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The buying habits of Chicago are expressed through the advertising preferences of 
Chicago’s leading merchants and America’s greatest advertisers in this statement of ad¬ 
vertising for the month of November, 1918. 

Clothing - - - 
The Daily News, 153,919 lines. 
Next highest score, 145,529 lines. 

Department Stores 
The Daily News, 264,951 lines. 
Next highest score, 239,032 lines. 

Food Products 
The Daily News, 56,053 lines. 
Next highest score, 52,245 lines. 

Furniture - - - 
The Daily News, 31,960 lines. 
Next highest score, 22,672 lines. 

Jewelers - - - 
The Daily News, 8,099 lines. 
Next highest score, 7,530 lines. 

Musical Instruments 
The Daily News, 27,816 lines. 
Next highest score, 26,185 lines. 

Tpbacco - - . 
The Daily News, 17,571 lines. 

• Next highest score, .15,265 lines. 

FIRST! 
6 days against 7 

FIRST! 
6 days against 7 

FIRST! 
6 d.iys against 7 

FIRST! 
6 days against 6 

FIRST! 
6 days against 6 

FIRST! 
6 days against 6 

FIRST! 
6 days against 6 

IN nuwly every important classification 

THE DAILY NE^ 
‘i ■''F/AfSir,in .Chicago'. 
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Look First Near Home 
CANADIAN business man traveled four thousand miles to 
a European Spa for treatment. He asked the physician in 
charge if there were any other waters in the world of equal 
therapeutic value. The eminent specialist told him that 
there was just one other spring, but that it was in 
far-away Canada, and hamed a place within twenty 

miles of the Canadian’s home. 

Some American exporters furnish an analogy. They seek foreign 
markets on other continents, when Canada, right at their doors, absorbs 
more American-made goods than all the countries of South America com¬ 
bined and more than any country in continental Europe. 

When Canada is covered, it may be necessary to adapt yourself to the 
conditions incident to business with distant countries and to overcome the 
difficulties of transportation, language, credits and business practices; 
but it is unnecessary to do so while Canada offers you every facility to do 
business on the North American Continent in the North American way. 

Your present sales organization can include Canada in its field just 
as easily as it can extend to another State in the Union; and, as in the 
United States, consumer demand may be obtained most expeditiously by 
advertising in the leading daily newspapers. 

PROVINCE OF ONTARIO 
Population 2,523,274 

Line* 
Circulation 2,500—10,000 Circulation 2,500—10,000 

Border Citie* Star (Wind*or) 10,373 .03 .03 Toronto Star. . (E) 78,709 .11 .0850 
* Brantford Courier . .(E) 5,093 .015 .01 Toronto Star.. . (S) 60,276 .0850 .07 
*GaIt Reporter. .(E) 3,999 .0157 .01 Toronto World . . . (M) 41,214 .095 .06 
Guelph Mercury . .(E) 3,315 .015 .010 Toronto World . ... . (S) 89,614 .11 .08 
Hamilton Spectator . .(E) 30,357 .0550 .05 
'Hamilton Herald . .(E) 18,479 .04 .0350 PROVINCE OF QUEBEC 

Kine*ton Britiah Whi(. .(E) 5,943 .02 .015 Population 2,002,731 —Engliah 397,392 

London Advertiaer. .(MN&E) 40,580 .06 ‘.05 French 1,605,339 

London Free Prea*. .(MN&E) 39,973 .06 .05 Line* 
Peterborough Examiner .,.. .(E) 5,800 .017 ,0128 Circulation 2,500—10,000 
'Sarnia Canadian Ohaenrer .(E) 3,200 .0172 .0107 Montreal Gazette (3c.*$8 yr.) ... . (M) 36,873 .085 .07 
Stratford Herald . .(E) 3,019 .01 .0071 Montreal La Preaae .(E) 154,905 .12 .10 
St. Thomaa Timea-Journai . .(E) 9,000 .025 .0175 Montreal Le Devoir (2c.>$5 yr.) . . (E) 20,337 .05 .04 
St. Catharine* Standard ... .(E) 8,004 .025 .015 Montreal Star . .. . .(E) 110,820 ,12 .1050 
Toronto Glohe . .(M) 83,302 .12 .09 • Quebec Le Soleil .. . (E) 35,275 .06 d)6 
'Toronto New* .. .(B) 49,000 .06 .05 Sherbrooke Record . (E) 10,274 .03 .0280 

'Puhliahera' atatement. March Slat, 1918. • 

Other ratine*, A. B. C. net circulation atatement* for 6 month*' period. 

Wriitni and prepared hy Qeorge F, Hobart. 
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“And They Thought We W ouldn’t Fight’ 
' I By FLOYD GIBBONS 

The first great story of the American Expeditionary 

Forces, a first-hand account from A to Z, by the famous 

correspondent wounded at Bois de Belleau. 

MARSHAL FOCH HAS WRITTEN THAT NO MAN 
IS MORE QUALIFIED THAN GIBBONS TO TELL 
THE TRUE STORY OF THE WESTERN FRONT. 

FLOYD GIBBONS 

Personal. 

AMERICAN EXPEDITIONARY FORCtt» 

OFFICE OF the COMMANDER IN-CMIEF 

Prance, August 17, 1916. 

Mr. Floyd Gibbons, 
Care Chicago Tribune, 

420 Rue Saint-Honore, 
Paris . 

Dear Mr. Gibbons: 

At this time, when you are returning 
to America, I wish to express to you my 
appreciation of the cordial cooperation 
and assistance you have always given us 
in your important work as correspondent 
of the Chicago Tribune in Prance. I 
also v/ish to congratulate you on the honor 
which the French government has done you 
in giving you the Croix de Guerre, which 
is but a just rev/ard for the consistent 
devotion to your duty and personal bravery 
that you have exhibited. 

My personal regrets tliat you are 
leaving us at this time are lessened by 
the knowledge of the great opportunity 
you will have of giving to our people in 
America a true picture of the work of the 
American soldier in France and of impress¬ 
ing on them the necessity of carrying on 
this work to the end, which can be accom¬ 
plished only by victory for the Allied 
arms. You have a great opportunity, and 

I am confident that you will grasp it, 
as you have grasped your past oppor¬ 
tunities, with success. You have al¬ 
ways played the game squarely and with 
courage, and I wish to thank you. 

Sincerely yours. 

Gibbons was a passenger on the “Laconia” when she was 
torpedoed and sunk. From Queenstown he flashed to 
America the most powerful call to arms to the American 
people. It shook the country. His eye-witness report 
convicted Germany of malicious murder of our citizens 
and was a determining factor in sending America into 
the war. 

Gibbons greeted General Pershing in Liverpool and ac¬ 
companied him to France; he marched with the first 
American troops to the trenches on the Western Front; 
he was with the first American troops to cross the Ger¬ 
man frontier; he was with the artillery battalion that 
fired the first American shell into Germany; he went 
“over the top” with the first waves in the great battle of 
the Bois de Belleau and was wounded three times; he re¬ 
ceived a citation from Gen. Petain and the French Gov¬ 
ernment awarded him the Croix de Guerre with the 
Palm; he came out of hospital and was the only cor¬ 
respondent with the American troops in the history-mak¬ 
ing drive against the Germans in the Chateau-Thierry 
salient. 

Gibbons has lived the war, he has been a part of it. 
“AND THEY THOUGHT WE WOULDN’T 
FIGHT” is the voice of our men in France. It is the 
human story of men, red-blooded and real, the fighting 
men of America. ‘It is the story of a great adventure 
told with fine fidelity to truth. Gibbons has written men, 
the men as they are over there—not characters. 

“AND THEY THOUGHT WE WOULDN’T 
FIGHT” is a panoramic picture. Things are pictured 
as they are. Gibbons has masterfully written the 
American story of the war. It is not merely another 
war book; it is THE book of the war. 

RELEASED FOR SERIAL PUBUCATION 
BEGINNING DECEMBER 23RD. 

WIRE FOR OPTION 

The Bell Syndicate, Inc. 
727 World Building, NEW YORK CITY 
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You can 
at one cost 
reach the greatest number 
of possible consumers 
in the Philadelphia territory 
each day 
by concentrating 
in the newspaper 
“nearly everybody reads” 

The Philadelphia 
Bulletin 

November 
circulation 482,935 copies a 

day 

**The Philadelphia Bulletin is the onlq Philadelphia 

newspaper which prints its circulation figures regularly 

each day.*' 

The Philadelphia Bulletin’s circulation reaches far 
beyond the highest point ever attained by a daily 
newspaper in the State of Pennsylvania and is the 
third largest in the United States. 
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NEW YORK, SATURDAY, DECEMBER 7, 1918 

NATIONAL ADVERTISERS SEE RIG MARKETS OPEN 
IN FOREIGN COUNTRIES WITH PEACE ADVENT 

Discuss Methods of Advancing Interests of American Manufacturers—Make Plans for 
Organized Campaigns Along Lines That Will Improve the Service of Advertising- 

Many Helpful Suggestions Made Ducing Annual Meeting—Export Meeting 
Brings Information of South American Conditions—Name Officers for Year 

- SOME OP THE SEVEN HUNDRED OF ADVERTISING INTERESTS AT THE A. N. A. DINNER IN THE 
ORAND BALLROOM OF THE WALDORF-ASTORIA HOTEL ON THURSDAY EVENING. 

SELDOM, If ever, before has the unual new call to the reorpanl^atlon of the convention hall on the roof O'f the Wal- 
(hnner with which the AsaOdatloii Of country’a resources, the rehabilitation of dorf-Astoria and in the corridors of the 
National Advertisers Is wont tO (tivlde busine.ss, and tlM reconstruction of all hotel, carried the note Of preparation, 

its annual me^tlnr heOn so weilt At- that has been destroyed duringr the and all were educational and Infornfia- 
tended, or so well addrc-sscd, aS the Ortc period of the war, had hardly yet been live and Improving, 
to which nearly WO persons felt down heard In Its full strength. The great Two days had been devoted to .stead- 
last Thursday evcrtlnfr Iff thd gnUVd hall- question of what to do in the new period ily marching business before the night 
lOoih of the Waldorf-Astoria. row Introduced, and its companion, how of the dinner. It wa.s a relief, ther'e- 

To present a list of the non-rtfembcf.s, bj do It, Wore still unsolved, and the fore, when the diners found that they 
{diests of the ocCasloiT, wC\il(f W td print whole attitude of the advortlsing man- were not to listen, during this hour of 
ifie ndWie <Sf at leAst oiTA mSh prorril- 08?er» was of waiting for production relaxation, to •’shop talk.” 
nertfly donAected With ftfipdrtatit plarts to develop and mature, and for i* B. Jones, president of the A. N. A., 

York pUhlictftidrt, daily tfn'd <f?6kly, tbe sure Indeie of tlie growth of bust- said from his place as presiding officer 
ahd a very pretentldus pVUlJWtfon Of’ tKe ness and its needs that would dall for that he was going to break all proce- 
men engage'd In ffdv'grtfslhj blfttfiiWs IWlr immediate attention. dents. He spoke very briefly on the 
in this city. Are Waniitng Well subject of advertising and then intro- 

The convention itself, while not In tbe NevertheiAAa, they are pldnnlng, and Abram I. Elkus, former United 
least lacking In interest dr value, still plaftiffng well, lodking ahead and get- Spates Ambassador to Turkey, 
was without the liisplrntion of tbe" I'ttf- ting rflldy for anticipated conditlonb, Mr; Elkus painted Itr words of force 
portance of a condition of immediate As m'UCfl AS plaffAlffg Can get thefti and phrasbS of vivid color a wonderful 
emergency such aS Obtained iolt yeah fCAdy, And fdf Whatever may CRll plctuiw Of the teeming, many-raced life 
The terislon catised by tlie War' had tfiH efW5Tse 5f their energies Ih lit ndhstiBninnpIs, wherh the customs 
loosened, the Art 6i ptWotiiH, tWb d?rftdTWneiW» fhff Af§ cwwm to Ahd ftir&miTOnts of « thoussmti years 
blazing high in vIvT^ fiid'dl?d td Afl m USpWg ii»W ft tht cOtt- m AWrtfr fldS h?' aids with fbow rt 
the steady glow of pemliildncB. fWd the ventidn, aSid th the dlsfchsslons Ih the the nlosl tnddem thnes. He spoke Of 

the extreme poverty that exists there, 
and of the noble American men and wo¬ 
men who have given their lives to re¬ 
lievo it. 

"Wonderful,” he said, "Is the service 
of the Americans who have done their 
utmost to relieve the.se suffering peoples 
of the terror of starvation and desola¬ 
tion. They are almoners, and they 
choss to stay and .suffer fdr their 
charges When they could have le'fl fhe 
country with me." 

Now Another War 
"But now,” he continued, "that war fs 

over; that battle won. There is an* 
Other war started, another battle tb be 
won. One goes forth to fight it for the 
American people, and for the peoplos 
of all lands; he goes to fight that they 
may live and that democracy Shall not 
perish from the earth. Perhaps It Is a 
vlolatton of precedent that he leave the 
country While holding office; but who 
cares for precedent whfen humanity IS 
At stake! He gdes with the whhle 
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American people behind him. There 
are many problems to be settled over 
there. Among them the freedom of the 
seas must be decided, and the peoples 
of all the far-off lands who have lived 
and suffered as we here do not know 
suffering are looking to America to 
solve it. They look to America to make 
sure that downtrodden people shall find 
their place in the sun, and their right 
to live as all free peoples should live. 
One goes abroad to see to this, and to 
make our fiag the symbol of service to 
humanity." 

Abram I. Elkus 

The Rev. Dr. Cfiiarles A. Eaton, head 
of the National Service Section of the 
Emergency Fleet Corporation, whose 
fervid and familiar addresses to the 
workmen In shipyards are credited with 
being a powerful factor in speeding up 
shipbuilding, dealt first, as be followed 
Mr. ESkus, with conditions as he found 
them at the beginning of the war, and 
of the workingman as be has found 
him in the months he had been min¬ 
gling among the men In the yards; 
then of the labor supply, saying: 

"I should like to see the doors of im¬ 
migration shut almost tight for a while. 
Manufacturers will say that this would 
be hard on the labor situation, but we 
have irienty of labor if the supply is 
only properiy distributed. What labor 
needs is Improving. You can Improve 
the quantity of your product if you im¬ 
prove the quality of your labor, and this 
can be done with proper attention to the 
workmen themselvea and with care by 
themselvea I want to live to see the 
time when the workingman will be 
paid high wages only If the rate and 
quality of his production is high." 

There were but three speakers, and 
the end of the programme was reached 
when Mr. Jones presented B. C. Forbea 
editor of Forbes Magazine, who spoke 
cn "Reconstruction.” 

Afler-the-War Spirit Pertades 

Sessions as Advertisers Seek 

Best Reconstruction Methods 

The hall was almost filled when the 
first session of the Association of Na¬ 
tional Advertisers was opened in the big 
room on the roof of the Waldorf-Astoria 
last Wednesday morning. While the 
war spirit that was so marked at the 
convention last year was absent, there 
er&s no lack of interest in the problems 
that are before advertising managers 
and American manufacturers now that, 
for commercial punwses, at least, the 
war is over. 
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Preliminary work incident to getting 
the meeting under way took but a brief 
time, after which President L. B. Jones, 
advertising mannger for the Eastman 
Kodak Company, Rochester, and a mem¬ 
ber of the Govemmeut Division of Ad¬ 
vertising, made his addresa Mr. Jones 
said, in iNu^: 

Back to Business 

"Were It not for the armistice It 
would be my inclination at this time to 
report to you upon the activities of 
the revision of Advertising, in order, in 
my capacity as an officer of this or¬ 
ganization, and not as a director of the 
Division of .Advertising, to stiH further 
enlist your hearts and pocketbooks in 
the work of winning the war. But the 
Division of Advertising is no more. It 
has, within the year, supplied the copy 
and administered the use of donated 
space valued at about $2,000,000 for 
governmental purposes. The members 
of the Board have been cut oft from 
theh salaries of a dollar a month, and 
are once more l^eglnnlng to give their 
time and thought to promoting their 
Individual businessea 

"They do not, nor do any of us, find 
the problems to be the same that they 
were. Just as the war has made new 
problems in statecraft, so, too, it has 
brought new problems in business. Men 
of wide vision, of sane progressivism, 
must lead the 'lations. Similarly, our 
business activities must be, to a certain 
extent, along new lines, and, similarly, 
we who are advertising men must be 
awake to changing conditions in the 
marketing of our goods. If we are to 
be of value to our concerns, we must, 
both broadly and in detail, study its 
sales as well as its advertising prob- 
lema for that these two problems are 
absolutely linked to each other cannot 
be gainsaid. 

Another Duty 

“But there is another duty, both to 
ourselves and our concerns and to our 
citisenship, that we must i>erform. We 
must act as Interpreters of capital to 
labor, and labor to capital. 

"It has long been a pet theory of mine 
that first of all the successful advertis¬ 
ing man must be a regular human¬ 
being. He must know and like people, 
all kinds of people, must be broad In 
his sympathies nnd understandings. 
Above all, he must be able to get the 
other fellow’s viewpoint. Consciously 
or unconsciously, you, as successful 
advertising men, have learned to put 
yourselves In the other fellow’s shoes 
In presenting a proposition to the Job¬ 
ber or retailer, you do not say to your¬ 
self. ’What will the president of our 
company think of this presentment?*— 
but rather you ponder on how It is go¬ 
ing to look to the people who handle 
your goods. 

"When you plan a campaign that is to 
reach the ultimate consumer, you do 
not write it and illustrate it to meet 
the whims of your board of directors 
but to reach the hearts and minds and 
pockets of the whole people. 

“In my opinion, and I am firmly of 
the belief that I am right, there Is no 
class of men so closely In touch with 
the problems of the manufacturer and, 
at the tame time, so cognizant of the 
working of the minds of the masses 
and how to approach those minds as' 
the advertising men. Borne of them, be¬ 
fore they fen Into thelf present slne- 
chres were actually workingmen them¬ 
selves ' ..... 

“Our editorial writers graduates from 
our universities or from the reportor- 
lal ranks are, as a rule, men of broad 
sympathies Many of them have known 

much of hardship, and most of them 
are honestly intvirested in the uplift of 
labor. But the trouble Is that these 
people are Inclined to see only one side 
of the problem—the workingman’s side. 
They have had neither business nor 
manufacturing experience, and are, 
therefore, unlike you. In a position to 
see both sides clearly. 

"Our ’after-the-war’ problem Is one of 
new relations between labor and capital, 
as well as one of new marketing condi¬ 
tions and seems to me that here is a 
tremendous opportunity for the adver¬ 
tising man to make himself useful In 
helping to establish the most cordial 
relations between employer and em¬ 
ployee, between the main office and the 
factory. 

"It should fall upon him, unless there 
is a specially qualified man for the job, 
to conduct an Internal hou.se organ, and 
so conduct It that he will sell the man¬ 
agement to the employees just as he 
sells goods to the public—and as we all 
believe In honest advertising, there must 
be good and fair and honest manage¬ 
ment to sell to these employees just as 
there must be honest goods to sell to 
the public. 

John Sullivan, secretary-treasurer of 
the Association, reported that the past 
year had been the most strenuous In 
the hlrtory of the organization. The 
demand for data from the service divi¬ 
sion, he said, had Increased greatly— 
even seriously, in view of the amount of 
work It placed upon the bureau. In the 
first year, that Is, 1916-16, there was a 
total of 572 requests for information; 
from 1916 to 1918, Inclusive, these re¬ 
quests had Increased to 5,648. In the 
same periods there had been, for the 
first, 96 requests made to the publica¬ 
tion data department, and during the 
second no fewer than 2,495. 

Mr. Sullivan pointed out that the A. 
N. A. was a peculiar institution. In that 
there was not another like it In the 
TTnIted States, and nothing like It In 
even such a streQy<^Mly. induertrial 
country ns Germaii^''waa'^b«^ro th©^ 
war; nor In France, nor the United.? 
Kingdom. The service that It Mis^done 
to Its members, he declared, has saved 
them thousands of dollars, even during 
the past year, and enabled many man¬ 
ufacturers to go ahead with plans that 
have resulted In their material advan¬ 
tage, or to drop schemes that the In¬ 
formation furnished showed would be 
neither successful nor profitable. 

Following the Secretary’s report came 
a mo.st Interesting paper by Gilbert H. 
Montague, a lawyer, of New York, on 
"The Place of the Advertising and Sales 
Departments in the General Organiza¬ 
tion.” He said In part: 

"Salesmanship of no ordinary type 
will save America In this crisis. 

A New Type Here 

"With super-salesmanship has come 
a new type of instruction for salesmen. 
The sales force to-day must he taught 
how the selling possibilities of each ter¬ 
ritory, and of each dealer In each ter¬ 
ritory, must be analyzed at frequent In¬ 
tervals in the field, and how the house 
must always have on file in the office, 
on special forms prepared for the pur¬ 
pose, and in detail covering many sub¬ 
jects, the results of these frequent 
analyses. The grand strategy of the 
house's selling campaign, and the sales 
force's function as the Intelligence De¬ 
partment. on whom the general staff of 
house executives must depend In -tlie 
formulatlon-of-thls grand strategyr must 
all be taught to the sales force In lan¬ 
guage so simple as to permit of no mis¬ 
understanding, and with such persua¬ 
siveness and conviction and Inspiration 

as to enlist all the intelligence and en¬ 
thusiasm of the sales-force will. 

“American salesmen now lead the 
world, but after the war, with Amer¬ 
ica’s great credit balance from loans to 
other nations, and with her great gold 
reserve, America must depend upon 
American salesmen to maintain her 
present position, and indeed her very 
existence, in the conuneroe of the world. 
England, ‘the nation of shopkeepers,’ 
at the close of the Napoleonic wars, 
stood in a strikingly similar position, 
and by honest application of what, for 
that period, were essentially the prin¬ 
ciples of super-salesmanship, secured 
her premier financial position in world 
trade. Only by applying the same prin¬ 
ciples can America maintain her pres¬ 
ent ascendency in the brotherhood of 
nations. 

T. J. Watson, president of the Com¬ 
puting-Tabulating Company, who was to 
speak on "What Should Be Expected 
from an Advertising Department?” was 
unable to attend. Robert L. Houston, 
vice-president of that company, ap¬ 
peared, however, and gave a masterly 
and helpful talk on the subject. 

“I believe,” 3aid Mr. Houston, "that 
the advertiseing manager of a company 
should be included in every important 
conference that has to do with the poli¬ 
cies of his concern. I know of a num¬ 
ber of instances where the advertising 
manager’s lack of knowledge of the 
comii)any’s policies has resulted in mis¬ 
takes that have been almost disastrous. 
A large part of the work of an adver¬ 
tising manager is to sustain the morale 
of the factory end the sales organiza- 
tiona It follows naturally, then, that 
he should bo acquainted with every 
part of the factory, with all its meth¬ 
ods and plans for production, and with 
labor conditions, since without this he 
will be unable to perform his full func¬ 
tion. 

Charles F. Abbott, sales manager for 
the Celluloid Company, talked on “What 
Should Be Expected from a Sales De- 

.partment?” in the afternoon session. 

^ Conditions Have Changed 

^ “The psychological change that has 
occurred since active hostilities ceased," 
said Mr. Abbott, “is most important 
Thrift and concentration have already 
become things of the past. The last few 
jears have been years of production, 
stimulated by war conditions; now the 
problems have become problems of dis¬ 
tribution, not of production. The first 
gun has been fired in a war of industrial 
competition, and we must enter the 
battle. The future of this country, in¬ 
dustrially, is in the hands of the sales¬ 
men, and every manufacturer must de¬ 
pend upon the organization and equip¬ 
ment of his sales force. To the best re¬ 
sults, close investigation of the markets 
of the world must be made, and absolute 
plans for getting into them must be 
matured. 

“The sales force must be strong, but 
its executive superiors must stand as 
very towers of strength to the salesmen 
themselves. It Is hard to get a full un¬ 
derstanding of the new conditions, and 
It can be had only by executives a:nd 
salesmen pushing together as one unit. 

“There are two types of sales man- 
egera One takes and the other gives. 
The latter looks into the larger problems 
of business, and gives all aid to his sub¬ 
ordinates. He is the man, of course, 
whose force succeedis. The manager’s 
(>ositlon is peculiar. . When, after a sur¬ 
vey of the fifeld, he feels the worst, that 
is the time he must seem to feel the bert, 
so that he may bolster up his salesmen 
and help them to win. 

“One of the requirements of a sales 
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manager is that he shall sell the com* 
pany’s policy. To be able to do that he 
must have a clear, concise, and definite 
knowledge of what his company is doing 
in its every branch; and to this end the 
company itself must have a decided and 
definite policy. It is a lamentable truth 
that five out of ten manufacturing com¬ 
panies have no settled, definite policy, 
and eight out of ten have never reduced 
their policies to written form. Without 
one or the other—and preferably the 
latter—the sales force cannot be well 
organized and efficient. 

“It is equally important that the ad¬ 
vertising department shall be well or¬ 
ganized. The advertising manager should 
be active in all departments of his com¬ 
pany, and not too closely confined to his 
own special work. The trouble with 
many advertising managers is that they 
keep too close to the mysteries of their 
profession. If they would succeed large¬ 
ly, they must drop this professionalism 
and qualify for a new title that I believe 
should be established—market manager; 
for that is what an ad manager really 
Is.” 

“How an Advertising Department 
Should Function in its Relation with 
the Advertising Agency” was the sub¬ 
ject of S. Wilbur Corman, president of 
(he Corman Advertising Company, New 
York. He said in part: 

“If the advertising manager of the 
future is to take his rightful place in 
Industry, and if the advertising agency 
of the future Is to command the 'respect 
of the coming captains of commerce, one 
of the first things that you and I must 
learn is that general business can teach 
advertising quite as much or more than 
advertising can teach general business. 

“In direct proportion as such men fall 
to understand and respect advertising 
do they fall to understand and respect 
their advertising departments, their ad¬ 
vertising managers, and their advertising 
agencies if they have them. 

“I challenge any man to think more 
highly of his business than I think of the 
advertising business, but because I do 
think so highly of it I plead for more 
of the sort of advertising men who talk 
and practice advertising in a way that 
will commend It to the type of solid, 
substantial business man whose chief 
possession is a very practical brand of 
hard, common sense. 

“The really great advertising manager 
is the one who grets the greatest amount 
of work out of others—the advertising 
manager who rarely gets anywhere is 
the fellow who crawls into a corner with 
his work and refuses to let anyone else 
touch it 

"The advertising manager must make 
this choice—to be a creator or an execu¬ 
tive. He must produce his own adver¬ 
tising or confine his functions to the 
executive task of finding others to do it. 

“The advertising manager is the con¬ 
necting link between the ownership and 
general management of his bTi.slness, 
which pretty generally thinks in terms 
of cost and volume and'proflti and the 
advertising agency, which should think 
in terms of markets and people and 
their wants. 

“The point I am trying to make Is that 
the Ideal advertising manager should be 
a business man capable of getting the 

^respect of the business men who em¬ 
ploy him; that he should be an execvrHve 
capable of gettl.rvgs thln^ done.Jajyely 
by other people; that he shourd select 
his agent-adviser on the l>asla of peculiar 
fitness for his particular requlrementsr 
that, having established a clearly defined 
and purposeful relationship with the 
right agent, then the question of how 
he should function In his relations with 

him is no more complicated than how 
he should function in his relations with 
his chauffeur or his banker or his 
doctor. 

“I believe that advertising is going to 
be a vital attribute of the new democ- 
lacy that we are going to see in this 
country, as well as in other coimtries. 
Mass opinion on all subjects, from pro¬ 
hibition and woman suffrage down to 
current fashions in baby carriages, will 
be cultivated as it has never been culti¬ 
vated before through the printed word." 

The Voice of Industry 
Wednesday evening there was a spe¬ 

cial session for the discussion of export 
matters, presided ever by Edward S. 
Babcox. P. H. W. Ross, president of the 
National Marine League, told the meet¬ 
ing that the advertising manager was 
the voice of American industry, 

“Much depends upon his ability,” he 
declared, “because this country has 
passed from domestic business to inter¬ 
national business, and our merchants 
must go into international trade. In 
ether words, the United States has taken 
a man’s place in world's affairs. In the 
four years of war that we have Just 
passed through the United States has 
shed the cocoon of a debtor nation and 
emerged a creditor nation. Therefore 
the prosperity of our whole country de¬ 
pends on our foreign trade.” 

Frank H. Sisson, vice-president of the 
Guaranty Trust Company, reminded his 
hearers that America faces a serious 
problem in readjusting its business in¬ 
terests and making its methods conform 
to the new regime now beginning. 

“We must increase our exports,” he 
said. “France and Belgium have been 
wrecked by the war, and their indus¬ 
tries destroyed. They must be re¬ 
created, and the whole world looks to 
.tvmerlca to recreate them. We can do 
this only by trading; with them to the ut¬ 
most of their capacity, and with our 
own utmost vigor. 

Created Good Will 
“The war has created a good will for 

America abroad that would have taken 
years to acquire in peace tlmea It is up 
to us to maintain this good will by fair 
play and right dealing. And we must 
remember that the French and the 
Belgians do not want to buy from cata¬ 
logues, but from groups of manufac¬ 
turers. How this scheme will work out 
Ir yet to be seen. They have no Sher¬ 
man law over there, and they cannot 
understand how it confines us in group 
dealing. I sincerely hope that the Sher¬ 
man law will be repealed, so that we can 
do business in the same manner as the 
foreigners with whom we now have to 
deal on a large scale." 

Most of those present at the meeting 
have business in South America, or are 
preparing to Invade the Latln-American 
markets; so they listened with much in¬ 
terest to the remarks of J. W. Sanger, 
of the United States Bureau of Com¬ 
merce, who returned recently _ from a 
year of surveying the Cuban and South 
American fields. His survey, he said, 
covered the business and advertising 
conditions, and the prospects of bu.slness 
in all lines. He has turned in his re¬ 
ports te the Government, and hopes 
that they will soon be made public. 

Future Is Hopeful 
“The future of South American busi¬ 

ness is hopeful," he said. "It is not pos- 
sll)te. fbr the Unltejl States to 
and much less possible for ihe Untied 
States to hold it all; but we have made 
tremendous advances in trade with these 
countries during the four years of war. 
What we need down there now are bet¬ 
ter trade representation, more shipping, 
and better banking facilities. 

“There Is one thing that every Ameri¬ 
can manufacturer must keep In mind. 
What is done down there now must be 
made permanent. It has been more or 
less the practice of American merchsmts 
to send star men to South America for 
cne or two trips, and then think the 
trick has been turned. It has not Good 
salesmen must be sent down there to re¬ 
main. It is the only way to get and to 
keep the South American trade. 

“Too, Americans must utilize to a 
greater degree than ever before the 
power of advertising. The result of what 
efforts have been made in this line 
shows concludvely that advertising pulls 
in South America, even though so far 
the game has not been well-developed. 
In advertising one must bear in mind 
that the South American continent is 
not a unit like the United States. There 
are ten countries, each differing from 
the other In the character and the needs 
cf its people, and the territory Is twice 
as large as that of the United States. 
There is no middle class, as we under¬ 
stand the term, so the mediums best In 
tWs country for national advertising are 
of very little use there. There are, how¬ 
ever, some very high-class dally and 
weekly newspapers, and once the prob¬ 
lem has been solved of covering the 
whole territory with these, there will be 
a better field for the American ad¬ 
vertiser. 

Increase Their Rates 

“One thing I found that will interest 
you men who are paying for advertis¬ 
ing space. It has been the custom for 
the papers to charge Americans from 
40 to 80 per cent, more than the local 
advertiser. This can be overcome only 
In one way—^let the American manu¬ 
facturer meet the conditions; In other 
words, pay his advertising debts. 

“There Is practically no development 
of the advertising agency In South 
America except In Buenos Alre.s, where 
the standard of service, by the way. Is 
none too high. There is no A. B. C. in 
South America, and I bad to com¬ 
pile accurate clroulatlon figures for 
every paper when I needed them. Rate- 
cards are issued, of course, but they 
are only excuses for haggling over 
rates; and everything has its own spe¬ 
cial rate—or a rate that may bo charg¬ 
ed—the page, the position on the page, 
and the very type in which the ad Is 
to be set” 

Mr. Sanger said the newspapers of¬ 
fered the best advertising faclHtles. Mall 
advertising was not .much good, and 
the poster business was so overdone 
that few even looked at the greatest of 
glaring billboards. 

Must Work Together 

At the opening of the session Thurs¬ 
day morning Ralph Starr Butler, dis¬ 
cussing "The Product and the Adver¬ 
tising and Sales Departments.” declared 
for cofirdinatlon of all to obtain the 
best results. He emphasized the need, 
also, of a careful survey of all condi¬ 
tions before any movement, selling, pro¬ 
ducing. or advertising, was attempted. 

**ln the past,” he said, “there has 
been too much guesswork and prejudice 
In the final consideration of business 
conditlona In the production end all 
this has ceased, and things are moved 
along on more scientific lines. The pro¬ 
ducing end to-day never starts anything 
without having subjected conditions to 
scientific analysis and arriving at ex¬ 
act conclusions. This will grow even 
better now, for the war has taught us 
preparedness by showing us that lack 
of It cost, the world millions of lives. 

