 p. m.

The Hewitt-Schmidt Music Co., 3749 South

Jefferson avenue, has opened an exclusive Bruns-

wick branch at 2606 Gravois avenue.

Miss Helen Ingraham, of the Silvcrstone Mu-
sic Co., has returned from a vacation trip to

Pinckneyville, III.

J. E. Maunder, manager of the C. D. Smith

St. Louis Sonora branch, has returned from a

business trip through Missouri.

R. N. Johnson, Dealer Service supervisor of

the Columbia Co., has returned from a two weeks'

visit to relatives at Osceola, Neb.
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F. E. Weak & Sons Music House, of Port

Jervis, N. Y., has purchased the Columbia

agency of Ruskin Bros., of Middlctown, N. Y.

MORRIS SHOP RENOVATED

Second Floor of Shop Given Over to Victor Dis-

play Room and Demonstrating Booths

Norfolk, Va., September 7.—Extensive improve-

ments and renovations in the Morris Music Shop,

206 High street, that have been under way for

several weeks, have just been completed, and the

second floor given over to a display room for

different types of Victrolas and six additional

individual demonstration rooms will be opened
to the public this morning. The fitting up of

the second floor constitutes the principal change
made in the building. The establishment now
has eleven demonstration rooms.

John A. Morris, the proprietor, says that the

fitting up of the second floor had become very

necessary because of the former inadequate num-
ber of demonstration rooms for the accommoda-
tion of the increasing number of patrons of the

shop.

HALF A MILLION TITLES SENT IN

National Contest for Edison Slogan Greatly In-

terests the Public

Orange, N. J., September 6.—The number of

titles or slogans entered in the national contest

for a slogan to describe the New Edison, which
has been running under the auspices of the

Thos. A. Edison Co., has reached approximately

a half-million. The contest officially closed on
Friday, September 2, and the work of properly

filing and studying the enormous number of

entries has already begun. Just when the win-

ner will be announced cannot be estimated.

CONCERTS BOOM RECORD SALES

Rome, N. Y., September 8.-—An exhibition

d Brunswick phonographs and daily

After the sale has

dealer to see that tht

beci made it is up to the

:haser stays sold.

concerts in the Children's Building hbre, staged

by Schuderer & Castle, is gaining a great deal

of valuable publicity for the firm. The latest

hits are played at the concerts and as a result

record sales have been greatly stimulated.

This article will bring you many dollars easily. It's It sells on sight and leaves you a big margin of profit.

8 BIG REASONS WHY NIFTY LIFTERS SELL ON SIGHT

2. Does away with
unnecessary han-
dling and prevents
scratching of rec-

ords.

3. Saves wear and
tear on brakes and
gives machine dou-
ble life.

Doubles lif(

records.

of

5. Prevents bruising

of finger nails.

6. Saves Energy.

7. Eliminates annoy-
ance of stopping

and starting ma-

Liberal margin of profit for you Write today for full particulars and prices

LIBERAL DISCOUNT FOR JOBBERS

NIFTY LIFTER COMPANY SCHENECTADY, NEW YORK
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When Rosa Ponselle, supreme soprano ol
the New York Metropolitan Opera Company,
sings "A Song ol India" lrom Sadko, she
makes you teel the charm ol the Far East
surrounding you. Columbia 49920.

Columbia Graphophone Co
NEW YORK

OTTO HEINEMANBACK FROM EUROPE

President of General Phonograph Corp. Returns
From Visit to Lead'ng European Countries

—

Gives Interesting Resume of Condit'ons
in the Various Countries He Visited

Otio Hein email, president of the General
1'hoiiograph Corp., returned on the steamer
"Orduna" a few days ago, after spending six

weeks ahroad He was accompanied on li s re-

Otto Heineman
turn voyage by Mrs. Heineman and Mrs. W. G.

Pilgrim, wife of the treasurer of the General

Phonograph Corp. Although this trip was sup-

posed to be a combined business and pleasure

voyage Mr. Heineman spent the greater part of

his time visiting the most important industrial

centers in Europe and, with his usual keen ob-

sirvation, secured invaluable data relative to

business activities in Europe and I lie trend of

industrial affairs.

Commenting upon general conditions in the

leading European countries, Mr, Heineman said:

"When I visiled England this country was suf-

fering from the effects of the coal strike, although

I was glad to note that there was an under-

current of optimism in practically all industries

which was substantiated by signs of a trade re-

vival generally.

"Prance is recovering more slowly than any
of the great European countries, and this must

be expected, a_s this country is facing exceptional

conditions. The improvement will be gradual,

although by next year 1 feel sure that France

will be on the road to steadily increasing pros-

perity.

"Germany was a revelation in many ways.

Although 1 had beard that German industries

were in excellent shape, 1 had not imagined that

'they had improved so remarkably as evidenced

on my visit to this country. Germany is secur-

ing a material proportion of English trade, ow-

ing to the fact that she is producing merchan-

dise at very low prices. Internal conditions

throughout Germany are excellent, and in prac-

tically every manufacturing field the factories arc

working to capacity. Orders arc being received

from all over the world, and an important fac-

tor in German manufacturing activity is the labor

question, for at the present time German labor is

receiving one-eighth of (he wages paid to labor

by the rest of the world, owing to the present

rale of exchange

"The phonograph business in Germany is very

prosperous and the larger companies arc paying

20 per cent dividends. Export trade is rapidly

increasing and I found that the quality of Ger-

man merchandise had improved greatly as com-

pared with previous years. The phonograph

business in England is fairly active, with the out-

look for the future very promising and a gen-

eral spirit of optimism exists that is encouraging."

PROTECTION FOR TRADE-MARK

Patent Office Now Recording Articles of Incor-

poration of Companies

Clarence J. Loflus, of Chicago, counselor in

patent and trade-mark cases, has called attention

to an order recently entered by the Commis-
sioner of Patents in Washington which provides

in substance that for "the present the Pa'cr.l

Office is recording the articles of incorporation

ol" companies, so that their names may he avail-

able for trade-mark searchers."

Mr. Loflus points out that the new order

should prove of interest to, and be taken advan-

tage of, by mercantile and manufacturing cor-

porations and their representatives in the pro-

tection of their patent and trade-mark interests,

for the system of registration should tend to

eliminate largely the possibility of unauthorized

and unscrupulous persons registering in the Pat-

ent Office trade-marks which are the principal

part of a corporate name.

RETURNS FROM WESTERN TRIP

Philadelphia, Pa., September 7.—Harry A.

Beach, vice-president of the Unit Construction

Co., this city, manufacturer of Unico equipment

for talking machine warerooms, returned an

August 30 from a seven weeks' trip throughout

the West. Mr. Beach reports that a very opti-

mistic spirit is manifested throughout that sec-

tion of the country and that the dealers expect

good Fall business with the increased activity

lasting throughout 1922.

L. C. WIRES HEADS ORCHESTRA

Little Falls, N. Y-, September 12.—Leland C.

Wires, manager of the Victrola department of

the B. Feldman & Sons store, has resigned to

accept the position of manager and leader of the

Liberty Theatre orchestra in Herkimer.

MASTER WAX BUSINESS BLANKS

Special Waxes for Recording and Black Diamond Business Blanks

Due to our increased business, we announce that we have moved from 57-59 Paris St., Newark, N. J.,

to a new and larger factory at 165-167 Bloomfield Ave.. Bloomfield, N. J., where we are equipped to

produce at a maximum.

We would be glad to discuss a sales proposition from different territories for our output.

The Wax and Novelty Company
165-167 Bloomfield Avenue, Bloomfield, N. J.

F. W. MATTHEWS
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NEW OFFICES FOR FAVORITE CO.

Headquarters to Be Established in New York
With Branch Shipping Department in Brook-
lyn—To Announce New Machine Line

Announcement was made early this month dial
the Favorite Mfg. Co., 1506 De Kalb avenue,
Brooklyn, N. Y., had acquired a lease of [he
quarters formerly occupied by the Wonder Talk-
:ng Machine Co., 105 East Twelfth street. New

, Vork City.

id the

the

a branch shipping point for service lo Brooklyn
and I^ong Island dealers.

The company was recently appointed dis-

tributor by the American Odcon Corp. and now

Particular attention is to be given the Ger-

Jlciiicinaii

boxes, etc.

rlohncr liai

idles n mil line of Mcissclhac'

he company also distributes the

i liea and a complete line of main

I' is ttndcrsl 1 the company -nil shortly lin-

ing machines.

CAPITOL SHOP OPENS IN DETROIT

Stanley Grz.mkowski to Open Chain of Similar
Shops Through Michigan

IT PICKS THEM UP!

NEEDLES

DIMES

DOLLARS
Send in your order for a sample dozen

WE GUARANTEE SALES

HUTCHES ENGINEERING ASSN.
451 East Ohio Street

CHICAGO, ILL.

80 Maiden Lane
NEW YORK CITY

Repretented in South America, West Indies, Mexico by

MEXICAN NATIONAL TRADING CO.
233 Broadway, New York City

ters of the Bit

I that city, and

-ith this

Pollock Elec-

ilc there made
oiicern to represent

the first

140S Wj
both the

- tlic Slate of Michigan. Plans
idcr way /or the opening of a

c and attractively arranged Cap-
ighout the State of Michigan.

The Capitol phono-
graph, which is being,

placed on the market
by the Burns- Pollock

concern, is a combina-
tion lamp and talking:

machine of rare beauty

and design. The light-

ing is done by two
fifty-watt incandescent

bulbs, concealed with-

in the shade; The turn-

table and tone arm are

also concealed therein.

The shade is so ar-

ranged that the upper

portion may be lifted
View of the Interior Of the Capitol Phonograph Shop „p in order to gait, ac-

slu'ilKMi b l" I

•

1,y
'

' S 31 trss lo t,,c t" ri» lal) lc- The motor and all work-
tg u cva.ru, in the vicinity of ing parts arc mounted in a case of solid copper,

Stall" On V
' «<"'>• w»« ivliich is enlirely hidden from new. The base of

,'"
**B

J'
°)VSK'i one .of the lead- the lamp is of the llarcd pedestal design, and

unbmliki V'l"

C,,y
* ''"S ,,ast> is utili*«l as »" amplifier.

s wniM on a visit to Indiana The new Capitol Shop is handsomely fitted upml, sume three mouths :u.„ slonnpil in i« „ j •__ __ -

room; in fact, the modern home is carried out in

every detail throughout the entire shop, the idea

being lo give the patrons a better suggestion of

how the Capitol phonograph is in keeping with
the popular styles of home outfits.

GIVING PRAISE WHEN IT IS DUE

The dealer who is big enough to praise a

salesman when lie performs a commendable bit

of work is inspiring his men to greater loyalty

and efforts. Salesmen are human and they like

to receive credit when credit is due. Many mer-
chants hesitate to do this for fear that the sales-

man will develop a swelled head, but, as a rule,

nothing of the kind happens. On the contrary,

a little encouragement goes a long way to bol-
ster up the determination of the salesman to

make a better showing.

REPORTS BUSINESS IMPROVING

John Synnott, Columbia dealer in Fort Scott,
Kan,, was a recent visitor at the Kansas Gity
Columbia store. He reports business conditions
improving and the outlook good for a large busi-
ness for talking machine dealers in Fort Scott
this Fall.

On >ale to a satisfied customer
i sales to unsatisfied customers.

:ustomers always come ba<

Victor Dealers,
It is not yet too late to begin preparations for your Christmas trade.

In proportion as your vision is great or small so will

be your Fall Victor business.

THE TOLEDO TALKING MACHINE CO.
TOLEDO, OHIO

WHOLESALE EXCLUSIVELY
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BlueBiVJ
I

THE TONE
[

| THAT THllI LU

New Creations in Phonographic Art
Blue Bird phonographs are the last word in scientific

construction, artistic appearance and tone reproduction.

Blue Bird phonographs play all records

Streamline Model
(Diiappenrinm Cover)

T(tc epitome of convenience
and elegance.

Retail Price $350

This classic, colonial type
Spinet Desk fat right) with,

eoncealed phonograph is a
supreme achievement of ar-

tistry and utility. One 0}

pieces. Appropriate for
living room or library.

Retail Price $275

The "Blue Bird" fills a place all its own in phonographic achievement.
Three new models here shown have been created by Blue Bird craftsmen
to round out a complete line of authoritative models which will satisfy

the most exacting tastes.

The "Emanator"— an automatic record container, practical and efficient,

is a special Blue Bird feature.

Variety of styles in Blue Bird

phonographs range in price

from $65 to $325.

— and now Blue Bird records

are ready for distribution to all

dealers, whether they handle

Blue Bird phonographs or not.

Their tone purity, infinite

range and freedom from sur-

face noise distinguish them
from all other instruments.

The Blue Bird factory is devoted exclusively to the manufac-

ture of phonographs and is one of the strongest and best

equipped organizations of its kind on the Pacific coast.

If you are not selling Blue Bird phonographs, there is a

big opportunity for you in your city.

Write for full information and special discounts to dealers.

BlueBird "Teakar" Phonograph
Handsomely modeled; adapted to

garden parties and enter

Sliding top for duplex w

Retail Price $t*

Blue Bird Talking Machine Co.
Los Angeles, California

, iii
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NEW YORK TALKING MACHINE CO.'S HANDSOME NEW HOME
Prominent Victor Wholesaler Established in New Quarters on West Fifty-seventh Street—Maximum

Conveniences tor Employes a Feature—Luncheon Club Proves Success

idea of (lie artistic layout of the New York Talk-

ing Machine Co.'s present, home, hut these illus-

"(rations hardly tin justice to t lie magnitude of the

lloor and the many interesting details thai can

only be appreciated by personal inspection. This

should be indulged in by visitors to New York

No. 1—View of

Some Interior Views of the New York Talking Machine Co.'s Present Home
. 2-S.xlJoii of Itqialr Department. No. 3-Qwgt Kclly's_ Division, No. 4—View of General OfBc.

[I the company':
No. 6-^-

. has

Kelly's

any distinctive fcatun

organization g
s and promote

ihe most important being a record stock vault,

with a capacity of over 500,000 records. Ship-
ping facilities arc ideal, as Ihe building is adja-
ccnl to practically every freight terminal of im-
portance. The sales division occupies comfort-
able quarters in the fore part of ihe flo<

..In. r the

High-Class Cutter
Sharpens the Fibre Needle without re-
moving it from the Tonearm,

THE

LIDSEEN Fibre

Needle Cutter
CONVENIENT

MECHANICALLY RIGHT

Jobbers—Line up on this live one and
get ready for the season.

LIDSEEN
f 32-840 So. Central Ave., CHICAGO

iccompanying photograph

No. S—The Luncheon Cluli in Action.

York City, spent his vacation amidst the scenic

beauties of Pike's County. Pa. On the return
trip, which was made by car. a serious accident
occurred which badly damaged the car, but for-

tunately none of the occupants was injured ai

all. Mr. Goldsmith found when "lie returned that
business had greatly increased even in the ten
days that lie had been away and he has returned
feeling lit to handle the largely increased busi-

" that be predicts for this Pall.

Soss Invisible Hinges
are essentia] to preserve die beauty of design, particularly
when it is desired to disguise the talking machine cabinet.

>y of the better cabinets of today Soss Hinges are
used. They are mechanically accurate and
can be installed quickly and easily.

Write for Catalogue

SOSS MANUFACTURING COMPANY
778 Bergen Slrecl, Brookl, n, N. Y.
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Try "PHONO-MOVIES"
Tl.o lllKli-tlu.it Plinnotfrnph Ent-

Always ii (1 1vert 1(led pcrfornii

A highly iierfooleO rtniiiscnieut rent-
iH.ir.--i .mil... ..( the I'li.ni.i.Aluvk-s'
i In- InijL'lih-r Mii.1 [il l i in,,-,u v.. ii sti
rliip circus.

Now to.the time to stock the "PUoiio-Movies" for
llio ln.llfliij- tni.lt I r. .iisrniiiers tu eiiloi-

novel Mra
PI,lcat r,l "- nl,lklli e. mirth-produel ittf

The 'Phono-Movies" nre irresistible In tlielr
[ieill to tin- iiJi.-iiniirripli mirn'r, ,unl n„.
flops not Mffpil i he jirko o( sumo
outrlt is within the renrh of nil.
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OPEN HANDSOME NEW DEPARTMENT
Cleverly Arranged Opening Recital of Edison
Department in Store of Robinson & Son's Co.,

San Jose, Cal., Brings Surprising Results

San Jose, Cal., September 3.—The Robinson &
Son's Co. recently installed a fine Edison phono-
graph department in their big furniture slore in

this city, and have equipped Lhe department in a

way that lias aroused great interest locally. The
department is equipped with several glass-
enclosed sound-proof booths, a main display and
demonstration room, a turntable room, all located
under the balcony of the main floor, utilizing

that space to excellent advantage.

The formal opening of the new department
proved a real event in the local musical world.
Warren M. U. Reilly, the store manager, sent out
handsomely engraved invitations to a selected

list, and advertised the fact in the newspapers
that a recital and reception would be held at Hie

Store on a certain Saturday afternoon, admis-
sion being by card only. Cards were obtainable

at the store, each applicant being called upon to

give name and address, which meant the building

up of a substantial prospect list.

With each invitation was enclosed a card offer-

ing either an autographed photo of one of the
Edison artists or a reproduction of a famous
painting free of charge. This card, too, was to

be filled in with the name and address of the
applicant, who was called upon to answer at the
bottom the following questions: "Do you own
a phonograph?" and "What make?" It is hardly
necessary to say that, with the prospect of gel-

ting something for nothing, several hundred
people filled in the information requested without
a question.

Attractive programs of the recital were handed
la each guest, together with a pencil so that the

desirable selections could be checked oft' on the

list as they were rendered. The number of rec-

ord orders that resulted from this scheme sur-

prised even Manager Reilly. There were also

several immediate machine orders booked.

U. S. Player

Rolls
At Your Own Price

We are confining our
business strictly to

Talking Machine
Accessories and have
several thousand rolls

to sell at auction by
mail. Will gladly send
you a list of numbers
on hand. Maf^e your

bid.

WALTER S. GRAY CO.
942 Market Street, San Francisco

BARKER HOME FROM COAST TRIP

W. H. Barker, of the American Talking Ma-
chine Co., Brooklyn, N. V., Victor wholesaler,

has just returned home after a trip to Seattle to

visit his brother. Mr. Barker attended the job-

bers' convention in Colorado Springs and went
to the Pacific Coast following the meeting. He
joined up with the Elks' Convention party on
the Coast and came cast on the Elks' special

train. He is still suffering from a crick in the

neck caused by too much sleeping in Pullman

berths.

FEATURE OF^OLVMPIC LIST

In the October list of Olympic records, made
by the Olympic Disc Record Corp., of New
York, appear the lirst recordings on disc records

of the Ri Iz-Carlton orchestra. It is expected

that the recordings of this famous orchestra will

prove very popular and create a very stro:ig

retail demand.

CAN SELL GOODS NOW, SAYS HOOVER

Writes Sell Now League That Business Is

Emerging From Worst Slump

Because of the consuming proclivities of the

public goods can be sold right now. Herbert

Hoover told the Sell Now League, which has

been carrying on a campaign to encourage sales-

men, merchants and manufacturers to sell their

products more intensively to that part of the

consuming public which is in a position to buy
them.

"There is never a very long period in peace

times when goods cannot be sold by consistent,

persistent effort," states Mr. Hoover in his let-

ter to J. Mitchell Thorseu, chairman of the Sell

Now League, "simply because the human ani-

mal goes on consuming. He slows up at times,

but over a long term both his production and
consumption are always increasing.

"We have had fourteen depressions since the

Civil War and fourteen periods of prosperity,

each of the latter greater than the one before.

We have passed the valley in this slump—the

worst and most rapid wc have ever fallen into

—

but wc are coming out of it steadily through the

intelligence and capacity of our business men."

KENNY MUSIC STORE OPENS

Glendalf., Cal., September 3.—The Kenny Music

Slore was recently established here by L. C.

Kenny, who is well known in local music circles.

Mr. Kenny was formerly connected with the

wholesale department of the Columbia Grapho-
phone Co. at Omaha, Neb.

J. Blumberg, exclusive Columbia dealer of

Waukegan, III., made an interesting exhibit of

Columbia Grafonolas at the Libertyvillc fair

on September 5-7.

New Jewel Automatic Stop
Simplest and most effective automatic stop made. Watch-like
in its accuracy, yet of the most substantial construction. No
parts to get out of order. Can be installed in a moment on
any make of phonograph. Set correctly and it always works.
Can be set in a second.

154 West Whiting Street

Chicago
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Distributors Wanted
IIWII«IIIWM^^ HMOBMaHMBMBnillMI

To Take Over Wholesale Business in

Established Territories for

ARTo RECORDS
The ARTo Co. is ready to appoint Distributors to take care
of its rapidly increasing National Business. All established
accounts will be turned over at once to these Distributors,
and they will be accorded full co-operation from the main
office.

This Is a Real Opportunity
for either large or small organizations with aggressiveness
and ability—responsible firms who are already organized, or
who can immediately become organized, to handle big volume
business.

Nine Sound Reasons for ARTo Distributors' Success

ARTo Records—"Hits Always First"
ARTo Records are of the highest quality
ARTo Records have practically no surface noise
ARTo Records excel in physical appearance
ARTo Records are long wearing
ARTo Records rank high in musical value
ARTo Records lead in "Blues"
ARTo Records comprise all classifications
ARTo Records are selling in daily increasing volume

The ARTo Co.
CAN and DOES Make Prompt Deliveries

Actual performance has gained for ARTo an enviable reputation for
Prompt Deliveries and has also won national recognition for "Hits Always
First." These two established factors mean TURN-OVER—and "Turn-
Over" is the Twin Brother of "Profit."

The new ARTo Distributor's Proposition provides liberal discounts and
insures large and constant profits to the right kind of Distributor Exten-
sive Advertising Campaign now ready to launch. Prompt action necessary.

Address:

THE ARTo CO.
1658 Broadway :-: :

.
:

., ... New York ^
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TALKING MACHINE EXHIBITS AT
^
MICHIGAN STATE FAIR

Several Prominent Lines on Display—Every Indication of Active Fall Business Seaso. "
ating for Music Week Celebration—Various Detroit Concerns

Deti.

