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BUNCHED BUYERS 
7-out-of-lO Chicago Families 

Read The Daily News 

In Chicago, The Daily News does what 
you have so often wished you could do- 
bunch an enormous number of buyers so 
that you can sell them all at once. 

With a population of 2,544,229 to work 
with. The Chicago Daily News delivers to 
you 77.7 per cent, of the English speaking 
people. 

That is certainly ‘"bunching buyers” 
with a vengeance. It"s about as nearly 100 
per cent, as you can find in any commun¬ 
ity, large or small. 

The combined population of Milwaukee, 
Pittsburg, Minneapolis, San Francisco, 
Cincinnati and Kansas City is slightly less 
than that of Chicago—to cover them even 
partially you would have to use at least 
six of the many papers published in these 
cities. 

The Daily News delivers an equal mar¬ 
ket with one paper and at one cost. 

The average daily net paid circulation of 
The Daily News during the period October 

1, 1918-March 31, 1919 (the latest A. B. 
C. figures available), was 386,474. 94 per 
cent, or 364,445 was city and suburban — 
a lead of 107,555 over the week-day city 
and suburban circulation of the second 
paper, a morning paper. 

Does that leave any doubt over which 
paper most nearly “bunches” Chicago? 

The total circulation of a paper governs 
its advertising-rate. The people it reaches 
governs its advertising effectiveness. 

Th*e advertiser who wants to reach 
Chicago’s 2,544,229 people with one stroke 
can come more nearly doing it with The 
Daily News than with any other medium. 

If he has a large enough appropriation, 
he can indulge in repetition, and profitably 
use one or more of the other good Chicago 
newspapers. 

But if he sticks to proven, economical 
methods he will bunch Chicago and sell the 
bunch through 

THE DAILY NEWS 
FIRST in Chicago 

I 



New York State 
A prominent sales manager, well known in the National 

Advertising Field, in addressing the Representative’s Club, 

at the McAlpin Hotel, New York City, on September 15th, in 

the course of his remarks said: “Give us market infor¬ 

mation.” 

That is just the very little thing that we do. 

It is pleasing, indeed, for these big space buyers to come 

right out and say, in so many words, that we are performing 

the very service they so much desired. 

Now, Mr. Sales Manager, Mr. Advertising Manager and Mr. 

Space Buyer, read this: 

No doubt you, as well as many other sales and advertising 

managers have found a great deal of valuable information in 
these advertisements, information which has been helpful to 
you in planning your advertising campaigns. 

Regarding your own proposition, and the State of New 
York, for instance. 

Forty-Seven Magazines 
Life Boy’s Magazine 
System Current Opinion 
Sunset Popular Science 
Century House Beautiful 
Outlook Literary Digest 
McCall’s Pictorial Review 
American Women’s Magazine 
Red Book Theatre Magazine 
Harper’s Physical Culture 
Leslie’s Field and Stream 
Hearst’s Modern Priscilla 
Designer Christian Herald 
Munsey’s Atlantic Monthly 
McClure’s Popular Mechanics 
Photoplay Review of Reviews 
Collier’s Mother’s Magazine 
Scribner’s Good Housekeeping 
Delineator Scientific American 
St. Nicholas Ladies’ Home Journal 
Everybody’s Saturday Evening Post 
Metropolitan People’s Home Journal 
Cosmopolitan Women’s Home Com¬ 
American Boy panion 
World’s Work Motion Picture Magazine 

These magazines have been chosen for comparative 
purposes, first because they are standard and, second, 
because they have A. B. C. circulations. 

Their total combined circulation is 20,971,552 
copies per issue—their combined agate line advertis¬ 
ing rate is $122.90. 

The New York State circulation of these magazines 
is 511,157 copies—41 per cent of their entire cir¬ 
culation. / 

41 per cent of $122.90, the agate line rate, is $49.16 
per line. 

Now, these papers give you a circulation, you will 
notice, of 6,886,236—over twelve times the New York 
State circulation of all of these magazines at $9,4266 
an agate line—less than one-fifth the cost per line. 

You have been told that there are 10,646,989 people in the 
state; that there are 50,326 square miles; that there are 378 
Department Stores, 3,920 Retail Dry Goods Stores, 4,515 Re¬ 
tail Druggists and 8,815 General Stores, all of which are pros¬ 
pective distributors of your products. 

This means nearly three distributing points per square mile. 
The Daily Newspapers co-operating in collecting and fur¬ 

nishing this information (as listed here), are published in 
cities having a combined population of 7,157,506 people, 67 
per cent, of the state’s population. 

Such information as this—vital, up-to-the-minute statistics, 
are, as you say, a great help to national advertisers in deter¬ 
mining relative value of media and we take great pleasure in 
furnishing them to you week by week. 

May we not hope that in the future, as in the past, you will 
find much help in your work by keeping thoroughly posted 
on these advertisements. 

Yours sincerely, 

EDITOR & PUBLISHER. 

Circu- 2,500 10,000 
lation Lines Lines 

Albany Knickerbocker Press (M).... ... 33,559 .07 .07 
Albany Knickerbocker Press (S)..., 43,957 .07 .07 
'Batavia INews (E). .. 8,458 .0225 .0225 
Binghamton Press-Leader (E). .. 26,546 .07 .06 
'Brooklyn Daily Eagle (E). .. 46.902 .18 .18 
'Brooklyn Daily Eagle (S). .. 69,046 .18 .18 
'Brooklyn Standard-Union (E). .. 53,264 .15 .15 
'Brooklyn Standard-Union (S). .. 58,929 .15 .15 
Buffalo Courier & Enquirer (M&E) .. 70.626 .15 .12 
Buffalo Courier (S). ..115,359 .17 .15 
Buffalo Evening INews (E). ..103,634 .16 .16 
Buffalo Evening Times (E). .. 56,861 .10 .10 
Buffalo Sunday Times (S). .. 71,435 .10 .10 
Elmira Star-Gazette (E). .. 25389 .06 .05 
Glens Falls Post-Star (M). .. 8,045 .0214 .0214 
Gloversville Leader-Republican (E) .. 6375 .02 .02 
Gloversville Morning Herald (M).. .. 6345 .03 .02 
Ithaca Journal (E). .. 6,791 .025 .025 
'Jamestown Morning Post (M).... .. 9,131 .025 .02071 
'Mount Vernon Daily Argus (E)... .. 7,193 .02 .02 
Newburgh News (E). .. 10,613 .04 .03 
New York American (M). ..305341 .50 .41 
New York American (S). 
New York Globe (E). 

..947370 .75 .65 

..179,906 .39 .36 
tNew York Herald (M). 

j 107,642 .40 .36 
tNew York Herald (S). .50 .45 
New York Evening Journal (E).... ..675,118 .75 .75 
New York Post (E). ;. 32 369 .25 30 
New York Sun (E). ..194,695 .39 .36 
tNew York Sun (M). 
tNew York Sun (S). 

\ 117,414 .39 .36 

tNew York Telegram (E). 
1 190,681 

.342 315 
tNew York Telegram (S). .246 325 
New York Times (M). ..350,598 .50 .485 
New York Times (S). 
New York Tribune (M). 
New York Tribune (S).. 

..500,000 

j 108,011 

.55 

32 

.5335 

.28 

New York World (E). ..355,069 .40 .40 
New York World (M). ..334,513 .40 .40 
New York World (S). ..569,762 .40 .40 
Niagara Falls Gazette (E). .. 12,454 .03 .03 
Poughkeepsie Star IE). .. 9,920 .03214 .025 
'Rochester Times-Union (E). .. 67,121 .14 .12 
Rochester Herald (M). .. 35,826 .06 .06 
Rome Sentinel (E). ., 5,353 .0179 .0157 
Schenectady Union Star (E). ., 17,660 .08 .04 
Syracuse Journal (E). .. 45,030 .08 .08 
Troy Record (M&E). .. 25.537 .04 .04 
Yonkers Daily News (E).. .. 3,640 .0178 .0178 

'A. B. C. Statements April 1st, 1919. 

Government statements April Ist, 1919. 

Total Circulation. 6,886336 
10,000 Line Rate. 9.4266 
2,500 Line Rate. 

tSeven-day average. 

10.1597 



Advertisers will be interested in these facts 
about last Sunday’s New York AMERICAN: 

1. The AMERICAN carried a total of 
518V^i columns of advertising--the 
greatest volume of business in its 
history. 

2. The AMERICAN showed a gain of 
220V^i columns over the same Sunday 
last year—a greater comparative gain 
than ever before. 

3. The net paid circulation of last Sun¬ 
day’s AMERICAN was 946,627—the 
largest Sunday circulation in America, 
and an increase over the same Sunday 
a year ago of 160,520. 

The New York AMERICAN, daily and Sunday, 
is growing rapidly in advertising and circulation 
because it is a newspaper that Most People Like, 

Largest Sunday Circulation in 

the United States. 

Daily and Sunday the Advertising 

Medium of Greatest Efficiency 

in the Metropolitan Field, 
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Philadelphia 
an attractive field for selling big things 

Philadelphia’s 16,000 manufacturing plants 
are big buyers of raw and fabricated articles 

and materials. 

Power plants, electrical equipment, automatic 
machinery, fire fighting apparatus, liability and 

fire insurance, motortrucks and service equip¬ 
ment of all kinds are constantly being bought. 

Are they buying yours or your competitor’s? 

Dominate Philadelphia 

Create maximum impression at one cost by 
concentrating in the newspaper “nearly 

everybody” reads— 

The Bulletin 
Net paid average for 
first 6 months ending 
September 30, 1919 446,311 

Copies 

No prize, premium, coupon or other artificial circulation stimulation methods have ever been used by 
“The Bulletin” 
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SERIOUS NEWSPRINT SHORTAGE CALLS FOR 
DRASTIC CONSERVATION POLICIES 

S. S. Carvalho Suggests 3-Cent Daily and 10-Cent Sunday Prices, With Substantial Increase 
in Advertising Rates—Present Conditions Menace to Every Newspaper 

in Country—Many Publishers Have Only Day-by-Day Supply 

[EDITOR'S NOTE: Realizing Ihe 
gravity of the newsprint situation con¬ 
fronting our newspapers, Editor & Pub¬ 
lisher has sought the views of S. S. 
Carvalho, generally regarded as the 
ablest newspaper executive in America, 
as to the methods and policies best cal¬ 
culated to meet the present crisis. In 
the interview presented herewith Mr. 
Carvalho offers timely suggestions. He 
believes that publishers must immedi¬ 
ately bring about conservation of paper 
through substantial increases in both 
subscription and advertising rates. His 
analysis of present conditions is clear 
and convincing and of vital interest to 
•very publisher.] 

The consumption of newsprint 
paper is greater at present than 

ever before known in the newspaper in¬ 
dustry. The predictions made last sum¬ 
mer, and at the time characterized as 
alarmist’ by some who should have 
known better, are now realized to be 
conservative. The shortage of paper is 
felt everywhere, and as a result there is 
a runaway market in the matter of 
price. Circulations are generally higher 
than they were a year ago, and the size 
of newspapers, especially in the larger 
centers, have grown out of all propor¬ 
tion to the amount of paper that is being 
manufactured.” 

This sums up an interview on the 
newsprint situation given to Editor & 
Publisher by S. S. Carvalho, noted 
newspaper authority, this week, in 
which he most emphatically impressed 
that a grave situation faces newspaper 
publishers and most radical protective 
measures are needed to meet it. Mr. 
Carvalho declared: 

What Is to Be Done 
“It is no exaggeration to say that 

there is being used from 15 to 30 per 
cent, more newsprint than the mills can 
turn out. And there is little or no re¬ 
serve to make up the deficiency. 

“L’nless there are found ways of cur¬ 
tailing paper consumption some of the 
'’’KRer publications will soon find diffi¬ 
culty in getting out at all. 

“.^dvertising is pouring into the husi- 
ness offices with little or no solicitation. 
The publishers cannot afford to reject 
it. as they need all the revenue they can 
get to meet the extraordinary expenses 
and costs they are up against. 

“Indeed, if this wave of advertising 
should subside, scores of papers would 
have to go out of business altogether. 

“The problem is what is to be done? 

“The frame of mind of some of the 
publishers who wrote to me after my 
analysis of the newspaper situation 
given you last summer, is indicated in 
the following extract taken from one 
of the many letters received since that 
time: 

Editor & Publisher Gave Warning 
“ ‘Your interview in Editor & Pub¬ 

lisher awoke newspapermen to the dan¬ 
ger of the situation that many did not 
understand. I believe you would be 
justified in following that statement up 
with another to the effect that if the 
publishers all over the country do not 
go to a 3c. basis, they stand a chance of 

being forced into bankruptcy as a result 
of the high price of print paper. 

“ ‘Nobody can tell how long advertising 
levenue will remain at the present higii 
tide. You are aware that many corpora¬ 
tions, availing themselves of deductions 
from the excess profit tax, are now 
spending enormous sums in advertising, 
from which they do not expect to re¬ 
ceive direct results in the form of in¬ 
creased business. It is ‘good-will’ ad¬ 
vertising and may be stopped any day. 
Apart from that, business generally 
sags in a campaign year.’ 

“This statement, however, does not 
take into consideration the more than 

By Editor Sr Publisher Photographer. 

S. S. CARVALHO 

likelihood of shortage of white paper 
on which to print this excess advertis¬ 
ing if it does continue. 

“The publishers will have to raise 
their selling price and do a good many 
other things, if they want to come out 
whole. 

Higher Prices Must Come 
“In my opinion, in addition to the 

daily papers going to 3c., the price of 
the Sunday papers should be raised to 
IOC. This does not mean loc. in the 
country and 7 or 8c. in the city, but 
IOC. in the city and in the country. 

“Paper will have to be saved by con¬ 
densing the reading matter from ten 
to twenty-five percent. Any story by 
intelligent editing can be so reduced. 
Much will have to be rewritten, until 
the staff grasps the situation. Even 
good features must be eliminated, if 
they can possibly be done without. De¬ 
partment news must be briefer, and the 
waste paper basket for everything that 
is not essential. Mr. Dana’s office cat 
must be brought back and multiplieil. 

“No returns, free papers or samples. 
I am sorry to say that some metropoli¬ 
tan papers still take returns. Press 
room waste, both white and black, must 
be curtailed. Office advertisements must 
be reduced to a minimum. Indeed, all 
these and other economics which will 
occur to the individual publisher should 
be put into effect at once. 

Shortage Wat Predicted 
“It might be well to here make a 

brief presentation of the newsprint sit¬ 
uation as it stands today. Newspaper 
publishers are face to face with the 
shortage in print paper which was pre¬ 
dicted early in the summer. More pa¬ 
per is being used than is manufactured, 
and the mills have little or no reserve. 
Indeed, the demand is so far ahead of 
the supply that many paper manufac¬ 
turers, taking advantage of the short¬ 
age, have already raised the price of 
spot paper far beyond anything in the 
minds of the most pessimistic. 

“The squeeze was predicted for No¬ 
vember and December, but it began 
ahead of time in September, and is 
daily growing more serious. The paper 
companies are making contract deliver¬ 
ies to the best of their ability, but many 
of them are behind; and besides this, 
there is hardly a big newspaper in the 
country that is not using a great deal 
more newsprint than its contract calls 
for. 

(Continued on page 28) 
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ADVERTISING AGENTS TO CONVENE 
IN BOSTON, OCTOBER 14-15 

A. A. A. A. and A. N. P. A. Advertising Bureau Committee to 

Discuss Mutually Important Matters at Joint and Separate 

Sessions—Banquet by Boston Publishers. 

Many matters of great interest to advertising agents and to 
newspaper publishers are to be discussed at two joint meet¬ 
ings between representatives of the daily newspapers and 

the advertising agencies, to be held in connection with the 
annual convention of the American Association of Advertising 
Agencies in Boston on October 14 and 15. It is expected that 100 or 
more agencies will be represented. 

The meeting of the executive board will be held at the Copley 
Plaza Hotel at 10 o’clock, Tuesday morning, and in the evening there 
will be a dinner, given by the Pilgrim Publicity Association, the 
local advertising club and the Lantern Club, composed of magazine 
representatives. 

Johns Will Tell of Advertising Agencies Corporation 

At this dinner, William H. Johns 
of the George Batten Company, 
president of the A. A. A. A., will 
speak on “The Advertising Agencies 
Corporation,” which is composed of 
the entire membership of the Asso¬ 
ciation and organized for the es¬ 
pecial purpose of handling Govern¬ 
ment Advertising. 

Paul E. Faust of Mallory, Mitchell 
& Faust, vice president of the As¬ 
sociation, will speak on “The Future 
Development of Advertising;” Stan¬ 
ley Resor, of the J. Walter Thomp¬ 
son Company, will discuss “Better 
Methods in Advertising;” O. H. 
Blackman of the Blackman-Ross 
Company, will talk on “The Use of 
the Newspaper as a National Adver¬ 
tising Medium.” and William H. Ran¬ 
kin will have as a subject, “Interest¬ 
ing Phases of the Advertising Agen¬ 

cies Corporation.” 

Joint Session with Ad Bureau 

At noon on October IS, the com¬ 
mittee in charge of the Bureau of 
Advertising, A. N. P. A., will meet in 
executive session with the executive 
committee of the A. A. A. A. At this 
meeting there will be a full and frank 
discussion of the various relations 
between publishers and agencies, and 
it is expected that plans will be ma¬ 
tured looking toward a greater de¬ 
velopment of newspaper advertising. 

In the afternoon, there will be a 
meeting of the stockholders of the 
Advertising Agencies Corporation, 
which, as previously mentioned, com¬ 
prises the entire membership of the 
Association. 

On the evening of October 15, the 
agents will be the guests of the Bos¬ 
ton Newspaper Publishers Associa¬ 
tion and the Bureau of Advertising at 
a dinner to be given in Young’s Ho¬ 
tel, and to which have also been in¬ 
vited officials of the A. N. P. A. and 
the newspaper publishers of New 
England. 

Concern* Future Relation* 

Louis M. Hammond, publisher of 
the Boston Transcript and president 
of the Boston Newspaper Publishers 
Association will preside, and William 
A. Thomson, director of the Bureau 
of Advertising, will act as toastmas¬ 
ter. William H. Johns, president of 
the A. A. of A. A. will speak in behalf 
of the agents, and Col. G. Edward 
Buxton, Jr., of the committee in 
charge of the Bureau of Advertising 
will speak for the publishers. 

The dinner will bring the agents 
and publishers of New England to¬ 
gether in an informal way and will 

undoubtedly be productive of future 
newspaper advertising activity from 
the great New England industrial 
centers. 

On the morning of October 15, the 
committee in charge of the Bureau of 
Advertising will hold a meeting in the 
office of Chairman William F. Rog¬ 
ers, at which plans for the enlarge¬ 
ment of the bureau and the opening 
of a Chicago office will be discussed. 

The financial statement to be pre¬ 
sented at this meeting indicates that 
the bureau is making wonderful pro¬ 
gress and is well on its way toward 
the developments it has so long had 
in mind. 

CHARLIE MILLER JOINS 
THE GEORGIAN 

He Will Be Bu*ine** Manager of 

Hear*t’* Atlanta Newspaper Under 

Buford Goodwin, Former Asso¬ 

ciate on Birmingham New* 

(By Telegraph.) 

.\tlanta, Ga., Oct. 8.—Charlie Miller, 
at present advertising manager of the 
Birmingham (Ala.) News, will come 
here November i to assume the duties 
of business manager of the Georgian 
& American. Mr. Miller is the newly 
elected president of the Newspaper De¬ 
partmental of the Associated Advertis¬ 
ing Clubs of the World. 

In his new position Mr. Miller will 
be associated with Buford Goodwin, 
who recently resigned as general man¬ 
ager of the Birmingham News, to be¬ 
come publisher of the Georgian & Amer¬ 
ican, succeeding Walter G. Bryan, now 
publisher of the New York American. 

CIRCULATIONS SHOW 
INCREASES 

More Newspapers Sold Daily in Past 

Six Months Than in Same War 

Time Period of 1918—New 

York’s Record 

The often-heard prediction early 
this year that newspaper circulations 
would decrease with the end of the 
war is shown by the October 1 pub¬ 
lishers’ government statements to 
have been rudely shattered. From 
everywhere comes the same report— 
more newspapers have been sold 
every day during the past six months 
of this year (at higher prices in many 
cases) than in the same period of 
1918, when reader interest was sup¬ 
posed to be at its zenith owing to 
war news. 

For instance in the New York 
publishers’ sworn statements, a total 
daily average increase of 198,989 cop¬ 
ies is shown by the same 18 news¬ 
papers that were represented in the 
October, 1918, reports. Besides, there 
is to be added to this year’s figures 
the circulation of the new Illustrated 
Daily News, which brings the total 
average newspaper sales for the six- 
month period for 19 publications to 
221,140 copies per day more than a 
year ago. 

The 1918-1919 Government report 
figures for the Greater New York 
dailies for the six months prior to 
October 1 follow: 

EVENING PAPERS 

Oct. 1, Oct. 1, 

1918 1919 

Journal . ... 657,912 685,428 

World .. ... 324,745 339,199 

Globe . ... 177,344 188,780 

Mail . ... 109,908 155,160 
Sun . ... 178,437 198,491 

Post . ... 32,234 30,026 
Telegram . ... 186,612 181,519 
Brooklyn Eagle . ... 46,068 45,328 
Standard Union . ... 50,642 55,100 
Brooklyn Times . ... 34,704 41,480 
Brooklyn Citizen . ... 34,864 39,586 

MORNING PAPERS 

American . ... 384,414 383,366 
World . ... 346,312 370,289 
Times . ... 368,492 362,971 
Tribune . ... 89,478 117,053 
Sun . ... 117,807 131,951 
Herald . ... 108,972 109,267 
Telegraph . ... 38,850 51,610 
Illustrated News . ... - 32,151 

SOUTH GIVES BRYAN 
WARM SEND-OFF 

Atlanta Advertising Men and Pub¬ 

lishers and S. N. P. A. Members 

Tender Well Wishes on Leav¬ 

ing for New York 

(By Telegraph.) 

Atlanta, Ga., Oct. 7.—Walter G. 
Bryan, former publisher of the At¬ 
lanta Georgian, who leaves Wednes¬ 
day for New York to become pub¬ 
lisher of the New York American, 
was tendered a farewell luncheon to¬ 
day by the Atlanta Advertising Club. 
Three Southern publishers were pres¬ 
ent as guests of the club. These 
were Walter C. Johnson, of the 
Chattanooga News, W. A. Elliott, of 
the Jacksonville Times-Union, and 
Charles Allen, of the Montgomery 
Advertiser. 

The Southern Newspaper Publish¬ 
ers’ Association presented Mr. Bryan 
with a silver tea service, the presen¬ 
tation speech being made by Major 
John S. Cohen, publisher of the At¬ 
lanta Journal. 

The Advertising Club presented Mr. 
Bryan with a watch fob and the staff 
of the Georgian presented him with a 
gold watch. 

B. C. Broyles, of the Advertising 
Club, paid a tribute to the service 
rendered to advertising clubs and 
to the Southern Newspaper Publish¬ 
ers’ Association by Mr. Bryan. 

l9ew Ad Service Start* 

A new advertising art service 
known as the Star Adcraft Service 
has just been produced by the King 
Features Syndicate, New York, as an 
advertising promotion aid. Harry S. 
Bressler, formerly editorial cartoon¬ 
ist on the New York American and 
later on the advertising staff of the 
New York Times, is the director. 

Changes Edition Time 

The New York Evening Sun on 
October 6 changed the publication 
time of its “Home Edition” to the 
middle of the afternoon, instead of 
issuing it in the morning, as in the 
past. The first edition of the Sun 
now is “The Bulletin Edition” and 
the second is “"nie Midday Edition.” 

BOOTH COMPANY ADDS 
SEVENTH DAILY 

Purchase of Ann Arbor Times-New* 

Negotiated—Plan of Co-operation 

with Michigan University to 

be Worked Out. 

(By Telegraph) 

Detroit, Mich., Oct. 7. — Ralph H. 
Booth, president of the Booth Pub¬ 
lishing Company, announces the pur¬ 

chase of the Ann Arbor Times-News, 
including its handsome modern build¬ 
ing. This makes the seventh daily news¬ 
paper owned and controlled by this com¬ 
pany. Plans for co-operation with the 
Michigan University School of Jour¬ 
nalism and editorial relationship be¬ 
tween the faculty of the University and 
the Times-News are under considera¬ 
tion. . 

HENRY M. ALDEN DEAD 

Editor of Harper’s Had Aided Many 

Young Writers 

Henry Mills Alden, editor of Har- ’ 
per’s Magazine since 1869, died Octo¬ 
ber 7 in New York, aged eighty-two. 
He was the eighth direct descendant 
of John and Priscilla Alden, of the 
Mayflower. Mr. Alden was active 
almost until the time of his death. 
His counsel and criticism helped 
many young writers to success. 

He was born at Mount Tabor, Vt., 
November 11. 1836, and as a boy 
worked long hours in a cotton mill. 
He entered Williams College when he 
was sixteen, and supported himself 
by teaching and doing other jobs. 
Later he studied for three years at 
the Andover Theological Seminary. 
He began his literary career at that 
time by publishing two stories in the 
Atlantic Monthly. He lectured at a 
young woman’s school, and supple¬ 
mented his income by contributing 
to the New York Evening Post and 
the Times. 

In 1862 Mr. Alden was made an 
assistant editor of Harper’s Weekly, 
and seven years later became editor 
of Harper’s Magazine. 

Printing Troubles in New York 

Many New York commercial and 
job printing offices are still shut 
down because of working differences 
with their pressmen, necessitating 
delay in the issuance of a number 
of periodicals. The lockout of press¬ 
men, effected October 1, is being 
further complicated by the tendency 
of members of the Typographical 
Union No. 6 to go on “vacations,” in 
spite of orders from their officers to 
remain at work. 

Hartford Union Chartered. 

(By Telegraph.) 

Hartford, Conn., Oct. 8.—Officials of 
the Hartford News Writers’ Union 
announced to-day that the charter by 
which they are affiliated with the In¬ 
ternational Typographical Union has 
been received. The newspapers have 
recently made increases in wages and 
it is not expected that the union will 
make further demands at present. 

E. F. Draper, Ad Man, Dead 

Binghamton, N. Y., Oct. 7.—Ellis F. 
Draper, who has been connected with 
the Mylie B. Jones Advertising 
Agency, died here this morning. 

R. V. Oulahan Marries 

Washington, D. C., Oct. 8.—Richard 
V. Oulahan, Washington correspond¬ 
ent for the New York Times, and Miss 
Sue Courts were married here today. 
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NEWSPAPERS PROVIDE SOLUTION OF 
AN OLD PROBLEM 

Advertising Agent for “Ostara” Scores Unequalled Success in 
Introducing Products, Nationally, Through Columns of 

Rotogravure Sections, in $60,000 Campaign. 

By WILIXAM RICH CROSS, 
of the Wales Advertising Company. WHEN the C. S. Welch Company, manufacutrer of “Bathasweet,” decided 

to put out their new lines of “Ostara” toilet preparations—complexion 
powder, talcum and rouge—they faced the question of waiting until the 

goods had been quite generally stocked by dealers, before beginning their national 
advertising, or adopting some plan whereby the goods could be advertised sec- 
tionally as soon as they were placed on sale in each part of the country being 
covered by the sales force. 

Their established product, “Bathasweet,” having general distribution, had been 

campaign has proven stronger than any 
previous experience of this advertiser. 
The promise of a local Rotogravure 
campaign clinched many an order for 
the field salesmen because dealers knew 
by experience that the advertising 
would move the goods and that’s the 
thing in which we are all most inter¬ 
ested. 

Some After>Thoughts 

of New Orleans 

A. L. Shuman, advertising manager 
of the Fort Worth Star-Telegram, 
made a hit at New Orleans through 
his attitude toward the fight for the 
honor of entertaining next year’s 

regularly advertised in the magazines for several years, but magazines would convention. He distributed a card on 
not serve the purpose in the case of the “Ostara” line, because it did not have ' ' 
sufficient distribution for a general campaign. 

Point Could Not Be Attained in Any Other Way 

which was printed in big, black type: 
"Fort Worth, 1949. Too crowded 
now.” 

One of the distinctive souvenirs of 
the convention was a copy of “Moni- 
teur de la Louisiane,” the first news¬ 
paper printed in New Orleans, “re¬ 
vived by Katherine Krebs for the 
New Orleans Item.” The fashion il¬ 
lustrations and notes of an older day 

It was planned to offer dealers more names could be listed and the copy re- 
than ordinary co-operation in selling leased in one locality or section at a time 
the “Ostara” family, in order to induce in exact co-operation with the progress 
them to stock it at once and push sales of the sales force over the country and 
intensively right from the beginning, with a maximum of wasted advertising 
With this end in view, the sales repre- investment covering places where none 
sentatives began visiting dealers in the of the goods were yet on sale, 
principal cities over the country, solicit- The practical details include fifty-two presented a delightful contrast to the 
ing orders and promising an immediate insertions aggregating two and three- modern woman’s page. 
local and sectional advertising campaign quarter million circulation, the combined - 
to move the goods as soon as they were rate being about $7.25 per line on a base The Orange (Tex.) Ad Club dis- 
on display. ^ shade over a quarter of a cent tributed pictures of a large ship under 

In addition it was agreed that the per line per thousand circulation. It hap- construction at the Orange ship yards, 
dealers’ names should appear in the ad-* pens that the general average base rate 
vertising in their locality and its vicin- of all the daily newspapers, for five 
ity and that the copy would run every thousand lines on contract, is about two- 
week for a year 

As the “Ostara” preparations appeal 
tenths of a mill less. 

The general magazine basic rate is 
to refined women of all ages, it was es- oyer half a cent per line per thousand 
sential not only to select media of a circulation or about double the base 
general nature but also to display the rate of the Ostara” campaign. 

