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FIRST IN PRODUCTS. 

Dr. Talcott Williams Elected Presi* 
dent for Ensuing Year—Twenty- 
four College and University Repre¬ 
sentatives Present—Reports Sub¬ 
mitted Show Large Increase in 
Students—Notable Addresses. 
At the second annual meeting of the 

American Conference of Teachers of 
Journalism, held at the University of 
Wisconsin, Nov. 28-29, Dr. Talcott 
Williams, director of the school of jour¬ 
nalism at Columbia University, was 
elected president for the ensuing year, 
succeeding Dr. Willard G. Bleyer, 'of 
the University of Wisconsin. The other 
officers chosen were: Prof. Frank L. 
Martin, acting dean of the school of 
journalism at the University of Mis¬ 
souri, vice-president; Prof. James Mel¬ 
vin Lee, director of the department of 
journalism at New York University, 
secretary; Prof. W. G. Bleyer, head of 
the course in joum.alism at the Univer¬ 
sity of Wisconsin, and Prof. J. W. 
Piercy, director of journalism at the 
University of Indiana, members of the 
executive committee. 

NEW YORK CHOSEN. 

New York City was chosen as the 
next place of meeting on a joint in¬ 
vitation from the schools of journalism 
at Columbia and New York universi¬ 
ties. The time of meeting was changed 
to the last week in December. 

Twenty-four college and university 
instructors of journalism attended the 
meeting. They represented institutions 

Publi*hin]g of Newspaper* and Peri¬ 
odicals Leads All Other Branches 
of the Business—Evening News¬ 
papers Dominate the Field—Coun¬ 
try Dailies Distance Those of Big 
Cities in Growth of Circulations. 

(Special Correspondence.) 

Washington, D. C., Dec. 4.— Some 
interesting statistics in regard to the 
printing and publishing industry of the 
United States in 1909 are presented in 
detail in a bulletin soon to be issued by 
Director Harris, of the Bureau of the 
Census, prepared.under the supervision 
of W. M. Steuart, chief statistician for 
manufactures. 

In 1909 the number of establishments 
in the industry, as a whole, was 31,445; 
the number of persons engaged was 
388,466, of whom 258,434 were wage 
earners; the capital invested amounted 
to $588,345,708; materials cost $201,774,- 
590; and the value of products was 
$737,876,087. 

NEWSPAPERS TO THE FORE. 

Of the 31,445 establishments can¬ 
vassed in 1909 approximately three- 
fifths were engaged in the publishing 

These of newspapers and periodicals, 
establishments employed 108,672 wage 
earners, or 42 per cent, of the total for 
the industry, and reported products to 
the value of $406,090,122, or 55 per cent, 
of the total value of products reported 
for the industry as a whole. A large 
proportion of the ^‘value of products” 
of this branch of the industry repre¬ 
sents payments received for advertising. 
Establishments engaged in book publish¬ 
ing or in job printing, or both, formed 
34.1 per cent, of the total number of es¬ 
tablishments, reported 34 per cent, of 
the total value of products, and employ¬ 
ed 42.1 per cent, of the total number of 
wage earners. 

The publishing of newspapers and 
periodicals, the largest of the six 
branches of the industry, showed mark¬ 
ed increases during the decade 1899- 
1909 in all respects except in average 
number of wage earners. The compar¬ 
atively small gain in .this particular is 
due to the increased use of typesetting Publishes 
and typecasting machines; it is worthy f 
of note that, notwithstanding the small 
increase in number of wage earners, the . 
total wages paid increased 47.8 per cent. , j’ • 
The increase in value of products was „ 
82.1 per cent. ® 

VT TT . . . , . two years 
New York is by far the most impor- jj,g circuli 

tant State in .the printing and publish- _500000 
ing industry. This State reported nearly fijg gjj 
one-fourth of all the wage earners in _ 
the industry and almost three-tenths of jj o^yned 
the total value of products. Illinois jjj 
ranked second, and Pennsylvania third. j ViMnfi 

There were a total of 2,600 daily pub- jjj gg 
lications reported in 1909, as compared /oftoo 
with 2,452 in 1904 and 2,226 in 1899. Of 
these 2,600 dailies, 760 were published 
in the morning, and 1,840 in the after- ^ 
noon or evening. The increase during ^ /- 
the decade in the total number of daily gg^g 
newspapers in the United States was • j 
374, or 16.8 per cent, every geographic ® 
division but New England gaining. 

The greatest increases, both absolute W. J. Bu 
and relative, were reported by the Pa- A long 
cific and West South Central divisions, ramento 1 
Every State in New England excent ler Chaml 

DR. TALCOTT WILLIAMS. 

THE NEW PRESIDENT OF THE AMERICAN CONFERENCE OF THE TEACHERS 
OF JOURNALISM. 
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WASHINGTON TOPICS. 

Victory for tho Cut Rato Booluellors 

—Pro** A«oncy Work Alino*t En- 

tirolj Eliminatod by tho Gooorn- 

inent — Tho Difference Between 

the ln*ide and the Out*ido. 

(.Special Correspondence.') 

Washington, Dec. 4.—^Cut rate book¬ 
sellers won a sweeping victory this week 
by the United States Supreme Court 
holding in effect that they may resell 
copyrighted books at cut rates.. The de¬ 
cision ends a long, bitter fight between 
R. H. Macy & Co., of New York, and 
publishers over the former selling copy- 
ri^tcd books at cut rates. 

The court held, in short, that the 
agreements between the publishers and 
the leading booksellers not to sell books 
to those who cut prices, being in viola¬ 
tion of the Sherman anti-trust law, the 
copyright laws did not prevent this 
agreement from being unlawful. 

The New York courts had held that 
Macy & Co. were entitled to damages 
for not being permitted to sell uncopy¬ 
righted books, but held the agreements 
valid as to copyrighted books on t|;ie 
theory that fjie publishers had an un¬ 
limited monopoly under the copyright 
laws to do what they pleased in the sale 
of their books. 

Justice Day in his decision showed 
that the Sherman anti-trust law limits 
rights granted by the copyright laws, 
just as a decision about a year ago in 
the Bath Tub case held that the Sher¬ 
man law limited the rights granted 
under the patent laws. 

A DISTINCTION W'lTH A DIFFERENCE. 

The following was overheard in the 
dining room of the National Press Club 
soon after the Sayre-Wilson wedding, 
Tuesday. John B. Smallwood, city edi¬ 
tor of the Washington Star, dining with 
some friends, turned in his seat and, 
noticing Thomas F. Logan, of the Phil¬ 
adelphia Inquirer, said: 

“Hello, Tommy; 1 didn't see you at 
the wedding to-day.” 

“No,” replied Mr. Logan, “I was 
inside.” 

Only representatives of the four press 
associations were invited to the Wilson- 
Sayre wedding. They were Miss Edna 
Noyes, who represented the United 
Press; Mrs. Dudley Harmon, of the 
New York Sun Service; David Law¬ 
rence, of the Associated Press, and 
Archie Jamieson, of the International 
News Service. 

Press agency work in 4be depart¬ 
ments has been almost eliminated by the 
recent law, but there are departments 
where information as to what is being 
done is still furnished the newspapers. 
The Government press agents took from 
a number of men the employment they 
tiad had in furnishing the correspond¬ 
ents with routine news of the depart¬ 
ments. 

MAJOR STOFER, SDt! 

Major A. J. Stofer, who came to 
'Vashington along about the time Qevc- 
land was first elected President, and 
who has been prominent in the news¬ 
paper business here ever since, has spent 
a part of his time in keeping Culpeper, 
Va., on the map. Now he has had able 
assistance since Dr. Cary Crayson had 
President Wilson stop a regular through 
train at Culpeper because that little 
Virginia city was also his native town. 
Major Stofer attracted attention t6 Cul¬ 
peper by pointing out ^at he was in a 
large measure responsible for the fed¬ 
eral cemetery there, he having sold pies 
to Union soldiers during the Civil War 
with the result that they became perma¬ 
nent residents. The major was too 
young to go to the front, but he did his 
duty like a true son of the Old 
Dominion, and as a result he secured 
his military title. 

Henry S. Breckenridge, .\ssistant Sec¬ 
retary of War, is not a newspaper man 
in the sense that he has earned his living 
by newspaper work, but he has had quite 
a newspaper experience as editorial 
writer on his brother's paper in Ken¬ 
tucky. . The assistant secretary is a 
lawyer, but he is more of a soldier than 

either editor or lawyer, that is, in feel¬ 
ing. It was family affairs that kept him 
out of the army. He is now a major 
in the Kentucky militia. Mr. Brecken¬ 
ridge is enthusiastic over making the 
army of the United States, assisted by 
the militia, the best equipped and best 
organized machine for defense purposes 
that can be constructed. 

CHURCH ADVERTISING. 

The church advertising campaign now 
being conducted in the Times has re¬ 
ceived the support of all classes of peo¬ 
ple of all denominations and sects. A 
partial li.’t of the prominent subscribers 
includes President Woodrow Wilson, 
Vice-President Marshall, William Jen¬ 
nings Bryan, Secretary of State; W. G. 
McAdoo, Secretary of the Treasury; 
George P. McLean, United States Sen¬ 
ate; W. P. Jackson, United States Sen¬ 
ate; William Hoover, president of the 
National Savings and Trust Company, 
and others. 

D. Oatman, the publicity man of 
the Immanuel Baptist Church, believes 
that all churches should seek the ad¬ 
vertising columns of newspapers daily 
and pay for it as any other successful 
business does. ' • 

Jmmanuel Baptist Church, though 
scarcely seven years old, has probably 
been as well advertised as any church 
in Washington in the news columns of 
thq papers. Recently a half-page ar¬ 
ticle appeared in the Times and it 
was stated in the ad that “This adver¬ 
tisement is inserted and paid for in the 
interest of the churches by a number of 
Washington citizens, who believe that 
modern advertising methods can ac¬ 
complish results for the church.” 

Lexington Leader Incorporated. 

The Lexington (Ky.) Leader Com¬ 
pany has been incorporated with $155,000 
capital stock, $35,000 being preferred 
stock. John G. Stoll, H. K. Mil ward, 
W. F. Warren, R. R. Harting, J. C. 
Carrick, John Skain, E. B. Ellis, Dr. S. 
H. Halley and R. G. Stoll, are named 
as the stockholders. These gentlemen 
composed the syndicate that paid $120,- 
000 for the Leader, to Mrs. Anna T. 
Roberts, widow of Samuel J. Roberts, 
its founder. Indebtedness of the incor¬ 
poration is limited to $500,000. The new 
company will begin business Jan. 1. 

Rowzee and Lochridge Buy Stateeman 

.Announcement was made in the Aus¬ 
tin (Tex.) Statesman last week that 
M. H. Rowzee and Lloyd P. Lochridge 
of that city had purchased from J. F. 
Wolters, at Houston, the majority stock 
of the Austin Statesman Co. and had 
taken over the publication of the paper. 
The Statesman was founded in 1871 and 
is the second oldest paper in Texas. Mr. 
Rowzee will continue as general mana¬ 
ger and Mr. Lochridge as editor of the 
paper. 

Pulitzer Concern in Bankruptcy. 

An involuntary petition in bankruptcy 
was filed Tuesday against the Pulitzer 
Publishing Co., publishers of the Wel¬ 
come Guest, by the Brunswick Press, 
George W^ W'illis and Edward Stevens. 
The publishing company is headed by 
Walter Pulitzer, who has no connection 
with the New York World. Judge Holt 
appointed T. Teleston Well as receiver. 
The Pulitzer Ma^zine Co., publisher of 
Pulitzer’s Magazine, has had a petition 
filed against it as a result of a claim of 
W'alter Pulitzer himself. He loaned the 
concern $1,200 and assigned this claim 
to Brett Page, who filed the petition. 

Deutzcher Pre** Club’* Dinner. 

About 400 persons attended the 
twenty-eighth annual dinner and dance 
of the Deutscher Press Club at the Lex¬ 
ington Opera House last Saturday. Leo 
Bass was chairman of the arrangements 
committee. Professor Joseph Schum¬ 
peter, German exchange professor to 
Columbia, spoke on “The German-.Amer- 
ican Press. A musical program by 
various concert singers and members 
of the Metropolitan Opera Company fol¬ 
lowed. Then came a cabaret. 

INDICTED FOR A. P. UBEL. 

Editor and Cartoonist of Ma**e* Must 

Answer in Court for Attack on 

News Service. 

On complaint of the officials of the 
Associated Press the grand jury handed 
down an indictment last week against 
Max Elastman. editor, and .Arthur 
Young, cartoonist, of the Masses, a 
radical monthly magazine, on a charge 
of publishing a criminal libel. Both 
men were arraigned before Judge Crain 
in General Sessions Nov. 28 and re¬ 
leased in $1,000 bail, each to await 
pleading and trial. 

According to tl\e indictment the mag¬ 
azine in the July number published a 
cartoon entitled, “Poisoned at the 
Source,” which represented a reservoir, 
containing “News,” into which a man 
labeled “The .Associated Press” was 
pouring “lies” from bottles marked 
“poison.” The man is alleged to have 
a strong resemblance to Frank B, 
Noyes, president of the .Associated 
Press and owner of the W'ashington 
Star. The water inside the reservoir 
bore such terms as “suppressed facts,” 
“slander,” “prejudice” and “hatred of 
labor organizations.” 

The cartoon was accompanied by an 
editorial headed “The Worst Mon¬ 
opoly,” in which the -Associated Press 
is charged with suopressing news of 
the miners’ strike in the Paint Creek 
section of West Virginia. In the eJi- 
torial it is stated that “the repres.n a 
tive (yf the -Associated Press was an 
officer i;i that military tribunal that 
hounded the Paint Creek miners into 
the penitentiary in violation of their con¬ 
stitutional liberties,” and “that the one 
thing which all tribes and nations in 
time have held sacred—the body of 
Truth—is for sale to org;anized capital 
in the United States.” 

Officials at the office of the Associated 
Press would make no comment on the 
case, other than to deny that the cor¬ 
respondent in the Paint Creek district 
had ever been a member of any military 
organization in West Virginia. Will¬ 
iam Rand. Jr., former assistant district 
attorney, is handling the case for the 
Associated Press. 

Floyd Dell, managing editor of the 
Masses, declared to a representative of 
The Editor and Publisher that the 
editorial and cartoon were intended as 
a criticism of an institution which 
“serves the interests of the capital 
class.” No personal attack upon Mr. 
Noyes was meant, said Mr. Dell, nor 
did the artist deliberately caricature the 
.Associated Press head. 

“The .Associated Press serves the in¬ 
terests of the class which exploits the 
working man,” continued Mr. Dell, “it 
represents the money class; we speak 
for the masses. It is as a criticism of 
contemporary life and institutions, and 
not as a direct attack upon one man or 
organization that we have drawn atten¬ 
tion to the .Associated Press activities.” 

The Masses is a “free magazine,” 
published co-operatively by its editors 
at 91 Greenwich avenue. The contribut¬ 
ing editors listed in the December num¬ 
ber are Eugene Wood, John Reed, Ellis 
O. Jones, Alax Eastman, Horatio Wins¬ 
low, Mary Heaton Vorse, Louis Unter- 
meyer, William English Walling, 
Howard Brubaker, Robert Carlton 
Brown, John Sloan, .Arthur Young, 
.Alice Beach Winter, H. J. Turner, 
Charles -A. Winter, Maurice Becker, 
George Bellows, Cornelia Barns and 
Stuart Davis. 

Kansas City Post Sue* tke Star. 

Suit for $200,000 damages was filed 
in the Circuit (Tourt last week by the 
Kansas City (Mo.) Post Publishing 
Co. against W. R. Nelson, editor and 
publisher of the Kansas City Star. The 
petition sets forth that the methods of 
securing advertising by the Star have 
been of a nature to be unfairly detri¬ 
mental to the Kansas City Post. The 
petition is brief, and cites no specific in¬ 
stance of alleged unfair methods. 

The Waldo (.Ark.) .Advertiser, a 
weekly, has ceased publication. 

PRINTING INDUSTRY. 
(Continued from first page.) 

stationary, showed a loss in the num¬ 
ber of dailies between 1899 and 1909. 

DAILY CIRCULATIONS. 

The circulation of daily newspapers 
and periodicals printed in the ten cities 
—New York, Chicago, Philadelphia, St 
Louis, Boston, Cleveland, Baltimore, 
Pittsburgh, Buffalo, and San F'rancisco 
—constituted 47 per cent, of the total 
daily circulation of the entire country in 
1909, as against 50.5 per cent, in 1004. 
This change shows that the circulation 
of dailies published outside of the great 
centers of population has been increas¬ 
ing during the past few years more rap¬ 
idly than that of papers in those centers. 
The circulation of the daily newspapers 
published in New York City constituted 
16.9 per cent, of the total for all dailies 
in the country in 1909, as compared with 
18.3 per cent, in 1904. 

The preponderance of the evening cir-, 
culation was not only maintained from 
1904 to 1909, but increased in New 
York, Chicago, Philadelphia, Boston, 
and Cleveland; and that of the morn¬ 
ing, but with decreasing proportions, in 
Baltimore and San Francisco. 

At the census of 1909 St. Louis had, 
as reported, a larger circulation of eve¬ 
ning dailies than of morning; this con¬ 
dition was reversed in 1904. The morn¬ 
ing circulation of Pittsburgh dailies was 
reported as superior in size to the eve¬ 
ning for 1904; at the census of 1909 the 
figures showed that the evening circula¬ 
tion was the larger. 

More than half of the circulation of 
dailies printed in foreign languages in 
1909 was of publications issued in New 
York, which State also showed the 
greatest gain in circulation of any State 
between 1904 and 1909. .A slight loss in 
the circulation of such papers is shown 
as having taken place in New Jerse.v, 
and a much larger one in Pennsylvania. 
The German dailies led in number in 
1909, but with a decrease of ten as com¬ 
pared with 1904. New York wgs first, 
and Illinois next, in the number of such 
dailies, a reversal of the conditions in 
this respect existing at the earlier cen¬ 
sus. Yiddish dailies were second in 
number, and Italian dailies third. New 
York reported more dailies in these lan¬ 
guages than any other State, and also 
the only Arabic daily, the only Croatian 
daily, and the only Greek daily reported. 

THE SUNDAY NEWSPAPERS. 

There were 520 Sunday newspapers 
published in the United States in 1909, 
as compared with 494 in 1904. Their 
combined circulation was 13,347,282 in 
1909 as compared with 12,022,341 in 
1904, an increase of 11 per cent. The 
aggregate number of copies reported for 
1909 was great enough to furnish 202 
copies for each 1,0(X) literate persons ten 
years of age and over reported at the 
census of 1910. 

The weekly newspapers numbered 15,- 
097 in 1909, as compared with 15,006 in 
1904. Over three-tenths of the circula¬ 
tion of weeklies in 1909 was reported 
from the States of the Middle Atlantic 
division, those of the East Nprth Cen¬ 
tral following with over one-fourth. The 
Mountain division had the least of all. 
1.8 per cent. Among the individual 
States New York reported nearly one- 
sixth of the total circulation, and Ne¬ 
vada less than one-tenth of one per cent 
of it. Decreases in circulation are shown 
for fifteen States, these ranging from 1.9 
per cent, in Arkansas to 24.3 per cent, in 
Vermont. 

The combined circulation per issue of 
the monthly publications in the United 
States decreased from 04,306.1.5.") in 19'4 
to 63.280,535 in 1909. 

Christian AdYocate Editor Removed. 

The Rev. Stephen A. Nettles was re¬ 
moved as editor of the Southern Chris¬ 
tian .Advocate, the official organ of tlie 
South Carolina conference of tlie 
Methodist Episcopal Church, South, at 
a stormy session of the conference held 
at Spartanburg, S. C., on Nov. 30. lie 
was also suspended from the ministry 
for three months. The principal charge 
against Mr. Nettles was that of immor¬ 
ality, preferred by a girl stenographer. 
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TRIBUTE TO THE REPORTER. CHICAGO HAPPENINGS. 
Lincoln Steffens Says Reporting Is the 

Greatest Work in the World. 
“Reporting is the greatest work in the 

world,” declared Lincoln Steffens in ad¬ 
dressing the students in the course in 
journalism at the University of Wis¬ 
consin recently. 

“The reporter writes for millions and 
millions depend upon him to explain the 
happenings of life so that they can un¬ 
derstand them,” he continued. 

“Our journalism is changing. The 
new and coming style newspaper will be 
fearless and will be written by those 
who can go under the surface and ex¬ 
plain causes. The most successful jour¬ 
nalist to-morrow will be the man who 
can look at life with open eyes and 
who can tell clearly what he, sees. He 
must be able to see back of the acts ot 
men and discern the social and economic 
forces that cause the acts, and he must 
explain these to his readers. 