"Of course, markets should be Inves¬ 
tigated before venturing Into them. One 
factor In Investigation Is to decide 

whether a product is a luxury or a ne¬ 
cessity. Lack of knowledge on this has 
cost manufacturers much In the past. 
It is very difficult to draw the line be¬ 
tween a luxury and a necessity, as the 
result of the last generation has shown 
clearly. The War Industries Board 
tried to do it in the last year or so, and 
has failed lamentably. Indeed, there 
is hardly a luxury manufactured that 
cannot be considered a necessity to 
some classes of people. The automo¬ 
bile, the talking machine, and a num¬ 
ber of other products might be cited in 
proof of thia They were considered 
luxuries at first, but the manufactur¬ 
ers refused to permit them to bo con¬ 
sidered so, and the result is that they 
have become necessities to many peo¬ 
ple. 

Who Will Buy? 
“Another Important reason for a sur¬ 

vey is to find out what kind of people 
are buyers of a particular product. Our 
returning soldiers may change many 
conditions that before existed in any 
particular district, and manufacturers 
must watch out for the change and be 
ready to take advantage of it Then, 
too, there is the economy appeal, made 
strong by war conditions, that has to 
be reckoned with. It is bound to grow 
stronger with the years, because the 
seed has been planted and the plant 
partly grown. No people can change 
their entire habits in a year, but thrift 
is here now, and here to stay. Our 
advertisers must be the schoolmasters 
to teach the people better habits of 
thrift, and our manufacturers must 
consider this factor in surveying the 
marketa 

"Another object of a survey is to 
find out where the actual buyer of a 
product lives—in what section of the 
country. This has been an era of great 
prosperity, but the prosperity has not 
been spread evenly all over the coun¬ 
try. Many localities that have thriven 
on the munitions Industry will not be 
able to carry that long, as the day the 
peace treaty is signed will mark the 
day when the munitions is the only un¬ 
essential industry in the country. The 
manufacturer must find out what is 
the future of the cotton-growing dis¬ 
tricts, the wheat-grrowlng districts, and 
the mining districts—^what they will 
be when the era of reconstruction has 
passed. 

"There are the foreign countries, too, 
that must be cared for. For myself, 
I see no reason, notwithstanding Mr. 
Redfield, why wo should restrain our¬ 
selves from pushing with the utmost 
vigor our commerce with France, Bel¬ 
gium, and Italy. Our duty Is to put 
our goods Into these foreign markets, 
and we should not be held back by any 
mere sentimental considerations. The 
vaunted German trade was founded 
upon lies and spies. It is for us to put 
our trade in these now widely opened 
fields upon a solid, substantial basis of 
truth." 

Truman A. De Weese, of the Shredded 
Wheat Comi>any, was to read a paper, 
but was unable to be present. Robert 
E. Lee, Director of Personnel, Quarter¬ 
master's Department, Washington, also 
failed to attend. His subject, "Relation 
of Advertising and Sales Departments 
with the Factory,” was discussed by 
Harry Tipper, Automotive Industries, 
who took his plac* with an Impromptu 
addresft’ < 

Stanley aagiie;'ntopagl^ director of 
the A. B. C., present bX Invita^q, made 
a well-received ae^h^ss, en\phMlzlng the 
value of A. 6. U ajidUs to the adver¬ 
tiser. He advised the use of A. B. C 
audits as superior and more dependa¬ 
ble than Government statements. 
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A dlacimion of ths valu« of trade- 
marlu, and wbethar or not they should 
be used in the new foreign trade about 
to open, was achoduled for the after¬ 
noon. When the topic was announced, 
however, the sentiment prevailed that 
if a greneral trademaric, such as “Made 
in U. S. A.,’’ were used, few except 
manufacturers who cared more for the 
Immediate market than for eatablishingr 
a reputation baaed on the merits of their 
products would benefit. The discussion 
was closed almost as soon as it was an¬ 
nounced. 

Dressing the Product 

In the afternoon session R. A. 
Holmes, of the Crofut h Knapp Com- 
I-any, presented a paper, bishly tech¬ 
nical In its nature, on "Dressing the 
l^oduct for the Market." Mr. Holmes 
insisted that a careful study of the best 
methods of advertising the product of 
a manufacturer was essential. He 
touched upon the sise and Quality of 
containers, where containers are neces¬ 
sary, and laid emphasis on the fact that 
proper treatment of customer^ and of 
factory folks as well, was necessary 
to produce a harmony without which 
no concern could hope to succeed. The 
labor problem would lose much of Its 
terrors, he said, if dressing the product 
was done with a practical application 
of the Golden Rule, and It were sent 
forth with the good will of the men 
and women who labor to produce it. 

R. Li. French, trafflc manager for the 
Columbia Qrapbophone Company, speak¬ 
ing on the relation of the sales and 
advertising departmental said that bnsl- 
r-ess, as conducted to-day. places sales¬ 
men and advertising men in the front 
rank—they are the shock troops used 
to go over the top. These dosely al¬ 
lied fielda of modem Industry have de¬ 
veloped into 'most important depart¬ 
ments of origination, he declared. 

“In keenly competitive bostness the 
traffic manager is absolutely a necessary 
adjunct for economy and efficiency." 
be declared. “A great amount of money 
is wasted In advertising because com¬ 
modities cannot be sold In certain ter¬ 
ritories where there la a competitive 
manufacturer, who. by bis location, can 
undersell, due to his favorable freight 
rates. 

“It is the traffic manager’s Job to 
BO chart territories that a glance will 
Indicate the points on which advertis¬ 
ing and selling should be concentrated, 
and any concern doing business on 
narrow margins who overlooks him In 
pl.inning its selling campaign loses 
a good bet." 

At the closing sessions on Friday there 
was a discussion on “Operation of the 
Marketing Departmenta" 

A paper on "The Function and Co¬ 
ordination of the Advertising and Sales 
Departments" was read by Geo. W. Hop¬ 
kins, general sales manager, Columbia 
Graphophone Co. 

“The Function and Organisation of 
a Sales Promotion Department" was 
treated by C. K. Woodbrldge, sales man¬ 
ager. the Dictaphone Company. 

“The Application of the Taylor System 
of Sclentlflc Management fo the Prob¬ 
lems of Distribution." by John M. 
Bruce, vtee-presldent and sales direc¬ 
tor, Remington Tyjwwrtter cw„ was a 
subject of goneml dlSCTJSslon, after 
which a poper on "Slzfng TJp Wen for 
Employment In Advertising and Shies 
Departments" wa.s read by Woods Qi- 
perton, sales manager. Ell Lilly ft Co., 
Kansas City, Mo. 

Certain changes In constitution and 
by-laws were made at the afternoon ses¬ 
sion, and the convantlon was concloded 
by election of nctr prtsMeiit, yfw-trrtal- 
donfs, aod dti'ei,'Thrs, ss Ibllbws; 

President—^W. A. McDermid. Gerhard 
Mennen Chemical Co.. Newark, N. J. 

Vice-presldenbt—T. J. Wright, Felt 
ft Tarrant Manufacturing Co.. Chicago, 
Hi.; W. P. Werhelna. Pratt ft Lambert 
Mfg. Co.. Buffalo, N. Y„ and G. F. Lord, 
E. L du Pont Ntmours Co., Wilmington, 
E. I. du Pont de Nemours Co., Wilming¬ 
ton, DeL 

Directors for three years—L. B. 
Jones, Eastman Kodak Co., Rochester, 
N. Y.; J. C. McQuiston, Westinghouse 
Electric ft Mfg. Co., Pittsburgh, Pa.; F. 
N. Sim, the Timken-Detrolt Axle Co., 
Detroit, Mich., and George L. Sullivan, 
the Fisk Rubber Co., Chicopee Falls, 
Maas. 

Directors for two years—F. A. Wll- 
son-Laurenson, Union Carbide ft Car¬ 
bon Oorp., New York, and J. W. Speare, 
Todd Prototectograph Oo., Rochester, 
N. T. 

Director for one year succeeding Mr. 
McDermid—T. L. Brtggs, Remington 
Arms ft Union Metallic Cartridgo Co., 
N. T. 

Present at the meeting were: 
W. B. Grant, F. M. Hoyt Shoe Co.; 

T. F. Sobey, Hammond Typewriter Cb.; 
Miss L. P. Stepnens, Pennsylvania Rub¬ 
ber Oo.; R. H. White, Domestic Engi¬ 
neering Co.; K. Kendig, Whitman ft 
Barnes Mfg. Co ; Oarl H. Reed, Electric 
Storage Battery Co.; G. W. Todd. Todd 
Protectograph Co.; D. E Andrews, 
Sharpless Separator Co.; Harry Tipper, 
Automotive Industries; G. O'Neill, Hen¬ 
ry Llndcnmeyr ft Sons; F. D. Chappell, 
Henry Llndenmeyr ft Sons; C. F. 
Owen, Mohawk Silk Fabric Co.; C. H. 
Stewart. Schuylkill Silk Mills; R. V. 
CUne, Firestone Tire ft Rubber Co. 

E. S. Babcox, Firestone Tire ft Rubber 
Co.; W. J. My.^ra Robbins A Myers 
Co.; H. H. SQUire, HInde ft Dauch Paper 
Co.; George M. Marshall, Warner 
Brothers Co.; E. I. La Beaume, Hercu¬ 
les Powder Co.; A. Booth, Beech-Nut 
Packing Co.; J. C. WIchert, Mellln's 
Food Co. of North America; W. N. Bay- 
less, Conklin Pen Mfg. Co.; J. W. San¬ 
ger, U. S. Government; G H. Montague, 
Speaker; MIsw N. T. Mumane, Stanley 
Works; B. M. Pettit, Wallis Tractor 
Co.; P. Wing, Kmplre Cream Separator 
Co.; P. Win, Sill Stove Works; A. L 
Dewar, Welch Grape Juice Oo.; T. J. 
Wright, Felt A Tarrant Mfg. Co.; W. 
J. Davla Wc.stinghouse Lamp Co.; A. 
C. Cederberg, Westinghouse Lamp Co.; 
E. T. Welch, Welch Grape Juice Co.; 
S. B. Hord, Eastman Kodak Co.; R. A. 
Holmea the Crofut ft Knapp Co.; A. H. 
Cummings, Timken RoBer Bearing Oo.; 
E. C. Tlbbitts, B. F. Goodrich Rubber 
Co.; H. Li. Corey, Champion Spark Plug 
Co.; Lloyd Mansfleld, Buffalo Specialty 
Oo.; W. L. Schaeffer, National Tube 
Co.; H. V. Jamison, American Sheet & 
Tin Plate Co.; M. L. Beard, Colgate ft 
Co.; Wallace Van Ness, Dennison Mfg. 
Co.; S. Van Ness, Dennison Mfg. Co.; 
W. A. McDermid, Gerhard Mennen 
Chemical Co.; .V H. Stew.art, NestTc's 
Food Co.; C. P. OMlger, H. J. Heinz 
Co.; C. A. Etown, E. Klrshstcln Sons 
Co.; A. W. Jones, Do I.«Tal Separator 
Oo.; Astolf Ijcvln, De Ij*ml Separator 
Co.; W. I. Shugff, Winchester Repeat¬ 
ing Arms Co.; C. E. Perry, .Joseph ft 
Felas CD.; W. T. Gregory, Cbwan Co. 

O. C. Ham. National Tiead Co.; J. L. 
Gi^Jnres, Whitaker Olessner Co.; T. L. 
Briggs, Remington ArmswUmon Metal- 
Ha Cartridge CO.; Edgar K. Woodrow, 
the Kfohn-Fechhetmer CO.; H. W. 
Prentls; Jt., Armstrong Cbtlt Co.; O. Jj. 

JbHllTan, Fisk Rubber-Co.; G. B. Haig, 
National Cash Register OO.; R. 
Greene, the TueJtett Tobacco Co.; H. C. 
Ray, American riptfeal Co.; W. E. Blod¬ 
gett. thn Antoetr Co.; R. N. Fellowa, 
ftdJis’twngraph Ox; J. S. Rlturher, Pe- 
frtffewn Tron Wortw co.; C. A. Hroek, 

Keystone SteM ft Wire Co.; F. W. Taft, 
Carter’s Ink Oo.; F. H. Edgington, 
Tuckett Tobacco Oo.; R. E Ramsay, Art 
Metal Construction Co.; C. H. Clark, 
Robbins ft Myers Tobacco Co.; L. F. 
Hussey, General ^'ireproaflng Co.; F. 
L. Pierce, Remington Typewriter Ca; 
J. S. Martin, Remington Typewriter Co.; 
H. Rhode, Lehigh Portland Cement Co.; 
J. C. Bowen, Lehigh Portland Cement 
Co.; A. T. Haefela, Chipman Knitting 
Mills; V. R. Howard, Krohn-Feebbei- 
mer Co.; B. H. Rowley, Joseph Dixon 
CruclMe Co.; Miss F. B. Clotworthy, As¬ 
sociation of Canadian Advertisers; R. 
S. LHchfleld, Crocker-McEIwain Co.; 
C. A. Stedman, New Jersey Zinc Co.; 
F. N. 81m, Timken-Detrolt Axle Co.; 
G. H. Crofut, E. A. Mallory A Sons; N. 
L. Mead, Jr.. B. V. D. Co.; L. L. King, 
the Goodyear Tire ft Ridbber Co.; S. 
T. A. LofUa Loftis Broa fti Oo.; D. L. 
Brown, Goodyear Tire ft Rubber Co.; 
H. J. Winston, 'X Black Co.; L. A. Sel- 
man, Bewver Board Cos.; C. W. Dear- 
den, Strathmore Paper Co.; J. D. Ells¬ 
worth, American Telephone ft Telegraph 
Co.; W. H. Dawson, Atlas Powder Co. 

A. A. Atchison, Atlas Powder Co.; W. 
G. Steward, Goodyear Tire ft Rubber 
Co.; Tim Thrift, American Multigraph 
Sales Oo.; A. C. Relley, Remington 
Typewriter Co.;0. S. Ftowler, Colgate & 
Oo.; Harold Thresher, Colgate ft Co.; 
W. G. Snow, International Silver Co.; 
J. M. Graham, iiowe Brothers Co.; E. 
A. Nellia Beech-Nut Packing Co.; Miss 
Massey, Colgate ft Co.; R. B. Johnson, 
Standard Varnish Works; S. Roland 
Hall. Alpha Portland Cement Co.; F. 
B. Connolly, Valentine ft Co.; A. L. 
Tisch, Paige-Detroit Motor Car Co.; 
Frank H. Gale, General Electric Co.; 
H. N. Trumbull, S. K. F. Ball Bearing 
Oo.; H. M. McCuteben, the Lowe Broth¬ 
ers Co.; P. Sutcliffe. Edison Storage 
Battery Co.; W. Sullivan, Wilson ft Co.; 
O. W. Kingsbury, Diamond Crystal Salt 
Co.; E. B. Wortman, Yawman ft Erbe 
Mfg. Co.; W. A. Martin, Jr., D. E. Sicher 
ft Co.; B. J. Kaylor, Youngstown Sheet 
ft Tube Co.; T. F. Pevear, Stein-Block 
Co.; 8. E. Conyheare, Armstrong Cork 
Co.; P. F. Elchhom, Devoe ft Reynolds 
Co.: D. E. Delgado, Ea.stman Kodak Co.; 
W. B. Morris, Northwestern Knitting 
Co.; A. C. Reid, Toch Brothers; Mark 
Kellogg, Burroughs Adding Machine 
Oo.; J. R. Allen, American Chicle Oo.; 
J. G. Acker, Pyrene Mfg. Co.; Gieorge 
Johnson, Johnson ft Johnson; B. M. 
Baker, Borden’if Condensed Milk Co. 

J. M. Hewitt, Pittsburgis Steel Co.; E. 
L. Shuey, Lowe Brothers Co.; George 
W. Voa the Texas Co.; O. M. Lauck, 
American Sugar Ketining Co.; Irving 
F. Brown, Amory, Browne ft Co.; A. H. 
Iioucks, Burroighs Adding Machine 
Co.; Carl J. Scuumann, Hilo Varnish 
Corpn.; Q. F. L( rd, E I. du Pont de 
Nemours & Co.; E. C. Hawklnson, Ad- 
drossograph Oo.; J. T. Chidsey, C. J. 
Root Co.; J. G. Crane, National Cash 
Register Ca; A. J. Barnea Shepard 
Electric Crane & Holst Co.; H. Mc- 
Broam, Corona Typewriter Co.; W. M. 
Zlntl, John Lucas ft Co.; J. Donald 
Pryor, General Fire Extingrnlsher Oo.; 
Douglas Malcolm, American Railway 
Express Co.; H. F. Morria Hlckcy- 
Freeman Co.; H. A. Smith, Bausch ft 
Iiomb Optical Co.; W. T. Chollar, Atlas 
Portland Cement Co.; R. D. Baldwin. 
Slmonda Mfg. Co.; E. J. Leonard, Na¬ 
tional Lamp Works of General Fllectric 
Cn.; J. Spearo, Todd Protectograph Co.; 
C. T. Lee, Nestte’s Pood Co.; H. Cleve¬ 
land, Cheney Brothers; W. G. Purcell, 
Alexander Brothers; William B. Hay, A. 
S. Hinds; W. McDougaO, Peter Hen¬ 
derson A Ctr.; F. H. Cole, Peter Hender- 
sm ft CB.; G. Ix Sumner, Intsmatiornal 
rorrbapondenea Schools; L. W. Wheel- 
(K!%. B»plf»u F. WWtman ft Stm, Ine t 

Mont. H. Wright, John B. Stetson Co.; 
J. Lk Oivem. H. J, Hsinz; J. 8. Oliver, 
Gaston, Williams fti Wlgniors; Mias 
Q&mer, Gaston, Williams & Wlgmore; 
G. W. Hopkina Columbia Graphophone 
Co.; A. J. Palmer, Thomas A. Edison 
Co., lac.; H. F. Beeba Winchester Re¬ 
peating Arms Co.; G. H. Benkhardt, 
Toch Brothers; U. D. Guyon, the Cellu¬ 
loid Co.; Im H. Bartlett, Eastman Kodak 
Co.; C W. Abbott. Celluloid Oo. 

J. A. Bogart, Remington Arms-Union 
Metallic Cartridge Co.; A. B. Kreitzburg, 
Electric Storage Battery Co.; A. P. 
Brooka Hammond Typewriter Co.; N. 
Bowland. A. M. Byers Co.; O. M. Pren¬ 
tiss. Standard Oil Ooth Co.; E. T. Wll- 
Itlna General Electric Co.; E Holden, 
Robt H. IngersoII A Bro.; D. O. Sann, 
Robt. H. IngersoII ft Bro.; J. C. Mc¬ 
Quiston, Westinghouse Electric A Mfg. 
Co.; J. S. Barlow, Remington Arms- 
Unlon Metallic Cartridge Co.; E. T. Joy, 
E. A. Mallory ft Sons; Q. B. Scott, 
Henry Tetlow Co; H. H. Clark, C. Ken¬ 
yon Co.; A. R. Howell, S K F Ball Bear¬ 
ing Co.; James G. Lamb, Scott Paper 
Co.; L. B. Maytag, the Maytag Co.; 
B. Bond, the Maytag Co.; Dr. B. 
L. Dunn, Oneida Community: H. F. 
Miller, Goulds Mfg. Co.; P. R Davla 
General Electric Co.; O. M. Goge, Robt. 
H. IngersoII A Bro.; R. H. Babbitt, Jr., 
Weir Stove Co.; H. M. Clark, General 
Electric Co.; J. F. Bresnaham, American 
Chicle Co.; M. P. Rice, General Elec¬ 
tric Oo.; O. B. Sharpe, DeLaval Sep¬ 
arator Co.; B. Lirtitenberg, Alexander 
Hamlllon Institute; R. C. Byler, S K F 
Ball Bearing Oo.; J. M. HiUs, Hills Bro. 
Oo.; H. P. Neulendyke, U. S. Cartridge 
Go.; S. H. Myers, National Lead Ca; 
M. F. Judd, the Raybestos Ca; W. L. 
Towne, Austin Co.; Miss M. Brown, Bur- 
loughs Adding Machine Co.; N. W. 
Dresher, Valentine ft Co. 

4.1N.P.A.CONSIDER NEWS 
PRINT SITUATION 

Newly Appointed Paper Committee Coes 
Over Matters with Directors 

at Meeting in New 
York 

The board of directors of the Ameri¬ 
can Newspaper Publishers Association 
and the members of the paper com¬ 
mittee held a conference on Tue.sday in 
New York, with President Prank P. 
Glass, editor Birmingham News, who 
returned on Saturday from Europe, 
presiding. 

This was the first meeting of the 
new paper committee with the di¬ 
rectors, and it was said that the whole 
news print situation in its relation to 
Government control, price fixing, etc., 
was gone Into very thoroughly. The 
sessions were executive. 

The new committee, under the chair¬ 
manship of Elbert H. Baker, Cleveland 
Plain-Dealer, is said to be especially 
strong and truly representative of the 
Industry as a whole—as Acting Presi¬ 
dent O. A. McAneny, New York Times, 
who made the appointments in the ab- 
•senco of the president, was Influenced 
largely In his appointments by geo¬ 
graphical or territorial and tonnage 
c'oitstdemtions. 

The ewmmlttee consists of ten mem- 
ber% including Chairman Baker, as 
follows: D. E. Town, Chicago Evening 
Post; M. P. Linn, St. Louis Republic; 
Charles I. Stewart, Lexington Herald; 
D. B. WoKhington, Beloit (Wia) News; 
T. R Willlama Pittsburgh Press; M. F. 
Hanson, Philadelphia Record; Bradford 
Merrin, New York Amaricaa; Elrvln 
Warffinan, New York fttm* and J'ames 
H. fllggins, Bbstffn HdrtTd. 
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' /M eik fnd- -thg Nevrr-Courier Pax 
The Ad-Man Determines to See that Local Publicity During the Christmas Holidays Pegs Up a Higher Notch in Attractiveness. Some Un¬ 
looked-for Business is Secured by a Quite Simple Expedient. 

fOKEWOBD 

Although writtm in ttory form, thno 
articles are built upon fact and ora in¬ 
tended as the basis of actual operation 
in any newspaper office. The News- 
Courier is a supposititious sheet. It 
really stands for ANY medium sized 
daily or weekly. The objective of the 
stories is a practical and constructive 
one, and the various illustrations shown 
have been prepared for actual use. They 
find their firU publication in the Editor 
& Publisher. 

“What has that to do with advertising in rural 
communities?” demanded The Managins E^litor. 

"Quite obvious, the same folks are buying Christ¬ 
mas presents in Manhattan. The stores are too hi? 
a temptation. They yank the rubber band off the 
venerable wallet and pitch in. You know and 1 
know that a woman can’t walk flve blocks on Fifth 
Avenue, if the sun is shinins and the universe 
smiles, without asking Father to reach in his boot 
for the wherewithal. The New York stores are ex¬ 
pecting the Juiciest Holiday trade of ten genera¬ 
tions. Much of it is out-of-town stuff, too.” 

Not the Right Way 
"I have always thought,” commented The Manag¬ 

ing Editor, "that wo should encourage a campaign 
that plays up civic pride and Buy-in-your-Home- 
Town spirit. People should understand that it is 
not fair to the town or to its business estabUshments 
to go elsewhere at spending time.” 

"You'll never do it that way. No, Sir. The an¬ 
swer is this—our merchants should make THEIK 
stores so attractive and keep them so smart and 
up-to-the-minute that people would not have occa¬ 
sion to buy in New York or anywhere else, for that 
matter, mg city stores can’t carry stock that is 

,>^5anta’$ 
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For tue daring the pre-holiday 

period for brief Christmas an- 

nooncements. It will reduce to y 

almost any sixe. Santa Clans / 

is perennially yoang and ever- 

lastingly welcome at least 

once a year. 

barred to us here in the village. Our merchants can 
get the same things at the same price — often 
cheaper. 

"The trouble is, nobody ever understands or ap¬ 
preciates it Local merchanU fail to toll that fact 
in their advertising. Even the ads are shabby. 
Millar is an example of our gorgeous state of pub¬ 
licity slackerdom. He sent his manager around with 
material for six balf-pagea They were Christmas 
advertisementa The cuts were handed down througn 
eleven centurlea He must have borrowed them from 
some ancient prlntery and ramsacked his own hoary 
archives for othera” 

"Speaking of the Illustrations?” 

Like s Padding 
"Yea In many towns; the merchants put a 

Christmas ad together in the same way that Mother 
makes a bread pudding. Any old stale stuff that 
happens to be around serves the purpose. We have 
electros of Santa Claus in this village that have 

been in regular yearly service since the post offloe 
was built They are so aged that even his whis¬ 
kers are out of fashion. Millar has discovered some 
of these grand old relics of Christmas days that are 
past. Santa looks as if he had been out on an apple- 
cider jag. The engraving has mushed up and the 
kindly gentleman’s nose is a glob. 

"He has also supplied us with a choice line of 
holly and mistletoe borders. They might have been 
corking good material during the Spanish-American 
War, but now—now this town knows them by heart 
Millar has a weird idea that if you want to get out 
a Christmas ad you need only drop in a hunk of 
holly, or a nest of Kris Krlngle's whiskers. 

" ‘Why not send for some new material this 
Christmas?’ I suggested to him. He shook his head. 
‘No use spending that money. What’s the need 
when we have all this splendM electrotype matter? 
I have used it for eleven years now, and I know 
that it’s good. There’s nothing to do except put a 
holly border all around and then have Santa Claus 
in one comer.' 

•"That, then. Is Millar’s method of reasoning. I 
Intimated that if his procedure waa based on logic, 
his wife could come down town shopping in a hoop- 

((^"r^HERE should be a great deal of Holiday ad- 
vertising this year,” said The Managing Edi¬ 
tor, as he pushed aside his empty coffee cup 

and lighted a cigar. "Times are good, the boys are 
coming back, and there.is a sort of let’s-spend-it 
aroma on the air. 1 can literally smell greenbacks 
getting ready to go into circulation.” 

The Ad-Man also lighted a cigar and stretched 
out his thin legs under the table. They bad wan¬ 

dered down to the Maine Street Hotel for a little 
dinner in honor of a news beat, and well-fed con¬ 
tentment reigned. 

“The local merchants, if they know what’s what,” 
declared The Ad-Man, “will do more advertising 
than ever, and nnake it better advertising. I saw 
some figures yesterday that amazed me. The hotels 
in New York are so rushed and crushed that they 
are parking Pittsburgh millionaires in the linen 
closet.” 

“What's the trouble?” asked The Managing Edi¬ 
tor. 

Thronging to New York 
“Soldiers arriving from the other aide,” was the 

response. "Letters arrive that tell of an early home¬ 
coming, and parents who have never even thought 
of stirring from the old village are packing their 
grips and hiking for the Metropolis. It gives them 
a more legitimate excuse to be real wicked and 
giddy, as giobe-trotters, than they ever imagined 
could come to pasa They want Co be as near thj 
dock as the health authorities allow when the big 
hull sweeps within sight of Miss Liberty and warps 
into safe harbor. 

“Believe me, I can understand that sentiment. 
There is no lonelier place to land this side of China 
than New York if you were not bred and bora there. 
The Doughboy would rather see the little mother 

and the eager-faced Dad, in his shiny Sunday-best 
coat, on the pier at that fateful hour than a truck 
load of Burlesque Qiwens or the Orchestra of the 
Metropolitan Opera Housa Folks are swarming to 
that port of entry as fast as the trains can take 
them. ’Theatras are packed every^ night, restau¬ 
rants groaning. under tk* load, and the streets 

packed.” 

Used as a two or 

three • eolnmn an¬ 
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play, this timely 
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tion can take exactly the same subject and inject 
life, animation, eye-interest. There’s Just one trou¬ 
ble with your plan, if it is operated minus a suidins 
inspiration—the other store is doing the same thing, 
and ail advertising is monotonous. Of late years it 
has become customary to create, during the Holi¬ 
days, a tie-up scheme that runs through the month’s 
activities. This scheme unifles the advertiser's cam¬ 
paign—gives it individuality. 

"Some stores devise a comic figure out of Fairy¬ 
land, who presides over space; others carry a con¬ 
nected story, illustrated with glimpses of the estab¬ 
lishment, and still others have Santa Claus himself, 
in different poses, lead the reader here and there 
about the shop. The article, its description, and 
the PRICE wili, in piy estimation, always hold good 
as the result-bringer. Still, there is on opportunity 
for other appeala I never will forget the piano 
campaign we ran last Christmas. It gave me an¬ 
other insight into the vagaries of advertising. 

’’I worked with Mechusink and Warner. We used 
three-column space every day for two weeks, prior 
to the holidays. A series of handsome illustrations 
was obtained from the manufacturer of the pianos. 
They visualized the pleasure of having a piano in 
the home—Mother singing lullabies to the kiddies 
on it—father playing—the evening dance and all 
that. It was sentimentally inviting. And I under¬ 
stand that a quite famous pen-and-ink artist de¬ 
signed these cuts. 

An Ad That Pulled 
‘‘But as Christmas neared, no pianos to speak of 

were being sold. Then, in desperation, Warner 
nimself constructed an advertisement. It was no¬ 
thing more than a line plate of a piano, surrounded 
by music rolls (it was an automatic player), the 
bench that went with it, and a three-inch-high 
numeral display, stating that the price was so-and- 
so. That advertisement pulled from the start. It 
sent a dozen sure sales into the shop that after¬ 
noon. The copy was not changed, straight up to 
Christmas Day, and the results were pleasing to all 
hands.’’ 

’’Does the moral indicate that advertising must 
be crude to get over?’’ 

’’No, but you never can tell, 'rhe purely ‘pretty’ 
designs lacked some necessary element. It would 
be very discouraging indeed to assume that a piece 
of advertising mu.st be ugly to be successful. That's 
opposed to common sense. In direct contradiction, 
every one knows that the embellishment of adver¬ 
tising has grown to highly satisfactory standards. 
The really POOR ad, in a physical sense, is Indeed 
in the minority. Magazine publicity has beautified 
it.self splendidly. 

“Newspaper advertising is improving, but there’s 
much room left We must all learn the value of 
white space—of shrewd margins and compact, well- 

Despito steam- r—^ 
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whistling radiators, there are impor¬ 

tant areas where the Chimney pro¬ 

vides a means of entrance for our 

old friend Santa Clans. To Child¬ 

hood, at any rate, the association is 

forever fixed. An announcement cut 

for general nse. 

ordered masses of text. ‘There’s Millar—he doesn’t 
believe we are giving him service if we do not set 
up his stuff in fifteen different styles of type. If 
he had his way, there would be no two fonts used 
twice. He will search the cut book through for an 
Illustrated initial that has everything in it from the 
catacombs to a spaghetti dinner." 

“What have you in mind for our home merchants 
—to combat this out-of-town buying stunt?” queried 
The Managing Editor. 

Should Begin Early 
“Immediate reference to complete stocks,” an¬ 

swered The Ad Man. “It’s not too early for every 
store in town to begin emphasizing that we are 
equipped in our own community to satisfy eve. y 
gift whim. There should be more announcements, 
in double and triple column. I mean by that simple, 
unlnvolved displays with plenty of Christmas spirit 
in them. Where an advertiser uses a page or half¬ 
page, he should slip in an illustrated display, with 
bold face type talk. 

‘•‘But I have anticipated this. Last week I 
sketched up a series of such designs. They could 
be used with profit by any type of merchant. They 
are ‘good will’ electros, I call them. Here are the 
proofs—a bigger head of Santa than has ever ap¬ 
peared in our paper, a reference to Christmas tree 
ornaments, a showing of unique toy animals, etc. 
The merchant can slip in dally reminders that 
stocks have been replenished, that goods are mod¬ 
ern, *md that prices are Just. The Public rather 
likes to be told that ‘a new shipment has Just been 
received.’ But these little designs are bold and 
have been drawn in a way to attract Instant atten¬ 
tion, no matter how much other advertising is run 

in Juxtaposition. 
“The other day I took a six months’ file of the 

paper and arrived at one definite conclusion. News¬ 
paper advertising, when it is prepared locally, is too 
similar, day by day, month after month. It lacks 
kick. We fall into a rut. An advertiser must 
search for his own copy. There is a deadly same¬ 
ness. It may be set-up; it may be our stock bor¬ 
ders. Whatever the cause, too many newspapers 
pay too little attention to individuality of advertis¬ 
ing. If there could be more distinctiveness, I really 
believe merchants would patronize us more liberal¬ 
ly. One advertisement looks like another advertise¬ 

ment to them.” 
Think a Little More 

“How can the fault be remedied?” 
“By a little extra effort—^a little extra thinking— 

a little more resourcefulness. For one thing, more 
illustrations should be used—better pictures—pic¬ 
tures that are not made up by rule and according 
to moth-eaten precedent. We have all seen what 
CAN be done—Liberty Loan publicity. Red Cros.s 
designs, and Mr. Hoover’s own press bureau have 

(Oontinuei on Five 11) 

skirt and pantaloons But we are not doomed to an 
entire community of Millars The Gift Shop, on 
Hamilton Place, is setting an excellent example this 
season. I worked out a plan for them that will be¬ 
gin to appear in the paper the first of next week. 

