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A inﬂuentiél daily which with its Progressive
p.licy and educational and constructive com-
r;_ents and criticisms on the day’s important
tpics has helped in modernizing China. It is
te most quoted Chinese newspaper by the
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The most valuable paper in South China
with a large number of readers

Giving permanent services
to the public

Advertisements in our journal
bring effective results

Address: No. 76, Kwong Fuk Road, Canton
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Union Photo Engraving Co.

Chung Hwa & Fong Ping Rds.
37 Shou Zeang Lee
SHANGHAI
Tel. Office 84454 Tel. Factory Nantao 23040

EXPERT BLOCK MAKERS.

We undertake to make first class
halftone, zinc and Process blocks. Pub-
lishets will not hesitate to order all
blocks from us after giving us a trial
order. all orders executed promptly,
neatly and cheaply.
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MOW SUN PRINTING CO.

116 TSZEPANG ROAD, SHANGHAI
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'SHUN PAO

Is the oldest-and most widely read newspaper in China. Established in
April, 1872, it enjoys the prestige of being the forerupner of public opinion
and its editorial comments are widely quoted by foreﬂm publications. It has
an international circulation coveting all patts of the woilsvherever there ate
Chinese citizens. Is the national paper of China, its dod culation, 150,000
copies, being equally divided between Shanghai localind other parts of the

" country. J¥s the most influential among all neWQpapers in China.

An advertisement in the Shun Pao is read by at lcast 150,000 families
daily, in all parts of China. The Shus Pao is the best medium for foreign
advertising as only people of high pufgsing power, like the readers of the
Shun Pao, buy high-class imported g{ 0ds. The Shun Pao rendérs expert
services to foreign advertisers and offers advice in advertising matters.

Besides news, the Shun Pao has other regular “features. A weekly
supplement in book form every S, y; a rotogmvuré picture supplement
every Thursday; an automobile sug plement every Wednesday, a ladiey
every Saturday and a children’s page every Sundajs No extra charge for
advertising in each issue of the Shun Pao newspapet- cartying these fea@

309 Hankow Road - - D ~§iﬂ B L T T -Shanghal
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TAI KUNG PAO

(LIMPARTIAL)

The Most Influential Chinese Daily Pub-
lished Both in Tientsin and Shanghai

ADDRESSES:

181 Avenue Edward VI

“L’Impartial or Ta Kung Pao is without
question the most progressive and best
edited paper in Chinese in this country.”—
Dr. Lin Ywu-tang in his recent book,
“Press and Public Opinion in China”.

<

“It has given me great satisfaction to
observe the policy of the Ta Kung Pao
in furnishing reliable news free from
propaganda and in securing articles from
good writers on topics which concern the
welfare of the country.”—Dr. Jobn C.
Ferguson.

161 Rue de Pelacot,

Shanghai, China Tientsin, China
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PARK FHOTEL

SHANGHAI

The Newest and Most Modern Hotel in the Far East

American or European Plan

Air-conditioned Lounge, Dining Room and Grill Room
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DINNER DANCE

every night

TEA DANCE

Sundays and Wednesdays
5-7.30 p.m.

on the famous

SKY TERRACE

Leo lItkis and his

Park Hotel Ensemble

Tel. 91010

Max Schibler, Manager

Operated by
International Hotels, Ltd.




“North-China Daily News” Advertising

Reaches the largest public in China —
That is the largest English - speaking public, both foreign
and Chinese. It is the only paper publishing periodical
audited statements of paid circulation, which is double that
of any other foreign newspaper.

Brings the greatest results —

An accepted guide to advertising value is the number of
paid classified advertisements a newspaper carries. The
“North-China” classifieds usually number more thaa all
other newspapers combined; the paper also carries the greatest
volume and variety of other advertising.

Is the cheapest in Shanghai —
In Europe and America advertising is paid for on the basis
of newspaper circulation—so many thousand circulation, so
many cents per line or inch. On this basis, rates in the
North-China Daily News ate less than half as much as
those in any other local newspaper or periodical.

L 4 - *

>

Advertisement Rates:

Classified Advertisements cost 4 cents a word for 7 insertions, 5 cents
for 3, and 6 cents for 1 (minimum 16 words).

Front page advertisements average $2.40 per inch.

Other advertising varies from 90 cents to $1.40 per inch, according
to space, position and length of contract. (The Chinese
dollar=1/23 or 30 cents gold.)

* * *

For estimates, lay-oats and information abowt adyertising in
newspapers and otber publications consalt the advt. Dept. of the

North - China Daily News & Herald Ltd.

Telephone 11055 . Box 707, Shanghai . Telegtams: Herald Shanghai




i ADVERTISING I

Tt

SHANGHAI
EVENING
POST AND
MERCURY

Is SHANGHATL'S only
English language evening
newspaper

and
CHINA’S second largest

foreign language newspaper

POST M

FED.

The
MERCURY
PRESS

A printing establishment
awake to the modern trend

of the printed word.

BOOKLET DESIGN
DIRECT MAIL
BROADSIDES

PLANNED
ADVERTISING
MERCHANDISING

Printing that gives the
utmost for the money you

spend.

RCURY CO,

INC.,, U.S.A.

i PRINTING
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OUND service in printing involves no pretense of knowing
. Sas much about your goods or your market as you do—
that is the way you are in your business and why we are in

the printing business.

The task of a capable printing organization is to help prepare
p p g O1g p prep

your selling message in its most effective form —to give you

the utmost value for your money — this does not mean the
; y ¥y

most expensive kind of printing nor does it mean the “chea-

pest” ... ... it means producing printing that produces results —

printing that pays.

May we call and talk it over with you? The man who will
CELCLLY call on you will be both courteous and brief. Your time is
%? worth money and the right kind of printing will help make
\ your time even more valuable.

THE SINCERE PRESS (SHANGHAI) LIMITED

Lane No. 590, Pd 411-15 Haining Road -  Shanghai - Telephone 45307
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PROGRESSIVE Concerns THE BEST LOCAL ADVERTISING

Advertise Is A
in COLOURED LANTERN
PROGRESSIVE Mediums SLIDE ON THE SCREEN
. . . . OF THE
R GRAND AND CATHAY
Che Shanghai Times THEATERS
The
Shanghai Sunday Times *

Established 40 years Screen Advertising
Circulating throughout the Far Hast A gen cy

* L 4 L 4

39 Peking Road, Shanghai
160, Avenue Edward VII Shanghai

Telephone 14910
Telephone 16860

KK ek
2l iy N

2 A
TA WAN PAO H 15
The China Evening News

HAVING

o B0
A
3 o B

THE LARGEST CIRCULATION AMONG THE
EVENING PAPERS
THEREFORE

THE BEST ADVERTISING MEDIUM

130 Avenue Edward VII - - Tel. 15700 (6 lines) to all Depts.
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HONAN MIN PAO

(Honan Citizens’ Press)
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Leading Chinese ianguage daily news-
paper of the Huangho Valley districts.

