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i I) I) iUY Leadership! 

A superb fea¬ 
ture for chil¬ 
dren 

THE 

GRAVEL PIT PUPS 
by Raymond Kelly 

Tbere are 14 dogs in the block where 
Raymond Kelly lives, and he numbers 
them all on his list of acquaintances. 

No two, he says, are exactly alike in 
character or temperament, and they 
aU furnish inspiration for the delight¬ 

ful stories of the Gravel Pit Pups. 

A 
*^>0 the matter of dog catcherv* says 
Mr. Kelly, “I agree with my canine 
friends and with every small boy in 
our street. I do not believe that those 

who live by the noose should perish 
by it, but I should hate to be pointed 

out as a retired dog-catcher. I am 
for the dog, regardless of breed, color, 

or condition of ownership, and that is 
’ why I write about him for the enter¬ 

tainment of the small boy and his 

Every normal child, boy and girl 
alike, will make a rush for the page 

that carries the delectable tales of the 

Gravel Pit Pups. Write, wire or phone. 

LEASED WIRE SERVICE 
Foreign — National — Local 

PACIFIC & ATLANTIC 
— PHOTOS 

Organized by The Chicago 
Tribune and The New York 
Daily News. 
23 Park Mace, New York. 

COLORED COMICS 
The Gumps—Gasoline Alley— 
—Harold Teen—Winnie Win¬ 
kle — Teenie Weenies — Pig 
Tails — Angel Child — Smitty. 

BLACK & WHITE 
STRIPS 

The Gumps by Sidney Smith 
Gasoline Alley by Frank King. 
Harold Teen by Carl Ed. 
Winnie Winkle by M, M. Bran- 

ner. 
Smitty by Walter Bemdt. 

W. E. HILL CARTOONS 

Page of Comics John T. McCutcheon— 

Gravure or Black and White ^larey Orr—Gaar WiUiams 

FICTION 

Blue Ribbon Serials for Sunday 
(one release a week) 

Blue Ribbon Serials, week day 
(six days a week) 

BliM Ribbon Short Stories— 
from 8,000 words dawn. 

Filler Short Stories of 300-600 
words 

10 Weekly Short Stories by 
CAPT. E. V. RICKEN- 
B.ACKER. Smashingly illus¬ 
trated. 

12 Weekly Half-page stories 
entitled “OLE RELIABLE” 
by Judge Harris Dickson. 

BURNS MANTLE 

Weekly New York Theatre 
Letter. 

THE POTTERS 
by J. P. McEvoy 

DR. EVANS 

The first and best of newspaper 
medical writers. 

DAILY and SUNDAY 

Men’s Fashions, Women's Fash¬ 
ions, Woods and Waters, Form 
and Garden, Love and Beauty, 
Cookery, Etiquette, Science and 
Embroidery. 

First and second in the circulation race mean 
LEADERSHIP! And you can buy it! The New 

York News is first in morning daily circulation 
(over 620,000). The Chicago Tribune is second 
(over 560,000—150,000 more than the third paper). 
Both these leaders use the same features—fact 
significant! They differ widely in age, size, pur¬ 
pose, display—and the same features, news, photos, 
that brought The New York Daily News and The 
Chicago Tribune leadership in circulation are 
available to you! 

The Chicago Tkmm, Newspapers Syndicate 
Tribune Plant, Chicago 25 Park Place, New York 
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1CAS8ACEU8ETTB—PopoUtion, 8.8 

Clrou- 8,600 
Utlon Unei 

**Attleboro Sun . ....(E) 4,805 .0276 

tBoiton Sunday Advertiicr... (8) 481,029 .70 

^Button Globe . .(HAE) 280,606 .46 

•Bolton Globe . ....(8) 828,611 .56 

Bolton Telegram . ....(E) 145,118 .80 

.tBoiton Tranicript . ....(E) 88,886 .20 

•FaU River Herald. ....(E) 14,806 .045 

•Fitchburg Sentinel . ....(E) 10,789 .05 

tOreenfleld Recorder. ....(E) 8,850 .0176 

•Haverhill Gaxette . ....(E) 16,916 .056 

•Lynn Item . ....(E) 16,648 .06 

Lynn Telegram Nevn_ ..(EAB) 16,886 .06 

Lowell Conrior-Citiien and 

Eveninc Lender . .(HAE) 80,686 .06 

•New Bedford Standard-Keronry 

(HAE) 88,849 .08 

•New Bedford Sunday Standard (B) 26,087 .08 

tNortb Adami Tranicript....(E) 9,884 .0876 

•Salem Newt . .(E) 20,646 .09 

Taunton Oaiette . .(E) 8,868 .04 

•Woroeiter Telegram-Oaiette 
(MAE) 78,058 .24 

•Woroeiter Sunday Telegram. (S) 44,470 .18 

MAINi^-PopnUtion, 768,014 

tBangor Daily CommeroUl.., (E) 16,080 .06 

•FortUnd Preii Herald. ..(MAS) 87,998 .07 

•PortUnd Expieii. .(E) 87,689 .10 

•PortUnd Telegram .... .(S) 28.059 .10 

fWaterviUe Sentinel ... .(M) 6,981 .086 

NEW HAMP8HIBE—PopaUtion, 448,688 

tKecne Sentinel .(E) 8.884 .08 

RHODE ISLAND—PopnUtion, 604,897 

tNewport Dailr Newi.(E) 6,126 .0886 

tPawtucket Times.(E) 24,418 ,07 

tProTldenee Bnlletin .(E) 61,288 .16 

tProvidenee Journsl .(M) 82,086 .09 

tProTidence Journal .(8) 67,486 ,14 

tProTidence Tribune .(E) 22,818 .10 

•Weeteriy Sun .(E*8) 4.105 .026 

•Woonsocket Call .(E) 18.806 .04 

VERlfONT—PopnUtion. 852.428 

•Barre Times . ...(E) 6,619 

tBennington Banner . ...(E) 8.087 

Burlington Daily Kewe... ...(E) 7.188 

^Burlington Free Presi... ...(M) 11,970 

^Rutland Herald . ...(M) 10.181 

tSt. Johnabury Caledonian-Record 
(E) 8.678 

CONNECnCDT—Population, 1.880,681 

tBridgeport Post-Telesram (E8tX) 45.201 .14 

tBridreport Post .(S) 19,928 .09 

Hartford Conrant .(D) 29,780 .06 

Hartford Conrant .(8) 48.000 .10 

tHartford Times .(E) 46.582 .18 

•Veriden Record .(K) 7,160 .04 

tlUddletown Press .(E) 7,787 .08 

tNew Haven Refister.(EAS) 85,614 ,10 

•New London Day.(E) 10,725 .06 

tNorwlch Bnlletin .(K) 11.828 .07 

Norwalk Hour.(E) 4,958 .08 

•Stamford Advocate .(E) 8,608 .08 

•A. B. C. Statement. April 1, 1928. 
tOovemment Statement, April 1, 1928. 

THE DAILY NEWSPAPERS 

circulate over 2,000,000 copies 

every day in the— 

NEW 
ENGLAND 

TERRITORY 

Here more than 3,500,000 of the 
people live in 36 cities and most 
of the 3,900,000 BELONG there 
in a trading sense. 

You concentrate when you 
use the New England dailies. 
Their 2,000,000 daily circulation 
enlightens not only the cities of 
30,000 or more, but the 600 
manufacturing towns and also 
the great “ out doors.” 

Think of the trade and profit 
this circulation can gain for 
YOU, if employed skillfully and 
persistently to advertise your 
proposition. 

USE THESE NEW ENGLAND 

DAILY NEWSPAPERS 
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Sell Cleveland 
As Cleveland Buys! 
There are 1,100,000 people in “The Cleveland Market.” Over 800,000 of 
them live in the city of Cleveland and its immediate suburbs. This is the 
only “market” in which Cleveland newspapers possibly can function for the 
National Advertiser. People living ottfstde^The Cleveland Market” buy 
through their own home-papers, just as you buy through yours! 

CLEVELAND’S HOME CIRCULATION CLEVELAND’S HOME ADVERTISING 

AprU 1, 1923 | 

THE PRESS j 
150,054 

—46,730 MORE than the News; 42,886 MORE than 
the Daily Plain Dealer and 21,009 MORE than the 
SUNDAY Plain Dealer! 

for May, 1923 

THE PRESS 
printed 835,674 lines 

—in 27 days, being 46,970 MORE lines than the 
News and Sunday News-Leader and 32,312 MORE 
lines than the Daily and Sunday Plain De^er printed 
in 31 days! 

THE EVENING 
NEWS 

103,324 

—a LOSS of 3277 
from the previous 
A. B. C. State* 
ment of Sept. 30, 
1922. 

DAILY 
PLAIN DEALER 

107,168 

—a LOSS of 4960 
from the previous 
A. B. C. Statement 
of Sept. 30, 1922. 

TIMES 
COMMERCIAL 

14,229 

—the FIRST state* 
ment of this new 
paper’s city and im¬ 
mediate suburban 
circulation. 

1 THE EVENING 
j NEWS 

' 638,036 lines 

j Compare the News’ 
1 and PRESS’ HOME 
: circulation and 

draw your own 
conclusion. 

DAILY 
PLAIN DEALER 

498,036 lines 

Reason: Only 57% 
of the Daily Plain 
Dealer’s circulation 
is HOME circula¬ 
tion. 

TIMES 
COMMERCIAL 

141,344 lines 

—which is almost 
30% of the Daily 
Plain Dealer’s 
similar record for 
May. 

THE PRESS has 40% of all the LOCx4L newspaper circulation and 40% of 
all the LOCAL display advertising in all four Cleveland daily newspapers. 
Cleveland department and other stores know what’s-what in Cleveland 
advertising, like a book! Do as they do—SELL CLEVELAND AS 
CLEVELAND BUYS—through the PRESS. Largest circulation of any 
daily newspaper in Ohio! 

CIRCULATION—HOME INFLUENCE-ADVERTISING 

One of the 

SCRIPPS-HOWARD NEWSPAPERS 
including Scripps-McRae League 

R epresentatives: ALLIED NEWSPAPERS, Inc. Chicago, Cleveland, Cincinnati 
52 Vanderbilt Ave., New York ^t. Louis, Atlanta, San Francisco 
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PHILADELPHIA’S NEWSPAPER. 

505,098 
Average Daily Circulation for six months ending March 31 

r “In 
Philade^iia 
neady eva]rliody^ieads 

JheBuIkf&Li 

There can be no substitute for circula¬ 
tion. 

The circulation of a newspaper is as 
indicative as the horse power rating of an 
engine when it comes to figuring what 
you’re getting for your money. 

Besides that—there is the immeasurable prestige 
that comes through association with size—with 
leadership—with dominating individuality. 

The Bulletin has the largest circulation of any paper 
in Philadelphia. 

When you think of Philadelphia, think of the 
Bulletin with over 500,000 copies daily. 
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INTERNATIONALISM MADE REAL BY A. A. C W. 
Lou Holland Re-elected as President, and London Selected as 1924 Convention City at Greatest 

Gathering in History of Advertising Men 

44T DECL..\RE this 1923 convention of By ARTHUR T. ROBB, JR. Cheshire, to ever and constantly keep 
the Associated Advertising Qubs of (B, Telegraph to Ediio*. & Puiusheb) *1™’ those of his pilgrimage, re- 

the World adjourned to meet in London minded of their opportunity and respon- 
in 1924.” Toledo Women’s Advertising Qub, for sibility that this coveted victory involves, sibility, until our band of advertising 

T. W. Lequatte, chairman of the gen- recording the best work in explaining to No more fitting occasion could this mag- men and women of the great Sutes of 
eral session which concluded the four- the home and club woman the value of nificent trophy, representing and sym- North America shall have the opportu- 
day convention in Atlantic City, dropped purdiasin^ advertised merchandise and bolizing the great state from which it nity to personally lay at their threshold 
the final gavel with those words. how she is protected by truth in adver- came, than to have tlw honor of present- the story of the wonderful achievements 

London’s delegation won the 1924 con- tising. _ This is given by the Women’s ing it for the first time to the splendid and splendid progress of .American civi- 
ventiofi, with promises of a large and Advertising of Qiicago. ^legation representing the next conven- lization.” 
representative American delegation; they Special mention _ is made of the tion city, since the days when our “Sentiment, not selfishness; good, not 
won the lasting friendship of their most Women’s Advertising Qub of Mlt- forefathers sailed from the shores of gold, rules the heart of America,” de- 
fonnidable rivals for next year’s honor; waukee. _ Eiogland and landed upon the banks of clar^ Chairman Lequatte after the con- 
they won a magnificent trophy presented fn awarding the trophy given by G. this great country of'golden opportunity, vention had practically completed its 
by G. Herbert Palin and the Los .An- Herb. Palin of Los Angeles to the Lon- which was to be the home of the free routine of awarding I^don’s doughty 
geles Advertising Club for the club sc- don delegation, the committee said: and the land of the brave, have we had little group their honors, giving them a 
curing the next convention, and they left "This trophy, designed to serve as a a more fitting opportunity to e.xpress our message to bring back to England. 
Atlantic City with the whole-hearth re- beautiful and continued reminder to the appreciation, love and gratitude to our Several messages that they left at .At- 
spect and admiration of the 5,000 Amer- members of the victorious convention mother country—and we present this lantic City came as a complete surprise 
leans at the 1923 meeting. city club, and other business men of material treasure to the beloved leader to all except members of the delegation. 

Lou E. Holland will lead America to England of the opportunity and respon- of the English delegation, Mr. John The .American clubs had won their tro- 
London next year, his only opponent for ^_ phies. President John Cheshire had ac- 
the presidency. Homer J. Buckley of ^ cepted for the Thirty Qub the gold and 
Chipgo, withdrawii^ his name and sec- bronze trophy of Los Angeles, but there 
ooding the nomination of the 1922-1923 were still several veiled mounds on the 

Jesse H. Neal, secretary of the B dais. 
Associated Business Papers, was also re- President Cheshire was ag;ain called to 
turned as secretary-treasurer. the front and launched into address 

Members the executive committee praise of the work Lou El. Holland 
are President Holland, Past President had done to_restore the clubs to working 
Charles H. Mackintosh, Harwood H. eificimey, his friendly spirit toward the 
Fawcett, Colorado Springs advertising British campaign for the next conven- 
agent and chairman of the Board of Ad- tion, and his general finensss as a m^ 
vertising Club Presidents; Katherine In ^nd gentleman, and he presented Mir. 
Malxx>l, Baltimore; W. Frank McClure, Holland in behalf of the Thirty Qub 
chairman of the National Advertising f album embellished with arms 
Commission; E. T. Meredith, publisher rLondon and bearing ^ engrossed, illun\j- 

Successful Farming, and Jesse H. nated page of appreciative remarks about 
secretaiy-treasurer. president. 

The executive committee unanimously _ The pages heavy volume car- 
adopted an amendment to the f pictures of London scenes, 
tion of the association, designed to Philip Emanuel, speaking for the Ad- 
the geographically acceded advertising vertising^^Manage^s of London, presented 
clubs control of ’ ’ ’ ’ ’ tr-n--j - ^.i- - j the joint assembly, 
which acts as a committee on nomina¬ 
tions and resolutions for the association. 

At the time of the first meeting of the 
joint assembly, created by a constitution 
which went into effect at this convention, 
representatives of the National Advertis¬ 
ing Commission were in a majority and 
representatives of the Geogra^ic Clubs 
have expressed much discontent over 
that fact. 

Under the terms of the amendment, 
»ch of the sixteen Geographic Advertis¬ 
ing Qub districts will be represented on 
die joint assembly by one representative 
for the first five hundred members or 
fraction thereof, and one additional 
member for each additional full one 
tlwusand members. These representa¬ 
tives must be presidents of advertising 
clubs. 

The district chairmen so elected will 
serve not only on the joint assembly dur¬ 
ing the advertising convention but will 
also serve as points of contact between 
the officers and executives at the central 
offices and the clubs in their districts. 

_ Award of the trophy given by the Bal¬ 
timore Women’s Advertising Qub to 
that women’s advertising club doing the 
best organization work during the year, 
was made to the M^omen’s Advertising 
Qub of Toledo, which was attive in or¬ 
ganizing three new clubs during the year. 

Honorable mention was given to the 
Women’s Advertising Qub of Provi¬ 
dence. R. I. Another award went to the 

The victor. Mo wondor Loo E. Holland (loft) of Xanoai City ii hapuy. Aftor a rreat year'o 
work, tho A. A. C. W. has shown its approoiatlon by ro-oloctinf him prosldont. Tho man at 

his licht is H. H. Charlos, presidont of the Advertisinc dnb of Mow York. 
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fore the conventioii by H. C. Howard, 
president of the Houston Advertising 
Club, who had resigned Houston’s claim 
for 1924 convention in favor of London 
at a meeting of the club presidents Tues¬ 
day night. As Mr. Howard rose the 
Texas delegation waved a huge British 
flag, which had been presented to them 
by the British at a dinner given by the 
latter Wednesday. The 1924 convention 

tional idea,” he said. "A lot of us do 
not kmw much about international mer¬ 
chandising. Those of you who do, please 
tie up wkh the Speakers’ Bureau and 
help us get the message of what inter¬ 
national merchandising means to us, 
whether it is in Wahro or New York. 
Give us the benefit of your judgment, 
your personality to talk to the clubs, 
big and little throughout the United 

was award^ acclamation and while States, so that when we go to Lon^n in 
the convention is not so committed, it is 1924 we go with an understanding of the 
the general undersUnding that Houston fundamentals of international merchan- 
will get the convention in 1925. Hono- dising, and when you come back, tie up 
lulu IS in the held for the 1926 meeting again with the Speakers’ Bureau in order 
Md Seattle, which originally bid against that the message may go over.” 

Vigilance Fund—$25,402. 
Total—$39,863. 

Surplus June 1, 1922: 
General Fund—^5,518. 
Vigilance Fund—^,640. 

Total—$33,158. 
‘‘Ehiring the year was paid off a bank 

loan of $10,000. Did not have to go to 
the bank for a loan this year. And be¬ 
tween May 25, 1923, when our books 
closed, and June 4, we sold $17,970 in 
sustaining memberships, not included in 
tlie figures above.” 

Houston for the 1925 gathering, dropped 
back to first in line for 1927. 

The official sign and seal of the con¬ 
vention, it might be said, was placed 
upon ffie award to London when Chair¬ 
man L^uatte addressed these words to 
the British: 

’’’These delegates have sent this con¬ 
vention to you on faith because your pic¬ 
ture of a world-wide organization ap¬ 
peals to their imagination, your magnifi¬ 
cent courage calls for their admiration, 
your cUan man to man appeal for co¬ 
operation reaches their hearts. 

T charge you to carry back to your the future.” 

The truth in advertising movement is 
a great cause that you advertising men 
arid women have developed and of which 
you have just reason to be proud,” said 
H. H. Robbins, chairman of the National 
Vigilance Commission. “Since the busi¬ 
ness world and forces of government 
concede the soundness of its conception 
and the benefit of its operations, the 
ideali^ and wisdom with which you 
conceived it, the ability with which you 
have carried it through to its present 
vigorous stage, to my mind offers bright 
promise of what you can and will do in 

ALL PHASES OF TRADE 
IN BRITISH AD GROUP 

Here is a Scotsman who will expati^ 
upon the merits of inverted boilers, ^ 
a Yorkshireman who is as ready to do) 
deal in taffy as in a table water dran 
from a spring in a Peterborough wood 

Another clothes all England in wart 
underwear, while his neighbor proffers i 
century-old fruit salt to keep you cm| 
and healthy in summer. And all thei 
men arc worshippers of the great godd 
publicity. _ They si«nd millions each jtt 
on advertising their wares, and so tfae 
bring in their retinue the experts in Bril 
ish publicity methods—nearly a score d 
them—to tell how it is done. 

POOR RICHARD CLUB IS HOST 

One Member of Ad Delegation Tried 

to Make Petrol Deal With 

Berengaria Captain on 

Way Over 

fellow citizens from his Majesty the 
King to the most humble servant of the 
empire the plain message from this con- 
venti<m that sentiment, not selfislmess, 
good, not gold, rules the heart of 
America. 

“Let any American or any Briton who 
attempts to prostitute that fine sentiment 
to his own selfish purpose be branded as 
a traitor to his country and a traitor to 
tfiis org^ization.” 

The presidential campaign that almost 
resulted in a battle was described by Mr. 
Mackintosh, who stated that six names 
had come before the joint assembly at its 
first nteeting and that in the resultant 
ballot, Homer J. Buckley had received 
more votes than had Mr. Holland. The 
assembly then adjourned, he said, to meet 
again Wednesday to consider resolutions. 

In the meantime, he said, it became 
apparent that die body of the delegates 
present favored the re-election of Presi¬ 
dent Hollar^ and that Mr. Buckley, rec¬ 
ognizing this and desiring that the occa¬ 
sion be one of co-operation rather than 
bitter political campaigns, had with¬ 
drawn. 

The joint assembly took cognizance of 
Mr. Buckley’s withdrawal and presented 
^^r. Holland’s name to the meeting. 

Mr. Buckley was the first to second 
Mr. Holland’s nomination and said that 
he had entered the field only to insure 
that London would be chosen as the next- 
convention city. He had been influen¬ 
tial, he said, in wTiting the promissory 
note to London that had been signed at 
Milwaukee. He had pledged himself to 
do everything possible to insure the pay¬ 
ment of that note, and had no other rea¬ 
son for becoming a candidate for presi¬ 
dent. He denied with feeling the charge 
that he represented the poster and direct 
mail interests in the association as 
against the publication interests. He 
represented nothing but advertising, and 
not any faction of advertising, and he 
promised President Holland his full sup¬ 
port as he had given it during the past 
year and other years. 

Walter M. Weisenburger of Kansas 
City, Mr. Holland’s home club, also sec¬ 
ond^ the nomination, as did Herbert S. 
Houston and others, and the ballot was 
cast by rising. 

Mr. Neal’s re-election was also made 
unanimous. 

A telegram was read, expressing the 
gratification of the business and weekly 
press of London and extending a special 
invitation to their trade colleagues in this 
country for next year. 

Victor Murdock, chairman of the Fed¬ 
eral Trade Commission, described the 
work of that Ixxly and its relation to ad¬ 
vertising in several important cases be¬ 
fore the Thursday morning session. 

The new Speakers’ Bureau organized 
by the A. A. C. W. was the subject of 
George W. Hopkins, who told of the 
strict standards employed by the bureau 
in sending representative speakers before 
advertising clubs and other business or¬ 
ganizations. 

“We are now approaching interna- 

Interpreting the educational phase of 
the work of the A. A. C. W. at the 
morning session. Paul T. Cherington of 
the J. Waller Thompson Company, New 
York, and chairman of the National 
Educational Committee, said that the 
committee’s work for the past year is a 
continuation of what had been worked 
out before, with the addition of new 
branches, covering direct mail advertis¬ 
ing and show card writing. 

A. C. Bedford, chairman of the board 
of the Standard Oil Company, made a 
plea for government non-interference in 
business. _ “There has been time in 
modem history in which there was a 
more definite, popular consciousness than 
now of the ineflfcacy of government as 
such in the accomplishment of great re¬ 
sults. We believe in democracy and in 
representative government, and yet we 
all know how extremely difficult it is for 
governments to reach decisions and to 
carry out great policies. Nevertheless, 
hardly a day passes but what some sug¬ 
gestion is made that the scope of govern¬ 
ment authority be widened and the 
power of the government to interfere in 
business be enlarged.” 

_At a meeting of the executive com¬ 
mittee, Wednesday, President Holland 
showed that the present rate of sustain¬ 
ing membership support of the organiza¬ 
tion was $40,000 hij^r than at any time 
in the history of the organization. With¬ 
in the last year these memberships have 
grown from $118,894 to $164,715, a net 
gain of $45,821. 

The highest volume ever reported was 
$124,000. 

The following figures are from a brief 
summary which President Holland gave 
the committee, covering the work of the 
year: 

By Herbert C. Ridout 
(I-oHdfH Editor, Editor & Purlirhir) 

The British delegation now among us 
represents millions of pounds sterling in 
British business activities. A list of the 
industries represented looks like a page 
torn from a commercial directory—for 
the industries and interests represented 
range from the cradle to the grave—baby 
carriages to easy dying. These men 
clothe their fellow Britons in purple and 
fine linen, and provide the Sunday suits 
for millions of England’s toiling masses. 
.\mong them you will find men who will 
take an order for a battleship or a hair- 
curler. 

Elnterprise runs so high among them 
that it is stated that one of them, on the 
second day out, approached the captain 
of the Berengaria and offered to improve 
his "knottage "per gallon” if he would 
substitute a particular brand of gasoline 
and lubricating oil. 

There are men among them who will 
tell you in thirty words how to become 
a great artist or sell you the work of 
great artists. 

Their leader is head of a concern that 
washes the face and the linen of the 
world, and there are at least two repre¬ 
sentatives of concerns that would provide 
the linens in question. 

There are in the ranks of the delega¬ 
tion captains of commerce who would 
smile whether you asked them to quote 
for a shipload of shoes or just one pair 
specially designed for fat feet. 

If you never walk and so do not need 
shoes, there are four experts versed in 
handling London’s millions by electric 
car, bus and subway, who will advise you 
on similar problems, or men who will sell 
you an automobile if your taste lies that 

Surplus Mav 25. 1923: 
General Fund—$14,461. 

HOUSTON’S STAND-DOWN A MAGNIFICENT 
GESTURE SAYS JOHN CHESHIRE IN 

APPRECIATION! 
Spfcial to Editor & Publisher 

always believed that our mission would be crowned with success. 

If we had not felt that confidence we would not have come. But to 

find that our Houston (Texas) friends making a noble sacrifice of their 
aspirations and standing aside that London might have the privilege of the 
A. A. C. of W. Convention for 1924—this was the greatest thing of all. 
It has bred in every member of the British Delegation a new sense of the 
true American spirit. It was a magnificent gesture. It was an honour to 
receive such a gift from gentlemen such as they. And when the American 
Delegates come to London, we of the Thirty Club and those associated with 
us fervently hope that we may welcome among them a strong contingent 

of the men from Houston that we count our special friends. I thank EDI’TOR 
& PUBLISHER for this opportunity of recording our grateful thanks and 
appreciation. 

JOHN CHESHIRE, 

President, Thirty Club of London. 
Amb«»iad«r Holal, 
AtUntir CitT, June 6, 1923. 
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Philadelphisins Entertain 5,000 Caa 

vention Delegates 

{By Ttlegraph to Editor & Purushrr) 

.ATL.VNTIC City, June 7.—Philadelphu'i 
Poor Richard Oub entertained the 5,0# 
delegates and guests at the A. A. C. W 
convention last night with a monste 
beach party and “treasure hunt” on the 
sand in front of the .Amlassador Hotd 
The outdoor program included a cot- 
cert by members of the Philadelphia and 
Reading local shop band, vaude\-ille, 
pony and foot races, a hunt for buried 
treasure and a big bonfire, and was fol¬ 
lowed by an entertainment and dance ■ 
the Venetian Room, Grill Room and 
Pool Room of the Ambassador, k 
swimming exhibition took place in the 
hotel pool. The Misses Marie Chappon 
Kitw Servin, Marie Cameron and May 
McCannon, representing Atlantic Chj, 
New York, Poor Richard, and Texas 
delegations respectively, finished in the 
Shetland pony race behind Mrs, .A. C 
.Agnew, wife of the director of Punch 
and London’s representative. Mn 
Agnew wore no riding habit, as did thox 
who trailed her across the tape, and 
showed even Texas a few points 
horsemanship. 

Miss (jeraldine Duffy, of .Atlantic 
City, won the foot race clad in an official i 
-Atlantic City bathing suit. r 

Small beach shovels were then handed 
out and the throng was set to diggini 
for the numbers buried in the sand 1? 
Pewr Richardites, each number entitling 
the miner to a prize which was dis¬ 
tributed in the Ambassador grill. The 
rewards ranged from a basket of pears 
to a leather traveling bag. 
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STRONG FOR CHURCH ADS 

'The advocates of free thought and its 
adequate expression find representation 
in manufacturers of fountain-pens and 
silent typewriters. There are four print¬ 
ers who will set your thoughts in a form 
that the world will read, and photograph¬ 
ers and elcctrotypcrs to add the pictures 
that tell the story. 