“We lettered THE GIFT SHOP in a quaint way— 
of small decorative toys, etc. Actually made each 
letter of gifts that they keep in stock. Below is a 
large morUsed circle. This scheme will form the 
basis of a three weeks’ campaign. It will be vir¬ 
tually a trade mark. The newspaper displays will 
always carry the same ornate lettered head with 
changing text and special illustrations in the circle 
below. But street-car cards, store cards, window 
cards, and even one-sheet posters in two colors will 
stand back of the newspaper campaign. It all makes 
a compact sales appeal. Before Christmas Day, 
everybody in town will have The Gift Shop pounded 
into their noodle for keepa 

Practical Gifts 
“To my way of thinking, Hobbeston, the Jeweller 

on Main Street, has an even more sensible adver¬ 
tising plan. He is to harp on the purchase of valu¬ 
able gifts—gifts that endure—^gifts that mean an 
investment Now, if ever, is the period when peo¬ 
ple should conserve by purchasing gifts that bring 
material gain. Such as chests of silver, cut glass, 
watches, etc. I created a small trade mark symbol 
for him to employ in every piece of advertising— 
a line drawing of a Bank Receiving Teller’s window. 
It has been done in an attractive manner, for small 
space, with the slogan on a scroll: ‘EVERY GIFT 
BOUGHT HERE IS AN INVESTMENT.’ You may 
smile at it as rather crude and primitive, but it was 
this little Joker that brought them into a large cam¬ 
paign. They originally intended to use single-col¬ 
umn space—now it’s three and four. A plaster 
model of that symbol has been placed in the win¬ 
dow, against a dark plush curtain—and it DOES 
carry a convincing argument. I think he will adopt 
it for all time.” 

“I should imagine that Christmas advertising set¬ 
tles down to showing goods. Not much imagination 
is required. If I happened to be a department store 
manager, I would insist upon splitting my space 
up into small unita And each unit would show 
some Christmas novelty, neatly portrayed in a cut. 
with price, description, etc. You ad men are apt 
to be too highfalootin’ if you are not watched.” 

CUn Be an Asset 
The Managing Editor was never more serious 

in his life. 
“I’ll grant what you have Just said,” answered 

The Ad Manager, "but there are ways and ways of 
handling this same material. Even the drawing of 
those little gifts can be an asset Some silverprint 
reproductions of articles are as cold as the Arctic 
regions—cuts, nothing more. Artists with Imaglna- 

A merchant may here 

display, in fairly large 

type, his earlier Christmas 

announcements. Santa 

Claus belongs primarily to 

the Children, and Ifoliday k designs should have 

this youthful appeal. 
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PRESIDENT AGAIN ASSURES OF 
UNRESTRAINED CONFERENCE NEWS 

On Eve of Departure for France He Tells Congress There 
Will Be No Censorship—Only Trouble Seems to 

Be Danger of Overloading the Cables 

• Washinoton, December 5. PRESIDENT WILSON has added his personal assurance to those of Post¬ 
master-General Burleson and George Creel, chairman of the Committee on 
Public Information, that there will be no censorship of any kind over the 

cables carrying the news of the Peace Conference to the American people. 
“At my request,” the President said in his message to Congress, “the French 

and English Governments have absolutely removed the censorship of cable news, 
which until within a fortnight they had maintained, and there is now no cen¬ 
sorship whatever exercised at this end except upon attempted trade communi¬ 
cations with enemy countries.” 

Maximum Service Promised Press 

C. M. LINCOLN AND FRIEJNDS ON BOARD ORIZABA 
Left to right: C. M. Lincolp, managing editor New York World; Louis 

Siebold, Montague Glass, J. J. Montague, New York .American, and W. S. GiU. 

Postmaster-General Burleson an¬ 
nounced Saturday that every effort 
would be made to give the press a max¬ 
imum of service on the cables, and that 
a special study was being made with a 
view to enabling the greatest amount of 
news to come through from Europe. 

Mr. Creel reiterated his statement 
which the Editor & Publisher printed 
last week, and added that every possible 
measure would be taken to aid the 
American corresptaidents at the confer¬ 
ence. 

It is the view of most newspaper men 

COAXING XMAS TRADE 
(Concluded from page 10) 

blazed the trail for ua When some of 
that plate matter, sent In by the va¬ 
rious departments, began to appear, it 
cheapened our local space. The public 
is educated up to better things. 

“We can’t remain stationary. And 
we have another vigorous Incentive— 
the manufacturer who sends out large 
sheets and books of illustrated electros 
is an inspiration. When the merchant 
blossoms out with these, the unpro¬ 
gressive chap, who depends upon his 
own resources, finds the comiiarison ag¬ 
gravating. A competitor, possibly, is 
getting all the best of It—attracting all 
the attention." 

“On the other hand, these litte fel¬ 
lows cannot afford expensive Illustra¬ 
tions, plates, and high-priced specialists 
to create their advertising,” put in The 
Managing Editor. 

“Granted,” said The Ad Manager, 
“that’s where WE come in The service 
department of every newspaper MUST 
provide a way. Just as we are doing 
now—the sort of advice that gets down 
to a pencil and some paper—to securing 
attractive pictures and gradually wean¬ 
ing obstinate people from lazy methods. 

“But it IS going to be a particularly 
green Christmas. Of that I am as¬ 
sured. We are getting back to the nor¬ 
mal again. I had sugar on my break¬ 
fast food this morning, and my wife 
tells me that she is buying flour, minus 
the substitutes. Who knows? In an¬ 
other decade, strictly fresh eggs will be 
down to somewhere around five cents 
each. This business of being a hen is 
profitable.” 

“Is it national Prosperity you’re talk¬ 
ing?” demanded The Managing Editor. 

•"hiat will never quite arrive until you 
folks'-decide to charge five cents for 

.^our newspaper, retail,” was the reply, 
“and it’s worth every penny of it” 

“Oh, the advertising must pay for 
newspaper profits,” The Managing Edi¬ 
tor smiled. 

“No—no," was the laconic response, 
“under present condlticns, the Adver¬ 
tiser Is expected to do it all. Have an¬ 
other dgar.” 

and ofScials in Washington that the 
newspapers themselves, through the 
plans they have made and the men 
they have sent abroad, will act to bring 
about a certain type of censorship. 
Briefly stated, the point is that there 
are not cables suflicient to carry the 
vol^lme of dispatches which the press 
associations and the special correspon¬ 
dents might be expected to file. 

President Will Meet Press Daily 

President Wilson will hold daily con¬ 
ferences with the newspaper correspon¬ 
dents during his entire absence from 
the country. The press association cor¬ 
respondents on the George Washington, 
it was announced, will be permitted to 
file wireless dispatches en route to 
France. 

At President Wilson’s personal re¬ 
quest the British and French Govern¬ 
ments will relax all censorship on news 
dispatches coming to the United States 
on the subject of the Peace Confer¬ 
ence. 

It was officially announced that dis¬ 
patches to American newspapers in¬ 
forming them of the progress of the 
peace negotiations will take second 
place only to official Government busi¬ 
ness. Under the Government’s newly 
acquired control of the cable lines, of¬ 
ficial business will come first, then 
news, and then commercial business. 

It was also officially announced that 
no censorship of any kind will be ex¬ 
ercised by the Committee on Public In¬ 
formation. The machinery of the Cmn- 
mittee will be used entirely to facilitate 
the work of the American newspaper 
representatives in Paria 

The question of whether the sessions 
of the Peace Conference will be open 
or closed to the press will be decided by 
the conference itself. 

Who WiU Cover the Conference 

As special guests of the President 
on the George Wcishington there sailed 
L; C. Probert, Associated Press; R J. 
Bender, United Press; John E. Nevln, 
International News and Service. 

Following the above named, the 
American transport Orizaba sailed 
Wednesday afternoon for Brest with 
98 newspaper correspondents, photog¬ 
raphers, and moving picture operators 
from all parts of the United Statea and 
two army officera 

It is doubtful whether the transport 
will be across when the President’s ship 
is met by the American warships, but 
it is expected that the correspondents 
will be in time to see President Wilson 
land in France. 

Among those who sailed on the Ori¬ 
zaba to attend the Peace Conference 
were Ralph Pulitzer, Charles M. Lin¬ 
coln, Herbert B. Swopa and Louis 
Siebold, the New York World; Law¬ 
rence Hllla New York Sun; Sherman 

Gill, New York American; E. R White, 
photographer, New York Times; Paul 
W. Harris, New York Call; Abraham 
Cahan, Vorwarts; Hybert Taft, Cincin¬ 
nati Times-Star; M. Grozier and C. E. 
Carberry, Boston Post; E. M. Hood, As¬ 
sociated Press; S. S. McClure, Mon¬ 
tague Glass, and M. R Weishart, Mc¬ 
Clure Syndicate; J. Fred Essay, Balti¬ 
more Sun; Sherman Johnson, Forum 
and Wildman News Service; Arthur M. 
Evans, Chicago Tribune; W. A. Craw¬ 
ford, Central News; C. T. Brainard, 
Washington Herald; Georges Le Char- 
tier, Petit Parisien; W. J. Parrott, Dan¬ 
ville Times; S. A. Oakley, Peoria Star; 
Owen H. Kuhn, Washington Star; Les¬ 
lie G. Niblock, Guthrie (Okla.) Leader; 
David D, Bidwell, Hartford Courant; 
Frank De Ramm, La Prensa, Buenos 
Aires; Edgar T. Wolfe, Ohio State 
Journal, and O. A. Cooper, Huntington 
(W. Va.) Herald-Dispatch. 

The Associated Press 

The Associated Press staff at the 
Peace Conference will be made up as 
follows: , 

Melville E. Stone, general man¬ 
ager; Efimer Roberts, chief of the 
Paris bureau; Robert M. Collins, chief 
of the London bureau; Charles T. 
Thompson, Charles E. Kloeber, Salva¬ 
tor Cortesi, chief of the Rome bureau; 
L. C. Probert, chief of the Washington 
bureau; S. B. Cruger, former chief of 
the Berlin bureau; EMwin M. Hood, 
Robert Berry, F. B. Grundy, J. A. Bou- 
man, Burge McFall, James P. Howe, 
Philip M. Powers, Stuart Maroney, S. 
F. Wader, and T. T. Topping. 

In addition to Mr. Bender, who is 
with the President’s party; Edward L, 
Keen, general European manager of 
the United Press, will be in direct charge 
of the staff which will report the pro¬ 
ceedings of the Peace Conference for 
that organization; Roy W. Howard, 
president of the United Press, will have 
general direction of the arrangements 
for the service and is returning to 
Franco for that purpose. Keen will 
have a large staff, and will be assisted 
by William Philip Simms, manager of 
the Paris bureau, and Henry Wood, 
manager of the Rome bureau. Fred S. 
Ferguson, formerly news manager at 
Now York, will be in charge of the 
American features. Lowell Mellett, for¬ 
merly Washington manager of the U. 
P., will cover the British phases. Oth¬ 
er members of Keen’s staff will Include 
Arthur E. Mann, Don Chamberlain, 

Frank J. Taylor, John de Gandt, Webb 
Miller, Ralph Couch. 

Universal Service 

The Universal Service will cover the 
Peace Conference with the following 
staff: James J. Montague, Jay Jerome 
Williams, White House man; Naboth 
Hedin, head of the Paris bureau; Rob¬ 
ert Welles Ritchie, of the foreign staff, 
and E. G. Fitzliamon, manager of the 
London bureau. 

The International News Service 
The foiiowlng compe-se the Interna¬ 

tional News Service Peace Conference 
news staff: John E. Nevin, who accom¬ 
panies the Presidential party; Newton 
C. Parke, John McHugh Stuart, Deltus 
M. Edwards, and Henry G. Wales. 

“CHURCH ADVERTISING!” 
That phrase spells 
Revolution. 
It is on the way 
For Far-Seeing Papers 
That can con the word 
“Service.” 

The Man Who 
Formulated The Science of 
Modern Newspaper Advertising 
By Churches,* 
And Who j^rote The 
Page Religious Ads 
Which Have Appeared In Many 

Cities, 
Is The Same Man 
Who Writes The 
Ellis Sunday School Lesson. 

He gives our Clients, 
As a courtesy. 
The right to use 
These Successful Ads. 

*See his Book, “Church and Press,” Issued 
in 1912 by the Men And Religion Movement. 

THE ELUS SERVICE 
’ ■ ' (Swarthmoret'Ri. 

Offering Iwo Weekly FeatureB 
I • "Diffarent’'Sunday School Lesson. 
1 * The Religious Rambler ’ 
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THE LOT OF A SCRIBE IN FRANCE 
TOLD BY PHILIP PAYNE 

War Correapondent Went Over the Top With Soldiers, In¬ 
vaded No Man's Land, and Sailed on Raids 

With Airmen 

Editor a publisher asked PhUlp Payne, a newspaper man of wide ex¬ 
perience, who returned recently from France, where he was attached to the 
Knights of Columbus news service, to write something for the "newspaper 

boys" over here who were not fortunate enough to get the foreign war assign¬ 
ment 

Mr. Payne was considerate enough to comply. KoiToa a Pubushek. knew 
that if Mr. Payne wrote a story for other newspaper men to read, it would be 
"a corker,” but there was not in this ofllcs any anticipation that it would be 
such a “corking corker" as it ia It is offered as a real treat to the unfortunate 
men who to “do" the war at long distance* from the copy desk. 

And Herts His “Corking Corker" Slory 

By Puiup PATNa 
SOAIBWHOiX IN TUB UN1TK> STATBB, 

December 4.—Now that the war is 
about over and I'm out of a Job, I feel 
happy. I know that every other fellow- 
craftsman who groimd out beaucoup 
lines of copy about “a certain American 
division taking over a certain sector of 
the front,” is happy, too. We’re out of 
Jobs, or almost out of ’em, but we 
chuckle; yes, we laugh out loud, for 
the censors will soon be Jobless, too. 

If it hadn’t been for some of those 
censors this war would have been a 
pretty good one, but the greatest copy 
butchers ever gathered in the editorial 
roonos of any newspapers were rank 
amateurs in comparison with the of¬ 
ficial wielders of the blue pencil, who 
reigned supreme at the Palais Bourse 
and other resorts of the tribe in Prance. 

It was Herbert Corey, who is still 
overseas plying bis trusty flivver brand 
of typewriter, who refused to differ¬ 
entiate between the base censor and the 
various other types of censors who kept 
our copy on many occasions from say¬ 
ing what we wanted it to. 

AU Censors Base 
“Base censor?" quoth Herbert. “All 

censors are kisc," be added. 
All the above remarks are inspired by 

a letter from EIditor St Pubusukr ask¬ 
ing me, among other thinga to tell of 
some of the sufferings of the war oor- 
respondents who have been dally chron¬ 
iclers of history for the reading public 
of America. 

Most of my suffering was caused by 
the astute, khaki-clad gentlemen in the 
Palais Bourse, where the base censor 
had ];)is lair, refusing to allow me to 
state in my copy on sundry occasions 
that “a famous old Irish-American 
fighting unit from New T^k" was for¬ 
merly the Fighting Sixty-ninth. By 
frontal assaults with pencils on my 
copy and on the copy of some of my 
fellow-sufferers, the censors succeeded, 
in their own opinions. In keeping from 
the Geiiuan secret service the fact that 
the Sixty-ninth was in France. 

It was after the censor had made one 
of my mall stories read this way: "A 
certain American infantry regiment 
had its colors decorated yesterday after¬ 
noon by a French general"—that I went 
to a motion-picture theatre in Paria A 
film weekly was being shown when I 
entered, and this was the caption on 
one of the pictures: 

“Oolors of the 104th U. 8. Infantry 
being decorated." 

My mail story could not have been 
printed in the United States before at 
least three weeks elapsed, but that cen¬ 
sor was determined to keep the vital 
military Information that the 104th had 
had its colors decorated a deep secret 

Philip Patnb. 

Apparently the French censor who 
passed on the film I had seen, hadn’t 
placed quite as much important e in the 
fact. 

Got Something Through 
About six weeks after the Seventy- 

seventh Division took over a sector In 
France 1 wrote a mail story in which 
I mentioned the “troops from Camp 
Upton." When I submitted that story 
to the base censor I attached to it a 
clipping from a New York Times which 
had Just reached me. The clipping was 
about a weekly interview Gen. March 
bad given to the correspondents at 
Washington. Featured in the bead was 
the statement that the Camp Uptoa 
division was bolding part of the line 
near Lunevllle. With the clipping I 
sent a little personal note to the censor, 
reading something like this: 

“As Gen. March has told the cor¬ 
respondents in Washington that the 
Seventy-seventh is holding the line 
near LuneviUe and the New York Times 
and other American newspaiiers have 
published the interview with the gen¬ 
eral on the flrst page, I trust you will 
permit roe to mention in my story that 
the Camp Upton troops are in France." 

He did. 
It remained for one of the women 

writers who defied Tirpits * Oe. to play 
a nice polite little Joke on a censor. Tm 
not going to reveal her name now, for 
she is still in France; and so is the 
censor. 

Tricked the Shave-Tail 

After a trip through one of the field 
hospitals this woman wrote a magasine 
story in which she described the acenes 
she had witnessed. In the course ot 
her story she mentioned the sufferings 
of some of the boys who had been burn¬ 
ed by nHistard gaa A censor, who 
basked in the glory of a new lieuten¬ 

ancy, cut out all meatlon of the 
wounded suffering. 

“It will lower the morale of the peo¬ 
ple back home if they know their boys 
are suffering," he sagely told the fair 
writer when she ventured to aak him 
why be had hit her stoiry with every¬ 
thing except an axa 

Without saying anything more to the 
“shave-tail” censor, the female of the 
species took a carbon copy of the same 
story to the captain who was in charge 
of that particular censorship bureau. 
She asked him to read it personally, as 
she was anxious to get it off in the 
mall in time to get on a steamship she 
knew was about to sail. The captain 
read the story and made Just two minor 
deletiona 

Beesme Almost Homan 
In fairness to the censors, however, 

I must admit that in the last three 
months of the war they becanae almost 
human in their handling of stories, and 
at all stages of the game the field cen¬ 
sors, who were headed by Major Boss- 
man Bolger, treated the correspondents’ 
copy welL As nearly all my copy went 
through the maila 1 did not have any 
personal experiences with the field oen- 
sors, those gentlemen baiMUing only 
cable and telegraph copy. 

The treatment the oScers gave the 
correspondents was splendid in every 
way; and that was true not alone with 
the American forces, but with the 
French. British, and Italian as well. 
The British, profiting by the mistakes 
their censors made during the first year 
of the war, were particularly gracious 
in their handling of the American cor¬ 
respondents assigned to their armiea 

No SBobbishness There 
One thing I noticed along the Ameri¬ 

can front in France was the perfect 
bond between the oSlcers aitd men. la 
the camps and cantonments in this 
country when 1 was serving in the in¬ 
fantry, I had noticed a certain amount 
of snobbishneaa but there was none of 
that in eridence at the front Discipline 
of the most perfect sort existed, but the 
ofiicers knew that their men were men; 
the men knew that their oflScers were 
with them heart and soul. 

Wherever you went along the front 
it was the same. Every man in a di¬ 
vision from the commanding general 
down would swear bis particular di¬ 
vision was the finest In the American 
Expeditionary Force. Colonels would 
solemnly inform the correspondents 
that their own pArticular regiment was 
Just a little bit better than any other 
regiment; captains knew their compa¬ 
nies were smarter than any other, and 
the doughboya without the reserve of 
their officers, made no bones about tell¬ 
ing you that their company was great 
and that they’d go to hell for their cap¬ 
tain. That was the sort of sp’rit that 
made the American soldiers the finest 
fighting men in Europe. 

Sometlmea when I was flivvering 
along near the front, I would hall 
doughboys who were plodding along, 
taking the war game as nonchalantly 
as though they’d been at it all their 
Uvea 

"What outfit are you feUows from?" 
I’d queiTT. 

"The —th ffivirion," the answer would 
coma 

"Have you fellows been in the fight¬ 
ing?" would be the next quesHoo. 

"Have wa been in the flgfathig? [Buat- 
ness of throwing out his chest. 1 Why, 
we’re shock troops: we Hckad the Prus- 
.sian Guard." 

Proud of Each Other 
Seldom, If ever, did I hear any dough¬ 

boy praise himself; it would always be 

bis owQ particular company, regiment, 
or division. It didn’t make any differ¬ 
ence what line the doughboy had been 
In. He was always supremely confident 
in the superiority of his own outfit The 
drafted doughboy would argue at length 
with you to impress on your mind sun¬ 
dry reasons why the National Army 
was a better fighting organization than 
the National Guard or the old regulars; 
the former guardsmen and the regulars 
had Just as convincing arguments to 
prove why they were better than the 
otbera There was perfect harmony, 
though, existing between all the dough- 
boya no matter what branch they came 
from, and their hatred was combined— 
every doughboy hated the Boche and 
the M. P.’s—military policemen—the 
bane of doughboys who took “vaca¬ 
tions" without the formality of getting 
official permlasloB. 

In the Argonne Forest, when the 
drive that broke Germany’s back was 
started, on September 26, National 
Army, National Guard, and iregular 
army divisions were fighting side by 
side. The rivalry of the divisions was 
noticeable throughout the entire cam¬ 
paign In the Argonne. 

Of CouTM, of Coutm! 
Correspondents, "T" and K.C. men, 

and others who were attached to certain 

divisions, would become imbued with 
the same spirit of rivalry as the regular 

personnel of their particular divisiona 
I spent most of my time at the front 
with the Twenty-sixth New Elngland 
Division. Of course, I admit that the 

Twenty-sixth was the finest division In 
France. Haven’t we been cited six 
times? I’ll bet Floyd Gibbons, of the 
Chicago Tribune, and Stanley Prenosil, , 
of the A P,, who were also with that 
division, wiU agree with me, too. 

Some persons in this country have 
an idea that the war correspondents 
never actually got near the front. 

“Isn’t it true,” one nice old gentle¬ 
man asked me the other nigh’., "that 
the corres|M>ndents get all their news 
at the headquarters in Paris?” 

Right Ob the Joh 
Floyd Gibbons didn’t get Ms eye shot 

out and his arm punctured in Paris, 
Bert Ford wasn’t gassed in Paris al¬ 
though the Lord only knows there is 
beaucoup gas in that city. George 
Pattullo, Jimmy Hopper, Frank Sibley, 
Joe Tknmona and a host of others I 
could name didn’t go over the top with 
the men on a drill field. Those men 
actually went over the top into battle 
with the deughboys, so that they could 
get a real, first-hand imprest.lon of 
what a soldier feels like when he’s 
looking death squarely in the free and 
not batting an eye when he’s doing it. 

Ask the fighting men when they 
come back where they have seen some 
of the corre^iondenta Herbf^rt Ocrey 
was talking to some artillerymen in a 
battery position one day when a shell 
burst near by, killing five and wound¬ 
ing two otbera George Pattullo had 
the major portion of his billet shot 
away while be was slumbering one 
night, when a Boche plane scored a 
hit on It George also had part of his 
breeches separated from kJ'n by a 
chunk of shrapnel when be went out 
with the doughboys on night pcUrol, so 
that he could experience the I'eal thing 
in the thrill line. 

Had Keen Vision 

They discharged me from tl.e Infan¬ 
try at Camp Dlx, because the curgeons 
said I had bad eyesight, but Johnny 
Evers, the old Cub ballplayer, who was 

(Continued on page M) 
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EDITORS OF RELIGIOUS PAPERS 
ENTERTAINED IN LONDON 

Lord Robert Cecil Tells Them People Must Decide Future of 

Countries—Dr. McKenzie Says History Is 
Being Reversed 

SIGNIFICANT, In the liffht of present-day conditions, were some of the re¬ 
marks made at the luncheon tendered by the F^nglish-Speaking Union Novem¬ 
ber S in London to the third party of American editors visiting England and 

France as guests of the Ministry of Information to see Britain's war effort at 
first hand. 

Lord Robert Cecil, Under-Secretary of Foreign Affairs and son of the great 
I.,ord Salisbury, presided and delivered a notable address on the future peace of 
the world, serving in the place of his Chief, Mr. Balfour, President of the Union, 
during the Foreign Secretary’s absence at the Versailles Conference on peace 

terms. 

Distinguished Guests Welcome Editors 

Notable guests and speakers in¬ 
cluded Lord Bryce, Walter Long, 
and Admiral Sima Others present 
to meet the editor guests, who rep¬ 
resent more particularly the Ameri¬ 
can religious press were Ix)rd Burn¬ 
ham, proprietor cf the D.aily Telegraph 

and pre-sident of the British Nowspai)er 
Conference; Dr. Clifford and the Rev. 
J. H. Jowett, two of Britain's greatest 
non-conformist clergymen: Sir George 
Perley, Higb Commissioner for Canada; 
Sir Thomas McKensle, Sir Harry Brit¬ 
tain, Major Evelyn Wrench, and Amer¬ 
ican Consul-General Skinner. 

The American guests were; 

Dr. Douglas McKenzie, president 
Hartford Theological Seminary, and 
contributor to many religious nubllca- 
tlons; Ernest Hamlin Abbott, Outlook; 
Dr. aifton Gray, Chicago Stand-ird; Dr. 
Charles Clayton Morrison, Christian 
Century: Philip Howard, Sunday School 
Times; William Re veil Moody. Record 
of Christian Work; Guy Shippler, 
Churchman; Dr. Dan Brearley Brum- 

mitt, Epworth Herald; Dr. R. W. Gam¬ 
mon, Congregatlonallst; Jackson Flem¬ 

ing, Asia. 

Responsibility with People 

In asking his .ludience to con.stfder the 
question of what we should do when 
peace comes. Lord Robert Cc:cU said 
that the responsibility as to what course 
shall be taken will rest, not with states¬ 
men and minl.sters, but with the people. 
He Insisted that the future of rhe world 
would rest very largely on what the 
English-speaking peoples decided to do. 

"After all,” he declared, “we arc the 
two nations who. Intellectually and 

spiritually, come closer together than 
any other two Allies, and we therefore 
must take the greatest share of the re- 
spon.slhlllty for the final settlement of 
this great world conflict.” 

Testing Days Ahead 

Dr. McKenzie, replying, said. 
"We belong to a very large class of 

people in the United States as to the 
direction of who.se sympathies from the 
beginning of the war there has been 
no doubt. The real testing days for the 
English-speaking peoples, however, are 
ahead of xis, and we must realize this 
as of the greatest Importance. 

"It Is comparatively easy for peoples 
at war and with their national existence 
at stake to be witling to make great 
sacriflcea but the hour of moral test for 
America, Great Britain, and Prince will 
be the hour after peace is signed. Great 
Britain haa said that she does not want 

any more territory. That la a reversal 
of her past history. The United States 
is going to be involved in a peace con¬ 
ference that will take her Into *hr heart 

of Asia and such a courae is also a re¬ 
versal of her history, 

‘The League of Nations will never be 

establi.slied without sacrifices, .snd could 
only be bom in the spirit of the 
churches of Christ.” 

LANSING THANKS THE 
WASHINGTON SCRIBES 

During the War He Was Never Obliged 
to Worry Over News of the 

State Department 

Washinqton, December 6.—'Prior to 
his departure for France Secretary of 
State Lansing paid an unusual compli¬ 
ment to the Washington correspondents 
for the manner in which they cooperat¬ 
ed with the State Department during 
the war, 

"You have performed a great na¬ 
tional service,” he said, “and the man¬ 
ner in which you have ooOperated 
with me personadly and with the State 
Department has been very helpflil. I 
desire to take this occasion of express¬ 
ing my gratitude to those of you who 
come to these conferences and who 
handle the news of the State Depart¬ 
ment. 

"The handling of the State Depart¬ 
ment news has been such as to help us 
a great deal, and I never was obliged to 
worry about the newspapers In their 
handling of matter related to this De¬ 
partment There were, naturally, one 
or two instances where mistakes were 
made, but I am confident they were 
done Inadvertently. 

"While I can speak only for the State 
Department, I am sure the heads of 
other departments of the Government 
agree with me that you men have done 
a great work, and I hope our relations 
will continue just as pleasant” 

Henry Ford’s NewPaperWill 
Begin Publication Jan. 2 

A Whole Page of Each Issue WiU Be 
Reserved for Owner’s Discussion of 

World and National Problems 

The first issue of Henry Ford’s week¬ 
ly, the Dearborn Independent under the 
editorship of E. G. PIpp, will appear 
January 2. 

One page In each issue will be re¬ 
served for discussion by Mr. Ford of 
world and national problems, and Is ex¬ 
pected to be the principal page. 

Temporary quarters have been taken 
in the tractor plant In Dearborn, De¬ 
troit for the paper, and the first issue 
will be printed there. Later, it Is ex¬ 
pected, a building will be erected in 
Dearborn for the publication. 

Editor & Publisher's classified col¬ 
umns are for TOUR SERVICE. 

TIMES MAN SLAIN IN 
ACTION JUST AS 

PEACE CAME 

Major Wm, Sinklek Manning. 

Major William Sinklcr Manning, who 
left i.he Washlngcon Bureau of the New 
York Times to enter the arniy, was 
killed in action in France on November 
6, five days befofe the armistice was 
signed. 

Major Mannln.g was of the fourth gen¬ 
eration of his f&mlly to fight for his 
country—in the Revolution, the Wai of 
1812, the Civil War, and this—and five 
of hl.-i brothers are now wearing the 
uniform of the United States army. He 
was a son of G'lv. Richard I. Manning, 
of South Carolina. 

Ho was born at Bclfield Plantation, 
Sumter County, S. C., thirty-two years 
ago, and was graduated from the Uni¬ 
versity of the South in 1906. He be¬ 
came a reporter on the New York Times 
a few months after his grraduation, and 
two years later was tran.sferred to that 
newspaper’s W.-ishlngton bureau, where 
he served up to the time of joining the 
army. He was known as one of the 
able It newspaper men in Washington. 
He had a wide knowledge of public af¬ 
fairs and a legion of friends among 
public men. 

During the Mexican crisis in 1916 he 
joined the South Carolina National 
Guard, which his father was then re¬ 
building after its disbandment by Cole 
Blca'ie, the preceding Governor. He 
served on the Mexican border And was 
di.schirged with the rank of corporal. 
Immediately after war was declared on 
Germany he entered the officers’ train¬ 
ing camp at Fort Myer, Virginia, and 
was gituluated with the rank of captain. 
He went to France as captain and ad¬ 
jutant of the 316th Regiment, a part of 
the Seventy-nlnl h Division. News of 
his citation for gallantry and of his pro¬ 
motion to the rank of major was re¬ 
ceived shortly before the announcement 
of his death. 

Major Manning was married and had 
two children. His wife was formerly 
Miss Barbara Brodie, whose father was 
the director of large silver mines in 
Mexico, which had been owned by her 
grandfather, the late Alexander R. 
Shepherd, at one time Governor of the 
Dl.strict of Columbia. 

Elected to A. N. P. A. Membership 

The Pittsfield (Mass.) Berkshire Elagle 

has been elected to active membership 
in the A. N. P, A. 

BRISBANE GETS THIRD 
MILWAUKEE PAPER 

Announces Purdiase of Free Press, 
Which He Combines with Wisconsin 

and News—^Was Established to 
Support La Follette 

The Milwaukee Wlsconsln-Ncws has 
finally announced the purchase of the 
Milwaukee Free Press, which was con- 
sumn,ated several weeks ago. The 
Free Press has been discontinued, and 
the Wlsconsln-News is being sent to the 
subs^ri'bers. The name of the Wiscon- 
sin-Ncws remaia'i the same, 

Thij makes the third Milwaukee nt ws- 
pape.* that Arthur Brisbane has bought 
in less than three montha On October 
11 he announced the acquisition of the 
Ei'ening Wiscon.sin, and four days later 
the purchase of the Daily News. The 
latter was an evening newspaper, and 
the two were combined under the name 
of tno Evening Wisconsin and Dally 
News. A short time ago this title was 
shortened to the Wisoonsln-Newa 

The Free Preai was a niornlag news¬ 
paper, with a Sunday edition. It was 
founded In 1901 to advance the political 
fortunes of Senator Robert M. La Fol¬ 
lette. Its "angel” was the late Senator 
Isaac Stephenson. The Free Pi ess con¬ 
tinued to grow until the split between 
La Follette and Stephenson. Then the 
Free Press abandoned La Follette and 
changed its former radical policy to a 
conservative one. From that time It de¬ 
clined. Senator Stephenson finally sold 
it to a group of Milwaukeeans. 

Probably no newspaper in th': United 
States was more pro-German than the 
Free Press before the United States en¬ 
tered the war. It defended the sinking 
of the Lusitania and opposed the en¬ 
trance of the United States into the 
war. October lO. 1917, the Free Pre.s.s 
was required to show cause at Wash- 
ifigton why its second-class mailing 
privilege should not be revoked. It 
succeeded in retaining the privilege. 

Alvin O. Royse, managing editor of 
the FYee Press, has been made manag¬ 
ing editor of the Wlsconsln-News. 

Honor J. Kerney, Returning 
from Mission in France 

Friends of Managing Editor of Trenton 
(N. J.) Times Greet Him — Presi¬ 

dent Wilson Sends Regrets 

Trknton, N. j., December 2.—News¬ 
paper and other personal friends of 
James Kerney, managing editor of the 
Trenton (N. J.) Times, gave a dinner In 

honor of his work overseas as foreign 
director of the American Committee on 
Public Information. In addition to the 
new.spaper men, clergymen, doctors, 

judges, merchants, and business and 
professional men generally gathered at 

the feast, under the auspices of the 
I.,egialative Correspondents’ CHub and the 
Trenton Press CJub. 

President Wilson, at who.se request 

Kerney went abroad for war work, sent 
a letter, regretting that official duties 
prevented his attendance, while his sec¬ 
retary, Joseph P. Tumulty, kept away 
by the death of his father, sent a mes¬ 

sage of friendship. 