Enjoying the widest circulation in
Honan, Shensi, Kansu, Shansi, Shantung
and other provinces and
Serving as the best medium for advertising.

*
=&
TR ERERETER

BUSINESS AND EDITORIAL OFFICES
Provincial Government Road, Kaifeng

HONAN, CHINA

Telegraphic Address 3046
EaoaR =0W X

.~ “OSTASIATISCHER
LLOYD”

20 Canton Road-5th floor
19630 Editorial

Telephone {
19639 Advertising

! *

The best Advertising Medium to
reach all Germans in the Far East
and other German-speaking people

*

The Most Up-to-date
German Paper

Deutsch - Chinesische

Nachrichten
(German - Chinese Daily News)

14, Woodrow Wilson Street |

Tientsin

The only German ldaily in Notth-
China and Japan. It is widely

read. An advertisement will pay.

9




Congratulations

to the

China Commercial Advertising Agency

UPON THE OCCASION OF ITS

TENTH ANNIVERSARY

&
Ehe Ching Press

Publishers of :
THE CHINA PRESS
THE CHINA PRESS WEEKLY SUPPLEMENT
THE CHINA PRESS NANKING EDITION
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The Grand Party at Which the Organization
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Head Office Staff Members of C. C. A, A.
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Department Heads of C. C. A. A.
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" cABLE ADDRESS: "FORDMOTOR" & TOSE - B L
* o

P. 0. BOX 1520 )]
4

'Wm%mm%e@wa Yw

HAMILTON HOUSE
SHANGHAIL, CHINA,

3ept 1 1936

Mr ¢ P Ling, Proprietor & General Nsnager
China Commercisl Advertising Agency
40 Hongkong Rosd, Shanghai

Dsar Mr Ling:

I wish to congrstulste you and your
orgaenization on the occasion of the Tenth inaivarsary.
of the founding of your Company. Advertising has a
place today in the business 1lifs of Ching which it did
not have ten vears sgo and undoubtedly you and your
Agency have had much Lo do in this plonesring work, It
is no small feat to have devel'oped an sgency in the
short space of ten years to a point where you have more
than 90 c¢liente and handle sdvertising for almost 200
products, when ounsconsiders that when you stasrted your
business you were the first Zhinese zdvertising azgeucy
to operate im this market.

We feel in & word ihat you have made &n out-
atanding success of your enbterprise and we wish you all
possible success inm ths Tuture.

Yours very truly
FORD MOPOR COVFANY LXPOATS

=
=
<3

TVC:BR lenager

G Gars v Sruuchs — fgvux{{%i%k/muf~'Jaqﬂﬂvaalﬁér&ﬂ%ﬂéwm
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@a&@heﬂ:& Macgregor & Co., Tid.

7 wnder the Companica (o of' Honghong )
Directors: J. F. Macgregor, N. C. Macgregor

TIERTSIN . GENERAL MANAGERS - MACGREGORS LTD. TELEGRAMS:
HONGKONG . CALDBECK
LONDOC AGENTS - MAC s
SINGAPORE N ‘ El MACGREGOR CALDBECK & CO., LTD. covt;
KUALA LUMBUR 44 FoocHow ROAD - P.O. Box 344 Rl LGRS S

PENANG
SHANGHA! TECXPHONE 17588

September lst, 1836

C.P. Ling, E8qQ.,
Proprietor & General Manager
The China Commercial Advertising Agency,
40 Hongkong Road,
SHANGHATI

Dear Sir,
On the occasion of the 10th Anniversary of the
China Commercial Advertising Agency, we take this opportunity
of extending to you our heartiest congratulations upon the
unparelleled achievements accomplished during the peried of
your existence. We wish you unlimite& continued success.
Through the medium of your Agency #"Johnnie Walkert®
has become even more popular than ever. Like "Johunie Walker®,
we earnestly hope that when you celebrate your Silver and Golden
Jubilees you will be able, with confidence, to employ the same
slogan “Born 1926 'and still going strong'*.

with renewed congratulations.

We are, Dear Sir,
Yours faithfully, >
CALDBECK, MACGREGOR & CO i ~LID.

“‘ég z g‘f’éf@w&g&, I

Manager.
WGC:AP

— 18 —



Morzmm ann Putrra{ Asca) Len.

Amiario B tano Conpon ation
Owm Pamm Avanus
Nuw Yoxa. U.B.A,

BRANGHRS
Maniea Caravera
Binaarorm Mavnae
Toxro HMormnax

T MULLXR & PHIPPS (CHINA) LTD. 2

]

EO& | 8

FRE. KNG, GA.
T xemone 10504-) 6833
P. O. HOX No. 650

September 1, 1936.

China Commercial Advertising Agency,
40 Homgkong Road,

Shanghai.

Dear C.

Attention: Mr. C. P. Ling

]
3]
-
»;,\F"
=

Cotne Uawn-domns, Bewrave
Cannw Anormss-MoLratoe
Honawaws Oxrron
20 Qumzsw Hoaw G-

P. O. Hox No. 26

BOOMS S48.348-850
HAMILTON  HOUsR

1t is now nearly

BRANUAL, CHINA,

I wish to offer you my heartiest con-~
gratulations on the 10th Anniversary of the
founding of your company.

eleven years since we first met and have done

buginess together to our mutual satisfaction.

I admire the way you have built up your busi-
ness and the way you have conducted your business
with us.

success.

WIK-et

Yours sincersely,

- . Kelly,
/jfes id

ent,

19 —

My very best wishes toward your continued




GILLETTE INDUSTRIES LIMITED

197-207, CITY ROAD
LONDON, E.C. 1

February 23rd., 19386.

China Commercial Advertising Agency,
40 Hongkong Road,
SHANGHAI.

Attention: Mr. C. P. Ling

Dear Mr. Ling,

I would thank you for your attention
and courtesy and would also take this opportunity
of placing on record our appreciation of the work
your organisation has done for us during the time
you have handled our advertising in China. We
extend to you our best wishes for the success
which your energy, attention and initiative

deserve.

Truly yours,

GILLETTE INDUSTRIES LIMITED
(Sgd.) E. Beckwith

Director.

— 20 —



C. HOLDEN

STANCO INCORPORATED

New YOrk

Shanghal,
August 31, 1336.