Head of Episcopal Publicity Bureai 

Favor* Parish Campaign* 

The Rev. Robert Gibson of New York, 
head of the national publicit city department 

of ' of the Episcopal church of the United 
States, speaking in Omaha recently, said 
he was a firm believer in paid church ad¬ 
vertising. 

“I regard the newspaper as a distinc¬ 
tive evangelistic medium,” he said. “.All 
the Christian teaching some people re¬ 
ceive is through the newspapers. The 
church should print its own propagandi 
and pay for it. My opinion is that there 
should be no connection between church 
news and church advertisements 
newspaper should print church news if it 
is news and purely on the basis of news 
and a church should advertise because 
advertising pays. 

“It is the policy of the publicity de¬ 
partment of the Episcopal Church t 
send out through its news bureau on! 
actual news and for that reason our stui 
is widely u.sed. We are advocating ad¬ 
vertising by parishes. All over the 
United States the use of newspaper ad¬ 
vertising by churches is growing." 

New Washington, Pa., Plant 

The Washington (Pa.) Observer and 
Reporter, one a morning and the other 
an evening newspaper, are now installed 
in a handsome new building, a model of 
its kind in Western Penn.sylvania. 
cost .several hundred thousand dollars. 
John L. Stewart is president of the com- 
p.Tv.y publishing the two papers. He also 
copducts daily newspapers at Beaver 
Falls and Beaver, Pa. 
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WORLD BROTHERHOOD, WARS ENDED T-tl j 
NOTE OF FIRST A. A. C. W. ADDRESS Z of the A.A.C.W. 

my own country with a firm conviction that it 
^ ^ ^ lies within the power of America to either by AtlilfifiP r*itv 

Advertisinsr Men Summoned by Fred B. Smith, Inspirational full co operation see that the world shall have •• ^ 
^ nil unbroken peace, or by its neglect of duty per- _ . 

Meeting Speaker, to Lead in Bringing Men Back to mit the nations to drift back into another un- Convention 

Teachings of Christ—World Court Idea Favored Will Be Found on 
, Anti-Christian, but I believe it is a. itSTl" 

IVTORI D brotherhood throusth advc'r- “I think again we would all be united upon certain guaranty that another war will come PageS 5 tO 12 IncluSlVC | 
\y .u ho -nnta, ctriwb fee * ‘Wocld Couct’ of softie kind that can take the back to the world. We do not hesitate to send j 

tising was tne Kevnote StriKK tor Jpp internationalism that the United our business representatives everywhere. 1 did and 1 
the A. -A. C. convention at the in- states Supreme Court now sustains to the vari- not find a spot in travel but that American i 
spirational meeting Sunday afternoon. ,tates of our Union. If the United States products were being sold and .-Xmerican repre- Pairs»a *10 to ^7 Tnoliiaivo 1 
bv a speaker new to advertising club Supreme Court had ha<l the confidence of all sentaiives were on the ground demanding full * oJV lu O t lUt-lUSlVi; 
nlatforms. He was Fred B. Smith, of the people of i860, probably our Civil War protection for every dollar invested—exactly 
Vi, vf.nville Tne who has iust fin- would have been impossible, tat the fact is the what they have a right to do and what they - 
Jota , • •’ L u:_ people did not at that time have confidence in have a right to expect. Economically our Amcr- 
ished a world tour ^ich t^ mm United States Supreme Court, with the ican leaders are not ‘isclationirts,’ they are not •in-. v> 
through nineteen toreign nations. Mr. ,^^1, instead of having recourse to a afraid of interfering and misunderstandings. opCClfll a ICtUTCS, £ 9gC8 
Smith's address, considered by veterans judicial procedure they were driven in fury to they just assume the right to go everywhere. 
of Advertising Gub conventions one of the sword, the dreadful results of which abide The same is true with our educational leaders. i ZO-Z7 
the best that has ever been delivered be- in our national life even up to this hour. To- The same can be said to be true of philan- 
fore such an audience, followed cere- day the United States Supreme Court’s influence tbropic and re'.gious leaders. In other words, ^ 
mnnies at whkh President Lou E. Hoi- •* «> «f'»‘ ‘hat geographical or sectional differ- we are going to the ends of the earth in every 

l,.r. U-iA orriveH in Atlantir Fitv mces are entirely removed from armed inter- realm except in the lone of the polilral, and pounded by the Christian Church, because it is 
land, ,wno naa 'v " l, vention. as all minds turn with implicit faith when we reach that point a little clique has ju Ug purity a spiritual interpretation of life 
via airplane lr<^ loric, was wei- Court. Surely that day can come grown up in the country, some of them Repu^ based upon ‘brotherhood’ and co-operation rather 
corned in ‘behalf of the clubs by Mayor jniong the nations and ought to come, and licans and some of them Democrats, who begin than competition and the law of ‘the surviyal 
^ward L. Bader. President Holland ,11 lovers of peace and concord must to say with insane hysteria‘.America First.’with of the fittest.’ , *" 
was also commissioned a ‘special detec- welcome the good offices of the great President the result that America today is standing off “But finally, gentlemen, this turning of minds 

Meeting Speaker, to Lead in Bringing Men Back to 

Teachings of Christ—World Court Idea Favored 

News of the A.A.C.W. 

Atlantic City 

Convention 

Will Be Found on 

Pages 5 to 12 Inclusive 

and 

Pages 30 to 37 Inclusive 

Special Pictures, Pages 
. 26-27 

live” of .\tlantic City by the Mayor, of the United States in his desire to have this not doing all that she might do to help the na- toward the Christian Church is sound and 

Advertising sermons were delivered nation fully panicipate m that Ccurt. 
_Wol ni.lnitc hv Frerl- ' «"<>"• I *‘>“''1 Practically be 

tions untangle this fearful complication. solvent because the doctrine of Christianity is 
‘I want once more to say that in the realm essentially the very thing we are all longing c_i^al TMtInitc hv Frerl- Once more, I think we would practically oe i want once more lo essentialty tne very thing we are all longing 

San^y evening in local puipits oy rr^ ^ remedy for war, after full recognition for. Let us lay aside for the moment our dif- 
erick Potter, London advertising agOTt, ^ ‘international instrument’ or ’.Asso- has been given to all that I have suggested. I ferenccs—whether we are Jew or Gentile, Calh- 
who had left the baseball game on sat- <.ia,ion of Nations’ which will bind all the na- come more completely to believe that the issue „Hc or Protestant. Let us Uy aside all pre- 
urday so that he would not have to tiens together for the common purpose of work- in its last and final analysis is essentially and judices and all preconceived ideals and turn 
travel to Atlantic Gty on the Sabbath; ing toward brotherhood and gc^wUl. vitally a religious and moral quntion. I was more and read the Sermon on the Mount, 
Toset^ A Richards New York adver- “Notwithstanding all these assurances. I must made conscious of the fact that the whole world preached by Jesus, the founder of Christianity, 
risioosoenf Rev Fred G Behner execu- “H attention to two things which I be- around today somehow, in a Mrange and won- and I venture to say that you may search the 

of "the \filu.-atikee Federa- "*“*• eventually be brought into action in derful way, in this turmcil. thinking men of literature of the world from one end to the 
me seermry Ol me .vniwa^ec rracr* ^ univer- great power and capacity, as they try to solve other, and no other such document can be 
tlOlt of Ulurches; W. rranK -MCClUrc, ,he full, complete co-opera- the riddle of humanity’s war curse, are saying, found. Here is the hope of a peace that will 
vice-president of Albert Frank & tion of America in world affairs. 1 may say ‘Christian Chnrchf Christian Church! Christian fail, and white I am no wild sentimentalist. 
\V. N. Bayless, Qeveland advertising that in all the travel of last year, in every lu- Churchr and while I work with yon shoulder to shoulder 
agent; Rev. H. F. Vermillion, D. D., tion, at every city, without one single exception, “Something more than legality is n«essary Jq every method, by every scheme, at the ballot 
SUOerintendent of the Southern Baptist before the Conference or Convention had closed, to combat the frenry of the materialistic world bo,,, or in the conference room, to advocate this 
Constnri'iim • Dr Rnv R Guild executive delegate was on his feet saying, ‘If you as we find it now. and, therefore, clear around jd,,] of brotherhood which I believe to be the 

r rnnneil ni -Americans are so much interested in peace, why the world, in every nook and comer, men are one great supreme question, yet I am bound to 
wetary OI tne reuerai t^ouncii ui turning their thought toward the doctrine ex- „y ,hat my final conviction rests in this Chria- 
aurches; H. H. Smith, associate dt- doctrine and also in the belief that the 
rector of the publicity oepartment Ot the world win never know unchanging, abiding 
Presbyterian Oiurch; Samuel R. Boggs, brotherhood and goodwQl until it shall have been 
president of the Model Mills Company. y«pnoif. / leavened by the truth of Him of whom the 
Philadelphia: John A. Goodell, National / ^ angels sang at His birth‘Peace on Earth, Good- 

Thrift Committee, New York; John f ^ .u, a..™.- ..a aa • 
a,*o,«.Hp*usijrof.heA™ri.» ^ (Vesr ^ 
Printer, Frank Le Roy Blan^ard, di (;s ^ ^ nrW.^a ^ I"**' "ote in the past. You have stood by great 
rector of public relations ot HOTry U T ) ( Cr»wjo>siS_. captains of industry and leaders of big business, 
Doherty & Co., and Rev. Robert F. Gtb- tiq I ^ M J you have demanded purity in the products we 
son D. D., publicity director of the 1 f selling, you demand honesty in the adminis- 

Episcopal Church. —'' “* * 
Mr. Smith, discussing his tour under a®-* CfcST standard. I mvite you today to accejX as a 

national Friendship thrc^gh tl^Cniirchcs, V*\ v\e have banished other great evils from our 
and the Federal Council of Churches ot __ >7 fair nation. We have sounded the death knell 
Christ in America, declared that he had ^ legalized sale of liquor and the vile cor- 
gained four distinct impressions in the -N. >3' ner saloon. We have said that no sections'in 
countries visited. These he enumerated } \ our beautiful cities shall be turned over to the 

lurch to 
only 
.stun 

1. Everywhere people have an over¬ 
whelming passion, an emotional cry, to 
be assured that war was a thing of the 
past and not in the_ future. 

2. .\11 of the nations referred to, ex¬ 
cept two or three, are certainly con¬ 
templating more war and believe another 
war is inevitable. 

3. The greatest single issue before the 
world and the entire human race is to 
discover methods by which we may per¬ 
haps avert this disaster. 

4. Need for the best talent we have 
to discuss the methods by which a perit^ 
of brotherhood can be so established in 
the world that it will become permanent 
and continuous. 

He then continued; 
“In referring to melho«li I want quickly to 

pass over some that I believe are obviouf, tome 
that are in operation now, tome that give ns 
great encouragement and upon which we are all 
agreed. 

"Here in this oenvention, I am sure we 
would be unanimous in accepting the general 
doctrine of ’Arbilratiih’ at a method by which 
individual group*, states and nations ought to 
adjust their differences. 

“I am alic quite sure we would be unani¬ 
mous in weir ^ming the growing sentiment, to¬ 
ward holding ‘conferences’ as another method 
of adjusting these differences. It is quite evi¬ 
dent that the younger generation trill witness 
an entirely new theory coming into interna¬ 
tional life under the general title of confer- 

"Happily the time has now come when na- 
tional leaders, vhen they disagree with other 
coontr'es. instead of beginning to count sol¬ 
diers and mobilitc forces, are laying, ‘Let ut 
hold a eoaference_ upon this question.' Confer- 
eaces promise ms-* h in the future. 

»A.S.C.ef W. 

IV Jolai Oiastsra. 

. ^1 ssidswT . 
a( ksa BO CUh. 

Tha vlctora as on# of tholr swa lasa than. Haro w* bav* th* of th* TWrty Club, 
whloh fa rosoonslbl* tor th* 1M4 osavsntisa geiag t* I«ndsn, as Trod May. osrtaoalit of th* 

Fan HaU OaMtts, **** tbsm. 

tian doctrine and also in the belief that the 
world will never know unchanging, abiding 
brotherhood and goodwQl until it shall have been 
leavened by the truth of Him of whom the 
angels sang at Hit birth ‘Peace on Earth, Good¬ 
will to all Men.’ 

“Gentlemen of the Associated .Advertising 
Clnbs of the World, you have sounded many a 
high note in the past. You have stood by great 
captains of industry and leaders of big business, 
you have demanded purity in the products we 
are selling, you demand hraesty in the adminis¬ 
tration of affairs. You have set a very high 
standard. I invite you today to accept as a 
part of your program the greatest hope that has 
ever crossed the threshold of human thinking. 
We have banished other great evils from our 
fair nation. We have sounded the death knell 

/ to the legalized sale of liquor and the vile cor¬ 
ner saloon. We have said that no sectioni'in 
our beautiful cities shall be turned over to the 
“red light district” and termed exclusively as 
vice centers. A’ou have said that the hour has 
come for a square deal in the industrial world. 
Shall we not move up to the heights and now 
become prophets of universal peace and goodwill 
to all the nations?” 

WELFARE PLAN IN OTTAWA 

Journal* In*ura Employee* and Loan 

Money for Homee 

No welfare plan ever attempted by 
the Journal Publishing Co. of Ottawa, 
Ltd., publishing the Morning and Eve¬ 
ning Journal, has proved more satisfac¬ 
tory all around than a group insurance 
plan for members of the st^ff, according 
to W. .\rthur Perry, secretary-treasurer. 
Each employee is given insurance without 
cost after one year’s service, starting 
with a $6W minimum and reaching a 
$2,000 maximum aften ten years’ service. 

'For the past five or six years, benefit 
reserves have been set aside by the com¬ 
pany out of profits for use in cases of 
sklmess or death in the family of any 
employees, and a bonus is given upon the 
birth of eadi child to a member of the 
staff. 

The Journal also has a considerable 
sum in first and second mortgages at 6 
per cent on homes of employees. Where 
an employee has a few hundred dollars 
of his own, the Journal advances the 
amount required for the pnrehase of a 
home. The employee arranges to have a 
'fixed amount deducted from his salary 
for principal and interest paynmts. 
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BRITONS OPENED EYES, THEN LIPS, 
THEN EARS, AT EARLY SESSIONS 

American Convention Strike Visitors as “Human,” in Pajamas 

Rather than Swallowtails—“Tipperary” Tune Carried 

London’s Invitation at First Community Singing 

The improvement of the standard of 
retail advertising consequent upon the ef¬ 
fective activities of the Associated Retail 
Advertisers’ section of the National Com¬ 
mission, suggested to the British mind de¬ 
velopments that may be expected from 
similar co-operation in the Association of 
Retail Distributors in their own country. 

President Holland, in his opening ad¬ 
dress, said: 

we arc simply interpreting the best thoti||^l B< 
there is in retailing, putting it into words, ]ian( 
giving it effective action in a great 
communities.” " ^ 

The First General Session 

Described by HERBERT RIDOUT 
{London Editor, Editor & Publisher) 

“An arrangement has been perfected, where¬ 
by the International Rotary will co-operate very 
closely with our National Vigilance Committee 
and otir forty-two Better Business Bureaus in 
important cities of the United States, for the 
effective distribution of information concerning 

Mr. Holland showed also that 
Speakers’ Bureau of the Associated 
vertising Clubs is carrying to all 
of the country the message of the asso.1 
ciation and its various departments 
how this tends to co-ordinate the work j ; 
every division of the as^ciation. J 

YOU people accustomed to the sincere confession that we are just as untruthful or deceptive advertising 

convention idea, one gathering of human as you are, and that we can sing 
this kind is fully much like another, a if want to just as you can and do. bers^of Lmm«ce“Yn huSdr^e^ of cities, as 
change of venue, a few different faces, t ne invocation ot Dr. H. Moore Blake well as banks and banking organizations and, 
maybe, a little twist of subjects for dis- struck the foreign ear as unusual, in es- of course, we have and have had for years 
cussion, the introduction of a new topic sence and in form. There were many of very close co-operation of a most effective and 
—but the convention idea all the time is us who were both impressed by the spirit important character from the newspapers, 
just the expression of a year’s study in iu which the invocation was delivered and am especially gratified,” Mr. Holland con- 

p,.«ke jnd theory of advertising. But .s dcjjdy interested in ik,fern,. I, had rf.hrr'LC/’iS.fl aZS;.,"'::: 
to Britishers like ourselves, whether we the effect of clearing the air of any touch Department of our National Commission, 
have been here to an advertising conven- ot frivolity that might have been im- arc doing in co-operation with the National 
tion 'before, or whether it is our first parted by the sing-song, while leaving Commission and a committee reprehenting the 
visit, this sort of gathering is a revela- still the atmosphere of community the National Better Business Commission, com- 
tion.’ songs had create. It left us in expectant ixised of representatives of our forty-two Better 

oh, but we have conventions in Great mood—ready to be interested and this Business Bureaus. ., „ - ni 
Britain_conventions of a kind I think Hnie with our ears open. Some months ago when E S. C.oldstem o 
Driiaiii-^onveiuions oi a kiiiu. j. uiiiik r au aaI Cleveland, president of the Associated Retail 
too well of our own people, I am too Iu tue earliest stag« of the .\tlantic Advertisers, conceived the idea of formulating 
good a Britisher to say anything to be- , convention, therefore, your methods standards for retail advertising, he co 
little my countrymen, but our conventions uad produced upon the British delegation, operated with Charles Henry Mackintosh of 
are puny little affairs of lack-lustre be- anyway, the effect of opening, first, the Chicago, chairman of the Standards of Practice 
side congregations of the Atlantic City : second, the lips, and third, the ears. Committee of the National Commission, and he 
bind 'Vhat followed opened the hearts. a's<> “lied upon our Better Business Bureaus 

At our Conventions evervthing is con- Following formal announcements of C. National Better Business Commis- 

veSioS S diSci S S' Woodtaidge. chairman »f the N'alional S.r S.rro, a. . „..ion o. 
ventions everything is natural, human, Committee, came President I^u (|,j Associated Retail Advertisers, there will be 
and what matter if a little undignified? Holland, with the opening convention presented for adoption twenty-four definite 
There reallv isn’t a man between us address. His remarks concerning the specific pledges committing every retail store 
who when ^in his naiamas is not in- Vigilance Committee and which adopts these standards to definite ptli 
finitelv more natural and human less efforts to cleanse the press of un- which will instantly improve the advertis- 
finitely more natural ana human, less j • . j advertising and the co-oneration hundreds of retail stores, 
restrained and less conventional than aavenismg, ana tne cooperation standards will also 
when he is in swallow-tails. You hold afforded by the Chambers of Commerce, ^j^o^ated by our forty-two Better Business 
your conventions in pajamas, so to speak. International Kotary, and Better Business Bureaus so that to all effects these standards 
with the stiff collars and hard clothes ^J^^’tcaus, were of particular interest to ^-ni become the law of the land m far as re¬ 
thrown off. And, judging by the be- *’’1 delegates, at Irast fifty per tailing is concerned, w.thm a few months. 
. •_onzl cent of that partv having taken firm steps 1 have said ‘the law and the land, but we do 

die Sr^or it. ' ‘hat very platform.^ n.t make laws, m every case, as in this case. 

“In New York, Chicago, St. Louis and 
cities,” he said, “Direct Mail Advertising £,3 
partments are being established by the liS 
vertising clubs, which co-operate closely 
and are directly connected with the Ding 
Mail Advertising Association and other dg 
partments of the National Commission. 

“In like manner, the Church Advfrt;.jq 
Department, with the co-operation of the Et 
ucational Department at the headquantn 
offices of the Associated Advertising Clubs t 
New York, is organizing Church Advertiii^ 
Conferences in many cities and a rnovemc* 
has recently been inaugurated for similar cs 
operation between the advertising clubs and ih 
Community Advertising Department.” 

And we Britishers, who, when the 
community singing commenced at 9.30 
on Monday, were a little startled _ and 
opened our eyes wide at the lustiness 
with which hard business of Boston sang 
of corns and Lynn shoes, did not take 
long to make up our minds that there 
was something about this that was beat¬ 
ing up our enthusiasm, removing our 
early morning feeling, and that we 
needed a song, too. And so “Tipperary" 
was started to fill the gap. It was the 
first thing thought of. How quickly the . 
Community singing idea caught hold of. 
us may be seen from the fact that inside 
two minutes two Britishers were writing 
the words of choruses set to familiar 
tunes for their party to sing. One was 
fitted to the Soldiers’ Chorus from 
“Faust” and ran: 

ORGANIZED ADVERTISING IN LONDON 
T ONDON treats its organized advertising in a veqr different way from 

New York. Each phase of advertising and selling has its own particular 

SOLDIERS’ CHORUS 
Now won’t you come to London town? 
We want you, please don’t let us down. 

Hot stuff—you’ll hear the fellows say, 
But Britishers all are sounding the call; Say 

“London” today 1 

But Colonel E. F. Lawson hit the idea, 
with an adaptation to the tune of “Tip¬ 
perary” : 

TIPPERARY 

It’s an old tune is Tipperary, so let the chorus 

It’s an old tune is Tipperary, but it’s the only 
one we know. 

Please come and visit London. 
Come and see us soon. 

And we won’t sing you Tipperary, we’ll learn 
another tune. 

It was curious that both writers should 
voice that tense desire animating the 
whole of the British party—'London, 1924. 
And it is strangely significant that the 
so-called insular Britishers should have 
so quickly imbibed the first principles of 
an American convention, to create the at¬ 
mosphere, to get the folks with you, and 
to make everybody feel good. 

If we opened eyes in astonishment to 
start with, we pretty soon opened our 
mouths wider and joined in your songs 
as loudly as yourselves. 

This is in no sense a criticism of Ameri¬ 
can convention methods, but a real and 

association or club. 
For instance, the advertising agents have a very strong society entitled 

the Association of British Advertising Agents. Although only establshed 
since the war, this has done and is doing excellent work in the interests of 
advertising. Practically every advertising agent of note is represented and 
they have created the machinery for the maintenance of a British Audit 
Bureau of Net Sales, Chairman, James Strong of C. Mitchell & Co., Ltd. 

The Advertisement Managers Association is 20 years old and the British 
advertisement managers of all the principal newspapers and publishing 
houses are members. It is partly sociaL partly educationaL and is at the 
present time doing a great deal to improve British advertising and is already 
planning a Vigilance Committee. President, Philip EmanueL of Odhams 
Press, Ltd. 

The Aldwych Cluh is a social club of about 700 members, consisting of 
men representing all phases of the advertising business. It has done much 
toward cementing the get-together spirit and good fellowship between London 
advertising men to the material benefit of the business as a whole. 

The political views of the day are frequently voiced from the Aldwych 
Club platform by leading British statesmen. The president is Sir William 
E. Berry, Bart. , 

Publicity Club has 400 keen, enthusiastic advertising men and women 
representing every possible phase of the advertising world, who meet reg¬ 
ularly for no other purpose than to discuss the problems of advertising 
and selling. This club is endeavoring to use all its resources with a view 
to studying the science of why-and-what people buy. ’The first results of 
this research work have gone far to assist buyers, fillers and sellers of space. 
The President is Robert Thomberry of the Starmer Croup of Newspapers. 

The Fleet Street Club is the oldest advertising club in London. Their 
gatherings give opportunity for newspaper representatives to meet and while 
dining, to discuss matters of interest between themselves. Otherwise it 
is essentially a social club. President, Charles Crane. 

The advertisers have an organization named the Society of British Ad¬ 
vertisers, which takes careful record of matters of interest to buyers of space. 
It co-operates in this work with the publishers. 

Amongst other organizations the Sales Managers Association is doing ex¬ 
cellent woih in the study of scientific salesmanship and has a very large 
membership. 

There are also the United Bill Posters Association, the British Associa¬ 
tion of Display men, and the Association of Retail Distributors, (Sir Sydney 
M. Skinner, President) The latter represents all the large stores, and there 
are about a dozen other influential bodies. 

The Thirty Club, which consists of only 30 members and 15 associate mem¬ 
bers, draws its members from what are conceived to be the most useful 
men in the above associations, and therefore, its message to America would 
have been fairly representative even had it not been so fortunate as to be so 
strongly backed by the direct financial and personal support of these bodies. 

President Holland cited an interesti* 
example of co-ordination of effort in 
case of an oil company whose fake stod 
selling methods were exposed by the Na¬ 
tional Vigilance Committee recently. TTb! 
company had used a faked illustratioa 
pasting three photographs of its refintn 
together and making a half-tone illustri 
tion of them 'in such a way as to indicak 
tliat the refinery was three times its ac¬ 
tual size. Following this report, new- 
papers declined to accept further adve- 
tisements from this oil company, and flu 
American Photo-Engravers’ Associatka, 
another department of the National Con- 
mission, went strongly on record agaias 
the use of facilities of any photo-engrar- 
ing plant for the production of fake j- 
lustrations for any type of advertising. 

Senator Walter E. Edge, of New Jo- 
sey, was scheduled for an address a 
“What the Government of the Unitd 
States Has to Advertise.” I 

Senator _ Edge_ did not mention speeik 
instances in which Government advertiv 
ing would be of benefit to the people, ba 
declared that it is now spen^ng mam 
millions annually to develop internatiooil 
trade, although few .\mericans know any¬ 
thing of that effort, 

^Tth the proper kind of publicity, ht 
said, the government could make taxo 
pay dividends which, when understood by 
the people, would make taxation less bur¬ 
densome than now. The Governmea 
should not attempt to compete with pri¬ 
vate enterprise, or make a profit, he cou- 
cluded. 

Following came the first speaker of tbi 
British delegation. W. S. Crawford. Ii 
introducing him, the president said he ha( 
corresponded long and often with him 
had appraised him from his writings. He 
met him for the first time on Friday eve 
ning last, and the admiration he had pre¬ 
viously formed for him grew by personal 
contact. 

Mr. Crawford, the head of the great 
British advertising agency of W. S 
(Trawford, Ltd., made a distinct impres¬ 
sion as he stepped forward to the speak¬ 
ing dais. Those who knew him as i 
strong and_ outspoken figure were not a 
little surprised to see that he stepped al¬ 
most timidly to his position of address. 
It quickly transpired, however, that this 
was not from any reason of stage-fright 
or nerves, but from .sheer depth of feel¬ 
ing—few of his friends suspected until 
that moment that our hard-headed Scot 
was capable of emotion. 

W. S. C. showed himself a master of 
gesture, pointing his remarks with littk 
dramatic touches that not only put him iu 
the right place with his own people as an 
interpreter of their feelings, but classed 
him as having Understanding of the 
.American people to whom in the main his 
remarks were addressed. 

He went straight to the common heart 
with his story of his early days in Lon¬ 
don. He left his Scottish home for the 
metropolis, and his friends related that 
soon after his departure folks in his vil¬ 
lage discussed him thus: 

“Where’s Wullie Crawford?" 
“Wullie’s in London.” 
“In London? And what’s he doin’?” 
“Wullie’s in advertising.” 
“In advertising? Eh, but I thocht he 

wis up to nae guid.” 

1 
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THE AFTERNOON SESSION 

*Tt was the Daily Mail which instituted and 
has always maintained the strictest method of 
advertisement censorship known in our country^ 
or perhaps, in any other. The Daily Mail ad¬ 
vertisement department works strictly to a 
system which guarantees to readers complete 

Becoming serious and with outstretched 
hands to claim attention, Mr. Crawford 

said: 
“I had prepared a fine speech to de¬ 

liver to this convention. Yesterday I 
was present and heard speakers talking ADVERTISING’S part in great 
from the heart. Last night I went to my commercial fields was the after¬ 
hotel, took out my speech and it was fujl noon’s theme, the fields covered being 
of stilted words and phrases. I tore it agricultural, automotive, and public 
up.” utility. Added to the program was an 

Speaking without notes, Mr. Crawford interesting address by Horace S. Imber satisfaction for any outlay they may make in 
went on— f'f the London Daily Mail on “The Daily response to an advertisement in that newspaper. 