“We are up not against bad men, but 
bad conditions, wrong economic condi¬ 
tions, and these must be corrected be¬ 
fore we can progress as we should. In 
correcting these evils the newspapers 
must take the lead. 

“The great need to-day in the news¬ 
paper and magazine world is for men 
who possess the knowledge and the cul¬ 
ture to take the achievements of the 
scientists, the astronomers, the great 
engineers and the agricultural experts, 
and write about them interestingly and 
correctly for the great mass of people 
who depend upon newspapers and mag¬ 
azines for their mformation.” 

Newtpaper Women on Jury—Death 
of Frank E. Rowley, Former Man¬ 
aging Editor of Chronicle—Thugs 
Hold Up and Rob Paul T. Gilbert. 

{Upecial Correspondence.) 

Chicago, Dec. 3.—A jury composed of 
newspaper women sat in County Judge 
John K. Owen’s court this week at the 
detention hospital to serve in insanity 
cases which came up for hearing. Be¬ 
sides Dr. Clara L. Seippel, a permanent 
jury member, the jurors were: Susie 
Se.xtoii, the Record-Herald; Mary O’¬ 
Connor Newell, the Record-Herald; 
Marjorie Curry, the Daily News; Jean 
Craib the Daily Journal, and Lois Wil¬ 
loughby, the Inter-Ocean. 

Frank Ellis Rowley, formerly manag¬ 
ing editor of the Chronicle, died last 
week, F'riday, at his residence at 840 
Lakeside Place. He incurred a stroke 
of apoplexy fourteen months ago. Mr. 
Rowley had been a newspaper man for 
more than twenty-three years. He was 

and came to this 
1. He worked for 

> than twenty-three years, 
born in Racine, Wis., ; 
city when ten years old. 
the old Times and then became succes- 

and man- 
the 

he 
the 
to where 

number news- 

Sunday. 
them were 

tor under Rowley the Chronicle, 
Kelly, the 

Electrical a boyhood chum of 
the 

Thugs and robbed 
Paul T. Gilbert, Inter Ocean, 

O. Dunn, editor of the Rail- 
way .\ge Gazette, spoke the weekly 
luncheon of the Traffic club at the Hotel 
La .^alle last week on “The Railway 
Employe and the Railway Patron.” Mr. 
Dunn dec- 
ade the * 

$l,'v00 damage pa- 
per stock room and office of the Dro- 
vers’ Journal and Daily Sun building on ^ ... 
Exchange avenue, near South Halsted 

.^t Joliet M. B. Kelly, on 
Daily pi^y- 

Thereupon he the theater for $10,- 
OOO damages. ... 

In a talk on advertising delivered be- ^ 
fore the students oi the Chicago Cen- 
tral Station Institute, the other day, " ’ -. ■ • , ^ 
Dana H. Howard, advertising manager oomim-c ditct nir thq^ph pitt tT7RR 
of the Commonwealth Edison Co., dis- RODINS BLST OF JOSEPH PULllZER, 
cussed the question of advertising by a replica of which has been presented to the Columbia university school 
public service corporations, particularly of journalism by the staff of the new York world. 
those with more or less of a monoply. made by henry-bonnard bronze co. and m’kim, i 

Joseph H. Brown & Co., jewelers, have designed the pedestal. 
sued the Keystone Publishing Co., who 
print a trade journal, for $100,000 dam¬ 
ages for alleged libelous matter printed 
about them. 

Richmond Virginian Wins Stock Suit. 
The Richmond Virginian received a 

verdict of $.‘100 against T. F. Kidd, a 
stockholder, by a jury before Judge 
West in Hastings, Va., last week. It 
appears that some time ago Mr. Kidd 
subscribed to $-‘100 of the stock of the 
Virginian Co. He resisted payment on 
the ground that after he subscribed for 
the stock the company began the publi¬ 
cation of a Sunday edition to which he 
was religiously opposed, and which he 
understood would not be published. The 
contract, however, contained nothing in 
support of Mr. Kidd’s understanding. 
The jury decided in favor of the Vir¬ 
ginian. 

Syracuse Herald’s New Stand. 
The Syracuse (N. Y.) Herald Co., at 

a meeting on Nov. 11, decided to ex¬ 
clude from its columns all advertising 
of remedies for the cure or relief of 
diseases “peculiar to men and women.” 
The action was supplemental to a 
stricter policing of its advertising 
columns—a policy which has been pur¬ 
sued for some time. .Although the 
Herald Co. is making a considerable 
monetary sacrifice, it feels that the 
adoption of this new policy is a long 
stride in the right direction. 

Brooklyn Time* May Move. 
A rumor has been in circulation for 

the past week in Brooklyn newspaper 
circles that The Times contemplated 
moving from the foot of Broadway, in 

York Williamsburg section, where it has 
ft an located for some fifty odd years, 
, the to a more central location near Fulton 
n last street. Inquiry failed to confirm the 

Mrs. rumor, but those who should be in a 
her. position to know did not deny it. Since 

the opening of the Williamsburg Bridge 
rice. Lower Broadway has been a dead street, 
_and not the location for a live news- 

.- — - -„ , - - , papers 
During his absence he was the guest of in Clarion County, Western Pennsylva- ^ ^ ' _ 
Rudyard Kipling at his home in Sussex, nia, have notified their subscribers that c • . i- a j 
Cobb and Kipling had a day’s shooting beginning Jan. 1, the yearly price will Lodtmann, Fake Journalist, Arretted, 
together. Concerning his experiences, be advanced 50 per cent. Increased cost William Lodtmann, a German-Amer- 
Mr. Cobb says: “They shoot pheasants of labor and materials without a cor- ican. said to be from Chicago, was ar- 
over there. You have to stir the birds responding advance in advertising rates rested at Hanover, Germany last week 
and then kick them out of the way to is given as the cause. on a charge of passing fraudulent 
get a fair shot at them. Shooting - checks. His activities in Germany are 
pheasants in England is like shooting Bottoit Publicity Building. said to have lasted over a year, during 
ferryboats with a shot gun in the East Boston Publicity Building, con- which time he posed as the correspond- 
River." cerning which several items have ap- ent of some leading New York, Boston 
- peared in The Editor and Purlisher, and other American newspapers. The 

John Boden’* Estate. is completed, and many of the tenants checks are said to have been passed not 
The Northampton (Mass.) Herald John Boden, ex-secretary of the have moved in. The Pilgrim Publicity only in Germany but in Austria, Italy, 

plant suffered $200 damages from fire. State Racing Commission, and formerly .Association will he on the sixth floor. France and Belgium. 
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WOMEN WRITERS OF AMERICAN PRESS. wri,Lj“, 
quite a specialty of interview's, her sub- “Charlie” Miller, business manager of 

Mim Ro»e Henderson, Associate Editor of the Des Moines J^cts ranging from Emma Goldman to the Louisville (Ky.) Herald, states 

Register and Leader. Belwviw Optimism Essential to Success JiLTshe thinks about newspaper Somhe‘rn MoTors^'^cf'whH ‘ 
in Journalism—Miss McNamara, of the News, Holds work Miss McNamara says; oelred Tn the LouisviUe HeVahl 

That Enthusiasm and Imagination Are Necessary. “While I know it’s quite customary to which was very briefly rcf "^H 

B, A. C. iltifonVent'T(t?;’a‘’t.Tlea» l^nf'in S ‘‘'"'..i? illusionment a lew years spent in Publisher,— From the standpoint of 
There are some good papers in Des “1 have little respect for the woman compels me to admit beauty it is the finest automobile ad- 

Moines, la., and some bright women are reporter or interviewer who will not ^ * retains a good deal of fas- vertisement ever printed. From the 
helping to make them. Two of the best lo.se her job if need be by refusing abso- fination for b'®- f see its bumps and standpoint of size 1 am positive it is the 
known of these journalistic toilers are lutely to compromise her self-respect seamy s'de. Nevertheless 1 have not largest automobile advertisement that 
Miss Rose Henderson, and Miss Sue for the sake of getting a big story. She y^f ^cached the point f ever appeared in a newspaptr for 
McNamara whose enthusiasm is suffic- must, of course, be sane and sensible appreciatively at the damp black Frm. Some advertisers contend that 
iently infectious to be inspirational. enough to discriminate between what is °. P'’^ss, issue is too large to be profitable; 

Miss Rose Henderson began news- mere professional necessity and what is ^ ^ 's coming over the j^at no one will read an advertisement 
paper work on the Des Moines Register disreputable and despicable in methods thank mj stars im not penne j believe you will agne that 
and Leader four years ago and is now and conduct. A good newspaper woman “P room teaching Latin, more than accomplishes its purii se to 
associate editor of that paper, a position does not have to sacrifice her best in- Row in New vork bolds niore impress the size and importance i f the 
she has creditably filled for two years, stincts of womanhood. These are her ^^d fascination for me than the fjrm. The Southern Motors Company 
She writes editorials, features and dra- most telling of resources in the field of •"‘^tropolitan .Museum. practically a new firm here ami dc- 
matic criticisms. Expressing for The journalism as everywhere else. The jolkn.xlism a high c.vlling. sire to convince the readers of their 
Editor and Publisher her views as to woman reporter doesn’t need to smoke “I regard newspaper work as a high leadership in this line. From the favor- 
newspaper work for women she says: or drink or swear or talk slang. Other calling and it still arouses my ire to able comment through the city the\ liavc 

“Broadly speaking, it seems to me that things being equal, the more chaste and have somebody spring that threadbare undoubtedly gained this end.” 
one of the most necessary requirements refined and womanly she is the better remark ‘you just can’t believe anything —- 

she will succeed in the business of writ- you see in the papers.’ There may be- Shearon’t Newspaper Series, 
ing for the daily press. , a grain of truth in the statement, but at Lowe Shearon. editor and bii-incss 

“The people who are really worth in- least they should amend it to read manager of the New Canaan ((. nn.) fterviewing appreciate being approached ‘some things.’ Leader, for many years engagtd in 
by a person of refinement and pleasing “If the press could be eptimoized in newspaper work in New York Ci.y on 
courteous address. The people lowest human form I’m sure it would take the the old Daily News, is writing fur the 
down in the scale of existence will guise of a noble minded fine old gentle- Leader a series of articles on I'lie 
oftener respond to the gentle tact of a man who has his faults to be sure, but Newspaper Game” that are worth read- 
womanly w'oman than to the smart and whose virtues far exceed his vices. ing. In the issue of Oc‘. ”>0 he tells of 
presuming bluntness or irritating per- “I think enthusiasm and imagination his experiences as a cub report, r in 
sistence of a reporter who lacks delicacy are the two chief requisites for a sue- covering an exhibition by the .\IiiMmn- 
and candid sincerity of purpose. cessful newspaper woman. The bulk of Kilrain company in Dallas, during which 

“One must learn not to shrink from humanity has little imagination. They a local featherweight named James was 
some very disheartening experiences, rely on the daily paper to supply them accidentally killed by a knockout blow 
For the woman who writes must know with the sentiment of life. The news- on the chin given by Bazina, one of 
the world and there are few more re- jiaper writer must be a sort of inter- Middoon’s boxers. 
vealing schools for learning than that preter of the romance and poetry of —- 
provided by the field of newspaper re- the world. Answer* to Correspondent*, 
porting.” “The newspaper woman of to-day Hazleton, Pa., Nov. 2.',, isis. 

Miss Henderson is one of the young- need not be relegated to the pickled I'i'k Editor and Publisher: 
est dramatic critics to have won author- preserves corner of the paper. Neither ^ notice m your current issue that several 
native recognition. Her short stories need she become an abandoned bob bis- stu.lents of the Columbia School of Journalism. 

usurp the police court or the divorce 
trial. This is a man’s field. But there 
is a lovely middle ground where her tal¬ 
ent may find full play in the special 
article, the Sunday feature and the in¬ 
terview. 

PREFERS PERSO.NALITY SKETCHES. 

“I have always been partial to inter¬ 
views. Though the word interview 
is inadequate. I prefer ‘personality 
sketches.’ The cut and dried interview 
consisting of a column or so in quota¬ 
tion marks holds little interest. You 
can make a commonplace remark hold 
the attention of a reader by surrounding 
it with a delicate word picture of the 
man interviewed. The so-called ‘inter¬ 
view’ should present to the reader a 
vivid impression of the personality of 
the person interviewed. 

“The interview conducted with a note¬ 
book and a carefully thought out list of 
questions is usually a failure unless the 
celebrity happens to be an army man or 
a statesman whose exact words are of 
great moment. 

“I am always pleased when some one 
says: ‘When I read your article I felt 
just as though I had been there.’ I 
would rather be guilty of a split in¬ 
finitive and catch the glow of sunlight 

and verse have found place in Ainslee’s "" cowboy hero’s bronzed face in 
The Black Cat, Smart Set, Lippincott’sl 
The Craftsman, The Forum and other arouses no pleasure or pain 
magazines. She is a member of the reader. , . t , a , 
Iowa Press and Authors’ Club, and of . interfering, I have found 
the Professional Women’s League of newspaper work is a good stepping 
Des Moines. stone toward the magazines. In it you 

Topeka 
Daily Capital 

MISS ROSE HENDERSON. 

for the successful newspaper woman is 
a spirit of optimism and belief in the 
world, .^nd this does not mean, of 
course, blind and unreasoning attitude 
of confidence or assurance. It means 
rather the ability to see things as they 
are, and to look upon the unclean and 
unlovely and vicious and deceitful 
aspects of life w-ithout becoming hard¬ 
ened and embittered or even losing a 
certain youthful enthusiasm and suscep¬ 
tibility. 

SPIRIT OF OPTIMISM ESSENTIAL. 

“Without this enthusiasm the woman 
who writes for a daily paper either be¬ 
comes insincere and flippantly super¬ 
ficial or she grows cynical and drops in¬ 
to a rut, writing only for space and 
with little real interest in her work. But 
she needs the brave cosmopolitanism 
which is never blase. She cannot afford 
to lose the thrill of the discoverer or to 
fail in her response to the clutching 
romance of daily life. And yet with 
this she must be wonderfully circum¬ 
spect and shrewd and far-seeing. She 
must know human nature, but knowing 
it, retain a fresh and inspiring interest 
and even belief. 

“It seems to me that one notable 
change which is coming about in the 
newspaper woman as a type is her in- _ _ ___ ...v.,, . 
creasing breadth and graciousness and fall of 1911 by the Newspaper Enter- is such an ‘open sesame’ to aif doors 
general culture. She is growing away prise Association of Chicago to secure as the nower of the press. Some of my 
from the ideal of the aggressive, leech- a scries of human interest stories, most delightful experiences and most 
like creature who is after the latest \\ hile there she interviewed Col. Goeth- pleasant companionships have been made 
scandal or sensation regardless of how als and other celebrities, rode through through mv work.” 
she gets it. The best newspaper woman Culebra Cut, visited Pablo Arosemena, '_ 
holds on to her self-respect. She is then president of Panama, at his palace 'I'he Rockland /Mass.! Tiuleeeiulent 
losing something of her militancy and in Panama City and was invited to take has been sold to H. M. White, formerly 
gaining in dignity and authority and re- an afternoon drive with him, which she owner of the Gleaver, of Lee, Mass., 
liability thereby. did, She covered the opening of Rose- through the C. M. Palmer Agency, N. Y. 

LEADS IN TOPEKA AND KANSAS 

Average Net Daily Total Circulation 
In October, 1913 ■ . 33.58S 

Net Average in Topeka 
In October, 1913 - - - 0.629 

It guarantees sdvertisers s Isrger locsl 
circulstion than any other Topeka newspa¬ 
per, and a larger Kansas circulation than 
any other Kansas daily. 

Only 7-day-a-wtek paper •» Kansas. 

MISS SUE M NAM.ARA, 

TOPEKA. KAN, Publisher 

W. T. Laing, Flatiron Bldg.. New York 

J. C. Feeley, Mailers Bldg., Chicago 

A unique medium which will in¬ 
terest any advertiser wishing to reach 
the 17,94-5 Catholic Clergymen, the 
57,5-50 Nuns, the 5,25G Parochial 
Schools and the numerous otlicr 
Catholic institutions in this country. 

Send for full particulars. 

P. J. Kenedy & Sons, Publithere 
44 Barclay Stratt, New York 
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The 

ew York Herald 
m 

C © 11 u m m s of Paid, 

at foil rates, no rebates, 

This was a gain of 313 
columns over the aimoiuint ' 
published in November, 
IB 12,3 or more than an 
average gain of lO columns 
per day. 
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“Art tH llyr rxftrrBBiiin of omn b tog tn IgB toork.” 

Jn tl|iB fragmrnt Irt ub akmit tlfat tt;r tggr fumiBi|rB 
all tt|r art. Sut tol^at Ib torittro tB tlfr l^onrBt rxgrrBBtott 
of a rral tog in a noblr toork. 

SllgtB Bl^all tor anotb qnarrrlB toitl; guibbUrB. 

IKang ttgngB IrBB toortl^g tl^n a tributr to nruiBgaprr 
aborrtiBtng arr art in rlgirrl; utinboto tggr. 

2Il|r bag of tl|r morlb l;angB ngon tijr bailg nnoBgagrr. 

l^tog tl|r grrBBrB for tmrntg-fonr l|ourB anb tl^e ralrnbar 
uiill rob liiBtorg of onr full bag-—tl;r bag tljat mao not. 

iEurrg man, Enrrg moman, ^nrrgmlyrrr—tljrar arr tl|r 
BignboarbB on tl|r roabo traorrorb bg tl|e nrniBgagrr. 

(Slir onr nniiirroal tranrlirr, it BtogB onlg on tl;r (^utrr 
€bgr of (TbingB. ilrgonb. anb tnbrrr it rannot go', iB 
NotlgngnrBB. 

(Slip morlb rannot Blrrg, rannot makr mitbout it. Jt 
ginrB an rnrr. inrrraoing brrabtb to bailg life. loBing tbe 
limitationB of geoterbag ao a renturg looeo tbe moobman*B 
mark on a foreot oak. 

Jt iB an inBtitntion in energ rommnnitg that b^B a name. 
Jt iB a member of energ familg; BgeakB tbe language of 
energ bouBebolb. 

Jt bol^B an intereBt in energ buBineBB; it iB tbe main- 

Bgring of all rommerre. 

JtB mleb rolnmnB are Btraigbt roabo to energ market. 

iEnerg bnger of energtbing maitB upon tbeae roabo for 
energ Beller of angtbing. 

(Sbe men mbo grint it b^ne but to mbiBger tbeoe tbingB 
in rboruB, anb tbe great mane of tbeir menaage mill erbo ' 
ronnb tbe bnaineBB morlb. 

iHbP*' romeB—anb it ia roming faat—tbe bailg 
nemagager mill abom tbe final groofa of ita nnineraalitg— 

(Sbr meBBage of energ man mbo b^B aometbing to aell. 
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The New York World 
“BEST MEDIUM FOR REACHING DISCERNING MOTHERS” 

Read below why The Centaur Company spends more money in The 

World in advertising Castoria than in any other New York Newspaper 

Mr, T. Y, Crafts. 

Adv. Mgr. "The Evening World", 

New York City,H.Y. 

My dear Mr. Crafts 

As per our conversation,the other day,I have looked over our 

records and they verify my statement that we are now, and have been, 

using for Fletcher’s Castoria for many years, several thousand lines 

more per year than we have given to any other New York City, paper. We 

have done this believing that the greatest number of discerning mothers, 

mothers careful of the welfare of their children,can be reached throu{^ 

your columns, and our belief has not been shaken. 

So long as the independent and high character of "The Evening 

World" continues,Fletcher'S Castoria will appear in its columns and. if 

possible,in ever increasiiig volume. 

Very 

The 

Advertising In The World Is No Lottery 
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NEW DAILY FOR NEW ORLEANS. DEFENDS PENNY PRESS. 

May Be Launched by Northern 

Capitalista a» a Morning Paper. 

A report comes from New Orleans 
that a number of Eastern and Northern 
capitalists are contemplating the estab¬ 
lishment of a morning newspaper. 

Louis A. Hoffman, head of the Inter- 
^ national Supply Co., of New York, has 

addressed a letter to the citizens of New 
Orleans in which he states that after 
examining the field he is convinced that 
such a paper could succeed. 

Mr. Hoffman, who says he is acting 
in behalf of the capitalists mentioned, 
.says that the new paper is to be issued 
six days a week, at two cents a copy, or 
ten cents a week, delivered by carrier 
service. It will have all the features of 
a first-class newspaper. 