Buy* Illinois Suataseitung 

The Illinois Staatszeitung Company 
of Chicago has purchased from the re¬ 
ceiver of the Illinois Publishing Com¬ 
pany the physical assets, good-will, etc., 

of the Illinois Sti,at.szeitung and is now 
publishing that paper dally and Sunda). 
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Advertising 
Gains and Losses of Cleveland 
Newspapers for Month of November 

During the month just closed The Plain Dealer 
published 89,547 inches of paid advertising, by far the 
largest volume of business ever carried by any Cleveland newspaper 
during a similar period. The gains and losses of the different Cleve¬ 
land papers are as follows: 

The Plain Dealer GAINED 9013 Inches 

The Press LOST 897 Inches 

News ^ Leader LOST 6049 Inches 
Legal advertising is excluded from above figures. 

The Plain Dealer is supreme in business getting and business 
building power because it gets to, is read by and believed in by the 
real buyers in the territory it serves. 

Advertisers both national and local who have used or are now 
using The Plain Dealer, know positively that this great Home Paper 
brings direct results, and 

—builds for permanency 

The Plain Dealer 
First Newspaper of QeyeIaiid,Sixfh(jtj 



16 Editor Publisher for December 7, 1918 

r 

L 

o<=>o()<=>o o<:3>oo<z:>o 0<=>()0<r>0 o<:rx)oci>o (xrrxK 

Simeon Strunsky wil 
Frank Simonds says: consider Simeon Strunsky to be the greatest 

authority in this country on Continental European Affairs.” 

The famous author of “Post-Impressions” and “Belshazzar Court”; Associate Editor 

and Military Critic of the New York Evening Post and writer of leaders on foreign af¬ 

fairs, is known throughout the country for the literary merit of his work, the charm of 

his style, the humor of his satire and the irresistible humanity of his pen pictures. 

MR. STRUNSKY SAILED DECEMBER 2 TO ATTEND THE PEACE CONFER¬ 
ENCE IN PARIS AND TO SPEND TEN WEEKS IN ENGLAND, FRANCE, BEL¬ 
GIUM AND SWITZERLAND. HE WILL SEND BACK BY MAIL A SERIES OF 
SIGNED ARTICLES, AVERAGING THREE A WEEK, TO THE NEW YORK 
EVENING POST. THESE LETTERS THE NEW YORK EVENING POST 
OFFERS 

For exclusive publication by one paper 
in each city throughout the country 

Mr. Strunsky first will visit the Peace Conference as a correspondent. A fluent 

linguist, an authority on European history and politics past and present, a trained ob¬ 

server and analyst, his articles from the Conference will place the broadest and deep- 

The service will be released abou 
OPTIONS WILL BE GRANTED II«I 

Wire The New York Evening Post 

OCZXjOC^O (XZXKXZ^O 0<Z>00<Z>0 OCZXKXZrsK) 
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1 Reveal the New Europe 
est underlying facts of the Paris meeting on a thoroughly sound basis for American 

readers who wish to be well informed. Mr. Strunsky speaks with knowledge of the new 

Europe which is in the making, of the newest nations being carved out of the bones of 

empires, of the aspirations of nations living and being born. His established reputa¬ 

tion as essayist, a human and humorous one, gives assurance that his letters will be in¬ 

teresting as well as authoritative. They will be of from 1,200 to 2,000 words each. 

Mr. Strunsky also will visit the battlefields of the western front. He will talk 

with the military leaders of the nations. The military story of the war is yet to be ex¬ 

plained—the outlines of it have been told. Mr. Strunsky will not force the subject— 

but where the'news interest warrants it he will pursue his military studies and investi¬ 

gations, and will make a critical analysis of strategy, tactics, or leadership in the light 

of the fuller, later day. 

Mr. Strunsky- will go to Switzerland, the cockpit of diplomatic intrigue in the four 

years of war, and neighbor of Germany and Austria. He will turn aside from beaten 

paths to find a little French village, say in a department in the south where the battle 

never raged, and will write a story—“How the War Came to the Village of X”—imag¬ 

ine the writer of “Post-Impressions” and “Belshazzar Court” telling the tragic annals of 

their simple lives! He will go to England too; and in all countries will write of actuali¬ 

ties, of what sort of Europe has emerged from the war, of how strongly entrenched are 

the forces of radicalism and of the Red Flag, and with what spirit the people are facing 

the task of reconstruction. 

me second week in January >u 

IMHE ORDER REQUESTS ARE RECEIVED 

Vesey Street, New York 

zpfc>oo<:;>o (xzzxxxi^ ()<c:>)o<z>) ()<i>()o<ci>) o<d>oo<:z» OCL 
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ADVERTISING VOLUNTEERED EARLY 

AND WON GLORIOUSLY 

James Schermerhorn, Editor Detroit Times, Urges on St. Louis 

Ad Club a Continuance of Its Stanch Patriotism 

in Reconstruction Period 

St. Louis, Mo., December 2. The Advertisiiig dub of St Louis held Its annual meeting at Hotel Statler 

last Tuesday evening, the event taking the form of a trench dinner, in which 

“chow” was served army style. 

The epicurean delights of such delicacies as goula.sh in light marching order, 

spuds with the Jackiton, sea dust beans a la Amerique, red lead, punk, salve, 

submarine turkey, stewed mystery, java, alkie, and fags were thoroughly en¬ 

joyed. The waiters wore the regulation khaki, the food was spread on boards, 

and the illumination came from candlesticks stuck into wine bottles. 

Schermerhorn Tells Who! Ads Hate Done 
The principal address was delivered 

by James Schermerhorn, editor of the 

Detroit Times, who discussed, “War 

and Peace, a Deadly ParalleL” He said, 

in part: 

“The liveliest theme where commer- 

cialists sit at meat these days is Re¬ 

construction. What has the immediate 

future in store tor industry? 

“Reconstructio.'i fits the foreign fields 

of prostration, but it is not an accurate 

word on this side. We have not known 

much of destruction, albeit we have 

been discommoded in a measure by in¬ 

terruption. 

“What is vital here is continuation. 

We have already reconstructed the na¬ 

tional spirit; or, rather, called into ac¬ 

tion latent capacities lor service, sacri¬ 

fices, cooperation, and self-forgetfulness. 

Must Measure Up 

The United i'.tates has only to go 

now in the spirit of service, renewal, 

and restoration to make our products 

as welcome as our eager man-power in 

the emergent days of last summer. 

“Our armies have advertised our 

idealism and ou.' kinship in a glorious 

cause: it only remains lor our mer¬ 

chandise and our methods to measure 

up to the samples disclosed to the 

belching of democracy’s thunders. 

“How can advertising pages and the 

pictorial art, and the printed word of 

whatsoever description that have been 

dedicated to the righteous cause of 

winning this war, to the backing up 

of the men who have hallowed fresh 

fields of glory for American arms in 

France and Flanders, ever give them¬ 

selves over to tainted or questionable 

purposes? 

•Through advertising we bad Presi¬ 

dent Wilson’s word for it that it would 

be a force without stint imtll a triumph 

of righteousness was achieved, and so 

it was. 

“Tbrough advertising Mr. McAdoo so¬ 

licited our complaints so pe 'sistently 

at every retiring and waking hour in the 

Pullman posters that we bad to com¬ 

plain about it 

•Through advertising Mr. Hoover 

pronounced grace and denounced waste 

at every meal, end Mr. Garfield made 

the anthracite situation soft lor every¬ 

body. 

Did Nearly Everything 

•Through advertising capital and 

labor were aligned, womankind regis¬ 

tered and classified: the Marines pro¬ 

claimed in a manner to give the im¬ 

pression that there was not much for 

other branches to do but to look on; 

aviation was urged as offering the best 

opportunity to fee the country, with 

the privilege of dropping out if dissat¬ 

isfied: the navy was next to a college 

fraternity in i>ersonnel, culture, and 

scholarship; the tanks called to molly- 

'XMldles to treat ’em rough, and public 

JAMES SCHERMERHORN. 

librarians were bcsecched to jump in 

and win the war. 

“Advertising was SOME branch of 

the service, with a President, two cx- 

Presldents, Gen. Pershing, ind Billy 

Sunday counting it a great distinction 

to be enrolled among the copy mal,crs. 

Volunteered Early 

“Always it will be advertising’s glory 

that it volunteered early and .‘jerved for 

the full period of the war. Once it 

might not have passed a physical ex¬ 

amination. There was a time whtn it 

had some traits of a slacker, but the 

Associated .Advertising Clubs of the 

World got a great deal of the taint out 

of its blood, and renovated its canton¬ 

ments and training stations. 

“Publicity was prepared. There was 

more printers’ ink than ordnance avail¬ 

able; the winged word was the real 

Liberty motor in the matter of produc¬ 

tion. Advertising was the .alert and 

the clarion, sounding warnings and 

saving. It trumpeted the assembly 

cities, and the advance, and rallied the 

reserves. 

“It was the wig-wag from the hill¬ 

top, the white arc of the star shell, 

the flash of the heliograph, the only 

invader who got to Berlin through the 

President’s classified copy under the 

beading, ’Wanted—^some one to speak 

for the German people.’ 

“No one is better qualifiel, there¬ 

fore, to summarize the American mo¬ 

tives in this great adventure. Let ad¬ 

vertising, conserving the essential and 

scorning the contemptible and hurt¬ 

ful, continue to be democracy’s stanch 

ally through all the golden years that 

we trust lie ahead.” 

Other speakers were Gov. Gardner 

and Mayor Kiel. W. C. D’Arcy, presi¬ 

dent of the ykSBOciated Advertising 

Clubs of the World, who was unable to 

be present, sent the following tele¬ 

gram: 

•The war has brought the world 

closer to commercial St. Loui.s than our 

great Northwest or the Atlantic or Pa¬ 

cific Statea While we are to-day truly 

international, by virtue of increased 

world knowledge, let not the alluring 

foreign trade cause us to overlook or 

underestimate the business in cur own 

United States. In the question of re¬ 

construction, over-reaching is a i>ossi- 

billty. Our sole aim and service must 

be bom of faith in maintaining the 

supremacy of home markets.” 

John Ring, Jr., president of the Club, 

presided. 

WAR AND DEATH HIT 
MEMPHIS PAPER 

Tear Large Gaps in Ranks of Commer¬ 
cial Appeal Organization—Accustom¬ 

ed to Vicissitudes, Paper Shows 
Good Spirit Through Trials 

The Memphis Commercial Appeal felt 

the effect of the casualty list during 

the last few weeka Fifty-nine men 

from that papjr are in the service. 

More than thirty are in France. Four 

have been reported killed. Three are 

known to have 1 * en wounded. 

When the war broke out Capt Thom¬ 

as Fauntleroy, u member of the staff, 

formed a compa.iy of volunteers, and 

thirty men at once left the paper for 

the service. Two fliers wero killed 

several months ago. 

LJeut. Gordon Gille.spie, connnanding 

a machine-gun company, was shoi on 

October 18. Fiunk, the office boy. a 

quaini little Italian, who, Ekiitor C. P. 

J. Mooney says, was the best office boy 

he ever saw, died from wounds on Oc* 

tober 24, after fighting with the Thir¬ 

tieth Division. 

Most of the C immercial App« al men 

are with the Thirtieth Division. The 

infantry of the Thirtieth Divi.slon was 

with RnwlinMn on the St. Quentin- 

Cami'ral drive, while the artillery was 

in the Meuse sector. 

On November 24, Hugh H. Uuhn, as¬ 

sociate editor and dramatic critic, died 

from a stroke of paralysis. Mr. Huhn 

did ail of bis newspaper work in Ifem- 

phla He was regarded by legitimate 

theatrical managers as the best and 

the last of the oM school doing dramatic 

work in the South. 

During the infiuenza epidemic the 

Commercial Appeal lost its head press¬ 

man, Pat Egan, and several other at¬ 

taches of the mechanical department. 

Durijg the epidemic all printers, me¬ 

chanics, and .ill employees drew full 

salaries during their illnesa 

The Comnierclsl Appeal is mit cast 

down. During the Civil War it was 

prinled for three years In a box car be¬ 

hind the Confederate lines. Sherman 

destroyed it at Columbus, Ga. Wars, 

therefore, are not new things to the 

paper, and Just to show that the paper 

was not low-spirited, it subscribed for 

$100,000 of the last issue of Liberty 

Bonds. 

Increase Advertising Rates 

The advertising rates of the Provi¬ 

dence Evening Bulletin and the Provi¬ 

dence Sunday Journal have been ad¬ 

vanced. 

Everybody not dumb can always talk, 

but not everybody always talks sense. 

Same with advertising. Put b: 4ins into 

yours. 

The proof that the combination of 
‘‘Salesmanship Clubs” and “Blair & 
Austin” is the best means of increas¬ 
ing circulation. 

< YEAR 1918 TO DATE 

New Subscriptions received - - 83,566 

Cash received on subscriptions - $253,793 

We only handle a limited number 
of campaigns each year, and doubt¬ 
less will soon be booked for 1919. 

Publishers—If you want the ser¬ 
vices of our organization for .“a trip 
to Europe” or “automobile” cam¬ 
paign, better get in touch with us at 
once. 

BLAIR & AUSTIN 
721 Paul Jones Bldg., Louisville, Ky. 
P. S.— Our commission charge only a little more than 

the others. 
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The Barnett National 
Bank of Jacksonville 

MARITIME JACKSONVILLE SfX MtL£ CXetK 

ACriNINO 

jv LL vf Um fr««l crttco •! tht tvorU mw! waitr tiAM^fUtiea aic -m c«- 
A MpUMA. TVi Sl johM hvtf prosMiity to tb« ««k m dowbi teopoRit- 
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iMf Wfoto vtitoaA rtaciMd duo ncbaa. ika S(. johao wao MO«d a» aa a^ary al 

coMirrct. aa aa aadet aad aa iaitt to aad fra* tKe wafM al Wie- li wao dMiad aloo 
wiili plcaaaft baata aad donci in jkc prr*tatotaie period; bat with the adveal al otore 
rapid iramportabaa lha pubbc ioai iatrreel ia the nver. mvc lar Ho beaay and caaenebc 

Now that lha Kii^ al Fraeua haa labbfd Md factonu. tba waitfo ca*- 

metca to Htote ibaa ever dependent Hpea the Ma. Hracaforth aad lar yean la cone 
water Ua«partatian niMl play a naiar part ia cmbuiiaa'a aetdi. IWra caa be aa 
(iMidaw af a d'nibt aa la the dvaciiaar AaMfieaa aatcrpriae wiN ubc aflar the war. AND 
JACKSONVILLE WILL BE READY. Even.aow aar year-raaad port iebaeamai a ohip' 

baildvf center Mare'thaa erven anlhan dalUro have ^eea inveticd ia eqvipoieat al 
planti and the affretau cast al ahipa built, beinf bailt and contracted lar, reached the 

rnarnoMi lalai al fthy aiUtaa dallaro. 

We are batMlnf tabalariae ehaoeea. wood thipe. oleel ohipa. caacrale ohipe. lafei. 

barter, and hallr rartheratore. we aia aqwppiat with nachiaery here is jaebanvdie 
ill •hipe budi ia Narth Caraliaa. South Carahaa. Caar|ia aad blends. ^ 

The pawerlyl inHaeac^ el nut •hipbuddnif indaitry upon the bmuI aad wood tradea 
iMUhes the eibnale that act Iom than 20.000 perraiu draw (heir Kvdihaad Iren 
MaritiBn Jacbeaavilie. • 

Our Boakipally owned wharvei and warehoaaei are al vaal prapartiane. aad ia addi* 
tiaa we have eatvarive dacb. itorap yar^ taab aad clevataro privalely aperaied. Oar 
nver and caatiwire (rafk have been lUaAly pcreaiat lor yeare aad saw with a thpty' 
loot channel to the tea virtually caraplctsd il io but a quaabaa al tinw until ohipyarA. 
■anPe wayia rteararhip dacb. catfo baala aad aeeaa craft bac aur river baab. aa 

aaLtNiciWAu' 

U PHtPPtNO •OAMO 
CUM«Clt VAROS 

k il not worth whik to be part aad paruel al a dty aa rarely ia step with aatmaal 
lhauflhi in the directian aar dertiay i# Banifiaily leadtai—toward he tea) • 

, The Barnett National Bank ia proud af (ha fact that il bar dene ill full rkare In' 
ward drvekpint Jacinonvihc'i «raier front, aad that il ■ now len^« laU Std aad eab* 
itaabal anirlanec to aur newert induitry—the adHvibaa af hlaritiMe JaebaavUk. 

armour INte^E'STffl 
Flr.iTiuisir'WoiiK? 

I*PACKING PLANT I 
PeTCN ATATrSTOer^VARO# f 

Tbe Barnett National Bank of Jacksonville 

EtUMUhrd 1177 

COMMODORE POINT 
export Terminals 

IT Vi^dONviLLF / 
©•JTriTTiNO CO 

Export lumber / 
DOCKS 

ST. 
S«!PYAIIO C< 

MFRRILU- St! 

/ 7 MILE* \ 
fO ciMPJOHNSTON 
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Put Your Display Composition 
^ -Specimens of Model 20 “Straight-Matter’ 

CHELTENHAM 

•0 POINT CBBLTBNBAM 

ALL OF OUR DISPLAY 
composition becomes straight 

S4 POINT CHELTENHAM 

9UR DISPLAY COMPOSI 
tion becomes straight matter on the 

S« POINT CHELTENHAM 

ALL OF YOUR DISPLAY COMPO 

sition will become straight matter on a Mod 

to POINT CBBLTBNBAM BOLD 

HOME MOTOR MEET 
men phone home on open 
34 POINT CHELTENHAM BOLD 

OUR DISPLAY COMPOSI 
tion becomes straight matte 
18 POINT CHELTENHAM HOLD 

ALL OF YOUR DISPU^Y COMPO 
sition Mrill become straight matter on 

M POINT CHELTENHAM HOLD CONDBNRED 

ALL YOUR DISPLAY COM 
position will become straight 

P<»|\T CHELTENHAM HOLD CONDENSED 

ALL OF YOUR DISPLAY COMP 
ositionwill become straight matter 

18 POINT CHELTENHAM BOLD CONDENSED 

ALL OUR DISPLAY COMPOSITION Will 

become straight matter on the Model 20 Un 

MORE THAN 37.5( 

9 TRADE LIN01 
Kiln 

THE machine TH 

MODEL 20 DISPLAY L 
A Further LINOTYPE Achievement Along the^ita\ 

Th e Model 20 Display Linotype equips you 

your display composition direct from the keyt 

and accuracy of straight-matter, and does awa 

Model 20 magazines are only half the length of 
standard Linotype magazines—light and compact, t 
easily and quickly changed. | 

Face and body can be changed in less than 30 1 
seconds; change of face, 15 seconds. 1 

Write Your Nearest Linotype Age 

MERGENTHALER LINOTY 
CHICAGO SAN FRANCISCO NEW 

This Advertisement us Composed E 
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than 37.500 IN USE 
Specimens of Model 20 “Straight-Matter' 

BODONI 

ITYPE MARK® roiNT BOPONI 

ALL OF OUR DISPLAY 
composition becomes stra iachine that lasts 

MODEL 20 DISPLAY LINOTYPE 
For Display Coin]M)sition direct from the keyboard. Note short 
magazines on revolving rack within arm's length of the operaltir. 
The Model 20 saves floor space, typecasting, type distribution, 
and investment in type, metal, and storage cabinets. 

I'OIN'T ItODONi 

ALL .OUR DISPLAY COMPO 
sition becomes straight matter 

ALL YOUR DISPLAY COMPOSITION 
will become straight matter on a Model 

I'OINT ItOlMtNI BOLD 

YOUR DISPLAY COM 
position becomes strai 
M POINT noDONI BOLD 

ALL OUR DISPLAY COMPO 
sition becomes’straivht matte 
Is POINT BODltNI BOLD 

ALL OF YOUR DISPLAY COMPO 
sition will become straight matter o 

Y LINOTYPE CASLON BOLD 

the)^ital Line of Conservation 

lips you to set virtually all 

the keyboard with the speed 

loes away with distribution. 

th of The Model 20 Lino- 
ipact, type puts display com- 

position on the all-slug 
n 30 basis which combines ail of the advantages of dis¬ 

patch, and labor-saving with a high order of quality. 

ype Agency for Complete Information 

so POINT CASLON BOLD CONDBN8BD 

ALL OF YOUR DISPLAY 
composition becomes strai 

24 POINT r.%8LON BOLD CONDENSED 

OUR DISPLAY COMPOSITION 
will become straight matter on a 

IS POINT CASLON BOLD CONDENSED 

ALL YOUR DISPLAY COMPOSITION 
becomes straight matter on the Model 20 

OTYPE CO., New York, U. S. A 
NEW ORLEANS 

Composed Entirely fol Linotype Material 

Canadian Linotype Ltd., TORONTO 
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RESALE PRICE STATUS TANGLED 
BY NEW JERSEY DECISION 

interested, primarily, in what said gen- that it is the goat, and then there will 
tie public is going to have to pay for be something doing, 
their goods, and when there is, as is It is plainiy up to the retail mer* 
sometimes hinted, an agreement to keep chants of New Jersey to speediiy ob- 
prices UP regardiess of the equity of tain a reversal of Jersey justice, or 
the thing, the gentle public is going to suffer from competition that cannot be 
catch on, sooner or later, to the fact met legally. 

Ruling Permitting Cut Prices Only When Identity of Article 

Is Concealed Practically INullifies Supreme Court Edict 

—New Jersey Merchants at Disadvantage 

The New Jersey Court of Chancery, in rendering a recent deci^on In favor 
of W. H. Ingersoll & Bro., makers of “The Watch That Made the Dollar 
Famous,” reminds one, strongly, of the decision made by Portia, before whom 

was pleaded the case made famous by Shakespeare. 

“You may have your pound of flesh,” it says, "but you must not spill one 
drop of blood.” 

Injunction Obtained on New Grounds 

The Supreme Court of the United It is a fundamental that EVERT mer- 
States has ruled that manufacturers chant MUST make .an AVERAGE profit 
may not control the resale price on on EVERY dollar's worth of merchan* 
merchandise. That decision, of course, dlse that he handles, and if he sells ONE 

holds as law. article for LESS than it is WORTH, ho 
Hahne & Co., of Newark, N. J., of- must sell some OTHER article for 

fered Ingersoll watches at something MORE than it is worth to even up. 
less than $1.35, which is all right, ac- It Is not to be denied, either, that, 
cording to the Supreme Court of the now and then, merchants can and do cut 
United States, and Ingersoll & Bro. en- the “regrular” price of standard mer- 
tered a suit for an injunction, to pre- chandise, merely to demonstrate their 
vent Hahne & Co. from making the price-making power. 

Some newspapers are read for their news, 
others for their editorials, and a select few for 
both. Philadelphians are proud to have in the 
last class 

THE 
PHILADELPHIA 

RECORD 

Is 
Always Reliable Manufacturers Not Consistent 

On the other hand, while these manu¬ 
facturers rise in their wrath and de¬ 
mand a discontinuation of such prac¬ 
tices, it is frequently the privilege of 
merchants to BUY these standard goods 
at heavy discounts; for the manufac¬ 
turer, like the doctor, is prone to pre¬ 
scribe medicine that he refuses to take. 

If however, it becomes obligatory for 
all merchants to adhere, at all times, to 
the so-called standard prices, what is to 
become of competition? It means that 
merchandising, as practiced to-day, is 
to become a lost art, and that the mer¬ 
chant is to be superseded by the store¬ 
keeper, and that merchants are to be 
mere “agents” for manufacturers. 

This, however, might not be so bad, 
provided there were a law, equally 
stringent, compelling the manufacturers 
to adhere as strictly to the price main¬ 
tenance law, and compel THEM to have 
ONE PRICE and ONLY one price. 

That, however, would not fit at all. 
Ingersoll Bros, have different prices at 
which THEY sell these very same goods. 

Emery Beers & Co., who handle 
“Onyx” hosiery, frequently sell lots of 
goods at less than the prices quoted ear¬ 
lier in their season. “Nemo” corsets are 
sold, at stated periods, at less than 
standard prices. And the list can go 
on and on, including almost everything 
any one wears or use& 

When such price concessions are made 
by the MANUFACTURER they are aU 
right, good, lawful, commendable, and 
all that, but when they are made by 
the RETAILER they become the highly 
objectionable. 

Inasmuch as Hahne & Co. is one of 
a chain of eight stores throughout the 
country owned and controlled by the 
United Dry Goods Corporation, and in¬ 
asmuch as this corporation maintains 
a massive buying office in New York, 
and demands and receives “jobbers” 
prices, may it not be i>ossible for Hahne 
& Co. to sell the Ingersoll Watch for 
LESS than $1.35, and still make their 
AVERAGE profit? 

They don’t pay as much for the In¬ 
gersoll Watch as does the smaller mer¬ 
chant down the street They get the 
benefit of the manufacturer's quantity 
price; and, with perhaps a smaller over¬ 
head, can sell these goods on a smaller 
margin of profit and still make all the 
money they are entitled to. 

The gentle public, in this instance, is 

Los Angeles Is Doing Business! 
Los Angeles Is Prosperous! 

These farts stand ont clear and alain in the bank clearincs 
for October, 1918. The flsures published by the Los Angeles 
Clearing Home are illuminating. Here they are: 

BANK CLEARINGS 
October, lOlO.f 112,521,057.73 

October, 1917. 130,308,372.11 

October, 1918. 14-1,420,504.75 

Tula remarkable showing is reflected in the circulation 
growth of 

The Los Angeles Examiner 
For the six months ending September 30 the sworn state¬ 
ment furnished the Government shows for the 

FvnrrsJnor J Average, 83,158 
CiXaiXlIIier 1 Sunday Average, 152,453 

By far the largest morning and Sunday circulation of any 
lius Angeles newspaper. 

Put ft on your list. 
Weatern Representative Eastern Representative 

W. H. Wilson, M. D. Hnnton 
909 Hearat Bldg., 1834 Broadway, 

Chicago New York 
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William Allen White 
Sails for Europe Next Week 

To Cover The 

PEACE CONFERENCES 
His weekly three thousand word article will be one of the big, 

outstanding iournalistic features of the 
coming months 

William Allen White is universally recognized to be one of Americans 
greatest journalists and authors, and more than that he is a great statesman. 
As a journalist, Mr. White will report, and as a statesman, he will inter¬ 
pret, the maze of interwoven interests, aspirations and ideals which will 
loom up at the Peace Table. 

That this combination of journalistic sense and the understanding of a 
mind trained in statesmanship is ideal to cover this momentous event in the 
World^s History was quickly recognized by numerous papers which, before 
we had made any general announcement, closed for the service. 

THE LIST INCLUDES THE 

NEW YORK WORLD BOSTON POST 
PHILADELPHIA BULLETIN DETROIT NEWS 
KANSAS CITY STAR ST. LOUIS STAR 
CINCINNATI ENQUIRER SEATTLE TIMES 
BUFFALO TIMES SIOUX CITY TRIBUNE 

Etc., Etc. 

THE PEACE CONFERENCES WILL PRESENT INNUMERABLE COMPLEXI¬ 
TIES PRACTICALLY INCOMPREHENSIBLE TO THE LAY MIND. 

INTERPRETATIONS WILL ENABLE EVERY READER TO UNDERSTAND 
CLEARLY AND FOLLOW WITH INTENSE INTEREST THE INTERNATIONAL 

HISTORY THAT WILL BE MADE DAY BY DAY AT THE PEACE TABLE. 

WIRE AT ONCE FOR OPTION TO 

The Wheeler Syndicate, Inc. 
373 Fourth Avenue, New York 
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BRUSSELS PAPERS 
ISSUE AGAIN 

selves” throug:h the blessings of sacri¬ 
fice and suffering. 

“I'he Germans saw us enjoying our 
luxuries,” .said Mr. Stone, “and a burn¬ 
ing envy took possession of them. Com¬ 
bine this with the military disposition 
of the Kmperor, and one of the greatest 
causes will be found for the war which 
resulted in sending an army of savages 
on a rampage that put to shame even 
the South Sea Islandera 

“What shall we do in the way of jus¬ 
tice? There is nd desire to murder the 
innocent women and children of Ger¬ 
many, of whom there are millions who 
w'ere as great victims of this terrible 
conflict as we were.” 

Calvin Buys Lima (O.) Times-Demoerat 

W. J. Galvin, who became publisher 
of the Lima (O.) Times-Democrat three 
months ago has purchased the stock of 
E. R. Ourtin, Lima banker, and others 
in the paper. The directors have elected 
Mr. G«lvin president of the company 
as well as manager. Col. E. B. Lewis 
has succeeded Howard L. Burba as 
editor of the Times-Democrat, Mr. 
Burba having recently gone to the city 
desk of the Dayton Journal. 

Hoe Men on Western Trip 

Oscar Roesen-, second vice-president 
of R. Hoe & Company, and Fred Crow- 
ther, of Los Angeles, Western represen¬ 
tative of this company, have been mak¬ 
ing a business trip through the West. 
While visiting Portland they made a 
tour of the Columbia River highway and 
pronounced it the most beautiful boule¬ 
vard they had ever seen. 

Closed by Germans, They Issue the Mo¬ 
ment the Allied Forces Enter the 

City—Staffs Were Scattered 
Far and Wide 

Bru.ssels newspapers were ready to 
resume publication, apparently, the mo¬ 
ment the foot of the invading Hun left 
the confines of the city. According to 
a press dispatch, no time was lo.st in 
getting out the papers, which bad been 
suppressed for a long-time. The dis¬ 
patch says: 

“The public this morning is able to 
buy copies of real Bruasels newspapers. 
How it is managed is unknown, but 
surely it is a feat which ranks high in 
the annals of journalism. One of the 
first acts of the Germans when they en¬ 
tered the city was to close down the en¬ 
tire Bru.ssels pre.ss which would not 
consent to their dictation. They smash¬ 
ed the machinery and seized evtry scrap 
of paper and every ca.sk of ink. 

“The staffs of these journals v/ere 
scattered far and wide. Some for a 
long time were imprisoned in German 
fortresses. Others broke through tho 
cordon around the city, joined the Bel¬ 
gian army, and died for their country. 
And yet, when the Army of Occupation 
was hardly outside the city, all the old 
broad sheets had again gone to pres.s, 
and you could take your choice of 
L’Etoile de Beige, Demifere, Hedre, Le 
Solr, Vlngti^me, Siecle, La Go'.ette, or 
La Xationale. Their appearance on the 
streets was like the first clarion of vic¬ 
tory and liberation.” 

Lmrtgn mnd Bttt Nnuipttptr Induttri^l Advtniitni Agtnff' 

This permanent Weekly 

Business Man’s Page secur¬ 

ed among non-regular ad¬ 

vertisers has been running 

two years^—it is one of a 

chain of pages we handle— 

it carries over one hundred 

thousand lines of advertis¬ 

ing per year—more than 

thirty-five thousand dollars 

annually in new business, 

which the paper would not 

otherwise obtain. The Page 

is beneficial in many ways 

—it has made new adver¬ 

tisers and helped circula¬ 

tion — it has aided the 

paper in being recognized 

as the business man’s news¬ 

paper in its community. 

Traveling! "j 
REMOVE CENSORSHIP 

ON MAIL MATTER 

Practically All Harbor Restrictions Have 
Been Taken Off—Even Cameras 

May Now Be Carried, and 
Vessels May Be Reported 

Cu.stom.s authoritie.s have removed 

practically the lasd of the war-time har¬ 

bor restrictions by ordering elimination 

of the censorship of ship and consign¬ 

ees’ mail carried by ship.s, and most of 

the drastic practices relating to search 
of inbound and outbound vessels. 

The examination of mall and other 
communications carried outside the reg¬ 
ular mail service will be abandoned 
December 9, for most shipping, but will 
be maintained partially for an indefinite 
period for shipping to and from Eu¬ 
ropean neutral countries contiguous to 
Germany to prevent transmission of im¬ 
proper documents. This exception for 
these neutral ports also applies to the 
search of vessels by customs Inspectors. 

Censorship of exported moving pic¬ 
ture films will cease. 

Removal of harbor je.strictlons im¬ 
posed under the Espionage act has been 
announced by the Treasury Customs 
Bureau. 

This permits the carrying of cameras 
in harbors, the movement of vessels 
after dark, the inspection of manifests 
and boarding ve.ssels by news writers, 
and the arrival and departure of coast¬ 
wise ships without reporting to port 
authorities. 

Contracts with the adver¬ 

tiser commence and end to¬ 

gether and are made for 

twenty weeks at a time, be¬ 

ing renewed each twenty 
weeks. 

The question of a cancellation of an ac¬ 

cepted contract rests entirely with the 

newspaper. 

All advertising is solicited on an indirect 

result, general publicity basis. 

Representative sent upon request. 
M. E. Stone Warns Against 

Noise and Hysteria 

Advises Americans to Follow Example 
of England and France, and Await 

Results of Peace Conference 

Home Office, Ninth Floor, Dexter Building, Boston, Mass. 

Melville E. Stone, general manager 
of the Associated EYess, in an addre.ss 
last Sunday evening in Chri.st Church, 
warn^-d his audience against “rocking 
the boat.” Mr. Stone said therj was a 
deplorable tendency to noise and hys¬ 
teria concerning the peace conference 

situation. 
At the outset Mr. Stone said the As¬ 

sociated Press was in no way rerponsi- 
ble for the views he intended to express, 
for they were entirely personal. The 
Associated Pres.«, he said, “sees a good 
thing, but does not help it. IJkewise. 
when it sees a bad thing it does not con¬ 

demn it” 

Should Be Calm 
“England and France are both calm, 

both suffered, but determinc-d to the 
last, they are patient and silent,” said 
Mr. Stone, in pointing out the contrasts 
made by the three great Allied coun- 
trie.s. 