: Make Good Reports

i open-

ch., September 10.—A dull Summer Ca
in the talking machine industry locally is bound tc

to read into a good Fall. This is the way the
local dealers look at the situation and they seem,
to be justified in their conclusions, as already
there is quite a brisk demand for machines and
records. With the Summer practically over and.
with people coming back from the resorts, the
reopening of schools and colleges and tli

ing of the Fall musical season everything
to greater interest than ever in things musical.
Dealers have noticed it and have prepared for as
good a Fall business as during the days that
followed the war. Another point in favor of
good Fall business this year is the industrial im-
provement in Detroit, which is very noted and
which has resulted in materially reducing the
number of unemployed. Furthermore, the big
motor companies operating in Detroit and in

many of the larger cities look for steady busi-.

ness right through the Fall and Winter, which
means they will be employing more men than
ever. The price-cutting the past few months has
certainly stimulated automobile buying.

Exhibition at Michigan State Fair
The Michigan State Fair opened on September

2 and runs for nine days. This year it is very im-
portant from the standpoint of the talking ma-
chine industry, as quite a number of manufac-
turers are represented there through the jobbers
and retailers. For instance, Grinnell Bros, have
a large booth there, showing Victrolas and play-
ing Victor records. The Jcwett Phonograph Co.,

of Detroit, has a very attractive exhibit there in

charge of Elmer Sharpe and assisted by the

salesmen and the Jewett dealers. The Starr
Piano Co. has an exhibit of the Starr phono-
graphs and Gennett records; the J. L. Hudson
music store has an exhibit there showing a num-
ber of the various phonographs which it handles.

And there are others, too. Some of the dealers

say that it has already produced considerable
business and in addition has furnished them with
a great many prospects to work on. Later in the

month there will be a number of county fairs and
space has already been reserved at some of them
by Grinnell Bros, and local dealers.

To Co-operate With Music Week
The Detroit Talking Machine Dealers' Asso-

ciation will get together some time this month
to complete plans for co-operation in connec-
tion with Music Week, which will be held in

some thirteen Michigan cities at the same time

—

starting October 12. Just what the dealers will

do has not been decided, but at the September
meeting suggestions will be received and some
action taken. Robert Lawrence, of New York,
and a staff of assistants have already arrived on
the job and opened headquarters for the whole
State at the Detroit Board of Commerce.

Anticipates a Great Season

Sam Lind, of the Lind & Marks Co., Vocalion

jobber, reports that business has been jumping
for the past three weeks as never before and he

anticipates a great season. Mr. Lind has eight

dealers in Detroit, with applications on file from
at least » dozen more. Dealers arc doing a

splendid business in the record departments with

the Vocalion line. Especially is this true at pres-

ent on the record made by the Henry Theis

Ritz Detroit Orchestra. The Vocalion dealers

are Barnes & Farrell, Goldberg Phonograph
Store. E. H. Jeffery, Moon Bros,, Robinson &
Cohen, W. li. Woodmansee. Walker's Phono-
graph Store and John P. Yucrgens.

Wilkinson Production Manager
E. H. Wilkinson, formerly with the production

department of the Aeolian Co., is now production

manager of the Jcwett Phonograph Co.'s factory

at Allegan, Mich. Mr. Wilkinson is constantly

striving to improve the line and already has

brought about some great improvements,

Grinnell Window Display Praised

Grinnell Bros, had a very attractive window
display immediately after the death of Enrico

that i ' attracted considerable at-
tention, but resulted in a brisk demand for
Caruso records, so much so that reorders were
placed on nearly every Caruso number. C. H.
Grinnell, manager of the Victor wholesale de-
partment of Grinnell Bros., says that Victor
dealers in all parts of the State have flooded him
with- orders for Caruso records.

Starr Department Doing Well
The talking machine department of the new

Starr Piano Co. store, at Broadway and John R
streets, was opened several weeks ago and the
first day, without any advance announcement,
over $200 worth of records was disposed of,

besides a half-dozen phonographs. The depart-
ment is in the basement and there are a half-
dozen booths, complete record racks, etc

What the Columbia Dealers Report
We interviewed a number of Columbia dealers

the past few weeks and learned that their busi-

ness has been steadily improving. Their slocks
have been materially reduced and now most of
them are again buying. Columbia records are

gaining favor right along and this is especially

true of the Van and Schenck records, as well as

the Art Hickman's. These are in great demand
and dealers reorder almost as rapidly as the first

batch are received. Columbia dealers, more than
ever, are realizing the value of the name
"Columbia" and what the line means to them.

Dealers—Get After the Business
In closing—just a reminder to talking machine

dealers in this section—there is a lot of busi-

ness hidden away in the corners of every city

—

and it only needs some strong argument to get it.

The dealer who exploits properly and who goes

after the business is going to get it. This is true

now more than ever before, owing to the increase

in the number of makes of phonographs and the

increase in the number of phonograph retailers.

Appointed Emerson Distributors

R. K. Currie & Co., 417 West Fort street, are

now Emerson wholesale distributors in Detroit.

Get Ready For a Big
Fall Business in

Victrolas and Records

Business is constantly improving. Many
who have delayed purchasing an Instru-

ment or Records for their home will buy
soon. Aggressive dealers all over the

country are reporting increased activity.

You are just entering upon a busy Fall

season. Don't let the demand find you
unprepared.

We Are So Located and Equipped as

to Give You the Utmost in Helpful,

Business-Building Service

Write for list of Rec-
ords selected by our
committee as the best
sellers for the coming
month. To allow us
to furnish this will

not obligate you in the

least—and it will help
you in making up
your order.

—An order, large or small, will convince you of

this. We make it a rule to fill orders same day

received-—-to fill them carefully and correctly-

—

and, with the excellent and varied transportation

facilities at our command, we are in position to

get the merchandise to you with especial prompt-

ness.

GrinnellBros
Wholesale Distributors

of Victrolas and Records

First and State Streets, Detroit
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| The "Say It With Records" Idea Has Made
a Big "Hit" With the Talking Machine Trade

I lie "Say It Willi Records" idea, which was for new ways anil means to sell records. Every-
described—mid along one special line worked body in the trade is thinking along these lines,

out—in last month's Talking Machine World, is What we have lo say here opens up a great
based upon an Undoubtedly correct principle, many suggestive possibilities,

and some of our friends have suggested that its The Great Gift Business
possibilities ought to he further developed. Last month we showed that the merchant or

Some New Ideas advertising man who thinks closely about the

Merchants and manufacturers alike are looking habits and ideas of the community he serves can-

FAVORITE MAIN SPRINGS
OF HIGHEST QUALITY

and Phonograph Repair Parts, Motors, Tone Arms
Sound Boxes, Cabinet Hardware and Accessories

Main Springs Tone Arms
UAIt'WTKKIi

MICA DIAPHRAGMS
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orJ'9,lM?l

1
' • v,— • Each o'.t

SAPPHIRES

STEEL NEEDLES

ATTACHMENTS

MOTORS

SOUND BOXES

LID SUPPORTS

NEEDLE CUPS

REPAIR PARTS

FAVORITE MFG. COMPANY
MAIN OFFICE ,

105-107 East 12th St., New York City
Telepoon. Stuyt«»nt 1666

BRANCH

:

1506 DeKalb Ave., Brooklyn, New York
Telephone Eve-weaD 481S

not but be struck- with the immense amount of

business done through the desire of the aver-

age young American to make himself solid, as it

were, with his girl. Every young American has

a girl and spends money on her. Hitherto that

money has been spent mainly on candy, flowers,

theatre tickets and taxi fares. We suggested

bow some of that money might be diverted to-

ward talking machine records. It is now time

to carry I he same notion a step further.

Another Slogan

Suppose we get up a new slogan, running
somewhat as follows:

"If you cannot find the words to say it,

Let the record say it for you,"

and consistently use (his in our advertising at

all appropriate times, we shall find it a powerful
weapon for getting under the consciousness of

(he community. A few instances of what we
mean will be useful. The American husband has
an enviable reputation as a good fellow, who is

fond of bis wife and spends a good deal of money
on her. But it always takes a powerful stimulus
to change long-settled habits, and the American
husband's habit has been for long fastened to

the candy box and the flowers. He ought to be
told constantly that bis wife has her own ideas
about music and that very often those ideas are
quite different from the ideas of her husband and
her family. The mistress of the household is

likely to he musically more refined than the
others of the family circle, but only too often
the purchases of records are made exclusively
for the young folks and represent a class of
music which does not particularly appeal to the
wife. Hence the fact that a present of a high-
class record once in a while will he highly
effective in proving to Madame that Monsieur
her husband loves her as of old and has time to
think of her in the intervals of making a living.

Then "Mother" Enters
A good many different changes can be rung

on this idea. For instance, there is the well-
known "Mothers' Day," which was last year
taken up and cleverly worked out from the talk-
ing machine standpoint by the advertising de-
partment of the Brunswick Co. The "Mothers'
Day" idea is a true gift-giving persuasiveness.
It is intended to teach the young men and young
women to show their appreciation of what their
mother has done for them by bestowing on her,
once a year, all the services she has always so
unselfishly bestowed on them. American sons
and daughters need the reminder. Now. it is not
difficult to couple with this idea the other, less
broad but equally acute, that an appropriate pres-
ent conveys the Whole thought more beautifully
and in more definite form than anything else.
So we can readily apply our "Let the Record Say
It" in this case. Mother usually appreciates
music and very often cares only for the best.
Here is the same idea, then, coming back with
renewed force, to provide for the advertisement
writers a theme on which they can play in-
numerable variations.

Beware the Sloppy
Incidentally, however, while talkin about

Warbletone Record Renewer

Cleans the grooves nnd Hie Rcnera] surfaei-

ihf sound Grooves ihemseives.

-r t. r.cord^SnTwIil'l^rv.^'cl.^ fflJ
apnll!led.

b0"le Wi" lMI indcfini,e| y- Very simply

Loini«isf()r valuable lo dealers as well as tom.iihiHf unriers. "2 drops to a record."

1 r.« SO cents per bottle ma.f Liberal disco.mls.

WARBLETONE MUSIC CO.
225 MfcM.cKnietU Ay*, INDIANAPOLIS, IND.
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THE BIG HIT FROM 'TANGERINE*
A CATCHY MELODY YOU CANT FORGET

% Suncj by JULIA SANDERSON

ASK TO HEAR ITp

1

*iou cant go wrong
with any Teisk'Song"

Mother, let us beware of the temptation to be-
come sloppy When writing advertising copy.
It is not true that "Mother" is necessarily a
feeble-looking old female person in a gown of
1870 vintage, with large spectacles and while hair
and a general air of being rather weak and
helpless, not to say afflicted with rheumatism.
The advertisement writer is too often in this, as
in other cases, afraid not to be sloppy, on the
ground that the thing must be tearful if it is to
have "heart interest." All wrong! The modern
Mother reads, thinks, votes, finds time to be-
long to a club, wears her hair prettily, dances,
is not afraid to show her legs and dresses in

style, Ask the milliners, the dressmakers and
the manufacturers of women's garments. They
know. In carrying out the plan, then, of con-
necting Mother with the gift of records, let the
work he done neatly, not sloppily.

And Still Another Way
Mothers' Day leads one to think of anniver-

saries, of which every family has its little lot.

the birthday of Mammy and Daddy, the wed-
ding anniversary and the various other little

rubrics of the domestic calendar are always com-
ing around. It always is worth while saying to
fathers, brothers and husbands,

"When that anniversary conies around,
Let the record say it for you."

One can go still further. Observance of holi-

days and patriotic anniversaries is fortunately
still an American custom and one which, appar-
ently, will not die off in a hurry. All the patri-

otic anniversaries are celebrated in one form
or another in every American home and, as we
said last month, every home has, or will have,
a talking machine. Wherefore, again, the same
idea comes in. There is plenty of suitable music
and to spare in the record catalogs covering each
and every American anniversary, as well as most
ol the foreign ones. It is simply a matter of
connecting up the date with the names and num-
bers of the records which the family will like to

have at that time, and then of bringing the
idea to Daddy's notice.

And so one might go on for much longer.
There arc innumerable possibilities in connect-
ing the talking machine record with the general
American tendency to give presents in profu-
sion. From time to time we shall present some
of these. Meanwhile, what has been said will be
not without its value to merchants and to all

who are looking for new ideas or, rather, for

new applications of old ones.

CARUSO MEMENTOS POPULAR

Juth Mfg. Corp. Establishes Many Accounts-
New Plaque Well Received

In a recent chat with The World, Henry Bur-
ger, president of the Juth Mfg. Corp., Brooklyn,
N. Y., stated that the demand for Caruso busts
and Caruso plaques introduced by this company
last month 'had been far beyond expectations.

Orders from all parts of the country have been
received, and Victor dealers are evincing keen
interest in the sixteen-inch and twenty-one-inch
Caruso busts. The new Caruso plaque is being
ordered in large quantities, and many Victor
dealers are using this plaque as part of their

Fall publicity campaigns with most telling

results.

OPENS PARTS DEPARTMENT

Plaza Music Co. Establishes New Department

—

Philip Kalmus Will Be in Charge

Philip Kalmus, formerly president of the Eagle
Talking Machine Co., is now in charge of a new
parts and repair department that has just been
established by the Plaza Music Co., New York.
Mr. Kalmus is a thoroughly experienced talking

machine man, having a detailed knowledge of

motor mechanics and having invented several

types of successful reproducers.

The Plaza Music Co. will shortly issue an ex-

tensive catalog of phonograph repair parts, com-
prising parts for practically every motor ever

manufactured. According to present plans, Mr.
Kalmus will start in the near future for an ex-

tensive trip for the purpose of introducing repair

parts anil accessories handled in this new de-

partment.

N. A. LAMSON APPOINTED MANAGER

Lancaster, Pa., September 8.—N. A. Lamson has

been appointed manager of the Remington Music
Co,, exclusive Remington dealer, of this city.

Mr. Lamson reports prosperous conditions and
a good demand for Remington phonographs and
Olympic records.

NEW DEALERS IN YONKERS, N. V.

Yon k eh s, N. Y., September 8.—The State Music

Co. recently opened up a new high-grade music

store on South Broadway, of this city. Six up-

to-date hearing rooms and a complete record

department were installed. A distinctive treat-

ment of the show windows was also made. The
entire installation, including window treatment,

was made by Van Veen & Co., Inc., of New
York City.

Now that the Summer is over maivy dealers

vill lack the excuse of heat for neglecting their

AN IDEA WORTH ADOPTING

Various publishers are giving national impetus

to the idea of "Buy a Book a Week." Could not

some adaptation of this be made along the line

of "Buy a Selection of Music a Week" or "Buy
a Record a Week" or "Buy a Player Roll a

Week?" The idea is well worlh consideration

by "live" talking machine men.

HARPONOLA

OKsL
Records

Represents
up to the
minute

SERVICE
FOR Records

THE HARPONOLA COMPANY
Distributors for jft "The Record of Quality" CELINA, OHIO
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Solving the Record Adjustment Problem

from the Retailer's Standpoint By Harry Drew

machine industry

I i i nc pondering ov

gard to people wl

ail merchants in (he ta

ve spent no small amou
iv fin i pi ilicy (o adupl i

how quite a number of talking machine dealers

are handling this matter and I am frank to say

there is a wide variance of policy, not only be-

tween the different retail stores but within the

same store, In other words, a great many mer-
chants are nol pursuing a uniform policy, They

re leaving the solution of record returns to the

id i vidua I salesman, who in many instances

takes mistakes, as a result of which good record

nstomcrs arc being lost for a given establish-

One merchant whom I quite recently visited

as made a very careful study of record returns

nd has arrived at a policy which 1 believe can

c advantageously used by other merchants in

ic same line of business.

This retailer found, by close observation, that

:tcr the customer presented his case and the

icord which he wished to return it was vital

i see that no unnecessary delay occurred before

• was advised regarding what the store would

$2M
T^ACH month spend a two-cent stamp on

the home that has no Victrola, and ham-

mer away at it every month for ten years, and

your bill for stamps will be $2.40!

Think of it! Circularize a thousand people

each month at an expense of only $2,400 at

the end of ten years. If you said only "Jones

—

Victrolas" to a thousand Victrola/m homes

every month it would develop your business

enormously.

We can tell you how to organize for selling

by mail.

We can supply you with the material you need,

and an efficient envelope-addressing machine,

and, furthermore, can supply our customers

with the Victrolas needed to back up a cam-,

paign of this sort.

Write to us today.

Buffalo Talking Machine Co., inc.

Wholesale Victor Distributors

Buffalo, N. Y.

?——

—

mmmmmmmmM
do for him. Where indecision was apparent it

became evident that the record purchaser ob-

tained a very poor impression of the store, and

where the claim was a justifiable one good record

customers were liable to be lost. As a result

of his observation on the floor this merchant

adopted the following plan, which has worked

out in a very satisfactory manner:

3. A rule was issued (o all the sales staff to

the effect that whenever a record customer sought

to return a record, for any valid reason, the re-

quest should immediately be granted without in

any way questioning or seeking to pick flaws in

the claim of the customer. It became simply a

case of the salesman taking the name and ad-

dress of the customer returning the record and

placing this upon a card, together with the data

involved In the particular claim, then give the

customer the desired accommodation.

2. The cards pertaining to individual cases

were filed alphabetically where they could be

conveniently referred to by the members of the

sales organization. Also, as soon as it was prac-

tical to do so, investigation and analysis were

made of the claim made in each case to deter-

mine, insofar as it was possible to do so, the

true worth of each claim.

3. Orders were issued to the sales organiza-

tion that any one person should be granted the

privilege of returning two records without any

discussion of the facts.

4. When the salesman refers to the record

file and finds that a customer had already re-

turned two or more records, provided the pre-

vious cases were marked as having been judged

O. K. after investigation, the third and later re-

quests are granted with the same precision and

rapidity as in the preceding instances. However,
if the card file shows that the previous cases

were seriously questioned as to their true valid-

ity and the facts of previous cases indicate the

particular person involved is really trying to take

advantage of the store, the request is then imme-
diately referred to the manager.

Si Whenever a case is referred to the man-
ager he makes it a point to hold a personal talk

with the person seeking to return a record for

the third time. If he feels sure that this person

is intentionally seeking to "gyp" the store he

frankly refuses to grant the request and leaves

the customer to infer that his establishment no
longer is especially interested in the record busi-

ness of that individual.

The plan as outlined, it will be noticed, has sev-

eral good features. In the first place, it removes
all delay in the case of legitimate claims and
thereby tends to secure good will and continued
business from record customers. In the second
place, it insures a uniform policy and treatment
for each perron bringing a record back to a

given store. In the third place, it means no
request will be refused unless three or more re-

quests have been made, and then only with the

absolute knowledge of the manager and through
his personal contact with the customer. In the
fourth place, this plan makes it possible for a

retailer to get an accurate line on the people
with whom he is doing business, so that if there
are any chronic cases of record-returning they
will come to his attention in due course, and he
can decide to pass up this particular person's
business or not, as he may see fit.

As a general practice, forty-eight hours seems
to be a reasonable time within which a customer
should return a record if, for any reason, he de-
sires to do so.

Among the reasons which seem thoroughly
justifiable for granting an adjustment in the case
of returned records are: (a) Unwitting duplica-
tion; (b) defects in the manufacture; (c) injury
after manufacture; (d) where record has been
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Honey Lou" and "Honeymoon Home" aretwo fox-trots by Art Hickman's Orchestra.
That means that all dance lovers will buv
them. How many ot these have vou Or-dered? A-3440.

Columbia Graphophone Co.
NEW YORK

given as a gift and docs not at all meet with the
taste of the donee; (e) failure to get what the
purchaser really desired.

The cases which come under the heading "un-
witting duplication" are, no doubt, obvious, and
ii is of course reasonable that from time to
time certain members of the family will purchase
and take home records which they find, on get-
ting home, have already been secured by other
members of the same family.

Defects in manufacture are also quite obvious
and include such things as bubbles, cracks, etc.

Cut in this field there is, of course, a consider-
able opportunity for bhe customer to attempt to
"gyp." Where records have been damaged by
the customer or scratched by him, it is cer-
tainly not fair to expect the dealer to offer any
adjustment. It is usually not difficult to deter-
mine whether material defect in a record really

occurred in \hc.v manufacture or as a result of
poor treatment on the part of the customer.
Of course, from time to time records will be

damaged in shipment, packing, unpacking, etc.,

and in such case the dealer naturally wants to
grant adjustment. However, here again there
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The VaPs Accessory House
1000-1002 Pine St. St. Louis, Mo.

is an opportunity for the cuslomer to cheat, and
it is important to watch each case carefully. It
is very unlikely that the same customer will have
several cases within a short period of the same
sort, and therefore if the customer presents
identical or similar cases frequently it appears
on the face of things that this customer is seek-
ing to "gyp" the dealer.

More and more, records are being looked upon
as ideal gifts for birthdays, anniversaries, gradu-
ations, etc. In many instances, the person mak-
ing the gift does not aptly appraise the taste of
the one to whom he is giving the record or rec-
ords. Obviously, where records are brought
back by the donee in such cases it behooves the
dealer to see that the donee is granted the privi-

lege of exchanging the records brought in for

records that he or she really likes. Granting
requests along this line, of course, builds up
new record customers and establishes a good-will
connection right at the slart, and no doubt also
rvsults in some good verbal publicity.

Once in a while the customer leaves the store
thinking he has exactly the record he wants,
but. on getting home, finds that he was. sent to

get a dance number and has returned with a

vocal number; that he meant to get a certain

song by a great onera singer, but got the wrong
song by that singer, etc, etc. In such instances,
it is good policy to grant the record return,

because by seeing that the customer gets what
he really wants, even though in some cases it

may take lime for the customer to correctly
.-tati* what be wants, good will and future busi-

ness will be built up.

LEONARD BACK AT OLD POST
Ernest! C. Leonard, of the sales staff of the

Remington Phonograph Corp., New York, after

two months spent in special work co-operating

with the retailers, will return to his wholesale

duties on September 15 and immediately start

out to cover his former territory. Everett T.

Holmes, sales manager, reports that the sales of

both Remington phonographs and Olympic rec-

ords have bad a remarkable increase within the

last thirty days. Not only have Remington and
Olympic dealers substantially increased their

orders, but. many new dealers have been added
as WL-1 1 as a number of additional distributors

of Olympic records.