Those who are behind the enterprise 
purposed to invest $500,000. 

A seleccted list of successful mer¬ 
chants will be offered the columns of 
this new morning newspaper for a 
period of the first three months without 
any charge whatever if they prepare spe¬ 
cial copy so that they can check their 
results. After a period of three months 
advertising space will be sold at the rate 
of 17th of a cent per line per 1,000 cir¬ 
culation. 

FARM JOURNAL 
WANTED 

By party with $50,000 or more 

for investment. Location not 

important if proposition is a 

good one. 

American Newspaper ] 
Exchange 

Rand-McNally Bldg., Chicago J 

HENRY A. WISE WOOD 
ASD 

BENJAMIN WOOD 
LNC. 

Newspaper Engineers 
SPECIAUSTS IN THE DESIGN, CONSTRUCTION 

AND ORGANIZATION OF NEWS¬ 
PAPER PLANT'S 

Professional services of the highest order 
rendered in the followingr matters; Con¬ 
struction or Reconstruction of Plants; Im¬ 
provement of Departmental Efficiency; Ex¬ 
amination of Materials; Ascertainment of 
Manufacturing Costs: Betterment of Print¬ 
ed Product; Appraisal of Plants; Solution of 
Particular Problems. Broekuretentonrtiiuttt. 

1 Madison Avenue, New York City, U. S. A. 

Canadian Press Clippings 

The problem of covering the Cai.adian 
Field is answered by obtaining the service of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to y< a, printed in over 95 per cent 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head office. 

74-7« CHURCH ST, TORONTO. CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

Louis Wiley Takes Exception to Some 

of the Statements Made by Samuel 

Bowles at Columbia—Says Papers 

Are Better Printed Now Than For¬ 

merly—Gives List of Papers Selling 

for One Cent—Price No Factor. 

In an address delivered before the 
Springfield (Mass.) Publicity Club, at a 
dinner in the Hotel Kimball, that city, 
on Wednesday evening, Louis Wiley, 
business manager of the New York 
Times, took exception to some of the 
statements concerning one-cent newspa¬ 
pers made by Samuel Bowles, editor of 
the Springfield Republican, in h's recent 
address before the School of Journal¬ 
ism at Columbia L’niversity. He said, in 
part: 

My first point of dissent from the edi¬ 
tor of the Republican is in his compari¬ 
son of the newspapers of to-day with the 
newspapers of forty years ago, and in his 
statement that compared with that time 
“there has been a great decline in the 
character of American newspapers as ty¬ 
pographic products.” He said: “Com¬ 
pare tlie New York Times, Herald, and 
Tribune with those same newspapers of 
forty years ago, and the point I seek to 
make will be quite clear.” 

I have made the comparison, and 1 
present for your attention to-night a copy 
of the New York Times of more than 
forty years ago and a cojiy of the New 
York Times of to-day. You will note 
there 'has been a great improvement in 
typography, in arrangement of matter, in 
display of headlines, and in general ap¬ 
pearance. 

iMr. Bowles further says; 
The one-cent paper of many pages, as we 

know it in the United States, rests wholly on 
its advertising revenue. The fraction of a cent 
per copy which it nets to its publishers hardly 
pays for the white paper on which it is print¬ 
ed. To secure large advertising it must have 
large circulation, and the devil of big circula¬ 
tion sits always by the managing editor’s desk 
and tempts him to do things, in and through 
his sheet, which will attract buyers, but which 
he IS ashamed of, if he takes any pride in his 
profession or has any regard for his public re- 
sponsihilides. It is a familiar story, but it 
has to be rehearsed in any fair consideration 
of art and conscience in newspaper making. 

The one-cent paper of large size is constant¬ 
ly tempted to do whatever the advertiser wants, 
and usually yields. 

Tlu* une-<-cnt newspaper is no m.ire 
open to the charges Mr. 'Bowles makes 
than the two-cent paper or the three-cent 
paper. ' The one-cent newspapers, in the 
main, are as attractive, interesting, and 
well read as newspapers of the higher 
jirice. Tlie one-cent newspaper does not 
depend uiKin revenues from its advertise¬ 
ments any more than does the two-cent 
newspaper. 

Can the Springfield Republican exist 
without advertisements? The one-cent 
newspapers, because of their large circu¬ 
lations, have less to fear from lack of ad¬ 
vertisements than the newspapers that 
charge two cents or three cents per copy. 
.\ newspaper with a large circulation re¬ 
ceives advertisements without solicitation 
and because of its circulation. A news¬ 
paper with a small circulation makes a 
constant struggle to secure advertising, 
and it Ls at a great disadvantage in its 
quest for it, because of its small circula¬ 
tion. Newspapers with large circulations 
and large advertising revenues are more 
independent than newspaj^rs of small cir¬ 
culation and small advertising revenues. 

“I grant,” said Mr. Bowles, “that there 
arc some good one-cent newspapers in tlie 
country, but they would be better, from 
the standpoint of the public interest, at 
two cents than at one cent.” 

• I cannot see why a newspaper serves 
the public better if it charges two cents 
per copy than if it charges one cent per 
copy. It seems to me that at the smaller 
price, with a large quantity of circula¬ 
tion, it best serves the community. If it 
is a worthy newspaper, the greater its 
distribution the greater its service to the 
public. There are many newspapers in 
this country sold for one cent per copy 
which are clean, reliable and neat in ap¬ 
pearance. Omitting New York Cit.v, 
wbi(-li has .several gof*d one-cent newspa- 
jiers. here are a few : 

Albany Journal, Baltimore American, BalU- 
more News, Baltimore Sun, Boston Herald, 
Boston Journal, Boston Post, Buffalo Courier, 
Buffalo Express, Buffalo News, Buffalo Times, 
Chattanooga Times, Chicago Inter-Ocean, Chi¬ 
cago Journal, Chicago Record-Herald, Chicago 
Tribune, Cleveland I.eader, Cleveland Pi*ut 
Dealer, Des Moines Canital, Kansas City .Star, 
Kansas Citv Times. Milwaukee Journal, Phil¬ 
adelphia Bulletin, Philadelnhia Inquirer. Phil¬ 
adelphia North American. Philadelphia Record, 
Pittsburgh Chronicle - Telegraph, Rochester 
Democrat and Chronicle, Rochester Herald, 

Rochester Post-Express, Rochester Union and 
Advertiser, San Francisco Bulletin, San Fran¬ 
cisco Post, St. Louis Globe-Democrat, St. Louis 
Post-Dispatch, St. Louis Republic, Utica Her¬ 
ald-Dispatch. 

It would Ih' diflicii't to give a list of 
two-cent papers or three-cent papers to 
i“qual these newsi>apers in attractiveness 
and readability. 

1 join Mr. Bowles in condemnation of 
the vulgar and offensive newspapers pre¬ 
pared for the attention of the thought¬ 
less, and I agree with him that this type 
of newspaper is an offense against soci¬ 
ety, a disgrace to the profession and a 
real danger to the Republic. But such 
newspapers are not vulgar and offensive 
bi-cause they are sold for one cent per 
copy. The fact is, that one cent is a 
jiopnlar and appealing jirice for the mod¬ 
ern daily newspaper. The character of 
the newsjiaper deiiends entirely upon the 
aim and practice of its publisher. The 
pir.e per copy has nothing to do with it. 

BARNEY YOKEL TALKS. 

Big Thing* Doing in New York 

American Circulation Circle*. 

Tve not had a chance in many a 
long day to have a heart-to-heart talk 
with my old friend Barney Yokel, who 
presides over the destinies of the cir¬ 
culation department of the New York 
American until the other day, when 1 
met him quite unexpectedly. He hasn’t 
changed much since the old Chicago 
Journal days, when he was known as 
a “wagon man” because he had charge 
of the dealer distribution in quite a 
large part of the town. 

That was in the days of that bright 
galaxy of stars who held the boards 
for some time—Peter Finley Dunne, 
Charles Mortimer Peck, James O’Don¬ 
nell Bennett, the great and only Sam 
Booth and many other actors of note 
in both the circulation and advertising 
lines. 

When Barney came to New York 
four and a half years ago some of the 
“wise” boys said he’d last three months, 
but he’s still at it and making good 
every minute. “Barney,” said I, “wat 
tell right have you to fame? What’ve 
you ever done for your country—how is 
the American, anyway? They tell me 
the circulation of the American is rot¬ 
ten.” 

You should have seen him—that word 
“rotten” proved an inspiration, for he 
said: 

“When I came to New York the 
Daily .American had 1-55,000; now, the 
daily is up to 292,000 and will be over 
300,000 by Christmas. 

“The Sunday had 600,000 four and a 
half years ago, and to-day our Sunday 
figures are 781,000, notwithstanding the 
fact that we gave the Atlanta Georgian 
about 23,000 and the Boston American 
over 20,000. I guess that’s rotten. Eh?” 

I had to admit that, after all, it wasn’t 
so bad. In a minute he was off again: 

“When I came to New York our deal¬ 
ers all enjoyed the return privilege,” he 
continued. “We cut off the returns with¬ 
out a loss of circulation, thereby affect¬ 
ing a saving of about $125,000 a year, 
and ever since we’ve been on the up 
grade. See!” 

If’you knew Barney you’d realize that 
he had a big hand in that fine showing, 
for he has push and go, force and de¬ 
termination, knows how to work, and 
certainly keeps constantly at it. 

Philip Longworth. 

Jacob J. WaUer’* E*tate $1,151,577. 

Jacob J. Walser, late president of the 
Goss Printing Press Co., who died Oct. 
16, left an estate of $1,1-51,577, accord¬ 
ing to the inventory filed in the Probate 
Court at Chicago last week. He made 
no will and the estate will go to the 
widow. Mrs. Sarah Walser; a daughter, 
Mrs. Lizzie Walser Oliphaiit; Joseph J. 
Walser. a son; Frederick W. Hawtin, a 
grandson, and Sue D. Walser. of Madi¬ 
son. Wis.. a granddaughter. The big¬ 
gest item listed is $631,000 in common 
stock of the press company. Notes from 
newspapers and publishing companies 
aggregating about $150,000, are listed as 
assets. Cash in banks amounts to $56,960 
and $29,053 is due from the company 
for cash loans. The real estate is put 
at $191,-500. 

$200,000.00 Cash 
Balance deferred, will buy biK K.isicm 
Daily Newspaper in one of the finest fields 
in the U. S. This property is at present 
showing large net earnings which can be 
substantially increased immediately. 

This is an exclusive proposition and will 
be exposed only to a serious prospective 
buyer who has in hand the necessary first 
payment. 

HARWELL, CANNON & NcCARlHY 
Broker* in New*p*per and 

Magazine Properties 

200 HFTH AVENUE NEW YORK 

BARNHART BROTHERS & SPINDLER 
Sole Manufacturers of the 

Electric-Welded Silver-Gloss 
Steel Chases 

OVER CICHTY-FOUR THOUSAND 

Made apd Sold by Us and Every One 

Satisfactory 

All Other Chases Inferior to this Well 

Known Make 

Barnhart Brothers &$pindier 
TYPE FOUNDERS 

Cbicato New York lYashintton St. Louis 
Dallas Kansas City Omaha St. Paul Scat'.!* 

We can increase your business—if 
you want it increased. 

You have thought of press clippings 
yourself. But let us tell you how 

press clippings can be made a busi¬ 
ness-builder for you. 

BURRELLE 
CHARLES HEMSTREET, Manaaar 

60 and 62 Warran Street, New York City 

Established a Quarter of a Century 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed. . 

F. E. OKIE CO. 
PHILADELPHIA, PA. 

Business Reports 
for trade papers and news¬ 

papers made up daily from 

thousands of Northwest 

papers. Price low. Circu¬ 

lar Free. 

Western Press Clippiog Exchange 
MINNEAPOLIS, MINN. 

San Franciaco Examiner Enterprise. 

A special Hetch-Hetchy edition of the 
San Francisco Fxaminer was printed on 
the presses of the Washington Post on 
December 2. The paper had the Fx- 
aminer’s heading and the edition con¬ 
tained only matter pertaining to the 
Hetch-Hetchy bill now before the Sen¬ 
ate. A feature story by Hugh Mclsaac, 
Washington correspondent of the Fx¬ 
aminer, contained the main arguments 
favorable to the project. The edition 
was profusely illustrated. Hundreds of 
copies of the paper were distributed, 
around the Capitol. 
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WASHINGTON CORRESPONDENTS 

Changes in Personnel as Indicated in 

New Congressional Directory. 
(Special Correspondence.') 

Washington, D. C., Dec. 1.—The 
new Congressional Directory, which will 
be issued to-day contains a num¬ 
ber uf changes in the lists of newspapers 
and their correspondents carried in this 
puMication. 

Among the names appearing for the 
first time there are Everett L. Bradley, 
who is with the Baltimore Evening Sun 
bureau; Harvey Fergusson, assistant to 
Sunnier M. Curtis, of the Chicago Rec¬ 
ord-Herald; Wallace Bruce Macnamee, 
assistant to Thomas F. Logan, of the 
Philadelphia Inquirer; Frank D. Lander, 
Jr., as the representative of the Jack- 
son, (Miss.) News; Minor Meriwether, 
wh'>, in addition to the Greenville, (S. 
C.) News, will represent several other 
Southern dailies; W. E. Yelverton, who 
looks after Secretary Josephus Daniels’ 
paper, the Raleigh News and Observer, 
and L. W. Moffett, represents the Cleve¬ 
land Daily Iron Trader. 

.Mrs. George F. Richards, who for sev¬ 
eral years has had the honor of being 
till only lady correspondent admitted 
to the press galleries of the Senate and 
House, will now share that honor with 
.Miss Annie Bernstein. Miss Bernstein 
is associated with Wells F. Harvey in 
thi local bureau of the Grand Rapids 
Evening Press and a number of other 
.Michigan dailies. 

.Manager Percy Thomas, of the In¬ 
ternational News Service, has added 
four names to his list, several of them 

. appearing for the first time; Laurence 
Todd, formerly with the United Press; 
W . B. Osborne, Archie M. Jamieson and 
C. N. Odell are now identified with the 
Internationars local bureau. 

I'or the United Press, Manager Perry 
Arnold has added Carl D. Groat, who 
has been with the local Munsey paper; 
Carter Field, formerly of the Baltimore 
Evening Sun, and Cumberland (Md.) 
News, and C. S. N. Godwin, a brother 
of Earl Godwin, of the Washington 
Star. 

Edward G. Lowry, recently managing 
editor of the New York Evening Post, 
has resumed his former position as rep¬ 
resentative of that newspaper in Wash¬ 
ington. 

Jules Goldberg will have charge of 
the Hearst newspapers represented in 
VNashington. Andrew R. Kelley will 
lof)k after the New England interests 
for the Boston American, Hugh Mc- 
Isaac continues as the representative of 
the California Hearst publications, and 
Hugh S. Miller, for the Chicago publi- 

Preaident Ridder’* Report. 
Herman Bidder, president of the In¬ 

ternational Typesetting Machine Co., of 
.New York, has issued to the stockhold¬ 
ers a report covering its operations from 
the time of its organization in Novem¬ 
ber, 1911, to Oct. 31, 1913. From this 
it appears that since March 31, 1913, 261 
machines have been delivered. For the 
last three months of the period fifty 
machines a month have been built. The 
Company has made arrangements for 
introduction of its product in Can¬ 
ada, South America, .Australia and 
Scandinavia. Mr. Bidder believes the 
Company is now on a basis for making 
half a million dollars a year. 

Busy Times for Levy. 

Charles Levy, the circulation expert, 
01 Chicago, who is the distributer in 
Chicago of the Saturday Evening Post, 
tlie Ladies’ Home Journal, Cosmopoli¬ 
tan, Hearst’s, New York Review, New 
^ ork Sun, Cincinnati Enquirer, Indian¬ 
apolis News, Munsey’s, Harper’s, Good 
Housekeeping and practically every 
oilier national publication of conse- 
(pience, has taken over the circulation 
of the Saturday Evening Telegraph, the 
new theatrical weekly recently estab¬ 
lished in that city by Jack Lait, the 
editor and director. 

John H. Gehre, of Chicago, has leased 
the plant of the Wausau (Wis.) Sun. 

The First of the 

Ten Business Commandments 
representing the creed of 

The New York Globe 

** Furnish information to all as to the kind of news¬ 
paper it is and WHY IT IS such a newspaper.*’ 

The kind of a newspaper the NEW YORK 
GLOBhl is is best explained by a careful reading of 
the paper itself. However, it handles the news 
sanely, printing all of it that informs and all that 
anybody should read. It refuses to make a sewer 
of its columns or to exaggerate any news event to 
create a sensation. Its news headings are not de¬ 
ceptive. That is, they do not twist the story that 
follows. Its motto is to uplift—to make things 
better for everybody. It hears evil which it is some¬ 
times necessary to print to point out a moral, but it 
is never indecent. It sees evil, a lot of it, and it 
often punches it hard, just as it has punched the 
dealers who sell impure foodstuffs. It despises 
crookedness of all sorts. It does not speak evil and 
it won’t. Its big mission is to point out the good, 
which predominates, and to be a helpful, interest¬ 
ing home newspaper. 

Why the NEW YORK GLOBE elects to print its 
kind of a newspaper is due primarily to the fact 
tliat the men wlio make it take their work seriously 
and feel strongly their duty to make a newspaper 
that is something more than a mere chronicler of 
events. They feel, as individuals, that they are part 
of a Big Organization which is working intensely 
to accomplish something for the general good—con- 
seciuently they are on edge all of the time to pro¬ 
duce a newspaper that treats its readers as intimate 
friends, that helps them, that creates confidence, that 
bears a good name wherever it goes, that won’t lie 
to them, that leads them into green pastures. 

Such a newspaper permits advertisers of re¬ 
sponsibility to get in very close touch with its readers. 
Since the average circulation for. the year ending 
November 30th was 141,054, there are enougli 
readers to give great response to legitimate adver¬ 
tising, and they do give it. 

ftT NEWSPAPEfU 

O’MARA & ORMSBEE 
Foreign Advertising Representatives 

Brunswick Building 
NEW YORK 

Written by WILLIAM C. FREEMAN. 

Tribune Building 
CHICAGO 

LEAGUE MEMBERS KICK 

Novel Feature of the December Dinner 

of the Association—Dan Carroll 

Urges Closer Co-operation Between 

Manufacturers and Their Sales De¬ 

partment—Ben Nash Tells How 

Art Work Can Be Improved. 

Members of the Advertising Men’s 
League and their friends, 173 in num¬ 
ber, attended Thursday’s dinner at the 
rooms of the .Aldine Club. 

The fact that it was “Kickers’ Night’’ 
gave the speakers license, and although 
the privilege was widely and variously 
exercised, it was tempered with good 
humor and kindliness. 

Just back of the speakers’ table a 
large scale had been placed for recording 
the growth in membership toward 700, 
the goal set for Jan. 1, 1914. At vari¬ 
ous times during the course of the 
evening a ringing of bells announced the 
applications of new members and at the 
close of the meeting the total member¬ 
ship had reached 575. 

Dan A. Carroll, special newspaper rep¬ 
resentative, was the first kicker. He 
began by pointing out the difference be¬ 
tween a kicker who complained of some 
specific wrong and a knocker who mere¬ 
ly complained of conditions in general. 
He urged a closer co-operation between 
the manufacturer and their sales forces 
in order to effect greater efficiency in 
advertising. The newspapers were 
keenly interested in the success of ad¬ 
vertising campaigns and were doing 
what they could to aid in bringing this 
result about. 

At the conclusion of Mr. Carroll’s 
“kick” Herbert Casson, dressed as an 
Irish laborer carrying a hod, made witty 
comments on the speaker’s “kick,” and 
presented the latter with a ludicrous 
gift. 

This feature of Mr. Casson’s was re¬ 
peated after each speaker’s “kick.” 
Those who know of Mr. Casson’s in¬ 
imitable wit can imagine the merriment 
he produced. 

Chas. G. Phillips, of the Dry Goods 
Economist, kicked at those who belittle 
the importance of the trade journal and 
remarked that his paper represented be¬ 
tween 36,0(X) and 37,()00 pages of adver¬ 
tising. He believed that we were to see 
the growth of the idea of staff con¬ 
sultation before launching campaigns. 

Einah F. Meyer, of Everybody’s, 
“kicked” about the requests some ad¬ 
vertisers made for information that it 
\yas well nigh impossible for the pub¬ 
lisher to procure. He suggested that a 
movement be started to standardize the 
data required of a publisher, and sug¬ 
gested a conference of various business 
men of different lines of trade and pos¬ 
sibly a committee of the league in order 
that the basic facts of general interest 
might be decided upon. 