“There are two names that flash into P''ess and Its Standard of Ethics,” which “I" are bought over the mere are two names tnai nasn into , counter, advertisements are only accepted from 
my mind as I stand here. One is the ‘1}^ feature of the afternoon session. 
venerated name of .Abraham Lincoln. raying h^h tribute to American co- j,as full confidence. If, as may happen by 
The other is the writer of the peoples’ operative efforts to scotch the fake ad- chance, a Daily Mail customer is disappointed 

„_Robert Bums Those were men vertiser before his trail had gained with a purchase, the matter is immediately 
who knew the people, whose words and 'ength, Mr. Imber went on to describe taken up *ith the firi". which in no case hesi- 
Heeds took them^o the every-day homes bars that the Daily Mail has erected “"s to put things right. Mail or^r adver- 
deeds tooK t em i y y - unscrupu- ^ 

"These are the people who matter,” he de- Iqus and dishonest advertiser who wished ^aranter' form' nledvin'e themselves *tn *I-e?urn 

''f'‘*\'onIl*'’sftuatron’’'in'°Eng7a^^^^ assistance of newspaper columns in „oney in full shLld a Daily Mail reader 
re“we're:ra’L;;;coln"*o7"adve his fraudulent .efforts. This work, he have rea^rmble cause for dissarisfaction. 
Zd a Burns with the pen, the heart, th« vis- POmted OUt, IS Itldlvid^l With the news- before sailing, I glanced over our 
ion, and the expression, to sing the song to the paper, as in England there IS no counter- black list as It stands. In one column are 
people. Don’t we need it, we copy writers and part of the National Vigilance Commit- names (and sometimes, too, the aliases) 
layout men, visionaries—what are we com- tee. Despite all of the Daily Mail’s bars of persons whose advertisements will on no 

account be accepted, and in another column are 
pared with these men who got down to simple and prohibitions, it generaly has more the reasons whv Here are some of the reasons 
things? We are seekmg headings and phrases, advertising offered than can be printed X: 
But woman in the home is not affected by 
them as we think she is. She is affected by 
her own little life and a million of her, a 
hundred million, are making the homes and the 
future vision and the future life of people. 

“It doesn’t matter whether it is Italy or 
China. These people with their hopes and 
loves and desires and homes. And yet we 
are standing merely criticizing, forgetting that 
we advertising men have got the opportunity 
if we would be Lincolns and Burns’. We need 
to bring a spirit of calm into our being and into 
snr work. I admit I am dazed by America. 
It is so wonderful, but you are all in such a 
hurry. I admit, on tbe other hand that 1 wish 
I could stir up our people in Britain. They 
seem so slow and don’t seem to care enough. 

"Let us get together. Let us come here and 
study you, not with phrases, but in homes. 
Not only in chambers, but take us to see your 
people, the people in their homes. Take us, 
this delegation, out of amusement into homes 
of simplicity because that is the way to study 
a people. 

“I have heard more about war since I came 
<0 America than I have ever heard in England. 
We must be too near this European condition. 
We don’t talk of war in speeches or in homes, 
but you are sunding at a distance, looking 
over Europe from the hill, and you are seeing 
us moving about like ants to fight or to work, 
and we are not seeing ourselves. International 
trade and friendship. W’hat an opportunity 
you have, standing on the top of the hill, to 
come down and help us, cleansing our com¬ 
merce. 

“Europe needs you; and in friendship and 
in business, and our hands are open. It is 
not only that magnificent benevolence of Ameri¬ 
ca. Europe has enjoyed more than the world 
has ever known—your wonderful gifts. But. 
give us the gift of friendship and not of 
money.” 

Mr. Crawford wound up with a strik¬ 
ing peroration. He said, with hand 
raised: 

“There is yet one other name that 
comes to me as I stand here—Theodore 
Roosevelt.” 

The words were greeted with a storm 
of applause, the audience upstanding. 
.And Mr. Crawford raised his h^d again, 
held the peonlg to their feet, and quoted 
with dramatic emphasis the Kipling lines 
upon Greatheart — sentiments drawing 
from his hearers a tornado of applause 
that visibly bewildered the speaker as he 
turned to resume his seat. 

Robert Lynn Cox, vice-president of the 
Metropolitan Life Insurance Company, 
New York, followed with a brief talk on 
“How Advertising Can Extend the 
Length of Life.” 

The morning session ended with a talk 
by F. M. Feiker, formerly of the Mc¬ 
Graw-Hill Company, New York, now 
special assistant to Secretary of Com¬ 
merce Hoover, on the subject of “Elimi¬ 
nation of Waste in Industty Through Ad¬ 
vertising,” making the point that the un¬ 
educated buyer is the menace of Ameri¬ 
can industry. Until the buyer is educated 
the producer will continue to be wasteful. 

As 1 stepped on the Boardwalk from 
the Steej Pier, a remark from a promi¬ 
nent British delegate seemed to me to 
sum up the situation. He said: “I’ve 
learned more in those three American 
hours than I’ve learned in the past thirty 
years.” 

advertising offered than can be printed why: 
and its advertising revenue last fiscal “Delay in dealing with orders, goods in¬ 
year was $15,000,000. ferior, readers’ complaints disregarded, cash 

After stating that England was look- investments as condition of employment, pre- 
ing to America in London in 1924 to ex- pa-^^'inns containing dangerous drugs, no bal- 
nlain its siirrpsc in ctnrminir aHvertiserc '““'d, managing director formerly 
plain Its success m stopping advertisers controlled doubtful company, snowball system 
from fooling the people even part of the 
time, he continued: 

*Tn individual ways we have already begun 
to solve the problem, but we have no uniform 
action and it is only in that way we can form 
an effective policy. Even at such a meeting 
of publicity experts as this, there may be many 
who do not comprehend what a ticklish ques¬ 
tion we in England have before us. Some of 
you, I have no doubt, are more engaged with 
the technique and skill which constitutes your 
service in salesmanship than with the actual 
presentation which forms the publishers* part. 

**As I say, all British puUishers of repute 
exercise a degree of censorship over their ad¬ 
vertisements—all the London daily papers, all 
the famous provincial dailies, and numbers of 
other journals who e prestige is high though 
they may not be so well known outside their 
areas of influence. 

of selling things for prizes, offer of lessons 
from great singers on ’special terms,* trial sam¬ 
ples at exorbitant prices, unsatisfactory dealings 
with customers, mushroom Arm with name likely 
to be confused with great house of international 
reputation, misleading phraseology, no facilities 
for supply on big scale advertised, hair pre¬ 
paration with injurious ingredient, bucket shops, 
goods embodied special features claimed, but 
main fabric was rubbish. 

**The bans in such instances as I have 
quoted apply to the advertisers themselves on 
account of something which is unsatisfactory 
about their methods of business. We have in 
addition another long black list of certain 
classes of advertisements which are automati¬ 
cally refused, whoever offers them. In this 
category are to be found announcements which 
offer to cure maladies which medical science 
declares incurable.' Less blatant advertise- 

‘■Com* *v*T to PhilodoIphU.” woo th* inviUtioa tliot wont forth to th* Britioh doUgotion. 
, aoosptod, sad ytsiorday thsy had a groat tima that*. daong tha laadars ia tha 

entorteiniii, wore: Sow* Mowort (lodt) of the FkUsdoIphU Rooord, ond BorUoy J. Doyl*. 
prooidoDt-oloet of the Poor Uidiord Club (right); C. C. Oroon. of the Oroou Advortisiog 

Agonoy, Vow Terk, la ^ goutlomaa ia th* ooator. 

ments. which only promise relief, are sub¬ 
jected to very close investigation, and are re¬ 
fused nine times out of ten. The advertiae- 
ment departments of the Daily Mail have at 
their disposal, and regularly make use of, the 
services of specialists in all kinds of products. 
In practice they form a jury of experts—Medi¬ 
cal experts, experts in boot manufacture, ex¬ 
perts in clothing, etc. To them are submitted 
samples of any goods which are open to doubt 
as to quality or suitability for public distri¬ 
bution. While these goods are being analyzed 
or examined, independent inquiry is made as 
to the standing of the would-be advertisers, 
their resources, and the sort of premises from 
which they operate. 

"Betting advertisements are rigorously ex¬ 
cluded, as are those of brokers who are not 
members of the Stock Exchange. Members of 
the Stock Exchange are not permitted to ad¬ 
vertise. Money-lenders are also under the ban, 
as in England they are usually sharks. Offers 
to sell land abroad are also excluded, except 
under adequate guarantees, as in the case of 
Government departments. 

“In another category altogether we discovered 
a man who professed to teach people how to 
build up a big mail order business, and sold 
his pupils all manner of goods so that they 
might profit by their experience. H'e went 
on the black list, and his method of trading 
made an interesting addition to the ban. All 
these restrictions, you will understand, are 
made with two objects only: 

“(1) To protect our readers from frand. 
“(2) To secure the maximum results for 

honest advertisers, whose publicity would suf¬ 
fer and whose goods would be discredited, by 
any kind of association with tricksters. 

“As a further indication how thoroughly we 
put this policy into practice at the Daily Mail, 
let me give a few more typical examples of 
’barrage.’ 

“No recipes for sale. 
“No advertisements from trade sources ms* 

querading as private offers. 
“No adoption announcements. 
“No books or periodicals of suggestive 

character. 
“No apartments which forbid children on the 

one hand or specify ‘no restrictions* on the 
other. 

“No personal advertisements making promis¬ 
cuous appointments. 

“No matrimonial advertisements; careful 
watch on ‘housekeeper,’ ‘gentleman’ and 
‘widower’ announcements. 

“No ’shares for sale,’ unless previously of¬ 
fered through a prospectus. 

“No such wording as ‘no questions asked’ 
or ‘portion of lost property can be retained by 
finder.* 

“No private enquiry agents, massage estab¬ 
lishments, beauty specialists, and the like. 

“You may think I could go on indefinitely. 
“This is not tbe case, or there would be no 

advertisements at all in the Daily Mail and its 
associated newspapers, whereas we generally 
have more than we can carry. In fact the ad¬ 
vertisement revenue last year amounted to 
fifteen million dollars. 

“That in itself shows the value of the policy 
we so rigorously carry out. In the department 
for which 1 speak we edit advertisementa as 
carefully as we edit news. Our method is even 
more drastic, for our remedy is more often to 
reject than to amend. But this is what I with 
to impress upon you, we should not set up and 
maintain all this elaborate machinery in a 
single newspaper office if we did not consider 
it absolutely essential. With it all, we are only 
able to protect the advertiser and the public so 
far as our own newspapers arc concerned. 

“We in the Daily Mail have our own syo- 
tem of vigilance because in Britain there is no 
counterpart of the national vigilance organisa¬ 
tion which carries on its work so effectively 
throughout the length and breadth of your 
country. A corresponding system ia what wc 
desire. 

“It would not be feasible for every news¬ 
paper office in Britain to set up such a network 
of precaution as that possessed by tbe Daily 
Mail. Nor should it bp necessary to go to sock 
immense trouble and expense, bearing in mind 
that it would mean mostly duplication of effort. 
This is only one direction in which you could 
give us your valued assistance and advice. 

“When you come to London—I will not soy 
‘if*—for the 1924 convention, will you tell our 
manufacturers, our merchants, our advertisers 
and our publishers exactly how you managw 
this important matter in America. Show no 
how you got over your difficulties. That is 
just what is wanted to give tu the start—to 
provide the impetus which I am confident 
would lead to the early formation of a great 
and efficient vigilance organization such as 
that which has proved so successful in America. 
Let me, in conclusion, use the slogan whick 
confronts me everywhere: ‘Truth in Advor- 
tising.’ ’* 

Floyd W. Parsons, writer on jrabKe 
utility topics, was introdiKed by Ctair- 
man Rowe Stewart, past president of t^ 
A. A. C. W., who took the chair after 
the exclusion of the afternoon coouimp- 
nity singing. Mr. Parsons in a long ad¬ 
dress, declared that public utilities of the 
United States were spending only $10;- 
000,000 a year for advertising. In ord» 
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it seemed to mean and that it covered position of the window dressers’ asso- 
DC special privileges to any. _ ciation or union to the decoration of 

Mr. Benson declared that the dis- windows by newspaper employes. He 
crepancy between the rates made the was informed that the newspapers which 
agency man’s course uncertain, as he did dress windows for advertisers were 
never knew when his estimated expense comparatively few and that they did not 
of a campaign would be made ridiculous come in conflict with the window dressers 
by his client's ability to secure far lower association in their work among the 
rates by direct deals with the publishers smaller grocery and drug stores, as only 
over the agency’s head. He called upon the larger department stores employed 
H. A. Lebair of New York to explain professional window men. 
his experiences with publishers in recent Mr. VValmsley also participated in the 
jKjnths which had led him to believe that discussion of radio and the newspapers, 
the age of dickering for newspaper rates telling how the London dailies had agreed 
seemed to have been resurrected. that they would henceforth publish 

Mr. Lebair related how his agency had broadcasting programs as advertising on- 
prepared four different campaigns on one ly, after several months of printing them 
product in order to secure lowest rates as news. The agreement remained in 
in all conditions for the client, with the force until Sel fridge’s London depart- 
result that the latter, after a year In ment store perceived an opportunity for 
which every city in which the advertising public service by making the programs 
appeared had a different scheme for a part of its advertising. This copy was 
scheduling and billing it, had turned to published in one newspap-'ir only, which 
the magazines. He took issue with the capitalized it by playing up the radio 
speakers who had defended the differe.n- programs in its contents bill. That fin- 
tial on the ground that advertisers should ished the agreement, the other papers te- 
pay a higher rate because they could use ing forced to resume the news treatment troduced by President Shuman, Sir Ro- 

A CONVENTION SUGGESTION 

A BRITISH delegate, Mr. W. T. 
Day, put forward to EDITOR 

& PUBLISHEIR a suggestion which 
was put into operation at once at 
Atlantic City, and it may easily 
provide an idea for incorporation 
in future convention programs. 
Mr. Day said it was not altogether 
clear from the sectional Official 
Program which, if any, of the In¬ 
ter-Departmental Sessions he and 
his British friends might attend, 
and, further, suggested that a 
daily diary would be generally 
appreciated. The editorial staff 
got busy and the Wednesday pro¬ 
gram in diary form appear^ un¬ 
der EDITOR & PUBLISHER aus¬ 
pices in the .\tlantic City Evening 
Union and Gazette Review. 

a larger proportion of a newspaper's cir- of the programs 
culation than a local advertiser. How, 
he asked, could circulation which did nut 
sell the goods of a local store sell the 
go^s of a national manufacturer dis¬ 
tributed through those stores. 

He also criticised newspapers which 

Co-operation with advertisers received 
considerable discussion, not all of which 
was favorable to the idea. William F. 
Rogers of the Boston Transcript gave his 
opinion that some co-operation belittles 
the value of the space newspapers gave 

captured national business from competi- for sale, 
tors with whom it had been placed by a John Budd put the real function of 
local distributor, declaring that such ac- co-operation as the education of the re- 
tions broke up the schedule and prevented tailers and their clerks to the selling 
the advertiser from securing the benefit points of nationally advertised goods, 
of his publicity. Mr. Tobey stamped as “all wrong’’ that 

F. A. Arnold of Frank Seaman, Inc., co-operation which aims to secure a cam- 
outlined a ratecard which he had pre- paign from a national advertiser rather 

bert making a short address of response. 
With the conclusion of the set pro¬ 

gram, George Burbach of the St. Louis 
Post-Dispatch introduced a topic that had 
been warm the length of the boardwalk 
since the night before—the unexpected 
opposition to President Lou Holland’s 
re-election that developed in the joint as¬ 
sembly. Mr. Burbach condemned the 
procedure under which Homer J. Buck- 
ley had been placed in the ring against 
the incumbent president and also the re¬ 
sult of that procedure. 

He was followed by Harvey R. Young 
of the Columbus Dispatch, who moved 

pared for a newspaper abroad, with con- than to make one already secured effec- that the N. A. N. E. endorse Mr. Hol- 
siderable patronage from all parts of the tive. _ _ _ ' --■ 
world. The card provided a flat rate on Free publicity also received its annual 
all business, wheresoever derived, with inning, Mr. Groom describing the Ind- 
a flat discount for all business in excess land Daily Press Association scheme of 
of 50,000 lines. The latter amoimt was returning all publicity to the advertiser 
that used by the smallest local advertiser, in whose interest it was sent out, marked 
Agency commission was allowed in like with a rubber stamp to indicate that it 
percentage on all advertising placed by belonged in the adv^ertising columns, 
an agent. Sir Robert Baird, K. B. C., and 

John Mead of the Erie (Pa.) Times 'Thomas MacDougall of the British dele^- 
jnstified his unusual situation of a lower tion were escorted to the platform and in- 
net rate to the national advertiser than 
the rate to local firms by stating that the 
greater part of the Times’ business was 
national and that the latter gave the 
paper a higher net return than did the 
local advertising, despite the higher rate 
paid by the local houses. 

W. J. Pattison of the Scranton Repub¬ 
lican held that national rates should be 
higher than local because of the agency 
commission, the renumeration to special 
representatives and the need of frequent 
trips by home office men to national ad¬ 
vertisers and agencies to secure business. 
Co-operation was never demanded by 
local firms, he said, always by nation^ 
accounts. He urged the agency men to 
maintain the rates of an honest publisher 
rather than bulldoze him into cutting 
them by threatening to give the advertis¬ 
ing to a competitor who would grant a 
lower charge. 

James O’Shaughnessy, executive secre¬ 
tary of the A. A. A. A., reminded the 
publishers that his organization had never 
asked them to do anything that would 
mean smaller net profits to newspapers, 
that the present great and growing vol¬ 
ume of foreign business placed in news¬ 
papers by A. A. A. A. members had been 
built ui^n the soundness of newsraper 
advertising and newspaper rates. Rates 
in themselves were unimportant, he said, 
the paramount question being the simpli¬ 
fication and standardization so that the 
placing of newspaper advertising would 
be made easier and therefore more fre¬ 
quent and voluminous. 

Mr. OShaughnessy, questioned by 
President Shuman, gave a negative an¬ 
swer to the following topics on the pro¬ 
gram: 

1. Should publishers accept trade ac¬ 
ceptances or any other method of de¬ 
ferred payment and if so should cash 
discount be allowed? 

2. Should cash discount be allowed 
advertising agencies where checks can¬ 
not be used because of various restric¬ 
tions? 

Mr. Walmsley was vigorously ap¬ 
plauded when he arose to inquire how 
American newspapers overcome the op- 

land’s administration, record itself 
favor of his re-election, and against the 
joint assembly method of nomination 
that had been put into effect for the first 
time. His resolution was adopted unani¬ 
mously. 

President Shuman told the convention 
of his difficulties with the A. A. C. W. 
management in securing proper recogni¬ 
tion for the N. A. N. E. activities at 
the convention, the latest slight in a series 

All in aU, bare ar* two who war* latiatad with tho woak’a work. Thomaa KaoDoofaU at 
tho London North Eaatem Knilway (laft), and Sir Robart Baird (rlfht) of tha Balfaat 

Talacraph. Tha Inttar la baoominc nn Amarican oonunutcr. 

extending over five years being the omis¬ 
sion of the Wednesday afternoon session 
which conflicted with the Interdepart¬ 
mental session. His words were ap¬ 
plauded, but the convention took no for¬ 
mal action. 

Local advertising was the theme of 
XVednesday afternoon, the discussion be¬ 
ing led by Mr. Preston. The higher 
rates charged for amusement advertising 
were justified by several speakers on the 
ground that theatres get a larger pro¬ 
portionate return on their space than 
other advertisers. Others stat^ that at¬ 
tempts to put amusement advertising on 
the commercial rate had meant simply a 
loss of potential revenue with no increase 
in lineage, while competitive papers car¬ 
ried the same copy at the higher amuse¬ 
ment rate. 

Several interesting points were elicited 
by a discussion of bonus plans for local 
display salesmen. President Shuman de¬ 
scribed the plan put into effect by the 
Fort Worth Star-Telegram last Dec-, 
ember. 

_ Taking 1922 local display and classified 
lineages as bases, Mr. Shuman offered his 
staff a bonus of five per cent, of all in¬ 
creased revenue during 1923 over the 
base, prorated according to salary earned 
by each. Salaries were adjusted at the 
beginning of the year, with the under¬ 
standing that there would be no further 
increases during the year. Salesmen 
would participate in the bonus at the end 
of 1923, without regard to the lineage 
secured by individuals, the team total on¬ 
ly coimting. Large increases in lineage 
were reported by Mr. Shuman, who ex¬ 
pected also that the plan would end re¬ 
quests for salary increases during the 
year and would stop turnover among 
members of the staff. Another benefit he 
cited was that runovers had been reduced 
to_ a minimum as salesmen were charged 
with loss of lineage incident to repeated 
insertions of advertisements due to their 
own errors. 

NEWSPAPERS RRST AS CHURCH 
MEDIA 

ENTHUSIASTIC sessions of the 
Church Advertising Department were 

held Tuesday in the Olivet Presbyterian 
■Church, and Wednesday in the Criterion 
Theater, to permit of proper display of 
special church, religious and educational 
films, and illustration of new methods in 
publicity. President Christian F. Reisner 
presided. It was an outstanding feature 
of the entire program that regardless of 
the many other methods suggested, prac¬ 
tically every speaker gave first place in 
each scheme to newspaper advertising. 
It was the one method of advertising 
upon which all opinion was unanimous 
in placing it at the head of the list. 

Most of the speaking talent came from 
cities east of the Mississippi river, but 
more distant places, like Sioux Gty, la., 
and El Paso, Tex., made up in quality 
what it lacked in numbers. The pro¬ 
gram emibraced practically every piuse 
of advertising applying to the church And 
was voted the most valuable material on 
the subject, and ordered printed in book 
form. 

'Six reasons why the church should 
advertise, given by William N. Bayless, 
of the 'Tiffany-Bayless Co., ClevelaiKl, 
were: “To enlarge its membership; to 
inspire its present members; to dwpen 
its influence in the community; to co¬ 
operate in the united Evangelical cam¬ 
paign of the other churches; to get 
the unchurched element to thinking; to 
keep abreast of modem times.” 

The next speaker delved deep into 
history to prove that we may have 
dressed up advertising considerably in 
the past few thousand years, but funda¬ 
mentally advertising has been known and 
used ever since man saw the value in 
concerted effort. According to Dr. H. 
F. Vermillion, of El Paso, the earliest 
records of civilization show that the first 
advertisers were men and classes which 
sought to gain religious leadership. 

“At a time when civilization was still 
young the priests often held the people 
under a stronger bond than the civil and 
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military powers,” he said, adding, “the preachers and churches have demon- 
organized and revered priesthood secured strated by increased attendance and 
such a strong hold upon the people larger collections, as well as larger pub- 
through connective and continuous pub- licity. Churches should not “sponge” on 
licity that often they were able to over- the newspaper. The space in the news- 
throw any dynasty that opposed them papers must be sold to pay the running 
and to survive and control any conquer- expenses of the paper, and the churches 
ing tribes that overran their land. should advertise their wares as earnestly 

“Who has not read or heard of the and as systematically as do the business 
sacred books of Zoroaster and Confucius men. 
and the teachings of Buddha. Who has Speaking on the topic “The Product 
not read of the Priests of On and the Behind the Church Advertising,” Graham 
Magicians of Egypt, of the Oracle of PatterscMi, publisher of the Christian 
Delphi and the Temple of Janus, of the Herald, New York, said that many 
Pontifex Maximus and the vestal vir- churches as at present constituted have 
gins. Who has not been thrilled by the not a sound advertising proposition. In 
religious stories of the patriarchs, law- explanation of his use of the term 
givers, rulers and prophets of Hebrew “product,” Mr. Patterson said; 
history. Who does not know about functi,-ns, 

Jesus, the untutored Cjalllean Jew, and in„ ^ primary one is to furnish an appe.ilini! 

his methods of getting the message of place of worship Upr the encouragement of the 

his new religion over to the people of religious and spiritual in the community. The 

his time so that they would respond to other functions of the church are largely de- 

that message. Who that is interested in pendent upon this one. So within the scope of 

religion does not know of the successful !**'' refer to the ‘product’ as the serv- 

propaganda of Savanarola, of Martin 
\ ® » f T u \i» I Tr a^i_ 1 j of church advertising is an attempt to 
Luther and of John W esley. If the lead- increase ch«rch attendance. The particular 

ers of these religious movements ^ had faith involved may be likened to the raw ma- 

not understood the laws of advertising terials which a manufacturer uses and is not 

one who can. This may sound brutal, but the treasurer, John Clyde Oswald, NewY(» 
spiritual necessities of the community shmild be Governing Committee—The above c 

fleers and James W. Brown, New Yori 
°‘‘‘tVh"et1:« S be minister or layman, having J^^ns, New York; Jos- 
assured yourself that your services have this **; Bichards, New York, E. H. Han! 
vital message, go just one step further, be sure Richmond, Ind.; Herbert H. Smith, Ptj 
that it is put up or passed c«t in a form that adelphia; W. N. Bayless, Qeveland; Tj 
will appeal to the public. In other words, if cott Williams, New York; Graham Pi 
you are going to re^h out for new trade, pre- terson. New York; Kerwin H. Fulte 
pare for It, please it, hold it. Remember that New York; Bruce Barton, New Yoti 
practically no advertising pays on the first Holland, Kansas City, Frfe 

^nv tim«"the^r Z E. Burkhalter, Nashville, Tenn.; Rev. 
times tocir profit on tnc initial order to rew i. c* *ai- /‘m-* »! 

create a new customer. All business is built T. Brabner Smith, (^ICa^; William E 
UJIOP good will and the continuing business of Rldgway, Coatesville, Pa.; Fred i 
satisfied customers.’’ Smith, New York; Philip Ritter, Ne 

York; Rev. Earl Hoon, Sioux City, U 
Church advertising should be as con- Dr. Roy E. Guild, New York; Dr. Robe 

tinuous as commercial advertising, E. P. F. Gibson, New York; E. P. Beebe, No 
Beebe, Iron Age Publishing Company, York; E. G. Routzan, New York; Re 
New Y’ork, said in a talk on “Some Howard R. Gold, New Rochelle, N. 
Practical Suggestions for Church Ad- Members National Advertising Cot 
vertising.” mission—W. Frank McClure, W. N, ^ 

The following officers were elected: less and Christian F. Reisner. 
_ President, Dr. C. F. Reisner, New Members Copy Committee—Herbe 

York; vice-presidents, W. Frank Me- H. Smith, E. H. Harris and Ro» 
Clure, Chicago; Rowe Stewart, Phila- Stewart. 
delphia; Frederick E. Potter, London; Custodian of Exhibits—A. D. Brus: 
Rev. Fr^ G. Behner, Milwaukee; Father Chicago. 
.1. H. Pickert, Chicago; recording secre- Press Bureau—Rev. J. T. Brabty 
tary, E. A. Hungerford, New York; Smith. 

ADVERTISING, RECOVERED FROM LONC 
ILLNESS, ENJOYS NEW POWER 

So G. Lsmn Sumner Tells Joint Wednesday Session—Babsoi 

Wants Newspaper Rates to Slide Opposite to 

Business Ups and Downs 

“If you were to ask me where advertising 

stands today, I thirdc I should say that after 

two years of high-fevered illness, followed by 

two years of convalescence, it steps forth today 

with a new vigor, a new power it never knew 
before. 

In his address on “Why Docs the 
Church Need the Help of the Daily 
Newspaper,” James Wright Brown, of 
Editor & Publisher, had the benefit of 
a sympathetic au<licnce, since practically 
all previous speakers had referred to the 
daily newspaper as holding first place 
among know’n advertising methods. The 
friendly discussion which followed gave 
many instances of fruitful co-operation 
between the church and the newspapers. 

Among the points emphasized was that 
the preacher should study the style of 
the newspaper in his community and fol¬ 
low its style. Preachers should visit the 
editorial sanctum in a friendly way and 
for co-operation. If the village paper is 
“sick” it certainly needs the pastoral 
care. Friendly co-operation is far better 
than adverse criticism. It is ridiculous 
to criticise a newspaper for an article 
that is inaccurate, when the church peo¬ 
ple have failed or refused to give accurate 
information regarding the event to the 
reporter or the editor. It is also very 
foolish to complain of lack of news in 
the community paper, when the church 
has failed to supply the data or the news 
to the paper. 

