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MAJOR RETAIL CENTERS FARGO-MOORHEAD, ND-MN, SMSA—NORTH DAKOTA 35-5

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 090
>04 101
37 212
7 896

51
8

1

158
981
169
753

372
84 740 7

34
221

280
82 770

87
(D)

438
36 591

37
(0)

1 090

72
23
49

20
6

6
8

134

66

153

91
39
31
16
10
17
o

87
25
18
44

209
139
70

29

229
29
82
13

158

4
1

3

3

2
1

43
22
19
7
3
8

3

19
3

3
13

24
16

43
4

22
3

25
10 396
1 288

378

6

3 252

15
6 096

4

1 048

25

2

1

1

2

1

1

48
16 217
2 598

424

7

640

37
15 267

4
310

48

18
7

6
3
1

5

2

16
1

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by B.N. RR. , Red River, Main Ave., 2d St. South, 2d Ave. South, 4th St. South,
1st Ave. South, 10th St., Northern Pacific Ave., 8th St. North, 4th Ave. North, and 7th St. North. (Fargo city, ND) (Entire tra^ : 7)

MRC No. 2. Includes the planned center known as "Holiday Mall" bounded by 24th Ave. South, 10th St. South, Interstate Highway 94, and Hie
75 f8th St. South^. (Moorhead, MN) (In tract 206)

MRC No. 3. Includes the planned shopping center known as "West Acres Shopping Center" and establishments bounded by 13th Ave. South, Interstate
Highway 29, Burlington Northern RR. , and west property line. (Fargo, ND) (In tract 101)



35-6 NORTH DAKOTA—FARGO-MOORHEAD, ND-MN, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

158

43
22
19
7

3

8

3

19
3

3
13

24
16
8

43
4

22
3

51 981

(D)
(D)
(D)

(U)
(D)
(D)

720

7 142

961

10 698
5 388
4 566
3 524

(U>

1 266
(D)

5 243
(D)
(D)

4 197

3 749
2 322
1 427

2 752

7 468
1 368
4 437

479

8 169

(D)
(D)
(D)

(D)

(0)
(D)

71

841

113

1 816
881
742
651
(0)

219
(D)

923
(D)

(D)
759

980
671
309

499

083
89

639
163

1 979

(D)
(D)
(D)

(D)
(U)

<L>>

18

220

30

500
209
174
214
(D)
59

(D)

211
(D)

(D)
173

207
140
67

127

242
20

147
27

1 753

(D)

(D)
(D)

(D)

(0)
(D)

29

93

31

460
259
233
138
(D)

43
(D)

153
(D)
(D)

127

301
220
81

80

213
19

133
26

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS AKRON SMSA—OHIO 36-7

table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

4 618
1 447 860

181 644
37 362

1 816
49 6 9 60

981
413 279

1 821
537 621

4 618

City

1 914
631 114
84 001
16 309

824
201 277

384
199 982

706
229 855

1 914

201 63 2

62 24 1

139 39 1

110 36 4

37 15 2

42 13 2
31 10 -

583 231 5

313 115 5

772 300 4

273 109 25
104 36 4
78 28 2
54 27 9

29 7 1

71 31 8

15 8 3

300 122 11
68 31 3

78 40 2
134 51 6

103 537 50
688 318 32
415 219 18

130 56 4

833 343 42
60 29 1

298 115 15
64 36 5

Central

business

district

65
14

2

152
392
005
302

59
(D)

55
(D)

10
38

038

152

Major retail centers

(See descriptions below)

No. 2

23
3

91
909
756
897

6
29

864

13
46

273

3

16
772

91

6

3

3

8

1

4

3

17
4

3

5

3
3

2

10
4

2

4

16
9

7

21
2

11
3

No. 3

31
3

42
365
875
816

8
14

357

19
21

812

2

7

696

42

2

1

1

6

4

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. The;

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Magic City Shopping Center" and establishments on North Wooster Rd. from Hopocan Ave. to

Wooster Rd.
;

on West Tuscarawas Ave. from North Wooster Rd. to 5th St. NW. , on 2d St. NW. from West Tuscarawas Ave. to Hopocan Ave.,
and on 3dSt.NW. from West Tuscarawas Ave. to Park Ave. (Barberton) (in tract 5101)

MRC No. 3. Includes the planned center known as "state Road Shopping Center" and establishments at the intersection of State Rd. and Portag
Trail, and in the 2600 to 2900 blocks of State Rd. (Cuyahoga Falls) (In tracts 5203 and 5204)



36-8 OHIO—AKRON SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 4 No. No. 7 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . . .
.'

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

15

1

27
079
824
438

4
9

677

9
14

781

4

621

27

25
27 650
3 642

741

11
(D)

12
15 022

2
(D)

25

11
1

26
073
436
337

3

9

284

6

13
149

1

4
640

26

1

1

25
9 199
1 186

271

8

454

13
5 312

4

433

25

2

1

1

3

1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned centers known as "Wooster-Hawkins Plaza" and "Buchtel Plaza" and establishments at the intersection of South
Hawkins Ave. and Wooster Ave. (Akron) (in tract 5063*01)

MRC No. 6. Includes the planned center known as "Akron Square" and establishments on South Arlington St. from Waterloo Rd. to the south prop-

erty line of Akron Square shopping center and along the 900 and 1000 blocks of East Waterloo Rd. (Akron) (In tract 5038)

MRC No. 7. Includes the planned center known as "Arlington Plaza" and establishments along the 1300 and 1400 blocks of Arlington St. South.

(Akron) (in tract 5033)

MRC No. 8. Includes the planned center known as "Lakemore Plaza" in the 1500 block of Canton Rd. (Summit County) (In tract 5313!
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 9 No. 10 No. 11 No. 12

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591 , 6

592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

33
10 833
1 276

295

5 589

6

3 350

9

1 894

33

2

1

1

2

1

1

50
15 841
2 198

393

18
7 606

28
6 097

4
2 138

50

1

1

13
3

2

1

3

5

1

5

1

1

3

12
5

7

22
12 928
1 415

300

81
46 003
7 723
1 715

9

5 057
16

5 406

7

6 508
59

41 225

6

1 363
6

1 372

22

1

1

3

1

1

1

4

2

3

1

1

1

81

35
21
16
9

17
1

13
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 9. Includes the planned center known as "Northfield Plaza" and establishments on Cleveland-Akron Rd. (State Highway S at its inter-
section with Houghton Ave. (Northfield) (in tract 5327.02)

MRC No. 10. Includes establishments on Main St. from Sycamore St. to Prospect St. (Route 44), on South Parkway from Main St. to Maple St., and
on Chestnut St. from Main St. to Cedar Ave., and North Meridian between Main St. and Cedar Ave. (Ravenna 1 .In tracts 6008, 6009.
and 6010)

MRC No. 11. Includes planned center known as "South Plaza" and establishments on East Waterloo Rd. from Glenmount Ave. to access roads for
Route 77 and U.S. Highway 224. (Summit County) (in tracts 5318 and 5048)

MRC No. 12. Includes the planned center known as "Summit Mall" and establishments on West Market St. from Bakers Blvd. to Smith Rd. ,
.-

Ghent Rd. from West Market Rd. to Smith Rd. (Summit County) (In tract 5322.02)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 13 No. 14 No. 15 No. 16

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . .
.

'

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

51
65 769
10 028
1 876

10
(D)

39
59 990

2

(D)

51

22
8

7

6

1

12

10

21
20 318
2 893

476

10 860

11
8 702

4

756

21

50
30 051
3 892

801

17
18 285

25
313

8

453

50

3
2
1

3
1

1

1

11
5

4

3

2

1

1

6

10
10

16
8 434

969
148

3

1 432

9

6 697

4
305

16

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 13. Includes the planned center known as "chapel Hill Mall" at the intersection of Brittain Rd . and Independence Ave.
tract 5021)

(Akron) (in

MRC No. 14. Includes planned center known as "Stow-Kent Shopping Plaza" and establishments on the north side of Kent Rd. in the 4400 block.
(Stow) (In tract 5305)

MRC No. 15. Includes the planned center known as "Fairlawn Shopping Plaza" and establishments on West Market between Miller Rd.

(Ravenna) (in tract 5322.02)
and Revere Rd.

MRC No. 16. Includes the planned center known as "Midway Plaza" and establishments located on Brittain Rd. between the 3000 and 4000 blocks
beginning at the corner of Tallmadge Ave. (Akron) (In tract 5309)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Akron SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525

52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591.6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores .-

Florists

152

25
4

2

9

1

11
3

2
6

50
32
18

42
1

15
5

65 392

<L>>

(D)

(D)

(0)
(D)

635

7 229

670

094
<D>
(D)
353
<D>
837
116

929
(D)

(0)
381

094
109
985

1 688

(0>
(D)

1 837
519

14 005

(D)

(D)

(D)
(D)

(0)

124

941

71

1 071
123
(0)
526
(D)
378
(D)

481
(D)
(D)
384

000
835
165

409

(D)

396
108

3 645

(D)

(D)

(D)

(D)
(D)

29

202

17

242
30
(D)
121
(D)
79

( D)

127
(D)
(D)
104

237
197
40

61

(D)

86
32

2 302

(D)

(0)

(D)
(D)
(D)

23

81

20

206
25
(D)

92
(D)
75

(D)

60
(D)
(D)
47

382
333
49

50

(D)

73
28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 914

63
24
39

38
15
13
10

231

115

300

109
36
28
27
7

31
8

122
31
10
51

537
318
219

56

343
29

115
38

631 114

17 611
2 891

14 720

137 697
126 601

8 037
3 059

130 321

144 042

48 231

22 305
7 383

( D)
( D)
( D)

6 47
( D)

28 308
( D)

( D)

10 221

54 483
42 848
11 635

16 473

31 643
8 461

11 672
2 750

84 001

2 174
(D)
( D)

22 631
20 922
1 373

336

13 220

14 316

4 702

3 393
890
754

1 176
194

1 067
66

4 777
2 705

842
1 230

12 140
10 295
1 845

2 703

3 945
345

1 673
509

20 339

508
(D)
(D)

5 659
5 214

356
89

3 180

3 565

1 138

785
210
176
277
47

235
16

1 149
649
187
313

2 856
2 422

434

596

903
67

361
127

16 309

405
(D)
(D)

4 064
3 624

332
108

2 456

1 471

1 190

759
252
225
223
51

218
15

642
363
78

201

4 085
3 509

576

472

765
61

325
128

Standard Notes: - Represents zero. D Withheld to avoid disclosure, NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

54 Food stores

55 ex. 554 Automotive dealers ...

55 pt. (554) |
Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

618 1 447 860

201 67 312
62 10 412

139 56 900

110 269 147
37 243 173
42 19 661
31 6 313

583 329 589

313 304 630

772 120 556

273 53 208
104 18 585
78 16 825
54 (D)
29 6 379
71 (D)
15 1 571

300 63 744
88 26 595
78 10 541
134 26 608

103 125 208
688 101 180
415 24 028

130 42 163

833 72 303
60 21 627

298 27 180
84 5 839

181 644

8 208
1 712
6 496

38 760
34 720
3 399

641

32 277

30 625

11 674

7 633
2 248
1 962
2 049

989
2 156

191

9 501
5 028
1 338
3 135

28 402
24 321
4 081

6 604

7 9 60
874

3 673
1 010

42 983

1 914
339

1 525

9 297
8 363

731
153

7 668

7 465

2 813

1 780
544
474
474
225
488
49

2 235
1 162
292
731

6 511
5 527

934

1 502

1 803
181

242

37 362

1 355
307

1 043

7 451
6 485

77 6

190

6 042

3 388

3 148

1 332
625
564
436
260
455
56

1 383
722
155
506

9 362
8 552
1 310

1 227

1 674
159
301

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572,573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores" ..

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

242

74
46
28

73
3

2
20
6

33 284

409
( D)
( D)

(DJ
( DJ
( D)
t D J

1 822

6 385

1 485

5 436
1 111
805

4 325
2 332

( DJ
( D)

2 708
(DJ
( Dl

2 217

5 859
4 645
1 214

1 998

( DJ
( Dl

(Dl
813
456

18 513

72
( D)
( Dl

(DJ
( D)
( D)
( DJ

153

755

135

920
170
106

7 50
46 1

(D)
( Dl

416
(D)
(Dl
335

1 515
1 27 5

240

234

(D)
( Dl
( Dl

387
103

4 175

22
(Dl
(DJ

(DJ
( Dl

(Dl
( Dl

47

107

52

264
76
54

188
102

( D)
( D)

75
( DJ
( Dl
59

635
524
111

51

(DJ
(DJ
( DJ
81
22

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
"includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3. 8
562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

•21.5

(NO
(D)
(NO

(D)
(D)
(D)
(D)

65.2

13.2

-54.9

•6.3
(D)
(D)
(D)

8.2
(D)
(D)
7.4

-30.1
-33.1
-18.9

15.5

(NO
()

13.8

29. 4

(NO
(D)
(NO

5.3
13.5
16.4

-75.2

27.2

64.5

27.5

56.7
121.4

(D)
36.9

32.9
(D)
(D)

-25.4

26.3
32.7
7. 1

1.2

(NO
18.0
15.8

47.5

36.2
21.4
39.6

41.4
56.2
5.3

-45.9

44.7

61.4

37.4

56.8
92. 1

108.6
42.8

42.6
58.6
125.4
14.4

56.9
66.4
26.7

27.4

55.5
36.1
55.3

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



36-16 OHIO—AKRON SMSA MAJOR RETAIL CENTERS

table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

10.4

(D)
(D)
(D)

(D)
(D)
(D)

.5

5.0

1.4

22.8
(D)
6.0
(D)

(D)

28.4
(D)

10.3
4.0
1.3

23.3

7.5
7.3
8.5

10.2

(D)
(D)

15.7
18.9

4.5

(D)
(D)
(D)

(D)

(D)
(D)

.2

2.4

.6

9.6
(D)

CD)
(D)
(D)

(D)
7.4

4.6
(D)
(D)
8.9

3.3
3.1
4.1

4.0

(D)

CD)
6.8
8.9

100.0

(D)

(0)
(D)

(D)

(D)
(D)

1.0

11.1

1.0

7.8
(D)

(D)

3.6
(D)

2.8
.2

4.5
(D)
(D)

3.6

6.3
4.8
1.5

2.6

(D)
(D)

2.8
.8

100.0

2.8
.5

2.3

21.8
20.1
1.3
.5

20.6

22.8

7.6

3.5
1.2
(D)
(D)
(D)

1.0
(D)

4.5
(D)
(D)
1.6

8,6
6.8
1.8

2.6

5.0
1.3
1.8
.4

100.0

4.6
.7

3.9

18.6
16.8
1.4
.4

22.8

21.0

8.3

3.7
1.3
1.2
(D)

.4
(D)

.1

4.4
1.8
.7

1.8

8.6
7.0
1.7

2.9

5.0
1.5
1.9
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 except 591 and 596) not covered in any of the lines below.



CANTON, OHIO
Standard Metropolitan Statistical Area

and Central Business District

5

1 I I I I

10 15 MILES

STARK CO.

Canton

CARROLL CO.

Comprising Census Tract 7001

1000

I I I I I I

2000 FEET

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

36-17



CANTON, OHIO
Central Business District and Major Retail Centers

STARK CO.

3 MILES

Nos. 3 and 4 Unassigned

# Central Business District

0(7) Major Retail Centers (See table 1 for boundaryW description of each center)

I I Central City

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

36-18
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

3
833
102
22

060
140
645
366

1

267
144
823

249
739
615

1

315
177
702

3 060

163
48
115

74
19
29
26

381

229

444

225
86
67
50
14
58
17

238
45
63
130

687
417
270

76

543
36

2 02
58

City

1 039
317 958
41 222
8 727

437
97 969

270
112 411

332
107 578

1 039

38
9

29

24
9

8
7

147

58

122

104
38
27
22
6

29
9

83
14
24
45

258
142
116

32

173
12
59
15

Central

business

district

167
38 144
6 708
1 487

64
(D)

65
23 253

38
(D)

167

6

1

5

5

1

2

2

11

30
10
5

10
1

7

2

15
6

1

8

50
27
23

32
1

15
3

Major retail centers

(See descriptions below)

No.

32
17 167
2 331

561

9

5 016

20
11 651

3
500

32

2
1

i

3

2
1

No. 2

26
1 457
1 364

284

4

1 334

12
5 151

10
4 972

26

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "North Plaza" and "30th St. Plaza" at the intersection of Cromer Ave. NW. and 30th St. XIV.,

and in the 800 to 1200 blocks of 30th St. NW. (Stark County) (In tracts 7007 and 7117)

MRC No. 2. Includes the planned center known as "Myers Lake Plaza" and establishments on Whipple Ave. NW. from 12th St. NW., to 16th St. NW.
and 12th St NW. from Whipple Ave. NW. to Terrace Rd. (Stark County) (In tract 7116)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

iSee descriptions below)

No. 5 No. No. 7

54, 58. 591

53,6.7:594

52,55.59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year S1.000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1 .000.

Shopping goods stores (GAF :
):

Number
Sales SI ,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores .
..'.

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

58
7
1

65
372
326
693

16
12

181

40
40

540

1

13
651

65

2

2

4

3

1

24
10
8

5

2

15

63
55 866
8 756
1 894

12
6 489

45
48 446

6

931

63

5

4

1

4

1

2

30
14
11
8

1

10

7

15
11 345
1 249

250

4

740

6

9 919

5

686

15

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,
stores specialize in department store type merchandise.

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes planned centers known as "Mellett Mall" and "Country Fair Shopping Center" and establishments on Tuscarawas West from
Whipple to Valleyview. (Canton) (in tracts 7011 and 7012)

MRC No. 6. Includes the planned center known as "Belden Village" and establishments in the area bounded by Dressier Rd., Everhard Rd.,
Interstate Highway 77, and Belden Village Rd. (Stark County) (In tract 7113.02)

MRC No. 7. Includes the planned center known as "Hillsdale Shopping Center" and establishments on Whipple Ave. from Avondale St. to Hills
Dales St. (Stark County) (In tract 7115)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Canton SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

167

11

7

30
10
5

10
1

7

2

15
6

1

50
27
23

32
1

15
3

38 144

(D)
(D)
599

3 462
(D)

CD)
(D)

1 382

4 875

1 058

8 627
4 285
3 945
2 520

CD)

1 144
(D)

7 961
4 510

(D)
(D)

4 756
3 759

997

(D)

4 345
(D)

3 203
438

6 708

CD)
(D)
118

710
CD)
(D)
(D)

185

557

96

402
747
696
404
(D)
180
(D)

1 474
991
CD)
(D)

1 125
947
178

(D)

854
(D)

661
77

1 754

CD)
CD)
29

185
CD)

CD)
CD)

47

156

25

350
188
173
100
(D)

43
CD)

365
248
(D)
CD)

326
281
45

(D)

225
(D)
171
19

1 487

CD)
(D)
18

186
(D)

CD)
(D)

58

66

20

320
190
177
75
(D)

37
(D)

214
139
(D)

CD)

404
336
68

CD)

167
CD)
118

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores . . .

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

1 039

38
9

29

24
9
8

7

147

58

122

104
38
27
22
6

29
9

83
14
24
45

258
142
116

32

173
12
59
15

17 958

13 238
1 323

11 915

57 737
52 971

(D)
(D)

63 496

66 152

18 334

27 385
(D)

13 814
(D)

1 281
(D)
37 6

18 324
(D)
(D)

8 829

25 509
20 053
5 456

41 222

8 964

18 819
(D)

8 965
1 400

1 925
111

1 814

7 551
6 719

773
59

6 471

6 919

1 906

4 178
2 277
2 141

933
161
759
48

2 742
1 402

305
1 035

5 574
4 613

961

1 373

2 583
176

1 388
279

9 700

431
24

407

1 764
1 558

191
15

1 446

1 576

454

988
533
498
227
43

170
15

667
354
64

249

1 421
1 184

237

293

660
79

343
60

8 727

208
20
188

1 780
1 572

194
14

1 202

806

613

949
549
515
181
36

168
15

406
198
38

170

1 965
1 668

297

268

530
36

313
67

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 060

163
48

115

74
19
29
26

381

229

444

225
86
67
50
14
58
17

238
45
63

130

687
417
270

76

543
36

202
58

833 140

42 090
8 279

33 811

140 262
117 238
14 342
8 662

177 257

188 237

61 028

50 127
25 376
24 171
10 699
5 353
7 849

850

42 535
16 248
5 375

20 912

67 931
52 539
15 392

22 635

41 038
11 018
16 691
3 665

102 645

5 627
1 006
4 621

18 783
15 063
2 641
1 079

16 756

18 594

5 801

7 350
3 880
3 673
1 503

690
1 196

81

6 163
3 038

675
2 450

15 470
12 894
2 576

3 406

4 695
445

2 480
613

23 822

1 263
234

1 029

4 270
3 362

643
265

3 773

4 301

1 400

1 761
916
864
374
174
275
22

1 450
724
147
579

3 609
2 997

612

784

1 211
183
598
148

22 366

759
196
563

4 175
3 248

686
241

3 519

2 248

1 761

1 773
977
932
328
162
283
28

949
416
104
429

5 442
4 615

827

701

1 034
9C

573
162

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3.8
562

Other 56
561

565
566
564,7,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

269

3 1

8

12

58
19

13

39
16

2
15
5

26

60
32
28

47
1

3

11
6

59 760

618
( Dl
(Dl

19 699
15 779

I D)

(Dl

2 829

2 640

1 190

12 619
5 856
5 653

6 763
4 139

( Dl

1 973
430

8 597
4 6 27

26 5

3 705

4 377
3 26 1

1 116

2 385

4 806
(D)
355

1 595
415

10 493

105
(D)
(D)

3 309
2 544

(DJ
(Dl

37 4

304

110

2 333
1 298
1 268

1 035
628
( Dl
330
( D)

1 748
1 140

74
534

1 054
859
195

281

87 5

( D)
36

330
93

2 646

25
( Dl
(Dl

774
553
( Dl
( Dl

16 1

52

32

587
350
341

237
138
( Dl
78

(D)

288
164
18

106

436
349
87

75

216
(D)
10
75
27

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places .

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-36.2

(NO
(D)
(NO

-82.1
(D)
(D)
(D)

-51.2

84.7

-11. 1

-31.6
-26.3
-30.2
-35.8

-7.4
-2.5
(0)
(D)

8.7
15.3
10.7

(D)

(NO
(D)

5.5

22.0

(NO
(D)
(NO

3.4
5.9
(D)
(D)

15.6

41.9

39.3

52.4
(0)

93.8
(D)

13.4
(D)
(D)

32.0

43.3
56.2
9.9

12. 1

(NO
(D)

63.6

45.7

53.3
40.3
62.7

52.3
67.0
30.9
24.9

16.4

76.4

38.5

73.7
113.4
141.6
53.2

37.0
16.6
92.6
46.0

63.7
76.5
31.0

46.

21.2
12.0
73.6

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

12.0

(0)
(0)

5.0

6.0
(D)

27.2
23.0

2.2

7.4

5.8

31.5
(D)

28.6
(D)
( D)

(D)
( D)

43.4
(D)
(D)

(D)

18.6
18.7
18.3

(D)

23.1
(D)

35.7
31.3

4.6

(0)
1.8

2.5
(D)
(D)

.8

2.6

1.7

17.2
16.9
16.3
23.6
(D)

14.6
(0)

18.7
27.8
(D)

(D)

7.0
7.2
6.5

(D)

10.6
(D)

19.2
12.0

100.0

(D)
(D)

1.6

9.1
CD)
(D)

(D)

3.6

12.8

2.8

22.6
11.2
10.3
6.6
(D)

3.0
(0)

20.9
11.8
(D)

<D)

12.5
9.9
2.6

(D)

11.4
(D)

8.4
1.1

100.0

4.2
.4

3.7

18.2
16.7

( D)

( D)

20.0

20.8

5.8

8.6
! D)
4.3
( D)

. 4

( D)

. 1

5.8
( D)

( D)

2.8

8,0
6.3
1.7

2.8

5.9
(D)
2.8
,4

100.0

5.1
1.0
4.1

16.8
14.1
1.7
1.0

21.3

22.6

7.3

6.0
3.0
2.9
1.3
.6
.9
.1

5.1
2.0
.6

2.5

8.2
6.3
1.8

2.7

4.9
1.3
2.0
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
"Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS CINCINNATI, OH-KY-IN, SMSA—OHIO 36-29

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

10 132
2 904 931

369 657
75 800

4 5 60
1 013 601

1 933
889 830

3 589
1 001 500

10 132

392
129
263

254
55
91
103

1 855

500

1 392

528
190
147
97
71
134
36

604
211
144
249

2 355
1 542
813

350

1 902
215
597
146

City

3 528
1 005 365

149 045
29 998

1 751
342 120

751
341 485

1 026
321 7 60

3 528

70
32
38

31
14
35
32

695

135

378

223
85
55
46
24
52
16

203
75
43
85

913
590
323

143

682
60

239
43

Central

business

district

234
54
9

467
899
087
923

45
197
043

164
173
240

25
97

616

467

7

2
5

13
4
6

3

31

2

16

63
17
10
19

19

36
9
7

20

143
103
40

23

133
2

61
6

Major retail centers

(See descriptions below)

No. 1

85
72 327
9 480
2 156

20
14 940

46
53 242

19
4 145

85

3

1

2

5

3

2

10

3

3

22
7
5
4
3
6

No. 2

36
28 878
3 314

724

11
12 744

17

13 443

8

2 686

36

3
?

1

3

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned shopping centers known as "Kenwood Plaza Shopping Center" and "Kenwood Mall" and establishments at the intersec-
tion of Montgomery Rd. and Kenwood Rd . (Hamilton County, OH) (In tract 240)

MRC No. 2. Includes the planned center known as "Newport Shopping Center" and establishments on Monmouth St. (Alexander Pike) from Harrison Ave.
to 19th St. and establishments on Carothers Rd. (Newport, KY. ) (In tract 508)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . .

'.

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

26
3

44
246
661
896

8
12

543

15
28

692

2
4

on

44

2

1

I

2
1

1

13
5
4

2

10
1

9

14
1

35
976
827
301

14
(0)

6

(D)

7
15

155

35

1

1

1

1

7

7

7

1

16
20 801
3 346

584

9

1 519

3

(D)

4
(D)

16

84
85 376
9 987
2 220

23
22 106

42
54 105

19

9 165

84

- 3
- 1

- 2

1 5

1 3
- 2
- -

- 10

- 5

3 7

1 20
- 6
- 5
- 5

1 2
- 7
- -

1 5
- 1

- 2

1 2

9 10
8 9

1 1

16
1

12

19
2

37
696
186
457

10
12

582

5
13

546

3
12

563

37

2

1

1

3
1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
xExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Swifton Shopping Center" on east side of Reading Rd. from Langdon Farm Rd. to Seymour Ave.
(Cincinnati, OH) (in tract 63)

MRC No. 4. Includes the establishments on Glenway Ave. from Iliff Ave. to Rutledge Rd. (Cincinnati, OH) (In tract 213)

MRC No. 5. Includes the establishments on Reading Rd. from Oak St. to Union St. (Cincinnati, OH) (In tract 34)

MRC No. 6. Includes the planned centers known as "Western Hills Plaza," "western Woods," and "Western Village," and establishments on Glenway
Ave. (Cincinnati, OH) (In tract 102.01)

MRC No. 7. Includes the planned center known as "Brentwood Plaza" and establishments along the 8300 to 8500 blocks of Winton Rd. and on
Hempstead Drive 947 to 967. (Hamilton County, OH) (In tract 221.02)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 8 No. 9 No. 10 No. 11

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

87
115 090
14 456
2 989

22
12 374

56
99 444

9

3 272

87

2

1

1

6

4

1

1

29
14
12
5

2

7

1

10
2

1

7

15
14

1

14
1

U
1

13
9 353
1 032

198

6

5 965

5

(O)

2
(D)

13

40
4

60
085
092
726

14
26

959

11
16

167

13
18

960

60

3

3

4

2

2

11

4

6

4

2
2

1

1

12
10
2

11
1

6

1

36
3

33
765
925
791

7
12

434

23
10

377

b
16

904

38

2

2

4

3

1

5

8

3

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the planned centers known as "Tri-County Shopping Center" and " Princeton Plaza" and establishments on Princeton from Kemper
to Interstate Highway 275. (Springdale, OH) (In tract 223.01)

MRC No. 9. Includes the planned center known as "Dillonvale Shopping Center" and establishments on East Galbraith Rd. from Wexford to Plainfield Pike,
and on Plainfield Pike from East Galbraith Rd. to the recreation grounds property line. (Hamilton County, OH*l (in tracts 236 and 237.01 *

MRC No. 10. Includes the planned center known as "Milford Shopping Center" at the intersection of Lila Ave. and Cemetery Rd., and establishments
on Lila Ave. (U.S. Highway 50) from Main St. (State Highway 28) to Cemetery Rd. and along the 700 and 800 blocks of Main St. (Mil-
ford city, OH) (In tract 405)

MRC No. 11. Includes the planned center known as "Cherry Grove Plaza" and establishments along Beechmont Ave. from Pamela St. to McLean Dr.-
Hamblen Dr. ("Clermont County and Hamilton County, OH ) (in tracts 251 and 414)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 12 No. 13 No. 14 No. 15

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number •

Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . . :

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

30
4

99
542
469
915

4
29

052

23
49

766

2

21
724

99

7

2

5

5

2

1

2

16
3

3

2

3
8

12
6

2

4

20
14
6

28
2

16

20
2

21
652
036
445

12
9

759

9

(D)

3
(D)

21

1

1

2

1

1

18
18 014
1 937

327

5

6 461

(D)

5

(D)

18

15
17 007
1 647

271

5
(D)

7

9 646

3

(D)

15

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
lExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 12. Includes the establishments in the area bounded by 4th, Greenup, 11th, and C. & O. RR. (Covington, KY) (In tract 604)

MRC No. 13. Includes the planned shopping center known as "Hyde Park Plaza" and establishments on the east side of Paxton between DenBigh and
Kilbourne Ave. (Cincinnati, OH) (In tract 53)

MRC No. 14. Includes the planned center known as "Latonia Plaza" and establishments on Winston Ave. from 38th St. to 40th St. (Covington, KY)
(In tract 613)

MRC No. 15. Includes the planned center known as "Erlanger Shopping Center" and establishments on Dixie Highway from unnamed road to Clover.
(Erlanger, KY) (In tracts 627 and 628)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 17 No. 18 No. 19

54, 58. 591

53, 6, 7; 594

52.55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562

561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:'

Number
Sales S1 ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF :
):

Number
Sales SI ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

89
37 818
5 131

790

16
490

58
31 841

15
484

89

36
15
12
11

1

9

3
4

10
10

20
2

12
1

49
21 361
2 963

744

8

2 425

38
18 561

3

375

49

1

1

10
11
10
3

2

11

9

13
11 734
1 154

240

4
6 107

7

(D)

2

(D)

13

Standard Notes : - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
"Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 17. Includes the planned center known as "Northgate Mall" and establishments on Springdale Rd. from Flat Top Blvd to Colerain Pike
(Cincinnati, OH) (In tract 207.01)

MRC No. 18. Includes the planned center known as "Beechmont Plaza" and establishments on Beechmont Ave. and Wolfangle Rd . Cincinnati OH >

(In tract 250.01)

MRC No. 19. Includes the planned center known as "Norwood Plaza" bounded by Montgomery Rd., Ivanhoe Ave.. Way land Ave., Hudson Ave. extended,
and Cleaneay Ave. (Norwood, OH) (In tract 256)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Cincinnati, OH-KY-IN, SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

467

13
4

6

3

31

16

63
17
10
19

19
8

36
9
7

20

143
103
40

23

133
2

61
6

234 899

2 040
(0)
(3)

100
96

816
870
(D)
(0)

10 748

(D)

(D)

27
13
12
8

415
375
345
967

4 401
672

18
7

3

7

496
970
165
361

27
23
3

438
956
482

6 857

24 955
(D)

17 513
403

54 087

206
(D)
(D)

28 450
27 716

(D)

(D)

1 526

(D)

(D)

5 521
2 525
2 287
2 037

853
106

3 335
1 476

541
1 318

8 293
7 519

774

959

4 278
(D)

3 080
81

13 194

53
(D)
(D)

7 002
6 829

(D)

(D)

371

(D)

(D)

1 301
611
559
467

195
28

772
347
121
304

2 002
1 820

182

232

1 079
(D)
781
20

9 923

37
(D)
(D)

4 839
4 649

<D)
(D)

294

(D)

(0)

949
480
426
312

132
25

494
208
93

193

2 203
1 980

223

180

733
(D)
501
15

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

528 1 005 365

70 13 211
32 3 080
38 10 131

81 186 831
1<* 169 533
35 9 991
3? 7 307

695 189 049

135 200 713

378 6a 061

223 60 887
85 26 020
55 22 855
46 14 812
24 8 452
52 10 590
16 1 013

206 62 372
75 38 544
48 9 659
85 14 169

913 113 256
590 92 950
323 20 306

143

682
60

239
43

39 815

75 170
18 808
31 395
4 177

49 045

1 964
( D)
(D)

39 408
36 639
1 745
1 024

17 957

19 781

6 867

10 400
4 434
3 790
2 919
1 007
1 895

145

9 926
6 128
1 502
2 296

27 581
23 927
3 654

5 413

9 748
919

4 659
967

5 912

479
( D)
( D)

9 571
8 902

432
237

4 272

4 707

1 7 07

2 442
1 064

922
671
232
440
35

2 321
i 471

311
539

6 612
5 710

902

1 371

2 430
278

1 129
215

29 993

309
(D)
(D)

7 131
6 432

468
231

3 558

2 119

1 858

2 066
963
826
462
292
317
32

422
814
249
359

8 444
7 301
1 143

1 202

1 889
195
862
208

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

10 132

392
129
263

254
55
91
108

1 855

500

1 392

528
190
147
97
71
134
36

604
211
144
249

2 355
1 542
313

350

1 902
215
597
146

2 904 931

98 129
17 477
80 652

5 62 499
472 154
30 682
59 663

630 527

543 130

237 408

115 373
44 720
40 378
29 233
17 135
22 366
2 364

151 520
90 940
23 360
37 220

27 6 855
229 493
47 357

106 219

182 721
60 755
59 933
10 527

69 657

13 104
2 159

10 945

82 097
70 908
4 908
6 281

59 198

52 313

23 833

17 751
6 690
5 864
4 977
2 053
3 644

387

23 481
14 439
3 774
5 218

63 427
55 283
8 139

14 438

20 010
2 943
8 083
2 025

86 525

3 083
49 6

2 587

18 833
16 255
1 203
1 375

13 49 6

12 35 6

5 831

4 154
1 604
1 411
1 136

478
855
31

5 415
3 339

829
1 247

14 902
12 922
1 980

3 604

4 351
759

1 924
461

75 800

1 938
431

1 507

15 920
13 420
1 303
1 197

11 405

5 753

6 590

3 830
1 606
1 414

829
574
741
30

3 335
1 878

624
883

19 794
17 238
2 55 6

3 152

4 033
578

1 657
436

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines bela
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

(51,000)

Paid employees

for week

including

March 12

(numberi

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3.8
562

Other 56
561
565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists :

528

12
5

3

4

42

7

13

76
20
11

56
19
2

20
10

33
13

12

150
104
46

20

225 519

1 139
(D)
(D)

112 772
108 591

3 405
776

5 701

13 018

1 475

27 444
13 547
12 351

13 897
6 922

(D)
4 223

980

14 302
8 458
1 682
4 162

21 444
17 144
4 300

5 854

68 22 370
2 (D)

3 (D)
33 7 687
7 398

44 676

170
(D)

(D)

23 892
22 966

706
220

867

1 316

160

4 823
2 340
2 106

2 483
1 225

(D)
771
(D)

2 347
1 284

335
728

5 965
4 985

980

858

4 278
(D)

(D)
1 671

67

10 32'J

(D)
21

5 598
5 348

198
52

207

136

44

1 075
519
447

556
274
(D)
174
(D)

368
154
79

13 5

1 824
1 534

290

218

810
(D)
(D)

249
16

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3
562
Other

,8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. 1591)

59 ex

592

5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores .

Florists

4.2

(NO
(D)
(NO

10.6
10.8

(D)
(D)

!.5

(D)

(D)

-.1
1.3
-. 1

1.0

29.3
-5.8
88.2
76.9

28.0
39.7
-19.0

17.1

(NO
(D)

1.3

S.7

(NO
-26.1
(NO

. 1

3.7
-6.6
-41.4

4.7

11.8

5.0

6.4
2.2
-2.6
9.8

1.3
-7.0
78.9
-4.1

24.4
35.3
-9.1

9.9

(NO
10.9
1.2

42.0

56.9
28.8
64.8

43.7
37.6
9.9

164.1

32.5

50.8

44. 1

35.6
30.9
30.6
38.8

38.9
30.8
123.4
27.7

46.7
59.7
5.1

31.6

43.5
41.9
18.9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and

B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.

'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

23.4

15.4
[Dj
(D)

54.0
57.1
CD)

!D)

5.7

45.0
51.4
54.0
60.5

41.6
66.3

29.7
20.7
32.8
52.0

24.2
25.8
17.1

17.2

33.2
(0)

55.8
9.6

8.1

2.1
<D)
(D)

17.9
20.5

<r>)

(D)

1.7

(0)

(D)

23.7
29.9
30.6
30.7

19.7
28.4

12.2
8.8
13.5
19.8

9.9
10.4
7.4

6.5

13.7
(D)

29.2
3.8

100.0

.9
(D)

(D)

42.9
41.2
(D)
(D)

4.6

(D)

(D)

11.7
5.7
5.3
3.8

1.9
.3

7.9
3.4
1.3
3.1

11.7
10.2
1.5

2.9

10.6
(D)

7.5
.2

100.0

1.3
.3

1.0

18.6
16.9
1.0
.7

18.8

20.0

6.4

6.1
2.6
2.3
1.5
.8

6.2
3.8
1.0
1.4

11.3
9.2
2.0

4.0

7.5
1.9
3.1
.4

LOO.O

3.4
.6

2.8

19.4
16.3

21.7

18.7

8.2

4.0
1.5
1.4
1.0
.6
.8

5.2
3.1
.8

1.3

9.5
7.9
1.6

3.7

6.3
2.1
2.1
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

'see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales . $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . . .
.'

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

14 222
4 377 366
568 734
113 064

6 267
1 563 943

3 264
1 336 358

4 691
1 477 065

14 222

542
236
306

306
84
121
101

2 357

724

1 763

996
366
275
233
76
256
65

986
330
296
360

3 487
2 007
1 480

423

2 638
254
97 6
226

5 863
360 833
201 347
40 564

3 185
558 330

1 080
425 265

1 598
377 238

5 863

177
102
75

117
20
55
42

1 238

237

59 6

350
99
70
92
32
106
21

322
136
73
113

1 737
941
846

160

879
79
291
85

673
277 917
67 477
14 093

312
(D)

243
183 012

113
(D!

673

11
5

6

16
3
7

6

73

9

12

106
35
22
32
4

29
6

32

225
159
66

14

175
6

39
7

48 015
7 386
1 773

26
14 977

45
31 320

10
1 718

81

1

1

3

1

1

1

10

27
13
10
6

7

1

9
2
6

1

13
12
1

3

13

6

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Cedar Center" and establishments in the area bounded by Colony St., Warrensville Center Rd.,
Okalona St., Miramar Blvd., Silsby St., Washington Blvd., Cedar Rd., and Fenwick. (University Heights) (In tracts 1852, 1871.01,

and 1871.02)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 6 No. No. 9 No. 11

54, 58, 591

53,6,7;594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

28
3

55
858
831
719

12
20

348

14
23

072

2
12

438

55

2

1

1

2

2

41
5

80
957
423
961

17
25

445

15
39

447

9
16

065

80

1

1

4

2
2

14

3

70
15 693
2 307

535

28
477

29
224

13
1 992

70

2
2

13 12
5 3

3 3

3 2

3 7

2 -

11 9

5 4

3 3
3 2

8 14
6 7

2 7

28 612
4 162

754

6

3 286

9

(D)

4

(D)

19

24
2

43
905
803
482

13
20

003

9
16

342

2
7

555

43

1

1

3

2

1

6

1

3
2

12
7

5

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
: Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Eastgate Shopping Center" and establishments on S.O.M. Center Rd. from Queens Park to Ridgeview
Rd., and on Mayfield from Wilsmere Rd. to Parker Dr. (Mayfield Heights) (In tracts 1721 and 1722)

MRC No. 6. Includes the planned centers known as "Lakeshore Shopping Center" and "Shore Center" and establishments on Lakeshore Blvd. from East
218th St. through 229th St ., on Shore Center Dr. from Babbitt Rd. to East 228th St. (Euclid) (In tracts 1521, 1522, and 1525)

MRC No. 8. Includes the establishments in the area bounded by Vestry Ave. NW. ( West 25th, West 24th, Gehring SW. , West 25th, Hancock Ave. South
extended, Hancock Ave. South, and West 28th. (Cleveland) (In tracts 1041, 1033, 1037, 1036, and 1039)

MRC No. 9. Includes establishments on Lorain Ave. from West 105th St. to West 111th St. (Cleveland) (In tracts 1014 and 1021)

MRC No. 11. Includes the planned center known as "Pleasant Valley Shopping Center" and establishments on Pleasant Valley Rd. from Elmhurst Dr.
to Broad-Valle Dr., and on Broadview Rd. from Ridgeview Rd . to 7701. (Parma) (In tracts 1775 and 1821)



36-44 OHIO—CLEVELAND SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 12 No. 13 No. 14 No. 15 No. 16

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

108
14
2

111
354
313
903

24
27

800

77
64

289

6

20
265

111

3

3

6
4

2

10

4

32
10
9

9

1

9

3

14
6

2

6

13
12
1

21
2

12
1

122
15
3

117
497
771
277

33
42

152

78
53

335

11

22
010

117

3

1

2

9

6

2
1

15

60
7
1

67
591
541
626

9

15
115

47
42

673

3
10

803

67

1

1

4

3

1

19
5

24
11

4 10
5 5

5 6

4 2

15 6

7 1

3 1

5 4

21 7

18 6

3 1

25
3

34
787
036
466

3
12

994

4
13

703

17
9

090

34

64
7
1

78
533
556
579

19
28

535

30
29

186

14
21

812

78

3

1

2

6

3
1

2

8

2

1

5

17
13
4

10
2

6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 12.

MRC No. 13.

MRC No. 14.

MRC No. 15.

MRC No. 16.

Includes the planned center known as "Southgate Shopping Center" and establishments along Libby Rd. from Warrensville Center Rd. to
Northfield Rd., along Northfield Rd. from Clare to Southgate Park Blvd., along Southgate Park Blvd. from Northfield to Warrensville
Center Rd., and along Warrensville Center Rd. from Libby Rd. to Southgate Park Blvd. (Maple Heights and Bedford Heights) (In tracts
1331, 1711.01, and 1711.02)

Includes the planned center known as "Southland Shopping Center" and the establishments on Pearl Rd. from Smith Rd. to Fernhurst
Ave., on 130th St. from Pearl Rd. to Smith Rd., and Smith Rd. west and north to Pearl Rd. (Middleburg Heights and Parma Heights)
(In tracts 1731, 1781,. and 1782.02)

Includes the planned center known as "westgate Shopping Center" and establishments in the area bounded by rear property line of lots
along north side of Center Ridge Rd., Linden Rd., Addington Blvd. extended, Addington Blvd., West 210th, and Wagar Rd. (Fairview
Park and Rocky River) (In tracts 1531.01 and 1821.02)

Includes the planned center known as "Yorktown Shopping Center" and establishments in the area bounded by N.Y.C. RR., West 54th
extended, West 54th, Merkle Ave., West 60th, Velma Ave., Pearl Rd., Velma Ave., and Ridge Rd. (Cleveland and Parma)' (In tracts
1065, 1066, and 1771.02)

Includes the planned center known as "Great Northern Shopping Center" at the intersection of Lorain Rd. and Brookpark Rd., and the
establishments along Lorain Rd. from Whltehorn to Bailey Rd. (North Olmsted) (In tracts 1741.02 and 1742.02)



MAJOR RETAIL CENTERS CLEVELAND SMSA—OHIO 36-45

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 17 No. 18 No. 19 No. 20 No. 21

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

75
9

2

89
985
682
227

14
20

787

57
57

767

3
12

431

71
9

2

59
971
550
078

10
11

932

58
43

217

2
5

822

16
1

34
366
613
284

6

11
534

3

10
250

6
13

582

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

89

2

1

1

4

2

2

12

35
15
11
6

1

10
3

7

1

19
2

11
1

59

25
10
9

6

8

1

3

1

1

1

4

4

16
2

12
1

34

3

1

2

2

1

1

44

5
1

097
678
091

20
21

953

20
41

019

3
7

125

69

18
6
6

5

6

1

8

1

1

6

8

8

14
2

10
1

108
82 433
10 341
2 301

23
(D)

74
60 388

11
(D)

108

7

4

1

2

13

36
14
12
10

10
2

14
3
6

5

9

8

1

24
1

17
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 17. Includes the planned center known as "Parmatown Shopping Center" at the intersection of West Ridgewood Dr. and Ridge Rd., extending
along West Ridgewood Dr. from Ridge Rd. to South Canterbury and along Ridge Rd. from West Ridgewood Dr. to Day Dr. (Parma) (In
tract 1776)

MRC No. 18. Includes the planned center known as "Severance Center" on south side of Mayfield Rd. from South Taylor Rd. to Crest Rd. (Cleveland
Heights) (In tract 1408)

MRC No. 19. Includes the planned center known as "willo Plaza" and establishments on Euclid Ave. from Beidler St. to Robinhood Dr., and on
Robinhood Dr. to rear property line of center. (Willoughby) (In tracts 2012 and 2013)

MRC No. 20. Includes the planned centers known as "Shoregate Shopping Center" and "Northshore Mall" and establishments on Lake Shore Blvd. from
East 293d St. to Vine St., and along Vine St. to East 312th St., including establishments on East 305th St. (Willowick) (In tr
2002, 2003, and 2005)

MRC No. 21. Includes the planned center known as "Great Lakes Mall" and establishments on Mentor Ave. (U.S. Highway 20) from Garfield Rd . to
Brentwood Rd. (Mentor) (In tracts 2032 and 2033)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 22 No. 23 No. 24 No. 25

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

64
21 235
3 147

657

16
3 041

28
11 454

20
6 740

64

3

1

2

4

1

2

1

2

3

5

9

2
2

3

9

2

1

6

11
7
4

15
2

6

2

19
7 628
1 137

251

12
5 812

5

(D)

2
(0)

19

103
74 196
10 845
2 264

25
(D)

66
(D)

12
3 151

103

8

4

3

34
15
11
9

9

1

10
2
2
6

14

12
2

3

24

19
1

12
9 641
1 070

220

4
6 011

6
(D)

2
(0)

12

1

1

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 22. Includes the establishments in the area bounded by the north side of North Park PI., north side of Main St., west side of North St.

Clair St., Phelps St., east side of State St., south side of East Washington St., and Liberty St. (Painesville) (In tracts 2040 and
2044)

MRC No. 23. Includes the establishments on St. Clair Ave. NE. from East 103d to East 107th and on East 105th St. and East 106th St. from Clair
Doan Ave. to Helena Ave. (Cleveland) (In tracts 1161, 1162, 1164, and 1165)

MRC No. 24. Includes the planned centers known as "Richmond Mall Shopping Center" and " Hilltop Plaza" and establishments on Wilson Mills Blvd.
from Richmond Rd. to Edgewood Rd., on Monticello from Richmond Rd. to city limits of South Euclid, and on Richmond Rd. from north
boundary of shopping center to Lyndhurst city limits. (Richmond Heights) (In tract 1801)

MRC No. 25. Includes the planned center known as "Biddulph Plaza Shopping Center" and establishments on the north side of Biddulph Rd. from
Ridge Rd. to Cleveland city limits. (Brooklyn) (In tract 1371)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 29 No. 30 No. 31

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:
1

Number
Sales SI,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF-1

):

Number
Sales S 1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

32
15 595

1 890
364

12
7 303

9
5 524

11
2 768

32

1

1

20
2

19
571
315
424

13
16

220

5
26

249

2

7

102

49

2

1

1

2
1

1

1

21
215
033
212

4
5

809

1

4

719

3
12

687

21

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 29. Includes the planned center "Brookgate Shopping Center" and establishments on Smith Rd. from Hummel Rd. to Fayette Blvd., and
establishments on Snow Rd. in 14800 to 15100 blocks. (Brookpark) (In tract 1381.02)

MRC No. 30. Includes the planned center "Turneytown Shopping Center" and establishments on Turney Rd. from Garfield Blvd. to Vernon Ave.
(Cuyahoga County) (In tracts 1542, 1545, and 1546.01)

MRC No. 31. Includes the planned center known as "chardon Plaza" and establishments on Water St. from 400 to 525. (Chardon) (In tract 3002)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 32 No. 33 No. 34

54, 58, 591

53,6,7;594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales 51,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAP 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales 51,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores-1

Liquor stores

Miscellaneous shopping goods stores

Florists

12
7 472
1 045

154

3

308

6
6 203

3

961

12

26
12 270

1 443
261

8
7 831

10
3 447

992

26

40
16 802
2 264

416

15
031

13
5 059

12
4 712

40

1

1

2

1

1

6

2

5

5

1

1

1

2

1

Standard Xotes : - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 32. Includes the planned center known as "Olmsted Plaza" and establishments on Great Northern Blvd. from Lorain Rd. to Brookpark Rd.

(North Olmsted) (In tracts 1741.02 and 1742.02)

MRC No. 33. Includes the planned center known as "Medina Shopping Center" and establishments on both sides of North Court St. from 767 to 984

and on Forest Meadow Dr. (Medina) (In tracts 4080 and 4081)

MRC No. 34. Includes the planned center known as "Solon Square Shopping Center" and establishments on Aurora Rd. from S.O.M. Center Rd.
(Route 91) to Solon Rd. (Solon) (In tract 1841)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 12'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

HI

3

3

10

4

4

32
10
9
9

1

9

3

14
6

2

6

13
12

1

21
2

12
1

NA Not available.

108 354

665

665

55 100
(D)
(0)

17 134

1 297

941

10 872
4 999

( D)

3 048
(D)

2 558
(0)

6 789
3 721

(D)
(0)

5 471
(0)
(D)

2 195

7 890
(D)

4 528
(D)

14 313

98

98

7 024
(D)
(D)

1 748

250

145

1 441
554
(D)

504
(D)
352
(D)

1 009
558
<D)
CD)

1 385
(D)

(D)

385

828
(D)
604
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description..
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

3 366

24

24

1 671
(D)
(D)

405

43

35

334
125
( D)
126
<D)
75

(D)

242
141
(D)
(D)

315
(D)
(D)

84

213
(D)
157
(D)

2 903

13

13

1 504
(D)
(D)

267

27

38

327
133
(D)
103
(D)
86
(D)

133
74
(D)

(D)

384
<D)
(D)

59

151
(D)
122
(D)



36-50 OHIO—CLEVELAND SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594

5992

MRCNo. 13'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

117

15

6

5

19
5

4

5

5
4

15
7
3

5

21
18
3

18
2

10
2

NA Not available.

122 497

517
(D)
(0)

66
59

349
992
(D)
(D)

26 012

6 039

1 996

5
2

1

679
743
(D)
872

746
318

5
2

1

044
432
985
627

4
4

780
551
229

2 360

3 721
(D)

1 263
(D)

15 771

65
(D)
(D)

8 610
7 884

(D)

(D)

2 550

769

159

813
387
(D)

281

94
51

694
435
136
123

1 450
1 389

61

342

319
(D)
187
<D>

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

3 702

15
<D)
(D)

2 001
1 846

(D)

<D>

613

151

37

206
91

(D)
68

23
24

171
108
32
31

346
334
12

87

75
(D)
48
(D)

3 277

9

(D)
(D)

1 842
1 676

(D)
(D)

364

82

39

202
98

( D)

64

29
11

101
57
17
27

492
464
28

76

70
<D>
45
(D)



MAJOR RETAIL CENTERS CLEVELAND SMSA—OHIO 36-51

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, (

MRCNo.21 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

108 82 433

13

2

2

36
14
12
10

10
2

14
3

6
5

24
1

17
1

NA Not available.

41 514
38 486

(Dj
(D)

11 682

(0)

(0)

11 385
4 930

( D)

3 957

(0)

3 991
(0)
(0)

1 032

(D)
(D)
(D)

(D)

3 932
(D>

3 498
(D)

10 341

5 260
4 841

(D)

(D)

1 383

(D)

(D)

1 525
565
(D)

629

(D)

CD)

503
(D)

(D)
138

(D)
(D)

CD)

(D)

585
(D)
524
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 351

1 194
1 094

(D)
(D)

311

(D)

(D)

350
127
( D)

148

(D)

(0)

124
(D)
(D)
40

(0)
(D)
(D)

(D)

125
(D)
113
(D)

2 301

1 316
1 204

(D)

(D)

216

(D)

(D)

326
154
!D)

100

(DJ
(D)

77
(D)

(D)
23

(D)
(D)

(D)

129
(D)
118
(D)



36-52 OHIO—CLEVELAND SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(SI, 000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3 ,8
562
561

565
566
564/9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRC No. 24 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

103

34
15
11
9

9

1

10
2

2

6

It
12
2

24

19
1

74 196

(D)
(D)
(D)

(D)

1 712

999

13 141
6 699
5 964
3 779

(0)
(0)

2 293
(D)
(D)

1 726

2 894
(D)

(D)

1 412

5 021

4 581
(D)

10 845

(D)
(D)

(D)

(D)

306

91

1 897
884
745
622

(D)

(D)

292
(D)

(0)
240

835
(D)

(D)

247

672

590
(D)

2 419

(D)
CD)
(D)

(0)

57

23

440
211
177
137

(D)
(D)

68
(D)

(D)
55

190
(D)

(D)

59

171

152
(D)

2 264

(D)
(D)

(0)

(D)

38

31

432
252
225
94

(D)

(D)

45
<D>
(D)
37

284
(D)
(D)

61

149

135
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS CLEVELAND SMSA—OHIO 36-53

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

673

11
5
6

16
3
7
6

73

9

12

106
35
22
32
4

29
6

32
6
8

18

225
159
66

It

175
6

89
7

277 917

326
403
923

116 914
105 004
10 432
1 478

12 595

1 655

36 463
18 429
16 246
9 275
3 000
5 364

395

10 995
4 942

(D)
(D)

41 667
35 424
6 243

(0)

30 837
(0)

18 640
565

67 477

234
97

137

37 572
35 504
1 830

238

1 055

(D)

205

6 403
3 046
2 570
1 890

596
794
77

1 569
918
(D)
(D)

12 301
10 456
1 845

(D)

5 088
(D)

3 087
123

16 304

55
22
33

8 658
8 167

433
58

247

(0)

52

613
813
686
451
149
186
19

363
181
(D)
(D)

023
552
471

(D)

230
(0)
728
31

14 093

37
12
25

7 889
7 432

426
31

274

(D)

54

1 238
659
586
281
120
162
16

223
107
(D)
(D)

3 149
2 718

431

(D)

885
(D)
535
21

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



36-54 OHIO—CLEVELAND SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,

Payroll,

entire year

(SI, 000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 863 1 360 833

177 26 658
102 . 8 440
75 18 218

117 236 678
20 192 305
55 20 364
42 24 009

1 238 343 275

237 188 041

596 91 906

350 75 087
99 29 714
70 26 722
92 22 124
32 9 429

106 12 363
21 1 457

322 78 939
136 46 445
73 12 282

113 20 212

1 787 166 400
941 122 241
846 44 159

160

879
79

291
85

48 655

105 194
36 563
34 561
6 006

201 347

3 634
1 067
2 567

53 772
47 653
3 466
2 653

30 411

20 336

7 97 2

11 805
4 547
3 967
3 728
1 489
1 761

280

11 887
7 297
2 499
2 091

40 808
31 712
9 096

7 561

13 161
1 825

181
148

47 923

830
226
604

12 383
10 967

821
595

7 206

4 936

1 970

2 860
1 159
1 001

870
358
411
62

2 875
1 762

581
532

9 919
7 660
2 259

1 934

3 010
328

1 180
283

40 564

533
185
348

11 314
9 745

853
716

5 282

2 068

2 112

2 374
1 020

920
579
328
392
55

1 637
959
351
327

11 47 2
9 126
2 346

1 488

2 284
296
926
209

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS CLEVELAND SMSA—OHIO 36-55

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564.9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

14 222

542
236
306

306
84
121
101

2 357

724

1 763

996
366
27 5

233
76
256
65

986
330
296
360

3 487
2 007
1 480

423

2 638
254
97 6

226

4 377 366

130 047
28 486

101 561

809 655
682 138
57 446
7 071

1 029 632

843 788

315 292

217 506
92 432
83 773
63 625
15 754
40 375
5 320

206 939
96 847
45 178
64 914

382 772
300 103
82 669

151 539

290 196
108 039
102 258
16 446

568 734

17 411
4 150

13 261

124 510
107 184

9 677
7 649

100 065

84 367

28 960

32 817
12 984
11 547

133 109

10
2
5

602
390
872
9 69

29 904
14 587
7 178
8 139

94 454
77 714
16 740

22 97 5

33 271
5 451

15 442
2 930

3 908
910

2 998

28 447
24 478
2 288
1 681

23 526

19 968

7 100

7 770
3 097
2 736
2 523

563
1 368

219

7 192
3 519
1 695
1 978

22 111
18 036
4 075

5 512

57 5

108
472
7 02

113 064

2 578
684

1 394

27 138
22 906
2 461
1 321

17 586

8 367

7 672

6 986
3 138
2 839
1 828
564

1 240
216

4 218
1 924
1 024
1 270

27 874
23 484
4 390

4 424

6 171
941

3 082
607

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



36-56 OHIO—CLEVELAND SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

728

22
5

106

10

14

122
44
23

78
28
4

34
6

49
10
6

33

206
149
57

19

172
5

4

48
7

306 293

552
(D)
(D)

150 692
136 698
12 133
1 861

9 238

24 788

1 868

36 041
18 041
15 276

18 000
6 776

(D)

6 912
296

13 731
5 382

659
7 690

35 875
31 567
4 308

6 138

27 370
(D)
(D)

9 443
435

64 790

126
(D)

(D)

37 166
34 757
2 087

322

832

2 703

199

6 251
3 157
2 637

3 094
1 264

(D)

1 133
(D)

1 986
870
115

1 001

415
9 230
1 185

825

4 287
(D)

(D)

1 732
91

15 809

40
(D)

(D)

8 384
7 703

635
46

277

412

32

1 493
733
624

760
271
(D)

252
(D)

357
131
18

208

3 761
3 372

389

195

858
(D)
(D)

234
20

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS CLEVELAND SMSA—OHIO 36-57

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-9.3

(NO
(D)
(NO

-22.4
-23.2
-14.0
-20.6

36.3

(D)

-11.4

1.2
2.2
6.3

-19.9
-8.2
(D)
(D)

16.1
12.2
44.9

(NO
(D)

29.9

5.0

(NO
(D)
(NO

-7.5
-10.8
-19.9
61.5

17. 1

-.9

7.8

8.6
9.4

21.8
8.0

8.0
8.3

-3.6

(NO
1.9
7.5

32.6

16.6
IS.

7

16.0

23.3
25.3
6.6

35.4

23.0

37.9

34.4

42.0
50.3
67.7
36.1

40.6
40.5
70.2
25.6

36.
40.

22.0

24.5

41.5
23.3
33.0

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-
initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B
for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

20.4

5.0

5.1

49.4
54.6
51.2
6.2

3.7

(D)

1.8

48.6
62.0
60.8
41.9
31.8
43.4
27.1

13.9
10.6
(D>
(D)

25.0
29.0
14.1

(D)

29.3
(D)

53.9
9.4

6.3

1.0
1.4
.9

14.4
15.4
18.2
2.1

1.2

(D)

,5

16.8
19.9
19.4
14.6
19.0
13.3
7.4

5.3
5.1
(D)
(D)

10.9
11.8
7.6

(D)

10.6
(D)

18.2
3.4

100.0

42.1
37.8
3.8
.5

4.5

(D)

.6

13.1
6.6
5.8
3.3
1.1
1.9
.1

4.0
1.8
(D)

(D)

15.0
12.7
2.2

(D)

11.1
(D)

6.7
.2

100.0

2.0
.6

1.3

17.4
14.1
1.5
i.e

25.2

13.8

6.8

5.5
2.2
2.0
1.6
.7
.9
.1

5.8
3.4
.9

1.5

12.2
9.0
3.2

3.6

7.7
2.7
2.5
.4

100.0

3.0
.7

2.3

18.5
15.6
1.3
1.6

23.5

19.3

7.2

5.0
2.1
1.9
1.5
.4
.9
.1

4.7
2.2
1.0
1.5

8.7
6.9
1.9

3.5

6.6
2.5
2.3
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS COLUMBUS SMSA—OHIO 36-61

table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972
Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

SIC code

No. 1 No. 2

Retail stores, total:
1

Number
Sales . .$1 000 .

7 295
2 470 246

313 587
63 563

2 9 69
796 932

1 625
786 279

2 701
887 035

7 295

297
76

221

174
54
53
67

956

444

1 112

503
143
102
87
54

198
21

492
154
123
215

1 779
1 264

515

234

1 304
125
456
95

3

1 510
199
39

1

436

530

1

542

3

1

980
037
245
205

698
57 6

899
926

383
535

980

117
24
93

78
29
17
32

511

226

590

309
72
50
55
33

139
10

260
78
64

118

055
721
334

132

7 02
79

252
44

364
230 568
45 319
7 745

124
(D)

156
(D)

84
58 731

364

4

1

3

9

1

4

4

18

9

11

68
19
12
19
8

18
4

35
14
7

14

98
65
33

8

104
4

44
7

40
21 414
2 520

483

12
10 570

13
6 119

15
4 725

40

4

1

3

5

2

2
1

4

4

4

4

1

3

2

1

1

7
5
2

1

5

1

2

1

50
27 964

Payroll, entire year $1,000.. 3 496
Paid employees for week including March 12, 1972

Convenience goods stores:

Number

781

54, 58, 591

16
11 101

53, 6, 7; 594 Shopping goods stores (GAF 2
):

Number 23
13 371

52,55,59,

ex. 591, 4

All other stores:

Number 11

dealers . .

3 492

52
525

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home
Hardware stores

50

3

52 ex. 525

53

Other

General merchandise group stores

3

2

531 Department stores 2
533 Variety stores

539 Miscellaneous general merchandise stores _

54 Food stores 7

55 ex. 554 Automotive dealers 3

55 pt. (554) Gasoline service stations 1

56 Apparel and accessory stores 7
562, 3, 8 Women's clothing, specialty stores, furriers 2

562 Women's ready-to-wear stores 2

561 Men's and boys' clothing and furnishings stores 2
565 Family clothing stores 1

566 Shoe stores 2
564,9 Other apparel and accessory stores

57 Furniture, home furnishings, and equipment stores 5
5712 Furniture stores 1

Other 571 Home furnishings stores 1

572, 573 Household appliance, radio, television, and music stores 3

58 Eating and drinking places 6
5812 Eating places 6
5813

59 pt. (591)

Drinking places (alcoholic beverages)

Drug stores and proprietary stores 3

59 ex. 591,6 Miscellaneous retail stores 3 13
592 Liquor stores 2
594 Miscellaneous shopping goods stores 9
5992

I

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Central Point" and establishments on Harrisburg Pike from West Mound St. to Withers Ave., and
on West Mound St. from Brehl Ave. to B. & O. RR. (Columbus) (in tracts 50, 51, and 83)

MRC No. 2. Includes the planned center known as "Graceland Mart" and establishments on North High from Morse Rd. to Fenway Rd. ; Columbus'1

(In tract 68.20)
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. No. 7

54, 58, 591

53,6, 7; 594

52,55,59,

ex.591, 4

52
525
52 ex. 525

53

531

533

539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . . .-

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

27
3

45
810
157
710

10
11

679

13
20

828

3
14

303

45

2

1

1

4

2

2

35
17 311
2 085

377

7

439

16
839

12
033

35

3

1

2

2

1

1

27
3

54
391
240
664

13
18

156

9
22

162

5

14
073

54

2

1

1

5

2

3

52
18 094
2 003

468

25
4 724

13
11 391

14
1 979

52

35
4

79
598
796
985

15
23
890

11

38
055

8
18

653

79

5

2
3

3

2

1

13
4

2
3

1

4

1

8

2

2
4

13
11
2

20
1

14
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Great Southern Shopping Center" and establishments on South High St. from Marilla Rd. to the
corporate limits of Columbus city. (Columbus) (In tract 88.22)

MRC No. 4. Includes the planned center known as "Great Western Shopping Center" bounded by Valley View Dr., west side of Southhampton Ave., Penn
Central RR. , West Broad St., and Wilson Rd. (Columbus) (In tract 82.10)

MRC No. 5. Includes the planned center known as "Northern Lights" and establishments on Cleveland Ave. from Elmore Ave. to Audrey Rd.

(Franklin County) (In tract 77.10)

MRC No. 6. Includes establishments on South Parsons Ave. from East Woodrow Ave. to Hosack St., on Reeb Ave. from South Parsons Ave. to Washing-
ton Ave., and on Marion Rd. from South Parsons Ave. to Wager St. (Columbus) (In tracts 61 and 87.20)

MRC No. 7. Includes the planned center known as "Town and Country Shopping Center" and establishments on East Broad St. from Napoleon Ave. to

Beechwood Rd., on Robinwood Ave. from East Broad St. to Doney St., and on Town Rd. and Country Rd. (Columbus) (In tracts 92.10,

92.20, 92.30, 27.30, and 27.50)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. No. 10 No. 11 No. 12 No. 13

54. 58. 591

53, 6, 7; 594

52,55,59.

ex. 591.4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
8 892

956
201

6

5 258

4

(D)

6

( D)

41
84 323
10 039
2 014

5

( D)

34
81 308

2

(D)

41

20
9
7
4

2
5

48
57 679
7 737
1 592

8

( D)

36
54 351

(D)

48

22
9

9

5

30
18 714
2 245

437

12
9 674

15
7 356

3

1 684

30

56
87 245
10 815
2 266

7

2 454

45
84 318

4

473

56

25
10
7
6

1

14

10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the planned center known as "Berwick Plaza" and establishments at the intersection of Winchester Pike and Refugee Rd.
(Franklin County) (In tract 94.30)

MRC No. 10. Includes the planned center known as "Northland" and establishments on Morse Rd. from Karl Rd. to Walford Ave. extended. (Columbus'
(In tract 77.20)

MRC No. 11. Includes the planned center known as "Westland Shopping Center" and establishments bounded by Interstate Highway 270 and property
lines of shopping center on West Broad St. (Franklin County) (In tract 82.30)

MRC No. 12. Includes the planned center known as "Northwest Center" and establishments on West Henderson and Reed Rd. (Upper Arlington' In
tracts 63.20, 63.40, and 63.50)

MRC No. 13. Includes the planned center known as "Eastland Mall" and establishments on South Hamilton Rd. and the property lines of the mall.
(Columbus) (In tract 93.24)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591.4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

Major retail centers-Continued

(see descriptions below)

No. 14

23

2

21
164
166
530

7
5

123

12
12

584

3
4

457

No. 15

21

2

39
344
399
522

10
12

796

7
16

932

2
11

616

No. 16

14
12 661
1 267

281

5

6 228

(0)

2

(D)

14

No. 17

1<+

8 514
931
174

7
5 017

6
( D)

1

(D)

14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 14. Includes the planned center known as "Kingsdale Center" and establishments bounded by Tremont Rd., Northwest Blvd., and property
lines of center. (Upper Arlington) (In tract 64.20)

MRC No. 15. Includes the planned center known as "Great Eastern Shopping Center" and establishments on South Hamilton from Langley Ave. to East
Main St. (Whitehall) (in tracts 92.50 and 93.40)

MRC No. 16. Includes the planned center known as "Memorial Drive Plaza" bounded by Memorial Drive (U.S. Highway 33), Arlington Ave., and
Park St. (Lancaster) (Not tracted)

MRC No. 17. Includes the planned center known as "Westerville Square" bounded on the south by Schrock Rd. , on the west by State Highway 3, and
on the east by Otterbein Ave., (Westerville) (In tract 71.90)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Columbus SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($l,i

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places -

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

364

18

9

11

68
19
12
19
8

18
4

35
14
7

14

98
65
33

8

104
4

44
7

230 568

1 239
(D)
(D)

(0)
(D)

3 065
(0)

5 434

45 684

2 563

27 259
7 154
6 328
5 515

(D)

5 572
(0)

15 555
6 754
? 477
6 324

(D)

11 548
(D)

2 494

17 780
(D)

8 535
1 014

45 319

233
(D)
(D)

(D)
(D)
596
(D)

544

4 201

391

4 751
1 195
1 047

913
(D)

1 311
(D)

2 631
1 347

543
741

(D)

3 408
(D)

440

3 142
(D)

1 360
219

10 789

48
(D)
(D)

(0)
<D>

151
(D)

133

1 037

68

161
315
278
221
(D)
284
(D)

624
316
115
193

(D)
809
(D)

93

781
(D)

360
43

7 745

28
(D)
(D)

(D)
(D)

134
(D)

98

447

55

860
227
196
153
(D)

241
(D)

349
164
64

121

(D)
949
<D>

71

489
(D)

249
42

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,5

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 930

117
24
93

78
29
17

32

511

226

590

309
72
50
55
33

139
10

260
78
6'!

113

1 055
721
33'4

132

702
79
252
'14

510 037

52 540
(D)
(D)

342 369
323 243

9 635
9 491

255 987

354 770

89 026

71 893
21 943
20 311

(D)

17 430
16 508

(D)

81 766
31 913
15 634
34 219

142 421
117 042
25 379

38 168

31 097
20 366
34 398
4 331

199 245

6 238
547

5 741

51 923
49 020

1 717
1 186

22 790

33 946

o 461

10 7 65

2 990
2 713
2 203
2 557
2 832

183

12 472
4 954
2 934
4 584

35 072
29 632
5 440

46 361

6 292

10 236
946

4 978
915

1 469
124

1 345

11 882
11 293

398
191

5 316

7 7 39

2 302

2 594
741
668
464
630
705
54

2 842
1 072

667
1 103

8 229
6 944
1 285

1 467

2 521
337

1 137
199

39 205

798
111
687

9 7 60
9 198

37 6

186

4 229

3 510

2 47 6

2 242
654
594
401
524
613
50

1 725
57 6

416
733

11 254
9 539
1 665

1 266

1 945
205
992
224

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,'

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

7 295

297
76

221

174
54
53
67

956

444

1 112

503
143
102
87
54

198
21

492
154
123
215

1 779
1 264

515

234

1 304
125
456
95

2 470 246

112 112
17 266
94 846

495 738
445 460
22 896
27 382

498 715

514 353

17 5 7 08

110 197
34 432
31 775
21 233
28 370
24 216

1 946

126 214
50 880
21 548
53 786

225 131
187 801
37 330

73 086

138 992
37 358
54 130
10 100

313 587

13 316
2 678

10 638

71 546
64 97 1

3 938
2 637

43 885

49 798

17 933

16 11.7

4 771
4 356
3 147
3 920
3 969

310

19 114
7 725
3 67 5
7 714

54 131
46 465
7 666

11 349

16 398
1 704
7 341
1 944

72 742

2 972
567

2 405

16 209
14 808

960
441

10 329

11 413

4 378

3 841
1 144
1 043

679
967
968
83

4 385
1 732
828

1 825

12 505
10 707
1 798

2 700

4 010
592

1 739
429

63 563

1 825
474

1 351

13 807
12 330

971
506

8 337

5 456

4 752

3 515
1 112
1 005

619
852
858
74

2 695
949
526

1 220

17 614
15 327
2 287

2 303

3 259
37 2

1 496
512

Standard Notes: - Represents zero- D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC. 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56
562,3
562

,8

Other

561

565
566
564,7

56

,9

57

5712
Other 571

572,573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops .

Jewelry stores

Florists

431

14
3
6
5

42

73
25
13

48
13
3

24
6

37
15
2

20

125
92
33

106
3

24
6

238 056

1 922
(D)
(D)

(O)

(D)

4 103
482

3 649

37 118

1 433

20 852
6 652
5 690

14 200
3 912

(D)
5 212

(D)

(D)

6 827
(D)

7 244

15 171
13 413

1 758

2 259

18 107
(D)

1 075
5 273
1 129

40 628

386
(D)
(D)

(D)
(D)

804
(D)

442

3 508

124

3 273
1 187
1 094

2 086
741
(D)
671
(D)

(D)
1 267

(D)
981

4 281
3 929

352

382

689
(D)
178
784
298

8 723

61
(D)

(D)

(D)

(D)

234
(D)

153

691

32

837
322
288

515
157
(D)
197
(0)

(D)
206
(D)
177

1 624
1 463

161

73

554
(D)
34

151
67

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3 Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56

562.2
562
Other

.8

56

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex.

592
591

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-3.2

(NO
(D)
(NO

(D)
(D)

-25.3
(D)

48.9

23.1

78.9

30.7
7.5
11.2
41.6

(D)
-1. 1

(D)
-12.7

(D)
-13.9

(D)

10.4

(NO
(D)

-10.2

53.2

(MO
(D)
(NO

37.9
38.6

-11.7
137.4

56.5

72.5

33.4

59.4
68.6
77. 1

55.7

71.7
53.9
74.4
34.3

61.5
69.0
34.0

:4.3

(NO
25.2
26.1

70.6

55.1
70.2
52.4

65.0
61.2
4.2

494.6

63.5

34.2

52.3

92.1
114.7
125.6
33.3

34. 1

63.2
102.6
94.4

33.2
92. 1

48.7

43.4

75.4
52.3
72.2

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shorn for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

15.3

2.4
(D)
2.1

(Dl
(D)

31.8
(D)

2.1

12.9

2.9

37.9
32.6
31.2
(D)
(D)

33.8
90.2

19.0
21.2
15.8
18.5

(D)
9.9
(D)

6.5

21.9
(D)

24.5
20.8

9.3

1. 1

(D)
(D)

(D)
(D)

13.4
(D)

1, 1

8.9

1.5

24.7
20.8
19.9
26.0
(D)

23.0
(D)

12.3
13.3
11.5
11.8

(0)

6.1
(D)

3.4

12.8
(D)

15.8
10.0

100.0

.5
(D)
(D)

(D)
(D)
1.3
(D)

2.4

19.8

1. 1

11.8
3. 1

2.7
2.4
(D)
2.4
(D)

6.7
2.9
1. 1

2.7

(D)
5.0
(D)

1. 1

7.7
(D)

3.7
.4

100.0

3.5
(D)
(D)

22.7
21.4

.6

.6

17.0

23.5

5.9

4.8
1.5
1.3
(0)
1.2
1. 1

(D)

5.4
2. 1

1.0
2.3

9.4
7.8
1.7

2.5

100.0

4.5
.7

3.8

20. 1

18.0
.9

1.1

20.2

20.8

7.1

4.5
1.4
1.3
.9

1.1
1.0

. 1

5.1
2.1
.9

2.2

9.1
7.6
1.5

3.0

5.6
1.5
2.2
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS DAYTON SMSA—OHIO 36-73

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54, 58. 591

53. 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 _000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

5 925
1 822 206

227 435
47 313

2 251
617 533

1 366
563 930

2 308
640 743

5 925

273
72

206

149
50
66
33

739

383

933

161

1 17 6

97
462
73

1 770
543 143
82 048
16 594

837
(D)

364
173 537

5 69
(3)

1 770

46
15

31

29
10
14
5

264

75

227

349 97 49
115 23 14
37 14 9
62 27 16
45 13 6
100 26 9
27 8 4

40 6 122 23
116 40 7
114 33 5
17 6 49 11

301 519 63
873 308 42
423 211 26

54

337
35

116
21

246
134 481
31 035
6 143

85
14 958

111
(D)

50
(0)

246

2

8
3
4

1

12

68
1

31

58
23 927
3 425

669

13
8 645

27
10 311

13
4 971

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered

58

5

1

4

3

1

1

1

14
1

39
9 668
1 553

279

15

1 933

2 254

16
5 476

10

3s category. These

MRC No.

any of the lines below.

Includes the planned centers known as "Town and Country" and "Kettering Plaza" and the establishments on Stroop Rd. from SouthmoorCircle to Royal Oak Dr., on Shroyer Rd. from Stroop Rd. to Lamont Dr., and on Far Hills Ave. from Carrlands Dr. to Mossoak Dr.(Kettering city) (In tracts 205 and 207)

Includes the establishments in the area bounded by West 2d, Sweetman, West 3d,
St.L. RR., West 3d, and North Conover (Dayton) (In tracts 30, 31, and 32)

Mound, Sanford Ct., Sanford Ct. extended, P.C.C. i
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

52
9 497
1 380

300

15
1 540

22
5 520

15
2 437

52

2

2

12

33
18 094
2 297

498

13
577

12
10 174

2 343

33

26
13 505
1 522

302

8

230

14
363

4

912

26

1

1

2

1

1

22
2

67
058
910
557

1

14
776

8
37

726

11

16
556

67

5

1

4

3

2

1

12
6
6
3

13
4

3
6

9
7
2

26
2

094
902
624

6

14
224

17
10

368

2
12

502

36

2

1

1

3

1

1

1

3

1

4

2

1

1

4

10
S

2

1

6
2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the establishments on Main St. from Wood St. to Greene St., and in the 100 block of Water St. (Piqua) (in tracts 3152
and 3154)

MRC No. 4. Includes the planned center known as "Airway Shopping Center" and establishments along the 4800 and 4900 blocks of Airway Rd. and
along the 1 to 200 blocks of Woodman Dr. (Mad River Township and Riverside) (In tract 907)

MRC No. 5. Includes the planned center known as "Eastown Shopping Center" and establishments on Linden Ave. (Xenia Pike) from the property line
of Eastown Shopping Center to B. & 0. RR. (Montgomery County) (in tract 910)

MRC No. 6. Includes establishments on Main St. from King St. to Collier St., on Detroit St. from Market St. to 3d St., and on Greene St. from
Main St. to Market St. (Xenia) (In tracts 2401, 2403, 2404, and 2405)

MRC No. 7. Includes the planned center known as "Wood-Lane Plaza Shopping Center" and establishments on East Dorothy Lane from C. L. & N. RR.

to Galewood St., and in the 3000 block of Woodman Dr. (Kettering) (in tracts 212, 213, 214, and 215)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. No. 9 No. 10 No. 11 No. 12

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . .

.

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

21
12 766
1 595

436

9
3 401

(D)

4

(D)

21

24
10 348
1 245

261

8

442

12
562

4

1 344

24

2

1

1

2

1

1

19
2

48
728
429
577

11
17

319

6
19

055

2
12

354

48

3

1

2

3

1

2

4

2

1

1

11
8

3

11
1

7

49
42 692
5 538
1 206

14
424

30
35 939

5

329

49

1

1

16
7

6

3
3
3

8

7

1

1

13

10
1

22
890
354
287

8

892

7

4 098

7

900

22

1

1

2

1

1

3

1

2

4

1

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the planned center known as "Van Buren Shopping Center" and establishments on South Smithville Rd. from Forrer Blvd. to
Wilmington Pike, and on Forrer Blvd. from South Smithville Rd. to Mayl Dr. (Kettering) (In tracts 210 and 212)

MRC No. 9. Includes the planned center known as "Hills and Dales Shopping Center" in the 1400 block of West Dorothy Lane (at the intersection
of West Dorothy Lane and Kettering Blvd.) (Kettering) (In tract 202)

MRC No. 10. Includes the planned centers known as "Forest Park Plaza" and " Northtown Shopping Center" and establishments on North Main St., from
Melford Ave. to Cavendish Dr. (Montgomery County) (In tracts 803 and 804)

MRC No. 11. Includes the planned center known as "Salem Mall" and establishments on the west side of Salem Rd. from Shiloh Springs Rd. to 5399.
(Montgomery County) (in tract 701

)

MRC No. 12. Includes the planned center known as "Westown Shopping Center" and establishments on the north side of West 3d St. from Mellwood Rd.
to Elmhurst Rd. (Dayton) (In tract 23)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 13 No. 15 No. 16 No. 17

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

12
16 324
1 875

165

7

4 849

2

(0)

3
(D)

12

13
6 808

890
151

7

3 531

3
(O)

3
(D)

13

22
17 415
2 010

486

11
703

3
(D)

6
(D)

22

15
12 322
1 299

263

8

(D)

1

(D)

6

940

15

1

1

1

1

5

3

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 13. Includes the establishments on the 8900 and 9000 blocks of Lebanon Pike. (Centerville, Montgomery County) (In tracts 403 and 404)

MRC No. 15. Includes the planned center known as "Oak Creek Plaza" and establishments on Bigger Rd. to Whipp Rd. from 5214 to 5959. (Kettering)
(In tract 402)

MRC No. 16. Includes establishments on Woodman Dr. from North Kettering Corp. Line and Rainier Dr. to Patterson Rd. from 1600 to 1800.
(Dayton and Kettering) (in tracts 55, 56, 211, and 213)

MRC No. 17. Includes the establishments on North Gettysburg Ave. from 2135 to 2303. (Dayton) (in tracts 13 and 14
]
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 20 No. 21 No. 22 No. 23

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

23
12 465
1 270

292

12
6 085

6

(D)

5

(D)

23

13
5 036

700
185

14
11 234

1 075
228

6
2 204

5

4 294

3
(D)

3
(D)

4
(D)

6
(Dl

13 14

2

2

2
1

1

2

1

1

17
834
971
207

4

(D)

7
285

6

(D)

17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 20. Includes the establishments on East Main St. from 400 to 840. (Trotwood) (in tracts 704 and 705)

MRC No. 21. Includes the establishments on Salem Ave. from Evansville Ave. to Curundu Ave. (Montgomery County 11 (in tracts 707 and 803

MRC No. 22. Includes the planned center known as "North Plaza" and establishments on North Dixie Dr. from Keats Dr. to Ridge Ave. (^Sontgc

County) (In tract 806)

MRC No. 23. Includes the planned center known as "Marian Meadows Shopping Center" and establishments on Brandt Pike from Chambersburg Rd.

Fishburg Rd. (Montgomery County) (In tracts 1003 and 1004)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 24 No. 25 No. 26 No 27

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

74
9
2

96
610
402
266

4
19
185

69
70

063

1

7

392

96

45
19
13
8

4

14

5

2

1

2

12
10
2

1

18

15

13
8 441

833
176

2

9
7 999

2

(D)

13

20
10 566
1 093

196

5 579

7

3 702

5

1 285

20

14
2

26
013
011
410

2
5

412

10
14

477

1

7

124

26

2

2

4
2

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 24. Includes the planned center known as "Dayton Mall" and establishments on Miamisburg-Centerville Rd. (Route 725) from Kingsridge
Dr. to State Highway 741 (Springboro Pike). (West Carrollton) (In tract 501)

MRC No. 25. Includes the establishments on Salem Ave. from Brumbaugh Blvd. to Parkway Dr. (Madison Turnpike) (In tract 707)

MRC No. 26. Includes the planned center known as "Trojan Village" and the establishments in the area bounded by West Main St., South Norwich Rd.,
Stony Creek Rd., and South Weston Rd. (Troy) (In tract 3650)

MRC No. 27. Includes the planned center known as "piqua East Mall" and the establishments on East Ash St. from Looney Rd. to bridge at State
Highway 36. (Piqua) (in tract 3152)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 28 No. 29 No. 30 No. 32

54, 58, 591

53,6, 7,594

52,55,59.

ex.591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores :

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
23 818
2 268

371

6
(D)

6

12 121

4

(D)

16

10
8 607

970
212

5

2 756

4

(D)

1

(D)

10

1

1

13
5 771

590
114

4

3 047

6

(D)

3
!D)

13

16
12 853
1 286

247

8

6 139

5

6 333

3

381

16

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 28. Includes the planned center known as "Kimco Shopping Center" and the establishments in the area bounded by Shiloh Springs Rd. . Den-
linger Rd., and Salem Pike. (Madison Turnpike) (in tracts 701 and 706)

MRC No. 29. Includes the planned center known as "Sunset Shopping Center" on Covington Ave. (Piqua) (in tract 3150)

MRC No. 30. Includes the planned center known as "Northmont Plaza" and establishments on State Highway 48 (South Main St; 1 from State Highway
40 to Dresden Dr. (Montgomery County) (in tracts 1201 and 1251

)

MRC No. 32. Includes the planned center known as "Xenia Plaza" and establishments on North Allison Ave. from West Dayton Rd. to West State
Highway 35. (Xenia) (In tract 2402)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Dayton SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire yeat

(51,000)

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

246

2

2

12

5

6

49
14
9

16
6
9

4

23
7

5

11

68
42
26

68
1

31
4

134 481

(D)

(D)

(D)
(D)

? 476
(D)

2 721

(D)

796

16 631
5 512
5 153
5 438
3 122

(D)
(D)

7 447
1 600
1 088
4 759

10 464
(D)
(D)

1 773

10 450
(D)

6 560
305

31 085

(D)

(D)

(D)
(D)

441
(D)

302

(D)

98

3 832
1 112
1 032

998
1 299

(D)

(D)

286
275
185
826

3 010
(D)
(D)

291

2 038
(D)

1 283
89

7 486

(D)

(D)

(D)
(D)

112
(D)

78

(D)

19

971
269
251
271
332
(D)

CD)

379
63
41

275

687
(D)
(D)

71

493
(D)
311
23

6 143

(D)

(D)

(D)

(D)

110
(D)

66

(D)

21

716
232
212
183
232
(D)

(D)

168
37
21

110

917
(D)
(D)

47

332
(D)
181
25

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 770

46
15

31

29
10
14
5

264

75

227

97
23
14

27
13
26

122
40
33
49

519
308
211

54

337
35
116
21

543 143

15 875
(D)
(D)

104 727
99 217

(D)
(D)

101 808

111 484

36 975

21 600
(D)
(D)
(D)

3 333
3 863

342

38 939
20 282
4 292

14 365

59 512
45 247
14 265

82 048

(D)

(D)
(D)

13 321
2 654

2 372
308

2 64

22 359
21 399

908
52

9 390

11 764

3 993

4 647
(D)

1 105
1 464
1 306

607
(D)

5 357
2 5 65

798
1 994

14 825
11 794
3 031

2 200

5 141
681

1 913
725

19 516

548
69

479

5 305
5 069

226
10

2 321

2 646

1 018

1 160
(O)
268
379
334
146
(D)

1 321
607
181
533

3 407
2 679
723

541

249
226
428
163

16 594

315
62

253

4 605
4 358

236
11

2 015

1 341

1 066

333
(D)
228
268
235
115
(D)

684
332
37

265

341
435
906

463

SSI
130
315

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 925

278
72

206

149
50
66
33

789

383

933

349
115
87
62
45
100
27

406
116
114
17 6

1 301
878
423

161

1 17 6

97
462
78

1 822 206

66 096
10 539
55 557

356 252
313 149
28 858
14 245

409 688

372 493

137 177

73 381
26 269
24 588
16 102
16 255
13 721
1 034

98 396
49 7 15
12 739
35 942

161 632
131 289
30 343

46 213

100 878
33 109
35 901
6 165

227 485

8 823
1 293
7 530

51 225
45 631
4 339
1 255

36 708

35 894

13 917

11 7 57
3 867
3 603
2 845
2 840
2 023

182

13 308
6 680
1 975
4 653

37 128
31 07 6

6 052

7 233

11 492
1 757
4 551
1 497

53 407

1 981
299

1 682

11 803
10 478
1 067

258

8 719

8 585

3 369

2 830
912
854
692
703
479
44

3 078
1 489

467
1 122

8 551
7 083
1 468

1 733

2 7 58
492

1 064
351

47 31£

1 290
279

1 Oil

11 235
9 842
1 110

283

7 553

4 148

3 596

2 578
948
878
538
626
433
33

1 833
867
279
687

11 397
9 617
1 780

1 399

2 289
357
948
323

Standard Notes: - Represents zero. D Withheld to avoid disclosure- NA Not available,

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6 The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

297

13

10

4

59
19
12

40
11
5

14
4

32
11
7

14

74
58
16

82
2

5

17
6

60 279

4 193
(D)

(D)

86 717
(D)

(D)

481

2 669

6 016

426

24 055
8 441
7 810

15 614
5 120

(D)

2 585
189

11 324
3 723
2 337
5 264

10 071
8 992
1 079

4 078

10 730
CD)
991

3 224
584

31 417

828
(D)

(D)

17 207
(D)
(D)

120

296

1 705

53

4 341
1 448
1 323

893
773
(D)
431
(D)

1 927
872
341
714

887
614
273

700
(D)
143
647
158

7 635

106
(D)

(D)

4 275
(0)
(D)
29

87

259

13

930
367
340

563
100
(D)
70

(D)

381
150
83
148

075
989
86

135

374
(0)
37

144
42

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
*Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



36-84 OHIO—DAYTON SMSA MAJOR RETAIL CENTERS

table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

16.1

(NO
(D)
(NO

(D)
(D)
(D)
(D)

1.9

(D)

56.9

-30.9
-34.7
-34.0
-28.8

-34.2
-57.0
-53.5
-9.6

3.9
(D)
(D)

-56.5

(NO
(D)

-47.8

2.1

(NO
(D)
(NO

-.2
5.0
(D)

(D)

14.3

5.7

4.3

-20.9
(D)
(D)

(D)

16.7
41.8
-8.9

.2

10.6
9.7
13.7

(D)

(NO
(D)
7.5

40.8

28.1
28.8
27.9

43.4
40.7
38.3
137.0

39.3

50.7

25.1

25.1
33.2
40.7
21.0

47.2
49.2
64.7
39.4

47.6
54.2
24.4

8.9

52.8
24.1
16.7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

24.8

(D)
(D)
4.7

CD)

CD)
(D)

<D)

2.7

(D)

2.2

77.0
(D)

(D)
(D)

93.7
(D)
(D)

19.1
7.9

25.3
33.1

17.6
(D)
(D)

(D)

(D)

(D)
49.2
11.5

7.4

(D)

(D)

(D)
(D)

8.6
(D)

.7

(D)

.6

22.7
21.0
21.0
33.8
19.2
(D)

(D)

7.6
3.2
8.5

13.2

6.5
(D)
(D)

10.4
(D)

18.3
4.9

100.0

(D)

(D)

(D)

(0)

1.8
(D)

2.0

(D)

.6

12.4
4.1
3.8
4.0
2.3
(D)
(D)

5.5
1.2
.8

3.5

7.8
(D)
(D)

1.3

7.8
(D)
4.9
.2

100.0

2.9
(D)
(D)

19.3
18.3
(D)
ID)

18.7

20.5

6.8

4.0
(D)
(D)
(D)

.6

.7

.1

7.2
3.7
.8

2.6

11.0
8.3
2.6

(D)

(D)

(D)
2.5
.5

100.0

3.6
.6

3.0

19.6
17.2
1.6
.8

22.5

20.4

7.5

4.0
1.4
1.3
.9
.9

.8

.1

5.4
2.7
.7

2.0

8.9
7.2
1.7

2.5

5.5
1.8
2.0
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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36-88 OHIO—HAMILTON-MIDDLETOWN SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores .

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1

422
49
10

683
658
367
618

156
717
930

116
344
283

149
622
445

1 683

81
21
60

43
15
11
17

268

127

251

80
27
23
12
12
25
4

100
33
32
35

402
251
151

47

284
14

121
22

37
5

78
770
184
976

5
26

492

23
33

392

8
19

886

78

3

3

4
3
1

4

6

13
5

4

1

2
5

5

2

2

1

20
16
4

19
1

11

94
31 010
4 683

905

24
5 890

42
14 856

28
10 264

94

4

1

3

3

1

1

1

6

7

7

16
4

3
3
3
6

10
5

2
3

17
7

10

23
1

13
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596") not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Buckeye extended, Buckeye, 4th, Dayton, 5th, Sycamore, B. & 0. RR., and Grea
Miami River. (Hamilton city) (Entire tract 7.01)

MRC No. 2. Includes the establishments in the area bounded by P.C. RR. , Clark, Central Ave., Curtis, Girard Ave., Verity Parkway, 2d Ave.,
Water. (Middletown city) (Entire tract 129)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591. 4

52 ex. 525

53
531

539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF :
):

Number
Sales $1 ,000.

All other stores:

Number
Sales ' $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other :

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

20
9 900

981
216

8

5 523

t 102

4

275

20

1

1

12
1

26
009
632
374

3

9

HI

6
12

731

2
5

167

26

2
1

1

2

1

1

in

1

46
798
787
362

5

14
131

5
17

840

3

15
827

46

3

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Fair Plaza" and establishments bounded by Pleasant Run Creek, east side of Mt. Pleasant Pike
(Pleasant Ave.), Patterson Dr., west boundary of shopping center, and the 600 block of Riegerts Sq. (Fairfield) (In tract 109)

MRC No. 4. Includes the planned center known as "Middletown Shopping Center" and establishments on South Breiel Blvd. from Batsey Dr. to Grand
Ave. (Middletown) (In tracts 125 and 133)

MRC No. 5. Includes the planned center known as "Hicks Manor Shopping Center" and establishments in the area bounded by Dixie Highway, Holiday
Drive, Hicks Blvd., and Magie Ave. (Fairfield) (In tract 109)
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

1 940
424 629
48 856
11 254

673
( D)

112
456
779

811
(D)

1 940

115
40
75

57
12
26
19

252

150

289

118
46
29
26
10
31
5

154
43
25
86

379
261
118

42

384
39

127
26

45
6

1

156
485
242
428

7
61

956

13
43

785

23
52

744

156

10
3

7

3

2

1

10

17

12

18
9

5
4

8

1

1

6

45
26
19

27
1

14
1

14

1

22
677
487
367

9
9

078

4

9

478

1

4

121

22

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by P.C. RR., B. & 0. RR., Ottawa River, and Metcalf. (Lima city) (Entire tract 128)

MRC No. 2. Includes the planned center known as "Northland Plaza" and establishments on Northern Ave. from West Street Rd. to North Central Ave.