HOW AND HOWJSOT TO SELL

Prospective Customers Resent Inference by
Salesmen That They Are Unable to Pay for
the Best—Dress No Indication of Finances

1 be writer was standing in a music store not
very long ago and while waiting to receive atten-
tion he overheard the salesman say to a poorly
dressed customer who had entered a moment
before, "That machine is too expensive for you."
This was the answer the prospective buyer re-
ceived in response to his inquiry as to the price
of the machine. Did the clerk (he surely was
not a salesman) make a sale to this man? He
most emphatically did not, and, what is more, he
probably loses a great many sales for the firm
by which he is employed, It is wise to get rid
of such a salesman at once, because if his serv-
ices are retained for any length of time he will
cause incalculable harm.
A person who enters a store usually does so

for the purpose of looking over the stock with
the idea of buying. Perhaps the prospect is not
in a position to make a purchase at the moment,
but if the proper courtesy is extended and a
favorable impression is made by the establish-
ment the customer is pretty sure to return when
he or she is ready to do business.

Whether a man is poorly or richly dressed, he
is human and resents any inference that he is

unable to pay for the best. Another angle of the
situation is that one can seldom tell from the
dress of the prospective buyer what his finances
are. Many men with very substantial incomes
are engaged in occupations which prohibit the
wearing of smartly pressed, expensive apparel
all the time. There are also many persons whose
love for music is so great that despite their small
incomes they are willing to' assume the responsi-

bilities involved in purchasing the best talking

machine, and they will make sacrifices in other
things to meet the payments regularly.

It is not always the customer with the least

money, who will try to cheat by avoiding and
delaying payments In many cases this class of

people take 'great pride in their honesty and as
a result they pay with the greatest promptitude.

The friendship of many a customer is lost

through lack of attention at the store.

Do You Throw Money Away?
It is not a popular pastime—but still it is

unconsciously done by many who just don't

know that Repair Parts can be bought for less

RENE MADE SPRINGS AND PARTS ARE BETTER
COST LESS

RENE MFG. CO. Montvale, N. J.
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MORE ACTIVITY IN NEW ORLEANS

Leading Jobbers and Retailers Report Increas-

ing Demand (or Machines and Records—Some
Attractive Window Displays—Newa of Month

gOOOOOOOGOODO:^^

ETCHED METAL NAME-PLATES
New Ohleans, La., S
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FOR MANUFACTURERS AND DEALERS
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NEAT IN APPEARANCE

ELECTRO-CHEMICAL ENGRAVING CO., Inc., 52 Vanderbilt Avenue, New York, N. V.

chant.

The Maison Blanche Co. got off to a good start

for September with a drive on Victrola Model

BETTER BUSINESS
is already here. Let

us help you make your

accessories business

build up big profits

for you this Fall.

Get All Your Accessories
from One Source

a

Portable Machines

Cirola

Bradley

Charmaphone
Lundstrom Converto Cabinets

Bubble Books
Record Albums
Record Delivery Envelopes
Motrolas

Gilt Edge Needles

Rccord-Lites

Fibre Needle Cutters

Brillianlonc Needles

Talking Machine Toys
Boxing Darkies

Dancing Rastus

Shimandy
Fighting Roosters

Amorita
Red, White & Blue Needles
Polishes and Oils

Repeaters and Rotometcrs
Wall-Kane Needles

Record Cleaners

Dust and Moving Covers
Motor Spring Safety Device
Console Tables

Caruso Photos
Caruso Busts

Sanozonc Products
Cabinets

Cabinet Hardware

Motors, Tone Arms and
Springs for all Makes
of Talking Machines.

THE CABINET and
ACCESSORIES COMPANY

Otto Goldsmith, Pres.

145 E. 34th St. NEW YORK

90 and Manager J. D. Moore looks for a big

mouth in this feature. Much advertising in local

papers, as well as large Canal street window
displays, is contemplated.

Manager Will Berry, at Dwycr Piano Co.'s

department, reports an unusual demand for large-

type machines of late and believes this augurs

well for Fall.

The Dngan Victrola Club is "going over good,"

to paraphrase June Bcrnice Jalenak, who man-

ages John Dugan's Victrola department. "Dol-

lar down" on cabinet models with cash purchase

of records is the feature.

Paid Ashton expected little for August, but

got much, so things are humming at the Ashton

Music Co. in preparation for a big Fall business,

A clever window featuring a beach scene, ef-

fectively showing the possibilities of the new
portable Model "SO" Victrola for out-door enter-

tainment, has kept Ned Wilson and the Collins

Piano Co. in the limelight the past thirty days.

And speaking of clever windows, Manager
Powell, at Werlein's retail department, has had
something to crow about himself. An Arctic

scene, with the "aurora borealis," Eskimo huts,

polar bears, six "Victor" dogs hooked to a sled 1

,

etc., is the magnet for Canal sheet crowds, driv-

ing home the "Keep Cool With a Victrola" idea,

during the past several sweltering weeks.

Paul S. Fclder, secretary-treasurer of Philip

Werlcin, Ltd., visited the Victor factory early in

the month and later will spend some time vaca-

tioning with Ids family in North Carolina.

Over at Grunewald's Manager Ralph Young is

happy over his big business score for August.

Miss Emma Delery, of the Werlcin wholesale

department, is back from a pleasant two weeks'

stay in the North Carolina mountains. She was
accompanied by Iter little niece and they had an

enjoyable trip.

Walter Schroeder, traveler for Werlein's

wholesale, was married recently to Miss Beulah

Bcdgood, of Montgomery, Ala. They are re-

ceiving the well wishes of their many friends.

ENTIRE FLOOR FOR DEPARTMENTS

Piano and Talking Machine Departments of

Burgcss-Nash Co., Omaha, Now Located on
Fifth Floor of Company's New Building

Ouaiia, Neil, September 5.—The piano and talk-

ing machine departments of the Burgcss-Nash
Department Store, this city, are now located on
the fifth floor of the company's new nine-story

building, the departments occupying the entire

floor. The floor space is now being divided

into separate demonstrating parlors for player-

pianos and talking machines, and it is planned

to provide an auditorium seating several hun-
dred people, to be used for giving demonstration
concerts and also to be placed at the disposal

of local music teachers for recital purposes.

Eugene M. Francis is manager of the depart-

ment and is enthusiastic over the new quarters.

ONE-MAN TRUCK A SUCCESS

Lea Truck Well Received by Trade—Has Many
Valuable Features

FlKDLAY, O., September 6—The Self-Lifting Piano
Truck Co., of this city, is receiving many let-

ters of commendation from talking machine
dealers relative to the value of the Lea talking

machine truck which this company introduced

some time ago. This truck, which can be han-

dled by one man, loads and delivers to any

floor the largest type of talking machine, there-

by cutting down overhead expense. It may be ,

quickly adjusted to any size of machine and

is equipped with rubber-tired wheels. The com-

pany is finding a ready sale for this truck in

all parts of the country.

Stop! Look!! Order!!!
Stmi-Annonl InTeotory Sbowi a Small Slock of Odd

HARMONICAS

ACCORDEONS

CONCERTINAS

VIOLINS

BOWS

TRIMMINGS AND

OTHER

STRINGED

INSTRUMENTS

WE WILL NOT LIST THESE IN

OUR FALL CATALOG, THERE-
FORE CLOSING OUT BELOW
COST WHILE THEY LAST. MAIL
YOUR ORDER FOR ASSORT-

MENT AT ONCE

A few of the numbers—Write for

special list of others

VIOLINS
01-lVi: "I.nnreutlns Storloti 1," life-lit

brown. From SG.5Q to f 0.00

«2S Strml Model, sclecti'il limned bnek
nnil neek. I ivm-ii i.m]| -iifil. From
?9.00 to (1.00

1300 Imitation old, blulily tlamed buck.
From S1S.O0 to io.uo

HARMONICAS
CUB Ten single lioles. From S2.15 to.. 1.50

402 "HHUj BRAND." -1 Inch. 10 single
lioles, 20 reeds. From ?3.50 to.... 2.00

441-33 5-luch, 1G doulilc lioles, 32 reeds.
From SO.OO to 4.00

ACCORDEONS
114 12x5*£, 10 keys, 2 tinaes, 3 sets of

STKKL lUinN/.].; l:l.l;iis From
J5.50 to 4,00

S40 10<4*5yj, 10 profession"Uy penrl
k.M .s, 4 l.iiscs, 'I si'l - .,f r.vilM. I'l uln
57.50 to j.js

3100-Sl-s HsO, 21 nenrl kevs. 8 misM 14
Tnlil ralra Inn,.. l„.||,,ivs, KTKHI,
HHl>KZK l(i:i:ii.S. I rmi, SI1.50 to 1.00

^ Buegeleisen & Jacobson
5-7-9 Union Square

New York
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\ODEON/

ODEON FOREIGN RECORDS
COMPLETE STOCK OF IMPORTED GERMAN SONGS,
INSTRUMENTALS, STANDARD NUMBERS and OPERAS

Prompt Service

Send for Catalog

Immediate Deliveries

We Are Appointing Dealers

FAVORITE MFG. CO.
105-107 EAST 12th ST. NEW YORK CITY

TALKER MUSIC AS AN AID TO GOLF ^ straight d

Well-known Golfer Improves His Driving
Many Per Cent by Practicing Swings to the
Rhythm of Music Produced by Talking Ma-
chine—What Will Be Next in Line?

Talking machine men addicted to the golf
habit, and who oftentimes complain about their
inability to make their expected scores, can now
be of good cheer, for music, and particularly
talking machine music, having found its way
into practically every other line of endeavor,
has now been introduced into golf, according to
a story told by Robert Edgren in the New York
Evening World recently.

According to Edgren the adoption of music
as an aid to golf is to be credited to Alex
Morrison. In this connection he says:
"Alex Morrison—after reading that name you

know this is a golf yam—has invented a new
way to drive a golf ball and says that he expects
to revolutionize the good old game.
"Alex has set his drive .to music. Several

months ago Alex was in his back yard prac-
ticing swings with a driver. In the house some-
one turned on a phonograph. Alex began un-
consciously whistling the tune, at the clover
tops. After a moment he suddenly became
aware—that's the way he explains it—that his
swing was as smooth as oil and the club head
was going through with no effort and a speed
that made it sing.

"That afternoon Alex went out on the golf
course and took his phonograph along. Swing-
ing in time to the music, which was a waltz, he
began popping out 250-yard drives right down
the middle of the course.

"Next day Alex had a game on with his friend,
Ed Flannigau. He figured on getting an extra
caddy to carry the phonograph along, set it

down at each tee and keep it cranked up. But
it was too bulky. He left it home.
"On the first hole he hooked his ball off the

course, which was some hook, so he told Flan-
nigan about the musical drive, and Flannigan
composed a tune which he hummed loudly
whenever Morrison drove. The words were
nothing much—they just went "da-da-da-da-da-
da-da-da-da-da"—but the tunc was so rhythmic
that Morrison increased his drive by twenty-
five yards.

"Then Flannigau began working on the musi-
cal drive. He used a phonograph for practice.
I'd played with Flannigan before that. His
maximum drive was about 125 yards. He is

now driving a consistent 250, and he can do it

with an iron if he wants to.

"He keeps his swing timed to a new tune that
he hums under his breath, so that no one else
can get it. And he's thinking of going after a
match with Barnes.

"As for Morrison, he has added a new feature.
After taking his stance Alex blindfolds himself
with a scarf, hums his tune, swings his driver
up in time, down in time, and drives a Babe

.._e fairway every time,
rtiex says that the blindfolding is another im-
provement on the great old game, for when you
don't see the ball your swing can't be influenced
by any hesitation about just where you're going
to swat it."

A. A. FAIR VISITS NEW YORK
Sales Manager of Jewett Phono. Co. Arrives
Here for Important Conferences—Jewett Fac-
tory Working to Capacity

A. A. Fair, sales manager of the Jewett Phono-
graph Co., Detroit, Mich., arrived in New York
recently for a few days, in connection with im-
portant details relative to New York representa-
tion. Mr. Fair was in conference with several

the leading retailers in this territory, who had
them details regarding

Jewett console models, which he exhibited at Hie

Hotel Pennsylvania. Many of the local dealers

evinced keen interest in this instrument, com-
menting particularly upon the attractiveness of

the cabinet design and the tone quality. Mr.
Fair states that the Jewett factory is working to

capacity and within the very near future an an-
nouncement will be made relative to several new
models that will complete the Jewett line. The
console models have attained phenomenal suc-

cess and under Mr. Fair's able direction the

Jewett sales staff is opening new accounts in

all of the leading trade centers.

requested

the company's plans for the f

Mr. Fair brought with hin ' of the

MOVES INTO LARGER OUARTERS

The Alex Robinson Typewriter & Phonograph
E-xcliange, of llion, N. Y., lias moved to larger

quarters in that town. A full Brunswick line is

carried. Glenn Chesebrough, well-known local

tenor, is ill charge and has started an active

drive for Fall sales.

THREE GOOD REASONS

WHY YOU SHOULD INSTALL A
SHEET MUSIC DEPARTMENT

1.—Substantial Profit.

2.—Small Investment.

3.—Draws Trade for Other
Merchandise.

Hundreds of Merchants in your line are now enjoying

active trade as a result of installing a Sheet Music
Department.

A New Department can be opened with a $100 Invest-

ment, including necessary Display Racks.

Let us tell you about our guarantee offer. It enables

you to start a Sheet Music Department at our risk.

PLAZA MUSIC CO.
18 WEST 20th ST. NEW YORK
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DEPARTMENTIZE YOUR BUSINESS

Various Activities of a Business Should Be Care-

fully Classified in the Interests of Efficiency,

Says the American Business Manual

Every business should he dcpartmcnUzed for

the purpose of knowing just where you stand.

According to The American Business Manual

the following is the way it should he done.

Departments—Following the division indicated,

there will he, in a wholesale mercantile house,

proprietor, the following departments which arc

rcplcn

nt, whose duty is to

which receives and

ich has charge of the

selling.

4. Advertising department, which is often an

adjunct of the sales department.

5. Credit depart men t, which pas.srs upon all

sales and accounts.

6. Order department, which tills all requisi-

tions.

7. Traffic department, which decides upon the

routing and shipping and checks shipments and

freight bills.

8. Shipping department, which assembles all

outgoing goods, packing an
directed.

9. Collection department,

of outstanding accounts.

10. Accounting dcparlmci

theshipp

vfliich has charg

which ri

ncnt, which hn

cuts, and genert

GRETSCH BANJOS
Tenor Banjos and Banjo-Mandolins

Mandolii

Laminati
points

in price from $15.00 to $65.00

GRETSCH Professional Banjos.

Banjo, Tenor Banjo and Banjo-

ll.tple is—built-up neck's that can't warp—these are

eah rugged strength and staying powers,

lal brilliance are other features that make
uctioii that

Artistic beauty of finish and foi

them ready sellers.

With these instruments in your slock you are prepared to please the profes-

and the amateur as well.) with (he kind of a banjo he needs

—

mi bu

ivh,

:ustomcr and just to you. You'll

largin of profit. And best of all,

at you've served your customer to

¥1 7 RITE us, on your own letterhead, for descriptive CircularW of GRETSCH Banjos and also for our Confidential Trade
Price List — the latter quoting wholesale and retail prices on our
entire big line of Quality Musical Merchandise.

The FRED. GRETSCH MFG. CO.
Musical Instrument Makers Since 1883

60 Broadway BROOKLYN, N. Y.

..n

filing work for all othe

W. C. Griffith, forme

business in Oneida. Tci

field, W. Va., where li

innnagcrof the Edison

kootitz Drug Co.

F. P. OLIVER INJURED IN ACCIDENT

Popular Talking Machine Man Injured in Auto-
mobile Accident—Escapes Serious Injuries

! and sales man-
lachine Co., New

companied by several friends, was riding in an
open touring car en route for the golf course
when a reckless driver of a semi-racing car

smashed into the side of the touring car. Mr.
Oliver was thrown out of the car, but through a

miracle escaped serious injury, falling on his

right arm, which may possibly be sprained. His
left arm is also slightly injured, but he hopes to

be in first-class shape before the mouth is out.

To Sell the

Victrola IX's

Get immediate action, Clear out

your Victrola IX's. With the price

that's now on this Cabinet 1403, you

can put it with a Victrola IX, sell it

for less than $100, and make money.

Your Victrola IX's will stay on your

floor until you hook them up with

cabinets. Write today for at least one

sample.

14
.85
F.O.B.

(Indian-

apolis

TheUdellWorks
1309 West Twenty-Eighth Street

AT INDIANAPOLIS

NEW PATHE POSTER FOR DEALERS

Special Twenty-four Sheet Poster, by Cugot,

Now Available for Dealers' Use

The Pa the Frercs Phonograph Co., Brooklyn,
\. V., has announced a new twenty-four sheet
poster which it has provided for free distribution

to Pathe dealers. This poster, 9x21 feet, has
been painted specially for Pathe by Cugot, the
brilliant French poster artist. It depicts an en-
semble of opera stars in various roles which are
available on the Pathe record list, together with
an excellent reproduction of the Pathe machine.
Across the top is the Pathe slogan, "Pathe costs
no more than the ordinary phonograph."

EQUIPMENT FOR REMICK STORE

Van Veen & Co. to Supply Fittings for New
Establishment in Chicago

Chicago, III., September 8.—Jerome Keit, secre-
tary of Jerome H. Remick & Co.. recently placed
a contract for the installation of eight hearing
rooms and a complete record department, with
counters, etc., with Van Veen & Co, Inc., who
will supervise the entire work, in their new store
at 240 South State street, this city. This store
is the newest of the chain operated by Jerome
H. Remick & Co. throughout the country and
is strategically located in one of the busiest cen-
ters of this city. When completed it is expected
to be one of the finest talking machine and sheet
music shops in the Middle West.

PERCY HEMUS IN "THE IMPRESARIO"

Percy Hemus, well-known baritone and ex-
elusive Olympic artist, is starriug in the new
musical play," "The Impresario." This produc-
tion will start on a tour early in October and
the present bookings cover over 100 different
cities. The Olympic Disc Record Corp, of New
York, will feature Percy Hemus records in the
various cities in which he is to appear.
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How many talking machines will

be delivered to new
buyers this Fall

151

Not so many as last year. But certain retail

merchants will make sales , equal to or better

in volume than their sales for the Fall of

1920. Other merchants will i!o a greatly re-

duced volume and may "pass out of the pic-

ture" altogether.

The class that does a good business will be

handling reputable merchandise and selling it

by every conceivable, practical method of

sales promotion—not the least important of

which will be by advertising.

In this latter connection we have worked out,

by actual experience, a proven method of

producing GREATER RESULTS from
newspaper advertising. Docs that interest you
in your effort to increase your sales?

The retail talking machine merchant in every

city in the country stands squarely between
two troublesome fires today. On one hand
there's ,the increasing difficulty of petting busi-

ness and on the other the unceasing climb
in advertising costs. Briefly, he is obliged to

pay more for less results, and this means
prompt, well-directed action, if he is to forge

ahead. He cannot afford to cut down his ad-

vertising appropriation without starting

backward, nor can he afford to continue to

use the same big space of the past, unless it

can be made to produce greater results than
ever before!

It is a situar

economy.
on which requires a progressive

By -actual test of several hundred merchants
like yourself, in their respective newspapers, we
have established the fact that talking ma-
chines and records can be successfully adver-

tised with smaller space than most stores are

now using, and that by increasing the variety

of appeal, by dove-tailing your window dis-

play and direct mail effort with your news-
paper advertising, and by being brief and to

the point, a small appropriation can be made
to bring a substantial volume of people and
sales to your store.

This, then, is' not the kind of economy that

will retard your progress, but one that will

earn' you further ahead !

Write us to find out how you can, by prompt
action, secure the exclusive use of this unique
Busiiias-B ringer in your city. We don't

object to your taking the "Show me" attitude

of the man from Missouri, but we do want
you to give us the chance to show you the

details of a proposition which you cannot pro-

cure from any other source.

Our Service will help you economize in your
sales promotion effort and at the same time

enjoy a prosperous 1921 Fall season.

H

lfitc/er (he atapicesof
TALKING— I

") WQRLD —
PiwneMad!m$quQre5%2



152 THE TALKING MACHINE WORLD September IS, 1921

Bought as you tell

her to buy

record cleaner and the price

tlualy cleaner should he dis<

E. T. GILBERT MFG. CO., Rochester, N. Y.

Mr. Dealer

AT LAST IT'S HERE
LET YOUR CUSTOMERS MAKE THEIR
OWN RECORDS AT THEIR HOMES

THE "RECORDOLA"
Just what you have been waiting for

The Perfect Recorder and Reproducer. May be
attached to any phonograph

SIMPLE TO USE, POSITIVE IN OPERATION

Every Phonograph Owner a Prospect
Complete "Recordola" outfit, handsomely nickeled, including a double-faced record-
ing blank thai may be used for making 50 to 100 different records.

RETAIL PRICE $26.00, usual trade discount

REC0RD0PH0NE CO. 1045 Welter Av«., New Y.rk, N. Y.

] ANNOUNCING—
THE OPEN1NC OF OUR NEW EASTERN FACTORY FOR THE

Manufacture of Record Envelopes
Eleven years experience-Specializing in such manufacture. For many years

supplying record envelopes lo all the largest manufacturers.
SEND FOR SAMPLES and QUOTATIONS „„, late., ,„„/d,.-,M

highest grade printing. Immediate deliveries

Western Envelope Corporation
Brooklyn, New York55-67 Hope Street

Service
Dependable — Constructive — Intelligent

Putnam-Page Go.
Peoria, III.

-m SPECIAL BRILLIANTONE
GLASS DISPLAY OUTFIT

COLE & DUNAS MUSIC CO.
50-56 W. LAKE ST. CHICAGO

Writ, tor our n» (all bulletin Many bargains In

REPAIRS
TALKING MACHINE TROUBLES AND

HOW TO REMEDY THEM

Conducted fcy Andrew H. Dodin

REPAIR ADJUSTMENTS HELP TRADE

Tlic coming of September means to many
thousands of homes tlie ending of the vacation

season, with the occupants straightening out

their homes in preparation for the coming Win-
ter. Il also means, officially, that the talking

machine again comes into active use after a rest

of two or three months. How many dealers lake

advantage of the opportunity thus offered at

this season of the year to have a salesman or

repairman make an inspection (n'p among their

customers to look over the various talking ma-
chines and adjust the many little things which

may require it after the machine has been idle

for some time?

Perhaps nothing may he found wrong with

the machine and, in fact, in most cases the ma-
chine will be in first-class condition, but the

mere fact that the dealer has shown enough in-

terest in his customer to see that the machine
is in perfect running condition should strike a

responsive chord in the customer and sooner or

later bring him, or her, to the store in quest
of new records, or perhaps a larger or more
elaborate type of machine.