The selling effect on dealers, of this 

Mrs. R. C. Glover, president of the 
Dallas Woman’s Advertising League, 
delegate-at-large, announced a cam¬ 
paign will be started to raise funds 
for building a girls’ home at Dallas. 

announcements in an atmosphere of ar¬ 
tistic surroundings that should dis¬ 
tinguish these goods from their lesser 
competitors. 

Careful Selection Needed 

In order to permit the inclusion of 
the dealers’ names locally, it was de¬ 
cided to use newspapers exclusively, for 
the time being, as this important point 
could not be attained in any other way. 
At first there seemed to be some disad¬ 
vantages to this plan, as there are sev¬ 
eral newspapers in each of the larger 
cities and the best selection would be 
difficult to make in many cases. To use 
all would require a larger amount than 
the appropriation available. 

It was finally decided to use the roto¬ 
gravure sections of the Sunday papers 
so as to get the benefit of artistic and 
attractive reproduction of illustration 
and decoration, possible only in the ro¬ 
togravure process. At the same time 
this plan automatically selected the best 
papers, since those with the graphic 
sections are pretty apt to be the 
leaders in their fields. Also, the Sun¬ 
day editions with graphic (rotogra¬ 
vure) sections generally have larger 
circulations, covering wider territory, 
at a lower basic advertising rate than 
their daily editions. 

The experience of many “direct-re¬ 
turn” advertisers having shown that 
rotogravure inquiries continue to come 
in for about seven weeks after publica¬ 
tion of the advertising, it was assumed 
that the Graphics, with their usually fine 
illustrative possibilities, would give 
these “Ostara” announcements distinc¬ 
tive appearance and attention value simi¬ 
lar to magazine inserts, and that their 
life” or period of pulling returns would 

be greater than ordinary newspaper 
space. 

•At the same time the local dealers’ 

J, Howard Payne, president of the 
Dallas Advertising Club, went to New 

“A National Service to 
cause of Journalism” 

St. Louis Newspapermen Thank 
Editor & Publisher for Impartial 

Presentation of their Plan 
of Organization 

S'P. LOUIS ASSOCIATION OF JOURNALISTS 

St. Louis. October 2, 1919. 
To Editor & Publisher : 

The Executive Committee of the St. Louis Association 
of Journalists, by formal resolution adopted to-day, has in¬ 
structed me to extend to Editor & Publisher the warmest 
thanks of the Association for its generous and invaluable 
service in giving complete publicity to “The St. Louis Plan.” 

The publication of the Rules and Regulations, virtually in 
full, together with your keen and faithful interpretation of 
our ideals in your editorial columns, constituted, as we be¬ 
lieve, no less than a national service to the cause of journalism, 
and will go far toward realizing the aim of an American 
Journalists’ Association, covering the entire country. 

You may be interested to know that your editorial was 
republished in yesterday’s St. Louis Post-Dispatch. 

F'aithfully yours, 

ARTHUR C. HOSKINS. Secretary. 

Orleans in advance of his club members. 
He travelled by airplane and en- 
route distributed advertising matter 
about the merits of his city. 

The Fort Worth (Tex.) Advertising 
Club was recently presented with a 
steer by the stockyard company. It 
was auctioned off and brought $360, 
which was used in advertising Fort 
Worth at the New Orleans conven¬ 
tion. 

Miss Ethel D. Bryant, who was a 
delegate from Cleveland, is the vice- 
president of the Women’s Advertis¬ 
ing Club of Cleveland, the youngest in 
the association of clubs. She is the 
editor of a country newspaper, the 
Willoughby Republican, which is 
very successful, and is the only 
woman member of the Willoughby 
Chamber of Commerce. 

Copies of La Nacion, of Buenos 
Aires, of July 28, were distributed at 
the convention and were examined 
with curious interest. It was a 20- 
page issue, carrying many illustra¬ 
tions of local news matter and_ a 
large volume of advertising, display 
as well as classified. La Nacion is 
a newspaper of the metropolitan type 
and is one of the leaders of the South 
American press. 

The Atlanta Georgian issued a 
special A. A. C. W. Extra for dis¬ 
tribution at the convention in which 
the invitation of that city to the 
Associated Clubs to meet there in 
1921 was supplemented by a mass of 
interesting data concerning the city. 
This stroke of enterprise attracted 
wide attention and Walter G. Bryan, 
who conceived and executed it, was 
the recipient of many compliments. 

New Canadian Paper 

Ottawa, Out., Oct. 4.—The Cana¬ 
dian Nation, edited by D. M. Le- 
Bourdais, has made its debut as a 
new publication here and will be is¬ 
sued semi-weekly. It is devoted to 
consideration of current events from 
a Liberal standpoint, and comprises 
20 pages, 6 by 9 inches. The Nation 
originally had its inception in Cal¬ 
gary, last March, but the manage¬ 
ment found that city too far removed 
from the seat of politics for their 
purpose, and consequently moved to 
the capital. 

In Honor of Miss Martin. 

.Advertising men and women have 
been invited to attend a testimonial 
dinner to be given to Miss Jane Mar¬ 
tin by the members of the League of 
Advertising Women on Tuesday, Oc¬ 
tober 21. at the Advertising Club in 
New York, in honor of her election 
to the executive committee of the As¬ 
sociated Advertising Clubs of the 
World. Reservations may be sent to 
Miss Edith V. Righter, 244 Madison 
Avenue, New York. 

Petit Back in the Fold 
Dallas, Tex., Oct. 7.—L. J. Petit, 

one of the best known of the old- 
time newspapermen in Texas, who 
for the last several months has been 
secretary of the Eastland Chamber 
of Commerce, is now connected with 
the Morning News as oil fields cor¬ 
respondent. 

Adopt* 8-Column Page 

Portland, Ore., Oct. 3.—The Port¬ 
land Oregonian on September 22 
changed to an eight-column news¬ 
paper. retaining, as closely as pos¬ 
sible, its old make-up. 
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HERE WE ARE AGAIN! 

A. N. A. Ha* Been Sawing Wood and 
Then Some All Summer 

Here We Are Again!” was the 
regular greeting to his audi¬ 

ence of a man more famous and 
acceptable than any mere business 
man ever can be; but it fits the 
present re-entry into the pages of 
Editor & Publisher. 

The A. N. A. and its doings have 
been for some weeks out of that 
section of the public eye represented 
by the readers of Editor & Pub¬ 
lisher, but I hope that, on that ac¬ 
count, it has not been assumed that 
the work of the Association has been 
at a standstill. 

On the contrary, it has been going 
at a greater rate than ever. The 
summer was the busiest we have had. 
Not much going in the way of news 
certainly, but W'c have been “sawing 
wood"—and then some. For instance, 
our General Data Department han¬ 
dled four times as many inquiries 
from the members during August as 
during the same month last year. 

There were summers once w’hen 
the h. N. A. office was closed for 
two weeks during which the office 
staff had their vacations—the sum¬ 
mers of 1915 and 1916. And that 
vacation plan had great advantages— 
then: but today it would have the 
outstanding disadvantage that it 
would take us a month or two—or 
even three—to deal with arrears of 
work. Even as it is, we sigh with 
relief when everyone has had his 
or her vacation, for the A. N. A. 
office is a very busy place, and we 
can scarcely afford to have even one 
person absent at any time. 

WHY SO BUSY? 
IT used to be thought that the 

headquarters offices of all asso¬ 
ciations were invariably leisurely 
places wherein, even if they were not 
exactly like the land where the Lo¬ 
tus-Eaters lived and reclined “On the 
hills like gods together, careless of 
mankind,” anything that could be 
done tomorrow need not be done to¬ 
day. 

I am glad to know that the A. N. 
office did its full share in break¬ 

ing the tradition. 
As has been mentioned in these 

columns from time to time, the A. 
N. A. office is the'clearing house of 
information in the field of business 
outside actual finance and produc¬ 
tion for nearly 300 manufacturers. 
Not only is there a vast volume of 
individual and almost infinitely-dif¬ 
ferentiated service given, but reports 
covering generally-required informa¬ 
tion are frequently issued; and the 
protective and standardizing work 
inevitable to an influential and au¬ 
thoritative body carried on. 

There are conferences frequently 
with men representing bodies of sell¬ 
ing interests, resulting in guarding 
the advertising manufacturer and 
helping equally the seller; and 
speeches to be made at conventions 
of sellers of advertising or groups 

of other business men—not platitudi¬ 
nous speeches, but speeches packed 
full of information. Somehow, 
strangely enough, people won’t stand 
for platitudes and high-falutin’ from 
anyone representing the N. A. 

PRESIDENT M’DERMID AT THE 
REPRESENTATIVES CLUBS 

FI^OR instance, a week or two ago. 
President McDermid spoke at the 

first-meeting-of-the-season of the 
Representatives Club of New York, 
held at the Hotel McAlpin. 

Did he tell the representatives what 
fine fellows they were? 

Or did he talk about the blessings 
to civilization of advertising and its 
being the sovereign remedy for all 
human ills? 

Or assure the men that he hoped 
with them that the volume of adver¬ 
tising next year would be double 
that of this year, and indulge in mys¬ 
tic references to the “advertising 
cause,"—whatever that may be? 

He certainly did not. 
The President of the A. N. A. told 

the men of the Representatives Club 
real facts about the purposes and the 
work of the Association; how that 
work was actually helping them; how 
the headquarters office functioned and 
on what it functioned; what the rep¬ 
resentatives should do in view of the 
increasing competence of the buying 
advertising man, and what he should 
sell in addition to that bromidic pack¬ 
age—the "circulation." 

And the men listened—with both 
hemispheres of their heads and mar¬ 
velled and said, in response to Mr. 
McDermid’s invitation, that they 
would visit the A. N. A. office and see 
how it worked—and haven’t been 
yet! 

A. N. A. OFFICE A FACTORY 
IT is a factory, not an association 

office—a la tradition. We have our 
planning, preparing, production, in¬ 
spection and delivery arrangements 
just like any factory. 

We produce service; we sell ser¬ 
vice; we deliver service. 

.^nd if anyone thinks that service 
is not a substantial, tangible com¬ 
modity, he ought to see how tired 
sometimes our factory people are— 
just as tired as those factory people 
who relieve themselves occasionally 
by striking. 

Only our people don’t strike, be¬ 
cause they have a real incentive to 
work and an opportunity to realize 
themselves. 

AND TRAVELING SALESMEN 
Yes, some of us travel among the 

members of the Association, 
selling or re-selling the service, seek¬ 
ing to understand members’ business 
and requirements better, or gathering 
information on selling and advertis¬ 
ing practices. 

Two of us went on a trip through 
New England a few days ago, jump¬ 
ing from city to city, getting ac¬ 
quainted not only with membership 
affairs as mentioned, but also with 

newspaper conditions, outdoor ad¬ 
vertising conditions, city and popu¬ 
lation matters, etc. And all that re¬ 
sults in improved service. When you 
have visualized (visualized is the 
great word in advertising circles to¬ 
day), a man and his surroundings, 
you can write to him more confident¬ 
ly and serve his company better. 

One of the two who went through 
New England got so enthusiastic over 
his experiences that he wants to be 
on the road all the time! 

THE ANNUAL MEETING 
This win be held at,Lakewood, N. 

J., on December 3, 4 and 5. As a 
rule, our winter meetings are held in 
New York City, but the major pref¬ 
erence is for a small and secluded 
locality. There we are free from 
regular business distractions and 
free to devote ourselves to business 
study and consideration. 

Meetings are more uniformly at¬ 
tended and discussions are of a more 
catholic character. We can, with 
more assurance of success in doing 
so, put out our sign to selling zealots 
—“This is Our Busy Day—Keep Out.” 

And the A. N. A. brand of good 
fellowship is more readily and nat¬ 
urally promoted. 

The Program? Well, the Program 
Committee has been conferring—and 
confiding—for some weeks past, and 
it is not yet ready to tell. But the 
program will be a whale, for after 
years of study we graduated in mak¬ 
ing programs at the Cleveland Meet¬ 
ing last May. 

And then, you see, we fit in with 
a quiet place. All our work is done 
without ostentation or trumpeting. 
We are, on the whole, self-sufficient. 
We go into a 'city for a meeting and 
go out; and the inhabitants scarcely 
know we have been among them. 

We attend strictly to business—our 
own business. Out in Dayton, Ohio, 
in May, 1916, the city representative 
came to the hotel to ask President 
Shuey what Dayton could do for us. 
“Nothing,” said Mr. Shuey. 

“What, nothing! responded the 
Dayton man, like the sailors in H. 
M. S. Pinafore; “What kind of a 
convention is this? Every conven¬ 
tion we have ever had here wants 
Dayton to do something for it. What 
kind of people are you?" 

Said President Shuey, “Just a 
bunch of business men minding our 
own business and attending to it and 
not desirous of any favors or en¬ 
tertainment. All our sessions are 
purely business sessions.” 

A. N. A. CHAPTER MEETINGS 
SOME of the A. N. A. Chapters sus¬ 

pended their meetings during the 
hot months and are now resuming. 

Newark Chapter met last week and 
Chicago went off with a big gathering 
Tuesday, October 7. 

The secretary expects to be in Chi¬ 
cago soon, taking in visits during his 
trip to many members in the Middle 
West. 

PLAYING GAME LIKE NATIONAL 
ADVERTISER PLAYS IT 

There is just a Httle tendency 
shows itself now and then for 

sellers of space or material or service 
to charge “all the traffic will bear,” 
and a little bit more; get the money 
while the going is good. 

And this spirit has usually under¬ 
lying it an idea that the medium rep¬ 
resented is indispensable. 

Now, no advertising medium is in¬ 
dispensable to ' the national adver¬ 
tiser. If the monetary demands of 
a medium encroach too far upon the 
margin of safety as between produc¬ 
tion and marketing costs and the 
price at which the goods muh be sold, 
then another advertising medium 
must be found. 

Wherever there is anything ap¬ 
proaching marketing ability, it will 
be found to be, not sterotyped and 
timid, but elastic and courageous. And 
sellers will be well-advised not to be 
too chesty in these days of grade and 
space-demand. The advertising jag 
will not continue indefinitely. 

Speaking at Atlantic City a short 
time ago to members of the Poster 
Advertising Association, an A. N. A. 
office representative said: 

“There is a definite relationship be¬ 
tween the price of the goods—of na¬ 
tionally advertised goods—and what 
can be spent in marketing the goods. 
When a manufacturer goes into na¬ 
tional advertising he accepts the 
condition of his prices being thereby 
stabilized in return for securing sta¬ 
bility of sales and quantity produc¬ 
tion. 

“If you are going to co-operate with 
the national advertiser, you have got 
to play the game the way he has to 
play it, and maintain a similar re¬ 
lativity between your costs and the 
price at which you sell your service. 
In stabilizing your costs you will 
stabilize your sales, and you will keep 
down your unit cost by securing quantity 
production—keeping all your boards 

filled all the time.” 

NEW MEMBERS 
The following firms have recently 

been elected to membership in 
the Association: 

The Hoover Suction Sweeper Com¬ 
pany, North Canton, Ohio, Martin L- 
Pierce, merchandising manager; Auto 
Strop Safety Razor Company, N. R. 
Maas, vice-president and advertising 
manager. New York; Indian Packing 
Company, Green Bay, Wis., and Chi¬ 
cago, Arthur Raff, advertising man¬ 
ager; Pyrene Manufacturing Com¬ 
pany, G. P. Rogers, general sales man¬ 
ager, New York; George W. Blabon 
Company, Walter L. Weeden, Phila¬ 
delphia. 

MEMBERSHIP CHANGES 
'Y''HE Fisk Rubber Company has ap- 

• pointed Miss M. G. Webber as 
advertising manager, succeeding 
George L. Sullivan. Miss Webber 
will act as the accredited representa¬ 
tive in the A. N. A. 
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solved: 
“That in view of the opinion of the 

Council of the Institute that there are 
great difficulties connected with the pro¬ 
posed Government inquiry into salaries, 
and working conditions, the further con¬ 
sideration of the matter to be deferred 

ENGLISH JOURNALISTS MAKE DEMAND 
FOR 100 PER CENT PAY INCREASE 

Thirty-fourth Annual Convention of Writers’ Scale Includes 

46-Hour Week, Day and a Half Off and Three 

Weeks’ Vacation with Pay 

By HERBERT C. RIDOUT 

• Birmingham, Sept. 30, 1919. ONE of the mo.st successful conferences of the British Institute 
of journalists has just concluded here. There was an excellent 
attendance of members from all parts of the country to take 

part in this the thirty-fourth annual convention. 
They were welcomed officially by the Lord Mayor of the city 

who remarked that in no single instance had he known any journalist 
break the confidence reposed in him, or seek to escape from an 
honorable obligation entered into. During the war the newspapers 
had fostered and encouraged the very best characteristics of the 
British people. 

President Hinde Reviews Work in War 
In the course of his address, the Ulster district, and unanimously re¬ 

president, F. Hinde, of London, claimed 
that during the period of the war the 
profession as a whole did well, not 
merely in the matter of self-denying 
work at home, but, in the case of the 
younger members, in splendid work at 
the front. The position of journalists 
who remained at home was one of great 
difficulty and responsibility. From be¬ 
ing the freest press in the world, news- 
paperdom in England became the most 
severely regulated. 

The splendid way the newspaper press 
acquiesced in this state of affairs, he 
said, had been a matter of congratula¬ 
tion and thanks from the highest placed 
statesmen, but he very much questioned 
whether many people, including news¬ 
paper proprietors, had realized how 
much individual journalists suffered. 

Wage* Chief Subject 

One of the chief subjects for the con¬ 
sideration of the conference related to 
remuneration, a question which had 
never loomed so large as during the last 
few years. In view of the falling value 
of the sovereign, and the fact that news¬ 
paper workers, other than journalists, 
had obtained increases in pay propor¬ 
tionately far beyond anything accorded 
to journalists. President Hinde said he 
anticipated that members would readily 
agree that the minimum should be re¬ 
vised. 

He urged that the time had come 
when the Newspaper Society should be 
invited to co-operate with the Institute 
in the formation of a Joint (Whitley) 
Council for the journalistic side of the 
newspaper industry, leaving it for the 
other bodies to join when they desired 
to make application. 

A discussion on the question of sal¬ 
aries and conditions of employment oc¬ 
cupied the conference for the remainder 
of the session. In regard to the former 
subject the opinion was generally ex¬ 
pressed that the minimum adopted by 
the institute eighteen months ago urg¬ 
ently called for revision. 

All Writer* to Benefit 

At the next session on the motion of 
J. Horton, of Birmingham, seconded by 
Arthur Walter, of London, it was unani¬ 
mously resolved: 

“That, in view of the greatly increased 
cost of living, and the decreased pur¬ 
chasing power of money, this conference 
strongly represents to newspaper pro¬ 
prietors that the salaries of journalists 
should be raised too per cent on the pre¬ 
war rate paid to them or to men in the 
same position, and that lineage rates and 
pay for outside contributions and part- 
time service be raised in the same ratio.” 

The subject of working conditions, it 
was proposed by W. R, Fowkes, of 
Dewsbury, seconded by F. Johnson, of 

until the result of negotiations with the 
proprietors’ organizations as to higher 
minimum wages is ascertained and that 
in the event of a satisfactory settlemeni 
not being secured, the Executive Com¬ 
mittee be requested to give the earliest 
possible consideration to the takiug of 
action, in accordance with the Minimum 
Wages Bill; also that each district be 
recommended to enter into local nego¬ 
tiations with newspaper proprietors with 
a view to giving effect to the principle 
of the Birmingham resolution and to the 
new scale of minimum salaries, as well 
as the recognition of a normal working 
week of forty-six hours with one and a 
half day off duty, and three weeks’ holi¬ 
day on full pay in each year.” 

The conference confirmed the election 
of George Springfield, of London, as 
president for the coming year. In 
acknowledging his appointment he ex¬ 
pressed the opinion that it ought to be 
possible for every man in the service of 
a newspaper to be also a shareholder. 

\-^- 
L. G. Robbin* Promoted 

Cornell, N. Y., Oct. 3.—Lee G. Rob¬ 
bins, advertising and sales manager of 
the A. J. Deer Company, has been 
elected vice-president and a director of 
the company. 

PAPER PRICE ADVANCE 
IS CERTAIN 

So Declares Canadian Security House 

—Dominion Exports Increase— 

Bothwell Writes Optimistic¬ 

ally on Future Prospects 

Outstanding Quality of American Newspaper Man in 

Europe Is Character, Says One of World’s 

Greatest Benefactors. 

By HERBERT HOOVER. 

Written exclusively for Editor & Publisher. There is one group of Americans “Near” the I^eace 
Conference in Paris (as they say of Ambassadors 
“Near” the Court of St. James) of whose personalities 

very little is known at home. These are the newspaper 
correspondents. 

From the day the Eu¬ 
ropean newspaper world 
was thrown into a series 
of alarms through the re¬ 
ports that an entire ship 
load of newspaper men 
had landed in France, to 
the moment when this 
group of Americans had 
become the friends and 
confidants of foreign 
newspaper writers, with a 
hearty welcome. in the 
various government offi¬ 
cers in Paris, they have 
conducted themselves 
with a squareness and a 
dignity which has given 
the people among whom 
they worked a very much 
higher opinion of Ameri¬ 
can journalism than they 
ever could have had with¬ 
out his personal contact. 

My own department in 
Paris never had a press division, for the simple reason that 
we were able to tell the American correspondents everything 
we knew, to show them our documents, and to ask their 
advice and assistance, in the full knowledge that outside the 
three-mile limits, from New York we were all nonpartisan 
Americans together, all doing our best and all anxious to 
make a fine showing for our country. 

Various members of the American Correspondents 
organization were experienced in European affairs, and in 
several cases had specialized to an extent that made them 
authorities on certain subjects. One would be sought in rela¬ 
tion to Russian affairs, another German affairs, another in 
Roumanian or Hungarian questions and so on. If I were 
asked to specify the particular quality which gave these men 
their strength, I should use the one word “Character,” with 
perhaps the addition “and personality.” 

Herbert Hoover 

Montreal, Oct. 4. — A local security 
house which has specialized in pulp and 
I)aper securities for some years has the 
following to say in the September issue 
in regard to paper securities; 

“That it should have followed imme¬ 
diately on the decision of the Paper 
Tribunal to reduce the controlled price 
of paper in Canada for the period of 
July to November, 1918, from $69 per 
ton to $66 per ton is interesting, as 
showing that investors in Canadian pulp 
and paper securities are too well in¬ 
formed to be disturbed by what might, 
with a less intelligent clientele, have 
been represented as a setback to the 
business. As a matter of fact the de¬ 
cision, by affording grounds for appeals 
against the unduly low prices both be¬ 
fore and after the period dealt with, was 
in an important respect favorable to the 
paper companies. 

“The present strength of the pulp and 
paper securities, however, is due to 
much more vital considerations than a 
few dollars per ton in the domestic mar¬ 
ket—considerations arising out of the 
tremendous growth in the world’s de¬ 
mand for newsprint, the impoverishment 
of many sources of supply and the un¬ 
rivalled capacity of the Canadian mills 
for cheap and satisfactory production. 

“A sharp advance in the world’s 

price for newsprint appears to be a 

certainty of the near future.” 

Rosy Outlook, Says Bothwell 

“The Financial Post of Toronto and 
Montreal has just issued a special edi¬ 
tion dealing with the Canadian pulp and 
paper industry. Valuable statistics have 
been compiled showing the expansion of 
the industry, while articles by such au¬ 
thorities as J. A. Bothwell, president of 
the Canadian Pulp and Paper Associa¬ 
tion, are features of the number. Mr. 
Bothwell concludes his interesting article 
with the following observation: 

“Given a reasonable free hand and the 
ordinary sympathetic treatment accorded 
all other Canadian manufacturing indus¬ 
tries, and, divorced from the political 
influences to which it has in the past 
been subjected, there is no reason why 
it should not continue in the future, as 
it does just at present, to lead all other 
Canadian manufacturing industries in 
the volume and value of its export busi¬ 
ness.” 

Exports Run High 

Canadian exports of paper continue to 
make new high records. Exports of 
paper and paper products of all kinds 
for July show an increase in value of 
$1,007,000, as compared with July of a 
year ago. On the other hand, the value 
of pulp and pnlpwood show a decrease 
of slightly over $1,000,000. 

The paper exports for July amounted 
to $4,639,000, while paper exports for 
the four months of the fiscal year ended 
July 31, amounted to $17,532,000. These 
figures compare with $14,400,000, over 
the,same period in 1918 and $11,200,000 
for the corresponding period in 1917. 

The fact that pulp exports show a 
decrease is regarded as a favorable 
omen,, as it means that more raw ma¬ 
terial is benig worked up into paper in 
Canada, and less of the raw material 
exported to foreign countries. 

To Build in Brenham 

Brenham, Tex., Oct. 8.—The Banner- 
Press plans to erect a two-story home. 
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MAYBORN APPOINTED 
BUSINESS MANAGER 

Placed in Charge of Dallas Dispatch 

and Houston Press—Has Made 

a Fine Record in Scripps 

Organization 

Dallas, Tex., Oct. 3.—Ward C. May- 
lK)rn has been appointed general Inisi- 
ness manager Dallas Dispatch and the 
Houston Press. In Dallas he succeeds 
Paul C. Edwards, who becomes editor- 
in-chief of the Dallas Dispatch and as¬ 
sociated Scripps newspapers. 

For a young man, Mr. Mayborn has 
a number of notable newspaper achieve¬ 
ments to his credit. He was one of 
the founders of the Evansville (Ind.) 
Press. Mr. Mayborn also helped breathe 
the first breath of life into the Terre 
Haute Post, a sister paper to the Evans¬ 
ville Press. 

He was general manager of the 
Memphis Press and started that young 
publishing property on the road to its 
present successful position. He then 
c.xtended his operations westward and 
took over the business management of 
the Denver Express. This paper, with 
the other three mentioned above, formed 
a group of which he was general busi¬ 
ness manager. 

I^ter Mr. Mayborn was entrusted 
with the entire responsibility of the 
Denver Express in the capacity of pub¬ 
lisher. 

TIPS FOR AD MANAGERS 

William H. Rankin Companv, 104 
South Michigan Avenue, Chicago. .\d- 
vertising contract for the B. P'. Good¬ 
rich Company, Akron, Ohio, has been 
lenewed for seventh consecutive time. 

Buck & Hammesfahr, .\stor Trust 
Bldg., New York. Have secured ad¬ 
vertising account of the “W'arner Lenz” 
from the Warner-Patterson Company, 
Chicago. 

Collin .Armstrong Company, 1463 
Broadway, New York. Has been ap¬ 
pointed -American advertising agent for 
Thomas J. Lipton, Inc., treas. 

Gundlach Company, People’s Gas 
Building, Chicago. Has obtained ac¬ 
count of the Babson Statistical Organi¬ 
zation, Wellesley Hills, Mass. 

Thomas M. Bow'ers Company, 25 East 
Jackson Boulevard, Chicago. Now 
handling account of the Vitanola Talk¬ 
ing Machine Company and sending or¬ 
ders to newspapers for the Consolidated 
Utilities Corporation, Chicago. 

Hl'mmert-Hatfield Agency, Railway 
Exchange Bank Bldg., St. Louis. Will 
place advertising of the Keyes Piston 
Ring Company, St. Louis, appropriation 
increased over last year. 

Rocers-Baker Company, Guardian 
Bldg., Cleveland, has secured the ac¬ 
count of the Granger Vacuum Rubber 
Heel Company, Cleveland; big city 
newspapers will be used to advertise 
“Doe Boy” rubber heels. 

Chambers Agency, 612-618 Maison 
Blanche Building, New Orleans. Again 
sending out copy to magazines for De 
Lis Infant Wear; also to trade papers 
and magazines for Steer Warms; also 
for Evangeline Pepper Products, which 
account it has lately secured. 

John Ring, Jr., Advertising Company, 
St. Louis. Mercantile Trust Company, 
St. Louis. Placing full-page copy in 
dailies of Texas and Oklahoma—also 

some investment copy in magaizines of 
national circulation. 

Scott & Scott, Inc., 220 West 42d 
street. New York. Placing 10,000 line 
contracts for Blosser Company (cigar¬ 
ettes for catarrh), 82 ,North Pryor 
street,, Atlanta, Ga., in leading news¬ 
papers of eleven Southern states (more 
to be added) ; also combination mail¬ 
order and store copy in weeklies and 
monthlies. 

Patrick Goes to Fort Worth 

Fort Worth, Tex., Oct. 7.—W. K. 
Patrick, for the past seven years car¬ 
toonist on the New Orleans Times- 
Picayune, has joined the Fort Worth 
Star-Telegram as current event car¬ 
toonist. Patrick enjoyed a wide fol¬ 
lowing in New Orleans and through¬ 
out that portion of the South where 
the Times-Picayune has a large circu¬ 

lation, and incidentally his cartoons 
have been widely reproduced in na¬ 
tional publications. 

Laundries Will Advertise 

Seattle, Oct. 4.-^$100,000 has al¬ 
ready been subscribed for a national 
exclusive newspaper advertising cam¬ 
paign to explain a plan to do finished 
laundry work for an average family 
of five for an amount not exceeding 
$3 a week, according to President 
Otto Rice of Chicago, president of 
the Laundry Owners’ Association of 
America, at a convention of Wash¬ 
ington, Oregon, British Columbia and 
Idaho laundrymen. 

Will Regulate Billboards 

Boston, Mass., Oct. 4.—The special 
commission appointed to investigate 

the regulation of billboards and other 
advertising devices on public ways, 
public places or private property 
within public view, which is made up 
of the Attorney General, the Chair¬ 
man of the Highway Commission and 
the Chief of the State Police, will 
conduct hearings and report to the 
next Legislature, with drafts of bills 
to regulate billboard advertising. 