It pays to advertise as hundreds of 

When the London Editor gets to town, we nnturally hnve a delegation to show him aronnd. 
A. E. MacKinnon (left), who has charge of the tour of the British delegation; Herbert C, 
Kidout, London editor of EDITOB A PUBLISHER, and Fenton Dowling, of the same publication. 
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600 EMPLOYEES OF GLOBE DISPERSED 
TO CITY’S NEWSPAPER CURRENTS 

Fifty Members of Staff See Final Edition Put to Bed—Sun, 

Telegram, Evening World and Mail Get 

Features of Afternoon Paper 

The last form of the Globe and Com¬ 
mercial .Advertiser, New York, 

.America’s oldest daily newspaper, was 
locked up and sent to the stereotypers at 
6:30 p. ni., Saturday, June 2. 

Nearly 50 members of the staff had 
gathered around the makeup stone to 
help put the last edition to bed. As Jud- 
son R. Worrall, of the editorial makeup, 
directed Walter .Askane, the late trick 
composing room makeup man, where to 
put the la.-t few takes of type, the assem¬ 
bled staff gave ringing cheers for H. J. 
Wright, editor-in-chief; John T. Flynn, 
managing editor; Raymond H. McCaw, 
city ^itor, and others who have had a 
hand in directing the affairs of the Globe 
ditorially. While the page was being 
pounded into shape for the stereotypers, 
those present sang, “Farewell, farewell, 
my own true love.’’ 

Everyone then went downstairs to see 
the last plates cast and the final edition 
run off. Each member of the staff got a 
copy for a souvenir. Mr. Flynn waited 
to get the very last paper of the run. 

Announcement’ had been made during 
the day that the New York Press Club 
would keep open house for the Globe em¬ 
ployees in the evening, and a large num¬ 
ber were present for the “party.” 

Although the New York newspapers 
generally have been very generous in try¬ 
ing to provide places for members of the 
Globe editorial, advertising, circulation 
and business staffs not taken over by the 
Munsey papers, the short time intervening 
between announcement of the sale of the 
paper and its last edition made it impos¬ 
sible for a considerable number of the 
600 persons on the Globe’s payroll to 
complete negotiations for new positions. 
.A few of those thrown out of employ¬ 
ment will quit journalistic work entirely. 
A few will seek similar work elsewhere 
either in the East or in the Middle West. 
Several who have had experience here¬ 
tofore in general advertising but who had 
been employed on the paper in other ca¬ 
pacities, will devote all their time and 
energy hereafter to the advertising field. 

While announcement had been made in 
the press on Saturday, May 26, one week 
before, that the Globe had been sold to 
Frank A. Munsey, there was no official 
notice to the employees of the Globe as to 
the plans of the new owner until Friday 
morning, June 1, when it was announced 
in the Sun and the Globe that the two 
papers would be merged on the following 
Monday. Notice was filed in the city 
room at noon Friday that the paper would 
be discontinued at the close of the follow¬ 
ing day and that practically none of the 
editorial staff would be retained, but that 
those who were not kept would be given 
two weeks’ pay. 

Both the Globe and the Sun announced 
the next day that many of the Globe fea¬ 
tures, which had made the paper so popu¬ 
lar, were to be taken over by the Sun 
or the Evening Telegram. Mr. Munsey’s 
announcement in part regarding the 
Globe features follows: 

“The Sun, with which the Globe is to be com* 
bined Monday, has never gone in very much 
for features. It has always depended for its 
popularity rn the character and excellence of 
its news. The Sun is and always has been 
primarily a News newspaper—not a feature 
paper. 

“Nevertheless, the Sun will take over from 
the Globe for the consolidated Sun-Globe the 
following features: 

“The Daily Radio Department and the 
Saturday Radio Tabloid Section; the School 
News; the Fontaine Fox Cartoon; Walt 
Mason's Daily Poem; the H. Addington Bruce 
Essay; the Enquiring Reporter, How to Keep 
Well, and Marquise de Fontenoy. 

“There may be a few other features that 
may come over from the Globe to the consoli¬ 
dated paper. But for the most part the 
Globe's larger number of features—for the 
Globe has been conspiculously a feature 
paper—will be taken over by the Evening 
Telegram, which is another of my news¬ 
papers. 

“The Evening Telegram was founded by 

James Gordon Bennett. It was the first 
popular and p<’pular-priced evening newspaper 
of good grade to be published in New York. 
It was the pioneer in this great field ot 
journalism. 

“The main features that will go over to 
the Evening Telegram are: 

“Dr. Crane's Daily Editorial; the Pure 
Food Department; the comic strip, Keeping Up 
With the Joneses; We Women, by Betty 
Braincrd; The Right Word, by W. Curtis 
Nicholson; Thornton Burgess's Bedtime Story; 
The Daily Menu; My Neighbor Says, and 
Round the World, by S. Jay Kaufman. 

“There are still other Globe features that 
will find their way into The Evening Telegram, 
but the above are already scheduled." 

Some of the Globe features and special 
features, however, did not go to either of 
these two Munsey evening papers. 

.Alfred W. McCann, whose articles on 
pure food were considered one of the 
leading features of the Globe, will write 
hereafter exclusively for the Evening 
.Mail. 

Laura Comstock Dunlap, well known 
writer on church topics, who conducted 
a religious department in the Saturday 
issues of the Globe, will conduct a de¬ 
partment of Church News and Comment 
every Saturday in the Evening Mail here¬ 
after. She is taking with her to the Mail 
her assistant, Miss Helen Josephy. 

Walter St. Denis, sporting editor of 
the Globe, is now a member of the sport¬ 
ing staff of the Evening Mail. Several 
members of his staff on the Globe have 
also gone with him to the Mail. .Among 
these is Harry Schumacher, well known 
writer on baseball, and Dan Lyons, writer 
on fights and other sporting topics. Wal¬ 
ter Hudson, of the Globe sport staff, will 
also go to the Mail. 

The Evening World advertises the fol¬ 
lowing news features formerly appearing 
in the Globe: 

School News—The Educational Page 
conducted by Tristram Walker Metcalfe 
about the activities of metropolitan teach¬ 
ers. Mr. Metcalfe was with the Globe 
for 20 years, during which time he worked 
up the School News Page to a point 
where it attracted the attention of educa¬ 
tional leaders throughout the country. 
Mr. Metcalfe takes his staff with him to 
the Evening World. This consists of 
William J. Whiting and.J. J. Regan. 

News—The Chicago Daily News 
Wireless and Gable Despatches from a 
corps of correspondents, including Paul 
Scott Mowrer, Paris; Hal O’Flaherty, 
London; Hiram Kelly Moderwell, Lon¬ 
don : George .R. Witte, Berlin; F. A. 
Mackenzie, Moscow; William H. Bray- 
den. Dublin; Junius B. Wood, Tokio. 

Finance—Stuart P. West, writer on 
the Financial Outlook, an interpretation 

of b'.isiness conditions; and George T. 
flughes, head of the Globe financial de¬ 
partment, who will continue his depart¬ 
ment of Investment Suggestions in the 
Evening World. 

It is also reported at the Wall street 
branch of the Evening World that Charles 
.A. Wolcott, Jr., and William Heffernan 
of the Globe financial staff have gone to 
the Evening World. The former will 
write Wall street features and the latter 
Curb Market affairs. Mrs. Alice Hil- 
garden, who was assistant to Mr. Hughes 
at the Globe, has gone to the World tem¬ 
porarily to assist Mr. Hughes. 

Sports—Walter Camp, “father of foot¬ 
ball” and writer on amateur sports, will 
hereafter contribute all his newspaper 
articles to the Evening World. Lawrence 
Perrj-, writer of sporting events, in both 
fiction and news, has also gone to the 
World. 

Humor and Comment—H. 1. Phillips, 
whose “Globe Trotter,” “Dumm and 
Dummer,” and witty comments on affairs 
were considered by many persons amcmg 
the best of the Globe features, is con¬ 
tinuing these features in the Evening 
World. 

Steps have been taken by the Associated 
Newspapers, 114 Liberty street, to bring 
suit against Mr. Phillips to enforce rights 
which they claim to have in the afore¬ 
mentioned features for syndicating pur¬ 
poses, under a contract they allege to 
have with Mr. Phillips. 

-According to H. H. McClure of the 
-Associated Newspapers, papers are now 
being drawn by the law firm of Kelsey, 
Emery & Cutbell, 120 Broadway, and will 
be filed soon. 

Mr. McQure also stated to a represen¬ 
tative of Editor & Publisher that an ef¬ 
fort would be made-to have the Evening 
World enjoined from printing Mr. Phil¬ 
lips’ work during the unexpired term of 
the contract, which the Associated News¬ 
papers will contend runs for the rest of 
this year and next year. 

The executive officers of the Globe 
were as follows: president, H. J. Wright; 
treasurer, William Shillaber, Jr.; assist¬ 
ant treasurer, C. D. Losee; publisher, Ja¬ 
son Rogers; business manager, J. C. 
Cook. 

Mr. Shillaber is retiring from the news¬ 
paper field and will devote his time to 
other business interests. Jason Rogers 
has opened offices at 30 Church street and 
will act as a publishers’ advisor. Mr. 
Cook and Mr. Losee are with the Mun¬ 
sey organization closing up the business 
affairs of the Glote and aiding in the 
merger of the business departments of 
both papers. 

Mr. Wright, when reached by telephone 
at his home at 63 Highland avenue, Mont¬ 
clair, N. J., told Edhor & Pi^LisHER that 
he lad not completed negotiations as yet 
for a new position. 

William L. Chenery, Mr. Wright’s 
assistant, who resides at Pelham Manor, 
is also undecided as to the future. 

Bruce Bliven, former managing editor 
of the Globe and of late a contributing 
editor, severed his connection with the 

1%10NTRE.AL,—It is difficult as 
yet to size up the probable de¬ 

cision of the Dominion Government in 
connection with its proposal for a com¬ 
mission to look into the advisability of an 
embargo on the export of pulpwood from 
Canada. Under the laws of the Provinces 
of Ontario and Quebec export of _ pulp- 
wood cut on Crown lands is forbidden; 
and pulpwood from privately owned 
lands is, of course, allowed to be ex¬ 
ported. A strong campaign has been 
carried on in Canada in favor of an em¬ 
bargo on all pulpwood on the ground 
that Canadian spruce forests are being 
rapidly depleted, and further that the 
pulpwood should be manufactured into 
the finished article here. Opposition 
comes from those who argue the possi¬ 
bility of retaliation, as C^ada is de¬ 
pendent on the L^nited States for most of 
her hard coal and much of her soft coal, 
her sulphur, raw cotton and other mate¬ 
rials. 

Interesting figures are available^ as to 
how miKh newsprint is made in the 
United States and of Canadian pulp¬ 
wood. The exports from Canada in 1917 
were 982,671 cords; in 1919. 1.597.042 
cords; and in 1921, 1,615,467,—for the 
fiscal year ended March 31 in each case. 
For the year 1922-23, the exports were 
1,0%,462 cords, equivalent to about 675,- 
000 tons of newsprint. 

Canada’s total exports .of newsprint 
for fiscal year ended March 31, 1923, 
were 1.008,704 tons, so that pulpwood 
exported to the States represents over 
two-thirds the newsprint exports; or 
putting it in another way, Canadian mills 
use about 1,600,000 cords of pulpwood, 
so that slightly over 40 per cent of the 
total cut in Canada of pulpwood is ex¬ 
ported to the United States. If this ex¬ 
port were forbidden, somewhat over 40 
per cent of present production of news¬ 
print in the United States would be ren¬ 
dered practically impossible. 

Globe a few days before the announce¬ 
ment of the sale. He is now editor of 
the New Republic. 

.Among the other special editorial and 
feature writers were: 

F. L. Duffus, who has not decided as 
yet whether he will go to the Herald oi 
to World’s Work. 

Frank E. Hill, who goes to the Sun 
and Globe. 

F. Cunliffe-Owen also is to be with the 
Sun and Globe. 

Kenneth McGowan, dramatic critic and 
special writer, is undecided whether he 
will go to the Sun or the Tipies. 

J. Pitts Sanborn, musical critic, has not 
yet decided as to the future. 

Howard White, society news, is on the 
Tribune. He did work heretofore for 
both the Globe and the Tribune. 

H. G. Nelson, art critic, unsituated. 
L. M. Robinson, Letters to the People, 

unsituated. 

Miss H. M. Emery and Miss J. Price, 
fashions, unsituated. 

E. 'V. Durling, feature writer, unsitu¬ 
ated. 

C. Kesler, cartoonist, unsituated. 
Robert Ripley, cartoonist, unsituated. 
John T. Flynn, managing editor, who 

resides on Lawrence Boulevard, Bay Side, 
L. I., has not yet made connections else¬ 
where. He was offered the managing ed¬ 
itorship of the Evening Telegram when 
the change came but did not accept. Mr. 
Flynn was with the Globe for four years. 
Before succeeding Bruce Bliven as man¬ 
aging editor a year ago, he was real estate 
editor. He is president of the New Yoric 
Press Club. 

£. R. Caldwell, assistant to the manag¬ 
ing editor, who had been with the Globe 
for 16 years, has gone to the Evening 
Telegram. 

Raymond H. McKaw, city editor, is 
now on the Times. He was formerly city 
editor of the Atlanta Georgian, and has 
been on the staffs of newspapers in Chi¬ 
cago, Kansas City, Denver, New Orleans 
and other cities. 

David Arthur Carson, assistant city 
editor, has joined the staff of the Herald. 
He was on the Evening Telegram during 
the Bennett regime ami was later with 
the World. 

_ George Wood, political writer, is con¬ 
sidering several offers, but has not de¬ 
cided what he will do. 

George F. Dobson, Jr., city hall re¬ 
porter, has gone to the Sun. 

Those on the city copy desk were: A. 
L. Gordon, formerly identified with news¬ 
papers in Topeka and Kansas City, wfeo 
has now gone to the Times; H. M. Suth¬ 
erland, now on the Times copy desk, 
also an associate professor of the Pulit¬ 
zer _ School of Journalism at Columbia 
University; Holland B. Moore, formerly 
of the New York Journal and before that 
identified with the Newark Star and sev¬ 
eral other New Jersey newspapers, in¬ 
cluding the Elizabeth Evening Times, of 
which he was city editor; John T. Breen, 
who also assisted in the morning make¬ 
up, now on the Sun. 

The telegraph copy desk consisted of 
VV’. _ D. Evans, who has had a wide ex¬ 
perience on many newspapers and who is 
now on the Sun desk, and Joseph A. 
Fleitzer, his assistant, who is back with 
the Tribune, his first love. 

B. J. Lewis, cable editor, has gone with 
the Sun-Globe. 

Sanford Jarrell, rewrite man, is back 
on the Tribune, where he was formerly 
employed. Mr. Jarrell wrote some of the 
"Making the Grade” stories which con¬ 
stituted one of the popular features of 
the Globe. 

Henry F. Pringle, also of the rewrite 
staff, is now on the staff of the World. 
He also contributed to the “Making the 
Grade” series. 

H. J. Kline, another rewrite man, has 
gone to the Evening Telegram, He fre¬ 
quently did special writing, including 
“Making the Grade” articles. 

Mark Iden, rewrite. Evening Telegram. 
Judson R. Worrell, makeup editor, now 

with Evening Telegram. 
E. M. Moore, “Inquiring Reporter,” is 

on the staff of the Sun-Globe. 
Lee M. Pasquin, rewrite man and spe¬ 

cial writer, has gone to the Times. He 
wrote many of the “Making the Grade” 
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stones published on the back page of the Dart was foreman of the Globe press typing department, 18; circulation office, tures which produce no lasting belief 
A u TT room and !• . C. Russell foreman of the 30; miscellaneous and circulation can- A study of almost any situation will 
Among the reporters were Helena H. '-tereotypers. vassers, 10; deliverymen, 130; miscella- veal new points of attack for circulatigi 

bmith, Elenore Kellogg, Catherine Br<^y, Otis Scattergood, circulation manager neous employees, 30. expansion without resort to gift-entn. 
^gene S. Bisbee, Howard V. DeVree of the Globe for the past eight months. The most valuable asset secured by Mr. prise or other schemes which obvioosk 
(who of late has been in charge of the is now with the Sun-Globe. Munsey by the purchase of the Globe was clieapen the property from the viewpc« 

department), Richard Rea- Julius Stolz, assistant circulation man- the Associated Press franchise, which now of advertisers, 
g^ (ship news), Ernest Davies, R. E. ager, who had been with the Globe for goes to the combined Sun-Globe. The “The simplified cost system which; 
Moran (tor many years the Globe s rep- 14 years, will have charge of the city cir- Sun also gains the City News Associa- devised and gave free of charge to th 
resentative at police headquarters), and culation of the Evening World. He takes tion Service by the merger. whole newspaper industry in 1917 ht 

with him several of his assistants, among It was rumored at first that the plant been adopted by well over a hundred 
Ut the above Miss Kellogg and Mr. whom are the following; Frank Brill, of the Evening Telegram would be moved lishers who have written assuring me o: 

msoee are on tne tvening i eiegram. former superintendent of delivery, now at once to the Globe building at 73 Dey the increased comfort and peace of mm 
*'• If n*!”" getting ready f(^ a trip inspector, who has been with the Globe street, but it is said that this plan has that its use has brought them. I can ctr- 
with her aunt through the Canadian for 12 years; .\rthur Priory, inspector; been given up, at least for the present, tify that its use made the success of tk 
Kwkies. .Mr. Davies is a young En- Reuben Kolatkin, inspector; John Me- because of changes which it would be Globe a possibility under the trying c» 
glishman who IS making a study of .\mer- Adams, inspector. . .. o 
ican journalism by getti:^ actual experi- Six ’hundred persons were regularh 

, . , . . necessary to make in the Globe plant. _ . . _ _ _ ,_ 
lean journalism by gettii^ experi- Six hundred persons were regularly Fred A. Walker, publisher of the Eve- “During the recent years I have u 
encein news^^r offices m different i»rts employed by the Globe in the various de- ning Telegram, stated to Editor & Pub- praised over 100 newspaper properties i 
ol me United btates. He is going West partments, not including correspondents lisher that on examination it was found connection with sales, taxation and n 
to haunt the city dwl« ot Chicago and and space writers. The number employed that the Globe presses were sagging and rious adjustments. My formulas hae 
other cities. Miss Brtwy is covermg as- in each department were as follows: that in order to continue operating them been accepted as authoritative by govov 
sipiments ^ the '''0''*d; Executives, five; editorial staff, 99; ed- for any length of time the foundations ment authorities, and provide a soioi 

ditions of the last few years. 
“During the recent years I have 4 

praised over 100 newspaper properties 1 

signments on the World. 

Charles Burney W ard, an expert on itorial writers and feature writers, 14; would have to be rebuilt. The Telegram, starting point for negotiations regardml 
labor hews, has signed up with the Hell- advertising department, 33; business and therefore, will continue to be issu^ from sales. I 
wig Advertising Agency of New York, miscellaneous, 38; composing room, 141; its present quarters. Mr. Walker was 
He is an artist as well as a writer. 

Miss Dorothy Firestone, Mr. Flynn’s 
secretary, has not yet decided where she 
will go. 

The staff of the Radio Globe, and the 
daily radio department in the Globe, 
which has gone over to the Sun, consists 
of E. L. Bragdon, F. C. Eller, Moe Entler 
and others. The radio advertising was 

pressmen and paper handlers, 63; stereo- uncertain as to plans for the future. 

ROGERS SCORES RIVAL PAPERS 

At the request of Editor & Publisher, taining large display ads of the different 

“Among the other things that 1 a 
planning to do during the next year« 
two will be the writing of a book » 
senting a study of what I will call “Tk 
Fifty Key Newspapers of America" for 
the purpose of endeavoring to discofe 
and analyze the fundamental laws t 
successful newspaper production. 

“I plan to devote some part of a 

fficharle of C KGrlffin X ^^s .Tason Rogers, who was publisher of the featuAs fikheS Trti;; oth;r news^ ‘i"* ‘o a course of lectures on. iie« 
assisted by Milton King, Edward Flan- ^’cw York Globe before its amalgama- do not half reveal the casualties caused *nakmg before studmts m 
nigan. C. Newman and Miss A. Breslow. 
The latter was Mr. Griffin’s secretary. 

The members of the sporting staff not which is printed herewith. «... ,..v. 
already mentioned consisted of Walter S. While paying a high tribute to the Globe, a combined newspaper, or the practical ideas Kgarding 
Flitcraft, tennis WTiter, who goes to the staff of the Globe, Mr. Rogers attacks Telegram, legitimate assigns of the prop- °ys’"css prmciples involved m n 
Evening Telegram; H. V. Valentine, spe- the attitude of other evening newspapers erty of the Globe, or be led into the pur- productioo. . . 

tion with the Sun, prepared a statement by the enemy. 
in connection with the amalgamation “It is too early to know whether read- 

Schools of Journalism in the East a 
Middle West. These lectures will be i 

ers will continue to buy the Sun and the 

business principles involved in newil 
paper productioo. I 

“Our success in bringing the Neil cial sport writer, the Telegram; O’Neil following the announcement of the mer- chase of newspapers which have grabbed v- 1^1 ? “Ringing um 
SevierVthe American; H. B. Martin, golf ger. what Mr. Munsey bought. Glol» to its highest Po«nt of r 
writer; William C. Wedge, Norman St. He will devote his time hereafter to “The sale of the New York Globe at •»’ .u . - - ’ . — . . . . . ... —. . . strated to us familiar with it that 
Denis, and Willie Heusler (racing). lending his services as adviser to pub- the very peak of the 129th year of its 

^Iiss Joy Layton, who had charge of lishers. He has opened offices at 50 career of continuous publication leaves absolutely inde^ndent, clean and .1 
e Glow “morgue,” and her assistant. Church street. New York. me, aside from a purely advisory relation ".ewspaper can be made an economi 

with Mr. Munsey, free to embark upon sibility. 
“The lessons we learned through 

newspapers. 
“At 55 years of age, and after 

Peter Dinella, will go over to either the His statement in part follows: with Mr. Munsey, free to embark upon * i ti, i. 
Sun or the Herald temporarily. “The demonstration of dishonorable a service to newspaper publishers which . lessons we l^rnw tnrough at 

The art department was in charge of perfidy made by some of the New York has been developing in my mind through 'Ortons .^’^PCrtcnces in ttw most ni^ 
John T. Cooper, who was with the Globe evening newspapers in their effort to steal the many years of my efforts toward 
for 14 years. Mr. (hooper went into the from Mr. Munsey that which he had closer co-operation between them in dif- valuable lor application to one 
art department from advertising work, bought with the New York Globe must ferent directions. iiews^^rs. 
with which he has kept in touch while stand forever as a monument to the hoi- “Through my books and writings in ^^ w 
conducting his art department. He in- lowness of newspaper pretense of credi- the trade papers. I have develop^ a "f. 
tends to devote his whole time to adver- table leadership. . broader vision of the newspaper business 
rising hereafter, but has not yet com- “To those of us on the inside and de- than the publication of a single news- •” t i,, * 
pleted negotiations. Mr. Cooper’s assist- sirous of seeing what we had developed paper. Hardly a week passes without 
ants were C. F. Arcieri and F. Wichten- delivered a whole, the spectocle of seeing the receipt by me of from three to a ^ more interesting than runnmg a sin|k 
dahl. the various efforts to pluck the carcass dozen letters from publishers asking ad- "^^spaper. _ 

The most popular place in the Globe clean to the bones was all the more hor- vice on various phases of newspaper pro- --.ere ei tw-i- 
building was the cashier’s office. This rible. Newspaper workers for years duction. PULP CO. LOSES SUIT 
was_ managed most efficiently by Ernest loyal to the Globe, perhaps a bit uncer- “In one recent case put up to me I - 
Weidmajer, cashier, and- Agnes M. Pef* tain, tempted by offers of double salaries, saved parties ccmcerned several hundred Waterbury (Conn.) Republican (jX 

rising hereafter, but has not yet com¬ 
plete negotiations. Mr. Cooper’s assist¬ 
ants were C. F. Arcieri and F. Wichten- 
dahl. 

PULP CO. LOSES SUIT 

eira, assistMt cashier. They are both re- before the tempters. . ___ 
maining with the Mimsey organization at “Compared with the methods employed writes that I saved him $60,000 in con- -j.. J ’waterhurv f Conn 1 Reoublia 
ffieir old posts m the Globe buildmg pend- by these newspapers to steal, the process neetkm with a sale. In case after case I v . fn/ SR2S1 
mg reqrgMization settlements. of the highwayman or holdup artist is have been able to give advice which the ^ 

Practially all the other members of honorable and decent, for the latter at recipients acknowledge has enabled them amount claimed at the trial of a » 
the Globe business organizatiOT are r^ his life or imprisonment for to turn comers more profitably than they bromrht bv that newsnaoer aeainst lit 
maining with the Sun until all affairs in c+calin^ exoected would be nossible brought by tnat n^spaper agamst w 

connection wi^the merger of the two ’^f the old Globe did our best to the past I ha?^ done these things ‘IS^^trfed‘hflMb^d StM^^DisS 
lai^rs have ^ closed up. These m- to Mr. Munsey all that he had free of charge. From now on I shall pourt New’Vork luneT 
elude . F. Holloi^y, auditor, Md^s bought once it was concluded that he make a business of such service to pub- c,,:t was brouRh^’aminst the oaoe 
iS“HviiSRoXtdn"^M^GS‘a^^ was ^mg on with it-the nt^paper, its listers on the ^is of: (a) the job, company cha^ginf non-delivery of ?® 

tlcment. advertising on as the Globe as we had built it, than In several cases I have been able to make * 

5S’SdlrL?'BS*s cto '» 1“’“ ^ te- a diaintereacd study and apply broad __ 
^rteddAuAd.®”*- ■’ ' ' Mr.Muu..y:s.woP.»spape,s. ta Pr.ncpirs.rf »l>^rnc.. to _ fe Wy 

thousand dollars. In another a publisher $8,250 Verdict PIu* Intorert 
The Waterbury (Conn.) Republic 

: organization go impossible of adjustment by local forces. •• f . 
had built it. thin In^veral cases I have been able to make LW If ciu 

, V. - disinterested study and apply broad cents. 

William Severen, head of the advertis- “ 
v,raA rrran. ♦/. pVi® PvaaniruT entitled to chunks of it was demoralizing 

Tel^ram with’ his staff ^ frightful. a newspaper and large local advertisers of Joseph S.‘ Green of Cherokee, la., W 
There was considerable worry at first “I particuUrly proud of the is oftm dee^ an im^ssibilit^ I have been detailed to edit the Coast. Artilld 

as to what would become of the mechan- workers in the mechanical and ddivery d^e it m Chicago and New York and journal for four years. The jou^J 
!ral force of the Globe This has been departments who held firm until the last shown several publishers how to do it, published at Fortress Monroe by the 
taken over by the^MuAsey organization gpng on Saturday night. Likewise the with uniformly satisfactory rwults. To partment of War. 
for the present, but many of the force clencal forces, the editors and m^y enjoy the peace of mind which comes - 
will evenmallv have to do extra work. special writers held firm, and went forth from more satisfactory relations allows _ 

tween Mr. Munsey’s two newspapers, but principles of experience to the better 
to see it cut to pieces among those not understanding of all parties at interest. Will Edit War DepL Paper 

“To produce a long term tieup between Maj. Joseph A. Green, U. S. A., 
a newspaper and large local advertisers of Joseph S. Green of Cherokee, la.. 

will eveniually have to do extra work. special writars held hrm. and went lortn irom more satis^tory rela ions a.iows 275,000 Tree, 
Lester Hoive who was foreman of the to "cw jobs on the Sun. Telegram or more time for otter constructive effort. raper men oei tree. 

Globe composing room told Editor & Herald, or with two weeks’ salary. “Advertising rates are often a serious Men employed by the St. Regis Pa 
Publisher that temporarily the whole “But some of the special writers, men point of contention between publisher and Company have recently completed 
force has teen taken over to the Sun. who through permission to sign articles advertiser on account of the natural in- planting of 275,000 trees at a tract : 
Priority lists have been made out of both had won recognition, proved themselves clination of one to buy as cheaply as he the Madawska section of the Adirot 
the Globe and the Sun men, and it is yellow through and through, and against can and to get as high a rate as he can Jacks. 
expected to pick the future Sun-Globe strong personal assurances that they on the part of the other. I believe that - 
force in order of prioritv from these two would stick and carry on, accepted of- as a disinterested outsider I can reduce Change of Addreta 
lists Those not selected will have to do fers from the tempting vultures and de- friction in most cases.. r. vi- i. • /- 
extra work prived Mr. Munsey of much of the prop- “Newspapers everywnere are naturally 1 he Publishers Buying Uorpora 

In like manner the press room force erty rights he had bought. desirous of increased circulation and fre- has mov^ from 73 Dey strat to R( 
and stcreotypers will be selected. Joseph “Monday morning's newspapers con- quently led into foolish and costly ven- 425, 30 Church street. New York. 