“The unbroken square of Wellington 

at Waterloo,” he said, “is not compara¬ 
ble with the unbroken spirit of England 

to-day.” 
Mr. Stone sail of France that four 

years of war, with all its suffering, had 
calmed her till she is now “simply .stand¬ 
ing around waiting until the end draws 

nigh." 

Nut Free from Blame 
Mr. Stone said that Americans were 

not entirely free from blame or respon¬ 
sibility. That their worshipping mam¬ 
mon had some bearing on the. causes 
that led to the great world war. He 
added, he thought we h.ad “found our¬ 

W. Williams First American 
to Enter City of Metz In November The New 

York Times published 
1,232,240 agate lines of 
advertising—a greater 
volume than any other 
New York morning or 
evening newspaper. 

Former Newspaper Man, Now with Y. M. 
C. A., Was Quick in Wake of Ger¬ 

mans Leaving Fortress City 

Willard W. Williams, a former news¬ 
paper man, was the first American to 
enter the fortress city of Metz in the 
wake of the retreating German armies, 
according to overseas dispatches. 

In September last Williams sailed on 

the ill-fated British transport Otranto, 
bound for England, from where he 
was to go to Paris to assume charge of 
the Y. M. C. A. publicity bureau there. 
’The Otranto was sunk in collision off 
the English coast with a loss of a large 
number of American soldiers and many, 

of her crew. Williams was one of the 

survivora It vies his dispatches sent to 
the Associated Press that first apprised 
the world of the sea tragedy. 

Before he left New York Williams was 
on the Evening Mail. In years previous 
he had been on the Evening Telegram 
and the Brooklyn Citizen. 

The average net paid sales of The 

New York Times daily and Sunday 
are far in excess of '?68,ooo. 
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Cultivate 
The 

New England 

Start 
SomctbinQl 

Advertise in the newspapers 
now while all New England is 

* thinking about Christmas and 
looking forward to “the” DAY! 

Already the holiday spirit is 
A^ittTspreading. 

> A universally prosperous peo- 
is getting ready to celebrate. 

The shops are smartening up; 
XC^ each day the .windows become 
0 •' ’^attractive and alluring, 

v'.'tear oneself 
i*- '^away; zukat they display is so 

tempting to the heart, the eye, 
AND to the appetite! 
For Our Boys Are Coming 
Home Again 
and New England is going to 

MARKETS 
Christmas Is Comlufl! 

give them a warm welcome to 
make this indeed a memorable 
Christmas. 

War is over. 
Peace is assured. 
With appetites equal to the 

FIRST Thanksgivers and the 
WHEREWITHAL to support 
them on call, in the BANKS. 
New England will BUY and 
GIVE. 

There is nothing to worry 
about. Business is good. 

Readjustments may be the 
order of the New Year, but New 
England’s war work kept every¬ 
body employed at good wages 
and the mills will continue to pro¬ 

duce the Plenty that goes with 
Peace and Prosperity. 

New England will buy of your 
best, if you advertise it and dis¬ 
tribute it well. 

It is characteristic of Maine, 
New Hampshire, Vermont, Mas¬ 
sachusetts, Rhode Island and 
Connecticut to read newspaper 
advertisements. 1 he local stores 
depend upon them, make nezvs of 
their announcements from day to 
day, and profit by it. 

You can do the same if you 
try. The New England spirit is 
to look to advertisements for in¬ 
formation. Bear that in mind. 

THE NEWSPAPERS iTOJlUSE 
MASSACHUSETTS—Population, 

Net Paid 
Circulation 

Boston AdTertiser and Amer* 
ican. (S) 321.483 

Boston Globe 

3,605,522. 

2,500 
lines 

Boston Post .... 
Boston Post . 
Boston Record . . . 
Boston Transcript 

New Bedford Standard- 

Worcester Gaaette 

.. (S) 321,483 .35 
..(E) 358,515 .40 
.(ME) 288,216 .30 
..(S) 320,060 .35 
..(M) 497,125 .45 
. (S) 354,706 .35 
..(E) 50,650 .15 
.. (E) 44,170 .18 
..(E) 8,653 .025 
..(E) 6,140 .025 
..(E) 6,029 .028 
..(E) 13,072 .030 
..(E) 13,562 .050 
(EAS) 15,000 .04 
(ME) 17,242 .035 

.(ME) 25,291 .05 
.. (E) 19,443 .055 
...(E) 30,564 .07 

RHODE ISLAND—Population, 591,215. 

Pawtucket Times.(E) 23,146 .06 
Proridence Bulletin .(E) 54,208 .10 
Procidence Journal . . . (M*S) 34,299 .07 
Proridence Tribune.(E) 28,156 .07 
Westerly Sun.(E) 4,252 .02 
Woonsocket Call-Reporter (E) 10,876 .04 

VERMONT—Population, 361,205. 

Net Paid 2,500 10,000 
Circulation lines lines 

...(E) 23,146 .06 .04 

...(E) 54,208 .10 .10 
(M*S) 34,299 .075*09 .075*09 
...(E) 28,156 .07 .07 
...(E) 4,252 .021 .021 
ter (E) 10,876 .043 .029 

MAINE—Population. 762,787. 

Bsure Times. ...(E) 6,608 .017 
Burlington Daily News ...(E) 8,500 .025 
Burlington Free Press . ..(M) 11,226 .025 

CONNECTICUT— 

Bridgeport I^ost- 

Population, 1,114,756. 

Telegram. (MAE) 38,870 .0850 
Bridgeport Post . ...(S) 10,311 .04 
Hartford Courant . . . . .(MS) 24,745 .06 
Hartford Times . ...(E) 34,759 .06 
New Haven Register. . ..(ES) 25,389 .06 
New London Day .... ...(E) 11,064 .03 
New London Telegraph ..(M) 4,500 .018 
Waterbury Republican ..(MS) 11,083 .030 

Portland Express . 
Portland Telegram 

'Rate on 2,800 lines. 

Government Statements October 1st, 1918. 
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NATIONAL PRESS CLUB 
AS NEW NEWS CENTRE 

Closing of News Division of Govern' 
ment Committee on Informa¬ 

tion Brings Realization 
of Its Value 

Washington, l>ecember 5.—The Com¬ 

mittee on Public Information gave 

“thirty” to the newspapers of the coun¬ 

try Saturday night and there was little 

Joy among the disciples of the “hand¬ 

out” in the ranks of Washington news¬ 

paper men. 

The closing of the news division of 

the Committee was a real loss to the 

correspondents in Washington, as it was 

a central point of distribution for all 

the ofBcial statements and the publicity 

of the Government departments. 

Washington correspondents are not to 

be deprived of the services of the most 

Important news bureaus in the depart¬ 

ments, but the eh'sing of the Committee 

will necesMtate a much greater amount 

of "leg-work" for the men who had 

come to look upon No. 8 Jackson Place 

as their greatest friend when schedules 

were short of news. 

A serious review of the work of the 

news division of the Committee com¬ 

pels the statemant that It rendered an 

invaluable service to the press of the 

United States. Elditors in home of¬ 

fices. who have been burdened with a 

great amount of useless press matter, 

some of it from the Committee, but 

most of it direct from the Government 

departments, are not in a position to 

judge the real merit of the organiza¬ 

tion’s work. 

It cannot be r-ald that at all times 

there was harmony between the Com¬ 

mittee and the Washington correspon¬ 

dents, but such instances of.friction and 

complaint were exceptional, and the net 

result was that the blame rested about 

equally between the two. 

All correspondents in Washington join 

in the view that without the services of 

the Committee, a great amount of news 

w'hich was obtained for the papers could 

not have been obiained otherwise. This 

Is especially true of the War and Navy 

Departments, where military and naval 

censors would, by the very nature of 

their office, have prevented the publica¬ 

tion of much that the Committee fought 

to get for the papers. 

All of the Government’s departments 

will retain their publicity bureaus, for 

the present, at least 

The War and Navy branches of the 

Committee have been taken over by 

those two departments. Martin E. Pew 

will continue his work as chief of the 

War Department News Bureau, and 

John W. Jenkins will head the Navy 

News Bureau. 

Press divisions will be maintained by 

the Fuel and Pood Administrations, the 

War Industries Board, the War Trade 

Board, War Lalior Board, and Labor 

Department The Treasury and Rail¬ 

road Administrations and the State De¬ 

partment which did not use _ the ma¬ 

chinery of the Committee, will continue 

as before. 

There will be no central point of dis¬ 

tribution for the statements of these 

departments, although it is probable 

tliat Important matter will be cleared 

through the National Press Club. 

Canadian Papers Raise Prices 

Toronto, December 4. — The two 

Brantford (Ont. dailies, the Courier and 

the Expositor, raised their local sub¬ 

scription rate to 46 cents per month, or 

$5 per year in advance. The Edmonton 

(Alta.) Journal and the Bulletin, the 
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Calgary (Alta.) Herald, and the Alber¬ 

tan and the Canadian, have increased 

their mail subscription rates from 84 

to $5 per year. The Kitchener (Ont.) 

News-Record has raised its local deliv¬ 

ery from 84 to 85 i)er year, and has 

also increased its advertising rates by 

25 per cent 

PHILLIP PAYNE’S “A 
SCRIBE IN FRANCE” 

(Continued from page 12.) 

in the Argonne Forest with men sev¬ 

eral days, said those medicos were all 
wrong. 

“This bird Payne can always find 

the deepest dugouts in the neighbor¬ 

hood,” said Johnny, to the colonel of 

the outfit I was with. 

Evers knew what he was talking 

about, I guess, for I noticed tha; he 

was always just a fraction of a second 

behind me when I did a Kellermann into 

a dugout. 

I don’t really think that manv of the 

correspondents gave serious thought to 

the danger. I felt, and 1 think the 

others did, too, that we were luck> to 
have a chance to work on the biggest 

story that has broken since the crea¬ 

tion of the world. 

Phil Powers, of the Associated Press, 

went on a bombing expedition with an 

Italian aviator over the Austrian lines 

one night. Powers never gi.ve the 

danger much thought; all he wanted 

was the story. Dr. Thomas Curtin, of 

the London Times and Philadeli'hia 

liCdger, went on a raiding party with 

the Italian Ardlti. I venture to say 

that there is not a newspaper man in 

the United States who would have re¬ 

fused an assignment to go to the front 

The officers had to restrain the corre¬ 

spondents from taking a lot more 

chances than they did. 

After Him Exclusively 

Personally, I must admit that when¬ 

ever I heard the ominous screech of a 

shell, I always had an idea that some 

Boche gunner had a particular grudgre 

against me. I knew that every Ger¬ 

man aviator who made raids over our 

lines and disturbed my sweet d.'cams of 

home, apple pie, and other nice things, 

was after my scalp exclusively. I had 

a lot of pleasant thoughts: I used to 

wonder how my wife would look in 

widow’s weeda and to ponder at length 

on who started the war, anyway. 

I was in a tent near the Oureq River 

one night when six Boche planes came 

over, at 10:15, to try and blow up a 

bridge the French were putting over 

the river in place of the ones the Ger¬ 

mans had blown up in their retreat 

This particular evening my Led was 

on a stretcher. Before the raid had 

■been in progress half an hour I felt 

sure the stretcher was going to come 

in handy. Capt. Maloney, of Cihioago, 

the officer whose tent I was sharing, 

thought I was brave. The real truth 

is that I was too afraid to show Ma¬ 

loney that I was afraid, and that was 

about the only reason, added to the 

fact that I knew of no dugout.- in the 

vicinity that kept me from sprinting to 

a safer place. 

For any person who has become so 

blasS that nothing seems to thrill him, 

I recommend a tent out in the open 

when six German planes are dropping 

aerial torpedoes and the shrapnel from 

anti-aircraft guns is falling all around. 

As Briggs says: 

"Ain’t it a grand and glorious feel- 

tn’r 
Yes, it is—^not. 

After getting transportation by 

stealing rides on the dinky cattle cars 

on French railroads, begging iJdes on 

auto trucks and ambulances, and occa¬ 

sionally trying to pilot a Ford with one 

lung missing and five leaks in the radia¬ 

tor, and then, at the end of it, making 

a perfectly good effort to write copy 

on a typewriter with a Frer.ch key¬ 

board, I feel that the world has no 

more terrors in store tor me. 

There’s Just one thing a lot of sol¬ 

diers in the A. E. F. would like to 

know, and the war correspondents are 

with them: 

Where does the person live who said 

“sunny” France? 

If we ever find that bird there Is go¬ 

ing to ibe another war. 

DR. E. J. DILLON 
has been engaged by the Phila¬ 
delphia PUBLIC LEDGER to 
represent it at the peace con¬ 
ference. 

This distinguished journalist speaks a dozen 
different languages, has the personal acquaint¬ 
ance of all the leaders in political life in Europe 
and is more intimately acquainted with the 
secret policies of the chancelleries of Europe, 
than any other living man. Lord Burnham gave 
his consent to the PUBLIC LEDGE^R engage¬ 
ment provided we would share it with the 
London Telegraph, which we were very glad 
to do. 

This, with the superior London Times- 
Public Ledger cable service, will give the 
Philadelphia 

PUBLIC (P LEDGER 
The World’s Greatest News Service. 
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EIGHT EDITORS ARE 
NOW IN U. S. SENATE 

And There Will Be Further Additions 
Next Year—Senator Moses Is New¬ 

est Member of Group 

Washingtojj, December 5.—When 
Vice-President Marshall called the Sen¬ 
ate to order on Monday for the third 
session of the Sixty-fifth Congress eight 
newspaper men answered present. 

They were New of Indiana, Harding 
of Ohio, La Follette of Wisconsin, and 
Moses of New Hampshire, Republicans; 
and Owen of Oklahoma, Hitchcock ot 
Nebraska, Ashurst of Arizona, and Var- 
daman of Mississippi, Democrats. There 
will be further additions when the new 
Senate is convened next year. 

Senator Moses is the new member of 
editor and publisher fraternity in Con¬ 
gress. Ho is not a "political” news¬ 
paper man, but an actual one. 

He began his newspaper work as a 
contributor to college periodicals at 
Dartmouth. Upon leaving college in 
1890 he joined the staff of the New 
Hampshire Republican, a short-lived 
campaign publication, its demise fol¬ 
lowing the Republican debacle of that 
year. He then became a reporter on 

the Concord Evening Monitor, where 
he did substantially all of his news¬ 
paper work, becoming managing editor 
in 1892 and part owner in 1898. 

Upon being appointed Minister to 
Greece in 1909, he severed his active 
editorial connection with the paper and 
thereafter contributd only'occasionally, 
either under his own signature or in a 
manner which stamped the origin of 
the matter. He disposed of his interest 
in the Monitor in April, 1918, to his 
partner, William D. Chandler, and en¬ 
tered the Senatorial contest. 

Senator Moses was a contributor to 
Boston papers and to magazinea 

Senator New was a reporter and later 
editor of the Indianapolis journal under 
his father, Gen. John C. New. 

Senator Hitchcock established the 
Omaha EJvenlng World in 1885 and now 
is publisher of the World-Herald. Sena¬ 
tor La Follette gets in as a newspaper 
man by reason of his magazine. 

Senator Harding has been the pub¬ 
lisher of the Marion (O.) Star since 
1884. 

Senator Vardaman was owner and 
editor of the Greenwood (Miss.) Enter¬ 
prise in 1884 and established the Green¬ 
wood Commonwealth In 1896. 

Senators Owen and Ashurst both ad¬ 
mit having been newspaper men in' 
their autobiographies, published in- the 
new Congressional Directory. 

MAIL SETTLES COHALAN SUITS 

AD MAN PROMOTED 
TO COLONELCY JUST 

BEFORE ARMISTICE 

Cou Mortimer D. Bryant. 

Word has just been received that for¬ 
mer Lleut.-Col. Mortimer D. fJryant 
was, a few day.s prior to the signing of 
the armistice, promoted to the rank of 
colonel and put in command of the 
107th Infantry. 

Col. Bryant was formerly business 
manager of the Brooklyn Times, and is 
now a member of the advertising firm 
of Bryant, Griffith & Brunson, of N. Y. C. 

Col. Bryant is a son of the late Wil¬ 
liam Cullen Bryrnt. As a very young 
man, he enlisted in Troop C, and served 
as a trooper during the Spanlsh-Amerl- 
can War. He has ever since been a 
member of the cavalry, and had risen 
through all ranks to that of major at 
the outbreak of the present war. He 
commanded the Second Squadron during 
the Mexican border trouble. 

Newsprint Stocks Show Gain 
Despite Loss of Time 

Increase 1,162 Tons, Though Influenza 
and Celebration Left Machines Idle 

Many Honrs More Than Usual 

The Federal Trade Commission issues 
the following statistics upon the news¬ 
print situation for the period from No¬ 
vember 3 to November 24, fifty-three 
domestic mills rjpcrtlng: 

Mill stock.s November 3 were 16,537 
tons. During the period production was 
61,748 tons and shipments aggregated 
68.586 tons, leaving mill stocks at 17,- 
699 tons. 

Present Management Finds Attacks by 
Rumely Regime Were Unfounded 

Two libel suits brought agaln.st the 
Mail and Expre.s.s Company by Supreme 
Court Justice Daniel F. Cohaian have 
been settled for $5,000. The suits were 
bass'! on two articles, the first publi.«hed 
September 25, 1917, under the heading, 
"Let Gov. Whitman Lead,” the second, 
published February 14, 1918, under the 
heading, ‘What Is Tammany Hall and 
Why Is Tammany?” 
• In rnnouncing the settlement Samuel 
Untarmyer, attorney for the New York 
Mail under the new regime, said that 
the articles complained of were printed 
at a time when the management of the 
paper was In other hands, and that the 
present management, having investi¬ 
gate! the charges contained in the ar- 

- tides, had reached the concludon that 
they were wholly unfounded. 

SOME BELO STAFF CHANGES 

E. B. Doran Made Director of News 
and Telegraph of Dallas News 

Dai.las, Tex., December 2.—Fol- 
lowliig the death of D. Prescott 
Toomey, for fifteen years managing edi¬ 
tor of the Dallas News, the office of di¬ 
rector of news and telegraph hus been 
created by A. H. Belo Se Co. Edwin B. 
Doran, who has been managing editor 
of the Evening Journal, another Belo 
paper, since its establishment, was ap¬ 
pointed to the new position. 

Mr. Doran will have assi.sting him 
Frank A. Briggs, the new managing edi¬ 
tor of the News, and Harry C. Withers, 
the new managing editor of the Evening 
Journal. 

Robert R. Penn is the new city editor 
of the Evening Journal. 

“MORE THAN 
A MILLION 

Net paid 
circulation 

of the 

SUNDAY 

for the last three weeks: 

November 17th 

November 24th 

December 1st 

1,022,390 

1,028,109 

1,024,077 

These successive 

“more than a mil¬ 

lion” sales days 

. make it a reason¬ 

able conclusion 

that the New York 

American circu¬ 

lation on Sundays 

is stabilized at 

“MORE THAN 
A MILLION 11 
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EDI /F.O) R I A. L 
PAPER MARKET MENACE 

ITH the imminence of the removal of the war 

restrictions on the use of newsprint and the 

approaching- end of the ijeriod for which 

prices were fixed for certain manufacturers, the 

news print situation threatens to become more 

acute than ever before. 

The War Industries Board has notified publishers 

that all the restrictions will be removed by Decem¬ 

ber 15, and the maximum price to be charged by 

manufacturers fixed by the Second Circuit Court ob¬ 

tains only for the iieriod of the war and for three 

months thereafter. When the war will end officially 

is a question that cannot be definitely answered 

now. Ortainly, though active hostilities have ceased, 

a state of war still exists between the United States 

ainl (lemiany and will end de facto only with the 

signing of the pea<‘e treaty and its ratification by all 

parties concerned^—and they arc many. It is to be 

remembered that the Civil War was not declared 

ended until the year following that of the surren¬ 

der at Appomattox. It may be long, therefore, be¬ 

fore the maximum price for news print that already 

obtains will be abrogated. 

The closer question, more pregnant with signifi¬ 

cance to publishers, is the early abrogation of the 

war restrictiona While it is a matter of common 

knowledge that in a number of Instances they were 

not closely adhered to by publishers, and that no 

penalty has followed their non-observance, it is 

certain that they are a potent factor in steadying 

a paper market that without them would have 

pass^ all bounds, since not all manufacturers were 

bound by the fixed maximum price. Their removal, 

with the competition for news print that will un¬ 

doubtedly be started by some large publishers, re¬ 

newing some of the wasteful practices that the re¬ 

strictions prevented, is bound to further harden a 

paper market already too hard for comfort to pub¬ 

lishers. 
It is time, therefore, for the A. N. P. A. to in¬ 

terest itself with the price of news print. The Fed¬ 

eral Trade Commission still has juri.sdiction in this 

matter, and the members of that body, if one were 

to judge by nothing more than the verbiage of 

tlwdr ratification of the finding of the Circuit Court, 

are not satisfied with the maximum price fixed. 

There is no question that the entire matter could be 

open»Kl before the Federal Trade Commission, with 

a strong probability that a lower price would be 

fixed, subject, of course, to appeal to the Judges of 

the Second Circuit Court. 

ADVERTISING! 

DVKKTlfflNG has had no official recognition 

by the United States Government during the 

war. 
That is to say, the United States Government has 

not dealt with it on the same plane as with other 

war-winning factors and forces. « 

The Government has had no advertising policy 

■worthy of the name. Such efforts as have been 

made to coordinate the patriotic campaigns have 

l)een foredoomed to indifferent success through the 

fact that they re.sted upon an unsound basds. 

In dealing with no other pha.se of the war task 

has the Government shown so little regard for 

oitvious and compelling facts. 

I.«aving to private initiative and voluntary dona¬ 

tions the raising of money needed by the Govern¬ 

ment for financing its great advertising campaigns 

is an unthinkable policy in a crisis of our national 

life—yet that policy was adopted and adhered to by 

official Washington, in spite of the continued pro¬ 

tests of those who realized its folly, waste of effort, 

and injustice. 

The iK-tter policies—of advertising licught and paid 

for by their Governments—of Great Britain and 

f'anada. had no Influence upon Mr. McAdoo. His Di¬ 

rector of l*uWicify, on the occasion of the opening 

of the drive for the fourth loan, remarked that con¬ 

ditions in Great Britain were not the .same as with 

us. and re.sted on that reflection. 

Thus we have labored through the period of the 

great war with reliance upon an advertising policy 

whose defects were basic, and which has involved at 

all stages of the conflict an actual menace to the in¬ 

terests of the nation. That the great advertising 

ta.sks have been accomplished in spite of all this is 

due to the patriotic zeal of our citizens. They would 

have built our .ships and airplanes through volun¬ 

tary donations of money and services if no better 

way had been provided. 

Yet, thus handicapped, advertising has still served 

the nation and the world in an impressive way. It 

has made po.ssihle the complete success of the great 

Uind .'xUes. It has kept the thought of our people 

(centred on the realities of the war situation. It ha.s 

given to those in our Government who have had new 

problems to solve the benefit of quick communica¬ 

tion with the people. 

In the reconstruction period the need for cam¬ 

paigns of paid advertising by the Government is ap¬ 

parent. Is there not a glinfmer of hope that in the 

Congress there are men with courage and vision 

equal to the task of formulating a real advertising 

policy to meet the nation’s needs? 

KEEP UP PAPER CONSERVATION 

Thinking publi.shers arc appreciating keenly that 

the news print regulations, which, by the way, were 

in very large measure their own suggestions to the 

War Industries Board, have been invaluable during 

the period of strain and stress to which the news¬ 

papers of the country have been subjected. Now 

that they are to be removed by the 15th of this 

month, it is obvious that .something must be done to 

continue the good effect on the con.servation of news 

print that they brought aliout. 

Already a few publishers have shown a disposition 

to increase their con.sumption of news print by en¬ 

larging their papers, and expanding with a freedom 

that was theirs before the war. There is no way 

to check this movement now except by voluntary 

action on the part of really public-spirited men who 

exercise some control of the destinies of the news¬ 

paper businea.s. 

The plan jiroposed by Fleming Newbold, publisher 

of the Washington Star, that a score or more of pub¬ 

li.shers in leading cities organize locally and main¬ 

tain some of the abrogated re.strictions in effect at 

lea.st through the winter, or unlil paper mill stocks 

again b«‘come normal, has the endorsement of Victor 

F. I.awson, chairman of the War Committee of the 

A. N. P. A., the Committee that has had charge of 

the news print matter before the War Industries 

Board. His suggestion Is that the publisher receiv¬ 

ing his letter, who is in each instance a member of 

the paper committee of the A. N. P. A., call a meet¬ 

ing of the publLshers of his city and place the en¬ 

tire situation before them, urging them at the same 

time that a continuance of some of the regulations 

is neceasary to prevent a shortage that will make 

a panicky market, and is bound to result in Injury 

to all publi.shers, to the smaller publishers in par¬ 
ticular. 

Experience has already proved, short as it has 

lieen, that discontinuance of the wa.steful practices 

that called forth one section of the restrictions of 

the Board, have been beneficial to all papers. It Is 

this part to which Mr. Newlwld attracts special at- 
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tention in his letter. It Is difficult to sec that any 

publisher can figure that there Is a profit in having 

a mass of returns, for instance, and in a number 

of in.stances where returns were abolished before 

the restrictions were made it was found that, even 

against the competition of their fellow-publishers, 

who did not cut off returns, the mea.surc resulted In 

benefit. 

It is to be hoped that publishers will heed carefully 

the call made to them in Mr. Newbold’s letter, not 

only for their own benefit, but for the general good 

of an industry that has burdems, even under the best 

of conditions, that are difficult to bear. 

THE GREAT ASSIGNMENT 

HE Peace Conference Is a Congress of Man¬ 

kind. To hav'e prophesied such an event but 

a few .short years ago would have been mere¬ 

ly to earn laurels as a dreamer. Yet so fast does 

the Moving Finger write that a mere phantasy has 

become a fact—the rebirth of the world a reality. 

We shall see the creation of new nations, the 

resurrection and rehabilitation of almost forgotten 

one.s. We shall see a new regime of law establish¬ 

ed in the nations of the world—see measures taken 

to curb and control for the future both these ele¬ 

ments which would make war without the approval 

of mankind, and those which would destroy ordered 

society for selfish ends. 

They will write a new charter at Versoillea It 

will be the l>a.sis for Geovernments now existing and 

to come. It will settle some of the things out of 

w'hich the great wars have come. It will, let us 

hope, make great wars impossible in the future. 

New.spaper men from every section of our coun¬ 

try will “cover" the Versailles assigrnment They 

will write history in the making—and, through in¬ 

terpreting to the people the steps tEiken at the Con¬ 

ference it may be that they will serve as a restrain¬ 

ing force on the delegates, holding them to the 

larger vision of their momentous task. 

The task of promoting international acqualnt- 

anc'cship has not been sidetracked. Twelve 

Scandinavian journalists have arrived in New York, 

guests of the Committee on Public Information. 

They will tour the country before returning home. 

That they will carry back with them a better under¬ 

standing of Americanism and a kindlier feeling to- 

■ward Americans is not to be doubted. And it is 

e.speclally desirable that this particular group of 

visiting journalists should revise, in their own cases, 

the estimate of America which has long been ac¬ 

cepted in Sweden, Denmark, and Nor-way—of a 

country essentially sordid even though griven to oc¬ 

casional ventures in idealism. These editors can 

introduce tis to their home folks—and we need the 

introduction. 

WHEN newsprint manufacturers want more 

money for their product, they say so. When 

advertisers find it necessary to Increase the prices 

of their commoditie.s, they do so. When the laborer 

decides that he must have higher wages, he pro¬ 

ceeds to get higher wages. When a newspaper 

publbsher realizes that he is selling advertising 

space at a loss, he should corsect that condition—a 

condition which he did not create, for which he is 

not accountable, but whose consequences ho must 

face. 

David I.<Awhence, Washington corre.spondent 

of the New York Evening Post, believes that 

fifty-nine Representatives failed of reclectlon to Con¬ 

gress becau.se of their support of the zone postal pro¬ 

vision. He s,nys that their home newspapers made 

known to the voters their action In support of Mr. 

Kitchin’s pot measure, and that this sufficed. 

Arthur G. STAPUES, managing editor of the 

I.C!wlston (Me.) Journal, thinks the Job of the 

reporter the mo.st exacting on earth. He cites, in 

a recent editorial In his newspaper, some of tho 

essential.® in the reporter’s equipment, and .says 

that education, culture, good manners, and high 

purpose must be combined with Work and Will. 

The race for business is on. Some newspapers 

are in It, some are interested spectators. 
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PERSONALS 

EJmll M. Scholz, who recently retired 
as publisher of the New York Evenlntr 
Poet, is spending the holiday season in 
Chica^, prior to going to the Pacific 
Coast and thence to Japan. Mr. Schois 
is taking this extended vacation prepar¬ 
atory to tackling something big again 
when he is thoroughly rested up. 

C. P. Zittel ("Zit”), dramatic editor 
of the New York Evening Journal, is 
in charge of this year’s Christmas fund 
drive of the New York American. The 
big project is booming along in great 
shape and already is at the $11,000 
mile-post 

Charles Sidney Coulter, formerly a 
reporter on the Providence Journal, has 
been promoted to be a major. He Is 
with the Eighteenth United States In¬ 
fantry in France. 

Irving Bromlley, recently with the 
Old Colony Billposting Company, but 
now with the O. J. Gude Company, of 
New York as general manager, was 
tendered a complimentary banquet in 
Providence recently. He was presented 
with a travelling man’s writing outfit, 
an engrossed scroll, and two bouqueta 
’The affair was arranged toy the Town 
Crlera of which Mr. Bromlley was a 
member. 

Percy J. Cantwell, of the Providence 
(R I.) Journal, who is serving over- 
sea.s, has just been made a captain. 
He received his appointment as first 
lieutenant November 27, 1917. 

Private Seymour B. Heath, nineteen, 
said to be the youngest newspaper edi¬ 
tor In Vermont, has been wounded over¬ 
seas. He was the editor of the Groton 
(Vt.) Times. 

E. L. Thurston, who left the Provi¬ 
dence Journal a short time ago to be 
secretary of the Rhode Island Council 
of Defence, has returned to the paper, 
the defence organization having dis¬ 
banded. 

Miss Rae McRae, for a long lime fea¬ 
ture writer for the Des Moines News, 
has accepted a similar position with 
the Register and Tribune. 

A. K. Stone, who has been assistant 
city editor of the Denver Post, has been 
assigned to feature-story work; Bruce 
A, Gustin, former sporting CMlitor, Is 
now as^stant city editor, and A T. 
Dobson is sporting editor. 

Walter S. Lockwood, formerly in 
charge of advertising for the Toledo 
Scale Company, has been made adver¬ 
tising manager for the H. W. Johns- 
Manville Company, 41st Street and 
Madison Avenue. 

Algernon S. Cale, formerly of the 
D’Arcy Advertising Company, St. Louis, 
has written W. C. D’Arcy that he has 
offlctjlly received his commission as 
major. He was a captain, attached to 
the Thirty-fifth Division in France. 

Lieut. Paul Hutchinson, formerly of 
the Collier Advertising Company, St. 
Louis, has written to his wife that he 
was promoted to be a first lieutenant 
two 'lays before the armistice vtis sign¬ 
ed. He enlisted in the spring of 1917, 
went overseas in May, and ^vas pro¬ 
moted to be a second lieutenant in July. 

Theodore L. Brantly, of Collier’s Phil¬ 
adelphia and Southern advertising staff, 
expects to return to Collier's about De¬ 
cember 10, when he will have been re- 
Ilovod of his duties at the Artillery Of¬ 
ficers’ Training School, Camp Zachary 
Taylor, Louisville, Ky. 

ARTnuR J. Palmer has been appoint¬ 
ed advertising otanager of Thomas A. 
Edison, Inc., succeeding the late Leon¬ 
ard a. McCbesney. He. has been as¬ 

sistant to Mr. McChesney for the past 
three yeara 

Winis L. Wllliama former city editor 
of the St. Paul Pioneer Press and later 
with the Winnipeg Tribune, has en¬ 
gaged to handle the reconstruction 
(bus*ness) work of the Minneapolis 
Tribune. 

Walter Grlnola who resigned the as¬ 
sistant etty editorship of the S». Cloud 
(Minn.) Daily Times for military ser¬ 
vice, has returned from Camp Grant 
and been appointed city' editor of the 
same paper. 

Arthur W. Vance, the veteran city 
editor of the St. Paul Dally News, is 
resuming work by gradual degreea after 
a protracted period of illnesa 

Frederick Winston Johns, son of 
George S. Johns, editor of the editorial 
page of the St. Louis Post-Dispatch, who 
was commissioned an ensign in the 
navy last December, has ibeen ad- 
vancTHl to lieutenant. He is twenty- 
three years old. He is stationed at 
Gibraltar. 

Daniel Storey, formerly advertl^ng 
manager for the John Mockett Com¬ 
pany, Toledo, O., is now connected with 
the advertising department of the Prov¬ 
idence Journal -os a salesman. 

Charles H. Foster has left the Provi¬ 
dence Journal (I^)mpany as an advertis¬ 
ing salesman, to go with an insurance 
firm in Worcester, Mass. 

W. V. Wiegand has been made cir¬ 
culation manager of the Butte (Mont.) 
Daily Post. While he was with the 
Butte Miner in a similar capacity, the 
circulation of that paper increased 
from 10,000 to 16,000 daily, and from 
18,000 to 26,000 Sunday. 

Glass Represents N. Y. Herald 

E. D. De Witt, advertising director 
of the New York Herald, announces the 
appointment of John Glass, Chicago, as 
Western representative for the New 
York Herald, New York Evening Tele¬ 
gram, and the New York Herald Paris 
edition, effective January 1, 1919. 