Mr. Casson's gift to Mr. Meyer was a 
Maxim silencer. 

Ben S. Nash, of the service depart¬ 
ment of Frank Seaman, Inc., pleaded 
for the closer co-operation of artist and 
copy writer, and suggested that the 
latter should bring to the artist a clear 
idea o£ the cut required. 

Mr. Casson’s present for Mr. Nash 
was a kalsomine brush with the admoni¬ 
tion to “do a little real work for real 
money.” 

Charles Francis, the veteran printer, 
“kicked” for the wrongs that are heaped 
upon the printer. He dubbed the ad 
man an autocrat of the first water who 
“wants the earth and gets mud.” 

Harry Tipper, advertising manager of 
Texas Co., “kicked” about the manifold 
talents that the ad manager was ex¬ 
pected to possess. He must be an 
analyst, a salesman, a clairvoyant and a 
prophet. The gjft he received at the 
hands of Mr. Casson was a book en¬ 
titled “My Adventures with Your 
Money.” 

.At the conclusion of the various 
“kicks” a discussion in reference to a 
current case of fraudulent advertising 
was started by W. C. Freeman. This 
discussion aroused keen interest and 
prolonged the meeting until nearly mid- 

J night. 
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Cultivate the smile that won’t come off; keep in 
mind that a flicker of a smile is worth a whole 
menagerie of growls. A smiling face and gentle 
manners not only pay from a business standpoint, 
but add untold amounts to the sum of good-will 
among mankind. A grouch or a growl never got a 
new subscriber or won a new advertiser. Correct 
habits; sufficient sleep, and a good digestion—which 
mean, sensible, temperate liznng at home, produces 
genuine good humor.—.\rthur Capper. 

PUBLICITY FOR A PROVINCE. 
Prince Edward’s Island has a new official—a pub¬ 

licity agent. People who have been accustomed to 
think the province as unprogressive because it is lo¬ 
cated so far “down East” will have to revise their 
opinions. The question that will be of interest to 
newspaper publishers is this: Is the publicity which 
Prince Edward’s Island seeks, to be paid for, or is it 
lo be a free graft proposition? 

If the campaign is to amount to anything in the 
way of encouraging tourists to visit the province or 
settlers to locate there the advertising matter, 
whether direct or disguised, must appear in news¬ 
papers published in the more congested districts of 
the country. No doubt the editors of papers in 
Prince Edward’s Island will be perfectly willing to 
print free of charge interesting articles and even 
advertisements that have for their object the de¬ 
velopment of the business of the province. But what 
good would such publicity do? None whatever, 
because the appeal is to home people. 

Obviously, in order to be of benefit the mediums 
employed to arouse interest in Prince Edward’s 
Island must be those that reach a distant population. 
Probably the best field for such exploitation would 
be the United States, and especially those States 
lying above the fortieth parallel. 

The newspapers of this section of the continent 
cannot be expected to take a very lively interest in 
the attractions of a Canadian province. They cer¬ 
tainly will not be willing to give publicity to them 
in their columns unless the articles are accompanied 
by cash payment. 

Therefore, unless the new publicity director of 
Prince Edward’s Island has an advertising appro¬ 
priation of some size to work with, he will soon find 
that he has struck a stone wall that bars further 
progress. 

WORKING FOR THE COMMON GOOD. 
Whatever rivalry may exist between the several 

newspapers of a city ui securing circulation and ad¬ 
vertising, all of them should work together in pro¬ 
moting the best interests of the community and the 
State. We can recall the time when no newspaper 
would lend its support or say a good word for any 
project that was originated or fathered by a con¬ 
temporary. 

That day, we are glad to say, is passed, except in 

cities whose newspaper publishers are stone blind 
to everything but their own selfish interests. Jour¬ 
nalists are now realizing that nothing is to be gained 
through bitterness of attack, misrepresentation of a 
competitor, or allowing personal prejudices to inter¬ 
fere with the promotion of any scheme that has for 
its object the benefit of the public. 

These ideas are suggested by the development of a 
situation in Montreal that is worthy of study. One 
of Canada’s leading French newspapers. La Presse, 
some months ago began an agitation for the hold¬ 
ing of an International Exhibition in Canada in 
1917, ’18 or ’19. It secured letters and interviews 
from hundreds of business men on the subject and 
published many articles showing why the exhibition 
should be given. Many of the leading men of Great 
Britain have heartily endorsed the project. 

Other Canadian newspapers besides La Presse 
have taken up the project and are doing their best 
to push it along to fulfillment. The movement has 
now reached a point where T. Berthiaume, pub¬ 
lisher of La Presse, feels that a great leader is 
needed—one who will give to it the benefits of his 
position, his co-operation and his wide experience 
in dealing with great questions. The one man in all 
Canada whom he considers the best fitted for the 
position is Sir Hugh Graham, publisher of the 
Montreal Star. In a letter which he has addressed 
to him Mr. Berthiaume says: 

"We have no hesitation in saying that without the 
support of the Montreal Star, the idea of holding a 
‘World’s Fair’ in Canada might as well be given up, 
because anything that is not upheld by the largest 
and most intiuential English newspaper in the Do¬ 
minion would have no possible chance of surviving. 
We come to you. Sir (Hugh, because we believe in 
you, and because we know that with your support 
Canada’s universal exhibition will be in a fair way 
toward becoming an accomplished fact.” 

Such a tribute paid by one publisher to another in 
lits own city is unusual and goes to show that the 
right spirit—a spirit of appreciation, of good will, 
and of devotion to the common cause characterizes 
the relationship existing between the newspapers of 
Canada’s metropolis. 

AN ATTACK ON THE ASSOCIATED PRESS. 
Officials of the Associated Press have at last taken 

legal cognizance of recent attacks upon the cleanli¬ 
ness of the service, and with the aid of the District 
-Attorney’s office have determined to run down the 
alleged libelers. The first case brought to the atten¬ 
tion of the Grand Judy is that of Max Eastman, 
editor, and Arthur Young, artist, of a radical maga¬ 
zine called The Masses. In the July issue of that 
periodical appeared an editorial and cartoon charg¬ 
ing the Associated Press with being a “Truth 
Trust,” and attacking it for “poisoning the news” 
at its source. The cartoon gave a particularly 
graphic interpretation of the popular misconception 
of what the A. P. service is or does. The Grand 
Jury took up the matter, and now Messrs. Eastman 
and Young are awaiting trial under an indictment 

for criminal libel. The case, if it ever comes to 
court, will be the means of valuable publicity as to 
the organization of the Associated Press and will 
do more than anything else to put a quietus upon 
the self-appointed censors of the service. The 
interesting point in this case is that The Masses is 
run co-operatively by its editors, and in a measure 
approximates the organization of the A. P. 

THE CENSUS REPORT. 
The importance of the printing industry is shown 

by some valuable statistics issued by the Census 
Bureau, which appears elsewhere in this issue of 
The Editor and Publisher. It appears from the 
report that the publishing of newspapers and periodi¬ 
cals leads all other branches of this industry. It has 
been well said that a drop of ink makes millions 
think, which statement of fact is too often dismissed 
as overdrawn, but which the Census now shows has 

a basis of fact. The grow ing dominance of the field 
by evening newspapers is emphasized. 

Their number is increasing and their command 
of business is constantly widening. .Another inter¬ 
esting fact disclosed is that the circulations of papers 

in the smaller cities are mcreasing more rapidly 
than those of the metropolitan centers. 

The slowest advancement has been made in the 
increase in the number of wage earners, and this is 
accounted for by the extensive introduction of type- , 
setting machines and other labor-saving devices. 

The printing industry is one of the best barometers 
of trade that we know of. If it flourishes, times are 
good; if it languishes, times are bad. The news¬ 
paper and periodical publishing business has never 
been in a better condition than now, and the chances 
are that it will show a larger degree of growth 
during the next decade. 

Our good friends of the Phoenix (Ariz.) Repub¬ 
lican, one of the liveliest publications in its section 
of the country, good naturedly resent an expres¬ 
sion that appeaced in The Editor and Publisher 
some few weeks ago, in which Phoenix was alluded 
to as a “sage-brush town.” Now, while our knowl¬ 
edge of the country is not as extensive and as accu¬ 
rate as it might be, we have never seriously regarded 
Phoenix as a town in which jack rabbits make their 
home. Phoenix has many of the luxuries and ap¬ 
pointments found in the largest cities. It has a 
splendid school system, its theaters compare favor¬ 
ably with those in the more populous States, its mer¬ 
chants are alive and enterprising, and its newspapers 
are in many respects equal to those of cities in the 
East with twice its population. VVe have just been 
looking over several issues of the Phoenix Republi¬ 
can, and have been much impressed with their up- 
to-dateness. The issue of Sunday, Nov. 23, which 
consisted of thirty pages, contained a large amount 
of local and State matters of interest to the busi¬ 
ness men and citizens of Phoenix. The advertising 
columns were well filled with well set, appealing ad¬ 
vertisements. The merchants of the town evidently 
believe in publicity, and are generous in the space 
they use. The illustrations are pertinent and well 
executed. The Nov. 2, regular Sunday issue, con¬ 
sisted of thirty-six pages, and carried over sixty 
thousand lines of advertising. All of which goes to 
show that Phoenix is a town of “some class.” 

William Dudley Foulke, president of the National 
Municipal League, has again been turning himself 
loose on the newspapers. How he does love to 
lambaste them! In his latest diatribe he intimates 
that most of the publishers swear to lies in their 
statements to the Government, and specifically 
charges that the lists of stock owners given do not 
reveal the real ownership. There is no particular 
reason why the public should be interested in Mr. 
Foulkes’ opinions. He is not qualified to discuss 
the subject or to pass upon the integrity of the 
press, and until he presents definite proof to back 
up any statement he may make he should retreat 
into his shell and stay there. 

"Store advertising has been so debauched that 
merchants have to pay ever-increasing sums to 
enlarge their advertising, while the business 
keeps ever decreasing, because people don’t come 
back to get fooled again. And still the adver¬ 
tisers refuse to learn the age-old Truth. 

"One-half of the brains and effort of being 
a smart crook will make an honest man a great 
success. 

"This is not a question of conscience—it is 
neither religion, morals nor ethics. It is hard- 
headed business policy. 

"Advertising requires public confidence to 
MAKE IT PAY. 

"Dividends cannot be paid by handsome pages 
and Kipling copy. No store can afford to pay 
long for advertising that brings people who are 
here to-day and gone tomorrow. The adver¬ 
tising that PAYS must secure PERMANENT 
CUSTOMERS who will not only buy the thing 
advertised to-day, but who will watch for future 
announcements, and come between-times for 
other goods they require.” 

W. R. Hotchkin. 
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PERSONALS. 

Secretary of the Navy and Mrs. Dan¬ 
iels occupied a box at the Army and 
Xavy football game in New York last 
Saturday. 

Ciovernor Martin S. Glynn, editor of 
the -Albany Times-Union, in an address 
before the Hunters’ Club, of Onondaga, 
at Syracuse, declared himself in favor 
of the utilization of the water powers 
of the State for the benefit of all the 
l)eoiile, and championed the movement 
for improving the fish and game inter¬ 
ests of the State. 

Cyrus H. K. Curtis, president of the 
Curtis Publishing Co., which owns the 
Philadelphia Public Ledger, Saturday 
Evening Post and other publications, is 
prominently mentioned in Republican 
circles as a likely candidate for United 
States Senator from Pennsylvania, to 
succeed Boies Penrose. 

Fred C. Veon, of the business man¬ 
agement of the Los Angeles (Cal.) 
Herald, who was formerly associated 
with Fred Warren in conducting the St. 
Louis Star previous to its sale to John 
C. Roberts, is in New York for a few 
days on business. 

Don C. Seitz, business manager of the 
New York World, addressed the stu¬ 
dents in the Twenty-third Street Y. M 
C. A. Advertising Class on “Newspaper 
.Ad\ertising,’’ Wednesday evening. 

Col. John F. Hobbs, owner and pub¬ 
lisher of the Caterer, New York, has 
taken over the Hotel and Club News, 
of Philadelphia. 

W. H. Porterfield has resigned as 
president and editor-in-chief of the 
Scripps California newspapers, to take 
effect at the close of this year, and on 
Dec. 13 will sail for the south of France 
and Italy with Mrs. Porterfield and 
daughter Florence. They expect to visit 
Egypt and other Mediterranean ports, 
and will return about June to Califor¬ 
nia. Mr. Porterfield has been associ¬ 
ated with the Scripps interests in vari¬ 
ous capacities for twenty-three years, 
beginning as cub reporter on the San 
Diego Sun. He is the largest minority 
stockholder in the Scripps California 
publications, and on his return will 
again be identified with the League in 
some other capacity. 

Strickland W. Gillilan, the humorist, 
blew into town this week for a few min¬ 
utes’ stay between lectures. He spoke 
in East Hampton, L. I., Tuesday night 
and in Dover, N. J., on Wednesday 
night. Gillilan writes a column of stuff 
every day for the Indianapolis Star and, 
what with lectures all over the country, 
traveling day and night, he is somewhat 
busy. 

Robert Underwood Johnson, for many 
years editor of the Century Magazine, 
will be tendered a banquet at Sherry’s, 
Dec. 11, in recognition of his public 
services. Hamilton Wright Mabie, asso¬ 
ciate editor of the Outlook, will preside. 

Dr. Lyman Abbott, editor of the Out¬ 
look, delivered an address on “The Bat¬ 
tles of Life” before the West Side Y. 
M. C. A. on Sunday afternoon. 

James J. Dunn has become editor-in- 
chief of the Holyoke (Mass.) Tele¬ 
gram, succeeding James J. O’Donnell, 
its owner, the new postmaster of Hol¬ 
yoke. 

M. H. Hoover, chief of publication in 
the office of the New York State Con¬ 
servation Commission, at Albany, was 
formerly editor of the Lockport (N. Y.) 
Sun. 

B. B. Page, one of the leading news¬ 
paper managers of the West, has be¬ 
come the assistant publisher of the San 
Francisco Call. Mr. Page was recently 
business manager of the San Francisco 
Bulletin. 
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Franklin P. Adams, who originated 
and has dominated the “F. P. A.” col¬ 
umn of the New York Evening Mail 
since nine years past, leaves Jan. 1 to 
start a wit column on the editorial page 
of the New York Tribune. 

Fred Knapp, editor of the Beloit 
(Kan.) Gazette, is being mentioned as 
a probable Republican candidate for 
Congress. 

Norris G. Osborn, editor of the New 
Haven (Conn.) Journal-Courier, is on 
a pleasure tour of the Pacific Coast. 

John O. Eldridge, former city editor 
of the Ottawa (Kan.) Daily Republic, 
and more recently secretary of the In¬ 
dependence (Kan.) Chamber of Com¬ 
merce, is the editor of the Free Press- 
Times, the new Independence morning 
paper. 

Dr. T. M. Baldwin, editor of the 
Laurel (Md.) Democrat, has been made 
a member of the Maryland “Star Span¬ 
gled Banner” centennial committee. 

V. L. Ricketts has become general 
manager of the Reno (Nev.) Gazette. 

Lester F. Filson has resigned from the 
editorial staff of the Topeka (Kans.) 
Capital, to take a position in the office 
of United States Senator Joseph L. 
Bristow, at Washington, D. C. 

W. W. Hawkins, general news man¬ 
ager of the United Press, is at the pres¬ 
ent time on a tour of inspection ot the 
middle western bureaus. 

GENERAL STAFF PERSONALS. 
Edward Shuler sailed for Paris 

Wednesday as correspondent of the As¬ 
sociated Press in that city. 

Charles D. Dunn, formerly on the ad¬ 
vertising staff of the Salt Lake Tribune, 
Salt Lake City, Utah, is now a mem¬ 
ber of the advertising staff of the Age- 
Herald, Birmingham, Ala. 

Thomas W. Steep, of the Chicago of¬ 
fice, Associated Press, is on his way to 
Juarez, to report Mexican affairs. 

W. T. Haley, formerly classified ad¬ 
vertising manager of the Birmingham 
(Ala.) News, has taken the position of 
advertising manager of the Jacksonville 
(Fla.) News, the new afternoon paper 
about to be launched. 

Joseph H. Meier, formerly a member 
of the circulation department of the 
Milwaukee Evening Wisconsin, and 
later editor of the Catholic Directory, 
was recently elected a member of P. J. 
Kennedy & Sons, New York, the old¬ 
est Catholic publishing house in the 
United States. 

Edward Gans, circulation manager of 
the Johnstown (N. Y.) Leader, has 
been promoted to the position of busi¬ 
ness manager. 

C. W. Frazier, formerly on the ad¬ 
vertising staff of the Winnipeg (Ont.) 
Free Press, is now a member of the 
advertising staff of the Birmingham 
(.Ala.) News. 

L. H. Dupont, former circulation 
manager of the defunct Nashville 
(Tenn.) Democrat, has become circula¬ 
tion manager of the Jacksonville (Fla.) 
News. 

Wallace Laut succeeds M. W. Rossio 
as managing editor of the London 
(Ont.) Advertiser. 

Gerald B. Wadsworth, advertising 
manager of the McKelvey Co., of New 
York, delivered an address before the 
Charter Oak Ad Club, of Hartford, 
Monday, Nov. 24, on “The Principles 
and Practises of Advertising.” 

Albert Sulis, who formerly was as¬ 
sistant classified manager of the Qeve- 
land Leader-News, has accepted a posi¬ 

tion on the Washington Post, handling 
the real estate advertising. 

C. M. Gunnison, circulation manager 
of the Denver Times, has resigned. 

H. C. Hardison, late of the Denver 
Republican, has become circulation man¬ 
ager of the Eacramento Star. 

WEDDING BELLS. 
Donald F'iske Whittaker, son of Milo 

W. Whittaker, business manager of the 
Jackson (Midi.) Patriot, and Miss Mar¬ 
guerite Eva Effner were married in 
Jackson Wednesday, Nov. 26. Five 
young ladies of the high school class of 
1913, of which the bride and groom 
were members, were ribbon bearers. 
The groom was attended by his brother, 
Harold F'. Whittaker, as best man, and 
by Harold R. Leslie. After the recep¬ 
tion Mr. and Mrs. Whittaker left on 
their honeymoon in the "East, and will 
return home Dec. 31. 

A romance that had its inception in 
the newspaper plant of the Biddeford 
(Me.) Evening Record culminated Nov. 
27, when Miss Jessie L. Sands, cashier 
for several years, was married to 
Charles B. Hazeltine, foreman of the 
composing room. The ceremony was 
performed at St. Mary’s parochial resi¬ 
dence by Rev. T. P. Linehan. 

D. Sherman Ellison, former sporting 
editor of the Terre Haute (Ind.) Star, 
was married at South Bend last week. 
His bride was a Miss Netta Muessel. 

Swidler on Muntey Papers. 
Ike Swidler, who for fourteen years 

was connected with the Chicago Amer¬ 
ican under the Annenberg-Starkey re¬ 
gime, and who has since been circu¬ 
lation manager of the Washington 
Times, has been selected to put new 
life in the circulation of Mr. Munsey’s 
Philadelphia paper, the Evening Times. 
Mr. Swidler will divide his time be¬ 
tween Washington and Philadelphia for 
the present. Sam Swidler, also of Chi¬ 
cago American fame, will have direct 
charge of the Philadelphia circulation, 
with Mr. Hassan as assistant. The 
Washington situation will be divided 
between A. R. R. Onyun, promotion 
work and country circulation, and John 
H. Peters, city circulation, with Miss 
S. F. Phillips as assistant. Mr. Swid¬ 
ler has moved his family to Washing¬ 
ton, where he will reside. 

PUBUSHER’S NOTICE. 
Aoviktising Rates: Display, 16 cents per 

agate line; 25 per cent, discount on yearly 
contracts. Classified, 1 cent per word. 

Tub Editor and Publisher can be found on 
sale each week at the following newsstands: 

New York—World Building, Tribune Build¬ 
ing; Park Row Building, 140 Nassau street. 
Manning’s (i^posite the World Building, 88 
Park Row^ The Woolworth Building, Times 
Building, Forty-second street and Broadway, at 
basement entrance to Subway; Brentano’s Book 
Store, Twenty-sixth street and Fifth avenue, 
and Mack’s, opposite Macy’s on Thirty-fourth 
street. 