“Through my books and writings in . X’ ^ w 
the trade papers. I have develop a forty years in the newspaper b» 
broader vis^rof the newspaper bi^ess ^ 
than the publication of a single news- 

T4of.li., o ,.,ooi, __ teresting service I have outlined. It wi 

Publisher that temporarily the whole 
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SMITH ACCUSES A. P. 
OF BREAKING FAITH 

• Result, United Pres*, International 

flew* Service and Special Corres¬ 

pondents at Albany Were 

Scooped, 1* Claim 

Governor Alfred E. Smith has issued 
a statement in which he charges that the 
Associated Press broke faith with him in 
the matter of the release of the story of 
his signing the Mullan-Gage law repealer. 
As a result it is claimed the Associated 
Press was able to scoop the United 
Press, the International News Service 
and the special correspondents at Albany. 
Governor Smith’s statement follows in 
full; 

“According to the practice of the 
Executive Giamber, my action and the 
memorandum accompanying it on the re¬ 
peal of the Mullan-Gage law, was g^ven 
to all of the newspaper correspondents in 
the Executive Chamber at 6 o’clock Fri¬ 
day evening, June 1. 

“The memorandum carried a caption 
that the news was for release for morn¬ 
ing papers of June 2. I further had an 
understanding with the correspondents 
that my action on the bill was also for 
release on Saturday morning. .\11 of 
the correspondents and news distributing 
agencies with but one exception did re¬ 
lease the news on the following morning. 

“The Associated Press, however, re¬ 
leased the news of my action immediately 
following my announcement and it was 
published by some evening papers taking 
its service. 

“In justice to the United Press, In¬ 
ternational News Service and individual 
correspondents who kept my confidence, 
and refused to release the news until the 
following morning, it is but right to say 
that the Associated Press violated my 
confidence.” 

Russell Hathaway, manager of the 
Albany bureau of the Associated Press, 
declined to make any statement concern¬ 
ing the premature release of the repealer 
story when asked by Editor & Publisher 
to do so. 

The following statement in reply to 
Governor Smith’s charges was given out 
at the New York office of the Associated 
Press, and is said to be the authorized 
statement of the general manager: 

“I am very sorry indeed that Governor 
Smith has receiv^ the impression that 
the Associated Press violated his c<m- 
fidence. Handling executive documents 
is almost a daily routine with us and 
never before have we been accused of 
bad faith. I am sure that Governor 
Smith has been misinformed. In the 
matter of the Governor’s action we made 
no pledge as, obviously, we could not 
pledge ourselves to withhold from our 
afternoon members important spontaneous 
news developing within their hours of 
publication. Had we been asked to 
make such a pledge we certainly would 
have refused. 

“Subsequently, we were given the Gov¬ 
ernor’s memorandum which bore the 
caption ‘Released for morning papers.’ 
This was accepted with the understand¬ 
ing that it would not be published until 
the following morning and it was not de¬ 
livered by us to any afternoon memlier 
anywhere.” 

SUIT BASED ON AD BEATEN 

Court Holds Statement of Bread Firm 

Doesn’t Cover Accident 

Newspaper advertisements run by 
Friend Brothers, Inc., bakers with branch 
establishments in various eastern Mas¬ 
sachusetts cities, were introduced as evi¬ 
dence in a trial in which a woman sued 
the company for damages alleged to 
have arisen from eating the concern’s 
bread. 

It was claimed that the woman, while 
eating the bread in full confidence, felt 
something sharp in her mouth and pulled 
put a piece of tin. The plaintiff claimed, 
in part, deceit in the firm’s advertising. 
The Massachusets Supreme Judicial 
Court, however, in reviewing the case. 

holds that this cannot be claimed, as the 
advertising statement that “grown folks 
and children alike may eat as many slices 
as they please without fear of harm” 
cannot be construed as a declaration “that 
by no accident or mischance can there 
ever be any foreign substance in any loaf 
of bread manufactured by the defendant.” 

MAKING IT SAFE FOR FRANCE 

Third of German Papers in Ruhr and 

Rhineland Suspended, Germans Say 

Of 1,450 newspapers published in the 
Rhineland and the Ruhr, more than 400 
have been suppressed by the occupation 
authorities for periods varying from three 
days to several months, according to semi¬ 
official German figpires, says an A. P. 
dispatch from Coblenz, March 19. Sus¬ 
pensions in the Rhineland total 298. 
Forty-three of the journals have more 
than once been forbidden to publish, while 
63 newspapers printed outside of these 
areas have been denied the right to circu¬ 
late in occupied territory. 

Prison sentences running as high as 
eighteen months and fines of as much as 
1.000,000 marks have been imposed on 
82 editors and 31 publishers. Eighteen 
editors and nine publishers have bera de¬ 
ported with their families. 

FULL PAGE STRIKE ADS 

Philadelphia Bakeries Use Paper* to 

Tell Their Side 

Freihofer Bakeries, of Philadelphia 
and nearby towns, recently took full 
pages, in the newspapers covering the 
territory served by them, to tell their 
side why their drivers were on strike. 
A 42 per cent increase in commissions 
and a minimum wage of $50 had been 
asked. 

The copy stated that such an increase 
could not be borne by the company and 
that a 15 per cent increase was offered 
and refused. 

Cheaper to Use Old Paper 

Gathering up old newspapers, remov¬ 
ing the ink, and making them into new 
paper is cheaper than buying new wood 
pulp for those mills locat^ near big 
newspaper cities, figures just published 
by the U. S. Forest Products Laboratory 
at Madison, Wis., show. A saving of 
$15.00 a ton has been made in this way 
by one mill. 

Cooking School Big Success 

The first newspaper in Michigan to 
conduct a cooking school was the Daily 
Ypsilantian-Press, which recently held a 
three-day session. The number attending 
exceeded all expectations and the interest 
and enthusiasm were so great that it is 
planned to have the cooking school a 
semi-annual affair. , 

New Frisco Agency Formed 

The Jackson Corporation, advertising 
agency, has been formed at San Fran¬ 
cisco by Otis R. Tyson, late advertising 
manager of the Owl Drug Company, and 
Hartley E. Jackson, president of the Bay 
Cities Printing House Craftsmen, San 
Francisco. 

New Bridgeport Ad Officers 

The Bridgeport, Conn., Advertising 
Gub_ has elected the following officers: 
President, Host Catlin, Br>-ant Electric 
Company; vice-president, William D. 
Griffin, Holmes & Edwards Silver Com¬ 
pany: secretary-treasurer, A. C. Flat- 
her, Bryant Electric Company. 

Ad Dressing for Mayonnaise 

The Nucoa Butter Company has 
launched a newspaper campaign in New 
York to advertise Gold Medal Mayon¬ 
naise. The Hawley Company, New 
York, has the account. 

Leases Canton (Kan.) Pilot 

Ray Anderson has assumed charge of 
the Canton, (Kan.) Pilot, having leased 
it from the owner, Mrs. G. K. Fretz. 

SIOUX CITY PAPERS ARE 
TIED UP BY STRIKE 

Small Skeletonised Issues Only to Be 

Printed Until Deadlock Over New 

Wage Scale Is Broken—Pub¬ 

lishers’ Compromise Refused . 

{By Telegraph to Editor & Pdsushu) 

Sioux City, Iowa, June 7.—No ntws- 
papers were issued Thursday morning 
by Sioux City publishers, as the printers 
vi^ked out at 4 o’clock We^esday 
afternoon after a deadlock on the new 
wage scale. The union demai^s a $4.00- 
a-week increase and the publishers offer 
to compromise at $1.50. This has been 
flatly refused by printers. 

Until some agreement is reached, small 
skeletonized issues will be published. 
Both the Tribune and Journal have pub¬ 
lished identical statements. The Tribune 
statement says in part: 

“The publishers of Sioux Gty, al¬ 
though not pessimistic, know that eco¬ 
nomic conditions do not warrant an m- 
crease and know that the present wages 
are not too low. The average pay ch^k 
for the regular printers in the Tribune 
office for 1922 was a trifle over $45 a 
week, including overtime. This average 
is based on steady employment through¬ 
out the year. The increase demanded by 
the local Typographical Union would 
make the printers’ scale in Sioux City 
higher than in Minneapolis, Des Moines, 
Omaha, St. Joseph, Topeka, Wichita and 
Kansas City. 

“The imblishers of Sioux City insist 
that this is unfair and unjust, that it will 
increase the local burden of competition 
with the large nearby cities who have 
for many years, and still are, trying to 
break into Sioux City territory for the 
benefit of their merchants and manufac¬ 
turers. This would result in detriment to 
all in Sioux City. 

“The publishers in Sioux Gty have 
always supported or^nized labor in its 
effort to obtain justice. They propose 
to continue fighting for the greatest good 
to the greatest number. As much as they 
would like to raise every one of the 
Tribune men who are earnestly helping 
to put out a good newspaper every day, 
they know that it cannot be done on the 
present income. 

“The increase in prices at this time is 
economically unsound. In efforts to ad¬ 
judicate costs to present conditions the 
Tribune rediKed the price of advertising 
and of all mail subscriptions in 1922. 
Four dollars a week increase at this time 
would mean an annual increase of $21,- 
000. The publishers have offered to sub¬ 
mit the question to impartial arbitration 
The printers positively refuse this, how¬ 
ever. They agree to put in an arbitration 
clause provided the $4.00 a week increase 
is granted the Tribune. 

“The Journal and Live Stock Record 
are affected by the strike. The Tribune 
and Journal are advertising for twenty- 
five machine operators, ten ad setters and 
two machinists. In the meantime the 
.-\merican plan is in effect here.” 

TELLS OF EGYPT’S NEWSPAPERS^ 

Emine Yehia Pasha Has Interest in 

Many Papers 

Emine Yehia Pasha, business man and 
politician, of Alexandria, E^pt, is sail¬ 
ing Saturday on the “Olympic” for Eng¬ 
land. after a several weeks’ tour of the 
Eastern part of the United States. This 
is the first time that he has been in 
.\merica, and he was much impressed 
with the land and the people. He has 
many personal friends in the States. In 
an interview with a representative of 
Editor & Pubusher he said that he had 
been given a warm welcome wherever he 
had gone. 

He said that in addition to the large 
num^r of native newspapers in Egypt 
there are twenty-five newspapers pub¬ 
lished in European languages in the 
larger dties of the country—English, 
French, Italian and Greek. He has an 
interest in most of the important papers 
published in Egypt in different languages, 

and personally very often he discusses 
governmental and economic questions in 
editorials over his own signature. 

The object of his visit to America is 
to help bring about a better economic 
relationship between Egypt and the 
United States. He is of the opinion that 
.\merican business men could secure 
much business in E^pt by a proper 
use of the advertising columns of 
Eg>'ptian newspapers. Trade secured in 
this way now goes to Europe^ business 
houses as they are the principal adver¬ 
tisers at present. 

HIGH TRIBUTES TO TIMES 

The One Complete Newspaper Left to 

Us, Say* Glass 

Speaking at the School of Journalism 
of the University of Missouri at Colum¬ 
bia, Frank P. Glass, publisher of the St 
Louis Star and former president of the 
i^erican Newspaper Publishers Asso¬ 
ciation, after bewailing the newspaper 
tendency to comic strips and synfficate 
matter, paid this tribute to the New 
York Times: 

“The one complete and satisfactory 
newspaper left to us is the Times. It 
is the pride of American journalism. It 
is the most comprehensive record of con¬ 
temporary events ever printed in the his¬ 
tory of the world.” 

Dean Williams of the School of 
Journalism said regarding the Times: 

“The students might well take it as 
their ^ide, pattern and example. When 
the Times is mentioned, it brings a thrill 
of pride to every lover of true American 
journalism. It is the fairest, most ac¬ 
curate, most complete of the world’s 
newspapers.” 

FLOODS HAMPER PAPERS 

Rail Service Discontinued in Parts of 

Maridme Provinces 

Floods created damage to the plants of 
several newspapers in New Brunswick 
during May. The C^rleton Observer, 
wblished in Hartland, N. B., and the 
Fredericton (N. B.) Daily Mail.* were 
two plants affected by the overflow of 
the St. John River. 

Owing to discontinuance of railroad 
traffic on the Canadian Pacific Railway 
main line for a week, and on the Cana¬ 
dian National Railways main line for 
three days, due to floods, distribution of 
newspapers in the maritime provinces 
was crippled during May. .\t some 
points the rails were nine feet udder 
water. On some branch lines, service 
was not maintained for about three 
weeks. Papers could not be distributed 
in the sections served by these lines. 

New Paper in Missouri 

George G. Morris, formerly of the 
Huntsville (Mo.) Record, has established 
the Prairie Hill (Mo.) Herald. The 
town is on the boom following the pur¬ 
chase of 10,000 acres of coal land to be 
developed. 

Erie Roto Printed in Cleveland 

The roto department of the Cleveland 
Plain Dealer is now printing a colored 
Sunday section for the Erie Dispatch. 
The Cincinnati Enquirer roto section also 
is printed in the Plain Dealer lestablish- 
ment. 

Change at Abraham & Straus 

W. R. Hotchkin has resigned as pub¬ 
licity director of Abraham & Straus, 
Inc., Brooklyn, and is succeeded tem¬ 
porarily by Eric W. Gibberd, advertising 
manager. Mr. Hotchkin will devote his 
entire time to his store promotion service, 
for retailers. 

Philadelphia Ad Firm 

John O. Young and Raymond E. Rubi- 
cam, both former employes of N. W. 
Ayer & Co., have organized an advertis¬ 
ing firm in Philadelphia which will be 
known as Young & Rubicam. 
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N. Y. PUBLISHERS BACK 
SCHOOL OF PRINTING 

Newspaper Vocational School With 

instruction in Editorial and 

Business Ends Seen as 

Its Future 

A newspaper vocational school embrac¬ 
ing courses not only in printing but in 
the editorial and business sides of the 
business was pointed out as the future of 
the Empire State School of Printing 
June 3, by John W. Baker, chairman ot 
the committee on education of the Xew 
York State Publishers Association. 

Mr. Baker’s report of the work of the 
School of Printing for the first year was 
enthusiastically received at the morning 
session meeting of the association in 
Ithaca. Publishers began to talk nut on¬ 
ly of a building to house the school plant 
at the end of its five-year lease on the 
property at 311 East Seneca street, but 
also of endowment to insure the iierma- 
nency of the institution. 

Ross W. Kellogg, director of the 
school, pointed out the possibilities for 
the expansion of territory to Ije served 
by the school. A committee of New 
\ork City publishers which inspected the 
school in .April reported favorably on it. 
Mr. Kellogg believes the school can eas¬ 

cializrd industries are competing too strongly 
in the matter of wages. It would seem in¬ 
evitable that school-trained printers and opera¬ 
tors will man our composing rooms at the end 
of at least another ten years. In a score of 
years the printer who has not had training in 
tile fundamentals of the trade in a school of 
printing may be as rare as the lawyer who 
lu-vcr went to college or the physician who 
read medicine in the office of the old family 
doctor. We, as publishers, are usually credited 
with toresight and vision. We must now take 
a long look into the future, support the school 
which we have founded to the utmost—finan¬ 
cially and morally—and keep before us the 
thought that when our present five-year lease 
expires we will be prepared to move the school 
into its own building and give it sufficient en- 
dowtnent to insure its permanency." 

In an address at a luncheon of the 
publishers, Oswald Garrison Villard, 
editor of the Nation, discussed some of 
the problems created by current econom¬ 
ic conditions in the newspaper business 
and the difficulty of maintenance, under 
such conditions, the highest standards of 
the American press, truth and fair play. 
He warned of the dangers of commer¬ 
cialization at the expense of ideals and 
devotion to the public service. 

Three newspapers, the Jewish Forward 
of New York, which is run on a non¬ 
profit making basis, and has a gp-eat in¬ 
fluence on the East Side; the Minnea¬ 
polis Daily Star, a Farmer-Labor paper 
with over 6,000 owners and 50,000 sub¬ 
scribers ; a^id the Christian Science Moni¬ 

New York State publUhert in oon^ention astembled in the front row, we kave, left to riirht: 
F. H. Keefe, Newburgk; F. A. Xerriam, Mount Yemon; Oswald O. Villard, The Kation; 
President F. E. Oannett, Rochester; W. A. Oracey, Geneva; A. B. Parker, Watertown; 

- Prentiss Bailey, TTtica. 

ily serve all of New England, New Jer¬ 
sey, Pennsylvania and Ohio, and perhaps 
become international in its scope by serv¬ 
ing part of Canada. 

Mr. Baker’s report reviewed the organ¬ 
ization of the school in March, 1922, and 
its opening on May 1, 1922, with four 
students. During the year instruction 
has been furnished to forty-three men 
and women. Of this number twenty- 
seven are now holding positions in print¬ 
ing and publishing plants in the State. 

Mr. Baker laid particular stress on the 
school’s policy as follows: 

"Durina: the year the cyfliniittee has operated 
the school as an educatiimal institution, free 
from entanglements which might make it pos* 
sible for opponents of the school plan to accuse 
it of ulterior motives. It is the opinion of the 
committee that the school cannot survive unless 
cctulucted on this plan. Friendly relations ex¬ 
ist between the school and the unions, though 
no effort has been made to form an alliance. 
We have invited union rdHcials to visit the 
schofJ and see just what w^e are trying to ac- 
compliah. I think they have been convinced of 
our eincerity at least. They realize as we do 
that (he old apprentice system has broken down, 
and they know that the school is the only solu¬ 
tion, but they arc not yet ready to admit it.” 

Under the heading, “A Look into the 
Future/' Mr, Baker concluded his report 
as follows: 

“We would never have founded the Empire 
State School of Printing had we not been con¬ 
vinced that something had to be done to in¬ 
crease the available supjdy of printers and 
operators. We were convinced that the ap¬ 
prenticeship system would not recruit the lalx>r 
supply in the printing industry in sufficiently 
large numbers to care for the Imses due to 
death and other causes and provide for expan¬ 
sion. If we were only concerned with the 
quantity of w'orkmen. the investment would be 
a good one, but we are also cfnccrned with 
quality and in both cases the school goes a 
long way toward solving a pr(4)lem which 
seemed certain to get worse and worse as the 
months went by. 

"It is not improbable that the next five years 
will witness a further decadence of apprentice¬ 
ship in the printing industry. We are not 
attracting to our composing noms today the 
type of boy we had ten years ago for the spe- 

tor, he held up as hopeful syndwls for 
the future. Keep close to the people, 
print all sides of the question, and keep 
independent—these were Mr. Villard’s 
keynotes. 

Frederick H. Keefe, of the Newburgh 
Daily News, chairman of the legislative 
committee of the association, made the 
announcement at the afternoon session 
that Governor Smith had sig^ned the 
Baumes bill, providing for a new legal 
rate in all parts of the State except the 
first class cities. The new rate is based 
on circulation as explained in the Editor 
& Publisher last month, when the full 
text of the law was published. 

It is estimated that the new law will 
mean increased income for nearly 600 
new.spapers in the State. The principal 
loss of revenue, Mr. Keefe explained, will 
be in Westchester County “The West¬ 
chester County publishers, as we all 
know are good sportsmen,” said Mr. 
Keefe. “They told the committee that 
they would take their losses with a smile, 
if the rest of the State was to benefit.” 
F. A. Merriam of the Mt. Vernon Argus 
and Wallace Odell of the Tarrytown 
News, who were present, supported Mr. 

*Keefe’s statement. 
Mr. Keefe also reported that Governor 

Smith had signed the Sheridan Bill pul¬ 
ing the charge for treasurers’ notices of 
tax sales under the new legal rate. Gov¬ 
ernor Smith classified as “unnecessary” 
a bill to provide for the publication of 
election district boundaries, Mr. Keefe 
said. He also mentioned the work of the 
committee in defeating the Qean Book 
bill, a bill to censor the advertising of 
optometrists, and several other measures 
objectionable to publishers. 

The Association voted $500 from its 
treasury toward the support of the office 
of field secretary of the New York Press 
Association, such action being strongly 
urged by Mr. Keefe and Mr. Baker who 
said that the work of Field Secretary 
Shaw has been very helpful in promoting 
the interests of legislation and the Empire 
State School of Printing. A committee 

composed of F. A. Merriam, chairman, 
F. H. Keefe and F. R. Champion was ap- 
fointed to confer with officers of the 
New York Press Association in refer¬ 
ence to further support from the daily 
publishers. 

The following publishers were in at¬ 
tendance : Charles D. Osborne and Wil¬ 
liam O. Dappling, Auburn Citizen; Bur¬ 
rows Matthews, Buffalo Express; John 
F. Rolfe, Corning Leader; William H. 
Gark, Cortland Standard; W. A. Gracey 
and son, Geneva Daily Times; John 
W. Baker and Harry G. Stutz, Ithaca 
Journal News; G. E. Fitzsimmons, Lock- 
port Union-Sun; F. P. Hall, Jamestown 
Journal; John Crowley, Little Falls 
Times; A. W. Hoffman, Kingston Free¬ 
man ; F. A. Merriam, Mt. Vernon Argus; 
Frederick H. Keefe, Newburgh News; 
F. M. Waterbury and A. W. Leighton, 
Oswego Times; Frank E. Gannett, Ro¬ 
chester Times-Union; F. R. Champion, 
Schenectady Union-Star; J. D. Barnum. 
Syracuse Post-Standard; Wallace Odell, 
Tarrytown News; Prentiss Bailey, Utica 
()bserver-Dispatch; William V. Jones, 
Utica Press; A. B. Parker, Watertown 
Standard; C. H. Congdon, Watertown 
Times; E. W. Barnes, Wellsville Re¬ 
porter. 

COMPLETE MAIL ADDRESSES 

Much Confuaion Over Non-Receipt Due 

to OmiMion of Street Number* 

Much confusion over non-receipt of 
checking copies by agencies could be 
eliminated by the agencies giving their 
complete post office addresses, in the 
opinion of F. H. Burgess, business man¬ 
ager of the La Crosse (Wis.) Tribune 
and Leader Press. 

“The matter of delivering checking 
copies of our newspaper to advertising 
agencies and advertisers is one that has 
occupied a great deal of our thought,” he 
stated in a recent open letter sent to the 
agencies of the country. “We try to be 
very careful in getting agencies and ad¬ 
vertisers on our mailing lists, but in spite 
of the care we have exercised, we have 
many complaints of non-receipt of check¬ 
ing copies. 

“Lately we have been checking back on 
these complaints and we have found that 
in almost every instance the fault has 
been due to the fact that we did not 
have a complete address. The post office 
has sent out appeals to advertising agen¬ 
cies and advertisers, urgently asking that 
complete addresses be used. 

In view of the facts stated we ask that 
you furnish us at once: 

“Co—nlete post office addresses of your 
agency and of all advertisers whose copy 
we are now running. Give street and 
number address complete. Do not use 
building address or street intersection. 
Post office clerks know street numbers 
only, and all mail assorted in the post 
office is on this basis, unless the addressee 
has a post office box.” 

SAYS POUCEMAN HIT HIM 

N. Y. World Reporter Makes Com¬ 

plaint to Commissioner 

Qiarging that Patrolman Frederick 
Worst struck him on the lip, causing it 
to bleed, while he was watching a St. 
Patrick’s day parade to which he had 
been assigned by the city editor, Charles 
R. McLindon, a reporter for the New 
York World, presented a complaint 
against the policeman before First Dep¬ 
uty Police Commissioner J. A. Leach at 
BrookI>Ti Police Headquarters May 1. 
The case was turned over to Police 
Commissioner Enright for decision. 

W. E. Rogers of the Sun and William 
Gregory of the American testified against 
Worst, who denied hitting McLindon. 
Patrolman Walker testified he had been 
in the vicinity when the altercation oc¬ 
curred after the reporter tried to get 
through the police lines, and asserted that 
McLindon had not looked as if he had 
been struck. Commissioner Leach then 
said to Walker: 

“I .saw this newspaper man myself. 
'This gives me some idea of what you 
people will testify to to help each out. 
I don’t believe your story.” 

WAR ON comparisons! 
OPENS IN CAPITAL I 

Better Business Bureau of Ad Clubt 

Determined to Put an End to 

Exaggeration in Store 

Copy 

The Better Business Bureau of the .Ad¬ 
vertising Clubs of Washington under tht 
revised personnel is completing a pro- 
gram of activities to follow more fully 
the preamble of its constitution “to cre¬ 
ate confidence and promote integrity in 
advertising and all other phases of busi¬ 
ness and do all lawful things which may 
help to attain such objects.” 

Of the major problems in advertising 
to be studied and corrected, the use of 
comparative prices to an exaggerated 
degree causing misrepresentation to the 
public will be given priority. Through¬ 
out the country in cities where there are 
Better Business Bureaus, the past two 
years have shown a steady decrease in 
the use of comparative prices in adver¬ 
tising by merchants and a growing con¬ 
sideration in citing values of merchan¬ 
dise. While Washington merchants are 
not felt to be taking advantage of com¬ 
parisons generally, their use in Wash¬ 
ington is widespread, and oftentimes 
through error exaggeration occurs. 

Frank R. Black, director of the bureau, 
who was formerly directing textile and 
clothing survey for the National Vigil¬ 
ance Committee of the Associated .Ad¬ 
vertising Clubs of the World, has com¬ 
pleted a survey of comparative prices in 
Washington. In a recent letter to a 
large store he states: 

"Comparative prices and values are being mis¬ 
used extenriyely, not as much in Washington 
probably as in other cities, but enough in every 
place to make their advertising value doubtfm. 
The only way to re create their value is to 
have them combined reasonably and legitimately 
and not temporarily but consistently. It is 
toward this that the bureau has been and is 
working. 

“It IS interesting to note that there have 
been a number of prosecutions and convictions 
in the District of Columbia for usifig Exagge¬ 
rated comparative prices. Recently one of the 
smaller specialty shops in the city was fined 
$300 for advertising neckties for 29 cents which 
were alleged to be 50 and 75 cent values; for 
advertising $10 and $12 Palm Beach suits for 
$4.75, and for advertising $2.50 shirts for 
$1.29. TTie defense claimra that an ordinary 
exaggeration of value was not a misrepresen- 

facts. The jury agreed otherwise. 
. ‘The value of any merchandise should be 
ludged by the buying power of the dollar on 
the day s market, and so advertised. Statements 
of former prices are more easily substantiated 
and are more definite and conductive of accu¬ 
racy than the mere advertised statement of 
value, arbitrarily established." 

In this special campaign the bureau 
is insisting upon close adherence to the 
recommendations of the business practices 
committee. This committee, headed by 
B. B. Burgunder, of S. Kann’s Sons 
Company, whose report has been ap¬ 
proved by advertising representatives of 
the Washington newspapers, says; 

“The Better Business Bureau disap¬ 
proves of all comparative prices that are 
not bona fide and suggests that the use 
of the words ‘value’ and ‘worth’ be dis¬ 
couraged.” 

The report continues: 

“SAVINGS” 
The expressions “Savings” of $5 or $10 or 

fractional statements as “one-third” or “one- 
quarter off,” shall be understood to mean that 
amount of saving below today’s value. 

“UP TO” 
V\'here the words “up to,” accompanied by a 

former maximum selling price are used, they 
shall also be accompanied by the former mini¬ 
mum selling price of the merchandise included 
in the sale. 

For instance: “Dresses formerly priced up to 
$50. for sale at $31.50." 

Shall read: “Dresses formerly selling from 
$40 to $50, for sale at $31.50.” 

It was decided that the following basis be 
used to arrive at the maximum figure used in 
the advertisement: That at least 10 per cent 
of the merchandise advertised must be of a value 
as high or higher than the maximum price 
quoted. 

"ORIGINALLY” 
“Originally” and “formerly” shall mean the 

first price at which the merchandise was marked 
in the advertiser’s store during a period not 
exceeding six months previous to date of pub¬ 
lication of the advertisement. 