That Untiring H. S. Houston 

Herbert S. Houston, who used to be 
president of the Associated Advertising 
Clubs and who is yet a leading spirit in 
that and many other advertising and 
publishing organizations, continues to be 
a busy man. He was chairman of one 
of the committees that arranged the 
dinner at the Lotos Club in New York 
last evening in honor of ex-President 
William Howard Taft The affair was 
under the auspices of the Leagrue to 
Enforce Peace, and Mr. Taft explained 
the organization’s revised programme 
for a League of Nations, 

Now Comes the “Advertising Dance” 

“The Advertising Dance’’ is the latest 
Innovation in New York’s Terpslchorean 
world. The idea is to have dance halls 
decorated with signs of well-known ad¬ 
vertisers and to award prizes to dancers 
who guess correctly the firms repre¬ 
sented by the advertisements. The 
Azure Glee CHub started the idea a few 
nights ago, and it is reported to have 
been a great success. 

For a Greater Ad Club Restaurant 

The bond committee of the New York 
Advertising (Hub, of which Harry Tip¬ 
per is chairman, has undertaken to sell 
to club members $10,000 worth of bonds 
to supply a sinking fund for the new 
club restaurant. The bonds are issued 
in $25 denomiBatiens, pay 6 par cent 
interest and mature in 1926. Fifty will 
be retired by lot each year. 

I. P.WANTS FOUR CENTS 

FOR PAPER IN 1919 

Proposes Such to Customers as a Flat 
Rate to Cover Entire Year, or 

3.87 1-2 for First Half 
Year Alone 

Publisher customers of the Interna¬ 
tional Paper Company, since the 1st of 
December, have received the following 
propositions regarding their news print 
supply for the year 1919: 

“We take pleasure in submitting the 
following propositions for your news 
print supply for the year 1919; same to 
be made in' carload shipments, terms 
net thirty days from date of Invoice, 
f. o. b. the mill. 

“(1.) The Gtovernment price of $3.75^ 
cwt. so long as it lasts, the price for 
the remainder of the year to be agreed 
upon one month before the Government 
price expirea 

“(2.) From January 1 to June 30, a 
price of $3.87% cwt., price for the re¬ 
mainder of the year to be agreed upon 
before June 1. 

"(3.) A flat price of $4 cwt. for the 
entire year. 

“As it is very essential that we know 
immediately in regard to your possible 
tonnage requirements for the year, we 
would appreciate your prompt advice of 
the amount, also which of the proposi¬ 
tions you desire to avail yourself of pro¬ 
vided we are to be favored with a con¬ 
tinuance of your valued order, which 
the writer most certainly hopes for.” 

LEECH QUITS NEWSPAPER WORK 

Cleveland Publisher Will Give Entire 
Time to Paper Business 

William P. Leech, for many years as¬ 
sociated in the management of the 
CHeveland News with Dan R. Hanna, 
the owner, retired on December 1 to 
accept an important connection with 
the Seamon Paper Company, New York. 

Mr. Leech has taken up his residence 
in New York, and his friends say that 
he is out of the newspaper business for 
good. 

No successor has been named to suc¬ 
ceed Mr. Leech in the management of 
the Newh, and it is said that none will 
be named. 

Dan R, Hanna will run the paper, as¬ 

sisted by T. A. Robertson, up-stairs, and 
George F. Moran down-stairs. 

LIEUT. McMEEKIN WINS LAURELS 

Had a Hard Time Getting to Front, but 
Has More Than Made Up for It 

Washington, December 6.—Wash- 
toning friends of Second Lieut Samuel 
H. McMeekin, former sporting editor 
of the Louisville Courier-Journal, have 
been Informed by a special cable from 
Paris that he has been promoted to a 
first lieutenancy for unusual gallantry 
in action. Lieut. McMeekin was known 
in Louisville as the hard-luck soldier of 
the newspaper fraternity. He applied 
for admission to the first officers’ train¬ 
ing school held at Fort Benjamin Har¬ 
rison, Ind., and was accepted only to 
find on his arrival at the camp that his 
name had been overlooked in determin¬ 
ing admlssiona 

He was informed he would be eligi¬ 
ble for the second officers’ camp, but 
when applying for that was required 
to undergo a second physical exam¬ 
ination. He was rejected on account 
of his eyes, then drafted and assigned 
as a private in a machine-gun com¬ 
pany at Camp Zachary Taylor. He en¬ 
tered a school at the camp, won his 
commission, and was sent overseas with 
another division, and got into action, 
while neither the Kentucky National 
Guard division nor the Lincoln division, 
trained at Camp Taylor, ever got into 
the fight 

AID IN HONORING SOLDIERS 

Portland, Ore., Newspaper Men Will 
Serve on Memorial Committee 

C. A. Morden, of the Portland Ore¬ 
gonian; L. E. Wheeler, of the Portland 
Telegram: C. S. Jackson, of the Port¬ 
land Journal, and Fred L. Boalt, of the 
Portland News, have been appointed to 
represent Portland newspapers on a 
committee that will finance and erect 
a memorial to Oregon soldiera living 
and dead. 

Fred Lockley, until recently corre¬ 
spondent of the Journal in France, ap¬ 
peared before the first meeting of the 
committee and suggested that a me¬ 
morial highway across the State bo con¬ 
structed rather than a stone monument. 
This suggestion was favorably received 
and probably will be followed. 

The Baltimore Amer¬ 
ican has signed a Con¬ 

tract for the Haskin 

service for one year. 
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GOVERNMENT CONTROL OF PAPER 
ENDS ON DECEMBER 15 

Dissolution of War Industries Board Leaves No Regulatory 

Body, But Members May Continue to 

Advise the Government 

Washinoton, December 6. DKKINITK decision to cancel all regulations affecting dally newspapers has 
been reached by the War Industries Board, and while the date has not been 
announced, the Editor & Publisher is informed authoritatively it will be- De¬ 

cember 15. 
Officials of the Pulp and Paper Section of the Board have been absent from 

Washington this week, but a decision reached prior to their departure has been 
embodied into an order which is being sent to the papers. ' 

Chairman Baruch Resigns 
Bernard M. Baruch's decision to ter¬ 

minate all activities of the War Indus¬ 
tries Board not later than January 1, 
and his resignation as chairman to be¬ 
come effective on that date, caused 
Thomas El. Donnelley, chief of the Pulp 
and Paper Section, and G. J. Palmer, 
head of the Newspaper Division, to 
forego all plans of continuing the reg¬ 
ulations after the first of the year. 

Numerous conferences were held to 
determine whether the Pulp and Paper 
Section should continue Its operations 
until January 1, or terminate them on 
December 16. There was a sentiment 
among some of the officers to drop the 
entire programme effective December 1, 
the date on which the regulations with 
re.spect to weekly papers were sus¬ 
pended. It is understood that the sen¬ 
timent in favor of that date was so 
strong that many of the clerks in the 
office had made arrangements to leave 
Washington after Thanksgiving Day. 

The request of the publishers' com¬ 
mittee that the regulations be retained 
until E'ebruary 1, and Mr. Baruch's tacit 
consent to that plan, when he con¬ 
ferred with them, led to the issuance of 
orders to the clerks to arrange to re¬ 
main in Washington until February 1. 
F'ollowing his conference with the Pres¬ 
ident last week, Mr. Baruch decided to 
adjourn the work of the Board at the 
earliest possible date, and fixed January 
1 for his resignation. 

Mr. Donnelley and Mr. Palmer are 
absent from Washington, and until 
their return it is not possible to state 
their *plans In detail. 

Mr. Barurh on the Future 

Mr. Baruch gave as his reason for 
resigning from the War Industries 
Board that with the signing of the arm¬ 
istice and the consequent cancellation 
of contracts there was no longer a 
shortage of materials, and the War 
Industries Board immediately removed 
its curtailments. 

"In like manner,” he said, “the neces¬ 
sity for maximum prices is disappear¬ 
ing, except in a few isolated cases 
which can best be regulated through 
the War Trade Board.” 

Mr. Baruch said the facilities of the 
Board had been put at the disposal of 
the various contracting agencies of the 
Government, and that the activities be¬ 
lieved to be of lasting value are being 
transferred to permanent departments 
of the Government, where they may be 
carried forward. He suggested that the 
various heads of commodity divisions 
might render much valuable assistance 
In the future as trade advisers to the 
Department of Commerce and the War 
Trade Board. The President indicated 
that he concurred. 

“I venture to suggest,” Mr. Baruch 
wrote to FTesl.lent- Wilson, “that the 
Trartous commodity heads of the War 

Industries Board and those who have 
years to come render much valuable as¬ 
sistance as trade advisers to the De- 
p.artmcnt of Commerce and the War 
Trade Board. I hope that in this and 
in other ways it may be found possi¬ 
ble to continue the promotion of a bet¬ 
ter understanding between the Govern¬ 
ment and industry. Including in this 
term employers and employees alike.” 

Many Canadian Papers Quit 

Because of High Cost 

More Than 300 Defy Pringle, Failing to 

Give Particulars on Their Con¬ 

sumption of Newsprint 

Montreal, llecember 3.—According to 
a compilation made by Publicity, of 
this city, a house organ published by 
the Canadian Advertising Agency, no 
fewer than forty-one papers in British 
Columbia have suspended publication 
since the outbreak of the war. In the 
same period In Ontario twenty weeklies 
have gone out of business, either 
through amalgamations or suspensions. 
A maritime province paper, Le Monl- 
teur Acadian, the organ of the French 
population of the Maritime provinces, 
has Just suspended publication as a 
result of the high cost of paper and 
operating expenses in general. 

More than three hundred newspapers 
in Canada have failed to reply to the 
request of Paper Controller Pringle, 
who asked them to give him certain 
particulars as to their consumption of 
paper. Mr. Pringle planned to allocate 
5,000 tons of paper a month to the 
smaller papers requiring supplies. The 
failure of the Canadian papers to re¬ 
spond to his Invitation is causing con¬ 
fusion among the paper mills and Is also 
apt to prejudic) the Paper Controller 

Kenturkians Meet This Month 

The mid-winter meeting of the Ken¬ 
tucky Press Association will be held 
at Louisville, Ky., December 26-28. This 
Association is made up principally of 
weekly papers, and President Dan Hut¬ 
ton, of the Harrodkburg Herald, is busy 
in preparing a programme that will in¬ 
spire the editors to more progressive 
ideas in business. He hopes to have 
some leading newspaper publishers 
from outside the State to speak to the 
membera 

News Leader Burned Out 

The plant of the Richmond News 
I.<eader, an afternoon newspaper, has 
been destroyed by fire, which started 
in the basement and spread through 
the entire structure. The loss on the 
building and equipment was estimated 
at $250,000. Three employees were se¬ 
verely burned in an effort to check the 
flamea 

AN INDEPENDENT SURVEY SHOWS 

Ei}e tribune 
EVENING AND SUNDAY MORNING 

LEADING IN TERRE HAUTE 
Mr. Charles S. Patteson of New York came to town without the 

knowletige of the Tribune and interviewed thirty-three local adver¬ 
tisers. “ 

MR. PATTESON FOUND THAT THE TRIBUNE IS ESTI¬ 
MATED IN nRST PLACE, HAVING A LEAD OVER THE 
SECOND PAPER OF ABOUT 13%. THE RESULT OF THIS 
SURVEY SHOWED THE TRIBUNE LEADING THE SECOND 
PAPER IN:—• 

Standing at a newspaper. 
Strength in the home. 
Volume and variety of advertising. 
Prestige and Reputation. 
Subscribers on merit as a newspaper. 
Rate inducement per inch per thousand. 
Service to Advertisers. 
Preference because of long-continued and habitual 

reading. 
Buying power. 

This showing is only what might have been expected by those 
thoroughly conversant with the local field as the TRIBUNE IS the 

Only HOME-OWNED newspaper in Terre Haute. 
It U HOME-EDITED. 
It U HOME-MANAGED. 
It is HOME-READ. 

The Owner, Editor, Manager, Advertising Manager, Circulation 
Manager and Elealer Service Department Manager are Terre Haute 
men who are in close touch with local conditions. 

De Lisser Brothers, New York City, report for the four months 
of July, August, September and October of this year shows that the 
TRIBUNE leads the second paper in 

FOREIGN.26,229 Lines 
LOCAL.24,273 Lines 
CLASSIFIED.39,078 Lines 

TOTAL .89^80 Lines 
Nearly every dollar spent for advertising in the Terre Haute 

field after the Tribune is used is spent for duplication. 

26,000-Circulation rate four cents flat 
In charge of Foreign Advertising, 

G. LOGAN PAYNE CO., Chicago, New York, Detroit, Boston 

IMMEDIATE DELIVERY 
OF 

GOSS 
NEWSPAPER PRINTING PRESSES 

I 

NEW PRESSES 

One 32-Page Goss High Speed, 4-Decker Two Plate 
Wide Press with top deck combination for 3 colors or 
black printing. 22^ in. column. 

REBUILT PRESSES 
One 32-Page Goss Half Tone and Color Magazine 

Press for page 10j4 in. x 14 in. 

One 28-Page Goss, 3-Roll; 3-Decker Press for black 
printing 22^ in. column. 

We also have thoroughly overhauled and rebuilt: 
One Hoe, 40-Page Press for black printing 22^ in. 

column. 

Further Information on Request 

THE GOSS PRINTING PRESS CO. 
1535 South Pavlina Street , , Chicago, IIL 
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MUCH MYSTERY ABOUT 
ARMISTICE SIGNING 

False Report That Came to America Was 
Only One Incident—Swiss 

Papers Got Advance 
• Information 

Paris, November 18.—It may be of 
more than passing interest to American 
newspaper men to know that, despite 
the furore created in the United States 
by the United Press announcement of 
the signing of an armistice on November 
?, no mention of the supposedly pre¬ 
mature announcement and celebration 
appeared in the Parisian press at the 
time and none has appeared since. The 
report (for It was far more than a mere 
riunor) that the armistice had been 
.‘•Igned and that hostilities ceased at 2 
P. M.—some said 3 P. M.—on Thursday 
afternoon was all over Paria Various 
semi-official quarters attributed the re¬ 
port to various authorities, all of which 
appear to have been Anally traced 
iiack to French military headquarters. 
Both the United Press and the Associ¬ 
ated Press bureaus In Paris had the re¬ 
port, but neither of them filed it because 
neither could secure offleial authoriza¬ 
tion for the news which was generally 
accepted as true. 

The United Press dispatch was filed 
from Brest, where the French military 
censorship was normally quite as rigid 
as in Paris itself. There Is no longer 
any mystery as to how It cleared the 
Brest censorship. Admiral Wilson’s an¬ 
nouncement, given to the United Press 
and to the local newspapers in Brest as 
official, had been so accepted by the 
French cable officials and by the French 
censorship at Brest. The celebration of 
the ending of the war was already in 
full sway In the cable office and the 
censorship, as well as In every other 
part of Brest, when the United Press 
dispatch was filed. 

Unfounded reports have not been un¬ 
common during the four years of the 
great war. One learned writer has writ¬ 
ten two large volumes entitled “The 
False News of the Great War," and the 
author does not claim to have exhausted 
the subject. But there Is something 
about this story of the premature sign¬ 
ing of the armistice which differs from 
the other class of story. Its origin and 
foundation (for the report certainly had 
a foundation of some sort) will probably 
be known only when the full story of 
how, when, and by whom the armistice 
v'as actually signed Is made known. At 
present the accounts of that action are 
far from complete and are surrounded 
by a veil of mystery that has not been 
woven by accident. 

Personalities Shrouded 

Even the personalities engaged in the 
signing of the momentous document are 
not too clearly defined. There has been 
a great shifting of the cast of char¬ 
acters in the historical drama, and some 
of the actors, notably Admiral Von 
Hlntze and bis colleagues, who appeared 
at one time to have been cast for im¬ 
portant rdles, have dropped out of the 
scene without explanation, but with con¬ 
siderable mystery. 

The early accounts spoke of a Gen¬ 
eral Von Gundel being one of the plenl- 
potentiaiies, but his name does not ap¬ 
pear M one of the signatories. The 
Temps on November 10 said: 

"Acoordlng to official news of a Ger¬ 
man source, the German armistice dele¬ 
gation includea in addition to those al- 
leady known. Majors Dusterberg, 
Brinckmann, Krlebel, Von Boettcher, 
and Dan Von Lersner.” 

No other mention of these delegates 
has since been made. 

Later, on November 13, the Matin 
printed a story from its special corre- 
^pondent at the French front which if 
it could be fully investigated might 
throw some light on the genesis of the 
leport that the armistice was signed 
four days before the date as officially 
given. It might also explain bow it was 
possible for an officer of Admiral Wil¬ 
son’s standing to receive a report desig¬ 
nated as official, four days before the 
date subsequently officially given as the 
date of the signing of the armistice.. 

The Matin special dispatch describes 
the arrival of the plenipotentiaries with 
details that have appeared nowhere else. 
The correspondent tells how the Ger¬ 
mans were received by a young captain, 
who takes them to Major Bourbon-Bus- 
sett, who conducts them to a villa, where 
after formal introduction the French 
major declares that there is a misunder¬ 
standing somewhere which must be 
cleared up at once. “The army has re¬ 
ceived this afternoon three officers with 
a flag of truce,” explained Major Bour- 
bon-Bussett, "who assured us that the 
armistice was signed, and yet at the 
present moment military operations con¬ 
tinue.” 

"Undoubtedly,” interrupted General 
Von Winterfeld, "but 1 can assure you 
that was nothing but a mistake of in¬ 
terpretation.” 

No other details are given on this 
point by the Matin correspondent, but it 
seems possible that a report of these 
three officers’ "mistake of Interpretation” 
may have been the starting point and 
the Justification for the subsequent re¬ 
port, 

Swiss Papers Scored a “Beat” 

This much is Known: 'The French au¬ 
thorities, notably Premier Clemenccau, 

were extremely anxious that the first 

.'jinouncement of the signing of the 
armistice should be made in the French 
Chamber. Clemenceau had bound each 
Minister to refrain from even asking 
him a question relative to the terms 
until they were announced in the Cham¬ 
ber. While it proved impossible to con¬ 
ceal the fact of the signing of the ar¬ 
mistice more than a few hours, none of 
the details appeared in the French 
papers until after Premier Clemenceau 
had spoken in the Chamber. It is a 
significant fact nevertheless that before 
this announcement Swiss paiiers had 
come into France and were selling on 
the streets of Paris, in which appeared 
remarkably accurate forecast of the 
terms—forecast which the French 
papers were not allowed to reprint, and 
which the American correspondents were 
not allowed to cable. 

MONTREAL MAIL ASSETS SHORT 

Former Employees Can Gel Only Third 

of Their Claims 

Montrsai., December 6.—An echo of 
the Dally Mail liquidation cropped out 
in a legal action this week. The total 
a.ssets realized by the liquidator from 

the Mall estate amounted to $9,923. Of 
this $6,567 had been paid out for rent 
and liquidation expenses, leaving a bal¬ 
ance on hand of $3,327 to divide among 
the first privilege claimants, who are 
former employees of the paper. 

Their total claims amount to more 
than $10,000. The City Attorney for 
Montreal put in a claim that the paper’s 
unpaid business tax should rank as a 
privilege claim. Judgment was re¬ 
served. 

I O WA 
The Land of Plenty 

The approximate value of farm pro¬ 
ducts and live stock produced annually in 
IOWA amounts to the enormous sum of 

$1,263,468,673 
IOWA’S progressive people are mainly 

engaged in intensive agricultural pursuits. 
During the war there was comparative¬ 

ly no curtailment of their activities. 
Therefore, IOWA is NOW in position 

to meet the dawning era of reconstruction, 
and is in a supremely strong position to 
help the outside world which is turning to 
her for supplies. 

This means that, during the readjust¬ 
ment, money will pour into IOWA’S banks 
and her peoples’ pockets. 

A small advertising appropriation ju¬ 
diciously divided among IOWA’S DOMI¬ 
NATING NEWSPAPERS, listed below, 
can be made to pay a substantial dividend; 

And these newspapers, when confi¬ 
dence is once established between adver¬ 
tisers and the people, will yield a much 
larger dividend, which will steadily grow. 
The time to prove lOWA^S responsiveness is Now 

The papers in which to substantiate 
this, are HOME PAPERS, in every way 
representative, influential business build¬ 
ers of exceptional value to advertisers 
everywhere. 

Advertising Precedes[Affluence 
"" Rate for 

5,000 lines.. 

.0121 

.025 

.025 

.03 

.05 

.08 
•14 
.12 

•03 

.03 

.025 

.0215 

.02 

.02 * 

.025 

.07 

.03 
Government Statements, 6 months’ period, Oct. 1st, 1918. 

Circulation 

Boone News-Republican.(E) 3»795 
Burlington Hawkeye.(M) 11,385 
Burlington Hawkeye .(S) 12,648 
Clinton Herald.(E) 7*827 
Council Bluffs Nonpareil .... (E & S) 16,645 
Davenport Times .(E) 25,927 
Des Moines Capital.(E) 64,552 
Des Moines Register & Tribune (M&E) 118,180 
Des Moines Sunday Register... .(S) 68,861 
Dubuque Telegraph-Herald (M & E) 16,033 
Dubuque Telegraph-Herald.(S) 16,103 
Fort Dodge Messenger&Chronicle(E) 9,7ii 
After July 1st, 1919, rate 3c. per line. 
Marshalltown Times-Republican.. (E) 14,000 
Mason City Globe-Gazette-Times. (E) 9,428 
After April 1st, 1919, rate 3c. per line. 
MuscatineJournal& News-Tribune(E) 8,298 
Ottumwa Courier.(E) 13*53° 
Sioux City Tribune.(E) 51*34^ 
After March 1, 1919, rate will be 8c. flat. 
Waterloo Courier.(E) 14,898 
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GOVERNMENT ADVERTISING FOUN¬ 
DATION IS LAID 

Year’s Work by Advertising Division of C. P. I. Shows Need 
of Permanent Paid Space Policy and Central 

Advisory Body of Experts 

A SUBJECT that arouaed grreat pride—and Juatly so—among the several hun¬ 
dred leading advertising men of the country attending the annual conven¬ 
tion of the A. N. A. in New York this week was the part advertising played 

—through their cooperation—in America's successful participation in the war for 
world freedom. 

Just about one year's intimate relationship between advertising and adver¬ 
tising experts and the United States Government has served to show in a way 
heretofore undreamed of what a powerful Governmental ally advertising is—and 
what uses, even as an arm of war, the printed word, expertly handled, can be 
put to. 

Project Founded by A. N. A. a Year Ago 
It was at the last annual convention 

of the A. N. A., in New York city, that 
the advertising forces of the country 
offered their services to President Wil¬ 
son, and he accepted them. He au¬ 
thorized the formation of the advertis¬ 
ing division of the Committee on Public 
Information—the first official recogni¬ 
tion advertising had ever received from 
the United States Government—and 

told the ad men to go to it. And they 
did so in a way that has merited the 
highest commendation from the nation's 
officers—from President Wilson down. 

Now that the war is over, the division 
of advertising's official work is done and 
it will close its existence with the end of 
this year. 

The result of the year's advertising 
lesson given the Government—in fact, 
the first one it has ever had—is summed 
up by the advertising division's di¬ 
rectors, when in speaking of the pros¬ 
pect of future advertising by the Gov¬ 

ernment, they say: 

‘The specific need which the Division 
of Advertising was convoked to fill 
passed with the signing of the armistioe, 
and the donations of space and service 
with which the Division of Advertising 
has worked antomaticaUy ceased at the 
same time, hut the need of the Govern¬ 
ment for means of properly and ade¬ 
quately informing public opinion, as the 
President put it, is as great as ever. 

"Many think that the period of re¬ 
making the world, which we have now 
entered, has brought greater problems 
than those of the period of world de¬ 
struction. At least, these problems are 
more obscure, more Intangible, more re¬ 
moved from the average man's range of 
thought. All the more need, therefore, 
of the direct route of communication to 
his ynderstanding and to his sympathies 
which advertising affords. 

"It is probably true that the people 
never disapprove of a sound project ini¬ 
tiated by their representatives when 
once they understand it. Disapproval 
or long, weary hesitation is due to in¬ 
adequate methods of education. 

• ‘Advertising, as employed by the Gov¬ 
ernment during the war, has three 
characteristic advantages over ordinary 
news publicity for reaching the people 
and securing quick response. 

“(1.) It is controlled in wording, 
which makes it exact and authoritative. 

"(2.) It is controlled in appearance, 
which enables the Government to insure 
its readaptability, and thereby its pene¬ 
tration. 

"(S.) It makes possible the repetition 
of the lesson until It is learned—prob¬ 
ably the most important element of ad¬ 
vertising and the leading reason for Its 
succesa 

“It would seem to us, therefore, who 
have had the privilege of directing the 
Government's first essay in the use of 

advertising governmental projects to 
the people, that the experiences of the 
past year, together with the similar 
ex];>eriences of Great Britain and Can¬ 
ada throughout the war, justify the be¬ 
lief that Government could profitably 
continue the use of advertising fog 
properly and adequately Informing pub¬ 
lic opinion. 

Also we believe that economy and ef- 
firiency demand a central controlling 
body with knowledge of advertising 
practice, to act as advisers to the Gov¬ 
ernment depaitments and to conduct the 
campaigns, in accordance with the plans 
approved by the departments for which 
the advertising is done. 

“By exercising the principle of cen¬ 
tralization, the Division of Advertising 
was able to effect great economies In 
the handling of the Government's ad¬ 
vertising; but these economies were 
only a beginning as compared with 
what could be done by a permanent 
body with powers fully understood by 
all Government departments and work¬ 
ing on a business basis with the recog¬ 
nition and full support both of the Leg¬ 
islature and administrative branches of 
the Government." 

Who Did the Work and Some Details 

The body that did this big year's work 
consisted of: William H. John^ chair¬ 
man; O. C. Harn, Herbert 8. Houston, 
L. B. Jones, W. C. D'Arcy, Thomas Cu¬ 
sack, Jesse H. Neal. 

Some of the details of what has been 
accomplished are gleaned from the Com¬ 
mittee's report just made to Chairman 

Creel, of the Committee on Public In¬ 
formation, which says: 

“The services the Division has been 
able to render, we believe, have been 
two-sided. On the one hand, the Gov¬ 
ernment departments needing adver¬ 
tising help have been enabled to find 
space, counsel, copy, and complete ad¬ 
vertising service in one place; on the 
other hand, the advertising forces them¬ 
selves have been protected by the Di- 
vi.sloa from Improper denmnds upon 
them as well as from duplication of 
legitimate demands. 

“Both sides have been benefited also, 
we trust, by the fact that through the 
IXvlsion of Advertising a sane and 
proper conception of the place of ad¬ 
vertising in accomplishing grovemment- 
al purposes has been made available to 
those who had previouidy lacked the op¬ 
portunity of Investigating the subject 
In other words, besides doing its dally 
work for winning the war, the members 
of the Division of Advertising have been 
able to bring the American public and 
the advertising world together in better 
understanding. 

“Figuring on a yearly basis, the do¬ 
nation of space only has totalled ap¬ 
proximately t2Jl&0.000. Of this, as fig¬ 
ures given later win hhow, only about 

$1,587,000 was used, owing to the sudden 
cessation of our activitlea 

Donations sf Service 

"At the very top of the list of those 
who gave freely of their time and of the 
services of their expert employees stand 
the advertising agents of the country. 
Their services were offered without re¬ 
serve and were made effective by means 
of the war service committee of the As¬ 
sociation. Not only were no fees charg¬ 
ed for the writing of the copy which 
has been used by the Division with such 
success in the various campaigna but 
the layouts, ‘roughs,' and In some cases 
the finished illustrations themselves 
were furnished to the Government with¬ 
out price. The best men In each of 
these organizations were always avail¬ 
able, even the proprietors themselves, 
and frequently night work was resorted 
to in the filling of rush orders. 

Organizations Co-operating 

“Among the organizations codperat- 
ing with the Division by the appoint¬ 
ment of war service committees were 
the following departments of the Asso¬ 
ciated Advertising dubs of the World 
represented in the National Advertising 
Commission: 

Agricultural Publishers' Association, 
American Association of Advertising 

Agents, 
American Association of American 

Directory Publishers, 
Associated Business Papers, Inc., 
Association of National Advertisers, 
Church Advertising Department, 
Community Advertising Department, 
The Daily Newspaper Department, 
Direct Mail Advertising Association, 
Financial Advertisers’ Association, 
Graphic Arts Association. 
National Association of Advertising 

Specialty Manufacturers, 
National Association of Employing 

Lithographers, 
National Association of Theatre Pro¬ 

gramme Publishera 
Outdoor Advartlsing AssoclatkMi, 
Periodical Publishers’ Association, 
Religious Press Department, 

Screen Advertisers’ Association. 

“Three organizations outside the Na¬ 
tional Advertising Commission did sim¬ 
ilar work. These were the Associa¬ 
tion of Employing Printers, Association 
of College Publications, and the Tech¬ 
nical PuMietty Aaeolciation. 

“The 164 local advertising clubs of 
the Associated Advertising Clubs of 
the Worid also appointed service com¬ 
mittees and accomplished valuable re¬ 
sults in giving the division desirable 
contact for local supplemental work. 

“On account of special grasp of the 
situation and effective cofiperatlon, spe¬ 
cial acknowledgment should be made 
of the work of the war service commit¬ 
tees of the Association of National Ad¬ 
vertisers, American Association of Ad¬ 
vertising Agents, Agricultural Publish¬ 
ers’ Association. Associated Business 
Papers, College Publications, Direct 
Mail Advertising Association, Graphic 
Arts Association, National Association 
of Theatre Prognunme Publishers, Pe¬ 
riodical Putdlshers’ Association. Tech¬ 
nical Publicity Association, and the Six- 
Point League. 

“Also the patriotic and generous 
work of the Association of Ehnploylng 
Printers of New Tork city should be 
especially noted. They responded to 
every call tor type composition free of 
charge. 

Method of Work 

’The Division of Advertising conceiv¬ 
ed Itself as forming, with its cdSpera- 
tors, the Advertising Agents' ‘Assoda- 

tioa and the Division of Pictorial Pub¬ 
licity, a great service advertising agen¬ 
cy and organized accordingly. Meeting 
with its clients, representatives of the 
various Government department^ eith¬ 
er in its New York offices in the Metro¬ 
politan Tower or in Washington, coim- 
sel was given as to the best method of 
attacking the client’s problem. The 
directors then planned the campaign, 
designated one agency or two, as the 
case demanded to write the copy, had it 
illustrated by artists chosen by the 
Division of Pictorial Publicity, secured 
approval from the governmental client, 
carefully selected the proper publica¬ 
tions to carry the particular message 
in hand, and sent out the platea 

Praise for the Staff 

“In carrying out this work the fol¬ 
lowing staff was employed: Miss Alice 
Lillian Seixas, Miss Marion Fisher, Mra 
Georgette Hallock, Miss Marie E Has- 
selman. Miss Ida F. Morie, Mrs. Louise 
W, Myers, Mr. George W. Collins, Mr. 
Charles Baken, Mr. Clarence A. Hope. 

“It is a pleasure to bear witness to 
the unusual efficiency of this staff and 
to the spirit of patriotic service which 
has marked its work. In particular we 
must tell of the Intelligent and effec¬ 
tive management of the office by Mr. 
Clarence A. Hope, the executive secre¬ 
tary. His organizing and directing abil¬ 
ity made possible the performance of a 
vast amount of detail with speed and 
accuracy. And every member of the 
staff has coSperated with him in a man¬ 
ner that has won our highest apprecia¬ 
tion. 

Cot 250,000 Ship Workers 

Successful campaigns of advertising 
were conducted in behalf of the U. S. 
Shipping Board’s call for 250,000 ship¬ 
yard volunteers. Space used in getting 
these workers amounted to $19,716.74. 

For the third and fourth Liberty 
Loans and in answer to the Treasury 
Department’s call for a publicity cam¬ 
paign against the indiscriminate sale of 
Liberty Bonds, $361,874.95 worth of 
space was used, wHh proved resulta 
The fourth loan campaign, involving 

space valued at $235,338.83, was the 
largest single campaign carried out for 
any Government war need by the Di¬ 
vision of Advertising. In addition to 
placing the advertising to fill this space 
the committee drew up the copy and 
planned the spending of every cent on 
the most expert lines known to modern 
advertising. 

And this does not • come anywhere 
near covering the entire work of the 
Division for the great loan, all of which 
drew the hearty appreciation and 
thankfulness from the loan directors in 
Washington. 

War Savings Stamps were advertised 
through the Advertising Division In 
space valued at $255,823.29. 

The second war fund for the Red 
Cross was helped to the extent of $177,- 
403.46 worth of space, besides the ex¬ 
pert preparation work, while $176,- 
452.09 worth of space has been engaged 
and prepared for the Red Cross Christ¬ 
mas roll-call drive to be held December 
16 to 23, 1918. 

Two Special Campaigns 

Two campaigns were conducted over 
the signature of the Committee on Pub¬ 
lic Information in which $221,336.67 in 
space was used, and in the eighteen to 
forty-five-year draft registration in Sep¬ 
tember the service of the Division of 
Advertising was placed at the disposal 
of the Provost Mardial-Geneiwl, and 

space used valued at $63,$46.t7 in this 

iContinued'on pope $8) 
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Sec8 $1,800,000Added Profit 
to International Paper Co. 