Salem Has $6-$6S0 Scale 

Salem, Ore., Oct. 3.—Under a new 
scale Salem printers will receive $0 
for day work and $6.50 for night work, 
based on a shift of 7 hours and 20 
minutes. Both the night and day 
scales include pressmen. The print¬ 
ers and pressmen asked for $1 an 
hour and the agreement was reached 
through a newly-organized district 
mediation board. 

For 37 
Consecutive 

Months:— 

The St. Louis Star lias putlisked 

more Local Display Advertising 

week days tkan tke GJohe-Demo- 

cratf tke Re;^ uhlic or tke Times. 

—don’t say’Paptf 

• Mark RagMiarkia 

THE ST. LOUIS STAR 
STAR BUILDING 

Member Audit Buicm of OmiMHoni 

STAR SQUARE ST. LOUIS, MO. 

Foreign Advertising Representatives: 

STOFiY, BROOKS & FINLEY 
CHICAGO 

People’* Ga* Bldg. 

PHILADELPHIA 

Colonial Bldg. 

NEW YORK 

Fifth Ave. Bldg. 
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"“Oiir Model 20 
is Paying its Own Way” 

“Th e comparison with ad composition, 

June with May, with an increase of four 

pages in June over May, we estimate a 

saving of 438 hours, which at 70 cents per 

hour—the scale paid in Fort Wayne— 

will show that our Model 20 Display 

Linotype is paying its own way.” 

President Journal-Gazette Co. 

- A Model 20 will pay its own way in yonr compos- 
J ^ ing room. Send a copy of your paper for analysis 
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C. P. A. HANDLING LOAN 
ADVERTISING 

Committees Appointed to CoTer All 

Departments of Publicity Under 

Direction of Messrs. Taylor, 

Scrogfie and Imrie. 

Toronto, Sept. 29.—The organization 
of the publicity work in connection with 
the approaching Victory Loan campaign, 
which starts on October 27, has now 
been completed. It is similar in general 
plan with the organization that con¬ 
tributed as much to the success of the 
1918 loan. 

As before, the Canadian Press Asso¬ 
ciation has assumed full responsibility 
for all newspaper advertising and press 
publicity and will administer the fund 
provided for the purpose oC paying for 
these services A general executive com‘- 
mittee consisting of W. J. Taylor, Wood- 
stock Sentinel-Review; Gecrfge E. Scrog- 
gie, Toronto Mail & Empire, and John 
M. Imrie, manager Canadian Press. As¬ 
sociation, controls the whole publicity 
organization. 

There are two special committees, one 
for handling the paid advertising and 
the other for providing a news and 
feature service. The former, under the 
chairmanship of Mr. Scroggie, is com¬ 
posed of P. Geo. Pearce, Waterford 
(Ont.) Star; Eugene Tarte, La Presse, 
Montreal; John Weld, Farmers’ Advo¬ 
cate, London; Henri Gagnon, Le Soleil, 
Quebec; W. B. Preston, Brantford Ex¬ 
positor; H. B. Muir, London Free 
Press; W. J. Taylor, Woodstock Sen¬ 
tinel-Review; and John M. Imrie, Tor¬ 
onto 

Eleven Divisional Committees 

The Dominion Press News and Fea¬ 
ture Committee has as its chairman, W. 
J. Taylor, and is made up of the chair¬ 
men of deven divisional committees, 
which are entrusted with the task of 
handling the publicity work in various 
sections of the country. Its headquar¬ 
ters are in Toronto and Nelson Wilkin¬ 
son, a well-known Canadian newspaper¬ 
man, is acting as editor. 

The chairmen of the various divisions 
are as follows: John Nelson, Vancou¬ 
ver World, for British Columbia; M. 
R. Jennings, Edmonton Journal for 
Northern Alberta; J. H. Woods, Calgary 
Herald, for Southern Alberta; W. F. 
Kerr, Regina Leader, for Saskatchewan; 
Robert Lipsett, Winnipeg Telegram, for 
Manitoba; F. D L. Smith, late editor 
Toronto Times, for Ontaria; E. F. Slack, 
Montreal Gazette, and Fernand Rin- 
fret, Le Canada, Montreal, joint chair¬ 
men for Quebec; F. B. Ellis, St. John 
Globe, for New Brunswick; A. F. Mac¬ 
donald, Halifax Chronicle, for Nova 
Scotia, and J. R. Burnett, Charlottetown 
Guardian, for Prince Edward Island. 

OLIVER COX OPENS AGENCY 

Well-Known Advertising Man of Bir¬ 

mingham Enters Business 

Birmingham, Ala., Oct. 14.—Oliver 
Cox, who has been secretary for the 
Sparrow Advertising Agency for the 
past two years, has resigned to establish 
the Cox Advertising Agency with head¬ 
quarters in the American Trust Build¬ 
ing. 

Mr. Cox is one of the best known 
advertising men in Birmingham and has 
a large following. 

The NewYorkTimes Sunday, 
October 5, printed 663 col¬ 
umns of advertisements, the 
greatest volume ever pub¬ 
lished in a single issue of a 
New York newspaper. 

218 
Tuesday, October 7. The Times 

published 218 columns of advertise¬ 

ments, the greatest volume ever 

printed in a week day issue of a 

New York morning newspaper. 

STRIKE CALLED OFF IN 
OKLAHOMA 

Typographical Union, Ordered Back 

by International, Tbey Accept 

$37-$40 Scale—Newspapers 

Resume Publishing. 

(Bv Telegraph.) 

Oklahoma City, Okla., Oct. 5—After 
being on strike since Monday night, the 
printers of the several newspaper offices 
returned to work late yesterday. By tak¬ 
ing this action the local saved its Inter¬ 
national charter and also received a 
slight increase. The new scale is $40 for 
night work; $37 for day. 

The News issued a small paper today 
and the Oklahoman appeared today as 
usual. 

Intercity Golf on October 14 

The New York Advertising Club’s 
next match with the Poor Richard 
Club of Philadelphia will be held at 
Merian, Philadelphia, on October 14. 

ST. LOUIS TIMES RENbVATING 

New Editorial Management Also 
Makes Some Staff Additions 

St. Louis, Oct. 5.—^The Times edi¬ 
torial rooms have been enlarged, par¬ 
titions removed and a general renova¬ 
tion has taken place throughout the 
various departments. 

Norman Williams, formerly with 
the Post-Dispatch and Globe-Demo¬ 
crat, and the Kansas City Star in 
Kansas City, has become political ed¬ 
itor. Miss Caralee Strock, until re¬ 
cently on rewrite for the Star, has 
joined the Times editorial staff in a 
similar capacity, also doing a bit of 
dramatic criticism now and then. 

Presbyterians Favor Advertising 
Atlantic City, Oct. 5.—The execu¬ 

tive committee of the Presbyterian 
Church in the United States of Amer¬ 
ica, in session here, strongly recom¬ 
mended that the 300-odd Presbyteries 
in the country make special financial 
appropriations for systematic adver¬ 
tising in^the newspapers, it having 
been found that such methods largely 
increase the church attendance. The 
commission is also considering plans 
for the establishment of a publicity 
bureau for the church as a whole. 

The Star League cf Indiana 
The largest combination of quality circulation in liuliaiiit i 

reaching able-to-buy readers in each and every one of Indian i- I 
ninety-two countries. 

EMtem Representative: Kellj-Smith C*., Msrbridge Building, New Yori 
Western Representstive: John Glass, Pe^es Gas Building, Chicaji 

THE SHAFFER GROUP OF NEWSPAPERS 
' Indianapolis Star—Terre Haute Star—Muncie Star—Louisville Herald | 

Rocky Mountain News—Denver Times—Chicago Evening I’n.-t | 
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—domination and elasticity 
If you want a medium which dominates 
from the standpoint of influence, of 
world-wide /orce, the newspaper is that 
medium. 

If you want a medium that domintes 
from the standpoint of circulation— 
both concentrated and national—the 

newspaper is that medium. 

If you want a medium that is elastic, 
flexible, one that you may confine to 
your channels of distribution, one that 

may be applied with equal force simul¬ 
taneously or at intervals, over much or 
little territory, adjacent or distant, that 
medium is the daily newspaper. 

If you want the only advertising medium 
which is an absolute necessity to modern 
civilization, the newspaper is that me¬ 
dium. 

Newspapers are a great institution, a 
formidable unit, so elastic as to be at 
once world-wide or sectional.* 

What a privilege that a medium of such 
incomparable qualities is available to in¬ 
crease your sales! 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 
Established 1888 

New York 
Chicago 

Publishers’ Representatives 
Kansas City 

San Francisco 

^imnoiHiniitninnimoasmitniiiiniiimiiiugMMiiniiiiMiiiiioiiwimiaiiiiiuiniiiiiiiiiuiiiiiiiiiiiiiiiiininmuiiiiiniuiiiiiiiiiniiiniiiininiiiiiiiiiu^ . 
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REPORTERS MARVELED 

AT PRES. WILSON 

Newspaper Men on Hit Tour Won¬ 

dered How He Could Stand Strain. 

He Won Admiration of All Re¬ 

gardless of Policies 

“President Wilson is so darned hu¬ 
man. I think that’s the principal reason 
why he’s a newspaper man’s man,’’ said 
an American correspondent at the Peace 
conference, recently. There’s a sidelight 
on that observation in a dispatch by 
Charles H. Grasty, treasurer of the New 
York Times and its representative on 
the President’s train, telling of the ill¬ 
ness which has sent him back to Wash¬ 
ington. 

In this dispatch, one visualizes a man 
who is and has been for long under the 
greatest physical and mental strain, who 
is on the verge of collapse and knows 
it, in real distress at the moment, yet 
determined to go through with a set 
program, rising to make a speech at 
Pueblo, but remarking beforehand in a 
conversational way to the boys in the 
press seats: 

Thinking of “Other Fellows” 

“You fellows must be sick and tired 
of this.” 

The President was sick and tired him¬ 
self but he was thinking of the other 
fellows. 

“All the correspondents on his train,” 
writes Mr. Grasty, “have realized by 
what a narrow margin, if at all, the full 
speaking tour would be accomplished. 
No matter what their personal views 
on-the treaty, or the policies of their 
papers, they have had a sense of com¬ 
radeship, and have all entered into the 
sporting question of whether a man of 
nearly 63 years, slender of frame, and 
living more on his nerves than on his 
physique, could go the distance that he 
had set for himself 

“He himself would discuss the ques¬ 
tion with them very frankly and al- 

the platform, only a few feet above the 
newspaper men. They noticed that his 
expression was somehow different. He 
did not look about the audience and 
smile in the usual way. Just before the 
speaking began he remarked in a conver¬ 
sational voice to some of those in the 
press seats: 

“You fellows must be sick and tired 
of this.” 

When he began his address those near 
him could notice slight signs of distress, 
but he finished strong. In none of the 
big meetings did he make a better im¬ 
pression than at Pueblo. 

CLEVELAND "P.-D.” CHANGES 

Kirkpatrick, Marsh, Roberts and Mrs. 
‘Thompson Affected 

Cleveland, O., Sept. 30.—In addition 
to shifting Waiter S. Buel, Columbus 
correspondent of the Plain Dealer, to 
the head of the Washington bureau and 
promoting W. C. Howells, local politi¬ 
cal writer to the Columbus bureau. 
Managing Editor E. C. Hopwood has 
transferred C. L. Kirkpatrick, chief 
“make-up” editor in the composing room, 
to the Sunday department, where he 
succeeds Ward Marsh. 

Mr. Marsh has been given the photo 
play department and will co-operate with 
Harlow H. Hoyt, the dramatic editor. 
Mr. Kirkpatrick is succeeded by James 
P. Kirby of the local staff. 

“Duke” (E. Arthur) Roberts, one of 
the local staff stars, is covering local 
politics temporarily. 

Mrs. Emma Thompson, who was “do¬ 
ing the movies,” has resigned and joined 
the staff of the Detroit Journal. She 
writes under the name of “Marjery 
Daw.” 

Circulations Haven’t Fallen Off 
St. Louis, Oct. 6.—The new semi¬ 

annual government circulation reports 
of the Post-Dispatch, Globe-Democrat, 
Republic and Star show that there are 
more readers of those newspapers now 

ways smilingly refuse to pull a long face than there were during the war, al- 
over his difficulties. The physical man though the prices were raised from 
began to rebel at overwork ten days ago, one to two cents and the price of 
when a headache set in, that has since Sunday editions raised from 5 to 7 
defied all Dr. Grayson’s cunning. cents outside of St. Louis. The Times 

“The President made jokes, saying going through a process of readjust- 
that his constitution might be exhausted, ment, under which the German language 
but he still had his by-laws left, and paper, the Westliche Post (formerly 
he could live on them for a while. owned by the same company) was sold. 

Almost Collapsed in Denver has also more than held its own and is 

“At Denver, where he made such a increasing. 
fine speech, to a splendid audience, he - 
was very doubtful when he rose whether Librarians Value Ads Highly 
he could go on St. Louis, Mo., Oct. 6.—Dr. Arthur 

“Later, at Pueblo, many of the corre- E. Bostwick, librarian of the St. Louis 
spondents watched him closely. They Public Library, told the members of 
could see from Mrs. Wilson’s expres- the Junior Advertising Club of St. 
sion that she was most anxious. There Louis that advertisements in newspapers 
was a long wait before former Governor are considered by reference librarians 
Adams rose to pay his noble tribute, to be the most reliable and up-to-date 
The President sat apart in the middle of information for files 

ADVERTISING SECURED 
Advertising for Special Issues of Daily Papers and Mag¬ 
azines. Souvenir Programs of big events, Publicity 
campaigns conducted. If you have a legitimate reason 
for prcMucing something special I have the men and 
means to do it. 

J. L. LeBERTHON 
2 RECTOR STREET NEW YORK CITY 

MORE HONORS FOR ADLER 

Times Man Made Chevalier of French 
Legion of Honor 

Major Julius Ochs Adler of the New 
York Times received through the War 
Department Monday his appointment at 
the behest of the President of the 
Legion of Honor. At the same time he 
received a citation from Marshal Petain, 
a translation of which follows: 

Army Citation. April 13, 1919. 
Major J. O. Adler, 306tli American Infantry 

Regiment. 
Reconnoitring with another officer, and find¬ 

ing himself face to face with a group of 160 
enemy soldiers, he gave proof of the greatest 
presence of mind in shooting down the fore¬ 
most enemy soldiers, thus making possible the 
capture of fifteen prisoners. 

General Headquarters, Marshal, Commander 
in Chief. (Signed) PETAIN. 

Major Adler already has received the 
American Distinguished Service Cross, 
the French Croix de Guerre, and the 
Italian War Cross for Merit. 

“Newspaper Night” in Dea Moines 

Des Moines, Sept. 26.—The Iowa 
Press and Authors’ Club entertained 
Mr. and Mrs. Ellis Parker Butler of 
Flushing, N. Y., and Mr. and Mrs. 
John Kenrick Bangs of New York on 
“Newspaper Night” September 22. 
After dinner Mr. Butler kept the 
crowd in an uproar with “Laughs is 
Laughs,” and Mr. Bangs followed him 

with a fifteen-minute address given in 
his inimitable manner. W. C. Jarna- 
gin, managing editor of the Capital, 
and chairman of “Newspaper Night,” 
was toastmaster. 

Globe-Democrat Disclaims Circular 
St. Louis, Oct. 4.—The Globe-Demo¬ 

crat disclaims any knowledge of cir¬ 
culars being sent broadcast over the 
city and state, entitled “A Petition for 
the Impeachment of Woodrow Wilson, 
President of the United States,” many 
of which have been mailed in Globe- 
Democrat envelopes. 

Waters Goes to Washington 
Houston, Oct. 8.—George B. Waters, 

with the Press for the past six years, 
has gone to Washington, D. C., where 
he will be correspondent for the 
Press, Dallas Dispatch and Memphis 
Press, taking the place of Harper 
Leech. 

Winnipeg Soldiers Return 
Winnipeg, Oct. 6.—George Stephen 

and Maj. J. W. Siston have rejoined 
the sports staff of the Winnipeg Free 
Press after service overseas. Sergt. 
J. G. Stevenson, formerly of the Press 
and the Edmonton Bulletin, has the 
C. E. F. Sergt. Stevenson won the 
Military Medal for gallantry in action. 

$300,000 in Daily Newspapers 

To Sell Our First 1,000 Trucks 
We are definitely committed to a campaign, thru 

the Shuman Advertising Company, of Chicago, which 
will give daily newspapers $300 per truck sold to 
local dealers. This means $300,000 for our first 
1,000 trucks. 

Help Vs Get a Local Dealer 
and Help Yourself to a Fine 

I Advertising Contract 

Our contract with dealers provides for the joint expen¬ 
diture of $300 per truck in local newspapers. As we will 
not look with favor upon a dealer who is not strong enough 
to contract for at least TEN trucks, $3,000.00 can be taken 
as the minimum local newspaper appropriation for a 
Mutual Agency. 

is built in 2-ton, 3V^-ton and 5-ton capacities—all good for 
a 50% overload; as the whole machine is over-sized and 
over-powered, in order to meet the most extreme haulage 
conditions. 

So absolutely true is it that this IS America's Greatest 
Truck, that the local truck dealer, backed by this whirl¬ 
wind newspaper campaign, will soon find himself in com¬ 
mand of the heavy-haulage truck business of his com¬ 
munity. 

Send for literature to show to the strongest and livest 
dealers in your Community. 

MUTUAL TRUCK COMPANY 
SULLIVAN—INDIANA, U. S. A. 
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Star-Telegram Supremacy in 
West Texas 

(Including all the New OIL FIELDS) 

ABSOLUTELY and CONCLUSIVELY 
PROVEN by RECENT AUDITS 

LOOK AT THE SQUARE ON THE MAP 

In that section of West and Northwest Texas and Southwest Oklahoma shown in the square, THK NET PAID CIRCU¬ 

LATION OF THE FORT WORTH STAR-TELEGRAM IS GREATER BY FAR THAN THE COMBINED 

CIRCULATION OF THE NEXT TWO LARGEST DAILY NEWSPAPERS CIRCULATING IN THAT TERRITORY- 

This statement can be verified by a check of recent audits of papers circulating in the territory referred to. 

FORT WORTH STAR-TELEGRAM CIRCULATION TERRITORY 

m% 
ON THE 
SQUARE 
The square 

shown in the map 

represents Fort 

Worth’s trading 

territory and em¬ 

braces some of the 

best developed 

sections of Texas 

and Oklahoma, 

besides including 

all the new Tex¬ 
as oil Fields. 

_AWOmX 

Llj 
L_JU 

-U 

-tv— 

X 

Heavy black out¬ 
line in map shows 
proven Oil Fields 
of West Texas 
and their proxim¬ 
ity to Fort Worth 

95% 
IN THE 
SQUARE 

The territory 
included in the 
Sfjuare is more ac¬ 
cessible to Fort 
Worth than to 
any other city. 
Practically all the 
railroads in that 
territory enter 
Fort Worth and 
many of them 
have their termi¬ 
nus in that citv. 

FORT WORTH STAR-TELEGRAM 
MEMBER A. B. C. 

OVER 65,000 DAILY OVER 70,000 SUNDAY 

AMON G. CARTER, V. P. & Gen. Mgr. A. L. SCHUMAN, Adv. Mgr. 
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NEWSPAPERS SHOULD GIVE BIGGEST 
ADVERTISERS BEST RATES 

Differentials for Concerns Advertising Over the Names of 

Local Dealers and Those Making Direct 

Sales Advocated. 

By JASON ROGERS E.N’TIKKLY aside from the basic necessity for fixing advertising 
rates at a point where the average net will produce cost plus a 
reasonable profit, by the formula previously described or other 

method for producing such result, there are other factors which it 
may be well to consider. 

My investigations of many rate cards and many situations in 
real life among the newspapers, show we are too soft hearted in 
spots and permit transient and seasonal advertisers to exploit us. 

Figure on Cost Plus Ten Per Cent. 
It is well to establish a flat rate for per cent for concerns able to use 20,000 

general advertising for purposes of 
simplicity, but I incline to the belief 
that any flat rate should be fixed at 
a point higher than that charged adver¬ 
tisers using heavy volume of space reg¬ 
ularly throughout the year or even small 
space legularly. 

For purposes of sound business I 
would suggest the fixing of the basic 
rate with the largest advertisers at cost 
plus 10 per cent. If, for instance, I 
had a concern able to use 100,000 lines 
a year I would make the rate cost plus 
10 per cent to, say, 28 cents per inch net. 

Then to the next group of perhaps 
12 concerns using, say, 50,000 lines in 
the year or 500 lines every week in the 
year, I would make my rate cost plus 
12V4 per cent. 

Probably next after these I would 
perhaps make a net rate of cost plus 15 

lines in a year or 250 lines every week 
ill the year. 

.’\t this point I would establish a flat 
net rate for all advertising aside from 
special classifications at cost plus 20 
per cent, which is about as narrow a 
margin as it is safe to operate on with¬ 
out suddenly finding yourself in red ink 
after some period of recession. 

The advantage of this process of 
establishing rates is obvious. In most 
cases it will be found to produce an 
average profit of from 14 to 16 per cent 
on all business, and yet it can be de¬ 
fended as logical and fair to all. 

I likewise believe that ncwspaper.s 
generally make a mistake in selling 
space to people or industries that de¬ 
mand extra service such as theatres, 
automfibiles, moving pictures, politicians. 

New York Tribune 
led all New York morning 
newspapers in net paid cir¬ 
culation gain for the year 
ending September 30,1919: 

TRIBUNE gained 27,575 
TIMES lost 5,521 
SUN gained 14,144 
WORLD gained 23,977 
AMERICAN lost 1,048 
HERALD gained 295 

(FIUL’RKS BASKII ON PUHLISHFRS' SWORN STATKMFNTS 

New York Tribune’s net paid circulation as 

shown in its last three reports to the United 
States Government: 

Average, Six Months Ending 

September 30th, 1919, 117,053 
March 31st, 1919, 108,011 

September 30th, 1918, 89,478 

etc., etc., at ordinary commercial rates 
regardless of the volume they use. 

In New York City, for example, we 
charge the theatres 60 cents a line flat, 
regardless of how much they use, as 
compared with a commercial rate of 
50 cents a line which might earn a 
discount on volume of, say, 25 per cent, 
making 375/4 cents to a retail shop using 
the same volume space. 

Likewise we make the politicians who 
only use our space transiently for a few 
weeks in the year, aild even then at a 
season when we are running to stand¬ 
ing room only, pay-us 60 cents a line 
flat 

If our newspapers would but do the 
same to those engaged in promoting 
jirofcssional sports, such as baseball, 
boxing matches, horse racing, billiards 
and such, instead of permitting them¬ 
selves to be worked by press agents 
who jolly our sporting editors, we would 
all be better off. 

It is all well enough for our friends 
in the theatrical and sporting business 
to say that there is circulation for our 
newspapers in playing them up, but such 
guff would not be taken at the box 
office or gate by them in place of real 
money. 

.According to my theory and judgment 
any enterprise conducted for ordinary 
commercial profit should be compelled 
to pay a certain percentage for the ad¬ 
vertising which makes it a success. Five 
per cent of gross receipts for adver¬ 
tising should be compulsory. 

Newspaper space is a commodity re¬ 
quiring continuous publication 312 or 
365 days in a year. The one time or 
transient advertiser who only uses us 
when he wants us should pay a much 
higher rate than concerns using our 
space continuously. 

The continuous advertiser, of course, 
secures most profitable results, through 
the cumulative value established in cre¬ 
ating good will and institutional recog¬ 
nition. W'e should do all in our power 
to create as many such concerns in our 
territory as we can. 

•A very well-known and successful 
newspaper publisher, now dead, had a 
theory that ordinary foreign mail order 
advertising was a menace to the busi¬ 
ness of his town. He told me that he 
believed that a concern seeking to reach 
into a town for direct trade that did 
not come through local dealers should 
be compelled to pay double rate. 

Innocently and far in the dark re¬ 
garding the broader evidence of his 
conclusion this great newspaper man 
was sounding a truth which is just 
commencing to be generally recognized. 
Foreign advertising not linked up to 
the names of local dealers is wasteful 
advertising. Localized national adver¬ 
tising, by which is known advertising 
linked up to local dealers, is just arriv¬ 
ing and is generally conceded as the - 
most effective sort of adver.^ising. 

P'oreign advertising which creates 
traffic in our local stores is good for 
the industrial progress of our city or 
our town, while advertising that seeks 
tiadc by suggestions to “write for cat¬ 
alogue" or “remit to’’ is merely a device 
to take money and. trade from our mids! 
like the roving circus does. i 

Our newspapers constitute the onfi 
effective medium for “localized national 
advertising,” which is an impossibility 
for the magazines or general mediums, 
bcr.-'.use they cannot print the names of 
all dealers. " -- 

All of this is far removed from the 
matter of the fixing of advertising rales, 
but 1 would not be surprised to see our 
newspapers establish differentials in 
rates for concerns advertising over the 
names- of local dealers and those seek¬ 
ing to get trade away from them. 

Such a process would act as -correc¬ 
tion force to make general advertising 
more effective. 

L'iiless a rate card is constructed in 
some such plan as I have indicated there 
is apt to develop a point at which a 
genera! advertiser can make money by 
doing his advertising through local deal¬ 
ers at low local rates and deprive the 
advertising agent of the compensation 
he is entitled to for working up th" 

accoi'iit, preparing the copy and such. 
In the case of the New York Globe 

we allow agents a commission on any 
and all business, reckoned above the net 
rate. We do not quote or give any 
advertiser a net quotation until he be¬ 
comes a wholesale buyer and is able to 
use 30,000 or more lines in a year. 

It does not matter to us whether one 
of cur large customers takes on Uie 
services of an advertising agent or net 
The net rate is the same to the agent 
as to the customer, who must add his 
commission or service charge. As a 
matter of fact one or two of our large 
local stores have taken an agency serv¬ 
ice and it has never led to confusion. 

We feel that agency service is desir¬ 
able to all except concerns doing enough 
business to warrant creation of a well 
organized advertising department. Even 
when they grow to that stage we pro¬ 
tect the agencies by refusing net rates 
until the customer can use over 30,000 
lines. 

All advertising goes on our books at 
the net figure. We never count com¬ 
mission as an expense, for the adver¬ 
tiser pays both our net rate and the 
agent’s commission. The two items to¬ 
gether make the gross rate which he 
must pay if the agent exacts his full 
commission. If he doesn’t, it is his loss. 

We make no effort to keep track of 
what commissions to agents amount to. 
It only loads your revenue side with a 
fictitious item to enter advertising at 
the gross figure, and likewise bolsters 
up your expenses to charge commissions 
on the other side. 

H. B. Law Resumes Business 
Chicago, Oct. 8.—After two years 

in the army air service H. B. Law 
has resumed his advertising service 
business in this city. 

‘^Features that sell newspapers” 

Ever see a dog 
laugh ? 

“Dickey’s Dogs” do, and with 
them laugh thousands of news¬ 
paper readers from New York 
to Idaho, from Massachusetts to 
Oklahoma. 

They appear seven days a 
week in a humorous strip, now 
featured in twenty representa¬ 
tive American newspapers. Lon¬ 
don has just made a bid for 
them. 

Robert L. Dickey, their cre¬ 
ator, made a name for himself, 
iloing doj; pictures for Life. 
Now he IS devoting his entire 
time to his new strip. You will 
always find a chuckle in it, and 
now and then a touch of pathos. 
It appeals to men, women and 
children alike. 

If your territory is open we 
should like to quote you terms. 

The Metropolitan 

Newspaper Service 

432 FOURTH AVENUE, N. Y. 
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The Birmingham News 
go the limit** in Endorsing 

the Monotype for the Ad Room 

READ what 
Mr.T. B. Goodwin 

{General Manager) 

writes about the 

Monotype 
Equipment 
in the **News** 
composing room 

THC aiPMINOHAM NCWS-CO. 

2}irmmo.ham Kcurs 
The South's Greatest Newspaper 

Birminoham.Ala 

August 9, 1919. 
Lanston Monotype Machine Co. 

Philadelphia, Pa. 
Gentlemen: 

The Birmingham News inaugurated the Non-Distribu¬ 
tion System with two type, lead and rule casters on 
September 1st, 1917. 

The best evidence of how successfully the system 
and the machines have worked out under the most 
exacting service conditions is the fact that, in 
March of this year. The News installed the third 
type, lead and rule caster to take care of its greatly 
increased business. 

We have found the Monotype a great labor and 
money saver in our ad room and make-up department and 
we feel that we can go the limit in recommending 
similar installation to any other daily newspaper in 
proportion to its needs. 

This method of handling these departments of 
newspaper work is the last word in efficiency and 
economy. 

Very truly yours, 

THE BIRMINGHAM NEWS, 

(Signed) 

General Manager. 

Lanston Monotype ^ Machine Company 
NEW YORK : World Building PHILADELPHIA CHICAGO : Plymouth Building 
BOSTON : Wentworth Building TORONTO: Lumsden Building 

MONOTYPE COMPANY OF CALIFORNIA: SAN FRANCISCO 

HiiR RdvertiMmant coropaaed in Monotype No. 86, 861, 164 and 72L Seriea and Monotype Rule 
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PUBLISHERS RETRACT 

Morris Libel Suit Against Denver 
Post Is Settled 

Denv'er, Colo., Oct. 4.—The $375,000 
libel suit brought in the District Court 
by Ernest Morris against the Denver 
Post has been dismissed upon stipula¬ 
tion between the attorneys for both sides, 
the consideration being a full and com¬ 
plete retraction of its charges by the 
Post and payment by the publishers of 
$10,000 to local charities. 