Seeing to it that the customer's machine is in

proper playing condition is not to be regarded
as profitless service to thai particular machine
owner. The idea behind the move is that the

customer is likely lo have friends call at inter-

vals and for tlieni to hear a perfect-playing

machine and to learn of the dealer's interest is

the best kind of advertisement for that particu-

lar dealer's store. Such interest on the part of

friends means further sales for the dealer.

What better advertisement can a dealer have
than a perfect-playing machine in ihe cuslomer's
home? Surely it does not suffice to say, "I sell

the machine; there is none better." Even
the best-constructed motor and sound box- is

liable sooner or later to go wrong, either through
natural causes or through unskilled handling by
the owner. Under such conditions the dealer
cannot afford to have representing his store a

machine lliat will not play or plays indifferently.

When he sells the outfit it is good business to

"The Music Without the Blur!'
ThU Ideal of talking machine manufacture is atUinrc

MARVELOUS MAGNOLA
"Built by Tone Specialists"

"Uamola'a Tone Deflector eliminate* the acratcb"

on Utt T^kini UMhlH kUrkEI to-d.T,

MAGNOLA TALKING MACHINE COMPANY
OTTO SCHULZ, Praia

I ILWAUKH AVCMUI
emonie

•aotWa Wasltuig Sranal
ISM CANDLER LOO.

ATLANTA. OA.
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scil with it upkeep service to a reasonable degree
II is one of the Hvest business-building oppor-
tunities at the dealer's command.
The dealer may say "I do not maintain a re-

pair department" or "I have all my repair work
done at the shop of my jobber and he could not
possibly do this for me." The conclusion is

^

wrong, for this particular service should be the
duty of one of your salesmen—the man who is in
a position to lake immediate advantage of buying
interest. The salesman should he sufficiently
versed in (he minor adjustments of the motor or
sound box to be able to make them in the home
without difficulty. The motor that needs a new
mainspring or the sound box that needs a new
diaphragm should be sent to the repair shop.
When the machine has been adjusted and put

in good condition the salesman should bring
into play his selling ability. If he has been
observant be lias found out by looking at the
records what class of music the machine owner
favors, and he can suggest new records of the
same type. If he has with him samples of the
latest records he can demonstrate them and sell
them on the spot. Tin's is being done every day
in the week by certain dealers I know and with
surprising results.

The salesman who calls at the door with the
request that he be permitted to demonstrate the
new records is almost certain to be sent on his
way, but the one who calls on the plea of in-
specting and adjusting the machine without
charge is admitted in almost every instance, and
once in. the house can put his selling ability into
practice with little effort.

The adjustments that a salesman is competent
to make depend largely upon the salesman him-
self and the interest he has taken in studying
the mechanical features of the machine. I sug-
gest that he obtain from the manufacturer of the
particular machine he is selling all the printed
matter possible in reference to the construction
and repair of that particular product. Let him
study the matter carefully, take one of the mo-
tors in the store apart and then reassemble it and
study the replacing of minor parts, such as a

153

Let One Man Deliver
Your Talking Machine
Tlie Lea Talking Machine Track will handle llio Larue machinewith onse und surety.
i\n stulrs loo Rtcep.

K^m&ster&s*

"

ftr" 5K'°ll„;L""
! ""<"" ™ » »"' >•» W

Write for Circular and Prices

Also

Piano Trucks, Hoists, Covers and Straps
Made only by

Self Lifting Piano Truck Co.
F1NDLAY, OHIO

broken governor spring. He should learn par-
ticularly the proper places to inject oil. where
gear grease is required, etc. He should wind
the motor up full and allow it to run down,
listening to the sound it makes in running so
that he is enabled to determine whether it is

noisy or if the springs jump, a sign that the
motor needs to be sent to the shop to have more
graphite put in the springs.

The sound box should be studied carefully,
particularly the manner in which the needle arm
is tensioned. The salesman should be able to
judge when the bound box blasts whether the
trouble is in the tensioning of the arm or in the
fact that the gaskets have become dead and do
not hold the diaphragm tight enough.

Experience is always the best teacher and
practice makes perfect. A few days of work and
study should make the salesman competent to
discover and adjust the minor talking machine
troubles and, in fact, to tell what is the matter
with a machine that doesn't work. Every time
a machine is put into perfect playing condition
through his efforts he has won a friend in the

customer and has opened the way for

tial increase in record sales.

OPENS EASTERN OFFICES

Walbert Mfg. Co. Located in Fifth Ave. Building
—Manufacturing Geer Record Repeater—Safes
Campaign Inaugurated in East and West

N. H. Fuller, sales manager of the Walbert
Mfg. Co., Chicago, arrived in New York a few
days ago to open up Eastern offices for the
company. Mr. Fuller is now established in the
Fifth Avenue Building, at 200 Fifth avenue, and
arrangements arc being made to give the Eastern
trade efficient service.

The Walbert Mfg. Co. is producing the Gecr
record repeater, a repeating device which is

meeting with considerable success in the trade.

A sales campaign has already been inaugurated
and, judging from the orders already received,

the dealers arc giving this repeater a cordial re-

ception. Particular attention will be paid to

developing Fall and holiday trade.
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GOVERNMENT ENDORSES
USE OF MUSIC IN HOME

Official News Letter of U. S. Department of

Agriculture "Emphasizes the Big Part Played
by Music in Civilization—An Argument to the

Farmer That Should Assist the Trade

the G(

iv Ml H :

AF.Co.

making any effort lo supplement
offerings of (diking machine recor

rolls with home-produced vocal ant
melody?

"Will there he a singing school

imi illty this Fall?

ird ;

is a factor in the won-

ders performed by the

talking machine.

As a turntable cushion it has

no substitute.

That there is likewise no substitute for A. F. Co.

Turntable Felt seems to be the attitude of the

world's foremost makers. They use no other make.

AmericanFelt
Company

BOSTON
100 Summer St.

NEW YORK
1 14 East 13th St.

CHICAGO
325 S. Market St.

lis should

ii popnlat

ide dl nntsii . which has been suf-

C extent in the past year by reason

:tailcrf who are devoting much at-

i farm trade the statement of the
f Agriculture should prove a. great
omiug tin- strong sales resistance
i encountered among the farmers

should

the ckh
Official, publication

culture, and is sent

press of the Unite

the influence wieldt

statement With Seer

ccmiug music will 1

ill.

i

<l tin
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l will I:

o sell the crop-
they have been holding, together with the ncv,
crops, and take a loss rather than to hold oul
indefinitely for the return of war prices.' In
many cases the farmers realize that there is
'i'lle basis for Imping for war prices, and thai

THE PH0N0M0T0R
G. C. COX, Mfr.

Of[lG«ll

73 Stale SI

Rochester,

A. C or D. C,

Universal motor
silent— durable
harm proof

a- i

THE
Quietest,

PHONOMOTOR
_
A complete electrical cquipmenl fo[ anyrnQke of PhonogI(lph

simplest, most effectual andVnost economical drive on the market.

cash in band is worth more to them than wheat
or corn in the elevator.

The rural trade promises to prove a most im-
portant factor in the business of the present
Pall; and is looked to by merchants in and out
of the music trade to fill up the gap caused by
depression in industrial circles. Any propa-
ganda that will influence the fanner to buy
musical instruments is therefore doubly wel-
come, particularly when it bears the official
slanip of the Governmenl.
Tins new attitude toward music in official and

semi-official circles should prove most welcome
to members of the music industry and unques-
tionably should have a definite effect upon the
business, Within the last two or three .years
the propaganda for music has been widespread
and sufficiently varied in character to appeal to
all classes of prospective purchasers. An en-
dorsement of music such as that offered by the
Department of Agriculture, having an official
status, is calculated to prove as helpful to the
music trade proper as many pages of straight
display advertising.

"VICTROLA AS YOU 00"

The Portland, Ore., branch ol Sherman, Clay
& Co. has taken a leal from the advertising book
of the Kodak people and has adopted the vaca-
tion slogan, "Vielrola as Yot, Go." The slogan
properly presented Ihrongh the medium of win-
dow displays influenced considerable business
during- the Summer season just closed.

Smashing Hit

ROBERT NORTON CO.
226 West 46th Street, New York City
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Attention!
The right capital, preferably with
high-clas: woodworking facilities,
can secure the services of the most
successful manufacturing and mer-
chandising man in the independent
Phonograph industry. Address
Box No 1001, care of Talking Machine

World, 373 Fourth Ave., N. Y. C

ALEX. STEINERT^ EXPECTED HOME
Boston, Mass., September 8.—Alexander Steincrt,

head of M. Steincrt & Sons, Victor distributors,

wlio has been on an extended European trip, is

cxpeeled home some time in the middle of Sep-
tember. Mr. Steincrt, who is accompanied by

his son Robert, visited a number of historical

centers in Europe.

The dealer who only talks price to customers

loses many sales to people who want products of

quality.

September Specials

Motors

No. i Double Serine, [ln>= I 10" record!. 12"
tnble. (op rcKulMnr. ruilsi-lrij runulnc. Milrndl'/ for

nmchlnej. Rcsulnr nlioleulo price 17,50. N'uw

Tone Arms

Main Springs

[..'I tlur.i II. ..

Needles

JI.60

100 In tnTDlopo,

Other Specials

I'd in. 1

Blonjian

Him*.

i d—n"iiT"iJi",

• oi ilcjyilt (or 0, 11 U.

Wollman Talking

Machine Mfg. Co.
560-562 Grand Street

BROOKLYN NEW YORK

LATHAM JOINS PEARSALL STAFF
Popular Talking Machine Man Will Cover New

Jersey and Pennsylvania—Liked in Trade

Lloyd L. Spencer, sales manager of the Silas
E. Pearsall Co., New York, Victor wholesaler,
announced this week the appointment of Eu-
gene M. Latham as a member of the company's
sales staff Mr. Latham, who assumed his new
duties a few days ago, will cover New Jersey
and Pennsylvania territory.

Mr. Latham is not a newcomer to the- Pear-
sall organization, having been a member of the
Pearsall staff for a number of years prior to
his appointment to several important retail posts
in the local trade. He is thoroughly familiar
with the problems confronting the Victor
dealer, and his many years' experience in the
trade will enable him to co-operate with the
Pearsall clientele to excellent advantage.

DANCING Q1RL HELPS WIN PRIZE

Proves the Feature of the Display of the Poin-
dexter Co., Ft. Worth, Tex., During Style

Show—Talking Machine Provides Music

A handsome period model talking machine has
been winning for the Poindexter Furniture &
Carpeb Co., Ft. Worth, Tex., the first prize at

the recent Style Show in that city. The various
awards were for the most homelike displays and
the Poindexter Cd. arranged' a series of rooms
simple and practical and representing the well-

furnished rooms in the average home. The fea-

ture of the display, however, was the living room,

a commodious apartment, in which Miss Evelyn
Burgess, a local dancer of some reputation, did

classical dances several times a day to the ac-

companiment of talking machine music. The
dancing served lo attract a crowd that packed

the street practically the entire day.

FEATURES NEW RECORD REVIEWS

Perry B. Whitsit Co., Victor Wholesaler of Co-

lumbus, Inaugurates Daily Paper Feature of

Genu'.ne Value to the Retail Trade

Columdus, O., September 6.—A service as un-

usual as it is beneficial to the dealers is one just

inaugurated by the Perry B. Whitsit Co., Victor

wholesaler, 211 North Fifth street, through its

publicity director, T. T. Frankenberg, in secur-

ing a monthly review of Victor records, written

by H. E. Cherrington, well-known music and
dramatic critic, on the Columbus Dispatch. Mr.

Cherrington bears all of the records the week
before they are released and runs the review in

the Sunday music section of the Dispatch imme-
diately following their release.

TRIBUNE DISCUSSES RECORD MAKING

Newspapers Throughout Country Devoting More
Space to Talking Machine Problems

An arliclc appearing in the Xcw York Tribune

of Sunday last describes the various processes

necessary to the manufacture of talking machine

records and discusses the quality of different

voices and difficulties of recording them. While

the article was written in a semi-humorous vein,

facts were faithfully adhered to. There is noth-

ing new in this particular article, but the fact

that the newspapers of the country are devoting

more and more space to factors of talking ma-

chine manufacture and are thus educating the

masses is in itself an indication of the interest

which is being manifested by the public in this

industry.

EBERS0N=T0PP, INC., GETS CHARTER

Ehcrson-Topp, Inc., Chicago, has been granted

a charter of incorporation under the laws of

Illinois for the manufacture of musical instru-

ments, supplies, etc. Incorporators are John

Eberson, James Topp and Maxwell H. Frgst.

STEADY CUSTOMERS

are made through sa'.es of

STHE INSTRUMENT Of QUALITY

gnorj
CLEAR AS a BELL

Semi-Permanent

NEEDLES
THE profit on each sale of

Sonora Semi - Permanent

Needles, while important, is not

the only point to be considered.

Every time you make a sale you

gain a steady customer because

Sonora Semi-Permanent Needles

will play a great many times

WITHOUT INJURING THE
RECORD and give a superior

quality of tone.

Keep a complete stock of these

needles always on hand—place

them in a convenient, conspicuous

place. Make it EASY for your

customers to secure them.

Your customers ore ask-

ing for these. Place your

order at once to secure
prompt delivery.

Loud—Medium—Soft

10 cis. per card of 5

Sonora

ipijonograpb Company
GEORGE E. BRIGHTSON

Praident

Nuw York, 279 Broadway

Canadian Distributor*:

I. Muntagncs & Co., Toronto

CAUTLON! Beware
of similarly construct-

ed needles of inferior

quality.
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CONNECTICUT DEALERS ORGANIZE

Columbia Dealers' Association of Connecticut Or-
ganized Last Month at Outing—Ben F. Morri-
son Elected President—Over Fifty Members

Nkw Havkn, Cons., September 6.—At an outing
of Columbia, dealers of Connecticut held at
Double Ucach, Branford, Conn., last month, the
Columbia
was fonm
flitj mi ml

and town
The offi.

of Comic
mbership of about
iCtically every city

pri lidcni ; 1 G Brodrihm id J. W
Ballon, treasurer,

The organization of the Association was Uic
n ull r,l a gct-togcllicr mi cling held in

l>3 .i dinner ai the Double'
door sports ollowcd

ch followed

H. Mcrwi
the din-

ts' As-

it body

The Response to Our First Advertise-

ment in this Paper Was So Tre-

mendous that We Have

Actually Been Carried

Oft Our Feet

The result is that wc are going to give you the

benefit of our vast experience ill these lines and
give you fair warning that

YOU PLACE YOUR STOCK ORDERS NOW

if you want to gel AMORITA i

[or the Holiday Trade.

r warerooms

NEW YORK JOBBERS:
sorics Co.; Bristol & Barbci
fcldt & Co. NEWARK JOBBER: Ci

Amorita shimmies and shakes her hips at the
same time and never gets out of order. Amorita
is a doll and the mechanism is not visible.

Amorita It made in 9-inch and 13-inch sizes and
ritatti for $2,50 and $3.50 respectively.

Write your nearest jobber
or direct to us

Chas. H, Dilsou & Co.; Cabinet & Acccs-
kcrbockcr T. M. Co.; Geo. Borg-

ngs & Co.

DANCING DOLL CO., Inc.
115 East 18th Street Phone: 2293-905S stuyvo.ant New York City

body is

ring the

icially

DEVELOPING RECORD SALES
Dealer Sells Polish Record by Mail—Value of

Intensive Follow-up

PittsDURCH, Pa., September 6.—W. Cianowicki,

in this city, received recently

a catalog of Polish records,

ted from the Polish, read as

ii> send me a catalog of all

may have in slock, for being

ant 1 have ;i few dollars for

led to buy Columbia records

a letter re

This letter

follows:

"Be kirn:

Polish rcci

an Amcrici
which I an

made i

On i

plied v.

i America."

iceipt of this the dealt

WALKER TAKES CHARGE

W. R. Walker, former!. Walk,

ucss, recently assumed t

talking machine dcparlni

Crosby store, Topeka, K

n (he liardwa

management
t of (he War

returned, ordering twenty
niittancc which represents
about 2.1.000 Polish marks.

r in question coni-

talog ami enclosed

se of time it was
cords wiUi a rc-

the equivalent of

LARGE AND SMALL STORES
Many Merchants Lose Money by Having Too
Large Stores and Others Lose Profits on Ac-
count of Excessively Cramped Quarters

Many merchants who do a fairly good busi-
ness find that their profits at the end of the year
arc not in proportion to the amount of business
transacted. This is due to only one thing, and
that is overhead expenses. It is very well to
have a large store, but it is by far better to have
a store in keeping with the sue of the business.
It is a foolish policy lo pay a high rent for a
big store when the business docs not warrant it.

On the other hand, there arc many small stores
which are doing a big business that really need
larger quarters. People like an establishment
where there is sufficient space to provide Tor
attractive displays.

lalesmcn

link this

Your Problem Is Ours

Good Profits (lo you)
-|- Good Service (to your customers)

Answer: TOIVAR RECORD BRUSHES
iTrndc Murk)

A new talking machine establishment handling
the Kimball phonographs has been opened at

by Mr. Way, of Hudson, N. Y.
Madaliti, N. Y.,

It is the consensus of opinion that conditions
have improved materially the past fortnight.

Have we solved the above problem correctly?
Write to-day lor prices and sample and see lor yoursell

Made in mahogany, oak and ebony colored finishes

PARKS & PARKS, Inc. TROY, N. Y.
New York OHIce. C. E Peabody a Co.. 186 Greenwich St.

ACME-DIE
CASTINGS-
AnjMDjrJM-ZrNC-TTNaLEABAIIPJS

AcmeDie-C&suni* Corp.
E"'° g°d-'" B"°IVN.Y. D^UcKlaJT

INCREASED DEMAND
FOR RECORDS

USUALLY BEGINS INSEPTEMBER
NOW IS THE TIME
to prepare for the increased
businea., which is coming

NOW IS THE TIME
to order your tupply of

COTTON FLOCKS
YOU WANT THE BEST WE MAKE IT

CLAREMONT WASTE MFG. CO., CUREMONT. N.H.
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COMPOSED BY ENRICO CARUSO

ip4S°fLongAgo

ljuucan HEAR IT

and BUY IT -HERE
IJou cant rfo Wrong

With any yeist song"

TO ENCOURAGE_USE OF MAHOGANY

Mahogany Association Forms to Educate Trade
and Public to the Value of That Wood and to

Urge Its Use More Generally

For the purpose of leaching the consume!
what is meant by mahogany, its value and in-

trinsic worth in furniture and cabinet work, in-

cluding piano cases and talking machine cabi-

nets, importers of, and1 dealers in, mahoganj
wood and veneers recently formed the Mahogany
Association.

The purpose of the Association is to further

the use of mahogany by a campaign of education

carried on among housewives, merchants, archi-

tects, interior decorators, etc., and emphasizing

the good qualities of mahogany, its honorable

antiquity and the fact that the great masters of

furniture all have used it to express their higher

ideals in furniture making.

The publicity plan as at present contemplated

calls for an advertising campaign running in

eleven national magazines and an intensive direct

mailing campaign, to manufacturers, dealers,

aichitects, interior decorators, musical instru-

ment manufacturers, etc., to interest them in a

more general use of mahogany. It is stated that

the campaign will be carried along ethical lines

and will be strictly educational in character.

From the time that mahogany was introduced

into England the latter part of the sixteenth

century it has always been the favorite wood of

furniture manufacturers. Chippendale. the

Adam Brothers, Sheraton, Heppel while and

our own interpreters of Colonial designs all used

mahogany and many of their original master-

pieces are in use to-day.

PHONOGRAPH CABINETS
1,S00 phonograph cabinets, first-class con-

struction and finish. We are compelled to

realize Ihe cash quickly and will sell cheap.

If necessary, will complete with first-class

two-spring motor and first-class tone arm
and sound box. A great opportunity to

get your holiday line of phonographs at

real rock-bottom prices. Write us for

prices and terms. The Universal Cabinet

Co, Greenville, O.

The Most

Dependable and

Inexpensive

Lid Support
on the Market

The channel

supports
ed of one

tnetal and it wo.ks

automatic lly per-

two style. -flexible

Sample* on

STAR MACHINE & NOVELTY CO.
81 MILL STREET BLOOMF1ELD. N. J.

Twenty or twenty-five years ago when a piece
of furniture was purchased Ihe chances were
that it was constructed of genuine mahogany.
To-day the chances are that the furniture will

consist of 25 per cent mahogany and 75 per
cent oilier wood. This, of course, is a general
statement and should bu accepted as such, and
in a number of cases the use of other woods,
especially during the war, was due to the fact
that the Government required the best of ma-
hogany for airplanes.

Both manufacturers and retailers of furniture

and cabinets realize the necessity of a better
product with, the more general use of the genuine
wood, it is said, especially in view of the fact that
genuine mahogany is again available to the trade
in quantities. Hence the campaign of education.

It is stated that the Hew Mahogany Associa-
tion has nothing in common with interests who
have been threatening legal action against fur-

niture manufacturers and dealers who are manu-
facturing and selling furniture or cabinet work
as mahogany which is made of inferior wood.

SHERMAN, CLAY & CO.'S FINE WORK
Sherman, Clay & Co., whose success is a

monument to their progressiveness, are in active

lotirh with the National Bureau for the Advance-
ment of Music and have been utilizing their as-

sistants in stimulating interest in music in the

Pacific Northwest. Substantial results have al-

ready been secured. A very successful Music
Memory Contest has been put on in Portland, en-

listing attention and co-operation from Ihe whole
community, but Mrs. McClusky, the head of

Sherman, Clay & Co.'s educational department,
not content with one city, is pushing the idea

throughout the entire Slates of Washington and
Oregon.

NEBRASKA DEALERS MEET IN OCT.

The fifth annual convention of the Nebraska
Victor Dealers' Association will be held in

Omaha, Neb., October 17 and 18. William Zit-

mann, treasurer of the Hospe Co., is arranging
the program. Secretary Hugo G. Heyn says
he expects a large attendance.

FILE BANKRUPTCY PETITION

Chicago, III., September 9.—A petition in bank-

ruptcy was filed yesterday against the Endless
Graph Co., of this city, by Cyprian Ilkiw, Wasyl
Ilkiw and Wykyla Ilkiw. It is alleged that the

three petitioners loaned the company notes

which it (ailed to pay.

The average person is apt to be suspicious of

the dealer who throws in accessories to make a

sale. They have a suspicion that the goods are

not up to requirements and the thought enters

their minds that the machine is overpriced or

the dcalei uld not make i offei

Supplement Envelopes

for Everyone

Supplement Envelopes, green

sulphite or brown krafl, 10

and 12 inch p la i n * and

printed*

Delivery Bags, grey or

broum krafl, 10 and 12 inch

plain* or printed.