¥r, ¢, P, Ling, Propristor,

China Commercial Advertising Agency,
HongKong Road,

srpanghal.

Dear lr. Ling,

On the occassion of your tenth anni-
versary, I wish to offer my sincere congratulations.
The great success which you have made in business is
undoubtedly outstanding in the modern China of to-day
and can be attributed entirely to your effortis, It
is a pleasure to recall our pleasant business relations
over a period of years, I take this opportunity to
thank you for the service znd attention you have shown
us in the past, and to wish you every success in the
future,

Yours very truly,
/{v NN
C. Holden.

Far Eastern Fepresentative, Stanco Inc.
New York.



DODWELL & CO. LTD.

VRGORFORATED. IN GRNAT BRITAINT
SHANGHAL

BM U 15 MEL

Shanghal,
£20th Qasober, 1936,

C.P. Ling, Beq.,
thina Commersial Advertleing Agenoy,

Shanghai.

Dear Mr. iing,
I should like very much 10 take this opportunity

of congratulstiing you on the oscesion of the lOth snnlversary

‘of the establishment of the ehine Commersisl Advertising Agency.

Looking retrospestively at the progreas of your
pusiness it must seex satisfying %o you and yéur sble stafl,
that you have sugoeadsd in maeking such raptd progress in a
fleld that was beset by so many prajudices. The fact thet
you esrry s§ch s large nuaber of acocounta, {noluding &eny
that mey be termed in common parlange “"the crena af the marketi”
{s in itself proof of Shanghel's regognition of your leadership.

1 sineerely trust thal the future will hold in
stors fOor you &ven greater gohievementsa.

Yours sincerely,
/{éifr&y{-‘/ z&f

_—
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Telephone 53020

Mr. C. P. Ling,

China Commercial Advertising Agency,
40 Hongkong Roead,

Shanghal.

My dear Mr. Ling,

On this, the 10th. auriversery of ths
founding of the Chine Commercial Advertising agency, I
wish to add -a word of sincere congratulations to the
many which you have doubtless received, end I know that
Mr. Robbins would join with me in offering you his very
best wishes if he were in Shanghai at the present tine.

In celebrating yuur tenth anniversary,
it must come with no little feeling of justifiable pride
the knowledge that you have fulfilled sc¢ sdmirsbly your
motto of "Service and Progress™ to those many friends
you have made in your business connections. lMay it be
that you will continue to flourish and that the expansion
of your Company's operations will be ever-increasing in
the long years of prosperity that lie befors you.

Accept my very best personal regards today
in your celebration and also my assursices of sincere best
wishes for our continued assoclation in respect to our very
Triendly business and personal reletions.

Vely sincerely yours,

~Kophi.

W. J. C. Shoppee



Recording a Decade of

“QErvICE a0 PROGRESS"
10206 -1930

On September 1, 1926, the China Commercial Advertising Agency started its business. Asits
motto, “Service and Progress” was adopted. Believing that “advertising is the life of trade”
and dedicating ourselves to its development, we set our mind to work . .and to succeed.

To-day, we are happy to see that our efforts in advertising have helped in the promotion of
2 ce, industry and international fellowship in this cosmopolitan community and
throughout China. We take pride in recording the progress in the decade just completed.

SER VICE i advertising was not generally understood at the time we started. « Space-brokers ”
were numerous, soliciting business mostly on rebates. Trained men in copy and art-work were hard
to find, People were not so advertising-minded as they are to-day.  Despite prejudices and
difficulties, we determined to develop a Service based on our intimate knowledge of the market and
of the people..

If there is one thing we, of this agency, are proud of, it is our understanding of the Chinese people—
and how to make them stop, read, and dig into their pockets to part with their hard-earned money in
exchange for merchandise. This understanding—plus genuine creative talent—makes our servite
valuable.

PROGRESS, as we have experienced, is the natural outcome of every conscientious effort to
satisfy the advertiser. Our records for the last 10 years show that we have been successful in securing
additional clients each year and in keeping them thoroughly satisfied. In 1926, we had 5 clients and
prepared copy for 18 products; to-day, we have 97 clients and prepare copy for 181 products.

In the achievement of our aim, we are glad to take this occasion to thank all our clients for their
continued patronage and to acknowlédge with grateful appreciation the g t and co-operation
extended us right through the years by a large number of friends including our associated agencies
abroad and the publishers in China.

And, in the furtherance of this Service, we shall always be guided by what Emerson, the famous
American essayist, once said—

< Progress is the activity of to-day and the assurance of to-morrow.”

Proprietor and General Manager

THE CHINA COMMERCIAL ADVERTISING AGENCY

— 24 .



FOREWORD—

Our purpose in publishing this book, “China’s Progress in
Advertising,” is twofold, namely, to commemorate the Tenth
Anniversary of the founding of the China Commercial Advertising
Agency which has taken an active part in promoting effective and
truthful advertising in this part of the world and to record an
important mile-stone in the history of the progress of modern
advertising in China.

In the early days, ten years back, advertising was not used
extensively for sales promotion except by a few foreign importers of
patent medicines and cigarettes. The full extent of advertising’s
economic and social -functions was far from being understood and
appreciated.  Few businessmen would consider an advertising
expenditure a sound investment. Many of them were skeptical about
this modern method of promoting business. It was difficult to sell
them agency service and this type of service was scarce.

However, from insignificant beginnings, when layouts were
incomplete, illustrations crude and appeals weak, advertising has made
great strides in China during the past decade. It has advanced in
various ways. Today, newspapers, magazines and trade journals are
full of striking advertisements. Posters, show-cards, tin signs and
painted boards are on display everywhere. Handbills, circulars, leaflets
and other forms of printed matter make frequent visits to the homes
of millions.

China has taken to advertising with a vengeance. Every
business, big or small, has come to recognize this vital force. Every
manufacturer is keen to draw up an annual budget for this purpose.
More technical men in the field are being trained by national
advertisers and reputable agencies.

With this progress, there is a remarkable change of attitude
on the part of shoppers, or consumers. Nowadays they are more
inclined to read advertisements which offer them convenient and
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useful information. They begin to realize the social and educational
value of modern advertising. As medicine is one of the items
heavily advertised in this matket for years, the public has been
educated to appreciate personal hygiene and sanitation in the home.
In this respect, advertising has helped to raise the standard of
living in China. '

Of course, China has still far to travel in this enormous field
before reaching the standard attained by many of the Western nations.
But, with the growing interest on the part of both advertisers and
consumers and with the changing conditions in this great country,
socially, industrially and economically, the future holds out
unbounded prospects.