The Post published its retraction con¬ 
spicuously in its issue of September 21, 
stating that the attacks upon Mr. Mor¬ 
ris, in which he was accused of un¬ 
patriotism, were written by the owners 
while they were laboring under “great 
indignation and excitement.” 

Wyoming Derrick Wont Appear 

Cheye.v.ne, Wyo., Oct. 8.—The 
Wyoming Derrick, of which Jack 
Bristol is editor, has forfeited its ar¬ 
ticles of incorporation because the paper 
never was issued. Plans were com¬ 
pleted to issue a weekly in Cheyenne 
devoted to oil news west of the Mis¬ 
sissippi river, giving special attention to 
Wyoming, Kansas and Texas. The 
high price of print paper, says Bristol, 
crippled the publication and finally fin¬ 
ished it before it was born. 

Ad Agencies Use Dailies 

Chicago, Oct. 7.—Local advertising 
agencies w'ere heavy users of newspa¬ 
per advertising space during the past 
week. Among the noteworthy adver¬ 
tisers were the Rankin Company, Buck 
& Hammesfahr, Erwin & Wasey and 
Lord & Thomas, the last named using 
full pages. Perley, Bertsch & Cooper 
and the Charles Daniel Frey Com¬ 
pany, both special illustrators for ad¬ 
vertisers, also have been doing con¬ 
sistent advertising. 

Buffalo Rotogravure Changes 

Buffalo, Oct. 8.—The Commercial, 
which for the past eight months has 
issued a Thursday rotogravure sup¬ 
plement, announces the section will be 
discontinued, “due to circumstances 
over which it has no control." The 
Sunday Express, whose Sunday half¬ 
tone supplement for more than a 
quarter of a century has been consid¬ 
ered one of the best in the country, 
has substituted a rotogravure section 
for this old feature. 

Argument Breaks Up Ball Game 

Hartford, Conn., Oct. 2.—The base¬ 
ball game between the Times and the 
Courant broke up in a row last Sun¬ 
day over a misunderstanding about 
the score. In the seventh inning Um¬ 
pire De Ridder of the Globe called the 
score 6 to 5 in favor of the Times, 
but Scorekeeper Green of the Courant 
said it was 6 to 6. The argument 
waxed so vehement that the game was 
called. 

Hankins Agency Organized 

Toledo, Ohio., Oct. 8.—The W. B. 
Hankins Company has been incorpor¬ 
ated to conduct an advertising and mer¬ 
chandising business in this city, with 

offices at 120 Erie street, by S. G. Vroo- 
man, W. B. Hankins and O. M. Fehn, 
who are president-treasurer, vice-presi¬ 
dent and secretary, respectively. Mr. 
Hankins was for a number of years pro¬ 
motion manager for the Miller Agency 
and has been identified with advertising 
and sales promotion work in the Toledo 
territory. At one time also he was with 
the O. J. Mulford .*\gency, Detroit. 

Col. Moore Here on a Visit 

After war service covering five years 
of active duty, Lieut.-Col. Harold A. 
Moore, a well-known British advertis¬ 
ing man, has come to the United States 
to study American post-war conditions. 
He plans to spend about six weeks on 
a tour of the principal business centers 
of this country and Canada. Col. Moore 
is British director of Collin Armstrong, 

Inc., New York, and a member of the 
agency firm of Smith, Denne & Moore 
of Toronto, Montreal and London. 

Wood Honored 
Chicago, Oct. 4.—Junius B. Wood, 

war correspondent of the Daily News, 
was honored at a banquet at the Elks 
Club. Among the speakers was Chas. 
H. Dennis, managing editor of the 
Daily News. 

I ESTABUSNED I 
1860 

J.W. Barber 
Advertising Agency 

little 5uildin^,5oston.Mass. 
Sept. 26^ 1919 

Mr. ITilliam F. Rogers^ 
Boston Transcript, 

Boston, Mass. 

dear Rogers; 

Taking \xp my Transcript as usual last Saturday 

evening, (Sept. 20) in Trhich as near as 1 could estimate there 

were 240 colunmc of advertising: I was reminded of a remark that 

I msuie at the Exectxbive Board meeting of our Anerican Association 

of Advertising Agencies. The discussion t\u*ning \jpon circulations 

and advertising rates, I said; 

"Gentlemen, the Boston Transcript enjoys the xmique 
distinction of having the highest rate for advertising per 
thousand circulation of any metropolitan Daily in America, 
furthermore, ^ gets by and makes good." 

You are certainly to be congratulated on the success 

that the Transcript has, maintaining as you do, a well printed', 

fearlessly edited and clean joiurnal, both in reading and sidvertising 

colvmns. 

Very truly yours, 

J. W. BARBER . AGERCY' 

JWB/T 

The Transcript g'sally appreciates this letter from the ‘Dean of American Advertising Agents 
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Ohio daily news- , 
You buy concentrated 

papers ^ news- circulation. 

I These daily news- 
and simple you papers work with you 
would make a pretty to get your goods over 
good buy. Ohio—and you need 

them for that purpose. 
But you buy more - 

2,500 10,000 
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•' *Akron Times (E). 20,454 .03 .03 
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^ East Liverpool Tribune (Mt. 6,138 .015 .015 

XT’ .^-1 - Lima Daily News (E&S). 12,549 .0286 .0214 

M O I 1(3JTC31 XC^l L1 ~ Lima Republican Gazette (M&S)- 10,008 .02 .02 
Middletown Journal (E). 4,174 .0115 .0115 
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^ Piqua Daily Call (E). 4,019 .0114 .0114 

A/’.rv-i-i Vk'ii-rx ‘Springfield News (E). 14,331 .03 .03 irillU.6riC6. YOU DU V ‘Springfield News (S). 10,777 .03 .03 
^ Toledo Blade (E). 82,973 .17 .15 

the good will and help ::: S Z Z 
Younstown Vindicator (E). 24,558 .05 .05 

OTX70Youngstown Vindicator (S). 22J22 .05 .05 

Vyl LXlv^.wC^ 11VV V^l Zanesville Signal (E). 10,704 .025 .025 

Government Statements, April 1st, 1919. men. You buy space -A.B.c.R.por.Ap.iii«.im_ 
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Circulation lines lines 

Akron Beacon-Journal (E). . 31,110 .06 .06 

‘Akron Times (E). . 20,454 .03 .03 

Rellaire Daily Leader (E). . 3,446 .02 .0125 

‘Cambridge Daily Jeffersonian (E). . 8.117 .0179 .0179 

Chillicothe News-Advertiser (E)... . 3,055 .00714 .00857 

Cincinnati Enquirer, 5c. (M&S).... . 62,911 .12 .12 

Cleveland Plain Dealer (M). .168,440 .24 .24 

Cleveland Plain Dealer (S). .208,024 .27 21 
Columbus Dispatch* (E). . 75,402 .115 .105 

Columbus Dispatch (S). . 71,117 ,115 .105 

Columbus (O.) State Journal (M).. . 53,155 .10 .09 

Columbus (0.) State Journal (S)... . 27,147 .10 .09 

‘Dayton News (E). . 37,340 .065 .065 

‘Dayton News (S). . 29,533 .045 .045 

East Liverpool Tribune (M). . 6,138 .015 .015 

Lima Daily News (E&S). . 12,549 .0286 .0214 

Lima Republican Gazette (M&S)... . 10,008 .02 .02 

Middletown Journal (E). . 4,174 .0115 .0115 

Newark American-Tribune (E). . 6,217 .0179 .0179 

New Philadelphia Daily Times (E). . 4,413 .0129 .0129 

Piqua Daily Call (E). . 4,019 .0114 .0114 

‘Springfield News (E). . 14,331 .03 .03 

‘Springfield News (S). . 10,777 .03 .03 

Toledo Blade (E). . 82,973 .17 .15 

Warren Daily Chronicle (E). . 5,200 .02 .02 

Youngstown Telegram (E). . 21,601 .05 .05 

Younstown Vindicator (E). . 24,558 .05 .05 

Youngstown Vindicator (S). . 22,222 .05 .05 

Zanesville Signal (E). . 10,704 .025 .025 

Government Statements, April 1st, 1919, 

‘A. B. C. Report, April 1st, 1919. 
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Pulitzer School Has Record 
Enrollment for 1920 

Director-Emeritua WillUma Makes 
Opening Address—Of 117 Stu¬ 

dents, 40 Are Women 

At the formal opening of the 
Columbia University School of 
Journalism last week, Dr. Tal- 
cott Williams, director emeritus, ad¬ 
dressed the students on the subject, 
“The League of Nations and the Jour- 

ronto was elected a director, and Col. 
Thomas Gibson, former secretary, 
was made a vice-president; Joseph G. 
Gibson, acting secretary, was perma¬ 
nently appointed. George H. Mead 
of Dayton, Ohio, was re-appointed 
president, and P. B. Wilson of Sault 
Ste. Marie, vice-president. The direc¬ 
tors are developing a plan which they 
expect to submit to the shareholders 
in the near future, by which the mat¬ 
ter of back dividends will be taken 
care of. 

nalist.” 
Dr. Williams has been at Washing¬ 

ton during the past seven weeks rep¬ 
resenting the League to Enforce 
Peace in its campaign for the League 
and told the students of the part 
which the newspapers of the country 
are playing in moulding public opin¬ 
ion in favor of the League covenant 

Dr. Williams faced the largest 
group of students ever enrolled in the 
School of Journalism. The total num¬ 
ber of students is 117, of whom forty 
are women. The increase in the num¬ 
ber of women students is particularly 
noticeable because during the seven 
years of the school's existence only 
thirty-two women have been gradu¬ 
ated. 

The professional work of the school 
is now given in two years, the pre¬ 
liminary courses formerly given in the 
school being now under the complete 
jurisdiction of Columbia College. 

Charles P. Cooper, formerly night 
city editor of the New York Times, 
has been added to the faculty this 
year, taking the position formerly held 
by the late Franklin Matthews. The 
other members of the faculty are: 
John W. Cunliffe, professor of Eng¬ 
lish and acting director of the school; 
Roscoe C. E. Brown, Albert W. At¬ 
wood, of the staff of the Saturday 
Evening Post; Robert E. MacAlarney, 
formerly city editor of the New York 
Tribune, and Edwin E. Slosson, lit¬ 
erary editor of the Independent. 

Walter B. Pitkin, who has been a 
member of the faculty since the school 
started, is absent on leave during the 
first semester. 

Following the opening address, an 
informal reception was held at which 
the students met Dr. Williams and 
members of the faculty. Many former 
students, now empoyed on New York 
City newspapers, attended. 

LADD MANAGING EDITOR 

New City, Sports and Telegraph Ed¬ 
itor Also in St. Joseph Gazette 

St. Joseph, Mo., Oct. 5.—Walter 
Ladd has become managing editor of 
the Gazette, succeeding Fred Bark- 
hurst, who will do syndicate work 
in New York. Herbert McDougall, 
former political writer, is now pub¬ 
licity commissioner for the Pershing 
Highway. 

Robert Deming Lewis is the new 
sports editor, succeeding Ross 
Wheaton, who takes another editorial 
job on the same paper.- Lewis has 
been with the Gazette and News- 
Press for several years. I. K. Fagan 
is now city editor and Luther Bow¬ 
man is telegraph editor. 

Spanish River Re-elects Mead 
I. Oct. 4. — At the annual 

Ad Man Works Up New System 
Philadelphia, Oct. 5.—C. M. Strieby, 

advertising manager of the Fulton 
Motor Truck Company, has organ¬ 
ized for that company a sales promo¬ 
tion department which will take care 
of a system of sales promotion and 
follow-up to aid the salesmen and to 
develop the territory, to be used in 
conjunction with an elaborate sales 
campaign, a statistical and research 
department. There has been gathered 
a vast fund of information regarding 
one and one-half to two-ton hauling 
costs in every line of business. 

Wilson Enters Movie Field 
Sioux City, la., Oct. 7.—Frank R 

Wilson, formerly publisher of the 
Daily News, has signed up with the 
Griffith Film Company as press agent 
at a salary of $15,000 a year. The 
Daily News was taken over a year 
or two ago by the Sioux City Journal 
and the Tribune. Mr. Wilson has 
been handling publicity for the va¬ 
rious war funds. The German Hel¬ 
met souvenir for Victory Loan work¬ 
ers was his idea. It was through 
this scheme that the Griffiths offered 
him the position. 

U. S. Ad Man Touring Canada 

Winnipeg, Oct. 2.—O. Barclay of the 
staff of Vanderhoof & Co., Chicago, 
has been touring Canada for feature 
copy to be used across the line. He 
started at Halifax and is taking six 
weeks to cross the continent to Van¬ 
couver. Mr. Barclay spent several 
days in Winnipeg and made a trip to 
the new gold regions in Northern 
Manitoba. 

Fougner Resigns 
G. Selmer Fougner, manager of the 

press bureau government loan organ¬ 
ization for the Second Federal Re¬ 
serve District, New York, has re¬ 
signed. Mr. Fougner served as head 
of the bureau during the Second, 
Third, Fourth and Victory Loan cam¬ 
paigns and supervised the prepara¬ 
tion and distribution of all publicity 
material. 

McAlpine Reported Killed 
Philadelphia, Oct. 4.—Donald Mc¬ 

Alpine of Warren, Pa., who was em¬ 
ployed on the editorial staff of the 
North American at the time of his 
enlistment in the British Royal Fly¬ 
ing Corps, was killed in England 
while on duty. Details of his death 
have just been received. 

Kilby Resumes Work 
Wichita, Kans., Oct. 7, — Karl E. 

Kilby is the new advertising man¬ 
ager of the Coleman Lamp Company. 
At one time Mr. Kilby conducted an 
advertising avenev in Wichita and 

Indiana 
Visualize Indiana this way. 

Three million people—good,bad 
and indifferent—but averaging 
up a bit above the average. 

If you want something to find 
fault about with the people of 
Indiana you will probably find 
it in their smug satisfaction with 
Indiana. 
They know that Indiana is the state of 
states. 

They know that tliere is more health, 
happiness, home life and harmony in 
Indiana than anywhere else. 

They know, too, that there is nothing 
too good for Hoosiers—and they know 
that their own daily newspapers, their 
own cities, their own merchants are the 
best in the world. 

They are easy to get acquainted with, if 
you go at it the right way—and the right 
way is via the usual Indiana channels of 
trade—through local dealers and local 
daily newspapers. 

Elkhart Truth. ..(E) 
Circulation 

8,300 

5,000-line 
rate 
.025 

Evansville Courier. .(M) •23,893 .04 
Evansville Courier. ..(S) •20,987 .04 
Fort Wayne Journal-fiazette. .(M) 29.236 .05 
Fort Wayne Journal-fiazette. ..(S) 24,350 .05 
Indianapolis News. ..(E) 123,473 .16 
Indianapolis Star. .(M) 92,851 .11 
Indianapolis Star. ..(S) 106381 .14 
Kokomo Dispatch. .(M) 5,400 .0171 
Lafayette Courier. ..(E) •8,994 .02 
Lafayette Journal. .(M) 10,415 .02143 
La Porte Herald. ..(E) 3376 .0179 
Logansport Pharos-Reporter. ..(E) 6,621 .015 
Muncie Press. ..(E) 9.646 .01786 
Muncie Star. .(M) 26,858 .05 
Muncie Star. ..(S) 16,818 .05 
Richmond Item. .(M) 8325 .03 
Richmond Palladium. ..(E) 11,096 .03 
South bend Tribune. ..(E) •17436 .035 
I'erre Haule Star. .(M)' 26,945 .04 
Terre Haute Star. ..(S) 19,422 .04 
Terre Haute Tribune. ..(E) 24345 .04 
Terre Haute Tribune. ..(S) 19,192 34 
Vincennes Capital. ..(E) 1,049 .01071 

Total Daily Circulation and Rate.. 444361 .71396 
Total Sunday Circulation and Rate. 207,150 36 
Total Daily and Sunday. 

•A. B. C. Report, April 1st, 
Government Statement April 1, 

1919. 
, 1919. 

651311 
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GOODRICH 
Automatic 
Suction ROLLERS 

From 43 to 80 
In Less Than 60 Days 
Ou August 11th we published a list of 43 representative 
newspapers that had purchased “ONK-SET” Automatic 
Suction Ink Distributing Rollers. Today, less than 60 
days from August 11th, the list has grown to 80, showing 
an increase of 86%—and the list is growing daily. 

You’ll say “that’s building business fast.” It is, but 
behind it there’s a big, powerful reason. Goodrich 
“ONE-SKT” Rollers are the ideal ink distributing rollers 
for which publishers have long been looking. These rol¬ 
lers mean for them money saving, more profits and greater 
efficiency. I'hey were convinced of these facts by actual 
press-room tests. 

Goodrich “ONE-SET” Rollers need no re-adjustments 
from time to time. They resist the most radical tempera¬ 
ture changes—hot or cold weather, slow or fast speed, 
long or short runs, they remain unaffected, functioning 
and distributing perfectly. They need no washing. They 
have the right properties of “tack.” They are not 
affected by water. They’re long-wearing, and save 
trouble, worry and money. 

Install Goodrich “ONE-SET” Rollers in your plant because you 
need them, and because it is good business for you to do so. The 
standing and calibre of the newspapers that have adopted them should 
convince you of their merits. 

Why not send us a core to be recovered and let “ONE-SET” prove 
its practical worth? At least write for prices, stating core diameter, 
finished diameter and length of cover face. 

Look at This Partial Line-Up of Newspapers That 
Have Ordered “ONE-SET” 

Akron Evening Tlmeii 
IhMioll INMt 
liiiifuio ('oiirlrr 
Hurfulo EveiiliiK NeWH 
(’hlengo 'ITihuuc 
<'U*v<*lu«d lYctw 
Denver Tost 
Detroit N<w9 
Houston (.'hronirle Publlnhlng Co. 
IndluimpoliH NeiAs 
KatisaM Glty Slur 
New York Tribune 
iMitladelplita Iniiuln r 
Pluin Dealer Puull^iinK <'o, 
rubilr l.iHltfer 
Inter-Mountain 
MUHkogiM* Dally Phoenix 
ParkerKburg S< ntiut l 
PiitMbiirRh Leathr 
Tost PubllMlilnK <'o. 
It 'adlnK I agle Seiiilncl 
.^loux (Mty Journal 

fvellng Register 
York (ia^ette 
J>uily Paruijraph 

Ifoston, Mara, 
liuhalo. New York 
Huflalo, New York 
Ghlrago, Illinois 
('Icveland, Ohio 
Denver. Colorado 
Detroit. MIeli. 
Houston. Texas 
IndtanaiNilis. Ind. 
Kansas City. Kas* 
New York City 
Philailelphla. Pa. 
< ‘leveland. Ohio 
Philadelphia. Pa. 
Elkins. W. Va. 
Mu.skogee, Okln. 
Parkersburg, W , Va. 
Pittsburgh. Pa. 
Jamestown. N. Y. 
Reading. Pa. 
Sioux tMty, Iowa 
Wht^Ilng, S\. \ a. 
York, Pa. 
Dennison. Ohio 

( barles C. Fulton Co. 
Newark Advertlsir 
rimes Recorder C ompany 
Ueposltnry Publishing Company 
Springfield News 
Times Publishing Company 
Warren Chronicle Publishing ('o. 
Philadelphia Press 
Atlanta Journal 
Atlanta t 'onstltutlon 
Ashvllle Times 
HufTalo Times 
Clev<‘land ('ompany 
Columbus Dispatch 
ICxtionent Company 
Evening Hulletln 
Fairmont Times 
Huntington Advertiser 
Intelligence Publishing (’o. 
Dallas News 
Aurora beacon Publishing Co. 
Morgantown l ost 
World Herald 
The Hun 
Omaha l>ally News 

Haltimore, Mo. 
Newark. Ohio 
Zanravllle, Ohio 
Canton. Ohio 
Hprlngtield. Ohio 
Erie. iVnnsylvanlA 
Warren. Ohio 
Phlla<b'lphla. Pa. 
Atlanta, (ia. 
Atlanta. Ga. 
Ashvllle. N. C. 
biinalo, N. Y. 
Cleveland. Ohio 
Columbus. Ohio 
Clarksburg. W . Va. 
Philadelphia. Pa. 
Fairmont. W. Vn. 
Huntington, W. Va. 
Wheeling, W. Va. 
Dallas. Texas 
Aurora. 111. 
Morgantown, W. Va. 
Omaiia. Neb. 
Haltimore, Md. 
Omaha. Neb. 

THE B. F. GOODRICH RUBBER COMPANY 
I'he City of Goodrich—AKRON, OHIO 
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EDI 
A WORD TO NEWSPRINT MANUFACTURERS DO you know of any other great industry in 

which the attitude of the manufacturers to¬ 
ward their customers is so arbitrary and 

hostile as that exhibited by you toward the pub¬ 
lishers? Who profits thereby? 

Have not your counsel, at various hearings be¬ 
fore the Federal Trade Commission, stated in ef¬ 
fect that the publishers were a group of profit- 
thirsty business pirates, seeking through the pow¬ 
erful weapons at their command to coerce the 
manufacturers into furnishing them paper at an 
actual loss? 

Is not your attitude toward the publishers even 
now one of cynical unfriendliness and suspicion? 
Do you not proclaim that the present shortage 
and high prices for newsprint are due entirely to 
the wasteful practices of the publishers and their 
folly in bidding against each other for excess ton¬ 
nage in the “open market?” Have you not tried 
to convey the impression that there is ample 
paper for all legitimate uses—and that, therefore, 
a real paper shortage is non-existent? 

Gentlemen, the fates have placed in your hands 
for the moment grave issues affecting the press 
of America. Will an attitude of criticism and 
sinister condemnation of your customers help you 
to meet those issues? 

WTiatever your grievances, fancied or real, your 
prosperity is linked with that of the newspapers. 
You stand or fall with them. You share their 
responsibilities to the public. 

Sometime you must restore the normal relations 
that should exist between a manufacturer and his 
customers. Sometime you must re-establish that 
basis of friendly co-operation with the newspapers 
upon which your industry stood for so many 
years previous to the war. Sometime you must 
realize that your problem is merely a part of the 
publisher’s problem, not to be solved by economic 
wars but by mutual concessions and understand¬ 
ings. Sometime you must realize that it is a good 
thing to have a customer for your product and 
that it is the part of business wisdom to co- 
oi>erate with that customer in every way possible. 

In short, sometime you will find it desirable and 
wise to meet your customers and to discuss with 
them in a mutually friendly way policies of active 
co-operation. Why not now? 

CRAFT ORGANIZATION IN' every new movement, such as that of the or¬ 
ganization of news writers, experimental and 
mistaken steps are apt to be taken. Radical ele¬ 

ments, whose dearth of numbers is balanced by an 
excess of fighting spirit, are likely in many in¬ 
stances to gain temporary ascendancy. Bu . in due 
time, the rule of reason prevails. The men who 
write our newspapers are, as a class, too sone 
and poised to submit to dangerous leadership iti 
any organization movement to which they may 
commit themselves. They recognize that their 
work is one carrjing high and imperative obliga¬ 
tions to the whole public, and that it must always 
be free from bias and from the influence or con¬ 
trol of class interests, however worthy these in¬ 
terests may be of themselves. Based on sound 
principles, safeguarding the interests of the news¬ 
papers with which they are connected, news writ¬ 
ers .may very properly organize under forms of 
craft fellowship which will assure for all of them 
greater accomplishment and higher achievement. 
Yes, even the assuring of that sort of wage which 
present living conditions make imperative. For, 
as has been well said, “the day of the impecunious 
reporter has passed.” It is folly to assume that 
editors and reporters are the one class that is im¬ 
mune and exempt under the present reign of high 
costs of living. And it must be said to the credit 
of the publishers that not many of them try to 
deceive themselves with any such fallacy. In fact, 
the movement for normal salaries for news writers 
under present conditions has made rapid strides 

I L 

lately and this is due to a recognition by publish¬ 
ers of the principle of a fair wage for everyone 
who has a part in the making of a newspaper. 

WHEN MEN GET ACQUAINTED SOME newspapermen of Mexico decided to 
attend the A.A.C.W. convention. For the 
most part, these men were competitors and 

political antagonists Their thought, as freely ad¬ 
mitted by one of their number, was to make the 
journey to New Orleans and to take part in 
the sessions of the convention without coming 
into personal contact with each other. They 
were at pains to travel by different trains, to se¬ 
cure quarters at different hotels. 

But the spirit of comradeship at the convention 
caught them in its strong currents. They met. 
They found themselves interested in common pur¬ 
poses and ideals. They fraternized, and return to 
their homes good friends. For the first time the 
wisdom, the sanity, of co-operation appealed to 
them. They are now determined to work together 
to promote better press relations between their 
country and ours and throughout North and Cen¬ 
tral and South America. And better press rela¬ 
tions mean better political and business relations, 
closer unity of ideals among all who call them¬ 
selves .Americans. 

Groups of publishers in many of our own cities 
may find in this incident food for thought. Petty 
hatreds, rivalries and mutual distrust often serve to 
prevent competing newspapermen from adopting 
common sense policies. They stand in the way of 
effective conservation of newsprint. They are re¬ 
sponsible for suicidal circulation “fights." They 
are the source of waste and extravagance. 

If rival publishers in every city in the country 
would get acquainted, get together for helpful dis¬ 
cussion of their common problems, and then adhere 
to standards which their collective common sense 
dictates as wise and progressive, many of the diffi¬ 
culties facing them would disappear. 

It often happens that, in a city where there are 
three or four daily newspapers, one publisher is 
considered by his competitors as “a bad actor.” 
Perhaps, in his fight for business, he cuts rates or 
bribes away some part of the circulation of the 
rival papers. In retaliation the other papers adopt 
some wholly unsound policy, reasoning that they 
must fight him with his own kind of weapons. 
Thus one “bad actor” in a city demoralizes other 
publishers who would much prefer to follow sound 
methods. 

The remedy is: Get together. Show the erring 
publisher a better way. If he is still bent upon a 
rule or ruin policy, let him understand that he 
will have a united opposition and that he cannot 
set standards of practice for that opposition. In a 
short time he will either return to sound standards 
or he will eliminate himself from that field. 
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DIFFICULTIES OF THE FLAT RATE WHEN James O’Shaughnessy, executive sec¬ 
retary of the A.A.A.A., in his message to 
the daily newspaper advertising managers 

at New Orleans, said that the adoption of the flat 
rate would bring to publishers at once an addi¬ 
tional volume of national business amounting to 
$300,000 a year, and would eventually turn to the 
newspapers an increased volume ten times as large, 
he used “brass tacks” language. It had the effect 
of putting the managers present on record as fav¬ 
oring the flat rate for national, or “foreign,” busi¬ 
ness, while they still adhered to the contention that 
the flat rate is not equitable or practicable for local 
business. 

There are some disturbing problems to be con¬ 
sidered in connection with the adoption of the flat 
rate for national advertising. There is a very 
real overhead expense in handling advertising, and 
this varies greatly according to the size and nature 
of each contract. If one contract calls for a full 
page of space, to be used once a week for a year, 
and another calls for three inches of space, 52 
insertions, it usually happens that the clerical ex¬ 
pense involved in taking care of these two ac¬ 
counts is practically the same. The same process 
must be followed in scheduling publication dates, 
in bookkeeping, billing, checking and collecting in 
the one as in the other account. The amount of 
correspondence involved in regard to lost check¬ 
ing copies, discounts, claimed adjustments, etc., is 
likely to average the same for the smaller as for 
the larger account. 

On a flat rate basis it would require about fifty 
of the smaller accounts to amount to as much as 
the one larger account. Assuming that the mat¬ 
ter of agency commissions takes care of itself au¬ 
tomatically in either case, it remains true that the 
clerical work in handling fifty small accounts, 
amounting in the aggregate to the total revenue 
from the one larger contract, must be multi¬ 
plied by fifty. Is it just to the newspaper, which 
must take into account selling costs? Is it just 
to the big advertiser, who relieves the news¬ 
paper of the need to negotiate and execute fifty 
contracts in order to sell fifty-two pages of space? 
Should not that wholesale buyer of space be en¬ 
titled to a fair concession? Would not the flat 
rate inflict upon him a real penalty? For, would 
it not be true that, in fixing such a rate, the 
publisher would have to consider as a part of 
his selling costs a big overhead which the buyer 
of big space has no part in creating? 

It must be confessed that the idea of the flat 
rate is an alluring one. It appeals, in theory, to 
advertisers and newspaper publishers alike. It is 
urged, always, as a progressive policy. But, 
in spite of all this, the difficulties enumerated above 
persist in intruding into the problem, and we fear 
that the solution for them will not be found 
through simply ignoring them. 

IfAVE I noticed Editor & Publisher’s space- 
* ^ buyers’ charts and market survey of Connecti¬ 

cut, I have studied this feature from every angle 
and have discussed it with all of my associates.” 
Thus spoke, the other day, the advertising man¬ 
ager of one of the largest concerns using space 
in the daily newspapers of the country 

A N artificially created volume of classified ad- 
vertising never holds—for only reader-interest, 

carefully and patiently developed, assures results 
from these little ads. 

A MAN who feels that he is merely holding “a 
job” on a newspaper is never worth more— 

rarely as much—as the “job” pays. 
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PERSONALS 

Fred L. BOALT, editor of the Port¬ 
land News, is recovering at a local 

\ hospital from a serious operation he 
underwent as the result of a recent 
accident. 

Robert Lipsett, former news editor, 
has been appointed business manager 
of the Winnipeg Telegram. 

Charles K. Blasser, who was circu¬ 
lation manager of the York (Pa.) Dis¬ 
patch ‘before he entered war service, 
has returned and taken his old posi¬ 
tion. Howard F. Eyster, who was 
circulation manager in the interum, 
has been made business manager. 

B. E. Woolston, manager of the Butte 
(Mont.) Miner, and Leonard G. Diehl, 
business manager of the Great Falls 
(Mont.) Tribune, were visitors in New 
York last week. 