Featuring seasonal displays in a way to attract attention.

Blue, pink, green and white—dealer's choice of paper

color. Prices and samples on application.

HALSTED WILLIAMS CORPORATION
815-819 Monroe Street Brooklyn, New York
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BLACKMAN AND BUEHN
RETURN FROM TRIP

Prominent New York Distributor, Accompanied
by President of Jobbers' Association, Had De-
light fill Trip to Pacific Coast— Mr. Blackman
Tells The World of His Experiences

J. Nswcomb Dlackman, president of (he Black-
man Talking Machine Co,, New York. Victoi

TONE ARMS and SOUND BOXES
Especially designed for portable phonographs. Special designs

made to order. We also manufacture portable motors playing

four ten-inch records. Strictly high grade and fully guaranteed.

We can better your equipment and save you money. Samples
on request.

TRIANGLE PHONO PARTS COMPANY
722 ATLANTIC AVENUE BROOKLYN, N. Y.

TELEPHONE STERLING 1120

Itonn! \-

lilill out
i

Pacific t

Noiseless SuccessfulStrong

THE

SILENT
PHONOGRAPH MOTOR

Over 300,000 In

Actual Use
Satisfactory Service Proved by the Test of Time

8 Special Features of the SILENT Motor 8
1. Governor shaft mounted with a universal ball-and-

socket bearing, insuring automatic self-alignment
and flexibility. An exclusive SILENT Motor
feature.

2. Turntable spindle mounted with adjustable bear-
ing, by means of which rigidity of spindle is in-
sured. An exclusive SILENT Motor feature.

3. Absolutely silent worm-wind.

4. Playing capacity guaranteed in excess of rating.
An exclusive SILENT Motor feature.

5. Noiseless in operation.

6. All moving parts balanced.

7. Absolute precision in manufacture.

8. Exhaustive inspection and tests.

Send for a Sample Motor—Quotations on Request

The Silent Motor Corporation
CHARLES A. O'MALLEY. President

(Succaaior to the Phonomotor Mfe . Co.

321-323-325 Dean Street Brooklyn, N. Y.

eluding a

wood, the

Al the lat

Blackmail's.

Mrs, families, several other Victor wholesalers, in-

Mrs. eluding L. C. WSswcll and family, of Chicago,

Elsie and G. T. Williams and family, of Brooklyn,

X. Y. After going through Yellowstone Park
parly the Blackmail and Buehn party relumed to Salt

mtcr- Lake City, while Ihu Other travelers left for their

;salcr respective homes. From Salt Lake City the

Oitgh tourists lefl for I.os Angeles, where they were
com- entertained by Sherman, Clay & Co., Victor

luchn wholesalers. They were also mel the/c by A. C.

as formerly one of Mr. Black-

; at East Orange, N. J., and who
manager of Phonographs, Ltd.,

at that point. Many enjoyable

made from Los Angeles, in-

a Calalina Islands and to Holly-

of the moving-picture industry.

t Ihc Blackmail and Buehn party

by Theodore Roberts, famous
star, who is a cousin of Mr.
his was their first meeting in

twenty years and they took advantage to rem-
inisce over the progress of the talking machine
industry since the days when Mr. Roberts had
made several records in the Academy of Music
at Mr. Blackmail's request.

In commenting upon his trip to a representa-
tive of The World, Mr. Blackman spoke particu-

larly of Ihc prosperity (hat is evidenced in Los
Angeles, staling that he attributed a consider-
able measure of this prosperity to the fact that
labor is working on the open-shop plan in that
city and building is therefore going ahead at
full speed.

At Riverside, Cal„ the parly visited the famous
Glenwood Mission Inn, which is one of the
show places of the Pacific Coast, and after leav-
ing Riverside the next stops were Santa Barbara
and Del Monte.

San Francisco was the next city on the sched-
ule where the visitors were met by Andrew G.
McCarthy, of Sherman, Clay & Co.. and Mr. and
Mrs. Ireton, who had journeyed north from Los
Angeles to welcome them. A feature of the
five days' stay at San Francisco was a visit to
the magnificent estate owned by Leon F. Doug-
lass, chairman of the board of directors of the
Victor Talking Machine Co. This estate with
its fifty-six rooms and 130 acres of land is

famous along the Pacific Coast, and a tour of
inspection was keenly enjoyed. At San Fran-
cisco bile party left for Portland. Ore., making
the trip along the beautiful Columbia River
drive. They were entertained in this city by Shcr-

lV li. cd I

A I Hit'

inspect the s

States Navy, 1

mander of th

Payne, who v

hors at

light

party

ere invited to

f the United
The corn-

Lieut.-Commander
' was one of Mr. Blackmail's ueigh-
Summer home. Brightwaters, L. I.

battleship

Vancouver. B. t_„ was the next stop, with a
visit to Victoria, It. C. The trip ihrough the
Canadian Rockies was a feature of this trip, and
several days were spent at Lake Louise, the
most beautiful spot in this region. At Banff the
party stayed three days and Mr. Buehn took ad-
vantage of the opportunity to roll up new golf
scores. In fact. Mr. Blackman states that out-
side of golfing and swimming Mr. Buehn's sole
exercise consisted in an honest endeavor to he
the first one in the dining room three limes a day.
From Canada the party left for St. Paul and

Minneapolis, being entertained in the Twin Cities
by W. J. Dyer & Bro. and the Beckwitb-O'Ncill
Co., Victor wholesalers, and Laurence Lucker.
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Something New and Profitable forVictor Dealers

The Two Greatest Novelties Ever Pre-

sented to Victor Followers Are
Now Ready For You.

Victor Dealers Can "Clean Up" With These
Caruso Busts and Plaques. Order Today—the

Demand Is Steadily Increasing.

Order Through Your Distributor

The Juth Toy Mfg. Corp.
HARRY BURGER. Preiident

404 OAKLAND STREET BROOKLYN, N. Y.

Originators and Sole Manufacturer, of the Caruso Butts and Plaauc, Illustrated

CARUSO PLAQUE

ory flnlill. Blaln nNllc nr.

(am. BronlB on ipetlnl ordei

rlc*.

*20
k per hundred; pntkd

an old-time friend and Edison jobber. George
Mairs, of W. J. Dyer & Bro., Who was recently

elected treasurer of the National Association of

Talking Macbine Jobbers, was in personal charge

of the entertainment.

Chicago was the next stop, according to sched-

ule, and from that point the party visited Peoria,

III., where they spent two days as the guests

of the Putnam-Page Co., Victor wholesalers.

Messrs. Putnam and Page royally entertained the

visitors, and the side trips included calls at the

Automobile Club and the Country Club. On
their return to Chicago L. C. Wiswell was the

host and M r. Blackmail was gratified to learn

that business conditions had improved materially

since the first of August, and that there was a

noticeable industrial revival all along the line.

From a business standpoint Mr. Blackmau
commented in part as follows regarding his ob-

servations: "Everybody seems to realize that

there has been a grand spree of extravagance

and recklessness and that we must sober up. In

almost all cases the average business man is con-

fident and optimistic, and in practically every

industry the tide has apparently turned.

"If business generally is willing to take a sufii-

cient loss on stock on hand and immediately

place a figure on goods (hat will constitute a fair

present market value compared with goods pro-

duced under present conditions, the business re-

vival would have marked impetus. The business

man must be willing to charge this off to profit

and loss, good will, etc., and likewise if labor

will take the same attitude and recognize imme-
diately the necessity of reduced wages it will be

possible to give the public increased buying con-

fidence that will be reflected in the movement of

merchandise.

"It is impossible to bring about a quick revival

of business for Ihe reason that so much financing

has called for loans on stock on hand, both

finished and in the raw state. With a quick re-

adjustment the collateral value of this slock

would he seriously impaired, and while it might

Co., that a forecast of trade conditions does

not and will not make necessary radical ad-

justments or reductions in the prices of Victor

product. I mention this in order that the above

remarks about the readjustments of prices will

not be misunderstood when applied to Victor

merchandise. The demand for the new 300 and

the number 45 portable type is beyond expecta-

tions, and indicates in my judgment a certain

scarcity of these models, particularly of the

"In conclusion I

optimistic than

J. Newcomb Blackman

be better from some angles to have a speedy
resumption of business there would probably be

too great a strain, and therefore the readjustment

will have to be as it is to-day, gradual, sure and

inevitable.

"It is most significant and fortunate, as out-

lined in a recent address by Mr. Freeman, direc-

tor of distribution of the Victor Talking Machine

light add that I am more
:ver, and those talking machine

dealers who are preparing for the Fall and holi-

day trade by securing sufficient stock will cash

in without question. Factory curtailment has

been necessary, owing to the unprecedented drop

from reckless buying to almost a refusal to buy,

and when the revival of business conies this Fall

it will be impossible for the Victor factory, or,

in fact, any large factory of similar character, to

take care of the demands of the trade in time to

satisfy everyone. I would, therefore, recommend
to Victor dealers that they buy ahead of actual

requirements, with the suggestion that (bey buy

cautiously hut wisely, and their confidence will

be well justified."

RECORD-MAKING FIRM INCORPORATES

The Harmony Recording Laboratories have

been granted a charter of incorporation under

the laws of Delaware, with a capital of $150.(100,

lo make talking machine records. Incorpora-

tors are: Howard Burns, Sewiekley, Pa.; A. A.

Alles, Aspinwall, Pa., and W. Crow, Pittsburgh.

HOUSTON DRUG COMPANY
HOUSTON, TEXAS

Are pleased to announce to the trade that they are now distributing

QKe^ Records
and are prepared with a large up-to-date stock

to give prompt and efficient service to dealers of

"THE RECORD OF QUALITY"
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WORLD'S CLASSIFIED ADVERTISING
Any member of the trade may forward to this office a "Situation" advertisement

intended for this Department to occupy a space of four lines, agate measure, and it will
be inserted free. Replies will also be forwarded without cost. Additional space will
be at the rate of 25c. per line. If bold faced type le desired the cost of name will be
25c. per line. Rates for all other classes of advertising on application.

WANTED—Salesmen calling on the talking

machine tmde to sell our line of record-cleaning
brushes an a side line on a liberal commission
basin. E, T. Gilber t Mfg. Co., Rochester. N. Y.

POSITION WANTED— Recording expert
familiar with all branches of record business,

having own recording machine, open for en-
gagement. Will be pleased to submit estimates
on fining laboratory. "Box 1003," care of The
Talking Machine World, 373 Fourth Ave, New
York City.

WANTED — Experienced phonograph sales

man for New York City and Eastern territory.

One acquainted with the trade; salary, commis-
sion and expenses. Frederick P. AltschuJ, 112
Wesi 23rd St.. New York City

POSITION WANTED — Technical labora-

tory man and backed up matrix expert with
eighteen years' experience will hold interview
with any talking machine company. Address
"Box 1012," care of The Talking Machine
World. 373 Fourth Ave., New York City.

A SIDE LINE WITH SUBSTANTIAL
PROFIT, Men now selling phonographs or
benches will find it entirely profitable to sell our
popular line of pianos and players. Fine as side
line. Address Opportunity, "Box 848," care The
Talking Machine World, 373 Fourth Ave., New
York City.

LIVE WIRE RETAIL SALESMAN wanted
to co-operate with our dealers in Pennsylvania.
A splendid opportunity for a hard-working man
who can produce good sales, State age and give
liBt of all employers during past ten years,
WEAVER PIANO CO., INC., Path* Jobbers.
York. Pa.

^ eoncw

POSITION
experience in ll

ih.iri'i- "I 'lure

WANTED
Dealers and distributors in every stale to sell

the So-ave-tonc line of talking machines. The
machine with a personality. The J. K.
Mohkr Co., Ephrata, Pa.

CABINETS
Beautiful new design in mahogany,

oak and walnut. Send for circular.

Everett Hunter Mfg. Co., McHenry, III.

OPPORTUNITY
Partner wanted on the most profitable

attachment ever put on the market for
talking machines. Address Osborn, 1716
Caton Ave., Brooklyn, N. Y.

WANTED
Dealers and distributors in several choice

not yet covered liy the Modernola

—the mi sl modern of phonographs. The
Modcrnol is a thoroughly trustworthy ma-
chine of i different shape than all the rest

and offer wonderful possibilities as a real

sales proi OJition, Write at once. The Mod-

,
Johnstown, Pa.

CC1 |ll cfi r r
.!

Send dctaili

; World, 373

tccurd 1 ii". r ir.-'. .1 or grab-

"

he finger nnili lo remove Ihem
iny device removes llicin caiily.

advantage to pull bmineii over

"Box 265," Station C, Loi

FOR SALE
Recording machine and lools for lat-

eral recording, price reasonable. "Box
1004," care The Talking Machine
World, 373 Fourth Ave., New York-
City.

FOR SALE
Magnavox, complete with battery, $1511. Rc-

cently purchased and as good as new. Theo-
dore W. Olson, care Page it Young, Morris,

111.

SEND US YOUR INQUIRY

OPPORTUNITY

We have about 2,000 phonograph cabinets
of prominent makes, which wc wish lo dis-
pose of either in the WHITE or COM-
PLETE, Splendid proposition for jobbers
or exporters. Good opportunity for anyone
wishing to enter the talking machine field
without Hie burden of manufacturing. Mount
Kisco Wood WorkiiiK Co, Mt. Kisco, N. Y.

VICTROLA BUSINESS FOR SALE
A »[ilf..JM «i-|wtu»IU lo pup-Jit*, an olJ nub III hoi

BUSINESS OPPORTUNITY
WANTED—Salesmen lo tell a line ol metal nimc.

plates lo tailing machine dealer* and manufacturer 5

Bl( profit.. No bulky aamplei. Comaiissi.m paid
on receipl of orders. Can be handled in connection
with any line. Write for our proposition today.
Fogarty Manufacturing Co, Dayton, O.

POSITION WANTED—Recording expert, under*.™
e.

(
ui|iiiiMii ..f l.it.ir.nory from A |< /

| nT „, lri 0 ., .,„.
I.iir method, and has new idea*. "tlox 10"n." Th, Tallinn
Machine World. 37.! Fourth Ave., New York Cily

REVOLUTIONARY
I have for sale patents covering a new

type of talking machine that can be produced

cheaper than any machine ever manufactured.

Any responsible manufacturing concern de-

siring to make this machine will find my prop-

osition attractive. The patents arc basic and

the tone quality of the machine is excellent.

Full delails upon application. Address "Box

1013," care The Talking Machine"Worldj 373

Fourth Ave, New York City.

Phonograph Cabinets and Disc

Record Filing Cabinets

Sample* bi cosL Period and upright phono-

graph! Wllb or without equipment. Also disc record

Ming cahinrls. Write for prices and specifications.

VALUE-TONE TALKING MACHINE MFG. CO.

Zor. Borden & Front Sis. - Long Island Cily, N. Y.

REPAIRMEN
Free—gratis, a little tool every repairman

needs. It is FREE for the asking. No obli-

gations. Send for one and it will be mailed

to you promptly. Postage prepaid. Address

"Box 1008," care The Talking Machine

World, 373 Fourth Ave, New York City.

FOR SALE
Columbia Grafonola Shoppe

Beautifully equipped Columbia Shoppe, High-
class mahogany furnishings, ten booths, small

stock of Columbia records and machines on
hand. Will close out at a bargain at tiuick

sale. Located in city of 30,000 with drawing
power of 60,000. (Inquire "Box 1015," care

The Talking Machine World, 373 Fourth
Ave, New York Cily.

WANTED
a with cooling platens, hand pump
Hgc attached, small, second hand,

[or pressing records. Musi he in perfect working
condition with prior cheap. Address "Box 1010,"

care The Talking Machine World, 373 Fourth Ave.,

New York City.

FftNTUS 0ROS.S2S S.Doarborn Sl.Chl.__.

Sacrifice Sale of 25,000 Standard
10-Inch Inx iUK nl^i KFX011D3

All il.ilrabu—n j patriotic*.

FOR SALE
Established music store in one of Michigan's

t;ood towns. Splendid line of pianos and
phonographs, A good investment. Frank F.
Smith, Alma, Mich.

WANTED
Victor Red and Black Seal Records in all

languages. Also parts and motors. Spot
Cash Paid. Victoria Phonograph and Record
Exchange, 150 East 59th St, New York City.
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W. LIONEL STUnO

Sales Developments Along Progressive Lines
Now in Evidence With Holidays at End

—

Conditions Steadily Bettering—A New Port-

able Gramophone—Export Trade Increasing

—

Aeolian Co.'s New Capital Issue—Window-Ad-
vertising Competition Interests — Caruso's
Passing—Trade Activity in Germany—Mer-
mod a Visitor—Brunswick Activities in Lon-
don—Alfred Clark Married—Other News

London, England, September 1.—The month
of August is known as a holiday month, more or

less the world over, I suppose. Anyway, it has
lived up to it this side. Quite a number of

prominent gramophone men are out of town
seeking a well-earned rest in preparation for the

expected early trade revival. Sales developments
along progressive lines may certainly be looked
for within the next week or so. At this time
trade prospects appear very healthy. An exami-
nation of the situation brings uppermost the

fact that industrial labor trouble is practically

non-existent to-day. Millions are still unem-
ployed or working short time, it is true, but,

consequent upon the reopening of factories and
businesses which had been closed down for this

or that reason, the cause is removed and men
are returning to work at an average rate of

about 100,(100 each week. That most excellent

sign surely indicates the availability of an in-

creasing amount of spending money, which
must become more plentiful proportionate to the

country's expanding wages bill. From this the

gramophone trade may' not, perhaps, feel sub-

stantial benefit immediately, but it is undoubtedly

•nduit [lings which during the I

ng. Air, ,u!> lent

past six months at least has certainly not°been
experienced hy any section of the British musi-
cal instrument industry. However that may be,
the pleasant fact remains that gramophone and
record sales are livelier than for some time
and once on the welcome road of progress it

puts every one concerned in good heart for real
effort during the forthcoming season.
Of these good influences manufacturers,

wholesalers and large dealers will almost cer-
tainly take full advantage. They realize that a
change has set in with scope for trade expansion
dependent upon energetic methods. By the
ordinary course of things gramophone sales must
naturally show substantial improvement, but
that is good enough. The great army of dealers,
who are rather prone to take things as they come
without making any special attempt to stimu-
late sales, will need considerable encourage-
ment. TIjat encouragement is best given by the
manufacturers, in the direction of general pub-
licity, advertising literature, free advertising
cuts and propaganda work. Because of this very
complete service, which, at present, is provided
only by two or three companies, a great num-
ber of dealers are enheartened and encouraged
to maintain consistent enterprise in making sales
where otherwise things would be flat. With few
exceptions it is actually a fact that the success
of any retail business depends upon the man in

charge. To the salesman I would say—it is not
what the people buy so much as what you sell

them that sums up your degree of success in

Though it may not be a record one. this season,

need, II be good just according to

the amount of individual push exercised. Every-
thing is in favor of a trade revival—gradual, but
sure. Let each one see that the most is made
of it.

Termination of the Excess Profits Duty
The commissioners of Inland Revenue draw

the attention of taxpayers to the provision of

the Finance Act, 1921, dealing with the termi-
nalion of the excess profits duty and granting
relief in certain cases in respect of losses aris-

ing from a fall in value of trading stock. In
regard to the relief in respect of trading stock
the Commissioners bring to Ihc notice of tax-

payers that any claim for relief specifying
under which parts of the schedule the claim is

to be made must be given in writing to the

Commissioners of Inland Revenue before March
31 next

Congratulations!

The following announcement appeared in the

Daily Telegraph of August 4: "Silver wedding.
Cullum-Scott—On August 4, 1896, at Tatsfield

Parish Church, by the Rev. F. W. Parsons, H. J.

Galium, M. B. E., of Tower Dene, Northwood,
to E. L. Lockwood Scott." Mr. Cullum is man-
aging director of the well-known gramophone
house, Perophone, Ltd., City road, London.

A Good Proposition for the States

In view of the fact that the American public

has come to look upon the portable gramophone
with increasing favor I am sure that a first-

class American house will find the "Grippa"
gramophone, a wonderful portable instrument,

worthy of consideration because of its ingenious

(Continued on page 162)

'His Master's Voice'
—the trade-mark that is recognized
throughout the world as the

HALL-MARK OF QUALITY

This intensely human pic-

ture stands for all that is

best in music

—it is the "His Master's Voice"
trade-mark, and it brings to you,

no matter where you are, the

very best music of every kind,

sung and played by the world's

greatest artists—the greatest

singers, pianists, violinists, or-

chestras and bands-all enshrined

in the unequalled "His

Master's Voice"

records

FRANCE: Cle. Franealse dii Gramophone, 113
Boulevard Rkbard Lenoir, Place de la Repub-
lli|iie, Paris.

SPAIN: Compaiila del Gram6fono, 58-53 Balwes,

RUSSIA: Tbe Gramophone Co., Ltd., 45, Nevsky
Prospect, Petrograd (Petersburg) ; No, 1

Solyanka, Solyanol Dvor, Moscow; B, Golorlnaky
Prospect, TMIi; Nowy-Swlat 30, Warsaw ; 11
Mkhallovskayu Ulltsa, Baku,

INDIA: Tbe Gramophone Co., Ltd., 130, Bal-
Uagbntta Road, Calcutta

; 7, Bell Lane, Fort,
Bombay.

Great Britain:

AUSTRALIA: S. HafTnung & Co., Ltd., Sole
Concessionaries of Tbe Gramophone Company,
Limited, 103, Pitt Street, Sydney,

NEW ZEALAND: Gramophonlum, Ltd., 118-120

Victoria Street, Wellington.

SOUTH AFRICA: Darter & Sous, Post Boi 174,

Capetown; Maekay Bros., Post Boi 251, Johannes-
burg; Mackay Bros. & McMnhon, Post Box 419,

Durban: Iran H. Hnarburger, Post Boi 105,

Bloemfonteln ; Franz Moellcr, Post Boi 103, Bast
London; B. J. Hwloa & Co., Post Box 80, Queens-
town; Handel Bouse, Klmbcrtey ; Laurence &
Cope, Post Boi 132, Buluwayo; The Argua Co.,

Salisbury.

EAST AFRICA: Bnyley It Co., Lourenxo
Marques.

HOLLAND: American Import Co., 22a, Amsterd
Veerkade, Tbe Hague,

ITALY: A, Bossl & Co., Via Oreflcl 2, Milan.