To complete the record, due credit should be given to those
early advertisers in China, both foreign and Chinese, for their
far-sightedness and pioneering work.  The results of their efforts
thus far should encourage all of us in the profession to make further
studies and research for greater improvements.



FOREIGN TRADE AND ADVERTISING

By Dr. P. W. Kuo
Director, Bureau of Foreign Trade

Advertising as a means of marketing merchandise is not 2 modern
art as it has been used for that purpose since the eatly days of
civilization. In the time of the Caesars, the merchants of Rome, then
mistress of the world, called attention to their wares through inscrip-
tions upon the walls of buildings, or by means of placards written by
slaves and displayed on bulletin boards erected for the purpose
throughout the city. The gladiatorial contests, chariot races and sports
of the arena were advertised in this way. The statements are very
suggestive of a modern poster.

Advertising, a Force in Modern Business

It goes without saying that advertising is a business force,
which, through the printed word, sells ot helps to sell, builds reputation,
and fosters good-will. Its place in trade, be it domestic or foteign,
is definitely recognized. In fact, trade and advertising are so interlocked
in their functions that we may say that they are inseparable.

There is little difference between an advertisement and a salesman
except that the salesman sells by word of mouth and the advertisement
by word of type. While the salesman can sell to but one petson or
small groups of persons at a time, the advertisement can sell to an
audience limited only by the circulation of the publication in which
it is printed. It is because advertising can quickly and profitably
multiply sales—because it is mass selling instead of individual selling—
that it has become a strong force in modern business and that the
role it plays in trade has proved to be more than significant.

Winning the Public

To a manufacturer of standard merchandise seeking an outlet
for his products in markets at home or abroad, there is, perhaps, no
more significant development in the field of distribution than the
increasing employment of advertising as an instrument for expediting
sales of goods. The manufacturer must now bring his merchandise
right into the camp of the buyer. A modern buyer is becoming not
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-only more willing to listen to, but more capable of understanding and
appreciating sales arguments. All this tends to create an atmosphere
favorable to the seller who is secking to attract public attention to his
merchandise. He wants the public in general, or that limited portion of
the public in which he is interested, to know about the commodity
he sells and to react in a desited manner toward it. Through
advertising he talks to the millions and makes his appeal in the role
of a businessman seeking an order.

Advertising, a Blessing to the World

That advertising is a motivating power in furthering trade
among nations can hardly be gainsaid. We are becoming more and
more appreciative of its contribution to the advancement of interna-
tional trade. It has made the world a better place to live in by
constantly suggesting public improvements. It has created great
industries. It has lightened the burden of mankind by introducing
labor - saving devices. It has stabilized business, found matkets for
home - made products in foreign lands, stimulated trade and, above all,
aided distribution.

Advertising and Sino - Foreign Trade

To create demand abroad for China products, a Chinese exportet,
especially if he is to break virgin soil, must depend on judicious
employment of advertising for achieving results. It pains one to
reflect how substantial foreign markets for Chinese goods were lost
through sheer failure of our exporters to apprehend the place of
advertising in a nation’s foreign trade. It is encouraging to note,
however, that an increasing measure of attention has been devoted to
the exercise of this weapon for the capture of China’s oversea trade.

Likewise, foreign merchants trading in this country are apt to
be satisfied with the business coming to them unsolicited, unaware
of the fact that the potentiality of the Chinese market is unlimited.
Besides, the arm of advertising has not reached many commodities of
trade which need publicity, and indeed there is much to be done in
the way of putting the wares on the market by advertising. The
volume of business done in this country will, I am sure, increase
considerably if advertising is only given a right place in the scheme
of merchandising.
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NEWSPAPERS AS AN ADVERTISING
MEDIUM IN CHINA

By Hollington K. Tong

The press in China undoubtedly serves as the most effective
advertising medium. No substitute has been found to replace it as a
channel through which commodities can be quickly carried to the
purchasing public. Handbills and posters, to which the Chinese used
formetly to resort, are limited in their scope, and at their best, are
old-fashioned and out-moded vehicles of publicity. Newer forms of |
publicity, including billboards, placards, sandwich-men, sky-writing,
motion pictures, the stage and even the radio, have their handicaps,
their limitation and their shortcomings. The daily newspaper still
holds the key to the advertising situation by its ability to carry the
advertiser’s message to the greatest number of people in the shortest
time in the most convincing manner.

Habit dies hard. The majority of the people who constitute
the buying public in China are accustomed to rely on the press for
information about various commodities, about sales, notices of new
publications, school announcements, automobiles, home necessities, and
amusement places. They do not want other mediums to convey such
information to them. The large amount of space devoted to adverti-
sing in proportion to reading matter is an outstanding feature of the
Chinese newspapers, and this is done putely in response to the demand.
The most successful daily in Shanghai gives fully two-thirds of its
space to advertisements, while its less successful contemporary allots
even one-fourth of its space to paid publicity. Confronted with this
growing popularity of the newspapers as an advertising medium, newer
forms of publicity make little appeal to the masses.

The commodity of newspapers—that of publicity—has been
characterized as the most valuable in the world. It raises generals,
statesmen, artists and actors to the pinnacle of success and it pulls
them down. This aspect of the power of the press has long held
the attention of Chinese newspaper publishers. During the last decade
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a more modern concept of the utility value of the publicity afforded
by newspapers has been accepted by the thinking classes of China. It
has now been fully realized that advertising, that is, publicity for
business enterprises, is the backbone of the really successful newspaper.
Although an important start has been made in the direction of
acquiring this essential backbone as the basis of successful journalism,
it may as well be frankly confessed that few newspapers in China
have yet passed beyond the patent-medicine stage of development
concerning their advertising. In this respect, the advertising in Chinese
newspapers parallels the development of advertising in the United
States of America, which in a peculiat sense may be regarded as the
home of modern high-powered publicity for business undertakings.
The patent-medicine men in America were the first to appreciate the
possibilities of advertising in newspapers as a means of attracting
favourable attention to their products by the public. In China, patent
medicine dealers duting the past three years have been the largest
patrons of the press. Cigarette manufacturers used to take second place
as buyers of space, but they are now yielding this position to the
publishers of books. Automobile companies will eventually be one
of the important stand-bys of the daily newspaper in Shanghai. With
the growing network of good roads in China, it is to be expected
that there will be a considerably greater volume of profitable adverti-
sing from this source than there has been in the past.