“RF.GULARLY” 
“Regularly” shall mean the price prevailing 

before the sale in the advertiser’s store on the 
specific merchandise advertised. 
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First 
The close of the first four months of 1923 finds THE WORLD first 

among all the newspapers of Greater New York in advertising gains, 

with a total increase of 690,639 lines, or 367,123 lines—the equivalent of 
113%—in excess of the gains of its nearest competitor. 

For ten consecutive months, THE WORLD outdistanced all other news¬ 
papers in the New York field in the matter of gains. Its increase for the 

first four months of the year was; 

13.0% over the corresponding period last year, as against a 
gain for the field of 5.9%. 

44.0% of the combined gains of the seven morning papers of the 
city. 

22.1% of the combined gains of the fourteen morning, Sunday 

and evening papers of New York. 

Not only did THE WORLD stand first in the actual lineage gained, but 

its percentage of increase surpassed th^ of any other New York morning 

newspaper with one exception, a tabloid picture paper. 

In National Advertising, THE WORLD gained 106,332 lines, or 14.9%; 

and ill Classified Advertising, an incontestible indication of its usefulness 

as a medium, its increase was 47%, by far the greatest ratio of gain in either 

morning or evening fields. 

131700A’ 

Pulitzer Building, New York 

Mailers Building Ford Building Market and Third Streets 

Chicago Detroit San Francisco 

Title Insurance Building Securities Building 

Los Angeles Seattle 
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CARING FOR FOREIGN 
“AD” ORDERS 

Portland Oregonian Man Explains Hit 

System for Insuring Correct 

Insertion and Correct 

Billing 

By J. A. Davidson 

Msnagrr, Service Department, Portland Ore¬ 
gonian. 

The essentials of any system for han¬ 
dling advertising orders and plates are 
that it must be so arranged as to insure, 
fost, the correct insertion of the adver¬ 
tising and, second, the correct charging 
and billing. It must be operated at a 
minimum of expense and labor, it must 
be so arranged that a given set of rou¬ 
tine operations would insure given re¬ 
sults, and it must provide for a minimum 
amount of dependence on human memory. 

Under the Oregonian’s system, when 
orders and schedules are received entries 
are made in duplicate on schedule cards. 
These entries show dates of insertion and 
number or other identification marks of 
copy. The yellow carbon goes to the com¬ 
posing room and becomes the insertion 
guide for the composing room. If copy 
and mats or plates are received when the 
order comes, the copy is marked with 
insertion instructions, including date, po¬ 
sition, etc. 

Each piece of copy is then filed ahead 
to the date when it is to run, or if the 
same copy runs two or more times, the 
individual piece of copy is filed for the 
first insertion date and the schedule, 
which has been made out automatically 
takes care of the insertion of that piece 
of copy on the remaining dates on which 
it is to run. At the same time memos 
are filed for each subsequent date. 

The order department keeps two box 
or bellows files, one a monthly file with 
12 compartments and the other a daily 
file with 31 compartments. Schedules 
starting later than the current month are 
filed ahead to the month in which they 
start. Schedules starting in the current 
month are filed to the starting date. The 
first of each month all schedules for that 
month are taken from the monthly file 
and distributed through the daily file and 
cards for each day taken out and checked. 

Each morning the order clerk goes to 
the composing room and checks all his 
cards for that day to make sure that the 
composing room has the proper adver¬ 
tisements laid out in the forms, checking 
the order department cards against the 
advertisements which are laid out in the 
forms for next day’s running. 

Each piece of copy, which is to be in¬ 
serted for the first time, serves as a 
memo for its insertion and is filed for 
the day on which it is to run. However, 
when schedules are received which pro¬ 
vide for the use of one piece of copy 
two or more times, a tickler memo is 
made out for each insertion date, giving 
the number and description of the copy 
with size and date of insertion, and this 
memo is filed for the insertion date. For 
instance, if one piece of copy is scheduled 
to run every' Thursday for six months, 26 
memos will be made out, all alike, except¬ 
ing that each bears the date of a differ¬ 
ent Thu. .sday, and the memos will each 
be filed for the Thursday which they 
represent. 

A series of seven drawers labeled from 
Sunday to Saturday is maintained in the 
advertising office. Copy for each day of 
the week is filed in these drawers by the 
order department. The composing room 
takes the copy from these drawers each 
day as needed for the following day’s in¬ 
sertions. On Saturday the other depart¬ 
ment goes through its files for the fol¬ 
lowing week, takes from them all copy 
which is scheduled for the days of that 
week, and places each piece of this copy 
in the proper daily drawer for the com¬ 
posing room. Any additional copy com¬ 
ing in for insertion during that week is 
fiM at once in the daily drawer. 

Each morning the day make-up man 
takes all the copy and insertion orders 
for the next day from the proper drawer. 
If copy is to be set it is put on the ma¬ 
chines at once. If mats or plates are to 

be used the day make-up man sorts the 
correct mats or plates from his files, has 
the stereotypes cast, and gets every ad¬ 
vertisement corresponding with his copy 
and schedules before the afternoon make¬ 
up man comes on. 

It has been mentioned that the compos¬ 
ing room receives the yellow copy of the 
original insertion schedule. This is filed 
alphabetically in a bellows file in the 
composing room. Every Thursday the 
make-up man goes through this file, takes 
out every sch^ule and checks it for any 
insertion which may be due the follow¬ 
ing week. If repeat copy is to be in¬ 
serted, he checks his galley files to see 
that this copy is on the proper galley. 

When orders are received without mats, 
plates, or proofs, the order department 
holds them. If these orders are for some 
time in advance and if by a reasonable 
time in advance of the first insertion mats 
or copy have not been received, the order 
department notifies the advertising de¬ 
partment, which sends the necessary wires 
asking that.copy^or mats be sent. 

If copy is received without mats the 
schedules are made out and coiy is sent 
to the composing room. If mats fail to 
arrive, it is usually possible to make 
etchings from the copy. 

The makeup department makes each 
day a complete list of all advertisements 
scheduled for that day, this list being 
made from the duplicate schedules in 
hand. The list is then checked against 
paper representing the plate must be 
placed on the forms and when makeup 
time comes each slip of paper or plate 
on the forms must be accounted for. 

Advertisements which repeat are 
marked in each day’s paper. The com¬ 
posing room maintains filing shelves in 
single-column, double-column, and other 
widths up to full pages, and the plates 
or type matter of advertisements which 
repeat are filed on galleys in these shelves, 
each galley being marked with a type 
slug showing the day on which the ad¬ 
vertisement runs. The day makeup man 
checks his orders each day and takes 
from these shelves all advertisements 
which are alive for the next day. 

If space were available it would be 
preferable to have a series of shelves 
marked alphabetically or a series of draw¬ 
ers so marked, but in our plant space 
is not available, and it is a very simple 
matter for the makeup man to find the 
necessary mats for each day’s insertions. 
As the mats are raken from the drawer 
they are entered on his daily list and 
slips representing them are placed on the 
forms. The mats are then sent to the 
casting room. 

■ .\fter insertion instructions have 'oeen 
made out, all original orders go to the 
stenographic department for acknowledg¬ 
ment and then to the bookkeeping depart¬ 
ment. The bookkeeping department checks 
each day’s paper and charges each inser¬ 
tion direct from the paper. These charges 
are entered on a sheet which is in dupli¬ 
cate. One copy of this sheet becomes 
our bill for the advertiser or agency, ai;d 
all that is necessary to do at the end of 
the month is to total this bill, make the 
proper footings, detach it and mail to 
the advertiser or agency. 

Baltimore 
Now Seventh City 

Such has been its growth 
since 1920 that Baltimore is now 
rated as the seventh largest city 
of the country (recent Census 
Bureau announcement), with an 
estimated population of 773,850. 

Most assuredly, here is a mar¬ 
ket of great fertility. When 
you are ready to try it out, 
remember that 

Everything in Baltimore 
Revolves Around 

The otfier becomes a part of our per¬ 
manent records and posting into the ledg¬ 
ers is done from these charge sheets at 
the end of each month. The original 
sheets are filed alphabetically under the 
name of the advertising agency or the 
advertiser, in cases of direct accounts. 

PUBLISHERS FOR 52 YEARS 

PREFERS SWEDISH PAPERS 

Scandinavian Publiiher Say* They Bury 

Senaational News 

After an investigation of American 
newspaper methods during his first 
American tour, Wilhelm Gothe, editor of 
a Swedish newspaper published at Wexio, 
Sweden, admitted that he prefers the 
methods and system now in use in 
Sweden. 

He said that in Swedish publications 
divorces, marriages, holdups and any ma¬ 
terial of a sensational nature are printed 
in the less conspicuous pages of the paper 
while foreign and international news and 
political happenings occupy the most im¬ 
portant sections of the newspaper. “Swe¬ 
den has no yellow journalism,’’ he de¬ 
clared. 

Mr. (jothe visited in Sioux City, Iowa, 
last week and will soon return home. 

Noted Tramp Printer Ill 

Joe (“Romie”) Ryan, wandering print¬ 
er, well-known in almost all newspaper 
plants in Michigan, Indiana, Illinois and 
Ohio, is ill in the Hotel Weyganjd, 
Napanee, Ind., and police are seeking his 
relatives. He is a university gp-aduate, 
but has been a tramp printer from choice 
since the early days of the linotype. 

Yohe Brother* Founded and Still Ow* 

South Kansas Tribune 

The Independence (Kan.) South Kan. 
sas Tribune, which recently celebratol 
its fifty-second birthday anniversary haa 
the unique record also of having spent 
its entire life under one management-- 
that of Charles and W. T. Yohe. 

The Yohe brothers were running a 
newspaper in Shelbina, Mo., in 1870 and 
in the spring of 1871 moved to Indepen¬ 
dence and started the Tribune. Lyman 
C. Humphrey, subsequently a governor 
of the state, was associated with^them. 
Later A. M. York was a partner but the 
brothers bought him out. C. A. Con¬ 
nelly, who entered the Tribune employ 
in 1885, has been a member of the firm 
since 1898. 

W. Y. Yohe enlisted in the Union 
Army in 1864 at the age of 19. He u 
one of the surviving three active Kansai 
newspaper men who are Civil War 
veterans, the others being W. M. Beck 
of the Holton Recorder and W. H. John¬ 
son of the Salina Sun. 

“There was but one brick house in the 
county in 1871,’’ W. T. Yohe said in 
speaking of the city at the time the Tri¬ 
bune was founded. “Land could be 
bought of the government at $1.25 an 
acre.” 

Vaughn (N. M.) News Sold 

The Vaughn (N. M.) News has been 
sold by R. H. Turner to C. L. Bigler, 
formerly editor of the Salina (Kan.) 
Daily Union and the Neodesha (Kan.) 
Daily Sun. 

Trend of Advertising 
Favors Detroit Sunday News 

THE 
Morning 

SUN 
Evening Sunday 

iMonthlgAv 1921 1921 1913,5Monthsl 11 

46000 In 
. 45000 • J 

44000 
1 43000 
[ 43000 
1 41000 
U-40000 
1 39000 ’_ 

38000 
37000 •_ 

36000 X 
35000 • 
34000 

pvURIliG file last tiro and a half years the trend in 
^ favor of Detroit Sunday News advertising has been 
particularly marked. 

The chart above shows the average monthly volume 
of advertising in inches for The Detroit Simday News 
and its nearest competitor in 1921, 1922. and fer the first 
five months of this year. Note how The Sunday News 
line shows a distinct upward trend rising fiom 34,000 
average inches per month for 1921 to 46,CC0 average 
inches per month for 1923, while the next Suxiday papePs 
line shows a relatively normal rise. 

n 
In the five months of this year The Sunday News 

published 3,220,042 lines of advertising—a lead of 617,274 
agrate lines over the second paper. 'The padding in De¬ 
troit has been eaten. You need not experiment. To 
reach the great Michi^n stats field without sacrificing 
in the city of Detroit itself these is but one paper you 
can use—The Detroit Sunday News. 

The Detroit News 
Jtfoev Than 2BOtOOO Daily, PTOjOOO Sttn^igy Circtilatiofi, 

Gr«ofe«f Circulation in ^Mroit anJ Mtlchigan. 



A Night Wire News Service 
With A Punch! 
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N.Y. MY REPEAL P«ZZLES I.S. 

UNION 

United News is delivering 

a night wire report that is 

“MUST” to the biggest 

newspapers in the country.' 

For rapid, accurate handling of \^p 

fast breaking stories, for features, 

for sports, for all that goes to make 

a complete, distinctive telegraph service. 

United News leads. 

United News staff writers are known 

the country over. Its features are pre¬ 

eminent. It has the news. 

For morning editions, for pre-dates' for 

strong pulling special features. 

jaM>hT7nP»Mn?^iiw^ 

UNITED NEWS 
UNITED PRESS HEADQUARTERS 

313 WORLD BLDG., NEW YORK 
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JAPAN FLATLY HGHTS “OPEN 
ON WIRELESS IN CHINA 

DOOR’ 

Tokyo, in Diplomat Defense of Mitsui Company’s Position, 

Ignores Treaty Article Compelling Arbitration— 

Arguments Fail to Impress Washington 

T ATEST developments in the dispute 
between the United States and Japan 

over the conflicting claims of the Amer¬ 
ican Federal Telegraph Company and the 
Mitsui Company on communication rights 
in China have served to show Japan in 
the light of direct opposition to the so- 
called “open door” policy and as seeking 
to ignore an important article in the re¬ 
port of the International Communications 
Conference held in Washington at the 
time of the Limitation of Armaments 
meeting. 

This article, the Fourth, which virtu¬ 
ally requires submission to arbitration of 
questions involved in an exclusive con¬ 
cession if objection is made by powers 
signatory to the agreement, was care¬ 
fully ignored by the Japanese in the de¬ 
fense of the Mitsui’s position issued by 
Japan legation in Peking in answer to 
American protests. The Japanese lega¬ 
tion statement set forth the first three 
articles of the conventicm resting the 
Mitsui’s case, for exclusive 30-year rights 
to wireless development in China, on the 
third article which reads as follows: 

“Nevertheless, the powers do not intend 
to prejudice the development of com¬ 
munications by cable or radio by pre¬ 
venting the granting of exclusive or 
privileged concessions for a reasonable 
term of years in cases were probable 
traffic would not 'be sufficient to yield a 
fair return upon the capital invested in 
more than one system for the operation 
of the service in question.” 

“Even in the light of the treaty and the 
resolution signed subsequent to the sign¬ 
ing of the contract in question,” said the 
Japanese statement, “it is quite clear that 
Mitsui & ■Company are justified in in¬ 
sisting upon the contract rights to their 
full extent in order to secure the revenues 
of the wireless station in Peking and the 
repayment of capital and interest.” 

The Fourth Article, which the Jap¬ 
anese ignore or forget reads: 

“If objection is made by one of the 
signatory powers to the granting or re¬ 
newal of an exclusive concession within 
reasonable time after such power be¬ 
comes aware of such grant or renewal, 
or of application of such grant or re¬ 
newal, the question shall be submitted 
by the countries in interest to arbitration, 
in accordance with the provisions of the 
international telegraph convention or any 
convention of which it forms a part.” 

The American construction of this ar¬ 
ticle is that exceptions such as the ex¬ 
clusive concession, claimed by the Mitsui, 
can be made to the “open door,” only 
after conference of the signatory powers 
and after arbitration. Such a view was 
set forth by the American legation in the 
conclusion of its last^note on the subject 
as follows: 

“It is not too much to say that the 
American government have given evi¬ 
dence regarding the execution of the Fed¬ 
eral Telegraph Company contract by the 
Chinese government as an almost crucial 

test of the efficacy of the policy of the 
equal opportunity in China. If the whole 
area of China may be barricaded against 
overseas radio development for thirty 
years for the benefit of one station, equal 
opportunity, whether for China among 
nations or for other nations in 'China, 
cannot be said to exist.” 

Briefly the situation in China regarding 
wireless development and the controversy 
now raging between the two governments 
in Peking came about as the result of a 
Japanese contract signed by Mitsui & 
Company with the Chinese navy depart¬ 
ment in 1918 when the so-called Anfu 
clique was in control in Peking. Early 
in 1921, just previous to the calling of 
the Washington Conference, the Chinese 
Ministry of Communications made a con¬ 
tract with an American concern, the Fed¬ 
eral Telegraph Company for the erection 
of several high-powered stations center¬ 
ing on Shanghai to be owned and op¬ 
erated by the Chinese government. The 
Mitsui contract called for the erection 
of a single station in Peking with a 30- 
year right to the exclusive development 
of wireless in China. 

The Japanese protested and attempted 
to force the Chinese government to can¬ 
cel the American contract. The State 
Department made inquiry of the Jap¬ 
anese for their reasons and Japan finally 
produced the secret agreement of the 
Mitsui with the former Chinese naval 
minister giving the Japanese company its 
alleged 30-year right. This led to a dis¬ 
cussion at the Washington Conference 
and the promulgation of the Nine-Power 
Treaty designed to establish the open 
door in ■China. 'The Japanese signed the 
Nine-Power Treaty apparently in good 
faith and the controversy appeared set¬ 
tled. Later, however, Japan began to 
threaten the Chinese government with 
dire consequences if the Federal Company 
was permitted to erect its proposed 
Shanghai station. 

Engineers of the Federal Company 
now are in China ready to begin work 
on a station at Shanghai and several 
others at interior points which will give 
China a workable wireless system with 
which to communicate with the world, 
but the deadlock continues. 

The American State Department slow¬ 
ly is being convinced by the weight of 
evidence advanced that the Mitsui pro¬ 
posal is unworkable at least upon its 
present basis. The Japanese have been 
at work on the Peking station ever since 
the signing of the contract in 1918 and 
thus far have 'oeen unable to communi¬ 
cate beyond the limits of China. In five 
years, tfierefore, the Japanese have made 
little headway while the big station of 
the Radio Corporation on Long Island 
was completed within a year and one- 
half and took it little more than a year 
for the French to complete their big 
station on the Seine. 

In view of the fact that Japanese have 
not been able to make their station op¬ 

erate and know that it cannot be made 
to operate unless it is reconstructed, the 
question naturally arises as to what may 
be behind the Japanese attitude in pro¬ 
testing the American stations. Observ¬ 
ers in Peking, including Americans, and 
their view has been communicated to the 
State Department, are of the opinion that 
the Japanese are trying, perhaps with the 
backing of another power, probably 
France, to put over a plan for the in¬ 
ternationalization of radio in China. A 
proposal that the United States enter an 
arrangement with Great Britain, France 
and Japan to take over the Japanese sta¬ 
tion and internationalize radio in China 
was broached at the Arms Conference, 
but abandoned when the Chinese repre¬ 
sentatives protested vigorously and the 
American delegates u^eld the protest 

SCORES ENGUSH PRESS 

MISSOURI SCHOLARSHIPS 

The Sterling Advocate, Sterling, 
Colo., is the new paper this week. 

Furnished full page matrices, black alone, black 
and red, and black and three colors; or, as 
part of a printed comic section. 

Journalism Awards for 1922 Are An¬ 

nounced at Columbia 

Prizes and scholarships for 1923 have 
been awarded by the University of Mis¬ 
souri at Columbia and including the fol¬ 
lowing journalism scholarships: 

The Eugene Field Scholarship to Fos¬ 
ter Bowman Hailey, Barry, Ill. 

'The Frank Blair Scholarship, Mary 
Louise Ramsey. 

The John W. Jewell Scholarship, Eva 
C, Chang, Washington, D. C.; Edith May 
Marken and Jesse Lee Sims, Keota, 
Okla.; Abe Swet, Columbia, Mo., and 
Robert Stillman Tydings, Moberly, Mo. 

The Jay L. Torrey Scholarship, Myrtle 
Thompson, Middlesboro, Ky. 

HERALD-SUN SYNDICATE, 280 B’way, New York City 

Slit it lodical to suppose 
that St.Louis dealers^ 
knowing hoiv hi^ local 
merchants concentrate 
their advertising in 
the lar^e evening" 
ne^^papers^ woiud 
prefer to have man^ 
ufecturers' goods the^ 
handle, adverti^d in 
the same mediums? 

his and they do! 
-«L>- 

THE SlimilS STAR 
dou’t say "Paper** 

Trade-Mark 
—aay ••STAR’ 
Reals tared 

Manufacturer Says It Does Not Con. 

pare with American 

Severe criticism of the English pre« 
as compared with the American was 
made by Frederick G. Phelps, president 
of the Bonar-Phelps Company of New 
York, upon his return from a three 
months’ tour of Europe. He said the | 
English papers completely ignored 
America. He continued: 

“There is an astonishing lack of 
American news, even in their biggest 
dailies. As an American I felt humili¬ 
ated by their indifference as to what is 
transpiring in this country. The most 
trivial acts of the Prince of Wales, or 
the doings of dukes and lords are vastly 
more important to them. The rest of die 
world simply doesn’t exist. The papers 
on which Americans traveling abroad de¬ 
pend for news of this country are Paris 
editions of the New York Herald and 
the Chicago Tribune. 

Tackles City Concert Fund 

The Portland (Ore.) Journal^ is en¬ 
deavoring to raise $6,0OO to provide free 
concerts in the city’s parks. The con¬ 
certs, a regular Summer feature, were 
cut out of the municipal budget this year. 

Nebraska Paper Makes Bow 

Volume 1, Number 1, of the Big 
Springs (NA.) News has hit the ex¬ 
changes. Mr. and Mrs. Grisham are 
chalked as editors and owners. 

National Advertising Representatives 

STORY, BROOKS & FINLEY 
New Yo'-i. Chicago Philadelphia St. Lonla 

Ias Angelea San Francisco 
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SYRACUSE HERALD 
Maintaining and Strengthening its Leadership 

Dominant in Central New York 
s en- 
I free 

con- 
were 
year. 

Big 
i cx- 
L are 

First Here is the official score: 

Total City 
EVENING HERALD....43,065 23,528 
Syracuse Journal.42,447 21,470 

First Here is the official score: 

Total Citv 
SUNDAY HERALD ... .80,563 29,377 
Sunday Post Standard.49,010 15,151 

The Evening and Sunday Flerald are not only first in circulation in the 
homes of Syracuse and Central New York but enjoy a commanding lead 
in all leading classifications of advertising. The Herald carries more 
than 2,000,000 lines more advertising a year than its nearest competitor. 

First First 
in National Advertising 

in Local Display Advertising 

in Want-Ads. 

in Department Store, Women’s-Wear, 
Men’s Wear, Furniture, Musical Instru¬ 
ments, Food, Automobile, Jewelry and all 
other important lines of advertising. 

First 
in service to National Advertisers and maintains an active and 
efficient Merchandising Department. 

Advertising in the Herald Assures the Success of Any National Campaign in Syracuse and Central N. Y. 

I I 

Special Representatives: 

PRUDDEN, KING & PRUDDEN, Inc. 
Steger Building San Fernando Building Sharon Building Globe Building 286 Fifth Avenue 

CHICAGO SAN FRANCISCO. CAL. LOS ANGELES, CAL. BOSTON NEW YORK 
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PAPER IS ON FREE LIST, Cleveland News, president of the Legis- ALABAMA PRESS MEN at Mobile, except that part whidi 
........ .. .......... lative Correspondents’ Association; J. H. ___...... was executive in nature, and have it 

BUT WHAT IS PAPER? Galbraith, Columbus Dispatch, vice-pres- IN SECRET SEISSION plated-up by the Western Newspaper 
ident; former Governor James M. Cox, _ Union, and distributed in that form to 

Fordney-McCumber Tariff Act Fail, R**-!** of Awociation’. Executive Meet- the editors using plate or those having 

to Define Newsprint, *o New 

Cuatom* Role. Are 

Being Drafted 

field News, E. E. Cook, editor of the 
Ohio-Scripps-Howard League, and 
Qaude Meeker, Columbus broker and 
longtime member of the association. 

ing. to Be Shown in Legi.lative 

Action, Say. Secretary 

PARIS TRADE FAIR GUESTS 

By F. W. Stanley 
Secretary, Alabama Pre*. Asaiciation 

At least three precedents were estab- 

patent insides”; the theory being that 
the members of the association would 
return to their homes too tired to writa 
much and that the public was entitled to 
the information as to what its opinion 
moulders’ union saw, said, and did. Be¬ 
sides, the host city has an interest in this Efforts of the Treasury Department 

to define newsprint paper under the free - w,.favorahl«» intrndnrtinn 
list provisions of Fordney-McCumber Anglo-American Preu A.Msciation I'shed at the meeting of the AlalMma _• 
tariff act, have been unsatisfactory to the Honored by Committee Association at Mobile May 24-25- 
publishcrs and the agents of the customs • itj- c . „ ** predict these will 
service. E»‘to« & Pu.li.be> be followed m one form or another at 

Both the publishers and the custoas Paws, May 14.—Members of the .gatherings of editors and pub- 
agents, recently asked the Treasury for Anglo-American Press Association were "sh^s in Alabama. _ 
an official decision on the subject to today the guests of the organizing com- First of these innovations was the 

AERIAL PHOTOS FOR ADS 

Faribault, Minn., Chamber to Carry oa 

Newspaper Campaign 

Faribault, Minn., will be one of the obviate the difficulties experienced in the mittee of the Foire de Paris, or Paris executive session, where the newspaper- ... 
importation of newsprint, mostly from Trade Fair, which is held every year at excluded all outsiders and talked first cities in the United States to use 
Canada. The new tariff act merely this time on the Esplanade des Invalides. business “with the bark on.” NVhat they aerial photographs for publicity purposes, 
placed newsprint on the free list with- The pressmen of America and England talked about will be_ shown in results according to an announcement by the 
out attempting to say exactly what it who had accepted the invitation were met Legislative^ session which convenes Chamber of Commerce, 
was, whereas the former tariff act ap- at the main entrance to the fair by M. Montgomery in July, and thereafter. .Arrangements have been completed by 
plied paper duties specially defining what Roger, president of the Paris Chamber ^ intensely practical meeting, the Chamber and industries of that city 
was and was not included in the free list of Commerce, and conducted by him on a such as would have been impossible ex- to obtain at least 125 aerial views of the 
provisions. general tour of the stands. Everything cept for the exclusion of the “gallery.” city._ These pictures will be used to ad- 

On May 25 the Treasury Department of interest was pointed out to them, and By joining the Mobile Chamber oi vertise Faribault to the nation in a series 
issued regulations under the new law all concerned with this trade exhibition Commerce in an invitation to_ the Missis- of newspaper and magazine advertise- 
which failed, in the opinion of both the were anxious to give every explanation ?’PPi Press .Association, which resulted ments. 
publishers and the customs authorities called for. .At the conclusion of the the holding of the meetings of toth --- 
to clarify the situation. Those regula- visit, the pilgrims of the pen were of- associations in that city at the p>ue time, Out Ckurrk P>n«r 
tions, which were recalled on the day of fered a vin d’honneur, in which they Alabama association launched some- ^ •** 
their issue, were as follows: drank to the success of the Paris Trade thing_ new to this section whichmany The Lyrnnhurst Herald, a Minneapolis 

“The term standard newsprint paper used in Fair. 
paragraph 1672 of the free fist of^ the tariff act 
of 1922 is defined as printing paper weighing 
approximately 32 pounds per ream, 24 inches 
by 36 inches, composed of a mixture of meci].. . 
anically ^ound wood pulp and sulphite pulp m 
the relative proportions of 80 per cent and 20 
per cent, but these percentages may vary not 
to exceed respectively 75 per cent and 25 per 
cent, and there may be 5 per cent variation in 
weight. 

FAKE ADS CHARGED 

El Dorado Company Subject of Trade 

Commiuion Plaint 

would be glad to see repeated in future, community paper owned by St. Luke's 
.Already there is discussion of inviting Guild, St. Luke’s Episcopal Church, is 
the Florida association next year; or, published entirely by women. Mrs. Wal- 
maybe, some other State’s press gang. ter C. Poehler is president and Mrs. J. 

The third new thing under the sun for C. Wade business manager and treas- 
the Alabama Press Association was the urer. A $14,000 rectory has been pur- 
decision to write the whole story of the chased out of the paper’s earnings. 

The Guaranty Royalties Company of 
"Thi* definition is applicable to newsprint Dorado,^Vrk., and officers of the Com- 

psper without regard to the color thereof, or pany, W. F. Rogers, president; W. L. 
the use to which the paper may be put.” Hughes, secretary-treasurer, and A. C. 