EGYPT (AJao for the Soudan, Greece and the

Ottoman Empire): K, Fr. Vogel, Post Box 414,

Alexandria.

The Gramophone Company, Ltd.

HAYES MIDDLESEX ENGLAND
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s Y* "POPULAR" RECORDS
Double-Sided

Superb Needle Cut "10 Inch"
"Lateral"

LONDON'S LEADING VALUE!!!

QUOTATIONS
LOWEST in ENGLAND

FOR "HIGH GRADE PRODUCTS"
5,000 Lots and up "Your Selection" or a Sample 1,000,

made up tvltb "One Example" Irom Catalogued Pairings.

Address: SOUND RECORDING CO., Lid. CABLES "Grammavox"
EXPORT DEPT. 18-19 Swallow Street London

I'lccodtll}, London, t.nglnnd "mu>TAl~Hi\S < A It LI- (I KREfc"

POINTS We can 8 ive customers their own
de>ign label lor large parcels or deal

with any proposition lor supplying master records,

material or plant.

m-f Repertoire Approi 3,000 Titles—Covering

m— Superb Selection, Bimda and Orchestral..

m-f Lightning Shipment*

Packing by Experts

»— Rock Quotations "Always"
m-f F. 0. B. London
m-f We attend to all Insurances "11 Requested"

to B»yere A/c

m-f Our Shipping Services, this Side FREE
•"^Correspondence invited—any language

FROM OUR LONDON HEADQUARTERS— (Continued from page 161)

construction, it is the invention of II. J. Cub tht- necessary amoiml of new capital. This

itim, M. 1), E„ managing director of Pcroplione. stock is redeemable at any time after the

in the V, ;

Mr. Cullu
: Aeolian Co.

which, it was

I in- littlu Bramopho
x Sy* inches, weighs nil

half pounds and tliirtci

leatherette, solit

her of records

ilu- equipment ii

Grippa "will pin;

There are no loo

lo bother over.

is the re- shares. In closing the meeting the chairman
nsidcrable further remarked, urging shareholders to attend

their company's meetings, "1 think and hope
,vc have got through difficult times, and
look much more encouraging titan they

12J4 x 10/j that

(els. An Attractive Window-dressing Competition
Open to all "Winner" dealers a very interest

ing window-dressing competition has just closed

'ing the payment of money priie:

J.

the dca

lid anion

ready lo

Though

di-

al ly

inn- and thought lo

Some excellent window shows of

CCOrds and machines resulted; indeed,

use all over the country was remark-
thc very keen interest displayed and
cr of dealers who participated in the

»n. It was significant in its dcinon-
f tile ability of the retail trade to dress

effective anil eye-compelling windows, and if for

no other reason the enterprise of the Winner
people will serve to awaken a keener regard

for the selling effect of attractively arranged

windows than has perhaps been the case hitherto.

The Passing of a Great Artist—Caruso Records

All the newspapers have commented in terms

of keen regret upon the lamented death of the

world's greatest. operatic star, describing his loss

as irreparable. Many writers find some consola-

tion in (he fact that Signor Caruso's magnificent

\oice Still remains with us in the form of gramo-
phone records. And such records as only "His
Master's Voice" can produce! Some of them
were recorded as-long ago as 1901, but I doubt if

these early ones are still on the list. Special

Caruso window shows at the Gramophone Co.'s

Oxford street and Cheapsidc premises were
made. Surrounding a portrait of the great

nrtisl (draped in black) were a number of his

records, and the whole being so reverently

treated evoked the respectful attention of

passers-by. As may be expected, Caruso's rec-

ords are in special demand at this time. Some
customers were content with nothing less than a

complete set—one enthusiast ordered as many
as 200.

The manager of the "His Master's Voice"

Co. is reported as having informed a newspaper
man that "We are going to take care of the

originals for quite a while, but the records pre-

served in museums will, of course, in themselves
immortalize Caruso. For twenty-six (sic) years

live price basis, and from these facts it is u<

prising that its sabs have readied a subs

figure this side.

British Export Trade Increasing
- the past several months an enornin

I In Of Oil

lb id

exports at £48,000,000 show an increase

£5,000.000 over last month. This is still e

mously behind the total for July, 102O, by i

£04,000,000! It is a significant illustral

firstly, of the general decline in world trade :

secondly, of the stagnation to which our im

tries have been brought by the miners', rail

other strikes and labor disorganization t

Aeolian Co,, Ltd., New Capital Issue

In passed at a meeting in June, 1020, gave the

directors authority to issue £500,000 uoles. bear-

ing interest at 7]/j per cent. Owing to the

stringency in the money market it was after-

wards though! he si nol to i.ssue these notes.

The directors are now advised lo make the issue

one of debenture stock, bearing interest at

per cent—which would permit it to be made
practically at par and would thus make available

"PERFECT
POINTS"

M < t

BRITAIN'S BEST
Gramophone Needle

(Guaranteed made from High Carbon Steel)

W. R. STEEL, of REDDITCH,
Head Office and Works—QUEEN ST.

Scientifically pointed, Hardened and Tem-
pered on the latest up-to-date machinery and
plant by skilled craftsmen only.

RESULT:
A FIRST QUALITY NEEDLE far ahead of

anything of pre-war quality

INQUIRIES SOLICITED

Special Quotation, for Quantities

Manufacturer of all Kinds of Sewing Needles
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ARE THE GREATEST VALUE FOR MONEY PRODUCED IN GREAT BRITAINTEN INCH DOUBLE SIDED NEEDLE CUT
H»*I TAIN

PLAY ON ALL GRAMOPHONES

Catalogue contain, 4000 Title, by the Premier Artistes, Instrumentalists, Orchestras and Band.
ot the British Empire

DEALERS PREPARED TO DO BUSINESS ARE INVITED TO COMMUNICATE W1THI
Proprietor. ,„d M.M,[.ctn,.r., J. E. HOUGH, Ltd., 62 Glengall Road, London, S. E. 15, England

Caruso's songs have been recorded on the gramo-
phone, and we have always advocated the stor-
ing of such as these by schools and libraries, so
that a singer's early efforts may be compared
with his grcalcst successes, perhaps many years
hence."

German Trade Activity
Remarkable talcs of German trade revival are

reported here. There is said to he a minimum of
unemployment, the work-people arc in good
heart, fairly well satisfied, look well fed and are
decently clotiied. There are no labor disturb-
ances of importance, though unsettlement is rife

in some districts. If reports be true gramo-
phone conditions leave little to be desired.
Home and export trade is working up to satis-
factory proportions, but, as with England, some
of the German pre-war markets are partially
closed by heavier tariff restrictions. So-called
pianos are turned out in Crefeld at about £21,
it is said, just £3 more than before tlie war.
Industries dependent upon raw materials from
abroad are more or less stagnant, owing to the
low exchange value of the mark.

William Mermod Visits London
The above member of Messrs, Mermod

Freres, St. Croix, was a recent visitor to Lon-
don. His firm is the manufacturer of the well-
known gramophone motor that bears its name
and of which the Sterno Mfg. Co., this city, is

the United Kingdom agent. Mr. Mermod was
here primarily lo consult with Mr. Sternberg
upon business matters affecting their mutual
interests. During the course of an interview
with your correspondent Mr. Mermod referred
to trade conditions in Switzerland as being none
(oo good at the moment, though signs of im-
provement were visible. "In my country," said
Mr. Mermod, "labor is anxious to work longer
than the legal eight hours permitted per day.
The men have unsuccessfully petitioned 1 the Gov-
ernment to remove this eight-hour restriction so
they can earn more money when trade revives."

Colonel Tatton to Visit America?
It is to be recommended to ihe grand council

of the Federation of British Music Industries
that its organizing director, Colonel R. H. Tat-
ton, should visit America and Canada to study
on the spot the work of associations similar to

the Federation existing in those countries.

The Brunswick Phonograph Seen in London
The president of the Canadian Manufacturers'

Association, William B. Puckett, was recently

in London with a complete range of Brunswick-
phonographs. He is managing director of the
Musical Merchandise Sales Co., Toronto, Cana-
dian distributor of the Brunswick line, and in

collaboration with the Chicago headquarters Mr.
Puckett came here for the purpose of investigat-

ing the possibilities of a- sales campaign in this

market.

Interviewed by your correspondent Mr.
Puckett evinced a keen appreciation of British

trade conditions Though our gramophone trade
is mainly confined to the sale of instruments up
to the value of $50 it is significant that all the

better-class dealers now stock cabinet machines.

FROM OUR LONDON HEADQUARTERS— (Continued fr<om page 162)

nts that I had the

e a revelation in many
' for playing any make
, artistic and solid con-

After a thorough examination of the situation,

personal investigation around the trade, Mr.
Puckett expressed his belief that the British
market offered big prospccls for a high-class
selling campaign and he avowed that "We have
scarcely touched the fringe of the big trade."

There is certainly scope for effort based upon
new methods of exploiting the British gramo-
phone field and some of our manufacturers fully

realize that the retail size of the business needs
a push.

The Brunswick instrur

pleasure of examining are

ways. Their adaptabilitj

of record, fidelity of tone

slruction, properly shaped sound chamber, beau-
tiful mechanism, etc., are points which convince.
Early developments may be expected if Mr.

Puckett returns here next year, the possibility of
which he intimated to the writer.

"Homochord"—A New Record
It was exclusively reported in these columns

some few months ago that the extensive Homo-
phone record repertoire would become available

in this market. Full particulars of the plans and
policy of trading were then disclosed by David
Sternberg in the course of an interview with
your correspondent. A new company has now
been formed to carry these plans into effect. It

is styled the British Homophone Co., Ltd., capi-

tal £25,000, in £1 shares, registered office at

19 City road, London. A first list of well-

varied vocal and instrumental numbers is by
now in the hands of the trade and I understand
that the records in point of quality and general

value have met with a good reception. The two
or three numbers played over in my presence
were of first-grade tonal quality and volume. At
present the "Homochord" record, as it is called,

is being pressed in ten-inch (double-sided) size

only and will retail at 3s. each.

Miscellaneous Items of Interest

Edison phonographs and records are being in-

creasingly featured here by factors and dealers.

Ii: particular, the Blue Amberol cylinder enjoys

quite a following from the nucleus of the cylin-

der veterans.

The instalment sales plan initiated by Keith

Prowse & Co., Ltd., in connection with Sonoras
has been received with favor by leading retailers.

There is a small improvement in the demand
for electric motors for gramophones. British

dealers are somewhat slow to cut new ground,

but encouragement is derived from the fact that

electric mechanism is now interesting a num-
ber of big gramophone houses,

The new premises opened by the "His Mas-
ter's -Voice" in Oxford street, London, evoke

widespread admiration. All departments have

now settled down and on the occasion of a re-

cent visit I observed that intcrcsled buyers oc-

cupied all but one of the dozen or so sound-proof

audition chambers.

It is reported that the capital of the Poly-

phonwerke Aktiengescllschaft, Wahren, Ger-

many, has been increased to 21.000,000 marks.
Advice is to hand from J. Curwen & Sons,

Ltd., Bcrners street, London, that they have re-
linquished their musical instrument department.
F. M. Crossman, who managed this department,
has taken over Messrs. Curwcn's stock and in
partnership with A. C. Rosetti will trade as
Rosetti & Co., 5 Fitzroy Court, Tottenham
Court road, London. All success to the new
business I

Marriage of Alfred Clark
A happy ceremony took place in London on

July 21, when Alfred Clark, managing director
of the "His Master's Voice" Co., took unto him-
self a charming wife in the person of Miss Ivy
G. Sanders, who is by no means unknown to the
gramophone trade. Mrs. Clark is a forceful
writer on a number of topics, and besides edit-
ing "The Voice" for a period' a year or so ago
she counls to her credit an interesting inven-
Hon in (he form of a mute or tone controller.
Hearty felicitations to both I

No Variation in Price of Winner Records
The recent notification of a reduction in the

price of a well-known record, to take effect in
October, has evidently caused a certain amount
of speculation among dealers as to its effect

upon the price of other makes. At least that
is the inference to be drawn from a circular
issued to dealers by the Winner Record Co.,
which takes the opportunity of denying that
there will be any variation in the price of this
famous record. The price reduction in question
may certainly have the effect of creating a little

disturbance in the minds of dealers, "rendering
it advisable," as the Winner people say, "to as-
sure the trade that there will be no alteration in

the price of Winners." Continuing, the circular
goes on to remind dealers that "Confidence is

necessary for good trade," etc. All the way
through Winner prices have remained steady.
That has been of undoubted advantage to Win-
ner dealers and we may be sure that when, if at
all, the price of materials and other circum-
stances permit of a reduction being made in the
interests of their dealers and of their world
public the Winner directorate will immediately
respond to such conditions.

Meanwhile the Winner record standard of
quality is being maintained at a high level, very
comprehensive lists of new titles are issued each
month, as always, and the trade looks with every
confidence to the future well-being and continued
progress of this old-established all-British firm.

Horn, Hornless and Table-Grand

GRAMOPHONES
FOREXPORT

Plow State Your RestrainCub
'

REX GRAMOPHONE CO. 2 Elizabeth Place
RWiDgton Street, LONDON, E.C. 2, England

CibJe Addiea "Lrrcud>c London"
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LATEST PATENTS ;

RELATING TO
VASHiKOTOH, D. C, September 8—Rej

Talking Machines. Otto H. Wa
:hestcr, N. Y., Patent No, 1 ..180.445.

In the accompanying drawings Figure 1 rs a

perspective view of a graphophonc, showing the

position of the releasing mechanism in respect

to the cover; Fig. 2 is an enlarged vertical sec-

tional view showing the cover in full lines locked

also serves

diaphragm

venting the

similar to Fig. 6, show-

Fig. 8;

blocks; Fig. 7 is a

ing the block in section on the line 7

Fig. 8 is

(> anil 7,

tig. 6; F
tensions

in the closed position, and, in dotted lines, in its

raised locked position; Fig. 3 is an enlarged

perspective view of the lock-carrying plate and

its locking member.

Reproducer for Talking Machines. J. W.
Kanfmann, Baltimore, Md. Patent No. 1,381,201.

This invention is an improvement in repro-

ducers for talking machines, and has for its

object lo provide a new and improved connec-

tion between the needle and the diaphragm con-

trolling lever, for improving the tone, making
the reproduction more faithful and distinct, and

eliminating the disagreeable machine clement of

the tone.

In the drawings: Fig. 1 is a front view of

the improved reproducer. Fig. 2 is a section

on the line 2—2 of Fig. 1. Fig. 3 is a partial

plan view of the spring. Fig. 4 is a front view
of the needle holder and support. Fig. 5 is a

plan view of a modified form of needle holder.

dn
: tin

f I Ik 10 i pcr-

spec

shows in plan view

ducer from that iltu

elusive; Fig. 12 is a

Fig. 14; Fig. 13 is

illustrated in Fig. 12,

the line 14—14, Fig. 11

Phonograph Needle.

Rafael, Cal. Patent N
One object of the pr

vide a needle for a ta

be used on a very If

Another object is to pr

of the sound pieces; Fig. 11

a modification of the repro-

strated in Figs. 1 to 10, in-

jection on the line 12—12,

an edge view of the parts

and Fig. 14 is a section on

Arnold F. Willat, San

1,380,089.

ent invention is to pro-

ing machine which can

gc number of records.

' a needle which can

be used to produce from the record loud

tones as desired.

In the accompanying drawings Figure 1

front view of the improved needle on an
largcd scale; Fig, 2 is a vertical sectional '

sofl

333 i

Fig. 6 is an edge view of a modified form of
spring before bending. Fig. 7 is a partial front
view, showing a modified mounting for the re-
producer lever. Fig, 8 is a section on the line

8—8 of Fig. 7.

Sound Box. Fredrick N, Green. Willimantic,
Conn. Patent No. 1,372,018.

This invention relates to improvements in

sound boxes for talking machines, and particu-
larly pertaining to talking machines of the well-
known Victor and the Columbia type. One object
of the invention is to provide a sound box com-
posed of wood, whereby a more natural and
accurate reproduction of the sound waves on
the record is produced, and also for the pur-
pose of materially reducing the scratching noise
COmjilOU to metal sound boxes, and to thereby
educe t In-

duces the

eight i

on the line 2—2 of Fig. 1; Fig. 3 is a detail side
view on a still larger scale of a feed shaft, and
a sleeve thereon, broken away.
Dome Support. Nixon L. Carter, Newport

News, Va. Patent No. 1,380,946.

This invention relates lo new and useful im-
provements in hinged cover supports. The ob-
ject of the invention is to provide a support of
this character adapted to hold a cover of any
character in a raised position, so that access
may be had to the receptacle, and also provide
means whereby said support may be readily re-

leased for closing the cover as well as means
for locking the cover closed. Another object
is to provide a cover support in which the whole
mechanism is contained within the receptacle
and has a neat appearance.

3f the sound box, which i

i both the record and the
needle, whereby both arc longer lived.

A further object is to provide a sound box
having a main or needle diaphragm and an
outer auxiliary diaphragm carried by "an
auxiliary sound box which is connected to the

sound v

conncctio

sound bo:

d box. which materially increases the
ics or vibrations made by the main
by forcing the sound wave or vibra-
creascd volume through the tone-arm

This auxiliary diaphragm and
in addition to increasing the volume,

lodulate the tone of the main

more natural voice tone, pre-

unnatural high pitch of cer-

and materially, if not entirely,

preventing what may be called blasting sound

waves, which are common with metal sound

boxes when reproducing certain sound waves.

tn the accompanying drawings Fig. 1 is a

perspective view of the improved sound box,

showing it supported in relation to a disk rec-

ord and a part of the tone arm. Fig. 2 is a

central transverse sectional view through the

improved sound box. Fig. 3 is a front elevation

of Fig. 2.

Sound Reproducer. Jose IIoftay, New York.

Patent No. 1,382,086.

This invention relates to improvements in

sound-reproducing devices, and has for an object

to provide an improved structure wherein the

sound-reproducing clement is connected with the

stylus by a non-metallic substance, whereby the

metallic sound or scratching of the stylus will

not be reproduced.

Another object of the invention is to provide a

reproducing device arranged with a pair of

diaphragms connected up with a single stylus

through a non-metaltic member arranged in such

a manner that when the stylus is operated

both of the diaphragms will be operated ac-

cording to the direction of movement of the

stylus, and will by their own action return to

their original positions, causing the vibrations

necessary for the productions of sounds.

Another object of the invention is to provide

a reproducing device formed with one diaphragm
connected with a single stylus bifurcated into

two transmitting levers through a non-nictallic

member so that the diaphragm will be operated1

from each side.

Another object of the invention is to provide

a bifurcated stylus lever straddling the dia-

phragm and connected with opposite sides

thereof by means of articulating elements
arranged substantially perpendicular to the plane

of the diaphragm and the longitudinal axes of

the forks of the lever whereby the diaphragm
will be positively vibrated by the undulations in

the groove of a record and also whereby the

molecular vibration set up in the stylus and
lever by the surface inequalities in the groove
will be neutralized and not transmitted to the

diaphragm to distort a true note. The high "C"
of a tenor vibrates 512 times a second and, if

in the record reproduction 1,000 supplemental
vibrations should be set up during this second

by the surface inequalities in the record groove
the note is thinned and reproduced at a higher
pitch, but the invention overcomes this by per-
mitting this molecular vibration to pass to the
ends of the tines without effect on the elements
jo.mng the same to the diaphragm for the rea-
sons that the line of direction is changed by
the perpend.cular arrangement of the said ele-
ments with respect to both the lever tines and
to the diaphragm and that the said elements
have an articulating connection with said tines
and with said diaphragm whereby the lever may
have longitudinal molecular vibratory movement
w.thout effect on the diaphragm and the tines
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of the lever counterbalance eac_.
molecular vibration.

Fig. 1 is a side view of a reproducing device
embodying the invention. Fig. 2 is a section
through Fig. 1 approximately on line 2—2. Fig.
3 is an edge view of the device when turned so
as to use a record having vertical indentations.
Fig. 4 is an enlarged fragmentary sectional view
approximately on line A—4 of Fig. 2. Fig. S is

a front view of a slightly modified form of the
invention. Fig. 6 is a sectional view through
Fig. 5 approximately on the line 6—6. Fig. 7
is a view similar to Fig. 6, but showing a further
slightly modified form of the invention. Fig. 8
is a fragmentary sectional view showing a
slightly modified form of the invention to that
shown in Fig. 7.

Sound Regulator for Talking Machines. Wm.
A. L,omas, Detroit, Mich. Patent No. 1,382.297.
This invention has relation to a sound regu-

lator designed for use with talking machines of
the "Victor" type, wherein the sound box or
reproducer is mounted at the free end of a
pivoted arm or goose neck.

In order to soften the tone or reduce the
volume of sound of a talking machine it is now
necessary either to reduce the speed of rotation
of the record, which takes time for adjustment
and results in the record being played in a dif-
ferent or lower pitch or scale, or to change

to a wooden or soft-tone needle, which also

takes time to remove and' replace the needle

and requires that such needles be purchased,

whereas applicant finds that he can accomplish
an equally good or better result by the inven-

tion referred to.

Fig. 1 is a perspective view of the invention

as applied. Fig. 2 is a central longitudinal sec-

tion of the same, partly broken away. Fig. 3

is a detail perspective view of the controlling

sleeve.

Modulator. Fred H. Ferris, Wilmington,
Del. Patent, No. 1.382,493.

This invention relates lo talking machines and
has for an object to provide a talking machine
and modulator for varying or modulating the

tones or sounds produced in the operation of

the machine.

The invention comprehends, among other fea-

tures, a modulating device which is so. arranged

and incorporated with the construction of the

tone conveyor and amplifier that the tones and
sounds produced can be increased or decreased

in volume by the mere operation of a suitable

lever or other operating element provided, in

conjunction with a pallet, to bring about an

increase or decrease of the area of the throat)

of the tone or sound conveyor.

Various kinds of modulating devices have been
employed heretofore in connection with talking

machines, for the purpose of modulating the

tones and sounds produced, but in a majority

of these instances the pallet, or modulating de-

vice, consists of a flat disk or plate disposed in

the sound conveyor or amplifier in such a man-

REPAIRS
All Makes of Talking Machine
Repaired Promptly and Efficiently

REPAIR PARTS FOR ALL MACHINES

uer that when it is desired to diminish the
volume of sound or tone the disk or plate is
arranged to choke, or partially choke, the tone
conveyor or amplifier. Similarly, the modulation
of the tones of a talking machine has been car-
ried out by partially or entirely closing the larger
end of the amplifier, through the medium of
doors or slides. This latter form of arrange-
ment, however, again, is but a choking off of
the sounds and 1 tones produced.