Wall Street Journal Figures Prices Fixed 
Have Been Very Beneficial, Bring¬ 

ing in Heavy Returns 

The Wfdl Street Journal takes cok- 

.nlzance of the effect of the pMce of a 
print as fixed by the Judgres of the Sec¬ 
ond Circuit Court in an editorial, as fol¬ 
lows; 

"Taking: into account recent advances 
in newsprint prices, both in this coun¬ 
try and Canada, it would seem as if In¬ 
ternational Paper Company should be 
able to make a favorable sdiowing: this 
year, despite the handicaps placed upon 
the Industry by war-time conditions. 
The company is to-day receiving' $75.06 
a ton for newsprint in this country and 
$69 a ton in Canada, an advance of $1$ 
In ecu;h instance over prices in effect 
last spring. While the advances were 
only granted last month, they were 
made retroactive as of July 1 last. 

"Action of the Canadian Paper Con¬ 
troller last week in confirming tiie high¬ 
er price, after an appeal had btien taken 
by the Canadian publishers, removes 
the last obstacle which can prevent the 
company from charging $69 a ton. 

"An interesting phase of tlie news¬ 
print situation in this country is that 
Government regulation of the industry 
will cease three months after the end 
of the war. It should be borne in mind 
that it was in 1917 that International 
Paper made its best tdiowing, when 
there was no regulation of the price it 
was to receive for newsprint. News¬ 
print companies would welcome the re¬ 
turn of open competitive market condl- 
tlona It can aaiely be stated that an 
average of prices received throughout 
1917 would be in the neighborhood of 
$62 a ton at the mill, compared with 
the present price of $75.05 now in effect 
in thl.'j country. Production Costa how¬ 
ever, have mounted considerably since 
that time, and it w^ for this reason 
that both the Federal Trade Commis¬ 
sion in this country and the Canadian 
Paper Controller advanced prl.'ea 

"Some idea of what the increased 
prices will mean to Inteinatlon.al Paper 
can b«) obtained from production figures 
for 1917 and estimated ovrtput for this 
year. The company in 1917 produced 
390,179 tons pf newsprint. This year’s 
output has been curtailed somewhat, 
due to the shortage of labor and the 
closing down by the Government of the 
Niagara Falls mill, but a con.jervatlve 
estimate would oe around 800.000 tons 
of newsprint. On this basis, the com¬ 
pany should turn out around 150,000 
tons during the six months ending De¬ 
cember St, 1918, or since the new price 
went into effect. At this rate, $1,- 
800,000 has been added to earnings ” 

New Post for Marvin Kelly 

Marvin Kelly has Just been appoint¬ 
ed managing editor of the Milwaukee 
Journal. Ho formerly occupied a simi¬ 
lar position Pith one of the Peoria (Ill.) 
dallies, subsequently was connected with 
the Hearst papers in Chicago, and later 
switched aa mtllaglng editor to the Mil¬ 
waukee (Wlk) Evtfnittg Wisconsin. His 
trahsfA- to Ore Jbimial oceurihd just 
before the purchase of the paper by 
Arthur Brisbane a couple of weeks ago. 

■Wtord comes ttom France that Morti¬ 
mer D. Bryant, head of the special 
agency of Bryant, Griffith & Brunson, 
of New York and Chicago, has been 
made colonel of the 107th Infantry, the 
old Seventh Regiment of New York, 
which has mefih a brlltlhnt rtWirtl for 
Itsel'f bn thfi bfeflltftehlfc 

What’s Worth Knowing in Montana 

For tho benoflt of national and local 
advertisers, the Butto (Mont) Miner, 
of which B. EX Woolston is the mana¬ 
ger, has inaugurated a "Service Bulle¬ 
tin," which is issued at frequent in¬ 
tervals, to provide information about 
Butte and the State of Montana gen¬ 
erally. The current bulletin is espe¬ 
cially noteworthy as containing facts and 
figures about the greatest copper camp 
in the world. 

More Pohlic Work for Mr. Hearst 

William R. Hearst has been appointed 
by Mayor Hylan to be chairman of the 
committee which will have charge of 
the erection of a memorial in Prance in 
honor of the New York soldiers who 
performed such glorious deeds in the 
service of their country. 

Plan Better Service for Texas 

The Texas Managing Editors’ As¬ 
sociation, the membership of which l.s 
made up of the managing editors of the 
dally newspai>ers in Texas receiving the 
full Associated Press report, met in an¬ 
nual convention at Beaumont on De¬ 
cember 2 for their regular discu.sslon 
of the service, and to receive sugges¬ 
tions for improvement of tho value of 
the Associated Press report. 

AD. DIVISION REPORT 

Division of Advertising Committee on 
Information Submits Report 

IContinued from page 32) 

big cause, bringing a letter of gratitude 
and acknowledgment from Qen. Crow¬ 
der. 

Other campaigns were conducted for 
the Army Camp Smileage entertain¬ 
ments; gardening and soil-tilling popu¬ 
larity for the Department of Agricul¬ 
ture: Council of National Defence, De¬ 
partment of Labor; F^iel Administra¬ 
tion; army engineer enlistmenta United 
War Work, etc. 

Thus $1,694,814.71 worth of space— 
contributed by patriotic advertisers and 
publishers for winning the war—was 
dealt with by the Advertising Division 
of the Committee on Public Informa¬ 
tion, reaching an estimated circulation 
of 548,888,148 readers. 

And all of the work of the Division 
was handled at a cost to the Govern¬ 
ment of about $1,600 per month. 

Fature Schedule Called Off 

At the time of the signing of the ar¬ 
mistice campaigns were being prepared 
and under way, and space was being 
scheduled for 1919, and the following 
Government departments bad definitely 
requested our cooperation: 

Fuel Administration. 
War Industries Board (Paper .ind 

Pulp Division). 
Department of Agriculture. 
War Department. 
Committee on Classification of Per¬ 

sonnel 
Y. M. C. A, (for additional secre¬ 

taries). 
IT. S. Civil Service Commission. 
Treasury Department—next loan. 
TrfSisury Department (in connection 

with personal taxes). 
War Savings Stamps. 
U. S. Employment Service. 
U. S. Shipping Board. 
Federal Bureau for Vocational Educa¬ 

tion. 
All of those campaigns are now aban¬ 

doned and the material in hand has been 
turned over to the depalrlment for 
which it vfas pretiared. 

After-the-War Reorganization 

HS a crop-producing and stock-rais¬ 
ing State, Indiana stands among 

the leading States of the Union. The 
State is ideally organized to meet any 
business exigency for the After-the- 
War period of reconstruction. Indiana’s 
prosperity has not been dependent on 
war orders, munitions making, etc. 

Indiana’s farm population is estimated to be 1,131,375 
people. Her 215,485 farms, averaging 100 acres each, ai-e 
operated by 07 jier cent, owners, 30 per cent, tenants and 
3 per cent, by farm managers. 

It is plainly evident that the farmers of Indiana con¬ 
stitute an cnormons money-inuking and BUYING public. 
They want the best and have the money to pay for it. 

The vast network of steam and electric lines covering 
the entire State makes possible the quick distribution of 
merchandise. 

, The leading Indiana papers listed below are wel¬ 
come visitors in the best farm homes of Indiana. TheA- 
have earned the confidence and good-will of Indiana’s 
thousands of well-to-do able-to-buy farmers. The 
prosperity of her farmers is felt in every phase of 
Indiana's business. 

There’s a big market in Indiana 
for YOUR goods. Cultivate it 
NOW! These papers will carry 
your sales message to receptive 
people in an effective manner. 

Anderson nuiletin ........ 
Anderson Herald . 
Evansville Courier . 
Evansville Courier . 
Fort Wayne Tournal-Gaeetfe 
Fort Wayne Joumal-Gaittte 
'Indianapolis News . 
Indianapolis Star . 
Indianapolis Star . 
'Lafayette Courier .. 
Lafayette Journal . 
Marion Leader-Tribunv ,... 
MuneJe Presi ..- 
Munrie Star .... 
Muncie Star .... 
'Richmond 
'Richmond palladium . 
'South Bend Tribune. 
Terre Haute Star . 
Terre Haute Star . 
'Terre Haute Tribune.>... 
'Terre Haute 'Tribuna .... 
'Vincennes Capital . 

.(E) 

.(K) 

■‘f 

■k 

.(S) 
.(M) 
.(E) 
.(E) 

Circulation S.OOd-Iine rate 
S.992 .01857 
5.437 .0125 

22,246 .04 
18,715 .04 
29,000 .05 
24,000 .05 

123,437 .15 
99,065 .11 

113,129 .14 
8.435 .03 

10,476 .02143 
8,140 .0315 
9,646 

36,203 
.01786 
.0425 

16,006 .0425 
8,$21 .02 

11,003 .025 
17,138 .035 
Mai2 
18.388 

.(M 
,04 

35,412 .04 
18,870 .04 
3,210 .oion 

'Government statements Oct, 1st, 1918. 

Other elrcolalions Government statements April 1st, 1918. 
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TRIBUTES PAID TO GEORGE CREEL 
ON RETIREMENT 

Secretaries Baker and Daniels, and Leading Washington 

Correspondents, Credit Him With "Mobilizing 

the Mind of the World” 

Wabhincton, December 5. 
* FARKWELL dinner was fdvcn at the Hotel Washington here last Friday 

In honor of George ("reel. Chairman of the Committee on Public Information, 
who terminated most of the work of his organization Saturday and sailed 

for Europe with the President this week. 
Mr. Creel's parting words as chairman of the Government’s institution for 

the dissemination of information were: 
"After all is said and done, we have done a great thitfg greatly, although wo 

may even yet be so close to the trees that we cannot see the forest, but only 
the underbrush of irritation and the poison ivy of politics." 

Creel Gives Credit to Assistants 

Secretary of the Navy Daniels and 
Secretary of War Baker, who with the 
Secretary of State and Mr. Creel com¬ 
posed the Committee on Public Infor¬ 
mation. extolled the work Mr. Creel did 
during the war. Secretary of Labor 
WiLson was another speaker. Gus J. 
Karger, Washington correspondent for 
the Cincinnati Tlmes-Star and chair¬ 
man of the standing committee of cor¬ 
respondents, was toastmaster. 

— Mr. Creel paid high tribute to the 
self-sacrificing devotion of the mem¬ 
bers of his staff, being especially gen¬ 
erous In his praise of the news divi¬ 
sion. He referred to the fact that mil¬ 
lions of news articles •had been re¬ 
leased to the papers of the United States 
and that there had been charges of In¬ 
accuracy or unfairness' In only three 

Instances. 
Two of the.se charges, he said, proved 

to have been ‘lies.” while the third 
Wiis a mistake on the part of an em¬ 
ployee of the Committee. 

Flecretary Daniels said that Creel’s 
Interviews with the late Admiral Dewey 

“Undoubtedly, for the country to 
adapt the censorship plan would be to 
say, ‘Now, we must all sit still and 
breathe cautiously lest we rock the 
boat.’ It was an inspiration to say 
that, ‘Now, this boat is Just so many 
feet long—It is so many feet wide—it 
weighs just so much and the sea Is 
ju.st so deep.’ After having all of 
the.se facts before you. If you think 
rcK'king the boat will help the cause, 
then rock. 

"That Is what the Committee on Pub¬ 
lic Information did,” the Secretary said, 
"and it required a stroke of genius to 
see that. It required faith In democ¬ 
racy. It required faith In the fact, for 
it is a fact that our democratic Institu¬ 
tions would enable us to deal with In¬ 
formation safely, and so Mr. Creel be¬ 
lieved that if we received the facts we 
could be trusted.” 

The Press Men’s Tribute 

Gus J. Karger, the toastma.ster, de¬ 

veloped a fine sense of humor. He 

said In part: 

Creel Would Not Be Discouraged 

“But Mr. Creel was not discouraged. 
He threw himself into his work with 
all the fervor of his ardent nature. He 
proceeded to proclaim to the world the 
wealth of American war achievement. 
He compas.sed the destruction of a flo¬ 
tilla of German submarines, and gave 
the country a perfectly corking Fourth 
of July. 

“He assisted us, through the dissem¬ 
ination of beautiful photographs, in 
stirring an extraordinary public inter¬ 
est in the development of our invinci¬ 
ble air fleet 

"And yet he lived in a pent-up Utica 
and he had to let off more steam. Con¬ 
gress, fortunately, supplied the safety 
valve. A rash and careless member of 
Congress had seen fit to Impugn Mr. 
Creel’s motives, and Mr. Creel wrote 
a letter, coming back In fine form. Con¬ 
gress has reprehended a similar per- 
foipfiance on the part of President Jack- 
son, or President Roosevelt, and of oth¬ 
er per.sonages, and could not permit 
Creel’s to go unrebuked. Congress slap¬ 
ped him viciously on the wrist. 

“And then, to the delight of malicious 
admirers in Congress, Mr. Creel under¬ 
took to make a few extemporaneous 
speeches. They must have stirred the 
envy of the orators on the hill, for one 
of them went so far as to grive voice 
to the wish that ho might grab Creel by 
the slack of his trousers and throw him 
into space. 

“Absurd ambition! Creel never stood 
still long enough to permit any one to 
get hold of him, and as for space— 
space meant no more in his young life 
than it did to a comet. Within a fort¬ 
night Mr. Creel had come to be re¬ 
garded as the eniant terrible of the Ad¬ 
ministration. I shudder to think of 
what might have happened to him had 
he not an Indulgent parent. 

Always a Warrior 

“War meant nothing to Creel; It was 
In metropolitan papers helped to In¬ 
form the country. He told of the work 
of the Committee in neutral countries 
and said that the Germans’ collapse was 
more spiritual than military, and large¬ 
ly because Creel’s Committee had been 
successful in weakening the morale of 
the German people by getting the Pres¬ 
ident’s addresses and American propa¬ 
ganda into Germany by aeroplanes and 
through the pre.ss of netitral countries. 
He said that Creel de5w>rved a large 
measure of the credit for the fact that 
the f’nited States had come through the 
war 'wlthotit any sort of wippresslon of 
popular discu.sslon. 

Secretary Baker said that the whole 
business of mobilizing the mind of 
the world, so far as American partici¬ 
pation In the war was concerned, was. 
In a sense, the work of the Committee 
on Public Information. He disclaimed 
any credit. He said that the helpful¬ 
ness had been from Mr. Creel to him 
rather than In the reyerse direction. 

Would Have No Censortihm 

"The Instant reaction of habit and 
tradition,” the Secretary said, “was to 
establish strict cen.sorohlp: to allow 
Ju.st such Information as a few per¬ 
sons might deem to bo helpful, and 
to suppress all of the things which 
these persons deem hurtful. This would 
haye been the traditionsil thing to do. 
I think It was Mr. Creel’s Idea, and It 
was certainly a great contribution to 
the mobilization of the mental -forces 
of America to have In lieu of a Commit¬ 
tee on Censorship a Committee on Pub- 
’Ic Information, for the production and 
dissemination as widely as possible of 
the truth about America’s participation 
In the war. 

“I have been In Washington for twen¬ 

ty years; I have seen public men come, 

have seen them go. But never have I 

.seen the like of George Creel, and I nev¬ 

er expect to again. 

“Others will make notable contribu¬ 

tions to the ensuing eulogistic sym¬ 

posium. As for me, I shall discuss, 
briefly, the relations between Mr. Creel 
and the newspaper correspondents of 
Washingrton. 

“These relations were promptly estab¬ 
lished by the formulation of regula¬ 
tions, by the aid of which the Amer¬ 
ican press and American writers were 
to be able to guide themselves, to cen¬ 
sor their own literary output Mr. 
Creel from the beginning declined to 
pose as an official censor. Rather he 

sought to make of himself a sublimat¬ 
ed press agent of the American cause 
and of the war—some Republican mem¬ 
bers of Congress would include the 
Administration. Be that as it may, 
hence the regulations. They were the 
emhodlment of common-sense, and their 
acceptance—so it was thought by ust 
thought by George'Creel—^would make 
unnecessary the enactment of censor¬ 
ship legislation. 

“In this Mr. Creel was presumed to 
reflect the attitude of the Administra¬ 
tion, and he was loudly applauded and 
generously acclaimed. And on the 
very day that the Washington corre¬ 
spondents were- to- meet to give approv¬ 
al to the regulations, the demand capfie 
urgently and authoritatively for the 
enactment of a drastic censorship law. 
And thus relations between Mr. Creel 
and the Washington correspondents 
were happily established. 

his normal condition; all his life he 

has been a warrior. When he came 

here he made war on the helpless atti¬ 

tude of those who looked upon secrecy 

as the prime demand of the emergency. 

He stood for publicity. He demanded 

that certain Information be kept from 
the enemy, and he demanded with equal 
insistence that no information be kept 
unnecessarily fron^ the American peo¬ 
ple. Always he stood for free speech 
and for a free press; and always he 
showed sublime faith in the American 
press, in its Intelligence, its integrity, 
and its patriotism—a faith, I am proud 
to say, whch was never 'betrayed. There 
is no greater achievement In self-gov¬ 
ernment on recod'd than the self-censor¬ 
ing of the American press during the 
emergency now happily passed. 

“And now George Creel’s work is done 
and he Is about to leave ua .We shall 
miss him; darned if I don’t believe 
that even Congress 'will miss him. We 
shall never see his like again, for Gk>d 
made only, one George Creel. We of 
the press, we wish him good luck, for 
we know he’ll need it We know that 
somewhere, somehow, he will And an 
outlet for his dynamic energy. May 
the future bring him added renown, 
and the happiness that comes with la¬ 
bor worthily, consclentioudy, and en¬ 
thusiastically performed. 

‘That Is. my speech, gentlemen, on 
behalf of the Wasljjij^op pqiTesx>qn-. 
dents. The real speeches will follow, 
and I shall be obliged to say but little 
more. The men who are to put It on 
strong are men of distinction, whom I 
need present only by name, without 
further ‘laudatoriums.’ Anyhow, it’s 

not their night; It’s George Creel’s 
night” 

Some of Those Present 

Covers were laid for 118 guests, in¬ 

cluding many women. The guest list 

included the following Government of- 

flcials, newspapermen, and members of 

the staff of the Committee on Public 

Information: 

The Secretary of War, the Secretary 

of the Navy, the Secretary of Labor, 

the secretary to the President James 
Kearney, special representative of the 
Committee on Public Information in 
Paris; Fuel Administrator Harry A. 
Garfleld; Louis F. Post, Assistant Sec¬ 
retary of Labor; Hugh L. Kerwin, Com¬ 
missioner of Conciliation, Department of 
Labor; John Barrett, director of the 
Pan-American Union; Robert W. Wool- 
ley, member of the Interstate Com¬ 
merce Commission; William B. Colver, 
■Victor Murdock, and John F. Port, 
members of the Federal Trade Commls- 
.rlon, and Joseph E. Davies, a former 
member; Senator John P. Shafroth, of 
Colorado; Roger W. Babson, director of 
education and Information In the De¬ 
partment of Labor, and Qrosvenor 
Clarkson, secretary of the Council of 
National Defence. 

Robert J. Bender, chief of the Wash¬ 
ington bureau of the United Press: 
Hal H. Smith, of the Washington bu¬ 
reau of the New York Times; Charles 
Michelson, Washington correspondent 
for the New York World; William G. 
Shepard, of the United Press: Harry 
Hunt, of the Scrlpps-McRae League; 
James W. Brown, of Editor ft Publish¬ 
er ; Charles Edward Russell, and Major 
Rupert Hughes. 

The following members of the staff of 
the Committee on Public Information: 
Daniel E. O’Sullivan, Marlin E. Pew, L. 
E. Rubel, .John W. Jenkins, Morris F. 
Lyons. A. W. Crawford, Harvey O’Hlg- 
glns, C. D. Lee. 

THREE EDITORS INDICTED 

Cleveland Journalist Accused of Having 

Violated the Espionage Act 

Richard Brenner, editor of the Cleve¬ 

land Waechter und Anzeiger, a German 

language daily, has been Indicted by the 

Federal grand Jury for violation of the 

Espionage act In the alleged garbling of 

a Wolff News Bureau despatch on July 
24. 

Fritz Febe, editor of the Cleveland 
Echo, also was Indicted, together with 
the paper Itself, for failure to file a 
tran.slatlon of an editorial. A similar 
charge is made in an Indictment against 
the Cleveland Radnichka Bourba, a So¬ 
cialist Labor party organ, and its editor, 
Lazar Petrovlc. 

TO-TIW’S SHORT STORIBil AW- 
AI.YZPJD. Br ROBBtT WlI.SON NSaI., 
A.M.. StO PRires. net fl.TB. -Twenty- 
two rooMit mnicszlne wtoriei. anslynwl 
by means of footnotes. Rarh story af¬ 
fords an informal, separate Intr^uc- 
tlon to the stndy of short-story man- 
saement. Offers siiacestire material 
of Tsiue to the professionai tietlon 
writer snil materisi for months of 
ea refill stndy for the healnner. 

SHORT STORIES IW THE MAK- 
INO. A Writers’ snii Students’ In- 
trodiietlon to the Teehniqne and Prse- 
tlral Composition of Short Stories. In- 

, eliidina .an Adap.tatinn of. the Prlnei 
pies of the Staare Plot to Short Story 
Wtitliie. '-py RnMosT WH.eoit Nui.. 
Pp. xlT-ia». 

This is a rompenlon Toiume to the 
alKiye. M.'ny of the notes in “To-day’s 
Short Stories Analysed’’ refer to mate¬ 
rials In this hook. 
At all Booksellers, or from tk» PabUthert. 
OXFORH VNIVBRSITV PRESS 
AMRRTCAN BRANOH 
85 West Thlrty-aecond St.. New Tork 
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Editor ^ Publisher for December 7, 1918 

ADVERTISING FACTOR 
STRONG AFTER WAR 

ber of George Creel's Information Bu¬ 
reau at Washington, now has returned 
West and become a memner of the Chi¬ 
cago Daily News editorial staff. 

Reconstruction Congress at Atlantic City 
Sees Strong Place for it in Rebuild¬ 

ing Industries and Improving 
Trade in New Conditions. 

(Special to Editor 4 Publisher) 

Atlantic City, N. J., December 6.— 
Advertising will play an important and 
beneficent r61e in national reconstruc¬ 
tion. Just as publicity helped to win 
the war by teaching the American 
people to conserve food, impelling men 
to enlist in the army and navy, pro¬ 
moting the sale of Liberty Bonds and 
War Savings Stamps, saving fuel, se¬ 
curing a one hundred per cent, regis¬ 
tration for the two drafts, attracting 
.shipbuilders and munition plant em¬ 
ployees, bringing aid to the Red Cross 
and other war agencies, so will It take 
its place In the new era of rejuvena¬ 
tion of a country harried and distressed 
by war. 

The foregoing is the cheering out¬ 
look that Is contemplated here to-night 
at the great’ Reconstruction Congress 
of American Industries, called by the 
United States Chamber of Commerce. It 
has particular significance for group 
No. 5, which comprises several hundred 
representatives of periodicals, business 
papers, and newspapers. 

A. C. Pearson, president of the As¬ 
sociated Business Papers. Inc., made 
this significant statement: “Eighty- 
four per cent, of the firms that fall 
each year are among the non-adver¬ 
tisers. Production is vain without dis¬ 
tribution, and advertising is an improved 
method of merchandising; not an added 
«xpense, but a force that supersedes 
slower and more costly methoda It is 
analogous to the typewriter, which has 

omanclpated us from the drudgery of 
handwriting, and Is comparable to the 
telephone, the adding machine, the 
reaper and binder, the cotton gin, and 
the sewing machine.” 

The group adopted a resolution in 
which it asks the Industrial Congress to 
petition Congress to repeal the zone 
rates on second-class mall matter. The 
introduction by th'e Senate Finance 
Committee of an amendment to the 
Revenue bill restoring former postal 
principles was unanimously endorsed. 

Another resolution which the com¬ 
mittee will take to the floor of the con¬ 
vention will be a plea to the Congress 
to consider advertising as an essential 
factor In reconstruction work. 

The group also is asking the conven¬ 
tion to call on Congress to restore to 
private ownership all Industries now 
under Government control, and to es¬ 
tablish a merchant marine, also pri¬ 
vately controlled. 

Nearly a hundred class, technical, and 
trade papers pledged themselves to do 
their part In the work of reconstruc¬ 
tion. The representatives of these pub¬ 
lications declare that no other class of 
journals will wield the power of the 
business papers in the new day that 
is to dawn. 

Advises Use of Advertising 
to Inspire Confidence 

Canadian Press Association Shows Sev¬ 
eral Methods for Gaining Public 
Good Will in Reconstruction Period 

March Goes to Massillon 

James H. March has resigned as busi¬ 
ness manager of the Altoona (Pa.) 
Times in order to take charge of the 
advertising department of the Massillon 
(O.) Evening Independent 

.Macmillan with Chicago Daily New»- 

Llncoln'MacMnian,‘'af one time man¬ 
aging editor of the old Chicago Record- 
Herald, and subsequently one of the 
editors of the former Chicago Herald, 
who, on the merger of that paper with 
the Chicago Examiner, became amem- 

Tobonto, December 4.—A special bul¬ 
letin, pointing out the desirability of 
using advertising space to Inspire con¬ 
fidence during the period.of reconstruc¬ 
tion, has ju.st been Issued by the Cana¬ 
dian Press Association. 

"Some manufacturers and wholesalers 
are experiencing a check in their solici¬ 
tation work, because their retail cus¬ 
tomers are disinclined to place more 
than Immediate sorting orderj, in the 
conviction that current high prices may 
take an early and considerable drop, 
states the bulletin. 

“Where manufacturing inteiosts arc 
able to say positively and confidently 
that present prices are likely to remain 
for months, at least, they shoul.l be can¬ 
vassed to moke such statements In the 
public press—those mediums going di¬ 
rectly to their distributer and tonsum- 
era So will they steady their own bu.sl- 
ness, enable their travellers to obtain 
orders, support their retail dlscribuicra 
and give a needed message to the gen¬ 
eral public. Individual publishers may 
be able in many Instances to obtain 
special timely advertising by canvassing 
manufacturers and wholesalers on this 
idea. 

See Much Advertising 
“Optimism is the note being sounded 

by advertising agencies and piibll.shers’ 
representatives having frequent and 
con.sidcrable contact with advertisers 
and prospective advertisers. The re¬ 
construction period now entered upon is 
big, with the promise of much advertis¬ 
ing. This spirit of optimism can be 
shaped Into real business by advertis¬ 
ing managers. Here is a suggestion: 

“Have local men of prominence and 
Influence — manufacturers, ibankers, 
financiers, and others of light and lead¬ 
ing—insert over their signature, in full- 
page space, a call to the people to help 
on all practical and soundly formulated 
plans and movements to stabilize indus¬ 
trial conditions, and promote business 
enterprise. 

“Such signed and authoritativ e state- 
ment.s, by local men of position and in¬ 
fluence, should have an excellent effect 
on the community, and steady public 
opinion and action during a period 
which may otherwise be nervous and 
reactionary." 

“Found” Business 
The bulletin quotes the experience of 

the Winnipeg Free Press in running a 
Saturday page featuring insurance A 
series of ads, varying In size from 460- 
llne copy to full pages were used, the 
mats for the series being supplied by 
a Chicago advertising' agency. 

The local purchaser Inserted the sig¬ 
natures of local Insurance agency firms 
willing to have the series inserted. That 
Is, the advertising is of the cooperative 
type, there being forty-six signatures 

To date, considerably over 20,000 lines 
of this business at regular rates has 
been carried. It Is an example of new 
or. “found".'business .of a most desirable- 
kind—ibuidness that breeds now adver> 
Users .and advertising. 
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The Net Paid Circulation of 

The 

LOUISVILLE 
HERALD 
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MANY CONSOLIDATIONS 
AND SUSPENSIONS 

1918 a Year of Changes in Newspaper 
Field—Mergers Ntunerens, and in 
Many Cities Daily Issnm Have Been 
Stopped, Weeklies Replacing Them 

Justin F. Barbour, of the Barbour 
Advertising itate Sheets, Inc., Chicago, 
has compiled a Hst of English-language 
daily newspapers of the United States 
which have been consolidated or which 
have suspended publication during the 
period from January 1 to November 22, 
1918. 

The suspensions listed refer to the 
discontinuance of the daily issues. In 
many Instances the newspapers named 
continue to issue as weeklies or semi- 
weekiiea Mr. Barbour, who is In con¬ 
stant and close touch with daily news¬ 
papers throughout the country, vouches 
for the corrsetness of this list: 

Alabama—Mobile Tribune. 
Arkansas—Bontonville Sun, Van Bu- 

ren Press-Argns. 
California — Alhambra Alhambran- 

Advocate, Los Angeles Tribune, Ocean 
Park Journal, Oxnard News (consoli¬ 
dated with the Courier), Santa Ana 
Blade (consolidated with the Register), 

Connecticut—Torrlngton News. 
Illinois—Belleville Record, Carlln- 

vllle Enquirer, Chicago Examiner- 
Herald (consolidated as the Herald and 
Examiner). 

Indiana—Decatur Herald, Greenstourg 
Review. 

Iowa—Mason City Times (consoli¬ 
dated with the Globe-Gaaette), Musca¬ 
tine News-Tribune (consolidated with 
the Journal), Ottumwa Review, 

Kansas—Kan.sas City Globe (consoli¬ 
dated with the Kansan). 

Loul.siana—Crowley Signal. 
Michigan—Battle Cieek Enquirer- 

News (consolidated as the Enqiilrer 
and News), Jackson Citizen-Press-Pa¬ 
triot (con.solidatcd as (he Citizen-Pa¬ 
triot), Saginaw Oourler-Herald-News 
(consolidated as the News-Courier). 

Massachusetts — Lynn News-Tele¬ 
gram (consolidated as the Telegrram- 
New.s), Milford Journal, Pittsfield Newa 
Taunton Globe. 

Mis.sourl—(Hinton Republican. Han¬ 
nibal Journal, Webb City Register. 

Montana—Billings Journal (name 
changed to (Jazette), Miles (Hty Yel¬ 
lowstone Journal. 

New York—Kingston Rxpresa Mid¬ 
dletown Argus, Niagara Falls Journal 
(consolidated with the Gazette), Nyack 
Star, Osidning Citizen, Rochester 
Times, Union A Advertiser (con.soll- 
dated as th-5 Times-Unlon A Adver¬ 
tiser). 

North Dakota—Bismarck Public 
Opinion, Jamestown Capital (consoli¬ 
dated with the Alert). 

Ohio—Ijoraln News (consolidated 
with the Tlmes-Herald), TrOy Times, 
Wcllsville Daily Union. 

Oregon—Medfonrl Sun. 
Oklahoma—Collinsville Times. Hugo 

Hugonian, Miami Live tVlre. 
Pennsylvania—Rloombtirg Sentinel, 

Monobgahela Times, Philadelphia Tele¬ 
graph (consolidated with the Public 
T/idger—evening edition). Spring Oty. 
Inler-Borougfi Prfcs«, York Daily Ga¬ 
zette (consolidated as the Gazette and 
Dally), Waynesboro Herald. 

South D-ikota — Pierre Dakotan, 
Yankton Daltota Herald. 

Tennessee—Clarksville News. 
Texas—Athens Review, Kaufman 

Post (name ChangM to Herifld), Waco 
IfPPE fribon# ((Wn^blTdatWJ 8s tWI 
Ksws-TrffiWl?)! 

Washington—Seattle <2all, Tacoma 
News, Tribune (consolidated as the 
News-Tribune). 

Wisconsin—Manitowoc Herald, Nt-ws 
(consolidated as the Herald-'News), Mil¬ 
waukee News, Wisconsin (consolidated 
as the Wisconsin and News). 

Virginia — Frederickstburg Journal, 
Hopewell News-Herald. 

TEXAS PRESS WOMEN 

PREPARE MEETING 

Association Appoints Committees in 
Anticipation of Its Twenty-Sixth 

Annual Convention in Cisco, 
Set for Next May 

Dallas, Tex, Decennber 8 —^Plans 
for the twenty-sixth annual convention 
for the Texa.s Women’s Press Associa¬ 
tion, to be held at Cisco in Mny, 1919, 
were made at a meeting of the execu¬ 
tive commltee In Dallas. Many matters 
having to do with' the reconp*ructlon 
policy of the Association to be outlined 
at the convention, were discussed by the 
committee. 

The executive committee Is composed 
of the following, all officers or beads of 
committees: Mrs. Henri C. L. Gorman, 
of Fort Worth, president; Mrs. J. D. 
Alexander, of (Hsco, first vlce-prrsldpnt: 
Mrs. J. M. ^ilpatrlck, of San Antonio, 
second vice-president; Mrs. Madallne 
Sinclair, of Denl.son, third vice-presi¬ 
dent; Mrs. W, H. Wright, of Dallas, re¬ 
cording secretary; Mrs. Agnes Geer, of 
Fort Worth, corresponding so* retary; 
Mra Fred Robinson, of Waco, treasurer. 

The following were appointed to the 
executive committee: Mrs. Core Milton 
Cross, of Fort Worth, parliamentarian; 
Mrs. J. J. Jarvis, of Fort Worth; Mrs. 
Henry (HIne, of Wharton, and Mrs. 
Fred A. Scott, of Austin. 