(Lima and Allen County) (In tract 124)



MAJOR RETAIL CENTERS LIMA SMSA—OHIO 36-93

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Contmued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562

561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year SI ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF* ):

Number
Sales 51,000.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers . .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores . . i . . .

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

51
7
1

68
634
409
664

4

20
969

41
35

150

5
13

515

68

1

1

6
5

1

6

5

16
8

5

2

2

6

1

2

11
11

25
15 451
2 124

444

9

(D)

16
9 881

(D)

25

62
9 694
1 365

16
3 038

33
5 546

13
1 110

62

4

1

3

6

1

3

2

11
3

3

3

4

1

9

2

2

5

10
4
6

15
1

7

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
-Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Lima Hall" and establishments on Delphos-Elida Rd. from Leis Ave. to Hartzler Rd. (Allen
County) (In tracts 109 and 110)

MRC No. 4. Includes the planned center known as "American Mall" at the intersection of Elm St. Rd. and Blackburn Dr. (.Allen County) (In
tract 109)

MRC No. 5. Includes establishments on Washington St. from Jackson St. to Central Ave., on Main St. from Jefferson St. to Walnut St., and on the
west side of Market St. from Central Ave. to Main St. (Van Wert) (In tracts 206, 207, 208, and 209)



36-94 OHIO—LIMA SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562.3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo.1 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . .

.

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

156

10
3
7

10

17

12

18
9

5
4

45
26
19

27
1

14
1

45 485

u 189
424

3 765

7 386
(D)
(D)

2 115

15 992

1 514

2 862
1 144
1 027

902

816

1 183
(D)

(D)
(D)

4 409
3 582

827

1 432

4 403
(D)

2 354
(D)

6 242

440
80

360

1 340
(D)

CD)

243

1 531

123

546
212
185
133

201

160
(D)

(0)
(D)

1 151
1 003

148

173

535
(D)
402
(D)

1 545

104
17
87

377
(D)
(D)

57

34e

26

135
52
45
33

50

41
CD)

(0)
(D)

279
240
39

44

134
(D)
86
(D)

1 428

58
15
43

405
<D)

(0)

53

174

30

114
62
52
15

37

33
(D)

(D)
(D)

416
360
56

41

104
(D)
74
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



LORAIN-ELYRIA, OHIO
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LORAIN-ELYRIA, OHIO
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MAJOR RETAIL CENTERS LORAIN-ELYRIA SMSA—OHIO 36-97

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2 No. 3 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number '.

Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 678
517 319
58 786
12 322

682
(D)

349
154 307

647
(D)

1 678

85
26
59

49
12
21
16

238

126

255

97
31
25
25
11
29
1

109
28
31
50

409
237
172

35

275
27
94
27

103
23 911
3 507

756

37
(D)

38
(D)

28
9 160

103

5

3

2

4

1

3

11

7

9

13
3

1

5

2

3

15
7

1

7

23
12
11

3

13

6

2

75
23 352
2 905

530

21
7 126

35
7 727

19
8 499

75

4

1

3

2

3

2

6

14
3
2
D

1

5

11
4

1

6

16
9
7

15
2

2

2

19
510
439
577

5

(D)

3
(D)

1

6

045

19

59
78 894
10 619
2 085

16
343

37
68 507

6

1 044

59

6

3

1

7

2

2

16
6

5

5

7
6

1

2

11

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 1st, Broadway, Erie Ave., Black River, Henderson Dr., 21st, Reid Ave.. 4th.
Wickens PI., Erie Ave., and Washington Ave. (Lorain city) (Entire tract 223)

MRC No. 2. Includes the establishments in the area bounded by West Branch Black River, East Branch Black River. East 4th, 4th, Vest Ave., and
3d. (Elyria city) (Entire tract 708) (MRC No. 2 has been made a special exception to the rules for qualifying as an MRC because
of its unique composition.

)

MRC No. 3. Includes the planned center known as "Sheffield Shopping Center" and the establishments in the area bounded by Lincoln Blvd., Elyria
Ave., Lake Rd., North Ridge Rd. (State Highway 254), and Carey Ct. (Lorain County) (In tract 240)

MRC No. 4. Includes the two planned centers known as "Midway Mall" and "Northgate Shopping Center" and establishments on Griswold Rd.,
Tillotson Ave., and Midway Mall Blvd. bounded by Interstate Highway 90, West River Rd., Ohio Turnpike, and Lorain Flvd. (State
Highway 57). (Elyria) (In tract 703)



36-98 OHIO—LORAIN-ELYRIA SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind ot business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

103

11

7

9

13
3

1

5

2

3

15
7

1

7

23
12
11

13

6

2

23 911

1 091
(0)
(D)

(D)
(D)
39

2 054

6 267

1 118

3 266
(D)
(D)

1 800
(D)

176

3 534
2 045

(D)
CD)

1 580
789
791

(D)

1 239

555
<D)

3 507

192
(D)

(0)

(0)
(D)
(D)

211

692

96

564
(D)
(D)
260
(D)

33

708
347
(D)
(D)

314
217
97

(D)

305

116
(D)

836

35
(D)
(D)

(D)
(D)
(D)

54

169

23

119
(D)
(D)
52

(D)
9

167
91

(D)
(D)

82
58
24

(D)

83

37
(D)

756

28
(D)
(D)

(D)

(0)
(D)

44

94

20

174
(0)
(D)
46

(D)
8

93
51

(D)
(D)

129
96
33

(D)

90

20
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS MANSFIELD SMSA—OHIO 36-101

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2 No.

54, 58, 591

53, 6, 7, 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 095
300 836
36 181
7 869

40 6

(D)

271
96 138

418
(D)

1 095

53
18
35

29
12
6

11

132

82

158

79
34
22
16
6

22
1

86
30
12
44

245
157
88

29

202
16
77
16

97
29 246
4 369

812

31
3 695

46
11 358

20
14 193

97

5

3
2

3
1

2

5

3

2

19
8

6

6

11
4

2
5

23
14
9

23
4

13
2

57
6
1

61
799
786
289

11

19
692

22
28

616

23
14

491

61

2

1

1

3
3

11
5

3

1

1

3

1

5

1

11
1

9

43
40 417

847
257

6

606

34
35 509

3
302

43

21
9

o

5

1

6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 3d, Mulberry, 4th, Franklin Ave., 1st, Mulberry, 2d, Sturges Ave., and Bowman.
(Mansfield city) (Entire tract 1)

MRC No. 2. Includes the planned centers known as "Mansfield Square" and "West Park Shopping Center" and establishments on Park Ave. West
from the river to Home Rd. (city limits). (Mansfield) (In tract 14)

MRC No. 3. Includes the planned shopping center known as "Richland Mall" bounded by U.S. Highway 30 North, Lexington-Springmill, U.S. High-
way 30 bypass, and Beer Rd. (Mansfield) (In tract 24)



SPRINGFIELD, OHIO
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36-104 OHIO—SPRINGFIELD SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

1 392
374 412
44 681
9 789

538
(D)

303
102 428

551
(D)

1 392

66
15
51

32
12
10
10

199

89

229

86
36
28
13
11
24
2

93
28
21
44

307
195
112

32

259
21
92
23

Major retail centers

(see descriptions below)

No. 1

134
47 291
7 252
1 312

50
4 993

51
18 557

33
23 741

134

4

4

8

16

4

16
9
7
3

17
7

37
21
16

5

23

14

No. 2

11

1

18
218
216
318

5
(D)

5

9

148

4

(D)

18

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Buck Creek, Fountain Ave., College Ave., Limestone, Mount Vernon Ave., Water,

North St. , P.C. RR. , Sycamore, High, York, Harrison, Linden Ave. , Monroe, Gallagher, Mulberry, South Spring, Mulberry, Wittenberg
Ave., Jefferson, Lowry Ave., Columbia, and Wittenberg Ave. (Springfield city) (Entire tract 1)

MRC No. 2. Includes the planned center known as "Southern Village" and establishments in the area bounded by Selma Rd., Wheldon Ave., and Sunset

Ave. extended. (Springfield) (In tract 12)



MAJOR RETAIL CENTERS SPRINGFIELD SMSA—OHIO 36-105

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54. 58. 591

53, 6, 7; 594

52.55.59,

ex. 591. 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Retail stores, total:
1

Number
Sales S1.000.

Payroll, entire year SI,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1,000.

Shopping goods stores (GAF ;
):

Number
Sales 81,000.

All other stores:

Number
Sales 81 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3
•.

Liquor stores

Miscellaneous shopping goods stores

Florists

62
43 219

007
426

12
699

45
39 129

5

391

62

28
11
8

6
3

8

13

9

17
9 630

893
234

7

4 925

4

(D)

6

( D)

17

29
15 163
1 444

313

5

<D>

15
7 799

9

(D)

29

2

2

1

1

2

1

2

5
4

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Upper Valley Mall" and establishments in the area bounded by Upper Valley Pike, West 1st
and Troy Rd. (State Highway 41). (Springfield) (In tract 25)

MRC No. 4. Includes the planned center known as "Burnett Plaza" and establishments on South Burnett Rd. and Lexington Ave. (Springfield)
(In tract 14)

MRC No. 5. Includes the planned center known as "Park Shopping Center" and establishments on North Bechtle Ave. from Emery Ave. to West Is
St. (Springfield) (In tract 19)



36-106 OHIO—SPRINGFIELD SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No.1 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

134

4

4

8

16

4

16
9

7

3

17
7

2
8

37
21
16

5

23

14

47 291

(0)

(0)

6 210
(0)
(D)

2 348

22 115

(0)

2
1

647
403
(D)
(D)

(D)

6 689
(D)

(D)
4 004

426
781
645

1 219

3 341

3 Oil

7 252

(D)

(D)

1 324
(D)

CD)

460

2 367

(D>

552
309
(O)
(D)

<D>

1 132
(D)

(D)
793

319
187
132

183

679

642

1 730

(D)

(D)

295
(D)
(D)

132

532

(D)

137
75

(D)
(D)

(D)

268
(D)

(D)
174

81
49
32

40

188

178

1 312

(D)

(D)

319
(D)

(D)

127

274

(D)

108
58
(D)
(D)

(D)

161
(D)
(D)
103

120
78
42

35

119

104

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS STEUBENVILLE-WEIRTON, OH-WV, SMSA—OHIO 36-109

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number ,

Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1

284
31
7

327
003
755
182

111
636
117

72
230
680

100
461
206

1 327

52
17
35

34
8

10
16

242

88

173

61
14
9

14
8

21
4

76
22
11
43

353
177
176

41

207
19
59
29

149
46 970
6 719
1 500

63
13 162

57
26 188

29
7 620

149

5

1

4

7

2

3

2

20

20
5

4

4

1

7

3

18
4

3

11

38
21
17

25
2

12
1

2
1

42
086
636
370

1

12
997

6
20

068

4
10

021

42

2

1

1

4

1

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by North St., North St. extended, city limits (Ohio River), South St. extended,
South St., and 7th. (Steubenville city, OH) (Entire tract 1)

MRC No. 2. Includes the establishments on Main St. from Marland Heights Rd. to Virginia Ave. (Weirton, WV) (In tracts 202 and 204)



36-110 OHIO—STEUBENVILLE-WEIRTON, OH-WV, SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo. T

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

149

20

8

3

20
5
4

4

1

7

3

18
4
3

11

38
21
17

25
2

12
1

46 970

(D)
(D)
<D>

12 146
(D)
(D)
(D)

8 959

4 528

(D)

6 738
3 062

(0)

1 994
(0)
(D)
( D)

5 566
1 766

195
3 605

2 241
1 520

721

1 962

3 796
(D)

1 738
(D)

6 719

(D)

(D)
(D)

2 025
(D)
(D)
(D)

907

511

(0)

264
688
(0)
303
(D)

192
(D)

689
( D)
( D)

385

490
350
140

265

429
(0)
212
(0)

1 609

(D)

(D)
(D)

482
(D)
<D>
(D)

235

109

<D>

302
17 4

(D)
70

(D)
43

(D)

152
(D)
( D)

84

122
34
38

62

113
(D)
49

(D)

1 500

(D)

(0)
(D)

482
<D)
(D)
(D)

190

73

(D)

241
141
(D)
48

(D)
39

( D)

126
(D)
(D)
85

223
162
61

42

87
(0)
43

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS TOLEDO, OH-MI, SMSA—OHIO 36-113

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000. .

Payroll, entire year $1,000. .

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

5 828
1 727 610

219 206
44 585

2 396
597 483

1 253
50 9 010

2 179
621 117

5 828

292
95

197

155
49
58
48

738

358

848

335
124
91
70
22

100
19

390
107
92

191

1 479
861
6181

179

1 054
92

373
83

2

883
125
25

920
769
411
974

1

325
315
621

308
650
536

249
955
612

2 920

114
36
78

69
23
21
20

357

120

393

191
73
54
43
5

58
12

199
53
52
94

852
478
374

106

519
56

191
46

210
73 803
18 261
3 689

80
(D)

86
54 071

44
(D)

210

1

1

6

4

1

1

11

5

40
12
5

12
2

12
2

11
4

3
4

62
40
22

59
1

29
2

22
2

41
838
729
622

9
12

984

11
20

028

1

9

826

41

2

2

4

2

2

4

2

4

7

2

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Miracle Mile Town and Country Shopping Center" and establishments at the intersection of
Jackman Rd. and Laskey Rd. extending along 4900 block of Jackman Rd . and the 1700 to 1900 blocks of Laskey Rd. (Toledo. OH) (In
tracts 58.02 and 62)



36-114 OHIO—TOLEDO, OH-MI, SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 5 No. 6 No. 7 No.

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total.

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

71
S3 412
12 132
2 359

31
25 903
2 877

633

17
6 467

12
12 490

42
75 188

14
11 152

12
1 757

5

2 261

71

19
11
11
2

18

10
3

31

1

1

4

1

2
1

6

1

2

5

1

1

2

21
8 880
1 268

320

13
4 982

4

(D)

4

(D)

21

10
7

3

1

1

32
14 014
1 802

383

11
7 716

15
4 916

6

1 382

32

2

1

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the planned center known as "westgate Shopping Center" at the intersection of West Central Ave. and Secor Rd., and
extending along the 3100 to 3400 blocks of West Central Ave. and the 3000 and 3100 blocks of Secor Rd . (Toledo, OH) (In tract 77)

MRC No. 6. Includes the planned center known as "Southland Shopping Center" and establishments extending along 1300 and 1400 blocks of South
Byrne Rd. (Ave.), and the 3300 and 3400 blocks of Glendale Ave. (Toledo, OH ) (In tracts 68 and 72.03)

MRC No. 7. Includes the planned center and establishments on Dorr Rd. from Secor Rd. to Frontenac, and along the 1400 to 1600 blocks of
Secor Rd. (County area) (Toledo, OH) (In tracts 66 and 75)

MRC No. 8. Includes the planned center known as "Great Eastern Shoppers City" and establishments on the 2500 and 2600 blocks of Woodville
Rd. (Wood County, OH) (In tract 101)



MAJOR RETAIL CENTERS TOLEDO, OH-MI, SMSA—OHIO 36-115

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 9 No. 11 No. 12 No. 13

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

65
11 708
1 589

407

66
21 189
2 569

527

17
3 378

21
6 246

31
5 257

33
13 852

17
3 073

12
1 091

65

5

1

4

2

1

1

10
5
5
2

1

2

9

1

1

7

10
5

5

14
1

10
1

66

3

1

2

3

1

1

1

13

3
3
4

2
4

10
1

1

8

15
7
8

1

16

7

1

14
15 264
1 313

267

6

(D)

2

(D)

6

1 063

14

17
9 861
1 276

338

11
5 216

1

(D)

5
(D)

17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 9. Includes establishments on Main St. from Oak St. to Washington St., and on Wooster St. from Prospect St. to Church St. (Bowl-
ing Green, OH) (In tract 217)

MRC No. 11. Includes establishments in the area bounded by River Raisin, Macomb St., 1st St., Washington St., 2d St., Smith St., and Smith
St. extended. (Monroe city, OH) (In tracts 319 and 321)

MRC No. 12. Includes the planned center known as "K Mart" and establishments on Central Ave. from Warner Ave. to Waldmar Rd., and on Holland
Sylvania Rd. from Central to Goodhue. (Lucas County, OH) (In tract 84)

MRC No. 13. Includes the planned center known as "Fairway Center" and establishments on South Main St. from Napoleon Rd. to Southwood Dr.
(Bowling Green, OH) (In tracts 217 and 219)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 14 No. 15 No. 16 No. 17

54, 58. 591

53,6, 7,594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores .

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
11 171
1 311

261

6

5 790

7
(D)

3
(D)

16

2

1

1

2
1

1

72
43 676
6 568
1 409

12
2 878

56
40 135

4

663

72

31
12
8

5

14

1

16

13

66
47 310
6 788
1 583

10
4 654

52
42 233

4

423

66

30
15
13
6

8

1

7

1

3
3

3

3

1

16

12
1

64
23 864
3 523

228

13
688

48
22 004

3
172

64

29
11
9

10

1

14

11
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 14. Includes the planned center known as "Reynolds Corners Shopping Center" and establishments on Dorr St. and Reynolds Rd. (Toledo,

OH) (In tracts 85, 75, 86, and 74)

MRC No. 15. Includes the planned center known as "Woodville Mall" on Williston Rd. and Woodville Rd. (Northwood, OH) (In tracts 201 and 209)

MRC No. 16. Includes the planned center known as "Franklin Park Mall" on Monroe St. from Sylvania Ave. to Talmadge Rd. (Toledo, OH) (In

tract 78)

MRC No. 17. Includes the planned center known as "Southwyck Mall" on Reynolds Rd. from Airport Highway to Heatherdowns Blvd. (Toledo, OH)

(In tract 72.01)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Toledo, OH-MI, SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

210

40
12
5

12
2

12
2

62
40
22

59
1

29
2

73 803

(D)

(D)

31 07 2

( D)
( D)
( D)

(D)

4 465

1 461

13 201
4 727
3 991
3 905

( D)

(O)
(D)

2 651
1 874

251
526

7 364
6 039
1 325

2 668

9 852
( D)

7 147
(D)

18 261

(D)

(D)

9 941
(D)
(D)
( D)

(D)

717

83

305
726
571
711
( D)

(D)
( D)

549
413
36
100

051
781
27

329

199
( D)

712
(D)

4 496

(D)

(D)

2 534
(D)

(D)
(D)

(D)

171

22

489
109
72
161
(D)

(D)
( D)

151
121
10
20

491
431
60

75

541
(D)
420
(D)

3 689

(D)

<D>

2 087
ID)
(D)
(D)

(D)

84

24

393
109
76
119
(D)

(D)
(D)

68
48
9
11

594
526
68

55

360
(D)
261
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 920

114
36
78

69
28
21
20

357

120

393

191
73
54
43
5

58
12

199
53
52
94

852
478
374

106

519
56

191
46

883 769

32 823
5 427

27 396

202 564
190 522

8 977
3 065

195 067

123 913

57 375

43 605
19 704
18 067

(D)
(D)

8 520
674

39 731
14 778
7 157

17 796

97 642
77 700
19 942

32 912

58 137
17 064
22 636
4 224

25 411

4 561
1 086
3 475

32 548
30 496
1 576

476

16 567

12 511

5 937

6 898
2 897
2 570
1 842

(D)

1 356
(D)

6 020
2 559
1 138
2 323

25 604
22 040
3 564

4 630

8 135
811

3 924
1 090

29 376

966
224
742

7 515
7 006

394
115

4 295

2 953

1 464

1 601
610
526
449
(D)
338
(D)

1 454
656
265
533

058
169
889

1 059

2 Oil
253
945
250

25 974

629
192
437

6 415
5 962

353
100

3 479

1 336

1 339

1 498
692
609
351
(D)
304
(D)

879
328
191
360

886
866
020

920

593
155
747
237

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
x Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

828 1 727 610

292 81 817
95 11 169
197 70 648

155 326 396
49 283 164
58 17 875
48 25 357

738 379 153

358 347 207

848 129 487

335 67 003
124 27 390
91 24 936
70 (D)

22 8 677
100 13 681
19 (D)

390 77 873
107 29 051
92 13 013

191 35 809

479 163 498
861 127 949
618 35 549

179

1 054
92

373
83

54 832

100 344
26 579
37 738
6 354

219 206

10

1

8

063
749
314

47
42
3

2

496
108
081
307

34 061

32 470

13 077

10 007
3 896
3 497
2 537
1 284
2 169

121

10 749
4 616
1 982
4 151

40 799
34 665
6 134

7 920

12 564
1 318
5 736
1 493

50 792

2 179
381

1 798

10 592
9 382

706
504

7 912

7 610

3 132

2 294
839
735
605
300
521
29

2 592
1 199

458
935

9 501
8 003
1 496

1 816

3 164
417

1 420
344

an 585

1 395
328

1 067

9 215
8 117

712
386

6 472

3 521

2 990

2 224
950
843
493
273
481
27

1 566
607
322
637

13 118
11 219
1 899

1 558

2 526
279

1 156
344

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payrol

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56

562,3
562

,8

Other

561

565
566
564,7

56

,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4 .
."

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

267

10
4

2
4

12

5

4

45
12
5

33
9

4

16
2

23
6

2

15

94
58
36

10

63
1

1

19
2

8 6 803

(D)

(D)

42 141
39 632

(D)
(O)

1 947

8 290

(D)

9 549
2 341
1 622

7 208
4 194
1 190
1 682

Id)

5 661
2 745

ID)
(D)

7 942
5 922
2 020

2 361

460
(D)
(D)
016
(D)

17 351

(D)

(D)

10 013
9 452

(D)
(D)

155

9 03

(D)

1 519
420
309

099
571
(D)
251
(D)

1 073
5 06
(D)
(D)

2 2 08
1 8 08
400

1 104
(D)
(D)
574
(D)

4 179

(D)

(D)

2 298
2 144

(D)
(D)

60

129

(D)

365
99
72

266
122
(D)
71

(D)

195
79

(D)
(D)

764
604
160

79

260
(D)
(D)
134
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8

562
Other 56

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores •• -

Florists

15.0

(NO

( NO

-26.3
( D)

(D)
( D)

(D)

-46. 1

( D)

38.2
101.9
146.1
17.6

-53.2
-31.7

( D)

(D)

-7.3
2.0

-34.4

13.0

( NO
(D)

( D)

32.4

(NO
(D)

( NO

37.6
42.4

( D)

(D)

25.2

10.3

25. 1

71.4
137.2
158.7
39.5

29.6
25.5
111.6
14.8

54. 1

64.3
24. 1

34.0

( NO
10.7
49.7

98.1
55.8
105.9

65.3
62.2
30.0
160.6

49.5

85.9

54.7

74.6
122.8
152.2
51.9

66.5
67.4

136.4
49.7

74.5
81.8
52.4

50.6

30.4
27.8
67.7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

!The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA , however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores ,

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

8.4

(D)

(D)

15.3
(D)
(D)

(D)

(D)

3.6

2.5

30.3
24.0
22.1
(D)

93.3
(D)
(0)

6.7
12.7
3.5
3.0

7.5
7.8
6.6

8.1

16.9
(D)

31.6
(D)

4.3

(D)

(D)

9.5
<D>
(D)

(D)

(D)

1.3

1.1

19.7
17.3
16.0
(D)
(D)
(0)
8.4

3.4
6.5
1.9
1.5

4.5
4.7
3.7

4.9

9.8
(D)

(D)

100.0

(D)

(D)

42.1
(D)
(D)

(D)

(D)

6.0

2.0

17.9
6.4
5.4
5.3
(D)
(D)
(D)

3.6
2.5
.3
.7

10.0
8.2
1.8

3.6

13.3
(D)
9.7
(D)

100.0

3.7
.6

3.1

22.9
21.6
1.0
.3

22.1

14.0

6.5

4.9
2.2
2.0
(D)
(D)
1.0

. 1

4.5
1.7
.8

2.0

11.0
8.8
2.3

3.7

6.6
1.9
2.6
.5

100.0

4.7
.6

4.1

18.9
16.4
1.0
1.5

21.9

20.1

7.5

3.9
1.6
l.t
(D)
.5
.8

(D)

4.5
1.7
.8

2.1

9.5
7.4
2.1

3.2

5.8
1.5
2.2
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
591,6

594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places "

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

4

1 134
146
31

178
843
133
398

1

363
741
410

365
922
739

1

405
515
694

4 178

17 6
43

133

102
38
30
34

638

349

559

271
96
69
61
26
72
16

295
76
84

135

973
530
443

130

685
61

254
69

1 140
285
42
8

678
079
672

536
(D)

79
229
866

375
(D)

1 140

34
8

26

21
8

5
8

196

96

119

75
27
15
18
6

19
5

71
14
24
33

295
150
145

45

188
25
62
23

57
15
3

140
559
200
032

6
49

669

45
66

183

5
25

707

140

5

2

2
1

10

2

6

32
13
8

9

1

7

2

10
3

2
5

32
24
8

36
1

19
4

3

4
1

51
728
171
002

8
16

471

18
23

592

3
12

665

51

3
1

2

3

3

8

3

5

10
6

4

2

1

1

7

2

2

3

6

6

2

4

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as Boardman Plaza" and establishments on Boardman-Canfield Rd. (U.S. Highway 224) from Market St.

extension (State Highway 7) to Hitchcock Rd. (Mahoning County) (In tract 8120)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

22
2

36
845
902
657

6
8

519

14
21

367

1

7
959

36

2
1

1

5

3

2

16
6 654

895
193

6

(D)

3 528

2

(D)

16

10

1

34
530
723
402

5
16

731

3
11

067

1

7

732

34

2
1

1

2
1

1

11
4

7

3

4

2

19
10 323
1 205

359

6

5 517

11
(D)

2
(D)

19

28
13 905
1 711

383

11
6 261

10
210

7
434

28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Liberty Plaza" on Belmont Ave. extension (State Highway 170) from Goldie Rd. to Laural St.

(Trumbull County) (In tract 9319)

MRC No. 4. Includes the planned center known as "Mahoning Plaza" and establishments on Mahoning Ave. from Dunlap St. to Meridian Ave. (Youngs-
town) (In tract 8028)

MRC No. 5. Includes the establishments on Market St. from Princeton Ave. to Southern Blvd. (Youngstown) (In tracts 8024, 8016, 8017, and 8021)

MRC No. 6. Includes the planned center known as "McGuffey Plaza" at the intersection of Garland Ave. and McGuffey Rd. (Youngstown)
(In tract 8006)

MRC No. 7. Includes the planned center known as "Lincoln Knolls Plaza" and establishments on McCartney Rd. from Fincastle Lane to Jacobs Rd.
(Youngstown and Campbell cities) (In tracts 8001 and 8101)



MAJOR RETAIL CENTERS YOUNGSTOWN-WARREN SMSA—OHIO 36-127

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. No. 10 No. 11 No. 12

54, 58. 591

53.6, 7; 594

52.55,59.

ex. 591.4

52
525

52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

103
25 062
3 681

647

35
3 431

52
(D)

16
(D)

103

2

2

2

1

1

3

7

22
5

4

8

1

5

3

15
8

1

6

29
18
11

18
1

13
2

10
1

19
286
241
318

4

(D)

5
11

938

4

(D)

19

59
8

1

71
469
465
912

1

11
983

57
56

27 2

4

214

71

34
13
8

7

1

12
1

1

16

12
1

64
48 926
7 184
1 669

11
2 972

50
45 751

3
203

64

26
12
10
6
1

7

6

1

2
3

5
4

1

1

15

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the establishments in the area bounded by Perkins Dr., Mahoning Ave., Monroe, Park Ave., Scott, Elm Rd., Porter, Chestnut,
South St., Mahoning River, and east boundary of Perkins Park. (Warren city) (Entire tract 9201)

MRC No. 10. Includes the planned center known as "Austintown Plaza" on north side Mahoning Ave. from Fitch Rd. to Wilcox Rd. (Mahoning Countv)
(In tract 8125)

MRC No. 11. Includes the planned center known as "Southern Park Mall" bounded by Boardman-Poland Rd. (Route 224) and California Ave., Mall Rd.
and Market St. extended (State Highway 7). (Mahoning County) (In tract 8120)

MRC No. 12. Includes the planned center known as "Eastwood Mall" on Youngs town-Warren Rd. (U.S. Highway 422) from 5377 to 5555. (Niles) (In
tract 9329)



36-128 OHIO—YOUNGSTOWN-WARREN SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRC No. 8 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

103

2

2

22
5
4
8

1

5
3

29
18
11

18
1

13
2

25 062

(D)

(D)

(D)
(D)
(D)

490

8 557

(D)

3 854
903
(D)

1 662
(D)
634
(D)

4 041
2 187

(D)

(0)

2 017
1 486

531

924

3 157
(D)

1 896
(D)

3 681

(D)

(D)

(D)
(D)
(D)

32

936

(D)

544
114
(D)
211
(0)
108
(D)

739
371
(D)

(0)

467
382
85

117

541
(D)
361
(D)

821

(D)

(D)

(D)
<D>
(D)

10

223

(D)

112
12

(D)
43

(0)
25
(D)

185
94

(D)
(D)

27

115
<D>
82
(D)

647

(D)

(D)

(D)

(0)
(D)

100

(D)

114
19

( D)

38
(D)

23
(D)

108
57

(D)
(D)

122
88
34

21

96
(D)

71
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc



MAJOR RETAIL CENTERS YOUNGSTOWN-WARREN SMSA—OHIO 36-129

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3,

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

140

10

2

6

32
13
8
9

1

7

2

10
3

2

5

32
24
8

36
1

19
4

57 559

29 744
(0)
<D)
(D)

1 665

<D>

(D)

6 982
3 690
3 345
1 334

<u>

1 461
(D)

4 204
(D)
<D)
(0)

3 136
2 617

519

1 868

6 315
(D)

4 253
130

15 200

10 236
(D)
(D)
(D)

240

(D)

(D)

1 614
836
773
251
(D)

425
(D)

761
(D)

CD)
(D)

787
681
106

274

872
(D)
624
23

3 463

2 269
(D)
(D)
(D)

54

(0)

CD)

410
219
202
62

(D)
98

CD)

195
CD)
(D)
(D)

173
142
31

65

202
(D)
146

4

3 C32

1 952
(D)
(D)

CD)

44

(D)

(0)

388
253
235
45

(D)
65
CD)

95
(D)

CD)
(D)

289
256
33

43

154
(D)

115
8

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596
2 Includes data for those kinds of business in SIC 59 (except 591 and 596)

NA Not available,
sing machine op<

not covered in any of the lines below.



36-130 OHIO—YOUNGSTOWN-WARREN SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

(Sl,000i

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 140

34
8

26

21
8

5

8

196

96

119

75
27
15
18
6

19
5

71
It
24
33

295
150
145

45

188
25
62
23

285 678

8 409
(0)
(D)

46
40

074
897
(D)
(D)

61 250

73 159

16 422

11

2

723
(D)
(D)
600
313
(D)
478

13

5

603
(D)
(D)
459

21
15
6

921
247
674

42 079

(D)

(D)
343
466
746

1 152
(D)

(D)

12 461
11 647

433
381

5 880

7 618

1 487

2 424
1 140

985
455
(D)
699
(O)

2 496
1 017

574
905

4 526
3 597

929

1 770

2 265
313

1 169
363

9 945

249
(D)

(0)

842
605
133
104

1 482

1 780

372

591
289
253
103
(D)

161
(D)

607
252
138
217

1 071
832
239

432

519
92

253
78

8 672

175
(D)

(D)

686
451
136
99

1 142

922

440

596
350
303
82

(D)
130
(D)

342
120
84

138

1 582
1 30C

282

329

458
72

208
97

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS YOUNGSTOWN-WARREN SMSA—OHIO 36-131

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

178 1 134 843

176 46 361
43 10 187

133 36 174

102 232 048
38 206 021
30 17 998
34 8 029

638 239 812

349 238 223

559 81 643

271 51 7 09

96 22 098
69 19 992
61 13 448
26 3 859
72 11 353
16 951

295 59 048
76 27 775
84 9 467
135 21 806

973 87 981
530 66 743
443 21 238

130

685
61

254
69

35 617

62 401
19 612
22 934
4 958

146 133

5 823
1 382
4 441

36 790
32 420
3 445

925

22 908

23 662

7 739

7 921
3 295
2 904
1 925

500
2 036

165

9 215
4 496
1 814
2 905

19 814
16 650
3 164

5 463

6 798
824

2 980
994

54 727

1 352
307

1 045

8 350
7 342

eoo
208

5 7 67

5 490

1 811

1 868
804
715
446
120
455
43

2 675
1 537

372
766

4 470
3 659

811

1 346

1 598
242
661
220

31 398

900
285
615

8 317
7 248

823
246

4 781

2 960

2 164

889
887
783
386
142
440
34

359
591
284
484

537
533
004

1 020

1 471
190
637
273

Standard Notes : - Represents zero. D Withheld to avoid disclosure. NA Not available.
I Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



36-132 OHIO—YOUNGSTOWN-WARREN SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56
562,3
562

,8

Other

561

565
566
564,7

56

,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

38 72 919

3 (D)

2 (D)

1 (D)

7 38 763
2 (D)

4 n 720
l (D)

39 a 516

3 (D)

5 967

43 9 004
12 4 222
8 3 991

31 4 782
11 2 095
2 (D)

12 2 182
2 (O)

20 4 497
7 2 500
3 (D)

10 (D)

51 3 472
30 2 553
21 919

11

56
3
n

21
it

2 563

5 646
797
160

2 627
151

11 982

(O)

(D)

(D)

6 395
(D)

579
(D)

502

(D)

159

517
565
530

952
382
(0)

480
(D)

049
622
(O)

(D)

864
719
145

312

804
27
44

409
24

4 034

(D)

(D)

(D)

2 390
(D)

160
(D)

168

(0)

39

483
209
194

274
108
(D)

143
(D)

206
118
(D)

(D)

434
372
62

75

188
5
8

99
7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
"includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS YOUNGSTOWN-WARREN SMSA—OHIO 36-133

table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-21.1

( NO
( D)

1 NO

-23.3
( D)
(D)
( D)

-63.1

( D)

( D)

-22.5
-12.6
-16.2
-31.2

-6.5
( D)
( D)
( D)

-9.7
2.5

-43.5

-27. 1

( NO
( D)

-13.9

2.3

( NO
(D)

( NO

-26.5
-23.0

( D)

( D)

26.5

7.0

11.4
( D)
( D)

(D)

11.2
(D)
(0)

-1.2

8.8
8.4
9.6

( D)

( NO
4.6

80.0

49.4

36.6
16.8
43.3

71.5
83.1
13.9
26.3

24.7

63.7

19.2

65.8
82.3
91. 1

55.2

82. 1

101.5
130.9
49.9

62.0
77.2
27.5

30.2

59.3
37.5
61.6

D Withheld to avoir) disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.
1The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



36-134 OHIO—YOUNGSTOWN-WARREN SMSA MAJOR RETAIL CENTERS

table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores . . .

Florists

20.1

(D)
(D)

64.6
(D)

59.0
(0)

2.7

(D)

(D)

59.6
(D)
(D)

51.3
(D)
(D)
(D)

30.9
47.3
1.6
(D>

14.3
17.2
7.3

(D)

(D)
(D)

50.2
7.4

5.1

12.8
(D)
(D)

(0)

.7

(D)

(D)

13.5
16.7
16.7
9.9
(D)

12.9
(D)

7.1
(D)
(D)
(D)

3.6
3.9
2.4

5.2

10.1
(D)

18.5
2.6

100.0

51.7
(D)
(D)
(D)

2.9

(D)

(D)

12.1
6.4
5.8
2.3
(D)
2.5
(D)

7.3
(D)
(D)
(D)

5.4
4.5
.9

3.2

11.0
(D)

7.4
.2

100.0

2.9
(D)
(D)

16.1
14.3
(D)

(D)

21,4

25.6

5.7

4.1
(D)
(D)
.9
.1

(D)
.2

4.8
(D)

(O)

1.9

7.7
5.3
2.3

(D)

(O)
2.6
3.0
.6

100,0

4.1
.9

3.2

20.4
18.2
1.6
.7

21.1

21.0

7.2

4.6
1.9
1.8
1.2
.3

1.0
. 1

5.2
2.4
.8

1.9

7.8
5.9
1.9

3.1

5.5
1.7
2.0
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belo
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MAJOR RETAIL CENTERS LAWTON SMSA—OKLAHOMA 37-5

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2 No. 3

54, 58, 591

53,6,7;594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

98
21
5

783
623
566
335

48
296
754

63
178
590

86
309
279

783

36
4

32

28
3

13
12

93

68

108

50
19
16
7

12
7

5

57
17
10
30

185
122
63

18

140
28
43
7

27
2

98
642
956
768

2
26

544

7
41

739

17
31

359

98

4

4

7

3
4

3

6

7

19
6
5

3
7
3

7

1

2
4

22
9

13

22
4
8

3

6

1

21
600
820
376

1

4

792

7
6

082

7

11
726

21

2

2

1

1

3

4

4

1

14
2

17
205
144
407

4

(D)

11
11

831

2
(D)

17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. T

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Gore Blvd., C.R.I. & P. RR. , S.L.-S.F. RR. , and southwest 11th. (Lawton city)
(Entire tract 12) (MRC No. 1 has been made a special exception to the rules for qualifying as an MRC because of its unique
composition.

)

MRC No. 2. Includes the planned center known as "Westgate Shopping Center" and establishments on Northwest Cache Rd. from 43d to 45th St.
(Lawton) (In tract 3)

MRC No. 3. Includes the planned center known as "Sears Shopping Center" and establishments on Gore Blvd. from 11th St. to 14th St., and on S<

11th St. from Gore Blvd. to B Ave., and on 13th St. from Gore Blvd. to A Ave. (Lawton) (In tracts 10, 12, and 13)
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37-8 OKLAHOMA—OKLAHOMA CITY SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total.

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

6

1 805
207
45

507
951
165
745

3
1 099

136
29

575
519
529
046

2
534

114
354

1

293
208
503

1

535
634
382 378

883
608

2
736

759
215

1

427
484
408

6 507

277
44

233

181
28
85

678

596

946

533
198
171
107.

101
78
49

47 5

152
125
198

1 240
989
251

196

1 385
162
445
95

City

3 575

153
15

138

87
18
42
27

345

311

479

290
108
93
68
42
45
27

265
80
77
108

761
591
170

102

782
90

241
48

Central

business

district

160
47 523
9 683
2 296

57
(D)

71
(D)

32
(D)

160

37
13
10
12
2
7

3

6

2
2
2

50
44
6

47
4

24
2

Major retail centers

(See descriptions below)

No. 3

21
29 645
4 179

827

(D)

14
25 384

4
(D)

21

No. 4

40
44 489
7 161
1 874

2
(D)

36
(D)

2
(D)

40

20
10
10
5

1

3
1

12

10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Reding Shopping Center" and establishments on south Western Ave. from Southwest 40th St. to

Southwest 44th St. and on Southwest 44th St. from Western Ave. to South Klein Ave. (Oklahoma City) (In tracts 1050 and 1072.04)

MRC No. 4. Includes the planned center known as "Penn Square" on Northwest Expressway from North Pennsylvania Ave. to U.S. Highway 66 bypass,

and on Pennsylvania Ave. from Northwest Expressway to Belleview Dr. (Oklahoma City) (In tract 1065)



MAJOR RETAIL CENTERS OKLAHOMA CITY SMSA—OKLAHOMA 37-9

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 5 No. 7 No. No. 9 No. 10

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

13
1

859
986
512

1

8

188

10
27

810

1

9
861

66
72 698
9 940
2 032

7
897

68

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

44

54
413

5
388

66

1

1

6
3

2
1

23
3

29
511
073
632

6
5

522

15
17

500

1

7
489

29

1

1

2
1

1

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

11
2

2
4

2

2

1

4

1

12
1

8

30
14
14
8

1

6

1

18

14
1

19

1

25
184
941
458

10
9

704

7
7

176

1

9
304

25

33
8 084

925
227

4

896

26
013

3

175

33

12
3

2

4
2
1

2

2
1

1

13

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the unplanned center known as "Capitol Hill Shopping Area" with establishments on Southwest Commerce St., Southwest 25th St.
from South Robinson Ave. to South Walker, on South Robinson Ave. from Southwest 24th St. to Southwest 27th, and on the east side of
South Robinson Ave. from 28th St. (Oklahoma City) (In tract 1047)

MRC No. 7. Includes the planned center known as "Shepherd Mall" and establishments on Northwest 23d St. from North Virginia Ave. to North
Linn Ave. (Oklahoma City) (In tracts 1002, 1009, and 1010)

MRC No. 8. Includes the planned center known as "Uptown Shopping Center" bounded by railroad, North Midwest Blvd., Southeast 15th St., North
Key Blvd., on east side of North Key Blvd. from Wilson Dr. to Southeast 15th St., and on Southeast 15th St. from North Felix Dr. to
North Key Blvd. (Midwest city) (In tracts 1077.02 and 1076.02)

MRC No. 9. Includes the planned center known as "Economy Square Discount Shopping Center" and the establishments on Southwest 2i>th t'roc South
Linn Ave. to South May Ave. (Oklahoma City) (In tract 1042)

MRC No. 10. Includes the planned center known as "French Market Mall" and establishments in the area bounded by Northwest 63d St., North Miller
Ave., Northwest 62d PI. and North May Ave. (Oklahoma City) (In tract 1065)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments or more in the
Oklahoma City SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

160 47 523

37
13
10
12
2

7
3

50
44
6

47
4

24
2

(D)
(0)
(D)
(D)

(D)

(D)

(D)

12 654
5 251
5 121
2 462

(D)
(D)
116

837
(0)
(D)
(D)

4 859
4 440

419

495

470
421
912
<D>

9 683

(D)

(0)
(D)

(0)

(D)

(D)

41

2 291
1 001

969
475
(D)
(D)
15

95
(D)
(D)
(D)

1 453
1 338

115

78

050
25

656
(D)

2 459

(D)
(D)
(D)
(D)

(D)

(D)

15

578
244
237
111
(D)
<D)

2

19
(D)

(D)
(D)

339
308
31

31

257
6

161
(D)

2 296

(D)
(D)
(D)
(D)

(D)

(0)

13

550
239
230
90

(D)
<D>

4

23
(D)
(D)
(D)

400
359
41

30

180
11
92
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS OKLAHOMA CITY SMSA—OKLAHOMA 37-11

table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

575 1 099 519

153 71 232
15 ( D)

138 (D)

87 205 315
18 147 144
42 (D)
27 ( D)

345 177 264

311 249 154

479 60 961

290 79 033
108 26 592
93 25 461
68 (D)
42 26 413
45 8 289
27 !D)

265 59 354
80 28 852
77 9 115
108 21 387

761 90 965
591 84 294
170 6 671

102

782
90
241
48

25 274

80 967
18 358
34 906
4 272

36 529

6 823
(D)
ID)

29 495
21 679

(D)
(D)

16 179

23 281

5 144

11 388
3 706
3 493

(D)
3 734
1 170

(D)

7 884
4 287
1 156
2 441

23 205
22 022
1 183

3 682

9 448
518

5 072
942

31 917

1 511
(D)
(D)

6 759
4 780

( D)
( D)

3 821

5 529

1 232

2 868
929
882
(D)

1 013
288
(D)

1 683
909
274
500

5 514
5 258

256

861

139
128
125
201

29 046

968
(D)
(D)

6 169
4 322

(D)
(D)

3 347

2 714

1 252

3 014
1 015
976
(D)

1 217
257
(D)

1 089
517
220
352

7 883
7 564

319

778

1 832
152
952
180

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores . .-

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

6 507 1 805 951

277 104 433
44 4 660

233 99 77 3

181 280 904
28 180 736
85 (D)
68 (D)

678 357 228

596 448 918

946 113 906

533 118 591
198 35 421
171 33 803
107 21 678
101 44 754
78 13 272
49 3 466

475 86 799
152 40 216
125 14 919
198 31 664

1 240 133 423
989 124 311
251 9 112

196 43 703

1 385 113 046
162 27 17 6

445 49 088
95 6 777

207 165

9 375
536

8 839

39 383
26 404

(D)
(D)

30 605

39 232

9 123

16 253
4 694
4 445
3 334
5 967
1 320
438

10 839
5 607
1 776
3 45 6

33 268
31 763

1 505

6 429

12 658
848

6 684
1 373

48 519

2 112
107

1 005

8 9 60
5 67 2

(D)
(D)

7 213

9 179

2 200

4 134
1 160
1 106

7 65
1 667

451
91

2 408
1 244

424
740

7 888
7 562

326

1 538

2 887
217

1 480
308

45 745

1 447
101

1 346

8 256
5 143

(D)
(D)

6 449

4 729

2 368

4 645
1 367
1 313

642
2 118

411
107

1 640
7 60
326
554

12 058
11 585

473

1 467

2 686
270

1 377
311

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payrol

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3.8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591

)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

209

69
7

15
1

52 995

(D)

(D)

8 (D)

1 (D)

2 (D)

5 779

3 (D)

7 (D)

4 187

42 14 150
16 5 554
13 5 081

26 8 596
6 1 611
4 (D)

11 2 198
3 (D)

9 (D)

4 (D)

1 (D)

4 (D)

63 4 964
48 4 500
15 464

(D)

7 406
752
(D)

3 266
(D)

10 145

(D)

(D)

(D)

(D)

93

(D)

(D)

30

2 917
1 388
1 320

529
349
(D)

331
(D)

(D)

(D)

(D)

(D)

531
450
81

(D)

1 112
52

(D)

457
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
zTotals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.

2 999

(0)

(D)

(D)

(D)

(D)

22

(D)

(D)

7

724
323
305

401
48

(D)

87
(D)

(0)

(D)

(D)

(D)

727
692
35

(D)

255
23

(D)

83
(D)
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,

562
Other 56

3, 8

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-10.3

( NO

( NO

( D)

( D)
( D)

(D)

(D)

(D)

(Dl

•10.6
-5.5

13.9

( D)

(D)
( D)

(D)

-2.1
-1.3
-9.7

(D)

( NO
-44.

( D)

53.9

( NO
(D)
(NO

32.5
( D)

(D)
(D)

36.9

69.3

24.5

59.8
27.8
35.2
83.0

64.7
64.7

138.0
45.5

70.9
71.1
68.8

30.3

(NO
21.4
97.0

SI.

2

166.5
111.6
170.1

55.9
37.9
(D)
(D)

67.9

109.5

50.6

88,
43.
50,

116,

96.
94.
167.
77.

92.1
94.1
68.4

52.6

72.6
45.6
122.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

JThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS OKLAHOMA CITY SMSA—OKLAHOMA 37-15

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers '

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

4.3

(D)
(D)

(D)

(D)
2.4
1.4

(D)

(D)

(D)

16.0
19.7
20.1
(D)

(D)
(D)
(D)

1.4
<D>

(D)
(D)

5.3
5.3
6.3

2.0

8.0
2.3

11.2
(D)

2.6 100.0

(D)

<D>

1.3
.9

(D)

(D)

(O)

10.7
14.8
15.1
11.4
(D)
(D)
3.3

1.0
(D)

(D)
(D)

3.6
3.6
4.6

1.1

5.5
1.5
8.0
(D)

(D)
(D)
<D)
(D)

(D)

(D)

(D)

26.6
11.0
10.8
5.2
(D)
<D>
.2

1.8
(D)
(D)
(D)

10.2
9.3
.9

1.0

13.6
.9

8.2
(D)

100.0

6.5
(D)
(D)

18.7
13.4
(D)
(D)

16.1

22.7

5.5

7.2
2.4
2.3
(D)

2.4
.8

(D)

5.4
2.6
.8

1.9

8.3
7.7
.6

2.3

7.4
1.7
3.2
.4

100.0

5.8
.3

5.5

15.6
10.0
(D)
(D)

19.8

24.9

6.3

6.6
2.0
1.9
1.2
2.5
.7
.2

4.8
2.2
.8

1.8

7.4
6.9
.5

2.4

6.5
1.5
2.7
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972
'

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 2

562
Other

,8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-10,3

( NO

( NO

( D)
( D)

(D)
(D)

(D)

( D)

(D)

-10.6
-5.5

•13.9

( D)

( D)

( D)
(D)

-2.1
-1.3
-9.7

(D)

(NO
-44.0

(D)

53.9

( NO
(D)

(NO

32.5
(D)
(D)
(D)

36.9

69.3

24.5

59.8
27.8
35.2
83.0

64.7
64.7

138.0
45.5

70.9
71.1
68 o 8

30.3

( NO
21.4
97.0

SI.

2

166.5
111.6
170.1

55.9
37.9

( D)

(D)

67.9

109.5

50.6

88.0
43.5
50.1
116.5

96.8
94.0
167.8
77.9

92.1
94.1
68.4

52.6

72.6
45.6
122.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers '

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

4.3

(0)
(D)

CD)
(D)
2.4
1.4

CD)

(D)

(D)

16.0
19.7
20.1
(D)

CD)
CD)
(D)

1.4
CD)
CD)
CD)

5.3
5.3
6.3

2.0

8.0
2.3

11.2
CD)

2.6 100.0

(D)

(D)

1.3
.9

CD)

(D)

(D)

10.7
14.8
15.1
11.4
(D)
CD)
3.3

1.0
CD)
(D)
CD)

3.6
3.6
4.6

1.1

5.5
1.5
8.0
(D)

CD)

CD)
CD)
(D)

CD)

(D)

(D)

26.6
11.0
10.8
5.2
CD)
CD)
.2

1.8
CD)
(D)
CD)

,10.2
9.3
.9

1.0

13.6
.9

8.2
CD)

100.0

6.5
CD)
<D)

18.7
13.4
CD)
(D)

16.1

22.7

5.5

7.2
2.4
2.3
CD)
2.4
.8

(D)

5.4
2.6
.a

1.9

8.3
7.7
.6

2.3

7.4
1.7
3.2
.4

100.0

5.8
.3

5.5

15.6
10.0
CD)
CD)

19.8

24.9

6.3

6.6
2.0
1.9
1.2
2.5
.7
.2

4.8
2.2
.8

1.8

7.4
6.9
.5

2.4

6.5
1.5
2.7
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales 31,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists ,

Standard

metropolitan

statistical

area

5 444
1 283 383

143 425
30 635

1 806
405 883

1 218
347 744

2 420
529 756

5 444

275
56
219

149
14
83
52

640

516

845

352
106
90
45
92
74
35

362
112
99
151

1 021
804
217

145

1 139
139
355
94

City

3 165
945 909
113 702
23 702

1 003
281 675

780
294 849

1 382
369 385

3 165

146
22
124

65
11
39
15

317

299

454

224
71
58
31
42
52
28

254
69
77
108

610
479
131

76

720
80

237
57

Central

business

district

99
12
2

193
510
450
364

60
(D)

55
(D)

65
78

463

193

7

1

6

6

2

1

3

17

18

27
8

5
6

2
9

2

5

2
2

1

47
39

53
9

17
4

Major retail centers

(See descriptions below)

No. 1

21
7 756
1 233

247

7

2 295

10
4 506

4
955

21

No. 2

65
23 834
3 419

806

13
3 421

44
19 461

6

952

65

1

1

2

1

1

22
1

18
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Sheridan Village" and establishments on East Admiral PI. from Norwood to South 66th Ave., on
North Sheridan Rd. from East Admiral PI. to East Expressway, and on South Sheridan Rd. from Admiral PI. to Admiral Blvd. (Tulsa)

(In tracts 16, 17, 60, and 72)

MRC No. 2. Includes the planned center known as "Utica Square Shopping Center" and establishments in the area bounded by south side of East 21st

St., South Yorktown Ave., East 22d PI., and east side of South Utica Ave. (Tulsa) (In tract 43.01)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No. 7

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

40
10 070
1 832

556

11
2 960

16
4 968

13
2 142

13
5 285

700
209

1

(D)

9

4 670

3

(D)

116
84 794
11 552
2 646

21
(D)

81
75 049

14
(D)

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

40 13 116

2 2

1 5

3 43
1 18
- 16
1 7

1 4
- 8
- 6

2 12
1 1

- 2

1 9

1 12
1 12
- -

- 3

2 25
— •

2 19
- 3

59
9

1

31
653
211
597

7

6

235

51
15

155

1

10
263

31

1

1

3
2

1

3

2

3

5

12
6 900

738
203

2

(D)

5
(D)

5
597

12

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Hilltop Shopping Center" and establishments on East 21st St. from South Lakewood Ave. to south
Sheridan Rd. , and in the 1900 to 2100 blocks, inclusive, of south Sheridan Rd. (Tulsa) (In tracts 38 and 53)

MRC No. 4. Includes the planned center known as "Northland Shopping Center" and establishments on East 36th St., north from North Elgin Ave. to
North Kenosha, and Hartford Ave. from East 36th St. north to East 37th St. North. (Tulsa) (In tract 80)

MRC No. 5. Includes the planned centers known as "Southland Shopping Center, " "Southroads Mall, " and "Highland Plaza," and establishments on Yale
Ave. from East 39th St. South to East 43d St. South and on East 41st St. South from South Vandalia to Fulton. (Tulsa) (In tract*
40, 52, 70, and 86)

MRC No. 6. Includes the planned centers known as "Mayo Meadows Shopping Center" and "1700 Yale Mall" and establishments on South Yale Ave. froM
15th St. south to East 22d PI. south, and on East 21st St . south from Vandalia Ave. to South Canton Ave. (Tulsa) (In tract* -! ". 38
39, and 53)

MRC No. 7. Includes the planned center known as "Eastgate Shopping Center" and establishments on East Admiral PI. from South 7Sth t'.-,st V\ a
North Memorial Dr. (Tulsa) (In tracts 60 and 72)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

inumben

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 5 1

Retail stores, total .

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

116

1

1

43
18
16
7
4

8
6

12
1

2

9

12
12

25

19
3

84 794

(D)

(D)

44 494
(D)
(D>
(D)

1 429

(D)

913

22 254
7 970
7 823
3 541
8 122
? 335

286

2 471
(D>
(D)

1 770

2 678
2 678

(0)

6 326

5 830
224

11 552

(D)

(0)

5 736
(D)
(D)
(D)

169

(D)

137

2 960
1 118
1 085

478
987
345
32

286
(D)
(D)

182

810
810

(D)

832

733
38

2 547

(D)

<D>

1 109
(D)
(D)

(0)

45

(D)

31

753
258
251
127
271
89
8

79
(D)
<D>
43

179
179

<D>

200

177
8

2 646

(D)

(D)

1 345
(D)
(D)
(D)

46

(D)

17

659
280
274
84

198
85
12

55
(D)
(D)

31

238
238

(D)

196

172
9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

193

8

17

18

27
8
5

6

2

9
2

5

2

2
1

47
39
8

53
9

17
4

99 510

2 753
(D)
(U)

7 579
(0)
(D)
(0)

(0)

56 252

2 776

10 426
1 602
1 366
1 997

(D)
(D)
(D)

(0)
(B)
(D)
(D)

3 936
3 381

555

3 131

741
747
059
224

12 450

271
(D)
(D)

876
(0)
(0)
(D)

(D)

5 525

350

1 757
406
355
348
(D)
284
(D)

(D)

(D)
(D)
<D>

957
815
142

304

633
72

249
42

3 077

56
(D)
(0)

225
(D)
(D)
(D)

(D)

1 361

86

440
120
104
81
(D)
70
(D)

(D)
(D)

(D)
(D)

247
210
37

74

159
18
61
11

2 364

37
(D)
(D)

214
(0)
(D)
(D)

(0)

651

92

537
87
68
61

(D)
60

(D)

(D)
(D)
(D)
(D)

344
298
46

68

178
30
61
22

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,1

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores :

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 165

146
22

124

65
11
39
15

317

299

454

224
71
58
31
42
52
28

254
69
77
108

610
479
131

76

720
80

237
57

945 909

51 748
2 212

49 53 6

136 449
104 513

(D)
(D)

184 648

227 294

55 747

70 948
21 023

(D)
( D)

28 784
(D)
(D)

60 337
28 877
12 931
18 529

66 194
61 216
4 978

30 833

61 711
15 559
27 115
3 835

13 702

4 636
(D)
(D)

19 200
15 325

(D)
( D)

19 238

20 664

5 219

9 740
2 922

(D)
(D)

3 788
1 522

(D)

8 302
4 254
1 736
2 312

16 459
15 568

891

3 867

6 377
463

3 503
791

27 072

1 049
(D)
(D)

4 631
3 562

( D)

( D)

4 520

4 910

1 275

2 404
691
(D)
(D)
972
37 6

( D)

1 797
875
392
530

3 977
3 7 68

209

967

1 542
114
851
181

23 7 02

700
(D)
(D)

4 182
3 086

(D)
( D)

3 129

2 466

1 329

2 575
691
( D)

(D)
1 218
354
(D)

1 256
577
280
399

5 823
5 562

261

690

552
150
830
221

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596*1 not covered in any of the lines below.



MAJOR RETAIL CENTERS TULSA SMSA—OKLAHOMA 37-23

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

3,8
56
562
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating a, id drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 444 1 283 383

275 72 536
56 4 766

219 67 770

149 159 923
14 111 734
83 25 111
52 23 078

640 279 603

516 316 588

845 94 484

352 85 159
106 23 426
90 21 749
45 (D)
92 37 245
74 11 800
35 (D)

362 70 342
112 34 581
99 13 873
151 21 888

1 021 87 481
804 80 628
217 6 853

145 38 799

1 139 78 468
139 19 204
355 32 320
94 4 967

143 425

6 905
47 6

6 429

21 822
15 993
3 395
2 434

26 789

27 281

7 619

11 09 6

3 162
2 915

(D)
4 596
1 709

(D)

9 144
4 737
1 841
2 566

20 494
19 498

996

4 799

7 476
574

3 910
913

33 981

1 563
111

1 452

5 215
3 679

977
559

6 253

6 417

1 832

2 752
750
685
(D)

1 185
423
(D)

1 994
993
418
583

4 912
4 681

231

1 205

1 838
152
957
211

30 635

1 090
101
989

4 854
3 191

992
67 1

4 574

3 459

1 975

3 074
7 67
701
(D)

1 547
411
(D)

1 435
672
310
453

7 393
7 107

286

933

1 848
196
941
255

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data tor those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

315

10
1

9

11

21

22

35
12
7

23
6

5

93
68
25

97
16
2
9
4

97 780

2 999
(D)
(D)

10 830
9 629

(D)
(D)

(D)

46 403

2 170

10 583
1 514
1 201

9 069
1 663
5 708
1 582

(D)

3 072
1 942

(D)
(D)

5 521
4 923

598

(D)

8 039
1 853

(D)
1 740

265

3 555

306
(D)
(D)

1 973
1 754

(D)
(D)

(D)

4 618

218

2 075
156
135

1 919
(D)

1 324
322
(D)

646
400
(D)
(0)

1 702
1 617

85

1 146
84
(D)
320
22

3 320

70
(D)
(D)

510
441
(D)
(D)

(D)

741

70

514
90
82

424
(D)
282
70
(D)

117
71

(D)

43

728
684
44

(D)

325
25

(D)
67
11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. MA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
*Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

(NO
(D)

(NO

-30.0
(D)
(D)

(D)

(D)

21.2

27.9

-1.5
5.8
13.7
-2.7

(D)
(D)

(D)
(Dl

-28.7
-31.3
-7.2

(D)

(NO
-5.7
-15.5

49.3

(NO
(D)
(NO

20.0
16.5
(D)

(D)

39.5

91.9

28.5

71.8
73.8
(D)

71.0

94.2
123.9
171.7
38.2

78.2
80.3
55.7

49.2

(NO
31.4
(D)

67.5

62.1
132.4
53.5

37.4
24.6
90.9
62.7

60.6

112.0

52.5

81.
79,
104,
82,

100.0
117.5
174.1
54.0

102.7
107.1
62.0

56.8

70.9
40.1
99.6

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.

'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

10.5

5.3
CD)
(D)

5.6
(D)
(D)

32.0

ID)

24.7

5.0

in.

7

7.6
(D)
(D)
(D)

17.6
(D)

(D)

<D>
(D)
(0)

5.9
5.5

11. 1

10.2

9.3
11.2
7.6
5.8

7.8

3.8
(D)
(D)

4.7
(D)

(D)
(D)

(D)

17.8

2.9

12.2
6.8
6.3
(D)
(D)
(D)
(D)

(D)

(D)

(D)
(D)

4.5
4.2
8. 1

8.1

7.3
9.1
6.4
4.5

100.0

2.8
(D)
(D)

7.6
(D)
(D)
(D)

(D)

56.5

2.8

10.5
1.6
1.4
2.0
(D)

(D)
(D)

(0)
<D>
(D)
(D)

4.0
3.4
.6

3.1

5.8
1.8
2.1
.2

100.0

5.5
(D)
(D)

m.n
11.0
<D)
(0)

19.5

24.0

5.9

7.5
2.2
(D)
(D)
3.0
(D)
(D)

6.4
3.1
1.4
2.0

7.0
6.5
.5

3.3

6.5
1.6
2.9
.4

100.0

5.7
.4

5.3

12.5
8.7
2.0
1.8

21.8

24.7

7.4

6.6
1.8
1.7
(D)

2.9
.9

(D)

5.5
2.7
1.1
1.7

6.8
6.3
.5

3.0

6.1
1.5
2.5
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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38-6 OREGON—EUGENE-SPRINGFIELD SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7, 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 906
538 220
64 840
13 005

178
59 633
9 728
1 997

691
177 815

48
8 206

413
136 987

95
38 513

797
223 418

35
12 914

1 906

106
27
79

42
9

17
16

269

160

272

98
41
33
16
9

24

114
39
23
52

373
278
95

49

423
19

164
24

178

31
14
13
7

1

6

3

21
5

4

12

37
24
13

54
1

35
1

39
8 905
1 064

253

11
2 117

18
6 181

10
607

39

3

2

1

3

1

2

57
43 813

053
080

8

(D)

40
31 437

9
(D)

57

1

1

3

2

1

6

1

2

21
11
9

4

1

19

14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by S.P. RR. (Main Line), U.S. Highway 99, Broadway, High, 13th Ave., and Jefferson.
(Eugene city) (Entire tract 39)

MRC No. 2. Includes establishments on Main St. from Mill St. to 7th St. and on North 5th St. between Main St. and North A St. (Springfield)
(In tracts 32 and 33)

MRC No. 3. Includes the planned center known as 'Valley River Center" bounded by the north property line of Valley River Center, Delta Highway,
Interstate Highway 105, and the Willamette River. (Eugene) (In tract 29)



MAJOR RETAIL CENTERS EUGENE-SPRINGFIELD SMSA—OREGON 38-7

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

/liscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

178

2

2

31
14
13
7

1

6
3

21
5
4

12

37
24
13

54
1

35
1

59 633

(D)

(D)

15 843
14 032

(D)

(D)

1 694

6 084

(D)

8 029
4 059

(D)

1 742
(0)

? 151
(D)

7 414
3 107
1 315
2 992

5 394
3 811
1 583

1 118

10 720
(L»)

7 227
(D)

9 728

(D)

(D)

3 006
2 684

(D)

CD)

131

657

(D)

1 264
704
(D)

232
(D)

323
(D)

1 279
538
346
395

1 486
1 054

432

186

1 393
(D)

1 02 6

(D)

2 289

(D)

(D)

691
61?
(0)

(D)

25

162

(0)

307
170
(D)

57
(D)

77
(D)

277
117
70
90

338
246
92

53

357
(0)
272
(D)

1 997

(D)

(0)

560
471
(D)

(0)

37

73

(0)

2t)3

177
(D)

47
(C)

49
(D)

180
77
40
63

482
315
167

289
(D)

225
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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38-10 OREGON—PORTLAND, OR-WA, SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

8 190 3 787
2 515 831 1 208 307

327 889 173 839
60 531 31 772

3 054 1 504
907 214 (D>

1 815 857
633 104 371 693

3 291 1 426
975 513 (D)

8 190

379
88

291

168
28
80
60

1 057

653

1 033

499
196
160
85
57
104
57

597
166
158
255

1 802
1 209

593

195

1 825
95

599
115

City

3 787

121
34
87

69
12
34
23

448

267

441

217
82
62
51
21
44
19

273
75
68

130

962
610
352

94

895
41

298
48

Central

business

district

149
34
6

456
535
191
170

27
169
576

107
193
333

14
94

626

456

3

3

9

3

4

2

43

3

10

70
30
21
22
4

13
1

30
7

7

16

115
84
31

11

162
4

84
10

Major retail centers

(See descriptions below)

No. 1

25
3

56
822
146
754

11
16

537

10
24

789

3
16

496

56

3

1

2

3

1

1

1

11
6

6

1

1

3

2

3

10
5

5

11
1

5

2

No. 2

11
10 610
1 275

147

4
(D)

4
(D)

3

183

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes.

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Gateway Shopping Center" and establishments in the area bounded by Northeast Halsey, Northeast
102d Ave., Northeast Weidler, Northeast 108th Ave., Northeast 108th Ave. extended, Northeast Wasco extended, Northeast Wasco, rear
property line of lots on south side of Northeast Multnomah, and Northeast 99th Ave. (Multnomah County) (In tracts 80.01 and 81)

MRC No. 2. Includes the establishments on Northeast Union Ave. from Northeast Roselawn St. to Northeast Jessup St., and on Northeast Killingworth
St. from Northeast Mallory St. to Northeast Union Ave. (Portland) (In tracts 33.01, 34.01, 36.01, and 37.02)



MAJOR RETAIL CENTERS PORTLAND, OR-WA, SMSA—OREGON 38-11

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Contmued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58. 591

53, 6, 7; 594

52,55.59,

ex. 591. 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591.6
592
594

5992

Retail stores, total:
1

Number
Sales 51,000.

Payroll, entire year S 1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

10
7 068
1 112

283

7

1 932

2
(D)

1

(D)

10

104
13
2

105
883
673
i+50

24
(D)

67
(D)

3

14
693

105

35
19
13
6

1

11

2

5

4

12
9

3

26
3

15
1

30
3

44
979
761
780

6
12

018

20
21

464

4
11

497

44

1

1

3
2

1

11
4
4

2

1

4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes establishments on Southeast 82d Ave. from Southeast Lincoln St. to Southeast Clinton, and on Southeast Division from Southeast
80th to Southeast 82d Ave. (Portland) (In tracts 7.01, 16.01, 16.02, and 83)

MRC No. 4. Includes the planned center known as "Lloyd Center" and establishments in the area bounded by Northeast Schuyler St., Northeast 14th
Ave., Northeast Broadway, Northeast 15th Ave., Northeast Multnomah St., Northeast 11th Ave., Northeast Holladay St., Northeast 9th
Ave., Northeast Weidler St., and Northeast 8th Ave. (Portland) (In tract 24.02)

MRC No. 5. Includes the planned center known as "Eastport Plaza" and establishments on Southeast 82d Ave. from Southeast Francis St. to Southeast
Schiller St. (Portland) (In tracts 5.02, 6.01, 7.02, and 83)



38-12 OREGON—PORTLAND, OR-WA, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 7 No. No. 9 No. 10

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

Ali other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

50
15 968
2 455

465

24
15 619
1 993

381

5

1 654
4

1 979

38
12 284

16
12 088

7

2 030
4

1 552

50

1

1

4

1

2

1

21
9

8

3

3

5

1

7

3

11

1

6

24

1

1

4

1

2

1

18
14 409
1 928

412

23
3

41
576
208
692

4

(D)
14

792

10
10 745 22

24
227

4

(D)
3

557

41

14
5
4

5

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 7. Includes establishments in the area bounded by 12th St., C St., 7th St., and Washington St. (Vancouver city, Washington) (In tracts

424 and 425)

MRC No. 8. Includes the planned center known as "Oregon City Shopping Center" and establishments on McLoughlin Blvd. and 18th St. (Oregon city)

(In tract 223)

MRC No. 9. Includes the planned center known as "Valu Mart Plaza" and establishments on Southwest Western Ave. from Southwest Beaverton-Hillsdale

Highway to Southwest 5th Ave., on Beaverton-Hillsdale Highway from Southwest 100th Ave. to Southwest 105th Avenue. (Beaverton) (In

tracts 304 and 313)

MRC No. 10. Includes the planned center known as "Mall 205" and establishments in the area bounded by Southeast Washington St., Southeast 102d

Ave., Southeast Salmon St. and Southeast 96th Ave. (Multnomah County) (In tract 82.01)



MAJOR RETAIL CENTERS PORTLAND, OR-WA, SMSA—OREGON 38-13

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 11 No. 12 No. 13

54, 58. 591

53,6.7:594

52.55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3. 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales SI,000.

Payroll, entire year S1.000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF :
):

Number
Sales 51 .000.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places '.

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

18
12 102
1 408

239

4

3 773

11
7 848

3

481

16

11

1

48
704
554
180

2

11
366

8
29

281

1 057

48

1

1

1

1

14
6

5

3

1

3

1

17
2

12

21
9 608
1 182

314

10
(D)

10
5 672

1

(D)

21

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 11. Includes the planned center known as "Gresham Mall" and adjacent establishments bounded by Southeast Burnside St., North Main Ave..
Northwest 15th St. extended, city limits of Gresham, and west property line of K Mart. (Gresham) (In tract 100)

MRC No. 12. Includes the planned center known as "jantzen Beach Center" and establishments in the area bounded by North Hayden Island Dr.,
North Union Ave., North Jantzen Dr., and North Farr St. (Multnomah County) (In tract 72)

MRC No. 13. Includes the planned center known as "Tower Mall" bounded by East Mill Plain Blvd., Devine Rd., and McArthur Blvd. (Vancouver)
(In tract 428)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 4 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

105

35
19
13
6
1

8

1

101 883

(D)
(D)
(D)
(D)

5 657

380

24 093
11 681
10 930

(D)
(D)

7 368
(D)

2 828
(D)
(D)

1 221

3 565
(0)
(D)

(D)

10 599
(D)

7 286
(D)

13 673

(0)
(0)
(D)
(D)

772

37

3 265
1 616
1 501

(D)

(D)

881
(D)

464
(D)
(D)

153

1 119
(D)

(D)

(D)

1 349
(D)

1 092
(D)

3 132

(0)
(D)

(D)
(D)

167

10

794
418
390
(D)
(D)

206
(D)

141
(D)
(D)
66

208
(D)

(D)

(D)

317
(D)

(D)

2 450

(D)
(D)
(D)
(D)

150

581
311
282
(0)
(D)

148
(D)

67
(D)

(D)

20

239
(D)
(D)

CD)

282
(0)
239
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

456

3

3

43

3

10

70
30
21
22
4

13
1

30
7

7

16

115
84
31

11

162
4

84
10

149 535

(D)

(D)

58 015
(0)

CD)
(D)

7 910

(D)

1 371

29 029
13 787
12 741
9 573

(D)

0>)
(D)

6 997
3 496
1 174
2 327

15 588
11 994
3 594

34 191

4 078

25 041
(D)

13 292
1 466

(0)

(D)

6 616
(D)
(D)

(D)

908

(D)

169

5 081
2 424
2 234
1 810

(D)
(D)
(D)

1 406
814
271
321

5 009
3 975
1 034

656

4 ?35
(D)

1 923
461

8 145

(D)

(D)

4 002
(D)

(D)
(D)

223

(D)

34

224
576
525
440
(0)

(0)
(D)

291
157
63
71

1 231
991
240

165

944
(D)
393
111

6 170

(D)

(D)

2 660
(D)
(D)

[Dj

175

(D)

28

915
481
453
279
CD)
(D)

(0)

183
81
37
65

1 423
1 116

307

122

651
(0)
298
^9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

• (number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3 ,8
562
561

565
566

564,9

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores '

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 787

121
34
87

69
12
31
23

448

267

441

217
82
62
SI

21
44
19

273
75
63
130

962
610
352

94

395
41

293
48

1 2 03 307

32 487
5 077

27 410

191 390
172 862
14 081
4 447

275 023

231 136

70 099

69 707
30 082
28 266
18 015
6 895

13 050
1 665

70 030
25 165
9 370

35 495

119 655
94 377
24 778

(D)

(d)
25 504
40 566

(D)

173 839

3 861
667

2 917

35 449
32 604
2 317

528

27 839

24 711

7 311

10 806
4 652
4 343

(D)
987

1 755
(D)

10 579
4 156
1 518
4 905

33 025
27 285
5 740

2 992

17 266
967

5 508
(D)

40 754

830
151
679

8
7

115
427
550
138

6 695

5 696

1 776

2
1

1

597
160
078
CdJ
228
412
(D)

2

1

567
930
365
272

7
6

1

636
253
383

700

4 142
226

1 201
(D)

31 772

520
93

422

5 804
5 045

647
112

4 340

2 975

1 828

1 996
947
882
(D)
205
309
(d)

1 484
507
211
766

9 414
7 783
1 631

636

775
155
082

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 190

379
88

29)

168
28
80
60

1 057

653

1 033

499
196
160
85
57

104
57

579
166
158
255

1 802
1 209

593

195

1 825
95

599
115

2 515 831

122 308
11 947

110 861

32/ 931
270 442
23 179
34 310

624 326

539 152

166 897

110 208
45 046
42 789
24 354
15 599
21 349
3 860

124 285
54 902
16 248
53 135

225 020
182 07 5

42 945

57 686

217
50
70

336
844
680
517

327 839

13 060
1 442

11 618

50 334
43 171
3 6 58
4 005

61 453

56 824

16 232

16 330
6 803
6 4 54
4 057
2 050
2 891

5/9

18 689
8 512
2 83/
7 340

60 340
50 777
9 563

8 374

25 6 53
2 035
8 984
1 782

75 932

2 779
329

2 450

11 335
9 611

3/7
897

14 405

13 211

3 919

3 386
1 670
1 578

953
466
661
136

4 492
1 933

6/3
1 851

13 747
11 458
2 289

1 937

6 156
470

2 032
394

60 531

1 793
271

1 522

3 716
/ 010

930
726

9 446

6 364

4 201

3 309
1 526
1 450

639
466
548
130

2 626
1 067
414

1 145

17 855
15 159
26696

1 660

4 561
317

1 968
379

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,

Payroll,

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

467

10
3

4

3

39

2

10

75
30
20

45
20
3

13
4

34
10

16

128
86
42

16

148
5

7

25
9

140 280

344
(D)

(D)

58 600
54 201
4 144

255

5 686

(D)

(D)

25 813
12 449
11 355

13 364
4 871

(D)
4 199

137

7 545
3 809
1 336
2 400

14 926
10 385
4 541

4 454

21 502
2 957
2 259
6 084
1 083

27 996

39
(D)
(D)

12 263
11 469

(D)

(D)

597

(D)

(D)

4 418
2 169
1 960

2 249
799
(D)

862
(D)

1 451
882
204
365

4 627
3 517
1 110

687

3 647
243
320
916
370

6 927

12
(D)
(D)

3 130
2 813

(D)
(D)

159

(D)

(D)

1 034
581
551

453
152
(D)
168
(D)

227
112
34
81

1 512
1 180

332

158

647
69
59

156
65

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3 Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales. 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3. 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

• Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

6.6

(NO
(D)

(NO

1.0
(D)

(0)

(D)

39.1

(D)

(D)

12.5
10.7
12.2
14.1

-7.3
-8.2
12.1
-3.1

4.4
15.5

-20.9

5.5

16.5
(D)

35.4

27.0

(NO
(D)

(NO

18.9
18.7
(D)

(D)

61.7

40.9

24.7

27.6
32.2
33.9
15.0

36.0
40.7
43.8
31.0

38.3
51.3
4.1

(D)

3.2
(D)

(,'j. ,

103.6
15.1

123.6

11.5
46.0
4.7

-53.9

80.2

70.5

48.8

52.9
54.4
60.7
51.9

58.3
89.3
62.7
34.4

68.

3

83.2
25.1

53.8

68.2
22.4
53.6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
lThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564.9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

12.4

(D)

(D)

30.3
(D)
(D)

(D)

2.9

(D)

2.0

41.6
45.3
45. 1

53.1
(D)
(D)
CD)

10.0
13.9
12.5
6.6

13.0
12.6
14.5

(D)

(d)
(d)

32.8
(D)

5.9

(D)

(D)

17.7
(D)

(D)

(D)

1.3

(D)

.8

26.3
30.6
29.8
39.3
(D)

(0)
(D)

5.6
6.4
7.2
4.4

6.9
6.6
8.4

7.0

11.5
r"rjl

13. 9

17.2

100.0

(D)

(D)

38.8
(D)

(D)

<D)

5.3

(D)

.9

19.4
9.2
8.5
6.4
(D)

(D)
(D)

4.7
2.3
.8

1.6

10.4
8.0
2.4

2.7

16.7
(D)

8.9
1.0

100.0

2.7
.4

2.3

15.8
14.2
1.2
.4

22.8

19.1

5.8

5.3
2.5
2.3
1.5
.6

1.1
.1

5.8
2.1
.8

2.9

10.0
7.9
2.1

[D)

(O)
2. 1

3.4
(D)

100.0

4.9
.5

4.4

13.0
10.7

.9
1.4

24.9

21.4

6.6

4.4
1.8
1.7
1.0
.6
.8
.2

4.Q
2.2
.6

2.1

9.0
7.3
1.7

2.3

3.6
2.C
2.8

. 3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS SALEM SMSA—OREGON 38-23

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 593
420 546
50 816
10 396

81
11

2

153
594
533
134

560
148 081

37
(D)

346
(d) 41

65
866

687
(d)

51
(D)

1 593

111
32
79

41
7

21
13

204

137

231

82
33
28
14
10
20
5

105
37
24
44

309
227
82

47

326
24

118
24

153

9

2

7

9

3

4

2

17

24
10
8

3

2

9

10
4

25
18
7

41
1

22
4

14
12 940
2 636

442

6

(D)

7

11 480

1

(D)

14

6
2

34
082
233
464

7

9

955

7

19
077

1

6

050

34

10
5

5

2

1

1

1

11
1

6

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Division extended, Division, High, Mill Creek, Winter, Court, Cottage, State,
Winter, Mill, Liberty, Bellevue, Bellevue extended, Willamette Slough, and Willamette River. (Salem city) (Entire tract 1)

MRC No. 2. Includes the planned center known as "Capital Shopping Center" and establishments on Capital St. NE., from Center St. NE.
to Mill Creek and on Center St. NE. from Capital St. NE. to 12th St. NE. (Salem) (In tract 2)

MRC No. 3. Includes the planned center know as "Lancaster Mall" bounded by D St. NE., Center St. NE. , and 37th Ave. NE. extension Salem!
(In tract 17)



38-24 OREGON—SALEM SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo. V

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

153

24
10
8

3
2
9

41
1

2?
4

81 594

849
(D)
(D)

26 525
25 025

(D)
(D)

2 438

25 019

(D)

6 027
2 265

(D)

(D)
(D)

1 989

4 749
3 139

1 610

3 436
2 475

961

(D)

142
(D)
565
324

11 533

117
(D)

(D)

3 698
3 408

(D)

(D)

273

2 950

(D)

1 103
443
(D)
(D)
(D)
333

773
471

302

993
677
316

(0)

1 075
(D)
767
76

2 734

31
CD)
(D)

857
787
(D)
(D)

60

726

(0)

256
89

<D>
(D)
(D)
80

189
106

83

225
165
60

(D)

254
(D)
183
19

2 134

23
(D)

(D)

700
631
(D)
(D)

49

349

(D)

230
87
<D)
(D)
(D)

72

99
58

41

347
270
77

(0)

227
(D)
161
20

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS ALLENTOWN-BETHLEHEM-EASTON, PA-NJ, SMSA—PENNSYLVANIA 39-7

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

All en town All en town

central

business

district

Major retail centers

(See descriptions below)

No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55.59.

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000. .

Payroll, entire year $1,000. .

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000. .

Shopping goods stores (GAP 2
):

Number
Sales $1 ,000. .

All other stores:

Number
Sales $1 ,000. .

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers .-. .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

5 148
1 326 517

153 165
32 421

2 121
447 156

1 181
394 835

1 346
484 526

5 148

241
70

171

136
26
64
46

814

339

601

333
126
104
56
27
86
38

334
86
79

169

1 172
714
458

135

1 043
104
378
81

1

314
42
8

00 6

179
284
350

104
443
255

102
264
155

107
299
7 69

1 006

33
10
28

26
4

14
8

179

53

92

78
27
23
15
5

19
12

74
20
23
31

235
157
78

29

202
16
86
14

187
88 227
15 181
2 956

60
6 481

97
(D)

30
(D)

187

2

2

8

3

4

1

19

3

7

40
15
13
9

2

11
3

24
7

4

13

35
25
10

43
1

25
3

23
3

437
563
737

3
20

626

15
46

516

4
15

295

81

1

1

2

1

1

5

1

2

23
12
9

4

2

3

2

9

3

1

5

12
10
2

23
1

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category.
stores specialize in department store type merchandise.

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the establishments in the area bounded by Union Blvd., Main, North St., Linden, Walnut, Edge, Edge extended, Church
extended, Church, Center, New, and Monocacy Creek. (Bethlehem city) (Entire tract 108)

MRC No. 3. Includes the planned center known as "Lehigh Shopping Center" extending along the north side of West Union Blvd. from
Pennsylvania Ave. to Club Ave. (Bethlehem city) (In tract 93)

16
21 023
2 653

57e

5

()

10
(D)

1

(0)

16

1

1

2

1

1



39-8 PENNSYLVANIA—ALLENTOWN-BETHLEHEM-EASTON, PA-NJ, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 4 No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:
1

Number
Sales S1.000.

Payroll, entire year S1.000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales S1 ,000.

Shopping goods stores (GAF :
):

Number
Sales SI.OOO.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . .
.'

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

118
32 971
4 971
1 081

36
3 598

66
23 332

16
6 041

118

4

1

3

6

2

1

3

7

4

29
12
10
7

1

19
6

4

9

26
16
10

19

12

24
17 473
2 134

534

8 885

13
7 709

3

879

2 '4

1

1

53
7

1

47
933
381
506

6
11

131

46
28

493

1

8

309

47

13
7

5

1

4

1

4

1

14
2

8

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
xExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596,
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the establishments in the area bounded by Bushkill Creek, Delaware River, Lehigh River, 6th extended, 6th, Pearl, and
Bushkill. (Easton city) (Entire tract 144)

MRC No. 5. Includes the planned center known as "Hillcrest Shopping Mall" on Interstate Highway 78 between 1st St. and Roseberry St.

(Phillipsburg and Warren County) (In tract 322)

MRC No. 6. Includes the planned center known as "Whitehall Mall" on McArthur Rd . between Grape St. and Old Mickley Pike. (Lehigh County)
(In tract 57)



MAJOR RETAIL CENTERS ALLENTOWN-BETHLEHEM-EASTON, PA-NJ, SMSA—PENNSYLVANIA 39-9

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564, S

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRC No. 4 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

118

29
12
10
7
1

19
6

4
9

26
16
10

3

19

12

32 97 1

(D)
(D)
(D)

7 208
(D)
(D)
(D)

995

4 410

(D)

9 192
4 552

(D)
2 7 68

(D)
(D)
(D)

4 959
2 155

724
2 080

1 988
1 026
962

615

2 634

1 97 3

(D)

4 971

(D)
(D)
(D)

1 143
(D)
(D)
(D)

141

486

(D)

1 435
796
(D)
420
(D)
(D)
(D)

822
379
172
271

307
146
161

74

423

331
(D)

1 150

(D)
(D)
(D)

266
(D)
(D)
(D)

37

106

(D)

30 6

140
(D)
112
(D)
(D)

(D)

200
94
42
64

77
39
38

21

97

72
(D)

1 081

(D)
(D)
(D)

317
(D)
(O)
(D)

33

57

(D)

289
155
(D)
68

(D)
(D)
(D)

120
56
20
44

111
69
42

26

103

66
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

Allentown

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll.

entire year

($1,0

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

167

2

2

19

3

7

to
15
13
9

2

11
3

24
7

4

13

35
25
10

43
1

25
3

88 227

(D)

(D)

(D)
(D)
(D)
(D)

1 948

(D)

849

in 051
3 967

(D)

2 251
<D>

3 016
(D)

10 644
6 502

<D>
(D)

2 907
2 078

829

1 626

6 945
(D)

4 561
275

15 181

(D)

(D)

(D)
(D)
(D)
(D)

176

(D)

53

221
776
(D)

451
(D)
873
(D)

1 802
1 124

(D)
(D)

592
484
108

193

033
(D)
783
61

3 665

(D)

(D)

(D)
(D)
(D)
(0)

50

(D)

16

476
173
(D)

105
(D)
170
(D)

420
261
(D)
(D)

123
96
27

43

228
(D)
168
14

2 956

(D)

(D)

(D)
(D)
(D)

(0)

48

(D)

14

431
177
(D)

78
(D)

141
(0)

218
122
(D)
(D)

207
158
49

34

179
(D)

123
19

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

Allentown

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 006

38
10
28

26
4

14
e

179

53

92

78
27
23
15
5

19
12

74
20
23
31

235
157
78

29

314 179

9 872
(D)
(D)

60 776
54 805
3 708
? 263

71 624

61 043

14 424

15 374
(D)

5 578
3 157

(D)

4 264
666

17 613
9 563
? 320
5 710

26 350
21 093
5 257

42 284

6 281

02 30 R22
16 (D)
86 8 392
14 1 539

1 333
(D)
(D)

10 193
9 130

(D)
(D)

6 703

6 205

1 209

2 912
1 034

(D)
555
(D)
(D)
60

2 817
1 557

450
810

6 403
5 705

698

667

842
480
131
261

10 107

330
(D)
(D)

555
291
(D)
(D)

1 577

1 497

303

639
232
(D)
134
(D)
(D)
15

645
357
102
186

422
243
179

164

975
119
250
61

8 350

179
(D)
(D)

2 C88
1 833

(O)
(D)

1 262

701

284

606
246
(D)
101
(0)
(D)
17

408
179
91

138

1 907
1 677

23C

181

734
71

24C
67

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available,
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562.3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 148 1 326 517

241 61 332
70 8 354

171 52 978

136 238 663
26 200 881
64 26 945
46 10 837

814 312 044

339 236 623

601 94 717

333 57 429
126 24 458
104 21 769
56 13 357
27 5 803
86 11 633
38 2 178

334 67 186
86 30 208
79 7 710
169 29 268

1 172 101 797
714 79 184
458 22 613

135

1 043
104
378
81

33 315

123 411
32 169
31 557
4 961

53 165

6 615
878

5 737

33 717
27 866
4 555
1 296

27 136

22 758

6 566

8 337
3 537
3 195
1 823

836
1 918

223

9 245
4 293
1 311
3 641

21 533
18 748
2 835

3 928

13 280
2 27 6

3 510
765

36 454

1 5 60
204

1 356

8 056
6 634
1 133

289

6 367

5 491

1 614

1 935
779
700
481
203
421
51

2 235
1 033

302
900

4 953
4 287

666

961

3 282
587
773
188

32 421

963
191
772

7 358
5 913
1 224

221

5 391

2 880

1 778

1 965
883
781
365
225
423
69

1 421
612
220
589

7 021
6 094

927

1 053

2 591
390
868
202

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS ALLENTOWN-BETHLEHEM-EASTON, PA-NJ, SMSA—PENNSYLVANIA 39-13

table 6. The Central Business District: 1967

Allentown

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564. 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

228

4

4

16

3

9

47
20
13

27
11
2

11
3

28
11
5

12

51
34
17

59
1

1

16
4

91 361

1 522

1 522

58 253
(D)
(D)
(D)

(D)

(D)

(D)

435
832
022

603
(D)

(D)
442
(D)

10 291
5 806

747
3 738

2 738
2 090

648

(O)

5 544
(D)

(D)

2 355
201

14 496

233

238

9 203
(D)
(D)

(D)

(D)

(D)

(0)

1 672
607
510

1 065
(D)

(D)
575
(D)

1 568
966
139
463

577
484
93

(D)

744
(D)
(D)
435
45

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.

3 753

73

73

2 230
(D)
(D)
(D)

(D)

(0)

(D)

531
248
193

283
(D)
(0)
168
(D)

276
165
31
80

269
232
37

(D)

172
(D)
(D)

84
13
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Allentown central

business district

Allentown Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-3.4

(NC)

(nc)

(D)
(D)

CD)
(D)

()

(D)

(D)

6.5
3.5
(D)
8.6

3.4
12.0
(D)
(D)

6.2
-.6

27.9

(D)

(NC)
(D)

36.8

16.1

(NC)
(D)

(NC)

-8.2
-9.8
9.4
11.6

23.6

50.3

21.7

13.3
(D)

54.3
(D)

-7.6
-5.0
6.5

•15.9

16.7
19.4
6.8

21.0

(NC)
(D)

68.2

62.7

75.6
56.3
78.8

50.8
54.8
53.9
5.6

55.0

77.0

74. 1

56.5
65.3
92.6
50.5

49.6
59.7
41.5
42.5

68.7
79.0
40.3

55.9

75.7
78.5
45.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

Allentown

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores '

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

28.1

(D)

4.0

(D)
(D)
(D)
(D)

2.7

(D)

5.9

65.4
(D)
(D)

71.3
31.0
70.7
(D)

60.4
67.8
(D)
(D)

11.0
9.9
15.8

25.9

22.5
(0)

54.3
17.9

6.7

(D)

(D)

(D)
(D)
(D)
(D)

.6

(D)

.9

17.5
16.2
(D)

16.9
(D)

25.9
(D)

15.8
21.5
(D)
(D)

2.9
2.6
3.7

4.9

5.6
(D)

14.5
5.5

100.0

(0)

(D)

(0)
(D)
(D)

(0)

2.2

(D)

1.0

11.4
4.5
(D)
2.6
(D)

3.4
(D)

12.1
7.4
(D)
(D)

3.3
2.4
.9

1.8

7.9
(0)
5.2
.3

100.0

3.1
(D)
(D)

19.3
17.4
1.2
.7

22.8

19.4

4.6

4.9
(D)

1.8
1.0
(D)
1.4
.2

5.6
3.1
.7

1.8

8.4
6.7
1.7

2.0

9.8
(O)
2.7
.5

100.0

18.0
15.1
2.0

23.5

17.8

7. 1

5.1
2.3
.6

2.2

7.7
6.0
1.7

2.5

9.3
2.4
2.4
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



ALTOONA, PA.

Standard Metropolitan Statistical Area

10MILES

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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ALTOONA, PA.

Major Retail Centers

BLAIR CO.

# Central Business District

(7) (T) Major Retail Centers (See table 1 for boundary
Z—~ description of each center)

~1 Central City

I

1 2 MILES

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

39-17
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 185
286 983
30 mi
6 789

486
(D)

254
88 278

445
(D)

1 185

72
30
42

37
7
14

16

208

106

143

66
23
20
16
9
13
5

74
20
17
37

249
154
95

29

201
17
77
17

26
4

1

65
397
749
003

2
16

409

22
39

536

1

10
452

65

2

2

3

20
7

5

6

2

4

1

7

2

1

4

10
5

5

13
2

8

19
2

35
049
241
545

7

9

174

9
15

146

2
11

729

35

3

3

4

2
2

3

4

3

8

27
40 943
5 241

991

6
(D)

19
36 360

2

ID)

27

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise. ,

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 13th Ave., 13th, 14th Ave., 11th, Howard Ave., 7th, Chestnut Ave., 7th,
P.C. RR. (Main Line), and 19th. (Altoona city) (Entire tract 1)

MRC No. 2. Includes the planned center known as "Pleasant Valley Shopping Center" and establishments on Pleasant Valley Blvd. from 2900
to Frankstown Ave. (Altoona city and Blair County) (In tract 19)

MRC No. 3. Includes the planned center known as "Logan Valley Mall" and establishments on Plank Rd. from Morningside Ave. to Goods Lane.
(Altoona city and Blair County) (In tracts 20 and 106)



ERIE, PA.

Standard Metropolitan Statistical Area

and Central Business District

ERIE CO.

e

O 5 10 MILES

J

I

Comprising Census Tract 1

1000
III Ill

2000 FEET

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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ERIE, PA.

Central Business District and Major Retail Centers

9 Central Business District

(T) Major Retail Centers (See table 1 for boundary
^-^ description of each center)

1 Central City

No. 1 Unassigned

2 MILES

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

39-20
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 278
585 713
65 Oil
14 262

917
(D)

503
160 183

858
(D)

2 27 8

125
40
85

72
12
25
35

348

188

287

149
55
48
26
11
42
15

127
31
2?
74

521
316
205

48

413
51
155
38

1 123
304 816
38 087
8 226

505
(D)

248
101 049

370
(D)

1 123

46
13
33

37
7

16
14

199

64

128

74
23
20
11
6

27
7

74
16
15
43

278
155
123

28

195
29
63
23

154
67 925
11 336
2 295

40
<D)

80
43 986

34
(D)

154

3

1

2

10
3

4

3

39
14
11
8

1

12
4

13
3

3

7

33
23
10

35
1

18
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



39-22 PENNSYLVANIA—ERIE SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers

(See descriptions below)

No. 2 No. 3 No. 4

54, 58, 591

53. 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales 31,000.