George W. Norton, editor-in-chief bf 
the Portland (Me.) Express-Advertiser, 
and member of Governor Carl E. Milli- 
ken’s Executive Council, left this week 
for a month’s vacation at Roach Pond 
in the Moosehead Lake region. 

J. S. Crate, managing editor of the 
Ottawa (Ont.) Journal, has been named 
chairman of the central publicity com¬ 
mittee in Ottawa for the Victory Loan 
campaign. 

Percy Hurd, member of the British 
House of Commons, well-known writer, 
and London correspondent (Winder- 
mere) of certain Canadian papers, is 
now touring Canada. 

Dr. Douglas S. Freeman, editor of the 
Richmond (Va.) News-Leader, addressed 
the National Bank section of the Amer¬ 
ican Bankers’ Association in annual con¬ 
vention at St. Louis, on “Some Uncon¬ 
sulted Ledgers.’’ 

IN THE EDITORIAL ROOM 
Clement L. Manning, police reporter 

for the Chicago Herald and Examiner, 
was married recently to Miss Sadie Gill, 
of Chicago. “Carnation Dan” O’Leary, 
dean of the police press, cut the cake 
and acted as toastmaster at the wed¬ 
ding breakfast. 

John E. Bierck has left the Hartford 
((ionn.) Times staff to go into business 
in the Panama Canal Zone. 

Joseph A. Reilly, for many years asso¬ 
ciated with the Brooklyn Daily Eagle 
and who was its war editor, has re¬ 
signed to take up the practice of law in 
Brooklyn. 

James Leonard Lee, one-time editor 
of the Evanston (Ind.) News-Index and 
later connected with Chicago news¬ 
papers, is now athletic director at 
Northwestern University. 

Frederic C. Nelson, editorial writer on 
the Hartford Post, is handling the Con¬ 
necticut publicity for the Harvard 
$11,000,000 Endowment Fund Drive. 
Mr. Nelson graduated from Harvard in 
1916. 

Leon M. Block has been appointed busi¬ 
ness manager and editor of Feeding 
Stuffs, New York. He is a former daily 
newspaper man. 

Helen Rowland, formerly of the Eve¬ 
ning World, is now contributing her 
features to the Wheeler Syndicate 
clients. 

Gilbert S. Costello, Seattle newspaper 
man, has been appointed private secre¬ 
tary to Mayor Fitzgerald, who recently 

ascended to the executive chair, upon the 
resignation of Ole Hanson. 

Miss E. Cora Hind, agricultural edi¬ 
tor of the Winnipeg Free Press, was 
one of the western delegates to a confer¬ 
ence of Canadian women at Ottawa, 
where the problems of the women living 
on the farms in Canada were discussed. 

F. Eugene Ackerman, former news¬ 
paper man, is editor and publisher of a 
book in Spanish which will be one of the 
instruments used to combat German pro¬ 
paganda in Latin-American countries. 
Mr. Ackerman has been with the Omaha 
Herald and the New York Herald. He 
toured the country with Roosevelt, Taft 
and Wilson and went around the world 
with the American fleet. 

Gilbert B. Outhwaite, assistant secre¬ 
tary of the Troy (N. Y.) Chamber of 
Commerce, and formerly a reporter on 
the Troy Record, has resigned to en¬ 
gage in other work in New York City. 

William D. O’Brien, former police re¬ 
porter for the Bridgeport Telegram, has 
just been released from war service and 
has gone back to the paper of his ap¬ 
prenticeship, the South Norwalk(Conn,) 
Evening Sentinel. He was a sargeant 
in the Marine Corps. 

Wallace T. Bassett is back on the desk 
of the Bridgeport (Conn.) Standard 
Telegram for the winter, editing tele¬ 
graph copy. Bassett conducts a deli¬ 
catessen store during the summer at 
Walnut Beach, but may annually be ex¬ 
pected in newspaper work between Fall 
and Spring. 

Lee J. Mansell, who served with the 
American Expeditionary Forces in 
France for a year, has returned and 
joined the staff of the Albany (N. Y.) 
Argus. 

Shannon Leintz, Sacramento corres¬ 
pondent of the Associated Press, has re¬ 
signed to enter business with his brother 
in Los Angeles to take effect as soon as 
he is relieved. 

E. W. Murphy of the Portland Tele¬ 
gram spent a few days of his vacation 
in Sacramento. 

Will W. Watson is now on the copy 
desk of the Sacramento Bee. 

Miss Jacque Wilson and Captain Dar¬ 
win Smith have announced their en¬ 
gagement. Both are members of the 
editorial staff of The Sacramento Bee. 

Miss Sara Blanche Wrenn, a news¬ 
paper woman, who for the past i8 
months has been a special investigator 
for the Department of Labor, has sailed 
for Japan to join the staff of the Trans- 
Pacific, and American trade journal in 
Tokio. 

Mrs. Grace Gallop, former city editor 
of the Blackwell (Okla.) Tribune, and 
Blaine Harris were married September 4. 

Guy Goodwin, city editor of the Con¬ 
cordia (Kan.) Blade-Empire, has re¬ 
signed to become principal of the Con¬ 
cordia High School. 

Miss Ila Montgomery, for two years 
editor of the children’s section of the 
Winnipeg Free Press, has resigned to 
enter the matrimonial state. She is suc¬ 
ceeded by Miss Doris Metcalfe, late of 
the reportorial staff. 

Hill Cocke has resigned from the re- 
portorial staff of the San Antonio (Tex.) 
Evening News to resume studies at the 
University of Texas. 

John Liscomb, formerly of the Port¬ 
land (Me.) Daily Press staff, has 
moved to Boston to enter Boston Law 
School. 

Ernesto Ocampo Herrera y Cairo, 
editor of La Prensa, a Tampico, Mexico, 
daily paper, has married Senorita Maria 
Concepcion Cardenas of Tampico. 

TWO NEW REMINGTON MEN 

Finley H. Greene is the New General 
Manager of Buffalo Agency 

Finley H. Greene, the new general 
manager of the E. P. Remington Ad¬ 

vertising Agency, 
of Buffalo, is 
known as an au¬ 
thority on mar¬ 
keting conditions 
as a result of the 
many years that 
he has devoted to 
investigation in 
many lines as the 
foundation for 
selling campaigns. 
Mr. Greene joined 
the Remington 
Agency on Sep¬ 
tember 1, and 

prior to that was secretary and sales 
manager of the Mathews-Northrup 
Works. His experience has included 
the preparation and handling of every 
branch of advertising. Clarence J. 
Monro, formerly of the Niagara 
Lithograph Company, is the new art 
director of the Remington .\gency. 

John W. Shaver, formerly of the 
Portland Oregonian, has joined the 
editorial staff of Engineering News- 
Record, New York. He served as a first 
lieutenant of engineers, in the army un¬ 
der Capt. Tomlin, now managing editor 
of Engineering News-Record. 

Ettore Patrizi, managing editor of 
L’ltalia, San Francisco, is on his way to 
Italy, where he will study conditions of 
Italian emigration and look into eco¬ 
nomic, financial and political conditions. 
He will also visit France. 

WITH THE AD FOLKS 
George Warner of Scranton, Pa., for¬ 

mer advertising writer for Stoehr & 
Fister, that city, has resigned from the 
Ryan Advertising Company of Wilkes- 
Barre, Pa. 

F. A. D. Seelye has been appointed 
advertising* manager of the Packard 
Motor Company of Pittsburgh, succeed¬ 
ing P. W. Steam, who is now with the 
Parker, Duff & Morris Advertising 

Agency, same city. Mr. Seelye was for¬ 
merly with the sales promotion depart¬ 
ment of the Firestone Tire & Rubber 
Company and later was automobile edi¬ 
tor of the Pittsburgh Dispatch. 

Charles G. Reed, for 15 years automo¬ 
bile editor and writer of motor news, 
has joined the Dunlap-Ward Advertis¬ 
ing Company, Cleveland. He will also 
look after sales promotion interests of 
large auto and accessory concerns which 
are clients of the company. Mr. Reed 
began as an automobile editor in Cleve¬ 
land “when Cadillacs had but one lung 
and curve dash Olds were steered with a 
stick.” For the last four years he has 
been on the Detroit Journal. Before 
taking this position he spent a year 
studying factory methods in the Dodge 
Brothers plant, Detroit. 

W. R. Warren, former advertising 
manager of the Westfield Manufactur¬ 
ing Company, Westfield, Mass., and 
more recently assistant advertising man¬ 
ager of the Corticelli Silk Mills, has 
been appointed advertising manager of 
the Sexton Manufacturing Company, 
Fairfield, Ill., maker of men’s and chil¬ 
dren’s athletic underwear and night¬ 
wear. 

Clarence L. Fisher, president of the 
Fisher-Ruebel-Brown Advertising Com¬ 
pany, St. Louis, and Mrs. Fisher cele¬ 
brated the twenty-fifth wedding anni¬ 
versary recently. Among the gifts w'as 
a handsome silver water set from the 
families of the officers of the company. 

H. R. Baker has been placed in charge 
of the Goodrich Tire & Rubber Com¬ 
pany’s department of house organs, in 
Akron, Ohio, and will be assisted by H. 
G. Wilson. Mr. Baker succeeds Lester 
H. Butler, resigned. 

Graham Lee Hemminger, formerly 
with the Richard A. Foley .Advertising 
Agency of Philadelphia, has taken a 
position with the Massengale Advertis¬ 
ing Agency, where he will charge of the 
copy and plan department. 

Jacob Pfeffer, who has been connected 
with Jewish newspapers, is the founder 
of a new advertising agency in New 
York, which will handle Jewish adver¬ 
tising and publicity, exclusively. 

L. G. Robbins, general sales and 
advertising manager of the A. J. Deer 
Co., Inc., of Hornell, N. Y., has been 
made an officer and director of the 
company. 
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J. L. EBAUGH GOES TO 
BIRMINGHAM 

Well-Known Buainess Manager of 
New Orleans Timet-Picayune 

Appointed Successor to 
Buford Goodwin 

Hikmingham, Ala., Oct. 5.—John L. 

Khaugh will l>ccomc general manager of 

the Hirm.ngham News on October 20. 

Mr. Khaugh, now business manager of 

the New Orleans Times-Picayune, will 

succeed Buford Goodwin, who left The 

News October 1 to become publisher 

John L. Ebauch 

of the Atlanta Georgian. He is one of 

the Ik'sI known newspaper men in the 

South. 

Mr. Ebaugh was born in Houcksville, 

Carroll County, Maryland. He lived on 

a farm until he was 18, when he became 

a machinist’s apprentice in the Baltimore 

& Ohio Railroad shops in Baltimore, and 

for four years he worked by day and 

attended school at night to learn me¬ 

chanical and architectural drawing. He 

then worked for a year with the orig¬ 

inal Mergcnthaler Linotype Company in 

Baltimore, going to the old New Or¬ 

leans Times-Democrat in April, 1892, 

and remaining there until May, 1898, as 

linotype machinist. 

He volunteered for service in the 

Spanish-American war and served as 

first sergeant of Company A, 1st Louisi¬ 

ana Volunteer Infantry. After being 

mustered out in November, 1898, he went 

direct to the Mergenthaler Company 

again and traveled for that corporation. 

After the death of Mr. Mergenthaler, 

.Mr. Ebaugh resigned and went back to 

the New Orleans Times-Democrat in 

November, 1899, as mechanical super¬ 

intendent. In January, 1910, he was 

made foreman of the composing room 

and in 1915 became business manager of 

the Times-Democrat. Four months later 

the paper consolidated with the Picay¬ 

une and was continued as business man¬ 

ager of the combined papers, from that 

time on known as The Times-Picayune. 

Mr. Ebaugh’s entire time and energy for 

the past five years has been devoted to 

the business affairs of the Times-Pica¬ 

yune, which has achieved splendid 

growth under his direction. 

Hartford Men Change Positions 

Hartford, Conn., Oct. 5.—Clarence 
1-. Moody, until recently telegraph ed¬ 
itor of the Post, has gone to Brock¬ 

ton, Mass., to enter the employ of 
the Times in a similar capacity. Geo. 
Vennart of the Post’s city staff, a 
veteran of the 26th Division, is han¬ 
dling publicity in Connecticut for the 
American Legion membership drive. 
Eugene Kelsey has resigned as staff 
photographer of the Post to accept 
a similar position on the Courant. 
Mr. Kelsey served in the war as a 
member of the photographic section 
of the A. E. F. in France. Harold M. 
Newsome has resigned from the Cou¬ 
rant as staff photographer to take a 
rest which his health requires. 

CIRCULATION NOTES 

John Wood has become circulation 

manager of the San Antonio (Tex.) 

Express. He will be assisted by Wil¬ 

liam K. Meyers and August Small, 

circulators, succeeding William K. 

Meyers. 

The Cheyenne (Wyo.) State Leader 

is now in the midst of a circulation 

campaign, which is being managed 

by F. P. Shaughnessy, representative 

of Blair & Austin, of Louisville, Ky. 

Four automobiles and a piano and 

other prizes valued at $8,000 are be¬ 

ing given away to the successful 

members of the Leader’s “salesman¬ 

ship club.’’ 

The Kansas City (Mo.) Post is de¬ 
voting a page each Sunday to news 
from the high schools of Greater Kan¬ 
sas City. The news items are col¬ 
lected and edited by journalism stu¬ 
dents. Thomas Parry, Jr., is editor 
of the page. 

Three hundred Omaha and Council 
Bluffs newsboys attended the annual 
picnic of the Omaha World-Herald. 
Circulation manager M. B. McMc- 
Nabb had charge of the program, 
which included a “feed" and a series 
of races and contests. $150 in prizes 
were given. 

W. H. Russell Breaks Into Movies 
Los Angeles, Cal., Oct. 7.—W. H. 

Russell, former editor of the Palo 
Alto Times and also the Sanger News 
in both the California cities, is now 
director of publicity for the Amer¬ 
ican Film Company at its Santa Bar¬ 
bara studios. 

Gale Blocki on Payne Staff 
Chicago, Oct. 4. — The C. Logan 

Payne Company has added to its lo¬ 
cal soliciting force Gale Blocki, Jr., 
who for the past six months has been 
with Erwin & Wasey. Mr. Blocki’s 
first advertising experience was with 
one of the University of Chicago pa¬ 
pers while a student at that institu¬ 
tion. 

Daddy Stratton Meets His Boy 
Topeka, Kan., Oct. 5.—Lieut. Cliff 

Stratton of the Capital staff, on re¬ 
turning from a year overseas met his 
son. Cliff Stratton, Jr., whom he had 
never seen, the boy having been born 
while his father was in the service. 
Mrs. Stratton was Miss Lenore 
Moore, formerly Capital society edi¬ 
tor. 

William Floto Marries 
Kansas City, Mo., Oct. 4.—William 

Floto, head of the automobile depart¬ 
ment of the Post, and Miss Mary Mc- 
Clurg, society editor of the Leaven¬ 
worth Post, were married in Leaven¬ 
worth Wednesday. 

New Jersey’s Drive 

For a Million 
B. & L. Shares 

There are states in which the building 

and loan association is almost an un¬ 

known factor in the economic and 

financial program of the rank and file 

of the population. 

New Jersey has 871 building and loan 

associations—by far the largest number 

in proportion to population of any state 

in the country. 

The number of shares carried by the 

people of the state of New Jersey runs 

beyond four millions. 

And now there is a drive on to secure a 

million more shares in a week—and the 

associations are confident they will 

double the figure set as a goal. 

Just ponder this, Mr. Advertiser, and 

ask yourself whether you can afford to 

omit a state with such proclivities for 

thrift from consideration in an adver¬ 

tising campaign. 

Consider This List of New Jersey 

Newspapers 
Rate 

Circulation 5,000 lines 

tAsbury Park Press (E). 7,651 .0225 

Atlantic City Press (M) Union (E). 14,871 .035 

Elizabeth Journal (E) (A. B. C.). 17,656 .04143 

Hackensack Record. 4,879 .0178 

Hndson Observer (Hoboken). 43,000 .08 

Passaic Herald (E). 8,535 .025 

Passaic News (E). 8,427 .025 

Paterson Press-Guardian (E). 12,686 .03 

Perth Amboy Evening News (E). *8,723 .025 

Plainfield Courier-News (E). 7,908 .0214 

Government Statement, April Ist, 1919. 

* A. B. C. Report, April Ist, 1919. 

t Government Statement, October 1st, 1919. 
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Canadian Commerce 
Always an important factor, 

Canadian commerce is looming 

up stronger, more important 

and more valuable than ever 

before. 

Canadians always were friend¬ 

ly toward us, but since Cana¬ 

dian men and men from the 

United States have fought 

shoulder to shoulder, in the 

great war, since Canada and 

the United States did their bit 

so splendidly, we are no longer 

merely friends—we are Buddies 

—and Canadians are more will¬ 

ing than ever to buy from us 

what they do not manufacture. 

However, they still stick to 

their own merchants and their 

own daily newspapers, and are 

best reached through coopera¬ 

tion with Canadian daily news¬ 

papers and Canadian mer¬ 

chants. 

These daily newspapers can 

and do reach the buying power 

of Canada. They tell your 

story where you want it told— 

economically and effectively. 

PROVINCE OF ONTARIO 

Population 2323374 

Lines Lines 
Circulation 2300 10,000 Circulation 2,500 10,000 

Border Cities Star (Windsor). 12,403 .03 .03 fKingston British Whig.... .(E) 6328 .025 .02 
fBrantford Expositor . ..(E) 10,160 .025 .025 'London Free Press. (MN&E) 41,609 .07 .06 
tBrockrille Recorder-Times .. ..(E) 4,225 .0179 .0107 'Peterborough Examiner .. .(E) 5329 .0193 .015 
Chatham Daily News. ..(E) 2,472 .01 .0071 'St. Catharines Standard... .(E) 7,632 .0275 .0175 
*Galt Reporter . ..(E) 3,955 .015 .0125 tSt. Thomas Times-Journal .(E) 9,016 .0275 .02 
fGuelph Mercury . ..(E) 3377 .015 .01 'Toronto Globe . .(M) 86388 .15 .11 
*Hamilton Spectator. ..(E) 31,058 .055 .05 'Toronto Star . .(E) 86,157 .14 .11 

Hamilton Times . ..(E) lUOO .035 .03 'Toronto Star . .(E) 86,157 .14 .11 
'Toronto World . .(M) 27,437 .09 .06 
'Toronto World . .(S) 87,655 '.12 .09 

Government Statement, April 1, 1919. PROVINCE OF QUEBEC 
*A. B. C. Report. April 1, 1919. Population 2,002,731—English 397392 
tPublishers* Statement. French 1,605339 

Lines Lines 

Circulation 2300 10,000 Circulation 2,500 10,000 

'Montreal Gazette (3c-$8 yr.). ..(M) 32,140 .085 .07 'Montreal Star . .(E) 111,151 .13 .11 

'Montreal La Presse (2c per copy)(E) 147,127 .13 .11 'Quebec Le Soleil. .(E) 39356 .06 .06 
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GUARDIAN AGENCY IS 
FORMED IN N. Y. 

Robert Adamson, Dr. J. A. Harris, 

W. Lamar, E. S. Hamilton, B. C. 

Diyeo Incorporate Firm— 

Freeman Field Manager 

A new advertising agency organiza¬ 

tion has just been formed in New 

York, to be known as the Guardian 

Advertising Corporation, with offices 

at 511 Fifth Avenue and a group of 

well-known financial, advertising and 

newspaper men at its head. 

Robert Adamson, former fire com¬ 

missioner of New York City, and who 

made his start on Atlanta newspapers 

and was afterwards with the New 

York World, is president. 

Dr. John A. Harriss, a notably suc¬ 

cessful New York business man and 

who is now serving without pay as a 

deputy police commissioner in charge 

of traffic, is chairman of the board 

of directors, and he announces that 

a number of other well-known men 

shortly will be associated with him. 

Washington Lamar, of Atlanta, a 

young and widely experienced busi¬ 

ness man, is vice-president; Emmett 

S. Hamilton, an active figure in finan¬ 

cial and banking circles, is secretary, 

and B. C. Owen, who was for years 

head sales manager of the Babbitt 

Soap Company, is treasurer. 

William C. Freeman, than whom 

there is no one better known in the 

■American advertising field, is field 

manager of the new corporation, 

which is capitalized at $250,000 under 

the laws of the State of New York. 

It begins operations with no clients, 

but with bright prospects, it is an¬ 

nounced. 

Mr. .Adamson will be actively in 

charge and Dr. Harriss will take an 

active interest in connection with his 

many other business affairs. The lat¬ 

ter says he has been keen for years to 

engage in advertising, which he re¬ 

gards as a most important industry. 

William C. Freeman resigns from 

the service of Paul Block, Inc., to en¬ 

ter on his new duties, which will con¬ 

sist of creating business for the Guar¬ 

dian Agency. 

Publishers Complain of Invasion 

Lawrence, Kan., Oct. 4.—^The Uni¬ 
versity Daily Kansan, student paper 
at the University of Kansas here, is 
not bring operated for profit. State 
officials declared, following a confer¬ 
ence with local newspaper publishers, 
who complained that, with the an¬ 
nouncement of a telegraph service and 
a report that last year closed with a 
profit, they felt their field was being 
invaded. They conferred with Gov- 
< rnor .Allen and the State Board of 
Administration, who stated that their 
only business efforts are for sufficient 
revenue to pay for the operating ex¬ 
penses in teaching journalism, and 
they will not compete with the local 
papers in the commercial field. 

Pennsylvanians Take to Flying 

Wilkes-Barre, Pa., Oct. 7.—Joseph 
Gorman of the Evening News has 
the distinction of being the first news¬ 
paper man to fly over this city. He 
made the trip with a government 
aviator. John Ruddy of the Scran¬ 
ton Times; Morton Piper of the 
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Scranton Republican, and James Gib¬ 
bons, editor of the Scranton Board 
of Trade Journal, are other newspa¬ 
per men who have made flights in 
their section. 

Chinese Student Wins Bennett Prize 

The James Gordon Bennett prize at 

Yale has been awarded for the year 

1918-1919 to Chien Chun, of Krashing, 

China, for his essay on “The Railway 

and the Government.” The prize, 

which consists of the income from a 

fund of $1,000, was established in 1893 

by the late James Gordon Bennett, 

proprietor of the New York Herald. 

It is given for the best essay upon 

a subject of contemporaneous interest 

in the domestic or foreign policy of 

the United States Government. 

British Correspondent on a Visit 

George Herbert Perris, who, during 

the war, was a correspondent on the 

western front for the London Daily 

Chronicle and the New York Times, 

has come to this country to deliver a 

series of lectures on the war and to 

describe for the Chronicle post-war 

conditions in America. Mr. Perris ar¬ 

rived in New York Monday and ex¬ 

pects to remain until Viscount Grey 

returns to England next Spring. 

Competition in Green River 

Cheyenne, Wyo., Oct. 6.—A new 

weekly newspaper, the Sweetwater 

County Chief, is to be published in 

Green River, Wyo., by E. R. Clayton, 

formerly of Portland, Ore. Associated 

with him in the undertaking will be 

J. E. LeMere, formerly of Brighton, 

Colo. The Chief will be republican in 

politics and is starting up in Green 

River as a competitor of the Green 

River Star. 

In Involuntary Bankruptcy 

Clarksburg, W. Va., Oct. 7.—An in¬ 
voluntary bankruptcy petition, with 
an application for the appointment of 
a receiver, has been filed against the 
Middlebourne News-Star, a weekly, in 
the United States District Court here. 
Charles Ashcraft of Middlebourne 
was named receiver. The petition was 
filed by the West Virginia Printing 
Company of Wheeling, the Central 
Ohio Paper Company of Columbus, 
O., and W. H. Carter of Middle- 
bourne. 

Harley-Davidson Ad Personnel 

Milwaukee, Wis., Oct. 4.—Lacy 
Crolius has resumed charge of the 
Harley-Davidson Motor Company’s 
advertising on returning from mili¬ 
tary service, and O. Grigg, who was 
in charge during his absence, is now 
connected with the Klau-Van Pieter- 
son-Dunlap Advertising Agency. T 
M. Agnew is now handling the pub¬ 
licity and newspaper advertising for 
the company. 

Lawrence Syndicate Moves 

Washington, D. C., Oct. 1.—Offices 

of David Lawrence, Inc., have been 

moved from the Home Life Building 

to 503 Commercial National Bank 

Building. 

Iowa Ad Clubs to Convene 

Ottumwa, Ia., Oct. 1.—The Asso¬ 

ciated Advertising Clubs of Iowa will 

hold their eighth annual convention 

and business course in this city. 

for October 9, 1919 

YES, think 
of the 

owa 
Daily newspapers in Iowa 

compare in advertising^ rates 

very favorably to daily papers 

in general per line per thou¬ 

sand, but the ADVERTISER 

GETS the MAXIMUM for 

his money. 

The farmer who reads one 

paper BUYS usually for a 

NUMBER of people. 

And he buys in TOWN. 

He buys for HIS percent¬ 

age of a state with an income 

from farm crops of over $400 

per person; that has nearly 

700,000 savings bank deposi¬ 

tors; and nearly one auto per 

family. 

In fairness to Iowa rates, 

which are all right anyhow, 

consider WHAT kind of cir¬ 

culation its papers give you. 

If you are - 
a duly newspaper advertiser in Iowa you 
GET CLASS circulation tor your money, 
not just circulation to delicatessen custo¬ 
mers and OTHERS, but to BUYERS who 
live wholesale and keep the pantry FULL. 

Rate for 
Circulation 5,000 Lines 

Boone News-Republican.(E) 3,636 .0143 
Burlington Hawkeye .(M) 10,908 .03 
Burlington Hawkeye .(S) 12,116 .03 
Council Bluffs Nonpareil.(E & S) 16,228 .035 
Davenport Times ..(E) 25,643 .05 
Ues Moines Capital.(E) 60,655 .10 
*Des Moines Sunday Capital.(S) 46,668 .10 
Des Moines Register and Tribune.(M & E) 111,517 .16 
Des Moines Sunday Register.(S) 70,745 .14 
Fort Dodge Messenger and Chronicle.(E) 8,762 .03 
tiowa City Daily Press.(E) 3 280 .015 
Mason City Globe-Cazette-Times.(E) 9,602 .03 
Muscatine Journal and News-Tribune.(E) 8,331 .02 
tSioux City Journal.(E) 31,083 .08 
tSioux City Journal.(S) 28,281 .08 
Ottumwa Courier .(E) 13,606 .035 
Waterloo Evening Courier.(E) 14,484 .03 

Government Statements, April 1st, 1919. 
* Publisher’s Statement. 
tA. B. C. Report April 1st, 1919. 
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NEWS IN BRIEF <?////^NP:WSPAPER AND ADVERTISING WORLD 

A state-wide campaign of newspa¬ 
per advertising is proposed by the 
Massachusetts Co-operative Bank 
League. The idea, sponsored by 
Joshua B. Merrill, treasurer of the 
Roger Conant Co-operative Bank of 
Salem, at the 31st annual convention 
held in Pittsfield last week, was very 
generally favored. 

In celebration of the passing of his 
fiftieth anniversary in the newspaper 
profession, Nathaniel H. Taylor of the 
Boston Globe, better known by 
plain “Nat” among his associates, 
was tendered a banquet and recep¬ 
tion and presented with a purse of 
gold by his newspaper friends at the 
Boston City Club. 

The Brookline (Mass.) Chronicle, 
one of the oldest town papers in 
the State, has purchased the Brook¬ 
line Townsman, and henceforth the 
two papers will be merged and pub¬ 
lished as one. 

President Stokes and Arthur Hos¬ 
kins, president and secretary, respec¬ 
tively, of the St. Louis Association of 
Journalists, are visiting various cities 
explaining the St. Louis Plan, with 
the idea that everything possible 
should be done at once to make the 
association a national affair. Each 
member is to be assessed a small 
sum to create a fund to bring to¬ 
gether the newspaper men of the 
entire country in a general conven¬ 
tion here in St. Louis early in the 
coming year. Some plan of protec¬ 
tion for men who are thrown out of 
a position through illness or by an 
arbitrary dismissal is now being 
worked upon and will soon be sub¬ 
mitted. — 

Lee Casey, editorial writer on the 
Denver Times and formerly of the 
Kansas City Star, has become head 
of the department of journalism at 
the University of Colorado. 

Topeka Press Club members were 
guests Sunday of Clyde M.-Reed, sec¬ 
retary to Governor Henry J. Allen 
and Mrs. Reed at the executive man¬ 
sion. Mr. Reed is owner of the 
Parsons Sun. 

Maurice E. Votaw has been named 
dean of journalism at the University 
of Arkansas. 

The new home of the Little Rock 
(Ark.) Daily News has been com¬ 
pleted. — 

The city of Lindsborg, Kan., has 
appealed to the State Utilities Com¬ 
mission to release it from complete 
Sunday isolation. No newspapers, 
mail or rail service are given it by 
the McPherson branch of the Union 
Pacific railroad, and the residents 
desire to avail themselves of these 
necessities. 

An advance of 75 cents per day has 
been made by Kansas City (Mo.) 
newspaper publishers to 3()0 mem¬ 
bers of the I. T. U. The new scale 
is $6.50 for night work and $6.25 for 
day work. 

Cleveland’s newspaper printers are 
now receiving $41.40 per week of six 
days for night work and the day 
wage is $38.30 per week. The I. T. U. 
contract, made about four years ago 

on a five-year basis, calls for a night 
scale of ^3 a week and $30 for day 
workers, but the publishers from time 
to time voluntarily have increased 
the pay to the present scale. 

The 163d dinner of the Sphinx Club 
will be held October 14, at 7 p. m., at 
the Waldorf-Astoria, New York. 
Speakers will be Bainbridge Colby 
and Frank Crownenshield. 