Brooklyn—Frank Williamson, Borough Hall. 
Washington, D. C.—Bert E. Trenis, 611 

Fourteenth street, N, W. 
Chicago—Morris Book Shop, 71 East Adams 

street 
Cleveland—Schroeder’s News Store, Su¬ 

perior street, opposite Post Office. 
Detroit—Solomon News Co., 69 Lamed 

street, W. 
San Francisco—R. J. Bidwell Co., 749 

Market street 

BUSINESS OPPORTUNITY 
In order to effect a quick sale, owner will 

sell his special financial monthly for $10,000. 
Gross business averages over $20,000 for five 
years with corresponding profits. Should be 
published in Middle West or West. UARRIS- 
DIBBLE COMPANY. 71 West 28d Street, 
New York, 

HIGH-GRADE NEWSPAPER PROPER¬ 
TIES bought and sold. G. E. BARROWS, 141 
Broadway, New York City. 

MVEDITDili@ illM 
Chicago — New York — Phila- 

THE BLACK delphia, for 20 years the coal 
DIAMOND trades’ leading journal. Write 

for rates. 

cash available for first payment 
on an attractive weekly news¬ 
paper property near New York 
City or in southern New England. 
Proposition I. M. 

Newspaper Properties 

225 Fifth Ave. New York 

SITUATIONS WANTED 
Advertijemtnts under this classification vsill cost 

If per Word: Disftav 15c. per Aoate Line. 

STATISTICS OR ADVERTISING 
COPY DESK. 

Young man at present employed with large 
New York daily, seven years’ experience, de¬ 
sires to change at first of year with agency or 
newspaper where there is a chance of advance¬ 
ment, in or out of city. Reference. Address 
“E. R W.,’’ Box 1130, care Editor and Pub¬ 
lisher;_ 

I HAVE DOCTORED the circulation of a 
number of newspapers, reducing expenses and 
increasing efficiency. This is my specialty and 
1 have had twelve years that have been crowded 
to the brim with circulation experiences. Will 
be at liberty to take up a new case Jan. 1. Ad¬ 
dress “X. V. Z.,’’ care The Editor and Pub¬ 
lisher. 

CIRCULATION MANAGER, who has hem 
doing reorganization and promotion work, is 
open for a regular position by the first of the 
year. Absolutely steady and reliable. Abun¬ 
dant references. Address “B. W.,’’ care The 
BUhtor and Publisher. 

COMPETENT NEWSPAPER WOMAN 
wants dramatic or literary criticism, woman’s 
page, general assignments. First-class refer¬ 
ence. Address “D., 1127,’’ care The Editor 
AND Publisher. 

CITY OR NEWS EDITOR will consider 
change for Jan. 1. Salary $40 a week. Ad¬ 
dress “D., 1116,’’ care The Editor and Pub¬ 
lisher. 

STEREOTYPE FOREMAN. 
Of proven ability and dependability, for yeara 
with large afternoon daily, familiar with all 
branches of the trade; interview and oppor 
tunity to demonstrate solicited. Address “P. 
C.,’’ care Thb Editob and Publishbb. 

BUSINESS and Advertising Manager of 
newspaper for 15 years, eminently successful; 
Al solicitor, desires a change Jan. 1. Sold and 
written more advertisements than any other 
man in State. Not looking for easy job; will¬ 
ing to take hold and build up any newspaper 
proposition, if future to it. Address “D., 1124,’’ 
care The Editor and Publisher. 

YOUNG MAN, excellent education, with 
practical experience at advertising, desires 
office position with newspaper, publication or 
agency—preferably in New York City. “F. 
A. K. D., 1133,’’ care The Editor and Pub¬ 
lisher. 

MISCELLANEOUS 

DAILY NEWS 
Reports for evening papers, advance newt mail 
service, special and Chicago news, stereotype 
plates, 60c. per page. YARD’S NEWS BU¬ 
REAU, 167 W. Washington St, Chicago, 111. 

UNOTYPE MACHINES 
All models, bought and fold. Complete line of 
Printers’ machinery and suppliee on und for 
immediate shipment 

KICH k McLEAN. 
il cuff St. Now York. 

$8,000 YEARLY BUSINESS OF YOUR 
OWN; mail order; success sure; honest, legit¬ 
imate; small capital; original methods. Write 
M. CLEMENT MOORE, Specialist, New Egypt, 
N. J. 

HELP WANTED 
EDITORIAL WRITER WANTED. 
A thoroughly trained and experienced edi¬ 

torial writer, who can use plain and forceful 
English and who understands what is going on 
in the world about him, can secure an excellent 
position with opportunities for rapid advance¬ 
ment if he is the man we are looking for. 
Must be experienced in newspaper work, with 
unexceptional credentials with regard to per¬ 
sonal character. An attractive place on a very 
old established daily newspaper in an Eastern 
city. Address “OPPORTUNTY,” care The 
Editor and Publisher. 

WANTED.—High-grade man with experi¬ 
ence, to introduce and manage premium depart¬ 
ment of a laily newspaper. State experience 
and references. Answer PHILADELPHIA 
GERMAN DAILY GAZETTE. 
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PACIFIC COAST NOTES. 

State Board of- Medical Examiner* 

Waging a War on Medical Quacks 

—Prof. Parlin Presents Interesting 

Statistics to Local Ad Club—Presi¬ 

dent William Woodhead, of tbe 

A. A. C. A., Speak* on Honest Ads. 
{Sl>ccial Corresfondrn-i' ) 

San Francisco, Nov. 28.—The 
crusade against medical quacks goes 
merrily on and is arousing unusual in¬ 
terest amoHT all classes of people. The 
State Board of Medical Examiners has 
opened a determined campaign to drive 
the advertising “specialists” from Cali¬ 
fornia. The secretary of the Iward, Dr. 
Charles B. Pinkham, in speaking of the 
crusade, said: 

“It’s a fight to the finish, but we can¬ 
not win as long as the newspapers ac¬ 
cept these fakers’ ads. Let the news¬ 
papers refuse them and the principal 
part of our work is already done. 

“All big cities have these quacks. 
They establish offices wherever there is 
a large labor population. F'or instance, 
since Sacramento became a railroad 
center the quacks have flocked there. 

“Their bag of tricks and devices to 
lure men into their clutches and the 
money from their pockets would make 
any vaudeville magician grow green 
with envy. 

“VV'e are going to clean out San Fran¬ 
cisco and every city in this State. We 
have a large fund on hand and we can 
prosecute them to the limit. And if we 
can’t get chem we shall, with the aid of 
the newspapers, educate the public so 
that their trade will be dead.” 

Prof. C. C. Parlin, of the Curtis Pub¬ 
lishing Co., in an address before the 
San hrancisco Advertising .Association, 
presented statistics representing a cost 
of $20,0(K* to prove to the merchants of 
the city that advertising saves the con¬ 
sumer on the cost of living. 

“The object of gathering this mass 
of data,” said the speaker, “is to dis¬ 
courage advertising that is foredoomed 
to failure. Some elements of failure 
can be demonstrated with mathematica' 
certainty from the figures on merchan¬ 
dising. But by far the greatest element 
in successful advertising is honesty of 
goods. There is no quicker road to ruin 
than for a firm to advertise heavily a 
dishonest product.” 

Most of the important results of the 
compilation are to be placed at the dis¬ 
posal of the merchants of San h'rancisco 
and their advertising managers. 

James W. Rammage, of Santa Rosa, 
proprietor of the Press Democrat at 
Santa Rosa, with his wife, is at the 
-Argonaut. 

Recreation, the official organ of the 
Recreation League, has made its debut. 
It is a four-page paper, neatly printed 
with clear, bold type. Edward Pfeiffer 
is editor-in-chief and there are a score 
of associates. 

William Woodhead, president of the 
-Associated -Advertising Clubs of -Amer¬ 
ica, addressed the Downtown -Associa¬ 
tion last week on “Honest -Advertising.” 

Change* in Representation. 

O’Mara & Ormsbee, publishers’ rep¬ 
resentatives, with New York offices in 
the Brunswick building and Chicago 
offices in the Tribune building, announce 
that they have taken over the western 
representation of the Boston Herald, ef¬ 
fective Dec. 1. and that on and after 
Jan. 1 they will represent that paper in 
the eastern field, succeeding the S. C. 
Beckwith Special .Agency. • Other 
papers on O’Mara & Ormsbee’s 
list include the Brooklyn Eagle. Des 
Moines Capital, Minneapolis Journal, 
Newark News, New York Globe, St. 
Paul Dispatch and Pioneer Press and 
the Sacramento Bee. 

THE NEW HAVEN 

Times-Leader 
is the leading one-cent daily newspaper of 
Connecticut and the only one-cent pajicr in 
the State which has the full -Associated 
Press Irased wire service. ' 
The S. C. BECKWITH SPECIAL AGENCY 

Sole Foreign Representatives 
New York Chicago St. Louis 

OBITUARY NOTES. - 

Dennis W. Mahony, successively 
owner of the Passaic (N. J.) Daily 
News and the Daily Herald, and for 
the last sixteen years postmaster of that 
city, died from cancer of the throat in 
his home Sunday night. Mr. Mahony 
was born in Ireland fifty-three years 
ago and came to this country when ten 
years old. He was unable to read or 
write until after his fifteenth year. In 
1883 he went to Passaic and while 
working in tne mills wrote occasional 
articles for the Passaic Daily Times. 
Later he was a reporter on the Pa sa c 
News. In 1886 he became editor of 
the News and held that place until 
Oct. 1, 1897, when President McKinley 
appointed him postmaster of Passaic. 
In 1898 he bought the Passaic Dailv 
Herald, but held it only ten years. 

Herbert Warren Lai:d, twice Gov¬ 
ernor of Rhode Island, died in a Provi¬ 
dence Hospital of cerebral hemorrhage 
Saturday. He was seventy years old. 
In 1860 Mr. Ladd entered the wholesa'e 
dry goods business, but withdrew to go 
to the Civil War as correspondent of 
the New Bedford Mercurj’. .Afterward 
he reported the war for the Boston 
Journal, and later issued the first Sun¬ 
day paper ever published in New Eng¬ 
land outside of Boston to announce the 
details of the battle of Fredericksburg. 

General J. Madison Drake, news¬ 
paper publisher and Civil War veteran, 
died Nov. 28 at his home in Elizabeth, 
N. J. He was born in 1837. He was 
publisher of the Mercer Standard, 
Trenton, from 1853 to 1854, started the 
Evening News in that place in 1857 and 
W^ide -Awake in 1860. Gen. Drake wa.s 
publisher of the Elizabeth Daily Moni¬ 
tor. 1868-81; the Sunday Leader, 1882- 
1887, and the Elizabeth Dailv Leader, 
1887-1900. 

M.arccs Watson, the oldest printer in 
Maine, with sixty-eight years of serv¬ 
ice in printing establishments in Bidde- 
ford, Boston, Lowell and Portland to 
his credit, who established the West¬ 
brook (Me.) Chronicle in 1882, died 
at his home in Biddeford Nov. 27 in 
his eighty-third year. He at one time 
published the Biddeford Daily Times 
and was for two years with the Boston 
Journal. 

Bennett E. Titus, since 1890 con¬ 
nected with the Christian -Advocate of 
Syracuse, N. A’., and for thirteen years 
its editor-in-chief, died from pneu¬ 
monia Saturday in Danvers, Mass. He 
was born at Moriah Centre, N. Y., fifty- 
three years ago. 

Herman D. Umbstaetter, of Boston, 
a writer and former editor of the Black 
Cat Magazine, died last week at his cot¬ 
tage at Lovel, Me., from a wound re¬ 
ceived in an accident. -As Mr. Umb¬ 
staetter was climbing a wall his rifle 
was discharged, the bullet penetrating 
his body. 

Frank N. Unangst, a newspaper cor¬ 
respondent whose stories in the New 
York City newspapers have delighted 
thousands for many years, died Nov. 28 
in his home in Bloomfield, N. J. He had 
been ill since reporting a fire late at 
night, when his clothes were soaked 
with water and he caught cold from the 
exposure. 

Charles R. Remington, who, with 
his brother, -A. D. Remington, was the 
pioneer manufacturer of news print pa¬ 
per in northern New York, and for 
many years connected with the “Rem¬ 
ington group” of mills, died at Water- 
town last Monday. He was eighty years 
old. 

Fr-ancis M. Potter, seventy-seven 
years old, a veteran newspaper writer 
and publisher, died at his home in 
Grand Rapids, Mich., last week. Mr. 
Potter was the founder of the Tribune 
at Charlotte, Mich., which he published 
for twelve years. He also founded the 
Vermontville Hawk, now the Echo. He 
was connected with the Detroit Tribune 
for four years and with the Grand 
Rapids Herald for twelve years. 

F. M. Sheldon, a member of the cir¬ 
culation department of the Edmonton 
(.Alta.) Journal, died .-ecently in that 
city. He was seventy-eight years old 
and was father-in-law of M. R. Jen¬ 
nings, editor and managing director of 
the Journal. 

BROOKLYN PERSONALS. 
Walter Adamson, brother of the 

Mayor’s secretary, is reading copy on the 
Brooklyn Times. 

John F. Lane, long a proofreader on 
The Citizen, has been appointed editor of 
the City Record by Mayor Kline. The 
position pays S2,70() a year. 

Harry Cunningham, who covers 
Brooklyn police headquarters for the 
Evening Telegram, and Vernon Van Ness, 
who does the same work for the Even¬ 
ing Sun, are both engaged to be married, 
but are keeping the dates of the cere¬ 
mony secret. 

James Haiguey, in charge of the 
Brooklyn Times City Hall branch, is cer¬ 
tainly a hustler. He can make change 
with one hand, write a receipt for an ad. 
with the other, and talk business to a 
man all at the same time. 

Billy Barrett is again covering the 
.Manhattan advertising field for the 
Tin'es. 

Billy Cooke, who looks after Brooklyn 
for the Sun, is an expert on election pre¬ 
diction and figures. His early totals al¬ 
ways come near to the official count, and 
last election was no exception. 

Joe Mulvany, one of the liveliest men 
in the newspaper game in the borough, 
baa taken up photogsaphy. 

Edward Dobson, telegraph editor of 
the Standard Union, has forsaken his farm 
at Huntington for the winter and hiked 
to a steam-heated fiat in Manhattan. It 
is asserted that he raised corn last sum¬ 
mer ten feet high. 

Joseph N. Cogan, who is on the copy 
desk of the Times, and who is as good a 
lawyer as be is a newspaper man—and 
that is saying a great deal—will prob¬ 
ably resume practice within a few weeks. 
All the boys like Joe, and wish him all 
sorts of good lu rk. 

Eric Palmer has returned to his old 
job as clairman of the house committee 
of the Brooklyn Press Club. 

W. B. Ten Eyck, of the 'Standard 
Union, is qualifying as a football expert 
and proiihet. He called the turn on the 
Harvard-Princetoii game, and is now 
ready for the other big ones. 

Harry O’Donnell, long with the Her¬ 
ald, has returned from Philadelphia, and 
may join the staff of one of the Brooklyn 
afternoons, 

Chas. F'. Kerrigan, who did political 
work for the Eagle, is now secretary to 
the State Department of Efficiency and 
Economy. 

Capper’s House Book. 

The Capper House Book is the title 
of a twenty-four page booklet issued 
by Arthur Capper, of Topeka, Kan., for 
the benefit of his 600 employes. It con¬ 
tains a statement of the policies and 
aims of his nine publications, together 
with some practical advice and sugges¬ 
tions. Although the booklet is designed 
for the Capper business family it may 
be read with profit by newspaper men 
and women in other offices. Marcus 
Morrow, the advertising manager, will 
send you a copy if you write to him 
for it. 

Death of C. L. Queen. 

Charles L. Queen, one of the best- 
known advertising men on the Pacific 
Coast, a member of the Board of Elec¬ 
tion (Commission of San Francisco, and 
president of the Haight-Ashbury Im¬ 
provement Club, died on Tuesday, Nov. 
25, at his home, 533 Ashbury street, San 
Francsico, of cirrhosis of the liver. Mr. 
Queen handled the California Fig Syrup 
advertising, and all advertising repre¬ 
sentatives who wanted to secure the 
business were obliged to make the trip 
to the Coast to see him. Mr. Queen 
was the brother of R. E. Queen, who 
established the California Fig Syrup 
preparation and founded the Golden 
Gate Advertising Agency. Mr. Queen’s 
death will be sincerely lamented by his 
many friends in all parts of the coun¬ 
try. 

R.J. BIDWELLCO. 
Pacific Coast 
Representative 

Cna Attgrlra (Eimra 

^ortlanb ©rpgaitiau 

Paat-3ntpUigirurrr 

^pokattP dpokpaman-Srim'ui 

Portlani SrUgrum 

(illjiraQO Sributip 

0pnttpr 5^rui a 

&alt takr ^ralb-Srpubliran 

742 Market Street 

SAN FRANCISCO 

Paid Circulation is tht> circu¬ 

lation that pays advertisers 

tinted. 
HARTFORD. CONN. 

Ha* a paid eirculcUion that 

exceed* the grata eircula- 

tion of any othar Connecti¬ 

cut daily by many thousands. 

THE TIMES is a 3c. paper 

—and evmry tmvmnth individ¬ 

ual in Hartford buy* it. 

KE4XY-SMITH CO.. Rsprascalatives 

N*» Tsrfc, 220 FUtk An. Ckicas*. Lytles BMf. 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 
C. T. BRAINERD, President. 

Kepresentstives: 
J. C WILBEKUING, A. R. KEATOR, 
Rrunswick Bldg., 601 Hartford Bldg., 
NEW YORK. CHICAGO. 

The Seattle Times 
STILL MAKING HISTORY 

During 1912, the Times printed over 11,- 
000,000 agate lines of total space, which 
was 3,234,000 lines more than its nearest 
competitor. 

The foreign business amounted to 1,036,- 
000 lines. Gain in foreign business was 
238,000 agate lines over 1911. 

During October, 1918, the Times carried 
1,005,896 lines, leading the total of its two 
nearest competitors by 2,632 lines. 

Present average circulation: Daily, 
67,600; Sunday, 87,200 copies. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

NEW YORK CHICAGO ST. LOUIS 

THE NEW ORLEANS ITEf 
At Thmy Told It to Unelm Sam 

3D U. S. P. O. STATEMENT 
The New Orleans Item . 
The Daily States. 
The Times-Democrat . 
The Picayune .20.S37 
That’s why The Item every week in the 

year carried more paid advertising of any 
and all kinds. 

THE JOHN BUDD COMPANY, 
Advertising Representatives 

New York Chicago St Louis_ 
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Solution of the Problem of Newspaper Illustration! 
Photo-engravers for the past quarter of a century have found it impossible to obtain a correct reproduction of the original 

copy, exact as to high-lights and gradations of tone. 

We have traced this limitation of the half-tone system to its cause and removed that cause. 

Our high-light screens permit light to photograph through the lines upon them, thus securing the absolute exact high¬ 
lights and gradations of tone of the original copy, resulting in an accurate reproduction by means of a mechanical process, 
without the aid of any hand-tooling or manipulating of any kind. 

The use of our screen means the saving of time and the production of maximum quality. 

All of the photo-engraving now being done for such newspapers as the New York Globe, Tribune, Sun and the Newark 
Evening News is being executed by the use exclusively of our new high-light screens. 

The Powers Engraving Company of New York, one of the largest photo-engraving establishments in the country, is 
using our screens exclusively, for both coarse and fine screen work, and has obtained from us the exclusive commercial rights 
to use our screens in Greater New York. 

Ill 

IHii 

THE EVENING MAIL 

Broadway and Fulton Street 

HENRY L Stoddard 
EDITOR 

Saturday, Oct. 17th. 1913, 

Pov/ers-Hatt-Screen Co.. 

Kev; Yorii City. 

Gentlemen: 

Replying to your query I am glad to state that the printing 

quality of o-ur' half tones has improved 100 % with the use of our 

new Powers-Hatt-Screen; to say nothing of the 'blending of tones 

of which there is no comparison with the old results. 

The Evening Mail has discontinued the use of all old style 

screens; to use then now would be a step backward. I will be 

glad to have you refer any prospective buyer of your screen to me 

at any time. 

lincerel 

Art Manager. 

The letter above quoted speaks for itself. 

Why not have us submit to you our letters from the Globe, Tribune, Sun, Newark Evening News, engravers and printers, 
and our samples of various kinds of work, which are most convincing? 

Why not send us the size and mesh of screen used for making your engravings, so that we may send you a trial 
screen? 

POWERS-HATT PROCESS CORPORATION, Tribune Bldg., New York 
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Woodbury, N. Y.—^Woman Suffrage 
Publication Co.; capital, $20,000. In¬ 
corporated by Julia L. Sanders, Emma 
L. McClelland and Cecile Bird. 

The Philadelphia 
German Daily Gazette 

CARRIES MORE 

Local and 
General 

ADVERTISING 
than any other 
German daily 
published in 
this country. 