Payroll, entire year SI ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF :
):

Number
Sales S1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

35
4

48
777
528
975

8

10
193

17
26

761

9
12

823

48

2

1

1

5

2

2

1

5

5

10
1

7

1

16
9 143

950
201

7
4 501

6
3 587

3

1 055

16

17
12 320
1 316

282

7

(D)

6
5 596

4

<)

17

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "West Plaza Shopping Center" and establishments on West 8th St. from Colorado Dr. to
Nevada Dr., on West 12th St. from Wren Dr. to No. 2425, and Pittsburgh Ave. from West 8th St. to West 12th St. (Erie city and
Erie County) (In tract 106)

MRC No. 3. Includes the planned center known as "Perry Plaza" bounded by Buffalo Rd., Broad St., and Elm St. (Erie) (In tract 16)

MRC No. 4. Includes the planned center known as "Erie Central Mall" bounded by West 18th St., Sassafras St., N.Y.C. RR. , and Peach St.
(Erie) (In tract 12)



MAJOR RETAIL CENTERS ERIE SMSA—PENNSYLVANIA 39-23

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Erie SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

154

10
3

4

3

39
14

11
8

1

12
4

13
3
3
7

33
23
10

35
1

ie
1

67 925

(D)
(D)
(D)

31 372
27 493
3 405

474

1 480

10 217

637

9 279
4 048
3 429
3 487

(D)

1 427
(D)

5 270
(D)
(D)

2 614

3 201
? 740

461

(D)

578
(D)
065
(D)

11 336

(D)
(D)
(D)

5 944
5 170

715
59

162

1 059

58

1 504
582
507
629
(0)
253
<D)

1 067
(D)
(D)

497

650
595
55

(D)

748
(D)
47 9

(D)

2 647

(D)
(0)
(D)

1 419
1 203

205
11

43

241

17

321
119
95

136
(0)
56

<D>

252
(D)
(D)

117

158
143
15

(0)

173
(0)
104
CD)

2 295

(D)
(D)
(D)

1 248
1 036

192
20

28

127

12

305
16C
137
94

(D)

41
(D)

151
(D)
(D)
73

?45
211
34

(D)

155
(D)
107
(DJ

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 123

46
13
33

37
7

16
14

199

64

128

74
23
20
11
6

27
7

74
16
15
43

278
155
123

28

195
29
63
23

304 816

13 123
1 599

11 524

54 729
41 607

(D)

Id)

69 788

48 058

19 564

18 097
5 440

(D)
3 781

(0)
(D)
346

21 169
5 676
5 230

10 263

24 953
16 358
8 595

(D)

CD)
990
054
672

33 087

1 767
Id)
(0)

9 004
6 639
2 237

128

6 171

4 600

1 617

2 505
(D)
676
658
(D)
577
47

3 873
(D)
(D)

1 679

4 616
3 220
1 396

1 388

2 546
660

1 085
237

8 857

414
(D)
(D)

036
478
528
30

1 502

1 074

392

559
CD)
142
143
(D)

135
10

934
Co)
(D)
403

990
763
227

334

622
169
243
61

8 226

227
CD)
(D)

857
330
481
46

1 502

570

467

592
(D)

18C
102
(0)

125
10

535
(D)

CD)
245

1 635
1 263

372

298

543
114
226
91

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 276

125
40
85

72
12
25
35

348

188

287

149
55
48
26
11

42
15

127
31
22
74

521
316
205

48

413
51
155
38

585 713

31 594
5 091

26 503

91 033
64 325
15 398
11 310

132 657

125 828

46 547

28 004
10 634
9 938
5 866

(D)

4 894
(D)

30 088
8 913
5 794

15 381

43 503
30 348
13 155

65 Oil

(D)

(D)
14 986
11 058
2 212

3 244
415

2 829

12 348
8 506
2 743
1 099

11 207

11 604

4 195

3 754
1 514
1 438

915
(D)
693
(D)

4 977
1 492
1 255
2 230

7 977
6 100
1 877

2 172

(D)
974

1 47 1

309

14 912

714
102
612

2 785
1 868

664
253

2 660

2 636

970

837
337
312
200
(D)
161
(D)

1 182
349
302
531

1 755
1 417

338

517

(D)
249
327
74

14 262

465
101
364

2 662
1 777

626
259

2 733

1 433

1 124

940
410
386
170
(D)

163
(D)

665
204
160
321

2 963
2 417

546

474

(D)
170
334
113

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572,573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597

5992

591

Retail stores, total'

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

192

10
3

a

3

14

10

41
19
11

22
6

1

11
3

18
5
a

9

36
27
9

45
2

1

11
3

72 30 3

620
(D)

(D)

29 670
23 929
4 243
1 498

(O)

15 342

716

9 644
3 834
2 825

5 810
3 923

(D)

1 561
(D)

5 860
2 190

143
3 527

2 155
1 803

352

978
(0)

(D)

975
(D)

10 823

(D)

(D)

(D)

5 313
4 256

844
213

(D)

1 396

69

1 305
450
360

855
601
(D)

221
(O)

1 100
558
(D)

513

473
408
65

680
(D)

(D)

128
(D)

2 908

(D)

(D)

(D)

1 489
1 162
253
74

(D)

220

25

366
145
118

221
141
(D)

60
(D)

209
88

(D)

113

279
235
44

182
(0)

(O)

33
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-6.1

( NC)
( D)

( NO

5.7
14.9
19.8
-68.4

(D)

-33.4

-11.0

-3.8
5.6

21.4
-10.0

-10.1
(D)
( D)

-25.9

48.5
52.0
31.0

(D)

( NO
( D)

(D)

21.3

( NO
( D)

( NO

.8

.3
( D)
( D)

34.2

5.6

51.3

27.8
-3.0
(D)

48. 1

20.8
17.5

! D)
(D)

59.3
65.4
48.8

(D)

( NO
28.9
18.8

55.4

36.9
89.3
29.5

56.8
55.0
13.6

237.0

46.8

80.2

53.2

43.2
49.7
71.5
39.5

44. 1

36.8
126.1
30.2

66.0
70.0
57.5

(D)

(D)
43.6
1Q .5

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

22.3

(D)

CD)
(D)

57.3
66.1
(D)
(D)

2.1

21.3

3.3

51.3
74.4
(D)

92.2
(D)

-(D)
(D)

24.9
(D)
(D)

25.5

12.8
16.8
5.4

8.8

(D)

(D)
43.5
(D)

11.6

(D)

(D)
(D)

34.5
42.7
22.1
4.2

1.1

8.1

1.4

33.1
38.1
34.5
59.4
(D)

29.2
34.6

17.5
<D)

(D)

17.0

7.4
9.0
3.5

5.5

(D)
(D)

27.7
(D)

100.0

(D)

(D)
(D)

46.2
40.5
5.0
.7

2.2

15.0

.9

13.7
6.0
5.0
5.1
(D)

2.1
(D)

7.8
(D)

(D)

3.8

4.7
4.0
.7

(D)

6.7
(D)

4.5
(D)

100.0

4.3
.5

3.8

18.0
13.6
(D)

(D)

22.9

15.8

6.4

5.9
1.8
(D)
1.2
(D)

CD)
.1

6.9
1.9
1.7
3.4

8.2
5.4
2.8

(D)

(D)
3.3
2.3
.5

100.0

5.4
.9

4.5

15.5
11.0
2.6
1.9

22.6

21.5

7.9

4.8
1.8
1.7
1.0
(D)

(D)

5.1
1.5
1.0
2.6

7.4
5.2
2.2

(D)

(D)
2.6
1.9
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Oiher 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales .$1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

3
008
114
24

531
466
094
985

1

318
343
975

283
852
732

1

405
336
759

3 531

161
45

116

103
26
37
40

513

247

463

244
88
65
45

24
61
26

243
66
50

127

714
459
255

116

7 27
44

262
36

90
36 787
7 566
1 781

26
716

54
29 333

738

90

2

1

1

5

2

3

20
16
4

4

22

17

43
6
1

811
666
237

8
11

005

33
24

215

2
9

591

44

1

1

3

1

2

4

2

2

14
5

4
5

3

1

10
2

6

1

20
7 168

730
222

2 267

7

2 713

5

2 188

20

20
12 617
1 557

U22

4 145

10
6 026

5

2 144

20

2

1

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Locust extended, Locust, 3d, Walnut, 4th, P.C. RR., and city limits.
(Harrisburg city) (Entire tract 201)

MRC No. 2. Includes the planned center known as "Colonial Park Plaza" and establishments at the intersection of Colonial Rd . and
Jonestown Rd. (Dauphin County) (In tract 224)

MRC No. 3. Includes the planned center known as "Klinevillage" and establishments at the intersection of 25th St. and Wilson Parkway.
(Harrisburg) (In tract 217)

MRC No. 4. Includes the planned center known as "West Shore Plaza" and establishments on Market St., 12th St., State St., and 14th St.
(Lemoyne) (In tract 106)



39-32 PENNSYLVANIA—HARRISBURG SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 5 No. 6 No. 7 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year ' $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

22
20 365
2 917

603

3

(D)

15
13 793

4

(D)

22

22
18 413
2 195

436

5

5 426

17
12 987

22

14
10 097

955
293

58
43 105
6 439
1 479

5

6 284
6

1 476

6

2 992
47

41 161

3

821
5

468

58

24
11
8

5

1

7

1

18

13
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the planned center known as "Camphill Shopping Center" at the intersection of U.S. Highway 11 and South 32d St.

(Camphill) (In tracts 102 and 105)

MRC No. 6. Includes the planned center known as "m-J Mall" and establishments at the intersection of South Hanover and U.S. Highway 81.

(Carlisle) (In tract 124)

MRC No. 7. Includes the planned center known as "Carlisle Plaza" and establishments at the intersection of Trindale and York Rd

.

(Carlisle) (In tracts 121 and 122)

MRC No. 8. Includes the planned center known as "Harrisburg East Mall" and establishments at the intersection of Paxton St. and Route 441.

(Harrisburg) (In tract 229)
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MAJOR RETAIL CENTERS JOHNSTOWN SMSA—PENNSYLVANIA 39-35

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59.

ex. 591,4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2
483
52
11

190
203
945
555

156
984
470

131
392
324

195
814
409

2 190

121
41
80

65
13
26
26

380

177

299

100
32
26
17
20
21
10

130
45
12
73

548
256
292

56

314
36
97
23

130
52 497
10 587
2 343

46
(D)

52
(D)

32
7 343

130

2

1

1

6

3

2

1

10

25
12
9

4

1

10
5

35
22
13

25
3

11
4

15
7 680

838
166

8

(D)

6

4 311

1

(0)

15

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Washington, Johns, Walnut, B. & O. RR., east property line of Public Safety
Bldg. (Municipal), Washington, Clinton, Railroad, Adams, Bedford, Haynes , and Stonycreek River. (Johnstown city) (Entire tract

MRC No. 2. Includes the planned center known as "Bel-Air Shopping Center" and the establishments on Scalp Rd. from Evergreen to Luray

.

(Cambria County) (In tracts 106 and 108)

1)



39-36 PENNSYLVANIA—JOHNSTOWN SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58. 591

53.6,7:594

52,55,59,

ex. 591. 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales S1 .000.

Payroll, entire year SI ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1.000.

Shopping goods stores (GAF ;
):

Number
Sales SI ,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores :

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages!

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

14
9 599
1 345

291

5
6 178

7
(D)

2

(0)

14

10
35 520
4 564

602

3

(D)

6

28 5 62

1

(D)

10

15
1

29
238
526
363

7
12

884

5
10

050

2

7

304

29

2
1

1

3

1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned centers known as "Miracle Mart" and "Richland Shopping Center" located on Scalp Ave. from Luther Rd. to

Harrison St. (Cambria County) (In tract 108)

MRC No. 4. Includes the planned centers known as "Grant City Shopping Center" and "University Park Shopping Center" on Route 56 from 1425

to 1605. (Cambria County) (In tract 108)

MRC No. 5. Includes the planned centers known as "Westmont Shopping Center" and "westwood Shopping Plaza" at the intersection of Granger
Dr. and Minno Dr. and the establishments on the north side of Goucher St. (Cambria County) (In tract 114)



MAJOR RETAIL CENTERS JOHNSTOWN SMSA—PENNSYLVANIA 39-37

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

130

6

6

10

25
12
9

4

1

10
5

35
22
13

25
3

11

4

52 497

(D)
(D)
(D)

(D)
(D)
(D)
(D)

(D)

(D)

1 200

5 259
2 679
2 402
1 416

(0)
(0)

4 969
4 285

684

3 111
2 392

719

2 391

3 751
(D)

1 994
423

10 587

(D)
(D)
(0)

(D)
(D)
(D)
(D)

(0)

(D)

114

724
455
411
139
(D)
(D)

174
099

75

773
588
185

205

528
(0)
306
73

2 757

(0)
(D)
(D)

(D)
(D)

(D)
(D)

(D)

(D)

28

183
115
105
40

(D)
(D>

266
248

18

168
139
29

47

124
(0)
75
14

2 343

[DJ

CD)
(D)

(D)
(D)
(D)

CD)

CD)

(D)

35

213
132
115
41
(D)

(0)

137
122

15

265
223
42

48

111

72
17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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39-40 PENNSYLVANIA—LANCASTER SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

3
729
87
18

050
815
075
355

1

228
105
214

205
780
205

1

29 6

165
396

3 050

139
29

110

86
13
28
45

527

261

314

198
79
56
31
19
46
23

233
61
56

116

522
369
153

56

714
35

263
39

145
54 073
9 453
1 947

22
15 802
1 473

348

34
4 385

6

8 823

81
44 417

12
5 186

30
5 271

4

1 793

145

4

4

7

3

3

1

34
14
9

6
4
9

1

21
6
6
9

24
15
9

35
2

19
3

22

1

1

2
1

1

3

1

102
58 024
8 435
1 850

21
(D)

77
53 927

4

(D)

102

42
19
14
9

1

12
1

8

1

1

6

12
11
1

3

25

22

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. The

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Walnut, Lime, Vine, Strawberry, and Mulberry. (Lancaster city) (Entire tract 1)

MRC No. 3. Includes the planned center known as "Manor Shopping Center" at the intersection of Charles Rd. and Millersville Pike.
(Lancaster County) (In tract 12)

MRC No. 4. Includes the planned center known as "Park City" and establishments at the intersection of U.S. Highway 30 and Rohrerstown Rd

.

(Lancaster) (In tract 117.01)



MAJOR RETAIL CENTERS LANCASTER SMSA—PENNSYLVANIA 39-41

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRC No. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

145

4

4

34
14
9
6

4

9

1

21
6
6
9

24
15
9

35
2

19
3

NA Not available.

54 073

492

492

18 940
(D)

(D)
(0)

710

1 098

547

702
558
?24
553
(D)

(D)
(D)

7 211
3 713

519
2 979

2 134
1 346

788

1 541

2 698
(D)

9 564
217

9 453

71

71

3 637
(D)

(D)

74

172

30

1 825
564
508
302
(0)
(D)

(0)

1 322
788
82

452

570
426
144

163

1 589
tD)

1 273
31

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

*See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 350

17

17

891
(D)
(D)

489
146
131
62

<D)

(D)
(D)

321
202
21
98

130
99
31

30

405
ID)
323
10

1 947

1C

10

800
(D)

(D)

22

22

369
122
107
51
(D)

(D)

(0)

217
117
22
78

165
128
37

27

307
(D)

240
13



39-42 PENNSYLVANIA—LANCASTER SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594
5992

MRCNo.4 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

102

12
19
It
9

1

12
1

12
11

1

3

25

22

58 024

40 p30
(D)
(D)

(D)

8 550
3 756
3 187
? 076

(D)

(D)
(D)

1 720
(D)
(D)
(D)

1 130
(0)
(0)

1 403

3 903

3 427

8 435

5 950
(D)
(D)

(D)

(D)

139
443
336
301
(D)
(D)

(D)

200
(D)

(D)

303
(D)

(D)

201

458

380

1 888

1 307
(0)
(D)

(D)

(D)

279
110
84
76

(D)

(D)
(D)

40
(D)

(D)

58
(D)
(D)

51

113

94

1 85C

1 158
(D)
(D)

(D)

(D)

326
157
125
70

(D)

(D)
(D)

29
(D)

(D)

103
(D)
(D)

51

128

103

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



NORTHEAST PENNSYLVANIA
Standard Metropolitan Statistical Area

and Central Business District

SCRANTON

Comprising Census Tract 1

100

1 I I I I I I I I I 1

2000 FEET

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

39-43



NORTHEAST PENNSYLVANIA
Central Business District and Major Retail Centers

4 MILES

# Central Business District

CARBON CO.
©(T) Major Retail Centers (See table 1 for boundary

v-y description of each cente

U.S. DEPARTMENT OF COMMERCE

Central Cities

BUREAU OF THE CENSUS

i center)

39-44



MAJOR RETAIL CENTERS NORTHEAST PENNSYLVANIA SMSA—PENNSYLVANIA 39-45

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972
Kind of business

Standard

metropolitan

statistical

area

Scranton Scranton

central

business

district

Major retail centers

(See descriptions below)

SIC code

No. 1 No. 2

Retail stores, total:
1

Number
Sales . .$1 000

6

1 360
139
31

3

466

1

413

2
480

6

1

1

1

1

705
978
513
307

293
403

354
664

053
90 6

705

27 6

74
202

174
31
73
70

194

405

690

450
184
146
83
42
104
37

370
105
102
163

397
010
837

202

047
105
360
89

1 115
266 681
33 315
7 421

542
79 048

259
105 949

314
81 684

1 115

38
15
23

28
5

15
8

221

72

80

105
46
36
24
5

23
7

72
21
28
23

279
161
118

42

178
15
54
21

232
67 219
11 233
2 536

80
(D)

HP-
CD)

40
(D)

232

4

2

2

8
2

3
3

15

6

5

56
24
19
q

3

17
3

25
9
10
6

56
40
16

9

48
1

23
2

23
13 378

1 471
356

10
5 926

6

6 030

7
1 422

23

4

1

2
1

4

1

3

1

1

5

4

1

1

4

2
1

53
8

2

11

34

6

174
243

Payroll, entire year $1 000 304
Paid employees for week including March 12, 1972

Convenience goods stores:

425

54, 58, 591
75

Sales $1 (Yin 609

53. 6, 7; 594 Shopping goods stores (GAF 2
):

Number 71

52,55,59,

ex. 591, 4

Sales

All other stores:

Number

$1,000. .

874

28
Sales $1,000..

dealers . .

7 60

52
525

NUMBER OF ESTABLISHMENTS

Building materials, hardware, garden supply, and mobile home
Hardware stores

174

5

2

52 ex. 525

53

531

Other

General merchandise group stores

Department stores

3

5

3

533 Variety stores 1

539 Miscellaneous general merchandise stores i

54 Food stores 14

55 ex. 554 Automotive dealers 6

55 pt. (554) Gasoline service stations
n

56

562, 3, 8

Apparel and accessory stores

Women's clothing, specialty stores, furriers

37
20

562 Women's ready-to-wear stores 11

561

565
Men's and boys' clothing and furnishings stores

Family clothing stores

4

2

566 Shoe stores 9

564,9 Other apparel and accessory stores 2

57 Furniture, home furnishings, and equipment stores
15

5712 Furniture stores
4

Other 571 Home furnishings stores 3

572, 573 Household appliance, radio, television, and music stores
8

58 Eating and drinking places
56

5812 Eating places 3b

5813

59 pt. (591)

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

21

5

59 ex. 591,6 Miscellaneous retail stores 3 27

592 Liquor stores 1

594 Miscellaneous shopping goods stores
14

5992 2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Keyser Oak Center" and establishments on North Keyser Ave. from Scranton bypass to
Market St. and on Oak St. from Cusick Ave. to Henry St. (Scranton city) (In tract 12)

MRC No. 2. Includes the establishments in the area bounded by city limits, Pierce Street Bridge, North St., Scott, L.V. RR., South St.
South St. extended, and Susquehanna River. (Wilkes-Barre city) (Entire tract 1)



39-46 PENNSYLVANIA—NORTHEAST PENNSYLVANIA SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. No. 7

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 .000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

18
8 074

769
286

5
564

8
5 253

5

257

18

65
17 550
2 831

637

13
2 734

44
13 855

8

961

65

25
8

7

7

2
7

1

8
4

1

3

8
6

2

13
1

7
1

44
14 871
1 808

551

14
5 878

23
7 366

7

1 627

44

4

2
2

3

1

1

1

36
40 144
5 754
1 29b

10
(D)

24
35 234

2
(D)

36

8 13
3 5

2 3
- 4

1 -

3 3

1 1

3 2

1 -

70
53 301
6 158
1 249

18
(D)

51
43 732

1

(D)

70

10

32
13
10
6

2
9

2

7
6

1

1

14

13

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Mid-Way Shopping Center" in the 900 block of Wyoming Ave. (Wyoming borough) (In tract 116)

MRC No. 4. Includes the establishments on Broad St. from Cedar St. to Vine St. (Hazleton) (In tracts 172, 174, and 175)

MRC No. 5. Includes the planned centers known as "Gateway Shopping Center" and "Narrows Shopping Center" and establishments on South
Wyoming Ave. (U.S. Highway 11) from Main St. (Northampton St.) to the west boundary of Gateway Shopping Center. (Edwardsville)
(In tract 132)

MRC No. 6. Includes the planned center known as "Viewmont Mall" and establishments on U.S. Highway 6 from Scranton city line to Inter-
state Highway 81. (Scranton) (In tract 12)

MRC No. 7. Includes the planned center known as "Wyoming Valley Mall" on East End Blvd. (Wilkes-Barre) (In tract 15)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

(SI, 000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, (

592
594

5992

MRC No. 2 1

Retail stores, total
2

.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

174

14

6

4

37
20
11
4

2

9

2

15
4

3

8

56
35
21

53 243

1 313
(D)
(D)

21 780
(D)

(0)
(D)

5 240

2 677

717

5 892
3 014
2 131
1 209

CO)
962
(0)

3 696
1 160

508
2 028

5 247
4 489

758

1 122

27 3 559
1 (D)

14 1 506
2 (D)

8 304

142
(D)
(D)

4 075
(D)

(0)
(D)

398

331

41

977
421
296
182
(D)
137
(D)

458
137
97

224

1 357
1 284

73

93

432
(D)

159
(D)

2 139

27
(0)
(D)

1 097
(0)
CD)
(D)

110

82

11

345
135
98

114
(0)
40

(0)

103
33
24
46

259
232
27

24

131
(0)
59

(0)

2 425

20
(D)
(D)

1 269
(D)

(0)
(D)

96

76

11

306
141
10C
76
(D)

41
(D)

117
31
44
42

»88

352
36

22

12C
(D)
62
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

*See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

Scranton

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists ,

232

15

6

5

56
21
19
9

3

17
3

25
9

10
6

56
40
16

48
1

23
2

67 219

1 309
(D)
(D)

(D)
(D)
(D)
601

2 735

718

(D)

11 604
4 953
4 253
? 829

(D)

2 234
(D)

5 364
2 871
1 716

777

5 007
3 710
1 297

(0)

686
(DJ
862
(D)

11 233

388
(D)
(D)

(D)
(D)
(D)

64

379

154

32

950
832
735
426
(D)

393
(D)

640
394
183
63

043
803
240

(D)

847
CD)
558
(D)

2 698

92
(D)
(D)

(D)
CD)
(D)
16

95

39

465
195
169
113
(D)
97

(D)

159
96
46
17

243
188
55

(D)

211
(D)
143
(D)

2 536

53
(D)
(D)

(0)
(D)

(D)
23

94

32

8

424
186
164
102
(D)

83
(D)

123
71
38
14

324
?65
59

(D)

201
(D)
122
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS NORTHEAST PENNSYLVANIA SMSA—PENNSYLVANIA 39-49

table 4 The City: 1972

Scranton

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,0

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 115

38
15
23

28
5

15

221

72

80

105
46
36
24
5

23
7

72
21
28
23

279
161
113

42

178
15
54
21

266 681

6 716
(O)
(D)

62 237
53 780

(D)
(D)

49 614

47 785

11 665

21 814
(D)

8 524
6 378
1 941

(D)
626

14 409
6 933
4 552
2 924

18 912
13 4H5
5 417

10 522

23 007
(D)

7 489
1 17 2

33 315

1 042
121
921

10 386
9 031
1 271

84

4 350

4 508

715

3 217
(D)

1 147
945
(D)
525
(D)

1 935
983
67
282

3 251
2 636

615

1 340

2 571
409
826
(D)

7 993

250
31

219

2 408
2 087

299
22

1 181

1 022

183

781
(DJ
267
247
(D)
132
(D)

451
225
155
71

806
662
144

299

612
102
210
(D)

7 421

156
24
132

2 293
1 957
306
30

1 066

624

207

761
(D)
279
241
(D)
119
(D)

345
152
131
62

1 159
987
172

315

495
54

137
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

MAJOR RETAIL CENTERS

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564, S

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

6 705 1 360 978

27 6 68 833
74 9 001
202 59 837

174 238 274
31 164 518
73 31 397
70 42 359

1 194 317 171

405 219 152

690 104 150

450 73 474
184 27 427
146 23 851
83 16 146
42 13 563

104 13 057
37 3 281

370 71 013
105 36 785
102 12 487
163 21 741

1 897 105 468
1 010 76 064
887 29 404

202

1 047
105
360
89

43 7 69

119 669
32 140
30 903
4 556

3° 518

6 803
762

6 041

32 638
23 842

(D)
(D)

25 014

18 35 6

6 102

9 652
3 47 8

2 927
2 164
1 828
1 745

437

7 707
4 317
1 715
1 675

17 219
14 901
2 318

4 730

11 297
2 409
2 907

619

33 241

1 534
174

1 360

7 640
5 726

(D)
(D)

6 313

4 368

1 403

2 474
877
736
610
453
428
106

1 7 35
957
372
406

3 892
3 358

534

1 166

2 716
596
664
150

31 307

980
138
842

7 519
5 680

(D)
(D)

5 301

2 650

1 540

2 648
1 021
868
508
506
484
129

1 316
670
329
317

6 000
5 272

723

1 256

2 097
339
637
174

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

Scranton

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

230

14
3

3

13

5

3

60
36
21

24
6

2

13
2

23
10
7

51
34
17

47
1

2

16
1

65 967

1 951
(D)

(D)

33 788
(D)

(D)

2 631

3 222

958

133

11 405
5 261
4 202

6 144
1 109

(D)

1 482
(D)

4 677
3 066

772
839

2 900
2 047

853

1 893

5 040
(D)

(D)

1 638
(D)

10 896

(D)

(0)

(D)

5 743
(D)

(D)

399

444

179

16

2 018
819
665

1 199
179
(D)

287
(O)

687
455
136
96

617
482
135

232

694
(D)

(D)

226
(D)

2 843

(D)

(D)

(D)

1 438
(D)

(D)

85

101

39

7

541
255
212

286
39

(D)

78
(D)

153
93
33
27

266
220
46

82

159
(D)

(Dl

57
(O)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Scranton central

business district

Scranton Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533

539

54

55 ex. 554

55 pt. (554)

56

562,3
562
Other

, 8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

1.9

(NO
(0)
(NO

(D)
(D)
(D)

-77.2

-15.1

-25.1

(D)

1.7
-5.9
1.2
8.3

14.7
-6.4

122.3
-7.4

72.7
81.2
52.1

(D)

(NO
(D)

(D)

35.3

(NO
(D)
(NO

45.9
54.8
(D)
(D)

11.6

34. S

47.1

35.8
33.9
51.3
37.2

94.7
65.7

312.7
38.3

34.5
32.8
39.1

68.4

(NO
(D)

63.7

54.3

51.6
(D)

(D)

53.2
(D)

(D)
-13.6

38.3

74.5

94.4

25.2
(D)

20.4
(D)

70.5
76.2
120.8
43.3

61.2
67.2
47.6

67.0

46.7
61.6
21.4

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. 1967 data have been adjusted to include Lackawanna, Luzerne, and Monroe Counties for compatibility with the 1972 SMSA

definition.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.

'Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

Scranton

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

25.2

19.5
38.8
15.8

(D)
(D)

12.1
(D)

5.5

1.5

(D)

53.2
52.2
49.9
44.4
(0)

(D)
(D)

37.2
41.4
37.7
26.6

26.5
27.5
23.9

(D)

33.4
(D)

64.9
(D)

4.9

1.9
(D)
(D)

(D)
(D)
(D)

1.4

(D)

15.8
18.1
17.8
17.5
(D)

17.1
(D)

7.6
7.8
13.7
3.6

4.7
4.9
4.4

(D)

6.4
(D)

15.7
(D)

100.0

1.9
(D)
(D)

(D)
(D)
(D)

.9

4.1

1.1

(D)

17.3
7.4
6.3
4.2
(D)

3.3
(D)

8.0
4.3
2.6
1.2

7.4
5.5
1.9

(D)

11.4
(D)

7.2
(D)

100.0

2.5
(D)
(D)

23.3
20.2
(D)
(D)

18.6

17.9

4.4

8.2
3.6
3.2
2.4
.7

(D)
.2

5.4
2.6
1.7
1.1

7.1
5.1
2.0

3.9

8.6
(D)

2.8
.4

100.0

5.1
.7

4.4

17.5
12.1
2.3
3.1

23.3

16.1

7.7

5.4
2.0
1.8
1.2
1.0
1.0
.2

5.2
2.7
.9

1.6

7.7
5.6
2.2

3.2

8.8
2.4
2.3
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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Standard Metropolitan Statistical Area
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Nos. 10. 21, 24, 30, 35,42, 43, 49.50,51 ,53, 57,62, 63, 66, 70, 73, 75,and 78 Unassigned

# Central Business District

(T) (7) Major Retail Centers (See table 1 for boundaryW V7 ' description of each center)

Central City

- Corporate limits of other CBD cities

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Cities

Philadelphia, PA Camden, NJ

Central business districts

Philadelphia, PA Camden, NJ

54, 58, 591

53, 6, 7; 594

52,55,59

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

36 374
10 1^8 020
1 251 384
243 511

15 557
3 561 739

9 928
3 036 219

10 889
3 550 062

36 394

1 418
539
879

1 026
112
542
372

6 355

1 685

3 389

3 653
1 372
1 013
717
297
821
446

2 425
753
7 68
904

7 835
4 868
2 967

1 367

7 221
630

2 824
515

15 131
3 378 337

451 186
86 671

7 715
1 332 303

4 160
1 061 373

3 256
984 661

15 131

464
245
219

472
16

289
167

3 171

429

1 786
666
457
384
120
386
230

925
344
296
285

3 876
2 263
1 613

668

2 459
224
977
183

734
158 736
20 071
3 530

375
55 398

141
(D)

218
(D)

734

23
8

15

18
2
g
7

155

22

57

57
20
16
7
4

18

43
21
9
13

200
102
98

20

139
51
23
10

1 786
649 344
141 979
26 215

698
131 250

798
451 475

290
66 619

1 786

21
14
7

32
5

11
16

134

14

23

342
141
84
87
16
62
36

154
58
41
55

484
356
128

80

502
12

270
22

82
15 493
2 538

604

34
(D)

27
(D)

21
(D)

82

1

1

4

1

2

1

15
5
5

1

1

7
1

3

1

1

1

26
14
12

18
6

5
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3 No. 4 No. 5

54, 58, 591

53,6,7;594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

28
29 841
3 605

777

5

(D)

21
16 956

2

(D)

28

1

1

3

1

1

1

14
9

8

1

3

1

1

1

108
27 650
4 654

910

28
(D)

67
19 727

13
(D)

108

3

1

2

8

1

4

3

31
9

6
9

1

10
2

15
8

4

3

20
14
6

22
1

13

60
8

1

150
7C4
152
708

16
36

680

31
85

891

12
29

133

150

2
1

1

9

3

3

3

13

46
17
12
10
1

14
4

15
6

4
5

18
12
6

35
1

15
1

104
75 165
10 512
2 174

19
6 207

52
(D)

33
(D)

104

22
15
13
2

1

2

2

14
4
5
5

9

6

3

3

29

12
2

35
5
1

41
739
484
284

4

6
899

28
27

830

2

8

010

41

2

2

6

2
3

1

2

1

1

11
3

2

2

4

2

12
1

8

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Bala Cynwyd" bounded by St. Asaph Rd. , Belmont Ave., East City Ave., and Conshohocken Ave.
(Montgomery County, Pa.) (in tract 2043)

MRC No. 2. Includes the establishments in the area bounded by West 7th, Sproul, East 9th, Edgemont Ave., Avenue of the States, East 10th,
Crosby, East 7th, St. Charles PI. extended, St. Charles PI., St. Charles St., Welsh, East 3d, Market, West Mary, Edgemont Ave.,
alley south of West 3d, Chester River, West 6th, and alley west of Sproul. (Chester city, Delaware County) (In tract 4049.02)

MRC No. 3. Includes the establishments on Germantown Ave. from East Penn to Haines, on Chelton Ave. from Lena St. to Pulaski Ave., on East
Woodlawn, Armat, East Schoolhouse Lane from Germantown Ave. to Kenyon St.. on Maplewood Mall from Germantown Ave. to Greene, and on
Church Lane to 24 Church Lane. (Philadelphia) (In tracts 238, 241, 242, and 246)

MRC No. 4. Includes the establishments on Old York Rd., Washington Rd. to Baeder Rd., Greenwood Rd. from Nice to Leedom, and on West Ave. from
Cedar to Cottman. (Jenklntown borough and Abington township, Montgomery County, Pa.) (In tract 2021 and 2018)

MRC No. 5. Includes the planned center known as "Levittown Shop-O-Rama" at Route 13 and Levittown Parkway. (Tullytown borough, Bucks County,
Pa.) (In tract 1059.01)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 6 No. 7 No. 8 No. 9 No. 11

54, 58, 591

53,6,7;594

52,55,59,

ex. 591,4

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 .000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

30
30 965
4 138

779

12
7 267

13
(D)

5

(D)

30

1

1

2

1

1

18
20 329
2 630

596

6

(D)

10
14 690

2

<D)

ia

20
7 688

803
165

7
3 746

10
2 975

3

9 67

20

127
22 639
3 324

727

40
6 066

55
(0)

32
(0)

127

4

3 25
1 7
- 5

1 4
- 1

1 7

- 6

2 15
- 6

1 4

1 5

1 30
1 15
- 15

32
5

12
1

39
18 323
2 539

654

6

1 756

26
16 043

7

524

39

1

1

13
6
5

3

1

16

10
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 6. Includes the planned center known as "Logan Square" and establishments on Markley St. from West Roberts St. to Johnson Highway.
(Norristown borough) (In tract 2036.02)

MRC No. 7. Includes the planned center known as "Main Line Shopping Center" and establishments on East Wynnewood Rd. from Lancaster Pike to
Williams Rd. (Montgomery County, Pa.) (in tract 2054)

MRC No. 8. Includes the planned center known as "Morrisville Shopping Center" in the area bounded by East Trenton Ave., Crown. East Maple Ave.,
and North Pennsylvania Ave. (Morrisville borough, Bucks County) (In tract 1057.02)

MRC No. 9. Includes establishments in the area bounded by Penn, Barbadoes, Ann, Cherry, Airy, Green, Penn, Arch, Main, Saw Mill Run. Lafayette,
east side of Barbadoes, Reading RR, and Markley. (Norristown borough, Montgomery County, Pa.) (In tract 2039. 02 N

MRC No. 11. Includes the planned center known as "Suburban Square Shopping Center" bounded by East Montgomery Ave., Lanfair Rd. . Coulter Ave.,
and Anderson Ave. (Montgomery County, Pa.) (In tract 2054)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 12 No. 13 No. 14 No. 15 No. 16

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales . . $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

70
8

1

120
691
511
737

9
28

103

57
80

843

3
12

745

126
21 942
3 219

675

29
(D)

72
15 682

34
13 539
1 648

409

6

(D)

21
8 074

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

• Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

120

1

1

46
14
11
11
2

15
4

12
1

1

10

14
11
3

27
1

18

25
(D)

126

7
3
4

4

1

2

1

7
(D)

34

3
1

2

2

1

1

31
12
10
8

2
9

18
3

5

10

19
12
7

5

35

19
4

42
4

37
468
363
837

19
9

821

19
15

821

2
13

326

37

1

1

5

2

1

2

4

4

112
12
2

140
366
916
702

23
31

301

69
85

199

19
24

866

140

4

4

5

3

2

12

4

7

45
17
15
9

2

13
4

21
4
7

10

15
13
2

23
2

14
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 12. Includes the Terminal Building and the area known as "69th Street Center" and establishments on 69th St. from West Chester Pike to
Walnut St., on West Chester Pike from Copley Rd. to Marlborough Rd., and on Ludlow St. from 69th St. to Copley Rd. (Delaware County,
Pa.) (In tracts 4001, 4002, 4004.01, and 4005)

MRC No. 13. Includes establishments in the area bounded by Chestnut, Walnut, Cedar alley, High, Pearl Alley,, Church, Wollerton alley, and Darling-
ton. (West Chester, Chester County, Pa.) (In tracts 3023, 3024, 3025, and 3026)

MRC No. 14. Includes the planned center known as "Willow Grove Shopping Center" and establishments in the area of Old York Rd. from Davisville to
Park Rd. and Easton Rd. from Moreland to Park Rd. (Willow Grove, Montgomery County) (In tracts 2003.07, 2003.08, and 2003.10)

MRC No. 15. Includes the establishments on Oregon Ave. from 18th St. to 24th St., on 22d St. from Oregon Ave. to Passyunk Ave., on Passyunk Ave.
from 22d St. to 25th St., and 24th St. from Oregon Ave. to Ritner, and on Vare from 23d St. to 25th St. (Philadelphia city) (in
tracts 36, 37, 38, and 46)

MRC No. 16. Includes the planned centers known as "Cottman and Bustleton Center" and "Roosevelt Mall Northeast," and establishments on Cottman
Ave. from Loretta Ave. to Roosevelt Blvd., on Castor Ave. from Bleigh to Englewood St., and on Bustleton from Englewood to Shelmire.
(Philadelphia) (In tracts 310, 314, 334, and 335)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-61

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 17 No. 18 No. 19 No. 20 No. 22

54, 58, 591

53,6,7;594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8

561

565
566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number T

Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

28
3

40
221
580
719

12
16

986

12
12

717

2
12

518

40

2

2

2

1

1

7

1

3

22
37 818
4 838

944

7
7 018

9

(D)

6
(D)

22

1

1

2

1

1

2

1

3

2
1

1

1

3

41
37 485
4 865

912

7
(D)

32
30 366

2

(D)

21
7

5

6

97
12
2

125
423
810
780

12
19

281

78
81

071

7
25

071

125

10

40
16
15
6

1

16

1

11
1

4

6

10
10

35
1

24
2

24
16 "55
1 866

419

5

3 776

14
11 771

5

908

24

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 17. Includes the planned centers known as "Northeast Shopping Center" and "Blue Grass Plaza." and establishments on East Roosevelt Blvd.
from Tremont to Pennsylvania RR. and on Welsh Rd. from East Roosevelt Blvd. to Blue Grass Rd. (Philadelphia city 1

,
In tracts 346 and

347)

MRC No. 18. Includes the planned center known as "Abington Shopping Center" on Old York Rd. from Keith Rd. to Jericho Rd . Yoiucorerv Cou:-:\.
Pa.) (In tracts 2016.06 and 2016.08)

MRC No. 19. Includes the planned center known as "Cheltenham Shopping Center" on the north side of Cheltenham Ave. from Ogonr.- Ave. to washing-
ton Lane. (Montgomery County, Pa.) (in tract 2025)

MRC No. 20. Includes the planned center known as "King of Prussia Plaza" and establishments at the intersection of I'.S. Highway .

Rd.) and State Highway 23 (Gulph Rd. ) and on U.S. Highway 202 from Schuylkill Expressway to Crockett. (Upper Marion township. Montgomery
County, Pa.) (In tracts 2058.01 and 2058.07)

MRC No. 22. Includes the planned center known as "Lawrence Park Shopping Center" at the intersection of Sproul Rd. (U.S. Highway 380) and
"

rence Rd., extending on the south side of Lawrence Rd. and east side of Sproul Rd. (Marple township. Delaware County'
4081.03)



39-62 PENNSYLVANIA—PHILADELPHIA, PA-NJ, SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 23 No. 25 No. 26 No. 27 No. 28

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year SI ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

. Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

36
4

37
335
236
988

14
16

168

21
15

185

6

982

37

1

1

3
P

1

61
7
1

38
102
643
532

13
6

116

45
26

565

2
6

421

38

1

1

5

2

2

1

2

4

11
2

2

2

6

1

6

1

1

4

3

3

72
9
2

95
300
393
389

4
13

264

65
71

733

2
11

303

95

1

2

42
20
14
7

2

11
2

7

1

2
4

4
3

1

27
1

19
1

53
36 726

620
298

fa

957

40
30 857

5
914

53

3

1

2

3

2

1

20
6

7

4

7

1

1

12

11

73
89 767
11 555
2 498

12
10 837

57
78 561

4

369

73

31
11
9

6

11
3

7

1

2

4

4
4

1

18

14
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 23. Includes the planned centers known as "Springfield Shopping Center" and "Marple Springfield Shopping Center" and establishments on
West Sproul Rd. from North Woodland Ave. to Martin's Lane and on South State Rd. from Meetinghouse Rd. to Collins Dr. fSpringfield
township, Delaware County) (In tract 4078.02)

MRC No. 25. Includes the planned center known as "Black Horse Pike Center" and establishments on Black Horse Pike from North Merchant Ave. to
Nicholson Rd. (Audubon borough and Camden County) (In tracts 6040 and 6056.01)

MRC No. 26. Includes the planned center known as "Cherry Hill Mall" bounded by Church Rd., Cherry Hill Mall Blvd., State Highway 38 and Haddon-
field Rd. (Camden County) (In tracts 6032 and 6033.01)

MRC No. 27. Includes the planned center known as "Willingboro Plaza" on State Highway 130 between Levitt Parkway and Willingboro Parkway. (Bur-
lington County) (In tract 7028.07)

MRC No. 28. Includes the planned center known as "Moorestown Mall" on Route 38 between Lenola Rd. and Nixon Dr. (Moorestown, Burlington County,
N.J.) (In tract 7005.01)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-63

table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 29 No. 31 No. 32 No. 33 No. 34

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3. 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

41
5

1

74
945
655
216

13
29

277

27
38

225

1

7

443

74

1

1

15

24
7

7
5

2

9

1

5

1

2

2

10
9

1

4

9

7

57
34 798
3 724

8C6

23
12 876

15
15 569

19
6 353

57

1

1

3
3

9

b

9

2

1

1

12
8

4

54
6

1

101
202
880
844

18
(D)

47
74

346

9

(D)

101

"0
18
16
8

1

12
1

1

32

24
1

26
3

26
415
036
456

4
10

390

11

7

969

10
9

056

26

2

2

2

1

1

4

5

2

2

95
29 C35
3 639

799

27
4 789

54
15 299

14
947

95

2

1

1

6

2

3

1

27
10
9

7
1

7

2

11
4
3

16
11
5

14
1

10

Standard Notes; - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 29. Includes the planned center known as "Cedarbrook Mall" and establishments on Cheltenham Ave. from Gouam Ave. to Durham Rd. . and on
Wadsworth Ave. from Michner Ave. to Cheltenham Rd. (Montgomery County) (In tracts 2025, 259, and 260)

MRC No. 31. Includes the planned centers known as "Norriton Square Center," "Penn Square," and "Swedes Square Shopping Center," and establishments
on U.S. Highway 202 (DeKalb Pike) from Colonial Dr. to Butcher's Lane and on State Highway 422 from Dekalb Pike to Penn Square Rd.
(Montgomery County) (In tracts 2033.03 and 2033.04)

MRC No. 32. Includes the planned center known as "Plymouth Meeting Mall" bounded by Hickory Rd. , Pennsylvania Turnpike, the northeastern exten-
sion of the turnpike, and Germantown Pike (State Highway 422). (Montgomery County) (In tract 2040.06)

MRC No. 33. Includes the planned center known as "Country Club Shopping Center" and establishments on Lincoln Highway (U.S. Highway I 1 from
Flowers Mill Rd. to eastern end of Highland Parkway. (Bucks County) (In tracts 1008.03 and 100S.07 N

MRC No. 34. Includes the establishments on High St. from Washington to York. (Pottstown, Pa. 1 (In tracts 2088.03 and 2089.04''
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 36 No. 37 No. 38 No. 39 No. 40

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3,

8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

17
23 007
2 251

382

5

11 416

4

(D)

(D)

17

2

2

1

1

2

3

3

1

13
11 202
1 120

276

4
(D)

4
(D)

5
614

13

15
20 693
2 586

54C

3

(D)

11
(D)

(D)

15

20
2

24
707
104
396

5
8

846

10
7

244

4

9

617

24

1

1

2
1

1

2

2

5

2

20
?

23
142
282
351

14
10

742

1

7

P25

3
6

575

23

1

1

3

1

1

1

4

1

3

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 36. Includes the planned center known as "Thorndale Center" and establishments on U.S. Highway 30 (Lancaster Rd. or Lincoln High-
way) from Muncipal Dr. to Barley Sheaf Rd. (Chester County) (in tracts 3042.02 and 3042.01)

MRC No. 37. Includes the establishments along Westchester Pike from Spring Lane to Five Points Rd. (Chester County) (In tract 3027.02)

MRC No. 38. Includes the planned center known as "Norco Mall" and establishments on Route 724 from State Highway 100 to Laurel Wood Rd. (Ches-
ter County) (In tracts 3014.01 and 3014.02)

MRC No. 39. Includes the planned center known as "Stratford Plaza" and establishments on both sides of White Horse Pike from Stratford Ave. to
Broadway. (Camden County) (In tract 6080.01)

MRC No. 40. Includes the planned centers known as "Atlantic Thrift Center" and "Pathmark Shopping Center" and establishments on both sides of

Mount Ephram Ave. from Fairview St. to Olympia Rd. (Camden) (In tracts 6019 and 6020)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-65

table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 41 No. 44 No. 45

'

No. 46

54, 58. 591

53.6.7;594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

13
24 563
2 655

439

27
7

20
063
880
563

4

(D)
7

(D)

1

(D)
6

(D)

8
2 757 2

7
481

13 20

2

16
876
124
272

9
658

2
(D)

5

(D)

16

13
17 522
2 120

345

1

(D)

16 932

4

(D)

13

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 41. Includes establishments on White Horse Pike from Route 295 to New Jersey Turnpike. (Lawnside) (In tracts 6065 and 6066'

MRC No. 44. Includes the establishments on State Highway 130 from Willingboro Parkway to Delanco Rd. (Burlington County"1 (In tracts 7010.01.

7010.02, and 7011.01)

MRC No. 45. Includes the planned center known as "Nichols Discount City" and establishments on Route 73 from Route 38 to Route 295. Maple

Shade) (In tract 7004.04)

MRC No. 46. Includes establishments on U.S. Highway 206 from property line to Martins Ave. (Burlington County 1 (In tract 7015. 02^
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 47 No. 48 No. 52 No. 54

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

12
9 673
1 206

290

4

(D)

4
(D)

4

055

12

12
9 123
1 652

271

4
1 071

4

(D)

4
(D)

12

27
14 328
1 678

348

8

2 527

8 006

11
3 795

27

2

2

1

1

25
2

32
086
891
605

12
18

904

3
(D)

11
(D)

32

1

1

2
2

6

2

7

10
9

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 47. Includes the planned center known as "Mlllside Center" and establishments on State Highway 130 between Haines Mill Rd. and Suburban

Blvd. (Delran) (in tract 7006.01)

MRC No. 48. Includes establishments on Lenola Rd. from Route 38 to Route 41. (Burlington County) (In tract 7005.01)

MRC No. 52. Includes the planned center known as "Marlton Square" and establishments on both sides of Interstate Highway 70 from Old Orchard to
Marlton Circle. (Burlington County) (In tracts 7040.01 and 7040.02)

MRC No. 54. Includes the planned centers known as "Bensalem Plaza" and "Brookwood Shopping Center" and establishments on Street Rd. from Knights
Rd. to Olga St. (Cornwall Heights) (In tracts 1001.01, 1002.03, and 1002.04)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 55 No. 56 No. 58 No. 59

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

34
14 618

1 621
333

9

(D)

21
(D)

4
246

34

12
6

5

1

1

1

3

24
14 746
1 554

378

8 312

10
4 653

6

1 781

24

14
22 857
1 959

368

5

(D)

1

(D)

5 797

14

18
20 686
2 263

404

6
(D)

7

6 061

5
(D)

18

2

1

1

2

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 55. Includes the planned center known as "Village Mall" and establishments on Blair's Mill Rd. from Moreland Ave. to the property line.
(Montgomery County) (In tract 2005.02)

MRC No. 56. Includes the planned center known as "North End Shopping Center" on North Charlotte St. from Kaufman Rd. to Mervine St. (Montgomery
County) (In tracts 2091 and 2087.02)

MRC No. 58. Includes establishments on New Rogers Rd . (Route 413) from Ford Rd. to Pennsylvania Turnpike and on Bath Rd. from Old Rogers Rd. to
Pennsylvania Turnpike. (Bristol Turnpike) (In tracts 1003.03 and 1003.04)

MRC No. 59. Includes the planned center known as "Fairless Hills Shopping Center" and establishments on Route 1 (Old Lincoln Highway' at Arlene's
Avenue. (Bucks County) (in tracts 1058.01 and 1058.02)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Maior retail centers-Continued

(See descriptions below)

No. 60 No. 61 No. 64

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

11
9 079
1 400

108

2

(D)

1

(D)

6 979

11

31
8 567
1 139

120

9

632

16
3 776

6

1 159

31

2

2

21
2

46
682
357
513

9

15
753

11
25
115

6

614

46

10
5

4

2

1

2

1

U
8

Standard N'otes : - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 60. Includes the planned center known as "Clover Mall" and establishments on Route 1 from Lincoln Highway to Route 413. (Bucks County)
(In tract 1058.01)

MRC No. 61. Includes the planned center known as "Woodhaven Mall" and establishments on Route 413 (Frankford Ave.) and Woodhaven Rd. (Bucks
County) (In tract 1001.01)

MRC No. 64. Includes the planned center known as "Woolco Mall" and establishments on MacDade Blvd. from Grays Ave. to Highland Ter. (Glenolden
borough and Ridley township) (Glenolden) (In tracts 4035.02 and 4040.04)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

Mo. 65 No. 67 No. No. 69

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

25
17 881
1 722

381

9
<D)

6
(D)

10
690

25

11
1

14
128
034
238

4

(D)

3
5

647

5

(D)

14

1

1

1

1

12
59 066
5 475
1 093

4

306

3
(D)

5
(D)

12

43
15 876
2 058

535

11
7 269

20
6 748

12
1 859

43

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 65. Includes establishments on MacDade Blvd. from West Oak Lane to Knowles Ave. (Glenolden) (In tract 4035.021

MRC No. 67. Includes establishments on MacDade Blvd. from Valley Rd. to Woodcrest Rd. (Delaware County) (In tracts 4041.01 and 4041.02^

MRC No. 68. Includes establishments on Baltimore Pike from Palma Rd. to Thompson St. (Springfield) (In tracts 4077, 4078.01,, 407S.03. and
4078.05)

MRC No. 69. Includes the planned centers known as "Strafford Shopping Center" and "Eagle Village" and establishments on Lancaster Ave. U.S.
Highway 30) from the Radner township line to Strafford Rd. (Delaware County) (In tract 4098.01^
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 71 No. 72 No. 74 No. 76

54, 58, 591

53,6, 7,594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

19
23 792
2 688

477

47
21 873
2 620

600

11
(D)

17
8 753

6
(0)

20
10 447

2
(D)

10
2 673

19 47

2

41
10 494
1 448

335

12
4 447

17
3 376

12
2 671

41

4

1

3

?

1

1

6

1

2

3

10
9

1

11

1

8

1

10
1

23
974
207
177

6
11

721

2

9

905

1

3
348

23

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 71. Includes the planned center known as "Woodbury Heights Shopping Center" and "Fields Shopping Center" and establishments on both sides
of Route 45 from the New Jersey Turnpike to Parkville Rd. (Woodbury Heights and West Deptford township) (Woodbury Heights) (Infracts
5002, 5009, and 5011)

MRC No. 72. Includes the planned centers known as "College Town" and "James Way Shopping Center" and establishments on both sides of Route 47
(Delsea Dr.) from South Woodbury Dr. to Ponoro St. (Gloucester County! (In tract 5014)

MRC No. 74. Includes the planned center known as "Great Valley Center" and establishments on U.S. Highway 30 from Route 401 to Mennonite Church
property line. (Chester County) (In tract 3021.01)

MRC No. 76. Includes the planned centers known as "Leo Mall" and "Lumar Shopping Center" and establishments on Bustleton Ave. from Somerton Ave.
to Hendrix Ave. (Philadelphia) (in tracts 358 and 359)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 77 No. 79 No. 80

54. 58. 591

53, 6. 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year SI,000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF :
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers , . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

12
9 059

945
223

2

<D)

5 189

2

(D)

12

1

1

1

1

73
9

2

63
553
604
031

10

12
309

62
47

757

4

487

63

25
9
8

5

8

3

6

1

1

4

3

3

2

17

13

41
5
1

105
703
929
549

2

14
942

84
(D)

7
(D)

105

1

1

5
2

1

2

45
23
18
8

10
4

9

1

4
4

5
5

31

25

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
JExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 77. Includes the planned center known as "Red Lion Shopping Center" and establishments on Roosevelt Blvd. from Red Lion Rd. to Hilspach
St. (Philadelphia) (In tract 355)

MRC No. 79. Includes the planned center known as "Neshaminy Mall" bounded by Bristol Rd, Old Trevose Rd., Trevose Rd. , and Route 1. (Bens also
Turnpike) (In tract 1002.02)

MRC No. 80. Includes the planned center known as "Echelon Mall" bounded by Echelon Rd. , Summerdale Rd. and Burnt Mill Rd. (Voorhees In tract
6075)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRC No. 2'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

108

31
9
6

9

1

10
2

15
8
4

3

20
14
6

22
1

13

NA Not available.

27 650

?86
(D)
(D)

6 205
(D)
(D)
583

(D)

(D)

8 677
3 740
3 546
1 677

(D)
(D)
(D)

3 490
2 725

(D)
(D)

301
914
387

(D)

2 132
(D)

1 355

4 654

1 042
(0)
(D)

51

(D)

(D)

820
840
813
336
CD)
(0)
(D)

487
417
(D)

(D)

256
192
64

(D)

342
(D)
262

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 154

252
(D)

CD)
14

(D)

<D>

483
234
227
86
(D)

(D)
(0)

104
89
(0)
(D)

56
43
13

(0)

83
(D)
63

910

197
(D)
(D)

16

(D)

(D)

387
192
181
54
(D)
(D)

(0)

63
54

<D>

(0)

89
66
23

(D)

70
CD)
57
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554

1

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, (

592
594

5992

MRC No. 3 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

150

13

6

1

46
17
12
10
1

14
4

15
6
4
5

13
12
6

35
1

15
1

NA Not available.

60 704

(D)
(D)
(D)

16 628
7 564

(D)
(D)

13 219

8 002

(0)

e 947
4 660
3 869
1 780

(D)

1 552
(D)

3 546
1 910

348
1 288

2 351
1 877

474

1 no

6 381
(0)

2 770
(D)

8 152

(D)

(D)

2 757
1 330

(D)
(D)

1 213

846

(D)

1 344
656
424
262
(D)
249
(D)

462
316
32

114

678
600
78

131

682
(D)
383
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 929

(0)

(0)

638
319
(D)

(D)

281

190

(0)

315
146
92
65

(D)

60
<D>

123
80
9

34

182
160
22

29

162
(D)
87
(D)

1 708

(C)

(D)

657
416
(D)
(D)

223

108

(D)

281
162
107
46
(D)
43

(D)

67
38
9

20

212
190
22

27

126
(D)
81
(D)



39-74 PENNSYLVANIA—PHILADELPHIA, PA-NJ, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 4 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

104

22
15
13
2
1

2

2

14
4
5
5

3

29

12
2

75 165

(D)
(D)

(0)

(D)
<D>
(D)

(D)

2 474

15 870

1 253

3
2

033
111
(D)
(D)
(0)
(0)
(D)

n

l

449
(D)
(D)
398

3
?

204
381
323

529

3 098

1 341
(D)

NA Not available.

10 512

(D)
(D)

(D)

<D)
(D)
(D)

(D)

409

1 351

237

361
282
(D)
(D>

(D)
(D)

673
(D)
(0)
200

934
888
46

75

598

200
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

•See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 212

(0)
(D)

(D)

(D)
(D)

(D)

(D)

48

334

37

87
68

(D)
(0)

CD)
(D)

165
(D)
(D)

55

234
223
11

20

132

49
(D)

2 174

<D)
(D)
(D)

(0)
(D)

CD)

CD)

35

213

29

7C
57

(D)
(D)

(D)

CD)

101
CD)
(D)

41

?60
248
12

22

139

48
(D)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-75

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 9 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

127

4

4

25
7

5
4

1

7
6

15
6
4
5

30
15
15

32
5

12
1

NA Not available.

2? 639

1 147

1 147

(D)
(D)
(0)
(D)

3 252

(0)

1 186

4 406
1 941

(D)

1 233
(D)
591
(D)

2 983
1 294

415
1 274

1 815
1 047

768

1 001

4 438
(D)

1 835
(D)

3 324

167

167

(D)

(0)
(0)
(D)

404

(D)

84

687
286
(D)
207
(D)

94
(D)

460
155
78

227

315
175
140

119

557
(D)

235
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
x See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below

325

39

39

(D)

(0)
(D)
(D)

100

(D)

20

165
62

(D)
53

(D)

23
(D)

105
29
18
58

30

149
(D)
64

(D)

727

19

19

(D)
(D)

(0)
(D)

72

(D)

27

131
68

(D)
25

(D)

18
(D)

69
20
13
36

98
62
36

27

119
(D)
54

(0)



39-76 PENNSYLVANIA—PHILADELPHIA, PA-NJ, SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRC No. 12 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

12C

46
14
11
11
2

15
4

14
11

3

27
1

18

NA Not available.

70 691

(D)
(D)

35 859
(D)
(D)

6 607

(D)

14 203
7 015
6 656
2 025

(D)

3 288
(D)

4 775
(D)

CD)
(D)

4 739
1 300

439

757

611
(D)
006

8 511

(D)
(D)

4 327
(D)
(D)

611

(D)

1 756
722
650
357
(D)

439
(D)

554
(D)

(D)
(D)

382
?96
86

63

644
(D)

364

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 C20

(D)
(D)

1 030
(D)

(D)

140

(D)

399
161
142
88
(D)

98
(D)

143
(0)
(D)
(D)

35
64
21

15

169
(D)
88

1 737

(D)
(D)

905
(D)

(0)

126

(D)

373
176
159
53
(D)

89
(D)

84
(D)
(D)
(D)

114
92
22

15

99
(D)

69



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-77

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,0

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 13'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

126

31
12
10
8

2

9

18
3
5

10

35

19
4

NA Not available.

21 942

1 041
(D)
(D)

3 627
(D)

(0)
(D)

(D)

(D)

(D)

5 491
2 376

(D)

1 511
(D)
(D)

4 561
(D)
(D)

2 055

208
755
453

1 857

3 093

2 003
173

3 219

65
(D)
(D)

677
<D>
CD)
(D)

(D)

(D)

(D)

749
359
(D)
169
(D)
(D)

789
(D)
(D)
309

259
189
70

174

373

183
12

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

794

16
(D)
<D)

164
(D)
(D)
(D)

(D)

(D)

(0)

177
80

(D)
49

(D)

(D)

200
(D)
(D)
74

69
48
21

45

86

43
3

675

14
(D)
(D)

136
(D)
(D)
(D)

(C)

(D)

(D)

145
68

(D)
27

(D)
(D)

119
(D)
(D)
48

98
72
26

5C

81

48
10



39-78 PENNSYLVANIA—PHILADELPHIA, PA-NJ, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(SI, 000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo. 16'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

140

4

4

12

45
17
15
9

2

13
4

21
4

7
10

15
13
2

23
2

14

1

112 366

? 329

2 329

43 292
(D)
(D)

17 837

(D)

(D)

10 848
5 780

( D)

1 805
(D)

2 604
(D)

6 526
607

1 739
4 180

3 426
(D)
(D)

2 038

10 245
(D)

8 533
(D)

12 916

190

190

4 923
(D)
(D)

1 970

(D)

(D)

1 483
663
( D)

317
(D)
389
(D)

664
77

213
374

864
(D)

(D)

247

997
(D)

821
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

3 021

49

49

1 199
(0)
(D)

435

(D)

(D)

337
148
(O)
70

(D)
91

(D)

125
17
43
65

224
(D)

(D)

61

221
(D)
181
(0)

2 702

29

29

1 194
(0)
(D)

342

(DJ

<D>

294
145
(0)
5C

(D)
74

(D)

101
21
37
43

271
(D)

(D)

62

214
(D)
189
(D)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-79

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

MRC No. 20 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

125 97 423

2

10

40
16
15
6

1

16
1

11
1

4
6

10
10

35
1

24
2

NA Not available.

(D)

(D)

58 604
(D)
(0)
(0)

(0)

(0)

2 109

in

5

3

728
079
(D)
(D)

(0)
052
(D)

2

1

818
<D)
(D)
988

3
3

792
792

(D)

7 463
(D)

5 921
(D)

12 810

(0)

(D)

7 665
(D)
(D)

(0)

(D)

(0)

212

1 526
730
(D)
(D)

(D)
432

359
(D)
(0)
218

1 078
1 078

(D)

910
(D)
781
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 959

(D)

(D)

1 768
(0)
(D)

CD)

(0)

(D)

57

384
183
(D)
(D)
(D)

112

80
(0)
(D)
55

244
244

(0)

213
CD)
181
(D)

2 780

(0)

(0)

1 618
(D)

(0)
(D)

(D)

(0)

55

371
205
(D)
(D)
<D)
99

53
(D)

(0)
38

325
325

(0)

509
(D)
186
(D)



39-80 PENNSYLVANIA—PHILADELPHIA, PA-NJ, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRC No. 32 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

100

40
18
16
8

1

12
1

1

32

24
1

54 202

<D>
(0)
(D)

3 811

(D)

12 455
6 218

(D)
(0)
(D)

2 514
(D)

(D)

(D)
(D)

1 165
1 165

(D)

3 845

3 Oil
(0)

NA Not available.

6 880

(D)
(D)
(D)

491

1 785
722
(D)
(0)
(D)

424
(D)

(0)

(D)
(D)

312
312

(D)

477

350
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
l See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 662

(D)
(D)
(D)

111

442
172
(D)
(D)
<D>
106
(D)

CD)

(D)
(D)

(D)

116

82
(D)

1 844

(D)
(D)
(D)

84

419
185
(D)
(D)
(D)
72

(D)

<D>

(D)
(D>

102
102

(D)

123

102
(D)



MAJOR RETAIL CENTERS PHILADELPHIA, PA-NJ, SMSA—PENNSYLVANIA 39-81

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 80'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

105

<+5

23
18
8

10
4

31

25

41 703

(0)

(D)

(D)
(D)
(D)
(D)

842

10 983
6 112

681
810

807
254

2 150
(D)
(D)

1 619

(D)
(D)

(D)

4 308

3 745
(D)

5 929

(D)

(D)

(D)
(D)

(D)
(0)

136

540
771
710
478

270
21

383
(D)
(D)
301

(D)

(D)

(D)

599

535
(D)

1 378

(D)

(0)

(D)
(D)

(0)
(D)

32

378
183
170
113

77
5

86
<D)

(D)
66

(D)

(D)

(D)

129

116
(0)

1 549

(D)

(D)

(D)
(D)

(D)
(D)

51

384
223
203
94

58
9

5C
(D)

(D)

35

(D)

(D)

(D)

155

133
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

PART A. Philadelphia, PA

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564.9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

1 786

21
14
7

32
5

11
16

134

14

23

342
141
84
87
16
62
36

154
58
41
55

484
356
128

80

502
12

270
22

649 344

1 991
1 421

570

211 880
197 033

9 802
5 045

30 324

11 333

3 802

120 908
62 643
53 828
34 690
3 124

17 534
2 917

61 253
26 717
12 184
22 352

75 072
63 452
11 620

25 854

106 927
(0)

57 434
2 208

141 979

219
155
64

66 653
64 355
1 582

716

3 211

1 934

455

20 141
10 169
8 632
6 280

386
2 820

486

9 439
4 364
2 113
2 962

20 719
18 076
2 643

2 919

16 289
(D)

8 533
540

34 548

55
38
17

15 931
15 383

390
158

764

403

92

4 955
2 441
2 C69
1 616

88
693
117

2 473
1 187

531
705

5 015
4 373

642

686

174
(0)
118
130

26 215

38
30
8

11 285
10 700

436
149

658

257

72

3 839
2 131
1 907
1 010

85
495
118

1 224
471
295
458

5 402
4 765

637

591

849
(D)
524
97

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972-Continued

PART B. Camden, NJ

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

82

1

1

15
5

5

1

1

7
1

26
It
12

15 t93

(D)

(D)

6 t6t
(D)
(D)
(D>

590

596

1 93t
429
429
(0)
(D)
735
(D)

(D)
(D)
(D)
(D)

3 010
2 2t7

763

(D)

1 974
1 048

401
(D)

2 58e

(0)

(D)

064
(D)

(D)
(D)

63

(D)

288
57
57
(D)
(D)
120
(D)

(D)
(D)
(D)

(D)

734
601
133

(0)

256
90
76
(D)

654

(D)

(D)

277
CD}
(D)
(D)

14

(D)

62
13
13

(D)
(D)
23

(D)

(D)

(D)
(D)
(D)

191
158
33

CD)

62
21
13

CD)

604

(D)

(D)

261
(D)
(D)
(D)

18

(D)

61
14
14

(D)
(D)

23
(D)

(D)
(D)
(D)

(D)

193
151
42

[D]

42
15
14

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

PART A. Philadelphia, PA

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

15 131

464
245
219

472
16

289
167

3 171

429

881

1 786
666
457
384
120
336
230

925
344
296
285

3 376
2 263
1 613

668

459
224
977
183

3 378 337

83 124
22 996
60 128

406 174
318 745
58 989
28 440

837 568

465 085

157 317

324 491
140 118
118 176
100 136
17 803
51 890
14 544

212 426
90 912
40 220
81 294

370 362
27 1 202
99 160

124 373

397 417
150 680
113 282
11 784

451 186

10 545
2 052
8 493

90 786
79 571
7 652
3 563

71 060

45 389

12 421

47 030
19 911
16 427
15 953
1 990
7 555
1 621

28 7 19
12 944
6 126
9 649

86 439
67 7 17

18 722

14 652

44 145
10 179
14 813
2 249

108 806

2 513
506

2 007

21 566
18 914

1 850
802

16 695

10 702

3 026

11 520
4 759
3 917
4 114

451
1 326

370

7 031
3 235
1 544
2 252

20 947
16 384
4 563

3 575

11 231
2 590

633
523

86 67 1

1 509
392

1 117

16 667
13 903
2 120

644

12 886

4 849

2 792

9 466
4 518
3 830
2 592

463
1 455

438

4 143
1 697

897
1 549

23 321
13 792
4 529

3 298

7 740
1 388
2 938

473

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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TABLE 4. The City. 1972—Continued

PART B. Camden, NJ

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,1

592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

734

23
a

15

155

22

57

57
20
16
7
4

18

43
21
9

13

200
102
98

20

139
51
23
10

158 736

8 233
(D)
(D)

(D)

(D)
(D)

1 107

31 144

42 358

7 346

8 713
3 378
1 326

(D)
(D)

1 483
855

9 649
6 ?46
1 929
1 474

18 689
10 708
7 981

6 065

(D)
10 948

1 429
385

20 07 1

122
(D)
(D)

1 546
(D)
738
CD)

2 600

4 438

599

1 242
483
191
223
193
221
122

108
623
279
206

618
508
110

(D)

(Dl
005
170
68

4 798

273
(D)
(D)

368
(D)
177
(D)

607

1 013

122

301
139
43
41
45
46
30

496
376
56
64

928
647
281

(D)

(D)
239
41
19

3 530

204
(D)
(D)

360
(D)
168
(D)

419

424

104

247
90
42
30
45
44
38

277
207
36
34

974
679
295

to)

(D)
181
29
18

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below
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table 5. The Standard Metropolitan Statistical Area: 1972

MAJOR RETAIL CENTERS

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

36 374

1 418
539
879

1 026
112
542
372

6 355

1 685

3 389

3 653
1 372
1 013
717
297
821
446

2 425
753
7 68
904

7 335
4 868
2 967

1 367

7 221
630

2 824
515

10 148 020

375 425
65 97 3

309 452

1 494 013
1 223 151

182 003
83 859

2 385 320

1 824 495

620 237

674 895
286 797
246 052
177 488
66 292

117 712
26 606

543 012
220 289
96 686
226 037

877 148
662 484
214 664

299 271

054 204
333 432
324 299
33 977

1 251 384

43 979
7 186
36 793

232 278
193 514
28 361
10 403

214 557

180 561

50 472

94 418
38 519
32 315
27 537
8 417
16 961
2 984

71 942
31 296
14 143
26 503

206 376
167 097
39 279

37 233

119 568
23 5 60
38 761
6 410

297 68

10 361
1 730
8 631

54 191
45 469

639
083

50 286

42 487

12 016

22 910
9 204

702
869
021
100
716

17 301
7 569
3 514
6 218

49 007
39 507
9 500

9 046

29 463
5 384

150
512

?43 511

6 394
1 435
4 959

48 415
39 160
7 317
1 938

38 506

19 227

11 982

20 404
9 484
8 085
4 567
2 026
3 481

846

10 717
4 273
2 218
4 226

57 925
47 838
10 087

8 695

21
3

246
479
40 6

460

Standard Notes: - Represents zero- D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

PART A. Philadelphia, PA

1967

SIC code
Kind of business

Establishments

(number)

Sales

($l,i

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

1 946

29
18
11

62
5

14
43

155

10

18

382
172
82

210
66
7

76
32

122
46
32
44

537
371
166

72

559
13
9

118
25

573 070

2

1

458
660
798

206
188
13
5

961
284
317
360

26 132

8 428

2 907

112
57
44

780
692
790

55
25
5

19
4

088
001
217
535
128

44
23
6

14

913
094
899
920

73 342
60 777
12 565

16 576

78 573
Id)

3 571
20 110
2 459

115 861

358
245
113

53 322
50 270
2 463

589

2 691

89

269

18 290
9 130
7 379

9 160
4 611
1 016
2 894

639

6 520
3 560
1 129
1 831

19 606
16 717
2 889

2 066

11 849
(D)
467

3 282
517

28 072

89
61
28

11 627
10 667

8 05
155

726

171

74

4 201
2 404
1 982

1 797
814
212
633
138

148
531
260
357

6 898
5 899

999

642

2 496
(D)
136
652
138

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3 Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 6. The Central Business District: 1967—Continued

PART B. Camden, NJ

1967

SIC code
Kind of business

Establishments

(number)

Sales

($i;

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56
562. :

562
,8

Other

561

565
566
564,7

56

,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591

595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

in

19
8
2

33
17

16

26

5
1

3
3

19 209

CD)

(D)

(D)
(D)
(D)
CD)

3 074

(D)

2 046
648
(D)

1 398
(D)

801
CD)

(D)
(D)
(D)

2 698
2 132

566

530

2 662
1 134

(D)
(D)
(D)

2 930

(D)

(D)

(D)
(D)
(D)
(D)

275

(D)

285
72
CD)

213
(D)

114
CD)

CD)
(D)

CD)

760
664
96

92

311
107
(D)
(D)
(D)

856

(D)

(D)

(D)
(D)
(D)
(D)

61

(D)

69
20
(D)

49
(D)

24
CD)

CD)

CD)
(D)

301
265
36

32

82
23

CD)
CD)
CD)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2 Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3 Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591 ) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business districts

Philadelphia, PA Camden, NJ

Cities

Philadelphia, PA Camden, NJ

Standard

metropolitan

statistical

area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total
:

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

13.7

( NO
-14.4

( NO

2.4
4.6

-26.4
-5.9

16.0

34.5

30.8

7.2
8.6

20.2
5.8

36.4
15.7
76.6
49.8

2.4
4.4

-7.5

56.0

( NO
(D)

-10.2

-19.3

( NO

( NO

(D)
(D)
(D)
(D)

-80.8

(D)

-5.5
-33.8

(D)

7.7

(D)

( D)

(D)
! D)

11.6
5.4

34.8

•14.9

(NO
-7.6
(D)

22.9

( NO
(D)

( NO

1.0
-1.9
32.2
-12.9

28.1

32.4

23.7

21.6
17.5
32.9
24.9

25.4
31.7
21. 1

21.1

17.2
18.6
13.6

28.0

( NO
30.5
4.6

-4.5

( NO
(D)

( NO

(D)

(D)
(D)

(D)

-9.4

24.3

-12.8

31.5
47.4

-14.8
21. 1

4.4
12.7

146.0
-49.5

25.8
7. 1

64.0

46.3

( NO
11.3
(D)

44.2

56.8
40.0
60.9

41.1
40.0
29.2
79.3

42.1

48.9

52.0

41.6
36.2
52.7
45.9

54.7
59.2
55.7
50.1

36.2
38.2
30.1

40.1

42.4
40.2
29.4

Standard Notes: - Represents zero. D Withheld to .avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC
definitions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B
for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

PART A. Philadelphia, PA

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

19.2

2.4
6.2
.9

52.2
61.8
16.6
17.7

3.6

2.4

2.4

37.3
44.7
45.5
34.6
17.5
33.8
20. 1

28.8
29.4
30.3
27.5

20.3
23.4
11.7

20.8

26.9
ID)

48.6
18.7

6.4

.5
2.2
.2

14.2
16.1
5.4
5.7

1.3

.6

.6

17.9
21.8
21.9
19.5
4.7
14.9
11.0

11.3
12. 1

12.6
9.9

8.6
9.6
5.4

8.6

10.1
( D)

17.7
6.5

100.0

.3

.2

.1

32.6
30.3
1.5

4.7

1.7

.6

18.6
9.6
8.3
5.3
.5

2.7
.4

9.4
4.1
1.9
3.4

11.6
9.8
1.8

4.0

16.5
(D)

100.0

2.5
.7

1.8

12.0
9.4
1.7
.8

24.8

13.8

4.7

9.6
4.1
3.5
3.0
.5

1.5
.4

6.3
2.7
1.2
2.4

11.0
8.0
2.9

3.7

11.8
4.5
3.5
.3

100.0

3.7
.7

3.0

14.7
12.1
1.8
.9

23.5

18.0

6.1

6.7
2.8
2.4
1.7
.7

1.2
.3

5.4
2.2
1.0
2.2

8.6
6.5
2.1

2.9

10.4
3.3
3.2
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure, NA Not available

,

1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972—Continued

PART B. Camden, NJ

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores '.

Miscellaneous shopping goods stores

Florists

9.8

(D)

(D)
(D)

(D)
(D)

55.4
(D)

1.9

22.2
11.1
32.4
(D)

(D)
49.6
(D)

(D)

(D)
(D)
(D)

16.1
21.0
9.6

(D)

(D)

9.6
28.1
(D)

.2

(D)

(D)

.4
(D)
(D)

(0)

.3

. 1

.2
(D)
(D)

.6
(D)

(D)
(D)
(D)
(D)

.3

.3

.4

(D)

.2

.3

.1
(D)

100.0

(D)

(D)

41.7
(0)
(D)

(0)

3.8

12.5
2.8
2.8
(0)
(D)

4.7
(D)

(D)
(D)

(D)
(D)

19.4
14.5
4.9

(D)

12.7
6.8
2.6
(D)

100.0

5.2
(D)

(D)

(D)

(0)
(D)
.7

19.6

26.7

4.6

5.5
2.4
.8

(D)
(O)

.9

.5

6.1
3.9
1.2
.9

11.8
6.7
5.0

3.8

(D)
6.9
.9

.2

100.0

3.7
.7

3.0

14.7
12.1
1.8
.9

23.5

18.0

6.1

6.7
2.8
2.4
1.7
.7

1.2
.3

2.9

10.4
3.3
3.2
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972
Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

SIC code

No. 1 No. 2

Retail stores, total:
1

Number 17 740
4 774 914

578 066
121 651

7 941
1 610 121

3 883
1 498 97 1

5 916
1 665 822

17 740

828
304
524

399
79
174
146

3 027

1 085

2 180

1 295
515
369
268
87

312
113

1 125
328
296
501

4 280
2 133
2 147

634

2 887
313

1 064
293

3 984
1 099 080

17 1 023
33 689

2 07 6

360 934

935
437 221

97 3
300 925

3 984

134
53
81

77
9

38
30

7 30

143

275

355
136
35
75
27
77
40

251
75
80
96

1 183
583
600

163

67 3

72
252
64

338
73
12

51

262

24

573
154
215
812

219
523

245
620

109
Oil

573

11
3
S

14
3

4

7

37

5

8

108
40
20
28
4

22
14

43
8

13
22

160
110
50

22

165
2

80
9

93
49 231
7 347
1 478

28
9 733

52
37 306

13
2 192

93

4

1

3

4

2

1

1

9

1

25
11
6

4

3

2

11
5

6

12
9
3

7

20

12
5

37
Sales $1,000..

$1,000. .

33 564
3 97 6

Paid employees for week including March 12, 1972

Convenience goods stores:

734

54, 58, 591

10
Sales $1,000..

$1,000. .

$1,000. .

dealers . .

6 775

53, 6, 7; 594 Shopping goods stores (GAF 2
):

Number
Sales

21
24 853

52,55,59,

ex. 591, 4

All other stores:

Number
Sales

6

1 936

52
525

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home
Hardware stores

37

2

1

52 ex. 525 Other 1

53

531

General merchandise group stores

Department stores

4

2
533 Variety stores 2
539 Miscellaneous general merchandise stores

54 Food stores 5

55 ex. 554 Automotive dealers 1

55 pt. (554) Gasoline service stations 1

56 Apparel and accessory stores 7

562, 3, 8 Women's clothing, specialty stores, furriers
-

562 Women's ready-to-wear stores
-

561

565
566

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

2
2

3

564,9

57

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores 4

5712 Furniture stores 1

Other 571

572, 573
Home furnishings stores

Household appliance, radio, television, and music stores

1

2

58 Eating and drinking places 3
5812 Eating places 3

5813

59 pt. (591)

Drinking places (alcoholic beverages)

Drug stores and proprietary stores 2

59 ex. 591, 6 Miscellaneous retail stores 3 8

592 Liquor stores 2

594 Miscellaneous shopping goods stores 6

5992 -

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. The

stores specialize in department store type merchandise .

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes establishments on Penn Ave. from Beatty to Frankstown, on Broad St. from North Highland to Frankstown, on North Highland
Ave. from Rodman to Penn Ave., on South Highland Ave. from Penn Ave. to Centre Ave., and on Centre Ave. from Penn Ave. to South
Highland. (Pittsburgh) (In tracts 707, 808, 1105, and 1108)

MRC No. 2. Includes the planned center known as "Miracle Mile Shopping Center" and establishments along William Penn Highway (U.S. Highway 22)
from Strochein Rd . to Fox Plan Rd . (Monroeville borough, Allegheny County) (In tract 5213)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 5 No. 7 No. 10 No. 12

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533

539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

18
2

30
074
253
524

7
10

413

8
15

136

2

5

525

30

1

1

30
3

47
922
993
881

8
12

012

20
28

525

2

7

385

47

2

1

1

4

2

2

12
2

16

2

34
232
181
516

5
15

523

8
14

191

2

5

518

34

20
2

35
046
264
463

7
10

134

11
18

554

1

7

358

35

2

1

1

1

1

30
4

39
591
147
826

9

(D)

27
28

926

2

(D)

39

1

1

13
6
5

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Natrona Heights Shopping Plaza" and the establishments on Broadview Blvd. from Springhill Rd.
to Montana Ave. (Allegheny County) (In tract 4012)

MRC No. 5. Includes the planned centers known as "North Hills Village" and "McKnight-Seibert Shopping Center" on McKnight Rd . from 4S01 to
4885. (Allegheny County) (In tract 4295)

MRC No. 7. Includes the planned center known as "Whitehall Terrace Shopping Center" and establishments on Brownsville Rd. from Clairton Blvd.
(State Highway 51) to Grad Rd. (Brentwood borough, Allegheny County) (In tracts 4781 and 4782)

MRC No. 10. Includes the planned center known as "Southland Shopping Center" and establishments on Clairton Blvd. (State Highway 51) from the
500 block to East Bruceton Rd. (Pleasant Hills borough) (In tract 4890)

MRC No. 12. Includes the planned center known as "Eastland Shopping Center" extending along the 800 block of East Pittsburgh-McKeesport B

(McKeesport, Allegheny County) (In tract 5041)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 13 No. 14 No. 16 No. 17 No. 19

54, 58, 591

53, 6, 7, 594

52,55,59,

ex. 591, 4

52

52 ex. 525

53

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:

'

Number
Sales $1,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

19

2

20
179
036
416

9

(D)

4
(D)

10
7

897

20

2"

3
050
419
663

5
12

802

14
26

627

3
8

621

46

14
6

5

3

1

4

10
2
6

1

43
5

1

51
933
533
201

6

13
837

35
31

704

1

7

392

51

2

1

1

4

2

2

25
3

94
223
331
840

9

26
214

12

54
426

3

14
583

94

2
1

1

5

1

1

3

18 29
12 13
10 9

3 5
- 3

3 6
- 2

3 9
- 3

15
9

6

17
1

11
2

23
3

87
636
767
943

4

24
781

17
51

767

1

12
088

87

6

3

3

7

2

1

4

8

2

1

29
13
13
6

2

7

1

7

2

10
6

4

6

11

8

3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 13. Includes establishments along the 3700-3800 blocks of William Penn Highway (U.S. Highway 22). (Monroeville borough, Allegheny
County) (In tract 5212)

MRC No. 14. Includes the planned center known as "East Hills Shopping Center" and establishments at the intersection of Frankstown Rd . and
Robinson Blvd. (Penn Hills township, and Wilkinsburg borough, Allegheny County) (In tracts 5231 and 5601)

MRC No. 16. Includes the planned center known as "Northway Mall" and establishments on McKnight Rd . from Babcock Blvd. to Northway Mall Rd.
(Allegheny County) (In tracts 4292 and 4295)

MRC No. 17. Includes both sides of 7th Ave. from 4th St. to 17th St. (Beaver Falls, Beaver County) (In tract 6012)

MRC No. 19. Includes the area known as "Recreation Park Plaza" and establishments on McKean Ave. and Fallowfield Ave. from 4th St. to 7th St.

and on 5th St. from McKean Ave. to Washington Ave. (Charleroi, Washington County) (In tract 7831)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 20 No. 21 No. 22 No. 23 No. 24

54, 58. 591

53,6,7;594

52,55,59,

ex.591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number .•

Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

23
4

1

77
157
338
072

2
17

434

19
45
214

1

15
509

77

6

1

5

3

1

1

1

16
5

4

4

1

3

3

10
2

4

4

8

5

3

5

25

16
3

15
1

59
321
875
523

6

22
514

7
30

652

1

7

155

59

12
1

35
5

1

120
925
497
210

3
35

661

23
62

299

8
23

965

120

4

1

3

5
3

1

1

5

6

16 25
6 7

5 5

2 7

3 2

4 6

1 3

4 17
1 5
- 2

3 10

13 25
7 14
6 11

27
2

15
4

16
1

24
148
617
354

7

9

200

7
11

048

1

4

900

24

_L

73
47 039
5 922
1 410

14
542

52
42 802

7

695

73

24
11
8

6

1

6

19
1

14
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 20. Includes establishments in the area bounded by the Penn RR., east side of Main, 3d, and west side of Pennsylvania Ave. (Greensburg,
Westmoreland County) (In tract 8041)

MRC No. 21. Includes establishments on Ligonier St. from P. RR. to Spring St., on Main St. from Jefferson St. to Alexandria St., on Waldon St.
from Jefferson St. to Ligonier St., and on Depot St. from Ligonier St. to Alexandria St. (Latrobe, Westmoreland Countv) (In tracts
8074, 8075, and 8076)

MRC No. 22. Includes establishments in the area bounded by 11th St., east side of 5th Ave., 7th St., Ivy Alley, 8th St., Cherry Alley, south
side of 9th St., 3d Ave., north side of 9th St., and] Cherry Alley. (New Kensington) (In tract 8007.01)

MRC No. 23. Includes the planned center known as "Olympia Shopping Center" and establishments on Walnut St. from Long Run Rd. to Jefferson St.
(McKeesport and Versailles) (In tracts 5518 and 5010)

MRC No. 24. Includes the planned centers known as "Greengate Mall" and "K Mart Plaza" at the intersection of Greengate Rd. and l.S. Highwa;
(Lincoln Highway). (Westmoreland County) (In tract 8037)



39-98 PENNSYLVANIA—PITTSBURGH SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 25 No. 26 No. 27 No. 28 No. 29

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

22
10 758
1 243

236

6 384

9

2 843

5

1 531

22

1

1

2

1

1

101
95 431
13 328
2 62&

20
(D)

70
78 858

11
(D)

101

14

39
19
15
7

2
9

2

10
3

2
5

5
5

27
2

17
1

28
3

23
727
OCO
506

5
(D)

3

(D)

19
15

462

23

1

1

1

1

10

3

11
13 144
1 090

232

3
2 762

4
(D)

4
(D)

11

14

1

27
000
194
251

6
8

513

5
12

837

1

7

650

27

2

1

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 25. Includes the planned center known as "Caste Village Shopping Center" and establishments at the intersection of Grove Rd. and
Baptist Rd. (Whitehall) (In tract 4771)

MRC No. 26. Includes the planned center known as "South Hills Village Shopping Center" bounded by Washington Rd., Fort Couch Rd., and Village
Rd. (Bethel, Allegheny County) (In tracts 4741 and 4752)

MRC No. 27. Includes the planned centers known as "East Gate Shopping Center" and "Bee Bee Shopping Center" on U.S. Highway 30 (Lincoln Highway)
from Luxor Rd . to old U.S. Highway 30. (Westmoreland County) (In tracts 8038, 8045, 8072, and 8074)

MRC No. 28. Includes the planned center known as "K Mart Plaza" on Route 8 (Butler St.) from Pine Creek to Saxonburg Blvd. (Allegheny County)
(In tract 4262)

MRC No. 29. Includes the planned center known as "Shoppers Plaza" and establishments on Route 8 (Wm. Flynn Highway, 4900 block) from McNeal Rd.
to gully. (Allegheny County) (In tract 4141)



MAJOR RETAIL CENTERS PITTSBURGH SMSA—PENNSYLVANIA 39-99

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 30 No. 32 No. 33 No. 34 No. 35

Retail stores, total:

'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

45
38 398
5 753
1 047

10
6 064

26
31 424

910

45

14
6

4
4

3

1

2

13

13
6 808
1 012

188

5

2 727

4

(D)

4

( D)

13

1

1

17
9 786
1 176

301

9

6 439

4

(D)

4

(D)

17

1

1

11
10 182

876
184

3
(D)

5
(D)

3
(D)

11

23
2

31
036
687
628

4
7

345

17
18

148

1

6

543

31

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 30. Includes the planned center known as "Allegheny Center" on Stockton Ave. from Sandusky St. to Arch St. (Pittsburgh) (In tract 22041

MRC No. 32. Includes the planned center known as "Monroe Plaza" on William Penn Highway (U.S. Highway 22) from 4021 to 4099. (Monroeville) (In
tract 5212)

MRC No. 33. Includes the planned center known as "Banksville Plaza" and establishments on both sides of Banksville Rd. from 3040-3210.
(Banksville) (In tract 2010)

MRC No. 34. Includes the planned center known as "Route 30 Plaza" and establishments on Lincoln Highway from Moss Side Blvd. to county line.
(East McKeesport) (In tract 5043)

MRC No. 35. Includes the planned center known as "Great Southern Shopping Center" and establishments on Washington Rd. (State Hlghwaj 501 fro,
1145 to 1185. (Allegheny County) (In tract 4580)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 36 No. 37 No. 38

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI,000.

Payroll, entire year S1.000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF 2
):

Number
Sales 51 ,000.

All other stores:

Number
Sales 51 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

119
83 022
11 063
2 423

21
(D)

84
68 718

14
(D)

119

3

3

11

4Q
23
19

10
2

11
3

12
3
3
6

9
6

3

28
2

19

49
7

1

77
841
311
486

4
10

997

43
58

246

1

9

598

77

2

1

1

4

3

1

32
16
10
5
1

9

1

21
2

15

35
30 675
3 401

781

12
(D)

22
24 240

1

(D)

35

11
6

4

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 36. Includes the planned center known as "Monroeville Mall" and establishments on Wm. Penn Highway from the property line of the mall to
Monroeville Rd. (Monroeville) (In tract 5212)

MRC No. 37. Includes the planned center known as "Beaver Valley Mall" and establishments at the intersections of State Highways 18 and 51.
(Monaca) (In tract 6032)

MEC No. 38. Includes the planned center known as "Washington Mall Shopping Center" on Oak Spring Rd. from 1 through 399. (Washington County)
(In tract 7551)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 39 No. 40 No. 44

54. 58. 591

53. 6. 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales S1 ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF ;
):

Number
Sales SI,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

22
19 023
2 779

664

7

074

12
17 358

3

591

22

11
1

21
746
123
215

5
7

184

5

9

725

5

837

21

2

1

1

3

2

1

5

1

1

4

1

1

1

2

1

1

1

1

1

2

1

24
3

36
435
048
596

6
10

233

16
19

894

1

7

308

36

2

1

1

4

1

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 39. Includes the planned center known as "Franklin Mall" and establishments on Route 40 from Franklin Farm Rd . to 1599. (Washington
County) (In tract 7527)

MRC No. 40. Includes the planned center known as "Hillcrest Shopping Center" and establishments on Leechburg Rd. from 3200 to 3242 (Lower
Burrell) (In tract 8010)

MRC No. 44. Includes the planned center known as "Pennsylvania's Northern Lights Shopping Center" on Highway 65 from 9th St. to Anne Si.
(Conway and Baden) (In tracts 6036 and 6038)



39-102 PENNSYLVANIA—PITTSBURGH SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 22'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

120

25
7

5
7

2

6

3

17
5

2

10

25
14
11

27
2

15
4

35 925

(D)
(D)
(D)

11 323
(D)
(D)
(D)

1 018

(D)

(0)

5 984
1 987

(D)
2 144

(0)
985
(D)

4 172
1 761

(0)
(0)

1 367
965
402

1 276

2 828
(D)

1 820
205

NA Not available.

5 497

(D)
(Dl

(D)

1 779
(D)
(D)

:0)

172

(D)

(D)

986
345
(D)
353
(D)

168
(D)

602
205
(D)
(D)

240
164
76

144

353
(D)

262
34

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 369

(O)
(D)
(Dl

426
(D)
<D>
(D)

67

(D)

(D)

245
89
(D)
82
CD)
44

CD)

150
48

(D)
(0)

34

82
(D)
59
9

1 210

(D)
(O)

(D)

421
(D)

CD)
<D>

65

(D)

(D)

225
89
(D)
55
(D)

43
(D)

118
37

(D)
(D)

106
74
32

47

84
(D)
57
16



MAJOR RETAIL CENTERS PITTSBURGH SMSA—PENNSYLVANIA 39-103

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

i number i

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562

561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 26 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

101

14

39
19
15
7

2

9

2

10
3

2
5

27
2

17

1

NA Not available.