The Topeka State Journal has of¬ 
fered four prizes for the best ideas 
combating the high cost of living in 
a contest which closes October 25. 
Letters submitted will be printed for 
the benefit of all the readers. 

James E. Edmonds has been ap¬ 
pointed managing editor of the New 
Orleans Times-Picayune on his re¬ 
turn from three years’ Army service 
as an officer. Mr. Edmonds was for¬ 
merly associate editor of the New 
Orleans Item and president of the 
Baton Rouge (La.) State-Times Pub¬ 
lishing Company. 

David Lampe has been appointed 
advertising manager of Parker, 
Bridget & Co., Washington, D. C. He 
was formerly retail service man with 
the Banker-Martin Company^ De¬ 
troit, and advertising manager of 
Isaac Hamberger & Sons, Baltimore. 

W. G. Bowdoin, art critic of the 
New York Evening World, is a con¬ 
tributor to the photographic exhibi¬ 
tion of the Joan of Arc Statue, which 
is being held this month at the Cam¬ 
era Club, New York. 

Both the Fort Smith (Ark.) South¬ 
west American and the Times Record 
temporarily ceased publication Sat¬ 
urday night, following a strike of 
mechanical forces. The publishers 
claim the printers refused to arbi¬ 
trate their demands, which included 
an increase of $10 a week, making 
the Fort Smith wage larger than 
those of Kansas City, Chicago and 
other larger cities. When the pub¬ 
lishers saw that an agreement could 
not be reached, they issued their 
Sunday editions late Saturday after¬ 
noon — 

Laura Becktenwalt has been elect¬ 
ed president of the Buffalo (N. Y.) 
League of Advertising Women, to 
succeed Bertha L. Darling, resigned. 

The Buffalo (N. Y.) Advertising 
Club has voted to affiliate with the 
Associated Advertising Clubs of the 
World. - 

The largest newspaper ever printed 
in Kansas was the September 28th 
edition of the Wichita Eagle, 124 
pages. The Wichita Beacon on Sat¬ 
urday also issued a special Industrial 
Edition of 114 pages. 

The Baseball Writers’ Association 
has presented Joe Jackson of Detroit, 
who was president of the association 
for the first ten years of its life, with 
a handsome traveling bag. The asso¬ 
ciation also passed resolutions thank¬ 
ing August Herrmann and the Cin¬ 
cinnati Chapter of the Association 
for the excellent care that had been 
taken of the baseball writers. 

James R. V. Forrest, for many 
years editor of the Montreal Daily 

Witness and later on the editorial 
staff of the Weekly Witness, has 
just died in his 78th year. 

Hon. Smeaton White, proprietor of 
the Montreal Gazette, entertained a 
trainload of Dominion Senators over 
the week-end at Shawinigan Falls 
and Grand Mere. 

Senator Arthur Capper of Kansas 
has been elected president of the 
International Farm Progress. He is 
well known to farmers all over the 
Middle West as an advocate of 
progressive and up-to-date farm 
methods. _ 

Randolph Leigh, editor and mana¬ 
ger of the Cheyenne (Wyo.) State 
Leader, has just been named chair¬ 
man of the committee in charge of 
an intensive navy recruiting cam¬ 
paign in the Cheyenne district. 

John Fleming, advertising manager 
of the Cheyenne (Wyo.) State Trib¬ 
une, has just taken his first vacation 
in several years. 

H. C. Mellinger, for several years 
Wichita (Kan.) representative of the 
Capper Engraving Company and later 
with the Botsford. Constantine & 
Tyler Advertising Company, of Port¬ 
land and Seattle, has returned to 
Wichita, where he has joined the 
staff of the Southwestern Advertising 
Company. 

F. E. Long has resigned from the 
board of directors and executive com¬ 
mittee of the Audit Bureau of Cir¬ 
culation, following his retirement 
from the presidency and active inter¬ 
est in the National Stockman and 
Farmer, Chicago. Action on filling 
the vacancy will be taken up at the 
next meeting of the A. B. C. execu¬ 
tive committee. New newspaper 
members of the A. B. C. are the 
Durham (N. C.) Morning Herald, 
Madison (Wis.) Capital Times, and 
Pensacola (Fla.) Journal. 

The name of the Binghamton 
(N. Y.) Republican-Herald has been 
changed to the Morning Sun. 

Miss Mary Archer Glass, daughter 
of Secretary of the Treasury Carter 
Glass, who is publisher of the Lynch¬ 
burg (Va.) News and Daily Advance, 
is to be married November 1 to John 
G. Boatwright of Danville, Va. The 
ceremony will take place in Wash¬ 
ington, D. C. 

The Illinois Circulation Managers’ 
Association will meet in Joliet, Oc¬ 
tober 13, and the New England Asso¬ 
ciation in Springfield, Mass., on 
October 15. 

The Inland Daily Press Associa¬ 
tion’s Chicago meeting will be held 
October 16 and 17. 

The Western New York Newspaper 
Publishers’ Association will meet 
in Rochester, October 18. 

Albert Andrus has been promoted to 
be advertising manager of the Holyoke 
(Mass.) Transcript. 

Roy V. Crawford, of Kokomo, has 
been added to the advertising staff of 
the Peoria (Ill.) Journal & Transcript. 

William H. McDonald, recently dis¬ 
charged from the army, has joined the 
New York advertising staff of the Sur¬ 
vey Magazine. 

James M. Conklin, manager of the 
merchandising bureau for the Milwau¬ 
kee Sentinel, is back on the job after 
a honeymoon trip through northern Wis¬ 
consin and Minnesota. He was married 
on August 27 to Miss Edna A. Blank, 
of Mellen, Wis. 

W. A. Bower, who for the past twenty 
years has been business manager of the 
.•\naconda (Mont.) Standard, has re¬ 
signed and will take a vacation of two or 
three months before again engaging in 
business. - 

Edward E. Patton, who has been with 
the overseas division of the Y. M. C. A., 
is now connected with the advertising 
staff of the New York Commercial. 

The Astoria (Ore.) Budget has been 

sold to the owners of the Pendleton 

East Oregonian, Mesrs, Aldrich, Drake, 

I^nipkin and Chessman. It changed 

hands on October 1. The Budget is an 

evening paper. - 

The Grcyhull (Wyo.) Standard has 

just changed owners and may become a 

daily. Under J. H. Harris, the paper 

was Democratic, but since its purchase 

by P. P. Anderson and F. F. Bristow, 

of Basin, Wyo., it is Republican. Mr. 

Bristow is business manager. Mac Mc¬ 

Carthy, veteran newsi)apcr man of Mon¬ 

tana, is editor. 

Declared “unfair” because they re¬ 
fused to quit their posts in the plants 
of the Bellingham (Wash.) Herald 
and .\merican-Reveille after the build¬ 

ing housing the two newspapers had 

been placed on the general “unfair” list 

growing out of a two-year-old dispute 

with the carpenter’s organization, the 

printers and pressmen have demanded 

that the Central Labor Council rescind 

its action and offer a public apology to 

the Typographical Union. Unless their 

demands are complied with, the officers 

of the Bellingham typographical union 

declafe they will withdraw from the 

central body. - 

Though John Ring, Jr., manager of 

publicity for the Mercantile Trust 

Company, St. Louis, has engaged in 

the advertising agency business, he 

will continue to handle the Mercan¬ 

tile’s advertising. As yet no succes¬ 

sor to Mr. Ring has been appointed. 

Hazen Conklin has resigned as 

magazine editor of the New York 

Evening World to become managing 

editor of the Thompson Feature Serv¬ 

ice, New York. 

, C. F. Ridenour and J. A. Chew of 

the Xenia (Ohio) Gazette have pur¬ 

chased the Piqua (Ohio) Leader-Dis¬ 

patch and Press. They will probably 

consolidate them into one paper on 

November 1. At present the two pa¬ 

pers are Democratic. Mr. Ridenour 

will remove to Piqua to be editor and 

general manager. Mr. Chew will re¬ 

main at Xenia as general manager of 

the Gazette. 
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{Continued from page 5.) 

“The prediction of five cent paper that in the instanca of a curtailmant 
for this fall looks rather small now, of consumption, which ought to bo 
considering that in the past fortnight brought about in soma way, tha prica 
the cheapest paper that I have any rec- of newsprint will automatically drop." 
ord of is 5.35. Some has been sold for “The small publications will propor- 
5.50 and 5.75, and one lot at 6c. All of tionately suffer most. Many of these 
this is f ob. mill. Add freight, cartage do not and cannot make contracts and 
and insurance and the figures are stag- have to pay the mills or middlemen 
gering. whatever they ask. If the consumption 

“This is, of course, spot paper. A fair continues to increase these papers will 
estimate of the contract price delivered be lucky to get their paper as low as 
on sidewalk is around 4.20. It is im- seven cents. 
possible to accurately calculate what the * My experience has been that when 
big papers are now really paying, owing the print paper supply exceeds the de- 
to their using contract paper and spot mand these smaller publishers have al- 
paper, but 4.25 seems a conservative es- ways got better prices than the large 
timate. I know of one big newspaper contractors. The situation is now be- 
whose average cost in September ran ir>8 reversed, and the mills are not 
close to 4.50. likely to be over merciful. 

Tb* 192t ProbUm All Publication* Ara Biggar 
“But more important than all this is “Practically all the newspapers in the 

the really obtaining a full supply for country are putting out bigger publica- 
1^20. tions than ever before, due to the un- 

“At this writing there are grounds for usual advertising, which in measure re¬ 
belief that there will not be enough to imburses them for the enormous cost 
go round. white paper over circulation revenue. 

“The large majority of paper manu- Here are some illustrations: One im- 
facturers will not fix any price for 1920. portant New York paper’s Sunday issue 
They will contract for a limited ton- a week ago was 124 pages, and the print 
nage, not what the publisher wants, but paper cost was between $20,000 and $25,- 
what the manufacturer is willing to 000 more than its circulation revenue, 
furnish him. At the beginning of each Its daily ran as high as forty pages 
quarter a price will be fixed for the and averages for the week thirty-four 
ensuing three months. The only pro- pages which made an excess of $12,000 
tection the publisher gets is a clause in paper cost over the circulation revenue, 
the contract that he shall have as low Total for week nearly $35,000 more 
a price as anyone else. spcnf lor white paper than was received 

"What the average price of contract from the sales of the publication. An- 
paper will be for 1920 nobody knows— other instance is a Chicago afternoon 
not even the manufacturer. P*pcr, which far-sightedly made a no- 

“The price fixed in this variety of fixed-price contract some time ago for 
contract for October, November and 40,000 tons of paper for 1920 delivery. 
December of this year is 3.90 f.o.b. mill. I was surprised to hear of this tonnage 
Some manufacturers admit privately lor a paper without a Sunday edition, 
that the first quarter of 1920 will be ^od on inquiry learned these facts: This 
around 4 cents with a possibility of 4.10. paper has been putting out a paper 
They estimate that there will be in- around thirty-six pages, and was ar- 
creases over these figures for the sec- ranging to equip its presses to put out 
ond, third and fourth quarters of 1920. * forty-page daily. This means a loss 

, . . . r t » circulation of $3,000 per day on pres- 
t-imiting i^ontract* prices. 

“Some of the smaller mills will not "The same thing is happening in more 
contract for more than 60 per cent, of or less degree all over. Last Monday’s 
their prospective output for 1920, hop- afternoon papers in New York, which 
ing to get runaway prices for the re¬ 
maining 40 per cent, which they will 
sell as spot paper. 

“Personally, I do not think that the 
mills are justified in either their con¬ 
tract or spot paper prices. The bulk 
of the manufacturers should be able to 
produce newsprint anywhere from $55 
to $65 a ton, which includes all over¬ 
head, interest and everything else ex¬ 
cept dividends. Some of the big mod¬ 
ern mills can cut considerably under 
these figures. The cost sheets of one 
large paper company, whose mills are 
not of very modern equipment, shows 
an average per ton conversion cost of 
$16 and of prepared wood at the mill 
of $26. which impresses me as high. 

"I mention thia, because it meant 
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formerly ran twelve and fourteen pages, 
were twenty-four and thrity-six pages, 
and the other days of the week also 
showed startling increases. Most of 
the morning papers and Sunday papers 
are running twenty-five to fifty per cent, 
larger than they used to. Consider from 
this the enormous increase in paper 
consumption. What is the end going 
to be? Here is what an executive of 
one of the large paper-making concerns 
told me a few days ago: 

Crucial Situation 

“‘We have oversold our product. 
Every publisher is making demands for 
additional paper which we cannot meet. 
It is the same with other manufacturers. 
The most crucial situation that has ever 
been in the newsprint industry has 
arisen. There is little new production 
in America, and the small amount of 
new Canadian paper will be used for 
export. The Canadian exporters are 
after the higher prices which the Euro¬ 
pean and South American and other 
countries are offering.’ 

“I am not sure that raising dailies to 
three cents, and Sunday papers to ten 
cents, will cure the situation. It should 
reduce consumption somewhat. It will 
give the publishers additional revenue 
to help meet the higher cost of print 
paper, labor and other extraordinary in¬ 
creases, which they are up against. 

*11 also recommend substfintial in¬ 
creases in advertising rates, not a cent 
or two a line, but increases based on 
the increased cost of producing the 
publication. This may reduce the vol¬ 
ume of advertising a little, but even 
that would help the print paper situa¬ 
tion. 

Value of a Dollar 

“The advertisers could not justly com¬ 
plain. The value of a dollar compared 
with several years ago is around fifty 
cents, and even if the rates were doubled 
the advertiser would really pay no more 
than formerly. The publisher is now 
bearing the burden. 

“There is no certainty of how long 
this ‘goo(d-wiir advertising will last. 
When it stops, other conditions remain¬ 
ing the same, anyone can see the disas¬ 
trous results. 

“Therefore, I cannot reiterate too 
•trongly the necessity of both a raise 
in the selling |irice of newspapers, a 
substantial increase in advertising 

rates, and the other economies sug¬ 
gested. 

“Unfortunately, there are important 
papers in some of the big centers, which 
wlil obstruct the raise in circulation 
price from selfish reasons. If all the 
publishers in a community could be got 
to work together for the general inter¬ 
est, any reasonable proposition could be 
put through. In San Francisco recently 
the publishers, who are there all work¬ 
ing together, decided on an advertising 
raise, and as a body so notified the ad¬ 
vertisers. Their demands were prompt¬ 
ly acceded to. The same thing was 
done in raising the price of the Coast 
Sunday papers to ten cents. There was 
a slight falling off at first, but now the 
circulations are about what they were 
before the advance.’’ 

(300 ft. X 280 ft.) 

The Detroit News 
is the only Detroit paper which 
publishes its circulation figures 

every day. Why? 
Members Audit Bureau of Circulation 

40.6% GAIN 
in August, 1919, over August. 191R. 
shows that the PLAIN DEALER is 
more than holding its own as the 
leading medium of Cleveland and 
Northern Ohio. 

The PLAIN DEALER not only car¬ 
ries the most of Cleveland’s adver¬ 
tising but grows the fastest. 

A healthy sign for observant space 
buyers. 

THE PLAIN DEALER 
Largest Morning and Sunday Circula¬ 

tion Betwecis New York and Chicago 

U. S. P. O. Report 
For the period ending April 1, 1919, 
Average Daily and Sunday Circulation 

76,652 
New Orleans Item 
Enjoys the largest afternoon and 
Sunday net paia circulation of any 
newspaper published in the entire 
South. 

Reason Results 
Tha mnrchnnts of Wash¬ 
ington, D. C., usually uso 
mors spaca in 

than in tha othar thraa 
papars combinad. 

The 
Congregationalist 

IB not read for fun; 
it is read seriously; 
therefore it is well 
read. 

Broad-mindad advartisars 
know 

THE CONGREGATIONALIST, 
14 Baacon St. BOSTON, MASS. 

Brown Edits N. Y. Commercial 
Walter B. Brown is now editor of 

the New York Commercial, succeed¬ 
ing the late Daniel Kendall. Mr. 
Brown has had wide experience in 
the business field and is a writer of 
authority on business, financial and 
economic subjects. Fred E. Crawford, 
Jr. has been appointed Western ad¬ 
vertising representative of the New 
York Commercial, with headquarters 
in Chicago. He is the son of F. E. 
Crawford, Chicago representative of 
the New York Evening Journal, and 
was formerly with Ryan & Inman. 

‘ Ousting Billboards From Houston 

Houston, Tex., Oct. 8.—A proposed 
anti-billboard ordinance now being 
considered by the City Council would 
put billboards out of existence within 
the city limits. If the ordinance is 
passed the billboard men say they 
will contest it in the courts. 

domirvarvce 
You can absolutely domi¬ 
nate one of the most 
easily cultivated markets 
in U. S. A. through its 

dominant paper. 
THE 

[NDlANApoflS News 
Charter Member A. B. C. 

Foreign Represeraatives 

Dan A. Carroll, Tribune Bldg., New York 
J. E. Lull, First Nat. bank Bldg.,Chicago 

During the seven months ending July 31 

614,9*22 r; 
of national advertising were pulilished in 

The Clarksburg 
Telegram 

a gain over the same period of 1918 of 

74.5% 
It pays to advertise in “West V^irginia’s 

Leading Newspaper.** 

The 

Pittsburgh 

Post 

has the sec- 

ond largest 

morning and Sunday cir¬ 

culation in Pittsburgh. 
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MAINE PRESS MEETS 
IN PORTLAND TODAY 

Don Seitz, Businet* Manager of the 
New York World, Will Deliver 
Addrees on “The Newspaper 

and the Community” 

Bureau of Engraving, Inc., to take up 
his new work and is succeeded by Harry 
P. Harper, from the Cramer-Krasselt 
Company. 

Portland, Me., Oct. 7.—One of the 
finest sessions in the history of the 
Maine Press Association is expected 
at the annual meeting to be held in 
City Hall today and tomorrow. In 
addition to Don C. Seitz, business 
manager of the New York World, 
who is to deliver an address, John C. 
Koons, first assistant postmaster gen¬ 
eral, will speak, and also Carter B. 
Keene, of Freedom, Me., director of 
Postal Savings Banks. Francis M. 
Joseph of Waterville will talk on “A 
Standard Price for the Maine Job 
Printer.” 

Will Ravize Cost* 

.\s the association includes in its 
membership job printers and the 
weekly papers, and as several of the 
daily newspapers have job printing 
establishments in connection with 
their newspaper business, part of the 
time at the annual meetings will be 
given over to discussion of subjects 
of interest to the printing craft. 

It has been proposed to ask from 
all Maine job printers whether or not 
members of the Maine Press Associa¬ 
tion, a fee of $3 to have a paid secre¬ 
tary revise job printing costs and 
selling prices, and report monthly to 
the printers who share this expense. 

A banquet will be held this evening 
at the Elks’ Club, with an address by 
Mr. Seitz. 

Guetti of Newspaper* 

Out-of-town members of the asso¬ 
ciation and members of their families 
will be guests of the three local daily 
papers, the Express-Advertfser, the 
Argus, and the Press. The details 
are in charge of a Portland committee 
consisting of E. C. Bowler of the 
Argus, chairman; George E. Lefavor, 
William H. Dow, publisher of the 
Express-Advertiser, John H. Dooley 
and Bartley A. Connolly, business 
manager of the Press. 

Friday morning, a paper will be 
read on "Advertising Costs for the 
Country Weekly,” by a speaker to be 
announced later. All addresses will 
be followed by a round-table discus¬ 
sion. In the afternoon members of 
the association will be guests of the 
Chamber of Commerce and will be 
given an automobile trip to Cape 
Elizabeth and other points of interest. 

(ibituarg 
Harry Irving Greene, novelist, short 

story writer, ex-newspaperman and 
member of the Press Club of Chicago, 
died September 25 at the Sheridan Park 
Hospital from injuries suffered in an 
automobile accident. Mr. Greene, who 
was 51 years old, spent most of his 
life traveling and camping in the less 
settled portions of the continent, al¬ 
though always making the Chicago 
Press Club his headquarters. He was 
a man of remarkable physique and has 
for years past been popularly known 
to all western and middle western news¬ 
papermen. 

Henry Brophy, manager of the To¬ 
ronto branch of the American News 
Company, died suddenly of heart dis¬ 
ease while visiting in New York, Sep¬ 
tember 25. He was 58 years old. 

Mrs. Harriett Calista C. McCabe, 
for many years editor of the Women’s 
Home Missions, a Methodist Episcopal 
Church paper, died in Delaware, Ohio, 
September 25, aged 92 years. She was 
chairman of the committee which in 
1877 formed the Woman’s Christian 
Temperance Union. 

Charles Ross Dale, age 48, finan¬ 
cial editor of the Kansas City Journal, 
died September 26 following a three 
months’ illness. Mr. Dale as a young 
man was well known as a singer. A 
widow, mother and two brothers sur- 

Kobert C. Sorby, age 45, for many 
years in the composing room of the 
Kansas City Star, is dead at the Union 
Printers’ home, in Colorado Springs, 
Colo. 

Mrs. Louise S. Britton, wife of 
Mason Britton of the McGraw-Hill 
Publishing Company and a director of 
the Audit Bureau of Circulations, died 
suddenly, September 26, aged 37 years. 

.Albert Bancroit Bailey, financial 
editor of the Philadelphia Record, died 
October 6 after a year’s illness. .At 
various times he was also connected 
with the Newark (N. J.) News and the 
Tacoma Ledger. Mr. Bailey was the 
son of the late John W. Bailey, a leader 
in .American journalism 25 years ago. 
The elder Bailey was managing editor 
of the Philadelphia Record for a num¬ 
ber of years. 

Mrs. Caroline A. Plumb, widow of 
former U. S. Senator Preston H. 

Organize Advertising Service 

Minneapolis, Oct. 5.—Frederick Kam- 
mann, Jr., Maurice Kammann and 
Carleton A. Kammann, brothers, have 
become associated in the conduct of the 
Kammann Advertising Service. Fred¬ 
erick Kammann resigns as head of the 
advertising service department of the 

PREMIUMS 
That Are Real Subscription Producers 

S. BLAKE WILLSDEN 
Manufacturers and Publishers 

Representative, 
1606 Heywortk Building 

29 E. Madison St. CHICAGO 

THE INTERNATIONAL NEWS BUREAU, Inc. 
IS SCHOOL STREET, BOSTON, MASS. 

(J. J. BOSDAN, Editor) 

.More than 120 American and Canadian newspapers subscribe 
to our service 

Each week our subscribers receive between M and 50 columns of copy. Authorita¬ 

tive articles by men of international calibre on matters international, bsiman interest 

stories from all lands and climes, revelations of European, courts, speeches and 

addresses of men and women whose words influence the thought of nations, transla- 

t*rn* from every important foreign newspaper; these and numberless other items dey 
after day are sent to our subscribers. 

IN SHORT, MR. EDITOR-ESPECIALLY MR. SUNDAY EDITOR—WE CON- 

STANTLY SPREAD THE WORLD BEFORE YOU FROM ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 

Plumb, one of the pioneer newspaper 
men of Kansas, died September 29 at 
Emporia. Senator Plumb established 
the Emporia News shortly after the city 
was founded. 

Roscoe Conklin Massengale, head 
of the bill-posting department of the 
Massengale Advertising Agency, At¬ 
lanta, died October i after several 
months’ illness. He was one of four 
brothers in the Massengale firm'. One, 
Gordon B. Massengale, died a year to 
the day of Roscoe’s death. St. Elmo 
and W. R. Massengale are the surviv¬ 
ing brothers. 

William Gow of Johnsville, N. Y., 
formerly business manager of the 
Troy (N. Y.) Press, who later owned 
and conducted street car advertising 
in New York City, and other cities 
of the country, as a member of the 
firm of Ward & Gow, is dead, after 
a brief illness. He retired to his farm 
a few years ago and engaged in the 
production of certified milk. 

Mrs. Mary Jenny Redigton, widow 
of John M. Redington, who was for 
many years marine reporter for the 
Brooklyn Daily Eagle, died October 
3, in Brooklyn, aged 62 years. 

William V. Slocum, who died in 
Providence October 1, in his 83d year, 
wah about 25 years ago editor-in-chief 
of the Phenix (R. 1.) Gleaner, edi¬ 
torials from which were printed 
throughout the country. 

Chauncey K. Sanders, one of the 
best known newspapermen in western 
New York, died September 22. He 
founded the Nunda News, and organ¬ 
ized the Livingston Press Association, 
serving as its first president in 1893. 
When Mr. Sanders went to Nunda, his 
possessions were in a one-horse wagon. 
Oscar Woodworth of the Dansville Ex¬ 
press was with him and they worked 
together on the first issue of the Nunda 
News. Mr. Sanders is survived by 
three children, one of them, Walter B. 

WE SPEND MORE 
THAN 

$500,000 
per year to produce the fea¬ 

tures which have created the 

greatest newspaper following 

in the world. 

* Hear St's Features Always 
Lead' 

Write for booklet. 

Million Dollar Feature Service" 

The International Feature 
Service 

246 West 59th Street 

The True News 

FIRST 

Always-A ecu rately 

International News Service 

World Bldg. New York 

Sanders, at present is editor of the 
News. 

Edward J. Cuddihy, brother of Robert 
Cuddihy, who is treasurer of the Liter¬ 
ary Digest, died in New York, Septem¬ 
ber 29. 

John Eleazor Remsburg, aged 71, a 
pioneer Kansas author and lecturer, died 
at Porteville, Cal., September 23. Born 
in Ohio in 1848, he served in the Civil 
War and went to Kansas in 1870. A 
son, C. B. Remsberg, editor of the Kan¬ 
sas City (Kan.) News, survives. 

Mrs. Lettie Jamlet Nunn, wife of 
J. E. Nunn, owner and publisher of the 
.Amarillo (Tex.) Daily News, died at 
Colorado Springs September 22. 

W. H. Edmondson, aged 80,. father of 
C. W. Edmondson, advertising manager 
of the Coffeyville (Kan.) News, died 
in Chetopah, Kan., September 21, from 
paralysis. _ 

Want An Ad Club in Jackson 
Jackson, Miss., Oct. 8. — Business 

men are considering the formation of 
an advertising club. They believe the 
people of Jackson and surrounding 
country could be saved yearly thou¬ 
sands of dollars, which they now 
spend wastefully, if there were an or¬ 
ganization to teach them how to ad¬ 
vertise and how to spend their ap¬ 
propriations wisely. 

Profit Sharing in Little Rock 
Little Rock, Ark., Oct. 5. — The 

News is working out a plan whereby 
its mechanical department employes 
may secure stock in the company and 
have a representative on the board 
of directors. The News’ new home is 
almost completed. A new press is 
expected late in October. 

New Era 
Features 

30 E. 42nd St., New York City 

Forty Leading Papers 
Print Our Service 

Send for our Headline History 

of the World W ar 

Time and Money 
Both time and money are 

saved by members of The Asso¬ 
ciated Newspapers who are se¬ 
curing a most effective feature 
service at a saving over former 
feature expense. Besides, they 
are building up for themselves 
a service of increasing value. 

Write or wire for terms of member¬ 
ship. Only a few cities now open. 

The Associated Newspapers 
170 Broadway New York 

ftm 
GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 

Write us for samples of our col¬ 
ored comics, daily and Sunday 
pages in black and colors. 

Newspaper Feature Service 
M. KOENIGSBERG, Manager 

241 WEST 58TH ST. 
Manager 
NEW YORK 
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EMPLOYES CANT BOSS 
NORTHCLIFFE 

Will Stop Hi* Papers Before He Will 

Be Dictated to on Strike Stand, 

He Tells Protesting Machine 

Managers 

London, Oct. 3.—In reply to a letter 
addressed to him, saying: “We wish 
to enter a strong protest against the 
treatment meted out to the National 
Union of Kailwaymen in the columns 
of your press, Lord NorthclifTe has 
published the following declaration 
in the Mail: 

“I am entirely satisfied with the 
attitude of my journals toward this 
national calamity, and rather than be 
dictated to by anyone or any body of 
men I will stop the publication of 
these newspapers, and have so in¬ 
formed the Newspaper Proprietors’ 
.\ssociation.” 

Compositors and pressmen on the 
London newspapers have taken to 
themselves the right to censor expres¬ 
sion of opinion in the newspapers. 

Recently the compositors and press¬ 
men held up the publication of The 
Daily Sketch until an editorial, 
strongly criticising the railway strik¬ 
ers, was deleted. 

In another newspaper office publi¬ 
cation was delayed by a demand by 
the workers that a Government ad¬ 
vertisement, appealing to the public 
to help resist the strike, be thrown 
out, but the union leade'rs persuaded 
the men to withdraw their demand 
and remain at work. 

The distribution of newspapers has 
been operated by motor truck, but the 
transport union men running the 
trucks and newspaper packers have 
placed every possible difficulty in the 
way. 

Mahoney Admitted to the Bar 

Chicago, Oct. 5.—“Eddie” Mahoney, 
formerly of the editorial staff of the 
Evening American, has just been ad¬ 
mitted to the Illinois bar. He is 
taking a vacation before entering upon 
practice. He graduated the valedic¬ 
torian of his class. 

Bradley With Presbrey Agency 

L. M. Bradley, well known veteran 
of the automotive industry and until 
recently general manager of the Mo¬ 
tor .Accessory Manufacturers’ Asso¬ 
ciation, has been appointed to the 
representatives’ staff of the Frank 
Presbrey Company, New York. 

Tells of Casualty Division’s Work 

’ Wilkes-Barre, Pa., Sept. 30—Col. 