With the withdrawal of the tentative Loughrey, general manager, have been 
regulations. Assistant Secretary Moss, in add^ to ^e Federal Trade Commission’s 
charge of customs, announced that new list of organizations against which com¬ 
mies standardizing newsprint, to clear plaints have been filed for the "use of 
away the existing difficulties, will be false and misleading statements in con- 
drafted. nection with advertisements.” 
- Specifically the commission’s citation 

MEMORIAL TO FAULKNER qSSwTsES: 
ments regarding the company’s ownership 

All Ohio Newtpaper Workers to Get and interests in certain proven oil fields 

Chance to Contribute 

A memorial to James W. Faulkner, 
Columbus correspondent of the Cincin¬ 
nati Enquirer and dean of newswriters in 
Ohio, is to be erected soon, it was an¬ 
nounced following a meeting of the Ohio 
Legislative Correspondents’ Association 
last week. 

and paying monthly dividend. The state¬ 
ments, it is asserted by the commission, 
were made in advertisements designed to 
sell stock in the company. 

Wiley Broadcast* Talk to Boys 

“The lazy man has a wretched time; 
doing nothing is the hardest work in the 

Every newspaper man and woman in world,” Louis Wiley, business manager of 
die State will be given an opportunity to 
help in perpetuating the memory of Mr. 
Faulkner, who had a remarkably wide 
friendship among journalists in Ohio. 
His ever-willing helpfulness toward 
3roung reporters is another reason why 
the profession as a whole will be allowed 
to aid in the memorial movement. 

The following committee was dele¬ 
gated to determine what form the mem¬ 
orial shall take: John T. Bourke of the 

the New York Times, said in a speech 
to boys broadcast for the New York Boys 
Week Committee. 

New York Tribune Retains Building 

Negotiations for the sale of the New 
York Tribune’s old home on Park Row 
have fallen through, and the Tribune will 
continue to operate it as an office build¬ 
ing. 

h 

FOR PROMPT SERVICE 

TYPE • BORDERS • ORNAMENTS 
BRASS RULE 

Printers’ Supplies • Presses • Paper Cutters 

Hamilton Wood & Steel Equipment 
nic! *■ OMf 

AMERICAN CUT-COST EQUIPMENT 
Carried in Stock for Prompt Shipment 

AmericanType Founders Company 
Boston Baltimore Buffalo Detroit St. Louia Denver Portland 

New York Richmond PittsburRh Chkago Minneapolis Los Angeles Spokane 

Philadelphia Atlanta Cleveland Cincinnati Kansas City San FraneiKO Winnipeg 

Washington is the 
Nation’s City 

—and because it is—you cannot exploit your 
product to wider advantage than through the 
channel of its stores—the shopping place of 
not only the 438,000 resident Washingtonians; 
but the great throng of visitors from every 
corner of the globe. 

The WASHINGTON STAR puts you in 
touch with all these people. You only need 
OUR paper to cover Washington—and THE 
STAR IS THAT PAPER. 

WITH SUNDAY MORNING EDITION 

WASHINGTON, D. C. 
kPrite us direct or through our 

Naw York Office 

Dan A. Carroll 

IS* Nasaou Straat 

Paris Office 

S Rua Lamartine 

Qilcaco Office 

J. E. Luts 

Tower Building 

J 
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The Port of Opportunity 

ADVERTISE IN THE DAILY AMERICAN 
—^And it will pay six days of the week. 

ADVERTISE IN THE SUNDAY AMERICAN 
—And it will pay the seventh. 

"V/" OUR message goes into the homes of Baltimor- 

eans who are willing to pay for the Quality they 

know they will find between the column rules. 

THE BALTIMORE AMERICAN 
"pRINTS all the news of the outside world while it 

still is news, via Universal News Service, 

Associated Press, and its own special correspondents; 

and all.the really worth-while local news of life in the 

wonderful city of Baltimore. 

1^ EADERS find its many distinctive features habit- 

making. Striking cartoons; a full page of comics 

daily and 8 pages on Sundays by the world’s greatest 

artists; a 4-page Sports Section every day in the week; 

fiction and special articles from the pens of leaders in 

world thought—in fact, everything worth reading 

from Arthur Brisbane’s “Today” column to Opper’s 

cartoon “Good Uncle Samaritan.” 

The Reader Interest is There, A Proved, Dependable, 

Quantity. And That, of Course 

fFashington Monument. Baltimore's 

giant shaft to the Father of 
His Country 

MAKES ADVERTISING PAY IN 
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OUR OWN WORLD OF LETTERS 

EiUted by JAMES MELVIN LEE 

Director Department of Joumaliam, New York Univeraity 

among the JUNE MAG A- 
ZINES, the article which has 

possibly attracted the most editorial at¬ 
tention is the one that <q)ens Harper’s 
Magazine, “Is Our Democracy Stag¬ 
nant?” This article is from the pen of 
Frank I. Cobb, editor of the New York 
World. This paragraph may be lifted 
to indicate the subject matter: 

“The American people were never before so 
critical of their Government as they are now. 
They were never before so cynical about their 

to inquire whether their Ck>vernment was estab- 
Usher] to meet the demands they are making cn 
it. If they did, they would be obliged to admit 
that it was not. They ask a rigid, i^cxible gov¬ 
ernment to function as a responsive and flexible 
government. They ask a government of cbedcs 
and Ijdlances tc function as a political manifes* 
tation of democracy. They ask a government 
of co-ordinate and independent branches to func¬ 
tion as a unit. It cannot be done. In spite of 
all their ardent devotion to the Constitution it 
is apparent that they know little about the Con 
stitution. They have turned it into a fetish 
and they bum a vast quantity of incense before 
it, but they have forgotten its origin and have 
lost contact with its purposes. What they think 
it is, or what they thi^ it must be, is some¬ 
thing that it was never intended to !:«, and can 
never be made to be, except by a process of 
almost revclutionary revision/* 

« * « 

AFTER the literary editor gets 
through with the review copy of 

Harper’s Magazine for March, it ought 
to be passed around among members of 
the staff so that all might have the oppor¬ 
tunity to read “The Reporter Speaks for 
Publication” by Simeon Strunsky, editor 
of the New York Evening Post. This 
article is a sort of Maxim silencer for 
the shots of the academic and pedantic 
critics of the press. Mr. Strunsky shows 
that the criticisms brought against news¬ 
papers could with equal justice be 
brought against modern books and that 
when a reporter leaves newspaper work 
to enter literature he makes no change 
in his work except the medium of pub¬ 
lication. The critics possibly will come 
back with a query, “Why doesn’t Strun¬ 
sky write as well for the Post as he does 
for the magazines?” 

* ^ « 

"DEPORTERS who want to break 
into the fiction game should, in the 

language of the magazine editor, “read 
with interest” “The Best Short Stories 
of 1922,” edited by Edward J. O’Brien 
(Small, Maynard Company). This an¬ 
nual volume is sometimes called “'The 
American Year Book of the Short Story.” 
No two critics of the short story would 
probably agree as to what is the best in 
this field of fiction. The list selected by 
Mr. O’Brien is probably as good as any. 
A more appropriate title for the book 
would be “Short Stories of Distinction.” 

The appendix, as it might be called, 
contains the names and addresses qf 
American magazines publishing short 
stories; a list of the “best books” of 

short stories, althougdi the use of the 
word best once again could be questioned; 
a tabulation of recent articles on the 
short story; an index of short stories 
published in American magazines; a list 
of the volumes of short stories published 
in the United States; etc. 

* 

'T'HE tragic death of Nicholas 
Conner, the publisher of the Daily 

American Tribune, Dubuque, la., gave 
a timely value to the appreciation of his 
achievements as the founder of the first 
Catholic daily newspaper in this country. 
This appreciation, found in the issue of 
.\merica for February 3, 1923, is from 
the pen of Frank H. Spearman, well 
known in newspaper circles. The article 
contains numerous assertions which chal¬ 
lenge the critical reader. One of the 
communications in this same issue, deal¬ 
ing with the way relipous news is han¬ 
dled in the press, presents an interestjng 
phase of modern journalism as one critic 
sees it. 

* * * 

46ri^RAINING for the Business of Ad- 
vertising,” a handbook by Charles 

Hoyt, is published by George B. Woolson 
& Co., New York. Appended are lists 
of the members of the American Asso¬ 
ciation of Advertising Agencies, trade 
papers, national advertisers and their ad¬ 
vertising managers, and newspaper repre¬ 
sentatives. A valuable reference book. 

« * * 

A SORT of “Who’s Who” among 
women through the world is 

“Women of 1923, International,” a hand¬ 
book published by John C. Winston Com¬ 
pany, and issued by the Women’s News 
Service, New York. Ida Qark is editor 
and Laura Miller assistant. The editors 
state that they “desire criticisms, correc¬ 
tions and additions, in order that the 
next issue of the book may more com¬ 
pletely cover the ground.” 

the INTERCOLLEGIATE 
A NEWSPAPER ASSOCIATION 
has just published a “Style Book” for its 
members. It is a good pamphlet to 
recommend to the editor of the local 
high school paper, who desires informa¬ 
tion about the editing and publishing of 
an undergraduate newspaper. Copies may 
be obtained upon application to Wilmot 
R. Jones, care Press Club, Haverford 
College, Haverford, Pa. 

« * * 

yHE CLEVELAND PRESS has 
put out a booklet entitled “The 

Truth About the Cleveland Market— 
Where It Is, What It Is, and How to 
Sell It.” In addition to pages devoted to 
the Press as an advertising medium, it 
gives an interesting resume of the Press 
as a newspaper. Mention is made of the 
Market Master, which the Press circu¬ 

lates among the 14,(XX) wholesale and re¬ 
tail dealers in Cleveland as a co-opera¬ 
tive service to the national advertisers. 

* * » 

'T'HE BUREAU OF INFORMA- 
_ TION of the International Com¬ 

mittee of Young Men’s Christian Asso¬ 
ciations has published a little pamphlet of 
comments on “The Philosophy of Inter¬ 
pretation.” To quote the official purpose: 

The Bureau's aim is to be philosophically 
sound in counsel and service, emphasizing to 
the brotherhood and to the public a proper 
attitude toward facts and a proper use of facts, 
independent of bias, propaganda, and contro¬ 
versy. 

a iiewspaMr without making features of the 
putrid affairs of rich peoue who recognize 
no rules of society which they feel under oh. 

WHAT THL READERS SAY 

And They Called It Journalism 

Sterling, Ill., June 1, 1923. 
To_ Editor & Publisher: I want to most 

heartily compliment you on your editorial “And 
They Called it Journalism,’ appearing in the 
issue of Editor & Publisher on May 26. It 
is high time somebody with a megaphone loud 
enough to reach the sanctum of the editorial 
managers of this country should be shouting 
from the house tops that the newspapers should 
clean their columns of the putrid, filthy wire 
news that is being handed them by the Press 
•Associations. I am protesting to my leased 
wire ^vice against sending us any more of 
the Stillman-Lecds dirty squabble. It is possi¬ 
ble that the original story without disgusting 
details of a case of that kind should be given 
in the news columns. But to go back over 
years and dig up, rehash, reprint and rewire 
to the papers of the country these stories of 
lecherous or rotten significance, are a disgrace 
to any decent journalism. I had a fight with 
my managing editor this morning, but I told 
him to throw all that kind of stuff in the waste 
basket in the future—and that goes. 

I may be old fashioned, I may be a has 
been. 1' have been fifty years in the game, but 
I have always felt there are enough progres¬ 
sive upbuilding news stories every day to ffll 

COLUMBIA DRY MATS 
Superior Quality 

RELIABLE ECONOMICAL UNIFORM 

A Trial Will Convince 

fFrite for Samples 

COLUMBIA OVERSEAS CORPORATION 
90 West Street .... New York, N. Y. 

ligation to obey. Down East I bdieve there 
is a newspaper which carries as its masthe^ 
“All the rsews That’s Fit to Print." So far 
as our press associations and news gathering 
associations are concerned, they should adoM 
a new motto or slogan, and that slogan shotJd 
read, “All the news that’s unfit to print." 

The solid substantial portions of the great 
.American public have little confidence in the 
newspapers. That confidence has been shakes 
by the newspapers themselves. The sneers at 
prohibition, the ridicule of every measure at 
tempted to give the boys and girls a better 
opportunity for a higher education and cleaner 
living has set the solid thinking people of the 
country to believe that most of the newspaper 
workers are simply a bunch of grafters out 
after the coin, and not caring what dirty messes 
must be dished out necessary to fill the cash 
drawer. 

Numerous efforts have been made during the 
late years to curb the freedom of the press, to 
curb its present tendencies of supporting law¬ 
lessness and making sensational or filthy storiea 
the leading attractions. There will come a 
time when the public will be compelled to pro¬ 
tect itself unless the press associations and the 
public press itself awaken to the fact that the 
nackwash of civilization does not supply the 
type of news of the day for which the great 
body of decent, fair minded men are looldng 
for. 

D. \V. ORANDON, 
Editor Sterling Daily Gazette. 

Banquets 

Toledo, May, 18, 1923. 
To Editor & Publisher: I want to take 

this occasion of expressing my admiration for 
the splendid way m which Editor & Publishu 
covered the A. N. P. A. Convention and the 
convention following, at Washington. 

GROVE PATTERSON, 
Executive Editor, Toledo Blade. 

Boston, May 26, 1923. 
To Editor & Publisher: I have just read 

your "On 'To London” issue dated May 19. It 
is most complete and very interesting. I think 
jiDU are to be congratulated by aU who are 
interested in any branch of advertising. 

CLEAVELAND A. CHANDLER. 
Chandler & Co., Advertising. 

A POPULAR IOWA BREAKFAST 

As pictured by “Ding”—The Register’s Famous Cartoonist 

lowans, both in towns and on farms, are 

newspaper readers. Iowa’s percentage of lit¬ 
eracy is higher than that of any other state. 

The Des Moines Register and Tribune blankets 
Iowa with a far larger circulation than that 

of any other newspaper in the State. 

The Des Moines Register and Tribune 
The backbone of practically every suc* 

cetsful advertisinc campaifn in Iowa 

Daily 134^84 Sunday 124,620 
Net paid Daily Average for ( months ending March 31 



In New York City 

THE Evening mail 
NOW occupies ALONE a field heretofore divided with another evening 

newspaper—the field of liberal, optimistic opinion and policies. 

THE EVENING MAIL regards itself as a vital part of the community. In its 
news and editorial pages it seeks to serve solely and unselfishly the interests of 
the community. Progressive, aggressive and absolutely independent in all 
alliances. 

ALFRED W. McCANN 
Foremost food expert of the Nation now writes 

EXCLUSIVELY for THE EVENING MAIL 

A recognized authority, his research work is the guide for thou¬ 
sands of housewives. His commendation is valued beyond price. His 
fearless expose of food frauds of any kind is more dreaded than court 
rulings. 

In coming to THE EVENING MAIL he finds a broad and 
sympathetic field for his activities. 

Mr. McCann’s department in THE EVENING MAIL will be 
eagerly followed, not alone by the housewife intent upon the food 
problems that come uppermost in her daily life, but by the student of • 
modern tendencies in the law of supply and demand, in which the item 
of foodstuffs plays so important a part. 

CIRCULATION NOW: OVER 200,000 NET 
THE EVENING MAIL already shows big gains 

in national and local advertising. 

THE Evening Mail 
NEW YORK CITY 

» 

Foreign Representatives—Paul Block, Inc., New York, Boston, Chicago, Detroit 
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IT WAS A GREAT CONVENTION 

The treneral leiiion (tbore) opened amid a flood 
of lunlicht and to the mniio of the rolling 
wavea of the Atlantic. It U estimated that 
6,000 adTertiainir men from all parti of the 
world were in Atlantic City for thii yreateit of 
all yatherinci In the hlitory of the A, A. C. W. 

The Kiddle West waa well represented. At onr 
left, we hare a few members of the St. Lonis 
delegation taking In the tights of the Board¬ 
walk, 

Out for a stroll. Below we have some of the 
men who will welcome the delegates to England 
and Ireland next year. 

Hon<dulu has tossed her hat in the ring (i 
of her delegation. 

Below we hare (at the extreme left) V. 
honorary treasurer of the Thirty Club; til 
Birmingham, England, and Col. £. T, tarn) 
shows that they are enjoying things; and g 
of the week, the annual luncheon of the M 

1 K 

i 



ENDED WITH EVERYBODY HAPPY 

The bis three of the London delefntion on their 
wny to the ooneention hell with a look that 
plainly laid ‘‘We mean hnilneu." At oar left 
we haTe (left to right) W. 8, Crawford, *iee> 
preiidont of the A. A. C. W.; John Cheihire, 
preeident of the Thirty (Huh of London; and C. 
Harold Vemon, honorary oecrotary of the Thirty 
Club, and president-elect. 

Winners of the hearts of the British. At onr 
right, we have a few of the Honston delegation, 
which gracefully gase way to London, 19M, and 
will then bid for the oonsentlon of 1985, 

At the end of the flight. Lou £. Holland (be¬ 
low) wares a welcome on his arriral at Atlantic 
City by airplane, to be re-elected president for 
the most important year in the history of the 
A. A. C. W. 

ooBTontion. Above we have two members 

brd taking the air #ith Philip Emanuel, 
Kfbt. W, H. Dunkley, advertising man of 
tondoB Daily Telegraph, with a smile that 
ra St one of the most important functions 
|s of (Hronlationa. 
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FINANCING OF PAPERS 
DISCUSSED BY BROKER 

Money and Nerve Necewary, H. F. 
Henricbs TelU Medill Student*— 

Blames Failures on Mer¬ 

cenary Policy 

"Financing a Newspaper” was the sub¬ 
ject of an address by H. F. Henrichs, 
newspaper broker of Litchfield, Ill., be¬ 
fore the Medill School of Journalism of 
Northwestern University, Thursday eve¬ 
ning, June 7. He said financing a news¬ 
paper was very much like teaching a dog 
new tricks—“The little boy says, ‘You’ve 
got to know more than the dog.’ ” He 
continued: 

“The principle elements necessary to the 
successful financing of a newspaper, either in 
its purchase or in its operation, are money 
and nerve. Money may be defined as the 
good American dollar, or credit. Every news¬ 
paper man of ordinary intelligence and stand¬ 
ing possesses either one or both. Nerve might 
be defined as vision, audacity, ability or deter¬ 
mination. 

“We have heard it said in times past that 
newspapermen were ‘born and not made.’ 
That was supposed to account for the fact 
that there were so many financial failures in 
the newspaper business—people missing their 
calling. This idea has been dissipated in late 
years by the establishment of schools of 
journalism, in which men and women are 
being fitted for the work. 

“When we take into consideration the very 
prevalent fallacy that anyone can run a news¬ 
paper, and that many attempt it after making 
a failure in everything else, the number of 
failures in newspaperdom are remarkably few. 

“There has been a revolution in newspaper 
conditions, perhaps more so than in any other 
line of business. But the changes on the 
whole have been for the better, and the news¬ 
papers of today stand far ahead of newspapers 
of ten years ago. both in mechanical attrac¬ 
tiveness and editorial influence. 

“I'n fact, newspapers have become very much 
the indices of the community in which they are 
paolished, reflecting the moral and educational 
status in the news and editorial columns and 
the business enterprise in the advertising col¬ 
umns. The press of today is of a high char¬ 
acter and standing, and no small amount of 
credit is due to the influence of the schools of 
journalism. 

“The man who undertakes the publication of 
a newspaper with no higher motive in view 
than that of accumulating money will never 
reach a position of power and influence, because 
such a man wiU be actuated by selfish desires 
which will dwarf the intellect and narrow the 
vision until the needs of the people his paper 
undertakes to serve are obscured from view. 

“Most of the financial failures in the news¬ 
paper world can be accounted for because the 
owner never stopped to counf the consequences 
resulting from a policy which pc^ibly gave 
temporary financial success, but failed to ren¬ 
der the service which every community has the 
right to exp^ of a newspaper. 

“The spirit of the successful newspaper pub¬ 
lisher of modem days is the spirit of sacri¬ 
ficial service, and to be as gay with it as is 
decent in a dreary world.” 

NEW PAPER MILL 

Larger Plant at Plattsburg, N. Y., Will 
B« Revived 

Plattsburg, N. Y., is to have a new 
paper mill. The well-known Lozier 
plant, which for the past two or three 
years has been laying idle, soon will be¬ 
come ag^in a scene of great activity, 
giving steady employment to between ISO 

and 200 men. Over half a million dollars 
will be expended by those interested in 
the new enterprise. 

The company will have for its general 
manager H. P. Nostrand, at present gen¬ 
eral manager of the three plants owned 
and curated by the Stevenson & Thomp¬ 
son Paper Company. The machines will 
be operated by electric power trans¬ 
mitted by the Plattsburg Gas & Electric 
Company. 

CLEVELAND AD CLUB ELECTS 

Rutherford Again Is Chosen President; 
Treasury Hu $28,000 

George A. Rutherford, president of the 
George A. Rutherford Company, again 
heads the Qeveland Advertising Club, 
having been elected for a second term. 
The club is prosperous, Jos^h F. Couls- 
ton, treasurer, reporting a balance of 
$28,000. 

Howard Cool, manager of the Better 
Business Bureau, said the coming work 
in his department would be the elimina¬ 
tion of practices which undermined con¬ 
fidence of the buying public in advertis¬ 
ing. 

James M. Beck, Solicitor General of 
the United States, was the star speaker 
at the annual meeting and luncheon. 
Hotel Statler. “The True Greatness of 
a City” was his subject. He said two 
institutions in this country possessed tre¬ 
mendous power for good—the news¬ 
papers and the theaters. In the average 
newspaper, he said, the reader can dis¬ 
cover no true sense of news values. The 
questions by which to test news, accord¬ 
ing to him, should be: “Is it true? Is 
it worthy? Will it better humanity?” 

Directors elected by the club include 
R E. Adams, Henry Turner Bailey, E. 
S. Goldstein, C. H. Handerson, T. V. 
Hendricks, Jay Iglauer, R. J. Izant, 
Charles W. Mears, Charles Percy, Frank 
Strock, and Tim Thrift. Ray H. Finger 
will be re-elected secretary-manager. 

Ontario Daily Has New Features 

The Kingston (Ont.) Daily Standard 
in the last ten days has put out two dis¬ 
tinctive feature pages. One was a “Play 
Ball” page, which contained the schedules 
of the home and out-of-town games and 
the advertisements of leading merchants, 
while the other was a “Builder’s Page,” 
which ran in the Standard two issues and 
contained the advertisements of twenty 
of the foremost building and supply 
houses of the city. The Standard will in 
a few months celebrate its 113th anni¬ 
versary, being the third oldest paper in 
all Canada. 

Larry Martin Now Bureau Head 

Larry Martin, who has been acting 
manager of the Washington Bureau of 
the United Press since Herbert W. 
Walker left that position to become edi¬ 
tor of the Washington News early this 
year, has been appointed as manager of 
the bureau. Mr. Martin joined the 
United Press in 1917, and has been its 
leading political expert. He will ac¬ 
company President Harding on his forth¬ 
coming western trip. Before going to the 
United Press Mr. Martin was connected 
with papers in Qeveland and Pittsburgh. 

INTERITPE 
Standardized and interchangeable typesetting machines 
for all composition, from 5-point text up to full widdi 

36-point bold, and 60-point bold condensed, on slugs up to 
42 ems wide. See our full page next week. 

INTERTYPE CORPORATION 
General Offices: 805 Terminal BoQding, Brooklyn, N. Y. 

ATTRACTIVE HEADING FOR 
FLATS TO LET 

APPARTEMENTS 

ET LOCATIONS 
Paris Editor. Eioiroa & Publisher 

Paris, May 14.—The acute apartment 
crisis in Paris is reflected by the block 
used as a heading in the Figaro over 
small ads of apartments to let. A long 
line of apartment seekers winds away in 
the distance and a typical French police¬ 
man keeps the queue in order, while the 
first man of the file is handing a large 
bribe to the janitor, who is turning up his 
nose at it 

LEAVENWORTH MERGER 

Anthony Buys Leavenworth Post to 
Unite vrith Times 

(By Telegraph to Editor & F^jblisher) 

Leavenworth, Kan., June 5.—Dan R. 
.\nthony, Jr., owner and publisher of the 
Leavenworth Times, has purchased the 
Leavenworth Post, an afternoon paper, 
from Clyde H. Knox, former publisher 
of the Independence (Kan.) Reporter. 

The last issue of the Post will be 
Friday, and after that date the consolida¬ 
tion will be effective. The Times will be 
an afternoon paper with a Sunday morn¬ 
ing edition. 

The Post was founded by Albert T. 
Reid, now of New York, about 1910, and 
was sold by Mr. Reid to Mr. Knox Janu¬ 
ary 1 last. The Times is the oldest news¬ 
paper in Kansas having been established 
March 7, 1857, and made a daily Feb. 15, 
1858. It has been published by three 
generations of the Anthony family. 

FAKE AD PROMOTER SENTENCED 

Organised "Agency” in Order to 
Swindle "Officers” of $11,750 

Organization of an advertising com¬ 
pany for the purpose of defrauding 
persons who answered advertisements 
has brought Eldward F. Weaton a two 
and one-half year term in Sing Sing. 

Weaton is alleged to be one of a band 
that has defrauded persons throughout 
the country of large sums through 
spurious publicity schemes. He had a 
record of two convictions in Ohio be¬ 
fore his conviction before Judge Crain 
in General Sessions, New York. Weaton 
was convicted of defrauding Eldwin 
Huntington Guest of Pelham, N. Y. out 
of $2,500. It was stated by Assistant 
District Attorney Sabbatino that Weaton 
is known to have swindled seven persons 
out of a total of $11,750, under pretense 
of making them officials of the Commerce 
Advertising Agency, formerly with offices 
in the Gotham National Bank building, 
Columbus Circle. 

Guest testified that besides inducing 
him to invest $2,500 Weaton had told him 
the company was in a most flourishing 
condition and have contracts with most of 
the leading publications in the country. 
Weaton made him head of the concern’s 
foreign advertising department, he testi¬ 
fied. He said that he soon discovered 
that the concern did not have a single 
contract to place advertising. 

Publication Changes Name 

The Candy Manufacturer, published 
by the Manufacturing (Confectioner Pub¬ 
lishing (Company, (Chicago, has changed 
its name to the Manufacturing Confec¬ 
tioner, following litig^ation with the pub¬ 
lishers of (Candy & Ice Cream. 

Rinehart Incorporates Herself 

Mary Roberts Rinehart, Inc., has been 
capitalized for $S(X),(XX) for the purpose 
of producing and writing books. The 
author wishes to handle and market her 
writings in a business-like manner. 

To Newspaper Publishers 
Having temporarily retired from active 

newspaper management, with the sale of The 
New York Globe, the undersigned announces 
that he is open for engagement or retainer for 
service to publishers desiring expert opinion 
or assistance in solving problems regarding 
their properties. 

Charges based on per diem and expenses 
or annual retainer. 

Local advertising situations adjusted; 
sound advertising rates established; circula¬ 
tion expansion plans prepared; simplified 
cost system provided; appraisals; or advice 
regarding any other matters coming within 
the experience of a metropolitan newspaper 
publisher familiar with newspaper produc¬ 
tion in smaller cities. 

JASON ROGERS 
Formerly Publisher, The New York Globe. 

**■ Room No. 425, No. 30 Church St., 
4 Bancker Place, York City. 

New Rochelle, N. Y. 

1 



Oh “Empress" Express Route to Europe 
VTa the Historic St. Lawrence 

CHERBOURG — SOUTHAMPTON — HAMBURG 

TN 1535, nearly four centuries ago, Jacques '' I ’’HE Canadian Pacific "Empress” Express 

Cartier of St. Malo, in his search for fabled Liners, the largest and fastest ships on the St. 

Cathay, sailed up the majestic St. Lawrence. Lawrence, offer the discriminating traveler the 

His diminutive ships, the "Grande Hermine”, unique delight of a part fresh-water, part salt- 

"Petite Hermine" and "Emerillon” were met by water voyage of rare scenic beauty, with the ut- 

flotillasof Indian canoes. On either shore stretched most in luxury of appointments and service— 

towering cliffs or stately forests of maple. Canadian Pacific Standard. 