95 431

(D)
(D)

54 117
(D)
(D)

10 012

7 444
P 523
7 741
4 694

(D)
(D)
(D)

3 817
<D>
(D)

1 362

(D)
(D)

(D)

6 969
(D)

3 480
(D)

13 328

(D)

(D)

8 178
(D)
(D)

1 348

2 123
972
838
567
(D)

(D)

(D)

412
(D)

(D)
197

(D)
(D)

(D)

686
(D)
435
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

3 094

(D)
(D)

1 852
(0)
(D)

331

503
228
196
144
(D)
(D)
(D)

106
(D)

ID)
46

(D)
(D)

(D)

165
(D)
108
(D)

2 626

(D)
(D)

1 523
(D)
(D)

254

476
247
218
112
(D)

(D)
(D)

70
(D)

(D)
35

(C)
(D)

(D)

152
(D)
113
(D)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

(SI, 000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRC No. 36 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

119

3

3

11

49
23
19
10
2

11
3

12
3

3

6

28
2

19

83 022

515

515

41 428
(D)
<D)

7 858

(0)

19 739
9 370
R 778
5 988

(D)
(D)
129

3 982
847
748

2 387

P. 352
2 507

145

(D)

013
(D)
5 69

11 063

91

91

316
(D)
<D>

1 045

<D>

2 720
338
236
718
(D)
(D)

(D)

406
115
85

206

659
622
37

(0)

700
(0)
47 6

2 540

23

23

1 217
(D)
(D)

235

(D)

610
291
265
169
(0)

(0)
(D)

81

16
21
44

163
174

9

(0)

163
(D)

110

2 423

11

11

1 136
(D)
(D)

207

(D)

629
327
300
144
(D)
(D)
(D)

63
11
23
29

190
178
12

(D)

151
(D)

113

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

573

37

5

8

108
to
20
28
4

22
11

43
8

13
22

160
110
50

22

165
2

80
9

338 154

3 520
808

? 712

183 299
163 396
14 757
5 146

10 336

(D)

(D)

48 455
2 3 629
20 836
16 403

378
5 727
2 318

14 788
5 665
4 006
5 117

30 382
24 424
5 958

10 805

28 728
(D)

16 078
1 441

73 215

621
83

538

45 036
41 972
2 412

652

1 494

(D)

(D)

7 670
3 741
3 255
2 671

25
832
401

3 198
1 685

628
885

8 415
6 938
1 477

1 200

4 633
(D)

2 640
308

18 191

186
36

150

11 290
10 516

624
150

380

(D)

(D)

1 859
907
797
660

197
95

742
359
161
222

091
730
361

298

119
(D)
634
72

12 812

84
23
61

6 662
5 927

603
132

43C

(D)

(D)

1 304
693
597
369

154
88

468
215
90

163

571
172
399

309

859
(D)
517
69

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. <591)

59 ex 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 984 1 099 080

134 21 431
53 5 942
81 15 489

77 265 870
9 225 216

38 (D)

30 (D)

730 191 781

143 166 670

275 46 247

355 63 539
136 41 430
85 35 920
75 23 043
27 3 455
77 11 889
40 3 722

251 55 506
75 26 492
80 9 889
96 19 125

1 183 123 934
533 87 272
600 36 662

163

673
72
252
64

45 219

98 883
39 791
32 306
5 456

171 023

2 793
683

2 110

57 913
51 635
5 108
1 170

20 085

16 954

4 669

13 237
6 652
5 705
3 741

537
1 718

589

8 238
4 286
1 453
2 499

29 614
23 314
6 300

5 773

11 747
2 7 65
4 682
1 164

41 935

730
187
543

14 325
12 717
1 326

282

5 020

4 082

1 120

3 197
1 616
1 376
915
126
406
134

1 943
979
365
599

7 326
5 814
1 512

1 379

2 813
692

1 111
275

33 689

457
159
298

9 283
7 703
1 321

259

4 296

1 830

1 289

2 553
1 391
1 176

558
108
365
131

1 210
571
248
391

9 109
7 310
1 799

1 497

2 165
393
957
269

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex 525

53

531

533
539

54

55 ex 554

55 pt. (554)

56

562.3 .8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

.7 740 4 774 914

828 183 882
304 44 303
524 139 579

399 904 136
79 749 554
174 117 043
146 37 539

3 027 1 078 530

1 085 919 499

2 180 335 423

1 295 261 283
515 116 188
369 102 581
268 67 959
87 21 747

312 48 415
113 6 974

1 125 234 960
328 110 539
296 35 050
501 89 371

4 280 363 494
2 133 252 817
2 147 110 677

634 168 097

2 887 325 610
313 125 979

1 064 98 592
298 18 833

578 066

19 932
5 432

14 500

140 290
117 000
19 761
3 529

100 879

88 159

30 502

38 963
17 411
15 102
9 678

821
178
875

30 774
16 754
5 193
8 827

75 183
59 105
16 078

20 237

33 147
8 733

12 310
3 342

137 793

4 691
1 327
3 364

32 914
27 268
4 820

826

24 898

20 7 65

7 111

9 338
4 084
3 498
2 368

974
1 705

207

7 292
3 899
1 253
2 140

18 165
14 220
3 945

4 785

7 834
2 184
2 818
792

121 651

3 163
1 171
1 992

26 745
20 7 10
5 066

969

20 894

10 929

8 240

8 979
4 293
3 724
1 825
964

1 667
230

4 841
2 337
942

1 562

26 023
20 790
5 238

5 150

6 682
1 263
2 893

901

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

581

11
3

18
3

5

10

36

6

7

126
57
25

69
24

1

23
12

47
7

12
28

142
109
33

21

167
2

3

34
12

321 310

3 5 08
1 239
2 269

185 961
162 479
14 153
9 329

15 569

(D)

(D)

41 085
21 308
16 977

19 777
(D)
(D)

5 189
2 084

15 740
5 744
3 497
6 499

24 418
21 832
2 586

6 699

22 5 09

(D)
(D)

6 113
1 492

65 130

596
249
347

41 182
37 831
2 389

962

2 026

(D)

(D)

6 044
3 173
2 354

871
(D)
(D)
731
438

2 890
1 323

564
1 003

7 098
6 469

629

1 172

3 369
(D)
(D)

1 002
290

13 985

120
54
66

7 593
6 679

717
197

491

(D)

(D)

387
822
595

565
(D)
(D)
167
104

512
206
105
201

2 645
2 417

228

372

750
(D)
(D)
202
55

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. rRevised.
lExcludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1987

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

5.2

(NC)
-34.8
(NC)

-1.4
.6

4.3
-44.8

-33.6

()

(D)

17.9
10.9
22.7
25.5

-6.1
-1.4
14.6
21.3

24.4
11.9

130.4

61.3

(NC)
(D)

-3.4

-5.5

(NC)
-21.4
(NC)

-4.9
-3.4
(D)
(D)

•16.7

1.2

10.6

4.8
5.6
13.5
4.0

-5.7
15.6
-39.3
-2.7

7.5
4.4
15.8

8.3

(NC)
14.7
-1.4

33.3

29.3
49.4
23.6

43.6
54.0
28.2
-20.9

22.0

56.0

45.6

33.1
33.8
39.3
32.4

35.0
35.8
22.6
39.3

37.1
40.0
31. 1

36.5

47.4
39.5
26.7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

LThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-
initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

30.8

16.4
13.6
17.5

68.9
72.6
(D)
(D)

5.4

(D)

(D)

58.0
57.0
58.
71.2
10.9
46.2
62.3

26.6
21.4
40.5
26.8

24.5
28.0
16.3

23.9

29.1
(D)

49.8
26.4

7.1

1.9
1.8
1.9

20.3
21.8
12.6
13.7

1.0

(D)

(D)

18.5
?0.3
20.3
24.1
1.7

11.8
33.2

6.3
5.1
11.4
5.7

8.4
9.7
5.4

6.4

8.8
(D)

16.3
7.7

100.0

1.0
• 2
.8

54.2
48.3
4.4
1.5

3.1

(D)

(0)

14.3
7.0
6.2
4.9
.1

1.7
.7

4.4
1.7
1.2
1.5

9.0
7.2
1.8

3.2

8.5
(D)
4.8
.4

100.0

1.9
.5

1.4

24.2
20.5
(D)
(D)

17.4

15.2

4.2

7.6
3.8
3.3
2.1
.3

1.1
.3

5.1
2.4
.9

1.7

11.3
7.9
3.3

4.1

9.0
3.6
2.9
.5

100.0

3.9
.9

2.9

18.9
15.7
2.5
.8

22.6

19.3

7.0

5.5
2.4
2.1
1.4
.5

1.0
.1

4.9
2.3
.7

1.9

7.6
5.3
2.3

3.5

6.8
2.6
2.1
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

(591)

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total' .

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores-

Miscellaneous shopping goods stores

Florists

2

664
78
17

7 65
443
063
317

1

214
119
696

196
666
660

253
980
087

2 765

122
32
90

61
13
26
22

458

187

290

196
73
56
36
13
35
39

212
45
53

114

609
400
209

52

578
48

197
44

17
12 620
1 274

306

5 054

7
6 211

6
1 355

17

1

1

2

1

1

3

1

2

2

1

1

52
9

2

222
218
430
189

9
77

841

36
105
283

6

40
094

222

6

2

4

6

2

4

25

1

3

52
21
15
8

4

10
9

18
6

3

9

47
32
15

59
2

29
6

17
19 977
3 292

706

6

6 806

8

(D)

3

(D)

17

2

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Shillington Shopping Center" on East Lancaster Ave. from Mifflin Blvd. to Bradford Ave.
extended. (Shillington, Berks County) (In tract 116)

MRC No. 2. Includes the establishments in the area bounded by Walnut, 10th, Chestnut, and 3d. (Reading city) (Entire tract 1)

MRC No. 3. Includes the planned center known as "Reading Mall" and establishments at the intersection of Perkiomen Ave. and Benjamin Franklin
Highway (U.S. Highway 422). (Reading) (In tract 120)



39-114 PENNSYLVANIA—READING SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 4 No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 31,000.

Shopping goods stores (GAF 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

40
36 604
4 842
1 126

15
13 597

17
22 917

8

2 090

40

2

2

5

2

2
1

5

1

3

5

3

2

2

2

8
8

47
7

1

73
112
613
789

2

11
523

44
58

182

4

407

73

31
16
13
6

1

20

16
1

24
13 133
1 429

342

9

5 666

11
6 129

1 33E

24

1

1

3

1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned centers known as "Maderia Plaza," "Muhlenburg Plaza," and "William Penn Plaza," and establishments in the area
extending along 5th St. (U.S. Highway 222) from Bellevue Ave. to George St. (Reading) (In tract 126)

MRC No. 5. Includes the planned area known as "Berkshire Mall" and establishments at the intersections of Van Reed Rd., Warren St., and State
Hill Rd. (Reading) (In tract 111)

MRC No. 6. Includes the planned center known as "Antietam Valley Shopping Center" and establishments in the unplanned area from the property
lines at the rear of St. Lawrence Ave. to St. Lawrence Ave. West, to Prospect St. to property lines in Nichols back to St. Lawrence
Ave. (Reading) (In tract 121)



MAJOR RETAIL CENTERS READING SMSA—PENNSYLVANIA 39-115

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

222

25

1

3

52
21
15
8

4

10
9

47
32
15

59
2

29
6

52 218

662
(D)
(D)

16 587
(D)
(D)

4 516

(D)

(D)

10 341
4 872
3 675
2 715

517
1 503

734

4 357
2 729

(0)
(0)

4 284
3 274
1 010

1 041

9 512
(D)

4 998
654

9 430

78
(D)
(D)

3 266
(D)
(D)

506

(D)

(D)

2 196
1 192

983
592
72

216
124

978
577
(0)
(D)

991
851
140

111

1 300
(D)

769
129

2 310

21
(0)
(D)

813
CD)
(0)

135

(D)

(D)

540
256
205
171
21
60
32

196
125
(D)
(D)

228
197
31

30

319
(D)

169
30

2 189

16
(D)
(D)

801
(D)
(D)

116

(D)

(D)

474
268
230
77
22
67
40

132
72
(D)
(D)

314
286
28

35

279
(D)

151
36

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



WILLIAMSPORT, PA.
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WILLIAMSPORT, PA.

Major Retail Centers

LYCOMING CO

BRANCH

o 1

11111111111
4 MILES

J

© CO Major Retail Centers (See table 1 for boundary
, , description of each center)

L_J Central City
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39-118 PENNSYLVANIA—WILLIAMSPORT SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 071
253 779
27 132
5 700

80
31 476
5 125
1 021

420
(D)

14
2 593

26P
(D)

59
28 260

383
99 491

7
623

1 071

39
9

30

29
o

11
9

161

86

133

60
24
23
10
7

16
3

87
24
15
4P

224
138
66

35

217
17
92

80

1

1

6
4

2

23
9

9

7

6

1

10
1

1

8

7
5

2

4

26

20
2

13
7 816

863
254

7

3 530

2

(D)

4

(D)

13

23
16 971
1 911

508

3

(D)

15
1C 377

5

(D)

23

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments on Pine St. from West 3d St. to 5th St., on West 3d St. from Market St. to William St., and on West 4th
St. from Market St. to Pine St. (Williamsport

) (Not tracted)

MRC No. 2. Includes the planned center known as "Big N Plaza" and establishments on East 3d from Northway Rd. to Eck Circle. (Williamsport)
(Not tracted)

MRC No. 3. Includes the planned center known as "Brett's Loyal Plaza" and establishments bounded by Reed St., Westminister Dr., East 3d St.
(Route 220), and Tinsman St. (Williamsport) (Not tracted)



YORK, PA.

Standard Metropolitan Statistical Area

MD.

5

1 I I I I I

10 15 20 MILES

J I

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

39-119



YORK, PA.

Major Retail Centers

YORK CO.

(7) (7) Major Retail Centers (See table 1 for boundary
description of each center)

Central City

1
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MAJOR RETAIL CENTERS YORK SMSA—PENNSYLVANIA 39-121

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

3
707
81
18

057
531
052
182

1

223
034
454

201
797
586

1

282
226
491

3 057

144
30

114

99
28
25
46

425

287

369

217
73
59
37
22
54
31

237
81
59
97

543
392
151

66

670
31

24<+

38

28
5

1

115
345
411
27 3

35
(D)

21
63

812

17

(D)

115

26
8

6

4

2

12

14
Z

2

10

25
13
12

26
1

16
3

19

2

21
715
059
487

B
4

492

13
14

212

1

3

011

37
5

1

64
951
196
090

14
19

014

17
24

988

5
21

949

64

5

5

4
2

2

2

3

10
8

2

10
3

6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Gas Ave., Queen, College Ave., Beaver, King, and Codorus River. (York city)
(Entire tract 1)

MRC No. 2. Includes the planned center known as "Queensgate Shopping Center" and establishments at the intersection of Hollywood Dr. and South
Queen St. (York County) (In tract 227)

MRC No. 3. Includes the planned centers known as "York County Shopping Center" and "Village Green Shopping Center" and establishments at the
intersection of Market St. and Haines Rd . -Memory Lane. (York County) (In tracts 102.01 and 102.02)



39-122 PENNSYLVANIA—YORK SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 4 No. 5 No. 6 No. 7

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

27
3

268
388
704

8
13

753

13
23

718

4
9

797

45

2

2

5

2

1

2

5

2

2

7

2

1

1

3

1

11

1

59
556
615
423

1

11
418

9
41

093

1

7
045

59

4
3

1

5

2

2

1

27
13
12
3

2
8

1

3

2

26
15 803
1 601

383

46
29 041
3 866
1 045

7
6 289

6

4 996

16
8 411

37
23 724

3

1 103
3

321

26 46

19
6

5

7

1

14

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned centers known as "North Hanover Plaza" and "Clearview Shopping Center" and establishments at the intersection
of Carlisle St. and Kuhn Dr. (Hanover) (In tract 223)

MRC No. 5. Includes the establishments in the area bounded by Chestnut St., Locust St., Broadway, Center Sq . , Baltimore St., Walnut St., and
West and North Franklin St. (Hanover) (In tract 221)

MRC No. 6. Includes the planned center known as "North Mall" and establishments at the intersection of Louck's Rd. (U.S. Highway 30 bypass)
and U.S. Highway 111. (York) (In tract 212)

MRC No. 7. Includes the planned center known as "York Mall" and establishments at the intersections of Mount Zion Rd. , Lincoln Highway (U.S.
Highway 30), and Northern Way. (York) (In tract 102.01)



MAJOR RETAIL CENTERS YORK SMSA—PENNSYLVANIA 39-123

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

2

25
2 ex. 525

4

5 ex. 554

5 pt. (554)

6

62, 3. 8

62
61

65
66
64,9

7

712
Mier 571

72, 573

812
813

9pt. (591)

9 ex. 591,6
92
94

992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

115

8

2

5

26
8

6

4

2

12

14
2

2

10

25
13
12

26
1

16
3

28 345

10 740
9 581

(D)

(0)

1 230

(0)

362

5 539
(D)
(D)

1 623
(0)

1 861

3 469
(0)
(D)

2 456

1 902
1 027

875

(D)

3 827
(0)

2 064
580

5 411

2 298
2 020

(D)

(D)

126

(D)

34

1 153
(D)

(0)
276
(D)
317

521
(D)
(D)
357

434
265
169

CD)

686
(D)
376
164

1 374

585
515
(D)

(D)

34

<L>)

7

268
(D)

(D)
65

(0)
69

142
(D)
(D)
84

111
65
46

(D)

188
(D)
91
63

1 273

612
556
(D)

(D)

31

(0)

11

216
(D)
<D>
49

(0)
72

88
(D)

(CM
66

140
91
49

(D)

146
(0)
78
41

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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PROVIDENCE-WARWICK-PAWTUCKET, R.I. -MASS.

Standard Metropolitan Statistical Area

and Central Business District

WORCESTER CO. PT.

NORFOLK CO. PT.

NOTE: The boundaries of the counties bordering Narragansett Bay {except

Providence County] follow the shoreline; jurisdiction over the water area

belongs to the State and not to the counties (with the exception of Providence

County). For clarity in graphic presentation of county jurisdiction of the

islands in Narragansett Bay, the boundaries of all counties have been

extended into the waters of the Bay.

3000 FEET

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

40-4



PROVIDENCE-WARWICK-PAWTUCKET, RJ.-MASS.

Central Business District and Major Retail Centers

RISTOL CO.

Pawtucket

KENT CC

WASHINGTON CO.

Central Business District

(T) (T) Major Retail Centers (See table 1 for boundary
;ri_jr: description of each center)

]]
Central Cities

U.S. DEPARTMENT OF COMMERCE

Nos. 4,5,16 »nd 17 Unassigned

BUREAU OF THE CENSUS
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40-6 RHODE ISLAND-PROVIDENCE-WARWICK-PAWTUCKET, RI-MA, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Kind of business

Retail stores, total.

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Standard

metropolitan

statistical

area

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists ,

7 973
1 944 626

242 961
51 393

3 166
673 934

1 969
568 626

2 838
702 066

7 973

321
94

227

269
39

159
71

1 150

488

872

539
198
144
104
53
127
57

496
144
146
206

City

758
230
528

258

822
237
665
128

1 689
345 440
49 259
9 998

726
100 114

463
115 139

500
130 187

Central

business

district

1 689

42
14
28

61
6

40
15

267

72

143

140
47
29
40
8

34
11

99
30
33
36

391
256
135

68

406
54

163
24

293
82 363
16 644
3 498

113
12 253

Major retail centers

(See descriptions below)

133
(D)

47
(D)

293

9
2

4

3

15

66
26
16
17
2

19
2

15
4

5

6

91
65
26

84
4

43
2

No. 1

38
2b 317
4 137

770

10
2 022

16
19 738

12
6 557

38

2

1

1

1

1

11
6

3

2

6
4

2

No. 2

42
10 769
1 382

340

15
5 503

19
4 328

938

42

3

1

2

4

1

2
1

7

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes establishments along North Main St. from Cemetery St. and Stenton Ave. to Providence-Pawtucket city limits, and along
Pawtucket Ave. from Providence-Pawtucket city limits to Pidge Ave. (Providence and Pawtucket) (In tracts 164 and 165)

MRC No. 2. Includes establishments along Manton Ave. from Allepo St. to Westminister St., Olneyville Sq. -Westminister St. from Olneyville Sq. to

Huntington Ave. , along Broadway from Westminister St. to Valley St. , and along Plainf ield St. from Olneyville Sq. to Dike St.

(Providence) (In tract 19)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3
4

No. 6 No. 7 No. No. 9

54. 58. 591

53, 6, 7; 594

52,55,59.

ex. 591,4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

13
2

94
773
077
481

2
26

159

10
43

132

1

25
462

94

6

2

4

2

2

17
5

1

5

2

3

2

14
8

1

5

20
15
5

2

26

10

15
6 791

933
297

7

1 607

2

(D)

6
(D)

15

14

1

19
037
918
430

7

(D)

8
10

953

2

(D)

19

1

1

3

2

1

19
8 575
1 145

271

6

4 407

10
3 669

3
499

19

20
12 237
1 393

359

7

6 308

11
(D)

2

(D)

20

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
4MRC No. 3 has been made an exception to the rules for qualifying as an MRC because of its unique composition.

MRC No. 3. Includes the establishments in the area bounded by Goff Ave., Mason, Beatty, Broad, Humes PI., Montgomery, Exchange, Blackstone
River, Interstate Highway 95, Cedar, George, Church, Hill, Main, Commerce, Bayley, and Commerce. (Pawtucket city) (Entire tr3ct 149)

MRC No. 6. Includes establishments on East Washington St. from South Washington St. to Jefferson St. (North Attleboro, Bristol County, VA1 Un
tract 6302)

MRC No. 7. Includes the planned center known as "Walnut Hill Plaza" and establishments on Diamond Hill Rd . from Mendon Rd . to 1551. (Woonsocke t

)

(In tract 0184)

MRC No. 8. Includes the planned centers known as "Westgate Plaza" and "Lexington Building Shopping Center" and establishments on Hartford Ave.
from 1480 to Atwood Ave. (Johnson) (In tract 124.01)

MRC No. 9. Includes the planned center known as "Gansett Plaza" and establishments on Newport Ave. from Vermont Ave. to Pioneer Ave. (East
Providence) (In tracts 101.01 and 101.02)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 10 No. 11 No. 12 No. 13 No. 14

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525

52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

33
3

35
395
213
713

10
7

873

13
22

531

8
6

991

35

12
3

2

3

1

4

1

4

1

35
20 889
2 942

619

8

8 425

21
11 871

6

593

35

3

1

2

3

1

1

1

46
6

1

66
441
374
539

2
12

782

42
48

236

1

6

423

66

27
5 12
4 11
2 6
- -

2 6

1 1

18

12

11
10 328
1 209

305

4

(D)

6

5 348

1

(D)

11

11
8 813

857
204

3
(D)

6

167

2

(0)

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
"Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 10. Includes the planned centers known as "shoppers Town," and "Wampamoag Mall" and establishments on north sides of Taunton Ave. from
North County St. to Pawtucket Ave. (East Providence) (In tract 103)

MRC No. 11. Includes the planned center known as "Garden City Shopping Center" and establishments in the area bounded by New London Ave.,
Reservoir Ave., Garden City Dr., Midway Rd. , Traverse Rd., and on Hillside Ave. from Reservoir Ave. to Socanosett Cross Rd.
(Cranston) (In tract 139)

MRC No. 12. Includes the planned center known as "Midland Mall Shopping Center" at the intersection of Bald Hill Rd. and East Ave. (Warwick)
(In tract 221)

MRC No. 13. Includes the establishments on Warwick Ave. from the Pawtuxet River to Arthur St. (Warwick) (In tract 210)

MRC No. 14. Includes the planned center known as "Washington Plaza" and establishments on Washington Ave. from Fuller Memorial Sanatorium
property line to Highland Ave. (Route 123). (South Attleboro, MA) (In tract 6311)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 15 No. 18 No. 19

54. 58, 591

53. 6, 7; 594

52,55.59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales SI,000.

Payroll, entire year S1.000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S 1,000.

Shopping goods stores (GAF :
):

Number
Sales SI ,000.

All other stores:

Number
Sales 51,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

42
46 661
6 062
1 623

3

523

35
4S 4S0

4
668

42

1

1

1

25
10
8

5

10

13
7 347

849
173

3

1 460

10
5 887

13

20
12 621
1 514

362

8

8 271

7

3 465

5

1 085

20

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 15. Includes the planned center known as "Warwick Mall" bounded by West Natick Rd . , Greenwich Ave., Pawtuxet River, and on Interstate
Highway 295 and Bald Hill Rd . (Warwick) (In tract 223)

MRC No. 18. Includes the planned center known as "Woonsocket Plaza" and establishments on Diamond Hill Rd . from 1700 to 2100. (Woonsocket) (In
tract 184)

MRC No. 19. Includes the establishments along Smithfield Rd . (Route 146-A) (Great Road) from Merrimac St. to Park Ave., on Eddie Dowling Highway
from Park Sq

.
to Raymond St., and on Park Ave. and Park Sq . (Woonsocket -North Smithfield line) to Hemond St. (North Smithfieldl Un

tract 128.01)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments or more
in the Providence-Warwick-Pawtucket, RI-MA SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(SI, 000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . .

.

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

293

15

1

5

66
26
16
17
2

19
2

15
4

5

6

91
65
26

84
4

43
2

82 363

(D)
(D)
(D)

117

2 146

(D)

1 010

2? 411
13 845
11 848
5 343

(D)

2 804
(D)

(0)
(D)
(D)

1 276

8 919
7 231
1 688

1 188

12 227
376

8 009
(D)

16 644

(D)
(D)
(D)

8

359

(D)

118

4 725
3 158
2 792
1 027

(D)

472
(D)

(D)
(D)
(D)

219

2 241
1 845

396

137

1 874
S4

1 189
(D)

4 020

(D)

(D)
(D)

89

(D)

28

108
734
661
242
(D)
116
(D)

CD)
(D)
(L>)

56

551
467
84

33

472
16

317
(D)

3 498

(D)

(D)

(D)

106

(D)

27

913
644
588
149
(D)
99
CD)

(D)

(D)
(D)

30

660
555
105

33

347
11

237
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6

594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 689

42
14
28

61
6

40
15

267

72

143

140
47
29
40
8

34
11

99
30
33
36

391
256
135

68

406
54
163
24

45 440

21 483
(D)
Id)

44
39
3

1

304
656
622
026

60 396

55 353

19 412

32 157

9
1

(D)
(d)
275
557
Id)
641

22

5

507
(d)
304
(D)

28
2?
6

671
468
203

11 047

50 110
11 862
16 171
1 688

49 259

706
(D)
(d)

914
301
451
162

5 948

5 669

1 467

6 350
(dJ

3 158
1 707

253
731
(D)

3 747
1 648

744
1 355

7 005
5 892
1 113

1 462

2 2

991
756
288
344

11 984

660
(d)
(d)

1 943
1 772

127
44

1 502

1 329

363

1 499
Id)
747
403
67

183
(D)

891
383
182
326

1 698
1 429

269

356

743
178
552
87

9 993

389
(D)
(d)

1 703
1 535

130
38

1 348

719

316

191
(D)
646
231
62

155
(D)

513
210
107
196

233
921
312

336

250
129
464
85

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

7 973

321
94

227

26 9

39
159
71

1 150

488

372

539
198
144
104
53

127
57

496
144
146
206

1 758
1 230
528

258

1 822
237
665
128

1 944 626

94 906
14 337
80 569

298 746
251 426
31 506
15 814

439 987

332 836

122 083

117 218
56 508
52 087
28 415
11 445
18 433
2 417

93 352
38 181
16 069
39 102

167 410
141 093
26 317

66 537

211 551
55 333
59 310
7 420

242 96 1

11 367
1 823
9 544

40 674
34 027
4 833
1 814

40 290

33 247

9 490

18 298
8 938
8 169
4 510
1 661
2 941

248

13 940
6 10 1

2 346
5 493

40 227
35 506
4 721

57 1<

9 636

25 792
3 436
7 661
1 278

2 579
398

2 131

9 489
7 945
1 137
407

10 040

7 518

2 276

4 306
2 082
1 921
1 063

40 9

689
63

3 283
1 397
564

1 322

9 151
8 081
1 070

2 361

6 195
76 1

1 766
317

51 393

1 643
343

1 295

9 162
7 441
1 237
434

8 790

3 887

2 203

4 165
2 192
2 022

741
426
7 18
88

2 068
835
364
869

12 753
11 431

1 322

2 238

4 484
635

1 617
272

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595

591

5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores ".".....

Florists

331

a

n

n
3
3
5

11

3

5

78
33
21

H5
17

1

21
2

24
2

7
15

91
67
214

98
3

1

20
3

100 322

300

300

39 481
(D)

3 974
(D)

3 081)

(D)

545

30 302
20 287
18 496

10 015
6 615

(D)

3 207
(0)

8 526
(D)

2 144
(D)

7 38 3

6 499
884

1 554

(D)

270
(D)

3 463
(D)

18 489

73

73

7 469
(0)

756
(D)

343

(D)

52

599
995
682

604
114
(D)

476
(D)

1 421
(D)

427
(D)

1 820
1 670

150

161

(D)

13
(D)

582
(D)

5 059

19

19

140
(D)

246
(D)

91

(D)

12

1 487
1 128
1 071

359
252
(D)

103
(0)

247
(D)

80
(D)

683
629
54

47

(D)

4

(D)

116
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (5911

59 ex. 591

592

5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

17.9

NC

NC

(D)
(d)

-52.4
(D)

-30.4

(D)

85.3

-26.1
-31.8
-36.0

(0)

(d)
(d)
(d)
(d)

20.8
11.3
91.0

-23.6

NC
(D)
(d)

-3.5

NC
(D)
NC

-29.8
-27.4
-40.5
-57.6

-10.6

-.1

6.7

-24.6
(D)
(d)

-96.6

26.6
(D)

11.4
(D)

5.6
1.9

21.6

-6.3

NC
17.4
22.4

46.3

84.1
79.5
85.0

45.9
47.3
33.4
48.7

32.7

56.7

50.3

31.5
(D)

21.9
55.9

36.9
34.3
47.4
35.5

62.5
63.4
57.4

35.2

53.5
63.8
68.6

NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero. D Withheld to avoid disclosure,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591 ) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

23.3

(D)
(d)

(0)

(D)
(D)

11.4

3.6

(D)

5.2

69.7
(D)
(D)

57.6
(D)
(d)
(D)

(D)
21.6
(D)

(d).

31. 1

32.2
27.2

10.8

24.4
3.2

49.5
(D)

4.2 100.0

(D)

(D)
(D)

.7

.5

(D)

.8

19.1
24.5
22.7
18.8
(D)

15.2
CD)

(D)
(D)
<D)

3.3

5.3
5.1
6.4

1.8

5.8
.7

13.5
(D)

(D)

(D)

(D)

.1

2.6

(D)

1.2

27.2
16.8
14.4
6.5
(D)

3.4
(D)

(D)

(D)

CD)
1.5

10.8

2.0

1.4

14.8
.5

9.7
(D)

100.0

6.2
(D)
(d)

12.8
11.5
1.0
.3

17.5

16.0

5.6

9.4
(D)
:(d)

2.7
.5

(D)

.2

6.5
(D)
1.5
(D)

8,3
6.5
1.8

3.2

14.5
3.4
4.7
.5

100.0

4.9
.3

4.1

15.4
12.9
1.6
.9

22.6

17.1

6.3

6.0
2.9
2.7
1.5
.6
#
o

.1

4.8
2.0
.8

2.0

8.6
7.2
1.4

3.4

10.9
2.8
3.0
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56

562,:
562
Other

, 8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592

5992

591

Retail stores, total
2

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-17.

(D)
(d)

-52.4
(D)

-30.4

(D)

85.3

-26.1
-31.8
-36.0

(D)

(d)
(D)
(d)
(D)

20.8
11.3
91.0

-23.6

NC
(D)
(D)

-3.5

NC
(D)
NIC

-29.8
-27.4
-40.5
-57.6

-10.6

-.1

6.7

-24.6
(D)
(d)

-96.6

26.6
(D)

11.4
(D)

5.

1.

21.

-6.3

NC
17.4
22.4

46.3

84. 1

79.5
85.0

45.9
47.3
33.4
48.7

32.7

56.7

50.3

31.5
(D)

21.9
55.9

36.9
34.3
47.4
35.5

62.5
63.4
57.4

35.2

53.5
63.8
68.6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
LThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA , however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

(D)
(d)

(0)

(D)
(D)

11*4

3.6

(D)

5.2

69.7
(D)
(D)

57.6
(D)
(d)
(D)

(D)
21.6
(D)

(D).

31.1
32.2
27.2

10.8

24.4
3.2

49.5
<D)

4.2

(D)

<D)
(D)

.7

.5

(D)

19.1
24.5
22.7
18.8
(D)

15.2
(D)

(D)

(0)
(D)

3.3

5.3
5.1
6.4

1.8

5.8
.7

13.5
CD)

100.0

(D)

(D)

(D)

.1

2.6

(D)

1.2

27.2
16.8
14.4
6.5
(D)

3.4
(D)

(D)

<D)
(D)

1.5

10.8

2.0

1.4

14.8
.5

9.7
(D)

100.0

6.2
(D)
(D)

12.8
11.5
1.0
.3

17.5

16.0

5.6

9.4
(D)
(D)
2.7
.5

(D)

.2

6.5
(D)
1.5
(O)

8.3
6.5
1.8

3.2

14.5
3.4
4.7
.5

100.0

4.9
.3

4.1

15.4
12.9
1.6
.9

22.6

17.1

6.3

6.0
2.9
2.7
1.5
.6
.9
.1

4.8
2.0
.8

2.0

8.6
7.2
1.4

3.4

10.9
2.8
3.0
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

2
682
79
16

7 69
87 6

860
495

1

214
065
756

199
690
140

1

268
014
980

2 769

109
26
83

91
14
36
41

552

199

401

229
87
80
50
29
37
26

177
80
32
65

434
336
98

79

498
68

193
46

169
70 320
13 550
2 732

23
(D)

124
63 858

22
(D)

169

4

4

14
5
5

4

3

3

67
24
22
22
2

14
5

25
16
6

3

11
9

2

33
1

18
1

15
1

27
058
815
426

3
5

493

10
16

082

1

6
483

27

1

1

3

1

2

3

2

2

4

2

2
1

28
13 394

(D)

(0)

6

(D)

21
13 037

1

(D)

28

13
4

3
2

1

6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes establishments on King St. from Line St. to Broad St., and along Calhoun St., George St., Liberty St., and
Wentworth St. from King St. to Phillip St. (Charleston) (In tracts 2, 3, 4, 7, and 10)

MRC No. 2. Includes the planned centers known as "Tri State Center" and "Pinehaven Shopping Center" and establishments on Rivers Ave. from
McMillan Ave. to Dorchester, from Rivers Ave. to Meeting Street Rd. , and on Meeting Street Rd. from McMillan Ave., 3513 to
3561. (Charleston County) (In tract 41)

MRC No. 4. Includes the planned center known as "Northwoods Shopping Center" bounded by U.S. Highway 52, Rivers Ave., unnamed drive, and Inter-
state Highway 26. (North Charleston) (In tract 31.03)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

iSee descriptions below)

No. 5 No. 6 No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

32
16 120

1 703
393

6

(D)

21
9 674

5

(D)

32

10
4
3

2

2

2

4

1

1

2

4

4

11
1

32
830
682
453

4
11
117

6
13

220

1

9

493

32

1

1

29
2

24
441
735
697

8

7
757

19
12

459

1

5
225

24

1

1

3

1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the planned center known as "Ashley Plaza Mall" bounded by Sumar St., State Highway 171, Charlestowne Rd., and State Highwav
7 (Sam Rittenburg Rd.), 1280 to 1395. (Charleston) (In tract 26.03)

MRC No. 6. Includes the planned center known as "St. Andrews Shopping Center" and establishments on Savannah Highway (U.S. Highway 17), Inter-
state Highway 95 and State Highway 220, and Coburg Rd. (Charleston) (In tracts 29 and 30)

MRC No. 7. Includes the planned center known as "Grant City" and establishments along Rivers Ave. (U.S. Highways 52 and 78) and East Aviation
Ave. (Charleston Heights) (In tract 31.05)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,1

592
594

5992

MRCNo. 1
1

Retail stores, total .

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

169

4

4

14
5
5

4

67
24
22
22
2

14
5

25
16
6

3

11
9

2

33
1

18

1

70 320

(D)

(0)

38 300
35 180
1 940
1 180

(D)

1 985

14 868
5 178

(D)
5 157

(D)

2 446
(0)

7 872
5 531

(D)
(D)

471
(D)
(D)

1 686

4 563
(D)

2 818
(D)

13 550

(D)

(D)

8 326
7 767

400
159

(D)

364

2 334
757
(D)
861
(D)
434
(D)

1 348
887
(D)

(D)

90
(D)

(D)

182

799
(D)
513
(D)

3 156

(D)

(D)

2 016
1 879

102
35

(D)

79

530
168
(D)
193
(D)
104
(D)

279
207
<D>
(D)

24
(D)

(D)

32

176
(D)
106
(D)

2 732

(D)

(D)

1 689
1 552

95
42

(D)

56

471
181
(D)
144
(D)
83
(D)

201
146
(0)
(D)

38
(D)

(D)

62

195
(D)

109
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

"See table 1 for Major Retail Center description.
z Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc
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MAJOR RETAIL CENTERS COLUMBIA SMSA—SOUTH CAROLINA 41-11

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below;

No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex.591, 4

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.
Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total

'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

J_

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 647
755 596
84 371
17 487

982
209 755

634
218 563

1 031
327 278

2 647

121
25
96

91
14
38
39

508

183

391

159
62
51
40
19
22
16

210
88
46
76

407
378
29

67

510
109
174
37

1 071
361 562
45 072
8 854

368
84 030

302
117 878

401
159 654

1 071

29
5

24

36
7

24
5

152

72

158

91
33
25
27
8

13
10

92
40
17
35

186
170
16

30

225
49
83
14

199
77 063
12 411
2 651

50
(D)

91
52 757

58
(D)

199

3

1

2

10
4

6

8

15

45
13
10
14
4

10
4

13
10

36
31
5

55
11
23
2

57
39 022
5 650

893

16
4 246

30
25 134

11
9 642

57

2
1

1

4
1

2
1

10
5
5
3

12
2
8

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the unplanned center known as "Sears Town" and establishments on Harden St. from Blossom St. to Gervais St., on Devine St.
from Santee Ave. to Saluda Ave., on Saluda Ave. from Devine St. to Green St. (Columbia) (In tract 20.02)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

47
25 OH
3 604

785

13
1

22
325
345
290

16
7 485

11
(D)

21
15 771

3

(D)

10
1 755 1

8

339

47

2

2

22

10
9

1

13
5 680

614
121

6

1 816

3

(D)

4

<D>

13

42
30 958
3 909

957

8
(D)

32
24 923

2
<D>

42

16
7
6
4
1

3

1

1

10

8

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Richland Mall" and establishments on Forest Dr. from Ivy Lane to Beltline Blvd., on Beltline
Blvd. from Forest Dr. to Valley Rd. , and on Sunnyside Dr. from Forest Dr. to Girardeau Ave. (Forest Acres) (In tracts 11 and 12)

MRC No. 4. Includes the planned center known as "K Mart Plaza" and establishments on Garners Ferry Rd. (Devine St.) from Fort Jackson Blvd.
to Wlldoat Rd. and on Fort Jackson Blvd. from Garners Ferry Rd. (Devine St.) to 4407. (Columbia, Richland County) (In tracts
26, 116.01 and 24)

MRC No. 5. Includes the unplanned center on Two Notch Rd. (U.S. Highway 1) from Beltline Blvd. to Carter St. (Columbia) (In tracts 110 and

111.01)

MRC No. 6. Includes the planned center known as Dutch Square on Bush River Rd. from Broad River Rd. to Arrowood St. (Columbia) (In tract
104.01)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Columbia SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554}

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

199

10
4

6

8

6

15

45
13
10
It
4

10
4

13
10

36
31
5

55
11
23
2

77 063

(D)
(D)
(D)

27 375
24 934
2 441

3 075

(0)

1 378

15 051
5 321
5 006
5 869
2 054
1 565

242

6 819
6 126

693

4 657
4 517

140

(D)

051
OOO
512
(0)

12 411

(D)

(D)
(0)

4 821
4 434

387

252

(D)

119

916
102
051
071
419
239
85

027
963

64

1 264
1 221

43

(D)

796
55

598
(D)

2 852

(D)

(D)
(D)

1 146
1 052

94

55

(D)

23

650
262
250
243
72
56
17

206
192

14

317
304
13

(D)

165
13

119
(D)

2 651

(0)
(D)

(0)

1 114
1 016

98

55

(0)

23

545
219
206
193
61
55
17

131
123

424
404
20

(0)

176
14

109
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Mixellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 071

29
5

24

36
7

24
5

152

72

158

91
33
25
27
8

13
10

92
40
17
35

186
170
16

30

225
49
83
14

361 562

29 028
(D)
(D)

68 252
56 504

(D)
(D)

52 657

92 098

23 490

20 930
8 476
7 797

(D)
2 389

(D)
385

18 138
11 400

(D)
(D)

21 736
21 081

655

9 637

25 596
7 365
10 558
1 562

45 072

2 844
(D)
(D)

10 465
8 923

(D)
(O)

4 302

9 042

2 092

3 798
(D)

1 512
1 381

(D)
276
89

2 704
1 693

215
796

5 379
5 257

122

1 644

2 802
276

1 365
368

589

640
(D)

(D)

2 364
2 040

(D)
(D)

1 021

2 211

519

839
(D)
342
314
ID)
65
18

597
353
41

203

1 358
1 322

36

395

645
64

319
73

8 854

418
(D)
(D)

098
730
(D)
(D)

912

1 049

551

726
(D)
311
244
(D)
63
18

399
250
33
116

1 781
1 742

39

299

621
72

297
76

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

3,8
56

562,

562
561

565
566
564,

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores .

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 647

121
25
96

91
14
38
39

508

183

391

159
62
51
40
19
22
16

210
88
46
76

407
378
29

67

510
109
174
37

755 596

56 662
4 544

52 118

128 436
101 495

(D)
(D)

142 653

182 427

58 485

36 634
14 729
14 013
10 997
6 555

(D)
(D)

36 357
19 028
4 705

12 624

48 626
47 683

943

18 476

46 840
15 398

84 371

5 108
<D>
(D)

17 718
14 383
2 135
1 200

10 609

16 375

5 011

5 783
2 320
2 215
1 791
1 051
505
116

4 938
2 579

629
1 730

11 401
11 220

181

136
304

2 894

4 534
495

2 095
613

19 681

1 173
(D)
(D)

075
306
524
245

2 499

3 795

1 245

1 307
542
517
405
220
119
21

1 095
543
146
406

2 753
2 703

50

688

1 051
114
492
120

17 437

792
(D)
(D)

3 693
2 894

588
211

2 353

2 078

1 323

1 212
537
511
327
204
123
21

804
384
112
308

3 67 6

3 616
60

568

988
117
483
128

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
z Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

table 6. The Central Business District: 1967

(Table 6 omitted because there was no central business district in the Columbia SMSA in 1967)

table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

(Not applicable)
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores •.

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

21.3

(D)
(D)
.6

40.1
44.1
(D)
(D)

5.8

(D)

5.9

71.9
62.8
64.2
(D)

86.0
(D)

62.9

37.6
53.7
(D)
(D)

21.4
21.4
21.4

(D)

23.6
13.6
33.3
(D)

10.2

(D)
(D)

(D)

21.3
24.6
(D)
(D)

2.2

(D)

2.4

41. 1

36.1
35.7
53.4
31.3

( D)

(D)

18.8
32.2

5.5

9.6
9.5
14.8

(D)

12.9
6.5

20.5
(D)

100.0

(D)
(D)

(D)

35.5
32.4
3.2

4.0

(D)

1.8

19.5
6.9
6.5
7.6
2.7
2.0
.3

7.9

.9

6.0
5.9
.2

(D)

7.9
1.3
4.6
(D)

100.0

8.0
(D)
(D)

18.9
15.6
(D)
(D)

14.6

25.5

6.5

5.8
2.3
2.2
(D)
.7

(D)
.1

5.0
3.2
(D)
(D)

6.0
5.8
.2

2.7

7. 1

2.0
2.9
.4

100.0

7.5
.6

6.9

17.0
13.4
(D)
(D)

18.9

24.1

7.7

4.8
1.9
1.9
1.5
.9

(D)
(D)

4.8
2.5
.6

1.7

6.4
6.3
.1

2.4

6.2
2.0
2.3
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS GREENVILLE-SPARTANBURG SMSA—SOUTH CAROLINA 41-19

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

4 410
1 040 465

112 327
23 517

1 541
347 638

1 003
275 113

1 866
417 714

4 410

186
55

131

133
19
56
58

725

445

732

315
107
89
52
66
64
26

316
154
56

106

67 5

592
83

141

742
93
239
100

47
6 567
2 132

47 6

13

7 906

22
6 923

12

1 738

47

3

1

2

2

1

1

10
2
7

117
33 058
6 399
1 331

24
2 199

75
27 384

18

3 475

117

32
11

20
12

18
16
2

26
3

17

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Pleasantburg Shopping Center" and establishments bounded by Laurens Rd. , South Pleasantburg

Dr. Antrim Dr. West, and Green Acre Rd. (Greenville) (In tract 13)

MRC No. 3. Includes the establishments in the area bounded by College, Townes , Elford, Church, Manly, Washington, McBee Ave., McDaniel Ave.,

S.C.L. RR. , South Main, Hammond, River, West Broad, and Academy. (Greenville city) (Entire tract 2)



41-20 SOUTH CAROLINA—GREENVILLE-SPARTANBURG SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 4 No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562

561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF 2
):

Number
Sales S1 ,000.

All other stores:

Number
Sales •• SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and hoys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

11
1

24
695
548
398

6

(D)

7
16

278

2
(D)

24

25
3

27
526
660
817

3

(D)

24
24

002

(D)

27

12
5 807

646
156

4

1 981

6

(D)

2

(D)

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned center known as "Bell Tower Shopping Center" bounded by U.S. Highway 29 (Church St.), University Ridge, Howe
St. (Greenville) (In tract 4)

Includes the planned center known as "McAlister Square" bounded by Laurnes Rd. (U.S. Highway 276), South Pleasantburg Dr., and
East Antrim Dr. (Greenville) (In tract 13)

Includes the planned center known as "Village Shopping Center" and establishments bounded by Reidville Rd. (State Highway 296),
Crescent Rd. , and Elliott St. (Spartanburg) (In tracts 208 and 206)



MAJOR RETAIL CENTERS GREENVILLE-SPARTANBURG SMSA—SOUTH CAROLINA 41-21

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

MRC No. 3 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

117

32
11
8

8

3

8

2

20
12

18
16
2

26
3

17
2

33 058

8 110
(D)
(D)

(D)

(D)

7 224
2 439
2 185
1 939

(D)

1 482
(D)

7 636
5 839

1 797

1 091
(D)
(D)

1 108

5 476
588

4 414
(D)

6 399

1 856
(D)

(D)

<D>

(D)

1 317
500
436
359
"(D)

285
(D)

1 374
1 030

344

231
(D)

(D)

163

1 006
<D)
888
(D)

1 480

468
(D)
(D)

(D)

(D)

283
91
77
77
(D)

73
(D)

304
216

61
(D)

(D)

37

217
<D>
168
(0)

1 331

454
(D)
(D)

(0)

(D)

286
107
89
75
(D)

61
(D)

201
145

56

99
(D)

(3)

32

162
(D)

149
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS SIOUX FALLS SMSA—SOUTH DAKOTA 42-5

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

940
241 335
29 527
6 659

295
(D)

252
67 338

393
(D)

940

61
12
49

17
8
4

5

79

54

138

67
29
28
13
3

14

87
16
29
42

191
137
54

25

221
41
81
7

173
60 865
8 395
1 730

50
10 352

81
24 197

42
26 316

173

4

1

3

5
3
2

10

7

10

38
17
16
8

2
7
4

15
4

3

8

37
23
14

44
7

23
3

55
21 782
3 039

729

13
4 821

37
16 437

5
524

55

1

1

3

3

13
5
5
3

4

1

16
1

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 6th, Big Sioux River, C.M.S.P. & P. RR. , 14th, and Spring Ave. (Sioux Falls city 1

(Entire tract 7)

MRC No. 2. Includes the planned center known as "Western Mall" and establishments bounded by West 41st St., South Western Ave., and South

Garfield Ave. extended. (Sioux Falls) (In tracts 11, 12, and 15)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRC No. V

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

173

10

7

10

38
17
16
8

2
7
4

15
4

3
8

37
23
It

44
7

23
3

60 865

1 440
(0)
(D)

8 150
(D)
(D)

(D)

21 738

1 314

9
3

708
776

3

Id;
885
(D)
(DJ
(D)

3
2

753
016
(D)
(D)

3

1

1

103
908
195

(D)

4 410
(0)

2 586
(D)

8 395

162
(D)
(D)

1 272
(D)
(D)

(D)

2 388

172

1 512
590
(d)
580
(D)

(D)
(0)

676
381
(0)
(D)

837
519
318

(D)

612
(D)

423
(0)

1 989

31
(D)
(D)

310
(D)
(D)

(D)

579

39

340
117
(d)
145
(D)
(D)
(D)

151
79

(D)
(D)

201
125
76

<D>

150
(D)

103
(D)

1 730

35
(D)
CD)

338
(D)
(D)

(D)

273

62

324
153
(d)
101
(D)
(D)
(D)

114
56
(D)
<D)

275
194
81

(D)

124
(D)
79

(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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43-6 TENNESSEE—CHATTANOOGA, TN-GA, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total 1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

3 298
863 796
93 420
20 200

1 172
285 724

774
221 501

1 352
356 571

3 298

135
42
93

120
r
13
55
55

541

276

521

236
78
59
55
46
46
11

236
95
53
88

511
449
62

120

602
69
182
63

City

530
61
12

164
419
407

140
544
183

148
358
520

241
588
461

1 490

50
13
37

55
r9
26
22

208

111

197

115
38
31
32
15
22
8

104
44
21
39

278
229
49

58

314
61
84
27

Central

business

district

175
77 669
14 215
2 849

41
(D)

89
63 055

45
(0)

175

13
4
6
3

38
13
9

10
4
8
3

18
8
3
7

29
26
3

51
11
20
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. rRevised.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS CHATTANOOGA, TN-GA, SMSA—TENNESSEE 43-7

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers

(see descriptions below)

No. 2 No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores ,

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

18
1

26
970
937
439

5
8

437

11
12

810

1

6
723

26

2
1

1

4
2
2

40
10 606
1 412

352

14
6 139

16
3 325

10
1 142

40

2
1

1

3
1

1

1

100
51 838
6 489
1 643

23
(D)

58
37 491

19
<D>

100

4

4

7
3
3
1

8

3

5

25
10
9
7

6
2

11
2

13
12
1

2

22

15
1

63
23 222
3 506

891

13
4 171

42
18 687

8
364

63

25
11
9
7

6
1

1

18

10
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Highland Plaza" and establishments on the north side of Hixson Pike extending from the inter-

section of Forest Highland Dr. to its intersection of Highwood St. (from 3899 to 4123 Hixson Pike) and along the 1000 block of

Ashland Ter. (Chattanooga) (In tract 105.01)

MRC No. 3. Includes the unplanned center known as "East Ridge Shopping Center" and establishments along Ringgold Rd. from Germantown Rd. to

Wimberly Rd. (East Ridge) (In tracts 117 and 118)

MRC No. 4. Includes the planned centers known as "Brainerd Village," and "East Gate Center," and establishments on Brainerd Rd. from Spring

Creek Rd. to South Chicamauga Creek. (Chattanooga) (In tract 34)

MRC No. 5. Includes the planned center known as "Northgate Mall Shopping Center" bounded by Hixson Pike and State Highway 153. (Hamilton

County) (In tract 104.03)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRCNo.4 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . .

.

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

100

4

4

25
10
9
7

6

2

11
2

13
12
1

2

22

15

1

51 838

666

666

27 OOO
(D)

(D)

(D)

6 947

1 024

(D)

4 423
2 085

(D)

1 136

(D)

(D)

3 169
(D)

802
(D)

(D)

(D)

3 341

2 899
(D)

6 489

78

78

3 093
CD)

CD)

(D)

754

169

(D)

558
184
(O)

204

(D)

(D)

472
(D)

(D)

640
(D)

(D)

(D)

466

387
(D)

1 568

15

15

771
(D)

(D)

(D)

174

41

(D)

124
49

(D)

31

ID)

(D)

90
(D)

(D)

184
(D)

(D)

(D)

103

85
(D)

1 643

829
(O)

(O)

(D)

137

24

(D)

136
56

(D)

37

(O)

(O)

75
(D)

(D)

274
(D)

(D)

(OJ

111

96
<D>

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562.3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

175

38
13
9

10
4
8

3

29
26
3

77 669

(D)
<D>
(D)

no 801
36 952
3 158

691

(D)

2 479

834

8 592
3 228
2 659
2 695

<D>
970
(D)

9 471
7 666

(D)
(D)

3 510
3 415

95

2 620

207
382
191
(D)

14 215

(D)

(D)
(D)

8 184
7 711

381
92

(D)

314

84

1 506
583
483
424
(D)
182
(D)

1 430
977
(D)
(D)

1 012
1 000

12

360

987
70
625
(D)

3 396

(D)
(D)

CD)

1 926
1 814

92
20

(D)

72

21

402
145
120
119
(D)
45
(D)

334
214
(D)
(D)

243
239

4

90

233
13
155
(D)

2 849

(D)

(0)
(D)

616
498
89
29

(D)

40

25

360
155
128
111
(D)

33
(0)

224
145
(D)
(D)

300
296

4

63

171
11

112
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,0

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 490

50
13
37

55
r 9
26
22

208

111

197

115
38
31
32
15
22
8

104
44
21
39

278
229
49

58

314
61
84
27

530 164

29 178
1 843

27 335

94 172
78 852
11 647
3 673

91 966

154 021

29 769

22 416
9 328
8 686
6 784
2 507

(D)

(D)

22 100
13 766
2 074
6 260

32 020
29 797
2 223

61 419

16 197

38 325
17 621
9 832
2 028

3 202
224

2 978

13 784
11 712
1 650

422

7 450

14 234

2 769

3 265
1 274
1 166
1 032

344
496
119

3 043
1 729

447
867

7 720
7 366

354

2 170

3 782
(D)

1 341
428

14 474

763
50
713

3 230
2 756

390
84

1 813

3 290

694

757
273
245
213
125
113
33

695
385
106
204

1 840
1 759

81

523

869
(D)

312
93

12 407

450
37

413

2 988
2 445

440
103

1 642

1 621

701

830
346!
317
215
116
130
23

492
271
67

154

2 426
2 277

149

461

796
(D)

319
93

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. Revised.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 298

135
42
93

120
r
13,

55
55

276

521

236
78
59
55
46
46
11

236
95
53
68

511
449
62

120

602
69

182
63

863 796

48 127
6 533

41 594

126 572
100 320
19 045
7 207

203 282

200 947

69 451

38 333
14 816
13 370
9 529
6 833

(D)

(D)

37 825
23 181
4 292

10 352

51 799
49 208
2 591

30 643

56 817
18 303
18 771
3 789

93 420

4 832
712

4 120

17 724
14 266
2 654
804

14 941

17 568

6 107

5 122
1 949
1 789
1 312
852
807
202

4 702
2 747

622
1 333

12 242
11 854

388

4 295

5 887
750

2 358
736

21 813

1 123
155
968

4 117
3 327

639
151

3 540

4 050

1 510

1 143
412
373
272
226
184
49

i 045
595
144
306

2 932
2 844

88

1 028

1 325
179
517
160

20 200

731
132
599

3 928
3 019

708
201

3 383

2 199

1 587

1 332
555
499
275
242
217
43

812
452
98

262

4 064
3 906

158

939

1 225
164
553
163

Standard Notes: - Represents zero. D Withheld to avoid disclosure- NA Not available. Revised.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

(51,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3
. . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

166

2

2

11

4
4
3

47
14
8

33
12
4

11

3

20
9
3
8

28
26
2

40
9
2

10
2

66 940

(D)

(D)

36 535
33 079
3 220

236

302

1 459

(D)

8 687
3 758
3 201

4 929
2 164

974
1 443
313

7 410
5 596

(D)

(D)

2 908
(D)

(D)

2 125

5 790
1 128

(D)

2 269
(D)

11 733

(D)

(D)

6 504
6 052

424
28

49

236

(D)

1 445
738
650

707
311
133
201
62

1 378
1 049

(D)

CD)

794
(D)

(D)

332

764
48

(D)

340
(D)

3 147

(D)

(O)

1 772
1 531
232

9

20

19

(D)

448
239
206

209
76
49
60
24

262
197
(D)

(D)

299
()
(D)

72

215
15

(D)

82
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

16.0

(NO
(D)

(NO

11.7
11.7
-1.9
192.8

(D)

69.9

(D)

-1.1
11.1
16.9
8.8

27.8
37.0
(D)

(D)

20.7
(D)

(D)

23.3

(NO
22.5
(D)

50. 1

(NO
(D)

(NO

38.1
(0)

27.5
(D)

10.0

83.2

18.7

37.7
(D)

51.1
(0)

29.0
50.8
18.7
-5.1

11.8
11.3
116.2

33.7

(NO
31.1
26.5

79.3

91.9
61.9
101.7

72.8
83.1
63.2
23.8

77.9

101.1

71.8

66.7
66.1
71.0
66.9

68.7
93.1
116.1
19.1

85.1
81.9
89.5

66.5

50.1
32.5
50.1

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

1The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3
562
561

565
566
564,9

,8

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
594
5992

591.6

Retail stores, total
'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

14.6

(0)
(D)

(DJ

43.3
46.9
27.1
18.8

(D)

1.6

2.8

38.3
34.6
30.6
39.7
(D)
(D)

40.3

42.9
55.7
ID)
<D)

11.0
11.5
4.3

16.2

18.8
7.8
42.6
(D)

9.0

(D)
(D)
(D)

32.2
36.8
16.6
9.6

(D)

1.2

1.2

22.4
21.8
19.9
28.3
(D)
(D)

23.1

25.0
33.1
(D)
(D)

6.8
6.9
3.7

8.6

12.7
7.6
22.3
(D>

100.0

(0)
(D)

(0)

52.5
47.6
4.1
.9

3.2

1.1

11.1
4.2
3.4
3.5
(D)
1.2
<D>

12.2
9.9
(0)
(D)

4.5
4.4
.1

3.4

9.3
1.8
5.4
(D)

100.0

5.5
.3

5.2

17.8
14.9
2.2
.7

17.3

29.1

5.6

4.2
1.8
1.6
1.3
.5

(D)

(D)

4.2
2.6
.4

1.2

6.0
5.6
.4

3.1

7.2
3.3
1.9
.4

100.0

5.6
.8

.4.8

14.7
11.6
2.2
.8

23.5

23.3

8.0

4.4
1.7
1.5
1.1
.8
(D)

(D)

4.4
2.7
.5

1.2

6.0
5.7
.3

3.5

6.6
2.1
2.2
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

3 500
947 962
106 591
22 961

1 214
295 732

824
263 360

1 462
388 870

3 500

165
41
124

101
23
36
42

574

281

508

234
83
72
43
42
52
14

250
38
61
101

528
450
78

112

747
121
239
52

2 006
610 373
73 661
15 686

685
182 906

503
191 773

818
235 6 94

2 006

85
19
66

52
14
21
17

284

152

260

165
54
47
37
24
40
10

155
57
35
63

335
280
55

66

452
96

131
30

180
71 654
13 627
2 996

56
7 133

83
57 296

41
7 225

180

6

3
3

9

5

2
2

11

38
9

9

11
2

15
1

20
13
2
5

41
31
10

43
5

16

30
5

21
741
804
843

6
(D)

6
(D)

1

9
655

21

32
4

52
192
078
891

10

15
328

18
23

593

3
14

271

52

4

1

3

6

3

2
1

11
6
4
2
1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No.-l. Includes the establishments on Central St. North (NE. and NW.) from Bernard St. to Oklahoma Ave. (Knoxville) (In tracts 2 and 3)

MRC No. 2. Includes the planned centers known as "Argonne Plaza" and "Western Plaza" and establishments in the area bounded by Oak Ridge Turn-
pike, Rutgers Ave., Washington St

.
, andTulane Ave. (Oak Ridge, Anderson County) (In tract 201)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
1

868
993
389

8

14
994

3

11
572

4
19

302

44

4

1

3

1

1

64
34 100
4 125

872

22
12 010

26
18 309

16
3 781

64

6

1

5

7

3

2
2

7

5

2

7

2

2

1

2

2

2
4

12
11
1

3

9

6

11
16 276
1 299

283

4

4 096

3

(0)

4

(d)

11

26
5 628

686
167

4
779

14
3 773

8
1 076

26

2

1

1

1

1

63
22 125
3 190

705

14
1 310

45
20 534

4
261

63

31
12
9

7
3
8

1

1

12

8

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Clinton Plaza" and the establishments on Clinton Highway from Merchant Dr. to Allen Dr.
(Knoxville) (In tract 39)

MRC No. 4. Includes the planned centers known as "Midland Shopping Center," "Alcoa Plaza," and "Big Sky," and establishments on Calderwood St.
from Joule St. to Marysville RR. and on Gill St. from Calderwood St. to Young St. (Alcoa) (In tract 101)

MRC No. 5. Includes the planned center known as "Northgate Plaza" and establishments on Broadway from Overlook Rd. to Mineral Springs Ave.
(Knoxville) (In tracts 16 and 29)

MRC No. 6. Includes the planned center known as "Jackson Square" and establishments in the area bounded by Broadway, Georgia Ave., Tennessee
Ave., and Kentucky Ave. (Oak Ridge) (In tract 204)

MRC No. 7. Includes the planned center known as "West Town Shopping Center" bounded by Kingston Pike, Morrell Rd., Gleason Dr., and Montvue
Rd. (Knoxville) (In tract 44)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No.! No. 9 No. 10

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

29
3

46
008
297
718

12
16

830

in

21
800

1

9
378

46

1

1

1

1

10

2
7

1

19
17 230
1 944

426

8

7 415

2

(D)

9

(D)

19

1

1

2
1

1

3

2

4

11
13 383
1 077

205

4

2 053

2

(D)

5

<D>

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the establishments on Kingston Pike from Morrell Rd. to Wesley Rd. (7001 to 7524). (Knoxville) (In tract 44)

MRC No. 9.
|

Includes the establishments in the unplanned area on Clinton Highway from McClain Dr. to Merchant Dr. (5400 to 5624) and on the odd
I

side of Merchant Dr. (1201 to 1209). (Knoxville) (In tract 48)

MRC No. 10. Includes the planned center known as "Big K" and establishments in the area bounded by Lincoln Rd. , Hall Rd., Gill St., and Rankin
Rd. (Alcoa) (In tract 101)



43-20 TENNESSEE—KNOXVILLE SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Knoxville SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3.80

11

5

3

38
Q

9

11
?.

15
1

20
13
2

5

41
31
10

43
5

16

71 654

2 219
(D)
(D)

31 360
CD)
<D>
(D)

1 894

1 787

390

8 037
(D)
(d)

2 138
(D)

1 800
(D)

9 298
7 656

<D)
(D)

3 788
3 511

277

1 451

11 430
713

8 601
(D)

13 627

352
(D)
CD)

6 852
(D)
(D)

(D)

178

311

37

452
(0)
(D)
347
(D)

293
(D)

1 613
1 335

(D)
(D)

973
934
39

239

1 620
19

1 222
(D)

3 423

85
(D)
(D)

1 683
(D)
(D)

(D)

68

86

10

355
(d)
(d)
74

(D)
78

(D)

368
307
(D)
(D)

256
248

8

56

456
8

325
(D)

2 996

41
(D)
(D)

1 616
(D)
(D)
(D)

36

44

10

275
(D)
(D)
50
(D)
57
(D)

273
221
(D)
(D)

301
289
12

51

349
11

235
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure- NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562
561

565
566
564,9

,8

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
594
5992

591,6

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 006

85
19
66

52
14
21
17

284

152

260

165
54
47
37
24
40
10

155
57
35
63

335
280
55

66

452
96

131
30

610 373

38 482
3 945

34 537

113 492
100 772

(D)

(D)

118 980

117 977

41 421

73 661

28
7

156
881
(D)

(D)

926
574
(D)

30 704
16 410
4 634
9 660

44 421
42 136
2 283

19 505

57 235
20 036
19 421
2 723

3 876
(D)

(D)

17 891
16 295
1 176

420

9 386

11 363

3 761

4 125
1 071

982
1 049

(D)

636
(D)

4 110
(D)

(D)
(D)

10 527
(D)

(D)

2 833

5 789
890

2 661
686

16 873

913
(D)

(D)

3 850
3 445

284
121

2 155

2 631

936

932
256
235
239
(D)

141
(D)

965
(D)

(D)

(D)

2 419
(D)

(D)

664

1 408
20 5

652
175

15 636

533
(D)
(D)

3 774
3 340

308
126

2 026

1 489

1 001

879
310
279
184
(D)

145
(D)

711
(D)

(D)
(D)

374
(D)
(D)

578

1 321
196
607
21C

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 500

165
41
124

101
23
36
42

574

281

508

234
83
72
43
42
52
14

250
88
61
101

528
450
78

112

747
121
239
52

947 962

68 056
6 540

61 516

156 626
131 118
12 266
13 242

200 014

197 092

75 958

36 193
10 546
9 696
8 821
8 754

(D)
(D)

44 162
23 487
7 023
13 652

63 163
59 620
3 543

32 555

74 143
24 247
26 379
4 241

106 591

6 235
(D)
(D)

22 795
19 915
1 780
1 100

15 235

18 283

6 455

5 211
1 426
1 293
1 287
1 232

786
480

5 463
3 200

780
1 483

14 784
14 365

419

4 704

7 426
1 085
3 552

923

24 366

1 396
(D)
(D)

4 873
4 167

428
278

3 522

4 185

1 599

1 190

331
301
304
249
179
127

1 289
764
176
349

3 379
3 290

89

1 125

1 808
251
86 9
234

22 961

896
(D)
(D)

4 952
4 204

471
277

3 395

2 402

1 739

1 135
403
360
216
256
194
66

968
535
119
314

754
636
118

958

762
254
847
280

Standard Notes: - Represents zero, D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572. 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

67 99 079

7 2 365
2 (D)

5 (D)

17 41 261
4 (D)

6 (D)

7 5 600

13 2 489

12 12 587

10 1 360

54 9 292
18 2 048
12 1 800

36 7 244
8 1 450
6 (D)

16 1 911
1 (D)

24 9 468
15 8 209
1 (D)

8 (D)

59 5 677
50 5 307
9 370

62
10
1

10
6

2 320

12 260
1 128

(D)

2 895
864

16 031

310
(D)

(D)

255
(D)

(O)

759

275

1 427

129

1 377
300
256

1 077
208
(O)

257
(D)

1 707
1 517

(D)

(D)

1 453
1 400

53

331

1 767
66

(D)

448
(D)

4 377

48
(D)

(D)

2 044
(D)

(D)

145

86

298

41

357
93
77

264
64

(D)

75
(D)

324
294
(D)

(0)

609
582
27

112

458
19

(D)

100
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-27.7

(NC)
(0)

(NC)

-24.0
(D)
(D)

(D)

-23.9

-85.8

-71.3

13.5
(D)
(D)

(0)

-1.8
-6.7
(D)
(D)

-33.3
-33.9
-25.1

-37.5

(NC)
-36.8

(D)

63.3

(NC)
159.5
(NC)

43.9
(D)

(0)
(D)

68.6

81.3

51.4

60.1
50.7
(D)

64.0

40.7
27.4
(D)
(D)

89.8
90.1
83.7

45.0

(NC)
38.0
33.7

63.7

100.5
85.7
102.5

56.5
62.9
13.2
52.2

51.0

97.7

50.1

56.3
54.2
50.3
57.2

43.5
33.2
105.8
40.2

72.3
72.5
68.7

35.7

54.8
53.2
30.1

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores ...

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.7

5.8
(D)
(D)

27.6
CD)

29.3
2.8

1.6

1.5

.9

28.5
(D)

26.1
(D)
(D)

39.4
(D)

30.3
46.7
(D)
<D)

8.5
8.3
12.1

7.4

20.0
3.6'

44.3
(D)

7.6

3.3
(D)
(D)

20.0
(D)
(D)
(D)

.9

.9

.5

22.2
(D)

(D)
24.2
(0)
(D)
(D>

21.1
32.6
(D)
(D)

6.0
5.9
7.8

4.5

15.4
2.9

32.6
(D)

100.0

3.1
(D)
(D)

43.8
(0)
(D)

(0)

2.6

2.5

.5

11.2
(D)
(D)

3.0
(D)

2.5
(D)

13.0
10.7
(D)
(D)

5.3
4.9
.4

2.0

16.0
1.0

12.0
(D)

100.0

6.3
.6

5.7

18.6
16.5
(O)

(D)

19.5

19.3

6.8

4.6
1.3
(D)

(D)

1.0
.7

(D)

5.0
2.7
.8

1.6

7.3
6.9
.4

3.2

9.4
3.3
3.2
.4

100.0

7.2
.7

6.5

16.5
13.8
1.3
1.4

21.1

20.8

8.0

3.8
1.1
1.0
.9
.9

(D)

(D)

4.7
2.5
.7

1.4

6.7
6.3
.4

3.4

7.8
2.6
2.8
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

3, 8

56

562,

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-27.7

(NC)
(D)

(NC)

-24.0
(0)
(D)

(D)

-23.9

-85.8

-71.3

•13.5
(D)
(D)

(0)

-1.8
-6.7
(D)
(D)

-33.3
-33.9
-25.1

-37.5

(NC)
-36.8

(D)

63.3

(NC)
159.5
(NC)

43.

9

(D)
(D)
(D)

68.6

81.3

51.4

60.1
50.7
(0)

64.0

40.7
27.4
(D)
(D)

89.8
90.1
83.7

45.0

(NC)
38.0
33.7

63.7

100.5
85.7
102.5

56.5
62.9
13.2
52.2

51.0

97.7

50.1

56.3
54.2
50.3
57.2

43.5
33.2
105.8
40.2

72.3
72.5
68.7

35.7

54.8
53.2
30.1

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores ,

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.7

5.8
<D)
(D)

27.6
(D)

29.3
2.8

1.6

1.5

.9

28.5
(D)

26.1
(D)
(D)

39.4
(D)

30.3
46.7
(D)
<D)

8.5
8.3
12.1

7.4

20.0
3.6!

44.3
(D)

7.6

3.3
(D)
(D)

20.0
(D)
(D)
(D)

22.2
(D)

(D)
24.2
(0)
(D)
(D)

21.1
32.6
(D)
(D)

6.0
5.9
7.8

4.5

15.4
2.9

32.6
(D)

100.0

3.1
(D)
(D)

43.8
(D)
(D)
(D)

2.6

2.5

.5

11.2
(D)
(D)

3.0
(D)

2.5
(D)

13.0
10.7
(D)

(0)

5.3
4.9
.4

2.0

16.0
1.0

12.0
(D)

100.0

6.3
.6

5.7

18.6
16.5
(D)
(D)

19.5

19.3

6.8

4.6
1.3
(D)

(D)
1.0
.7

(D)

5.0
2.7
.3

1.6

7.3
6.9
.4

3.2

9.4
3.3
3.2
.4

100.0

7.2
.7

6.5

16.5
13.8
1.3
1.4

21.1

20.8

8.0

3.8
1.1
1.0
.9
.9

(D)

(D)

4.7
2.5
.7

1.4

6.7
6.3
.4

3.4

7.8
2.6
2.8
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores .

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

6 120
1 917 529

220 357
46 739

2 352
553 308

1 437
606 365

2 331
757 856

6 120

216
62
154

241
32
84
125

1 112

425

825

450
158
127
94
64
98
36

391
163
71
157

1 056
934
122

184

1 220
20 9

355
96

4 616
1 598 161

188 693
39 397

1 779
456 974

1 135
540 701

1 702
600 486

4 616

149
42
107

161
27
67
67

772

281

598

367
126
99
78
46
82
35

328
130
65
133

862
754
108

145

953
180
279
72

250
95 891
19 188
4 037

81
(D)

125
77 968

44
(D)

250

15

3
5
7

18

69
17

10
20
9

16

7

18
10

1

7

56
51
5

59
8

23
4

16
31 874
4 804

733

3
2 908

7

28 328

6
638

16

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes establishments on North Watkins and North Cleveland from Somerset Ave. to Peach Ave., on Autumn Ave. from North Watkins

to North Claybrook St. , and on Overton Park Ave. from Garland St. to North Claybrook. (Memphis city) (In tracts 17 and 25)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No.

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

38
24 980
3 827

828

5
5 189

30
18 520

3

1 271

38

82
11
2

85
327
009
257

12
14

170

66
54

946

3
17

211

85

4

4

4
3

1

26
11

9
5

1

6
3

7
2
4

1

7
7

33
3

69
625
609
999

8
21
172

20
30

494

4
18

959

69

7

2
5

4
2
1

1

8

4

4

10
5
5

2

51
5

1

83
841
873
333

24
27

295

20
30

865

6
26

681

83

6
1

5

6

2
1

3

9

10

5

12
3
3

1

3
4

1

7
2
2

3

13

12
1

30
20 033
1 891

437

8
1 204

16 382

14
447

30

2
1

1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making upl the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Poplar-Highland Plaza" and establishments on Poplar Ave. from South Prescott St. to South
Highland St., and on South Highland St. from Joffre Ave. to Walnut Grove Rd. (Memphis) (In tracts 72, 30, 29, and 73)

MRC No. 4. Includes the planned center known as "Laurelwood Center" and establishments on Poplar Ave. from Grove Park Rd. to Colonial Rd.

,

on Grove Park Rd. from Poplar Ave. to Aldersgate Rd., and on Perkins Rd. from Aldersgate Rd. to Southern Rd. (Memphis citv) (In
tracts 85 and 93)

MRC No. 5. Includes the planned center known as "Summer Shopping Center" and establishments on Summer Ave. from Vaughn Rd. to North Perkins,
and on Waring Rd. from Stanley Dr. to Tutwiler Ave. (Memphis) (In tracts 86 and 87)

MRC No. 6. Includes the planned center known as "Whitehaven Plaza" and establishments on U.S. Highway 51 South (Elvis Presley Blvd.) from
Laudeen Dr. to Chambliss Rd., on East Raines Rd. from U.S. Highway 51 South (Elvis Presley Blvd.) to Barton Dr., and on the south
side of Brownlee Rd. at the intersection with U.S. Highway 51 South (Elvis Presley Blvd.). (Shelby County) (In tracts 220 and

MRC No. 8. Includes establishments on Lamar Ave. from Democrat Rd. to Getwell Rd. (Shelby County) (In tracts 105 and 106)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 9 No. 10 No. 11 No. 12 No. 13

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

29
22 823
2 397

572

8
10 670

15
10 485

6

1 668

29

13
23 319
2 376

477

5
18 526

7

(D)

(D)

13

714

8

1

73
621
911
867

18
11

823

54
51

411

1

11
387

73

- 1

- 3

5 29
2 15

1 11

1 5
- 1

2 7
- 1

1

19

12
2

33
3

38
859
454
841

17
13

791

13
17

952

2
8

116

38

1

1

4
2

1

1

11
8 140
1 000
203

5

3 466

5

(D)

(D)

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 9. Includes the planned center known as "Southgate Shopping Center" and establishments on South 3d St. (U.S. Highway 61) from Person
Ave. to East Frank Ave., and in the 100 block of Person Ave. (Memphis) (In tract 55)

MRC No. 10. Includes the planned center known as "City Center" and establishments in the area bounded by Poplar Ave., Angelus, south side of
Madison Ave., and North Avalon. (Memphis) (In tract 34)

MRC No. 11. Includes the planned centers known as "Southland Mall" and "Southbrook Mall" and establishments on Whitehaven-Capleville Rd. (Shelby
Dr.) from U.S. Highway 51 to Woodridge Dr., and on east side of U.S. Highway 51 from Haledale Rd. to Whitehaven Lane. (Shelby Coun-
ty) (In tract 221)

MRC No. 12. Includes the planned centers known as "Eastgate Shopping Center" and "Park Manor Center" and establishments on Mount Moriah Rd.
from Park Ave. to Truse Ave., and on Park Ave. from Mount Moriah to White Station Rd. (Memphis) (In tracts 95 and 96)

MRC No. 13. Includes the planned center known as "Gateway Shopping Center" on Jackson Ave. between Macon Rd. and Rosamond Ave. (Memphis) (In
tracts 10 and 11)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Contmued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 14 No. 15 No. 17

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

56
35 359
6 023
1 407

a

(0)

46
33 967

2
(D)

56

27
8
7
5

3

10

1

15
8 417
1 27 1

266

(D)

13
(D)

(D)

15

25
10 355
1 175

276

6

4 40

14
5 372

5

943

25

1

1

2
1

1

2

1

1

6

3
3
1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
"Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 14. Includes the planned center known as "Raleigh Springs Mall" and establishments on east side of Austin Peay Highway and James Rd.

(Shelby County) (In tract 205)

MRC No. 15. Includes the planned center known as "Chickasaw Oaks Plaza" bounded by Poplar Ave., Walnut Grove Rd. , J.B. Hunter property line,
and Cypress Creek. (Memphis) (In tracts 30 and 71)

MRC No. 17. Includes the planned center known as "Northgate Shopping Center" and establishments on North Thomas (3100 to 3210). (Memphis)
(In tract 99)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in the Memphis, TN-AR-MS, SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, f i rst

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

250

1

1

15
3
5
7

18

2

5

69
17
10
20
9

16
7

18
10
1

7

56
51
5

59
8

23
4

95 891

(D)

(D>

37 313
(D)

2 716
(D)

(d)

(0)

526

11 857
10 767
9 438
6 988
5 427
4 160

515

7 132
5 458

<D>
(D)

4 821
4 573

248

3 109

9 883
1 709
5 666

207

19 188

(D)

9 059
(D)
459
(D)

497

(D)

44

4 654
1 643
1 436
1 372

918
646
75

1 142
933
<D)
(D)

1 268
1 247

21

469

2 013
89

1 329
36

4 540

(D)

(D)

2 083
(D)

113
(D)

131

(D)

6

1 111
390
340
346
215
143
17

274
225
(D)
(D)

330
323

7

124

473
18

314
9

4 037

(D)

(D)

1 829
(D)

117
(D)

122

(D)

14

972
331
295
322
184
116
19

185
147
(0)
(0)

485
478

7

94

330
13

218
10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
JExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

616 1 598 16 1

149 54 513
42 5 726
107 48 787

161 316 133
27 262 330
67 19 021
67 34 782

772 308 30 9

281 382 815

598 99 508

367 99 945
126 38 34
99 35 139
78 22 466
46 20 023
82 (D)
35 (D)

328 86 649
130 ()
65 (D)
133 28 354

862 102 507
754 95 736
108 6 771

145 46 158

953 101 624
180 38 089
27 9 37 974
72 5 502

188 693

5 943
766

5 177

42 003
36 263
2 884
2 856

25 946

35 283

10 424

15 188
5 920
5 503
3 694
2 734
2 362

478

12 227
(D)

(D)
3 403

24 799
(D)

(D)

6 042

10 838
884
422

1 97

44 496

1 364
174

1 190

9 801
8 462

669
670

5 968

8 388

2 607

3 684
1 424
1 318

90 3
704
530
123

2 892
(D)

(D)
827

5 735
(D)

(D)

1 487

2 570
433

1 288
261

39 397

938
166
772

9 206
7 813

720
673

5 452

3 747

2 934

3 395
1 306
1 20 9
772
651
521
145

1 808
(D)

(D)
561

328
(D)

(D)

1 256

2 333
446

1 145
271

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Suilding materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

6 120 1 917 529

216 76 784
62 7 941
154 68 843

241 359 306
32 284 733
84 26 008
12b 48 565

1 112 381 306

425 462 745

825 140 802

450 110 524
158 41 214
127 37 977
94 25 263
64 23 054
98 17 786
36 3 207

391 93 978
163 52 022
71 11 621
157 30 335

1 56 116 718
934 10 9 27 9

122 7 439

184 55 284

1 220 120 082
20 9 43 116
355 42 557
96 6 923

220 357

8 120
968

7 152

48 154
40 091
4 114
3 949

30 7 98

42 051

14 139

16 400
6 237
5 751
4 049
3 068
2 563

483

12 993
7 757
1 643
3 593

27 827
26 360

1 467

7 195

12 680
2 128
5 977
1 301

51 893

1 865
215

1 650

11 258
9 357

967
934

7 058

9 979

3 471

3 972
1 494
1 36 9

986
7 90
577
125

3 071
1 825
370
876

6 456
6 137

319

1 753

3 010
492

1 411
301

46 739

1 301
213

1 088

10 737
8 7 98

994
945

6 757

4 673

3 859

3 741
1 413
1 292
848
760
573
147

1 952
1 083

26 3
606

9 445
9 075

370

1 520

2 754
50 9

1 301
322

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
lExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators! SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

(51,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores
2

Men's and boys' clothing and furnishings stores3 . . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

300

2
1

1

21
4
5

12

12

76
25
15

51
19
12
17
2

20
11
3
6

73
66
7

81
13
4

19
5

87 737

(D)

(D)

(D)

38 666
28 638
2 274
7 754

1 952

21 036
8 504
7 101

12 532
5 439
4 332
2 536

(D)

7 338
6 435

621
282

5 105
4 886

219

2 280

10 663
2 263
1 273
4 187

172

16 710

(D)

(D)

(D)

8 873
7 738

406
729

200

3 379
1 380
1 140

999
798
766
(D)
(D)

067
966
48
53

1 268
1 227

41

369

500
77
120
827
40

4 954

(D)

(D)

(D)

2 607
2 310

185
112

59

(D)

881
371
324

510
205
204
(D)
(D)

217
194
10
13

698
670
28

114

367
30
24
198
23

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
*Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972
'

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

9.3

(NC)
(D)

(NC)

-3.5
()

19.4
(D)

(D)

(0)

(D)

32.4
26.6
32.9
36.4

-2.8
-15.2

(D)
(D)

-5.6
-6.4
13.2

36.4

(NC)
-24.5
20.3

77.4

(NC)
25.1
(NC)

79.7
90.5
45.2
38.5

71.8

102.0

55.5

58.7
63.3
68.3
56. 1

81.7
(D)
(D)

54.1

90.9
87.0
169.1

58.5

(NC)
35.7
66.8

77.0

71.9
33.7
77.4

75.5
78.5
39.6
81.8

71.2

98.1

64.5

56.2
54.1
56.8
57.5

77.2
111.0
60.2
43.6

83.4
80.7
135.3

47.5

77.4
35.2
88. 1

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3. 8

562
561

565
566

564.9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

6.0

(D)

(D)

11.8
(D)

14.3
(D)

(D)

(D)

.5

27.9
28.3
26.9
31.1
27. 1

(D)

(D)

8.2
(D)
(D)
(D)

4.7
4.8
3.7

6.7

9.7
4.5
14.9
3.8

5.0

(D)

(D)

10.4
(D)

10.4
(D)

(D)

(D)

.4

25.2
26.1
24.9
27.7
23.5
23.4
1.6.1

7.6
10.5
(D)

(O)

4.1
4.2
3.3

5.6

3.0

100.0

(D)

(D)

38.9
(D)
2.8
(D)

(D)

(D)

.5

29. 1

11.2
9.8
7.3
5.7
4.3
.5

7.4
5.7
(D)

(D)

5.0
4.8
.3

3.2

10.3
1.8
5.9
.2

100.0

3.4
.4

3.1

19.8
16.4
1.2
2.2

19.3

24.0

6.2

6.3
2.4
2.2
1.4
1.3
(D)

(D)

5.4
(D)
(D)

1.8

6.4
6.0
.4

2.9

6.4
2.4
2.4
.3

100.0

4.0
.4

3.6

18.7
14.8
1.4
2.5

19.9

24.1

7.3

5.8
2.1
2.0
1.3
1.2
.9
.2

4.9
2.7
.6

1.6

6.1
5.7
.4

2.9

6.3
2.2
2.2
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55.59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores -

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

6 025
690 22b
188 724
40 614

2 "185

523 238

1 497
481 964

2 343
685 023

6 025

228
70

158

210
33
74

103

965

434

886

480
165
138
87
92
109
27

406
155
100
151

1 007
855
152

213

1 196
93

401
97

3 753
254 182
149 636
31 553

1 329
379 938

988
403 486

1 436
470 758

3 753

124
37
87

115
26
48
41

508

241

526

306
104
84
53
50
80
19

288
103
74
111

684
580
104

137

824
81

279
56

138
23
4

289
978
768
591

12
98

439

109
125
475

17
66

064

289

3

3

12
4
4
4

16

8

14

49
17
11
11
3

13
5

32
11
5

16

75
60
15

73
9

32
1

125
50 795
6 972
1 601

27
13 120

65
(D)

33
(D)

125

4
2
2

2
1

13

26
11
11
4
4
6
1

12
7
1

4

14
13
1

6

39

25
4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. T

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Green Hills Village Shopping Center" and establishments on Hillsboro Pike (21st Ave. South)

from Crestmoor Rd. to Hobbs Rd. , on Abbott-Martin Rd. from Hillsboro Pike (21st Ave. South) to Green Hills Village Dr., on

Richard Jones Rd. from 2031 to Hillsboro Pike (21st Ave. South), on Warfield Dr. from Kimbark Dr. to Hillsboro Pike (21st Ave.

South), on Hillsboro Dr. from Hillsboro Pike (21st Ave. South) to Hillsboro Circle and Brandywood. (Nashville) (In tracts 177,

178, and 179)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 2 No. No. 7 No. 9

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

76
9

1

105
678
528
849

17
34

050

32
to

789

26
31

839

105

3

3

4
3

1

14

15

10

20
8
7
4

3
5

2
4

16
15
1

4

13

10
1

31
3

42
936
629
876

9
14

448

19
19

697

2
9

791

42

62
53 063
6 426
1 503

8

14 944

46
35 059

3 060

62

20
9

8

4
1

6

10
2
3

5

4

4

18
1

12
2

81
50 393
6 579
1 410

14
2 849

53
35 338

14
12 206

81

31
12
11
9

1

8

1

2

16

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned centers known as "Madison Square" and "Gallatin Madison" and establishments on Gallatin Pike south from Neel-
ey's Bend Rd. to the Spring Hill Cemetery. (Davidson County) (In tract 107)

MRC No. 4. Includes the planned center known as "Harding Mall" and establishments on the east side of Nolensville Pike from Welch Rd. to Hard-
ing PI., on Welch Rd. from Nolensville Pike to Sevenmile Creek, and on Harding PI. from Nolensville Pike to Sevenmile Creek.
(Davidson) (In tracts 189 and 190)

MRC No. 7. Includes the planned center known as "Hundred Oaks Shopping Center" at the corner of Powell Ave. and Thompson Lane. (Nashville)
(In tract 176)

MRC No. 9. Includes the planned centers known as "McHenry Center" and "Rivergate Mall" and establishments in the area bounded by Shepherd
Hills Rd., Gallatin Pike, Alta Loma Rd. , and Gleaves St. (Nashville) (In tract 104)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo.1 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

125

7

2

13

26
11
11
4
4
6'

1

12
7
1

4

14
13
1

39

25
4

50 795

CD)
(D)
(D)

(PI
(D)

(D)

6 521

(D)

3 785

U 740
4 243
4 243

(D)
(D)

1 262
(0)

4 171
3 277

(0)
(0)

3 546
(D)
(D)

3 053

5 426

4 551
265

6 972

(D)
(D)

(D)

(D)
(D)

(D)

469

(D)

400

650
557
557
(0)
<D>

201
(D)

686
572
(D)
(D)

908
(D)

(0)

377

771

607
51

1 671

(D)
(D)
(D)

(D)
<D)

(D)

116

(D)

93

388
133
133
(D)
(D)
45
(D)

155
129
(D)
(D)

224
(D)
<D>

94

193

153
15

1 601

(D)

(0)
(0)

(D)
(D)

(D)

111

(D)

117

378
134
134
(D)
(D)

40
(0)

91
75

(D)
<D>

281
(D)
(D)

76

160

124
19

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo.2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

105

3

3

14

15

10

20
8
7
4
3

5

16
15
1

13

10
1

76 678

283

283

22 H5H
(D)
(D)

11 034

23 796

2 481

5 970
1 562

(D)

1 140
(D)
(D)

2 478
(D)
(D)
(D)

4 104
(D)
(D)

1 912

2 166

1 887
(D)

9 528

37

37

2 895
(D)
(D)

989

2 345

344

832
CD)
(D)
133
(D)

CD)

313
(D)
(D)
(D)

162
(D)

(0)

337

274

215
(0)

2 203

9

9

662
(D)
(D)

198

561

89

205
(D)

(D)
28

(D)
<D)

79
(D)
(D)
(D)

252
<D>
(D)

79

69

53
(D)

1 849

5

5

553
(D)
(D)

183

233

72

224
(D)
(D)

31
(D)

(D)

55
<D)
(D)

384
<D)

(D)

66

74

65
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists ,

289

12
4

4
4

16

8

It

49
17
11
11
3

13
5

32
11
5

16

75
60
15

73
9

32
1

138 978

ID)

(D)

78 104
70 544

(D)
(D)

529

4 356

(D)

13 372
4 664
4 276
4 363

(D)

2 666
(0)

10 752
4 106
2 019
4 627

8 680
7 279
1 401

3 230

10 960
1 658
7 247

(D)

23 768

(D)

(D)

13 538
12 612

<D>

(0)

105

549

(D)

3 458
1 032

972
1 160

<D>
446
(D)

1 630
806
170
654

2 067
1 872

195

486

258
80

938
(D)

5 783

(D)

(D)

3 310
3 035

<D)
(D)

20

131

(D)

808
267
250
286
<D)
106
(D)

400
204
38

158

483
435
48

122

296
18

221
<D>

4 591

(D)

(D)

2 629
2 401

(0)
(D)

25

67

<D>

571
248
225
189
(D>
85
<D>

260
121
30

109

573
528
45

102

262
18

188
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

753 1 254 182

124 54 030
37 6 828
87 47 202

115 234 322
26 188 063
48 17 039
41 29 220

508 248 421

241 279 650

526 85 872

306 75 740
104 24 707
84 23 075
53 16 349
50 18 841
80 (D)
19 (D)

288 57 263
103 29 523
74 8 765

111 18 975

684 90 322
580 84 005
104 6 317

137

824
81

279
56

41 195

87 367
27 124
36 161

(D)

149 636

5 058
778

4 280

31 551
26 507
2 876
2 168

19 547

26 285

9 101

12 615
4 223
4 009
2 748
2 485
2 068
1 091

8 174
4 899

927
2 348

21 540
20 452
1 088

6 229

536
334
590
188

35 149

1 196
177

1 019

7 465
6 294

728
443

4 355

6 158

2 277

2 950
1 011

953
655
557
486
241

1 908
1 148

210
550

5 080
4 805

275

1 523

2 237
314

1 047
279

31 553

833
173
660

6 793
5 543

707
543

4 116

2 993

2 432

2 761
1 058

988
475
631
459
138

1 309
726
184
399

7 031
6 739

292

1 360

1 925
266
949
289

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



4346 TENNESSEE—NASHVILLE-DAVIDSON SMSA MAJOR RETAIL CENTERS

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores . .

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

6 025

228
70
158

210
33
74

103

965

434

886

480
165
138
87
92
109
27

406
155
100
151

007
855
152

213

1 196
93

401
97

1 690 225

89 694
11 098
78 596

264 376
201 113
24 910
38 353

351 968

396 130

134 522

96 449
30 479
28 448
19 908
27 054
15 743
3 265

75 927
37 054
12 046
26 827

116 085
107 843

8 242

55 185

109 889
31 020
45 212
7 767

188 724

8 221
1 243
6 978

34 494
27 592
3 841
3 061

26 132

34 949

13 196

14 951
4 847
4 624
3 151
3 426
2 400
1 127

10 363
5 743
1 334
3 286

26 795
25 507
1 288

8 073

11 550
1 545
5 579
1 501

43 903

1 897
288

1 609

8 099
6 461

964
674

5 786

8 041

3 248

3 506
1 156
1 096

756
772
574
248

2 396
1 343

299
754

6 236
5 911

325

1 990

2 704
367

1 269
347

40 614

1 360
297

1 063

7 596
5 778

995
823

5 658

4 137

3 437

3 500
1 257
1 179

576
966
556
145

1 709
883
256
570

8 946
8 571

375

1 823

2 448
307

1 232
381

Standard Notes: - Represents zero, D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS NASHVILLE-DAVIDSON SMSA—TENNESSEE 43-47

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week
including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564. 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

340

in
4

4

6

16

6

6

60
17
9

43
14
4

22
2

46
23
3

20

96
79
17

82
20

1

14
3

147 923

9 653

9 653

71 223
61 709
3 743
5 771

2 154

12 919

690

15 828
5 435
4 552

10 393
4 882

(D)

4 419
(D)

13 095
8 775

(D)

(D)

7 873
6 970

903

2 950

11 538
2 412

(D)

3 117
221

22 242

1 026

1 026

10 982
9 732

708
542

200

(D)

(O)

497
893
778

1 604
755
(D)

650
(D)

2 214
1 597

(D)

(D)

1 911
1 748

163

447

525
100
(D)

447
45

5 734

183

183

2 638
2 224

209
205

64

(D)

(D)

624
260
235

364
170
(D)

140
(D)

426
299
(D)

(D)

053
995
58

137

356
35

(D)

104
12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
*Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-6.1

(NO

(NO

9.7
14.3
(D)
(D)

-75.5

-66.3

(D)

-15.5
-14.2
-6.1
-16,2

-17.9
-53.2

(D)
(D)

10.3
4.4

55.1

9.5

(NO
-31.3

(D)

63.4

(NO
41.1
(NO

70.2
(D)

13.5
(D)

38.8

84.0

44.7

80.6
50.1
69.6
100.3

47.8
35.6
86.1
54.7

94.4
92.7
119.6

47.1

(NO
28.0
(D)

101.2

138.3
95.4
145.5

90.0
79.6
47.6

222.7

72.6

138.4

98.6

113.0
74.2
95.5
137.4

79.0
54.2
139.1
101.0

131.8
129.8
160.6

74.9

92.5
45.3
98.9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.1

ID)

(D)

33.3
37.5
(D)
(D)

.2

1.6

(D)

17.7
18.9
18.5
26.7
(D)
(D)

35.3

18.8
13.9
23.0
24.4

9.6
8.7

22.2

7.8

12.5
6.1

20.0
(D)

8.2

(D)

(D)

29.5
35.1
CD)
(D)

.2

1.1

(D)

13.9
15.3
15.0
21.9
(D)

16.9
(D)

14.2
11.1
16.8
17.2

7.5
6.7

17.0

5.9

10.0
5.3

16.0
(D)

100.0

(D)

(D)

56.2
50.8
(D)
(D)

.4

3.1

(D)

9.6
3.4
3.1
3.1
(D)

1.9
(D)

7.7
3.0
1.5
3.3

6.2
5.2
1.0

2.3

7.9
1.2
5.2
(D)

100.0

4.3
.5

3.8

18.7
15.0
1.4
2.3

19.8

22.3

6.8

6.0
2.0
1.8
1.3
1.5
(D)
(D)

4.6
2.4
.7

1.5

7.2
6.7
.5

3.3

7.0
2.2
2.9
(D)

100.0

5.3
.7

4.7

15.6
11.9
1.5
2.3

20.8

23.4

8.0

5.7
1.8
1.7
1.2
1.6
.9
.2

4.5
2.2
.7

1.6

6.9
6.4
.5

3.3

6.5
1.8
2.7
.5

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc
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ABILENE, TEX.

Standard Metropolitan Statistical Area

JONES CO.

Abilene ^^k }^/

O

TAYLOR CO.

CALLAHAN CO.
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_l_
15 20MILES

J
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ABILENE, TEX.

Major Retail Centers

(J) Major Retail Centers (See table 1 for boundary
, . „ . _. description of each center)
| |

Central City
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 3 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex, 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

hlousehold appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 294
266 484
28 489
6 547

362
(D)

323
32 192

609
(D)

1 294

55
12
43

42
9
17
16

151

146

260

96
31
23
17
21
17
10

101
32
19
50

179
170

9

32

232
7

84
22

86
23 835
3 477

735

23
1 600

36
15 791

29

6 444

88

5
2
3

5
2

2
1

4

5

10

11

1

1

6
2
2

34
12 438
1 789

390

5

1 684

22
9 881

7

873

34

1

1

3
2
1

3

1

1

10
5
3
2

2
1

5

1

19
6 267

861
224

3
(D)

14
4 388

2

(D)

19

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by North 6th, Ft.W. & D. RR. , South 7th, Jeanette, South 3d, Vine, T.

Grape. (Abilene city) (In tracts 111 and 118)

P. RR. , and

Includes the planned center known as "Westgate Shopping Center" bounded by Steffens, Pioneer Dr., South 3d St., and South Danville

Dr. (Abilene) (In tract 114)

Includes the planned center known as "River Oaks Shopping Center" bounded on the south by 14th St. and east by Willis St.

(Abilene) (In tracts 115 and 125)



AMARILLO, TEX.
Standard Metropolitan Statistical Area

and Central Business District

POTTER CO.

Amarillo*^
RANDALL CO.

10

1 i i i I

Comprising Census Tract 113

1000 2000 FEET
I 1 1 1 I I I

20
I

30 MILES

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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AMARILLO, TEX.