What is called national advertising, that is, the publicizing of
certain industrial products on a national scale, however, is still in its
infancy. The national advertising done in China is mainly by the
tobacco companies. There is nvothing to compare with the efforts
made along this line in America by scores of other great industrial
houses. As long as 25 years ago, there were at least ten concerns
each spending $750,000 (U. S. currency) a year in order to sell their
products. These concerns included Armour’s Extract of Beef, Force,
Grape Nuts, Gold Dust and Fairy Soap, Ralston Mills food-products,
Royal Baking Powder, Sapolio, Swift’s Hams and Bacon, Ivory Soap,

and Uneeda Biscuits.
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There is a serious failure to appreciate the value of news-
papers in China as a medium of advertising by yet another class of
business, that of mercantile establishments. It is true that the depart-
ment stores of Shanghai, for instance, do advertise in the daily press,
but it is more or less spasmodic. Moreover, it is done on a decidedly
small scale when compared with what has becn accomplished along that
lire in American cities. As early as 1909, Hamilton Holt in his book
on Commercialism and Journalism stated that $4,000,000 (U.S.) was
spent annually by twenty large department stores in New Yotk City.
In Chicago, he related, one large department store appropriated
$500,000 (U. S.) a year for publicity in order to sell $15,000,000
worth of merchandise. But today these figures have been trebled or
even quadrupled. Looking at the question from the standpoint of
the material interests of the daily newspapers of Shanghai, it would,
indeed, be a great blessing if an up-to-date American department
store were to be established in Shanghai. The monetary benefits to
local journalism should be, it is thought, comparable to those of the
London dailies after the invasion of the British metropolis by the
famous American department store of Selfridge years ago.

Very few human endeavors in China during the last half century
have attained in a commercial sense such rapid success as the Chinese
press. Fifty years ago, the newspapers in Shanghai were read by a
few hundred persons. But today, at least two of them each enjoy a
daily circulation of more than 150,000 copies. Their annual advertis-
ing receipts have grown in the same proportion. Some of the
Chinese newspapers take in more than $1,500,000 a year in advertising.
[t is conservatively estimated that more than $10,000,000 annually are
being spent by various firms on newspaper advertising in this city
alone. But this is a small figure when it is compared with what is
expended on advertising with the dailies, weeklies and monthlies in
America and Europe. Great Britain and Ireland lay out 450,000,000
a year in advertising, while an equal amount is expended by the
countries of western and central Europe. Coming to the colossus in
advertising in Notth America, the United States and Canada at present

spend no less than one billion " dollars (U.S.) annually.



There are three factors which will make the newspapers in
China a more effective medium for advertising in the near future.
First and foremost, is that of literacy. An increase in the number
of persons who can read will result in a larger newspaper reading
public, thereby automatically enhancing the publicity value of the
press. A second important factor is the development of native
industry. Since China has attained her tariff autonomy, there has
already been considerable growth in this direction and the future may
confidently be expected to yield even greater results. The third
factor, and the one from which the greatest immediate results can be
expected, is that of the advertising agents and agencies. Through
their skill and mastery of the technique of advertising they can make
advertising “pay,” and that is one argument which is as well understood
in China as in America or any other country. Too much emphasis
cannot be laid upon the service rendered by the modern advertising
agency as a means not only of contributing to the development of
domestic industry, but also of promoting the newspaper publishing

business.
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THE MERCHANT’S ADVERTISING
PROBLEM

By L. C. Diespecker
Mustard & Co., Ltd.

For a merchant to obtain a wide distribution and place stocks
with dealers throughout China is not easy on account of the country
being split up into a number of markets which have little or no
natural connection with each other, but having obtained 2 distribution
the real difficulty of creating a demand for the goods through
advertising is found to be a much more serious problem.

Assuming that Shanghai is selected as the headquartets, it is
natural that the first thought is the Shanghai press as the principal
advertising medium, but when the matter has been studied and
analysed it is found not to be as simple as it appears. The Shanghat
publications consist of Chinese, English, French, German, Japanese
and Russian language dailies, and also periodicals, yet not one of these
journals reach the entite community, and no publication has an effective
nation-wide circulation. While it is true that some of the foreign
language dailies are read by a faitly large number of Chinese
subscribers, their circulation is comparatively small. On the other
hand, while the principal Chinese dailies have a larger circulation,
it is safe to say that their subscribers are confined almost entirely

to Chinese.

The circulation of the foremost Chinese dailies is insignificant
in comparison with European and American newspapers, and although
they have a circulation of some forty percent outside Shanghai, their
advertising value except in the immediate vicinity of Shanghai
diminishes to a certain extent away from the metropolis. The largest
single circulation is around 150,000 daily.

The slow communications and vast distances in China are the
principal reason why there ate no newspapers with a really large
nation-wide circulation and naturally under these circumstances-each
city of any size has its own local newspapers. The larger cities such
as Tientsin, Peiping and Hankow with intetnational populations follow
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the lead of Shanghai and also publish dailies in several languages—
Chinese, English, Japanese or Russian.

Shanghai with a population of about 3,500,000 has 36 news-
papers with a circulation of roughly 879,100 daily. Tientsin with a
population of 1,348,905 has 21 dailies with a circulation of about
415,480.

The circulation of newspapers in China (excluding Manchutia)
and Hongkong is given in the China Publishers Directory* as
1,602,316 in the Chinese language and 86,777 in various foreign
languages, as shown below:—

Nowirsoof Language Number of Cities Cirebition Cme
301 Chinese 77 1,602,316 5341
24 Foreign 8 86,777 3580

The approximate cost of an advertisement 4" x 5" for one
insertion in these 325 dailies throughout China would be Ch. $2,742.50
(U. S. $825.50).

It is stated by some publishers that the country people often
pass a newspapetr round to a number of readets, so that the actual
number of readers is greater than the subscribed-for circulation.
This is probably true but it is counteracted to a small extent by
those who subscribe to more than one newspapet. It would appear
that to reach a reasonable number of China’s 450 million population
cannot be accomplished by means of the daily newspapers with their
citculation of less than one and three-quarter million.

A study of the periodicals reveals a very similar situation.
There are some 120 weekly and monthly magazines of importance
which claim a total circulation of two million, the largest single
circulation being some 40,000 copies. Many of these publications
ovetlap in their subscribers and it would appear that they circulate
mostly to the better class who are also subscribers of newspapers.

*Published by China Commercial Advertising Agency.



The advertising cost in these magazines is on the average greater
than in newspapers and while it is true that some of them do
have a circulation outside of the city of publication, very few
have a nation-wide distribution.

It will be seen therefore that it is difficult to obtain wide
advertising coverage in anything but a small section of China’s
publications without an enormous advertising budget, and the ideal
advertising medium —a  publication with a large nation-wide
circulation — from the advertising point of view is lacking.