Chairmen of committees were ap¬ 
pointed, aa follows: Mrs. 6. W, T. 
Price, of Waco, literature; Mrs M K. 
Ijockridge, of San Benito, memterfthlp; 
Mrs. Florence l^ney, of Houston, trans¬ 
portation; Mrs. Madallne Sinclair, of 
Denl.son, programme; Mrs. Fannie B. 
Parker, of Bowie, badges; Mrs. F. M. 
B. Hughes, of Wharton, endowment; 
Mrs. Pearl (Hushiel Jackson, of Austin, 
scholarship fund; Miss Katie Datfan, of 
Austin, credentials; Mias Decca Lamar 
W’est, of Waco, historian; Mrs. Agnes 
Geer, of Fort Wdrth, printing; Mrs. E. 
H. JenWna of Bastrop, resolution''; Miss 
Fannie L. Armstrong, of r>alla8, me¬ 
morials; Miss Adunla de Zavala, of San 
Antonio, auditing; Mra Bettio McGru- 
dcr, of San Angelo, press publiaty. 

DISCUSS AGENTS' COMMISSIONS 

Toronto Dailies Considering Pay for 
Business Originating in Their Vicinity 
Toronto, December 4—^Tho Toronto 

dallies are again con.'ddcring the ques¬ 
tion of commission to advertising agents 
on general business originating in To¬ 
ronto and vidnily. 

For some time past the Globe, ^tail 
and Empire, Star, and Telegram have 
refused to allow this commission and 
there has been dtiite a controversy 
ainong pnblfshers, AgVfits, and adver¬ 
tisers ov^r the pbsitlfln taken, in fact, 
at dne tlnie an effort wiw made t6 fdwe 
the papers to terifiis by wfthdrit^dflg 
patronage. 

It It understood that there l.s o likeli¬ 
hood of a solution of the difficulty 
through the introduction, on the part of 
the newspapers; of the double-rate card. 

There’a many a di.<«i'untlcd "staf" rt- 
jwrier nm that Peace CJenftfdnffS It* 
afiffnieiitf twftr |f^ dW. 

Many newspaper puUishers and 
editors ask for syndicate prices on 
Dr. Frank Crme’s daily articles. 

This feature is not syndicated. 
It is one of many features in “the 
essential service’’ issued hy The 
Aeiociated Newepapert only to its 
members. The A. N. now com¬ 
prises fifty leading newspapers in 
the United States and Canada. 

If roar citr U not now covered yon 
mar secure all information from 

The Associated Newspapers 
170 Broadway New York 

Qi)e^|St>entnQ JMaf 

Washington, D. C. 

Octobe'*, 106,330 
Does not print a 
forenoon edition 

Its paid circulation in Washing¬ 
ton and suburbs is believed to be 
214 or S times that of the corre- 
sj^nding edition of its afternoon 
contemporary in the same terri¬ 
tory. 

Can You Write? 
Then why not place some of yoilr work 

with the magazine and hook publiahera. We 
will handle your mannacripta promptly and 
efficiently and keep yen posted on the market 
for your Und of copy. We conaider the 
work of experienced writere only. Write 

for porticulara. 

WILDER & BUELL 
225 Fifth Avenue New York 

Why Does 
Site Detroit Jfree 

"MicMgan‘0 oTeatest FawapeiMr.*' 

Garry more advertlalBa in the foroln SeM 
than any otbor Detroit newapaporl 

BBCAITSB 

The Free Preae has both quantity and Quality 
in circulation and la the only momlnz news¬ 
paper aervlnc Detroit and snrrenndinz ter¬ 
ritory. 

VERREE * 
CONKLIN 

Poraisn 

^ Sopfeaanlatives 

Now York 
Chienco 
Detroit 

The 

Pittsburgh 
Post' 

has the sec¬ 
ond larg¬ 
est morn-' 
ing and Sunday circula¬ 
tion in Pittsburgh. 

Teke It To 

POWERS 
Open 14 Hours out of 24 

Tho Eaitoit Chgravsrs 
ofi Earth 

Powers Photo En|feting Co. 
1B4 NsstIO Tlihuns Bldf. 

fts# f oih Citf 
- 
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THROUGH THE CLASSIFIED COLUMNS 
0/ Editor & Publisher you may sell that second-hand equipment—press, linotype, 
mailer, anything used in the production of a newspaper. Mechanical equipment 
which la still useful is marketable—and a classified ad will find the market for you. 

SITUATIONS WANTED Advertising Manager 
Advertisements under this classifica¬ 
tion, ten cents per line, each itwerMon. 
Count six words to the line. For those 
unemployeds not to exceed SO. words, 
two insertions FREE. 

Executive 
Experienced newsnaper man of 34, de¬ 
sires quick change. Offers full ptoot 
of character and ability. Seeks place 
as news or general executive in city 
of 100,000 or more. Minimum salary 
expected $60 a week. Might invest 
small sum. Wire this publication for 
address, or write A. 513, care Editor & 
Publi.sher. 

Circulation Manager 
Circulation manager with experience 
on both small ajid metropolitan dailies, 
thoroughly familiar with all branches of 
the circulation department, aggressive 
and economical with good record for 
producing both the circulation and 
cash. Address A, 512, care of Editor & 
Publisher. 

Special Writer 
Young woman with four years’ experi¬ 
ence in regular reportorial work wants 
place as special writer on large evening 
daily. Now employed. Address A, 511, 
care of Editor & Publisher. ' 

Advertising Manager 
Also writer and solicitor, American, 32 
years old; married; home lover, with 
eight years’ practical advertising ex¬ 
perience in held of 50,000 population, 
desires to connect with proposition with 
a nurpose. Any place in United States, 
New England preferred. Good cor¬ 
respondent, possess initiative and am 
resourceful. Am anxious to place full 
information before publisher of live 
paper in live town who wants a man 
that will make good. Address A, 510, 
care of Editor & Publisher. 

Manager-Solicitor 
Young man, married, with eight years’ 
experience on big and small dailies, de- 
.sires change, as present held is limited. 
Now employed and have made wonder¬ 
ful record past year. Prefer city of 
over 60,000. For further information, 
address A, 616, care of Editor & Pub¬ 
lisher. 

Editor—Advertising Manager 
Editor, manager, advertising manager, 
whose references, samples of work and 
photo are convincing, seeks opening 
immediately. Good education, formerly 
skilled compositor, age 35; married. 
Addre.ss A. Todd, 40 Hillsdide Street, 
Cincinnati, Ohio. 

Telegraph Editor ‘ 
And editorial writer, employed by morn¬ 
ing daily with 50,000 circulation, de¬ 
sires change, preferably tq evening 
field. Fifteen years’ experience; mar¬ 
ried; hard worker and temperate; fa¬ 
miliar with all phases of editorial work, 
including special editions and make-up. 
Gilt-edged referencea Minimum sal¬ 
ary, $50 weekly. Address A, 516, care 
of Editor & Publisher. 

Newspaperman ■ 
Editorial writer who can put In the 
“punch” or advertising writer with 
plenty of originality and experience. 
Peace will soon take me out of army 
service. Married; aged 32. Prefer small 
city. Can make good salary, and want 
chance to make better. Address A, 51?, 
care of Editor & Publisher. ; ^ 

Editor-Manager 
Man who successfully established « 
dally paper in New England city, hat¬ 
ing sold business, desires position ds 
manager or managing editor of news¬ 
paper or periodical. Can make an A1 
Journal, attractive In form, Interestlilg 
and accurate In news, strong in edi¬ 
torials. Exceptional references as to 
character, training, and ability. Age 
thirty-seven. Salary, $4,000. Addrets 
A, 505, care of Editor & Publisher. 

Live wire,. 27 years old, twelve years 
thorough training and success on 
largest dally in Middle West; gilt- 
edged references as to character and 
productive ability and employed at 
present. Desires position in city of 
over 50,000. Address A, 519, care of 
Editor & Publisher. 

Managing Editor 
Experienced in magazine and news¬ 
paper fields. Writer of strong editorials 
and compelling articles. Independent 
thinker. Now employed. Wish to 
make advantageous change. Have 
served In all branches, from free-lance 
and reporter to managing editor, in¬ 
cluding advertising sales and copy, 
and can cooperate with all departments. 
Aged 28; married. Want executive edi¬ 
torial connection with strong magazine, 
newspaper, or other infiuential publi¬ 
cation. Address A, 518, care of Editor 
& Publisher. 

Newspaperman 
with all round experience, pculicularly 
strong on desk work and in executive 
positions, desires to change by January 
1. Can come earlier. Best of refer¬ 
ences. State salary. Address I, 993. 
care of Editor and Publisher. 

Circulation Manager 
Mr. Publisher of afternoon daily, the 
war is about over; do you wish to re¬ 
coup your circulation ? If so I am ready 
to do the work for you; have been eigh¬ 
teen years in the game. Address A, 600, 
care Editor & Publisher. 

Press Photographer 
Press photographed now employed, 
wishes permanent position on live 
paper. Go anywhere, but prefer 
South. Best of reference. Address A, 
502, care of Editor & Publisher. 

Magazine Editor 
Now that the war Is over, 1 Intend to 
resume my rightful place at not less 
than $3,000 a year. What I have done 
is the best recommendation as to what 
I can do. At present in a minor posi¬ 
tion. Address A, 504, care Editor & 
Publisher. 

Circulation Manager 
Especially experienced in city circula¬ 
tion and country newsdealers. Wish to 
connect up with a live and growing 
newspaper. Can produce results at 
small cost. Am now employed. Can 
show splendid record and A No. 1 refer¬ 
ences. Address A, 607, care of Editor 
& Publisher. 

Reporter 
Active newspaperman with four yeanf 
experience as reporter and special ar¬ 
ticle writer on New York daily, desires 
position on metropolitan paper. 
Knowledge of Russian and Yiddish. Ex- 
L'ellent refereirces. Salary $S0. 

HELP WANTED 
AdverHsentents under this dassiflea- 
tion, twenty cents pet line. Count six 
words to the Bne. j 

WANTED— . 
Managing Editor 
One of the largest, most important, and 
progressive daily newspapers (morn¬ 
ing) of the Southwest is seeking a man 
broad enough of experience to assume 
commanding charge as managing edi¬ 
tor and large enough of calibre to prop¬ 
erly represent the ideas and ideals of 
the owner. Something beyond ability 
as an editorial writer desired. Apply 
by letter only stating qualifications, ex¬ 
perience, and mention salary accus¬ 
tomed to. The position Is permanent, 
and it will be profitable to the man se¬ 
lected. Address Box A, 5Q8, Editor 4 
Publisher. ^ . 

Circulation Manager 
We have an opening for a competent 
circulation manager who will consider 
future prospects as much as present 
salary. Must be live wire with ability 
to reorganize circulation department 
and get results. Give age, experience, 
and salary expected to start in first let¬ 
ter. Address I, 1014, care Editor & Pub¬ 
lisher. 

Circulation Manager 
Circulation manager wanted on a 
morning daily in an Eastern city of 
125,000. Circulation of 15,000 and 
growing; must be experienced and ca¬ 
pable of taking full charge of the en¬ 
tire circulation department. Drinkers 
need not apply. Reference required. 
State salary desired. Address A, 506, 
care of Editor & Publisher. 

Salesniah-Executive 
Live young salesman-executive to take 
charge of classified advertising depart¬ 
ment and direct school, church, music, 
and resort business. Unless you think, 
move, and act fast, do not apply. Ad- 
dre.ss J. B., the Dally News, Minneapo¬ 
lis, Minn. 

Trade Paper Editor 
Wanted—Trade paper editor to take 
charge of oldest Southern financial 
monthly. Must be experienced and be 
able to furnish A1 references. Mod¬ 
erate stJary to start. Address A, 609, 
care of Editor & Publisher. 

Wanted 
Returned soldier, advertising solicitor. 
Permanent. Give full particulars, ex¬ 
perience, salary wanted, etc. Mitchell 
Daily Republican. Morning, evening, 
and Sunday. Mitchell, South Dakota. 

Cartoonist 
WANTED—Cartoonist, young man 
who has ambition to enter daily field 
on paper having circulation of 200,000. 
Send samples of your best work with 
application. State age, experience, edu¬ 
cation, and salary expected. Address 
A, 614, care of Editor & Publisher. 

$20,000 cash or less 
will be used in purchase of a 
daily newspaper property. Lo¬ 
cation must be within 300 miles 
of Chicago, Ill. Proposition R.T. 

Charles M. Palmer 
» Newspaper Properties 

225 Fifth Avenue New York 

18% Net 
On account of death, the only 

daily newspaper in a manufactur¬ 
ing city of 15,000 population, about 
four hours from New York, can be 
bought at a price that will show 
18% for Investment and services un¬ 
der present net earnings. This news¬ 
paper has never had an advertising 
or subscription solicitor. Its busi¬ 
ness can be largely increased by 
modern methods. $20,000 cash nec¬ 
essary for first payment. 

HARWELL & CANNON 
Newspaper <£ Magazine Properties, 

Times Building, New York, N. Y. 

Readers Decide 
—The HABIT of appreciation 

shows in circulation gains. 
Get the features that have 
WON the biggest audience. 

MS stnd ysm sampl** H set set- 
•rti tsmitt, daily and Sunday 

pagts M Hath snd ralars. 

Newspaper Feature Service 
II. KOKNIGSBERG. M*iiat«r 

SI writ sera it., Niw Yeas 

FOR SALE 
Advertisements under this dassiflea- 
tion, twenty cents per line. Count six 
words to the line. 

For Sale at a Sacrifice 
20 Mergenthalcr Linotypes—Model One. 
Used by the Chicap-o Herald until its 
recent merger with the Examiner. Will 
set 6 to 11 pt. Good working condition. 
$500 each. Early buyers get choice. 
FANTUS BROTHERS, 525 SOUTH 
DEARBORN STREET. CHICAGO. 

For Sale 
One Auto Press in perfect condition. 
Size 14x20. Model C. C. Write to Fred = 
J. Kern, Publisher News-Democrat, ' 
Belleville. Ill. 

For Sale 
One of the stronge.st small town week¬ 
lies in Ohio is for sale, because the < 
owner is seventy-five years of age and 
not able to manage it; business forty- ■ 
nine years old and established by pres¬ 
ent owner; $1.60 subscription rate; 
town is 1,500; no foreign or poor ele- ' 
ment; large trading territory and paper 
draws advertising from four nearby 
large towns. Will clear $2,500 to $3,500 , 
per year, according to publisher’s 
energy; $2,500 will make first payment ; 
and balance will take care of Itself. Ad¬ 
dress “Ohio,” enre of Editor & Pub¬ 
lisher. 

M I SC ELLANEOUS' 
Advertisements under this classifica¬ 
tion. twenty cents per line. Count six 
words to the line. 

Business Opportunities 
Wanted, an associate to Invest from 
$5,000 to $10,000 in well established 
trade weekly publishing business. 
Field very productive. Energy and 
repre.sentatlve capacities absolutely es¬ 
sential. References exchanged. Apply 
Room 904, 61 Chambers Street, New 
York city. 

The True News 

—FI^T- 
Always-Accurately 

loteniatioiial News Senriee 
World Bldg. N*w York 

FOR SALE 
DUPLEX 12 Page Flat Bed 
NEWSPAPER PRINTING 
AND FOLDING MACHINE 
Prints and folds a seven-column 
4-6-8-10-or 12-page paper to ^ or 

page size at 4,500 per hour. 
A good press at a reasonable price. 

WALTER SCOTT & COMPANY 
PLAINFIELD, NEW JERSEY 

We can increase your business—^you 
want it increased. 

You have thought of press clippings 
yourself. But let us tell you how press 
clipping can be made a business- 
builder for you. 

BURRELLE 
14S Lafayette St., New York City. 

Established a Quarter of a Century. 
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TIPS FOR THE AD 

MANAGER 

W. 8. Hitx, Company, Plttsburgrh. 
Placing advcrti.sing: for Jersey Cereal 
Food Company and again placiag orders 

Too MUar Cm tka 
LOS ANGELES 

EXAMINER 
(• MTOT th* GSXAT SOUTHWEST 

SsHffixr- 150,000 
MtmktrS. B. C. 

U. S. P. O. REPORT 

For the period ending Oct. 1, 1918 

The New Orleans Item 
Daily .70,964 
Sunday .90,242 
Average .73,703 

ForMt* reprmmtativm 
THE JOHN BUDD OOMPaNT 

N«w York OhlcMO St. LoM 

Camadiam Prtn CUppmgt 
Th* pivblca tt evrarlac th« OaudUa 

ricM ta AMweraS by •bUlaiof th« Mrrlc* 
•f 

The Dominion Press 
Ch’pping Agency 

wblck glTM tb« ellpptac* wi all aattan at 
iBtarast U jvm, printed la aver M per cent, 
of tbe aewaiapen tad pnbitcatloot of 
CANADA. 

Wo eoTor oTory foot of Oaaada aad Now- 
fonndlaaS at ear bead office. 

T4-Td CHDBOB ST., TOBONTO, CAN. 

Price of eerrlco, rocolar praao rllpplnf 
ratao—opedal rataa and dioeoaats ta Trade 
and Nrwopapon. 

Service 

Thorough Trade Investigations, 
before and after the inauguration 
of your Boston campaign, will 
help you get more business. 

Merchandising Serrlce Depart¬ 
ment of the 

Boston American 

FOR SALE 
A Scott Press with .stereotirpe 

equipment; 5 linotype models, 2, 4 
and 5. The property was owned by 
the Lynn News Company, recently 
taken over by the Lynn Telegram. 
Also Keystone Type Equipment and 
many fonts of the latest display type. 
Apply, 

LYNN TELEGRAM-NEWS 
LYNN, MASS. 

Hemstreet’s 

PRESS CLIPPINGS 

Tenth ATenue at 4Sth Sb’eet 

New York 

with some New Englan<> newspapers for 
(lOidine Manufacturing Company. 

McJunkin Ao/ertising Company, Chi¬ 
cago. Reported will make up a list of 
newspapers during January fo* French 
Lick Springs Hotel Company, “Pluto 
t^'^ter,” and making 1,000-1. contracts 
with some Middle West newspaper-’ for 
King Brothers "Clothing." 

Moss-Chase Company, Buffalo. Plac¬ 
ing orders with some Southwestern 
new^Dapers for Buffalo Specialty Com¬ 
pany, “Liquid Veneer." 

Harry Portew Company, 18 East dlst 
Street. Placing 200-1. 2-t. orders with 
some Pacific Coast new^apers for Har¬ 
per Brothers, “BDOka" 

REnriKLD 
33d Street, 
lectel list of newspapers on basis 60 per 
cent, from the company and 60 per cent, 
from local dealer for Sonora Sales 
Company, “Sonora Phonograph.” 

Bkrrien-Durstine, 25 West 45th 
Street. Making 6,000-1. contracts with 
a selected list of newspapers for Crow¬ 
ell Publishing Company, “Women’s 

Hom.j Coidpanlon." 

Brooke, Smith & French, Detroit. 
Placing orders with New York State 
newspapers for David Stott Flour Mills 

Company. . 

Calkins & Holden, 260 Fif-h Ave¬ 
nue. Again placing orders with news¬ 
papers in selected sections for Pierce- 

Arrow Auto Company. 

Campbell-Ewald Company. Detroit 
Agaiii placing onh'rs with some Elastern 
newspapers for Hudson Motor Car 

Company. 

George L. Dyer Company, 42 Broad¬ 
way. Placing some new copy with 
newspapers for Gillette Sales Company. 

Richard A. Foley Advertising -Xoenct, 
Philadelphia. Again placing 180-1. 4-t 
orders with a selfH,ted list of newspapers 
for Charles Gulden, “Gulden’s Mustard." 

Hanft-Metzcb’i, 96 Madison Avenue. 

Placed 239-1. 6-col. It orders with news¬ 
papers in select’d sections for Famous 
Players I.asgy Film Corporation. 

Hawley ADveRTisroo Company, 19 
West 44th Street. Placing 84-1. It or¬ 
ders with some Pacific Coast newspa¬ 
pers for Britton Publishing Company. 

RuTHRArrp & Ryan, 404 Fourth Ave¬ 
nue. Again placing copy wiin some 
New York city newspapers for Don¬ 

nelly Systems Company. 

Sherman & Bryan, 79 Fifth Avenue. 
Placing 14-1. 3-*. orders with newopa- 
pers generally ^oi Financial Press. 

F. P. Shumway Company. Boston. 

Placing orders with some New York 
city newspapers for W. A. Wilde Com¬ 

pany, “Booka” 

SOCTHWESTERN AdVERTISINO COMPANY, 

Dallaa Tex. Making 3,000-1. 1-yr. con¬ 
tracts with a few Southern newspapers, 

for King Candy Company. 

Stbwart-Davis Advbrtisino Agency, 
Chicago. Again placing orders with 
some Middle We.st newspapers for 
Downey-Farrell Company, “Downey’s 

Delight Butteriac." 

Thomas Advertisino Service. Jack¬ 
sonville, Fla Again placing orders 
with newspapers In selected sections 

for Florida Citrus Exchange. 

Gborob W. T'/ron, Times Building. 
Placing trade deals wHh newspapers 
for the following hotels: Empire, Al¬ 
bemarle, Hermitage, Holland House, 
Majestic, Marthi Washington, and St. 

Jamea 

Vandbrhoof & Co., Chicago. Placing 
copy with a selected list of newspapers 
for “Buttercup Shole Rice.” 

WntterN Adverttsino Aoenct, Racine, 

Wla Placing orders with newspapers 
generally for S. C. Johnson & Son, 
“Johnson’s Floor Wax, Painta” 

Whitman Adiertisino Service, 80 
Fifth Avenue. Making contracts with 
same list of newspapers as last year for 
Goodiow Cori>oration Clothing, 

J. Walter Thompson Company, 242 
Madison Avenue. Appointed advertis¬ 
ing agents for Vuto Strop Safoty Razor 
Company, will place orders with news¬ 
papers and magazines generally, and 
also Just appointed advertising agents 
for Wllford Hall Laboratories. News¬ 
papers and magazines will be used for 
“Hall Mark” Toilet Products. 

District of Columbia Court Acts Against 
Former New' York Evening 

Mail Owner 

Washington, December 6.—Edward 
A. Rumely of New York, former edi¬ 
tor of the New York Evening Mail, 
which was taken over by the United 
States Government because of enemy 
Interest in its ownership and placed 
under control of American citizens, was 
indicted here Monday on two counts 
under the Trading-wlth-the-Enemy 
act. Rumely is under Indictment for 
perjury in Now York. 

’The indictment in the District of 
Columbia Court was on the ground of 
his failure to report the German inter¬ 
est in property held by him, to A. 
Mitchell Palmer, alien property cus¬ 
todian. 

The first charge«specifies that Rumely, 
on October 17, 1917, and since that 
date, had the custody and control of 
certain shares of stock In the S. S. 
McChire Newspaper Corporation for 
and on behalf of an enemy of the Unit¬ 
ed Statea the Imperial German Gov¬ 
ernment, and that he failed and omit¬ 
ted to disclose that fact in a report 
to the Alien Property Custodian as re¬ 
quired by law. 

The second count of the indictments 
sets forth that Rumely failed and omit¬ 
ted to make known to Mr. Palmer the 
fact that on October 6, 1917, he was 

indebted to the Imperial German Gov¬ 
ernment to the extent of 81,451,700. 

The indictment, cites the fact that 
following the passage of the Trading- 
wlth-the-Enemy act, on October 6, 
1917, it became the duty of every per¬ 
son residing in the United States, “who 
had control of or custody of any prop¬ 
erty of. for, or on behalf of any enemy 
of the United States, to report the fact 
to the Alien Property Custodian.” The 
penalty provided by the act is a fine 
not to exceed $10,000, or Imprisonment 
for not more than ten years, or both. 

554 London Times Staff Men 

Went to Fight in France 

They Suffered 135 Casualties, 40 Being 
Killed Outright, 79 Wounded, and 

Others Missing or Prisoners 

The ’’Roll of Honor,” a book just pub¬ 
lished, which was compiled by the Lon¬ 
don Times, gives Ihe names of all mem¬ 
bers of its staff who have served in the 
English army or navy up to June 30. 
It also contains a list of tbe honors 
conferred on members of tbe staff and 
of, the casusdties in the staff. 

Five hundred and fifty-four members 
of the Times staff have gone into one 
or the other branch of the service. Of 
these, aixty-two were commlsslon-Ni of¬ 

ficers and 492 non-commissioned oifleera 
The total of casualties reaches 136, of 
which 40 were killed outright and 79 
wounded, the others 'being reported 
missing, taken pHsonera or dying from 
other causes. 

COLLIN ARlfSTRONQ. INC„ 
Advertising and Sales Service, 

1457 Broadway, New York. 

PRANK, ALBERT ft CO., 
26-28 Beaver St. New York. 

TeL Broad 3831. 

HOWLAND. H. S.. ADV. 
AGENCY, INC, 

20 Broad St, New York. 

TeL Rector 2573 

Poblitheri* Representative 
O’FLAHERTY’S NEW YORK 

SUBURBAN LIST 
225 W. 39th St., New York 

Tel. Bryant 6875 

Every Editor will this year 
want our ^ 

CHRISTMAS AND 
REVIEW of the YEAR 

CARTOONS 
By W. Chas. Tanner and 

Wood Cowan 
ORDER NOW. without waltins to soo proofs, 
and we'll leod mats on approval, credltlns if 
not entirely aatlafartory in every way. 

The International Syndicate 
Features for Newspapers 

Est’d 1899 BALTIMORE, MD. 

THE McCLURE 
NEWSPAPER 

SYNDICATE 
supplies continuous daily and week¬ 

ly services that make and 
hold home circulation 

ALSO 
BIk Special Featurea on Timely 

Topics by Leadins: Writer*. 
Bend for our complete Hat and partic¬ 
ulars of our forthcominx star featurea 
by Frank H. Simonda, John L. 
Bnidrrston nnd Montngne Ginas. 

120 West 32nd Street, New York 

TODAY’S 
HOUSEWIFE 
One of the necessary magazines 
in the present crisis in world af¬ 
fairs—A National Authority on 
better home making. 

GEORGE A. McClellan 
President 

ipittBburgl9tBpatr4 
with its dominating influence 
brings advertisers paying re¬ 
sults 

WALLACE O. BROOKE 
Brunswick Buildlny. New York 
THE FORD-PARSONS CO.. 

Peoples Gas Bulldint. Chleaxo 
H O ROOK 

Real Estate Trust Bulldinx. Philadelphia 

ADvaamsiNo Agency, 84 West Xrading-With-lhe-Enemy 
Placing orders with a se- CJ J 

Indictment Found 
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it more tnan nappens 
that the South 
is prospering! 
The States, or geographical divisions, that p 
form the old Dominion, are in the perfectly [ 
natural course of material development, nor- \ 
mal results of wise and persevering efforts by / 
their people! 

Here is one state ‘^prepared in mind and re¬ 
sources”— 

South Carolina 
39th in area, 25th in population, 15th in the value 
of its farm crops. 
The chief crop is cotton, averaging well above 1,000,000 
bales, and tobacco; but with fruits, truck farming and 
grain, which have been added. South Carolina produced in 
1917 to the value of $390,000,000 in crops! 

Let as see what that means for the 
old Palmetto State! 
By comparisons, it means as much as New York 
and Pennsylvania together produced in 1909; as 
much as Ohio and Michigan; as much as the entire 
Pacific Coast in that year—and South Carolina 
only 39th in area at that! 

And as if that was not enough more money to 
spend [in 1917i it doubled its [textile output over 
1915. 

% 

Since the big war started South Carolina has found itself 
in textiles and is today the SECOND state in the extent of 
its textile manufactures! 

Over 50,000 persons are employed in this industry. Wa^es 
have increased over 33%- in the last two years, amounting 
to $21,526,368 in 1917 against $15,097,659 in 1916. 

The investment in plants rose frohi $87,709,709 in 1916 to 
$92,621,499 in 1917. 

And the value of the output in 1917 was $156,000,- 
000— over double that of 1915. • 
Its cotton seed products amount in value to over $10,000,000 
annually. 

Here are splendid harbors, famous oysters, and famous sea 
bass fishing. 

Right now there are stations or canips at Charleiton, Fort 
Sumter, Fort Mouftne, Columbia,, G^reenville suid Spartan¬ 
burg, all which are using large quantities of supplies, and 
circulating much monby Ideally. Thtere are Marines at 
Paris Island. 

The daily papers thoroughly cover the state and 
are read in all homes, and they are at your service 
for any information you need. 

If lt*8 Fight ■ 
South Carolina 
Will Buy It 

ALABAMA 
Net Paid 2.500 10.000 

Circulation llnea lines 
-Birmingham Age-Herald (U) 27.140 .07 .05 
-Birmingham Age-Herald (8 ) 85.155 .08 .00 
Birmingham Ledger (B) 40.501 .07 .07 
Birmingham News (E) 48.672 .08 .06 
Birmingham News (8 ) 52.080 .10 .10 
Mobile News Item (B) 7.998 .00 .08 
Mobile Register (M) 17.997 .M .01 
Mobile Register <8 ) 24.809 .00 .00 
-Montgomery Advertiser (M) 22.101 .05 .04 
-Montgomery Advertiser 8) 24.100 .00 .05 

FLORIDA 
-Jacksonville Metropolis (E) 19.120 .015 .045 
Florida Times-Cnion. Jacksonville (MAE) 82714 .00 .00 
Pensacola Journal (M) 0.880 .0172 .0172 
Pensacola Journal (8 ) 0.500 .(M72 .<n72 

GEORGIA 
AtlanU Georgian (E) 02.587 .08 .08 
AtlanU Sunday American (8) 100.287 * .12 .12 
tAugusU Chronicle (M) 18.201 .08 .08 
tAugusta Chronicle (8) 12.421 .08 .08 
-Augusta Herald (E) 18.920 .08 .08 
-Augusta Herald (8) 11.149 .08 .00 
-Columbus Ledger <BA8) 7.401 .0225 .0225 
Macon Telegraph (M) 21.220 .01 .01 
Macon Telegraph (8) 19.807 .04 .01 
Savannah News (MAS) 14.087 .(M .08 

KENTUCKY 
Louisville Conrler-Joumal (Ml 41.078 .1250 .07 
Louisville Courier-Journal (8) 81.815 .15 .09 
Louisville Times (B) 57.872 .10 .08 
Lonlsvllle Herald (M) 50.788 .07 .07 
Lonlsvllle Herald (8 ) 48.582 .07 .07 

LOUISIANA 
New Orleans Ttmes-PIcaynne (M) 78.001 .10 .10 
New Orleans TImes-PIcaynna (8 ) 88.350 .12 .12 
New Orleans DaUy Staten (B) I .. nr 
-New Orleans Dally Staten (8) f 
-New Orleans Item (B) 70.984 .12 .19 
-New Orleans Item (8) 90.242 .15 .15 

NORTH CAROLINA 
-Asheville Times (B) 10.087 . 005 .02 
Charlotte Observer (M) 18.800 .055 .03 
Charlotte Observer (8 ) 20.911 .06.'i .01 
Greensboro Dally News (M) 15.098 .015 .085 
Oreenhboro Daily News (8 ) 21 801 .08 .01 
-Wlnston-Sslem Sentinel (E) 7.574 .02 .02 

SOUTH CAROLINA 
Charleston American (M) i 11.151 | .0280 . 0178 
Charleston American (8) ' 11.151 * .082 . 0815 
ColufflbU Record (B) 11.825 . 025 . 025 
Oolumbla Record (8) 9.216 .025 .025 
Columbia State (M) 22.408 .00 . 05 
Columbia State (S) 28.000 .05 .05 
Greenville News (MAS) 0.820 .08 .025 
Spartanburg Jour. A Oar. Spkrtan (E) 3.790 5 
Spartanburg Herald (M) B.8IH L .08 .08 
Spartanburg Herald (8) 6.011 J 

TENNESSEE 
Chattanooga News (B) 20.888 .085 .085 
Chattanooga TImea (M) 28.841 .08 .08 
Chattanooga Times (S) 21.882 .08 .06 
Knoxville Sentinel (E) 25.778 .05 .045 
Knoxville Jonmal-Trlbnna (M) I mia ns ns 
Knoxville Journal-Tribune (8) f -w* •«” 
Memphis Commercial Appeal (M) 81.185 .12 .10 
Memphis Commercial App^l (8) 118.880 .14 .12 
Nashville Banner (B) I nva I ‘PT -W 
Nashville Banner , (8) f f .08 .08 
Nashville Tennesseean (M) 58,000 / 
Nashville Evening American (E) 20.000 r .06 .08 
Sunday Tennesseean A American (S) 40.000 < 

i I VIRGINIA 
Newport News Times-Heratd (B) 18.082 . 08 .08 
Newport News Ddlly Press (SAM) llfttt .08 .08 
-Norfolk Led^-Dtspateb (B) 40.i4P .07 -M 
Richmond News-Leader lE) 4S.1M .09 .09 
Roanbke Times (UM) 's-PPl I ns na- 
Roanoke World-News (E) 0.918 f 

-Government statements October 1st. 1018. 
tPnblisher’s Statement, average for month of October. 
Other circulations publishers' statements for 8 month period 

ending April 1st. 1918. 
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125 YEARS OLD 
THE NEW YORK GLOBE 

On Monday, D^ember 9th, The Globe will celebrate 
A 

its 125th birthday by the publication of an eight page 

historical section, including Vol. 1, No. 1, of The Mi- 

founded by Noah Webster. nerva 

The Globe’s birthday number s^tioh will stand unique 

in that it will not contain a line of advertising, but a 

most complete and interesting historical sketch of 
i , 

America’s oldest daily newspap)er, showing how The 

Globe was built, wijih gfeftings from friends.. 

Any advertising man \^shing a copy of the birthday 

issue, December 9th, may have one for 5 cents the copy, 

as • long as the limited “ number remain on hanid after 

newsdealers are supplied: - ' 

remain on 

Merabtr. - 

ROGERS, Publisfier 