Central Business District and Major Retail Centers

# Central Business District

© Major Retail Centers (See table 1 for boundary

|
Central City

5 MILES

description of each center)

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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MAJOR RETAIL CENTERS AMARILLO SMSA—TEXAS 44-13

table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

City Central

business

district

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 672
418 922
45 955
10 000

503
116 478

420
128 185

749
174 259

1 672

66
13
53

49
6

21
22

146

167

27 9

129
50
42
17

23
26
13

137
39
42
56

318
254
64

39

342
50

105
27

1 521
394 572
43 483
9 298

449
(D)

388
(D)

684
163 205

1 521

59
11
48

47
6

19
22

130

152

251

117
45
37
15
21
24
12

126
37
38
51

282
226
56

37

320
49
98
24

132
15 446
5 326
1 193

45
(D)

44
17 266

43
(D)

132

14

12

16
3
3
7

2

4

11
7

2
2

41
30
11

27
6

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-14 TEXAS—AMARILLO SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers

(See descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,

4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total.

Number
Sales S1.000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales 31,000.

All other stores:

Number
Sales 81 .000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

36
30 053
4 848

979

7

1 537

25
27 159

4

1 357

36

12
4

4

1

2

4

1

10

7

35
3

75
354
874
887

10
15

024

22
47

611

2

13
719

75

18
10
8

1

2

3

2

9

3

24
1

17
2

28
22 776
3 222

689

4

1 491

21
20 798

3
487

28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Sunset Center" and establishments on West 15th Ave. from Kansas Ave. to Plains Blvd., and on
Plains Blvd. from Kansas Ave. to West 15th Ave. (Amarillo city) (In tract 116)

MRC No. 2. Includes the planned and unplanned shopping centers "Wolflln Village" and "Civic Circle" and establishments bounded by Wolflin,
Austin, South Georgia, and Virginia. (Amarillo city) (In tracts 103 and 104)

MRC No. 3. Includes the planned center known as "Western Plaza" and establishments in the area bounded by Interstate Highway 40 west, Western
Plaza Dr. (Hobbs St. and 24th St. south) and Western St. (Amarillo) (In tract 103)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Amarillo SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

132

2

14

12

16
3

3
7

2

4

11
7

2

2

41
30
11

27
6

12

45 446

(D)
(D)

1 758

(D)
(D)

(D)

21 037

1 394

10 197
4 665
4 665
3 922

(0)
(D)

2 724
2 232

(D)
(D)

1 823
1 479

344

(0)

3 654
415

2 587

5 326

(D)
(D)
(D)

244

(D)
(D)

(D)

1 889

154

1 534
759
759
588
(D)

(D)

374
322
(0)
(D)

447
405
42

(D)

481
37

334

1 372

(D)
(D)
(D)

71

(D)
(D)

CD)

517

42

368
192
192
133
(D)
(D)

89
75

(D)
(D)

111
99
12

(D)

120
12
85

1 193

(D)
(D)
(D)

86

ID)
(D)

(D)

251

47

316
151
151
115
(D)

(0)

43
35
(D)
(D)

271
25C
21

(D)

130
18
89

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 521

59
11
48

47
6

19
22

130

152

251

117
45
37
15
21
24
12

126
37
38
51

282
226
56

37

394 572

16 419
( D)

(D)

( D)
42 586

(D)
(D)

71 201

100 338

30 593

33 242
16 195
15 804
5 663

(D)
(D)
(D)

24 110
(D)

5 613
(D)

24 127
21 867
2 260

(D)

320 29 093
49 (D)
98 13 238
24 1 328

43 483

1 489
22

1 467

(D)
6 567

(D)
910

5 553

8 432

2 939

3 963
1 850
1 799

(D)
(D)
427
(D)

3 083
( D)

(D)

830

5 500
5 168

332

(D)

968
413
551
(D)

10 448

335
8

327

(D)
586
(D)
225

1 292

2 132

771

963
437
425
( D)

(D)
118
(D)

706
(D)
(D)
197

1 237
1 156

81

(D)

648
107
322
(D)

9 298

237
13

224

(D)
226
(D)
299

1 148

1 092

779

950
424
410
(D)
(D)
90

(D)

430
(D)
( D)

142

971
839
132

(D)

685
116
359
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 672

66
13
53

49

21
22

146

167

279

129
50
42
17
23
26
13

137
39
42
56

318
254
64

39

342
50

105
27

418 922

18 833
652

18 181

55 031
42 586

(D)
( D)

78 493

104 597

34 136

34 158
16 707
16 316

( D)

(D)
3 237
960

25 293
11 631
5 746
7 916

27 021
24 403
2 618

10 964

30 396
7 845

13 703
1 500

45 955

1 660
22

1 638

8 249
6 567
772
910

6 196

8 732

3 273

4 049
1 893
1 842
799
845
427
85

3 189
1 273
1 012
904

6 119
5 749

37

1 373

3 115
413

1 595
280

11 042

371

36:

2 043
1 586
232
225

1 429

2 212

843

985
449
437
192
204
118
22

740
279
236
225

1 403
1 310

93

336

680
107
329
63

000

262
13

249

1 7 24
1 226

199
299

1 270

1 150

865

995
440
426
158
285
90
22

458
174
127
157

2 257
2 101

156

301

718
116
374
60

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other

561

565
566
564,7

56

,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

191

23
12

1

10

48
36
12

44
9
4

10
2

56 362

1 084
(D)
(D)

11 506
9 786

(D)
(D)

(D)

18 390

866

10 393
6 143
6 023

4 250
2 898

(D)
(D)
(D)

4 507
(D)
(D)

2 258

2 564
2 402

162

(D)

5 010
634
(D)

1 668
(D)

8 190

173
(D)
(D)

2 253
1 877

(D)

ID)

CD)

1 853

94

1 388
899
884

489
375
(D)
(D)
(D)

662
(D)
(D)
337

746
718
28

(D)

838
22
(D)
276
(D)

2 029

32
(D)
(D)

494
384
(D)
(D)

(D)

348

26

394
283
278

111
73
(D)
(D)
(D)

135
59
(D)
58

336
311
25

(D)

221
12

(D)
94
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total*

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

•19.4

(NO
(D)
(NO

-84.7
-100.0

(D)
(D)

(D)

14.7

61.0

-1.9
-24. 1

-22.5
30.2

-39.6
(D)
(D)
(D)

-28.9
-38.4
112.3

(D)

(NO
-34.5

(0)

44.5

(NO
(D)
(NO

(D)
44.2
(D)
(0)

50.2

54.4

36.5

56.
26,
26,

101,

60.9
(D)

(D)
(D)

23.1
22.3
31.5

(D)

(NO
(D)
(D)

49.0

49.4
94.6
48.0

47.4
44.2
(D)
(D)

54.1

(D)

41.7

56.
28,
28.
96,

65.5
146.9
63.9
12.1

25.8
24.6
38.1

15.7

(D)
18.2
57.4

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

"The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564.9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

11.5

(D)

(D)

(0)

(D)

9.7
17.3

(D)

21.0

4.6

30.7
28.8
29.5
69.3
15.4
15.1

( D)

11.3
(D)

(D)
3.6

7.6
6.8
15.2

2.5

12.6
(D)

19.5

10.8

CD)
(D)
(D)

3.2

9.3
17.3

(D)

20.2

4.1

29.9
27.9
28.6
(D)

14.9
(D)

10.8
19.2
(D)
(D)

6.7
6.1
13.1

(D)

12.0
5.3
18.9

100.0

(D)

ID)
(D)

3.9

(D)
(D)

(D)

46.4

3.1

22.4
10.3
10.3
8.6
(D)
(D)

6.0
4.9
<D>
(D)

4.0
3.3
.8

(D)

8.0
.9

5.7

100.0

4.2
(D)
(D)

(D)
10.8
(D)
(D)

18.0

25.4

7.8

8.4
4.1
4.0
1.4
(D)
( D)
( D)

6.1
(D)
1.4
( D)

6.1
5.5
.6

(D)

7.4
(D)
3.4
.3

100.0

4.5
.2

4.3

13.1
10.2
(D)
( D)

18.7

25.0

8.1

8.2
4.0
3.9
(D)
(D)

6.0
2.8
1.4
1.9

6.5
5.8
.6

2.6

7.3
1.9
3.3
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 998
840 046
104 203
23 789

1 084
271 669

772
240 939

1 142
327 438

2 998

126
18

108

66
13
33
20

37 1

225

415

238
88
63
49
28
57
16

216
68
54
94

634
481
153

79

628
64

252
33

2 503
756 042
94 770
21 264

891
(D)

684
( D)

928
284 095

2 503

93
12
81

55
12
26
17

292

192

335

217
82
57
45
21
56
13

193
64
47
82

531
393
138

68

527
55

219
25

263
83 586
13 528
2 586

89
9 384

86
(D)

88
(D)

263

10
1

9

7

1

3
3

36

13

34
9

6

8
4

11
2

17
7

1

9

76
52
24

57
3

28
1

32
15 056
2 043

507

11
4 983

13
7 587

8

2 486

32

1

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "North Loop Plaza" and "Shopper's World" on Burnet Rd. from Hancock Dr. to Lawnmont Ave.

(Austin) (In tract 2)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales SI ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI.000.

Shopping goods stores (GAF 2
):

Number
Sales 51,000.

All other stores:

Number
Sales 51 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

29 026
108
911

7
10

077

19
25

141

2
9

808

44

13
1

9

41
6

1

673
610
289

5
(D)

36
25

223

2
<D)

32

15
8

5

2
1

4

78
34 817
4 877
1 366

10
543

64
31 986

4

288

78

38
21
17
7

9

1

21

17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned centers known as "Capitol Plaza" and "Cameron Village" and establishments on Interregional Highway from 53d
St. to Reinli St., in the 5300 block of Cameron Rd. , and on 53d St. (Austin) (In tract 21.01)

MRC No. 3. Includes the planned center known as "Hancock Shopping Center" on Southeast 41st from North Interregional Highway to Red River Rd.

(Austin) (In tract 3)

Includes the planned center known as "Highland Mall" and establishments in the area bounded by Highland Mall Blvd., Middle Fiskville
Rd., and Airport Rd. , 5901 and 6001. (Austin) (In tract 15.03)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Austin SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

263

8

36

13

34
9

6
8
4

11
2

76
52
24

57
3

28

83 586

5 165
(D)
(D)

ID)

(D)

(D)
(D)

886

36 206

1 714

10 003
n 198
3 555
3 612

(Q)
1 653

(D>

5 589
3 336

(0)
(0)

6 567
5 645

922

1 931

(D)
342

4 591
(D)

13 528

1 582
(D)
(D)

(D)

(D)
(D)

(D)

135

3 369

151

2 203
1 012

906
787
(D)

304
(D)

1 148
600
(D)
(0)

1 858
1 741

117

297

(D)
12

804
(D)

3 25S

339
(D)
(D)

(D)
(D)
(D)
(D)

35

810

37

526
221
198
203
(D)
76
(D)

294
145
(D)
(D)

434
405
29

81

(D)
2

184
(D)

2 586

214
(D)

(0)

(D)
(D)

(0)
(D)

65

416

53

425
192
170
139
(D)
59

(0)

162
87
(D)
(D)

624
581
43

72

(D)

182
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562
561

565
566
564,9

,8

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
594
5992

591,6

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 503

93
12
81

55
12
26
17

292

192

335

217
82
57
45
21
56
13

193
64
47
82

531
393
138

68

756 042

42 697
(D)
(D)

(D)
(D)

9 217
(D)

159 045

165 201

48 610

56 104
(D)
(D)
( D)

( D)

(D)
(D)

46 068
(D)
(D)

22 585

65 445
58 718
6 727

(D)

527 61 883
55 12 073

219 34 296
25 (D)

94 770

5 602
( D)

(D)

(D)
(D)
(D)
(D)

13 210

15 891

4 572

(D)
3 403

( D)
(D)
( D)
( D)
(D)

( D)
2 583

( D)
3 293

16 223
15 140
1 083

(D)

835
588
(D)
(D)

21 924

1 190
(D)
(D)

(D)
(D)
(D)
( D)

3 025

3 549

1 075

(D)
809
( D)

( D)

( D)
( D)
( D)

( D)
601
( D)
744

3 710
3 462

248

(D)

805
145
ID)
(D)

21 264

809
(D)
(D)

(D)
!D)
(D)
(D)

3 205

1 938

1 272

(D)
878
(D)
(D)
(D)
(D)
(D)

(D)
385
(D)
467

5 615
5 090

525

( D)

802
125
ID)
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 99?

126
18

108

66
13
33
20

371

225

415

238
88
63
49
28
57
16

216

54
94

634
481
153

79

628
64

252
33

40 046

58 952
7 612
51 340

98 062
81 127

( D)

(D)

75 341

80 869

57 508

58 69 6

22 197
18 439

(D)
12 606
8 753

(D)

47 861
17 943
6 796

23 122

75 193
67 829
7 364

21 135

66 429
12 612
36 320
2 527

104 203

7 191
1 524
5 667

14 111
11 573

1 7 68
770

14 435

17 510

5 287

8 631
3 441

(D)
2 17 6

1 401
1 304

309

7 181
2 731
1 131
3 319

18 645
17 493
1 152

2 975

8 237
609

5 399
490

24 079

1 538
3 67

1 171

3 318
2 701

424
193

3 271

3 923

1 258

2 266
817
(D)
542
510
322
75

1 617
626
242
749

4 284
4 016

268

714

1 890
149

1 240
114

23 789

1 068
307
761

3 194
2 478

498
218

3 524

2 17 6

1 508

2 014
892
(D)
455
288
303
76

1 054
402
181
471

6 597
6 014

583

758

896
130
299
113

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,

562
3,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores
3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

286

7

38

14

46
12
9

73
52
21

72 71«

4 707
(D)
(D)

10 725
(D)
(D)

2 046

873

22 403

1 839

13 980
5 149
4 973

831
158
(D)
368
(D)

054
047
(D)
(D)

5 165
4 687

478

1 961

5 Oil
234
(D)

2 257
(D)

10 774

1 062
(D)
(D)

2 023
(D)
(D)
240

59

1 675

154

2 431
863
837

1 568
616
(D)
375
(D)

1 088
534
(D)
(D)

1 251
1 174

77

316

715
(D)
(D)
331
(D)

2 923

179
(D)
(D)

562
(D)
(D)
60

32

382

42

707
249
241

458
148
(D)

85
(D)

192
82
(D)
(D)

554
513
41

79

194
(D)
(D)
92
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972
'

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

14.9

( NO
( D)

(NO

(D)
( D)
(D)
(D)

1.5

61.6

-6.8

-28.4
-18.5
-28.5
-34.3

(D)
(D)

27.1
20.4
92.9

•1.5

( NO
46.2
(D)

91.0

( NO
(D)

( NO

(D)
(D)

29.0
( D)

101. 1

81.5

68.0

( D)

(D)
( D)

( D)

128.0
(D)
( D)

( D)

120.4
127.5
73.3

(D)

( NO
121.1

( D)

107.0

172.4
(D)
(D)

69.5
76.4
(D)
(D)

117.9

105.5

88.5

100.8
69.8
48.1
125.9

133.4
123.9
297.7
114.5

128.3
145.2
39.5

67.3

115.3
121.7
57.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

IThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-
initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B
for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

11.1

12.1
(D)

10.7

10.5
10.4
(D)
8.6

.6

21.9

3.5

17.8
(D)
(D)
(D)
2.8
( D)

14.1

12. 1

(D)
( D)

(D)

10.0
9.6
13.7

( D)

CD)

2.8
13.4
(D)

10.0

(D)
(D)

(D)
ID)

10.5
7.2

.5

20.0

3.0

17.0
18.9
19.3
(D)
(D)

18.9
13.0

11.7
18.6
(D)
(D)

8.7
8.3
12.5

9. 1

(D)

2.7
12.6
(D)

100.0

6.2
(D)
!D)

(D)

(D)

( D)
(D)

1.1

43.3

2.1

12.0
5.0
4.3
4.3
(D)

2.0
(D)

6.7
4.0
(D)
(D)

7.9
6.8
1.1

2.3

(D)
.4

5.5
(D)

100.0

5.6
(D)
(D)

(D)
( D)
1.2
( D)

21.0

21.9

6.4

7.4
( D)

(D)
(D)
(D)
ID)

(D)

6.1
(D)
( D)

3.0

8.6
7.8
.9

( D)

8.2
1.6
4.5
(D)

100.0

7.0
.9

6.1

11.7
9.7
( D)

(D)

20.9

21.5

6.8

7.0
2.6
2.2
( D)
1.5
1.0
!D)

5.7
2.1

2.8

9.0
8. 1

.9

2.5

7.9
1.5
4.3
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Beaumont Beaumont

central

business

district

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores _

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

3
750
81
17

166
588
67 4

755

1

248
235
279

199
667
832

1

302
264
477

3 166

135
23

107

83
17
26
40

551

258

458

198
67
59
26
30
54
21

203
55
45
103

590
384
206

94

596
90
183
51

1 204
330 812
38 822
7 970

472
(D)

259
(D)

473
137 892

1 204

55
14
41

24
8
7
9

209

97

160

81
30
24
14
11
20
6

77
20
19
38

234
161
73

29

238
31
77
10

77
29 206
5 442
1 160

12
CD)

46
25 208

19
(D)

77

1

1

7

3

3

1

1

4

5

24
9
5

6

1

7

1

7

1

2
4

11
7

4

17
2

8

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers

(See descriptions below)

No. 1 No. 3 No. 4

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:'

Number
Sales S1 ,000.

Payroll, entire year 51,000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales S1.000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

30
3

51
016
656
801

5
11

945

18
23

205

5
17

866

51

4

4

3

1

1

1

22
10 130
i a 17
368

9

498

10
5 336

3

296

22

17
2

89
795
344
492

4

44
458

5
29

452

7
16

885

89

1

1

4

1

2
1

7

5

3

12
2
2

2

2
6

9

6

1

2

34
15
19

11
1

4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Gateway Shopping Center" and establishments on Stagg Dr., the north side of College St. from
11th St. to the Bayou, and on 11th St. south from Fannin St. to College St. (Beaumont) (In tracts 13 and 14)

MRC No. 3. Includes the planned center known as "Gay Lynn" and establishments on North 11th St. from Hazel St. to Harrison St. (Beaumont city)
(In tract 11)

MRC No. 4. Includes the establishments in the area bounded by 7th, Augusta Ave., Augusta Ave. extended, Sabine Neches Canal, Houston Ave.

extended, and Houston Ave. (Port Arthur city) (Entire tract 52)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 5 No. No.

54. 58, 591

53, 6, 7; 594

52,55,59,

ex.591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales 31,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI,000.

Shopping goods stores (GAF :
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 .000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

20
2

39
532
453
651

4

8

747

13
21

865

1

10
920

39

11
1

8

14

2

25
830
127
403

4
9

702

7
11

147

2

5
981

25

22
1

506
858
343

7

4 144

5

4

947

12

5
415

16

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the planned center known as "Jefferson City Shopping Center" and establishments on Twin City Hwy . from Bay St. to 40th
St. (Port Arthur and Groves) (In tracts 70, 104, 105, and 102)

MRC No. 6. Includes the planned center known as "MacArthur Shopping. Center" and establishments on MacArthur Dr. from Avenue F to Strickland Dr.
(Pinehurst, West Orange, and Orange cities) (In tract 208)

MRC No. 8. Includes the planned center known as "K Mart Shopping Center" and establishments on Twin City Highway from Van Buren to Monroe.
(Groves) (In tracts 104 and 70)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments or more
in the Beaumont-Port Arthur-Orange SMSA in 1972)

table 3. The Central Business District: 1972

Beaumont

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

77

1

1

24
9
5

6

1

7

1

11
7
4

29 206

(D)

(0)

17 004
16 216

(D)
(DJ

(D)

766

(DJ

4 970
2 880
2 579
1 345

(D)

(PJ
(D)

1 605
(D)

(0)
(D)

899
824
75

3 051
(D)

1 629
(0)

5 442

(D)

(D)

3 547
3 406

(D)
(D)

(D)

126

(0)

891
522
464
265
(0)
(D)
(D)

176
(D)

(DJ
(D)

323
315

8

326
(D)
226
(D)

1 370

(D)

(D)

881
844
(D)
(D)

(D)

29

(D)

224
128
113
72

(D)
(D)
(D)

41
(D)
(D)
(D)

88
85
3

93
<D)
67
(D)

1 160

(D)

(D)

696
654
(D)

(0)

(D)

17

(D)

216
149
127
42

(0)
(D)
(D)

26
(D)

(D)
(D)

108
102

6

81
(D)
49

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

Beaumont

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number;

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 204

55
14
41

24
8

7
9

209

97

160

81
30
24
14
11
20
6

77
20
19
38

234
161
73

29

238
31
77
10

330 812

20 974
1 253

19 721

(D)
42 852

(D)
(0)

59 048

81 101

18 269

19 ?98
(D)

6 708
3 500

(D)

(0)
172

21 644
8 039

(D)
(D)

21 119
18 876
2 243

(0)

26 431
7 454
8 883

(D)

'.8 822

2 348
235

2 113

7 406
5 936

(D)
(D)

4 444

8 610

1 520

2 749
(D)

988
530
774
352
(D)

3 235
1 342

245
1 648

4 981
4 651

330

1 222

2 307
202

1 113
198

9 298

556
55

501

1 672
1 329

(D)
(D)

1 031

2 095

396

749
(D)

239
141
253
91

(D)

720
360
56

304

210
123
87

324

545
57
280
45

7 970

353
37

316

1 468
1 106

(D)
(D)

901

1 104

446

618
(D)

273
90

142
79
(0)

436
205
44

187

1 81C
1 669

141

310

524
53
276
43

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 166

135
28

107

83
17
26
40

551

258

458

198
67
59
26
30
54
21

203
55
45

103

590
384
206

94

596
90
183
51

750 588

41 562
3 936

37 626

101 764
71 626

(D)

(D)

180 191

178 028

51 162

44 457
11 441
11 055

(D)
20 242
6 249

(D)

37 194
14 109
3 336

19 749

43 915
37 905
6 010

24 173

48 142
12 129
16 417

(D)

81 674

4 400
535

3 865

13 658
10 114
1 236
2 308

13 674

17 231

3 989

5 7 07
1 644
1 567
797

2 356
805
105

5 144
2 150

368
2 626

9 773
8 972

801

3 532

4 566
398

2 108
(D)

19 445

971
116
855

3 136
2 258

342
536

3 120

4 164

1 034

1 501
398
379
215
656
207
25

1 175
553
91

531

320
118
202

908

116
106
517
(D)

17 755

691
96
595

2 827
1 961

356
510

2 982

2 329

1 218

1 366
487
462
150
492
197
40

790
337
78
375

581
269
312

827

144
117
553
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

Beaumont

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

5251
52 ex 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

112

30
9
7

21
8
2
9
1

12
5

1

6

21
15
6

22
1

30 403

634

634

16 345
13 634

840
1 871

(D)

1 314

275

272
467
328

805
729
(D)

688
(D)

1 716
(D)
(D)

1 137

1 242
1 151

91

(D)

788
(D)

(D)
757
(D)

5 285

10£

108

2 929
2 515

168
246

(D)

216

29

917
473
453

444
290
(D)
116
(D)

208
(D)
(O)
104

403
386
17

(D)

395
(D)
(D)

251
(D)

1 430

25

25

708
543
99
66

(D)

54

8

296
180
175

116
58

(D)
38
(0)

46
(D)
(D)

22

185
179

6

(D)

90
(D)
(D)
51
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Beaumont central

business district

Beaumont Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3

562
Other

,8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total"

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-3.9

(NC)

(NC)

4.0
18.9
(D)
(D)

(D)

-41.7

(D)

-5.7
16.7
10.8
-25.5

•6.5
(D)
(D)
(D)

-27.6
-28.4
-17.6

(D)

(NC)
(D)
(D)

47.3

(NC)
52.1
(NC)

(D)
(D)
(D)
(D)

18.2

51.5

26.2

57.7
(D)
(D)
(D)

49.2
36.8
(D)

(D)

72.1
77. 1

38.7

(D)

(NC)
94.8
(D)

63.2

54.1
96.8
50.1

58.6
74.0
(D)
(D)

53.9

(D)

45.8

94.6
8.8
9.9

167.9

46.3
44.9
35.0
49.4

78.6
86.1
42.2

49.3

(D)

52.9
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS BEAUMONT-PORT ARTHUR-ORANGE SMSA—TEXAS 44-41

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

Beaumont

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores ;

Miscellaneous shopping goods stores

Florists

(D)

(D)

(D)

37.8
20.8
(D)

(D)

.9

(D)

25.8
(D)

38.4
38.4
(D)

19.5
(D)

7.4
(D)

32.4
5.5

4.3
4.4
3.3

(D)

11.5
(D)

18.3
(D)

3.9

(D)

(D)

16.7
22.6
7.9
(D)

(D)

.4

(D)

11.2
25.2
23.3
(D)
(D)
(D)
(D)

4.3
(D)
(D)
(D)

2.0
2.2
1.2

6.3
(D)
9.9
(D)

100.0

(D)

(D)

58.2
55.5
(D)
(D)

(D)

2.6

( D)

17.0
9.9
8.8
4.6
(D)

(D)
(D)

5.5
(D)
(D)
(D)

3.1
2.8
.3

10.4
( D)
5.6
(D)

100.0

6.3
.4

6.0

(D)
13.0
(D)
(D)

17.8

24.5

5.5

5.8
(D)
2.0
1.1
(D)
( D)

.1

6.5
2.4
(D)
(D)

6.4
5.7
.7

! D)

8.0
2.3
2.7
(D)

100.0

5.5
.5

5.0

13.6
9.5
(D)
(D)

24.0

23.7

6.3

5.9
1.5
1.5
(D)
2.7
.8

(D)

5.0
1.9

2.6

5.9
5.1

3.2

6.4
1.6
2.2
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



BROWNSVILLEHARLINGEN-SAN BENITO, TEX.

Standard Metropolitan Statistical Area

5

1 I l I l I

10

J_
15 MILES

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

44-42



BROWNSVILLE-HARLINGEN-SAN BENITO, TEX.

Major Retail Centers

':.•, ;; " , i ;;. \^rj;

(T) Major Retail Centers (See table 1 for boundary
description of each center)

Central Cities

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

44-43



44-44 TEXAS—BROWNSVILLE-HARLINGEN-SAN BENITO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 471
302 185
33 229
8 238

612
(D)

105
334
422

525
(D)

1 471

64
12
52

48
9

19
20

271

119

179

131
57
54
21
27
18

74
33
8

33

307
197
110

34

244
33
81
21

162
41 442
5 285
1 094

47
7 414

50
15 403

65
18 625

162

8
2
6

9
1

5

3

12

20

19

16
8
8
3
2
3

14
9

30
10
20

29
6

11
2

22
9 167
1 138

350

3 861

9
4 701

5
605

22

143
51 187
6 488
1 678

21
(D)

103
40 122

19
(D)

143

4

1

3

13
3

6

4

4

6

51
19
17
10
14
6

2

10
3

12
9
3

33
1

29
1

20
17 87 2
1 784

460

3
(D)

17

(D)

20

10
5
5
1

1

2
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
t Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Harrison, Jackson, L, M.P. RR., Monroe Ave. extended, Commerce, Jefferson Ave.,
S.P. RR., Jefferson Ave., 13th, Harrison Ave., 6th, Tyler Ave. and P. (Harlingen city) (Entire tract 109)

MRC No. 2. Includes establishments on Boca Chica Blvd. from Paredes Line Rd . to Los Ebanos Blvd. (Brownsville) (In tracts 131 and 134)

MRC No. 3. Includes establishments in the area bounded by East 7th St., East Washington St., International Blvd., and East Levee St.

(Brownsville) (In tract 140)

MRC No. 4. Includes the planned center known as "Sun Valley Shopping Center" and establishments bounded by Austin Ave., North 13th St.,

Washington Ave., and 11th St. (Harlingen) (In tract 105)



MAJOR RETAIL CENTERS BROWNSVILLE-HARLINGENSAN BENITO SMSA—TEXAS 44-45

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562
561

565
566
564,9

,8

57
5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex.

592
594
5992

591,6

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . .

.

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

162

12

20

19

16
8

8
3

2

3

14
9

30
10
20

41 442

1 773
(D)
(D)

6 590
(D)
(D)
358

5 066

12 767

2 245

2 612
1 081
1 081

726
(0)
(D)

4 766
2 367

2 399

178
678
500

1 170

29 3 275
6 (D>

11 1 435
2 (D)

5 285

177
(D)
(0)

1 174
(0)
(D)
43

284

1 349

148

407
159
159
117
<D)

(D)

763
438

325

298
222
76

222

463
(D)

239
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 241

40
(D)
(D)

253
(D)
(D)

8

74

309

36

102
39
39
27

<D)
(D)

187
102

85

78
56
22

53

109
CD)
51
(D)

1 094

30
CD1
ID)

221
(D)
(D)

13

103

200

38

114
51
51
23
(D)

(D)

129
70

59

111
72
39

53

95
(D)

53
(D)



44-44 TEXAS—BROWNSVILLE-HARLINGEN-SAN BENITO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 471
302 185
33 229
8 238

612
(D)

105
334
422

525
(D)

1 471

64
12
52

48
9
19
20

271

119

179

131
57
54
21
27
18

74
33
8

33

307
197
110

34

244
33
81
21

41
5
1

162
442
285
094

7
47

414

15
50

403

18
65

625

162

2
6

9
1

5
3

12

20

19

16
8
8
3
2
3

30
10
20

29
6

11
2

22
9 167
1 138

350

3 861

9
4 701

5
605

22

143
51 187
6 488
1 678

21
(D)

103
40 122

19
(D)

143

4

1

3

13
3

6

4

4

6

5

51
19
17
10
14
6

2

10
3

33
1

29
1

20
17 872
1 784

460

3

(D)

17
(D)

20

10
5
5

1

1

2
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Harrison, Jackson, L, M.P. RR., Monroe Ave. extended, Commerce, Jefferson Ave.,
S.P. RR., Jefferson Ave., 13th, Harrison Ave., 6th, Tyler Ave. and P. (Harlingen city) (Entire tract 109)

MRC No. 2. Includes establishments on Boca Chica Blvd. from Paredes Line Rd . to Los Ebanos Blvd. (Brownsville) (In tracts 131 and 134)

MRC No. 3. Includes establishments in the area bounded by East 7th St., East Washington St., International Blvd., and East Levee St.

(Brownsville) (In tract 140)

MRC No. 4. Includes the planned center known as "Sun Valley Shopping Center" and establishments bounded by Austin Ave., North 13th St.,

Washington Ave., and 11th St. (Harlingen) (In tract 105)



MAJOR RETAIL CENTERS BROWNSVILLE-HARLINGEN-SAN BENITO SMSA—TEXAS 44-45

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(11,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591 , 6

592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

162

12

20

19

16
8

8
3

2

3

14
9

30
10
20

29
6

11
2

NA Not available.

41 442

1 773
(D)
(D)

6 590
(D)
<D>
358

5 066

12 767

2 245

2 612
1 081
1 081

726
(D)
<D)

4 766
2 367

2 399

1 176
678
500

1 170

3 275
CD)

1 435
CD)

5 285

177
(D)
(D)

174
(D)
(D)
43

284

1 349

148

407
159
159
117
(D)

(D)

763
438

325

298
222
76

222

463
(D)
239
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 241

40
(D)
CD)

253
(D)
<D)

8

74

309

36

102
39
39
27

CD)

CD)

187
102

85

78
56
22

53

109
(D)
51
(D)

1 094

30
(D)

CD)

221
(D)
(D)

13

103

200

38

114
51
51
23

(D)

(D)

129
70

59

111
72
39

53

95
(D)

53
(D)



44-46 TEXAS—BROWNSVILLE-HARLINGEN-SAN BENITO SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRC No. 3
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

143

13
3
6

4

51
19
17
10
It
6

2

10
3

12
9

3

33
1

29
1

51 187

1 184
(D)

(0)

10 734
6 080
2 770
1 884

(0)

4 447

(0)

20 333
4 991

(D)

3 181
10 841

(0)
<D>

4 114
(D)

(D)

1 137
1 010

127

1 166

5 588
(P)

4 941
(D)

6 488

119
(D)
(D)

1 455
849
443
163

(D)

549

(D)

2 623
619
(D>
463

1 317
(D)
(0)

306
(D)

(D)

286
261
25

179

843
(D)

7 60
(D)

1 558

26
(D)
(D)

350
189
111
50

(D)

128

(D)

645
154
(D)
103
337
(D)
(D)

72
(D>

(D)

72
66
6

32

201
(D)
183
CD)

1 678

22
(D)
(D)

334
159
126
49

(D)

84

(D)

790
193
(D)
108
431
(D)
(D)

59
(D)

(0)

131
122

9

44

169
(D)

154
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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44-46 TEXAS—BROWNSVILLE-HARLINGEN-SAN BENITO SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($!.'

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRC No. 3
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

143

13
3
6
4

51
19
17
10
14
6
2

10
3

12
9

3

33
1

29
1

51 187

1 184
(D)

(0)

10 734
6 080
2 770
1 884

CD)

4 447

(0)

20 333
4 991

(D)
3 181

10 841
(0)
(D)

4 114
(D)

(D)

137
010
127

1 166

5 588
(0)

4 941
(D)

6 488

119
(D)
(D)

1 455
849
443
163

(D)

549

(D)

2 623
619
(D)
463

1 317
(D)
(D)

306
<D>

(D)

286
261
25

179

843
(DJ
760
(D)

1 558

26
(D)
(D)

350
189
111
50

(D)

128

(D)

645
154
(D)

103
337
<D>
(0)

72
(D)

(D)

72
b6
6

32

201
(D)
183
<D>

1 678

22
(D)
(D)

334
159
126
49

(D)

84

(D)

790
193
(D)
108
431
(D)
(0)

59
(D)

(D)

131
122

9

44

169
(D)

154
<D>

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

"See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS BRYAN-COLLEGE STATION SMSA—TEXAS 44-49

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year .. . .$1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

559
125 207

(D)
(D)

191
44 824

146
(D)

222
(D)

559

25
3

22

13
5

5
3

87

58

47
20
16
5

10
9

3

38
12
10
16

90
62
28

14

106
10
48
5

35
10 767
1 467

369

5
(D)

23
7 807

7

(D)

35

11
4

3

3

3

1

1

11

5

1

17
13 067
1 913

396

2

(D)

9

9 858

6

(Dl

17

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Manor East Shopping Center" and establishments on Villa Maria Rd . and South Texas Ave.

(Bryan) (In tracts 8, 9, 10, and 11)

MRC No. 2. Includes the planned center known as "Townshire Shopping Center" and establishments on South Texas Ave. from Post Office St. to

Avondale . (Bryan) (In tracts 8 and 9)
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MAJOR RETAIL CENTERS CORPUS CHRISTI SMSA—TEXAS 44-53

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

54, 58, 591

53,6,7,594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594

5992

Retail stores, total 1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 661
602 183
71 121
17 359

1 064
205 831

541
158 543

1 056
237 809

2 661

104
23
81

74
11
35
28

388

245

383

156
54
46
26
26
36
14

137
45
28
64

599
385
214

77

498
72
174
39

1 934
497 714
60 445
14 485

752
164 354

425
146 817

757
186 543

1 934

74
14
60

55
11
21
23

258

261

124
44
36
22
15
34
9

108
36
27
45

444
281
163

50

372
52
138
25

115
51 453
7 916
1 759

32
(D)

47
(D)

36
27 463

115

3

1

2

9
2
3
4

10

7

22
6

4
4

3
8

1

3

2

31
19
12

29
2
13
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machi^ operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-54 TEXAS—CORPUS CHRISTI SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers

(See descriptions below)

No. 1 No. 2 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales 51,000.

Payroll, entire year SI ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF 2
):

Number
Sales 31,000.

All other stores:

Number
Sales 51 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

73
55 821
6 336
1 425

18
(D)

26
21 255

29
(D)

73

1

1

5

3

2

3

12

15
3
7
1

33
17 358
3 527

641

20
(D)

5

(O)

1 934

33

55
33 263
4 497
1 072

11
1 945

36
29 467

1 851

16
5
4

2

1

8

6

1

2
3

5

3
2

1

15

11
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direc^ selling , and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise

.

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "Parkdale Plaza Shopping Center" and "Carmel Village" and establishments on South Staples St.

from Carmel Parkway to Lansdowne Dr. and on Everhart Rd . from 4500 block to South Staples St. (Corpus Christi) (In tracts 24, 25,

and 26)

MRC No. 2. Includes the establishments in the area bounded by Antelope, Carrizo, Mestina, and Josephine. (Corpus Christi) (In tracts 4 and 11)

MRC No. 4. Includes the planned center known as "Padre Staples Mall" and establishments bounded by McArdle Rd., South Staples St., Padre Island

Dr., and Janet St. (Corpus Christi) (In tracts 24, 26, and 33)



MAJOR RETAIL CENTERS CORPUS CHRISTI SMSA—TEXAS 44-55

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in the Corpus Christi SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, (

592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

115

10

7

22
6
4
4

3
8

1

31
19
12

29
2

13
2

51 453

173
(D)
<D>

9 784
(D)

2 199
<D)

CD)

25 061

(D)

5 521
1 420

(D)
(D)
(D)

1 057
CD)

(D)

CD)

(D)

3 407
CD)
(D)

(D)

(D!

(D)
4 089

<D>

7 916

1

(D)
(D)

2 200
(D)
457
CD)

(D)

2 948

117

819
217
(D)

CD)
CD)
160
(D)

(D)

CD)

(D)

874
(D)

CD)

CD)

808
(0)
656
(D)

1 896

1

CD)
CD)

558
CD)
119
CD)

(D)

661

24

207
48

(D)
CD)
CD)
45

CD)

CD)

CD)

CD)

192
CD)
CD)

(D)

216
CD)
177
CD)

1 759

1

(D)
(D)

595
(D)

106
CD)

CD)

465

24

223
66

(D)
(D)

CD)
42
CD]

(D)

(D)

(D)

244
(D)
(D)

(D)

174
(D)
130
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-56 TEXAS—CORPUS CHRISTI SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 934

74
14
60

55
11
21
23

258

188

261

124
44
36
22
15
34

108
36
27
45

444
281
163

50

372
52
138
25

497 714

26

25

7 97
969
828

73
61

111
950
(D)
(D)

111 953

111 845

31 714

30

6

5

320
(D)
912
026
(D)
(D)
574

26

9

109
(D)
(D)
17 9

39
33
5

169
487
682

13 232

33 464
8 103
17 277
1 594

60 445

2 87 9

(D)
(D)

10 831
9 089
1 094

648

9 080

11 494

2 960

4 122
(D)

920
781
(D)

CD)
57

3 983
2 344

(D)
(D)

9 206
8 294

912

2 063

3 827
405
(D)
336

14 738

648
(D)
(D)

2 610
2 180

267
163

2 050

2 790

706

124
(D)
229
183
(D)
(D)
17

072
656
(D)
(D)

2 255
2 024

231

522

961
92

(D)

79

14 485

471
(D)

CD)

2 532
2 064

295
173

2 581

1 704

832

958
CD)
267
146
CD)
CD)
20

759
386
(D)

CD)

3 193
2 847

346

490

965
90

(D)

99

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS CORPUS CHRISTI SMSA—TEXAS 44-57

table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 661

104
23
81

74
11
35
28

388

245

383

156
54
46
26
26
36
14

137
45
28
64

599
385
214

77

498
72
174
39

602 183

31 632
(D)
(D)

76 087
61 950
8 438
5 699

140 005

139 311

45 298

34 594
9 660

(D)
5 269

(D)
6 551

(D)

28 875
15 325
3 207

10 343

48 178
40 794
7 384

71 121

17 648

40 555
9 630

3 507
(D)

(D)

11 239
9 089
1 421
729

10 864

14 105

4 075

4 714
1 243

(D)
809

1 519
1 073

70

4 238
2 584

4 62
1 282

11 021
9 941
1 080

987
939

2 745

4 523
468

2 455
378

17 482

808
(D)

(D)

2 699
2 180

337
182

2 498

3 432

982

254
314
(D)
191
460
27 1

18

1 154
717
130
307

2 691
2 419

272

713

1 251
112
606
89

17 359

593
(D)
(D)

2 651
2 064

394
193

3 132

2 130

1 130

102
363
(D)
154
349
215
21

827
429
126
272

3 905
3 497

408

693

1 196
112
614
115

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
I Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-56 TEXAS—CORPUS CHRISTI SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

(311,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 934

74
14
60

55
11
21
23

258

188

261

124
44
36
22
15
34
9

108
36
27
45

444
281
163

50

372
52
138
25

497 714

26 797
969

25 828

73 111
61 950

CD)
(D)

111 953

111 845

31 714

30 320
(D)

60 445

912
026
(D)

CD)
574

26 109
CD)
CD)

9 179

39 169
33 487
5 682

13 232

33 464
8 103

17 277
1 594

2 879
CD)
(D)

10 831
9 089
1 094

648

9 080

11 494

2 960

4 122
CD)
920
781
(D)

CD)
57

3 983
2 344

(D)
(D)

9 206
8 294

912

2 063

3 827
405
(D)
336

14 7 38

648
(D)

CD)

2 610
2 180

267
163

2 050

2 790

706

1 124
CD)
229
183
(D)

CD)
17

1 072
656
(D)

Id)

2 255
2 024

231

522

961
92

(D)

79

14 485

471
CD)
(D)

2 532
2 064

295
173

2 581

1 704

832

958
CD)
267
146
(D)

CD)
20

759
386
CD)
CD)

3 193
2 847

346

490

965
90

(D)
99

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS CORPUS CHRISTI SMSA—TEXAS 44-57

table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 661

104
23
81

74
11
35
28

388

245

383

156
54
46
26
26
36
14

137
45
28
64

599
385
214

77

498
72
174
39

602 183

31 632
(D)
(D)

76 087
61 950
8 438
5 699

140 005

139 311

45 298

34 594
9 660

(D)
5 269

(D)
6 551

(D)

28 875
15 325
3 207

10 343

48 178
40 794
7 384

71 121

17 648

40 555
9 630
18 987

1 939

3 507
(D)
(Dl

11 239
9 089
1 421
729

10 864

14 105

4 075

4 714
1 243

(D)
809

1 519
1 073

70

4 238
2 584

462
1 282

11 021
9 941
1 080

2 745

4 523
468

2 455
378

17 482

808
(D)

(D)

2 699
2 180

337
182

2 498

3 432

982

1 254
314
(D)
191
460
27 1

18

1 154
717
130
307

2 691
2 419

272

713

1 251
112
60 6

17 359

593
(D)
(D)

2 651
2 064

394
193

3 132

2 130

1 130

1 102
363
(D)
154
349
215
21

827
429
126
272

3 905
3 497

408

693

1 196
112
614
115

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-58 TEXAS—CORPUS CHRISTI SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($i;

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3

Family clothing stores3

Shoe stores3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

122

10
3
3
4

1

10

4

31
8
5

23
7

2
10
3

30
24
6

31

4
4

53 284

16 204
12 634
2 180
1 390

(D)

20 035

518

(D)
1 966
1 652

(D)

1 098
(D)

1 939
162

1

(D)
(D)

(D)

2 903
2 653

250

(D)

5 433
569
(D)

2 640
(D)

8 076

3 023
2 369

458
196

(D)

2 364

81

(D)
260
213

(D)
189
(D)
271
19

(D)
(D)

(D)

785
761
24

(D)

668
18

(D)

408
(D)

2 016

820
623
136
61

(D)

447

27

(D)
86
69

(D)
66
(D)

50
5

(D)

(D)

(D)

278
263
15

(D)

133
5

(D)

73
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS CORPUS CHRISTI SMSA—TEXAS 44-59

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC cods
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (5911

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other
•

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-3.4

(NO
(0)
(NO

-39.6
(D)
.9

(D)

(D)

25.1

(D)

(D)
-27.8
-27.8

(D)

(D)
(D)

(D)

17.4
(D)
(D)

(D)

(NO
(D)

(D)

62.7

(NO
(D)
(NO

31.8
49.0
(D)
(D)

55. 1

75.4

74.7

135.7
to
(D)

154.5

60.0
(D)
(D)

43.6

77.8
81.6
58.4

47.5

(NO
37.5
75.0

>6.8

42.0
(D)
(0)

36.3
49.0
46.1
-17.8

44.8

76.2

54.7

136.2
94.7
(D)

157.5

50.8
52.9
172.2
30.1

78.6
81.4
64.5

50.8

41.9
35.9
73.9

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



44-60 TEXAS-CORPUS CHRISTI SMSA MAJOR RETAIL CENTERS

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

10.3

.6
(D)

(D)

13.4
(D)
(D)

19.0

(D)

22.4

(D)

18.2
(D)

(D)
(D)

22.6
(D)
(D)

(D)
1.7
(D)
(D)

8.7
(D)
(D)

(D)

(D)
(01

23.7
(D)

.51
(0)

.5

12.9
(D)

26.1
(D)

(D)

18.0

(D)

16.0
14.7
16.4
(D)

16.4
16.1
(D)

(D)

(D)

<D>

7. 1

(D)
(D)

(D)

(D)
(D)

21.5
(D)

100.0

.3
(D)
(Dl

19.0
(D)
4.3
(D)

(D)

48.7

(D)

10.7
2.8
(D)
(D)
(D)

2.1
(D)

(D)
(D)

(D)

6.6
<D>
(D)

(D)

(D)
(D)
7.9
<D>

100.0

5.4
.2

5.2

14.7
12.4
(D)
(D)

22.5

22.5

6.4

6.1
(D)

1.4
1.0
(D)

(D)

. 1

5.2
(D)
(D)
1.8

7.9
6.7
1. 1

2.7

6.7
1.6
3.5
.3

100.0

5.3
<D>
(D)

12.6
10.3
1.4
.9

23.2

23.1

7.5

5.7
1.6
(Dl

u 9

(D)
1. 1

<D>

4.8
2.5
.5

1.7

8.0
6.8
1.2

2.9

6.7
1.6
3.2
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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44-64 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Cities

Dallas Fort Worth

Central business districts

Dallas Fort Worth

54, 58, 591

53, 6, 7; 594

52,55,59

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

22 331
5 923 602

698 188
145 824

7 201
1 887 281

5 855
1 704 400

9 275
2 331 921

22 331

835
188
647

569
117
223
229

2 898

2 140

3 125

1 882
756
634
304
279
334
209

1 699
539
519
641

778
081
697

525

880
497
705
334

7 898
2 452 976

313 615
61 784

2 709
734 030

2

755
151
198

3 038
963 748

7 898

242
64

178

172
38
58
76

924

669

849

743
301
248
124
100
137
81

624
198
190
236

621
246
375

164

890
308
612
103

3 831
993 235
117 084
26 079

1 280
306 418

858
306 418

1 693
378 615

3 831

129
22

107

87
22
39
26

436

400

540

236
92
71
50
17
46
31

275
91
77
107

757
561
196

87

884
109
260
62

473
173 747
39 310
7 656

166
24 494

185
96 469

122
52 784

473

5
2

3

8
3
2

3

19

25

9

90
24
18
23
6

25
12

30
10
6

14

139
113
26

8

140
26
57
4

102
15
3

197
879
003
113

6

63
445

68
80
139

28
54

295

197

3
2
1

6

3
2

1

11

8

38
8
6

16
1

9
4

8
3

54
43
11

60
7

28
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-65

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers

(see descriptions below)

No. 2 No. 3 No. No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUM8ER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

12
1

33
560
684
317

7

(D)

8
24

028

2

(D)

33

10
6
5

2

44
7
1

147
335
063
422

44
(D)

60
(D)

8
43

372

147

6

1

5

3

1

2

10

11

14
11
10
2

22
1

7
14

32
27
5

2

41
8

21
3

24
18 529
3 073

676

4
066

14
15 556

6

907

24

1

1

40
5
1

75
450
518
214

10
20
254

19
38
602

10
17

594

75

2

1

1

5

3

1

1

17
7

6
3

6

1

7
3
1

3

10
10

115
49 527
6 588
1 315

23
6 621

66
(D)

26
(D)

115

4
2

2

2

1

1

33
14
12
6

2
7

4

17
2

7
8

11

11

3

27

14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Highland Park Shopping Village" in the area bounded by Mockingbird Lane, Preston Rd., Living-
ston Ave., and Douglas Ave. (Highland Park city) (In tract 198)

MRC No. 3. Includes the planned center known as "inwood Village Shopping Center" and establishments on Inwood Rd . from Newmore Ave . -Boaz St. to
Lovers Lane, and on Lovers Lane from Briarwood Lane-Caillet to Douglas Ave. (Dallas and University Park) (In tracts 73.01, 73.02,
71.02, 71.01, 195.01, and 195.02)

MRC No. 4. Includes the planned center known as "Oak Cliff Center" and establishments on Kiest Blvd. from Beckley Ave. to Conway St. (Dallas'1

(In tracts 60.01 and 60.02)

MRC No. 5. Includes the planned center known as "Plymouth Park Shopping Center" and establishments on North Story Rd . from Concord Dr. to John

Carpenter Freeway, on Grauwyler from Bradford to Beacon Hill Dr., and on Irving Blvd. from North Story Rd . to Roger Williams.

(Irving) (In tracts 144, 145, and 152)

MRC No. 6. Includes the planned center known as "Preston Center" and establishments in the area bounded by Northwest Highway, Pickwick Lane,

Wentwood Dr., Preston Rd
.

, Colgate Ave., and Douglas Ave. (Dallas and University Park) (In tracts 73.01, 75.02, 77, and 195



44-66 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. No. 9 No. 10 No. 11 No. 12

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

21
3

42
839
806
664

2
16

485

17
16

445

1

10
909

42

6

1

1

4

11
7

4

10

6

1

115
40 342
6 339
1 263

19
(D)

74
(D)

22
3 368

115

3

3

7

1

3
3

18

13
13

4

25

17
1

27
3

55
955
223
756

6
14

717

12
30

964

8
11

274

55

3

1

2

4

2

1

1

7 2

4 3

20 13
7 6

5 6
5 1

3 1

5 3
- 2

30 7

12 -

59
16 544
2 527

553

17

6 130

25
854

17
2 560

59

6

1

5

2

1

1

3

14

42
15 532
2 188

514

11
952

18
5 174

13
4 406

42

2

1

1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes the establishments on Greenville Ave. from Hudson Ave. to Richmond and on Ross Ave. from Henderson Ave. to Greenville Ave.

(Dallas) (In tracts 10 and 11.01)

MRC No. 9. Includes the establishments on Jefferson Blvd. from South Willomet Ave. to Storey. (Dallas) (In tracts 46, 47, 48, 50, and 51)

MRC No. 10. Includes the planned center known as "Denton Center" and establishments on West University Dr. from Sunset Dr. to Beaumont St.

(Denton) (In tract 204)

MRC No. 11. Includes the planned centers known as "Preston Forest Shopping Center," "Preston Forest Village," and "Preston Forest Square," and

establishments on Preston Rd . from Preston Haven Lane to Willow Lane, and on Forest Lane from Jamestown to Preston Haven Lane.

(Dallas) (In tracts 96.04, 132, 133, and 134.02)

MRC No. 12. Includes the planned center known as "Richardson Heights Shopping Village" and establishments on North Central Expressway from West

Belt Line Rd. to James St., on West Belt Line Rd . from North Central Expressway to Lindale Lane, on Inge from West Belt Line Rd. to

Lockwood , and on Lockwood from Inge to Lindale Lane. (Richardson) (In tracts 192.02 and 192.03)



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-67

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 14 No. 15 No. 16 No. 17 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533

539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number :

Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

68
34 136
4 578
1 063

16
9 370

43
23 801

9
965

68

1

1

5

2

2
1

23
15
14
3

3

2

8

1

3
4

7
7

2

10

60
6

1

101
694
307
148

25
(D)

11
40

614

36
(D)

101

4

1

3

5

2
2

1

6

22

6

15
7

7

2

1

4

1

12
4

18
17
1

1

12

8
1

43
16 307
2 034

435

14
689

17
249

12
2 369

43

2

1

1

2

2

5

4

4

13
4

3

3

5

1

1

1

25
3

73
661
528
841

11
15

648

8
28

281

5

30
732

73

5

5

4

2

1

1

5

8

10

14
9
9

2

1

1

11

33
32 080
4 126
1 001

4

1 638

27
(D)

2

(D)

33

13
6

5

2

4

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 14. Includes the planned center known as "Wynnewood Village" and establishments bounded by West Ave., Wynnewood Dr., Zangs , and West
Illinois Ave. (Dallas) (In tract 62)

MRC No. 15. Includes the planned shopping centers "Pleasant Grove Shopping Center" and "Pleasant Grove Mall" and establishments bounded by
Bruton Rd

. , Conner Dr., Lake June Dr., Pleasant Grove Dr., Maddox Ave., South Buckner Blvd., Loma Gardens Ave., World Store PI.,
Prichard Lane, Tillman St., and Shortal Dr. (Dallas) (In tracts 91.02, 92.01, 92.02, and 93.01)

MRC No. 16. Includes the planned center known as "Lancaster Kiest Shopping Center" and establishments on South Lancaster Rd . from McYey St. to

Stovall Dr. (Dallas) (In tract 57 and 88)

MRC No. 17. Includes the planned shopping centers "Lochwood Village" and "Atlantic Mills Shopping Center" and establishments on Garland Rd .

from Casa Vale Dr. to Mayfair Blvd., the 1200 block of Easton Rd . , and at the intersection of Garland Rd . and Centerville Rd

.

(Dallas) (In tracts 82 and 128)

MRC No. 18. Includes the planned center known as "Big Town Shopping Center" on Big Town Blvd. between U.S. Highway SO and Samuel Blvd.
(Mesquite) (In tract 178.02)



44-68 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 21 No. 22 No. 23 No. 24 No. 26

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

21
2

51
512
538
604

11
25

884

7
15

397

2
11

231

100
13
2

77
315
143
724

6
13

686

92
59

045

1

5
582

51 77

2 -
— —

2 -

3 4

1 3

1 1

1 -

7 5

4 -

4 1

'

5 36
3 18
3 16
- 5

1 2

1 10
- 1

4 4

1 2

1 -

2 2

14 7

14 6
- 1

4 1

4 19
- 2

3 15
1 -

17
7 975

769
181

5

2 778

(D)

4
(D)

17

21
2

51
999
953
704

3
14

358

17
29
113

1

8

528

51

72
27 584

678
085

15
1 369

57
26 215

72

30
15
11
5

9

1

1

19

19

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 21. Includes the planned shopping centers known as "Walnut Plaza," "Walnut Creek," "West Garland Shopping Center," and "Jupiter Plaza,"
and establishments bounded by Classic Dr., Forest Crest Dr., Lariat, and Barnes Dr. (Garland) (In tract 190.05)

MRC No. 22. Includes the planned center known as "North Park Shopping Center" at the intersection of Northwest Highway and North Central
Expressway. (Dallas) (In tracts 78.01 and 79.01)

MRC No. 23. Includes the planned center known as "Bruton Terrace Shopping Center" and establishments bounded by Barclay, Riverway, Prairie
Creek, Bruton Rd . , and McKim. (Dallas) (In tract 90.02)

MRC No. 24. Includes the planned centers known as "Northtown Mall," "Webb Chapel Village," and "Forest Square," and establishments bounded
by LBJ Freeway, High Meadow, Coral Hills Dr., Modella, and Chapel Forest. (Dallas) (In tract 96.01)

MRC No. 26. Includes the planned center known as "Irving Mall" and establishments at the intersection of Belt Line Rd . and State Highway 183.
(Irving) (In tract 141.04)



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-69

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 27 No. 28 No. 30 No. 31 No. 34

54, 58, 591

53,6,7;594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 .000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 .000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

118
53 388
8 059
1 632

17
202

49
95

529

6
657

118

58
22
17
15
1

lb
4

1

33

28
1

16
5 592

651
157

7
1 008

2
(D)

7

(D)

16

54
7
1

33
843
593
228

4

(D)

19
(D)

14
10

948

33

1

1

2

3

5

10
4

4

13
11 099

953
195

2
(D)

8

826

3

CD)

13

33
10 581
1 201

321

13
2 289

11
7 372

9

920

33

3

3

2

1

1

6

1

3

3

2
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 27. Includes the planned center known as "Town East Mall" and establishments on LBJ Freeway between Interstate Highway 30 and Inter-
state Highway 20. (Mesquite) (In tract 178.02)

MRC No. 28. Includes the establishments on East Ledbetter Dr. from Stoneboro to Singing Hills and on Singing Hills Dr. to Wagon Wheels.
(Dallas) (In tracts 59.01, 112, and 113)

MRC No. 30. Includes the planned centers known as "Preston Plaza," "Preston Valley View," and "Arnold Square," and establishments on Preston
Rd. from LBJ Freeway to Alpha Rd . (Dallas) (In tracts 136.01 and 136.03)

MRC No. 31. Includes the planned center known as "K Mart Shopping Center" and establishments bounded by Walnut St. and North Star to West

Garland Ave. (Garland) (In tract 189)

MRC No. 34. Includes the planned centers known as "Northrich Shopping Center" and "Camelot Shopping Center" and establishments on West
Arapaho Rd . from Hampshire Lane to Custer Rd . and Custer Rd . from West Arapaho Rd . to Rustic Circle. (Richardson) (In tracts
192.03 and 192.07)



44-70 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 35 No. 36 No. 37 No. 38 No. 39

54, 58, 591

53, 6, 7; 594

52,55,59,

ex.591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562

561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
6 448

858
315

4

(D)

10
006

2

(D)

16

13

1

28
811
724
368

7
6

827

2
7

369

3

15
615

28

1

1

3

1

1

1

2

6

1

2

24
10 788
1 287

331

9

6 107

12
4 242

3
439

24

32
4

1

58
504
739
164

6
11

094

22
31
160

4
16

250

58

3

1

2

4

2

1

1

12
7
6

1

2
2

17
1

10
2

32
16 191
2 052

525

14
7 327

11
5 835

7

029

32

1

1

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 35. Includes the establishments on Avenue C from Eagle Dr. to Interstate Highway 35 East and on Eagle Dr. from Collier to an unnamed
street. (Denton) (In tract 210)

MRC No. 36. Includes the planned center known as "Belknap Shopping Center" and establishments on East Belknap St. from Beach St. to Bernice-
Higgins Lane. (Fort Worth-Haltom city) (In tracts 103 and 12.01)

MRC No. 37. Includes the planned center known as "Monnigs East Shopping Center" and establishments on East Lancaster Ave. from Edgewood to
Roseland. (Fort Worth) (In tract 14.03)

MRC No. 38. Includes the planned center known as "Ridglea Shopping Center" and establishments on Camp Bowie Blvd. from Guilford Rd . to
Hillsdale, on Sunset St. from Westridge to Hillsdale, and on Winthrop Ave. from Curzon to Camp Bowie Blvd. (Fort Worth) (In
tract 24.01)

MRC No. 39. Includes the establishments on West Berry St. from Forest Park Blvd. to Greene Ave.. (Fort Worth) (In tract 43)



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-71

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 40 No. 41 No. 42 No. 44 No. 45

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

14
8 665

959
259

3
4 384

8
3 398

3
883

33
3

42
093
779
686

8
9

462

14
19

235

10
14

396

60
8

1

66
683
759
891

6
10

880

51
45

864

1

11
939

14

1

1

42

1

66

1 5

1 3
- 2
- -

2 4

4 2

5 5

9 23
4 11
4 8

3 6

1 -

1 5
- 1

4 5

2 1

2 -
- 4

6 5
5 5

1 -

12
1

10
9 901
1 421

318

3

1 841

4
(D)

3
(D)

10

1

12
9 686
1 502

346

3
(D)

6

6 917

3

(D)

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 40. Includes the planned center known as "Westcliff Shopping Center" and establishments in the area bounded by Biddison Ave., Boyd
Ave. (Kell), South Hills Ave., and Alton Rd. (Fort Worth) (In tract 42.02)

MRC No. 41. Includes the planned centers known as "Town West Shopping Center" and "Neiman Marcus in the Square Shopping Center" and the

establishments on Camp Bowie Blvd. from Texas Blvd. to T. & P. RR. (Fort Worth) (In tracts 23.01 and 24.02)

MRC No. 42. Includes the planned center known as "Seminary South Shopping Center" and establishments at intersection of East Seminary Dr.

and North-South Expressway, extending along Seminary Dr. from M.K. &. T. RR. to Evans St. (Fort Worth) (In tracts 45.01, 45.03,

and 59)

MRC No. 44. Includes the planned center known as "Town Plaza" and establishments at the intersection of South Riverside Dr. and East Berry

St., extending along the 3000 and 3100 blocks of South Riverside Dr. and the 1500 and 1600 blocks of East Berry St. (Fort Worth 1

(In tracts 45.01 and 46.05)

MRC No. 45. Includes the planned centers known as "Richland Plaza" and "Richland Hills Shopping Center" and establishments on the \*e<t si

of Grapevine Highway from Broadway Ave. to Richland Plaza Dr. (North Richland Hills) (In tract 132.02)



44-72 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 46 No. 48 No. 49 No. 51

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores ,

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

17
2

582
253
538

9
16

031

7
19

113

1

9
438

44

15
5 652

825
209

(D)

10
159

2
(D)

15

13
9 843

951
213

3
4 936

6
4 350

4

557

13

23
7 233
1 026

250

11
4 092

4
2 217

8
924

23

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 46. Includes the planned center known as "Park Plaza" bounded by Reever Lane, Marilyn Lane, Hillcrest Dr., Manaco Dr., Migon Dr.,

Kent, New York Ave., Kimberly Dr., Browning Dr., East Park Row Dr., and New York Ave. (Arlington) (In tracts 219, 220, 221,

and 229)

MRC No. 48. Includes the planned center known as "Monnigs Oaks" in an area bounded by River Oaks Blvd., Shenna Blvd., and Quail Trail.

(Fort Worth) (In tracts 7 and 105)

MRC No. 49. Includes the planned center known as "Diamond Oaks Plaza" and establishments on Denton Highway from Ira St. to Mock Rd . and on

Stanley-Keller Rd . from Denton to Revere. (Haltom city) (In tract 101)

MRC No. 51. Includes the planned center known as "Spartan Atlantic Shopping Center" and establishments on East Lancaster from Tierney to
Dallas Ave. (Fort Worth) (In tracts 13 and 14.03)



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-73

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 52 No. 53 No. 54

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF* ):

Number
Sales $1,000.

AH other stores:

Number
Sales $1 .000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

69
28 996
5 366
1 426

8
845

58
27 877

3
274

69

34
15
13
5

1

11

2

1

21

18

46
7
1

130
376
528

2
11

508

42
51

913

4
709

66

31
15
12
8

1

5

2

15
1

11

40
14 148
3 342

768

10
(D)

29
12 541

1

(0)

40

14
3

2

2

2
6

1

3

1

1

11

10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 52. Includes the planned center known as "Northeast Mall" and establishments bounded by Cranford Dr., State Highway 121, Bedford
Euless Rd. and Melbourn Dr. (Hurst) (In tract 134.01)

MRC No. 53. Includes the planned center known as "Six Flags Mall" and establishments bounded by Highway 360, Galleria Dr., 109th St., and
U.S. Highway 80. (Arlington) (In tract 218)

MRC No. 54. Includes the planned center known as "Forum 303 Mall" and establishments bounded by East Arkansas, Susan Dr., Pioneer Parkway,
and Great Southwest Parkway. (Arlington)' (In tract 219)



44-74 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 3
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

147

10

6

11

It
11
10
2

22
1

7

It

32
27
5

11
8

21
3

NA Not available.

44 335

135
(0)
(0)

(D)

(0)
(0)

6 423

1 935

2 097

8 003
(D)

6 990
(D)

(0)

6 724
(D)
(D)
(D>

5 874
5 338

536

(D)

7 324
2 727
4 119

153

7 063

202
(D)
(D)

(D)

(D)

(D)

619

208

283

1 806
(D)

1 544
(0)

(D)

934
<D>

(0)
(D)

1 656
1 462

194

(D)

760
194
513
18

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596 ) not covered in any of the lines belc

1 698

47
CD)
(D)

(D)
(D)

(0)

162

53

78

434
(D)
370
(D)

<D>

221
(D)
(D)
(D)

369
331
38

(D)

183
47

119
4

1 422

37
(D)
(D)

(D)
(D)

(D)

120

28

74

260
<D>

219

(D)

116
(0)
(D)
(D)

450
407
43

(D)

169
30

124
5



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-75

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo.6 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

115 49 527

497
(D)
(D)

33
It
12
6

2

7
4

17
2

7
e

11
11

27

14

NA Not available.

(0)
(D)
(D)

4 237

(D)

1 373

7 671
3 077

<D)

2 138
(D)

1 898
(D)

(D)

(0)
(0)

1 289

1 415
1 415

969

3 534

2 149

6 588

37
(D)
(D)

(D)

(D)

(0)

441

(D)

177

217
473
(D)
412
<D)
272
(D)

(D)

(0)
(D)
159

378
378

203

566

303
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 420

11
(D)
(D)

(D)

(0)
(0)

105

(D)

45

281
HI
(D)
89

(D>
64

(D)

(0)
(D)
(D)
40

85
85

48

119

70
(D)

1 315

13
(D)

(D)

(0)
(D)

(D)

101

(D)

43

228
106
(D)
58

(D)
49
(D)

(D)
(D)

(D)
33

101
101

43

109

79
<D)



44-76 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 .8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo.9 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

115

3

3

20
7

5

5

3

5

30
12

18

13
13

4

25

17
1

NA Not available.

40 342

316

316

(D)
<D>
596
(D)

(0)

1 992

357

4 916
1 291

(D)

1 080
<D>
(D)

7 420
4 004

3 416

1 495
1 495

2 302

3 841

3 138
(D)

6 339

59

59

(D)

(D)

114
(D)

(D)

297

11

691
239
(D)
82
(D)
(0)

1 088
600

488

430
430

322

648

489
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (.mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 489

16

16

(D)

(0)
28

(D)

(0)

70

3

166
57
(D)
20
(0)
(D)

249
139

110

110
no

72

149

111
(D)

1 263

11

11

(D)

31
(0)

(0)

45

3

180
83

(D)

16
<D>
(D)

159
77

82

132
132

57

139

95
(D)



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-77

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

MRC No. 15 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

101 60 694

6

22

6

15
7

7
2
1

4
1

12
4

16
17

1

12

NA Not available.

(D>
(D)
(0)

5 510
(0)
(U)
(D)

8 256

32 261

1 348

2 417
775
775
(D)

(0)
485
(0)

2 735
1 405

1 330

3 965
<D>
(D)

(D)

1 341

952
(0)

6 307

(D)

(D)
(D)

566
(0)
(D)
(D)

760

2 681

145

324
101
101
(D)
(D)
62

(D)

276
162

114

1 003
(D)
(D)

(0)

242

144
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 515

(D)
(D)
(D)

130
(D)

(0)
(D)

186

639

.37

88
28
28

(D>
(D>
15

(D)

63
38

25

249
(D)
(D)

(D)

49

29
(D)

1 148

(D)
(D)
(D)

161
(D)
(D)

(0)

147

270

29

90
35
35
(D)
(D)
16

(D)

42
20

22

300
(D)
(D)

(0)

54

32
(D)



44-78 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo.27 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

118

58
22
17
15
1

16
4

11

11

1

33

28
1

53 388

32 351
32 351

(D)

(D)

11 414
4 356
3 949
3 950

(D)

2 734
(D)

1 078

CD)
(D)

2 233
2 233

(D)

5 123

4 686
CD)

8 059

4 735
4 735

(D)

<D>

1 638
536
472
643
(D)
419
(D)

108

(D)
(0)

598
598

(D)

816

730
(D)

1 592

834
834

(D)

(D)

390
132
118
163
(D)
83

(D)

32

(D)
(D)

130
130

(D)

167

147
(D)

1 632

780
780

(D)

(0)

386
162
145
130
(D)
79

(D)

24

(D)
(D)

190
190

(D)

203

184
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS DALLAS-FORT WORTH SMSA—TEXAS 44-79

table 3. The Central Business District: 1972

PART A. Dallas

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($l,000j

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . .

.

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

473

19

25

9

90
24
18
23
6

25
12

30
10
6

14

139
113
26

8

140
26
57
4

173 747

652
<D>
(D)

47 507
<D)
(D)
(D)

1 212

41 487

1 192

24 863
8 869
8 293
5 772

(D)

4 767
(0)

12 651
6 748

690
5 213

18 981
17 060
1 921

4 301

20 901
3 561

11 448
247

39 310

28
(D)
(D)

19 679
CD)
(D)
(D)

99

4 235

127

4 592
1 435
1 369
1 374

(D)

781
(D)

1 735
839
127
769

5 350
4 909

441

784

2 681
170

1 763
56

9 301

7

(D)
(0)

4 488
(D)
(D)
(D)

28

1 124

32

1 027
337
319
323
(D)
156
(D)

423
203
31

189

1 310
1 207

103

172

690
45

472
15

7 656

6

(0)
(D)

3 839
(D)

(D)

(D)

31

483

30

874
338
322
197
(D)

116
(D)

232
122
16
94

1 505
1 413

92

145

511
38

342
13

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-80 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table 3. The Central Business District: 1972—Continued

PART B. Fort Worth

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,0

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

197

6

11

8

38
8

6

16
1

9
4

51
43
11

60
7

28
1

102 879

525
(0)
(0)

33 930
32 950

<D>
(0)

(D)

25 095

567

13 829
3 487

( D)

6 476
<D>

2 154
(0)

4 238
(D)

(D)

4 722
4 065

657

(D)

18 250
572

16 142
(D)

15 003

56
(D)
(D)

5 713
5 541

(D)
(D)

(D)

2 202

47

2 372
460
(D)

1 160
(D)

382
(D)

553
(D)

(D)

1 256
1 142

114

(D)

2 593
(D)

2 361
(D)

3 750

13
(D)
(D)

1 523
1 482

(D)
(D)

<D>

531

10

576
102
!D)
295
(D)
94

<D>

115
(D)

(D)

318
293
25

(D)

599
(D)
535
(D)

3 113

11
(D)
(D)

1 429
1 383

(D)

(0)

(D)

236

13

401
82

(D)

226
(DJ
54
(D)

78
(0)

(D)

400
351
49

(D)

484
(D)
416
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

PART A. Dallas

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

7 898 2 452 976

242 77 434
64 10 891

178 66 543

172 399 957
38 327 303
58 19 334
76 53 320

924 415 474

669 588 139

849 142 623

743 133 755
301 53 548
248 47 946
124 30 319
100 22 003
137 22 688
81 5 197

624 127 480
198 56 565
190 21 662
236 49 253

1 621 240 403
1 246 211 747

375 28 656

164

1 890
308
612
103

78 153

249 558
96 223
94 006
9 473

313 615 73 992

8 562 2 152
1 547 386
7 015 1 766

64 224 14 752
55 803 12 692
3 089 7 69
5 332 1 291

37 614 8 923

53 817 13 056

15 961 3 955

20 422 4 848
8 285 1 988
7 469 1 792
5 113 1 194
2 809 703
3 425 775
790 188

17 636 4 105
8 451 1 999
2 936 686
6 249 1 420

59 642 13 574
54 406 12 332
5 236 1 242

10 504

25 233
6 052

11 253
1 917

2 469

158
473
850
450

61 734

1 352
290

1 062

12 967
10 983

845
1 134

7 448

6 056

3 691

4 213
1 903
1 758
797
673
651
189

2 591
1 101

457
1 033

16 029
14 664
1 365

2 306

131
089
594
390

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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TABLE 4. The City: 1972—Continued

PART B. Fort Worth

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,0

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

55
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

3 831

129
22

107

87
22
39
26

436

400

540

236
92
71
50
17
46
31

275
91
77
107

757
561
196

87

884
109
260
62

993 235

33 682
3 075

30 607

172 026
150 165

8 116
13 745

192 228

233 600

67 442

43 363
13 181
10 649
11 414

705
015
048

51 733
23 843
9 302
18 588

80 243
71 572
8 671

35 731

83 187

20 116
39 296
3 870

117 084

3 541
262

3 279

24 286
21 431
1 304
1 551

17 484

18 719

6 015

6 121
1 596
1 274
1 753

810
1 415

547

7 313
3 733
1 579
2 001

19 640
18 264
1 376

4 993

8 972
999

5 369
928

8 619

926
65

861

5 860
5 213

307
340

4 201

4 544

1 503

1 529
393
319
444
206
343
143

1 7(

359
480

4 879
4 527

352

1 262

2 207
248

1 294
230

26 079

608
60

548

5 517
4 856

397
264

3 418

2 395

1 640

1 340
420
359
345
203
268
104

1 141
565
240
336

778
269
509

1 244

1 998
247

1 178
202

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564.9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

22 331

835
188
647

569
117
223
229

2 898

2 140

3 '125

1 882
756
634
304
279
334
209

1 699
539
519
641

3 778
3 081

697

525

4 880
497

1 705
334

5 923 602

235 116
25 365

209 751

909 135
736 496
52 738
119 901

1 213 567

1 396 384

429 430

310 065
111 936
100 991
70 446
63 724
50 373
13 586

282 668
125 850
49 564

107 254

463 019
420 163
42 856

210 695

473 523
135 836
202 532
22 268

693 138

25 058
2 993

22 065

133 679
113 067

8 033
12 579

104 646

118 611

40 987

44 601
15 812
14 225
10 997
8 412
7 499
1 881

37 379
17 687
6 645

13 047

113 954
106 542

7 412

28 840

50 433
8 176

25 873
4 309

164 953

5 995
733

5 262

31 042
26 117
1 957
2 968

24 626

23 129

10 104

10 731
3 795

435
588
120
763
465

781
204
537
040

26 375
24 586
1 789

6 953

12 222
1 987
6 325
1 031

145 324

3 923
620

3 308

29 075
23 920
2 338
2 817

20 595

13 893'

10 356

10 036
3 330
3 567
1 901
2 232
1 564

459

5 765
2 613
1 055
2 097

34 377
32 220
2 157

6 686

11 113
1 556
6 253
985

Standard Notes: - Represents zero, D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

PART A. Dallas

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

470

12
3
2
7

13

26

9

93
26
17

67
27
9

22
6

25
12
1

12

159
126
33

13

117
21
3

26
4

193 298

ID)

(D)

73 908
67 679

(D)
(D)

1 073

39 168

(D)

27 835
7 934
6 954

19 901
11 810

991
501
567

12 493
7 919

(D)
(D)

16 350
13 793
2 557

4 688

16 554
2 451

506
7 675

244

38 165

(D)

(D)

20 274
19 315

(D)

(0)

126

2 771

(D)

5 420
1 275
1 160

4 145
2 457
1 156

476
56

1 893
1 330

(D)
(D)

4 396
3 734

662

580

2 541
142
35

1 386
40

9 216

(D)

(D)

4 495
4 118

(D)
(D)

54

533

(D)

1 356
361
319

995
485
338
149
23

326
231
(D)
(D)

1 714
1 481

233

150

534
35

242
15

D Withheld to avoid disclosure. NA Not available,
mail order, direct selling, merchandise vending machine operators) part of SIC 53.

Standard Notes: - Represents zero.
lExcludes nonstore retailers (i.e.,
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 6. The Central Business District: 1967—Continued

PART B. Fort Worth

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54 .

55 ex. 554

55 pt. (554)

56
562,3,8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

252

10
4
2
4

10

9

9

50
13
11

37
16
6

13
1

15
6

1

8

67
49
18

72
8
1

15
1

130 871

47 2
(D)
(D)

59 880
58 639

(D)
(D)

(D)

27 799

57

14 157
5 712
4 571

8 445
3 849

(D)
2 525

(D)

6 155
(D)

(D)

2 574

4 198
3 664

534

(D)

15 091
476
(D)

10 533
(Dl

20 325

107
(D)
(D)

10 768
10 500

ID)

(D)

(D)

2 762

63

2 416
1 002

795

1 414
587
(D)
329
(D)

939
(D)
(D)
349

1 074
986

(D)

1 917
26

(D)

1 361
(D)

5 333

24
(D)
(D)

3 129
3 055

(D)
(D)

(D)

393

15

620
291
242

329
107
(D)
86

(D)

206
(D)

(D)
76

447
406
41

(D)

423
7

(D)
261
(D)

D Withheld to avoid disclosure. MA Not available,
mail order, direct selling, merchandise vending machine operators) part of SIC 53.

Standard Notes: - Represents zero.
'Excludes nonstore retailers (i.e.,
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business districts

Dallas Fort Worth

Cities

Dallas Fort Worth

Standard

metropolitan

statistical

area

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
5992

591

_L

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places '

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

10. 1

(NO
(D)

(NO

-35.7
(D)

(D)

(D)

13.0

5.9

(D)

•10.7
11.8
19.3
-19.6

1.3
14.8

(D)
(D)

16.1
23.7
-24.9

J.

3

(NO
45.3
1.2

-21.4

(NO
(D)
(NO

-43.3
-43.8

(D)

(D)

(D)

-9.7

-.5

-2.3
-39.0

(D)
22.5

-31.2
(D)
(D)
(D)

12.5
10.9
23.0

(D)

(NO
20.2
(D)

46. 1

(NO
118.7
(NO

30.4
26.0
2.3

90.3

38.2

51.1

32.7

41.2
39.4
38.4
42.4

58.9
43.1
84.8
69.9

72.9
70.5
93.0

29.5

(NO
52.6
3.3

25.2

(NO
(D)
(NO

.7
-3.3
-7.6
103.9

25.5

44.2

16.6

34.7
41.8
35.4
31.8

42.9
34.4
87.4
37.7

37.5
36.7
45.0

19.8

(NO
27.2
20.9

65.0

47.2
93.7
42.6

45.6
37.4
26.3
120.1

59.9

77. 1

55.6

82. 1

81.4
81.4
82.5

79.1
70.2
112.7
77.1

82.5
83.6
72.2

50.0

81.3
60.5
40.5

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972Standard Notes: - Represents zero,
due to major changes in classification.

1The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC
definitions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classifica-
tion between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes
A and B for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions
for both the 1967 and 1972 data. The individual 1967 SMSA ' s of Dallas and Fort Worth were combined to represent near compatibility with the 1972
SMSA definition.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

PART A. Dallas

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers '.

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

7.1

.8
(D)
(D)

11.9
<D>
(D)
(D)

.3

7.1

.8

18.6
16.6
17.3
19.0
(D)

21.0
(D)

9.9
11.9
3.2
10.6

7.9
8.1
6.7

5.5

8.4
3.7
12.2
2.6

2.9

.3
(D)

(0)

5.2
(D)
(D)
(D)

.1

3.0

.3

8.0
7.9
8.2
8.2
(D)

9.6
(D)

4.5
5.4
1.4
4.9

4.1
4.1
4.5

2.0

4.4
2.6
5.7
1.1

100.0

.4
(0)
(0)

27.3
(0)
(D)

(0)

,7

23.9

.7

14.3
5.1
4.8
3.3
(D)

2.7
(D)

7.3
3.9
.4

3.0

10.9
9.8
1.1

2.5

12.0
2.0
6.6
.1

100.0

3.2
.4

2.7

16.3
13.3

.8
2.2

16.9

24.0

5.8

5.5
2.2
2.0
1.2
.9

.9

.2

5.2
2.3
.9

2.0

9.8
8.6
1.2

3.2

10.2
3.9
3.8
.4

100.0

4.0
,<+

3.5

15.3
12.4

.9
2.0

20.5

23.6

7.2

5.2
1.9
1.7
1.2
1.1
.9
.2

4.8
2.1
.8

1.8

7.8
7.1
.7

3.6

8.0
2.3
3.4
,4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-88 TEXAS—DALLAS-FORT WORTH SMSA MAJOR RETAIL CENTERS

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972—Continued

PART B. Fort Worth

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

10.4

1.6
(D)
(D)

19.7
21.9
<D)
(D)

(D)

10.7

.6

31.9
26.5
14.6
56.7
(D)

23.9
<D)

8.2
(D)

(D)

5.9
5.7
7.6

(D)

21.9
2.8

41.1
(D)

1.7

.2
(D)
(D)

3.7
4.5
(D)

(0)

(D)

1.8

.1

4.5
3.1
1.5
9.2
(D)

4.3
(D)

1.5
(D)

(D)

1.0
1.0
1.5

(D)

3.9
.4

8.0
(D)

100.0

.5
(D)

(0)

33.0
32.0
(D)
(D)

(D)

24.4

.6

13.4
3.4
1.5
6.3
(D)

2.1
(D)

4.1
(D)

(D)

4.6
4.0
.6

(D)

17.7
.6

15.7
(D)

100.0

3.4
.3

3.1

17.3
15.1

.8
1.4

19.4

23.5

6.8

4.4
1.3
1.1
1.2
.7
.9
.3

5.2
2.4
.9

1.9

8.1
7.2
.9

3.6

8.4
2.0
4.0
.4

100.0

4.0
.4

3.5

15.3
12.4

.9
2.0

20.5

23.6

7.2

5.2
1.9
1.7
1.2
1.1
.9
.2

4.8
2.1
.8

1.8

7.8
7.1
.7

3.6

8.0
2.3
3.4
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS EL PASO SMSA—TEXAS 44-91

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54. 58, 591

53, 6, 7; 594

52,55,59,

ex. 591.4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592

594
5992

Retail stores, total:
1

Number ,

Sales .$1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers . .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 784
784 986
90 484
20 031

1 122
222 711

672
287 560

990
27 4 715

2 784

95
26
69

82
16
36
30

443

224

349

212
76
60
48
30
45
13

185
63
44
78

611
363
248

68

515
53
193
31

2
760

638
630
(D)
(D)

346
114 990
17 470
3 944

1 044
(D)

108
11 850

659
(D)

172
93 627

267
935
387

66
9 513

2 638

91
24
67

79
15
35
29

405

216

322

209
76
60
47
28
45
13

183
62
44
77

57 6

347
229

63

494
50
188
31

346

6
3

3

18
3

8
7

18

13

12

76
25
19
27
8

14
2

31
17
5
9

82
46
34

82
4

47
4

21
17 815
2 790

540

7
(D)

12
14 612

2
(D)

21

34
3

36
361
863
958

4
6

935

28
25
116

1

5

310

36

1

11
5
3

2

2

2

1

10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise,
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the unplanned area known as "Five Points Area" and establishments bounded by Pershing Dr., San Marcial St., Yandell Dr.,
Piedras St., and Cedar St. (El Paso) (In tract 27)

MRC No. 2. Includes the planned center known as "Bassett Shopping Center" in the area bounded by Montana Ave., Geronimo Dr., Gateway Blvd.
West, and Magruder St. (El Paso city) (In tract 35.01)



44-92 TEXAS—EL PASO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 6 No. 7

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

14

1

30
188
696
385

3
4

515

9
22

579

1

4
394

30

10
1

27
788
299
319

1

4

882

7
18

124

1

5
782

27

14
17 517
1 491

308

6
1 319

5
(D)

3
(D)

29
2

37
899
960
644

14
18

066

13
11

940

1

8

893

37

16
1

32
870
848
435

8
11

562

8
11

374

1

10
934

32

2
1

1

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Northgate Shopping Center" and establishments bounded by Dyer St., Wren Lane, Salisbury Dr.,
Joe Herrera Dr., and Diana Dr. (El Paso) (In tract 201)

MRC No. 4. Includes the planned center known as "Fox Plaza" and establishments bounded by the irrigation canal, Glenwood St., Alameda Ave.,
and Paisano Dr. (El Paso) (In tracts 31 and 36)

MRC No. 5. Includes the establishments on Montana St. from Robert E. Lee to Cielo Vista and establishments on Airways from Montana Ave. to
Edyemere Blvd. (El Paso) (In tracts 34.01 and 34.02)

MRC No. 6. Includes the planned center known as "Grant City Shopping Center" and establishments in the area bounded by Springwood Dr., Bois
D'Arc Dr., Caper, Gateway Blvd. West, and Ray Wyatt . (El Paso) (In tract 43.01)

MRC No. 7. Includes the unplanned area known as "Coronado Center" and establishments on North Mesa St. from Shadow Mountain Dr. to Thunderbird
Dr. (El Paso) (In tract 11.02)



MAJOR RETAIL CENTERS EL PASO SMSA—TEXAS 44-93

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the El Paso SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages) ;,_..

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

346

18
3
8

7

18

13

12

76
25
19
27
8

It
2

31
17
5
9

82
48
34

82
4

47
4

114 990

757
(0)
(D)

35 591
22 914
10 969

1 688

3 160

4 052

1 830

26 721
13 058
1? 548
6 590
4 550

<D>
(0)

18 315
13 627

(D>
(D)

6 134
3 295
2 839

2 556

15 874
381

13 000
357

17 470

74
(D)

(0)

6 113
4 255
1 565

293

359

587

143

598
688
589
081
523
(D)
(D)

2 444
1 885

(D)
(D)

1 399
894
505

377

2 376
14

1 971
62

4 151

18
CD)
(D)

1 459
997
384
78

90

151

35

843
399
381
253
113
(D)
(D)

601
461
(D)
(D)

334
214
120

100

520
3

427
13 i

3 944

17
(D)

(0)

1 404
902
404
98

88

94

41

793
388
372
207
119
(D)

(0)

363
274
(D)
(DJ

460
329
131

84

600
7

511
15

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 59fi) not covered in any of the lines below.



44-94 TEXAS—EL PASO SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 638

91
24
67

79
15
35
29

405

216

322

209
76
60
47
28
45
13

183
62
44
77

576
347
229

63

494
50

188
31

760 630

38 087
(D)

(D)

(D)

(D)

(D)
(D)

142 OOl

156 794

47 360

(D)

23 953
21 932

(D)

(D)

8 069
(D)

(D>

(0)

(D)

(D)

53 970
42 569
11 401

(D)

52 734
8 184

27 588
2 229

(D)

(D)
(D)

3 209

(D)

(D)

(D)
655

11 380

15 568

4 623

6 910
3 057

(D)

(D)

(D)

1 102
67

(O)

(Dl

682
(D)

13 064
11 299
1 765

2 742

(Dl

(D)

(D)

430

(D)

(D)

(D)

639

(D)

(D)

(D)

361

2 678

3 811

1 124

1 671
727
(D)

(D)

(D)

265
13

(D)

(D)

132
(D)

170
744
426

710

(D)

(Dl

(D)

102

(D)

(Dl

(D)

502

(D)

(D)

(D)

363

2 357

2 042

1 267

1 745
730
(D)

(D)

(D)

282
18

(D)

(D)

139
(D)

4 580
3 951

629

603

(Dl

(D)

(Dl

121

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling

;
and merchandising machine operators) SIC 596.

2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS EL PASO SMSA—TEXAS 44-95

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 784

95
26
69

82
16
36
30

443

224

349

212
76
60
48
30
45
13

185
63
44
78

611
363
248

68

515
53
193
31

784 986

38 312
3 033

35 279

156 286
115 683
23 126
17 477

145 813

158 807

51 284

53 264
23 953
21 932

(D)
8 025
8 069

(O)

50 346
(D)
(D)

16 405

55 063
43 147
11 916

21 835

53 97 6

8 234
27 664
2 229

90 484

3 531
322

3 209

19 055
13 9 65
3 435
1 655

11 662

15 743

5 118

7 074
3 057

(D)

1 866
982

1 102
67

6 367
3 815

682
1 870

13 208
11 392

1 816

2 800

5 926
314

3 865
430

21 453

7 17

78
639

4 394
3 206

827
361

2 740

3 848

1 248

1 713
727
(O)
445
263
265
13

1 508
934
132
442

204
7 69
435

727

354
68

865
102

20 031

570
68

502

4 040
2 754
923
363

2 421

2 074

1 391

1 777
730
(D)

407
340
282
18

1 043
572
139
332

4 634
3 992

642

621

1 460
87

990
121

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-96 TEXAS—EL PASO SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

341

26
3
9

14

12

12

12

76
23
17

53
20
14
16
1

25
16
1

100
51
49

63
11
1

13
5

101 892

811
(D)
(D)

33 948
19 239
10 640
4 69

2 267

12 183

1 013

21 666
11 188
9 765

10 478
4 374
3 105
2 .942

(0)

12 842
10 829

(D)
(D)

4 637
2 818
1 819

2 115

10 410
1 785

(D)

4 122
240

14 787

94
(D)
(D)

6 045
3 660
1 745

640

191

1 054

91

2 792
1 357
1 203

1 435
689
348
(D)
(D)

1 969
1 651

(D)

(D)

933
633
360

294

1 264
(D)
(D)
649
46

4 706

13
(D)
(D)

2 128
1 161

739
228

65

226

29

784
327
302

457
151
145
(D)
(D)

418
334
(D)
(D)

653
411
242

114

276
(D)
(D)
121
17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS EL PASO SMSA—TEXAS 44-97

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

12.9

( IMC)

(D)
( NO

4.8
19.1
3.3

-58.5

39.4

-66.7

80.7

23.3
16.7
28.5
30.4

42.6
25.8
(D)

(D)

32.3
16.9
56.1

20.9

( NO
-78.7
48.8

65.0

(NO
(D)

( NO

(D)

(D)
(D)
(0)

62.5

(D)

72.7

(D)

26.6
27.0
(D)

( D)

(D)
( D)

(D)

91.9
98.4
70.9

( NO
( D)

82.4

70.4

165.3
76.6
178.6

63.6
54.9
32.0

232.9

63.7

71.2

82.9

44.

26.
27.
62.

56.6
( D)
! D)

82.4

88.5
92.8
74.4

54.3

62.4
16.8
82.4

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



44-98 TEXAS—EL PASO SMSA MAJOR RETAIL CENTERS

table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

15.1

2.0
12.6
1.1

CD)
(D)
(D)
(D)

2.2

2.6

3.9

(D)

54.5
57.2
(D)
(D)
<D>

11.3

(D)
(D)

16.7
23.4

11.4
7.7

24.9

(D)

30.1
4.7

47.1
16.0

14.6

2.0
(D)
(D)

22.8
19.8
47.5
9.7

2.2

2.6

3.6

50.2
54.5
57.2
(D)

56.7
(D)

11.3

36.4
(D)

16.7
(0)

11.1
7.6

23.8

11.7

29.4
4.6

47.0
16.0

100.0

.7
(D)
(D)

31.0
19.9
9.6
1.5

2.7

3.5

1.6

23.2
11.4
10.9
5.7
4.0
(0)
(D)

15.9
11.9
(D)
<D)

5.3
2.9
2.5

2.2

13.8
.3

11.3
.3

100.0

5.0
(D)

(D)

(D)
(D)
CD)
CD)

18.7

20.6

6.2

(D)
3.1
2.9
(D)
(D)

1.1
(D)

(D)
(D)
(D)

(D)

7.1
5.6
1.5

(D)

6.9
1.1
3.6
.3

100.0

4.9
.4

4.5

19.9
14.7
2.9
2.2

18.6

20.2

6.5

6.8
3.1
2.8
(D)

1.0
1.0
(D)

6.4
(D)
(D)
2.1

7.0
5.5
1.5

2.8

6.9
1.0
3.5
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS GALVESTON-TEXAS CITY SMSA—TEXAS 44-101

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 617
334 368
39 808
8 513

731
125 354

321
80 447

565
128 567

1 617

68
17
51

40
8

14
18

250

110

192

88
35
30
12
14
16
11

79
29
16
34

426
249
177

55

309
52
114
24

130
29 920
4 806
1 076

50
(D)

53
16 866

27
(D)

130

1

1

4

1

2
1

1

7

8

24
7
6

6

2
7

2

14
9
2

3

41
24
17

22
4

11

100
27 966
3 242

657

24
(D)

45
9 189

31
(D)

100

5

1

4

6

1

2

3

17
8

7

4

1

4

9

4

1

4

11
4

7

28
4

13
3

12
5 696

618
136

3

(0)

6

2 702

3
(D)

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
I Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Water, 19th, Broadway, 26th,. Santa Fe PI., and 28th. (Galveston city) (Entire
tract 1237)

MRC No. 2. Includes the establishments in the area bounded by 13th Ave. North, 2d St. North, 9th Ave. North, Bay St., dike access road,
Galveston Bay shoreline, 3d Ave. North extended, Bay St., Texas Ave., 11th St. North, 5th Ave. North, 10th St.. North, 9th Ave.
North, and 9th St. North (Texas City) (Entire tract 1222)

MRC No. 3. Includes the planned center known as "Port Holiday Mall" and establishments bounded by Strand St., Holiday Dr., and 5th St.
(Galveston) (In tracts 1232 and 1239)



44-102 TEXAS—GALVESTON-TEXAS CITY SMSA MAJOR RETAIL CENTERS

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

130

1

1

24
7

6
6

2
7

2

14

9
2
3

41
24
17

22
4

11

NA Not available.

29 920

(D)

<D>
(D)
(0)

(D)

6 384

(D)

6 729
1 460

(D)
1 519

CD)
918
(D)

4 787
4 199

<D)
(D)

1 888
1 481

407

2 498

2 838
(D)

CD)

4 806

(D)

(D)

(D)

(D)
(D)
(D)

CD)

638

(D)

1 396
308
(D)
279
CD)
161
(D)

817
710
(D)
(D)

427
355
72

420

352
CD)
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belo

1 217

CD)

CD)

(D)

CD)
(D)
CD)

CD)

157

(D)

343
78

( D)

64
CD)
45

CD)

201
179
CD)
CD)

110
90
20

120

87
CD)
(D)

1 076

(D)

(D)

CD)
CD)
CD)
(D)

(D)

82

(D)

311
82

(D)

56
(D)

42
(D)

143
123
CD)
CD)

167
139
28

100

97
CD)
(D)



MAJOR RETAIL CENTERS GALVESTON-TEXAS CITY SMSA—TEXAS 44-103

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562
561

,8

566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592
594

5992

591,6

MRCNo. 2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

100

8

8

3

17
8
7
4

1

4

11
4
7

28
4

13
3

27 966

874
<D)
<D)

4 064
(D)
(D)
<D)

7 022

7 497

(D)

2 514
935
( D)

511
<D)
<D)

1 376
(D>

(D)
(D)

(D)
366
CD)

1 056

2 276
(D)

1 235
(D)

3 242

111
(D)
(D)

439
(D)

(D)

(D)

630

893

(D)

324
113
( D)

77
<D>
(D)

158
(D)
(D)
(D)

(D)

91
CD)

159

283
(D)

154
(D)

774

25
(D)
CD)

96
CD)
(D)

CD)

139

216

CD)

94
30

(D)
21

CD)
CD)

27
CD)
CD)
CD)

CD)
23

CD)

36

65
CD)
35

CD)

657

14
(D)
(D)

100
(D)
(D)
(D)

115

121

(D)

96
35

(D)

22
(D)

(D)

24
(D)

(D)
(D)

(D)
46
(D)

44

63
(D)
30

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

*See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS HOUSTON SMSA—TEXAS 44-107

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533

539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . .

.

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

17 913
5 191 113

615 879
123 377

7 074
1 653 963

3 896
1 570 437

6 943
1 966 713

17 913

733
208
525

400
77
130
193

2 718

1 421

2 430

1 049
355
270
177
176
231
110

1 217
394
339
484

881
710
171

475

589
454
230
315

City

11 119
3 685 250

457 57 6

89 110

4 539
1 084 749

2 413
1 228 534

4 167
1 371 967

11 119

398
105
293

227
55
66

106

1 623

837

1 436

659
230
165
119
86
153
71

784
259
224
301

2 627
1 800

827

289

2 239
322
743
182

Central

business

district

488
247 654
49 739
8 711

190
31 444

188
149 959

110
66 251

488

7
3
4

11
3
3

5

17

24

13

92
21
15
30
8

26
7

25
7

3
15

161
115
46

12

126
10
60
1

Major retail centers

(See descriptions below)

No. 1

39
4

28
202
952
894

5
858

36
13

869

1

10
475

28

2

2

3
2

1

No. 2

6 9

9

1

63
177
061
615

7
14

076

39
38

352

22
11

749

63

5

3

1

1

4

1

6

18
9
5

2
1

6

6

1

1

4

8

7

1

2

13

9

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Garden Oaks Shopping Center" and establishments on North Shepherd Dr. from F.W.D. and C.R.I.
& P. RR. to Heidrick Ave. (Houston) (In tract 519)

MRC No. 2. Includes the planned center known as "Gulfgate Shopping City" in the area bounded by Winkler, Reveille, south side of Holmes,
Telephone Rd., and Plum Creek Lane. (Houston) (In tract 320)



44-108 TEXAS—HOUSTON SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No.' No. 5 No. 6 No. 7

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

45
5

65
413
387
915

in
18

uen

10
24
168

20
23

781

65

4

1

3

3

1

1

1

4

14

2

5

12
9

3

11
1

8

42
6
1

57
323
122
353

4

e

025

31
36

197

4
13

101

57

2

2

4

2

1

1

15

1

10
1

32
4

57
011
691
979

5

15
577

20
27

801

5

15
633

57

2

2

3

2

1

3

5

6 4

7 15
8 4
8 4

3 4
- 1

5 5

1 1

5 3

1 1

1 -

3 2

4 9

4 8

10
1

6

29
18 616
3 078

626

13
038

6
(D)

10
(D)

29

1

1

3

1

1

1

2

1

3

2

11
7
4

36
4

46
018
956
823

4
11

687

28
20

942

2
15

389

46

1

1

1

13

5
3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes establishments on Jensen Dr. from Worthington to Turner Dr., on Berry Rd. from Harrell to Arkansas, and on Luell and
Laura Koppe from Jensen Dr. to Arkansas. (Houston) (In tracts 218 and 219)

MRC No. 4. Includes the planned center known as "Meyerland Plaza" and establishments on Beechnut St. from Frankway to South Rice St. (Houston)
(In tract 416)

MRC No. 5. Includes the planned center known as "Palms Shopping Center" and establishments on Griggs Rd . from Milart to Sunrise and on South
Park Blvd. from Griggs Rd. to Browncrof t . (Houston) (In tracts 314 and 318)

MRC No. 6. Includes establishments in the area bounded by Avenue C, 69th, Capitol Ave., and 66th. (Houston) (In tract 310)

MRC No. 7. Includes establishments on South Shaver from Hart Ave. to Rustic Dr., on Southmore Ave. from Redman to South Main, on South Main
from Southmore Ave. to Bird, and on West Curtis from South Shaver to Dade. (Pasadena) (In tracts 349 and 356)



MAJOR RETAIL CENTERS HOUSTON SMSA—TEXAS 44-109

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. No. 10 No. 11 No. 12 No. 14

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

34
5

28
901
011
888

9

2 130

28
11

573

4
8

198

64
8

1

65
042
399
712

S
16

947

44
38

218

10
11

877

109
44 992
5 773
1 232

33
(D)

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . .

.

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

28

1

1

2

1

1

1

1

3

1

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

65

23
11
7

3

8

1

12
12

11
1

6
1

41
(D)

35
9 260

109

4
1

3

5

2

1

2

11

13

9

2

1

2
2
3

12
4

2
6

23
21
2

22
3

15
1

113
18
3

139
no
875
792

11
22

436

97
100
994

3
17

680

139

2
1

1

5
3

2

6

49
23
18
10
2

12
2

14
3
7
4

14
11
3

2

44

32
3

53
110 775
11 859
2 324

8

11 612

37
87 056

8

12 107

53

18
8

5
2
1

6

1

6
2

12
1

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 8. Includes establishments in the area bounded by Isabella Ave., Fannin St., Wichita St., west side of South Main St., Ruth St.,
Ruth St. extended, Interstate Highway 59, Richmond St., and west side of South Main St. (Houston) (In tracts 306, 316, 403, and
404)

MRC No. 10. Includes the planned center known as "Northline Shopping City" on east side of U.S. Highway 75 (North Freeway) from Crosstimbers
Rd. to Lyerly. (Houston) (In tract 520)

MRC No. 11. Includes the planned centers known as "Long Point Plaza," "Spring Village," "Ridgecrest Shopping Center," and "Weingarten's Long
Point Shopping Center," and establishments on Long Point Rd . from Johanna St. to Bingle Rd. , in the 1700 and 1800 blocks of Wirt
Rd., and Bingle Rd. (Houston) (In tracts 442 and 443)

MRC No. 12. Includes the planned centers known as "Post Oaks Shopping Center" and "The Galleria" and establishments on South Post Oak Rd . from
Lynn St. to West Alabama St. and on Westheimer Rd . from South Post Oak Rd . to Southwest Freewav . (Houston) (In tracts 419 and
420)

MRC No. 14. Includes the planned center known as "Sharpstown Center" on the north side of Bellaire Blvd. between the Southwest Freeway and
Fondren Rd. (Houston) (In tracts 424 and 425)



44-110 TEXAS—HOUSTON SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 15 No. 16 No. 17 No. 18 No. 19

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's ciothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

43
5

1

64
064
670
217

8
17
537

24
29

631

9
18

896

64

1

1

10
5

5

1

2
2

6

1

2

3

10
9

1

12
1

8

1

37
4

65
302
438
808

4
6

on

16
40

908

16
19

383

65

2

2

5

2

2

1

2

9

5

11
3
3

3

3
2

12
3

2
7

2

2

2

15

12

30
11 372
1 013

207

9

045

13
8 587

8
740

30

48
7
1

64
331
053
097

5
17

174

41
36

243

1

11
914

64

2

2

3

3

6

3

1

15
7
7

4

- 1

4 5

5 10
5 8
- 2

1 1

7 17
2 -

4 12

10
1

26
664
265
281

1

10
900

7
10

555

1

6

209

26

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 15. Includes the planned centers known as "Pasadena Plaza" and "K Mart Plaza" and establishments on South Shaver St. from Spencer
Highway to Vista Rd . and on Spencer Highway from Allen Genoa Rd. to South Shaver St. (South Houston, Pasadena) (In tracts 348

and 357)

MRC No. 16. Includes establishments on Texas St. from 5th St. to Price, on North Main St. from Texas St. to Sterling St., and in the 900 and
1000 blocks of Market Street Rd. (Baytown) (In tracts 266, 271, and 272)

MRC No. 17. Includes the planned centers known as "K Mart Plaza" and "Bay Plaza" and establishments in the area bounded by Morrell Ave., North
Pruett St., south side of William Ave., Maplewood Dr., Memorial Dr. extension. (Baytown) (In tract 266)

MRC No. 18. Includes the planned center known as "Memorial City Shopping Center" at the intersection of Katy Freeway and Gessner Rd . and

establishments on Kingsride to Frostwood . (Houston) (In tracts 440 and 450)

MRC No. 19. Includes the planned centers known as "K Mart Plaza" and "Edgewood Plaza" and establishments on South Park Blvd. from South Wind
Ave. to Doulton St. and the 5700 block of Van Fleet Blvd. (Houston) (In tracts 318 and 328)



MAJOR RETAIL CENTERS HOUSTON SMSA—TEXAS 44-111

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 20 No. 21 No. 24

54, 58. 591

53. 6, 7; 594

52.55.59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:
1

Number
Sales 31,000.

Payroll, entire year 31,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI,000.

Shopping goods stores (GAF :
):

Number
Sales 31 ,000.

All other stores:

Number
Sales 31 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

38
5 500
725
169

5
1 039

19
3 644

14
817

38

4

14

97
39 390
5 372
1 308

23
7 560

60
29 851

14
1 979

97

2

2

2

2

23
10
9
4

7
2

17
9
5
3

15
15

28
1

18
2

61
70 394
7 963
1 733

9
2 127

44
67 360

8
907

61

22
9
6

4

1

7
1

20

13
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 20. Includes the establishments in the area bounded by North Cochron, North Main, Slmonton, and San Jacinto St. (Conroe) (In tract
906)

MRC No. 21. Includes the planned center known as "Town and Country Village Shopping Center" and establishments in the area bounded by Katy
Freeway , Gessner Rd . , Memorial Dr., and Brittmore. (Houston) (In tracts 445 and 446)

MRC No. 24. Includes the planned center known as "Northwest Mall" and establishments on West 18th St. to Northwest Freeway and from Northwest
Freeway to West Hempstead (U.S. Highway 290). (Houston) (In tract 517)



44-112 TEXAS—HOUSTON SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 25 No. 26 No. 27

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales S1 ,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAP 2
):

Number
Sales SI .000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

65
75 403
8 927
1 925

10
3 890

45
67 054

10
4 459

65

20
8
5

3

1

8

20

13
1

1

1

21
066
481
324

4
7

280

5
10

719

1

4

067

21

27
11 842
1 358
301

8
3 437

7
4 000

12
4 405

27

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 25. Includes planned center known as "Almeda Mall" and establishments on Gulf Freeway, Kingsport, and Kleckley. (Houston) (In

tract 345)

MRC No. 26. Includes the planned center known as "Montclair Center" and establishments in the area bounded by Law, Bissonet Rd., and Academy.
(Houston) (In tract 407)

MRC No. 27. Includes the planned center known as "Woolco Center" and establishments in the area bounded by Humble, 7th, Shepherd, and Alexander.
(Baytown) (In tract 271)



MAJOR RETAIL CENTERS HOUSTON SMSA—TEXAS 44-113

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 28 No. 29 No. 30

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

16
099
887
182

3
(D)

11
H 0<*6

2
(D)

16

1

1

16
11 153
1 191

305

8
(D)

6
6 625

2
(D)

16

6

1

31
299
890
511

8
10

599

5
13

776

1

8

924

31

2

2

4

1

1

2

3

3

2

5
2

2
1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 28. Includes the planned center known as "Fondren Plaza" and establishments bounded by the Southwest Freeway from Fondren Rd. to the
Houston Baptist College property line. (Houston) (In tract 425)

MRC No. 29. Includes establishments on East Little York from Vivian to Yorkwood and from Bentley to Eastex Highway. (Houston) (In tracts
and 223)

MRC No. 30. Includes the planned center known as "Bay Plaza" and establishments on North Alexander from the 1600 to the 2600 blocks inclusive,
and establishments in the 1300 block of Sandy Lane. (Baytown) (In tracts 269 and 270)



44-114 TEXAS—HOUSTON SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo. 11 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

109

8

11

13

12
4

2

6

23
21
2

22
3

15
1

NA Not available.

44 992

711
<D>
(D>

(D)
<D)

(0)
<D>

10 715

4 946

2 350

2 511
(D)
(D)
<D>
<D>

281
(D)

4 984
(OJ
(D)

3 464

3 278
(D)
(D)

CD)

2 732
635

1 479
(D)

5 773

104
<D>
(D)

(D)
(D)

(0)
(D)

897

733

266

339
(D)
(D)
(D)
(D)

33
(D)

830
(D)

(D)
630

703
(D)

(D)

(D)

415
(D)
222
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 404

25
(D)
(D)

(D)
(D)

(D)
(D)

214

192

82

79
(D)
(D)
(D)
(D)

9
CD)

207
CD)

CD)
157

163
CD)
CD)

CD)

100
CD)
54

CD)

1 232

13
(D)
(D)

(D)

CD)

CD)
(D)

177

97

70

92
(D)
(D)
(D)
(D)

7

(0)

126
(D)

(D)
88

251
(D)
(D)

CD)

82
(D)
55

(D)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

MRCNo. 12 1

Retail stores, total .

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

139

49
23
18
10
2

12
2

14
3

7
4

14
11
3

44

32
3

113 110

(D)
(D)
(0)

63 558
(D)

(D)

<D>

(D)

(D)

19 985
9 864
8 661
6 301

CD)

3 125
(D>

3 308
<D>
(D)
758

3 861
3 295

566

(D)

12 795

11 1<*3

163

18 875

(D)
(D)
(D)

11 281
(D)

(D)

(D)

(D)

(D)

3 079
1 557
1 399
1 002

(D)

431
<D>

527
(D)

(D)
130

1 013
871
142

(D)

1 695

1 484
20

4 504

(D)

(0)
(D)

2 651
(D)

(D)

(D)

(D)

<D>

738
404
366
233
<D>
75

(0)

122
(D)
(D)
32

284
242
42

(D)

408

361
3

3 792

(D)
(D)

(0)

2 134
(D)

(D)

(0)

(0)

(D)

629
382
343
151
(D)
69

<D>

73
(D)

(D)
19

381
332
49

(D)

285

252
5

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

488

11
3

3

5

17

24

13

92
21
15
30
8

26
7

25
7

3
15

161
115
46

12

126
10
60
1

247 654

903
144
759

83 823
(D)

(0)
(D)

3 479

54 120

2 746

35
11

10
9

7

6

447
069
489
710
432
692
544

5

3

374
(D)

(0)
430

23
20
3

378
306
072

49 739

4 587

33 797
3 357

25 315
(D)

93
25
68

24 645
(D)
(D)
(D)

333

5 887

344

6 094
1 671
1 574
2 213
1 062
1 018

130

898
(D)

(DJ
664

5 858
5 216

642

808

4 779
220

3 625
(D)

11 128

20
4

16

5 277
(D)
(D)
(D)

74

1 336

88

1 435
409
381
494
243
256
33

224
(D)

(D)
168

1 380
1 242

138

205

1 089
49

813
(D)

8 711

17
4

13

3 769
(D)
(D)
(D)

69

649

86

1 263
416
381
398
236
183
30

148
(0)
(D)
115

1 688
1 425

263

188

834
36

627
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11 119 3 685 250

398 134 837
105 19 810
293 115 027

227 7 19 850
55 637 617
66 35 274

106 46 959

1 623 702 341

837 889 669

1 436 207 213

659 204 214
230 72 359
165 66 807
119 38 972
86 56 422
153 32 421
71 4 040

784 193 783
259 108 691
224 24 307
301 60 785

2 627 283 833
1 800 248 332
827 35 501

289

2 239
322
743
182

98 575

250 935
62 808

110 687
12 565

457 57 6 107 406

16 529 4 035
3 007 672

13 522 3 363

104 272 23 182
93 533 20 458
5 702 1 491
5 037 1 233

61 502 14 503

87 346 21 013

21 801 5 474

29 624 7 Oil
10 649 2 536
9 938 2 367
6 883 1 564
6 625 1 673
4 772 1 059

695 179

29 492 6 859
17 760 4 145
3 323 823
8 409 1 891

64 424 15 170
59 689 14 119
4 735 1 051

14 644

27 942
3 264
14 497
2 578

3 587

6 572
846

3 289
575

89 110

2 710
508

2 202

19 166
16 513
1 547
1 106

12 627

9 395

5 793

6 455
2 468
2 268
1 177
1 715
923
172

3 971
2 254

556
1 161

20 268
18 838
1 430

2 959

5 766
741

3 027
550

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores .-

Florists

17 913

733
208
525

400
77
130
193

2 718

1 421

2 430

049
355
27
177
17 6

231
110

1 217
394
339
484

3 881
2 710
1 171

47 5

3 589
454

1 230
315

5 191 113

227 091
35 410
191 681

903 095
768 452
52 169
82 474

1 126 394

1 206 794

341 014

267 Oil
85 329
78 901
49 754
83 532
42 426
5 970

250 509
132 644
35 973
81 892

380 275
334 494
45 781

147 294

341 636
84 956
149 822
18 084

615 879

25 713
4 857

20 856

125 611
108 809

8 214
8 588

97 265

116 004

33 601

37 106
12 159
11 328
8 269
9 741
6 034

903

36 604
21 061
4 781
10 762

85 506
79 479
6 027

21 118

37 351
4 298

19 490
3 462

144 280

6 105
1 097
5 008

28 105
23 937
2 164
2 004

22 669

27 731

8 345

846
901
703

1 887
449
377
232

8 538
4 907
1 186
2 445

20 107
18 731
1 37 6

5 116

8 718
1 084
4 445

781

123 377

4 245
901

3 344

23 581
19 398
2 292
1 891

20 117

13 164

8 950

8 370
2 939
2 695
1 424
2 521
1 251
235

5 111
2 763

77 6

1 572

27 713
25 828
1 885

4 343

7 783
972

4 196
761

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other i

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

806

15
4

11

23
4

8

11

68

53

46

103
26
16

77
26
14
29

61

25
4

32

239
154
85

32

166
26
5

31
7

349 362

6 443
(D)
(D)

96 638
79 854
14 656
2 128

9 902

117 681

4 833

36 813
10 990
9 893

25 813
7 087

11 191
6 617
925

17 657
10 395

161
7 101

22 104
18 633
3 466

7 622

29 669
5 413

(D)
13 647

324

56 077

924
(D)
(D)

20 737
17 868
2 547

322

691

12 227

440

6 523
2 320
2 098

4 203
1 128
1 665
1 203

207

3 148
2 053

20
1 075

5 798
5 084

714

1 349

4 234
357
(D)

2 173
87

129

150
(D)
(D)

176
134
938
104

208

1 800

108

1 626
593
543

1 033
267
447
255
64

560
356

7
197

2 297
2 001

296

405

793
76
(D)
334
25

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
* Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3
562
Other

,8

56

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-29.1

(NO
(D)

( NO

-13.3
( D)

( D)

(D)

-64.9

-54.0

-43.2

-3.7
.7

6.0
-5.6

-69.6
(D)
(D)

-51.7

5.8
8.9

-11.4

-39.8

( NO
-38.0

(D)

66.8

(NO
97.2
( NO

67.3
72.6
-1. 1

85.6

49.1

87.6

37.6

55.4
57.1
59.8
54.4

82.4
101. 1

87.5
54.8

75.1
75. 1

75. 1

42. 1

( NO
42.5
75.9

77.1

74.5
88.3
71.9

77.6
76.1
15.3

168.4

66.4

99.6

52.6

67.
61.
63.

70,

79
87
127
53.9

82.1
84.1
68.6

58.3

80. 1

52.5
79.5

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and

B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

6.7

.7

.7

.7

11.6
(D)
(D)
(D)

.5

6.1

1.3

17.4
15.3
15.7
24.9
13.2
20.6
13.5

2.8
ID)
(D)
5.6

4.7

13.

5,

22,

(D)

4.8

.4

.4

.4

9.3
(D)
(D)
(D)

.3

4.5

13.3
13.0
13.3
19.5
8.9
15.8
9.1

2. 1

(D)
(D)
4.2

6.1
6.1
6.7

3. 1

9.9
4.0

16.9
(D)

100.0

.4

.1

.3

33.8
(D)
(D)
(D)

1.4

21.9

1. 1

14,

4,

4.
3,

3.

2,

2.2
(D)
(D)
1.4

9.4
8.2
1.2

1.9

13.6
1.4

10.2
(D)

100.0

3.7
.5

3.1

19.5
17.3
1.0
1.3

19.1

24.1

5.6

5.5
2.0
1.8
1. 1

1.5
.9
.1

5.3
2.9
.7

1.6

7.7
6.7
1.0

2.7

6.8
1.7
3.0
.3

100.0

4.4
.7

3.7

17.4
14.8
1.0
1.6

21.7

23.2

6.6

5.1
1.6
1.5
1.0
1.6
.8
.1

4.8
2.6
.7

1.6

7.3
6.4
.9

2.8

6.6
1.6
2.9
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

-L

1 346
287 697
29 329
7 293

454
(D)

311
71 078

581
(D)

1 346

60
9

51

52
4

19
29

203

143

234

95
31
28
20
18
19
7

89
35
14
40

226
177
49

25

219
17
75
16

Major retail centers

(see descriptions below)

No. 1

15
2

59
257
345
538

1

11
361

10
36

913

2
12

983

59

4
2

2

5
1

2
2

16
5
3
3
3
5

9

6

3

2

14

9

1

No. 2

24
13 000
1 781

448

8

(D)

16
10 177

(D)

24

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments bounded by Barton Ave., 4th St., Avenue C, and the Gulf -Colorado and Santa Fe RR. in downtown Temple.
(Temple

)

MRC No. 2. Includes the planned center known as "Town and Country Shopping Center" and establishments on General Bruce Hwy . and Mockingbird
Lane. (Temple)



LAREDO, TEX.

Standard Metropolitan Statistical Area

5

1 I I I I I

10 15 20 MILES

I I
I

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

44-125



LAREDO, TEX.

Major Retail Centers

(7) Major Retail Centers (See table 1 for boundary
description of each center)

H Central City

3 MILES

I
I

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS

44-126



MAJOR RETAIL CENTERS LAREDO SMSA—TEXAS 44-127

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

743
206 271
23 768
5 631

288
(D)

225
104 833

230
(D)

743

30
6

24

21
5
8
8

150

47

85

109
49
41
16
21
14
9

39
6
7

24

119
76
43

19

124
9

56
9

124
15
3

230
522
509
404

15
35

245

90
153
749

18
42

528

230

4
3

1

15
4
7
4

12

11

10

91
41
35
15
18
12
5

18
2

4

12

16
11
5

46
3

29
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Montezuma, San Dario Ave., city limits (Rio Grande River), and Santa Maria

(Laredo city) (Entire tract 4)



44-128 TEXAS—LAREDO SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

230

15
4
7

4

12

11

10

91
41
35
15
18
12
5

18
2
4

12

16
11
5

46
3

29
2

124 522

1 144
<D>
(D">

26 138
(D)
(D)
(D)

10 590

14 742

1 200

43 414
17 012
15 867

( D)

15 850
(D)
491

11 622
(D)
<D>

6 295

1 322
1 122

200

3 333

11 017
(D)

9 575
(0)

15 509

151
(0)
(D)

4 395
(D)
(D)
(D)

739

1 468

142

5 543
1 972
1 819

(D)
1 984

(D)
46

1 024
<D)
(D)
402

267
245
22

589

191
(D)
991
(D)

3 684

34
(D)
(D)

049
(D)
(D)
<D)

137

314

37

1 420
460
421
(D)
545
(D)
14

234
(D)
<D>
77

39
31
8

130

290
<D>

241
(D)

3 404

33
(D)
(D)

965
(D)
(D)

(D)

227

257

42

185
489
446
(D)
411
(D)
14

210
(D)
(D)
87

76
67
9

140

269
(D)

231
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS LUBBOCK SMSA—TEXAS 44-131

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562

561

565

566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.
Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 884
474 298
54 153
11 998

529
125 995

480
149 720

875
198 583

1 884

83
8

75

49
16
12
21

203

223

309

156
74
59
26
13
31
12

142
42
44
56

274
255
19

52

393
37
133
28

1 691
437 526
50 882
11 234

465
117 923

446
( D)

780
(D)

1 691

75
6

69

46
16
11
19

175

208

278

139
66
53
24
11
28
10

135
38
42
55

244
226
18

46

345
18
126
24

150
52 272
8 176
1 507

33
(D)

42
(D)

75
( D)

150

5

1

4

3

2
3

12

40

13

18
7

5

4

3
3

1

10
3

3
4

18
13
5

23

6

1

50
31 250
4 686
1 008

6

6 867

29
22 711

15
1 672

50

13
7
7

3

12

7

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "Caprock Shopping Center" and "Monterey Shopping Center" and establishments on 50th St. from

University Ave. to Gary Ave. and on Boston Ave. from 50th St. to 52d St. (Lubbock city) (In tracts 20 and 21)



44-132 TEXAS—LUBBOCK SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 .000.

Shopping goods stores (GAF :
):

Number
Sales SI .000.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

11
10 042
1 201

268

3

(D!

3
( D)

5

400

11

27
663
837
219

4

572

16
3 660

7

431

27

63
15 387
2 093

181

13
037

45
14 134

5
216

63

29
16
15
3

2
7

1

16

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
xExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise

.

3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Globe Discount City" and establishments on Avenue Q from 32d St. to 34th St., and on 34th
from Avenue N to Avenue R. (Lubbock city) (In tracts 14, 23, 13, and 24)

MRC No. 3. Includes establishments on 34th St. from Indiana Ave. to Knoxville Ave. (Lubbock) (In tracts 16.02 and 19.01)

MRC No. 4. Includes the planned shopping center known as "South Plains Mall" bounded by 57th St. on the north, Slide Rd. on the east, and
Loop 289 on the south and west. (Lubbock city) (In tract 17.03)



MAJOR RETAIL CENTERS LUBBOCK SMSA—TEXAS 44-133

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in the Lubbock SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564.9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages) ._

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

150 52 272

12

40

13

18
7

5
4

3

3
1

10
3
3
4

18
13
5

3

23

(D)

(0)
<D>

(D)
(0)
(D>
<D>

1 538

17 114

1 855

4 076
1 410

(D)

1 335
678
(D)
<u>

3 512
522
<D)
(0)

1 504
864
640

(0)

3 779
(D)

2 033
(D)

8 176

(D)

(D)
(D)

(D)
(D)
(D)
(D)

157

2 015

204

560
155
(D)
298
54
(D)
(D)

443
27
(D)
(D)

386
215
171

(D)

529
(D)

327
(D)

2 028

(D)

(0)
CD)

CD)
CD)
CD)

CD)

39

560

46

163
40
(D)
88
21

CD)
CD)

105
1

CD)
CD)

92
52
40

(D)

119
CD)

66
(D)

1 507

(D)

(D)
(D)

(D)

CD)
CD)
CD)

41

272

38

118
49
(D)
46
14

(D)
<D)

71
1

(D)

<D)

146
103
43

(D)

99
<D>

56
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-134 TEXAS—LUBBOCK SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1;

Payroll, first

quarter 1972

($1,0

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 691

75
6

69

46
16
11
19

175

208

278

139
66
53
24
11
28
10

135
38
42
55

244
226
18

46

345
18

126
24

437 526

29 766
(D)
(D)

(D)
68 731

(D)
4 089

80 040

95 887

32 147

25 545
(D)

8 497
4 877

(D)
4 567
1 688

26 234
9 775

(D)
(D)

28 162
(D)
(D)

9 721

(D)
ID)

16 120
1 678

50 882

2 339
(D)
(D)

(D)
10 541

(D)
(D)

6 183

9 288

2 802

3 438
1 210
1 138

(D)

(D)
(D)

(D)

3 17 2
(D)
753
(D)

6 645
(D)
( D)

1 667

3 492
320

2 072
319

11 944

556
(D)
(D)

(D)
2 095

(D)
( D)

1 520

2 297

654

921
307
285
(D)
(D)
(D)

(D)

759
(D)

205
(D)

547
(D)

(D)

421

812
67

494
76

11 234

378
ID)
(D)

(D)
1 858

(D)
(D)

1 422

1 282

918

813
343
317
(D)
(D)
(D)
(D)

505
(D)
153
(D)

427
(D)
ID)

467

819
72

507
89

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 5961 not covered in any of the lines below.



MAJOR RETAIL CENTERS LUBBOCK SMSA—TEXAS 44-135

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 884

83
8

75

49
16
12
21

203

223

309

156
74
59
26
13
31
12

142
42
44
56

274
255
19

52

393
37
133
28

474 298

30 722
841

29 881

79 104
68 731

(D)

CD)

85 741

106 471

35 664

26 733
9 510
8 890

(D)

5 673
4 671

(D)

27 409
10 834
6 289

10 286

29 783
28 432
1 351

10 471

42 200
15 164
16 474
1 806

54 153

2 435
115

2 320

11 908
10 541

(D)

(D)

6 557

10 067

3 164

3 573
1 257
1 185

814
748
595
159

3 27 5

1 168
753

1 354

7 023
6 703

320

1 728

4 423
1 163
2 101

333

12 747

578
27

551

2 475
2 095

(D)
(D)

1 608

2 504

743

949
313
291
206
271
120
39

796
265
205
326

1 630
1 562

68

434

030
261
504
80

11 998

397
26

371

2 216
1 858

(D)
(D)

1 518

1 385

1 008

848
361
335
141
199
111
36

534
163
153
218

2 616
2 520

96

487

989
216
517
96

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

year

entire

($1,000)

Paid employees

for week
including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564,7,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores
2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

203

11
4
2
5

18

38

17

28
11
10

17
5

2
6

2

14
8
3

3

32
31

1

31

2

8
1

61 889

1 918
(D)
(D)

16 622
15 035

(D)
(D)

1 353

27 253

1 398

621
393
350

3 228
1 440

(D)
746
(D)

2 795
(D)
(D)

1 271

1 662
(D)
(D)

1 165

3 102

(D)
884
(D)

9 064

273
(D)
(D)

3 547
3 228

(D)
(D)

113

2 858

150

647
179
171

468
279
(D)
62

(D)

406
(D)

(D)
168

486
(D)
(D)

166

418

(D)
125
(D)

2 108

53
(D)
(D)

804
750
(D)
(D)

40

538

39

223
66
58

157
60

(D)
17

(D)

63
(D)
(D)

6

226
(D)

(D)

18

104

(D)

28
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
•Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3 Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7 Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-15.5

( NO
(D)

(NO

(D)

(D)
(D)
(D)

13.7

-37.2

32.7

-11.8
1.2
( D)

-17.4

25.7
(D)
( D)

(D)

-9.5
(D)

(D)

( D)

( NO
( D)

(D)

50.1

( NO
(D)

( NO

(D)

46.9
(D)
(D)

60.3

47.6

62.9

76.3
(D)
(D)
(D)

65.1
(D)
(D)
(D)

67.0
( D)

( D)

20. 1

( NO
(D)

(D)

52.7

22.6
18.8
22.7

42.4
46.9
(D)
(D)

57.9

62.9

57.6

81.0
57.2
51.9
97 .6

67.5
58.0
110.8
57.7

68.0
63.3

323.5

20.6

37.8
35.8
(D)

NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero. D Withheld to avoid disclosure,
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.9

(D)
( D)

9.3

19. 4

(D)
4.4
(D)

1.9

17.8

5.8

16.0
(D)

14.7
27.4
(D)
(D)
(D)

13.4
5.3

13.7
20.9

5.3
(D)
(D)

(D)

(0)
4.0
12.6
(D)

11.0

(D)
(D)
(D)

(D)
(D)

4.1
9.6

1.8

16.1

5.2

15.2
14.8
14.1
(D)

12.0
(D)
5.7

12.8
4.8
(D)
(D)

5.0
3.0

47.4

(D)

9.0
(D)

12.3
(D)

100.0

( D)

( D)

(D)

(D)
( D)

(D)
( D)

2.9

32.7

3.5

7.8
2.7
2.4
2.6
1.3
(D)

(D)

6.7
1.0
(D)

(D)

2.9
1.7
1.2

(D)

7.2
( D)

3.9
(D)

100.0

6.8
(D)
(D)

(D)
15.7
(D)
.9

18.3

21.9

7.3

5.8
(D)
1.9
1. 1

(D)
1.0
.4

6.0
2.2
( D)

( D)

6.4
(D)
(D)

2.2

(D)
(D)
3.7
.4

100.0

6 .5
.2

6 .3

16 .7

14 .5

(D)
(D)

18 1

22 4

7 5

5 6

2
1 9
(D)
1 2
1

(D)

5. 8
2. 3
1. 3
2. 2

6. 3
6.

3

2.2

8.9
3.2
3.5
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS MCALLEN-PHARR-EDINBURG SMSA—TEXAS 44-141

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:

'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 813
337 861
36 953
9 192

782
96 004

386
121 110

645
120 747

1 813

86
20
66

56
10
17
29

373

152

242

126
47
44
22
31
18

108
49
15
44

359
219
140

50

261
21
96
23

165
52 393
7 071
1 772

34
CD)

110
43 748

21
(0)

165

3

3

18
5

5
8

5

7

50
17
15
9

8

10
6

17
5

3
9

26
13
13

33
1

25
2

21
10 245
1 472

406

2

(0)

17
10 104

2

(D)

21

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by West Highway, South 10th St., Erie Ave., and South 18th St. (McAllen) (In tract

211)

MRC No. 2. Includes the planned center known as "El Centro Shopping Center" and establishments bounded by Polk Ave., U.S. Highway S3 Expressway,

and Jackson Rd . (Pharr) (In tract 214)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

165

3

3

18
5

5
8

5

7

3

50
17
15
9

8

10
6

17
5

3
9

26
13
13

33
1

25
2

52 393

556

556

15 695
9 430
2 426
3 839

1 897

1 890

(D)

15 840
5 097

(D)

4 866
3 938
1 704

235

6 580
3 465

(D)
(0)

1 441
1 066

375

(D)

6 207
(D)

5 633

7 074

56

56

2 171
1 180

432
559

88

224

CD)

2 254
616
CD)
854
553
209
22

657
388
(D)
(D)

304
276
28

(D)

892
CD)
859
(D)

1 702

13

13

530
284
108
138

21

56

CD)

513
142
CD)
176
145
45
5

190
125
CD)
CD)

77
67
10

CD)

197
CD)
188
CD)

1 772

9

9

585
314
111
160

35

41

(D)

523
157
CD)
135
169
49
13

142
80

(D)
(D)

132
117
15

(D)

213
(D)
199
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

^Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

681
167 809
18 478
4 204

206
46 029

172
(D)

303
(D)

681

32
6

26

21
2
8

11

81

56

120

61
29
27
6

10
11
5

46
14
17
15

103
79
24

22

139
10
44
7

40
9 420
1 339
319

12
1 270

18
5 573

10
2 577

40

10
9
1

1

8

7

32
29 103
3 044
722

11
7 186

10
20 003

11
1 914

32

2

2

4

1

1

2

5

1

5

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Texas Ave., Marienfeld, Tennessee Ave., Big Spring, Ohio Ave., Main, Illinois

Ave., Baird, Texas Ave., Dallas extended, T. & P. RR., Loraine extended, Indiana Ave., A, Missouri Ave., and Carrizo. (Midland

city) (Entire tract 9)

MRC No. 3. Includes the planned center known as "Town and Country Shopping Center" and establishments on Midkiff Rd . from Andrews Highway to

Cuthbert Ave. and on Andrews Highway from Midkiff Rd . to Cuthbert Ave. (Midland) (In tracts 4 and 5)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3. 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 012
238 747
25 670
5 759

332
( D)

218
69 359

462
(D)

1 012

43
9

34

24
5

9

10

119

118

157

60
28
21
7
6

14
5

66
19
22
25

198
148
50

15

212
38
68
13

100
36 260
4 706

911

26
(D)

39
(D)

35
(D)

100

4

1

3

3

1

1

1

11

19
8
7
2

3
6

16
12
4

21
2

10
3

23
3

54
243
374
677

6

7

101

15
35

503

1

12
639

54

1

5

3

1

1

4

2

7

10
3

3

1

1

4
1

14
3

6

5

2
2

24
7 652

752
214

8
3 233

5
2 839

11
1 580

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 10th, Lee Ave., 13th, Jackson Ave., 1st, Texas Ave., T. & P. RR. , Crane Ave.,
1st, and Dotsy Ave. (Odessa city) (Entire tract 14)

MRC No. 2. Includes the planned center known as "Great Oil Basin Shopping Center" and establishments on East 8th St. from Jefferson Ave. to
Royalty and on Maple from East 8th St. to East 10th St. (Odessa) (In tracts 15 and 16)

MRC No. 3. Includes the planned center known as "Cook's Discount" and establishments on both sides of East 8th St. from Grandview Ave. to
Meadow St. and establishments on both sides of Grandview Ave. from East 8th St. to 11th St. (Odessa) (In tracts 16 and 17)



MAJOR RETAIL CENTERS ODESSA SMSA—TEXAS 44-149

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

MRCNo. 1'

Retail stores, total
2

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

100

5

9

11

19
8

7
2
3

6

16
12
4

21
2

10
3

36 260

(D)
(D)
(D)

(D)
<D>
(D)
(D)

(0)

18 021

1 093

5 106
1 930

(D)
(D)

2 218
(D)

1 063
(D)

(0)

1 306
1 160

146

658

3 361
(D)

2 567
97

4 706

(D)

(D)
(D)

(D)
(D)
(D)
(D)

(D)

1 975

102

853
286
( D)

(D)
420
(D)

143
(D)

(D)

403
367
36

164

403
(D)
333
(D)

1 203

(D)
(D)
(0)

(D)
(D)
(D)
(D)

(D)

552

27

206
64
(D)
(D)
106
(D)

34
(D)

(D)

96
87
9

38

92
(D)
78

(D)

911

(0)
(D)

(0)

(D)
(D)

(0)
(D)

(DJ

246

27

214
82
(D)
(D)
96
(D)

27
(DJ

(D)

137
117
20

17

79
(D)
63

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
"See table 1 for Major Retail Center description.
2Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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44-152 TEXAS—SAN ANGELO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533

539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

174
19
4

816
363
07 6

492

51
298
817

49
191
933

72
327
613

816

30
5

25

20
5
4

11

111

81

115

62
23
22
12
8

10
9

59
20
15
24

164
107
57

23

151
12
50
8

Major retail centers

(see descriptions below)

No. 1

113
43 289
5 497
1 117

27
(D)

48
20 949

38
(D)

113

10
4
2
4

14

15
3

3
4

1

5

2

13
6

2
5

15
11
4

9

23

10
2

No. 2

28
11 866
1 121

265

U
4 714

11
6 492

6

660

28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 1st, Randolph, 5th, Pecan, G.C. & S.F. RR. , Main, Beauregard Ave., Emerick, and
North Concho River. (San Angelo city) (Entire tract 6)

MRC No. 2. Includes the planned centers known as "K Mart Plaza" and "Meads Suburban Center" bounded by Rio Grande St., Guthrie St., College
Hills, West Beauregard Ave., Moritz Circle, Sherwood Way, and Horn St. (San Angelo) (In tracts 10, 11, and 13)



MAJOR RETAIL CENTERS SAN ANGELO SMSA—TEXAS 44-153

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

113

10
4

2

4

3

14

9

15
3

3
4
1

5

2

13
6

2
5

15
11
4

23

10
2

43 289

(0)

(D)

12 465
11 166

(D)
(DJ

(D)

15 511

2 220

624
527
527
286
<D>
382
(0)

3 164
1 881

(D)
(D)

831
689
142

1 244

3 194

2 696
(D)

5 497

(D)

(D)

2 136
1 938

(D)
(D)

(D)

1 414

130

387
60
60

220
(D)

50
(D)

434
282
(D)
(D)

189
169
20

153

442

373
(D)

1 263

(0)

(0)

486
425
(D)
(0)

(D)

322

43

67
13
13
27
(D)
15

(D)

106
67
(D)
(D)

49
45
4

45

102

83
(D)

1 117

(0)

(D)

413
354
(D)
(D)

201

44

77
15
15
30

(D)
19

<D>

71
40

<DJ
(D)

88
81
7

56

121

95
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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44-156 TEXAS—SAN ANTONIO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

7 506
1 821 657

217 807
51 037

3 234
575 042

1 452
573 449

2 820
673 166

7 506

262
41

221

200
33
87
80

1 296

612

948

414
150
122
79
51
84
50

405
127
83
195

738
137
601

200

431
164
433
131

City

5
525
182
45

883
082
368
051

176
31
6

457
221
729
857

2
469

585
408 26

185
229

1

488
106
870 113

188
351

2
566

192
804 36

84
641

5 883

196
32
164

144
29
64
51

1 024

514

706

321
112
89
60
42
65
42

310
99
62

149

1 396
902
494

165

1 107
136
331
105

Central

business

district

457

1

1

14
3

7
4

19

19

15

83
26
16
24
10
13
10

32
12
4

16

145
107
38

21

108
4

59
3

Major retail centers

(See descriptions below)

No. 1

11
1

17
Oil
203
351

3
3

999

5
10

989

1

4
023

17

No. 2

67
7
1

76
293
925
695

13
20

316

33
36

339

20
20

638

76

2

2

6

2

2
2

4

5

7

13
2
2

1

4

4

2

7

2
1

4

12
11
1

4

16

10
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Plaza de Las Palmas" and establishments on the north side of Castroville Rd . from Gen.
McMullen Dr. to Inca Dr. and on Gen. :

McMullen Dr. from Castroville Rd. to north property line of Plaza de Las Palmas. (San

Antonio) (In tract 1709)

MRC No. 2. Includes establishments on Southwest Military Dr. from Norma St. to Clamp Ave. and on Pleasanton Rd. from McCauley Blvd. to Verne
St. (San Antonio) (In tracts 1509, 1510, 1514, and 1515)



MAJOR RETAIL CENTERS SAN ANTONIO SMSA—TEXAS 44-157

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

Kind of business

Major retail centers-Continued

(see descriptions below)

No. 4 No. 5 No. 6 No. 7

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales .$1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations .

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

42
25 666
3 591

805

2 426

29
22 019

5

1 221

42

12
5
5

1

5

1

7

1

1

5

2
2

47
6
1

68
855
776
575

S
14

810

37
47

719

1

7
326

68

15
7
6

3

3

2

10
10

25
1

19

15
12 246
1 274

271

5

420

7
(D)

3

(D)

15

6 7

8

1

70
891
061
759

e

11
309

46
49

191

11

10
391

70

27
13
10
4

1

7

2

5

1

21
2

14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned center known as "McCreless Shopping City" on the east side of South New Braunfels Ave. from South Cross Rd. to
Ada St. (San Antonio) (In tract 1409)

MRC No. 5. Includes the planned center known as "Wonderland Shopping City" and establishments along the 4500 block of Fredericksburg Rd. near
the intersection with Loop 410 (Interstate Highway 410). (Balcones Heights) (In tracts 1808, 1806, 1809, and 1810)

MRC No. 6. Includes the planned center known as "Northwest Center" on east side of Fredericksburg Rd. from Gardina St. to Renner Dr. (San
Antonio) (In tract 1802)

MRC No. 7. Includes the planned center known as "North Star Mall" on the east side of San Pedro Ave. from Rector Dr. to Loop 410 (Interstate
Highway 410) and establishments on the south side of West Rector Dr. (San Antonio) (In tracts 1909 and 1913)



44-158 TEXAS—SAN ANTONIO SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 9 No. 11 No. 14

54, 58, 591

53,6,7:594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total.

Number
Sales SI,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF 2
):

Number
Sales S1.000.

All other stores:

Number
Sales SI ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

20
24 049
3 012

543

6

3 839

9

19 299

5

911

20

76
62 836
8 091
1 846

15
12 877

49
48 719

12
1 240

76

1

1

3

2

1

28
13
10
6

1

5

3

5

10
8

2

1

23

13
1

18
10 029
1 208

299

3

586

10
871

5

572

18

1

1

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 9. Includes the establishments on the east side of San Pedro Ave. between 6902 and 7142. (San Antonio) (In tract 1909)

MRC No. 11. Includes the planned center known as "Central Park Mall" bounded by: Interstate Highway 410, San Pedro Ave., Rector Dr., and
Blanco Rd. (San Antonio) (In tracts 1909 and 1912)

MRC No. 14. Includes the planned center known as "Terrell Plaza," bounded on the south by Austin Highway, east by Seidel Rd., west by Central
Park West, and on the north by Bryn Mawr Dr. (San Antonio) (In tract 1206)



MAJOR RETAIL CENTERS SAN ANTONIO SMSA—TEXAS 44-159

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the San Antonio SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3.

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

457

14
3
7

4

19

19

15

83
26
16
24
10
13
10

32
12
4

16

145
107
38

21

108
4

59
3

176 221

<D>
(D)

56 622
45 813

(D)
<D>

2 475

31 863

(D)

28 833
9 765
8 369

13 299
2 257
2 928

584

14 408
9 566

<D>
(0)

17 661
15 088
2 573

6 093

16 900
417

13 488
166

31 729

(D)
(D)

11 385
9 350

(D)
(D)

293

3 280

(D)

5 971
1 686
1 417
3 190

464
476
155

2 223
1 478

(D)
(D)

4 829
4 358

471

1 026

2 606
49

2 047
41

7 742

(D)
(D)

2 770
2 192

(DJ
(D)

64

911

(D)

1 445
391
327
771
135
108
40

557
385
(D)
(D)

1 078
965
113

248

642
13

473
11

6 857

(D)

(0)

2 200
1 778

CD)
(D)

81

483

(D)

215
419
345
520
138
99
39

400
275
(D)
(D)

1 623
1 434

189

216

610
20

484
12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-160 TEXAS—SAN ANTONIO SMSA MAJOR RETAIL CENTERS

table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(Sl.OOOi

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 883 1 525 082

196 78 810
32 8 728

164 7 082

144 296 102
29 225 884
64 28 979
51 41 239

1 024 307 108

514 339 121

706 95 099

321 80 457
112 31 158
89 26 964
60 22 010
42 ( D)
65 12 829
42 (D)

310 75 361
99 37 893
62 8 737

149 28 731

1 396 125 749
902 107 780
494 17 969

165

107
136
331
105

36 551

90 724
20 050
36 950
4 817

182 368

7 547
(D)
( D)

40 024
30 953
4 513
4 558

23 723

31 905

8 457

13 409
4 762
4 097
4 475

(D)

1 829
(D)

10 793
4 908
1 67 6

4 209

29 381
26 855
2 526

6 193

10 936
1 204
5 054

871

43 297

1 818
(D)
(D)

9 393
7 244
1 062
1 087

5 463

7 680

2 093

3 195
1 128
969

1 079
( D)

410
ID)

2 628
1 214
446
968

6 882
6 262

620

1 444

2 701
311

1 186
199

42 051

1 361
ID)

<D>

8 332
6 303
1 234
795

6 460

4 317

2 533

3 082
1 237
1 054
784
(D)
454
(D)

1 849
837
285
727

10 121
9 004
1 117

1 401

2 595
325

1 274
219

Standard Notes: - Represents zero, D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS SAN ANTONIO SMSA—TEXAS 44-161

table 5 The Standard Metropolitan Statistical Area: 1972

ir:
SIC code

Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

7 506 1 821 657

262 93 266
41 9 388

221 83 878

200 339 796
33 253 423
87 35 945
80 50 428

1 296 37 6 103

612 383 820

948 127 799

414 96 829
150 37 605
122 33 078
79 25 978
51 14 316
84 15 505
50 3 425

405 92 532
127 47 398
83 9 888
195 35 246

1 738 155 492
1 137 133 835

601 21 657

200 43 447

1 431 112 573
164 27 230
433 44 292
131 5 653

17 807

9 006
887

8 119

46 014
34 849
5 626
5 539

29 056

36 382

11 360

15 684
5 685
4 97 5
5 041
1 971
2 228

7 59

13 07 6

6 334
1 805
4 937

36 683
33 756
2 927

7 401

13 145
1 572
5 985
1 014

51 636

2 168
215

1 953

10 825
8 189
1 314
1 322

6 660

8 713

2 832

3 739
1 344
1 170
1 202

490
513
190

3 129
1 531

472
1 126

8 583
7 869

714

1 716

3 271
410

1 422
232

51 037

1 667
235

1 432

9 702
7 114
1 580
1 008

8 030

4 973

3 451

3 693
1 523
1 325
871
544
553
202

2 204
1 031
314
859

12 406
11 116
1 290

1 690

3 221
416

1 582
279

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-162 TEXAS—SAN ANTONIO SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3
562

,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572,573

58
5812
5813

59 pt. (591)

59 ex.

592
595
597
5992

591

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores ,

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

510

26
5

9
12

39

30

16

90
27
19

63
25
11
22
5

32
17
3

12

142
96
46

27

200 480

1 305

1 305

66
57
6

2

536
685
490
361

3 083

56 646

1 249

29
12
11

961
310
226

17

10
3

3

651
834
217
313
287

11
9

813
570
(D)
(D)

10
8
1

556
777
779

5 202

104 14 129
6 712
8 1 456

22 6 552
4 120

34 760

174

174

15 549
13 994

1 258
297

320

5 358

98

5 184
1 890
1 794

294
084
651
459
100

2 389
1 828

(D)
(D)

2 647
2 307

340

937

2 104
35

186
1 094

25

8 305

38

38

3 109
2 425

527
157

125

935

45

1 511
618
564

893
484
250
128
31

516
392
(D)

(D)

1 250
1 127

123

291

485
13
35

190
10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS SAN ANTONIO SMSA—TEXAS 44-163

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex 554

55 pt. (554)

56

562,2
562
Other

,8

56

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

(NC)
(D)

(NC)

-14.9
-20.6

(D)

(D)

-19.7

-43.8

(D)

-3.8
-20.7
-25.5
8.0

22.0
-. 1

(D)
(D)

67.4
71.9
44.6

17. 1

(NC)
-41.4
38.3

58.2

(NC)
584.0
(NC)

53.7
(D)

74.3
(D)

59.2

57.7

16.2

46.3
45.1
33.7
47.0

78.0
70.5

103.1
81.7

71.4
75.7
49.4

33.8

(NC)
8.8

90.8

70.3

84.7
598.0
66.5

65.0
48.0
80.1
225.6

65.6

87.1

40.1

54.6
50.4
40.3
57.5

91.0
84.9
121.7
92. 1

89.1
94.2
62.6

42.7

70.3
27.1
103.4

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



44-164 TEXAS—SAN ANTONIO SMSA MAJOR RETAIL CENTERS

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores '

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.6

(D)
(D)

19.1
20.3
(D)
<D)

.8

9.4

(D)

35.8
31.3
31.0
60.4
(D)

22.8
(D)

19.1
25.2
(D)
(D)

14.0
14.0
14.3

16.7

18.6
2.1

36.5
3.4

9.7

(D)

(D)

16.7
18.1
(D)
(D)

.7

8.3

(D)

29.8
26.0
25.3
51.2
15.8
18.9
17.1

15.6
20.2
<D)
(D)

11.4
11.3
11.9

14.0

15.0
1.5

30.5
2.9

100.0

(D)
(D)

32.1
26.0
(D)
(D)

1.4

18.1

(D)

16.4
5.5
4.7
7.5
1.3
1.7
.3

8.2
5.4
(D)
(D)

10.0
8.6
1.5

3.5

9.6
.2

7.7
.1

100.0

5.2
.6

4.6

19.4
14.8
1.9
2.7

20.1

22.2

6.2

5.3
2.0
1.8
1.4
(D)

.8
(D)

4.9
2.5
.6

1.9

8.2
7.1
1.2

2.4

5.9
1.3
2.4
.3

100.0

5.1
.5

4.6

18.7
13.9
2.0
2.8

20.6

21.1

7.0

5.3
2.1
1.8
1.4
.8
.9
.2

5.1
2.6
.5

1.9

8.5
7.3
1.2

2.4

6.2
1.5
2.4
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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SHERMAN-DENISON, TEX.

Major Retail Centers

No. 1 Unassigned

(T) Major Retail Centers (See table 1 for boundary^^ description of each center)
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MAJOR RETAIL CENTERS SHERMAN-DENISON SMSA—TEXAS 44-167

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below;

No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

183
904
138
(D)
(D)

54
27 6

47 5

49
237
095

79
391
568

904

54
10
44

35
6

15
14

141

103

137

82
32
28
10
16
19
5

63
26
16
21

115
109

6

20

154
18
57
14

48
15 794
2 520

572

(D)

37
12 995

2
(D)

48

20
9

7

2
3
6

1

11

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Sher-Den Mall" bounded by U.S. Highway 75 North, Gallagher Dr., Frisco Rd., and U.S. Highway

82. (Sherman) (In tract 1)
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MAJOR RETAIL CENTERS SHERMAN-DENISON SMSA—TEXAS 44-167

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below)

No. 2

54, 58, 591

53, 6, 7; 594

52,55,59.

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,

6

592
594
5992

Retail stores, total
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

183
904
138
(D)
(D)

54
27 6

475

49
237
095

79
391
568

904

54
10
44

35
6

15
14

141

103

137

82
32
28
10
16
19
5

63
26
16
21

115
109

6

20

154
18
57
14

48
15 794
2 520

572

(D)

37
12 995

2
(D)

48

20
9

7

2
3
6

1

11

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Sher-Den Mall" bounded by U.S. Highway 75 North, Gallagher Dr., Frisco Rd., and U.S. Highway

82. (Sherman) (In tract 1)
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TEXARKANA, TEX.-TEXARKANA, ARK.

Major Retail Centers

(T) (7) Major Retail Centers (See table 1 for boundary
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description of each center)
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44-170 TEXAS—TEXARKANA, TX-TEXARKANA, AR, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 209
248 637
24 655
5 843

463
76 426

265
63 265

481
108 946

1 209

42
10
32

35
5

14
16

251

114

187

102
45
42
9

19

21

77
26
13
36

177
148
29

35

189
38
51
19

19
2

87
799
766
765

3
27

642

11

35
581

4
25

576

87

11

21
8
8

2
2
8

1

6

3

19
12
7

11
6

4

1

44
27 791
4 196

857

11
7 052

27
20 001

6

738

44

7

2

2

3

5

1

3

11
4
4

2

25
2

73
361
534
496

1

15
918

5
27

228

18
31

215

73

10

9

8

5
4

1

1

12
5
2
5

7

7

2

16

16
10 438
1 105

254

6

027

7

(D)

3

(D)

16

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by East 8th, East 9th, M.P. RR. , and State line. (Texarkana city, AR) (Entire
tract 203)

MRC No. 2. Includes the planned center known as "Oaklawn Village" and establishments bounded by New Boston Rd., Smelser, unnamed alley, and
Robinson Rd. (Texarkana, TX) (In tract 108)

MRC No. 3. Includes the establishments in the area bounded by West 8th extended, West 8th, State line, T. & P. RR. , and K.C.S. RR. (Texarkana
city, TX) (Entire tract 103) (MRC No. 3 has been made a special exception to the rules for qualifying as an MRC because of its unique
composition.

)

MRC No. 4. Includes the area known as "K Mart Plaza" and establishments on State Line Rd. south from Interstate Highway 30 to unnamed street.
(Texarkana, TX and Texarkana, AR) (Bowie County, TX - In tract 101) (Miller County, AR - In tract 201)



TYLER, TEX.

Standard Metropolitan Statistical Area
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TYLER, TEX.

Major Retail Centers

Major Retail Centers (See table 1 for boundary
|

1
Central City

description of each center)

l
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MAJOR RETAIL CENTERS TYLER SMSA—TEXAS 44-173

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1

238
25
5

061
440
201
432

68
308
684

74
262
801

94
491
955

1 061

54
11
43

28
5

14
9

161

115

179

90
37
33
20
12
12
9

81
33
16
32

117
111

6

30

206
1

63
16

43
20 965
2 612

574

14
7 972

21
11 565

8
1 428

43

6

1

7

10
3
3

4

1

2

2

1

24
14 809
1 508

373

8

5 359

9
8 978

7
472

24

1

1

HI
5

1

97
073
696
015

9

695

24
58

579

15
30

799

97

4

1

3

4

1

2
1

2

12

5

27
8

6

6
6
6

1

15
10

21

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "Bergfeld Shopping Center" and "Broadway Center" and the establishments in the area bounded
by East and West 5th St., Donnyb rook Ave. South, Troup Highway, west side of South Broadway, 9th St. West, and College Ave. South.
(Tyler) (In tracts 8, 10, and 11.01)

MRC No. 2. Includes the planned centers known as "Apache Shopping Center" and "K Mart Plaza" and establishments in the area bounded by East
1st St., Fleishel Ave., East 5th St., and Highland Ave. (Tyler) (In tracts 8 and 9)

MRC No. 3. Includes the establishments in the area bounded by St. Louis Southwestern RR. , East Oakwood St., unnamed street, south side East
Line St., north and south sides of Center Ave., East Elm St., South Spring Ave., East and West Front St., South Bois D' Arc Ave..
West Elm St. on North and South Bonner Ave. (Tyler) (In tract 5)



WACO, TEX.

Standard Metropolitan Statistical Area

and Central Business District
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WACO, TEX.

Central Business District and Major Retail Centers
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• Central Business District

(T) Major Retail Centers (See table 1 for boundary
, „ , _. description of each center)
|
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44-176 TEXAS—WACO SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

1 607
343 001
37 670
8 758

618
108 840

332
100 322

657
133 839

1 607

67
7

60

48
11
18
19

263

178

245

97
43
37
12
11
19
12

106
38
20
48

323
225
98

32

248
24
81
19

City

1

270
070
197
(D)
(D)

78
394
812

91
240
237

100
436
148

1 070

45
2

43

30
11
9

10

160

122

161

74
30
25
10
8
17

9

81
29
17
35

214
161
53

20

163
10
55
11

Central

business

district

138
43 394
5 363
1 137

36
4 211

57
17 633

45
21 550

138

7

7

15

18
6

4
3
3
6

20
10
2

25
20
5

27
1

11
3

Major retail centers

(See descriptions below)

No. 1

56
29 218
3 661

870

15
6 000

26
18 581

15
4 637

56

3

3

5

2
1

2

4

4

5

10
5

5

1

1

3

5

2

3

10

9

1

1

9

1

6

No. 2

44
4
1

75
169
794
063

13
16

537

17
36

995

12
23

637

75

14

15
6

5

3
1

4

1

15

1

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
lExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "Westview Village Shopping Center," "K Mart Plaza," and "Golden Triangle," and establishments
on North Valley Mills Dr. from Waco Dr. west to Sanger Ave., on New Road from Waco Dr. to North Valley Mills Dr., and on Waco Dr.

west from North 43d St. to New Road. (Waco) (In tracts 23 and 24)

MRC No. 2. Includes the planned center known as "Lake Air Shopping Center" and establishments on Bosque Blvd. from North 46th St. to North 60th
St. and establishments on North Valley Mills Dr. at the intersection with Bosque Blvd. (Waco city) (In tracts 23, 24, 25.01, and

26)



MAJOR RETAIL CENTERS WACO SMSA—TEXAS 44-177

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Waco SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

138

7

7

7

15

7

18
6

4
3

3

6

20
10
2
8

25
20
5

27
1

11
3

43 391

2 586

2 586

8 345
7 406

(0)
(D)

1 773

16 440

833

649
592
(D)
318
111
626

4 268
2 029

(13)

(D)

1 766
1 644

122

672

4 062
(D)

2 371
837

5 363

271

271

1 258
1 120

(D)

(0)

143

1 448

65

415
119
(D)

51
2

243

592
288
(D)

(D)

419
412

7

69

683
(D)
361
208

1 302

64

64

310
274
(D)
(D)

37

352

19

92
27

(D)
13
1

51

135
64

(0)
(D)

99
97
2

18

176
(0)
93
53

1 137

58

58

334
292
(D)

<D)

46

167

17

90
28

(D)

12
1

49

96
46
<D>
(D)

152
148

4

16

161
(0)
69
48

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-178 TEXAS—WACO SMSA MAJOR RETAIL CENTERS

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,0

Payroll,

entire year

(SI, 1

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 070

45
2

43

30
11
9

10

160

122

161

74
30
25
10
8

17
9

81
29
17
35

214
161
53

20

163
10
55
11

270 197

12 990
(D)
<D>

57 290
(D)

2 301
(D)

53 116

66 680

15 421

12 261
(D)

CD)

1 828
1 672
3 458

(D)

15 673
5 203
? 962
7 508

21 398
19 702

1 696

(D)

4 298

11 070
939

6 013
1 150

1 412
(D)

(0)

8 126
(D)

366
(D)

3 891

5 841

1 293

1 683
627
565
(D)

(D)
(D)

(0)

2 203
695
(D)
(D)

5 362
5 127

235

599

1 341
55
720
257

(D)

343
(D)
(D)

772
CD)
76
(D)

948

1 418

328

389
146
132
(D)
(D)
ID)
(D)

497
157
(D)
(D)

1 291
1 228

63

164

349
13

194
66

(D)

254
(0)

1 695
(D)

71
ID)

950

789

451

458
184
169
(D)
(D)

(0)
(D)

347
110
(D)
<D)

1 701
1 608

93

150

372
20

184
63

Standard Notes; - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS WACO SMSA—TEXAS 44-179

table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,0

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 607

67
7
60

48
11
18
19

263

178

245

97
43
37
12
11
19
12

106

20
43

323
225
98

32

248
24
81
19

343 001

16 7 03
(D)
(D)

60 427
( D)

3 753
(D)

76 666

81 645

25 7 04

14 215
5 699

(D)

(D)

1 97 6

(0)
695

18 489
7 116
3 007
8 366

26 082
23 238
2 844

6 092

16 978
3 932
7 191
1 342

37 670

1 709
(D)
(D)

8 498
(D)
545
(D)

5 577

6 659

2 058

1 890
735
673
289
252
513
101

2 471
872
402

1 197

6 197
5 864

333

812

1 799
199
841
273

412
(D)

(D)

1 868
(D)
120
(D)

1 313

1 627

515

436
170
156
87
44
115
20

557
195
92
270

1 497
1 407

90

222

475
58

226
73

8 753

311
(D)
(D)

1 799
(D)
119
(D)

1 323

926

716

530
223
208
83
76
123
25

384
135
76
173

2 035
1 902

133

224

510
67

226
75

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-180 TEXAS—WACO SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week
including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3 . . . ,

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

12
4

3
5

14

29

12

23
6

3

17
5

3
7

43
1

2
7

4

51 224

986

986

6 455
5 146

705
604

2 196

22 341

949

3 967
692
574

3 275
600
(D)

2 510

27 4 444
12 (D)
2 (D)

13 2 421

43 1 701
26 1 385
17 316

728

7 457
(D)
(D)

1 457
687

6 356

91

91

1 167
950
138
79

166

2 269

87

587
86
67

501
(D)
(D)
398

600
(D)
(D)

361

349
303
46

91

949
(0)
(D)
233
147

1 769

43

43

438
352
58
28

61

436

35

150
40
34

110
(D)
(D)
84

153
(D)

(D)
86

148
126
22

33

272
(D)
(D)

68
49

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



MAJOR RETAIL CENTERS WACO SMSA—TEXAS 44-181

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972
'

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-15.3

(NO

29.3
43.9
(D)

(D)

-19.3

-26. 4

-12.2

-33.2
-14.5
-25.3
-37.2

-1.0
(D)

(D)

(D)

3.8
18.7

-61.4

-7.7

(NO
(D)

21.8

42.5

(NO
(D)

(NO

57.9
(D)

17.5
(D)

43.5

79.4

20.7

44.2
(D)

(D)

(D)

-12.3
61.3
(D)

(D)

53.8
63.7
-9.7

-28.5

(NO
4.1
(D)

54.8

102.3
(D)

(D)

65.3
(D)

39.9
()

46.1

(D)

38.6

49.3
63.5
(D)

41.1

-4.3
73.9
78.2
-38.2

55.1
62.6
12.7

17.6

ID)

15.2
41.0

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



44-182 TEXAS—WACO SMSA MAJOR RETAIL CENTERS

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

16.1

19.9
<D)
(D)

14.6
(D)

(D)
4.1

3.3

24.7

5.4

21.6
(D)
(D)

17.4
6.6

47.1
(D)

27.2
39.0
(D)
<D>

8.3
8.3
7.2

15.6

36.7
(D)

39.4
(D)

12.7

15.5

(D)

13.8
(D)
CD)

3.7

2.3

20. 1

3.2

18.6
10.4
(D)

(D)
5.6
(D)

23.1
28.5
(D)
(D)

6.8
7.1
4.3

11.0

23o9
(D)

33.0
62.4

100.0

6.0

6.0

19.2
17.1
(D)
(D)

4.1

37.9

1.9

6.1
1.4
1.0
.7
.3

3.8

9.8
4.7
(D)
CD)

4.1
3.8
.3

1.5

9.4
(D)

5.5
(D)

100.0

4.8
CD)
(D)

21.2
(D)
.9

(D)

19.7

24.7

5.7

4.5
(D)
(D)
.7
.6

1.3
(D)

5.8
1.9
1.1
2.8

7.9
7.3
.6

1.6

4.1
.3

2.2
(D)

100.0

4.9
(D)
(D)

17.6
(D)
1. 1

(D)

22.4

23.8

7.5

4.1
1.7
(D)
(D)
.6

(D)
.2

5.4
2.1
.9

2.4

7.6
6.8
.8

1.8

4.9
1.1
2.1
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS WICHITA FALLS SMSA—TEXAS 44-185

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

No. 1

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 333
301 370
32 081
7 030

416
76 254

310
90 222

607
134 894

1 333

47
3

44

39
8

17
14

151

149

230

91
39
34
9
19
16

30
24
54

234
183
51

31

253
43
72
21

1 028
251 285

( D)
(D)

314
(D)

249
84 797

465
( D)

1 028

39
1

38

32
8

10
14

103

117

156

76
32
28
9
12
16
7

87
22
24
41

191
143
48

20

207
34
54
14

185
66 133
9 172
1 745

53
6 772

66
38 374

66
20 987

185

4

1

3

13
4
3
6

18

17

25
9
6

4
4

6

2

16
7
2
7

40
25
15

39

43
13 394
2 015

475

12
279

23
154

8
961

43

1

1

2
1

1

4

1

6

13
6

6

1

2
3
1

2
1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Parker Square Shopping Center" and establishments on Kemp Blvd. from Kell Blvd. to Hamstead

Lane. (Wichita Falls) (In tract 120)



44-186 TEXAS—WICHITA FALLS SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in the Wichita Falls SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

(11,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex, 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

185

13
4
3
6

6

18

17

25
9

6

4

4

6

2

16
7

2

7

40
25
15

39
8

12
3

66 133

868
(D)
(D)

21 194
19 454

741
999

527

15 374

1 681

9 568
<D>
(D)

1 211
(0)
864
(DJ

4 766
2 862

<D>

(0)

3 429
2 989

440

2 816

5 910
1 652
2 846

141

9 172

70
(D)

(D)

3 095
2 795

165
135

21

1 502

127

1 698
(D)

CD)
195
(D)
148
(0)

688
366
(D)
(D)

801
719
82

282

888
67

541
24

2 070

19
(D)
(D)

700
625
41
34

5

378

32

344
(D)
(D)
48

(D)
37

(0)

154
86
(D)
(D)

181
162
19

73

184
17

100
6

1 745

19
(D)
(D)

597
519
40
38

4

186

37

350
(D)

(D)
44

(D)
31

(D)

107
64
(D)
(D)

237
212
25

58

150
15
85
7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS WICHITA FALLS SMSA—TEXAS 44-187

table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total ' :

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 028

39
1

38

32

10
14

103

117

156

76
32
28
9

12
16
7

87
22
24
41

191
143
48

20

251 285

11 621
Id)
(D)

47 119
36 001

(D)
(D)

38 784

67 878

13 761

17 613
(D)

5 169
(D)
(D)

2 064
(D)

13 906
5 415
1 419
7 072

16 886
15 041
1 845

(D)

207 (D)
34 5 967
54 6 159
14 914

(D)

991
(D)
(D)

5 952
4 728

539
685

3 062

5 685

1 035

2 807
(D)
803
304
(D)
272
123

1 7 90
778
192
820

4 004
(D)
(D)

786

(D)
246
038
151

(D)

247
(0)
(D)

1 390
1 076

157
157

7 26

1 432

245

551
(D)
180
76

(D)
66
27

413
189
39
185

937
(D)
(D)

192

(D)
66

218
35

(D)

191
(D)
(D)

1 258
944
146
168

566

784

319

585
(D)
191
68

CD)
66
28

280
117
30
133

1 471
(D)
(D)

17 9

(D)
59

207
61

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct, selling, and merchandising machine operators) SIC 596.
2 Includes data tor those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



44-188 TEXAS—WICHITA FALLS SMSA MAJOR RETAIL CENTERS

table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 333

47
3

44

39
8

17
14

151

149

230

91
39
34
9

19
16
8

108
30
24
54

234
183
51

31

253
43
72
21

301 370

12 834
(D)
(D)

47 885
36 001

(D)
(D)

48 442

88 709

20 215

19 010
5 850

(D)

(D)
(D)

2 094
(D)

15 955
6 943
1 419
7 593

19 488
17 424
2 064

8 324

20 508
7 162
7 372
1 153

32 081

1 091
(D)

(D)

6 070
4 728

657
685

3 792

7 009

1 427

2 965
890
863
304

1 373
275
123

1 984
955
192
837

4 571
4 333

238

972

2 200
277

1 176
177

7 552

270
(D)
(D)

1 426
1 076

193
157

905

1 718

368

590
202
195
76

218
67
27

457
230
39

188

1 067
1 011

56

241

510
74

251
42

7 030

208
(D)
(D)

1 296
944
184
168

722

942

472

643
224
214
68

256
67
28

312
146
30

136

1 722
1 621

101

230

483
67

238
74

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS WICHITA FALLS SMSA—TEXAS 44-189

table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562.

562
3,8

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores .

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

182

10
4
3
3

4

22

9

30
8
6

22
7

2
11
2

15
7

1

7

40
27
13

41
7

59 049

451
(D)
(D)

19 352
(D)
9 52
(D)

(D)

19 057

683

7 201
1 183

943

018
378
(D)
373
(D)

943
678
(D)
(D)

2 460
2 134

326

(d;

3 922
463

1 919
(D)

7 496

73
(D)
(D)

2 970
(D)
193
(D)

(D)

1 413

61

1 056
159
126

897
351
(D)
185
(D)

443
254
(D)
(D)

667
608
59

(D)

511
32

301
(D)

1 961

25
(D)
(D)

668
530
(D)
(D)

(D)

311

27

29 6

63
54

233
76

(D)
50

(D)

99
50

(D)
(D)

310
280
30

(D)

124
10

67
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
*Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



44-190 TEXAS—WICHITA FALLS SMSA MAJOR RETAIL CENTERS

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3

562
Other

,8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

12.0

( NO
(D)

( NO

9.5
(Dl

-22.2
(D1

(D)

-19.3

146.1

32.9
(D)

(D)

(D)

61.9
71.0
(D)

(D)

39.4
40.1
35.0

(D)

(NO
256.8

(D)

49.3

(NO
(Dl

(NO

78.4
82.1
(D)

(D)

33.5

43.7

18.3

55.6
(D)

(D)

(D)

92.5
50.3
(D)

(D)

73.4
71.6
89.4

(NO
36.7
47.2

47.0

37.3
(0)

(D)

82.4
82.1
(D)

(Di

30.4

(D)

18.0

54.4
(Dl

(D)

(D)

88.5
54.4
153.8
122.7

74.3
73.6
81.2

18.2

(D)

30.1
56.7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
xThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabi 1 i ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and

B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3.

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '.

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

26.3

7.5
100.0

6.1

45.0
54.0
(D)

(D)

1.4

32.6

12.2

54.3
49.2
(D)

(D)

65.8
41.9
4.3

34.3
52.9
(D)

(D)

20.3
19.8
23.8

(D)

(D)

27.7
46.2
15.4

21.9

6.8
(D)

5.6

44.3
54.0
(D)

(D)

1.1

17.3

8.3

50.3
(D)

43.5
(D)

59.3
41.3
4.1

29.9
41.2
(D)
(D)

17.6
17.2
21.3

33.8

28.8
23.1
38.6
12.2

100.0

1.3
(D)

(D)

32.0
29.4
1.1
1.5

.8

23.2

2.5

14.5
(D)

(D)

1.8
(D)

1.3
(D)

7.2
4.3
(0)
(D)

5.2
4.5
.7

4.3

8.9
2.5
4.3
.2

100.0

4.6
(D)

(D)

18.8
14.3
(D)

(D)

15.4

27.0

5.5

7.0
(D)

2.1
(D)

(D)

.8
(Dl

5.5
2.2
.6

2.8

6.7
6.0
.7

(D)

(D!

2.4
2.5
.4

100.0

4.3
(D)

(D)

15.9
11.9
(D)

(D)

16.1

29.4

6.7

6.3
1.9
(D)

(D)

(Dl

.7
(D)

5.3
2.3
.5

2.5

6.5
5.8
.7

2.8

6.8
2.4
2.4
.4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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45-6 UTAH—PROVO-OREM SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Standard

metropolitan

statistical

area

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Mixellaneous shopping goods stores

Florists

1 067
243 520
26 270
6 657

308
(D)

268
(D)

491
10 1 703

1 067

47
7

40

36
4

15
17

109

94

231

70
29
24
14
10
12
5

74
20
27
27

173
144
29

26

207
17

88
11

Major retail centers

(see descriptions below)

No. 1

53
7

1

131
552
061
511

25
(D)

65
(D)

17
41

155

131

4

4

6

2

2

2

3

10

13

28
11
11
8

2

6

1

13
4

1

8

18
16
2

4

32

18

No. 2

38
7 802

798
190

11

1 126

13
2 676

14
4 000

38

4

3

1

4

1

1

2

5

3

4

5
3
3

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 200 North. 200 West, 300 North. 100 East, 100 North. 200 East, 100 South. 100

600 South, 200 West, 100 South, and 600 West. (Provo city) (Entire tract 24)

MRC No. 2. Includes the establishments on Center St. from 100 North to 100 South and on Main St. from 100 East to 100 West. (American Fork)

tracts 2 and 4)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562.3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

131

4

4

3

10

13

28
11
11
8

2

6

1

13
4

1

18
16
2

4

32

18

53 552

2 261

2 261

(D)
<D>
(D)
(D)

12 149

1 020

6 646
2 651
2 651
1 948

(0)
835
(D)

3 434
(0)
ID)

2 282

2 404
(0)
(D)

1 671

5 127

3 402

7 061

376

376

(D)
(D)

(D)
(D)

(D)

1 066

85

1 049
385
385
294
(D)

125
(D)

460
(D)
(D)
287

576
(D)

(D)

263

650

389

1 553

86

86

(D)

(D)
(D)
(D)

(D)

226

16

249
97
97
70

(D)

26
(D)

100
(D)
(D)
53

127
(D)
(D)

68

145

86

1 511

81

81

(D)
(D)
(D)
(D)

(0)

116

35

242
104
104
52

(D)

25
(D)

65
(D)

(D)
37

297
(D)
(D)

71

131

10C

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . .

.

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

5

661
197
43

153
414
318
849

1

556
819
364

1

455
291
383

2
649

043
667

5 153

238
33

205

102
22
37
43

574

430

796

362
125
89
74
44
73
46

403
108
135
160

1 090
844
246

155

1 003
57

424
62

1

598
81
17

891
858
746
909

143
22
5

366
766
838
157

178
709
315

126
(D)

202
500
805 93

163
123

217
682
738

77
(D)

1 891

62
7

55

30
8

12
10

190

134

278

147
49
34
37
16
25
20

162
49
44
69

460
368
92

59

369
22

161
16

366

9

1

63
20
15
25
3

14
1

37
12
9

16

104
75
29

106
3

56
2

60
8
2

198
257
439
020

3
63

431

42
90

970

13
45

856

198

9

1

8

7

3

2
2

41
13
9

10
4

12
2

15
7

1

7

54
31
23

50
4

27
6

49
6

1

106
085
893
431

25
(O)

31
55

896

26
CD)

106

5

5

4

2

1

1

4

2

10

11
4

4

3

2
2

22
10
3
9

20
17
3

27
1

18
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 23d, Grant Ave., 22d , Ogden Ave., 23d., Adams Ave., 27th, Kiesel Ave.. 26th, and
Wall Ave. (Ogden city) (Entire tract 11)

MRC No. 2. Includes the planned center known as "Sugar House Shopping Center" and establishments in the area bounded by Hollywood Ave., South
11th East, East 21st South, South 13th East, Ashton Ave., D. & R.G. RR. (spur and branch), McCelland St., and South 10th East. (Salt

Lake City) (In tract 46)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54. 58, 591

53. 6. 7; 594

52.55.59.

ex. 591.4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales 31,000.

Payroll, entire year SI,000.

Paid employees for week including March 12. 1972

Convenience goods stores:

Number
Sales SI ,000.

Shopping goods stores (GAF :
):

Number
Sales 31.000.

All other stores:

Number
Sales 31,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

43
5

1

69
610
795
458

7
10

991

34
50

611

1

9

008

69

21
12
9
4

4

1

7

1

1

25

18
1

16

1

19
630
612
351

7

4

786

3
11

829

5
4

015

45
4

28
841
970
891

10
6

997

21
14

951

12
8

893

28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Cottonwood Mall" on Highland Dr. from Murray-Holladay Rd . to Arbor Lane. (Salt Lake County )

(In tract 108)

MRC No. 4. Includes the planned center known as "Five Points Shopping Center" and establishments on South Main St. from 1500 South St. to 1S00
South St. (Bountiful) (In tract 269)

MRC No. 5. Includes the planned centers known as "New Gate Shopping Center" and "K Mart Plaza" bounded by Harris St., Wall Ave.. 35th St..
Lincoln Ave., 37th St., property line of shopping center, and Pacific Ave. (Ogden and South Ogden) (In tracts IS and 108)



45-12 UTAH—SALT LAKE CITY-OGDEN SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. No. 7 No. 10

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales S1.000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales SLOW

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales SI,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

24
3

66
935
408
887

1

10
873

22
45

062

1

11
000

66

28
14
10
4

1

7

2

1

19

10
1

45
15 022
1 749

148

5

3 053

36
11 780

4

189

45

68
9
1

69
821
387
567

13

26
555

32
16

947

22
27

319

69

2

2

2

1

1

5

17

4

1

11
2

4

5

20
15
5

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 6. Includes the planned center known as "The Valley Fair Mall" and establishments in the area north on West 3500, south to 2440 West,
and south to the imaginary line of the Granger Elementary School grounds and to South 2700 West. ^Salt Lake County"* (In tract 133.02'

MRC No. 7. Includes the planned center known as the "Fashion Place Mall" and establishments on 6100 South to 280 East and from 6400 South to
South State St. (Murray) (In tract 123)

MRC No. 10. Includes the State Street shopping area, extending along State St. from 6th St. South to Belmont Ave., and along 6th, 7th, 8th, and
9th Sts. South between Main St. and 2d St. East. (Salt Lake City) (In tracts 23 and 24)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594

5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

198

41
13
9

10
4

12
2

15
7

1

7

54
31
23

50
4

27
6

NA Not available.

60 257

7 450
(D)
(0)

19 031
18 655

(D)
(D)

(D)

2 188

948

11 270
4 070
3 810
3 205

(D)

1 272
(0)

4 835
2 728

(D)
(0)

? 683
1 760

923

(D)

11 104
<D)

7 834
590

8 439

746
(D)
(D)

2 745
2 676

(D)

(D)

(D)

249

155

1 766
534
508
573
(D)

180
(D)

672
423
(D)
(D)

576
388
188

(D)

1 449
(D)

1 084
97

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
J See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 871

122
(D)
(D)

643
626
(0)
(D)

(D)

73

32

380
126
119
127
([))

40
(0)

162
103
CD)
(0)

138
96
42

(D)

303
(D)
216
16

2 020

92
(D)

(D)

691
670
[D]

(0)

(D)

47

27

420
162
157
103
(D)
43

(0)

151
92
(D)

(D)

256
190
66

(D)

296
(D)

226
22
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(SI, 000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. 2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

106

5

5

4

2

10

11
4

4
3

2

2

22
10
3

9

20
17
3

27
1

18
1

49 085

2 353

2 353

5 488
(D)

(0)
(D)

(0)

(0)

1 236

1 746
553
553
(0)
(D)
(D)
(0)

20 794
(D)
270
(D)

3 151
2 996

155

(D)

7 135
(0)

3 868
(D)

6 893

229

229

747
(D)

(D)
(D)

(D)

(D)

164

292
83
83
(D)

(D)

(D)
(D)

3 327
(D)

29
(D)

791
758
33

(D)

690
(0)
488
(D)

1 643

51

51

193
(D)

(D)
(D)

(D)

(D)

40

69
22
22

(D)

CD)
(D)
(D)

794
(D)

(D)

163
154

9

(0)

176
(D)
123
(D)

1 431

31

31

181
(D)

(D)
(D)

(D)

(D)

37

69
24
24

(0)
(D)
(D)
(D)

455
(D)

(D)

286
276
10

(D)

245
(D)
164
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

366

15

11

7

63
20
15
25
3

14
1

37
12
9

16

104
75
29

106
3

56
2

143 766

752
(D)

(D)

51 084
49 213

(D)
(D)

(D)

(D)

975

14 894
4 924
4 333
7 276

(D)

? 523
(D)

11 327
6 047
1 232
4 048

10 759
8 657
2 102

(D)

24 582
(D)

15 818
(D)

22 838

153
(D)

(D)

9 641
9 271

(D)

(D)

(D)

(D)

76

2 274
660
549

1 173
(0)
426
(D)

1 672
1 019

128
525

2 671
2 263

408

(D)

3 511
(D)

2 268
(D)

5 425

32
(D)

(D)

2 224
2 133

(D)
(D)

(D)

(D)

21

538
152
129
287
(0)
99

(D)

423
259
37

127

646
549
97

(D)

860
(D)
570
(D)

5 157

25
(D)

(D)

212
112
(D)

(D)

(D)

(0)

22

462
175
146
202
(D)
85
(D)

299
156
36

107

021
865
156

(D)

693
(D)

493
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 891

62
7

55

30
8

12
10

190

134

278

147
49
34
37
16
25
20

162
49
44
69

460
368
92

59

369
22

161
16

593 858

17 512
(D)
(d)

97 682
91 501

(D)
(D)

90 110

137 862

35 838

28 496
9 972

(D)
372
180
(D)
(D)

50 367
34 177
4 461

11 729

59 945
54 583
5 362

28 260

52 786
10 559
26 260
2 703

81 746

2 354
(d)
(d)

16 564
15 671

533
360

8 727

14 132

3 499

4 372
1 573
1 362
1 581

414
609
195

7 783
5 586

536
1 661

14 42r
13 370
1 058

3 068

6 819
427

3 555
642

19 192

536
(D)
(D)

817
608
131
78

1 977

3 523

823

037
374
325
389
82

141
51

1 869
1 350

134
385

218
954
264

766

626
110
868
145

17 909

381
(D)
(D)

3 461
3 217

139
105

2 014

1 646

871

950
367
322
303
105
123
52

219
796
114
309

133
760
373

693

541
111
886
195

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594

5992

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 153

238
33

205

102
22
37
43

574

430

796

362
125
89
74
44
73
46

403
108
135
160

1 090
844
246

155

1 003
57

424
62

1 661 414

107 195
5 301

101 894

221 386
193 103

9 321
18 962

331 561

381 680

108 161

69 894
24 276
21 401
19 031
13 346

(D)

(d)

100 562
65 065
13 483
22 014

118 295
106 1-03

12 192

106 508

116 172
22 748
63 541
5 380

197 318

11 557
56 5

10 992

31 893
28 338

1 387
2 168

30 470

35 56 9

10 089

10 045
3 414
3 068
3 014
1 702
1 555

360

14 816
10 137
1 837
2 842

28 197
25 955
2 242

11 050

13 632
916

8 060
1 117

45 311

2 700
133

2 56 7

7 011
6 145

328
538

6 860

8 583

2 324

2 279
759
687
712
354
370
84

3 381
2 329

397
655

6 429
5 881

548

2 564

3 180
237

1 881
231

43 349

1 639
104

1 535

6 834
5 877

383
56 9

6 855

4 584

2 829

2 295
869
301
566
419
334
io-

2 331
1 428

345
553

10 392
10 073

814

2 331

3 209
239

2 008
333

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3.8
562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

307

10
4
3
3

16

61
20
14

41
18
2

16
2

30
13
7

10

83
60
23

86
3

17
4

98 741

527

527

1)1 781
39 014
2 054

713

1 955

(D)

(D)

11 726
3 858
3 348

7 868
4 641

(D)
2 839

(D)

7 911
4 319
1 478
2 114

8 487
7 113
1 374

3 377

14 920
199

4 028
2 488

343

18 153

127

127

8 397
7 806

499
92

215

(D)

(D)

1 896
614
530

282
822
(D)
435
(D)

317
732
289
296

2 453
2 155

298

538

2 263
17

544
379
91

4 897

30

30

321
143
152
26

85

(D)

(D)

477
176
158

301
175
(D)
116
(D)

282
136
72
74

871
747
124

144

558
6

125
80
53

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3 Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562. 3 ,8
562
Other 56

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

45.6

NC
(D)
NC

22.3
26.1
(D)
(d)

(D)

(D)

(d)

27.0
27.6
29.4
26.7

43.2
40.0
16.7
91

26.8
21.7
53.0

(D)

NC
(D)
(d)

32.8

NC
(D)
NC

33.5
(D)
(d)
(d)

15.7

46.8

15.4

33.5
(D)
(d)
(d)

34.5
79.5
41. 1

54.8

90.4
98.0
37.0

1.8

NC
(D)

18.6

74.0

116.
100.
117.

73.1
71.9
20.6
115.3

57.3

93.9

48.1

57. 1

(D)
56.6
(DJ

18
115
-12
29

99.
103.
75.

64.0

64.9
47. n

34.9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8 Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3. 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2a. o

52.3
53.8
51.2
10.0

(D)

(D)

2.7

52.3
49.4
(D)

77.6
(D)

(D)

5.0

22.5
17.7
27.6
34.5

17.9
15.9
39.2

(D)

46.6
(D)

60.2
(D)

.7
(D)
(D)

23. 1

25.5
(D)
(D)

(D)

(D)

.9

21.3
20.3
20.2
38.2
(D)
(D)
2.0

11.3
9.3
9. 1

18.1

9.1
8.2
17.2

(D)

21.2
(D)

24.9
(D)

100.0

.5
(D)
(D)

35.5
34.2
(D)
(D)

(D)

(D)

.7

10.4
3.4
3.0
5. 1

(D)
1.8
(D)

7.9
4.2
.9

2.8

7.5
6.0
1.5

(D)

17. 1

(D)

11.0
(D)

100.0

2.9
(D)
(D)

16.3
15.3
(D)
(D)

15.0

23.0

6.0

4.9
1.7
(D)
1.6
.7

(D)

(D)

8.4
5.7
.7

2.0

10.0
9.1
.9

4.7

1.8
4.4
.5

100.0

6.4
.3

6.1

13.3
11.6

.6
1.1

20.0

23.0

6.5

4.2
1.5
1.3
1.1
.8

(D)
(D)

6.1
3.9
.8

1.3

7.1
6.4
.7

6.4

7.0
1.4
3.8
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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46-6 VIRGINIA—LYNCHBURG SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1

302
35
7

007
246
555
665

97
390
800

83
235
654

120
382
792

1 007

36
11
25

45
S

8
29

200

82

151

56
18
13
12
8

15
3

69
31
12
26

155
147

8

35

178
12
65
15

119
44 206
6 822
1 343

34
(D)

17

50
875

35
(D)

119

1

1

6

2

4

11

21
6
4

9

5

1

10
3

21
20
1

32
3

13
4

31
4

34
499
319
962

5
6

223

24
21

949

1

7
327

34

13
2

7
1

14
9 547

981
224

9

5 799

4

(D)

1

(D)

14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 4th, LucadoPl., Main, Rivermore Bridge, Blackwater Creek, city limits (James
River), Carter Glass Memorial Bridge, Main, Pearl, Church, Washington, Clay, 6th, and Monroe. (Lynchburg city) (Entire tract 5)

MRC No. 2. Includes the planned center known as "Pittman Plaza" and establishments on Memorial Ave. from Lakeside Rd. to Wilton Ave. (Lynch-
burg) (In tract 7)

MRC No. 3. Includes the planned center known as "Lynchburg Plaza" and establishments at the corner of Fort Ave. and Wards Rd. (Lynchburg) (In

tract 10)



MAJOR RETAIL CENTERS LYNCHBURG SMSA—VIRGINIA 46-7

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

119

1

1

11

8

7

21
6

4
9

5

1

10
8

21
20
1

32
3

13
4

44 206

(D)

(D)

5 988
(0)

(D)

3 477

17 060

857

3

1

889
241

1

( D)
776
<D>
(D)
(D)

5 872
(D)

(0)

1 295
(D)
(D)

(D)

868
(D)

126
378

6 822

(D)

(D)

1 002
(D)

(0)

305

2 246

87

756
259
(D)
372
(D)
(D)
(D)

1 144
(D)

(D)

317
(D)
(D)

(D)

862
(0)
482
80

1 804

(D)

(D)

342
(D)

(D)

76

559

21

213
72

( D)

113
(D)
(D)
(D)

268
<D)

(D)

73
(D)

(0)

(D)

229
CD)
126
20

1 343

(DJ

(D)

284
(D)

(D)

66

314

24

173
76

(D)
64
(D)
(D)
(D)

170
(DJ

(D)

10C
(D)
(D)

(D)

189
(D)
10C
23

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



NEWPORT NEWS-HAMPTON, VA.
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NEWPORT NEWS-HAMPTON, VA.

Central Business District and Major Retail Centers
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46-10 VIRGINIA—NEWPORT NEWS-HAMPTON SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Newport News Newport News
central

business

di stri ct

Major retail center

see description below)

No. 1

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 055
698 397
87 624
18 557

793
223 891

507
215 750

755
258 756

2 055

83
24
59

79
14
28
37

341

157

283

141
39
32
46
15
33
8

136
57
27
52

398
369
29

54

383
23

151
27

861
306 880
38 842
8 160

325
84 474

220
(D)

316
(D)

861

34
6

28

29
6

12
11

122

70

126

68
14
12
24
7

21
2

60
30
11
19

179
164
15

24

149
8

63
10

110
60 596
9 343
1 830

45
(D)

42
(D)

23
9 869

110

8

3

2

3

7

7

5

23
4

2

7

1

10
1

3

2

1

35
33
2

19
1

8

3

18
26 390
2 791

448

6

(D)

8

194

4

(D)

18

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Riverdale Plaza" and establishments in the 1000 and 1100 blocks of Mercury Blvd. (Hampton)

( In tract 103.01)



MAJOR RETAIL CENTERS NEWPORT NEWS-HAMPTON SMSA—VIRGINIA 46-11

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 2 No. 3 No. 4

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:'

Number
Sales S1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

23
8 603
1 253

301

3
1 018

17
7 437

3

148

23

37
27 202
3 459

880

12
7 048

20
19 146

5
1 008

37

2

2

5

2

2
1

4

1

2

9
2
2
4

2
1

28
44 746
5 632

934

8
4 884

9
25 387

11
14 475

28

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes establishments on both sides of East and West Queen St. from Franklin St. to Vine St. (Hampton) (In tract 106)

MRC No. 3. Includes stores in a planned shopping center bounded by 79th St., Marshall Ave., Mercury Blvd., and Jefferson Ave., and adjoining
businesses on Mercury Blvd. and Jefferson Ave. (Hampton, Newport News) (In tracts 103.03 and 312)

MRC No. 4. Includes establishments on both sides of Mercury Blvd. from Chestnut Ave. to Pennwood Dr. (Hampton) (In tract 103.03)



46-12 VIRGINIA—NEWPORT NEWS-HAMPTON SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 5 No. 6 No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI ,000.