Ernest G. Smith, general manager of 

the Times-Leader, who recently ob¬ 

tained his discharge from the army, 

described the work of the .\rmy’s 

Casualty division to the Kiwanis Club 

members recently. He said that al¬ 

though at one time 40,000 men of the 

The Test Town of the Country 

for the National Advertiser 

Beloit, Wisconsin 
Beloit has the largrgt oil engine fac¬ 
tory, the largest wood-working ma¬ 
chinery plant in the world. It is the 
disc-grinding center of the I’nited 
States. It makes great paper- 
machines. It has a total of 30 fac¬ 
tories. Beloit is the heart of the 
richest agricultural and dairy region 
of the continent. 
The people are highly educated and 
have $7,000,000 in deposits in local 
banks. 

One paper—the Beloit Daily News. 
Circulation over 7,000. Rate, iyi cent* 
per agate line. 

.\. E. F. were unaccounted for a re¬ 

cent report showed that the records of 

all but two soldiers, who had been re¬ 

ported missing in action, had been 

cleaned up. 

NEW OVERTIME RULING 

1. T. U. Orders Defined Law to Dis¬ 

pose of Controversies 

The following order by President M. 

G. Scott, effective September 15, in newj>- 

paper chapels of the International Typo¬ 

graphical Union governed by arbitration 

agreements with the A. N. P. A., is to 

dispose of controversies arising over the 

rate to be paid to men holding situa¬ 

tions on seven-day papers who may be 

required to work on their designated day 

of rest: 
“Local contracts made under the 1917-1922 

International Arbitration Agreement require 
that situations shall be given out on a six- 
day or six-shift ba.sis, and under this rule 
foremen should designate the regular day or 
shift each week on which each employee 
shall not be required to report for duty. Nec¬ 
essary changes in this arrangement of the 
composing room force should be posted at the 
beginning of the financial week. Regular em¬ 
ployees required to work more than .six days 
in one financial week or on their designated 
day of rest should be paid overtime rates for 
such work. 

“The above decision is not to be construed 
as giving approval to any evasion of any 
statute law, nor shall it be construed as in 
any way affecting existing customs or work¬ 
ing conditions or scale provisions or verbal 
understanding's covering double shifts on Sat¬ 
urdays and Saturday nights. 

“This decision to become effective Septem 
her l.'i, 1919, and shall not be construed as 
upholding any claims prior to that date. 

“The above decision to become effective on 
the dale specified, and no claims for overtime 
rates for such work P'rformed prior to that 
ilatc will be sustained.” 

“What Want Ad* Mean to Me” 

Seattle, Wash., Oct. 2.—The Post- 
Intclligencer is collecting little 
stories on “What Ads Have Meant to 
Me,” giving true accounts of posi¬ 
tions in life gained by answering a 
newspaper classified advertisement. 
Prizes totaling $250 will be awarded 
to those submitting the best letters. 

Woodhouse in “Big League” Movies 

Des Moines, la., Oct. 5.—J. Stewart 
Woodhouse, former dramatic critic 
for the Register and Tribune, has 
broken into the “big league” of the 
movie world. Mr. Woodhouse recent¬ 
ly sold a screen story, “Speed Car,” 
to the Famous Players-Lasky Com¬ 
pany, thereby causing that firm to 

The Newark (N. J.) 
Ledger 

is a T-day Morning Associated 
Pre-s Newspaper with all the 
HOME features, serial stories, 
comics, eartoons, women's pages, 
etc., usually found in afternoon 
papers. 

DORO’THY DIX and HELEN 
ROWLAND have recently joined 
our staff. This gives the HOME 
folks a full day’s reading instead 
of an hour or so in the evening. 

Morning Edition, 2c 
Sunday Eldition, 5c 

LOS ANGELES 

Evening Herald 
CIRCULATION 

127,773 
DAILY 

FIRST IN EVERYTHING 

Member A. B. C. 

depart from an old custom of adapta¬ 
tions from printed books in favor of 
an original story. 

Will Supervise the Census 

Kansas City, Mo., Oct. 5.—Three 
Kansas City newspaper men have 
been made supervisors of the census 
for their respective districts by the 
Department of Commerce. They are 
Capt. Ben S. Hudson, editor of the 
Fredonia Herald, Third District; W. 
C. Lansdon, publisher Salina Union, 
Fifth District, and J. Sidney Nye, tele¬ 
graph editor Newton Journal, Eighth 
District. _ 

New Cheyenne Daily Rumored 

Cheyenne, Wyo., Oct. 8.—It is ru¬ 

mored here that plans are being laid to 

start a labor daily in Cheyenne. The 

Wyoming Labor Journal, published 

here, is a weekly. Whether the new 

venture was to be a step on the part 

of the weekly into the daily field or 

an entirely new enterprise was not in¬ 

timated. _ 

Salem Men Hold Re-union 

Salem, Ore., Oct. 3.—George Put¬ 
nam, who recently purchased the 
Capital Journal, was the guest of 
honor of the local newspaper colony 
at a recent luncheon. Frank Davey, 
pioneer newspaperman who wrote 
the first editorial for the Capital- 
Journal when it was established 31 
years ago, presided as toastmaster. 
Twenty newspapermen attended. 

Maulsby Succeed* Reynolds 

Iowa City, la., Oct. 6.—William S 
Maulsby, assistant city editor of the 
Springfield (Mass.) Republican, has 
become the head of the department, 
of journalism at the University of 
Iowa. He will succeed Prof. Conger 
Reynolds now on the European staff 
of the Chicago Tribune. 

The McClure 
Newspaper Syndicate 

supplies continuous daily and 

weekly services that make and 
hold home circulation 

ALSO 

Big Special Features on Timely 
Topics by Leading Writers 

Send for our complete list and par¬ 
ticulars of our star features, including 
Frank H. Simondt, Montague Glass 
and Sewell Ford. 

N373 Fourth Ave., New York 

Have you considered the desirability of 

including the NORTH JERSEY SHORE in 

your advertising appropriation 7 

With the growing acuteness of the hous¬ 

ing problem in New York hundreds of 
families are making their homes in the 
NORTH JERSEY SHORE SUBURBS. 
These new citizens, for the most part, are 

prosperous business men with their fam¬ 
ilies and they offer a wonderfully respon¬ 

sive and reliable market. 

If you would reach these prospective cus¬ 

tomers and thoroughly cover this section 

of New Jersey you can do so only by using 

THE ASBURY PARK 
EVENING PRESS 

and 

THE SHORE PRESS (Sunday) 

These papers dominate in their field and 
their past performance inspires the con¬ 

fidence of their readers. 

Standard Rate Card Member A. B. C. 
Frank R. Northrup, Special Representa¬ 
tive, 303 Fifth Avenue, New York City, 
Association Building. Chicago, Illinois. 

J. Lyle Kinmonth, Publisher, 
Ashury Park, N. J. 

SIR EDWARD COOK WAS 
NOTED JOURNALIST 

Was Formerly Editor of London 

Daily New* and Pall Mall Gazette, 

and Until Recently Head of 

the Pres* Bureau 

London, Oct. 4.—Sir Edward Tyas 

Cook, whose death was noted briefly 
in Editor & Publisher last week, had 
a long and active career in English 
journalism and was until recently 
head of the Press Bureau, is dead, 
aged 62. 

He was born at Brighton, England, 

and not long after his graduation from 

Oxford with first class classics he 

became a regular contributor to the 

Pall Mall Gazette, then under Mor- 

ley’s editorship. Later he succeeded 

to the position of the present Lord 

Milner as assistant to Mr. Stead, and 

on Mr. Stead’s resignation he became 

editor in 1890, resigning two years 

later when the paper was bought by 

William Waldorf Astor. 

There then followed three years as 

editor of the Westminster Gazette, on 

the invitation of Sir George Newnes. 

From 1896 to 1901 he held the editor¬ 

ship of the Daily News. Westminster 

College made him a Fellow in 1903. 

King George knighted him in 1912. 

Sir Edward, in addition to his jour¬ 

nalistic labors, found time to publish 

a long list of books, which he either 

edited or wrote himself. 

The Mount Vernon, N. Y. 

DAILY ARGUS 
carries more display advertising 

than any other newspaper in 

Westchester County 

This is an acknowledgement of 
it* power that the advertiser 

should heed, if desirous of 
reaching the people of Mount 

Vernon 

GEO. B. DAVID & CO. 
Foreign Representative 

171 Madison Ave. NEW YORK 

l^ittaburg 

with its dominating influence 
brings advertisers paying re¬ 
sults. 

WALLACE G. BROOKE 
Brunswick Building, New York 

THE FORD-PARSONS CO., 
Peoples Gas Building, Chicago 

H. C ROOK 
Real Estate Trust Building, Phila. 

New Orleans States 
Member Audit Bureau of Circulation 

Sworn Net Paid Circulation for 
6 Months Ending April 1st, 1919 

43,701 Daily 
We guarantee the largest white 

home delivered evening circulation in 
the trade territory of New Orleans. 

To reach a large majority of the 
trade prospects in the local territory 
the States is the logical and economic 
medium. 

Circulation data sent on request. 

Tha S. C. Beckwith Special Agcy. 
Sole Foreign Representatives 

New York Chicago St. Louis 
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REPORTERS PROVED 
THEIR METTLE 

Mingling With Mobs During Race 

Riot, Getting Caught in Fired 

Building, Taking Action Pic¬ 

tures, All in Day’s Work 

Omaha, Neb., Oct. 6.—The recent riot 

in Omaha, when a negro was lynched. 

Mayor Smith was nearly lynched, the 

million dollar court house burned, and 

fifty-six persons wounded, was the big¬ 

gest event Omaha daily newspapers have 

been called upon to cover since the 

great tornado of March, 1913. 

The fact that the mob began to gather 

at 3 o’clock in the afternoon gave the 

papers ample time to collect their forces 

of reporters. Both the day and night 

shifts were called and from the first 

reporters for the Bee, News, and World- 

Herald, mingled with the raging mob 

to be close to the scenes of action. 

Right in Center of Trouble 

The courthouse stands no more than 

two blocks from any of the newspaper 

offices, while it is directly across the 

street from the Bee. As the Bee building 

overlooks the courthouse square, its pho¬ 

tographer was able to mount his camera 

on a second-story balcony just off the 

business office and command the finest 

kind of a view of the whole disturb¬ 

ance. 

How closely reporters mingled with 

the action is illustrated by a few in¬ 

stances. In the raging sea of 15,000 

rioters, it chanced to be a reporter who 

caught the handkerchief flung down 

from the roof, the officers conveying the 

message of surrender. 

Again a reporter, J. Nash McRea, of 

the Daily News, was trapped by the 

fire in the office of the Clerk of the 

District Court. The clerk himself 

chanced to be in the office working on 

his books. Escape was impossible after 

the mob gathered, for they fired upon 

anyone who showed himself at doors 

or windows 

McRea and the clerk were driven 

from corner to corner by the heat of 

the burning gasolene which was flung 

into the building in bucketfuls con¬ 

stantly. 

Surprise at Escape 

When the heat grew unbearable, they 

locked themselves into the vault, re¬ 

signed to their fate, still hoping against 

hope that in some way the fire would 

be extinguished. 

An hour later when the excitement 

died down, they emerged to find the 

gasolene had burned itself out on the 

floors of the fireproof structure, that 

the mob was dispersing, and that the 

lynching had been accomplished. 

With the exception of a little market, 

sports and editorial, the papers gave 

Perth Amboy, N. J. 
Most Rapidly Growinc City in East 

Thoroughly Covrrrd by Only Daily in 
Field. 

Evening News 
Member A. N. P. A., A. B. C., A. P. 
Reasonable requests for trade informa¬ 

tion given prompt attention. 

F. R, Northnip, 303 Stk Avenue 

New York City 

over their columns entirely to the riot 

story and abundant photographs, even 

succeeding in getting wounded rioters 

to expose their bullet wounds for the 

newspaper camera. 

Orders to obtain all pictures and 
plates made by photographers during the 
riot have been issued by the military 
authorities. These will be used to assist 
in identifying those who took part in 
the lynching. 

They Welcomed President 

Portland, Ore., Oct. S.—Portland 
newspaper men had a prominent part 
in the reception to President Wilson 
when he visited this city in his swing 
around the country. C. S. Jackson 
was chairman of the local .committee 
on arrangements and also was host 
to Mr. and Mrs. Wilson at a luncheon 
attended by 200 prominent Oregon¬ 
ians. Edgar B. Piper, editor of the 
Oregonian, also was a member of the 
committee. B. F. Irvine, editorial 
writer of the Journal, introduced the 
President to the big audience he ad¬ 
dressed in the Portland Auditorium. 

Kitchener Papers Are Merged 

Toronto, Sept. 22.—Amalgamation of 
the two papers published in Kitch¬ 
ener, Ont., is announced, the Daily 
News-Record and the Ontario Jour¬ 
nal, a weekly paper. The controlling 
interest in the amalgamated news¬ 
paper will be held by W. D. Euler, 
M. P., and W. J. Motz, who have pur¬ 
chased the stock of W. V. Utley, man¬ 
aging editor of the News-Record for 
many years. 

Condemn Alien Papers 

Portland, Ore., Oct. 5.—Papers 
printed in foreign languages are the 
target of the American Legion in 
Oregon. At a state convention it 
adopted strong resolutions demand¬ 
ing that all foreign language papers 
be required to print English transla¬ 
tions in parallel columns. 

Bon Voyage to Miss Hemming 

Montreal, Oct. 7.—Miss Doris Hem¬ 
ming, a reporter on the Star, was 
tendered a farewell reception by the 
Women’s Press Club of Montreal on 
the eve of her departure for Paris, 
where she will engage in free lance 
work. 

Food Medium 

of 

New Jersey 

Trenton Times 
A. B. C. 

2c—12c Per Week 

KELLY-SMITH COMPANY 
20 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

THE PEOPLE OF 
NEW LONDON, CONN. 
have money to spend for nationally 

advertised goods. The city was never 

as prosperous as it is today. 

Advertiae your goods at dawn 
and tell them before dark 

The 

NEW LONDON TELEGRAPH 
JULIAN D. MORAN, Pres, and Mgr. 

Representatives 
Payne-Burns & Smith, New York—Boston 
J. Logan Payne Co. (Chicago—Detroit 

TORONTO GLOBE ADVERTISES 

Carries Advertisements in Ontario 

List to Win Circulation 

Toronto, Ont., Oct. 4.—The Globe 

is conducting an advertising campaign 

31 daily newspapers and 5 farm papers 

in the Province of Ontario to increase 

its circulation. The confidence of the 

publi.shers of the Globe in daily news¬ 

paper advertising is si^h that a sched¬ 

ule of 7,800 lines has been laid out for 

the daily list within the next ten weeks 

and a schedule of 4.300 lines for the 

farm list within nine weeks. 

Flaherty Went to Norwalk 

Bridgeport, Conn., Oct. 5.—When 
Norwalk had its Welcome Home cel¬ 
ebration for returned service men on 
September 17 it produced a complex 
situation in the Bridgeport Times- 
Farmer office. Thomas E. Flaherty 
and C. Elliott DeForest are Norwalk 
residents and service men. Both 
wanted to attend the celebration, but 
only one could attend, and Flaherty 
was the fortunate one. He was a lieu¬ 
tenant with the 76th Division in 
France. 

Aged Editor Honored 

Paterson, N. J., Oct. 8.—Friends and 
associates of George Wurts, associate 
editor of the Press-Guardian, covered 
his desk with flowers and sent him 
many telegrams of congratulation on 
the recent occasion of his ninetieth 
birthday anniversary. Mr. Wurts is 
enjoying fine health and continues his 
active connection with the paper. 

Condemn* Censorship 

Seattle, Oct. 4.—Vigorous condem¬ 
nation of the policy of military and 
civil authorities in placing a censor¬ 
ship on news from the devastated 
areas of Corpus Christi, Tex., follow¬ 
ing the flood, was made editorially in 
the Seattle Times. 

LINCHING 
THE 

. AMPAIGN 
The Merchandising Service 

Department of the 

Helps to assure and insure dealer co¬ 
operation and the successful clinching 
of your advertising and tales campaign 

Govt. Statement for Six 
Months Ending April 1st 

301,270 

TO REACH THE RICH 
TRADE OF KANSAS 

OlnpekH 

§aili| (Eapital 
Sworn Government Report 

for 6 Months ending Oct. 1, 1919 

33,137 
Its sales promotion department is 
at the service of advertisers. And 

it really promotes. 

Member A. B. C. Publisher. 

“Anything more absurd than a cen¬ 
sorship from a devastated area could 
not be imagined,” said the Times. 
“The whole country was hanging on 
the news from the stricken region in 
Texas. The country’s hand was in 
its pocket and it was waiting to be 
told how much will be needed to suc¬ 
cor the unfortunates.” 

Judd Succeeds Flandrau 

St. Paul, Minn., Oct. 5.—W. W. 
Judd, telegraph editor of the Pioneer 
Press, has been made dramatic and 
music editor of the Dispatch-Pioneer 
Press, succeeding Charles M. Flan¬ 
drau, who is motoring to the Pacific 
coast. Hamilton Johnson succeeds 
Mr. Judd as telegraph editor. 

Paper for Portland Radicals 

Portland, Ore., Oct. 5.—The radical 
element of the Portland Central La¬ 
bor Council has established a new 
paper, the Portland Labor News. Its 
purpose is to oppose the Portland 
Labor Press, the official organ of the 
Labor Council. 

Casper Herald Is a New Daily 

Cheyenne, Wyo., Oct. 8.—The Cas¬ 

per Daily Herald is a new morning 

daily. It takes over the plant and 

equipment of the old Casper Press, 

which went out of business but a short 

time ago. 

To Handle Yiddish Advertising 

H. I.. Stcrnfcld, late of the Day, 
has organized the Yiddish Publicity 
Service in New York to handle Yid¬ 
dish advertising and deal in publica¬ 
tions printed in that language. 

Des Moines Register 

and Tribune 
1043S8 Daily 

Morning and Evening 

71,240 SUNDAY 

Net Paid Average Six Months 

ending September 30, 1919 

Member A. B. C. 

The Dominating Force 
In a manufacturing territory famous 
for its hustle, thrift and prosperity 
where a million dollars are expend' d 
weekly in wages. 

The Bridgeport Post 
Standard-T e 1 e g r a m 

.Not only dominate this field, but they 
offer advertisers the lowest rate ob¬ 
tainable in New England. Keep them 
on your list. 

FOREIGN REI’RESE.NTATIVE.S 
I. O. Klein, 

Metropolitan Bldg., New V'ork. 
John Glass, 

4’eoplcs’ Gas Bldg., Chicago, III. 

The 

Pittsburg Press 
Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Foreign Advertiting Representatives. 
Metropolitan Tower, Peoples Gas Bldg. 

I. A. KLEIN. JOHN GLASS, 
New York. Chicago. 



ARGUE NEWS PRINT 
PRICES IN COURT 

A. N. P. A. Counsel Asks Circuit 

Judges to Admit New Testimony 

Regarding Production Cost— 

Alleges Unfair Charges 

I 

L 

The contention of the American 
N'e\vsiiai)er I’uhlishers' Association that 
news print prices established by the 
Federal Trade Commission as of May 
I and July i. 1918, in its supplemental 
tindings last (Jetober, were exorbitant 
was argued before the U. S. Circuit 
C ourt in New York City, on Monday. 
The court reserved its decision. 

The hearing was on application made 
by .\cling .‘Attorney General Alex C. 
King, as trustee for the publishers under 
its arbitration agreement with the FeeW 
eral Trade Commission and the paper 
manufacturers. (ieorge W. Wicker- 
sham appeared for the publishers and 
Henry -X. Wise represented the manu¬ 
facturers. 

It is the desire of the publishers that 
the Circuit Court set aside the findings 
of the F'ederal Trade Commission, fi.\- 
ing prices of $72.25 per ton and $75.05 
per ton as of May I and July i, 1918, 
respectively, and re-establish the price 
of $70 per ton fixed by the Circuit 
Judges as reviewing arbitrators, as of 
May I, 1918, and thereafter. 

The Canadian Figures 

To establish the alleged justice of this 
revision of prices, counsel for the pub¬ 
lishers sought at the hearing on Mon¬ 
day to have introduced later as evidence, 
reports by the Canadian accountant, 
Geoffrey T. Clarkson, as to manufactur¬ 
ing costs of Canadian manufacturers, 
suhse(|uent to .\pril i, 1918. These re¬ 
ports were in evidence in proceedings 
in Canada and formed the basis, with 
respect to costs, for the Paper Control 
Trihunars finding of a price of $66 per 
ton from July i, 1918, to November 30, 
1918. 

“If costs had increased subsequent to 
-Xpril I, 1918, to the extent of $10 per 
ton, as claimed by the Canadian manu¬ 
facturers liefore the Paper Control Tri¬ 
bunal.” it was argued for the publishers 
at the hearing, Monday, “it is incon¬ 
ceivable that the Tribunal, having be¬ 
fore it the full record upon which the 
C. S. Circuit judges had fixed a maxi¬ 
mum price of $70 at April i, 1918, 
would have established a price of ^4 
less per ton to apply from July i, 1918, 
to November 30, 1918.” 

Would Stand Expente 

In asking the Circuit Court Judges to 
admit additional evidence showing the 
cost of iiroduction at Canadian mills, 
counsel for the publishers said that the 
•Xmerican Newspaper Publishers’ Asso¬ 
ciation was willing to pay the expense 
fit having testimony taken in Canada, 
if the Government had no money to 
meet this expense. 

“This evidence is material,” it was 
argued, “in that it will establish that, 
contrary to the representations of the 
manufacturers, costs, at least as to four 
of the mills, did not increase after .April 

I, 1918, hut, on the contrary, despite 
advances in lalwr and freight, were less 
than in the months prior to that date. 

“This will confirm what has already 
been pointed out — that the increases 
upon which new prices were obtained 
by the manufacturers were not of gen¬ 
eral application and therefore not of 
such character as to justify any in¬ 
crease in price. 

“Proof that the increases in labor 
and freight costs arc not of general 
application and in some cases, at least, 
are off-set by decreases in other re¬ 
spects will demonstrate that the loss 
to the ptddishers from the granting of 
a horizontal increase in prices without 
obtaining and averaging the costs of all 
the mills is actual and substantial and 
not theoretical only. 

It was 'argued by .-Xttorney Wise, on 
behalf of the manufacturers, that the 
.American publishers should not be per¬ 
mitted to introduce such evidence re¬ 
garding manufacturing costs because 
“they had already had their day in 
court”—that is, that they should prop¬ 
erly have introduced this evidence be¬ 
fore the Federal Trade Commission. 

In reply to this, counsel for the pub¬ 
lishers argued: 

Evidence Wat Not Obtainable 

“No point can be made that there were not 
reasonable grounds for the failure to adduce 
this evidence before the Commission. 

“The cost figures were not in existence 
at the time of the hearings before the Com¬ 
mission on .luly 29 and .lo. 1918. They were 
6rst used in Canada, v* are informed, about 
the time, late in September, 1918, that Com¬ 
missioner Pringle fixed the price of $69, ef¬ 
fective the preceding July 1. They were not 
known to the publishers or their counsel 
until the middle of October, but within two 
or three days thereafter were placed before 
the ('ommission. 

“The record of this proceeding shows the 
further diligent efforts made by the pub¬ 
lishers to have this evidence taken before 
and considered by the Commission. They 
were unsuccessful and therefore have no al¬ 
ternative but to ask your Honors to receive 
the evidence pursuant to the power granteil 
by the provisions of the Attorney (icnerars 
agreement. 

“Furthermore, in considering tfiis applica¬ 
tion it should be borne in mind that the 
cost figures of the Canadian mills for the 
full period, April I, to November 3l), 1918, 
upon the basis of which the Canadian price 
just announced was fixetf, were not in exist¬ 
ence when the Supplemental Findings of 
the Commission were announced on October 
19. 1918. 

“Had the Commission withheld decision 
until these figures were obtained, as it was 
requested to do, and should have done, the 
increased prices would never have been 
granted.” 

Rhodes Off for Consular Post 

Hartford, Conn., Oct. S.—Rus.scll H. 
Rhodc.s, late of the Courant staff, 
sailed Tuesday on the Cedric for Lon¬ 
don, England, where he will take up 
his duties as a United .States Vice- 
Consul. Mr. Rhodes recently joined 
the American Legion and received the 
firs', membership card issued in Hart¬ 
ford. 

W. G. Vorpe’s Mother Dead 

Ci.EVEi.ANi), O., .Sept. .fO.—W. G. 

Vorpe, Sunday and feature editor of 

the Plain Dealer, was called to Ken¬ 

ton, O., last week hy the death of his 

mother, who had been an invalid for 

some time. 

New Account for Woodward* 

Aurora, Ill., Oct. 8.—.Advertising of 
the Allsteelequip Company has been 
placed in charge of Woodwards, Inc. 

EQUIF.MENT FOR SALE 
Advprti*ements under thU classification thirty 
cents per line. Count six words to the line. 

G088 Sextuple Press For Sale 
.\t sacrifice for immediate acceptance— 
Sextuple Goss pres.s with color attachment, 
fight columns, twelve ems, 21H inch cut; 
factory rebuilt two years ago; perfect con¬ 
dition. Also semi-autoplate; pot and pump. 
This press has been in use on the Bridgeport 
l('onn.) I’ost and can be seen standing. Sub¬ 
ject to prior sale. Address J. H. B., Box 1677, 
Boston, Mass. 

For Sale 
All in Rood contlitioii. Copper steam boiler 
for makinR sterotypers paste. Two platen 
Hoe steam table with apron. Three Burner 
Flexitype mat dryer, flat. Small strong up- 
riRht boiler for steam table. Great bargains. 
The Evening Day, New London, Conn. 

For Sale 
NVc have car of 33 inch rolls; can’t use; must 
have 33'^ inch; who will trade? Wire at 
once. The Herald, Reading, Pa. 

INCORPORATIONS 

New X’ork.—American-Jewish News, 
$35,f)oo; M. and S. J. Cohen, L. J. 
(iribetz, 383 Grand street. 

Relknap Display Advertiser; dissolved. 

B. F'. Buck & Co., printers and 
booksellers; $10,000; W. W. Reeves, 
P. D. Benson, A. FL Claffey, 154 Nas¬ 
sau street. 

.Applied .Advertising Agency; $20,- 
0(X); 42 Broadway. 

Snodgrass & Gayness; $30,000; H. 
F'. and R. T. Snodgrass, S. Gayness, 
F'orest Hills, N. Y. 

New Haven, Conn.—A. & S. Cor¬ 
poration, advertising; $7,000; Harry 
L. Slover, Edward J. .Adams, Clarence 
G. Willard. 

Phii-adelphia. — Downs Publishing 
Company; $500,000; George M. Downs, 
Jr., M. L. Downs and William Spier 
of Philadelphia; Charles J. Coleman, 
resident agent in Wilmington, Del. 
(Delaware corporation.) 

Okmulgee, Okla.—Journal Publish¬ 
ing Company; $5,(XX); O. L. .Allen, Z. 
E. .Aiken and L. G. Agard. 

Wilmington, Del.—Great .America 
F’uhlishing Society; $75.(kx); Harry D. 
Craig, John S. King, George B. Read, all 
of New X’ork. 

Davenkort, Ia.—Tribune Publishing 
Company; $50,000; Walter Brache, Har¬ 
old Metcalf. 

-Ai.va, Oki.a.—Review-Courier Pub¬ 
lishing Company; $3,000; L. .A. and L. 
E. Wilhite, H. A. Noah. 

Tulsa, Okla.—Superior .Art Print- 
ery; $3,(kk); J. L. Schmidt, V. Staats, 
G. B. F’cndley. 

Segui.n’, Tex.—Co-Operative Publish¬ 
ing Company; $18,000; Edwin F'berhard, 
W. H. Bryan, Flmil Halm. 

Co-Operation Now Reigns 

Dks Moines, Ia., Sept. 26.—W. C. 

Jarnagin, managing editor of the Cap¬ 

ital, discussed “.An Editorial V'iew of 

.Advertising” before the Advertising 

Men’s Club, September 23. Mr. Jarna¬ 

gin contended that the antipathy be¬ 

tween the editorial and advertising 

departments, which semed so neces¬ 

sary years ago, has disappeared. In 

its place has come k general under- 

For Prompt Service 

TYPE 
Printers’ Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Clase” 

AMERICAN 
TYPE FOUNDERS CO. 

Boston 
New York 
Philadelphia 
Baltimore 
Richmond 
Atlanta 
Buffalo 

Pittsburgh 
Cleveland 
Detroit 
Chicago 
Cincinnati 
St. Loula 
Minneapolis 

Kansas City 
Denver 
Los Angeles 
San Francisco 
Portland • 
Spokane 
Winnipeg 

FOR SALE 
Hop Matrix KollitiK Machinpn in good 

condition. 

Can be shipped at once. 

Scott Flat Plate Casting Boxes casts 

plates 18 X 24 inches. Send for prices. 

WALTER SCOTT & CO., 

Plainfield New Jersey 

Take It To 

POWERS 
Open 24 hours out of 24 

The Fastest Engravers on 

the Earth 

Powers Photo Engraving Co. 
154 Nassau St., Tribune Bldg. 

New York City 

Printing Plants and Businett 
BOUGHT AND SOLD 

Printers’ Outfitters 
American Typefoundera’ Products 

Printers and Bookbindera Machinery 
of Every Description 

CONNER, FENDLER A CO 
M Beekman St. New York City 

Standing that there must be co-opera- 

tion bctweii the two. It was the last 

meeting of the admen before remov-, 

iiig to quarters in the New Savery 

Hotel. 

Held Big Golf Tournament 

VV’iNNiPEc;, Oct. 4.—A golf tourna¬ 

ment under the auspices of the Free 

Press and the Manitoba Golf Associa¬ 

tion has proved a great success at 

Winnipeg. Two thousand dollars was 

raised for prizes. 
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CLASSIFIED ADVERTISING COLUMNS 
Through the classified columns of Editor A Publisher you may find a buye* for any 
useful mechanical equipment for which you have no present need. A "For Si le" ad at 
thirty cents per line may thus turn into cash something which now merely requites storage 
room—and which would be of real service to somebody else. 