Efforts have been made by some of the leading dailies to
increase their circulation, but their circulation figures show practically
no change over a period of some years. There appears to be a very
fine opportunity to build up considerably increased circulations, which
of course would go a long way toward solving the advertisers’
problems.

The ideal solution of course would be to produce a cheap
petiodical within the reach of the masses of an educational type but
containing articles of sufficient interest to create a2 demand that would
bring the circulation to several millions. Such a periodical would
have the whole-hearted support of advertisers of all nationalities but
until such a publication is produced or the circulation of some of the
present dailies or periodicals is very considerably increased, the advertiser
must be content to do the best with the publications at present available.

The steady increase of literacy among the masses, rapid
progress of modern means of communication throughout the country,
and the recent wave of publishing activity, augur well for the future
of the press in China, and if some of the leading publishers will direct
their efforts in the direction of nation-wide circulation, it will help to
solve the advertisers’ most pressing problem.
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DESERVED SUCCESS*

One roorn,' one typewriter, one coolie, $1,000 capital, boundless
energy, complete personal integrity, and a determination to “play the
game” in all respects; those were the assets with which Mr. C. P.
Ling started his China Commercial Advertising Agency ten years
ago today.

The anniversary of a decade of hard work has left Mr. Ling
with all the personal assets he had at the start, ripened and mellowed
by experience, plus an organization grown to include a staff of sixty
persons and handling a half million dollars worth of advertising business
each year.

Those who know Mr. Ling—and it may be added that all who
know him like and respect him—not only regard him as an outstanding
advertising expett but as a man whose personal qualities still stand as
more important in his now-great enterprise than any number of other
more concrete and tangible externals of success.

Advertising in China has progressed greatly during the decade
through which the China Commercial Advertising Agency has lived
and grown; this agency, and the man behind it, have played a vital
patt in promoting such progress. Far more generally than ever before
it is realized that advertising itself flourishes only on a basis of truth
and honesty, and that the agency which promotes such an attitude and
manifests it in the agency’s own dealings will flourish like the
advertising which it handles. For this, Mr. Ling and his agency may
well claim a large measure of credit.

We join with the other numerous friends of Mr. Ling and the
China Commercial Advertising Agency in congratulating them and in
wishing them the traditional long life and happiness. Neither news-
papers nor the general public may credit themselves with too altruism
and benevolence in hoping that such men and such enterprises prosper,
for their interest is the interest of all.

* An Editorial reproduced from the “Shanghai Evening Post & Mercury™, September 1, rg 36
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CATCHY SLOGANS, AMBITION CARRY
- C. P. LING TO SUCCESS*

China Commercial Advertising Agency Head
Today Celebrating 10th Birthday of Founding
Firm; Growth Outstanding

By Woo Kyatang

Ten years ago a young man with an American-trained knack
of mixing words together to produce catchy slogans and an irrepressible
ambition to make his countrymen advertising conscious, announced
to his Shanghai friends that he was opening an advertising agency.

This man was Mr. C. P. Ling, proprietor and General Manager
of the China Commercial Advertising Agency, which is today celebrat-
ing its decade of service.

With an assistant and a one-room office, Mr. Ling proceeded
to try out his idea. His first customer was Mr. Charles Raven,
proprietor of the Bakerite Company and operator of the Chocolate
Shop. The young advertising man, determined to make a success of
his trade, labored alone over copy, layouts and proof-reading.

A year later, with what seemed to be superhuman efforts,

he got his second account, that of the Ford Motor Company,
Exports, Inc. It was Mr. Ling’s task to create a market for the old
Model T Fords.

‘Outstanding in ‘Field

Today, through his untiring efforts and his superior knowledge
of the Chinese market and the Chinese people, Mr. Ling ranks as one
of China’s most outstanding advertising men. The layouts and the
advertising material prepared by his firm help to make the name of
181 products the household word of the Chinese community. The
motto he chose 10 years ago, “Service and Progtess,” is today realized
in actual everyday work done by The China Commercial Advertising
Agency for its 97 clients.

*Reproduced from “The China Press,” September r, Ig36.
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Mt. Ling was well qualified to start China’s first modern
advertising agency. In 1910, after receiving his schooling in native
city at Foochow he took an Imperial Examination for the Boxer
Indemnity students. He was called upon to expound on the subject,
“The Table” in his examination essay. Mrt. Ling’s advertising ability
was perhaps even appatent at that time when he convinced the
examiners on the superiority of his table, and won a place for a
six-year course at the Tsing Hua University. After graduating from
the Government school at Peiping, Mr. Ling was sent as the first
Chinese student to the Rochester University, from where he graduated
with a B.A. degree and the honor of being elected to the Phi Beta
Kappa, highest scholastic honor society in the United States.

After receiving his M.A. degree in 1919 from Columbia
University, he joined the School of Business at Columbia and New
York University specializing in courses in advertising. It was at this
time that Mr. Ling decided to take up advertising as a career.

Active in C.LF.R.C. Work

‘It was at this time, too, that the young student was active
in the work of the China International Famine Relief Committee in
which work he came in contact with such men as Herbert Hoover,
President Harding, and H. G. Wells. Through these meetings
and while campaigning for relief funds, he began to acquire a
knowledge of human nature which was necessary for success in the
advertising business.

While in the United States Mr. Ling was greatly impressed
by the high pressure methods used by the American Government in
floating bond . issues. The general advance of advertising at that
petiod, too, served as an incentive to him to pursue his studies of
advertising, and he became determined that he would lead the way
in this particular field in his native land.

In 1922, Mr. Ling returned to China to take charge of the
now defunct China Publicity Company, a subsidiary of the Commercial
Press. He was connected with this company for four years and during
. this time he gained a thorough knowledge of conditions throughout
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China, especially of the outports. This knowledge was invaluable to
him when he began his own business in 1926.

Mr. Ling married Miss Annie Ying Tong of St. Mary’s Hall
in 1928. They have five children. Mr. Ling is well known in Shanghai
social circles and is a member of the Shanghai Bankers’ Club, the
American University Club, Pan-Pacific Association, Royal Asiatic
Society, International Recreation Club, Chinese Jockey Club, T. H.
Alumni Club, and others.
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LIST OF C.C.A.A. CLIENTS
(CHINA)

Aluminium Union, Limited,
2 Peking Road, Shanghai.

Ametican Drug Company,
226 Nanking Road, Shanghai.

Andersen, Meyer & Co., Ltd,,
43 Yuen Ming Yuen Road, Shanghai.

Aquarius Company, The
53 Foochow Road, Shanghai.