Payroll, entire year SI,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

23
26 547
3 555

87 4

5
( D)

16
17 354

2
! D)

23

10
9 133
1 140

252

2
I D)

8
(D)

10

34
30 735
3 611

770

10
8 533

13
8 681

11
13 521

34

1

1

3

1

1

1

6

3

3

5
1

1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 5. Includes the planned center known as "Mercury Mall Shopping Center" at the corner of Mercury Blvd. and West Queen St. (Hampton)
( In tract 105)

MRC No. 6. Includes the planned center known as "Todds Shopping Center" and establishments in the 2300 block of West Mercury Blvd. from Aber-
deen Rd. and Queen St. and from Mercury Blvd. to Todds Lane. (Hampton) (In tract 103.03)

MRC No. 8. Includes the planned centers known as "Warwick Plaza" and "Warwick Shopping Center" on Warwick Blvd. (10800-11000). (Newport
News) (In tract 315)



MAJOR RETAIL CENTERS NEWPORT NEWS-HAMPTON SMSA—VIRGINIA 46-13

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in theNewport News-Hampton SMSA in 1972)

table 3. The Central Business District: 1972

Newport News

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

110

23
4

2

7

1

10
1

35
33
2

19
1

60 596

34 281
31 736

(0)
(D)

(D)

7 687

294

4 945
(D)
(D)

2 194
(D)

1 358
(D)

(D)
(D)
<D>

2 251
(D)
(D)

1 867

3 000
(D)

1 112
201

9 343

5 563
5 087

(D)
(D)

(D)

970

9

804
(D)

(D)

380
(D)
236
(D)

(D)

(D)
(D)

428
(D)
(D)

291

461
(D)
174
39

2 094

1 262
1 144

(D)
(D)

(D)

211

192
<D)
(D)
85

(D)
61
(D)

<D>

(D)
(D)

111
(D)

(0)

71

130
(U)
44
9

1 630

1 151
1 044

<D>

(D)

(D)

112

2

165
(D)
(D)
53
(D)
72

(D)

(D)

(D)
(D)

175
(D)
(D)

54

101
(D)

4C
14

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
"Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

Newport News

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, tirst

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

861

34
6

28

29
6

12
11

122

70

126

68
14
12
24
7

21
2

60
30
11
19

179
164
15

24

149
8

63
10

306 880

17 944
(D)
( D)

(D)
(D)

11 511
3 334

57 096

76 918

18 648

18 87
( D)

5 878
6 121
1 462
4 950

(D)

10 660
( D)

1 415
( D)

19 035
( D)
( D)

8 343

(D)
(D)

7 367
909

3 842

1 721
114

1 607

8 961
(D)

1 934
(O)

5 215

8 442

1 856

2 742
( D)
740
950
(D)
807
(D)

1 722
981
210
531

4 383
4 252

131

1 371

2 429
(D)
962
<D)

9 052

380
31

349

068
(D)

474
(D)

1 148

1 953

414

672
( D)

215
225
(D)
177
(D)

421
250
54
117

1 042
1 006

36

333

621
(D)
231
(D)

8 160

257
26

231

005
( D)

484
( D)

1 097

1 029

528

636
(D)
174
198
(D)

207
(D)

254
141
26
87

1 443
1 394

49

322

589
(D>

290
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure- NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 055

83
24
59

79
14
28
37

341

157

283

141
39
32
46
15
33

136
57
27
52

398
369
29

54

383
23

151
27

698 397

27 775
3 599

24 176

132 355
93 580

(D)
(D)

146 993

155 332

45 049

32 654
(D)
(D)
(D)

4 353
6 733

(D)

35 539
12 522
12 124
10 893

54 287
(D>
ID)

22 611

45 802
(D)

15 202
(D)

87 624

2 981
580

2 401

18 244
13 033
3 920
1 291

12 941

16 913

4 158

4 714
1 434
1 369
1 548

625
1 036

71

5 247
1 899
1 698
1 650

13 027
12 766

261

3 720

5 679
<D)

2 234
(D)

20 338

631
131
500

4 288
3 009

972
307

2 943

4 008

943

1 160
360
342
406
143
235
16

1 221
477
395
349

2 861
2 791

70

843

440
(D>
562
(0)

18 557

428
98

330

4 097
2 841

958
298

2 734

2 094

1 242

1 103
311
290
332
164
275
21

891
284
319
288

791
674
117

827

1 350
(D)
662
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
x Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

Newport News

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572,573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores3

.Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

147

2

2

33
9
6

24
10
5
7

50
44
6

30
1

1

7
3

59 483

(D)

(D)

24 071
21 322

(D)
(D)

(D)

11 219

(D)

5 946
3 090
2 770

2 856
1 477

491
853

2 047
1 597

(D)
(D)

3 109
2 922

187

(D)

4 512
(D)
(D)

1 149
192

8 806

(D)

(D)

3 799
3 334

(D)
(D)

(D)

1 421

(D)

832
410
377

422
234
90
98

315
234
(D)
(D)

537
505
32

(D)

568
(D)
(D)
179
31

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Newport News central

business district

Newport News Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total"

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

1.9

( NO

( NO

42.4
48.8
(D)
(D)

(D)

-31.5

( D)

16.8
(D)
( D)
( D)

( D)

(D)
(D)
(D)

-27.6
(D)
(D)

(D)

( NO
(D)

4.7

53.3

(NO
( D)

( NO

(D)
(D)

169.6
109.6

57.6

78.4

72. 1

54.9
(D)

26.5
(D)

2.4
(D)
( D)
(D)

68. 1

( D)

(D)

35.4

( NO
( D)

80.0

93.9

96.7
(D)
(D)

76.8
45.4
(D)
(D)

78.6

120.5

94.9

106.1
(D)
(D)
( D)

110.3
70.7

797.4
32.6

150.7
(D)
(D)

99.8

76.9
(D)

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
LThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sates as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

Newport News

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

19.7

(D)
(D)

(D)
CD)
(D)
(D)

(D)

10.0

1.6

26.2
19.7
<D>

35.8
(D)

27.4
(D)

CD)

12.4
CD)
CD)

11.8
12.0
8.2

22.4

CD)
(D)

15.1
22.1

8.7

25.9
33.9
8.5
3.5

(D)

1.9

.7

15.1
12.8
10.4
(D)
CD)

20.2
CD)

(D)

(D)

CD)

4.1
4.1
4.1

8.3

6.4
CD)
7.3
CD)

100.0

56.6
52.4
(D)

CD)

(D)

12.7

.5

8.2
CD)
CD)
3.6
(D)
2.2
(D)

CD)
(D)

(D)

3.7
CD)
CD)

3.1

5.0
CD)
1.8
.3

100.0

5.8
(D)
(D)

CD)
(D)
3.8
1.1

18.6

25.1

6.1

6.1
CD)
1.9
2.0
.5

1.6
CD)

3.5
CD)
.5

CD)

6.2
(D)
CD)

2.7

(D)
CD)
2.4
.3

100.0

4.0
.5

3.5

19.0
13.4
CD)
CD)

21.0

22.2

6.5

4.7
(D)
CD)
CD)
.6

1.0
CD)

5.1
1.8
1.7
1.6

7.8
(D)
(D)

3.2

6.6
CD)
2.2
CD)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Cities

Norfolk Portsmouth

Central business districts

Norfolk Portsmouth

54, 58, 591

53, 6, 7; 594

52,55,59

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 1 2, 1972

Convenience goods stores:

Number
Sales .- $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores ....

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists . \

4 358
1 449 731

187 065
38 728

1 706
447 819

1 069
468 430

1 583
533 482

4 358

152
58
94

153
37
50
66

735

301

546

354
121
98
94
39
67
33

268
99
58

111

852
7 04
148

119

878
42

294
77

1

695
96
19

892
901
096
552

226
29
6

595
512
497
266

776
(D)

209
(D)

241
515
364

148
(D)

601
(D)

238
(D)

1 892

56
22
34

62
19
21
22

283

122

197

185
65
51
56
16
33
15

134
45
35
54

441
348
93

52

360
20

134
27

595

20
5

15

24
7

10
7

91

61

74

53
16
14
15
8

13
1

39
16
4

19

93
78
15

25

115
6

32
16

90
16
3

303
618
821
469

15
112
795

61
136
233

13
55

590

303

1

1

13
4

3
6

16

10

70
30
20
18
6

12
4

20
9

7
4

89
62
27

68
3

33
3

21
3

87
865
693
814

3
29

747

15
41

389

2

17
729

87

17
6
5
4

2
5

15
14

1

23
2

10
3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

10
14 928
2 333

402

3

(D)

3
( D)

4
955

10

4

83
075
667
977

5
20

951

IB
39

020

9
24

104

83

5

2
3

4

2

1

1

6

10

4

12
5

5

.2

3

2

15
7

13
11
2

1

13

8

1

32
4
1

71
525
467
078

20
23

373

9
32
128

3
16

024

71

2
1

1

5

1

2

2

13
5

5
2
1

4
1

12
12

20
1

9

2

26
8 618
1 049

258

8

(D)

13
4 331

5

(D)

26

2
1

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes establishments on High St. from Peninsula Ave. to Yorktown Ave. and Williamsburg Ave. from Queen St. to King St. (Ports-
mouth, VA) (In tracts 112 and 113)

MRC No. 2. Includes the planned centers known as "Southern Shopping Center," "Tidewater Shopping Center," and "Midway Shopping Center," and
establishments on Tidewater Dr. from Biltmore Rd. to Bancker Rd., on East Little Creek Rd. from East Glen Rd. to Glade Rd. , and on
Sewell's Point Rd. from East Little Creek Rd. to Denison Ave. (Norfolk, VA) (In tracts 55, 56.02, 57.01, and 58)

MRC No. 4. Includes the planned centers known as "Midtown," "Suburban," and "Wards Corner," and establishments on Little Creek Rd. from Colonial
Ave. to Taussig Blvd., on Granby from North Shore Rd. to Carrolton Rd., and on Virginian Dr. from Little Creek Rd. to Yorktown Dr.
(Norfolk city, VA) (In tracts 9, 13, 14, 15, and 55)

MRC No. 5. Includes the establishments on Colley Ave. from Baldwin Ave. to 22nd St. and on West 21st St. from Manteo St. to Core Ave. (Norfolk,
VA) (In tract 37)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 7 No. No. 10 No. 12

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

37
24 109
2 985

709

46
41 062
5 706
1 343

6

5 319
16

12 883

25
17 636

23
24 289

6

1 154
7

3 890

37

5
2
2
1

3

3

1

13
4
3
3

5
1

3
1

1

1

2
2

1

6

4
1

46

1

6

2

1

3

10
10

13
9 569
1 157

269

6

1 360

4

(D)

3

(D)

13

15
8 709
1 199

294

8
(D)

5

6 172

2

(D)

15

1

1

2
2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 7. Includes the planned center known as "Mid City Shopping Center" and establishments on Frederick Blvd. from Airline Blvd. to Race

Ave., and on South St. from Frederick to Hamilton. (Portsmouth, VA) (In tract 115)

MRC No. 8. Includes the planned center known as "Janaf Shopping Center" and establishments on Virginia Beach Blvd. from Military Highway to

Burling Ave. (Norfolk, VA) (In tracts 69.01 and 70.01)

MRC No. 10. Includes the unplanned center known as "Westgate Plaza" and establishments on Airline Blvd. from Hayman St. to City Park Ave.

(Portsmouth, VA) (In tract 128)

MRC No. 12. Includes establishments along Little Creek Rd. from Meadow Creek Rd. to Harmon St. (Norfolk, VA) (In tracts 66.02 and 66.06)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 13 No. 14 No. 16 No. 20

54, 58. 591

53. 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591 , 6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

43
54 687
7 386
1 544

6

5 355

34
48 766

3

566

43

17
8

7
3

1

3

2

10
1

7

1

31
10 050
1 328

279

13
5 050

13
3 925

5
1 075

31

1

1

53
49 955
6 805
1 623

10
2 771

38
46 358

5

826

53

21
12
10
4

4

1

16

11
1

11
6 950

916
207

4
2 186

6

(D)

1

(D)

11

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 13. Includes the planned center known as "Pembroke Mall" and establishments along Virginia Beach Blvd. from Independence Blvd. to
Constitution Dr. extended. (Virginia Beach, VA) (In tract 410)

MRC No. 14. Includes the planned centers known as "Kings Shopping Center" and "London Bridge Shopping Center" on Virginia Beach Blvd. from Byrd
to North Great Neck Rd. , and on North Great Neck Rd. from Poyner Lane to Virginia Beach Blvd. (Virginia Beach, VA) (In tract 448)

MRC No. 16. Includes the planned center known as "Military Circle Shopping Center" bounded by Virginia Beach Blvd., Glenrock Rd. . Haggard Rd.

,

Poplar Hall Dr. , and North Military Highway. (Norfolk, VA) (In tract 69.01)

MRC No. 20. Includes the planned center known as "Little Creek East Shopping Center" and establishments on Shore Dr. from East Little Creek Rd.

to Flowerfield Rd. (Norfolk, VA) (In tract 66.05)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Norfolk-Virginia Beach-Portsmouth, VA-NC, SMSA in 1972)

table 3. The Central Business District: 1972

PART A. Norfolk

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

303

13
4
3
6

16

10

9

70
30
20
18
6

12
4

20
9
7
4

89
62
27

68
3

33
3

90 618

(D)
(D)

18 616
1? 568

(D)
(D)

4 299

6 896

(D)

20 323
8 405
7 ?80
5 548

(D)

3 895
(D)

15 896
14 722

483
691

7 646
5 928
1 718

3 850

11 856
(D)

6 398
309

16 821

4 335
3 424

(0)
(D)

413

846

196

550
452
281
041
(D)
580
(D)

3 153
2 998

103
52

2 120
1 587

533

466

1 742
(D)

986
81

3 916

933
725
(D)
(D)

101

200

32

859
340
296
270
(D)
143
(D)

728
686
28
14

506
389
117

117

440
(D)
246
20

3 469

920
714
(D)
(D)

116

111

28

752
325
277
198
(0)
135
(D)

362
327
24
11

707
539
168

102

371
(0)
206
17

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3 The Central Business District: 1972-Continued

PART B. Portsmouth

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

87

23
2

10
3

21 865

5

1

2

2

4 644
(D)
(D)
(D)

9 1 725

1 (D)

3 (D)

17
6

5

4

2

5

5 332
3 0t6

( D)

1 141
(D)
(D)

9

7

2

4 327
(D)

(0)
(D)

15
14
1

751
(D)
(D)

1 271"

2 991
(D)

1 086
273

3 693

762
(D)
(D)
(D)

168

84

054
651
( D)

207
(D)
(D)

972
(D)
(D)
(D)

129
(D)
(D)

181

343
(D)
191
24

865

158
(D)
(D)
(D)

42

11

262
153
( D)
67

(0)
(0)

213
(D)
(D)
(D)

43
<D)
(D)

46

87
(D)
47
6

814

184
(D)

(0)
<D>

38

20

255
150
(D)
44

(D)

(0)

117
(D)
(D)

(D)

68
(D)
(D)

41

91
CD)
48
6

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

PART A. Norfolk

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

( SI .000

)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

3,8
56

562,

562
561

565
566
564,

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 892

56
22
34

62
19
21
22

283

122

197

185
65
51
56
16
33
15

134
45
35
54

441
348
93

52

360
20
134
27

695 901

21 958
3 056

18 902

114 183
96 336
12 403
5 444

120 719

175 271

33 343

60 446
20 331
18 619

(D)
6 144

(D)
(D)

50 018
29 472
5 336

15 210

52 409
45 134
7 275

(D)

(O)
14 880
16 717
1 869

96 096

2 587
(D)
(0)

17 972
15 224
1 939

809

12 185

19 333

3 499

9 491
3 259
2 991
3 407

868
1 645
312

9 002
5 450
1 172
2 380

12 794
11 Oil

1 783

2 789

6 444
871

2 298
(D)

22 525

588
(D)
(D)

4 034
3 382

467
185

2 921

4 351

846

2 360
805
740
883
193
401
78

2 122
1 271

27 2
579

3 034
2 621

413

686

1 613
212
551
(D)

19 552

377
(D)
(D)

3 886
3 230

505
151

2 789

2 063

970

2 203
799
713
692
185
466
61

1 286
656
210
420

3 994
3 418

57 6

640

1 344
154
536
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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TABLE 4. The City: 1972—Continued

PART B. Portsmouth

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,0

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564.9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

595

20
5

15

24
7

10
7

91

61

74

53
16
14
15
8

13
1

39
16
4

19

93
78
15

25

115
6

32
16

226 512

7 881
(D)
(D)

(D)
31 447

(D)
1 147

50 728

54 133

12 121

13 913
(D)

5 203
(D)
(D)
(D)
(D)

10 764
(D)
883
(D)

11 764
(D)
<D>

(D)

(D)
5 556
4 157
1 160

29 497

1 318
(D)
(D)

5 638
4 115
1 332

191

4 781

6 234

1 345

156
(D)

958
513
191
459
(D)

1 880
1 174

132
574

2 763
2 546

217

1 261

2 121
302
665
203

6 869

304
(D)
(D)

1 278
915
311
52

1 081

1 440

309

528
(D)
223
146
43

106
(D)

463
268
43

152

648
588
60

318

500
73
151
48

6 266

238
(D)

(D)

1 234
843
335
56

1 099

773

393

537
(D)
226
114
56

130
(D)

304
164
30

110

914
804
110

324

450
44

156
62

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

358 1 449 731

152 59 196
58 9 821
94 49 375

153 251 986
37 194 337
50 37 394
66 20 255

735 301 OOO

301 317 036

546 91 886

354 97 927
121 34 161
98 31 952
94 29 729
39 12 916
67 18 721
33 2 400

268 83 853
99 47 507
58 9 024

111 27 322

852 101 192
704 90 184
148 11 008

119

878
42

294
77

45 627

100 028
(D)

34 664
4 853

187 065

6 657
1 414
5 243

35 795
27 795
5 926
2 07 4

28 455

34 23 6

9 652

14 857
5 444
5 101
4 522
1 686
2 764

441

14 115
8 407
1 723
3 985

23 893
21 355
2 538

6 846

12 559
(D)

4 492
(D)

43 134

1 47 5

327
1 148

8 060
6 245
1 355

460

6 580

7 722

2 221

3 657
1 330
1 246
1 165
377
677
108

3 309
1 921

408
980

5 356
4 763

593

1 671

3 083
(D)

1 028
(D)

38 728

1 053
272
781

738
813
434
491

6 256

3 931

2 657

3 554
1 337
1 232

933
387
798
99

072
056
301
715

7 200
6 309

891

1 632

2 635
(D)

1 046
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS NORFOLK-VIRGINIA BEACH-PORTSMOUTH, VA-NC, SMSA—VIRGINIA 46-31

table 6. The Central Business District: 1967

PART A. Norfolk

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total'

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3
. . .

Family clothing stores 3

Shoe stores3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores" . .

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

299

80
27
19

5 3

22
14
14
2

23
12
4

7

78
61
17

74
3

4

25
4

78 076

(D)

(D)

19 067
15 079

(D)

(D)

3 407

6 559

(D)

20 423
6 214
5 472

14 209
5 750
4 361
3 904

(D)

10 140
8 533

259
1 348

6 373
5 127
1 246

2 278

345
(0)

(D)

750
258

14 642

(D)

4 126
3 327

(D)

(D)

309

900

(O)

640
989
843

2 651
1 152
909
(D)

(D)

1 656
1 352

97
207

1 645
1 235

410

308

1 953
(D)

(D)

962
70

4 364

(D)

(D)

1 203
986
(D)

(D)

70

152

(D)

1 166
314
260

852
319
330
(D)
(D)

301
225
33
43

848
627
221

66

533
(D)

(D)

239
16

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



46-32 VIRGINIA—NORFOLK-VIRGINIA BEACH-PORTSMOUTH, VA-NC, SMSA MAJOR RETAIL CENTERS

table 6. The Central Business District: 1967—Continued

PART B. Portsmouth

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

tor week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,

562
3,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597

5992

Retail stores, total'

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

154

14

35
2
1

9
4

23 728

(D)
(D)
(D)

4 633
(D)

(D)

1 032

2 538

(D)

23 4 447
8 3 249
6 2 796

15 1 198
5 (D)

8 630
2 (D)

18 5 064
12 3 686

1 (D)
5 (D)

43 1 836
26 1 185
17 651

905

233
(D)

(D)
625
143

3 999

(D)
(D)
(D)

867
tD)
(0)

200

244

(D)

781
603
547

178
(D)

101
(D)

951
675
(D)

(D)

410
273
137

176

379
(D)
(D)

103
36

1 235

(D)

(D)

(D)

226
tD)

(D)
40

81

(0)

267
191
151

76
<D>

43
(D)

189
119
(D)
(D)

727
130
142

49

103
(D)
(D)
29
10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2 Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3 Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591 ) not covered in any of the lines below.



MAJOR RETAIL CENTERS NORFOLK-VIRGINIA BEACH-PORTSMOUTH, VA-NC, SMSA—VIRGINIA 46-33

table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code Kind of business

Percent change in sales, 1967 to 1972

Central business districts

Norfolk Portsmouth

Cities

Norfolk Portsmouth

Standard

metropolitan

statistical

area

52
5251

52 ex 5251

53 pt

531

533
539

54

55 ex 554

55 pt. (554)

56

562,2
562
Other

,8

56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex.

592

5992

591

Retail stores, total
2

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

16.1

( NO
( D)
(NO

-2.4
-16.7

(D)
(D)

26.2

5. 1

(D)

.5
35.3
33.0
-16.1

56.8
72.5
86.5
-48.7

20.0
15.6
37.9

69.0

( NO
(D)

19.8

-7.9

( NO
(D)

( NO

.2
(D)
(D)
( D)

-32.0

(D)

( D)

19.9
-6.3
(D)

90.8

14.6
(D)
(D)
( D)

-59.1
(D)
( D)

40.4

! NO
( D)

90.9

47.1

( NO
(D)

( NO

67.2
68.9
25.5

289. 1

19.7

57.4

56.1

59.6
70.2
68.6
54.7

47.9
43.6
97.3
43.6

51.4
52.1
46.9

(D)

( NO
30.0
(D)

47.1

( NO
(D)

( NO

(D)
60.9
(D)

-41.2

21.5

89.5

56.5

57.1
( D)

47.0
( D)

18.8
( D)

98.9
! D)

29.9
( D)
( D)

( D)

( NO
10.1
51.0

74.6

93.3
43.8

106.6

79.0
67.0
73.9

356.8

52.8

(D)

88.6

75.8
66.8
73.6
81.1

64.0
68.8

117.4
45.0

76.0
81.5
41.1

60.2

(D)
(D)

65.7

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

1 The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC
definitions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparability ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B
for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.



46-34 VIRGINIA—NORFOLK-VIRGINIA BEACH-PORTSMOUTH, VA-NC, SMSA MAJOR RETAIL CENTERS

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

PART A. Norfolk

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

13.0

(D)

(D)

16.3
13.0
CD)
(D)

3.6

3.9

(D)

33.6
41.3
39.1
(D)
(D)
(D)

15.6

31.8
50.0
9.1
4.5

14.6
13.1
23.6

(D)

(D)
(D)

38.3
16.5

6.3

(D)

(D)

7.4
6.5
(D)
(D)

1.4

2.2

(D)

20.8
24.6
22.8
18.7
(D)

20.8
(D)

19.0
31.0
5.4
2.5

7.6
6.6
15.6

8.4

11.9
8.6
18.5
6.4

100.0

(D)
(D)

20.5
13.9
(D)
(D)

4.7

7.6

(D)

22.4
9.3
8.0
6.1
(D)

4.3
CD)

17.5
16.2

.5

.8

8.4
6.5
1.9

4.2

13.1
(D)

7.1
.3

100.0

3.2
.4

2.7

16.4
13.8
1.8

17.3

25.2

4.8

8.7
2.9
2.7
(D)
.9

(D)
CD)

7.2
4.2
.8

2.2

7.5
6.5
1.0

(D)

(D)
2.1
2.4
.3

100.0

4. 1

7
3. 4

17. 4
13 4
2. 6

1. 4

20.8

21.9

6.3

6.8
2.4
2.2
2.1
.9

1.3
.2

5.8
3.3
.6

1.9

7.0
6.2
.8

3.1

6.9
(D)
2.4
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.



MAJOR RETAIL CENTERS NORFOLK-VIRGINIA BEACH-PORTSMOUTH, VA-NC, SMSA—VIRGINIA 46-35

table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972—Continued

PART B. Portsmouth

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3, 8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores . . . .

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists :

9.7

(D)
(D)

(D)
(D)

15.9
(D)

3.4

(D)

(D)

38.3
(D)

(D)
(D)

34.7
19.6
(D)

40.2
66.6
(D)

12.1

6.4
6.3
(D>

(0)

(D)
(D)

26.1
23.5

1.5

1.8
(D)
(D)
(D)

.6

(D)

(D)

5.4
8.9
(D)
3.8
(D)
(D)

5.2
(D)
(D)
(D)

.7
(D)
<D>

2.8

3.0
(D)
3.1
5.6

100.0

21.2
(D)
(D)
(D)

7.9

(D)

(D)

24.4
13.9
(D)
5.2
(D)
(D)

19.8
(D)
(D)
(D)

3.4
(D)
(D)

5.8

13.7
(D)
5.0
1.2

100.

3.5
(D)
(D)

(D)
13.9
(D)
.5

22.4

23.9

5.4

6.1
(D)
2.3
(D)
(D)

(D)
(D)

4.8
(D)
.4

(D)

5.2
(D)
(D)

(D)

(D)
2.5
1.8
.5

100.0

4.1
.7

3.4

17.4
13.4
2.6
1.4

20.8

21.9

6.3

6.8
2.4
2.2
2.1
.9

1.3
.2

5.8
3.3
.6

1.9

7.0
6.2
.8

3.1

6.9
(D)
2.4
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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PETERSBURG-COLONIAL HEIGHTS-HOPEWELL, VA.

Major Retail Centers

CHESTERFIELD CO.

Colonial Height

DfNWIDDIE CO.

4 MILES

(7) Major Retail Centers (See table 1 for boundary
. „ . _. . description of each cente
Central Cities

Nos- 3 and 4 Unasserted

U.S. DEPARTMENT OF COMMERCE BUREAU OF THE CENSUS
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46-38 VIRGINIA—PETERSBURG-COLONIAL HEIGHTS-HOPEWELL SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 5 No. 6

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAP 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

862
263 791
32 255
6 869

347
( D)

218
73 512

297
(D)

862

34
7

27

40
7
10
23

173

55

126

71
22
18
23
4

18
4

57
24
7

26

145
136

9

29

132
8

50
9

17
2

20
367
278
521

3
4

606

13
16

761

20

14
25 995
3 496

668

2

(D)

10
(D)

2

(D)

14

17
3

63
171
010
661

3
14

533

11
41

829

1

8

809

63

2

1

1

5
1

4

17
5

4

6

1

3

2

10
7

13
1

9

14
1

20
391
649
373

5
3

999

6
13

813

1

4

579

20

1

1

3
1

1

1

1

1

1

5

2

2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Walnut Mall Shopping Center" and establishments in the 2100 block of South Crater Rd. from
Walnut Blvd. to Rives Ave. (Petersburg)

MRC No. 2. Includes the planned center known as "Walnut Hill Plaza" and establishments on South Crater Rd. from South Blvd. to city limits.
(Petersburg)

MRC No. 5. Includes the establishment on Sycamore St. from East Bank St. to Wythe St. and on Washington St. from Sycamore St. to Adams St.
(Petersburg)

MRC No. 6. Includes the planned center known as "Cavalier Shopping Center" and establishments bounded by Beverly PI., South 15th St., Palm
St., Winston Churchill Dr., and Salem Ave. (Hopewell)



RICHMOND, VA.

Standard Metropolitan Statistical Area

and Central Business District

Comprising Census Tracts

302, 303, 304 and 305
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RICHMOND, VA.

Central Business District and Major Retail Centers

HENRICO CO.

# Central Business District

(T) (T) Major Retail Centers (See table 1 for boundary
;r_ir description of each center)

| |

Central City
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MAJOR RETAIL CENTERS RICHMOND SMSA—VIRGINIA 46-41

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 2 No. 3

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores ,

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

3

1 356
180
36

585
671
910
327

1

429
375
590

409
855
824

1

517
355
257

3 585

117
48
69

115
22
35
58

566

256

503

254
94
73
63
32
51
14

269
112
60
97

691
632
59

118

696
35

217
36

1 881
7 59 719
113 049
21 808

790
204 082

478
263 752

613
291 885

54
25
29

51
13
14
24

277

113

209

165
57
46
42
24
35
7

145
70
27
48

444
413
31

69

354
19

117
21

368
144 182
33 238
7 081

133
20 803

159
106 429

76
16 950

368

3
1

2

10
2
3

5

23

15

67
26
17
14
10
14
3

43
28
4

11

99
97
2

11

90
3

39
6

61
7
1

66
377
583
581

10
16

739

27
32

022

23
16

616

66

3

3

8

4

2

2

12
4
4

4

8

1

2
5

11
11

35
4
1

39
877
138
107

9
6

043

24
29

455

2
4

379

39

16
8

5

4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned centers known as "Southside Plaza Shopping Center" and "Circle Shopping Center" and establishments on Hull St.
Rd. from Belt Blvd. to A.C.L. RR. and on Belt Blvd. from No. 133 to Hull Street Rd. (Chesterfield County) (In tract 1001.05)

MRC No. 3. Includes the planned center known as "Willow Lawn Shopping Center" and establishments on Willow Lawn Dr. from Monument Ave. to
Broad Street Rd. (Henrico County) (In tract 2003.01)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 4 No. 5 No. 6 No. 7

54, 58, 591

53,6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

23
34 990
5 690

990

5
3 191

9
(D)

9

(D)

23

2

1

1

1

1

34
4

44
518
037
960

11
13

030

20
24

029

3
7

459

44

1

1

11

3
1

2

5

1

20
2

41
953
950
128

10
(D)

19
30

175

1

(0)

41

21
7

7
5

1

7

1

25
3

26
254
471
803

2
3

921

20
19

902

1

4

431

26

1

1

10
4

3
3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the establishments on West Broad St. from Lombardy to North Meadow. (Richmond) (In tracts 405, 402, and 404)

MRC No. 5. Includes the planned centers known as "Azalea Mall" and "Brookhill Azalea Shopping Center" and establishments on Azalea Ave. from
Brook Rd. to Seminary Ave., and on Brook Rd. from Westbrook Ave. to Bentley St. (Richmond) (In tracts 102, 2007, and 2008.02)

MRC No. 6. Includes the planned center known as "Cloverleaf Mall Shopping Center" and establishments on Midlothian Turnpike from Starview Lane
to Granite Springs Rd. (Outside city limits) (In tract 1002.04)

MRC No. 7. Includes the planned center known as "Eastgate Mall Shopping Center" and establishments on Nine Mile Rd. from Kenway Ave. to Labur-
num Ave. (Outside city limits) (In tract 2014.01)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Richmond SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

368

10
2
3
5

23

7

15

67
26
17
It
10
11
3

43
28
4

11

99
97
2

11

90
3

39
6

144 182

333
(D)
(D)

57 907
(D)
(D)
(D)

3 079

5 157

2 523

25 000
12 781
11 534
4 983
3 606

(0)
<D)

15 160
11 758

588
2 814

11 520
<D>
(D)

6 204

17 299
(0)

8 362
1 102

33 238

67
(D)
(D)

18 975
(D)
(D)
(D)

217

588

203

4 332
2 317
2 091

996
484
(D)
(D)

2 549
1 919

124
506

3 087
<D)
(D)

939

281
(D)

167
260

7 903

17
<D>
(D)

4 433
(D)
(D)
(D)

57

135

49

1 014
535
475
224
117
(D)
(D)

588
460
17

111

790
(D)
(D)

247

573
(D)
278
63

7 081

17
(D)
(D)

3 983
(D)
(D)
(D)

60

62

53

908
503
445
169
105
(D)
(D)

364
273
13
78

980
(D)

(D)

222

432
(D)

216
47

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596 ) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1.0

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562.3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 881

54
25
29

51
13
14
24

277

113

209

165
57
46
42
24
35
7

145
70
27
48

444
413
31

69

354
19

117
21

7 59 719

29 427
(D)
(D)

154 675
131 816

(D)
(D)

119 955

176 198

36 845

49 613
21 117

(D)
(D)

5 935
(D)
980

40 342
26 313
4 664
9 365

51 781
(D)
(D)

32 346

68 537
(0)

19 122
(D)

13 049

3 350
482

2 868

34 255
29 034
1 418
3 803

11 236

18 510

3 258

8 137
3 735
3 465
2 184

850
1 226

142

6 703
4 384
1 066
1 253

13 247
12 799

448

5 147

9 206
(D)

2 842
(D)

26 107

797
113
684

7 001
6 293

356
352

2 732

4 520

798

1 977
881
811
552
208
300
36

1 563
1 078

209
276

226
116
110

1 237

2 256
(D)
707
(D)

21 808

522
105
417

6 340
5 654

319
367

2 385

2 012

925

1 802
823
747
419
196
334
30

971
604
157
210

050
898
152

1 187

1 614
(D)
564
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562. 3. 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

585 1 356 671

117 51 164
48 7 050
69 44 114

115 243 307
22 187 975
35 ( D)

58 ( D)

566 281 239

256 286 661

503 106 672

254 73 099
94 32 121
73 29 917
63 ( D)

32 8 298
51 ( D)
14 ( D)

269 65 263
112 36 684
60 9 981
97 18 598

691 89 104
632 84 517
59 4 587

118

696
35

217
36

59 247

100 915
(D)

28 155
(D)

180 910

5 690
(D)
(D)

44 746
35 804
4 089
4 853

25 501

29 571

10 489

11 131
5 052
4 717
3 002
1 166
1 683

228

10 104
6 022
1 696
2 386

22 348
21 500

848

9 122

12 208
(D)

3 843
(D)

41 688

1 281
(D)
(D)

9 213
7 726

894
593

6 024

7 163

2 386

2 729
1 253
1 160

737
293
390
56

2 347
1 446

361
540

5 435
5 237

198

2 174

2 936
CD)
924
(D)

36 327

869
(D)

(D)

8 905
7 311

912
682

5 089

3 401

2 638

2 569
1 203
1 C97

582
276
453
55

1 508
818
269
421

7 026
6 742

284

2 068

2 254
(D)
P45
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure- NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

tor week
including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores3 . . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

427

39

3

19

77
27
16

50
17
14
13
4

57
32

17

108
104

4

11

95
4

3

16
5

132 485

789
(D)

(D)

(D)

(D)

4 593
604

5 672

(D)

(D)

20 721
10 608

10 113
448
900
265
(D)

(D)

7 872
(D)

3 945

8 608
8 389

219

5 75 6

15 415
4 317

345
3 768
1 056

22 127

132
(D)

(D)

(D)
(D)

876
99

424

(D)

(D)

3 724
2 077
1 781

1 647
636
528
432
(D)

(D)

1 371
(D)
860

2 026
(D)
(D)

882

2 132
184
36

614
235

6 137

31

(D)

(D)

(D)
(D)

258
33

167

(D)

(D)

1 000
534
435

466
151
154
147
(D)

(D)
281
(D)
151

1 033
(D)
(D)

257

580
34
9

132
63

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

(NO
(D)
(NO

(D)
(D)
(D)
(D)

-45.7

(D)

(D)

20.7
20.5
30.8
20.8

(D)
49.4
(D)

-28.7

33.8
(D)
(D)

7.<

(NO
(D)
4.4

31.3

(NO
(D)
(NO

24.9
20.7
(D)
(D)

6.7

69.7

25.2

52.7
48.4
(D)

56.1

73.9
106.7
63.2
23.1

32.0
(D)
(D)

47.0

(NO
(0)
(D)

61.1

39.1
-4.9
52.3

67.1
54.0
(D)
(D)

45.8

95.7

67.5

43.9
22.3
25.1
67.1

89.0
102.2
151.5
49.6

71.6
70.8
87.6

68.3

29.0
(0)
(D)

NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero. D Withheld to avoid disclosure,
to major changes in classification.

lThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabi lity ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district saies as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

19.0

1.1
<D)
.6

37.4
(D)

60.7
5.6

2.6

2.9

6.8

50.4
60.5
(D)
(D)

60.8
37.8
(D)

37.6
44.7
12.6
30.0

22.2
22.8
10.7

19.2

25.2
17.3
43.7
(D)

10.6

.7
(D)
(D)

23.8
(D)

21.0
2.6

1.1

1.8

2.

a

34.2
39.8
38.6
(D)

43.5
26.5
26.1

23.2
32.1
5.9
15.1

12.9
(D)

(D)

10.5

17.1
11.3
29.7
(D)

100.0

.2
(D)
(D)

40.2
(D)
(D)
(D)

2.1

3.6

1.7

17.3
8.9
8.0
3.5
2.5
(D)

(D)

10.5
8.2
.4

2.0

8.0
(D)

<D)

4.3

12.0
(D)

5.8

100.0

3.9
(D)
(D)

20.4
17.4
(D)
(D)

15.8

23.2

6.5
2.8
(D)
(D)
.8

(D)

.1

5.3
3.5
.6

1.2

6.8
(D)
(D)

4.3

9.0
(D)
2.5
(D)

100.0

3.8
.5

3.3

17.9
13.9
<D>
(D)

20.7

21.1

7.9

5.4
2.4
2.2
(D)
.6

(D)
(D)

4.8
2.7
.7

1.4

6.6
6.2
.3

4.4

7.4
(0)
2.1
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS ROANOKE SMSA—VIRGINIA 46-51

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 554 167
484 195 56 522

(D) 11 226
(D) 2 392

584 50
160 580 7 790

343 80
150 033 41 221

627 37
173 582 7 511

1 554

73
22
51

70
12
27
31

277

127

216

87
26
20
17
12
25
7

94
34
23
37

261
237
24

46

303
11
92
20

167

3

3

11
3

4

4

15

3

7

38
11
8

11
3

10
3

16
8

1

7

28
25
3

39
4

15
4

11
18 092
2 994

468

37
36 291
4 227

934

3

(D)
13

11 650

4

(D)
14

22 933

4

315
10

1 708

11 37

3

1

2

4

3

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Moorman Rd., Loudon Ave., 1st, Gilmer Ave., Peach Rd. , Patton Ave.
Highway 581, Elm Ave., Franklin Rd. , Day Ave., and 5th. (Roanoke city) (Entire tract 11)

Interstate

MRC No. 2. Includes establishments in the area bounded by Wayne St., east side of Williamson Rd. , Carver Ave., and Courtland Rd. (Roanoke)
(In tract 5)

MRC No. 3. Includes planned center known as "Crossroads Shopping Mall" and establishments on Williamson Rd. from Hearthstone Rd. to Birch-
lawn, on Curtis Ave. from Airport Rd. (Maitland) to Williamson Rd. , and at the intersection of Williamson Rd., Airport Rd.
(Maitland), and Hershberger Rd. (Roanoke) (In tracts 3, 4, and 302)



46-52 VIRGINIA—ROANOKE SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 4 No. 5 No. 6

54, 58, 591

53,6,7:594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year S 1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF 2
)

:

Number
Sales SI ,000.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

17
2

26
127
193
512

5
7

725

9
16

385

2
3

017

26

1

1

4

1

2

1

21
2

38
439
683
605

9
11

240

9
20

722

2

7

477

38

2

1

1

3

2

1

13
7 460

876
230

5
3 673

4
(D)

4
(D)

13

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
xExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes the planned center known as "Roanoke-Salem Plaza" and establishments on Melrose Ave., NW. from Monroe St., NW. to Peters
Creek Rd. (Roanoke) (In tracts 1 and 9)

MRC No. 5. Includes the planned center known as "Towers Shopping Center" and establishments in the area bounded by north side of Brandon Ave.
SW. , south side of Colonial Ave. SW. and 23rd St. extended. (Roanoke) (In tract 17)

MRC No. 6. Includes the establishments on Williamson Rd. NW. bounded by Hollyhock Rd. and Hildebrand Rd. (Roanoke) (In tract 4)



MAJOR RETAIL CENTERS ROANOKE SMSA—VIRGINIA 46-53

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

167

3

3

38
11
8

11

3
10
3

28
25
3

39
4

15
4

56 522

749

749

15 457
1? 985
1 800

672

3 026

805

624

13 326
6 060
5 636
4 475

(D)

2 028
(D)

9 547
6 615

(D)
(D)

2 560
2 385

175

2 204

8 224
(D)

2 891
913

11 226

132

132

3 135
2 613

386
136

325

116

100

124
547
441
035
(D)
370
(D)

1 961
1 190

(D)
(D)

610
587
23

294

1 429
(D)
621
302

2 674

33

33

714
593
95
26

73

27

20

720
362
332
228
(D)
95

(D)

513
311
(D)
(D)

161
154

7

76

337
CD)
139
80

2 392

22

22

812
693
95
24

62

17

22

644
340
316
163
(D)

80
(D)

289
180
(D)
(D)

221
212

9

66

237
(D)

106
55

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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47-6 WASHINGTON—RICHLAND-KENNEWICK SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below)

No.

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,

4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total'

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other .

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

809
203 160
24 092
5 035

280
74 650

193
(D)

336
(D)

809

38
6

32

18
6
7

5

96

81

127

57
23
18
8

9

11
6

65
22
20
23

157
117
40

27

143
7

53
7

23
3

48
604
684
778

3

10
969

17
30

851

1

8

784

48

1

1

15
9
8

3

3

2

1

16

10
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Columbia Center" and establishments bounded by railroad track, Columbia Center Blvd., West

Quinault Ave., and west property line of the center. (Kennewick) (In tract 108)
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MAJOR RETAIL CENTERS SEATTLE-EVERETT SMSA—WASHINGTON 47-9

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Seattle Seattle

central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

3,8
56

562,

562
561

565
566
564,

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total: 1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

10 795
3 243 012

424 426
77 084

4 051
1 188 919

2 559
879 797

4 185
1 174 296

10 795

339

2 299
104
822
134

4 659
1 383 304

201 907
36 497

2 030
496 228

1 108
429 486

1 521
457 590

4 659

464 136
146 47
318 89

210 78
46 16
78 26
86 36

1 385 616

799 266

1 445 477

640 303
267 126
208 102
136 79
79 34
99 39
59 25

887 364
258 106
252 100
377 158

2 327 1 254
1 609 846
718 408

160

005
39

363
55

520
201 359
43 685
6 995

239
35 126

182
148 359

99
17 872

520

3

2

1

10
3

4

3

41

9

10

81
25
19
30
7

12
7

26
6

7

13

186
119
67

12

142
4

65
8

81
11
2

99
867
541
055

16
25

949

60
53

412

4
21

506

99

32
1

20
3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

64
9
1

112
412
780
944

12
25

013

46
67

162

6
20

237

112

2 3

1 1

1 2

4 5

2 2

1 2

1 1

13 11

1 3

6 2

19 27
9 14
6 13
5 6
3 -

1 6

1 1

10 14
3 4

4 5

3 5

8 11
7 10
1 1

33
1

21
1

»oods category. These

MRC No. 1. Includes the planned centers known as "Bellevue Square," "Bel Lane," "Lakeside," "The Village," and establishments in the area
bounded by the north side of Northeast 10th St., Northeast 10th St. extended, Northeast 106th Ave., Northeast 4th St., and Northeast
100th Ave. (Bellevue) (In tracts 238 and 240)

MRC No. 2. Includes the planned centers known as "Northgate Shopping Center," "5th Avenue Shopping Center," and establishments in the area bound-
ed by the rear property line of lots on the north side of Northeast 110th, Roosevelt Way, Northeast 103d, and 1st. Ave. Northeast.
(Seattle) (In tract 12)



47-10 WASHINGTON—SEATTLE-EVERETT SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 4 No. 9 No. 10 No. 12

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

36
13 065
1 786

278

12
3 385

13
6 823

11
2 857

36

1

1

1

1

2

4

10
5
5

29
4

44
682
084
723

2
10

843

23
22

370

3
12

469

44

2

2

3

2

1

2

4

2

7
4

2

1

1

1

59
12 411
1 952

350

19
094

26
062

14
255

59

2

1

1

2

1

1

13
5

1

7

17
8
9

2

29
4

45
785
052
820

6
10

167

20
28

432

3

7

186

45

1

1

15
7

6

3

2
3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 4. Includes establishments along Roosevelt Way from East 62d to East 67th, and along East 65th from 9th Ave. Northeast to 12th Ave.
Northeast. (Seattle) (In tracts 26, 36, and 44)

MRC No. 9. Includes the planned center known as "Renton Shopping Center" and establishments along Rainier Ave. from Sunset Blvd. to 7th Ave.
(Renton) (In tract 253)

MRC No. 10. Includes the establishments in the area bounded by the rear property line of lots along the north side of 2d Ave., Mill, 4th Ave.,
and Burnett. (Renton) (In tract 253)

MRC No. 12. Includes the planned center known as "Aurora Village" and establishments along Aurora Ave. North (U.S. Highway 99) from North 199th
to 242d SW. and along the 1000 and 1100 blocks of North 205th. (Snohomish County) (In tracts 203, 507, 508, and 509)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 13 No. 14 No. 16

54, 58, 591

53, 6, 7; 594

52.55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 .8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF :
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

103
28 366
4 639

878

20
(D)

62
(D)

21
3 135

103

2

1

1

5

2

3

7

1

2

25
11

11
9

13
3

2

8

11
6
5

2

35

19
2

44
5

1

128
325
716
020

17
28

491

13
64

476

13
36

358

128

6

2

4

4

1

1

2

6

14

3

13
7

7

2

26
3

8

15

18
17

1

34
2

21
3

41
15 907
2 152

473

16
5 422

17
7 259

3 226

41

2

1

1

1

1

10
9

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
"Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 13. Includes the establishments in the area bounded by 25th St., Wetmore Ave., Everett Ave., Rockefeller Ave., California, Broadway,
Wall, Hoyt Ave., Hewitt, Rucker Ave., California, and Hoyt Ave. (Everett) (In tracts 404, 407, and 408)

MRC No. 14. Includes the planned center known as "Burien Plaza" and establishments in the area bounded by Southwest 146th St., east side of 1st
Ave. South, south side of Southwest 153d St., Ambaum Rd . SW., 8th Ave. SW. , 150th St., and 6th Ave. SW. (King County) (In tracts
279 and 280)

MRC No. 16. Includes the planned center known as "Cross Roads" and establishments on NE. 8th St. from NE. 156th Ave. to NE. 160th Ave. extended,
and on NE. 156th Ave. from NE. 8th St. to NE. 14th St. extended. (Bellevue) (In tract 232)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 18 No. 19 No. 20

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year S1.000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1 ,000.

Shopping goods stores (GAF :
):

Number
Sales SI .000.

All other stores:

Number
Sales S1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

98
13
2

91
602
014
286

8
15

550

87
63

069

2
13

983

91

36
18
13
7

10
1

7

1

2

7
7

26
1

15
1

13
(D)

(D)
(D)

1

(D)

10
(D)

2

(D)

13

2

2

1

1

12
6 580

862
167

2

(D)

8
5 967

2

CD)

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
xExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 18. Includes the planned center known as "South Center Shopping" and establishments in the area bounded by Tukwila Parkway, Andover Park
West, Strander Blvd., and South Center Parkway West. (Tukwila) (In tract 262)

MRC No. 19. Includes the establishments in the area bounded by South Stacy St., 1st Ave. South, South Lander St ., and Utah Ave. South. (Seattle)
(In tract 93)

MRC No. 20. Includes the establishments on Main St. from 151st PI. SE . to 148th Ave. SE . (Bellevue) (In tracts 233 and 232)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind ot business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594
5992

MRCNo. 2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

112

11

3

2

27
14
13
6

6

1

14
4

5

5

11
10
1

33
1

21
1

64 412

(D)
(D)
(D)

(D)
(D)
(D)
(D)

5 553

1 079

<D>

16 667
13 233

(D>
(D)

1 646
(D)

2 732
868
495

1 369

3 377
(D)
(D)

(D)

7 201
(D)

4 613
(D)

NA Not available.

9 780

(D)
(D)

(D)

(D)
(D)
(D)
(D)

593

207

(D)

2 387
1 857

(D)
(D)

279
(D)

445
119
103
223

951
(D)

(0)

(D)

938
(D)

702
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 31?

(0)
(0)
(D)

(D)
(D)
(D)
(D)

140

51

(D)

583
461
<D)

(D)

62
(0)

107
29
27
51

232
(D)

(0)

(D)

240
(D)

186
(D)

1 944

(D)
(D)

(D)

(D)
(D)
(D)

(D)

115

32

(D)

455
355
CD)
(D)

48
(D)

71
19
18
34

272
(D)

CD)

(D)

169
(D)

132
(D)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

MRCNo. 13 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

103 28 366

(D)
(D)
(D)

25
11

11
9

11

6
5

2

35

NA Not available.

(D)
(D)
898

399

(0)

(D)

4 840
2 366
2 366
1 659

815

2 405
(D)
(D)

1 585

1 405
1 132

273

( D)

4 038

2 949
(D)

4 639

(D)
(D)
(D)

(D)
(D)

172

114

(D)

(D)

943
444
444
346

153

442
(D)
(D)
273

296
251
45

(D)

650

512
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 098

(D)
(D)

(0)

(D)
(D)
40

27

(0)

(D)

226
101
101
88

37

109
(D)
(D)
68

66
59
7

(D)

166

133
(D)

878

(0)
(D)
(D)

(D)
(D)

38

32

(D)

(D)

157
99
99
38

20

67
(D)
(D)
41

111
101
10

(D)

128

100
(D)
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table 2 Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. 14'

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

128

6

14

3

13
7

7

2

26
3
8

15

18
17

1

34
2

21
3

44 325

400
(D)
(0)

4 853
(0)
(D)
(D)

(D)

7 622

712

1 <568

1 173
1 173

(D)

(D)

4 304
758

1 045
2 501

3 472
(D)
(D)

(D)

4 975
(D)

2 351
(D)

5 716

317
(D)
(D)

531
(D)
(D)
(D)

(0)

1 092

62

284
153
153
(D)

(D)

615
76

162
377

894
(0)
(D)

(0)

550
(D)

366
(D)

1 388

70
(D)
<D)

130
(D)
(D)

(D)

(0)

292

15

67
32
32

(D)

(D)

143
18
37
88

196
(D)
(D)

(D)

133
(D)

87
(D)

1 020

45
(D)
(D)

122
(D)

(D)
(D)

(D)

134

14

53
34
34

(D)

(D)

15
27
47

247
(D)

(D)

(D)

118
(D)

81
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

Seattle

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

520

10
3
4

3

41

9

10

81
25
19
30
7

12
7

26
6

7
13

186
119
67

12

142
4

65
8

201 359

(D)
<D>
(D)

88 825
83 022

(D)
(D)

8 469

3 178

(D)

35 713
16 787
16 267
11 597
2 857
3 884

588

481
518
617
346

20 241
15 541
4 700

6 418

28 783
(D)

16 340
699

43 685

(D)

(D)
(D)

20 439
19 441

(D)

(D)

1 037

479

(D)

8 454
4 752
4 647
2 188

619
815
80

1 138
502
171
465

6 271
4 960
1 311

735

4 857
(D)

2 943
174

10 625

(D)
(D)
(D)

4 831
4 591

<D>

CD]

251

97

(D)

2 230
1 367
1 344

533
118
189
23

250
117
33

100

1 525
1 226

299

184

1 190
(D)
714
42

6 995

(D)

(0)
(0)

2 974
2 765

(Dj

(D)

198

45

(D)

193
671
652
288
98

104
32

133
54
17
62

1 494
1 117

377

115

799
(D)
490
31

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

Seattle

1972

SIC code
Kind of business

Establishments Sales

(number) ($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number;

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

4 659 1 383 304

136 37 477
47 12 917
89 24 560

78 231 266
16 206 570
26 7 414
36 17 282

616 283 049

266 246 070

477 84 590

303 84 57 5
126 36 788
102 35 258
79 24 559
34 13 648
39 8 006
25 1 574

364 55 213
106 20 872
100 11 673
158 22 668

1 254 164 978
846 135 972
408 29 006

160

005
39

363
55

48 201

147 885
34 553
58 432
4 721

201 907

5
1

3

012
482
530

38
35
1

1

837
454
452
931

27 671

27 305

440

15 246
7 426
7 195
4 115
1 964
1 516
225

8 016
3 000
1 997
3 019

44 107
37 444
6 663

6 213

21 060
(D)
682
(D)

48 160

1 146
347
799

9 021
8 215

353
453

6 926

6 288

2 035

3 862
2 018
1 962
985
437
360
62

1 922
730
494
698

10 194
8 659
1 535

1 511

5 255
(D)

2 135
(D)

36 497

684
220
464

6 581
5 871

280
430

4 362

2 942

1 974

2 513
1 234
1 180

590
382
222
85

1 164
378
334
452

11 484
9 667
1 617

1 103

3 690
(D)

1 561
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

10 795

464
146
318

210
46
78
86

1 385

799

1 445

640
267
208
136
79
99
59

887
258
252
377

2 327
1 609
718

339

299
104
822
134

3 243 012

122 475
37 271
85 204

482 653
432 642
17 224
32 787

758 036

631 616

239 581

167 215
69 549
65 465
33 513
42 936
17 019
4 198

132 280
56 705
25 755
49 820

306 887
253 797
53 090

123 996

278 273
77 491
97 649
10 163

L24 426 100 198

15 451 3 449
4 247 1 008

11 204 2 441

72 079 16 693
65 453 14 989
3 058 745
3 568 959

72 336 17 462

66 577 15 512

21 956 5 165

26 383 6 587
11 543 2 994
10 920 2 855
5 527 1 343
5 856 1 421
2 876 682

581 147

19 157 4 517
8 186 2 007
4 388 979
6 583 1 531

80 047 18 430
68 272 15 759
11 775 2 671

16 082

34 328
2 795

13 547
1 857

3 891

8 492
722

3 319
441

77 084

2 101
668

1 433

12 849
11 052

675
1 122

11 163

7 240

5 305

4 616
2 095
1 953

808
1 056

476
181

2 731
1 068

683
980

22 102
18 914
3 188

2 793

6 184
507

2 718
425

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

Seattle

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562,

562
3,8

Other 56
561

565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations . .^

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
4 ......

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

615

12
4
3
5

67

4

10

102
37
24

65
27
5

19
7

37
11

20

187
123
64

23

169
6
6

36
12

234 092

(D)
(D)
(D)

106 968
101 913

4 594
461

7 819

(D)

1 250

41 288
20 353
19 085

20 935
7 612

(D)

9 208
358

15 550
7 843
1 294
6 413

24 440
20 807
3 633

6 702

28 224
4 590
3 236
6 481
853

49 6 38

(D)
(D)
(D)

24 656
23 603

1 002
51

805

(D)

186

8 100
3 820
3 639

280
366
(D)
110
59

656
463
247
946

720
844
876

1 082

4 190
221
49 3

1 097
177

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business

3Data limited to "employer" establishments.
'includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.

10 224

(D)
(D)
(D)

847
477
348
22

209

(D)

46

1 536
792
742

744
220
(D)
391
10

455
184
62

209

103
818
285

221

758
60

100
147
40
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972
'

Seattle central

business district

Seattle Standard metropolitan

statistical area

52

5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-14.

( IMC)

(D)
(NO

17.0
18.5

(D)
( D)

8.3

(D)

(D)

13.
-17,

-14,
-9,

-51.9
-77.4
-52.3
-47.8

-17.2
-25.5
29.4

-4.2

( NO
(D)

-18.1

5.1

( NO
( D)

( NO

-15.1
-13.4
-23.0
-28.5

14.8

11.4

11.4

9.7
57,

69,
-11.0

-6,

-11,

28,
-14,

14.9
12.3
28.8

( NO
1.4
7.5

33.8

.4
28.1
91.2

26.1
30.0
-14.8
14.5

37.7

37.8

35.0

59.7
(D)

121.8
36.7

25.9
41.4
43.6
5.9

38.8
38.0
43.1

31.8

33.3
18.0
45.0

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

Seattle

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56

562,3 ,8
562

565
566

564, S

57

5712
Other 571

572, 573

58

5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

14.6

(D)
(D)
(D)

38.4
40.2
CD)

(D)

3.0

1.3

(D)

42.2
45.6
46,
47.

20,
48,
37,

13.5
16.9
5.3
14.8

12.3
11.4
16.2

13.3

19.5
( D)

28.0
14.8

6.2

(D)
(D)
(D)

18.4
19.2
(D)

(D)

1.1

.5

(D)

21.4
24.1
24.8
34.6
6.7

22.8
14.0

5.7
6.2
2.4
6.7

6.6
6.1
6.9

5.2

10.3
(D)
16.7
6.9

100.0

(D)
(D)
(D)

44.1
41.2
(D)

(D)

4.2

1.6

(D)

17.7
8.3
8.1
5.8
1.4
1.9
.3

3.7
1.7
.3

1.7

10.1
7.7
2.3

3.2

14.3
1.4
8.1

100.0

2.7
.9

1.8

16.7
14.9

.5
1.3

20.5

17.8

6.1

6.1
2.7
2.5
1.8
1.0
.5

.1

4.0
1.5
.9

1.6

11.9
9.8
2.1

3.5

10.7
2.5
4.2

. 3

100.0

3.3
1.2
2.6

14.9
13.4

.5
1.0

23.4

19.5

7.4

5.0
2.1
2.0
1.0
1.3
.5
.1

4.1
1.7
.9

1.5

9.5
7.8
1.7

3.8

8.6
2.4
3.0

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Kind of business

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

Standard

metropolitan

statistical

area

2 220
689 982
86 441
16 970

802
( D)

491
209 733

927
(D)

2 220

104
27
77

47
15
15
17

265

199

321

119
44
32
21
11
30
13

174
47
53
74

471
316
155

66

454
17

151
29

City

1 489 323
491 384 138 697
64 118 22 562
12 7 08 3 969

552 122
(D) 15 983

371 120
171 181 72 688

566 81
(D) 50 026

1 489

44
14
30

30
12
9

9

177

113

197

98
36
25
18
8

23
13

132
34
37
61

328
213
115

47

323
13

112
17

Central

business

district

323

3

3

9

5

2
2

15

18

19

43
15
9

11
2

11
4

39
13
10
16

98
52
46

70
3

29
4

Major retail centers

(See descriptions below)

No. 1

52
7
1

53
277
128
251

6
12

310

34
29

983

10
12

984

53

1

1

4

2

2

4

2

5

15
9
7

2

2

10

No. 2

22
15 091
1 532

342

7

7 084

14
<D>

1

(D)

22

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Northtown Shopping Center" in the area bounded by West Queen Ave., Division, East Crown Ave.,

Lidgerwood, East Hoffman Ave., West Hoffman Ave. extended, Atlantic Dr., Atlantic. (Spokane) (In tract 4)

MRC No. 2. Includes the planned center known as "shadle Center" in the area bounded by Wellesley Ave., Belt, Longfellow Ave., and Alberta.

(Spokane) (In :ract 11)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below) .

No. 3 No. 5 No. 6

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,

6

592
594

5992

Retail stores, total:'

Number
Sales SI ,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

25
3

37
728
292
688

8
9

232

16
22

438

1

6

058

37

2

2

2

12
4
4
2

5
1

14
9 870

968
211

5

(D)

5

(D)

4

686

14

13
11 517
1 220

184

1

(D)

7
10 402

5
(D)

13

3

3

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods catej

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "University City Shopping Center" and establishments on Sprague Ave. from Herald Kd.
Rd. (Spokane County) (In tracts 125 and 126)

MRC No. 5. Includes the establishments on Division St. from Francis Ave. to Lyons Ave. (Spokane and Spokane County) (In tract 110)

MRC No. 6. Includes the establishments on East Sprague Ave. from Carnahan Rd. to Howe Rd. (Spokane) (In tract 123)

ory . These
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

orlmore in the Spokane SMSA in 1972)

table 3 The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,0

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

323

3

3

15

18

19

43
15
9

11

2

11
4

39
13
10
16

98
52
46

70
3

29
4

138 697

657
(D)
(D)

43 071
(D)
(D)
(D)

2 367

40 496

4 175

10 105
3 722
3 531
3 466

(D)
(D)
63

14 405
8 905
1 514
3 986

7 721
5 354
2 367

5 895

9 805
(D)

5 107
(0)

22 562

151
(D)
(D)

8 068
(D)

(0)
(D)

233

4 530

553

1 898
846
785
637
(D)
(D)

13

719
684
216
819

1 97 6

1 474
502

663

1 771
(D)

1 007
(D)

5 154

32
(D)
(D)

1 781
(D)
(D)
(D)

59

1 115

137

390
138
111
158
(D)
(D)

3

592
387
48

157

468
343
125

161

419
(D)
236
(D)

3 969

24
(D)
(D)

1 600
(0)
(D)
(D)

54

501

105

331
129
109
112
(D)
(D)

4

329
181
31

117

620
480
140

117

288
(0)
162
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses^ direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

151,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, (

592
594
5992

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 489

44
14
30

30
12

177

113

197

98
36
25
18
8

23
13

132
34
37
61

328
213
115

47

323
13

112
17

491 384

12 366
(D)

CD)

102 266
92 967

CD)
(D)

91 404

99 580

28 386

23 092
CD)
CD)
Cd)

1 811
(D)
690

30 481
14 219
4 456

11 806

39 023
29 919
9 104

(D)

(D)
12 444
14 947

(D)

64 118

1 572
359

1 213

15 360
14 005
1 147

208

8 469

9 807

2 896

3 532
CD)

1 403
CD)
208
630
79

5 189
2 541

709
1 939

9 685
7 608
2 077

2 483

5 125
(D)

2 016
262

14 962

343
80

263

3 381
3 065

272
44

2 129

2 432

652

807
CD)
273
Cd)
43

154
12

1 124
538
176
410

2 253
1 755

496

580

1 259
(D)

475
62

12 703

269
64

205

C04
670
283
51

1 496

1 151

652

719
(D)
296
(D)
43

lt6
28

664
276
93

295

301
599
702

478

974
(0)
411
68

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

MAJOR RETAIL CENTERS

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 220

101
27
77

47
15
15
17

265

199

321

119
44
32
21
11
30
13

174
47
53
74

471
316
155

66

454
17

151
29

689 982

36 163
6 353

29 810

123 628
110 553

(D)
(D)

139 373

141 120

46 758

28 171
11 093

(D)
(D)

3 076
(D)
690

38 051
18 674
6 442

12 935

53 796
41 436
12 360

(D)

(D)

13 050
19 883

(D)

86 441

3 604
637

2 967

17 705
15 887
1 368

450

13 055

14 047

4 672

4 251
1 636
1 526
1 252

341
943
79

6 247
3 124
1 018
2 105

13 161
10 388
2 773

3 452

6 247
(D)

2 436
(D)

19 867

724
134
590

3 906
3 495

325
86

3 198

3 358

1 030

984
338
299
327
83

224
12

1 377
671
246
460

3 000
2 332

668

769

521
(D)
581
(D)

16 970

505
111
394

3 496
3 046

343
107

2 292

1 634

1 070

850
352
320
192
78

200
28

792
329
130
333

4 470
3 573

897

628

1 233
(D)
547
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562

Other 56
561
565
566
564, 7, 9

57

5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

.

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores 1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

360

4

4

18

26

27

49
22
14

27
11

2
11
1

36
10
10
16

97
55
42

11

83
3
5

10
5

22 763

(D)

(D)

39
36

710
880
(D)
(D)

2 277

39 949

3 253

9

4
4

586
813
040

4
2

2

773
189
(D)
254
(D)

7
4

2

819
544
931
344

7
5

1

177
709
468

4 524

(D)

694
961
754
309

18 813

(D)

(D)

7 539
7 009

(D)
(D)

231

4 075

485

1 685
873
733

812
398
(D)
339
(D)

1 314
733
158
423

1 769
1 502

267

519

(D)
78

175
282
81

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 59l) not covered in any of the lines below.

4 308

(D)

(D)

1 858
1 665

(D)
(D)

83

655

100

404
235
204

169
81
(D)
71

(D)

257
129
37
91

575
469
106

112

(D)
21
39
54
19
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

13.0

( NO
(D)

( NO

(D)
(D)
(D)
(D)

4.0

1.4

28.3

5.4
-22.7
-12.6
33.7

84.2
96.0
62.6
70.1

7.6
-6.2
61.2

30.3

( NO
(D)
(D)

41.6

( NO
!D)

( NO

36.7
44.7
(D)
( D)

27.5

59.0

38.4

45.0
(D)
(D)
(D)

70.9
89.9
(D)
(D)

59.7
55.8
73.8

(D)

( NO
46.3
(D)

50.4

90.8
137.4
81.7

35.5
40.0
(D)
(D)

39.5

(D)

49.9

59.4
(D)
(D)
( D)

53.8
50.9
122.1
36.7

75.7
71.0
93.9

(D)

(D)
27.8
(D)

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,

to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores ,

Florists

28.2

5.3
.3

7.2

42.1
(D)

34.8
2.2

2.6

40.

7

14.7

43.8
(D)

(D)
(D)
(D)

50.7
9.1

47.3
62.6
34.0
33.8

19.8
17.9
26.0

(D)

(D)
(D)

34. 1

31.2

20.1

1.8
(D)
(D)

34.8
(D)

27.8
1.2

1.7

28.7

8.9

35.9
33.6
(D)
(D)
(D)

35.6
9. 1

37.9
47.7
23.5
30.8

14.4
12.9
19.2

(D)

(D)
( D)

25.7
22.9

100.0

.5
(D)
(D)

31.0
(D)
(D)
(D)

1.7

29.2

3.0

7.2
2.7
2.5
2.5
(D)

(D)

10.4
6.4
1.1
2.9

5.6
3.9
1.7

4.3

7. 1

(D)

3.7
<D)

100.0

2.5
(D)
( D)

20.8
18.9
(D)
(D)

18.6

20.3

5.8

4.7
(D)
(D)
(D)
.4

(D)

.1

6.2
2.9
.9

2.4

8.0
6.1
1.9

(D)

(D)
2.5
3.0
(D)

100.0

5.2
.9

4.3

17.9
16.0
(D)
(D)

20.2

20.5

6.8

4.1
1.6
(D)
(D)
.4

(D)

.1

5.5
2.7
.9

1.9

7.8
6.0
1.8

(D)

(D)
1.9
2.9
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major jetail center

see description below)

No. 1

54, 58. 591

53. 6, 7; 594

52.55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2

793
104
19

872
551
151
442

1

263
020
900

217
635
661

1

311
217
990

2 872

153
46

106

47
14
24
9

318

256

398

141
49
34
29
17
34
12

219
60
59

100

624
418
206

76

637
26

227
42

1

411
57
10

345
702
741
592

127
514
680

312
(D)

519
(D)

1 345

44
15
29

17
7

10

138

107

172

87
35
25
17
7

19
9

102
25
30
47

337
224
113

39

302
10

106
21

143
52 825
10 295
1 959

56
8 367

50
39 016

37
5 442

143

2

2

5

3
2

2

3

12
2
2
5

4

1

10
2
1

7

48
30
18

53
2

23
3

34
7 316
1 373

272

7

2 038

19
4 139

1 139

34

1

1

3
1

2

1

1

4

4

1

1

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
^Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned centers known as "Lakewood Center" and "Lakewood Square" and the area bounded by the north side of Motor Ave.,

Gravelly Lake Dr., 59th Ave. SW. extended to Lake Grove St. SW. and Whitman Ave. (Pierce County) (In tracts 718.01 and 719.01)
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table l. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 2 No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525

52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total.

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores ,

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

34
4

64
416
808
974

7
17

769

20
40

762

5
7

885

64

2
1

1

4

2

2

13
7
5

2

3

1

10
2

1

7

10
9

1

17
1

13
1

64
9

1

67
726
048
646

7
13

536

55
47

464

1

7
726

67

30
18
15
5

15
1

9

14

2

35
707
212
327

7

682

11

18
664

2

10
361

35

2

2

2

1

1

1

5

2

2

10
4

3
3

6

4

2

11
11 121

839
160

3

(D)

7

(D)

1

(D)

U

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Villa Plaza" and establishments on Gravelly Lake Dr. SW. from 100th St. SW. to wildare Rd.
and on 100th St. SW. from 59th Ave. SW. to Gravelly Lake Dr. SW. (Pierce County) (In tract 719.01)

MRC No. 3. Includes the planned center known as "Tacoraa Mall" and establishments in the area bounded by South 42d St., Ferry St., South 47th
St., and Pine St. (Tacoma) (In tracts 626 and 629)

MRC No. 4. Includes the planned centers known as "South Central Village" and "B and I Shopping Center" and establishments on South Tacoma Kay
from the city limits to South 88th St. (Pierce County) (In tract 718.01)

MRC No. 5. Includes the planned center known as "Tahoma Vista Shopping Center" and establishments along East 72d St. from Portland St. to East
M St. (Pierce County) (In tract 716)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments

or more in the Tacoma SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,0

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

113

2

2

12
2
2

5

4

1

10
2

1

7

48
30
18

53
2

23
3

52 825

(D)

(0)

29 133
(D)
(D)

439

<D>

94

1 207
(D)

(D)
681

426
(D)

5 924
(D)

(0)
1 493

5 394
4 271
1 123

2 534

5 627
(0)

2 752
(D)

10 295

(D)

(D)

5 701
(D)
(D)

75

(D)

130
(0)
(D)
51

63
(D)

1 274
(D)

(D)
323

1 412
1 187

225

386

993
(D)

491
(D)

2 245

(0)

(D)

1 103
(D)
(D)

20

(D)

35
(0)
CD)
13

17
(D)

302
(D)
(D)
67

370
316
54

101

229
(D)

107
(D)

1 959

(D)

(D)

1 123
(D)
(D)

25

(D)

24
(D)

(D)
7

11
(D)

166
(0)
(D)

53

348
272
76

59

175
(D)
64

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 345

44
15
29

17
7

10

138

107

172

87
35
25
17
7

19

102
25
30
47

337
224
113

39

302
10

106
21

HI 702

7 972
2 434
5 538

(D)

66 914
(D)

72 964

96 917

27 380

22 177
(D)

12 322
3 384

(D)

(D)
234

22 462
7 399
6 514
8 549

40 050
31 940
8 110

14 666

(D)
6 776
9 956

(D)

57 741

1 139
239
900

10 731
10 309

422

6 693

11 499

2 515

105
789
642
402
(D)
524
(D)

4 382
1 452
1 444
1 486

10 512
8 755
1 757

2 134

5 031
(D)

1 371
(D)

13 420

240
18

222

2 210
2 108

102

1 603

2 749

605

748
446
409
86

(D)
120
(D)

004
321
337
346

2 576
2 141

435

501

1 184
(D)

298
(D)

10 592

155
17

138

038
941
97

1 137

1 218

588

570
326
294
65

(D)
93
(D)

629
183
236
210

2 900
2 426

474

371

986
(0)
265
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
JExcludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 872

153
47

106

47
11
24
9

318

256

398

140
49
34
29
17
34
12

220
60
60

100

626
420
206

76

637
26

227
42

793 551

32 418
8 788

23 630

124 522
111 354

(D)
(D)

162 519

167 208

63 169

32 455
14 877

(D)
5 253

(D)

5 073
(D)

41 245
12 311
10 691
18 243

74 501
59 258
15 243

26 880

68 634
(D)

19 439
(D)

104 151

4 135
924

3 211

17 738
15 681
1 527

530

14 650

18 629

5 719

4 600
2 016
1 840

672
1 093

803
16

7 295
2 101
2 459
2 735

19 191
15 964
3 227

3 709

8 485
(D)

2 553
(D)

24 234

883
187
696

3 736
3 256

377
103

3 420

4 451

1 393

109
501
456
154
262
185

7

1 725
481
583
661

4 556
3 780

776

892

2 069
(D)
572
(D)

19 442

566
131
435

3 316
2 899

347
70

2 443

2 087

1 431

863
386
347
113
212
142
10

1 039
281
354
404

5 383
4 550

833

661

1 653
(0)
541
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562

Other 56
561

565
566
564, 7, 9

57
5712
Other 571

572, 573

58
5812
5813

59 pt (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

.

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

200

13

4

3

36
12
10

24
8
2

10
1

11
3

63
34
29

53
2
3

10
1

57 042

417

417

27 304
25 471

(D)

(D)

1 021

(D)

(D)

5 187
1 862
1 785

3 325
1 385

(D)
1 350

(D)

6 584
(O)

(D)

5 410
4 010
1 400

2 347

6 094
(D)

(D)
1 775

(D)

11 109

145

145

5 547
5 112

(D)

(D)

95

(D)

(D)

872
416
404

456
180
(D)

184
(D)

1 338
(D)

(D)

546
213
333

308

916
(D)

(D)

297
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.

2 573

35

35

1 231
1 057

(D)

(D)

30

(D)

(D)

210
99
93

111
41
(D)
49
(D)

248
(D)

(D)

550
465
85

58

155
(D)

(D)

53
(D)
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
Other 56

57

5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

. Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Florists

-7.4

( NO
(D)

( NO

6.7
(D)
(D)
(D)

57.0

(D)

(D)

76.7
(D)
(D)

(D)

10.0
(D)
(D)
(D)

-.3
6.5
19.8

8.0

(NO
(D)
(D)

16.5

(NO
(D)
(NO

(D)
4.7
(D)

8.6

26.1

14.2

33.1
(D)

154.4
-18.2

13,

74,
118,
23,

42.1
41.7
43.5

-3.1

( NO
-25.8

(D)

39.0

52.6
64.1
48.4

36.1
42.9
(D)
(D)

28.0

(D)

38.9

24.7
(D)
(D)

94.0

34.3
90.8
115.0
49.6

74.2
76.1
67.1

18.8

(D)
(D)
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due

to major changes in classification.
lThe percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless , changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers {mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent ot

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores -.

Florists

12.8

(D)

(D)

CD)
(D)

48.9

.6

(D)

.3

5.4
.4

(D)
20.1
(D)
(D)
(D)

26.4
(0)

CD)
17.5

13.4
13.5
13.8

17.3

(D)
(D)

27.6
30.3

6.7

(D)

(D)

23.4
(D)

13.1
(D)

.3

(0)

.1

3.7
(D)

.4
13.0
(D)
8.4
18.5

14.4
(D)
(D)

8.2

7.3
7.2
7.4

9.4

8.2
4.8
14.2
19.7

100.0

(D)

(D)

55.2
(D)
(D)

(D)

.2

2.3
(D)

(D)
1.3

(D)

11. 1

(D)
(D)

2.8

10.2
8.1
2.1

4.8

10.7
(D)

5.2
(D)

100.0

1.9
.6

1.3

(D)
16.3
(D)

17.7

23.5

6.7

5.4
CD)
3.0
.8

CD)
CD)
.1

5.5
1.8
1.6
2.1

9.7
7.7
2.0

3.6

(D)
(D)
2.4
(D)

100.0

4.1
1.1
3.0

15.7
14.0
CD)
Cd)

20.5

21.1

8.0

4.1
1.9
CD)
.7

(D)

.6

Cd)

5.2
1.6
1.3
2.3

9.3
7.4
1.9

3.4

8.6
(D)
2.4
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562

561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 410
322 125
39 455
7 840

536
(D)

279
( D)

595
120 954

1 410

80
26
54

32
7
18
7

185

132

210

88
40
36
13
12
19
4

77
21
23
33

306
216
90

45

255
21
82
19

29
18 342
3 205

652

7

743

22
17 599

29

12
7 300
1 194

216

4

1 666

5
5 440

3
194

12

26
10 541
1 789

229

9

3 124

14
6 669

3
748

26

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
z Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the planned center known as "Yakima Mall" and establishments in the area bounded by East A St., North Naches Ave., East
Yakima Ave., and North 3d St. (Yakima) (In tract 9509)

MRC No. 2. Includes the planned center known as "Nob Hill Mall" and establishments bounded on West Nob Hill Blvd. from South 24th Ave. to South
28th Ave. (Yakima) (In tract 9506)

MRC No. 3. Includes the planned center known as "Valley Mall" and establishments bounded by city limits, East Old Town Rd., and Main St.

(Yakima) (In tract 9576)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 962
587 338
65 699
13 072

799
185 512

467
167 916

696
233 910

1 962

101
34
67

87
9

33
45

358

105

282

108
32
26
19
27
23
7

133
47
23
63

389
316
73

52

347
21

139
22

133
21
4

225
557
591
323

11
70

687

85
107
259

36
48

611

225

3

1

2

13
6

5

2

14

12

11

45
18
15
9

6

11
1

22
6

5

11

49
43
6

49
3

27
4

38
13 379
1 718

338

14
6 641

19
5 378

5

1 360

38

2

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Washington, Summers, Summers extended, P.C. RR., Brooks, Brooks extended, Kanawha

River, and Elk River. (Charleston city) (Entire tract 9)

MRC No. 2. Includes the establishments on 7th Ave. from E St. to MacCorkle Ave. and on D St. from 7th Ave. to 4th Ave.

(In tract 129)

(South Charleston)



MAJOR RETAIL CENTERS CHARLESTON SMSA—WEST VIRGINIA 48-7

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

225

13
6

5

2

14

12

11

45
18
15
9
6

11
1

22
6

5

11

49
43
6

49
3

27
4

133 557

(D)
(D)
(D)

52 375
50 489

(D)
(D)

1 452

29 857

(D)

20 057
5 744
5 463
7 702
3 783

(D)
(0)

7 428
3 433

971
3 024

8 024
7 733

291

2 211

9 778
(D)

5 399
434

21 591

(D)

(D)
(D)

8 699
8 328

(D)
(D)

138

3 064

(D)

4 102
1 128
1 077
1 866

628
(D)

CD)

1 309
646
190
473

1 988
1 948

40

272

607
(0)
875
77

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

5 186

(D)
(D)
(D)

1 967
1 879

(D)
(D)

32

770

(D)

1 067
269
257
546
130
(D)
(D)

321
159
42

120

513
501
12

68

367
(0)
190
17

4 323

(D)

(0)
(0)

1 825
1 735

(D)
(D)

42

396

(D)

750
241
228
245
165
<D>
(D)

261
116
50
95

611
599
12

62

299
(DJ

177
15
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48-10 WEST VIRGINIA—HUNTINGTON-ASHLAND, WVKY-OH, SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59ex.591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 377
567 014
62 206
13 722

935
(D)

489
167 138

953
(D)

2 377

106
39
67

79
11

27
41

450

198

394

135
52
41
15
25
37
6

155
70
29
56

417
318
99

68

375
20

120
27

62
10
2

179
282
270
177

6
60
102

46
80

278

9
39

902

179

5

2
3

8

4

4

36
18
15
4

2

11

1

15
7

2

6

41
34
7

10

41
2

21
1

35
5
1

92
556
391
094

3
16

196

20
50

489

11
26

871

92

6
3

3

8
3
3
2

13

1

24
8
7

3
4
8

1

10
6

1

3

12
11

1

2

14

8

2

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by the city limits, 12th extended, 12th, C. & O. RR., 6th, and U.S. Highway 52.

(Huntington city, WV) (Entire tract 7)

MRC No. 2. Includes the establishments in the area bounded by Floodwall, 19th, Central Ave., and 12th. (Ashland city, KY) (Entire tract 301)



MAJOR RETAIL CENTERS HUNTINGTON-ASHLAND, WV-KY-OH, SMSA—WEST VIRGINIA 48-11

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

555
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591, (

592
594

5992

Retail stores, total:
1

Number
Sales SI,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

29
3

25
792
891
729

11
8

307

13
6

819

4
11

666

25

14
10 175

909
186

7

(D)

5
(D)

2

(D)

14

11
11 664

1 203
289

4

(D)

5

6 198

2

(D)

11

1

1

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. Thes

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the establishments on 5th Ave. from 26th St. to 29th St. and on 29th St. from 5th Ave. to bridge over B. & 0. RR.
(Huntington, WV) (In tract 4)

MRC No. 4. Includes the planned center known as "Fairfield Plaza Shopping Center" and establishments on 16th St. from Miller St. to Boulevard
Ave. (Huntington, WV) (In tract 14 and 15)

MRC No. 5. Includes the planned center known as "Midtown Shopping Center" and establishments on 13th St. from 12th St. to Montgomery Ave.
(Ashland, KY) (In tracts 301 and 302)



48-12 WEST VIRGINIA—HUNTINGTON-ASHLAND, WV-KY-OH, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594

5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

179

36
18
15
4

2

11
1

15

7
2
6

41
34
7

10

41

2
21
1

62 282

595
(D)
(D)

20 952
18 307
2 645

920

3 707

854

13 618
7 649
7 385
2 905

(D)

2 898
<D>

7 959
(D)
(D)

4 065

3 302
3 141

161

1 880

7 495
(D)

3 749
(D)

10 270

238
(0)
(D)

3 112
2 644

468

78

464

83

2 258
1 226
1 182

497
(0)
514
(D)

1 847
(0)
(D)

836

933
917
16

258

999
(D)
613
(D)

2 477

58
(0)
(0)

730
618
112

20

108

21

571
328
317
105
(D)
132
(D)

455
CD)
(D)
201

228
224

4

63

223
(D)
134
(D)

2 177

50
(D)
(D)

716
612
104

25

68

28

465
296
282
77

(D)

88
(D)

274
CD)
(D)
147

292
286

6

51

208
(D)
137
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS PARKERSBURG-MARIETTA, WV-OH, SMSA—WEST VIRGINIA 48-15

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58. 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 254
315 742
36 577
7 493

447
(D)

302
93 038

505
(D)

1 254

64
16
48

42
11
12
19

181

102

203

70
28
21
11
7

23
1

93
24
15
54

233
157
76

33

233
17
97
10

17
3

41
973
416
833

8

(D)

15
31

403

2

(D)

41

1

1

5

2

3

14
6

4

2

2

4

5

4

1

3

11

10

10
14 316
1 551

277

5

10 217

5
4 099

10

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments on Market St. from 4th to 8th. (Parkersburg city, WV) (In tract 6)

MRC No. 2. Includes the establishments on Pike St. from 2000 to 2120. (Parkersburg, WV) (In tracts 9 and 8)



48-16 WEST VIRGINIA—PARKERSBURG-MARIETTA, WV-OH, SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales S1 ,000.

Payroll, entire year 51,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales 51,000.

Shopping goods stores (GAF 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales 51 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

53
25 154
3 812

573

11
1 568

38
23 481

4

105

53

9
8

3

1

6

15

11

1

11
13 452
1 363

299

4

686

6
(D)

1

(D)

11

53
15 066
2 098

435

15
2 220

32
7 912

6
4 934

53

3

1

2

4
2

1

1

4

2

9
4

5

2

13

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "Grand Central Mall" and establishments on Murdock from 6th St. to 5th St. (Parkersburg, WV)

MRC No. 4. Includes the planned center known as "Frontier Shopping Center" and establishments in the 700 block of Ephraim Cutler.
(Marietta, OH)

MRC No. 5. Includes the establishments on Putman St. from 3d St. to Front St. and on 2d St. from Scammel St. to Butler St. (Marietta, OH)
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MAJOR RETAIL CENTERS WHEELING, WV-OH, SMSA—WEST VIRGINIA 48-19

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below)

No.

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591 ,

4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total"

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 585
393 959
45 133
10 169

746
135 320

318
118 878

521
139 761

1 585

67
23
44

47
8

16
23

277

92

189

99
35
24
19
13
25
7

97
27
15
55

421
224
197

48

248
20
75
27

157
77 454
12 748
2 919

48
(D)

73
55 678

36
(D)

157

1

1

9
4

2
3

13

6

29
10
7

9

1

9

17
5

2

10

33
23
10

44
1

18
4

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 9th, 9th extended, Chapline, 11th, Eoff, 18th, Chapline, Wheeling Creek and

Ohio River. (Wheeling city, WV) (Entire tract l)



48-20 WEST VIRGINIA—WHEELING, WV-OH, SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex 591,6
592
594
5992

MRCNo. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

157

1

1

13

6

3

29
10
7
9

1

9

17
5

2

10

33
23
10

44
1

18
4

77 454

(0)

(D)

31 614
21 471

(D)
(D)

2 638

(D)

178

11 061
6 224
5 796
3 178

(D)
<D>

8 854
6 085

<D>
(D)

5 007
4 429

578

(DJ

267
<D)
149
455

12 748

(D)

(D)

5 524
4 631

(D)

(D)

401

<D)

12

1 736
937
860
560
(D)

(D)

1 552
1 161

(D)
(D)

1 337
1 239

98

(D)

1 206
(D)
758
108

2 782

(D)

(D)

1 165
947
(D)

(D)

102

(D)

5

355
190
171
110
(D)

(D)

353
261
CD)
<D>

295
268
27

(D)

299
(D)
175
27

2 919

(0)

(D)

1 314
1 086

<D>
(D)

99

(0)

4

370
231
207
92
(D>
(D)

356
276
(D)
(D)

415
383
32

(D)

265
(D)
160
18

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596 ) not covered in any of the lines belc
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49-6 WISCONSIN—APPLETON-OSHKOSH SMSA MAJOR RETAIL CENTERS

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594

5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores . . . .

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

2 433
533 912
65 667
15 898

1 042
(D)

544
143 227

847
(D)

2 433

136
49
87

60
19
19
22

241

180

293

151
45
38
32
18
44
12

164
51
34
79

739
290
449

62

407
53
169
28

70
10
2

176
826
651
327

5
43

616

43
94

514

21
39

696

176

8

2
6

9
5

1

3

10

34
12
11
9

10
3

27
11
4

12

35
18
17

40
4

24
1

46
7
1

157
547
051
740

13
51

268

23
76

87 6

9
30

403

157

4

1

3

6
4

1

1

10

32
12
10
7

3

8

2

15
5

1

9

36
18
18

33
2

23

38
5 504

818
218

10
1 284

25
128

3
92

38

10
3
1

3

3

1

3

1

1

1

3
1

2

3

12

9

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Washington, Richmond, Franklin, C. & N.W. RR. , Oneida, Franklin, Drew, Water,
Oneida, Prospect Ave., 6th, Walnut, 8th, Badger, Lawrence, and Story. (Appleton city) (Entire tract 101)

MRC No. 2. Includes the establishments in the area bounded by Algoma Blvd., Jackson, Church Ave., Division, Irving Ave., Jefferson, Parkway Ave.,
Mt. Vernon, Merritt Ave., Broad, Fox River, and Wisconsin. (Oshkosh city) (Entire tract 6)

MRC No. 3. Includes the establishments on West Wisconsin Ave. from Elm St. to Walnut St. (Neenah) (In tracts 32 and 33)



MAJOR RETAIL CENTERS APPLETON-OSHKOSH SMSA—WISCONSIN 49-7

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week
including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

176 70 826

3

5

10

34
12
11
9

10
3

27
11
4

12

35
18
17

40
4

24
1

NA Not available.

1 944
(D)
<D>

27 077
26 260

(0)
(0)

228

13 193

1 664

346
317
(D)
746

1 115
168

7 176
3 237

511
3 428

3 179
2 148
1 031

2 209

8 810
3 218
3 915

(D)

10 651

383
(D)
(D)

4 627
4 474

(D)
(D)

56

1 187

269

960
486
(D)
252

208
14

029
465
61

503

834
662
172

340

966
159
516
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.
1 See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

2 324

84
(D)
(0)

1 075
1 038

(D)
(D)

11

116

63

225
121
(D)

53

49
2

237
113
14

110

200
158
42

85

228
36

118
(D)

2 327

61
(D)
(D)

1 091
1 051

(D)
(D>

14

57

84

225
133
(D)
45

40
7

154
70
12
72

309
248
61

75

257
69

132
(D)



49-8 WISCONSIN—APPLETON-OSHKOSH SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972—Continued

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

(51,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565

566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

MRC No. 2 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

157

7

6

10

32
12
10
7

3

8

2

15
5

1

9

36
18
18

33
2

23

46 547

(D)
(D>
(D)

12 666
(D)

CD)
(D)

6 674

(D)

1 443

5 299
2 222

(D)

1 396
CD)
901
(D)

3 664
CD)
(D)

2 091

3 829
2 536
1 293

2 765

3 188
(D)

2 247

7 051

(D)

(D)
(D)

2 045
(D)

(D)
(D)

605

(D)

180

877
332
CD)
272
CD)
160
(D)

601
(D)

(D)
310

966
742
224

511

419
CD)
326

1 702

CD)
CD)
CD)

480
CD)
CD)
CD)

155

(D)

51

201
77
CD)

59
CD)
40

CD)

153
(D)

CD)
77

225
175
50

125

98
CD)
73

1 740

CD)
(D)
(D)

515
(D)

(D)
(D)

108

(D)

59

244
100
CD)
56

(D)

48
CD)

105
(D)

(D)
69

348
265
83

117

112
CD)
97

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS GREEN BAY SMSA—WISCONSIN 49-11

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions belowj

No. 1 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . .

.

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1

369
17
10

331
832
019
565

111
597
186

121
281
237

13a
450
109

1 331

69
21
18

37
12
10
15

117

81

163

69
29
22
11
1

20
2

92
25
15
52

118
161
257

32

223
37
86
8

166
62 830
11
2

125
108

59
(D)

77
(D)

30
(D)

166

3

3

3
2

1

6

11

31
15
11
8
1

8
2

16
3
2

11

18
20
28

33
2

21
1

15
25
3

005
154
670

3
(D)

19
10

668

2
(D)

15

1

1

3
2

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Fox River, East River, Pine, Quincy, Doty, Jefferson, Crooks, Adams, and East

Mason. (Green Bay city) (Entire tract 10)

MRC No. 3. Includes the planned center known as "Green Bay Plaza" and establishments at the intersection of Military Ave. South (Highway -II and

West Mason St. (Highway 54). (Green Bay) (in tract 4)



49-12 WISCONSIN—GREEN BAY SMSA MAJOR RETAIL CENTERS

table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores .

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

166

3

3

6

11

7

34
15
11
8

1

8

2

16
3

2

11

46
20
28

33
2

21
1

62 830

(DJ

(0)

(0)
(0)
(D)

(D)

16 517

1 065

8 480
4 669
4 280
2 546

(D)
943
(0)

4 853
(0)
(D)

2 386

4 478
2 927
1 551

1 733

5 164
(D)

4 472
(0)

11 125

(D)

(0)

(D)
(D)

(D)

(D)

1 684

169

453
692
619
552
(D)
146
(D)

773
<D)
<D)
413

156
921
235

357

756
(D)
661
(D)

2 652

(D)

(D)

(D)
(D)
(D)

(D)

397

40

368
157
140
165
(D)
33

(D)

181
(D)

(D)
96

264
207
57

101

164
<D)
140
(D)

2 408

(0)

(0)
(D)

(0)

(0)

210

61

339
203
180
90
(0)
30
(D)

116
(0)
(D)
61

406
327
79

77

148
(D)

124
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

"See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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KENOSHA, WIS.

Major Retail Centers
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MAJOR RETAIL CENTERS KENOSHA SMSA—WISCONSIN 49-15

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:'

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

222
27
6

978
619
392
290

458
(D)

190
(D)

69
330
331

978

49
14
35

20
7

8

5

132

60

130

48
19
15
10
3

10
6

58
13
12
33

307
124
183

19

155
20
64
9

34
4

121
213
754
995

5
34

427

15

57
799

12
30

987

121

4

2

2

4

2
2

22
11
10
7

3

1

14
3

1

10

25
9

16

27
2

17

12
17 537
2 442

476

3
(D)

12 764

1

(0)

12

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by 52d, Sheridan Rd., 51st, 8th Ave., 49th, 7th Ave., 50th, Kenosha Harbor, Lake
Michigan, 60th extended, 60th, 7th Ave., 59th PI., 8th Ave., 60th, Sheridan Rd., 61st, C. & N.W. RR. , 59th, 10th Ave., and C. & N.T.

RR. (Kenosha city) (Entire tract 10)

MRC No. 2. Includes the planned center known as "Pershing Plaza" and establishments on the west side of Pershing Blvd. from 75th St. to 78th St.

(Kenosha) (In tract 24)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

(51,000)

Payroll,

entire year

($1,0

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3,

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

592
594

5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

121

22
11
10
7

3

1

14
3

1

10

25
9

16

27
2

17

34 213

424
(D)
(0)

5 445
(D)
(D)

1 292

10 565

1 274

5 243
2 509

(D)

2 125

(D)
(D)

2 741
(D)
(D)

1 440

2 325
1 704

621

1 810

3 094
(D)

2 370
CD)

4 754

43
(D)
(D)

683
(D)
(D)

117

911

127

1 095
466
(D)
506

(D)

(D)

470
(D)

(D)
193

605
516
69

244

459
(D)
334
(D)

1 099

10
(D)
(D)

178
(D)
(D)

32

203

31

234
118
<D>
95

(D)
(D)

104
(0)
(D)
46

145
122
23

60

102
(D)
76
(D)

995

(D)

(0)

175
(D)
(D)

38

83

35

226
127
(D)
79

(D)
(D)

80
(0)

(0)
40

188
159
29

51

111
(D)
79
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS LA CROSSE SMSA—WISCONSIN 49-19

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

Major retail center

(see description below)

No. 1

54, 58, 591

53,6,7;594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

799
198 460
25 571
5 777

344
(D)

189
61 706

266
(D)

799

37
11
26

22
7
7
8

87

44

105

59
25
21
10
5

15
4

50
14
13
23

239
119
120

18

138
15
58
3

50
8
1

163
604
388
666

47
(D)

36
90

112

26
(D)

163

4

2

2

12
4

4
4

5

8

3

33
15
13
7
3
6

18
5

2

11

39
17
22

38
3

27

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Pine St., North 6th St., King St., and the Mississippi River. (La Crosse'1 (In

tracts 9501.04 and 9501.12)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,

6

592
594
5992

MRCNo. 1
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

163

12
4
4

4

33
15
13
7

3

18
5

2

11

39
17
22

38
3

27

50 604

792
CD)
CD)

19 325
15 708

(D)
<D)

712

3 559

CD)

6 766
3 032

(D)

2 501
CD)
(D)

7 618
(0)
CD)

5 155

3 015
1 785
1 230

(D)

6 560
CD)

2 403

8 388

147
(D)
(D)

3 050
2 525

(D)

CD)

120

419

(D)

1 162
396
(D)
595
(D)

(D)

1 456
(D)

CD)
1 058

654
441
213

(D)

1 039
(D)
391

2 034

43
CD)
CD)

722
593
CD)
CD)

26

99

CD)

275
97

CD)
137
CD)
CD)

372
CD)

CD)
266

154
107
47

CD)

258
CD)
95

1 666

31
(D)

CD)

649
520
(D)
(D)

32

51

(D)

229
96
CD)
93

<D>
(D)

207
(D)
(D)
144

256
191
65

(D)

175
(D)

82

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
l See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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MAJOR RETAIL CENTERS MADISON SMSA—WISCONSIN 49-23

table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972
Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail center

(see description below)

SIC code

No. 2

Retail stores, total:'

Payroll, entire year

$1,000. .

$1,000. .

2 368
714 842
93 867
21 648

886
224 562

621
214 574

861
275 706

2 368

125
45
80

72
22
16
34

270

133

328

203
75
54
46
19
52
11

156
44
39
73

539
297
242

77

465
82
190
17

1 416
484 353
66 956
15 391

517
(D)

432
(D)

467
(D)

1 416

50
12
38

47
21
10
16

157

59

184

167
63
46
40
13
45
6

88
19
20
49

313
178
135

47

304
52
130
10

268
54 836
10 955
2 849

105
16 673

117
30 582

46
7 581

268

4

4

10
2
3
5

22

5

6

53
19
12
16
3

15

18
3

3

12

76
45
31

7

67
4

36
2

27
23 542
3 369

Paid employees for week including March 12, 1972

Convenience goods stores:

Number

732

54, 58, 591
5

53, 6, 7; 594 Shopping goods stores (GAF 2
):

$1,000. .

$1,000..

6 013

16
15 314

52,55,59,

ex. 591,4
All other stores:

Number
Sales

6

2 215

NUMBER OF ESTABLISHMENTS

Retail stores, total 1 27

52
525

Building materials, hardware, garden supply, and mobile home dealers . .