$50,000 for invest¬ 
ment in a New York 

state daily newspaper 
property. Either poli¬ 
tics. Proposition T. F. 

Charles M. Palmer 
Newspaper Properties 

225 Fifth Ave. New York 

CONSOLIDATION 
is the recognized route to large 
returns in nearly every line of 
commercial industry. 

We believe that publishing prop¬ 
erties offer one of the most at¬ 
tractive of all the fields for merger 
and consolidation. 

We have a record of results in 
this difficult work that you should 
investigate. 

HARWELL & CANNON 
Newspaper and Magazine Properties 

Times Building New York 

STATEMENT OF THE OWNERSHIP, MAN 
AGEMENT, CIRCULATION. ETC.. RE 8UIRED BY THE ACT OK CONGRE.SS 

F AUGUST 24. 1912, of 

THE EDITOR AND PUBLISHER 

SITUATIONS WANTED 
Advertiacmenta under this claaaification, ten 
cents per line, each insertion. Count six 
words to the line. For those unemployed, 
not to exceed SO words, two ineertione FREE. 

Mr. Publisher or 
Business Manager 
Are you satisfied with your present circu¬ 
lation? Do you contemplate a campaign for 
increased business this fall? This is your 
opportunity to engage the services of an ex¬ 
pert to direct the energies of your circula¬ 
tion department. Over fifteen years as cir¬ 
culator on morning and evening and Sunday 
lapers east and west. Experienced in every 
orm of circulation development among news- 

tioys, carriers, and city and country dealers. 
Wide experience in R. F. D. work and con¬ 
tests of every description. Am seeking per¬ 
manent connection as circulation director, 
hut would consider proposition for special 
work in any d^artment. Address A-828, care 
of Editor and Publisher. 

Buaineas Manager and Advertising 
Man 
With a clean record of twenty years’ con¬ 
tinuous work, having sold interest, would 
like to connect with paper. Among other 
duties has done work for years of two ad¬ 
vertising men. Address A-W, care of Editor 
and Publisher. 

•Advertising Manager 
Thoroughly competent, excellent record, wide 
successful experience, both metropolitan and 
suburban, desires change, married, well rec¬ 
ommended as to ability and character. Ad¬ 
dress A-903, care of Editor and Publisher. 

f)pportniiity Wanted 
('ompetent editor-manager with unusual rec¬ 
ord will consider a proposition with or with¬ 
out investment. Evening daily in South 
Atlantic or New England states preferred. 
University graduate, age 4.t with knowledge 
of work from the case to the desk. At 
liberty because of advantageous sale of 
property now built up. Address A-901, care 
of Editor and Publisher. 

Two Young Live Newspaper Men 
Now employed on one of country’s leading* 
morning dailies desire day work. Experi¬ 
enced in all lines of news department and 
full of "pep.” Either street or desk work 
on afternoon paper in any section of coun- 
ti^ will be considered. Will not accept 
offer of less than $40 each. Address A-8W, 
care of Editor and Publisher. 

Editorial Writer 
Young man, twelve years’ experience, five as 
above in Canada and Michigan, desires posi¬ 
tion on Michigan daily. Cover City Hall 
also, providing no night work excepting 
council. Salary, fortv dollars week. Wire 
2.W9 Gratiot Avenue. Port Huron, Michigan. 

Mr. Magazine Publisher 
Circulation manager at present employed on 
large metropolitan newspaper desires to make 
change. Would prefer magazine field. Have 
always been successful in producing larger 
circulations on any publication where have 
been employed. Address A-89S, care of Edi¬ 
tor and Publisher. 

Flxperienced Copy Editor 
wishes permanent position in New York or 
Philadelphia; 27 years old, college graduate; 
can write heads to suit your style; will 
come on probation. C. J. T., care Editor and 
Publisher. 

Circulation Manager 
Now has charge of that department on a 
well known daily, but desires a change for 
the best of reasons. Ifave had 20 years’ 
circulation experience on "big” papers and 
have always "made good.” Familiar with 
all up-to-date methods of handling circu¬ 
lation. Best of references. Aar .18. Address 
A-904, care of Editor and Publisher. 

HELP WANTED 
Advertisements under this classification, 
twenty-five cents per line. Count six words 
to the line. 

Classified Man 
Wanted—Energetic man, whose experience 
proves he is capable of building up a 
classified department on a morning news¬ 
paper in a city of lOO.OO'l. .\pi>1icants must 
furnish references and state salary required. 
Address A-8i<2. care of Editor and Publisher. 

■Advertising Man, and Cartoonist. 
W'anted—Competent advertising man and a 
young cartoonist. Will pay good wages and 
also want the latter to devote some time to 
special writing. Clarksdale Daily Register, 
( larksdale. Miss. 

HELP WANTED 

Advertising Solicitor Wanted 
Wanted one or two bright, clever newspaper 
advertising solicitors between the ages of 
twenty-one and twenty-eight preferred on 
one of our travelling staffs, soliciting adver¬ 
tising for our permanent “Weekly Industrial’’ 
page which we are conducting on many of 
the large daily newspapers throughout this 
country and Canada. From one to three 
months in each city. Single men preferred. 
Commission basis and money advanced for 
transportation and drawing account for liv¬ 
ing expenses. Good opportunity for the right 
kind of young men. Offers wonderful edu¬ 
cation by continually calling on our big busi¬ 
ness men. Reply in own handwriting, stat¬ 
ing age and past newspaper or selling ex¬ 
perience, and salary where last employed. 
John B. Gallagher Co., Home Office, Ninth 
Floor, Dexter Bldg., Boston, Mass. 

Composing Room Foreman 
W’anted an efficient and experienced com¬ 
posing room foreman—Western experience 
preferred—eleven machines, union shop, morn¬ 
ing paper. State full details, references and 
salary expected in first letter. Address 
A-902, care of Editor and Publisher._ 

BUSINESS OPPORTUNITY 
Advertisements under this classification, 
forty cents per line. Count six words to the 
line. 

Mr. Advertisement 
In the advertising business, I wish to se¬ 
cure advertising in Chicago territory for two 
or more good live trade or technical jour¬ 
nals. Only want good ones. I deliver the 
goods. References given. Address R. fgo. 
5.1.1 People’s Gas Bldg., Chicago. 

Wanted 
A well equipped newspaper man with highest 
references wishes to lease small daily where 
there’s opportunity to grow. Address Charles 
Young, 226 Lawrence St., Petersburg, Va. 

FEATURE SERVICES 
AdvertUrments under this classification 
thirty cents per line. Count six words to the 
line. 

Poetry and Humor Column 
New and original every day. My private 
rates are low. Shalt I supply you with one 
week’s copy free trial? Address A 8%, care 
of Kditor and Publisher. 

NOTICE 

INTERNATIONAL I’AI'ER ('(). 

New York, September 24, 1919. 
The Hoard of Directors have declared a 

regular quarterly dividmd of one anti one- 
half per cent. {XVf^r) on the preferred cap¬ 
ital stock of this ('ompany, payable Oc¬ 
tober 15th, 1919, to preferretl stockholtlers 
of record at the close of business October 
7th, 1919. 

OVV’EN .SHEPHERD, Treasurer. 

Will Promote Harvester Show 

Houston, Tex., (^ct. 5.—CicorRc K. 
Kcpplc, formerly publicity man for 
war work in Houston, will handle the 
publicity work for the National Rice 
Harvester Tractor Demonstration to 
be held here September 30-October 1. 
-A biR campaign of advertising will 
be put on by him for the tractor and 
the city of Houston. 

Benson Chief Space Buyer 

Chicago, Oct. 7. — W. V, Benson 
has been appointed chief space buyer 
in the local office of Nelson, Cbes- 
man & Co., and Harry S. Wilson will 
hereafter be in charge of the promo¬ 
tion department. W. A. Wood is a 
new member of the copy staff. 

Parrott Resumes Editorial Work 

Clay Center, Kan., Oct. 5.—F. W. 
Parrott, former editor, has taken the 
management of the Dispatch-Repub¬ 
lican. Mr. Parrott retired four years 
ago to enter other business. .A group 
of local business men have secured 
control of the psper. 

NEW HOME AND EQUIPMENT 

Griffin Newt and Sun It One of the 
Oldett Georgia Dailiet 

Griffin, Ga., Oct. 7.—The News and 
Sun has just moved into a handsome 
new home, occupying the ground floor 
in the new Drewry-Burn building. It 
is one of the oldest newspapers in 
the State, having been established in 
1871 as a daily paper. 

The present editor and publisher is 
Robert I.. Duke, who has been con¬ 
nected with the business for many 
years and for the past five years has 
been in active and complete charge. 
In addition to moving into a new 
home the paper has installed a new 
Whitlock press, cabinets and other 
modern eciuipmcut. 

Fine Winter Program Promised 

SiK.SNToN, P.\,, Oct. 7.—The .Ad¬ 

vertising Club plans to wage a vigor¬ 

ous campaign for new members dur¬ 

ing the coming winter and some ad¬ 

vantageous meetings already pro¬ 

grammed these to he addressed by 

men who are considered experts in 

advertising. The .Scranton club is 

only a few years old, hut ranks with 

the most active advertising organiza¬ 

tions in the country. 

McEvoy’s Work in Book Form 

Chicago, Oct. .s.—J. P. McEvoy, 
rhyming “colynmi;4t” for the Tribune, 
has collected the best of his “Slams 
of I.ife” output into a volume, which 
has just been issued from the press. 
McEvoy’s verse is of the topical sort, 
replete with trick phraseology that 
reminds one of the late W. S. Gilbert 
dcveloired along modern lines. Prior 
to joining the Tribune several years 
ago McEvoy handled a similar col¬ 
umn on the old Herald. 

Sets New Minnesota Record 

.St. P.mt., ()ct. 6,—The South St. 

Paul Daily Reporter signalized the 

establishment of an .-Xmionr plant in 

the great stock yards in that city by 

getting out an "Industrial Edition” of 

sixty-eight pages in seventen sections. 

It was tht? largest paper ever issued 

in Minnesota outside the three largest 

cities. 

Work Starts on New "I. P.” Mill 

Montreal, (^ct. 
are alr(:uly at work 
tional l':i|)er Company 
Three Rivers, P. Q. 
has decaled to build a ])lant that 
comprise ei.glitet'ii individual units or 
hiiild'ngs, the lot;il cost being in ex¬ 
cess of $6,001'lull'. It is exix'ftrd that 
the i)lant will he completed within 
two years. 

Bleyer and Tuttle Start Agency 

Chicago, Oct. .S.—Clifford Bleyer. 
Roger Tuttle and Donald R. Wegg 
are the organizers of a new adver¬ 
tising agency in this city, to be con¬ 
ducted under the name of the Clif¬ 
ford Bleyer Company. Mr. Bleyer 
has been with the Collins-Kirk Corn- 
pan v and Mr. Tuttle with Crntchtield 
C-. Co. 

Mason Agency Enlarges Staff 

Rochester, N. V., Oct. 4.—The C. 
Henry Mason .Advertising .Agency has 
added Howard K. Hollister, late of 
System and the I. Walter Thompson 
Company, to its staff. 

published weekly at New York, N. Y., for 
October 1, 1919. 

State of New York, County of New York, ss.: 

Before me, a Notary Public in and for the 
State and County aforr.said, personally ap¬ 
peared James W. Brown, who, having been 
duly sworn according to law, deposes and 
says that he is the publisher of THE EDITOR 
AIVD PUBLISHER, and that the following is, 
to the best of his knowledge and belief, a 
true statement of the ownership, manage¬ 
ment, etc., of the aforesaid publication for 
the date shown in the afiove caption, re¬ 
quired hy the .\ct of August 24, 1912. em¬ 
bodied in section 443, Postal Laws and Regu¬ 
lations, to wit: 

1. That the names and addresses of the 
publisher, editor, managing etlitor, and busi¬ 
ness manager are: 
Publisher. James W. Brown, 

2.14 Valentine Lane, Yonkers, N. Y. 
Editor, W. D. Showalter, 

701 West 179th St., New York. N. Y. 
Managing Editor, John F. Redmoml. 

642 West 1.58th St.. New York. N. Y. 
General Manager. I. W. Ferguson. 

W West 162nd St., \-w York, N. Y. 
Business Manager, Fenton Dowling, 

447 East 4th St., Brooklyn, N. Y. 
2. That the owners are: 
THE EDITOR AND PUBLISHER CO., 63 

Park Row. N. Y. City; fames Wright Brown, 
2.34 Valentine Lane, Yonkers, N. Y ; Edwin D. 
De Witt, 37 So. Maple Ave.. Orange, N J.; 
T. J. Keenan, Keenan Bldg., Pittsburgh, Pa.. 
George P. Leffler, 21 Bennett Ave., New York 
City. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 
1 per cent, or more of total amount of lionds, 
mortgages, or other securities, are: None. 

4. That the two paragraphs next above, giv¬ 
ing the names of the owners stockholders 
and security holders, if any. contain not only 
the list of stockholders and security hoblers 
as they appear upon the books of the com- 

anv, but also, in cases where the stock- 
older or security holder appears upon the 

hooks of th- company as trustee or in 
any other fiduciary relation, the name 
of the person or corporation for whom 
such trustee is acting, is given; also that the 
said two paragraphs contain statements em 
bracing affiant’s full knowledge and belief as 
to the circumstances and condition* under 
which stockholders and security hoblers who 
do not appear upon the books of the com¬ 
pany as trustees, hold stock anil s enrities 
in a capacity other than that of a bona-fide 
owner: and this affiant has no reason to be¬ 
lieve that any other person, association, or 
corporation has any interest, dir-ct or indi¬ 
rect, in the said stock, bonds, or other se¬ 
curities than as so stated bv him. 

JAMES W. BROWN. 
Sworn to and subscribed before me this 

3nth day of September. 1919. 
MADELINE COHEN. 

(My commission expires .\pril-2. 1920. 

Deupree Returns to Work 

Indianapolis, Oct. 9.—Herman G. 
Deupree, home after two years in 
hVance where he attained the rank 
of first lieutenant, has joined the Rus¬ 
sel M. Seeds Company. He was for¬ 
merly assistant sales and advertising 
manager of the Remy Electric Com¬ 
pany of Anderson. Ind.. and the fifst 
automobile editor of the Indianapolis 
Star. 

— Over 200 men 
on the Interiia- 

■i new plant at 
The coini>anv 

will 
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PRINGLE TO RESUME 
HEARING TODAY 

Canadian Newsprint Inquiry to Be 

Resumed — Controller Believes 

Production Will Be Increased 

15,000 Tons This Year 

Ottawa, Ont., Oct. 9.—R. A. Pringle, 
Canadian Paper Controller, will 
resume readings today in regard 
to the fixing of Canadian news¬ 
print prices. This date was decided 
upon after conference l)etween the paper 

mills and the newspaper publishers. Mr. 

Pringle favors an abolition of all con¬ 

trol of prices as soon as possible, now 

that the war is over, but it seems likely 

that there will be a limited control of the 

pulp and paper industry for some time 

yet. 

Discussing the question of control of 

prices Mr. Pringle said today: 

“So far as paper is concerned there 

are still serious transportation difficul¬ 

ties and the -Scandinavian countries are 

not able to send their product to Amer¬ 

ica as cheaply as they did before the 

war. 

Wants Control Relinquished 

“But both in Great Britain and in the 

United States state control was a failure 

and was abandoned. I think it is a fun¬ 

damental rule that the state should not 

interfere in any business or enterprise 

that may be more economically and ef¬ 

fectively carried on by private control 

unless its public character makes it nec¬ 

essary. 

“The state should not interfere in 

prices, rates, wages, hours or any other 

matters whose proper settlement can 

only be found in the quotations on a 

free and untrammelled market. The 

government has no right to control in¬ 

dividual liberty beyond what is necessary 

for the safety and well-being of society. 

“I think that the government was ab¬ 

solutely justified in assuming control 

owing to the conditions which arose 

after the war, but I think they should 

relinquish control as soon as we get back 

to normal times and conditions. 

Sees Big Increased Production 

“It has been suggested that prices 

might be kept down by shutting off ex¬ 

ports This would be a disastrous move 

for the country as the pulp and paper 

industry is one of the most important 

Canada has. 

“The fixation of profits is an infinitely 

detailed operation. Wages and other 

factors are constantly changing and you 

no sooner get a price fixed than some 

of the variable factors move to upset its 

fairness. I think it is an almost impos¬ 

sible task to fix prices on all commodi¬ 

ties It is a question of fact to be de¬ 

termined in millions of different cases. 

THf amalgamation of the two leading 
progressive Jewish newspapers of 
Xew V’ork 

THE DAY 
and 

THE WARHEIT 
brings into being the most powerful 
advertising medium in the Jewish held. 

The National Jewiah Daily 

We have been passing through abnor¬ 

mal conditions with economic chaos and 

upheavals in nearly every country in the 

world. All kinds o^ suggestions to 

bring down prices are being tried out, 

but supply has to catch up with demand.” 

That there will be an enormous in¬ 

crease in the production of Canadian 

newsprint mills, which may help to re¬ 

lieve the situation is evident from re¬ 

cent announcements. The estimate of an 

expert on the subject places the in¬ 

creased production within the next year 

of 500 tons daily or 150,000 tons a year, 

which would bring the total production 

in Canada to 850,000 tons 

NEARLY STAYED IN RUSSIA 

Morgan Had Job Refuting Officers’ 

Commission from Kolchak 

Hutchinson, Kan., Sept. 23.—Kansas 
and the mid-West came very near 
losing one of its prominent newspa¬ 
permen when William Y. Morgan, 
the well-known owner and publisher 
of the Hutchinson News, was offered 
a commission as major in the Russian 
army, fighting under Admiral Kol¬ 
chak. Only his intense desire to get 
back to Kansas prevented him from 
accepting, friends say. 

The offer came to Mr. Morgan 
while he was with the Y. M. C. A. 
in France, where he did much work 
with the 35th and 89th divisions, in 
which were many Kansas boys, and 
later with the army of occupation 
in Germany. He confessed to having 
some previous military experience as 
a private in a Lawrence (Kan.’ state 
militia company and with the Sons of 
Veterans. 

Eaton to Edit Colorgraphic 
for N. Y. Tribune 

Briggs’ Book of Cortoons Off Press. 
Gurnee Retires After 24 Years 

Service 

I.awrcnce Harris has resigned as edi¬ 

tor of the New York Tribune’s Color- 

graphic Section and Frank A. Eaton, 

editor of the Tribune Graphic, has been 

appointed his successor. Mr. Harris is 

resting at his home in New Rochelle, N. 

Y., and will announce his plans shortly. 

T. C. Gurnse, who has been connected 

with the business office for the past 

twenty-four years, has resigned to be¬ 

come New York manager of “Pacific 

Ports,” an export magazine with head¬ 

quarters in Seattle. Mr. Gurnse was 

one of the oldest (in years of service) 

of Tribune employees. 

R .J .Bidwell Co. 
Pacific Coast Representative 

Daily Newspapers 

“Advertising Value^' 

Rate*, Circulation, Special Data, 

Promptly Upon Request 

PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 
SAN FRANCISCO SEATTLE 

742 Market St. 1392 L. C. Smith Bldg. 

W. C. Johnson isn’t satisfied with the 

big volurnc of business that just comes 

rolling into him up in the Tribune Syn¬ 

dicate ofl'ce. He’s gone out after more 

and is now visiting Kansas City, St. 

Louis, and other western cities. 

Arthur S. Draper of the London of¬ 

fice, is home on a vacation and is spend¬ 

ing most of his time at Centerport, L. 1. 

Mr. Getty has charge of the London of¬ 

fice in Mr. Draper’s absence. 

F. Porter Caruthers of the advertis¬ 

ing staff was the Tribune’s representa¬ 

tive at the annual convention of the A. 

A. C. W. Porter is well known below 

the Mason and Dixon Line on account 

of his former connection with the Beck¬ 

with Agency, when he represented sev¬ 

eral Southern newspapers. 

Briggs’ new book of cartoons, “Mar¬ 

ried Life,” is off the press. 

Denies It I* Subsidized 

Ottawa, Ont., Oct. 4.—Charges that 
the government has subsidized the 
Veteran, official organ of the Great 
War Veterans’ Association of Canada 
are given an emphatic denial by the 
executive of the Association, which 
says the entire stock is owned and 

controlled by the veterans’ organiza¬ 
tion. Edward Groves has been ap¬ 
pointed business manager and C. .G. 
Campbell, formerly with the Analyst 
of New York, and the New York 
Times, is now advertising manager. 

Gibbs Joins Goodrich Company 
Akron, Ohio, Oct. 7.—E. D. Gibbs 

has been appointed director of ad¬ 
vertising of the B. F. Goodrich Com¬ 
pany. He will have general charge 
of all publicity. E. C. Tibbitts, who 
has been advertising manager for a 
period of over twenty years, will con¬ 
tinue in the same position. 

A Publisher’s Opinion of 
S. & M. Service 

Mr. B. F. Lawrence, 
The Indianapolis Star, 

City. 

Dear Mr. Lawrence: 
The News started with the Schworm- 

Mandel Service July 1st. Up to that time 
we had had considerable time with New 
York advertisers and agencies in getting 
their advertising bills paid promptly, be- 
cause so many agencies and advertisers 
were complaininl; about non-delivery of 
checking copies. 

OflF-hand, I should say the Schworm- 
Mandel Service has reduced such com¬ 
plaints to a minimum, perhaps 95%, and 
our experience with the organization thus 
far has been very satisfactory. 

The cost is comparatively small, and I 
believe we save fully that in postage and 
expense in handling extra copies. In ad¬ 
dition, we have an absolute check on the 
agencies and they are not able to hold up 
their bills claiming non-receipt of papers 
or pages. 

Very truly yours, 

THE INDIANAPOLIS NEWS, 
(Signed) F. T. Carroll, 

Advertising Manager, 

lUnAel he 
450 A9S.N.Y. 7205-750t)MiJiq 

.Canadian Press Clippings. 
The problem of covering the Canadian 
Field is answered by obtaining the 
service of 

The Dominion Press 
Clipping Agency 

which ^ives the clippings on all mat¬ 
ters of interest to you, printed in over 
95 per cent, of the newspapers and 
publications of CANADA. 

We cover every foot of Canada and 
Newfoundland at our head office, 
74-76 Church St., Toronto, Can. 

Price of service, regular press clip¬ 
ping rates—special rates and discounts 
to Trades and Newspapers. 

KING ALBERT THANKS 
THE NEWSPAPERS 

Sends Hi* Message of Appreciation 

of New York’s Welcome Through 

Press—Bid* Reporters Good¬ 

bye on Leaving 

As King Albert was about to board 

the train to take him from New York 

to Boston he shook the hands of several 

newspapermen and made the following 

statement, which is the first formal in¬ 

terview obtained from the Belgian ruler 

since he landed on American soil: 

“I wish you would convey through the 

newspapers, our sincere thanks for the 

splendid receptions we have received in 

your wonderful city and the beautiful 

sense of sympathy your people have 

shown for our country We have all 

been impressed with what we have seen 

of your city. 

“I also wish to thank the newspapers 

for their sympathetic reception.” 

Hughes—Sanders Wedding 

Charles H. Hughes, a member of 
the New York Times staff, and Miss 
Kathleen Sanders of Caruthersville, 
Mo., were married at St. Stephen’s 
Church, New York City, with a nup¬ 
tial mass September 19. They are 
spending their honeymoon in the Po- 
cono Mountains until October IS. 

New Gary Truck Ad Manager 

Cincinnati, Oct. 8.—R. C. Crowthers 
has resigned as automobile editor of 
the Commercial Tribune to become 
advertising manager of the Gary Mo¬ 
tor Truck Company, Gary, Ind. 

BUFFALO NEWS 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver¬ 
tisers use our columns exclu¬ 
sively. The above is one of the 
many reasons why.” 

MEMBER A. B. C. 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 
220 Fifth Avenue Lytton Building 

NEW YORK CHICACX) 

We can increase your business— 

you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clipping can be made 

a business-builder for you. 

BURRELLE 
145 Lafayette St., N. Y. City 
Established a (Quarter of a Century 

Hemstreet’s 
PRESS 

CLIPPINGS 
Tenth Avenue at 45th Street 

New York 
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A Hint to the wise 
food advertiser! 

New England is a bigger buyer 
OUTSIDE, in proportion to its 
size than any similar territory. 

Having seven per cent of the 
country’s entire population, it 

must purchase three-fourths of 
its food supply from other 
states. 

That is a big order! 

But it can well afford it. It is the most 
highly organized, densely populated 
and accumulating territory and makes 
enough money from what it SELLS to 
please itself in food specialties. 

It is the COVETED market of the 
specialty manufacturers. 

AND THE NEW ENGLAND 
DAILY NEWSPAPERS HAVE 
HELPED A HOST OF THEM 
TO FAME AND FORTUNE. 

SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 
MASSACHUSETTS—Population, 3,605,522 

2,500 10,000 
Circulation lines lines 

Boston Advertiser and 
American .(S) 365,660 .40 .40 

Boston American.(E) 301^70 .42 .42 
Boston Globe.(ME) 293,781 .30 .30 
Boston Globe.(S) 329,781 .35 35 
Boston Post.(M) 459,603 .45 .45 
Boston Post.(S) 367,074 .35 .35 
Boston Record.(E) 50,650 .15 .15 
Boston Transcript.... (E) 29,820 .20 .20 
Fall River Herald.... (E) 9,419 .025 .025 
Fitchburg Daily News (E) 5,605 .0178 .0178 
Fitchburg Sentinel.... (E) 6,912 .025 .01785 
♦Haverhill Gazette.. ..(E) 13,819 .035 .025 
Lynn Item.(E) 15,121 .05 .0333 
tLvnn Telegram- 

News .(E&S) 15,221 .04 .04 
Lowell Courier- 
Citizen .(ME) 16,780 .035 .035 
New Bedford Standard- 

Mercury .(ME) 26,674 .05 .05 
Salem News.(E) 18,355 .055 .04 

MAINE—Population, 762,787. 
Portland Express.(E) 25,263 .06 .045 
Portland Telegram.... (S) 21,846 .045 .035 

RHODE ISLAND—Population, 591,215 
Pawtucket Times...., (E) 23,752 .06 .04 
Providence Bulletin.. (E) 55,300 .12 .12 
Providence Journal (M*S) 32,082 .075^10 .075*10 
tProvidence Tribune.(E) 26,725 .07 .07 
Westerly Sun.(E) 4,223 .02 .015 
Woonsocket Call- 

Reporter .(E) 11,888 .04 .03 

VERMONT—Population, 361,205 
Barre Times.(E) 6,765 .0214 .0143 
Burlington Daily News(E) 8.200 .02 .02 
Burlington Free 

Press .(M) 10,489 .025 .025 

.CONNECTICUT—Population, 1,114,756 
Bridgeport Post-Standard- 

Telegram .(M&E) 45,463 .095 .09 
Bridgeport Post.(S) 13,205 .045 .04 
Hartford Courant... (MS) 24,745 .06 .05 
Hartford Times.(E) 36,055 .07 .07 
New Haven Journal- 

Courier .(M) 15,101^ .04 .035* 
New Haven Register.. (E) 26,959 .065 .055 
New London Day....(E) 11,636 .034 .03 
New London 

Telegraph .(M) 4^30 .0128 .0128 
Waterbury 

Republican'.(MS) 10,762 .035* .025 

♦Rate on 3,500 lines. 
Government Statements, April 1st 1919. 
tA. B. C. April 1st, 1919. 
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It Pays Best to Advertise Where 
There Is Most Money With 

Which to Buy Advertised Goods 
BANK CLEARINGS 
(Year Sept. 30, 1918) 

TOTAL BANK DEPOSITS 
(Special Report from Tremtury Department) 

THE NEW YORK ZONE 
New York, New Jersey, Pennsylvcaua, 

Connecticut and Massachusetts. 

The Ridiest and Moat Prosperous 

Business Centre on Earth. 

VITAL FIGURES 
Population. 27,648,485 
Manufactured Products. $10,240,489,000 
Assessed Valuation. $29,178,012,000 
Bank Clearings.$198,477,000,000 
Total Bank Deposits. $13,032,529,000 
First four Liberty Loans. $7,470,587,000 

Income Tax Payments, 1917.$1,481,755,748 
Resources Federal Reserve Banks..$2,561,789,000 
Number Daily Newspapers. 
Daily Circulation. 
Rate per line (5,000 line contract) 

(Analysis hy States) 
Population 

New York.10,646,989 
New Jersey. 3,084,371 
Pennsylvania. 8,798,067 
Massachusetts.... 3,832,790 
Connecticut. 1,286,268 

Manufactured 
Products 

3,814,661,000 
1,406,633,000 
2,832,350,000 
1,641,373,000 

545,472,000 

Assessed 
V aluation 

$13,160,287,000 
2,635,285,000 
5,769,777,000 
5,798,211,000 
1,814,452,000 

Total 
Bank Deposits 
$7,138,816,000 

1,829,964,000 
2,522,594,000 
1,933,922,000 

607,233,000 

490 
10,448,804 

$^1.31 

Income Tax 
1917 

$685,265,000 
71,811,484 

495,889,801 
166,598,752 
62,190,711 

Total.27,648.485 10,240,489,000 $29,178,012,000 $13,032,529,000 $1,481,755,748 

MANUFACTURED PRODUCTS 
(XJ. 8. CensuM Report, 19H) 

WEALTH 
(Asaeeeaf Valuationi as shown in World AU 
wsanac and Chicapo DaOp News Almanac) 

iBcome & Excess ProfUs Psjrmenb 
iYear 1917) 

MEMBER 
A. B. a 

THE NEW YORK GLOBE 
JASON ROGERS, Publisher 

180,000 
A DAY 