In this construction it is aimed to provide a
modulating device which is so arranged that the
modulation of the tones produced will be accom-
plished without the interposition, in the path of

page 164)

ANDREW H. DODIN
28 Sixth Avenua New Yot

TELEPHONE, SPRING 1194

the sound, of any kind of an obstruction, the

design, construction and arrangement of the
apparatus being based somewhat upon the princi-

ple of the restriction or modulation of the

human voice, as it would issue from the throat

and mouth of the producer.

Fig. 1 is a fragmentary vertical sectional view
taken through a talking machine, showing the

construction applied thereto, parts being broken
away to disclose the underlying structure with
the modulator plate or element shown in full

lines in one position and dotted lines in an-

other position. Fig. 2 is a fragmentary hori-

zontal sectional view taken substantially on the

line 2—2 in Fig. I, looking in the direction of

the arrow. ' Fig. 3 is a fragmentary vertical

sectional view taken through a slightly modified

form of the invention. Fig, 4 is a horizontal

sectional view taken on the line A—4 in Fig. 3.

Phonograph. Walter W, Thorpe, Pelham, N.

V.. assignor to Electric Phonograph Corp., New
York. Patent No. 1,382,692.

This invention relates to talking machines or

phonographs, the object being to provide vari-

ous improvements in the mechanical construc-

tion thereof. In the accompanying drawings
Fig. 1 is a view in side elevation, partly broken

away, of the improved phonograph showing the

doors in open position. Fig. 2 is a section on

the line 2—2, looking down. Fig. 3 is a detail

view, partly in section. Figs. 4 and 5 are rela-

tively enlarged views of detached details.

Phonograph Repeat Mechanism. Wm. B. Ben-

ham, Washington, D. C. Patent No. 1,384,034.

This invention relates to phonographs, and
has for one of its objects to provide an attach-

ment whereby the reproducer device, after pass-

ing over a record, may be returned to the start-

ing point, or disposed in position to repeat the

record, without stopping the movement of the

motor or injuring the record.

Another object of the invention is to produce

a device of this character which may be adapted

without material structural change to the vari-

ous makes and constructions of talking machines.

Another object of the invention is to provide

a device of this character which may be applied

to the instrument without structural change

therein and without disfiguring or changing the

cabinet or casing.

Another object of the invention is to provide

a device o£ this character which may be operated

by a simple pull button, or knob, or similar de-

vice, from the exterior of the cabinet.

Fig. 1 is a plan view of a portion of a con-
ventional phonograph cabinet, including a por-
tion of the motor board, the turntable, the tone
arm and sound box. Fig. 2 is an enlarged detail
in section on line 2—2 of Fig. 1. Fig. 3 is. a side
elevation of (he base and a part of the needle
arm or tone arm, with a part of the controlling
mechanism attached. Fig. 4 is a front elevation
of the parts shown in Fig. 3, with the tone arm
in section on the line 4—4 of Fig. 3. Fig. S is

an enlarged detail of a portion of the supporting
post or standard and a part of the supporting
arm. Fig. 6 is a plan view, enlarged and partly
broken away, of the part of the device which
is attached lo the motor board or platform. Fig.

7 is a front elevation of the parts shown in Fig.

6. Fig. S is a rear elevation of the parts shown
in Figs. 6 and 7. Fig. 9 is a transverse section

on the line 9—9 of Fig. 8, looking in the direc-

tion of the arrows. Fig. 10 is a transverse sec-

tion on the line 10—10 of Fig. S, looking in the

direction of the arrows.

Reproducer for Talking Machines. John W.
Kaufmann, Baltimore, Md. Patent No. 1,381,99S.

This invention is an improvement in repro-

ducers for talking machines, and has for its

object to provide a new and improved connec-

tion between the needle and the diaphragm con-

trolling lever for transmitting in as perfect a

manner as possible the movement for the needle

to the diaphragm, to provide - for a softening

of the tone and elimination of mechanical ele-

ments therefrom, as well as for increasing the

volume of tone. In the drawings Fig. 1 is a

perspective view of the improved reproducer.

Fig. 2 is a front view. Fig. 3 is a section on
the line 3—3 of Fig. 2.

WHY THE "DAL10N" IS POPULAR

Milwaukee, Wis., September 8.—The Milwau-

kee Talking Machine Co., maker of the Dalion

phonograph, is entering the Fall campaign for

trade, following a busy Summer, with distinct

assurances from retailers that its product will

play no unimportant part in the trade field dur-

ing the next four or five mouths. The beautiful

cabinet designs, the individual constructive fea-

tures of these instruments and their most con-

venient auto-file system, have helped to make
these phonographs extremely popular.

LESLEY'S
PATCHING VARNISH

With it damaged vai

^quaTo^O; l^pint,

3 mple.
$L.0O.

:hout showing the lap.

i be repaired invisibly
Repair Outfit, $3.50;

LESLEY'S CHEMICAL CO., MFR.
10 So. New Jeney Street, Indianapolis, Ind

DISTRIBUTORS:
MOONEY-MUELLER-WARD CO. Indianapolii. Ind.
BALDWIN-MILLER CO. Indianapolis. Ind.
SONORA DISTRIBUTING CO. Dallai. Te*a»
LANSING SALES CO. Bo«tonll, Man.
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RECORD BULLETINS ?̂
October, 1921

VICTOR OCTOBER US I A Little Close Harnioi

5063 Ben Boll (English-Hne,

- (Rosenfeld).
Criterion

(O'Hara)..

2123 Peck's r (Sat

64983 1

64984 1

7469B Fin!

64980 Col)

_ ,eda Peyeke
-Violin. Hole, Harp.

Gondolier Trio
1IarP

' Gondolier Trio
Fluti

Coli I. II.IC

THE MID-MONTH LIST
DANCE KECOKDS

U434 All by Myself—Fo. trot.. Ted Lewis' Jan Hind
On* Kiss (Intro "Hoi M.nr")— Medley Fox n<4.

Tlie Happy Sj
U4J9 Listening (Intro. "Daby Curl*

-')—Medley Fo«.

-F'oxti '.ml Hide's

(Olt
Humorous Hesitation

2124 Woodland Echoes (Wyi

Juanita (Notion) Violl

2128 Swot I and Low (Roycc-John:

Honoluh

2126 Down at Hie Old SwimnnV Hole (W^»n"i5«n^""
nan) Billy Jones-Ernest Hare

Mimi (MacDonald-Cmirad)—Tenor Billy Jones

212? Tuck Me 10 Sleep ( Yonim 1
.ms-Meyer >.

Billy Jones nii'l Strand Male Trio

If You Only Knew ( Fl. eson Von Tiller)—Bari-

t(me Ernest Hare
2130 All by Myielf (Irving lirrlinl— EoN trol.

Bennie Krucgcr 5 Orch.

Saturday (Brooks)—Fo<-irot ,
limine Kruci-'ir's Orch.

S.veclh.arl I [..lituon >—Foxtrot .Carl Fenlon 5 Orch.
I've Goi the Joys (Akst)—Fox-tr-*

21

s Hone ci Tei .Solo,

Charles Har
Birds of a Feather—Tenor Solo Fred Hughes
Peggy O'Ncil—Tenor Solo Charles Harrison
If Shamrocks Grew Along the Swanee Shore-
Male Quartet Broadway Quartet

"
Carl Fenton's Orch.

2129 Lost Walti (Intro. "Now Fades My Golden Love
Dream" from 'The Last Walli") (Osear

Straus) Carl Fenlon s Orch.
Mississippi Cradle (01man)—Waltz,

Carl I i Orch.

EDISON RE-CREATIONS

AEOLIAN CO.

OPERATIC SELECTIONS

Wnlu Ballad
1229 My Daddy (

Orch. Aeenm
Sally. Won't Vo

feld \

Accomp
1230 Tilde's Only (>i

TIONS

isl."" Culberlwn 10

; Aeolinn Orcb. II)

rrlicrt),

e Aeolian Orch. 10

by Frank Bacon 10
. "1-i^htuin"-).

ink Bacon 10

...Billy Jones 10
( Frost- Klick-

. .Ernest Hare 10

, Old-

COLUMBIA GRAPiiOPHONE CO.

79721 Perpctui

49920 A Sonp

Nallo (Dellbei)—Interim no, Key oi "A" M:,j,.,,

Under I lie' Pii".-' i! ,, V
' M

A6I89 Lakme ("Ou va In jetine llindoue") (Bell
Song)—Soprano Solo Florence Maclicili

Kigolctlo ("Corn notne" (Dearest Name)

—

Soprani- Solo Floeen.c Macbeth
A3437 Sweetheart for Yuu-Mciio-Soprano Solo.

Barbara Maurcl
Love's Dream (Obc Mammal)—Mciio-Sn-
prano Solo Barbara Maurcl

NOV LI TV RECORDS
E7247 Evening Talcs Aladar Sio's Gypsy Orch.

Sari Aladnr Sio's Gypsy Urih.
A3I32 Wild Animal Calls—The Elks' Battle,

Eniest Thompson Scton
Wild] Animal Calls—My First Meeting With

—Orch. Accomp.,
Ailccn Stanley

DANCE SELECTIONS
lie Back My Blushing Kosr—Sally, Won't
You (..line ll.ul:.' (From "Zicvi.U I'oll.c,- -

1921")—FoA-tro) (Slamuer-Friml.,
Al Jockrrs' Dance Orch.

romUinnd Hose (Intro. "1 Know." From
"Zicgfeld Follies— 1921") (Hanley Monaco)

Al lockers' Dance Orch.
"She's .lust a Baby,"1423) South Sea Isles (Ini

(Her

1921") (S. Sin

Dance Orch.
Snapshots of

. Dance Orch,

BRUNSWICK RECORDS

A3446 Ilo—fTxrli
: Thorn.

Yo : the i All I : Woi
Stolen Kisses ...

A.1440 Honey Lou— Fo.t-trol Art Hickman's Orch.
Honeymoon Home (Intro "In a Liltlc Front
Parlor")—Medley Fox-trot,

Art Hickman's Orch.
A6191 Drowsy Head (Intro. "Everybody Knows")—

Medley Waits Prince's Dance Orch.
Mississippi Cradle (Intro. "Always in My

30016 Impromp:

10037 Faust ,(Aii

10033 Mi
(Tosti)— llaritoric, in Italian Gius

3001S Jahrieit (In Meinoriain) (Silbcri.vSilt.er
Soprano, in Yiddish Doi

13026 Minstrel Hoy (Moore) (Irish Air)—Tet

When Irish Eyes Are Smiling (Okott Gra

ll-dl- Sol

ithy Jardon

rbeo. Karle

Mob I

. . ~ ,« ... Richard Bonelli
10041 Spanish Dance (Granados-Krtisler)— Violin Solo.

Max. Rosen

. .Ada Jones

50746 Rainbow (Wenrich) Ada Jon
Put on Your Slippers. You're in foi

(Furth)
51174/ Casey Lines (Newton)—Tenor,

Billy Jones and Male Chorus
Scene on the Old Plantation.

Billy Golden mil l-.im.in.. V^uilevillo i oiTi|.;uiy

50748 El Capital, Mar.h ( S.msi I - New York Military Band
Flirtation Valse ( St.-. li )— Interim /;.o . . Conway's Hand

.Kl,<,:>1 Bird at the W.-i.i
"

tliOB
Two l.iittlc Bullfinch.-. I'olka ( Kline)—Piccolo

and Clarim :t .We vert A M--r Anilr ny Giamnialio
8IK.J0 When the Swallow;. Homeward 1 lv ( AM)—So-

prano and Tenor Fli7r1l.ul. So,m-.r Charles Hart
Massa's in dc Cold, Cold Ground (S. C. Foster)—

Mixed Voices Metropolitan Quartet
80631 Sweeter as the Years Go By (Morris)—Mewo-

SopronO and Tenor.
Helen Davis, Lewis Lums an. I Mi ted Chorus

Softly and Tenderly Jesus Is Calling (Thompson)
—Mixed Voices Met ro|mliiati Huartci— J

Kitty
;len Cli— (ClonghLeishter) and Since You

Went Away f lolm-ior, )—Tenor Vemon Dalharl
80633 Madame Butterfly Selection—Part I (Puccini),

American Svmphony Orch.
Madame Butterfly Selection—Part II (Puccini),

i Orch.American Symphony
80635 Ole Uncle Moon (Scott)—Male Voices,

Criterion Ouarli-t
Sleep. Little Bahy of Mine (Dcnnfc)—Soprano,

Betsy Lane Shepherd
82138 Deli vicni, non (ardar (Ah, Come Nor Linger

More)—Lc None di Figaro (Moiart)—So-
prano, in Italian Marie Tiffany

Eleeie (Ll^y)-Soprano, ,,, Fret.. I, . . . Marie Tiffany
82225 Dumka (Lament) (Suk-Ondricck)—Violin.

Vasa Prihoda
Sexlct—Lucia (Doniictti-Saint Lubin)—Violin.

Vasa Priho.la
82226 0, God, Have Mercy—"Saint Paul" (Mcndcls-

sohn)—Bass-Baritone Arthur Middleton
Las* o' Srine (Tumcr-Malcy)—Bass-Baritone,

Arthur Middleton
Flies Go (On a Cold and

-"BitT, Bing Banc" (Mayo)—
lenor Billy Jones

e/. 0 .r.
A."„b>' Myself (Berlin)—Contralto Helen Clark

50819 Molly on a Trolley ( Scl.warii)—Tenor, with
Soprano Obhligaio,

„ . Vcmon Dalhart Betsy Lane Shepherd
Yo-Lay-ec-oo (Means I Love You) (Motian-
Jerome) ... Marguerite Farrcll

' V™1 Coming Out. Malinda? (II. Von Til-m , Al Bernard-Ernest Hare
Aunt Phoebe's Wedding Day—Win. |. v ill, s[,r.l,
wtth^Banjo ItiMy Golden-Billy Heins

50801 i :

Kmsty

50820 Ain't

50824 Just Bemuse
ark Orch.

-Thee Well. Love (Far^Thc'e^^.^
"M I M I"' AND FIFTEEN OTHER ED ISO N

RE-CREATIONS
50796 Carolina Lullaby ( Panella)—Soprano, Mczw-

Soprano and Contralto Homestead Trio

u>«h, (s..™„)-p„.,S",V'S,S'""'
S0802 Two Li„k CM. I. Bl« (C I'S,S'j"Myl aj,,i 'D..lly") {Wn^^i-^Ucy Fox-.ml for DoncoR llnrr, HoHcro.oii'. |ai. Orel,Canadian Caocis (CI,,-,,,-!!. ,.\\,IUr C,..„.|iFox-

Ohl Tb.,'„ Soah Nioa P«,p,, (Biowo^VaSh)-"''"

snu tarw.i.V 'rU;; ' wai.o ' Ys,,^i^so!llJ
m"

T<nor ....tlclsy Lane Shdilirrd-Uwi. Jam,.•Neath the Anlnran Moon (Vanoerrool)-Soprano

SMH I.' (ln„o. •R.m,„he, Me", fe^S&", b"d

—Medley toxtrot tor Dancing

S«e,,hea„ Clnleo. - Vo'.S
' _°™»-
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ens,, u'

r
°'i ,

or Danc'iS.-. -Max Fells' Delia Robbi
50817 Honolulu Honey (Dyson-Applefielu)—Tenor.

Hunan,,,,. Om^^^S&mS' Chor

"BABY IN LOVE- AND NINE (,'nmi l-'insuv

«« <B,a.W,-F„
RS.A

r

TK i,,.....0,,a„d .., 0«,,
Slcciiv Head (Intro. "T"il,-ht lii,,,..") ( llrown-

Hril.Le v|n ...Quaw)_Walr^ Lullaby for Cmg .......... Orlando's Orch.""'
icn Girl (Intro. "Con-
l

' —Medley Foxtrot

Cho-Cho-Sar

r Sunny Tennessee (Kalm

S0B28 Baby" in" Love" '("Last
'

\V i

t'^'

*

V

1

i . I

n'
1

1'

tzky—Fox-trot for Dancing. .Chib tie Vir

Orch.

Sright-Kcllcy)—Fox-trot for Dan
Club Je Vingt Orel

Galwny Rose ("Irish Eyes") (Kcrshaw-
csuilan)—Tenor Waller Scania
,'ourncen ("Irish Eyes") (Mc llonough-Scin-
m)—Voices Criterion Quart.

EDISON AMBEROL RECORDS

4329 Moonlight (Conr

SPECIALS
4328 Peggy O'Neil (Pcase-Ncl son-Dodge)—Tenor,

Billy J ones and Male Chorus
Fox-trot (or Dancing.
Max Fells' Delia Robbia Orcli.

4330 Paper Doll (Davis)—Fox-trot for Dancing,
Green Fires.' Novell band

4331 Down Yonder (CilhcrM— Male Voices - Premier Quartet
4333 Pucker Up ami Whistle mil ihc Clouds Roll By)

(. Franklyn Vincent)—Fox -trot for Dancing,
Harry Raderman's Jazz Orcli.

REGULAR LIST
4333 Idol Mine I Pollack-Franklin)—-Fox- trot for Danc-

.."iB Orlando's Orch.
'!'}."} So .Long, (.Idius-iii-bit*.! . . !!ert Harvey
4335 M
4336 n

... II oin
1

,'!!',, i"*

! (My Man) ( Yvain)—Fox-li for

md Hymns,
i.ov, William H. Morgan, i

4337 Drowsy Head iH.-rlin De Lea th)—Walt i.

ir
Green_ Bros.' Novelty

Orlando's Orch.

nd Calvary Choir

4339 Cher
Mars : E. Farrcll

Quartet

Bibo-Wood)—Fox- trot for 1

M ITU- li'a.lfriu.ii,';. (.-,; _
II,, h.

4340 Last Little Mile Is tbe Longesl (When You're
Longinu fur Home, Sweet Home) (Donald-
son)—Tenor Lewis Tunic*

4341 Good as Gold I Kcndi, br.-ekman-Hoffman-Sher-
rnan)—Waltz for Dancing.

Max Fells' Delia Robl.ia Orcli.
4342 Lucky Jim ( Horwil bowcr;-v|,.iN nr. 1. < -Male

Voices Criter™ «"»—
4343 Rio Nights ( V'uiec.n-TI,ot.ifis.-.ri )—Sopri...

Tenor Betsy Lane Shepherd-Charles Hart
J...IJ M..IK 1 MillTU.i,.Ml..ci-i]-l-Mv.ir..t „„ I lancing

Ray Miller ,i!..l Mis Black an.l While Melody Boys
4345 Honolulu llonev 1 1 lyson-Apidcficld I—Tenor.

Billy Jones and Chorus
4346 Robin Adair (Old Scolcb Air),

Jules Lew's lira's Uuarlel
Silver Lining Medley (jnlro.

" cau-Hendcrson>— Piano.
Kay Perkins

4340 Two Little Girls in Blue (Intro. "Oh, Mel

4347 Look for
ing") (Kern-I

4349 Anna Indian. (B.

is)—Medley^

E. Gorman-Rose),

4350 Saturday (Intro. "Daisy Days")—Medley Fox-trot
for Daricing Lanin's Orch.

4351 Oh I They're Such Nice People (Brown-Walsh)—
4352 All by Myself ( Berlin)—Com ralto Helen Clark

PATHE FRERES PHONOGRAPH CO.

"POP" SUPPLEMENT. NO. 49

POPULAR VOCAL
A20612 Urine Back My Blushing Rose (From "Zicg-

leld Follies of 1921") Hilly Jones 1

Tuck Me to Sleep (In My Old Kentucky
Home) Ernest Hare 1

A20613 You (Winne) Elliot I Shaw 1

Mother. I Didn't Understand. . .William Rees 1

A20621 I'm Nobody's Gal Ailcen Stanley 1

Anna in Indiana Ailcen Stanley 1

A20614 There's, Only t ine 1'al After All .. Crescent Trio 1

Who'll Be the Next One (to Cry O'
s Jan,,:

"Alw

— FfiK-tl

. Hill, Moon (Intro, "i
r.Mer

IVs")—FoX-
Iclody Men
Long Ago")
Melody Men

A20616 II.— Foxtrot Nieli.das Orlando's
Why Don't You Believe Me?—Fox-trot,

Raderman's i >rcli.

A20617 I Call You Sunshine—Fox-trot,
Piedmont Dance Orch.

Rosy Checks—Fox-lrot Kadcrman's Oreli,

A2061S Ma—Fox-trot Casino Dance Orcb.
When the Sun Goes Down—Fox-trot,

Casio Dane
A20619 Canadian Capers—Fox-trot. .Casino Dance Orch.

South Sea Isles (From Ceo. White's "Scan-
dals")—Fox-lrot Casino Dance Orch.

A20620 I Love You. Wonder Girl -Fox-trot.
Joseph Samuels' Music Masters

Near Me (Intro. "Bundle of Joy" )—Fox-lrot.
Merry Melody Men

HAWAIIAN
A20609 Hawaiian Chimes— Wall z. Fcrcra and Franchini

Susquehanna Shore—Waltz. Fcrtra and Franchini
Saxophone by Nathan Giant?

Regular Pathe October List

OPERATIC AND OTHER VOCAL RECORDS
54076 Ave Maria (B3ch-Counod)—In Latin,

STANDARD sn.W.i -,r,\i; ^ |..
:

v
( ,[ isn

A20S87 (Pathe) Lassie o' Mine Charles Harrison
Sleep and the Roses .Charles Harrison

A2058S (Pathe) Soldier's Farewell—Unaccomp.,
Shannon Four

oweet Adeline—

I

A20586 (Pathe) Shall V
Unaccomp. .

.

Abide With Me- -Una
.Cathedral Male Quit

S0822 Leani It

vcrsation Step")
for Dancing Harry Radcrm'ai. _

Stolen Kisses I Snyder 'I
—-Fox-trot for Dancing,

50826 One Ki» a^M^&^'jK**-
Conrad's Orcb.

u-Frcy)—Fox-lrot for Danc-

50827 When '

the' Honeymoon" Was' Over' 'f^sh^r)—
rCl'*

" oadway Dance Orch.
. & 11, Ruby)—

A20S8» oSSS ,
I
-
KiTK"«™r&"BD?

U",t'

AMI,. Sail.,' a,?t„,
S
SV„-,-WiVe-i°"S° T'"

Reek ,1 Age,.
. >/J&, 'Ch X'i ESS RESA20591 ... ,., *&»X%l'&£S$Z»WB ». ... Sol. l.e„p„|J ,,„„,Th

»d
Ete„ si,."