Hardware stores

2

1

52 ex. 525

53

Other

General merchandise group stores

1

2

531 Department stores 1

533 Variety stores
-

539 Miscellaneous general merchandise stores 1

54 Food stores 2

55 ex. 554 Automotive dealers 2

55 pt. (554) Gasoline service stations
—

56 Apparel and accessory stores 10
562, 3, 8
562

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

4
4

561 Men's and boys' clothing and furnishings stores 3

565
566
564,9

57

Family clothing stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

1

2

5712 Furniture stores -

Other 571 Home furnishings stores -

572, 573 Household appliance, radio, television, and music stores
-

58 Eating and drinking places 2
5812 Eating places 2
5813

59 pt. (591

)

59 ex. 591 , 6

Drinking places (alcoholic beverages)

Miscellaneous retail stores
3

1

6
592
594
5992

Liquor stores

Florists

1

4
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 2. Includes the planned center known as "Hilldale" and establishments in the area bounded by University Ave., North Midvale Blvd.. Vernon

Blvd., and North Segoe Rd. (Madison) (In tract 3)
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972-Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(See descriptions below)

No. 3 No. 4 No. 5

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562

561

565

566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales SI,000.

Payroll, entire year S1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales SI ,000.

All other stores:

Number
Sales 51,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores -

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

63
34 842
5 630
1 500

10
1 333

50
33 105

3

404

63

32
15
13
6

1

9
1

1

13

10

68
36 709
5 896
1 455

11
(D)

56
35 440

1

(D)

68

33
15
13
e

9

1

18
8 457

980
296

4

5 106

9

2 722

5

629

18

3

1

2

1

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596,
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the planned center known as "West Town Mall" and establishments bounded by Mineral Point Rd., Gammon Rd., and West Beltline
(U.S. Highways 12 and 14). (Madison) (in tract 4.03)

MRC No. 4. Includes the planned center known as "East Town Mall" and establishments bounded by East Tome Blvd., Zeier Rd., Lien Rd., and Eagen
Rd. (Madison) (In tract 26.02)

MRC No. 5. Includes the planned center known as "Westgate Shopping Center" bounded on the north by Odana Rd. and on the west by S. Whitney Way.
(Madison) (In tract 4.02)



MAJOR RETAIL CENTERS MADISON SMSA—WISCONSIN 49-25

table 2 Major Retail Centers With 100 or More Retail Establishments: 1972

(Table 2 omitted because there were no major retail centers with 100 retail establishments
or more in the Madison SMSA in 1972)

table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

268

4

4

10
2

3
5

22

5

6

53
19
12
16
3

15

18
3

3

12

76
45
31

67
4

36
2

54 836

574

574

10 594
(D)
(D)

3 058

2 156

2 234

939

134
2d6
475
694
(0)
(D>

3 891
1 307

363
2 221

10 257
7 663
2 594

4 260

8 797
724

4 963
(D)

10 955

30

30

1 849
(D)
(D)
346

337

300

98

2 277
1 185
1 042

648
(D)

(0)

668
266
105
297

2 786
2 173

613

796

1 814
68

1 069
(D)

2 663

7

7

364
(0)
(D)
89

85

72

23

620
303
264
218
(D)
(D)

151
55
27
69

687
538
149

214

440
13

269
(D)

2 849

9

9

416
<D)
(D)
103

91

56

27

535
299
254
150
(D)

(D)

107
35
20
52

C64
830
234

227

317
20

191
(0)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data (or those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4. The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

(51,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

1 416

50
12
38

47
21
10
16

157

59

184

167
63
46
40
13
45
6

88
19
20
49

313
178
135

47

304
52
130
10

484 353

15 583
2 008

13 575

(D)
(D)

4 648
(D)

86 365

85 080

30 834

35 262
(D)

13 908
(D)

3 092
(D)
(D)

20 027
5 096

(D)
(D)

41 320
29 600
11 720

66 956

(D)

(D)
913

2 092
(D)
(D)

(D)
(D)
897
(D)

8 563

8 883

3 386

5 951
(D)

2 350
1 729
596
917
(D)

2 854
717
466

1 671

10 218
7 954
2 264

21 381
(D)

3 074

(D)
450

3 215
343

15 833

497
(D)
(D)

(D)
(D)
230
(D)

1 994

2 069

864

1 527
(D)
582
497
132
222
(D)

698
167
111
420

2 422
1 898

524

805

(D>
103
783
94

15 391

317
<D>
(D)

(D)
(D)
297
(D)

1 801

957

944

1 494
(D>
654
370
135
228
(D)

438
102
74

262

3 731
2 953

778

813

(D)

120
670
93

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

2 368

125
45
80

72
22
16
34

270

133

328

203
75
54
46
19
52
11

156
44
39
73

539
297
242

77

465
82
190
17

714 842

44 315
6 146

38 169

116 988
97 061

(D)
(D)

135 581

146 864

55 699

39 199
16 402

(D)
(D)

4 260
6 35g

(D)

32 693
9 649
6 992

16 052

65 758
47 318
18 440

23 223

54 522
11 705
25 694

(D)

93 867

5 333
827

4 506

16 884
14 417
1 058
1 409

12 854

14 316

5 907

6 439
2 722
2 410
1 882

730
1 014

91

4 907
1 470
1 197
2 240

16 001
12 766
3 235

4 079

7 147
698

3 801
(D)

2 2 130

1 257
194

1 063

3 715
3 103

275
337

2 978

3 349

1 435

1 640
679
597
527
163
246
25

1 182
329
286
567

3 764
3 013

751

1 090

1 720
163
896
(D)

21 648

77 5

211
564

3 935
3 181

366
388

2 786

1 623

1 539

1 611
760
673
393
170
250
38

738
208
168
362

6 122
4 925
1 197

1 059

1 460
190
788
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

year

entire

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251
52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,

562
3,8

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores'

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores 2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c. 3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores4

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

289

13
3
3
7

23

49
20
11

29
15

1

9

27
6

5

16

92
63
29

10

55
4
3
7

2

68 780

(D)
(D)
(D)

16 354
10 378
1 478
4 498

3 457

(D)

908

14 406
6 818
3 757

7 588
5 210

(D)
1 281

8 641
2 125

338
6 178

8 570
6 493
2 077

4 488

6 145
616
(D)

1 245
(D)

12 133

(D)
(D)
(D)

2 942
2 006

260
676

424

(D)

106

407
819
656

1 588
842
(D)
(D)

440
386
99

955

2 156
1 774

382

784

1 146
(D)
(D)
274
(D)

3 611

(D)
(D)
(D)

991
682
100
209

144

(D)

38

578
208
154

370
191
(D)
(D)

269
65
31

173

934
759
175

241

287
(D)
(D)
54

(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business.
3Data limited to "employer" establishments.
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change in sales, 1967 to 1972

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex

592
5992

591

Retail stores, total

Building materials, hardware, and farm equipment dealers

Hardware stores

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

-20.3

( NO
(D)
(NO

-35.2
(D)
(D)

-32.0

-37.6

(D)

3.4

-22.7
-22.5
19.1
-22.9

-55.0
-38.5
7.4

-64.0

19.7
18.0
24.9

-5.1

(NO
17.5
(D)

50.0

(NO
14.9
(NO

(D)
(D)

-1.1
(O)

66.5

38.9

56.5

44.2
(D)

131.7
(D)

1.0
15.2
(D)
(D)

40.7
39.8
42.9

(D)

(NO
31.0
(D)

58.7

42.4
36.2
43.2

73.2
104.0

(D)
(0)

58.7

(D)

45.5
32.9
(D)

56.1

33.5
54.0
63.7
15.1

45.4
46.9
41.8

28.3

(D)
65.8
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 due
to major changes in classification.

The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-
initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification
between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both
the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.

2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591 ) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

11.3

3.7

4.2

(D)
6.6
<D)
(D)

2.5

2.6

3.0

31.6
(D)

32.2
(D)
(D)

20.8
(D)

19.4
25.6
(D)
(D)

24.8
25.9
22.1

(D)

(D)
10.5
23.2
37.5

7.7

1.3

1.5

9.1
(D)

21.8
(D)

1.6

1.5

1.7

28.4
32.2
(D)
(D)
(D)

(0)
(D)

11.9
13.5
5.2
13.8

15.6
16.2
14.1

18.3

16.1
6.2

19.3
23.4

100.0

1.0

1.0

19.3
(D)
(D)
5.6

3.9

4.1

1.7

20.3
9.6
8.2
6.7
(D)

(D)

7.1
2.4
.7

4.1

18.7
14.0
4.7

7.8

16.0
1.3
9.1
(0)

100.0

3.2
.4

2.8

(D)
<D)

1.0
(D)

17.8

17.6

6.4

7.3
(D)

2.9
(D)
.6

(D)
(D)

4.1
1.1
(D)
(D)

8.5
6.1
2.4

(D)

(D)

1.4
4.4
(D)

100.0

6.2
.9

5.3

16.4
13.6
(D)
(D)

19.0

20.5

7.8

5.5
2.3
(0)
(D)

.6

.9
( D)

4.6
1.3
1.0
2.2

9.2
6.6
2.6

3.2

7.6
1.6
3.6
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC code Kind of business

Standard

metropolitan

statistical

area

City Central

business

district

Major retail centers

(See descriptions below)

No. 1 No. 2

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53

531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1,000.
Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers .

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

10 494
2 999 577

388 190
81 078

4 785
1 026 756

2 409
935 995

3 300
1 036 826

10 494

436
154
282

229
62
110
57

1 222

473

1 192

669
246
165
136
64

184
39

775
193
211
371

267
455
812

296

1 935
284
736
153

5 264
384 067
196 172
41 655

2 733
517 942

1 108
447 789

1 423
418 336

5 264

146
55
91

103
31
53
19

691

182

553

315
113
65
67
31
82
22

366
95
90

181

1 898
779

1 119

144

866
128
324
77

426
163 179
40 057
7 866

172
32 854

179
119 564

75
10 761

426

10

73
33
21
15
2

18
5

24
7
7

10

141
87
54

15

130
4

72
4

47
6

1

68
798
594
498

14
10

467

26
37

839

4
21

492

6a

3

1

2

3
2

1

5

3

6

17
6
5

5
1

4
1

7

1

2
4

4
4

19

1

10
1

82
10
2

98
006
993
443

14
25

576

56
53

317

11
20

113

98

3

1

2

6

4

1

1

10

22
9

7

5
2

6

13
2
4

7

14
11
3

16
1

12
1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category,

stores specialize in department store type merchandise.
includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

These

1. Includes the planned centers known as "Bay Shore Shopping Center" and "Glen Bay Shopping Center" and establishments on the east side
of North Port Washington Rd. from West Silver Spring Dr. to Montclair Ave., and on West Silver Spring Dr. from North Bay Ridge Ave. to
the North-South Freeway (U.S. Highway 141) (Glendale and Whitefish Bay) (in tracts 602 and 701)

2. Includes the planned center known as "Capital Court" and establishments on West Capital Dr. from North 49th to North 62d . on West Fond
du Lac Ave. from West Melvina St. to West Baldwin, on North 60th St. from West Capital Dr. to West Ruby Ave., and on North 50th from
West Capital Dr. to Fiebrantz Ave. (Milwaukee city) (In tracts 31, 36, 38, and 40)



49-34 WISCONSIN—MILWAUKEE SMSA MAJOR RETAIL CENTERS

table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 3 No. 4 No. 5 No. 9 No. 10

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

Retail stores, total:
1

Number
Sales $1,000.

Payroll, entire year $1,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales S1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total '

50
8

1

94
290
787
797

8
25
193

40
60

755

1

9

342

31
24 227
3 868

770

10
4 096

15
19 258

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

94

2

1

1

5

3

1

1

13

23
10
4

5

2

4

2

18
9

2

7

10
8

2

18

1

14

1

6
873

31

1

1

85
10
1

. 99
476
163
994

15
28

105

38
52

048

32
19

323

99

1

1

6

3

2
1

11

8

6

20
5

5

4

1

6

4

11

3
8

14
12
2

19
2

15

54
8

2

84
933
540
110

4
18

971

47
56

869

2
10

093

84

28
12
8

8

1

5

2

10
4

1

5

13
12
1

23

16
1

26
28 396
3 150

795

11
11 116

6

(D)

9
(D)

26

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 3. Includes the establishments in the area bounded by West Mitchell, 15th, West Lapham, South 5th, West Maple, South 7th, West Burnham,
and South 16th St. (Milwaukee) (In tracts 167 and 168)

MRC No. 4. Includes the establishments on West Fond du Lac Ave., 20th St. to West Ash, on West North Ave. from North 20th to North 24th, on North
Meinecke Ave. from Fond du Lac Ave. to North 22d, on West Medford Ave. from West North Ave. to West Oak, and on North 20th St. from
West Garfield to West North Ave. (Milwaukee city) (In tract 100)

MRC No. 5. Includes the planned centers known as "Point Loomis Shopping Center" and "Southgate Center" and establishments on South 27th St. from
West Oklahoma Ave. to West Howard Ave., and on West Loomis Rd. from South 27th St. to South 31st extended. (Milwaukee) (In tracts

200, 201, and 202)

MRC No. 9. Includes the planned center known as "Mayfair Shopping Center" and establishments on the east side of North Mayfair Rd. (108th'l from

West North Ave. to Blue Mound Country Club boundary, and on West North Ave. from North 104th St. to North Mayfair Rd. (108th St.)

(Wauwatosa) (In tract 903)

MRC No. 10. Includes the establishments in the 10700 to 11100 blocks, inclusive, of National Ave. and on South 108th from West Arthur to West
Dakota. (West Allis) (In tracts 1010 and 1011

)
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table i. Major Retail Centers in the Standard Metropolitan Statistical Area: 1972—Continued

1972

SIC code
Kind of business

Major retail centers-Continued

(see descriptions below)

No. 12 No. 15 No. 16 No. 17

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591,4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591

)

59 ex. 591, 6

592
594
5992

Retail stores, total:'

Number
Sales $1,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1 ,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total'

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Miscellaneous shopping goods stores

Florists

17
2

an
210
698
666

1

14
975

12
54

993

2

16
242

84

3

17
5

5

5

1

6

13
2

1

10

11

7
4

2

27

19
2

71
9

2

54
448
165
197

5
10

607

64
40

836

1

4
005

54

2

2

4

4

21
10
10
5

1

12

10
1

104
85 456
11 455
2 830

20
(D)

79
82 520

5

(0)

104

6

5

1

10

44
20
16
9

1

14

10
10

24

20
2

48
23 735
3 389

264

9

(D)

38
22 935

1

(D)

48

21
9
6

7
1

3

1

10

9

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 12. Includes the establishments in the area bounded by Fox River, Barstow St., Wisconsin Ave., Maple Ave., and Maple Ave. extended.

(Waukesha city) (in tract 2027)

MRC No. 15. Includes the establishments in "Brookfield Square Shopping Center" and the establishments on West Blue Mound Rd. and establish-

ments on Moorland Rd. (Brookfield) (In tract 2011)

MRC No. 16. Includes the planned center known as "Southridge" and South 76th St. from Edgeton Ave. to Grange Ave. (Greendalo' In tract 140'-

MRC No. 17. Includes the planned center known as "Northridge" bounded by County Line Rd., North 76th St. (Wauwatosa Rd ', Brown Deer Rd. . and

North 91st St. (Milwaukee) (in tract l)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52

525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594

5992

MRC No. 16 1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers . . .

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

104

10

44
20
16
9

1

14

10
10

24

20
2

85 456

61 557
(D)
(D)

(D)

(D)

15 865
6 832
6 331
5 205

(D.)

(D)
(D)

1 925

920
1 005

1 055
1 055

3 984

3 173
(D)

11 455

7 976
(D)

(D)

(D)

(D)

2 125
881
792
698
(D)

(D)
(D)

300

165
135

253
253

577

433
(D)

2 583

1 739
(D)

(0)

(D)

(D)

506
217
197
171
(D)

(D)
(D)

68

42
26

90
90

127

98
(D)

2 830

1 823
<D>
(D)

(D)

(D)

532
279
260
146
(D)

<D)
(D)

59

39
20

191
191

153

124
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 3. The Central Business District: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566

564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

426

10
5
2
3

16

5

10

73
33
21
15
2

18
5

24
7
7

10

141
67
54

15

130
4

72
4

163 179

(D)
(D)

72
69

858
629
(D)
(D)

4 893

(D)

1 362

21
11
9

4

3

194
979
923
457
(D)
782
(D)

15
10

1

3

109
199
735
175

21
16
5

746
336
410

40 057

6 215

18 716
1 158

10 403
601

(D)
(D)

22 330
21 646

(D)

(0)

660

(D)

164

4 262
2 324
1 971

986
(D)
632
(D)

2 226
1 589

328
309

5 994
4 826
1 168

1 076

3 145
54

1 709
148

9 600

(D)

(D)

5 475
5 304

CD)
(D)

161

(D)

48

994
541
458
221
(D)
154
(0)

466
314
70
82

396
115
281

259

754
13

382
35

7 866

(D)
(D)

4 009
3 852

(D)
(D)

161

(D)

41

797
452
386
165
(D)

129
(D)

303
170
68
65

1 755
1 400

355

234

538
13

290
24

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 .8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers .'

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 264 1 384 067

146
55
91

37 116
10 004
27 112

103
31
53
19

243 625
222 008
17 236
4 381

691 306 147

182 217 244

553 92 305

315
113
65
67
31
82
22

67 545
28 374
23 259
18 028
7 408

12 363
1 372

366
95
90
181

96 982
43 804
15 979
37 199

1 898
779

1 119

166 881
110 536
56 345

144 44 914

866
128
324
77

111 308
37 704
39 637
4 571

196 172

4 833
1 320
3 513

45 472
41 992
2 860

620

30 525

23 029

8 517

11 653
5 325
4 469
3 007
1 086
1 912

323

15 055
6 711
2 993
5 351

36 222
28 943
7 279

7 140

13 726
2 218
5 670

838

46 166

1 021
301
720

428
9 598

671
159

7 356

5 517

2 059

2 773
1 269
1 058
709
246
468
81

3 425
1 509

664
1 252

8 539
6 737
1 802

1 723

3 325
519

1 239
191

41 655

724
272
452

8 738
7 768

828
142

6 490

2 579

2 436

2 626
1 285
1 080

551
293
397
100

2 027
775
456
796

11 645
9 423
2 222

1 623

2 767
491

1 267
214

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5 The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3,

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total 1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 2

Liquor stores

Miscellaneous shopping goods stores

Florists

10 494

436
154
282

229
62

110
57

1 222

473

1 192

669
246
165
136
64

184
39

775
193
211
371

3 267
1 455
1 812

296

935
284
736
153

2 999 577

112 079
28 623
83 456

543 264
481 913
36 261
25 090

645 006

571 659

197 225

147 596
59 000
50 945
38 040
17 270
30 957
2 329

167 663
70 906
32 623
64 134

288 522
200 822
87 700

93 228

233 335
76 779
77 472
10 307

388 190

14 365
3 845
10 520

82 504
73 566
5 766
3 172

62 388

58 292

18 325

23 254
9 630
8 350
6 215
2 524
4 425

460

25 551
10 657
5 794
9 100

62 on
51 344
10 667

14 612

26 888
4 248

10 751
1 750

90 693

3 121
887

2 234

16 638
16 588
1 393

657

14 871

13 849

4 442

5 534
2 347
2 039
1 459

587
1 030

111

5 807
2 384
1 252
2 171

14 445
11 828
2 617

3 548

6 438
994

2 398
408

84 073

2 185
792

1 393

17 616
15 110
1 640

666

13 166

6 383

5 292

5 539
2 672
2 355
1 145

655
935
132

3 531
1 255

819
1 457

21 438
17 942
3 496

3 350

5 578
975

2 527
439

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines belc
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table 4 The City: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562,3,8
562
561

565
566

564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers .'

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

5 264

146
55
91

103
31
53
19

691

182

553

315
113
65
67

31
82
22

366
95
90
181

1 898
779

1 119

144

866
128
324
77

1 384 067

37 116
10 004
27 112

243 625
222 008
17 236
4 381

306 147

217 244

92 305

67 545
28 374
23 259
18 028
7 408

12 363
1 372

96 982
43 804
15 979
37 199

166 881
110 536
56 345

44 914

111 308
37 704
39 637
4 571

196 172

4 833
1 320
3 513

45 472
41 992
2 860

620

30 525

23 029

8 517

11 653
5 325
4 469
3 007
1 086
1 912

323

15 055
6 711
2 993
5 351

36 222
28 943
7 279

7 140

13 726
2 218
5 670

838

46 166

1 021
301
720

10 428
9 598

671
159

7 356

5 517

2 059

2 773
1 269
1 058
709
246
468
81

3 425
1 509

664
1 252

8 539
6 737
1 802

1 723

3 325
519

1 239
191

41 655

724
272
452

8 738
7 768

828
142

6 490

2 579

2 436

2 626
1 285
1 080

551
293
397
100

2 027
775
456
796

u 645
9 423
2 222

1 623

2 767
491

1 267
214

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 5. The Standard Metropolitan Statistical Area: 1972

1972

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex 525

53
531

533
539

54

55 ex 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57
5712
Other 571

572. 573

58
5812
5813

59 pt. (591)

59 ex. 591.6
592
594

5992

Retail stores, total '

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
2

Liquor stores

Miscellaneous shopping goods stores

Florists

10 494

436
154
282

229
62
110
57

1 222

473

1 192

669
246
165
136
64

184
39

775
193
211
371

3 267
1 455
1 812

296

935
284
736
153

2 999 577

112 079
28 623
83 456

543 264
481 913
36 261
25 090

645 006

571 659

197 225

147 596
59 OOO
50 945
38 040
17 270
30 957
2 329

167 663
70 906
32 623
64 134

288 522
200 822
87 700

93 228

233 335
76 779
77 472
10 307

388 190

14 365
3 845
10 520

82 504
73 566
5 766
3 172

62 388

58 292

18 325

23 254
9 630
8 350
6 215
2 524
4 425

460

25 551
10 657
5 794
9 100

62 on
51 344
10 667

14 612

26 888
4 248

10 751
1 750

90 693

3 121
887

2 234

18 638
16 588
1 393

657

14 871

13 849

4 442

5 534
2 347
2 039
1 459

587
1 030

111

5 807
2 384
1 252
2 171

14 445
11 828
2 617

3 548

6 438
994

2 398
408

84 078

2 185
792

1 393

17 616
15 HO
1 840

666

13 166

6 383

5 292

5 539
2 672
2 355
1 145

655
935
132

3 531
1 255

819
1 457

21 438
17 942
3 496

3 350

5 578
975

2 527
439

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
1 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table 6. The Central Business District: 1967

1967

SIC code
Kind of business

Establishments

(number)

Sales

($1,000)

Payroll, entire

year

($1,000)

Paid employees

for week

including

March 12

(number)

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3,8
562

Other 56
561

565
566
564,7,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592
595
597
5992

Retail stores, total
1

Building materials, hardware, and farm equipment dealers .

Hardware stores

Other

General merchandise group stores
1

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores2

Men's and boys' clothing and furnishings stores 3
. . .

Family clothing stores 3

Shoe stores 3

Apparel and accessory stores, n.e.c.
3

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores"

Liquor stores

Sporting goods stores and bicycle shops

Jewelry stores

Florists

450

12
4
4
4

20

6

9

92
38
24

54
13
2

22
11

28
9

7

12

149
94
55

14

119
4
1

22
3

161 281

(D)
(D)

69
64

803
433
(D)
(D)

3 264

(D)

1 139

26
15
11

833
017
602

11
5

4

816
021
()
752
815

14
8
1

3

016
999
788
229

18
14
3

406
439
967

4 080

13 121
866
(D)

3 617
334

35 792

(D)
(D)

18 945
17 766

(D)
(D)

389

(D)

268

5 133
2 977
2 402

156
778
(D)
886
(D)

2 282
1 502

418
362

4 821
3 912

909

668

418
57

(D)
580
77

9 154

(D)
(D)

4 325
4 002

(D)
(D)

146

(D)

56

1 353
836
716

517
196
(D)
207
(D)

419
235
98
86

1 994
1 669

325

177

561
16

(D)
102
18

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (i.e., mail order, direct selling, merchandise vending machine operators) part of SIC 53.
2Totals may include data for "nonemployer" establishments which could not be classified and tabulated by detailed kind of business
3Data limited to "employer" establishments,
4 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 7. Central Business District, City, Standard Metropolitan Statistical Area—Percent
Change in Sales: 1967 to 1972

1967

SIC code
Kind of business

Percent change In sales, 1967 to 1972
'

Central business

district

City Standard metropolitan

statistical area

52
5251

52 ex. 5251

53 pt.

531

533
539

54

55 ex. 554

55 pt. (554)

3, 8

56

562,

562
Other 56

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591

592

5992

Retail stores, total

Building materials, hardware, and farm equipment dealers .

Hardware stores
'.

Other

General merchandise group stores
2

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers

Women's ready-to-wear stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores 3

Liquor stores

Florists

1.2

(NO
(D)

( NO

4.4
8.1
(D)
(D)

49.9

(D)

19.6

-21.0
-20.2
-14.5
-22.0

7.8
13.3
-3.0
-1.7

18.1
13.1
36.4

52.3

(NO
33.7
79.9

11.5

( NO
6o7
(NO

3.4

-1.3
-68.9

9.1

4.0

27.2

-13.0
-23.8
-23.5
-3.0

14.9
19.5
31.4
4.5

31.0
37.0
20.7

16.6

( NO
36.7
4.5

42. 2

38.1
44.6
36.0

56.7
69.8
13.8
-5.2

29.6

49.0

40.5

23.5
16.3
23.1
28.8

42.8
48.0
74.5
26.2

39.0
50.2
18.7

36.2

57.5
59.5
35.1

D Withheld to avoid disclosure. NA Not available. NC Data not comparable between 1967 and 1972 dueStandard Notes: - Represents zero,
to major changes in classification.

'The percent changes for central business districts and cities were calculated based on the 1972 SIC definitions for 1972 data and the 1967 SIC def-

initions for 1967 data. Percentage changes are not shown for kinds of business with major noncomparabili ty ; nevertheless, changes in classification

between 1967 and 1972 may slightly affect the percentage change shown for some kinds of business and for retail stores, total. (See appendixes A and B

for a more complete explanation of SIC changes.) The percent change for the SMSA, however, was calculated based on the 1967 SIC definitions for both

the 1967 and 1972 data. Data have not been adjusted for boundary changes between census years.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) part of SIC 53.
3 Includes data for those kinds of business in SIC 59 (except 591) not covered in any of the lines below.
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table 8. Central Business District Sales as Percent of City and Standard Metropolitan Statistical

Area Sales, and Percent Distribution of CBD, City, SMSA Sales: 1972

1972

SIC code
Kind of business

Central business

district sales as-

Percent of

city sales

Percent of

SMSA sales

Percent distribution

of sales

Central

business

district

City Standard

metropolitan

statistical

area

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562, 3, 8

562
561

565
566
564,9

57
5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores .

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

11.8

(D)
(D)

29.9
31.4
ID)
(D)

1.6

(D)

1.5

31.4
42.2
42.7
21.7
(D)

30.6
(D)

15.6
23.3
10.9
8.5

13.0
14.8
9.6

13.8

16.8
3.1

26.2
13.1

5.4

(D)

(D)

13.4
14.4
(D)

(D)

.8

(D)

.7

14.4
20.3
19.5
11.7
(D)

12.2
(D)

9.0
14.4
5.3
5.0

7.5
8.1
6.2

6.7

8.0
1.5

13.4
5.8

100.0

(D)

(D)

44.6
42.7
(D)
<D)

3.0

(D)

.8

13.0
7.3
6.1
2.7
(D)
2.3
<D)

9.3
6.3
1.1
1.9

13.3
10.0
3.3

3.8

11.5
.7

6.4
.4

100.0

2.7
.7

2.0

17.6
16.0
1.2
.3

22.1

15.7

6.7

4.9
2.1
1.7
1.3
.5
.9
.1

7.0
3.2
1.2
2.7

12.1
8.0
4.1

3.2

8.0
2.7
2.9
.3

100.0

3.7
1.0
2.8

18.1
16.1
1.2
.8

21.5

19.1

6.6

4.9
2.0
1.7
1.3
.6

1.0
.1

5.6
2.4
1.1
2.1

9.6
6.7
2.9

3.1

7.8
2.6
2.6
.3

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.
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table i Major Retail Centers in the Standard Metropolitan Statistical Area: 1972

1972

SIC cede
Kind of business

Standard

metropolitan

statistical

area

Major retail centers

(see descriptions below)

No. 1 No. 2 No. 3

54, 58, 591

53, 6, 7; 594

52,55,59,

ex. 591, 4

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56

562, 3, 8

562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591, 6

592
594
5992

Retail stores, total:
1

Number
Sales $1 ,000.

Payroll, entire year $1 ,000.

Paid employees for week including March 12, 1972

Convenience goods stores:

Number
Sales $1 ,000.

Shopping goods stores (GAF 2
):

Number
Sales $1 ,000.

All other stores:

Number
Sales $1,000.

NUMBER OF ESTABLISHMENTS

Retail stores, total
1

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores
3

Liquor stores

Miscellaneous shopping goods stores

Florists

1 336
322 575
38 443
8 459

573
(D)

313
86 703

450
(D)

1 336

66
22
44

33
10
10
13

150

79

151

86
31
23
20
2

26
7

99
23
27
49

390
192
198

33

249
27
95
19

121
31 474
4 340

843

30
(D)

71
(D)

20
9 444

121

3

1

2

4

2

1

1

2

2

2

26
8

4

10

7

1

17
4
4
9

26
17
9

37
1

24
1

34
4

47
317
174
946

13
13

585

18
24

031

2
10

701

47

1

1

4

3

1

5

3

5

11
5

4

2

2

2

11
1

66
405
697
407

4
21

630

4
30

903

1

15
872

66

5

3

2

2

1

1

11
3

3

1

1

5

1

10
2

1

7

12
6
6

15
1

7

1

Standard Notes: - Represents zero. D Withheld to avoid disclosure. NA Not available.
'Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.
2 Stores in the general merchandise, apparel, furniture and appliance groups, and those making up the miscellaneous shopping goods category. These

stores specialize in department store type merchandise.
3 Includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

MRC No. 1. Includes the establishments in the area bounded by Root River, Lake Michigan, 7th extended, 7th, Washington Ave.. Center, and Center
extended. (Racine city) (Entire tract l)

MRC No. 2. Includes the planned center known as "Elmwood Plaza" and establishments in the area bounded by north side of Dtirand Ave.. Wheelock.
south property line of shopping center, and Kentucky St., and establishments on Lathrop Ave. from Durand Ave. to Blue River Ave.
(Racine County) (In tract 9)

MRC No. 3. Includes establishments in the area bounded by Mill St., Mill St. extended, Soo Line RR. , Washington St., East Washington St.. North
Kane St., north side of Milwaukee Ave., and south side of West Chestnut St. (Burlington) (in tract 24)
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table 2. Major Retail Centers With 100 or More Retail Establishments: 1972

1972

SIC code
Major retail center and kind of business

Establishments

(number)

Sales

($1,000)

Payroll,

entire year

($1,000)

Payroll, first

quarter 1972

($1,000)

Paid employees

for week

including

March 12

(number)

52
525
52 ex. 525

53
531

533
539

54

55 ex. 554

55 pt. (554)

56
562,3 ,8
562
561

565
566
564,9

57

5712
Other 571

572, 573

58
5812
5813

59 pt. (591)

59 ex. 591,6
592
594
5992

MRC No. I
1

Retail stores, total

Building materials, hardware, garden supply, and mobile home dealers

Hardware stores

Other

General merchandise group stores

Department stores

Variety stores

Miscellaneous general merchandise stores

Food stores

Automotive dealers

Gasoline service stations

Apparel and accessory stores

Women's clothing, specialty stores, furriers . . .

Women's ready-to-wear stores

Men's and boys' clothing and furnishings stores

Family clothing stores

Shoe stores

Other apparel and accessory stores

Furniture, home furnishings, and equipment stores

Furniture stores

Home furnishings stores

Household appliance, radio, television, and music stores

Eating and drinking places

Eating places

Drinking places (alcoholic beverages)

Drug stores and proprietary stores

Miscellaneous retail stores

Liquor stores

Miscellaneous shopping goods stores

Florists

121

26
6
4

10

7

1

17
4

4
9

26
17
9

37
1

24
1

31 474

231
(D)
(D)

(D)
(D)
(D)
<D>

(D>

(0)

(D)

6 747
(D)

1 682
2 167

2 670
(0)

5 190
(D)
(D)

1 262

1 173
911
262

<D>

3 283
(D)

2 001
<D>

NA Not available.

4 310

39
(D)
(D)

(D)
(D)
(D)

(0)

(D)

(D)

(D)

863
(D)
253
293

274
(0)

897
(D)
(D)

200

273
246
27

(0)

515
(0)
300
(D)

Standard Notes: - Represents zero. D Withheld to avoid disclosure.

'See table 1 for Major Retail Center description.
2 Excludes nonstore retailers (mail-order houses, direct selling, and merchandising machine operators) SIC 596.

'includes data for those kinds of business in SIC 59 (except 591 and 596) not covered in any of the lines below.

1 022

9

(D)

(0)

(D)
(D)

(D)
(D)

(D)

(D)

(D)

209
(D)
57
70

73
(0)

211
(D)
(D)
55

62
56
6

(D)

119
(D)
63

(D)

843

6
<D>
(D)

(D)

(D)
(D)
(D)

(D)

(D)

(D)

217
(D)

90
53

61
(0)

147
(D)

(D)
43

82
75
7

<D>

108
(D)

75
(D)



APPENDIX A. General Explanation

CENSUS COVERAGE AND METHODOLOGY

Structure and Method of Enumeration of the 1972 Census of

Retail Trade Universe— Firms in the 1972 Census of Retail

Trade were divided into two categories—the "mail universe"

and the "nonmail universe." The coverage of each component

and the method of obtaining census information from each

group are described below.

1. The "Nonmail Universe"—This group consists of firms

which were not required to file a regular census return and

includes the following categories:

a. All "nonemployers"—This category consists of all firms

with no paid employees during 1972. Sales information

for these firms was obtained from 1972 Federal

income tax records. Although consisting of a large

number of firms, the nonemployer segment accounts

for less than 5 percent of total retail sales.

The census included only those retail nonemployer

firms which reported a sales volume of $2,500 or more

during 1972 plus firms in operation for less than the

full year which reported sales that, if projected to an

annual basis, would have reached a total of $2,500 or

more. This treatment is the same as in the 1967 census.

b. Selected "small employers"—"Employers" consist of

all business firms with paid employees as shown in the

active records of, the Internal Revenue Service (IRS)

which were subject to payment of Federal Insurance

Contribution Act (FICA) taxes. "Small employers"

consist basically of all those single establishment firms

with payroll below a specified cutoff. Although the

cutoff varied by kind of business, this segment

generally included firms with one to three employees

and represented about 10 percent of total retail sales.

Data on sales, payroll, and employment for "under

cutoff" employer firms were obtained from the records

of the Internal Revenue Service (IRS) and the Social

Security Administration (SSA), except for a 10-percent

sample of these which were included in the "mail

universe."

2. The "Mail Universe"— Information for firms in this group

was obtained basically by means of a mail canvass. The

"mail universe" includes the following categories:

a. "Large employers"—This category comprises all "em-

ployer" firms above the size cutoff referred to in

section 1 b above. Within this category, a pre-census

mail canvass operation was conducted in order to

identify firms which operated establishments at more

than one location and to obtain information on

mid-March 1972 employment at each location for use

as a coverage check in the census. Firms included in the

pre-census mailing were drawn primarily from 1967

census records of multiunit firms and other large

employers,

b. Sample of "small employers"—This category included

the 10-percent sample of "small employer" firms

referred to in section 1 b above.

Method of Classifying Kinds of Business—The retail trade

classifications for all establishments were based on the

Standard Industrial Classification (SIC) Manual.
1 However, the

method of assigning these classifications, and the level of detail

at which establishments were classified, differed as follows:

1. The "Nonmail Universe":

a. All "nonemployers"— Nonemployer firms were classi-

fied on the basis of information supplied on the

Federal income tax returns.

b. Selected "small employers"—The 1972 census classifi-

cation for the "small employer" firms which were not

mailed a census report form (see section 1 b above)

was based on the 1967 census kind-of-business classifi-

cation. If the firm was not in business in 1967, the

SSA classification was used. If the SSA classification

was not available, or was inadequate for coding, the

I RS classification based on the firm's description of its

principal business activity as entered on its IRS

business tax return was used.

If the previous Census, SSA, and IRS classifications

all proved inadequate (i.e., none corresponded to a

1972 census classification in the detail required for

employers), the firm was sent a brief inquiry re-

questing information necessary in order to assign a

1972 census kind-of-business code.

2. The "Mail Universe"-The 1972 census classification for

establishments in the "mail universe" (section 2 above)

was assigned on the basis of answers to questions on sales

by merchandise lines and other special inquiries.

Comparability of the 1967 and 1972 Censuses-The 1967 and

1972 censuses were conducted under similar conditions and

procedures. However, strict comparability of the data for the

two censuses is limited by the following factors:

1. Classification—^ both 1967 and 1972, classifications

were based on the Standard Industrial Classification (SIC)

Manual; however, there were major revisions to the SIC

structure in 1972 which limit the comparability of data

between these two censuses. The kinds of business

1 Executive Office of the President, Office of Management and

Budget, Standard Industrial Classification Manual, 1972.
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APPENDIX A-Continued

involving the most significant changes are those in the

building materials, hardware, garden supply, and mobile

home dealers category (SIC Major Group 52). These

changes are described in detail in the "Kind-of-Business

Classifications" section below, and summarized in appen-

dix B.

It was not possible to retabulate 1967 data based on

the revised 1972 classifications for comparative purposes,

since in many cases the necessary information was not

available for assigning the new 1972 classifications to the

1967 records. Therefore, 1967 data for central business

districts (CBD's) shown in this report have not been

retabulated on the 1972 SIC basis. 1972 census data are

presented based on the 1972 classifications for all areas

specified under "Types of Areas Covered" in the Intro-

duction. Comparable 1967 data for SMSA's and cities are

not included in this report. 1972 data for SMSA's,

retabulated on the 1967 SIC basis, are presented in the

Retail Trade Area Reports, series RC72-A, in order to

show the impact of reclassification at the broader geo-

graphic levels. Trends are shown in this report for the

CBD, city, and SMSA where classification changes are of

little or no consequence. Percentage change information is

not shown where classification changes may have

obscured the trend.

2. Areas—The boundaries of a number of areas for which

data are shown in the 1972 census are not the same as in

the 1967 census because of annexations, other boundary

changes, and redefinitions of standard metropolitan statis-

tical areas (SMSA's) which occured since 1967.

3. Number of Proprietorships and Partnerships-These statis-

tics are presented to provide the user with a basis for

developing data on the "number of proprietors" in the

areas specified. The method used in determining the legal

form of organization and the limitations involved, as well

as an estimate of the unclassified establishments in the

State, are provided in the publication series "Retail Trade

Area Reports," RC72-A.

EXPLANATION OF TERMS

Establishments—An establishment is a single physical location

at which business is conducted. An establishment is not

necessarily identical with the company or enterprise which

may consist of one or more establishments. Census of retail

trade figures represent a summary of reports for individual

establishments rather than companies. Separate information

was obtained for each location where business was conducted.

Each report was tabulated in accordance with the physical

location at which the business was conducted. The count of

establishments in this report represents the number in business

at the end of the year.

Where two or more activities were carried on at a single

location under a single ownership, all activities generally were

grouped together as a single establishment, and the entire

establishment was classified on the basis of its major activity,

with all data for it included in that classification. In those

cases, however, where distinct and separate economic activities

(for which different industry classification codes were appro-

priate) were conducted under the same ownership at a single

location, and where conditions prescribed by the SIC manual

for recognizing the existence of more than one establishment

were met, separate establishment reports for each of the

different activities were obtained in the census.

In the case of leased departments (separately owned

businesses operated as departments or concessions of a retail

business under another ownership, such as a separately owned

shoe department in a department store), only a single

establishment combining leased departments with the main

retail establishment in which they are located is recognized for

census purposes. It should be noted, however, that in the case

of the "nonmail universe," for which information is obtained

from IRS and SSA sources, it is generally not possible to

differentiate between leased departments and separate estab-

lishments. Also, leased retail departments located in other than

retail establishments (e.g., a gift shop located in a hotel) are

considered separate retail establishments.

Sales—Sales include merchandise sold, receipts from repairs

and other services to customers, delivery, and carrying charges,

whether or not payment was received in 1972. Sales are net

after deductions for refunds and allowances for merchandise

returned by customers. Trade-in allowances are not deducted

from total sales. Sales also include local and State sales taxes

and Federal excise taxes collected by the store directly from

customers and paid directly by the store to a local. State, or

Federal tax agency. Gasoline, liquor, tobacco, and other excise

taxes, which are paid by the manufacturer or wholesaler and

passed along to the retailer, are also included. Total sales do

not include non-operating income from such sources as

investments, rental of real estate, etc.

Sales in this report do not include retail sales made by

manufacturers, wholesalers, service establishments, nor other

businesses whose primary activity is other than retail trade.

They do, however, include receipts other than from the sale of

merchandise at retail (e.g., service receipts, sales to industrial

users, and sales to other retailers) by establishments primarily

engaged in retail trade.

Although the count of establishments in this report

represents the number in business at the end of the year, the

A2



APPENDIX A-Continued

sales figures include sales of all establishments in business at

any time during the year.

Payroll, Entire Year—Payroll includes all forms of compensa-

tion, such as salaries, wages, commissions, bonuses, vacation

allowances, sick leave pay, and the value of payments in kind

(such as free meals and lodgings) paid during the year to all

employees. Tips and gratuities received by employees from

patrons and reported to employers are included. For corpora-

tions, it includes amounts paid to officers and executives; for

unincorporated businesses, it does not include profit or other

compensation of proprietors or partners. Payroll is reported

before deductions for social security, income tax, insurance,

union dues, etc. This definition of payroll is the same as that

used by the Internal Revenue Service for purposes of reporting

on Form 941.

Payroll for the First Quarter of 1972—This item consists of

payroll, as defined above, paid to persons employed at any

time during the January to March 1972 quarter.

Paid Employees for the Pay Period Including March 12,

1972— Paid employees consist of the number of employees,

including salaried officers and executives of corporations, who

were on the payroll in the pay period including March 12,

1972. Included are employees on paid sick leave, paid

holidays, and paid vacations. Proprietors and partners of

unincorporated businesses are not included. The definition of

paid employees is the same as used in reporting on IRS Form

941.

Central Administrative Offices and Auxiliaries— Each company

included in this census was asked to identify and report

separately as "central administrative offices" or "auxiliaries"

those locations whose primary functions were to manage,

administer, service, or support the activities of the other

establishments of the company. Data for such central adminis-

trative offices and auxiliaries which primarily service retail

establishments will be presented in a subsequent census of

retail trade publication.

KIND-OF-BUSINESS CLASSIFICATIONS

Retail trade, as defined in major groups 52 through 59 of

the 1972 edition of the SIC manual, includes establishments

engaged in selling merchandise for personal or household

consumption and rendering services incidental to the sale of

the goods. Exceptions to this general rule are made necessary

by trade practices. For example, lumber yards and paint, glass,

and wallpaper stores are included in retail trade if they sell to

the general public, even if a higher proportion of their sales is

made to contractors. Also, establishments engaged in selling

products to the general public from displayed merchandise,

such as typewriters, stationery, or gasoline are classified in

retail trade even though such products may not be used for

personal or household consumption. However, establishments

that sell exclusively to business establishments, institutional

and industrial users, or contractors are classified in wholesale

trade.

Additional important characteristics of retail trade estab-

lishments are that they are usually fixed places of business;

they are engaged in activities to attract the general public to

buy; they buy or receive merchandise as well as sell; they may

process their products, but such processing is incidental or

subordinate to selling; and they are considered as retail in the

trade. Not all of these characteristics need be present, and

some are modified by trade practice.

Establishments covered by the census were assigned kind-

of-business classifications in accordance with the industry

classifications defined in the 1972 edition of the SIC manual.

However, because in some instances a more detailed classifica-

tion is required for census purposes than is defined in the SIC

manual, additional kinds of business have been identified

within SIC categories. In general, retail establishments are

classified according to the principal lines of commodities sold

(groceries, hardware, etc.), or the usual trade designation (drug

store, cigar store, etc.).

Kind-of-business classifications are not interchangeable with

commodity classifications. Most businesses sell several kinds of

commodities. The kind-of-business code assigned generally

reflects either the individual commodity or the commodity

group which is the primary source of the establishment's

receipts, or some mixture of commodities which characterizes

the establishment's business. Thus, the classification of estab-

lishments by kind of business generally does not make it

possible to determine either the number of establishments

handling a particular commodity or the sales of that com-

modity. For example, the "food group" classification excludes

stores selling food if the sale of food is not the primary source

of receipts; moreover, even though stores are classified as

"food stores" some of their receipts may be derived from the

sale of nonfood products. (Some indication of the extent to

which various broad groups of commodities, or "merchandise

lines," are characteristic of different kinds of business will be

available in the 1972 Census of Retail Trade report, "Merchan-

dise Line Sales".)

The basis for kind-of-business classification is described in

the section under "Method of Classifying Kinds of Business."

Descriptions of the major kind-of-business classifications used

in the Major Retail Centers series of reports follows. More

detailed descriptions of the individual kind-of-business classifi-

cations within these major categories are provided in appendix

A of the publication series "Retail Trade Area Reports,"
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RC72-A. Major changes between the 1967 kind-of-business

classifications and the 1972 kind-of-business classifications are

provided in appendix B of this report.

BUILDING MATERIALS, HARDWARE,
GARDEN SUPPLY, AND MOBILE HOME DEALERS

(SIC Major Group 52)

This major group includes retail establishments primarily

engaged in selling lumber and other building materials; paint,

glass, and wallpaper; hardware; nursery stock; lawn and garden

supplies; and mobile homes.

It includes lumber and other building materials dealers and

paint, glass, and wallpaper stores selling to the general public,

even if sales to contractors account for a larger proportion of

total sales. These establishments are known as "retail" in the

trade. Establishments primarily selling these products but not

selling to the general public are classified in wholesale trade.

Establishments primarily selling plumbing, heating, and

air-conditioning equipment; electrical supplies; and farm

equipment, which were classified in major group 52 in the

1967 census, are classified in wholesale trade. Retail nurseries

and lawn and garden supply stores, part of major group 59 in

1967, and mobile home dealers, part of major group 55 in

1967, are classified here.

Hardware Stores (SIC 525)— Establishments primarily selling a

number of basic hardware lines such as tools, builders'

hardware, paint and glass, housewares and household

appliances, cutlery, and roofing materials, no one of which

accounts for 50 percent or more of the sales of the

establishments.

GENERAL MERCHANDISE GROUP STORES
(SIC Major Group 53)

This major group includes retail stores which sell a number

of lines of merchandise, such as dry goods, apparel and

accessories, furniture and home furnishings, small wares,

hardware, and food. The stores included in this group are

known as department stores, variety stores, general merchan-

dise stores, general stores, etc. Establishments primarily

engaged in selling used general merchandise are classified in

SIC 593, and those selling general merchandise by mail,

vending machine, or direct selling, in SIC 596.

Nonstore retailers (mail-order houses, merchandising

machine operators, and direct-selling establishments), dry

goods stores, and sewing and needlework stores, previously

classified in SIC Major Group 53, are classified in SIC Major

Group 59 in the 1972 census.

Department Stores (SIC 531)—Establishments normally

employing 25 people or more, having sales of apparel and

softgoods combined amounting to 20 percent or more of total

sales, and engaged in selling each of the following lines of

merchandise:

1. Furniture, Home Furnishings, Appliances, Radio and TV
Sets.

2. A General Line of Apparel for the Family.

3. Household Linens and Dry Goods.

To qualify as a department store, sales of each of the lines

listed above must be less than 80 percent of total sales. An

establishment with total sales of $5 million or more is

classified as a department store even if sales of one of the

merchandise lines listed above exceed the maximum percent of

total sales, provided that the combined sales of the other two

groups is $500,000 or more. Relatively few stores are included

in this classification as a result of this special rule and most of

those which are would otherwise have been classified in the

apparel group (SIC Major Group 56).

Variety Stores (SIC 533)-Establishments primarily engaged in

the retail sale of a variety of merchandise in the low and

popular price ranges. Sales usually are made on a cash-and-

carry basis with the open selling method of display and

customer selection of merchandise. These stores generally do

not carry a complete line of merchandise, are not departmen-

talized, do not carry their own charge service, and do not

deliver merchandise.

Miscellaneous General Merchandise Stores (SIC 539)— Estab-

lishments primarily engaged in the retail sale of a general line

of apparel, dry goods, hardware, homewares or home fur-

nishings, groceries, and other lines in limited amounts. Stores

selling commodities covered in the definition for department

stores, but normally having less than 25 employees, and stores

usually known as country general stores are included here.

Also included in this classification are establishments whose

sales of apparel or of furniture and home furnishings exceed

half of their total sales providing that sales of the smaller of

the two lines in combination with dry goods and household

linens account for 20 percent or more of total sales.

FOOD STORES
(SIC Major Group 54)

This major group includes retail stores primarily engaged in

selling food for home preparation and consumption. Establish-

ments primarily engaged in selling prepared foods and drinks

for consumption on the premises are classified in SIC Major

Group 58, and stores primarily engaged in selling packaged

beers and liquors in SIC 5921.
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AUTOMOTIVE DEALERS AND GASOLINE
SERVICE STATIONS
(SIC Major Group 55)

This major group includes retail dealers selling new and

used automobiles, boats, recreational and utility trailers, and

motorcycles; those selling new automobile parts and acces-

sories; and gasoline service stations selling gasoline and

lubricating oils. This group includes establishments dealing in

used automobiles exclusively, but not establishments dealing

exclusively in used parts (SIC 5931). Automobile repair shops

maintained by the establishments engaged in the sale of new

automobiles are also included.

Automotive distributors, the greater part of whose sales are

to dealers or to institutional or industrial users, are classified in

wholesale trade. Mobile home dealers previously classified in

SIC Major Group 55 are classified in SIC Major Group 52 in

the 1972 census.

Gasoline Service Stations (SIC 554)— Establishments primarily

selling gasoline and automotive lubricants. Usually these

establishments also sell tires, batteries, and accessories, and

perform minor repair work and services. Establishments called

garages but deriving more than half of their receipts from the

sale of gasoline and automotive lubricants are included.

APPAREL AND ACCESSORY STORES
(SIC Major Group 56)

Establishments in this major group are primarily engaged in

selling clothing of all kinds and related articles for personal

wear and adornment. Not included in this group are establish-

ments which meet the criteria for "Department stores" (SIC

5311) or "Miscellaneous general merchandise stores" (SIC

5399) even though most of their receipts are from the sale of

apparel and apparel accessories.

Men's and Boys' Clothing and Furnishings Stores (SIC

561)— Establishments primarily selling men's and boys' ready-

to-wear clothing and furnishings. Establishments are included

in this category if (1) sales of all types of apparel (except as

noted in the definition for general merchandise group stores)

account for 50 percent or more of total sales, and (2) receipts

from sales of all men's and boys' apparel are three or more

times the receipts from sales of all women's and girls' apparel.

Women's Ready-to-Wear Stores (SIC 562)-Establishments

primarily selling women's and girls' ready-to-wear apparel.

Establishments are included in this category if (1) sales of all

types of apparel (except as noted in the definition for general

merchandise group stores) account for 50 percent or more of

total sales, (2) sales of all women's and girls' apparel are three

or more times the sales of all men's and boys' apparel, and (3)

sales of dresses, coats and suits, and furs are two or more times

greater than sales of millinery, hosiery, underwear, blouses,

handbags, and other apparel and accessories.

Women's Clothing, Specialty Stores; Furriers (SIC 562, 563,

and 568)— Establishments primarily selling women's specialty

apparel and accessories. Included are women's ready-to-wear

stores; millinery stores; corset and lingerie stores; other

women's accessory and specialty stores; and furriers and fur

shops.

Family Clothing Stores (SIC 565)—Establishments primarily

selling clothing, furnishings, and accessories for men, women,

and children, without specializing in any one line. Establish-

ments are included in this category if (1) sales of all types of

apparel (except as noted in the definition for general merchan-

dise group stores) account for 50 percent or more of their

total sales, (2) sales of all women's and girls' apparel items are

not more than three times the sales of all men's and boys'

apparel items, and (3) sales of men's and boys' apparel items

are not more than three times the sales of all women's and

girls' apparel items.

Shoe Stores (SIC 566)— Establishments primarily selling shoes.

Included are men's shoe stores; women's shoe stores; family

shoe stores; and children's and juveniles' shoe stores.

Other Apparel and Accessory Stores (SIC 564 and 569)—

Establishments primarily engaged in the retail sale of spe-

cialized lines of apparel and accessories not elsewhere

classified, such as uniforms, bathing suits, raincoats, riding

apparel, sports apparel, umbrellas, wigs, and toupees. This

classification also includes children's and infants' wear stores.

FURNITURE, HOME FURNISHINGS, AND
EQUIPMENT STORES
(SIC Major Group 57)

This major group includes retail stores selling goods used

for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances. Establish-

ments selling electrical and gas appliances are included in this

group only if the major part of their sales consists of articles

for home use. Dealers primarily engaged in selling antique and

secondhand furniture are classified in SIC 593. Stores fur-

nishing interior decorator service are classified according to the

merchandise handled.

In the 1972 census, data for china, glassware, and metal-

ware stores and miscellaneous home furnishings stores have
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been combined into a single kind of business classification,

"Miscellaneous home furnishings stores." In the 1967 census,

data for these two kinds of business were shown separately.

Furniture Stores (SIC 5712)— Establishments primarily selling

household furniture, beds, mattresses, springs, and other sleep

equipment. Also included in this classification are establish-

ments selling household appliances, phonographs, radio and

TV sets, and floor coverings provided the receipts from sales of

furniture and sleep equipment exceed those from sales of

other merchandise.

Home Furnishings Stores (Other 571)— Establishments pri-

marily selling home furnishings. Included are floor coverings

stores; drapery, curtain, and upholstery stores; and miscella-

neous home furnishings stores.

Household Appliance, Radio, Television, and Music Stores

(SIC 572 and 573)—Comprise the following industries:

1. Household Appliance Stores (SIC 572)-Establishments

primarily engaged in the retail sale of electric and gas

refrigerators, stoves, and other household appliances, such

as electric irons, percolators, hot plates, and vacuum

cleaners. Many such stores also sell radio and television

sets. Retail stores operated by public utility companies

and primarily engaged in the sale of electric and gas

appliances for household use are classified here.

2. Radio and Television Stores (SIC 57J2y-Establishments

primarily engaged in the retail sale and installation of

radios, television sets, record players, high fidelity (hi-fi),

and sound reproducing equipment. Such establishments

also may sell additional lines, such as household

appliances, musical instruments, or records. Radio and

television repair and installation shops are classified in SIC

7622.

3. Record Shops (SIC 5733 pfJ-Establishments primarily

selling phonograph records and albums. Related merchan-

dise is also frequently sold in these stores.

4. Musical Instrument Stores (SIC 5733pfJ-Establishments

primarily selling musical instruments such as organs,

pianos, horns, stringed instruments, and percussion instru-

ments. Other musical supplies also may be sold in these

stores.

EATING AND DRINKING PLACES
(SIC Major Group 58)

This major group includes retail establishments selling

prepared foods and drinks for consumption on the premises,

and also lunch counters and refreshment stands selling

prepared foods and drinks for immediate consumption.

Restaurants, lunch counters, and drinking places operated as a

subordinate service facility by other establishments are not

included in this industry unless they are operated as leased

departments by outside operators. Thus, restaurants and lunch

counters operated by hotels are classified in SIC Major Group

70; those operated by department stores are classified in SIC

Major Group 53.

Eating Places (SIC 5812)— Includes retail establishments selling

prepared foods and beverages for consumption on or near the

premises. Included are restaurants and lunchrooms; social

caterers; cafeterias; refreshment places; contract feeding loca-

tions; and ice cream and frozen custard stands.

Drinking Places (SIC 5813)—Establishments primarily engaged

in the retail sale of drinks, such as beer, ale, wine, liquor, and

other alcoholic beverages for consumption on the premises.

The sale of food frequently accounts for a substantial portion

of the receipts of these establishments.

DRUG STORES AND PROPRIETARY STORES
(SIC 591)

Drug Stores (SIC 591 pt.)— Establishments engaged in the

retail sale of prescription drugs and patent medicines, and

which may carry a number of related lines such as cosmetics,

toiletries, tobacco, and novelty merchandise, and which may

operate a soda fountain or lunch counter.

These stores are included on the basis of their usual trade

designation rather than on the more strict interpretation of

commodities handled.

MISCELLANEOUS RETAIL STORES
(SIC Major Group 59 Except 591)

This major group includes retail establishments not else-

where classified. Dry goods stores, and sewing, needlework,

and piece goods stores, which were classified in SIC Major

Group 53 in the 1967 census, are classified in SIC Major

Group 59 in the 1972 census. Hay, grain, feed and other farm

supply stores, and retail nurseries, lawn and garden supply

stores, previously classified in SIC Major Group 59, are

classified in wholesale trade and SIC Major Group 52,

respectively, in the 1972 census.

Liquor Stores (SIC 592)—Establishments primarily selling

packaged alcoholic beverages, such as ale, beer, wine, and

whiskey, for consumption off the premises. Liquor stores

operated by States, counties, and municipalities are included.
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Miscellaneous Shopping Goods Stores (SIC 594)—Comprises

the following industries:

1. General Line Sporting Goods Stores (SIC 5941 pt.)—

Establishments primarily selling a general line of sporting

goods and equipment for hunting, camping, fishing,

skiing, riding, tennis, golf, and other sports; and gym-

nasium and playground equipment.

2. Specialty Line Sporting Goods Stores (SIC 5941 pt.)-

Establishments primarily selling a specialty line of sport-

ing goods and equipment for only one of the lines listed in

"General line sporting goods stores."

3. Book Stores (SIC 5942)- Establishments primarily selling

new books and periodicals. Stationery and related items

may also be sold. Book clubs (not engaged in publishing)

primarily selling new books through the mail are included

in "Mail-order houses" (SIC 5961).

4. Stationery Stores (SIC 5943)- Establishments primarily

engaged in the retail sale of stationery, such as paper and

paper products (including printing and engraving), post

cards, novelties, and school and office supplies. Stores

specializing in the sale of artists' supplies are classified in

SIC 5999.

5. Jewelry Stores (SIC 5544^-Establishments primarily

engaged in the retail sale of any combination of the lines

of jewelry, such as diamonds and other precious stones;

rings, bracelets, and brooches; sterling and plated silver-

ware; and watches and clocks. Stores primarily engaged in

watch and jewelry repair are classified in SIC 7631

.

6. Hobby, Toy, and Game Shops (SIC 5945)- Establish-

ments primarily engaged in the retail sale of toys, games,

and hobby kits and supplies. Establishments primarily

engaged in selling artists' supplies, or collectors' items,

such as coins, stamps, and autographs, are classified in SIC

5999.

7. Camera and Photographic Supply Stores (SIC 5946)-

Establishments primarily engaged in the retail sale of

cameras, film, and other photographic supplies and

equipment. Establishments primarily engaged in finishing

films are classified in SIC 7395.

9.

Gift, Novelty, and Souvenir Shops (SIC 5947)- Establish-

ments primarily engaged in the retail sale of combined

lines of gifts and novelty merchandise, souvenirs, and

miscellaneous small art goods such as greeting cards and

holiday decorations.

Luggage and Leather Goods Stores (SIC 5545^-Establish-

ments primarily engaged in the retail sale of luggage,

trunks, and leather goods.

10. Sewing, Needlework, and Piece Goods Stores (SIC

5949)— Establishments primarily engaged in the retail sale

of sewing supplies, fabrics, patterns, and other needlework

accessories.

Florists (SIC 5992)— Establishments primarily engaged in the

retail sale of cut flowers and growing plants. Stores primarily

engaged in selling seeds, bulbs, and nursery stock are classified

in SIC 5261, and greenhouses and nurseries primarily engaged

in growing are classified in SIC 0181.

In addition to the kinds of business described above, for

which data are shown separately in this report, this group

includes other retail stores such as used merchandise stores;

fuel and ice dealers; fuel oil dealers; liquefied petroleum gas

dealers; cigar stores and stands; news dealers and newsstands;

pet shops; typewriter stores; optical good stores; and other

establishments selling specialized lines of merchandise, such as

collectors' items and supplies, artists' supplies and other lines

not elsewhere classified. Although data for the establishments

are not shown separately, they are included in the group total.

Nonstore Retailers (SIC 596)—The establishments primarily

engaged in these activities are not included in this series of

reports but are included in all other 1972 Census of Retail

Trade publications. Included in this classification are mail-

order houses, merchandising machine operators, and direct

selling (house-to-house) organizations.

In this census, the sales made at catalog sales desks in retail

stores were tabulated as part of the stores' sales rather than as

part of the sales of the mail-order house. This conforms with

the treatment of catalog desks in the 1967 census.
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APPENDIX B. Changes in Retail Trade Kind-of-Business Classifications in 1972

Based on revisions to the Standard Industrial Classification Manual, definitions of some kinds of business were changed in 1972.

The significant changes in kind-of-business classification from 1967 to 1972 are listed below. For industries other than those listed,

the kind-of-business definitions are the same as in 1967, or contain only minor revisions affecting the classification of few, if any,

establishments.

1972 Census 1967 Census

SIC code Title SIC code Short or descriptive title
1

5063 Electrical apparatus and equipment2
5241 Electrical supply stores.

5074

5075

Plumbing and hydronic heating supplies
2

Warm air heating and air conditioning
2

\ 5221

5252

Plumbing and heating equipment dealers.

5083 Farm machinery and equipment2 Farm equipment dealers.

Hay, grain, and feed stores.
5191 pt. Farm supplies

2 /5962
\5969 pt. Farm supply stores, n.e.c.

5261 Retail nurseries and garden stores 5969 pt. Garden supply stores.

5271 Mobile home dealers 5592 pt.

5399 pt.

Household trailer dealers

5399 Miscellaneous general merchandise stores Miscellaneous general merchandise stores.

5422 Freezer and locker meat provisioners \ 5421
5423 Meat and fish (seafood) markets

Meat and fish (seafood) markets.

5551 Boat dealers
3

5591

5592 pt.

Boat dealers.

5561 Recreational and utility trailer dealers Household trailer dealers.

5571 Motorcycle dealers \ 5599
5599 Automotive dealers, n.e.c

Automotive dealers, n.e.c.

5611 Men's and boys' clothing and furnishings

(excludes uniforms) 5611 pt. Men's and boys' clothing and furnishings.

Women's ready-to-wear stores.5621 Women's ready-to-wear stores (excludes uniforms) 5621 pt.

f5611
pt. Men's uniforms.

5621 pt. Women's uniforms.

5699 Miscellaneous apparel and accessory stores < 5671

5699

Custom tailors.

Miscellaneous apparel and accessories.

1.5999 pt. Wig and toupee stores.

f
5399 pt. Bedding and linen shops.

5719 Miscellaneous home furnishings stores < 5715

1^5719

China, glassware, and metalware stores.

Miscellaneous home furnishings stores.

5931 Used merchandise stores
/5932

1^5933

Antique stores.

Secondhand stores.

5941 Sporting goods and bicycle shops J5952
\5953

Sporting goods stores.

Bicycle shops.

5944 Jewelry stores
3

5971 Jewelry stores.

5945 Hobby, toy, and game shops
3 5995 Hobby, toy, and game shops.

See footnotes on page B2.
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1972 Census 1967 Census

SIC code Title SIC code Short or descriptive title
1

5946

5947

5948

5949

5961

5962

Camera and photographic supply stores
3

Gift, novelty, and souvenir shops
3

Luggage and leather goods stores

Sewing, needlework, and piece goods

Mail-order houses3

Merchandising machine operators
3

5996

5997

5999 pt.

f5399 pt.

\5399 pt.

5321

5341

5351

5999 pt.

Camera and photographic supply stores.

Gift, novelty, and souvenir shops.

Luggage and leather goods stores.

Dry goods stores.

Sewing and needlework stores.

Mail-order houses.

Merchandising machine operators.

Direct selling organizations.

Retail stores, n.e.c.

5963 Direct selling organizations
3

5999 Miscellaneous retail stores, n.e.c

1 For complete title and description, see Standard Industrial Classification Manual, 1967, Executive Office of the President, Office of
Management and Budget.

^Classified in Wholesale Trade in 1972.
No change in content.
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APPENDIX C. Standard Metropolitan Statistical Areas

(Titles and definitions of the two standard consolidated areas and the 263 standard metropolitan statistical areas in the

United States established by the Office of Management and Budget as of August 15, 1973)

Chicago, I
L—Northwestern Indiana

Standard Consolidated Area Consists of Chicago, IL, SMSA, and Gary-Hammond-East Chicago, IN, SMSA

New York, NY-Northeastern New Jersey Consists of New York, NY-NJ, SMSA; Nassau-Suffolk, NY, SMSA; Newark, NJ,

Standard Consolidated Area SMSA; Jersey City, NJ, SMSA; Paterson-Clifton-Passaic, NJ, SMSA; and
New Brunswick-Perth Amboy-Sayreville, NJ, SMSA

Abilene, TX Consists of Callahan, Jones, and Taylor Counties, TX
Akron, OH Consists of Portage and Summit Counties, OH
Albany, GA Consists of Dougherty and Lee Counties, GA
Albany-Schenectady-Troy, NY Consists of Albany, Montgomery, Rensselaer, Saratoga, and Schenectady

Counties, NY
Albuquerque, NM Consists of Bernalillo and Sandoval Counties, NM
Alexandria, LA Consists of Grant and Rapides Parishes, LA
Allentown-Bethlehem-Easton, PA-NJ Consists of Carbon, Lehigh, and Northampton Counties, PA, and Warren

County, NJ

Altoona, PA Coextensive with Blair County, PA
Amarillo, TX Consists of Potter and Randall Counties, TX
Anaheim-Santa Ana-Garden Grove, CA Coextensive with Orange County, CA
Anchorage, AK Coextensive with Anchorage Census Division, AK
Anderson, IN Coextensive with Madison County, IN

Ann Arbor, Ml Coextensive with Washtenaw County, Ml

Appleton-Oshkosh, Wl Consists of Calumet, Outagamie, and Winnebago Counties, Wl
Asheville, NC Consists of Buncombe and Madison Counties, NC
Atlanta, GA Consists of Butts, Cherokee, Clayton, Cobb, De Kalb, Douglas, Fayette, Forsyth,

Fulton, Gwinnett, Henry, Newton, Paulding, Rockdale, and Walton Counties,

GA
Atlantic City, NJ Coextensive with Atlantic County, NJ
Augusta, GA-SC Consists of Columbia and Richmond Counties, GA, and Aiken County, SC
Austin, TX Consists of Hays and Travis Counties, TX
Bakersfield, CA Coextensive with Kern County, CA
Baltimore, MD Consists of Baltimore city, and Anne Arundel, Baltimore, Carroll, Harford, and

Howard Counties, MD
Baton Rouge, LA Consists of Ascension, East Baton Rouge, Livingston, and West Baton Rouge

Parishes, LA
Battle Creek, Ml Consists of Barry and Calhoun Counties, Ml

Bay City, Ml Coextensive with Bay County, Ml
Beaumont- Port Arthur-Orange, TX . . . „ Consists of Hardin, Jefferson, and Orange Counties, TX
Billings, MT Coextensive with Yellowstone County, MT
Biloxi-Gulfport, MS Consists of Hancock, Harrison, and Stone Counties, MS
Binghamton, NY-PA Consists of Broome and Tioga Counties, NY, and Susquehanna County, PA
Birmingham, AL Consists of Jefferson, St. Clair, Shelby, and Walker Counties, AL
Bloomington-Normal, IL Coextensive with McLean County, IL

Boise City, ID Coextensive with Ada County, ID

Boston, MA Consists of Beverly, Lynn, Peabody, and Salem cities, and Boxford, Danvers,

Hamilton, Lynnfield, Manchester, Marblehead, Middleton, Nahant, Saugus,

Swampscott, Topsfield, and Wenham towns in Essex County; Cambridge,

Everett, Maiden, Medford, Melrose, Newton, Somerville, Waltham, and Woburn
cities, and Acton, Arlington, Ashland, Bedford, Belmont, Boxborough,
Burlington, Carlisle, Concord, Framingham, Holliston, Lexington, Lincoln,

Natick, North Reading, Reading, Sherborn, Stoneham, Sudbury, Wakefield,

Watertown, Wayland, Weston, Wilmington, and Winchester towns in Middlesex

County; Quincy city, and Bellingham, Braintree, Brookline, Canton, Cohasset,

Dedham, Dover, Foxborough, Franklin, Holbrook, Medfield, Medway, Millis,

Milton, Needham, Norfolk, Norwood, Randolph, Sharon, Stoughton, Walpole,

Wellesley, Westwood, Weymouth, and Wrentham towns in Norfolk County;
Abington, Duxbury, Hanover, Hanson, Hingham, Hull, Kingston, Marshfield,

Norwell, Pembroke, Rockland, Scituate towns in Plymouth County; and
Boston, Chelsea, and Revere cities, and Winthrop town in Suffolk County, MA
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Bridgeport, CT Consists of Bridgeport and Shelton cities, and Easton, Fairfield, Monroe,
Stratford, and Trumbull towns in Fairfield County; and Derby and Milford

cities in New Haven County, CT
Bristol, CT Consists of Bristol city and Burlington town in Hartford County, and Plymouth

town in Litchfield County, CT
Brockton, MA Consists of Easton town in Bristol County; Avon town in Norfolk County; and

Brockton city, and Bridgewater, East Bridgewater, Halifax, West Bridgewater,

and Whitman towns in Plymouth County, MA
Brownsville-Harlingen-San Benito, TX Coextensive with Cameron County, TX
Bryan-College Station, TX Coextensive with Brazos County, TX
Buffalo, NY Consists of Erie and Niagara Counties, NY
Burlington, NC Coextensive with Alamance County, NC
Canton, OH Consists of Carroll and Stark Counties, OH
Cedar Rapids, IA Coextensive with Linn County, IA

Champaign-Urbana-Rantoul, IL Coextensive with Champaign County, IL

Charleston, SC Consists of Berkeley, Charleston, and Dorchester Counties, SC
Charleston, WV Consists of Kanawha and Putnam Counties, WV
Charlotte-Gastonia, NC Consists of Gaston, Mecklenburg, and Union Counties, NC
Chattanooga, TN-GA Consists of Hamilton, Marion, and Sequatchie Counties, TN, and Catoosa, Dade,

and Walker Counties, GA
Chicago, IL Consists of Cook, Du Page, Kane, Lake, McHenry, and Will Counties, IL

Cincinnati, OH-KY-IN Consists of Clermont, Hamilton, and Warren Counties, OH; Boone, Campbell,

and Kenton Counties, KY; and Dearborn County, IN

Cleveland, OH Consists of Cuyahoga, Geauga, Lake, and Medina Counties, OH
Colorado Springs, CO Consists of El Paso and Teller Counties, CO
Columbia, MO Coextensive with Boone County, MO
Columbia, SC Consists of Lexington and Richland Counties, SC

Columbus, GA-AL Consists of Columbus city, and Chattahoochee County, GA, and Russell

County, AL
Columbus, OH Consists of Delaware, Fairfield, Franklin, Madison, and Pickaway Counties, OH
Corpus Christi, TX Consists of Nueces and San Patricio Counties, TX
Dallas- Fort Worth, TX Consists of Collin, Dallas, Denton, Ellis, Hood, Johnson, Kaufman, Parker,

Rockwall, Tarrant, and Wise Counties, TX
Danbury, CT Consists of Danbury city, and Bethel, Brookfield, New Fairfield, Newtown, and

Redding towns in Fairfield County; and New Milford town in Litchfield

County, CT
Davenport-Rock Island-Moline, IA-IL Consists of Scott County, I A, and Henry and Rock Island Counties, IL

Dayton, OH Consists of Greene, Miami, Mongtomery, and Preble Counties, OH
Daytona Beach, FL Coextensive with Volusia County, FL

Decatur, I L Coextensive with Macon County, IL

Denver-Boulder, CO Consists of Adams, Arapahoe, Boulder, Denver, Douglas, Gilpin, and Jefferson

Counties, CO
Des Moines, IA Consists of Polk and Warren Counties, IA

Detroit, Ml Consists of Lapeer, Livingston, Macomb, Oakland, St. Clair, and Wayne
Counties, Ml

Dubuque, IA Coextensive with Dubuque County, IA

Duluth-Superior, MN-WI Consists of St. Louis County, MN, and Douglas County, Wl
El Paso, TX Coextensive with El Paso County, TX
Elmira, NY Coextensive with Chemung County, NY
Erie, PA Coextensive with Erie County, PA
Eugene-Springfield, OR Coextensive with Lane County, OR
Evansville, IN-KY Consists of Gibson, Posey, Vanderburgh, and Warrick Counties, IN, and

Henderson County, KY
Fall River, MA-RI Consists of Fall River city, and Dighton, Somerset, Swansea, and Westport towns

in Bristol County, MA; and Little Compton, Portsmouth, and Tiverton towns

in Newport County, Rl

Fargo-Moorhead, ND-MN Consists of Cass County, ND, and Clay County MN
Fayetteville, NC Coextensive with Cumberland County, NC
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Fayetteville-Springdale, AR Consists of Benton and Washington Counties, AR
Fitch burg- Leominster, MA Consists of Shirley and Townsend towns in Middlesex County; and Fitchburg

and Leominster cities and Lunenburg and Westminster towns in Worcester

County, MA
Flint, Ml Consists of Genesee and Shiawassee Counties, Ml

Florence, AL Consists of Colbert and Lauderdale Counties, AL
Fort Lauderdale-Hollywood, FL Coextensive with Broward County, FL
Fort Myers, FL Coextensive with Lee County, FL
Fort Smith, AR-OK Consists of Crawford and Sebastian Counties, AR, and Le Flore and Sequoyah

Counties, OK
Fort Wayne, IN Consists of Adams, Allen, De Kalb, and Wells Counties, IN

Fresno, CA Coextensive with Fresno County, CA
Gadsden, AL Coextensive with Etowah County, AL
Gainesville, FL Coextensive with Alachua County, FL
Galveston-Texas City, TX Coextensive with Galveston County, TX
Gary-Hammond-East Chicago, IN Consists of Lake and Porter Counties, IN

Grand Rapids, Ml Consists of Kent and Ottawa Counties, Ml

Great Falls, MT Coextensive with Cascade County, MT
Green Bay, Wl Coextensive with Brown County, Wl
Greensboro-Winston-Salem-High Point, NC . . . Consists of Davidson, Forsyth, Guilford, Randolph, Stokes, and Yadkin

Counties, NC
Greenville-Spartanburg, SC Consists of Greenville, Pickens, and Spartanburg Counties, SC
Hamilton-Middletown, OH Coextensive with Butler County, OH
Harrisburg, PA Consists of Cumberland, Dauphin and Perry Counties, PA
Hartford, CT Consists of Hartford city, and Avon, Bloomfield, Canton, East Granby, East

Hartford, East Windsor, Enfield, Farmington, Glastonbury, Granby,

Manchester, Marlborough, Newington, Rocky Hill, Simsbury, South Windsor,

Suffield, West Hartford, Wethersfield, Windsor, and Windsor Locks towns in

Hartford County; New Hartford town in Litchfield County; Cromwell, East

Hampton, and Portland towns in Middlesex County; Colchester town in New
London County; and Andover, Bolton, Columbia, Coventry, Ellington,

Hebron, Stafford, Tolland, Vernon, and Willington towns in Tolland County,

CT
Honolulu, HI Coextensive with Honolulu County, HI

Houston, TX Consists of Brazoria, Fort Bend, Harris, Liberty, Montgomery, and Waller

Counties, TX
Huntington-Ashland, WV-KY-OH Consists of Cabell and Wayne Counties, WV; Boyd and Greenup Counties, KY;

and Lawrence County, OH
Huntsville, AL Consists of Limestone, Madison, and Marshall Counties, AL
Indianapolis, IN Consists of Boone, Hamilton, Hancock, Hendricks, Johnson, Marion, Morgan,

and Shelby Counties, IN

Jackson, Ml Coextensive with Jackson County, Ml
Jackson MS Consists of Hinds and Rankin Counties, MS
Jacksonville, FL Consists of Baker, Clay, Duval, Nassau, and St. Johns Counties, FL
Jersey City, NJ Coextensive with Hudson County, NJ
Johnstown, PA Consists of Cambria and Somerset Counties, PA
Kalamazoo-Portage, Ml Consists of Kalamazoo and Van Buren Counties, Ml

Kansas City, MO.-KS Consists of Cass, Clay, Jackson, Platte, and Ray Counties, MO, and Johnson and

Wyandotte Counties, KS
Kenosha, Wl Coextensive with Kenosha County, Wl
Killeen-Temple, TX Consists of Bell and Coryell Counties, TX
Kingsport-Bristol, TN-VA Consists of Hawkins and Sullivan Counties, TN, and Bristol city, and Scott and

Washington Counties, VA
Knoxville, TN Consists of Anderson, Blount, Knox, and Union Counties, TN
La Crosse, Wl Coextensive with La Crosse County, Wl
Lafayette, LA Coextensive with Lafayette Parish, LA
Lafayette-West Lafayette, IN Coextensive with Tippecanoe County, IN
Lake Charles. LA Coextensive with Calcasieu Parish, LA
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Lakeland-Winter Haven, FL Coextensive with Polk County, FL
Lancaster, PA Coextensive with Lancaster County, PA
Lansing-East Lansing, Ml Consists of Clinton, Eaton, Ingham, and Ionia Counties, Ml

Laredo, TX Coextensive with Webb County, TX
Las Vegas, IMV Coextensive with Clark County, NV
Lawrence-Haverhill, MA-NH Consists of Lawrence and Haverhill cities, and Amesbury, Andover, Georgetown,

Groveland, Merrimac, Methuen, North Andover, Salisbury, and West Newbury
towns in Essex County, MA; and Atkinson, Hampstead, Kingston, Newton,
Plaistow, Salem, and Windham towns, in Rockingham County, NH

Lawton, OK Coextensive with Comanche County, OK
Lewiston-Auburn, ME Consists of Auburn and Lewiston cities, and Lisbon town in Androscoggin

County, ME
Lexington, KY „ Consists of Bourbon, Clark, Fayette, Jessamine, Scott, and Woodford Counties,

KY
Lima, OH Consists of Allen, Auglaize, Putnam, and Van Wert Counties, OH
Lincoln, NE Coextensive with Lancaster County, NE
Little Rock-North Little Rock, AR Consists of Pulaski and Saline Counties, AR
Long Branch-Asbury Park, NJ Coextensive with Monmouth County, NJ

Lorain-Elyria, OH Coextensive with Lorain County, OH
Los Angeles-Long Beach, CA Coextensive with Los Angeles County, CA
Louisville, KY-IN Consists of Bullitt, Jefferson, and Oldham Counties, KY, and Clark and Floyd

Counties, IN

Lowell, MA-NH Consists of Lowell city, and Billerica, Chelmsford, Dracut, Tewksbury, Tyngs-

borough, and Westford towns in Middlesex County, MA; and Pelham town in

Hillsborough County, NH
Lubbock, TX Coextensive with Lubbock County, TX
Lynchburg, VA Consists of Lynchburg city, and Amherst, Appomattox, and Campbell Counties,

VA
Macon, GA Consists of Bibb, Houston, Jones, and Twiggs Counties, GA
Madison Wl Coextensive with Dane County, Wl

Manchester, NH . . Consists of Manchester city, and Bedford and Goffstown towns in Hillsborough

County; Allenstown, Hooksett, and Pembroke towns in Merrimack County;

and Derry and Londonderry towns in Rockingham County, NH
Mansfield, OH Coextensive with Richland County, OH
McAllen-Pharr-Edinburg, TX Coextensive with Hidalgo County, TX
Melbourne-Titusville-Cocoa, FL Coextensive with Brevard County, FL
Memphis, TN-AR-MS Consists of Shelby and Tipton Counties, TN; Crittenden County, AR; and

DeSoto County, MS
Meriden, CT Coextensive with Meriden city in New Haven County, CT
Miami, FL Coextensive with Dade County, FL
Midland, TX Coextensive with Midland County, TX
Milwaukee, Wl Consists of Milwaukee, Ozaukee, Washington, and Waukesha Counties, Wl

Minneapolis-St. Paul, MN-WI Consists of Anoka, Carver, Chisago, Dakota, Hennepin, Ramsey, Scott,

Washington, and Wright Counties, MN, and St. Croix County, Wl

Mobile, AL Consists of Baldwin and Mobile Counties, AL
Modesto, CA Coextensive with Stanislaus County, CA
Monroe, LA Coextensive with Ouachita Parish, LA
Montgomery, AL Consists of Autauga, Elmore, and Montgomery Counties, AL
Muncie, IN Coextensive with Delaware County, IN

Muskegon-Muskegon Heights, Ml Consists of Muskegon and Oceana Counties, Ml

Nashua, NH Consists of Nashua city, and Amherst, Hudson, Merrimack, and Milford towns in

Hillsborough County, NH
Nashville-Davidson, TN Consists of Cheatham, Davidson, Dickson, Robertson, Rutherford, Sumner,

Williamson, and Wilson Counties, TN
Nassau-Suffolk, NY Consists of Nassau and Suffolk Counties, NY
New Bedford, MA Consists of New Bedford city, and Acushnet, Dartmouth, Fairhaven, and

Freetown towns in Bristol County; and Lakeville, Marion, and Mattapoisett

towns in Plymouth County, MA
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New Britain, CT Consists of New Britain city, and Berlin, Plainville, and Southington towns in

Hartford County, CT
New Brunswick-Perth Amboy-Sayreville, NJ . . . Coextensive with Middlesex County, NJ

New Haven-West Haven, CT Consists of Clinton and Killingworth towns in Middlesex County, New Haven
and West Haven cities, and Bethany, Branford, East Haven, Guilford, Hamden,
Madison, North Branford, North Haven, Orange, Wallingford, and Woodbridge
towns in New Haven County, CT

New London-Norwich, CT-RI Consists of Old Saybrook town in Middlesex County; New London and Norwich

cities, and Bozrah, East Lyme, Griswold, Groton, Ledyard, Lisbon, Montville,

Old Lyme, Preston, Sprague, Stonington, and Waterford towns in New London
County, CT; and Hopkinton and Westerly towns in Washington County, Rl

New Orleans, LA Consists of Jefferson, Orleans, St. Bernard, and St. Tammany Parishes, LA
New York, NY-NJ Consists of Bronx, Kings, New York, Putnam, Queens, Richmond, Rockland,

and Westchester Counties, NY, and Bergen County, NJ

Newark, NJ Consists of Essex, Morris, Somerset, and Union Counties, NJ

Newport News-Hampton, VA Consists of Hampton, Newport News, and Williamsburg cities, and Gloucester,

James City, and York Counties, VA
Norfolk-Virginia Beach-Portsmouth, VA-NC . . . Consists of Chesapeake, Nansemond, Norfolk, Portsmouth, Suffolk, and Virginia

Beach cities, VA, and Currituck County, NC
Northeast Pennsylvania Consists of Lackawanna, Luzerne, and Monroe Counties, PA

Norwalk, CT Consists of Norwalk city, and Weston, Westport, and Wilton towns in Fairfield

County, CT
Odessa, TX Coextensive with Ector County, TX
Oklahoma City, OK Consists of Canadian, Cleveland, McClain, Oklahoma, and Pottawatomie

Counties, OK
Omaha, NE-IA Consists of Douglas and Sarpy Counties, NE, and Pottawattamie County, IA
Orlando, FL Consists of Orange, Osceola, and Seminole Counties, FL
Owensboro, KY Coextensive with Daviess County, KY
Oxnard-Simi Valley-Ventura, CA Coextensive with Ventura County, CA
Parkersburg-Marietta, WV-OH Consists of Wirt and Wood Counties, WV, and Washington County, OH
Paterson-Clifton-Passaic, NJ Coextensive with Passaic County, NJ
Pensacola, FL Consists of Escambia and Santa Rosa Counties, FL
Peoria, IL Consists of Peoria, Tazewell, and Woodford Counties, IL

Petersburg-Colonial Heights-Hopewell, VA .... Consists of Colonial Heights, Hopewell, and Petersburg cities, and Dinwiddie and
Prince George Counties, VA

Philadelphia, PA-NJ Consists of Bucks, Chester, Delaware, Montgomery, and Philadelphia Counties,
PA; and Burlington, Camden, and Gloucester Counties, NJ

Phoenix, AZ Coextensive with Maricopa County, AZ
Pine Bluff, AR . . . Coextensive with Jefferson County, AR
Pittsburgh, PA Consists of Allegheny, Beaver, Washington, and. Westmoreland Counties, PA
Pittsfield, MA Consists of Pittsfield city, and Adams, Cheshire, Dalton, Lanesborough, Lee,

Lenox and Stockbridge towns in Berkshire County, MA
Portland, ME Consists of Portland, South Portland, and Westbrook cities, and Cape Elizabeth,

Cumberland, Falmouth, Freeport, Gorham, Scarborough, Windham, and

Yarmouth towns in Cumberland County; and Saco city and Old Orchard Beach

town in York County, ME
Portland, OR-WA Consists of Clackamas, Multnomah, and Washington Counties, OR, and Clark

County, WA
Poughkeepsie, NY Coextensive with Dutchess County, NY
Providence-Warwick-Pawtucket, RI-MA Consists of Barrington, Bristol, and Warren towns in Bristol County; Warwick

city, and Coventry, East Greenwich, and West Warwick towns in Kent County;

Jamestown town in Newport County; Central Falls, Cranston, East Providence,

Pawtucket, Providence, and Woonsocket cities, and Burrillville, Cumberland,
Johnston, Lincoln, North Providence, North Smithfield, Scituate, and

Smithfield towns in Providence County; and Narragansett, North Kingstown, and

South Kingstown towns in Washington County, Rl; Attleboro city, and North

Attleborough, Norton, Rehoboth, and Seekonk towns in Bristol County;

Plainville town in Norfolk County; and Blackstone and Millville towns in

Worcester County, MA
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Provo-Orem, UT Coextensive with Utah County, UT
Pueblo, CO . . v Coextensive with Pueblo County, CO
Racine, Wl Coextensive with Racine County, Wl
Raleigh-Durham, NC Consists of Durham, Orange, and Wake Counties, NC
Reading, PA , Coextensive with Berks County, PA
Reno, IMV Coextensive with Washoe County, NV
Richland-Kennewick, WA Consists of Benton and Franklin Counties, WA
Richmond, VA Consists of Richmond city, and Charles City, Chesterfield, Goochland, Hanover,

Henrico, and Powhatan Counties, VA
Riverside-San Bernardino-Ontario, CA Consists of Riverside and San Bernardino Counties, CA
Roanoke, VA Consists of Roanoke and Salem cities, and Botetourt, Craig, and Roanoke

Counties, VA
Rochester, MN Coextensive with Olmsted County, MN
Rochester, NY Consists of Livingston, Monroe, Ontario, Orleans, and Wayne Counties, NY
Rockford, IL Consists of Boone and Winnebago Counties, IL

Sacramento, CA Consists of Placer, Sacramento, and Yolo Counties, CA
Saginaw, Ml Coextensive with Saginaw County, Ml

St. Cloud, MN Consists of Benton, Sherburne, and Stearns Counties, MN
St. Joseph, MO Consists of Andrew and Buchanan Counties, MO
St. Louis, MO-IL Consists of St. Louis city, and Franklin, Jefferson, St. Charles, and St. Louis

Counties, MO; and Clinton, Madison, Monroe, and St. Clair Counties, IL

Salem, OR Consists of Marion and Polk Counties, OR
Salinas-Seaside-Monterey, CA Coextensive with Monterey County, CA
Salt Lake City-Ogden, UT Consists of Davis, Salt Lake, Tooele, and Weber Counties, UT
San Angelo, TX Coextensive with Tom Green County, TX
San Antonio, TX Consists of Bexar, Comal, and Guadalupe Counties, TX
San Diego, CA Coextensive with San Diego County, CA
San Francisco-Oakland, CA Consists of Alameda, Contra Costa, Marin, San Francisco, and San Mateo

Counties, CA
San Jose, CA Coextensive with Santa Clara County, CA
Santa Barbara-Santa Maria-Lompoc, CA Coextensive with Santa Barbara County, CA
Santa Cruz, CA Coextensive with Santa Cruz County, CA
Santa Rosa, CA Coextensive with Sonoma County, CA
Sarasota, FL Coextensive with Sarasota County, FL
Savannah, GA Consists of Bryan, Chatham, and Effingham Counties, GA
Seattle- Everett, WA Consists of King and Snohomish Counties, WA
Sherman-Denison, TX Coextensive with Grayson County, TX
Shreveport, LA Consists of Bossier, Caddo, and Webster Parishes, LA
Sioux City, IA-NE Consists of Woodbury County, I A, and Dakota County, NE
Sioux Falls, SD Coextensive with Minnehaha County, SD
South Bend, IN Consists of Marshall and St. Joseph Counties, IN

Spokane, WA Coextensive with Spokane County, WA
Springfield, IL Consists of Menard and Sangamon Counties, IL

Springfield, MO Consists of Christian and Greene Counties, MO
Springfield, OH Consists of Champaign and Clark Counties, OH
Springfield-Chicopee-Holyoke, MA-CT Consists of Chicopee, Holyoke, Springfield, and Westfield cities, and Agawam,

East Longmeadow, Hampden, Longmeadow, Ludlow, Monson, Palmer,

Southwick, West Springfield, and Wilbraham towns in Hampden County;

Northampton city, and Belchertown, Easthampton, Granby, Hadley, Hatfield,

South Hadley, and Southhampton towns in Hampshire County; Warren town

in Worcester County, MA; and Somers town in Tolland County, CT
Stamford, CT Consists of Stamford city, and Darien, Greenwich, and New Canaan towns in

Fairfield County, CT
Steubenville-Weirton, OH-WV Consists of Jefferson County, OH, and Brooke and Hancock Counties, WV
Stockton, CA Coextensive with San Joaquin County, CA
Syracuse, NY Consists of Madison, Onondaga, and Oswego Counties, NY
Tacoma, WA Coextensive with Pierce County, WA
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Tallahassee, FL Consists of Leon and Wakulla Counties, FL
Tampa-St. Petersburg, FL Consists of Hillsborough, Pasco, and Pinellas Counties, FL
Terre Haute, IN Consists of Clay, Sullivan, Vermillion, and Vigo Counties, IN

Texarkana, TX-Texarkana, AR Consists of Bowie County, TX, and Little River and Miller Counties, AR
Toledo, OH-MI Consists of Fulton, Lucas, Ottawa, and Wood Counties, OH, and Monroe

County, Ml

Topeka, KS Consists of Jefferson, Osage, and Shawnee Counties, KS
Trenton, NJ Coextensive wtih Mercer County, NJ

Tucson, AZ Coextensive with Pima County, AZ
Tulsa, OK Consists of Creek, Mayes, Osage, Rogers, Tulsa, and Wagoner Counties, OK
Tuscaloosa, AL Coextensive with Tuscaloosa County, AL
Tyler, TX Coextensive with Smith County, TX
Utica-Rome, NY Consists of Herkimer and Oneida Counties, NY
Vallejo-Fairfield-Napa, CA Consists of Napa and Solano Counties, CA
Vineland-Millville-Bridgeton, NJ Coextensive with Cumberland County, NJ

Waco, TX Coextensive with McLennan County, TX
Washington, DC-MD-VA Consists of District of Columbia; Charles, Montgomery, and Prince Georges

Counties, MD; and Alexandria, Fairfax, and Falls Church cities, and Arlington,

Fairfax, Loudoun, and Prince William Counties, VA
Waterbury, CT Consists ofThomaston, Watertown, and Woodbury towns in Litchfield County;

and Waterbury city, Naugatuck borough, and Beacon Falls, Cheshire, Middle-

bury, Prospect, Southbury, and Wolcott towns in New Haven County, CT
Waterloo-Cedar Falls, I

A

Coextensive with Black Hawk County, I

A

West Palm Beach-Boca Raton, FL Coextensive with Palm Beach County, FL
Wheeling, WV-OH Consists of Marshall and Ohio Counties, WV, and Belmont County, OH
Wichita, KS Consists of Butler and Sedgwick Counties, KS
Wichita Falls, TX Consists of Clay and Wichita Counties, TX
Williamsport, PA Coextensive with Lycoming County, PA
Wilmington, DE-NJ-MD Consists of New Castle County, DE; Salem County, NJ; and Cecil County, MD
Wilmington, NC Consists of Brunswick and New Hanover Counties, NC
Worcester, MA Consists of Worcester city, and Auburn, Berlin, Boylston, Brookfield, Charlton,

East Brookfield, Grafton, Holden, Leicester, Millbury, Northborough,

Northbridge, North Brookfield, Oxford, Paxton, Shrewsbury, Spencer,

Sterling, Sutton, Upton, Uxbridge, Webster, Westborough, and West Boylston

towns in Worcester County, MA
Yakima, WA Coextensive with Yakima County, WA
York, PA Consists of Adams and York Counties, PA
Youngstown-Warren, OH Consists of Mahoning and Trumbull Counties, OH

Abbreviations of State Names

AL Alabama IL Illinois MT Montana Rl Rhode Island

AK Alaska IN Indiana NE Nebraska SC South Carolina

AZ Arizona IA Iowa NV Nevada SD South Dakota

AR Arkansas KS Kansas NH New Hampshire TN Tennessee

CA California KY Kentucky NJ New Jersey TX Texas

CO Colorado LA Louisiana NM New Mexico UT Utah

CT Connecticut ME Maine NY New York VT Vermont

DE Delaware MD Maryland NC North Carolina VA Virginia

DC District of Columbia MA Massachusetts ND North Dakota WA Washington

FL Florida Ml Michigan OH Ohio WV West Virginia

GA Georgia MN Minnesota OK Oklahoma Wl Wisconsin

HI Hawaii MS Mississippi OR Oregon WY Wyoming

ID Idaho MO Missouri PA Pennsylvania
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