HOWARD C STORY, 

Publishers’ Representative 

NEW YORK: 806 Nassau-Beekman Bldg. 

CHIC.'VGO: PHILADELPHIA: 

1100 Boyce Bldg. 924 Arch St. 

The Catholic Tribune, the Katholischer 
Westen, and the Luxemburger Gazette cir¬ 
culate amongst the Catholics of Iowa, Illi¬ 
nois, Wisconsin, Minnesota, Missouri, Kan¬ 
sas, Nebraska, North and South Dakota, 
Oklahoma, Texas, Montana, Washington 
and Oregon—the richest and most pros[>er- 
ous agricultural districts in the United 
States. 

Religious affiliation tends to bring about 
a spirit of organization in their respective 
localities which works for the betterment 
of the spiritual and temporal welfare and 
development. Our readers are a substantial 
class, loyal to their Church and to the 
Church paper, and patronize its columns. 

If you have an article of quality, don’t 
forget that these people are buyers of all 
the usual commodities and luxuries, and it 
is a good plan for you to appeal to them 
through the paper of their choice. 

CATHOUC PRINTING CO. 
Dubwqae. Iowa 

Buffalo News 
EDWARD H. BUTLER 

Editor and Proprietor 

“The only Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

TEACHERS* CONFERENCE. 
(Continued from first page.) 

taught the principles of efficient busi¬ 
ness administration of the newspaper,” 
declared Professor Thorpe. “He must 
be given experience in conducting a 
publishing business scientifically, and 
that means successfully. The student 
must put himself in the place of the 
owner of the paper and must realize 
what each operation in business in¬ 
volves; he must know the time in min¬ 
utes, the cost in cents. Through a print¬ 
ing plant as a laboratory the student 
gets at first hand a knowledge of the 
physical aspects of his profession. 

“The backbone of the modern news¬ 
paper is its advertising. The successful 
advertising man must have a thorough 
knowledge of typography; he must un¬ 
derstand the relation of the various type 
faces, borders, paper, ink and engrav¬ 
ing. The typography of newspaper ad¬ 
vertising has a social value. A print¬ 
ing laboratory makes possible effective 
instruction of students of journalism in 

"these essentials of advertising. 
“I doubt if a department of journal¬ 

ism should attempt to teach the trade 
of printing, but it should equip the 
student of journalism with a knowledge 
of the various operations involved in 
newspaper publishing.” 

PROF, lee’s address. 

Prof. James Melvin Lee, director of 
the department of journalism at New 
York University, discussed instruction 
in advertising in connection with uni¬ 
versity cour.ses in journalism. He said 
in part: 

“The millions contributed to higher 
education by such men as Rockefeller 
and Carnegie are nothing as compared 
with the donations made by nmerican 
advertisers for the education of the 
common people through the medium of 
the press. Yet here and there I find 
those who question the advisability of 
teaching advertising in schools of jour¬ 
nalism. 

“If I were to go back into newspaper 
editing I would not hire a young man 
who did not know something of the 
busine.ss and advertising end of the 
work, because then I could hope for him 
to help me meet the real temptations of 
a free press with intelligence and judg¬ 
ment. 

“It is a splendid thing to turn out 
young men of high editorial ideals from 
our schools of journalism . . . . 
we need them, as we need young men 
of high ethical standards in every walk 
of life, but I sometimes wonder what 
these fine young men are going to do; 
how they are going to put their high 
ideals into practice when nine out of ten 
of them to get a job must sit down in 
an editorial office and write according to 
a business man’s and an advertising 
man’s policy.” 

“The place of professional education 
for a journalist in the universitv is ex¬ 
actly similar at each point to the place 
of professional education for every 
other calling. The Frenchman who dis¬ 
covered that he had been talking prose 
all his life had the same misapprehen¬ 
sion between the general and the par¬ 
ticular which trips the footsteps and 
deluges the utterances of those who, 
because they have always thought and 
written about affairs, imagine that the 
task of the journalist requires only a 
general education. 

“This assertion has gone through 
three stages. The first was the com¬ 
mon assumption, still heard, though 
with lessening frequency, that all a 
journalist needed was a good college 
education. If he had this he had all 
that ordered studies could give him. The 
second stage of this parapsis in the 
important field of education is to assert 
that it is possible to select out of a col¬ 
lege course the studies which, pieced to¬ 
gether, teach the subjects which are 
comprised within the field of journalism 
—to make a course in journalism by 
selective absorption. The third stage, 
which my subject suggests is the prac¬ 
tical acceptance of the fact that the 
preparation for this calling is as dis¬ 
tinct and separate as for any other call¬ 
ing. 

THE STUDY OF JOURNALISM. 

“.■\nd yet in every calling the univer- 
siw has yet to recognize fully that the 
office of the college and the office of 
professional training are wholly dif¬ 
ferent, and that the two can no more 
be reconciled than the difference be¬ 
tween play and work. 

“In the case of journalism each sub¬ 
ject has to be studied from a radically 
different standpoint, and that is called 
for in a course which is intended to give 
the general background of cultivation 
and information from which a man en¬ 
ters on professional study. 

“General culture, I might add, if 1 
wished to be caustic, commands larger 
bodies of ignorance than any other 
leader in the field of half-baked educa¬ 
tion.” 

Dean E. A. Birge, of the college of 
letters and science. University of Wis¬ 
consin, in discussing Dr. Williams’ ad¬ 
dress, pointed out the difference between 
training for journalism as a trade and 
as a profession. The schools of law 
and medicine, he showed, had begun 
their work practically on the trade idea, 
but later had emphasized the profes¬ 
sional aspect. The same thing, he be¬ 
lieved, would be true of the evolution 
of the schools of journalism. He urt^ed 
the importance of broad, liberal training: 
that would teach students to think 
straight as the fundamental basis of in¬ 
struction in journalism, and he showed 
how present methods of instruction in 
preparation for law and medicine de¬ 
manded this type of work. 

Foreign Advertising Representatives 
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BELIEVES IN PRACTICAL WORK. 

Professor Lee advocated the giving 
of university courses in the art of 
soliciting advertising copy, marketing 
and salesmanship as the essentials of 
advertising. His address was discussed 
by Prof. R. S. Butler, lecturer on news¬ 
paper advertising in the course of jour¬ 
nalism at the University of Wisconsin; 
by Frank M. Bruce, instructor in spe¬ 
cialized journalism at Marquette, and by 
Frank Le Roy Blanchard, editor of The 

Editor and Publisher. 

At a smoker given by the department 
of journalism of the University of Wis¬ 
consin to the visiting members of the 
conference of teachers of journalism 
and members of the University of Wis¬ 
consin faculty, Dr. Talcott Williams, di¬ 
rector of the school of journalism at 
Columbia University, spoke on “The 
Pace of Professional Education for the 
Journalism in the University.” He said 
in part: 
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Dmwitjr Ratio Bottor Than 1 Copy for Every 4)4 People 
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JOURNALIST S RESPONSIBILITY. 

Prof. J. W. Cunliffe, associate di¬ 
rector of the school of journalism at 
Columbia University, read an interest¬ 
ing paper on the journalist’s responsibil¬ 
ity, in which he showed the responsibil¬ 
ity which the newspaper man has to his 
paper, to the community, and to himself. 
The paper was discussed by Rev. J. E. 
Copus, Marquette University, and by 
Prof. F. N. Scott, University of Michi¬ 
gan, and B. B. Herbert, editor of the 
National Printer-Journalist. 

Prof. F. W. Beckman, of Iowa State 
College of Agriculture, in discussing 
methods of training students in agricul¬ 
tural journalism, emphasized the im¬ 
portance of developing the news sense 
and the appreciation of news values, as 
well as the ability to write a good news 
story, as prime requisites in courses in 
agricultural journalism. 

“If any one need stands out above 
others among agricultural, engineering 
and other class and trade publications, 
it is the need of news quality and news 
style in what they print," said Profes¬ 
sor Beckman. “Journalism is essential¬ 
ly the presentation of news in whatever 
field, popular or exclusive, whether the 
publication be a weekly ‘Bugle’ or a 
^Quarterly Journal of Oology.’ 

“As for news style, which is becom¬ 
ing more and more essential in the 
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equipment of a successful writer, it is 
the clearest, most concise, most interest¬ 
ing style in which things can be writ¬ 
ten. With all its faults I still believe 
in the news style as the most efficient 
style of this modern day for presenting 
information through the written word. 
It has been hammered out in the heat 
and stress of newspaper work to fit the 
demand of the million for something to 
compel their attention, interest them and 
give them information in the clearest 
and quickest way possible. 

“The demand of editors and publish¬ 
ers everywhere is for matter written 
in the same clear, concise, interesting 
way that has made the American news¬ 
paper the most readable publication 
printed either to-day or at any time.” 

TRAINING NEWS GATHERERS. 
Charles Dillon, formerly director of 

industrial journalism at the Kansas 
Agricultural College and now manag¬ 
ing editor of the Capper farm papers, 
Topeka, described the kind of men that 
are needed in_agricultural journalism, 
and pointed ouF the importance of train¬ 
ing systematically young men and 
women for places on these papers. He 
emphasized particularly the importance 
of training these students in methods 
of accurate news gathering and concise, 
interesting presentation of the essential 
facts in writing the news for agricul¬ 
tural papers. 

The college paper as a means of giv¬ 
ing students of journalism practical ex¬ 
perience was the subject of a paper by 
Prof. H. F. Harrington, of Ohio State 

.University, which, in the absence of the 
author, was read to the conference. 
Professor Harrington said in part: 

“The service of the college paper in 
providing a vehicle of expression with 
a particular group of readers in mind, 
and an opportunity for mental growth 
and breadth of appreciation, is unques¬ 
tioned. It has vitalized and enriched 
the whole business of undergraduate 
composition. A college is a world in it¬ 
self, the reporter is face to face with 
conditions that tax his ingenuity and 
his patience. He must bear the same 
relation to the bigger world of men and 
matters that he bears to the student and 
the professor. The scientist who dis¬ 
covers a new star is frequentlv more 
difficult to interview than the governor, 
major or explorer. College journalism 
has the advantage over metropolitan 
journalism as a means of instruction, 
because it saves time, because a safer 
and a saner method, because it does not 
give a warped estimate of the world, 
because it accepts the opportunity to 
correct mistakes and to eliminate the 
incompetent man before he comes to the 
metropolitan office. 

THE COLLEGE PAPER. 

“In relation to the college paper the 
instructor in journalism should be the 
god of the machine. He should only 
suggest, not dictate. He should aim to 
germinate ideas, arouse curiosity, whet 
dull intellects into sharp wits. He 
should strive to develop student initia¬ 
tive and originality, to stand to one side 
and allow campus sentiment to have an 
unobstructed gate of expression. Faculty 
censorship defeats its own ends.” 

Prof. Eric W. Allen, of the Univer¬ 
sity of Oregon, outlined some of the 
class room methods which he had em¬ 
ployed to advantage in his classes in 
journalism, and explained the aims of 
the course, saying: 

“We have conceived of journalism at 
the University of Oregon as being in 
no sense a specialty. The very essence 
of our course in journalism is that it 
is a liberal arts course. Our aim is to 
orient the young man, to give him a 
deep regard for those truths that are 
eternal, and such detachment from those 
doctrines which, unheard of yesterday, 
become the creed to-day, and to-morrow 
will be prejudices that no sudden turn 
of affairs in the rapidly changing world 
of the next forty years will leave him 
an intellectual orphan. We are sending 
out our students to a special work in 
the world, but the special preparation 
they require is not a technical smatter¬ 
ing of a thing that the boy can pick un 
about the office in a year or two. It 
makes comparatively little difference 

whether the school of journalism shall i 
put the cub through the breaking-in 
process, or leave that to the city editor. 
Our field is in preparing him for the 
activities in which he will engage after 
he ceases to be a cub. It is more es¬ 
sential to insure the right kind of 
foundation than to save time on the 
superstructure. We teach some news¬ 
paper technique and some printshop 
lore, but it is subordinate.” 

T. R. Williams, managing editor of 
the Pittsburgh Press and director of 
journalism at the University of Pitts¬ 
burgh, explained the methods by which 
students of journalism could be given 
practical experience during their col¬ 
lege course on metropolitan daily news- ' 
papers. City editors in both large and 
small cities are usually willing to use 
students of journalism for assignments 
when their regular staff is inadequate in 
numbers on particular occasions. Mr. 
Williams advocated the co-operation 
between newspaper men in active serv¬ 
ice and teachers of journalism in this 
and other matters, and showed the ad¬ 
vantages of such co-operation. 

The relation of instruction in jour¬ 
nalism to courses in English was dis¬ 
cussed by Prof. N. W. Barnes, of 
De Pauw University. Prof. Barnes’ 
paper was discussed by Prof. F. N. 
Scott, of the University of Michigan; 
Prof. H. M. Blain, of Louisiana State 
University, and Prof. G. C. Clancy, of 
Beloit College. 

THOSE WHO WERE PRESENT. 

Those who attended the meeting were 
Prof. F. N. Scott, University of Mich¬ 
igan; Prof. Merle Thorpe, University of 
Kansas; Prof. James Melvin Lee, New 
York University! Prof. Eric W. Allen, 
University of Oregon; Prof. N. W. 
Barnes, UePauw University; Dr. Tal- 
cott Williams, Columbia University; 
Prof. F. L. Martin, University of Mis¬ 
souri; Prof. J. W. Cunliffe, Columbia 
University; Prof. B. F. Powell, Univer¬ 
sity of Missouri; Prof. J. W. Piercy, 
University of Indiana; Prof. J. M. 
Cooney, Notre Dame University; Rev. 
J. E. Copus, Marquette University; 
Prof. F. W. Beckman, Iowa State C' 1- 
lege; B. E. Powell. University of Illi¬ 
nois; Prof. H. M. Blan, Louisiana 
State University; Walter Buchen. Uni¬ 
versity of Illinois; Prof. G. C. Clancy, 
Beloit College; Prof. T. R. Williams, 
University of Pittsburgh; Prof. Frank 
M. Bruce, Marquette University; Dr. 
Willard G. Bleyer, Grant M. Hyde. 
Prof. R. S. Butler. Prof. A. W. Hop¬ 
kins, University of Wisconsin; Prof. J. 
M. Thomas, University of Minnesota: 
B. B. Herbert, editor National-Printer 
Journalist; Lee A. White. Detroit 
News; Charles Dillon, managing editor. 
Capper farm papers. 

The retiring officers are: President, 
Dr. Willard G. Bleyer, University of 
Wisconsin; vice-president. Prof. James 
Melvin Lee, New York University; 
secretary. Prof. H. F. Harrington. Ohio 
State University; executive committee 
men. Dr. Talcott Williams, Columbia 
University; Prof. F. W. Scott, Univer¬ 
sity of Illinois. 

Jacksonville News to Appear Dec. 8. 

The Jacksonville (Fla.) News, the new 
daily afternoon newspaper, will be 
launched Dec. 8 from 20 North Ocean 
street. C. B. Hanson and Albert Han¬ 
son, joint owners of the paper, have 
completed the installation of presses, 
linotypes and mechanical equipment, and 
it is stated that there will be no delay 
in getting out the initial issue as an¬ 
nounced. .\11 the equipment is new and 
of the most modern type. Messrs. 
Hanson are also joint owners of the 
Pensacola News and the Mobile (Ala.) 
Item. 

A Chicajgo Adventure. 
Ted Cushing, rei»rter for the City News Bu¬ 

reau, expert pianist, good scout and a few 
other things, ioined the Young Men’s Christian 
Association Monday of this week. The follow¬ 
ing day he went over to take a little swim. 
After he had dressed he discovered that his 
watch was gone. "Ain’t that hell?’’ queried 
Ted. the saintly. “I’ve slept in the library of 
the Press Club during the busiest part of the 
night and never was nicked for anything yet. 
What do you know about those Y. M. C. A. rrsons? Me for an Ingersoll the next time 

go over there."—Chicago Press CM Scoop, 
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101 Angeles Tribune. 
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Louisville Times... 
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*89 Metropolitan Press Exchange. 
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*91 New Haven Times-I-enl-r. 

New Orleans Daily States. 
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491 Peoria Journal . 
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*90 Pittsburgh Press . 
*87 Pittsburgh Sun . 
490 Plainfield Courier-News . 
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*83 St. I-ouis Post-Dispatch . 
*81 San Francisco Bulletin. 
*8® Santa Barbara Independent. 
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*80 Seattle Times . 
*81 Stockton Record . 
*81 Stockwell Special Agency. 
*80 Topeka Capital . . 
*88 Troy Standard Press. 
*8' United Press . 
*80 Yanrouver World . 
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Washington Herald . 
400 W’estern Press Exchange. 
4QI Wilkes-Barre Times-Leader . 
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LOCAL CO-OPERATION. 
CHRISTMAS CARTOON 

Br W. CHAS. TANNER 
A. N. P. A. Ad Bureau’s Plan Meet* London News Celebrates.... 

in, with Eacellent Support and S;eTfo"r 1°^ 
Results—How Dealer Is Brought Chicago Happenings. 

^ WI I as t ^ Tribute to the Reporter. 
Closer to National Manufacturers Women Writers of American 

Throu,!. N.w.p.p.r _ Pr.cu..i 
Work Accomplished by Bureau. Defends Penny Press. 

Washington Correspondents. 

The Bureau of .Advertising of the - 
-Y.uerican Newspaper Publishers’ Asso- personal Page.!.!.!.......! 
ciation is making e.xcellent progress Pacific Coast Notes. . . . . .. .. 
with its local co-operative program. Obituay Notes . 

The bureau now has close to 400 live -Associations . 

newspaners interested in its work, and. Wa^hTnU^n^PerLnafs 
with very few exceptions, these pubh- Circulation Notes. 
cations are willing to support the Tips for the Ad .Manager- 

Imreau’s plan of bringing the local ' F^ii/Vwu . 
tlealer closer to the national manufac- Live .\d Club News. 

|0 Odh- ' OdbO OAO OMOOAO CJiAfO 

3« 4 and 5 col. me 

The International Syndicate, Baltimoi 
Md. 

Ask About Our 

Red Letter Service 
wisdom of i?»siiing and displaying poilo^^Saf 
goods for which a demand has been Branham, John M., Co. 
creatcrl in the dealer's home town. Bricka, George W. 

, , . - , ... Budd, The John, Co. 
.\ favorite form of communication is Buffalo Evening News. 

a circular got up in the “dress” of the Buffalo Evening News. 
newspaper issuing it, and containing re- . 
productions of national advertising copy Catholic Printing Co......... 
carried by that newspaper. Newspapers Central Press .Association. 
all over the United States and Canada " 
are issuing circulars like these, and the Chicago Polish Daily Zgoda.. 
bureau is accumulating a large number Chicago Scandinavian . 
of such circulars. These circulars are 8uss“ifie^d"‘Alve«is;mViu^^^ 
used to indurate to maHufacturers the classified .\d Co.. 
kind of work the bureau is doing. Cleveland Plain Dealer..- 

. , , . Columbia, The, State. 
A number of newspapers are going Columbia Ledger . 

even farther than the circular idea, and Cone, Lorenzen & Woodman., 
in many cases personal visits are made EesSJloTe's Eter'‘and'Ua, 
by solicitors of the newspapers to the Detroit News . 
dealers in various lines. Detroit Saturday Night. 

, . . . , ^ , Dominion Press Clipping .Age 
The bureau is receiving photographs pubuque. The, Times-Joumal 

of window displays that have been ob- Export .\dvertising Agency., 
tained as a result of the work. Gen- I'" 
eral displays of nationally advertised Frank, .Mbert.* Co.. . 
food products Jiave been particularly Guenther-Bradford & Co. 
numerous, and grocers appear to be in . 
favor of pushing the products for which Harwell? Camion &’McCarthy' 
the manufacturer is creating a market 
at their own doors. 