1

" m'

A'nem ,P,„ , ,r'? ,
'0

'i

J

.

l,u,"i Nicholas LaucellaA20SO2 (Pathe) Valse Ma Jobe (l.e.vi,)—Saaonhone
IVh .V; Na.ban .".Li,.,;.

Fre»„ 1" : "r ;l,;"" | l.',;t IF.eneli-
Ireync)—Violin Solo, with Piano,

Wn.-. i, , , , . ,
Bac Eleanor Ball

(nSle euO "eeorS™" •»»'""' - ^<"»

OENNETT LATERAL RECORDS
4746 In the Swcc

Vocal Qu-i
The Churc

md Bve (Bcun

i'e

C

Wi,dwooj''

Mother Machrec (Ball)— Saw

4749 Drowsy Head (Berliii-DeLrail

In My Tippy Canoe (Fishcr)-

Sofo

)—Waltz.
Gcnnctt Di

-Waltz.

4748 Julienne (Turk-Robinson)-Franc^AmeriS.
.
tro ' Bcnnie Krue-

l

;

i,l;.
l

t>y Frank ltanla

Orch.

i Orch.

The St. Louis

10044 Comi

Orchcstrii

4752 Rialto di Vcni:

II Canto Delia
t if.-tie„tri Sicilan:

O'Nnammi

4755 O' Zampuj

OKEH RECORDS

mo. i,"i
a"-^ Ih ,9 1

'CD -. Emmy bestinn 1C
72501 Mefistofele (.Sun l„ Spirit. .1 t lloito)—Bass, in— with Orch Adamo Didur U

1 of Heaven) (Bel-
1

the

al tnuee72601 Norma (CastL _
lini)—Soprano, in Italian, Accomp. Dy
Chorus of the La Scala Opera. .Giannina Rii'

(Largo al Factr.h.mi ( It,

Inml .Rne^mti H, -.,„.'
S2I02 Larber of Sev_.„

for the Factotum)

.
I,alian

I
. -v Riccardo Straeciari

5005 Lucia di Lommermoor (Mad Scene) (Ardon
gl'incaisi) (Doniietti)—Soprano, in Italian,
with Orcb Marina Cauiieinari

La Bohcme IMi ( liinnaoo Mimil I My Name Is

Orch
< Pl,ccini)—Soprano, in Italian, with

6009 Rigoletio'tE il"'soi'dc'lV'an."ma)'(^^^
(G. Verdi)—Soprano-Tenor Duet, with Orch..

„. , „ Campanari-I.. :iii.,ji'

Ripolcllo tUnesia o ouellai I Amongst the Fair
„,„ Throng)—Tenor, will, Orch .. Forrest Lamont
4393 Bedouin Love Souk— Daritonc, with Ur,-li„

„„ „ Bernard Ferguson
Where My Caravan Has Rested—Baritone, with
™,°rcQ - Bernard Ferguson

'2401 Traumerci (Reverie) (Schumann)—Violin Solo.

„ _ Frani Von Vccscy 10
4394 Romance, Part I (Rubinstein)—Violin Solo

P.ano Accomp M. Micliailow
Romance, Part II CRuI.it.stein i —

\

; ioliu Sido,
M. Michailow
ian Soldiers)
" Chamber-'

(Onward I

: Fidelcs") .....

,- Conway's band
Victotre (Fnther_of Victory i

—

4384 March Ivlir
(Intro. "A

Lc Perc de' ._

March Conway's Hand
4385 The Warbler's Serenade—Bird Voices by Sibyl

Sanderson Fagan Conway s Band
Sunflower Dance (Op. 11, No. 1) (W. E, Mae-
Clymont)—Whistling Solo, with Orch.,

Margaret McKcc
4389 kawaha—Hawaiian Guitar Duet . Fercra-Fraiichini

He Lei No Kainani f Wreath for Princesses)—
I la,v an,m t lunar Duet Fcrera-F ranch itii

4386 O'er Waitine I l.iri >t rmns of the Mind (Chris-
tian Science: Hymn)—Contralto, with Orch..

Nevada Van Dcr Veer
Shepherd, Show Me How to Go (Christian

Science Hymn)—Contralto, with Orcb.,
Nevada Van Der Veer

4390 Shout All Oi'er God's Heaven (Negro Spiritual),
Southland Jubilee Sinners

My Lord's Writing All the Time (Negro S|.ir Il

Southland Jubilee Singers

4387 Love Sends Little Gift of Ros

. with Orch Rillv Tones
a Trolley (By Golly, With You)—
I'll Orch Billy Jones
ic Blues—Colored Vocal Quartet

Norfolk Tazz Quartet
.
Drove Man lo K„ in-Ch.tvd'" Yoe.,1

II;,, Ml.1
land Dutch Monologu

Hans, (be Hollander—/
Dutch Moiiohtgni- . .

4395 Crooning— r'.^-.i rot ...
Oriola—Fox-lrot

4:i"e. llrinK back My blush.,
"still,, w—:. v....

.Dan
i Ha.

;
Orel.,

Rose (Tntro. Chorus.
jm „ „„ . t „u ^.„me Back }•')

I From
"Zicgfcld Follies. 1921")—Medley Fox-lrot,

, c ., „ „ liejra Dance Orch.
Learn lo Sunk (Inlr«. Choru,. "The t,,,,,-,-,,,

lion Step") (From (lie Musical, "The (V Uriel

<,n , ,
Girl"J-Mcdley Fe.x-lrot R Cga Dance Orch.

4397 Dangcrcius llliu-s— 1-ov irot.

The Tampa Blue lazi llaud- L
.e Tampa Blue Jazz Band

t' Brothers' Novelty Band

t Brothers' Novelty Band

OLYMPIC DISC KlfCORD CORP.
I'til'III.AR SONGS

ten Stanley
en Slante)
Billy lone)
Billy Jones

Sweetheart (Da\
bennic Isruegcr's Orcb.

"Dolly") (Youmans)
- s in Blue")—Medley.

Harry Raderman's Orch.
Arthur IkI.Is Singing Ihe Chorus

(Kahu lllaut,is~. C..,U,-. Fox trot.
Harry Raderman's Orch.

Arthur Fields Singing Ihe Chorus
Bennic Krueger's Orch.

' lll.u.dyl.b.rmie Krueger's Orel).
Al Bernard Singing the Chorus
c Rye—Soprano, Piano with

-..Miss Cade-
no, with Orch.

4?42 Piao^a
r
di"sieAa'(C^noro')-Polka.

^

Una Genlilena (Cam

Man.iy and Me
Tuck Me lo Sleep
In it. i lid T.jwi. II v.l.

IMNCK RECORDS
r.mi.hii, Capers—Fox-trot. . . .Rilz Carlton Oftliesi
t;>l -:> blues l-'o, li... It, N (ml. c.l
S.,,,--l'o. trot Ha,,, o 'jiIo I.iudiay Mcl'l,
" e—One-step— lianjo and 0 '

I O Joy
ilo— Fo.-ti

: M> Bins

Ritr Carlton Orchestra
I'al.ti bc.ieh OrchcMr.i
Itroihcrs Novelty band
.e-Fon trot.
Palm Beach Orchestra

HAWAIIAN SELECTIONS
Dreamy Alabama Hawaiian Orchestra
Shadow Wain lb-, ,l„ ll.„.,„ nn Orchestra

STANDARD VOCAL
Just That One Hour Chas. Hart
Down in Happy Valley Chas. Hart-Elliott Shaw
Venetian Song. Percy Hrmus
Forever and Forever. Percy Hcmus

SACKED SELECTIONS
-Polka.

Orchcstrina Sicilana
(Abadessa-Canoro)—Valzcr,

irena (C.noeo.-t
1,,?""" S*"™'

4753 Le Mimfc d' Argenla (Hems)—Mazurka.
,. _ . ,„ Orchcstrina Sicilana

Fior d. Pnmavcra (Scariauo)—Mazurka.
— ,, ._ Orchcstrina Sicilana

4754 Casarella AfFallurata (DeLuca-Giovannetti)—
feuorc v. Di Maio

Accomp. by Dell Orchestra Napoletana
., il-atiia-buvioi—Ttne>re. . . V. Hi Mai.-
Accomp. by Dell Orchestra Napoleton:
•o Nuajiimiirato (Scolb'-Di Carlo),

G. Di Laurentiis-Mae, lii.-i 1 1 si

:

n, it-a j
- .
Acc9mP- °V Dell Orchestra Napolctan:

III PifTero di Montagna (Viviani),
G. Di Laurentiis-Macchietlistt

. „ „ .
Ac

.
eR
mn

- hy Del1 Orchestra Napok-lau:
511 La Donna F. M.-.|,ile (Unman Li l-i t |.l L.) (Verdi)

.

,

(
f.

rt,nl "i'l.'-'leti .' i-Tenor. .Signor Angelo Ruscll
Vesti La Guibba (On With the Play) (Leon-

cavallo) (From "I'av'l.aeei' i—Tenor.
Signor Angelo Hosclli

f l.igbt Chas. Han l-.llioii si

INST ia;.MI-NTALS
le Keys—Piano Solo, for DancinR.

reel Van EpS

AMERICAN ODEON CORP.
LATEST DANCE RECORDS

O-l JuU'.iH S:il o. May (Salome) CRotjen Stolz)—Fox-
trot American Odeon Orch.

Peggy O'Neil ( bcisc Nelson- D.Mgc) —Waltz,
American Odcon Orch.

Oil 2O061 All ily Myself (lreine. bcrlin)—Fox-trot,
American Odcon Orch.

Fancies (Herbert Spencer)—'Fox-trot,

Jos. knechl's Waldorf Asloria Dance Orch.
Od 2006.' You're the S.-cctcst (i.rl in All the World

(Mar"
'

Jos

' No veili Bond

lden)—Fox-ti. .,

Green Bros. N'ueelty band
Crooning (William F. Ceasar)—Fox -trot,

Jos. Kne. Ill's Wold. itt Astoria Dance Orch.
Od 20067 Cbow Mcin (Jimmy CUrk)—

"

Three O'clock in Ihe Momi_„ ..

Icdo)—Waltz American Odcon Orcb,
Od 20U6S Moon River (Ut David)—Waltz,

American Odeon Orch.
Just Like a Rainbow | l-„irl- 1- mriio I -l-oi-

trot American Odeon Orch.
LATEST VOCAL RECORDS

(Id luu'A Love Me (All of the Time) I A. Macintosh)
—Baritone, with Orch Joseph Phillips

Sweetheart I benny Dae is- lolmsoii I—Contral-
to and Baritone, with Orch,

Helen CI ark-Joseph Phillips

Od 2006S In the Valley Near Skivciat,,,.., (Daniel J.
Sullivan)—Old Irish Air. Tenor, with
Orcb .Emmctt O'Toole

Willy Reilv and His Colleen ba.vu—Tenor
with Orcli James O'Neil

()-l 20M1.6 I'antiy bov (Old Irish Air. l yric by Fred
E. Weatherly). Tenor with Orch,

Emmctt O'Toole
My Dark Rosalecn (J. C Mangan-A. A.

NcedhaniJ~-bariloii« with Orch.,
Elliott Shaw

EMERSON PHONOGRAPH CO.. INC.

DANCE
Rainbow (Earl-Fiorito)—Fox-lrot,

Lanin's Roseland Orch.

10420 Wang Wang

Home Ag;

(Mucllcr-Joh
Lar"

(Berlin-Akst)
Plai.

-Fox-ti

l-,.e-

_.. Dance Orch.
Toddle,

' Music Masters
10421 Oh, Joyl (Billy ScbrocdcO-

Joseph ¥
Ping Sing (Al Bernard)—Fox-.roi,

Plantation Dance Orch.
10422 In My Tippy Canoe i I- red Fi slier)—Wallz,

t Joseph Samuels' Music Masters
Ti-O-San (Traveller-Case)—Fox-trot.

Green Brothers' Novelty Band
10423 You're Ihe Sweetest Girl in All the World (San-

ford-Robinson)—Medley Fox-lrot,
Bennie Krueger's Orchestra

I've Lost My Heart to the Meanest Gal in

CCo.ift'nui'o' an page 168)
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ADVANCE RECORDS FOR OCTOBER
(Continual from page 167)

CLARION RECORDS

TRIBUTE TO G. W. HOPKINS

Silver Bowl and Bound Volume of Letters of

Praise Presented to Vice-president of Colum-

bia Graphophone Co. by Advertising Club

Geo. W. Hopkins, vice-president and general

snles manager of the Columbia Graphophone

Co., was presented recently with a magnificent

silver bowl, together with a bound book of let-

ters by his associates in the New York Adver-

lising Club. Mr. Hopkins has just completed

I wo terms as president of this well-known or-

ganization and his regime was noteworthy for

the tremendous strides achieved by the Adver-

tising Club during this period.

The bound book of letters contains hundreds

of communications from members of the Ad-

vertising Club, all of which speak in the highest

terms of praise of the success attained by Mr.

Hopkins as president of the organization, con-

stituting as a whole a remarkable personal trib-

ute to Mr. Hopkins' efforts in behalf of the Ad-

vertising Club of New York.

I While Hoys
McUl,- Men
Mdo.ty Men

ARK) RECORDS

EXHIBIT AT STATE FAIRS

n Francisco, Cal.,

nged to have elabo-

nd records at the

MEETING OF TALKING MACHINE MEN

The monthly meeting of the Talking Machine
Men, Inc., the organization composed of pro-

gressive talking machine dealers of New York,

New Jersey and Connecticut, was held on Au-
gust II at Keen's Chop House, 72 West Thirty-

sixth street, and over fifty members of the or-

ganization were present.

Resolutions were read by E. G. Brown, sec-

retary of the Association, on the passing away
of Eurico Caruso and M. Gorlansky, the well-

known talking machine dealer of Yonkers, N. Y,

Al Downs and Richard Finch, of the pro-

fessional department of Waterson, Berlin &
Snyder, demonstrated several songs which that

firm is to feature in the Fall season. These in-

cluded: "Stolen Kisses," "Sunny Tennessee" and
"I Wonder if You Still Care for Me?"

Charles D. Isaacson, editor of the "Music in

the Home" page of the New York Globe, will,

early in September, address a gathering of the
retail clerks of the metropolitan district in the

auditorium of the Wurlitzer Co.

Arrangements were completed by the Talking
Machine Men, Inc., to join the National Asso-
ciation of Music Merchants.

You Ought to Know
In case you are contemplating expanding the sphere of your business to include
departments devoted to Pianos, Player-Pianos, Musical Merchandise or Sheet Music,
that you'll find news and comments about them all in

REVIEW
ESTABLISHED ]876

The oldest and leading music trade weekly, which covers every branch of the industry

It Contains
Instructive and educational articles. Hints on salesmanship and advertising. Editorials that are timelvand authoritative. Facts about the new things in the trade. Trade happenings- in all parts of the United States

''Review the Music Trade With Us"
Send your $2 now for a full year's subscription to

THE MUSIC TRADE REVIEW
373 FOURTH AVENUE NEW YORK
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Some Leading Jobbers ot Talking Machines in America

TEST IT.
OUR VICTOR

Record Service
nag a reputation for efficiency.

Suppoae you try it.

E. F. DROOP & SONS CO.

Where Dealers May Secure

COLUMBIA
Product

ady, Full Stocki, and Prompt Deliver

from Convenient Shipping Centers

all over the United State*.

Distributors

, Columbia Graphophone Co., 1000 Wasb-

Cleveland, O., Columbia Grapuophot

, Colo., Columbia Stores Co., 1608 Gleu-

Kamo* City, Mo., Columbia Graphophone Co..

2008 Wyandotte St.

Lob Angels*, Col., Columbia Grupbopboue Co..

S09 S. Lob Angeles St.

in., Columbia Grupbopboue Co..

3rd

Philadelphia. To., Columbia Grapbophoae Co.,

40 N. Otii St.

Pittsburgh Columbia Graphophone Co., 032-640

Duiiueane War.

Suit Laho City, Utah, Columbia Stores Co,,

221 South West Temple.

San Francisco, Cal., Columbia Gruphophoue Co.,

315 Bryant St.

Seattle, Wash., Columbia Graphopbone Co., 811

We; Ave.

Spokane, Wash.. Coluinblu Stores Co., 101 South
Fast st.

St LouIb, Mo., Columbia Graphophone Co., 1127

. Fine 8L

Tampa, I'la., Tampa Hardware Co.

HeailijuurterB for Canada:

COLUMBIA GRAPHOPHONE CO.
Gotham National Bnok Buildme New York

Sherman,|play& Co.

tanciico. Loi AnsjelM. Portland, Seattle. Spokai
PACIFIC COAST DISTRIBUTORS OF

VICTOR PRODUCTS

W7j. DYER & BRO.
DYER B'LD'G, ST. PAUL, MINN.

NORTHWESTERN DISTRIBUTORS
OF THE

VICTOR
Machines, Records and Supplies

Wholesale Exclusively
EASTERN TALKING MACHINE CO.

85 Es.ex Street, Boston

VICTOR DISTRIBUTORS

The PERRY B. WHITSIT CO.
Diitributor* ot

Victrolas and Victor Records
COLUMBUS, OHIO

Mickel Bros. Co.

Omaha, Nebraska

Des Moines, Iowa

Victor Distributors

ran nura :m
,w \\vmmmi: \Kim:m'-mw> : itm.msmmwmnnm

I CONSTRUCTIVE ARTICLES IN THIS
ISSUE OF THE WORLD

| Ready Reference for Salesmen, Dealers and Department Heads j

Why Not Talk With Your Banker? . . 3

Making Sales of Portable Models
Produce Results .' 3

Talking Machines in the Postoffice. . 3

What the Wholesale Talking Ma-
chine Salesman Should Actually

Know 4

Why the Sales and Collection De-
partments of a Business Should Co-
operate 6

Why It Is Wise to Help Musical Ad-
vancement Work 8

Trade Continues to Show Improving
Trend 8

The Great Mission of the Talking

Machine 8

The Importance of Constructive

Ideas 9

Where There Is Need for Co-opera-

tion ^

A Constructive Plan of Increasing

Record Sales Through the Aid of

Boy Scouts I'

Arousing Buying Interest of the Pub-

lic by the Employment of Original

Propaganda '5

Featuring the Musical Possibilities of

the Talking Machine 17-18

Courtesy Versus the Salesman 19

Practical System for Checking Up
Sales Effort and Accomplishment,

22-23-24

Touring Parties Help Business 27

Concert Programs Devoted to One
Single Artist 37

Sorting Out the Deadwood from the

Prospect List to Save the Time of

Salesmen 43

The Importance of Following Up
School Sales 48

Value of Unified Organization 49

Turning Record Stocks Into Ready
Cash 50

Convention Plans of Iowa Dealers'
Association 59

Demonstrating Room Specially for
Children's Use 66

Some Sales Pointers That Will Help
to Make a Phonograph Store Profit-
able 7 ]

Interesting Brochure on Mood Music 73

Geo. W. Hopkins Advocates New
Selling Methods 103

Robert Gordon's Page of Construc-
tive Merchandising Ideas 107

What We Hear in Music 108

A Field Worth Developing 110

The Mid-West Point of View 112

It Pays! It Paysl! It Payslll 126

Gleanings from the World of Music,

129-130-132-133
The "Say It With Records" Idea Has
Made a Big Hit With the Talking
Machine Trade 1 44

Solving the Record Adjusting Prob-
lem from the Retailer's Standpoint,

146-147
How and How Not to Sell 147

Departmentizing Your Business 150

The Talking Machine Situation in

Europe 161-163

Late Patents of Interest to the Trade
164-165

Advance List of October Bulletins of
Talking Machine Records 166-168
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Tone Test
made by a

Big Thoughtful Dealer

/f
STOCK Phono-
graph made by

Remington Phonograph
Corporation was placed

in a room, and side by
side with one instrument

made by each of five of

the most prominent
makers.

rHE same motor
speed, same needles,

and same records were
used.

rHE dealer and his

three assistants stood

twenty feet away and
with their backs to the

instruments.

rjURING more thanU one hour these four
gentlemen never once
failed to detect the supe-
rior musical qualities of

Our

Wonderful

Reproduction

Remington Phonograph Corporation
1664 BROADWAY NEW YORK, U. S. A.

Distributors for Olympic Records



Edison Message No. 95

If the Excise Tax on phono-

graphs is increased, the price

of Edison Phonographs must

be advanced.

THOMAS A. EDISON, Inc.

ORANGE, NEW JERSEY

JOBBERS OF THE NEW EDISON, EDISON RE
AND BLUE

CREATIONS, THE NEW EDISON DIAMOND AMBEROLA
AMBEROL RECORDS

CALIFORNIA
Lot Angela*—Edlaon PbonogT*|

CONNECTICUT
New Haven — Pardce-Ellcnbergci

GEORGIA
Atlanta—Phonograph*, Inc.

ILLINOIS
Cblcago — The Ptooojriph Co.

Win. h. Lynni (Amberola only).

1ND1ANA
lodianapolU—Kipp Monograph Co,

IOWA
Dm Molne*—Hargtr k Bllah.
Sioux City—Barter k Bliib

Detroit—Phonograph Co. of
Detroit

MINNESOTA
Minneapolis—Laurence H.

MISSOURI
Kidiu City—Tbe Phonograph 1

of Kanias City.

St. Louii—SiWeratonc Music
Co.

MONTANA
Heir in—Montana Phonograph

NEW YORK
Albany—American Phonograph

New' York—The PhonoErapb
Corp. of Manhattan.

Syracuse—Frank E. Bolway * Son,

PENNSYLVANIA
PhiUddphja—Girard Phono-

Pituburgh—Buchn Phonograph

WiMUmxport—W. A. Myers.

RHODE ISLAND
Providence—J. A. Falter Co.

(Amberola only).

TEXAS
Dallas—Texas-Oklahoma Phono-

graph Co.

UTAH
Ogden—Proudfit Sporting Gooda

Co.

VIRGINIA
Richmond—The C B. Haynea

WISCONSIN
Milwaukee—The Phonograph Co.

of Milwaukee.

CANADA
Montreal—R. S. Williams k
Sana Co., Ltd.

Si. John—W. H. Thome ft Co.,
Ltd.

Toronto—R. S. Williams * Son!
Co., Ltd.

Vancouver—Kent Piano Co., Ltd.
Winnipeg—R. S. Williams * Son*

Co., Ltd.
Babton Bros. (Amberola only).