Bakerite Co., Fed. Inc., U.S. A.
1432 Singa Road, Shanghas.

Begg, T. D. & Co.,
133 Yuen Ming Yuen Road, Shanghai.

Bills Motors, Fed. Inc., U. S. A.
Cr. Ay. Foch & Rte. Cardinal Mercier,
Shanghai.

Caldbeck, Macgregor & Co., Ltd.,
53 Foochow Road, Shanghas.

Carlowitz & Company,
670 Szechuen Road, Shanghai.

China State Bank Ltd.,
Cr. Honan & Peking Roads, Shanghai.

Chinese Gov. Radio Administration,

Sassoon House, Shanghai.

Chinese Jockey Club of Shanghai,
770 Bubbling Well Road, Shangbai.

Chocolate Shop, The
221 Nanking Road, Shanghai.

Confederation Life Association,

51 Canton Road, Shanghai.

Connell Bros. Co., Ltd.,
Room 104, 149 S<echuen Road, Shanghai.

Crownchina Co., Inc.,

113 Kiukiang Road, Shanghai.

Dixon & Son, Ltd., H. C.

Lane 126, 1o Sgechuen Road, Shanghai.

Dodge & Seymour (China) Ltd.,
51 Canton Road, Shanghai.

Dodwell & Co., Ltd.,
17 Canton Road, Shanghai.

Eagle Drug Co., The
639 Szechuen Road, Shanghai.

Electro-Diathermy Mfg. Co., The
97 Jinkee Road, Shanghai.

Ford Motor Co., Exports, Inc.,
Room 244, Hamilton House, Shanghai.

Gallop & Co., Fed. Inc., U.S. A.
320 S3echuen Road, Shanghai.

Geddes Trading & Dairy Farm Co., Ltd.
6r Yuen Ming Yuen Road, Shanghas.

Getz Bros. & Co.,
66 Nanking Road, Shangbai.

Goodrich Company, The B. F,,
670 Szechuen Road, Shanghai.

Harvie, Cooke & Co., Ltd.,
659 Szechuen Road, Shanghas.
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LIST OF C.C.A A. CLIENTS
(CHIN A)—Continued

Health Protection Institute,
Cr. Moulmein Road & Av. Foch,
Shanghai,

Hill Insurance Agency, K. B.,
51 Canton Road, Shanghai.

Hodges, H. M.,

119 H. & S, Bank Building, 12 The Bund,
Shanghai.

Jardine, Matheson & Co., Ltd.,

27 The Bund, Shanghai.

Jimmy’s Restaurant,
Nanking Road, Shanghar.

Knipschildt & Eskelund,
220 S%echuen Road, Shanghai.

Lido Ballroom, Restaurant, Garden,
Swimming Pool,

Corner Medbnrst & Avense Road, Shanghai.

Muller & Phipps (China) Ltd.,
348 Hamilton House, Shanghai.

Mustard & Co., Ltd.,
161 Musenm Road, Shanghai.

National Carbon Co., Inc.,
Room 508, 2 Peking Road, Shanghai.

National State Lottery Administration,
183-189 Av. Edward VI, Shanghai.

Oriental Paint, Colour & Varnish Co.,
Ltd.,

The Bund, Shanghai.

Oriental Trading Co., Ltd.,

367 Kiangse Road, Shanghai.

Overzeesche Kali Export Mij., N. V.,
220 S3echuen Road, Shanghai.

Park Hotel,
Cr. Park & Bubbling Well Roads,
Shanghai.

Parke, Davis & Co.,
43 Yuen Ming Yuen Road, Shanghai.

Philco Sales Corp.,
709 Bubbling Well Road, Shanghas.

RCA Victor Co., of China,

- China State Bank Building,

Cr. Honan & Peking Roads, Shanghai.

Reuter, Brockelmann & Co.,

452 Kiangse Road, Shanghai.

Shanghai Power Company,
181 Nanking Road, Shanghai.

Sun Co. (Shanghﬁi) Ltd., The,
Nanking Road, Shanghai.

Sun Ya Cantonese Restaurant,

719 Nanking Road, Shanghai.

Wang Yue Tai Tea Co.,
197 Av. Foch, Shanghai.

Warner-Hudnut Co., Fed. Inc., U. S. A.
668 Szechuen Road, Shangbai.

Watson, & Co., Ltd., A. S.,
Nanking Road, Shanghai.

Wilhelm Maier & Co.,
264 Kiangse Road, Shanghai.
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LIST OF C.C.A.A. CLIENTS
(ABROAD)

Albersheim, Dr. M.,
Latgowstrasse 15-17,
Frankfart, A. M., Germany.

Aluminium Union Limited,
Bush House, Aldwych,
London, W. C. 2, England.

American Safety Razor Corporation,
Brooklyn, New York, N.Y., U. S. A.

Bauer & Black,
U. §. A

Borden Company, The
350 Madison Ave.,
New York City, U. S. A.

California Home Conserving Co.,
U. §. A.

Carter Medicine Company,
New York, N.Y., U. S. A.

Chesebtough Manufacturing Co.,
U. 5. A

Creme Simon S. A.,
59 Rue du Faubourg-St-Martin,
Paris, France.

Daggett & Ramsdell,
2 Park Avenue,
New York, N.Y., U. §. A.

Eno Ld., J. C.,
160 Piccadilly,
London, W. 1, England.

Erasmic Perfumers, Ltd.,
London, England.

General Foods Corporation,
New York, N.Y., U. §. A.

Gibbs Ltd, D. & W.,
City Soap Works,
Wapping, London, E. 1, England,

Gillette Industries Limited,
197-207 City Road,
London, E. C. 1, England.

Goedecke & Co.,

Berlin, Germany.

Gollin & Co. Pty. Ltd.,
44-50 Clarence Stree?,
Sydney, Australia.

Griffiths Hughes Ltd., E.,
Adelphi, Salford,
Manchester, England.

Guenther Wagner,

Hanover, Germany.

Health Products Co.,
U. 5. A

Heinz Company, H. J.,
U. . A.

Horlick’s Malted Milk Co., Ltd.,
Slough, Buckinghamshire, England.

Huntley & Palmers, Ltd.,
Reading, England.

Jayne & Son, Inc., Dr. D.,
No. 2 Vine Street,
Philadelpbia, Penn., U.S. A.

John Walker & Son, Ltd.,
Dunster House, 12 Mark Lane,
London, E. C. 3, England.
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LIST OF C.C.A.A. CLIENTS
(ABROAD)—Continued

Julius Kayser & Company
U. §. A

Knox Company, The,

811 West Seventh Street,
Eos Angeles, Calif., U.S. A.

Lambert Pharmacal Co.,

930 Newark Ave.,
Jersy City, N. Y., U.S. A.

Lanman & Kemp,
U. §. A

Mead, Johnson & Co.,
U. S. A.