A number of newspapers affilliated 
with the bureau, that are determined to 
develop this local co-operative idea to 
the highest point, are obtaining the 
signatures of dealers to an agreement to . ,, - ,- 
work with manufacturers who decide to ^ ^ advertising »o . 
advertise locallv. The efforts of the nevertheless found that its 
Washington Star in this direction are strength was its chief vveakness. 
particularly noteworthy, that paper hav- localiiess has established it as 
ing obtained the signatures of more the idea medium through wl 
than 200 Washington grocers to an customers o a store but. at the same gage held by the First National Bank 
agreement to support, by window and ‘"V;. this ocalness hasjuade it diffi- of that citjL .. , 
counter displays, and active salesman cult for a group of publications to reach p ant and the paper will be continued, 
ship any local advertising campaigns rT r '®.'i"d^''stood that a 
undertaken bv a manufacturer through i"’*’ ® s " J? • f -r 
the Star in behalf of a grocery product. '"i Yh n.H n _ , ^ ; 1 must also he reckoned with iBitionally in 

Cppjc® of, this agreement have been ^ jjeneral advertising campaign, 
mailed by Tne Star to manufacturers of "This common ground has at last 
food products, and the work is arousing . , . 
a tremendous amount of interest. ^ ' r \ i . Ihe Bureau of .Advertising agrees 

.As an evidence of the importance the national manufacturer in be- 
wuth which advertisers regard work of ijeving that the local dealer is the chief 
this kind, W. A. Thomson, director of problem to be considered in a general 
the bureau, says that an advertising campaign. This being the case, the 
agent who dropped_ into his orhee to talk bureau maintains that it is liest for the 
over the co-operative plan in behalf of nianufacturer to use the kind of adver- 
oiie of his clients, saw a cony of one tising that helps the dealer most. The 
of these dealer agreements and promptly dealer will cast his vote in favor of 
recommended to his client the placing i.ewspaper advertising, inasmuch as he 
of an advertising contract with the knows that newspaper advertising will 
newspaper that had obtained the agree- luring customers actually to his store. 

_ Given the kind of advertising he wants. 
The bureau has in press now a book and being made to understand the part 

summarizing its co-operative work. The he plays in a national campaign, to- 
introduction to this book contains an in- gether with a i opportunity to do more 
teresting analysis of conditions sur- Imsiiiess, the dealer in nationally ad- 
rounding the newspaper in the national vertised products becomes au active 
held. .\ part of this analysis follows: factor in merchandising instead of a 

“General advertisers have often found jiassive problem, 
it hard to deal with the daily newspaper “With the help of the daily news- 
as an advertising medium, because of papers interested in this movement, the 
the trcmaidous number of individual Bureau of -Advertising is making the 
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hich^to bring nal was sold last week to satisfy a mort- 
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PRESS ASSOCIATIONS. Robbins trade press head. 

Secretary of fhe Navy Daniels, owner ' 
of the Raleigh (N. C.) News and Ob¬ 
server, made a heart-to-heart talk to the 
members of the St. Louis Press Club 
last week. In a humorous vein, Mr. 
Daniels said he looked upon Wilson and 
Lincoln as the two greatest Presidents 
the United States has ever had—their 
greatness due, he said, to the fact that 
the> both picked editors for their re¬ 
spective Secretaries of the Navy. “The 
Secretary of the Navy has a job similar 
to that of a managing editor,” he de- 
claied, “in fact, I am covering an as¬ 
signment, and 1 have been assigned to 
the navy, and, by the way, it’s a very 
goc'I assignment. When 1 am through 
1 txjiect to return to my work, which 
ha- been my life work.” Capt. Henry 
King, editor of the St. Louis Globe- 
Democrat, introduced Secretary Daniels 
to tile assembled guests. 

The second Bohemian night for 
wi linen at the Pittsburgh Press Club, 
Nov. 20, proved highly entertaining and 
over 2<M» members and their friends at¬ 
tended the affair. There was a comedy 
sketch entitled "Up in the .Air,” songs 
and verse by Oscar Lepper and songs 
by -Miss Blanche Walters. F. E. Johns¬ 
ton and R. R. Murdock gave chalk talks 
on art and other subjects. The pro¬ 
gram was a four-page miniature news¬ 
paper. 

liuffalo newspaper men organized un¬ 
der the name of the Press Club of Buf¬ 
falo at a well-attended meeting and din¬ 
ner last week. .\ constitution was 
adopted, and Frank R. Dolbee was 
named to draw up articles of incorpora¬ 
tion. Under the constitution only 
working news writers and editf/rs are 
made eligible to active membership. 
Joseph B. Ford acted as chairman of 
the liusiness meeting. Plans were dis¬ 
cussed for an entertainment during the 
winter. 

"An .Afternoon With Our Men Jour¬ 
nalists” was the announcement of the 
Pacific Coast Women’s Press .Associa¬ 
tion for the meeting held last week, and 
tile occasion proved memorable. The 
speakers of the day were John P. 
^'onng, who presented the subject, "The 
Rise of Journalism”: Edward E. 
Bowles, "Handling the News”; Edward 
Cahill. "Some Esteemed Contempo¬ 
raries”: John Barry, "Business .Aspect of 
JournaLsm”; (iilbert Weigle, “Journal¬ 
ism That Docs.” 

Idle New England Woman's Press 
.\ssociation observed its twenty-eighth 
anniversary last we'.k Two of the 
founders. Miss Helen M. Win law and 
Mrs. (irace Soper Dole, extended greet¬ 
ings and congratulations. There were 
verses written for the occasion by the 
club “poet laureate,” Mrs. Erni y Scl- 
iiiger. and a symposium on “Construc- 
ti\i' Journalism.” The speakers include.I 
Pernando W. Hartford, editor of the 
Daily Chronicle, Portsmouth. N. H.; 
.Xrtliur Wilson, musical critic of the 
Boston (jlobe: William L. Sayer, editor 
of the New Bedford Standard; Nixon 
Waterman and Frederick Dixon, man¬ 
ager of the London bureau of the 
Christian Science Monitor. 

At the annual meeting of the Texas 
Editorial .Association, recent’y held at 
Seabrook, the following officers were 
elected: President, Frank P. Holland, 
of Dallas; first vice-preudent, John R. 
Lunsford, of Bishop; second vice-presi¬ 
dent, C. L. Martin, of Dallas, corre¬ 
sponding secretary, John R. Ransome, 
of I 'leburne; recording secretary, Hamn 
Cook, of Houston. 

The officers of 'the Michigan Press 
Association and a committee represent¬ 
ing that body and the Wolverine Press 
Association, appointed for the purpose 
of arranging a plan of merger, held a 
meeting at the Griswold House, Detroit, 
on Thursday. They thrashed out plans 
for the coming mid-winter meeting and 
arranged for the reorganization of the 
two associations. 

General Manager David Williams Co. 
Has Had Successful Career. 

Merton C. Robbins, general manager 
of the David W illiams Co., who was re¬ 
cently elected president of the New York 
Trade Press .Association, has had a 
highly successful career in both the ad¬ 
vertising and publishing ends of the 
trade press field. 

.After graduating from the University 
of Vermont with a science degree in 

QUICK AD-WORK 
Display composition—quarter page to the big double 

spreads—goes up with ease and rapidity on 

Quick Change Model S 

MULTIPLE 

MAGAZINE 

UNOTYPES 

Quick Change Model 9 

Three Magazine Linotype Four Magazine Linotype 

Mertok C. Robbins. 

1898 Mr. Robbins saw service in the 
Spanish-.American War and then took a 
short apprentice’ship in the employ of 
an advertising agency. Later he became 
Western manager of the Engineering 
News, remaining with that publication 
for eight years, during which time Mr. 
Robbins increased the business in his 
field more than 500 per cent. 

Following this success he became vice- 
president of the company publishing the 
.American .Architect and Municipal Jour¬ 
nal and Engineer and managed the 
Western office of those two publications 
for two years, resigning to become ad¬ 
vertising manager of the Class Journal 
Co., New York, publisher of .Automo¬ 
bile, Motor .Age and other motoring pe¬ 
riodicals. 

.Mr. Robbins came to the David Will¬ 
iams Co. in the fall of 1910 as manager 
of tlie Iron .Age, and on Jan. 1, 1912, as¬ 
sumed the post of general manager of 
all of the publications of the company. 

WASHINGTON PERSONALS. 
1 )ouald _A. Craig, formerly of the Louis¬ 

ville Coiirier^lournal. is now the resident 
manager of the New York Herald Bureau. 

_.V daugliter has been born to Robert F. 
AVilson, of the Cincinnati Enquirer, and 
Mrs. Wilson, and has been named Denis- 
ton. 

.Tosciili AV. Gilbert, formerly city editor 
of the Seattle 'Post-Intelligencer, is now 
the Washington correspondent for that 
liaper. 

.A. M. 'Loomis, of the Jamestown (N. 
A', t .Journal, was a visitor to Washington 
this week. 

In connection with his work as assist¬ 
ant correspondent of the’ Indianapolis 
News, iMorton M. Milford has succeeded 
Donald A. Craig as a member of the 
Dmisville Courier-Journal staff. 

-Austin Cunningham, of the San Anto¬ 
nio Express, who has just returned to 
Washington from his honeymoon, which 
was spent mostly in Texas, passed 
through sixteen States in going to and 
coming from' his home State. Mr. Cun¬ 
ningham has announced his candidacy for 
('engross at large from Texas. 

F. P. Glas.s. owner of the Birmingham 
.News, who has just been appoint^ 
United States iSenator from .Alabama, is 
now in Washington awaiting the action 
of the Senate upon the credentials pre¬ 
sented to that body. 

They simply “eat up” ad-copy. When not setting dis¬ 

play, they can be used on news, heads, and sub-heads. 

The Multiple Linotype Way Is the Modern Way 

Mergenthaler Linotype Company 
TRIBUNE BUILDING, NEW YORK 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
1100 S. Wabask Ava. 63S.646 Sacramento St. 549 Baronne St. 

TORONTO: CANADIAN UNOTYPE LTD., 35 Lombard St. 

The name of Henry M. Pindell, editor 
of the Peoria (Ill.) Journal, as Ambas¬ 
sador to Russia, was the first sent to the 
Senate at the beginning of the new ses¬ 
sion of Congress. 

Miss Elizabeth Crosby Noyes, daugh¬ 
ter of Theodore W. Noyes, of the AVash- 
ington Star, wa.s married to John Will¬ 
iam Thompson last Wednesday. 

Robert F. Wilson, of the Cincinnati 
Enquirer, and Mrs. Wilson are the happy 
parents of a baby girl. 

Joseph W. Gilbert, former city editor 
of the Seattle Post-Intelligencer, will 
represent the Post-Intelligencer in Wash¬ 
ington, succeeding Mercer Vernon, who 
continues his work in other bureaus. 

CHANGES IN INTEREST. 
Bedforp, Pa.—The interests of the late 

S. A. Van Ormer, owner of the Gazette 
and the Gazette Publishing Co., were 
sold last week to Victor E. P. Barkman. 
Mr. A'an Ormer was killed in an auto¬ 
mobile accident recently. 

Rockmart, Ga.—The News has been 
purchased by H. M. Stanley from H. F. 
Joyner, and will be edited by Lytton 
Stanley, son of the new owner. 

Grand Junction, la.—R. L. Ross has 
sold the Globe to Frank L. Mott, who 
takes possession this week. 

Merrillan, Wis.—The Leader has 
been sold to C. J. Johnson by the Giles 
Brothers. 

McLeansboro, Ill.—Dr. C. M. Lyon 
has sold the Leader, a weekly Republi¬ 
can newspaper to Dr. C. H. Anderson. 
The change will be made this week. 

Elk City, Okla.—The Beckham 
County News, the Elk City Record and 
the Prompt Printing Co. have all been 
sold to D. A. Mayer and C. S. Gilker- 
son of this city. The new owners are 
experienced newspaper men. 

Kickapoo, Wis.—The Chief, owned 
and edited by Jerry O’Neil at Wauzeka 
for the past ten years has been sold to 
C. H. Pearce, of Hollandale, Wis. 

ANOTHER BAR OF SOFT SOAP. 

Gaz Men Hand Out Conversation but 
Cash for Papers Is Still Invisible. 
[The gas men who have been teasing them¬ 

selves into a frenzy of fear for the past six 
months over the possibility of incurring some¬ 
one’s displeasure by spending a little money on 
legitimate advertising, are still tryine, as the 
vulgarly frank might .say, to “kid” themselves. 
The dispatch printed below is evidently the 
work of the gasmen's press agent. It is sup¬ 
posed to act as an anaesthetic upon the news¬ 
paper publishers who still expect a national ap¬ 
propriation based on real business lines, prelim¬ 
inary to the painful oi)eration of slipping about 
$50,000 into magazines. The newspaners ap¬ 
parently are about to “get theirs”—hut not 
where the trusting ones among the |>ublishers 
expect. Still, as a great man once remarked: 
“There is hope.”- Ed. | 

A dispatch from Philadelphia to the 
New York Tribune, published yester¬ 
day, says: 

"Advertising, newspaper and maga¬ 
zine, was the subject discussed at to¬ 
day’s session of the National (Com¬ 
mercial Gas Association’s convention in 
the Academy of Music. The committee 
on national advertising conducted the 
meeting, the object of which was to in¬ 
stil into the minds of the delegates that 
they must use space in the newspapers 
more abundantly and more consistently 
if they hoped to win the confidence of 
the public and drive home the ad¬ 
vantages and economies of gas as a 
lighting agency and as a fuel. 

"The committee recently began to col¬ 
lect from the companies represented in 
the association a fund of $;)90,()00 to be 
used in a national advertising campaign. 
Half of that amount has been collected 
already. The scheme of the commit¬ 
tee. which 4ias been .ndorsed, is to use 
the fund for the employment of experts 
to write strong' gas ‘copy’—stuff with 
the ‘punch’—to be distributed among the 
company members for use in their coni- 
iiiunity papers.” 

The board of directors of the .Asso¬ 
ciated Press will hold a regular meeting 
at the New York offices, Dec. 10. 
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TIPS FOR THE AD MANAGER. 
Ewing & Miles, Fuller building, New York 

City, are handling the advertising account for 
the St Nicholas Magazine, 33 East Seventeenth 
street. New York City. 

Wood, Putnam & Wood Co., Ill Devonshire 
street, Bost9n, Mass., is starting a newspaper 
campaign with New England papers for Sny¬ 
der’s Hams and Bacon. 

Sherman & Bryan, 79 Fifth avenue. New 
York City, are placing orders with a few se¬ 
lected papers for A. I. & M. L. Kaufmann, 
1615 Second avenue. New York City. 

Frank Presbrey Co., 456 Fourth avenue. New 
York City, is sending out to a selected list of 
papers 60 1. 18 t. orders for I. Newman & 
Sons, “P. N. Corsets,” 222 Fourth avenue. 
New York City. 

The Amsterdam Advertising Agency, 1178 
Broadway, New York City, is issuing 80 1. 16 t. 
orders to Middle West papers for D. S De 
Jongh, “Bacadi Wine,” 188 Water street. New 
York City. 

_ W. Ward Damon, Tribune building, New 
York City, is forwarding orders to a selected 
list of papers for B. A. Curtis, “Man-a-cea 
Water,” 13 Stone street, New York City. 

Richard A. Foley Advertising Agency, Bul¬ 
letin building, Philadelphia, Pa., has charge of 
some of the advertising account of H. Ellis 4 
Co. Liftget & Myers Tobacco Ca, “Recruit 
Little_ Cigars,” Baltimore, Md., which will ap¬ 
pear in a selected list of papers. 

N. W. Ayer 4 Son, 300 Chestnut street, 
Philadelphia, Pa., are putting forth extra copy 
on contracts for the National Biscuit Co., 
“Unecda Biscuit,” of the same city. 

Hostetter Co., “Hostetter Bitters,” Pitts¬ 
burgh, Pa., is renewing some extra copy on 
contracts. 

Gundlach Advertising Co., Peoples Gas 
building, Chicago, Ill., is placing mail order 
copy with a selected list of papers for the 
Grecnhut-Siegel Copper Co., Sixth avenue. 
Eighteenth and Nineteenth streets. New York 
Citv. 

Bloomingdale-Weiler Advertising Agency, 
1420 Chestnut street, Philadelphia, Pa.', is issu¬ 
ing orders to Pennsylvania papers for Theo. F. 
Siefert, Furs, Philadelphia, Pa. 

It is reported that Hanff-Metzger, Inc., 95 
Madison avenue, New York City, will place the 
advertising account of the Lipton Tea after 
Jan. 1, 1914. 

Howard Advertising Agency, 432 Fourth ave¬ 
nue, New York City, is forwarding to a list 
of large city papers 100 1. 6 t. orders for the 
L. E. Waterman Co., “Waterman’s Ideal Foun¬ 
tain Pens,” 173 Broadway, New York City. 

Dauchy Co., 9 Murray street, New York 
City, is renewing some copy for Allen S. Olm- 
stead, “Allen’s Foot-Ease,” Le Roy, N. Y. 

M. Plattner, 93 Nassau street. New York 
City, is sending out orders to large Sunday 
papers for the Gravitation Toy Co-, 31 Union 
square. West, New York City. 

norland Advertising Agency, 3 Regent street, 
S. W, London, England, is issuing orders to a 
selected list of papers in the United States for 
Maple 4 Co., Ltd., Furniture, London, England. 

W. H. H. Hull 4 Co., Tribune building. 
New York City, are placing orders with some 
Canadian papers for B. Altman 4 Co., Fifth 
avenue and Thirty-fourth street. New York 
City. 

Taylor-Critchfield Co-, Brooks building, Chi¬ 
cago, Ill., is forwarding orders to papers in the 
Middle West for Fitzpatrick Bros., “Kitchen 
Kleanser,” Thirty-second place and Benson 
street. Chicago, Ill. 

Bromfield 4 Field, Inc., 1780 Broadway, New 
York, will place the advertising of the Im¬ 
porters’ Automobile Salon, to be held at Hotel 
.\stor. New York City, Jan. 8 to 10. 

Charles H. Fuller Co., 623 So. Wabash ave¬ 
nue, Chic^o, Ill., is sending out 6 in. 6 t. con¬ 
tracts to Texas papers for Mar H. Jackson. 

Tai lor-Critchfield Co., Brooks Building, Chi¬ 
cago. Ill., is making 7,095 line contracts with 
Mississippi papers for the Speedway Remedy 
Co., of Shelby, O. 

New Orleans States 
Sweni Nat Paid Circalation far 6 Manthi 

Endiaf Octabar 4, 1913 

3 2,832 D A.I L.Y 

Per P. O. Statement 

Carrier circulation averages over 19,000 
per issue. We guarantee the largest car¬ 
rier and the largest white home cireula- 
tion in New Orleans. It is less expensive 
and easier to create a new market in a 
limited territory by using concentrated cir¬ 
culation. The States fills that position in 
New Orleans. 

The S. G BECKWITH SPECIAL A(*NCY 
Sole Foreifn RepreaenUtives 

N«w York Chkafo St Loak 

Ewing 4 Mills, Fuller Building, New York 
City, are issuing 14 L 11 t. orders to weekly 
papers for Dr, Marshall’s Cartarrh Snuff. 

Friend Advertising Agencjr, 81 East Twenty- 
seventh street. New York City, is placing 80 L 
8 t. orders with Florida papers for E. J. 
Willis Co. 

N. W. Ayer 4 Son, 800 Chestnut street, 
Philadelphia, Pa., are forwarding 10 in. 5 t. 
orders to a few selected cities for the Conklin 
Pen Mfg: Co. 

Publicationa •uminad by the Aaaocietioii of American Adwertiaera, of 
wbieb e COMPLETE EXAMINATION of the Terious records of circulation 
was made atnd the ACTUAL CIRCULATION ascertained, with later figures, 
in some instances furnished by the publisher. 

ARIZONA. MONTANA. 

strLrNew'‘Yrris''°s4ndinY^^^^^^ GAZETTE-Av,Or. Oct., 5963....Phoenix MINER .Buff, 
orders with Eastern papers for A. E. Outer- 
bridge. CALIFORNIA. NEBRASKA 

Ewing 4 Mills, Fuller Building, New York 
City, are making 100 L_ 8 t contracts with a 
few cities for the American Thermos. 

ENTERPRISE .Chico 

.Loa Aagties 

EVIL OF PRICE CUTTING. 

It Is an Attempt to Defraud and 

Entails Ultimate Loss. 

“Cutting Prices an Extravagant 
Source of Economy,” was the title of 
an address given by Robert Francis 
Nattan, of the Jewelers’ Circular, be¬ 
fore the Fortnightly Club at Rutherford 
last evening. 

.An evolution in merchandising is in 
progress. The public has almost ceased 
to believe that it is advantageous to buy 
a well-known trade-marked article at a 
cut price. The greater part of the public 
has been shown to its satisfaction that 
the dealer who cuts prices does so, not 
through any altruism or desire to bene¬ 
fit mankind by selling more cheaply than 
someone else, but with the intent to de¬ 
fraud, because his purpose is to deceive 
the public into believing that his stpek 
in general is sold at “ridiculously low 
price,” and that other dealers are 
charging exorbitant prices, whi’e he, 
self-sacrificing dealer, would not think 
of “robbing the public in such a man¬ 
ner.” 

The great economic principle in mer¬ 
chandising is to give value for value re¬ 
ceived. You cannot deviate from this 
principle with impunity. If you do, one 
of the parties to the sale is bound to 
suffer loss at the time of the transac¬ 
tion, and. eventually, all concerned, man¬ 
ufacturer, retailer and consumer, will 
suffer loss. This, because the manufac¬ 
turer’s market will ultimatelv be de¬ 
stroyed, the sma'l retailer w 11 go in o 
bankruptcy, and the consumer will be 
without his much desired oroduct, 
which may have become a real neces¬ 
sity to him. 

National advertising allows a manu¬ 
facturer to sell a worthy product at a 
small margin of profit because of the in¬ 
creased profits on the increased sales. 

Briefly, the principle of price mainte¬ 
nance means giving the same quality at 
the same price to everyone in everv 
place. 

TRIBUNE . 
To cover Lot Angeles, you mutt use 

The Tribune, Lot Angeles’ 
Fmttett Growing Paper. 

INDEPENDENT .Suita Barbwa 

FREIE PRESSE (Gr. 128,384)... .Lincok 

NEW JERSEY. ~ ~ 

BULLETIN .San FraDcitco 

RECORD .Stockton 
Only newspaper in Stockton 
that will tell its circulation. 

PRESS .Atbury Path 

JOURNAL .Elizabeth 

COURIER-NEWS ..Pl.Infield 

NEW YORK. 

Co-operation in Milwaukee. 

The Milwaukee Evening Wisconsin 
has issued a four-page circular, news¬ 
paper size, to the merchants of Milwau¬ 
kee and the State at large, reproducing 
some of the advertising that is being 
done in the Wisconsin and other news¬ 
papers “by well-known manufacturers 
of things you doubtless sell—the things 
that are needed and wanted in every 
home.” The co-operative movement 
engineered by the A. N. P. A. Bureau 
of Advertising is bearing fruit. There 
is a noticeable desire on the part of 
many publishers, heretofore lukewarm 
on the subject, to co-operate with the 
national advertisers and enlist dealer co¬ 
operation in national campaigns. 

GEORGIA. 

ATLANTA JOURNAL(Cir.54989)Atlaai» 

CONSTITUTION. 

CHRONICLE . 

LEDGER . .... Columbus 

ILUNOIS. 

POLISH DAILY ZGODA. 

SKANDINAVEN . 

HERALD . 

NEWS. 

HERALD-TRANSCRIPT . 

JOURNAL . 

STAR (Circulation 21,589).. 

INDIANA. 

THE AVE MARIA. ,. Noire Dame 

IOWA. 

REGISTER 8c LEADER.... . .De* Meiae* 

THE TIMES-JOURNAL.. 

KANSAS 

CAPITAL. 

KENTUCKY. 

COURIER-JOURNAL. ... .Louisville 

TIMES . .... Louisville 

LOUISIANA. 

DAILY STATES. New Orleans 

ITEM . New Orleans 

TIMES-DEMOCRAT. • New Orleans 

MARYLAND. 

BUFFALO EVENING NEWS.... Buf.le 

BOLLETTINO DELLA SERA. New York 

EVENING MAIL..New York 

STANDARD PRESS...,.Tro, 

OHIO. 

PLAIN DEALER.Gevelud 
Circulation for Nov. 1913. 

Daily .118,873 
Sunday .146,852 

VINDICATOR . Youngiiowa 

PENNSYLVANIA. 

TIMES.Cheater 

DAILY DEMOCRAT.Johmtowa 

DISPATCH .Pittshurfk 

PRESS .  Pintburib 

GERMAN GAZETTE.Philadelphia 

TIMES-LEADER .. 7777... .Wilkea-Barra 

GAZETTE. York 

SOUTH CAROLINA. 

DAILY MAIL.Anderaoo 

THE STATE.Columbia 

(Sworn Cir. June, 1913. D. 21,733; S.21,960) 

TENNESSEE. 

NEWS-SClMlTAR .Memphk 

BANNER .Naahvilk 

TEXAS. 

STAR-TELEGRAM ..FortlFoii 
Sworn rircula^n over 25,000 daily. Only dailr ia 
Fort Worth that permitt^ 1912 examination by 
Asaociation of American Adveitiaera. 

THE SUN.....Baltimore 
haa a combined net paid circulation of 
127,000 copiea daily, 80,000 of which 

are aerved in Baltimore homea. 

^ MICHIGAN. 

PATRIOT (No Monday Isauel.Jaekaon 
Average 1912: Daily 10,589; Sunday 11,629 
Member American Newspaper Pub. Aaa'n. 

Member *'GiIt Edge*' Newspapers 

CHRONICLE.....Housnb 

The Chronicle guarantees a circulation of 35,- 
(XX) daily and 42,000 Sunday. Increase ia 
advertising rates effective January I, 1913. 

WASHINGTON. 

POST-INTELLIGENCER 7..... .Seatil. 

CANADz^ 
BRITISH COLUMBIA. 

WORLD .V 

ONTARIO. 

Against Premium Advertising. 

From the National Association of 
Credit Men comes the suggestion that 
credit grantors show to customers their 
disapproval of advertising schemes 
which involve the purchase of expensive 
premiums. It is suggested that when 
information of proposed premium cam¬ 
paigns is received by credit men, they 
point out to the customers, in a friendly 
way, the effect of the burden they are 
about to shoulder in event of failure of 
their plans. More than one bankruptcy 
case is said to have resulted from the 
failure of a premium scheme to work. 

MINNESOTA. FREE PRESS.Lmim 

TRIBUNE. Mom. ft Eve.... .Minneapolis QUEBEC. 

MISSOURI. LA PATRIE.Mmlred 

PO«;T-niSPATCT4 . ... .Si. Lam LA PRESSE Ave.Cir.forl9l2.l 14.371 Mealreal 

Eureka Newspaper* Consolidate. 

The Eureka (Ill.) Democrat-Journal, 
one of the oldest newspapers of Central 
Illinois, has been bought by P. E. Low, 
publisher of the Eureka Republican. 
The two papers were consolidated on 
Monday. 

The Belding (Mich.) Banner is in¬ 
stalling a complete new plant in the 
recently constructed Belding block. 

Baltimore’s Catholic Newspaper. 

.'MI arrangements lor the publication 
of the Baltimore Catholic Review have 
been completed and the first issue will 
make its appearance this week. Fred¬ 
erick Furst will he the business and ad¬ 
vertising manager, and the Rev. Dr. C. 
F. Thomas, the editor. Others on the 
staff are the Rev. Louis O’Donovan, the 
Rev. Lawrence A. Brown and the Rev. 
John E. Graham. 
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ad field personals. 

Lee W. Maxwell, formerly business 
manager of Associated Sunday Maga¬ 
zine, has been appointed advertising 
manager of the American Magazine. 

Joseph A. Ford, late Eastern man¬ 
ager of the Crowell Publishing Co., has 
become advertising manager of the 
Woman’s Home Companion. 

Charles H. Denhard, copy man for D. 
Appleton & Co., the publishers, has left 
that organization to join the copy staff 
of The Siegfried Co., Inc., 50 Church 
street. New York City. 

H. E. Spaulding has associated him¬ 
self with the H. E. Lesan Advertising 
Agency in a sales and service capacity. 
Mr. Spaulding represented the Curtis 
Publishing Co. in Buffalo for seven 
years, and later became vice-president of 
the Taylor Nursery Baby Bed Co. 

Montgomery Hallowell, former ad¬ 
vertising manager of the United States 
Motor Co., has become a member of the 
advertising department of the Boston 
American. 

What Ad Men Should Know of Art. 
The monthly meeting of the Technical 

Publicity Association will be held at the 
Martinique, Dec. 11. The speakers and 
their subjects include: "Important 
Things to Know About Art Work,” 
Benjamin Nash, art director, Frank Sea¬ 
man, Inc.; “Interesting Information 
About Engraving,” A. W. Morley, sec- 
t etary-treasurer, Electro-Light Engrav¬ 
ing Co.; “How to Get Best Results 
from Electro^pes, Etc.,” Frederick A. 
Ringler, president, F. A. Ringler Co., 
and “Things to Consider in Order to 
Get Best Results from Cuts in Print¬ 
ing," Oliver L. Bell, manager, Robert L. 
Stillson Co. 

Publishers* Representatives 

ALLEN k WARD 
Bniaswick Bldg., Naw Yoric 
Advertising Bldg., Chicago 

ANDERSON. C. L SPECIAL AGENCY 
Marqastle oldgi. Chkafo, III 

Tel. CMt 1112 

Advertising Agents 

AMERICAN SPORTS PUB. GO. 
21 Warraa Sl. New Yerk 

Tel. Barclay 7095 

JOHN M. BRANHAM CO. 
Bruiwwick Bldg., N.Y., Mailers Bldg., Chic. 

Chemical Bldg., St. Louis. 

ARMSTRONG. COLUN ADV. GO. 
115 Broadway, Nm Yock 

TeL 4280 Rader 

DeWitt G. Saltsman, for several years 
advertising manager of the New Haven 
Journal-Courier, has been appointed ad¬ 
vertising manager of the New Haven 
Times-Leader. The appointment took 
effect Dec. 1. 

Grocer Co-operation in Washington. 
The Washington (D. C.) Star has 

prepared for the use of general adver¬ 
tisers of food products a list of 196 gro¬ 
cers in that city who have signed an 
agreement to co-operate with them by 
means of window displays, and to push 
the goods during a newspaper campaign 
to increase sales. The list will be fur¬ 
nished any national advertiser who con¬ 
templates entering the Washington field. 
Every one of the grocers on this list is 
already doing what he can to increase 
the sales of food products advertised in 
the Star. 

BUDD, THE JOHN. COMPANY 
BruMwick Bldg.. N. Y.: TribuM BMg.. 

Chic.; ChcMical' Bl4|., Sl Lnm 

BRICKA. GEORGE W.. Adv. ApM. 
II4-II6 Eart 26lh Su New YU 

Tel. 9101-9102 Mad. Sq. 

CARPENTER-SCHEERER SP. AOCY 
Fifth At*. Bl^., New YU 
People’s Gm Bldg., Chicogo 

CONE, LORENZEN k WOODMAN 
Bniaswick Bld^, N. Y>: Mallen Bld^ 

Chic.; Giiumel Bldg., Keasas Gly 

FRANK. ALBERT k GO. 
26-28 Beaver Sl. New Yerk 

Tel. Bread 3831 

DE CLERQUE, HENRY. 
Chicago Office, 5 S. Wabash Avo. 

New York Office, I W. 34lh St 

HOWLAND. H. S.. ADV. AGCY, 
20 Broad St., New York 

Tel. Rector 2573 

lae. 

NEW AD INCORPORATIONS. 
Philadelphia, Pa.—Universal Co¬ 

operative Trading Syndicate; general 
advertising business; capital, ^00,000; 
Incorporators: M. Perel, W. J. Sippel 
and -V J. Sanders. 

\V It. MINGTON, Del.—Ben j amin-Rickard 
Advertising Co.; general advertising 
business; capital stock, $100,000. Incor¬ 
porators: F. Giles, L. A. Brownhill and 
.M. E. Dorsey. 

Cincinnati, O.—The A. De Mont 
Luzin -Advertising Co.; capital, $20,000; 
to carry on a general advertising busi¬ 
ness. Incorporated by A. De Mont 
Luzin, Dudley C. Outcalt and J. W. 
Heint/man. 

Fulton, N. Y.—United States Week¬ 
lies .Advertising Service; coital stock, 
$10,0l.»O. Incorporators: C. A. Mc- 
Cordy, .A. B. McCordy and F. E. Mc¬ 
Cord) . 

Plainfield Preu Trade Number. 
The Plainfield (N. J.) Daily Press, on 

Nov. 14, issued a forty-eight page paper, 
of which 32 pages were devoted to a 
comprehensive account of the industrial, 
social and religious activities of that 
city. “Do it for Plainfield,” was the 
slogan that met practical expression in 
this issue, which was replete with facts 
and figures about the city, and bore 
striking evidence of the enterprising 
character of Plainfield’s citizens. The 
special number was printed on extra fine 
paper and embellished with illustrations 
and half-tones of a'high artistic quality. 
Leslie R. Fort, son of ex-Governor Fort 
of New Jersey, is the progressive busi¬ 
ness manager of the Press, to whom 
much credit is due for the success of 
this achievement. 

The Sphinx Club Dinner. 
The Sphinx Club, of New York, at 

its December dinner, will have as its 
principal speaker John N. Willys, presi¬ 
dent of the Willys-Overland Co., which 
is turning out 50,000 automobiles a year. 
As Mr. Willys is largely responsible for 
the success of the company, what he has 
to say on advertising will be well worth 
hearing. Incidentally, the club will ex¬ 
press its appreciation of the services of 
James O’Flaherty who, on Dec. 13, will 
round out a half century of experience 
in the advertising business. 

HENKEL F. W. 
People’s Gm Bldg^ Chkage 

Tel. Randol^ 3465 

LEE-JONES, Inc, 
General Advertising Agwls. 

Republic Building, 

KEATOR. A. R. _ 
601 Hutford Bldg, Chicago, 111 

Tel. Randolph 6065 

LINDENSTEIN. S. G. 
118 East 28di Si, New fori- 

30 North Dearborn St, CUeago 

MEYEN, G, It CO. 
Trffiitne Bldg, New York 

Td. Beekaan 1914 

LIVE AD CLUB NEWS. 
NORTHRUP, FRANK R. 

225 Fifdi Avh, New York 
Tel. Madison Sq.*2042 

ANKRUM ADVERTISING AGENCY 
Classified Spednlisis 

431 S. Dearborn St, Chicaga^ IlL 

Gus W. Thomason, of Dallas, was re¬ 
elected president and Greenville select¬ 
ed as the next meeting place at the third 
annual convention of the Federated Ad 
Clubs of Texas, held at Beaumont last 
week. About 200 delegates were pres¬ 
ent. A resolution was adopted con¬ 
demning fraudulent advertising and ap¬ 
proving the bill before the last legisla¬ 
ture making it unlawful and providing a 
penalty against fake advertising of any 
character. Addresses were delivered by 
Harry Tipper, of New York; A. G. 
Newmyer, of New' Orleans, and Presi¬ 
dent Thomason, and there were gen¬ 
eral discussions and round tables on ad¬ 
vertising. The time of meeting was 
changed from November to Februaiy. 
Other officers elected were: John B. 
Westover, of Houston, first vice-presi¬ 
dent ; W. V. Crawford, of Waco, second 
vice-president; E. C. Bracken, of Green¬ 
ville, secretary-treasurer. Directors — 
S. C. Hodge, Dallas; V. N. Thrin, Fort 
Worth; A. B. Stephenson, Nacogdo¬ 
ches; E. J. Merson, Beaumont; D. W. 
Tucker, Houston; G. K. Collins, Green¬ 
ville, and F. H. Jackson, W«co. 

O’FLAHERTY’S N. Y. SUBURB. LIST CLASSIFIED AD COMPANY 
'150 Nmmu Street, New Yerk Clemruig HeuM For All Ageecaet 

TeL Beekmea 3636 Kerpea Bldg, Ghicafo. 

PAYNE k YOUNG 
747-8 Marquette Bldg, Chicago 

208 Fifth Avo, New York GUENTHER-BR^FORD k CO, 
Chicago, 111. 

PUTNAM & RANDALL 
45 W. 34lh St, New York 

Td. Murray Hill 1377 

STOCKWELL SPECIAL AGENCY 
286 Fifth Aveane, New York 

People’* Cm Bldg, Chicago 

THE BEE RS ADV. AGENCY 
Lat.-Aia.Off, 37 Cu^ St, Havaaa, Cuba 

N. Y. Office, nil Flatiroj BUg. 

VERREE It CONKUN. lac. 
225 Fifth Avo, New York 

Tel. Madooa Sq. 962 

THE EXPORT ADV. AGENCY 
Specialist* on Export Advertising 

Chicago, 111. 

N. Y. Globe’s Fresh Egg Campaign. 
The Globe’s pure food campaign, as 

conducted by A. W. McCann, is getting 
results. This paper discovered seventy- 
two spots in sixty dozen eggs as offered 
for sale by James Butler in one of his 
chain of stores. The'•unfit eggs thus 
sold over the counter were conspicuous¬ 
ly marked “Strictly fresh eggs, every 
cgf? guaranteed.” The bad eggs were 
ten per cent, of the total for sale, and 
the estimated value of worthless eggs 
sold to poor people on a^ rising market, 
by the Butler stores, during a period of 
six months would total $90,(^. The 
Globe has established demonstration 
stations for the merchandising of tested 
«gs, and 300 dozens were sold at the 
Brooklyn station during the opening 
naif hour. The appreciation of the pub¬ 
lic was thus shown. 

By an almost unanimous vote J. Floyd 
Wilson, formerly sales manager for the 
.\merican Olive Co., was elected presi¬ 
dent of the Los Angeles Ad Club last 
week at its meeting and luncheon. Other 
officers elected were: H. i. Stillwell, A. 
H. Wilkins, A. Carmen Smith, vice- 
presidents; A. B. McCallister, secre¬ 
tary-treasurer; directors, C. H. Mann, 
Victor Hecht, H. B. Tuttle, Albert Mor- 
tensen, P. C. Miller and Ernest Ingold. 

Raymond Boyd, advertising expert, is 
the new president of the Oakland (Cal.) 
Ad Club. He was elected at a luncheon 
held by the organization last week. Mr. 
Boyd is to fill out the unexpired term 
of L. A. Hearin, who is coming East. 
F, J. Mayhew and F. B. Hink were 
elected first and second vice-presidents, 
respectively. The remaining officers are 
W. F. D. Brown, secretary, and H. A. 
Tormey, treasurer. W. W. Cribbins, a 
former president of the association. 

spoke on “Merits and Demerits of Free Smith, who has no foreign advertising 
Publicity for Theaters, Automobiles, representative, handles the general ad- 
Sports, Etc., and Not for Merchants.” vertising personally. He sent out re- 

_ cently to the grocers of Meriden and 
. contiguous territory several postal cards 

From Breezy Chicago. and personal letters bringing to their at- 
J. F. Bresnaham, director of circula- tention the advertising campaigns of na¬ 

tion of the Butterick and Ridgway pub- tional advertisers who are using full 
lications, also president of the Publish- copy in the Record. His efforts have 
ers News Co., spent the week at the stimulated dealer interest and have re- 
Blackstone Hotel, Chicago, and it is un- suited in numerous window displays of 
derstood that arrangements were made national advertisers, food and drug 
with the Charles Levy Circulation Co., products. 
27 North Fifth avenue, Chicago, to act - 
as distributer in Chicago territory for Helping the Advertiser. 

Ridgeway publications p p Sands, proprietor of the Meri- 
Publishers News Co. It will be ^^n (Conn.) Journal has established for 

re^ll^ that The EmtoR and Publisher convenience of national advertisers 
published a stoiy about a year ago on ^ department known as the Trade Aid 
the subject of the organization of the Department, which is rendering a very 
Publishers News Co. The Chicago dis- ^^j^^ble service to manufacturers of 
tnbution has been handled independent- nationally advertised goods distributed 

®* f w*"!' in Meriden and adjacent territory, 
M ^ through grocers, druggists, hardware 

casions recently Mr. Sands has per- 
One Way of Co-oparation. sonally investigated the state of the 

Edwin E. Smith, the hustling treas- market for prominent national adver- 
urer and manager of the Meriden tisers. He says that newspapers can 
(Conn.) Record, is enthusiastic on the render their clients in this way a service 
subject of dealer co-operation. Mr. of inestimable value. 



To Get CIRCULATION and Keep It 
by taking care of it properly, the newspaper must have fast and depend¬ 

able presses, and quick and accurate stereotyping facilities. 

FOR MORE THAN A CENTURY Newspaper Publishers have placed their reliance upon 
R. HOE & CO. for Printing and Stereotyping Machinery that will stand the severest tests. 

R. HOE & CO., 504-520 Grand Street, NEW YORK 
7 WATER STREET, BOSTON, MASS. 7 SOUTH DEARBORN STREET, CHICAGO, ILL. 
120 ST. JAMES STREET, MONTREAL, CANADA. 109-112 BOROUGH ROAD, LONDON, S. E., ENGLAND. 
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To Increase and Take Care of Your 

CIRCULATION 
YOU NEED A 

Reliable Press 
and Speedy and Accurate Stereotyping Equipment 

HOE OCTUPLE LIGHTNING PRESS 

Patented Central Folder Design, with High-Speed Folders, Self- 
Oiling Boxes, Tubular Cylinder, Quick-Acting Plate Clamps, Locking 
Roller Sockets and Other Patented Improvements. 
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