Monsanto Chemical Works,
St Loxis, U. S. A.

Morison, Son & Jones Ltd., J. L.,

City-Gate House, Finsbury Square,
London, E. C. 2, England.

Murine Company, Inc., The,

State & Ohio Sts.,
Chicago, T/, U. §. A.

Nicholas Pty. Ltd.,
19 City Road,
South Melbourne, Australia.

Northam Warren Sales Company, Inc.

191 Haudson Street,
New York, N. Y., U.S. A.

Northern Paper Mills
U 5. A

Parker Pen Company, The,

Janesville, Wisconsin,
U.S. A

Pears Soap Co.,
England.

Quaker Oats Co., The,

141 W. Jackson Boulevard,
Chicago, I/l., U. S. A.

" Richard Hudnut,

New York, N.Y., U. §. A.

Roger & Gallet,

Paris, France.

Stanco, Inc.,
Bayway, New Jersey, U. S. A.

Sterling Products Export Inc.
U. S. A.

Sydney Ross Company, The,
120 Astor Street,
Newark, N. J., U.S. A4.

Tyler. Bros. (Eastern) Ltd.,

Africa House, 34-46 Leadenball Street,
London, E. C. 3, England.

Valie & Cie,

France.

Vince ‘Labotratoties, Inc.,

113 West 18th Street,
New York, N.Y., U. S. A.

Welch Grape Juice Company,
U..s. A ‘

Western Clock Company,

La Salle, Illinois,
U.S. A.

Williams Company, J. B.,
U. S. A.
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ADVERTISING AGENCIES
C.C.A.A. Associates Abroad

Ayer & Son, Inc, N. W,,

Washington Square,
Philadelphia, Penn., U.S. A.

Browne, Ltd.,, T. B.,

551 Fifth Ave.,
New York City, U.S. A.

Colonnade Advertising Agency,

430 Lafayette Street,
New York City, U. S. A.

Dorland International, Inc.,

RCA Building, Rockefeller Center,
New York City, U.S.A.

Mar Azn, N. V. A. de la,

Postiweg Noord 53, Batavia-Centram,
Netherlands East Indies.

Masters Limited.
P. O. Box 383, Singapore, S.5.

Mitchell & Co., C.,
Mitchel]l House, 1 & 2 Snow Hill,
London, E. C. 1., England.

National Advertising Service,
Exchange Building, Ballard Estate,
Sprott Road, Bombay, India.

National Export Advertising Service, Inc.
Chrysler Building,
New York City, U. S. A.

United Publicity & Adv. Co., Ltd.,
Queen’s Road Central,
Hongkong.

Warin Studios,
Union Building, -
Singapore, S.5.
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The Journal de Shanghai is the ONLY
French daily newspaper in Shanghai. The
ONLY newspaper entirely devoted to French
interests.

The ONLY newspaper which is read
by ALL French residents in this city.

The ONLY newspaper which clearly and
without bias presents the French political
point of view.

Finally The Journal de Shanghai offers
the French community in China a bright daily
newspaper, printed in their own language,
containing the latest telegrams and news of
the world. It also offers nationals of all
nations the best and most authentic informa-
tion concerning all the great international
problems.

Its advertising pages offer the quickest
and cheapest way of reaching the French
buying public.

OFFICES AT 21-23 RUE DU CONSULAT
Telephone 84062-84063

THE SHANGHAI ZARIA
774 Ave. Joffre
Shanghai, China

The Oldest
RUSSIAN NEWSPAPER
in Shanghai
Established 1925
By M. S. Lembich

Morning and Afternoon
Editions

WEEKLY FREE
SUPPLEMENTS:

Woman's Page
Sports Page
Philatelists Page
Chess Page

Read the
HANKOW HERALD

The Best English Dasly in Central China
The Herald is famous for its :

Fearless editorial policy
Abundance of the latest news
Careful editing

bl

Attractive general make-up

The Herald has readers in cvery
province of China and in many foreign
countries.

Advertise in the HERALD !

Our rates are the most reasonable.
Herald ads always bring the best results.

We are also excellent Stationers,
Printers and Bookbinders.

THE HERALD PUBLISHING CO.

2B Rue Dautremer, Hankow
Telephone : 23331

Shanghai Mainichi Shimbun, Ltd.
*

The Leading Japanese News-
paper in China.

Publishers & Advertising Agents
1 Thorne Road, Shanghai

Tel. 42394 P.O. Box 3110

.

S. Fukamachi, propr. and chf. ed.
T. Komai, sec. and gen. mgr.

H. Uyeda, advt. repr.

*
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SUPERIOR QUALITY
Johnnie Walker is aged for many years #E

in casks to give it that delicate flavour,

ness which make it a whisky apart.
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delightful fragrance and unusual smooth- ,ﬁ
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Sole Agents for China :

CALDBECK, MACGREGOR & CO., LTD.

(Incorporated under the Companies' Ordinances of Hongkong)

Shanghai — Hongkong — Tientsin

EREXBAANELE
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Some Reminiscences of the 10th Anniversary
Celebration Patty at The Park Hotel,
September 1, 1930,
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C.C.A.A. SERVICE COVERS
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PRINCIPAL CITIES
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Kwangsi Province
T. Xwellin 2. Nanning

3. Wuchow

Kwangtung, Province

1. Canton
3. Chungshan 4.
5. Hokshan 6.
7. Sunwel 8.
9. Taishan 10,
11. Hongkong 12.
Kweichow Province
1. Chihshui 2.
Manchuria

TA) Lisoning: l.
2, Wakden

(B} Kirin: 1.
2. Harbin 3.

(C) Heilungkiang:
1. Tsitsihar

Mongolia
1. Urga
Ninghsia Province
. nghsia
Shensi Province
1, Luan 2.
3. Taiyuan
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Suiyuan Province
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Szechwan Province
1. Chengtu 2.
3. Hsinfan 4.
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7., Tienkiang 8,
Tibet
1. Lhasa 2,
Yunnan Province
1. Kunming

2. Liuchow

Fatshan
Meihsien
sSwatow
Hoihow
Macao

Kwelyeng
Dairen

Changchun
Kirin

Teiku

Tsaohslen
Tsingcheng

Paotow

Chungking
Psngan
Taohu
Wenhsien

Shigatse




More Reminiscerices of the 10th Anniversary
Celebration Party at The Patk Hotel,
September 1, 1936.
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