Seventy years later came Champlain, founder From Quebec, the voyage is down the historic 

of Quebec, followed by La Salle, Frontenac, and river, a thousand miles of forests, cliffs, cultivated 

many another voyageur, imbued with the same fields, or pretty white villages, then—the broad 

spirit of romance and New World adventure. But protected Gulf; past Anticosti, the Magdalens, 

to Jacques Cartier the world pays tribute for his Cape Briton Isle and Newfoundland, 

discovery of the St. Lawrence Route—the most Europe in a week’s time with only four days of 

direct travel highway to Europe. open sea! 

Excellent "MONOCLASS" (One Class Cabin) steamers, Montreal to Liverpool,Belfast, 

Glasgow,Cherlnmrg, Southampton and Antwerp. 

for rates, soiling dates, and full information, apply to local Steamship and Tourist Agtnts, or 

CANADIAN PACIFIC 
F. T. Stkhbin'G, General ^Igenl, Passenger Department, Madison Avenue at 44th Street, New York 

V. 
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ADVERTISING RECOVERS FROM LONG ILLNESS 
{Continued from Page 12) 

penter, with only a hammer and without 
a saw or chisel. The Interstate Com¬ 
merce Commission, which controb the 
rates of transportation, has the saw: you 
have the chisel. Some day advertising 
clubs will take up the question of using 
advertising rates as a too: in connection 
with the steadying of business conditions. 
When business is recklessly expanding, 
advertising rates should be materially 
increased; so that when business is de¬ 
pressed, advertising rates may be cor¬ 
respondingly reduced. 

“One of the best barometers of business 
is the size of our daily newspapers. I do 
not want to reduce the size of our papers 
over a period of years. Rather I want to 
see them increase in size. I, however, 
object to a big paper one year and a 
small paper the next year. 

“Business conditions will become 
steady and gradually increased, only 
when the amount of advertising becomes 
steady and gradually increased. Violem 
fluctuations in advertising are not merely 
the result of fluctuation in business, but 
are largely the cause.” 

H. E)ranis Bradley, of Pope & Bradley, 
a member of the British delegation, spoke 
on “Art and Literature in Advertising.” 
Mr. Bradley said in part: 

“Art is art whether the work is printed in 
a newspaper or on a hoarding, or exhibited in 
the Royal Academy or the Paris Salon. Great 
Riitish artists have painted and are now paint¬ 
ing pictures for our advertisements, but great 
writers are not yet writing the matter for our 
texts. 

“I foresee the time, however—and that in 
the immediate future—when into the vortex of 
commerce, because of the fundamental instinct 
to live, will be swept our great writers. 

“The copy of tomorrow will be written by 
men of genius—representatives of literature, 
and with the help of great painters there will 
be bom a new great public garden of art. 

“This is no fanciful vision; it is a simple, 
logical forecast. Let us for the moment shelve 
the artistic argument and gdance at my fore¬ 
cast from a materialistic standpoint. On each 
individual advertisement thousands of pounds 
are paid for its publication. The literary copy 
is of paramount importance, and every line 
should be even more carefully studied than the 
dialogue of an epigrammatic comedy. 

“When, at a great price, the blank spaces in 
the newspapers and magazines are purchased by 
the advertiser, they should represent to him the 
canvas upon which the artists of both pen and 
brush may tell a golden story. 

“The public should be intrigued by the lit¬ 
erary and artistic appeal to search the papers 
for the latest announcements, instead of idly 
turning the pages and finding them by chance. 

“The standard we should aspire to is that 
the advertisement should be the most witty and 
subtle page in the paper in which it appears. 

“It should be as virile as Adam and as se¬ 
ductive as Eve. 

“Its freshness and originality should chal¬ 
lenge comparison with the editorial pages, and 
if it compares unfavorably it should be judged 
a failure. It should represent the caviare of 
the journal in which it appears and as such be 
consumed first; that is, when the mental palate 
is clean and not surfeited with a conglomera¬ 
tion of literary dishes. 

“The world depends upon its commerce, and 
advertising is the life-force of commerce.” 

Hon. K T. Meredith, publisher of Suc¬ 
cessful Farming and former Secretary of 

Agriculture, spoke on “The Foundation 
of Advertising Results” (The relation of 
the farm market to all advertising.) 
Declaring that conditions in every man’s 
business, notwithstanding what kind of 
business it was, were only a reflection of 
what happens on the average farm, Mr. 
Meredith emphasized the fact that there 
was not a man or woman in the country 
who could afford to say that he or she, 
was not interested in agriculture. 

As the meeting was late in starting, the 
last two speakers on the program Stanley 
Q. Grady, dire^or of Sales and advertis¬ 
ing of the Dairymen’s League Co-opera¬ 
tive Association, New York, and Charles 
F. Hatfield, secretary and general man¬ 
ager of the St. Louis Convention and 
Tourist Bureau, spoke very briefly. Mr. 
Grady’s subject was “Marketing for 76,- 
000 Farmers,” and in a few words he 
explained the work of his association. 
Mr. Hatfield told something of how com¬ 
munities may be built up, through ad¬ 
vertising. 

AD WOMEN RE-ELECT OFFICERS 

—MAY LIMIT ADMISSIONS 

'T’HE Federation of Women’s Adver- 
tising Qubs held a spirited session 

at the Hotel Chalfonte Tuesday after¬ 
noon, resulting in the re-election of Miss 
Katherine H. Mahool, of Baltimore as 
the representative of the women’s adver¬ 
tising clubs on the Executive Committee 
of the Associated Advertising Qubs of 
the World. As the Executive Commit¬ 
tee met infrequently last year. Miss Ma¬ 
hool had few opportunities to present the 
point of view of advertising women. 

Miss Elizabeth V. Maguire, of Phila¬ 
delphia, who has served as chairman of 
the Women’s conference for the last year, 
was re-elected, defeating Miss Ethel 
Scully, of Milwaukee. Miss Helen Hill, 
president of the Advertising Club of New 
York, was re-elected vice-chairman. 

Miss Jane J. Martin, former president 
of the Advertising Qub of New York, 
now Eastern manager of Carpenter & 
Co., spoke on the human equation in busi¬ 
ness, urging the members not to become 
impersonal. Miss Maguire, who pre¬ 
sided, reviewed the growth of the 
women’s clubs, and the splendid work 
they have accomplished since the first 
one was organized. 

Mrs. Horace S. Imber, who attended 
the convention with her husband, general 
manager of the London Daily Mail, gave 
a short greeting to the advertising women, 
expressing sincere appreciation of the 
courtesies which have been extended the 
British visitors, and assuring the adver¬ 
tising women of the cordial welcome, 
which they will receive in London in 1924. 

Messages of greeting were read from 
Mrs. George Horace Lorimer of Phila¬ 
delphia and Mrs. Christine Frederick, of 
New York, who were ’inable to be 
present. 

Unusual Opening for 

HIGH-POWERED ADVERTISING SALESMAN 

is now offered in one of the largest cities of the Middle 
West on a morning, evening, and Sunday newspaper 
already very large and growing rapidly. Applicant 
must be experienced man of personality, energy, and 
vision. Comfjensation in keeping with ability to 
produce results. Only man with successful record 
in newspaper advertising considered. 

Write immediately, string full qualifications, detailed 
experience and salary expected. 

Address—Box B-718, Editor & Publisher 

Mrs. Frederick Schoff, honorary presi¬ 
dent of the National Congress of 
Mothers, Md Chairman of (3hild Welfare 
in the National Council of Women, spoke 
on “The Value of Specialization in Club 
Organizatic^” and ended with a plea for 
a ^ter childhood, emphasizing the fact 
that it is the children of to(^y who will 
be the men and women of tomorrow and 
that they should be given every possible 
opportunity. 

Chief Strong-Wolf made a fervent and 
touching plea for the Indians, and begged 
that the advertising women use all of their 
power in helping them attain rights of 
citizenship. According to the Chief, 17, 
313 Indians fought in the World War for 
freedom for a country in which they 
themselves have not been recognized. 

Miss Mary Crowle>’, of the Chicago 
office of the John Budd Company, spoke 
on “The Standards of Eligibility for 
Admission to Membership in Women’s 
Advertising Qubs.” 

Following Miss Crowley’s address. 
Miss Helen Waldo presented the follow¬ 
ing resolution on behalf of the New York 
Lrague of Advertising Women: 

“Whereas, the standard of eligibility 
to advertising clubs seems to have been 
lowered or misinterpreted and sometimes 
not adhered to by clubs or membership 
committees of advertising clubs, it is the 
consensus of opinion of this conference 
that standards of eligibility to member¬ 
ship be elevated, and 

“Be it Resolved, that all advertising 
clubs composed wholly or partly of 
women, adopt a universal standard. 

Resolved, that the following standard 
be maintained, admission to women who 
are making their livelihood directly 
through active work in buying, selling 
or creating advertising, and those holding 
executive positions in advertising, ap¬ 
plicants to furnish proof of their stand¬ 
ing to their respective clubs. 

“Resolved, that any club, not enforcing 
strict adherence to these standards of 
eligibility, be deprived of representation 
in the Women’s Conference in the Asso¬ 
ciated Advertising Qubs of the World. 

“Resolved, that the adoption of these 
resolutions become effective this day.” 

Miss Waldo’s resolution was referrd 
to a committee which will take it up ^ 
the near future. I 

WITH THE BRITISH DELEGA'nON 

At the Fancy Dress Ball on the Ba> 
engaria coming over the British delepp 
tion distinguished themselves with | 
bunch of costumes that stood right o« 
The costumes available in the shiflj 
fancy dress wardrobe were good eno;^ 
but the originality expressed in % 
dresses improvised by the members d 
the delegation showed a creative seat 
that was well fitted to a force of adv» 
tising men. Among them, the costuim 
devised out of simple materials wcr 
a pseudo-Minister of Czecho-Slovala 
(who beat the band) ; Long John Si 
ver (from “Treasure Island”); “0« 
Lady of the Snows,” a scarecrow, ad 
so excellent were the disguises that nu^ 
of the characters preserved their idenl% 
to the end. The officers of the Ber* 
garia declared it to be the finest thii| 
of its kind ever held on the ship-t 
thing that not unreasonably made th 
Britishers proud. 

* * * 

The ship collections on the Berengaia 
with the British party on board, mad 
some records. On the afternoon of sai 
ing a fatality in which a ship boy lost li 
life was the object of a special collectia 
for the boy’s mother. Over a thou^ 
dollars was realized. Other oollectioj 
were: 

Sports Event. $275 
Boxing. 160 
Concert for Seamen’s 

Orphanage . 56S 

At auction pool on the daily run of tk 
boat the average amount per night m 
$610, and a Derby Sweep arrangi 
among the delegation totaled $500. 
{A.A.C. IV. News continued on page Si 

When The Mercury Goes Up— 

What Goes Down? 

Your classified advertising patronage—isn’t 

that right? 

The summer months are thin ones for the 

Classified Sections of most newspapers. Help 

laid off, business practically dead—a waste 

season eats into the year’s Classified profits. 

But for other newspapers, the National Stand¬ 

ard methods of promotion turn the summer 

slump into summer production. Year-round 

lineage contract development, special warm 

weather campaigns, and other intelligent pro¬ 

motion tactics make normal times out of. the 

worst months of the year. 

Why not turn this summer into a “hummer” 

for your newspaper? 

Our bookleti, *‘Thm Vndi$covurud Country** and **Architaet$ of 

Cla»$ified Advertising” makes profitable ^summer reading** Write far 

them. 

THE BASIL L. SMITH SYSTEM, INC. 

International Classified Advertising Coonsellors 
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Hearst just fired me! 

It was an impromptu, informal affair. Let it go 
at that. I refuse to take the family skeleton out for 
a walk. 

And so I’m tossing a few hundred dollars into the 
advertising jackpot to tell the newspaper world I 
want a job ... a life-sized job even bigger than 
my late connection. Location immaterial—at 
home or abroad. 

Past record? 

Exceptional. Lucky, perhaps—but exceptional. 
I was fortunate enough to combine my editorial 
and advertising experience and make that com¬ 
bination pay on promotional work. I like the 
promotional end. ... I like the active service in 
the first line trenches of the publicity drives for 
circulation and advertising. And scrapping 

, around in those trenches I managed to hang up a 
pretty decent sort o’ record . . . bucking up 
against the stiffest morning newspaper competi¬ 
tion in America. 

Recognition? Emphatically, yes. 

To be exact—a 200% salary increase during the 
past two and a half years. 

That’s all. 

George F. Nieberg 
442 Surf Street, 

Chicago 
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CLASSIFIED ADVERTISING IS A PUBLIC 
SERVICE, SAYS J. L. BERGLUND 

Rapid Development of This Branch of the Field Shown hy 

Speech and Exhibits at the Fourth Convention of the 

Association of Classified Advertising Managers 

Bt C. L. PERKINS 
How to get more ads, more lines and 

more insertions per ad was the theme of 
the fourth annual convention of the As¬ 
sociation of Newspaper Classified Adver¬ 
tising Managers held in Atlantic City, 
June 4, 5, 6 and 7, concurrently with the 
meetings of the Associated Advertising 
Clubs of the World. The result of the 
convention was more newspapers repre¬ 
sented, more delegates in attendance, 
more information distributed and more 
inspiration gained than at any of the 
previous conventions. 

The average attendance was over sev¬ 
enty, which, compared with the average 
of twenty at the first meeting, shows the 
growth of the organization which now 
has almost a hundred and fifty paid mem¬ 
bers in every part of the country. 

John L. Irwin of the Des Moines Reg¬ 
ister and Tribune, was elected presi¬ 
dent to succeed Harry Gwaltney of the 
Milwaukee Journal. C. W. Nax of the 
St. Louis Globe-Democrat was reelected 
first vice-president, and G. N. Gundersen 
of the New York Telegram was selected 
as second vice-president. Charles Win¬ 
ters of the Chicago Daily News was 
chosen as treasurer, and C. L. Perkins of 
the Chicago Herald and Examiner sec¬ 
retary. R. E. Seiler of the Los Angeles 
Examiner and H. C. MacDonald of the 
Qeveland Plain Dealer were re-elected 
as directors. P. M. Hughes of the 
Minneapolis Tribune was also made a 
director. 

One of the features of the convention 
was an elaborate display of all kinds of 
forms and promotion. The entire wall 
of the convention hall was lined with ex¬ 
hibits from all over the country showing 
promotion advertisement plans and ideas 
that has been used with success. 

President Gwaltney in his opening 
speech at the first Monday session said 
in part: 

“A survey of the classified advertising 
field shows that the A. N. C. A. M. serv¬ 
ice is building tangible results of far- 
reaching proportions. As a result, clas¬ 
sified workers have a better conception of 
their duties, are better qualified to per¬ 
form them and see new and greater pos¬ 
sibilities for business. They are build; 
ing a bigger and better volume of clas¬ 
sified advertising because of this addi¬ 
tional information an*d inspiration. 

“Another outstanding result is the 
number of smaller newspapers that have 
organized a classified department and 
iKve built or are building a representa¬ 
tive classified business. These news¬ 
papers failed to recognize their oppor¬ 
tunities. did not know how to start or 
proceed until they came in contact with 
the association’s work. 

“Men and women in other branches of 
advertising have had their interest 

turned to classified. They are beginning 
to recognize it occupies an important 
place in the advertising world. This rec¬ 
ognition is greatly to be desired, for 
without it certain possible attainments 
cannot be reached.’’ 

The reports of the treasurer and sec¬ 
retary showed that the association was 
in a sound financial condition, that it had 
accomplished more in the past year than 
ever before. Among the accomplishments 
enumerated were the issuing of over 175 
.Bulletins to members giving information 
concerning advertising and advertisers of 
an undesirable nature and the establish¬ 
ment of the classified journal, the offi¬ 
cial publication of the organization. This 
magazine in three months has grown 
from 12 to 32 pages and been made self 
supporting. 

How to get more advertisements 
through newspaper display advertising 
was the subject of the first session Mon¬ 
day afternoon. H. G. Barringer of the 
Indianapolis News was chairman and in 
part said: 

“Selling classified through display is 
one branch of the great field of classified 
advertising promotion that has come to 
be recognized as a very important factor 
in the building of a newspaper want-ad 
service much in the same manner as that 
of a railroad or electric light companV. 
Public utilities can sell their services to 
the public through newspaper’s display 
space—why not classified advertising?” 

At this session George Pillis, classi¬ 
fied promotion manager, was one of the 
speakers. During his speech he said: 

“Want-ad promotion falls into two main 
classifications: 1. Advertiser promotion. 
2. Reader promotion. Of these two, I 
believe reader promotion is much to be 
preferred. For where advertiser-promo¬ 
tion serves as an appeal to advertisers 
only, reader-promotion serves to attract 
a natural advertiser’s attention, plus read¬ 
er’s interest, plus added sales lineage. 
There are, I believe, some newspapers 
that favor combining reader and ad¬ 
vertiser promotion, but I would think, if 
l)oth are to be employed, that the best 
policy is to use them separately. This 
and all of the other sessions developed 
into round table discussions. 

One of the points considered at this 
time was the proper term to use in men¬ 
tioning the kind of advertising under 
consideration. Many newspapers use the 
term ‘Want-ads,’ others ‘classified ads’ 
and some ‘liners,’ etc. 

“At previous conventions no progress 
could be made on the solution of this 
problem. This -meeting, however, em¬ 
phasized the importance of the question. 
The result of investigations made during 
the last year were reported. It was evi¬ 
dent that opinion was rapidly coming to 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 

NEWSPRINT 
Daily Capacity 425 Tons 

WE SOLICIT YOUR INQUIRIES 

GENERAL SALES OFFICE 

30 East 42nd St., New York City, N. Y. 

Chicago 
620-621 McCormick Bldg. 

Pittshurgh 
1117 Fanners Bank Bldg. 

adopt the words ‘classified ads,’ in pref¬ 
erence to ‘Want-ads’ as the best.” 

J. L. Burglund of the Atlantic City 
Press at this session said: 

“Service to the reader should be the 
main consideration, the outstanding fea¬ 
ture of all promotion copy. Emphasize 
the fact that classified advertising is a 
public service easy and profitable to use. 
Tell the public of the usefulness of 
classified, its ability to satisfy all the 
wants that arise daily, the many oppor¬ 
tunities it offers to save time and money 
in satisfying these daily needs. 

‘The most important thought is that 
to appeal for the patronage of hundreds 
of advertisers instead of for the interest 
of thousands of readers is to miss the 
best way of building classified and es¬ 
tablishing it as a popular medium.” 

C. W. Nissen of the Los Angeles Her¬ 
ald conducted the next session on “How 
to get more advertising through street 
salesmen.” He said; 

“No classified manager is satisfied that 
each individual salesman on his staff is 
selling all the advertising that can pos¬ 
sibly be sold on each territory. No mat¬ 
ter how efficient you might feel your staff 
is, a little more advertising can always 
be obtained. 

“The first thing to do is to check up on 
your staff and weed out the ‘weak sis¬ 
ters.’ Keep improving the standard of 
your salesmen. Always be ready to give 
a good applicant a try-out, and if he 
lives up to your expectations let him 
replace your poorest salesman.” 

Every morning the program was 
started with the “Question Box” which 
proved one of the interesting features 
where members could ask any questions 
and all members having information on 
the subject answered. 

How to get more advertisements 
through telephone selling was the topic 
of the meeting conducted by M. P. Go^- 
fellow of the New York American. 

Tuesday noon two luncheons were held 
one_ for representatives of newspapers 

in cities of less than 50,000 and another 
for publications in larger cities. Wednes¬ 
day noon luncheons were held for eve¬ 
ning and morning newspapers. 

•Another of the Tuesday sessions thi 
brought about a lively discussion was ik 
one conducted by Oscar Schenk of tk 
Chicago .\merican on the subject of tk 
best method of paying salesmen. Bod 
the straight salar>' and salary and co» 
mission systems found strong advocates 
However, the majority of delegaki 
seemed to prefer some commission sjy 
tern and practically all agreed that cqi. 
tests and bonusues were desirable a 
stimulants to sales effort. Numeroc 
plans and methods of renumeration wot 
presented and discussed. 

Tuesday James Wright Brown oi 
Editor & Publisher, made a short al 
dress before the association in whid 
he laid stress on the importance of cl* 
sified advertising to newspapers as tk 
means by which they could gain a greaio 
freedom from the fear of losing large 
display advertisers, and thus insuring in. 
dependence from any influence of 
space buyers. 

Wednesday morning the .Association oi 
Newspaper Qassified Advertising Mat. 
agers held a joint session with the Ni.| 
tional Association of Newspaper Extt. 
utives. This session consisted of a rouaj 
table discussion on numerous phases of 
classified building. Basil L. Smith ot 
Philadelphia spoke at this session, ft 
commented upon the fact that newspapen 
must get down to fundamentals and real 
ize the fact that the building of a clas¬ 
sified advertising section in a newspape 
was not a matter of space selling as mos 
publications considered it. On the cob- 
trary, Mr. Smith showed that the (fc- 
veloping of a want-ad medium was men- 
ly the building of a service to readm 
and advertisers. He predicted that clas¬ 
sified would develop much more rapid^ 
in the future than in the past and ev* 
tually pass display advertising in vol¬ 
ume. 

The first portion of the Wednes^ 
afternoon session was devoted to a dis¬ 
cussion led by J. H. Butler of the Hoas- 
ton Chronicle on “How to Increase tk 
Lineage Per Ad Through Newspaps 
Promotion. Several representatives 
have conducted promotion compaigns to 
get their advertisers to write more co* 
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plete copy explained their methods. In 
this connection it was shown that the 
best method of increasing the lineage per 
ad was to make all members of the clas¬ 
sified department realize the importance 
of good copy in the want-ad columns and 
teach them how to render service to ad¬ 
vertisers by helping them prepare better 
copy. 

T. F. Mulhem of the Brooklyn Eagle 
in opening his session on ‘How to In¬ 
crease the Lineage Per Ad Through 
Salesman’s Arguments” outlined first the 
reasons why advertisers should use larger 
copy and the motives which when prop¬ 
erly appealed to would cause them to 
buy greater space. 

Tl« convention ended on Thursday 
with session devoted to typography, ab¬ 
breviations and how to get a greater 
number of insertions per ad. 

Salina Paper Changes Hsuiils 

Earl Woodward has bought the Salina 
(Kan.) Daily Unioa The former owner, 
John L~ Brady, will leave Salina and re¬ 
enter the newspaper business elsewhere. 

Iowa Paper Buys Out Rival 

Announcement was made June 1 of the 
purchase of the Boone County (la.) 
Pioneer, a tri-weekly, from Jesse B. 
Stonebraker by S. G. GoWthwaite, owner 
and publisher of the Boone Daily News- 
Republican. Goldthwaite has announced 
that Stonebraker will serve as manager 
of the tri-weekly and that both papers 
will be published by the same owner for 
the time being. 

Dixie Publishers’ Convention 

Advance reservations indicate that 
there will be from 150 to 200 publishers 
in attendance at the annual convention of 
the Southern Publishers’ Association, 
July 9-10-11, at White Sulphur Springs. 
Secretary Walter C. Johnson, of Chat¬ 
tanooga, states that an effort is being 
made by the Southern Railway to or¬ 
ganize several special trains for the meet¬ 
ing. 

FIRST JOINT ASSEMBLY 

Mr. Buckley’s nomination was seen by 
the newspaper men in Atlantic City as an 
attempt by the poster and direct-by-mail 
interests to again assert the dominance in 
the convention, and it was early apparent 
that Holland sentiment prevailed five to 
one. There were few supporters for the 
action of the first joint assembly to sit 
as a nominating committee under the new 
constitution: in fact, few understood the 
guiding motive of the assembly in run¬ 
ning counter to the strong favorable cur¬ 
rent that has marked Holland’s candidacy 
ever since it became known through Edi¬ 
tor & Publisher three months ago. 

The joint assembly was organized 
Monday, following the first general s«- 
sion, when presidents from various dis¬ 
tricts held caucuses and elected the fol¬ 
lowing representatives for the new body; 

First District—Chester 1. Campbell, 
Boston. _ 

Second EHstrict—Chester Brown, 
Newark, N. J. 

Third EHstrict—Fred D. Fox, Rich¬ 
mond, Va. 

Fourth District—Charles Rosenthal, 
Chattanooga, Tenn. 

Fifth District—Bennett Chappie, Mid¬ 
dletown, Ohio. 

Sixth District—Howard Harrington, 
Moline, Ill. 

Seventh District—Walter B. Weisen- 
berger, St. Louis. 

Eighth District—R. E. Cole, Fargo, 
N. D. 

Ninth District—Victor Martin, Daven¬ 
port, la. 

Tenth District—H. C. Howard, Hou¬ 
ston, Tex. 

Eleventh District—Harwood H. Faw¬ 
cett, Colorado Springs, Colo. 

Twelfth District—Carman Smith, Los 
.\ngeles. Cal. 

Thirteenth District—Oregon, Washing¬ 
ton, and .'Maska—no election. 

Fourteenth District—Europe—no elec¬ 
tion. 

Fifteenth District—H. S. Van Scoyoc, 
Montreal, Canada. 

Sixteenth District—Hugh Paton, Syd¬ 
ney, Australia. 

Simultaneously, representatives of the 
various departments of the National Ad¬ 
vertising Commission, at the Traymore 
Hotel, elected their representatives as 
follows; 

Advertising Specialty Association— 
Theo. R. Gerlach, Joliet, 111. 

Agricultural Publishers’ Association— 
Alfred E. Jones, Philadelphia. 

American Association of .Advertising 
.Agencies—Merle Sidener, Indianapolis. 

.American Photo-Engravers’ Association 
—E. W. Houser, Chicago. 

Associated Business Papers, Inc.—A. 
O. Backert, Cleveland. 

Associated Retail Advertisers—F. S. 
Goldstein, Qeveland. 

.Association of National .Advertisers— 
G. R. Sharpe, Detroit. 

Church Advertising Department—W. 
Frank McClure, Chicago. 

Community Advertising Department— 
Charles F. Hatfield, St. Louis. 

Direct Mail Advertising Association— 
Charles Henry Mackintosh, Chicago. 

Directory and Reference Media Depart¬ 
ment—Wilson H. Lee, New Haven, Conn. 

Financial .Advertisers’ Association—F. 
W. Ellsworth, New Orleans. 

Graphic Arts Association — H. H. 
Cooke, New York. 

Industrial Advertisers’ .Association— 
J. C. Bowman, Warren, Ohio. 

National .Association of Elmploying 
Lithotp'^phers—C. T. Fairbanks, Qiicago. 

National Association of Newspaper 
Executives—Frank D. Webb, Baltimore. 

National Association of Theatre Pro¬ 
gram Publishers—Frank B. White, Chi¬ 
cago. 

Outdoor Advertising Association— 
Leonard Dreyfuss_, New York. 

Poster Advertising Association—E. Al¬ 
len Frost, Chicago. 

Public Utilities Advertising .Association 
—Frank Le Roy Blanchard, New York. 

Religious Press Department—H. W. 
Beals, New York. 

Screen Advertisers’ Association—Dou¬ 
glas D. Rothacker, Chicago. 

Concrete expression was given to the 
opposition to Mr. Buckley when the New 
York delegation made its decision unani¬ 
mously to support London for 1924 and 
Holland for president. Similar action 
w’as not announced by other clubs, but in¬ 
dividuals did not conceal their leaning to¬ 
ward the incumbent president. 

Within 24 hours, the Chicago Adver¬ 
tising Council, according to W. Frank 
McClure, its presidenf, authorized the 
statement that Mr. Buckley’s candidacy 
had been withdrawn in the interest of 
harmony. Mr. Buckley told reporters- 
that he would state on the convention 
floor that he was not a candidate if the 
nominating committee’s report did not 
suit the delegates, that his first interest 
was advertising and that election to office 
was secondary. 

SIDENER HAS GREAT SCHEME 

Suggests All Business Men Adopt 

Rotarian Motto 

Merging of the slogans of the A. A. 
C. W. and the Rotary Clubs was urged 
by Merle Sidener, Indianapolis advertis¬ 
ing agent, before a luncheon given by the 
-Atlantic City Rotary Club at the Ritz- 
Carlton Hotel, Tuesday. Albert J. Feyl, 
publisher of the Press-Union, and presi¬ 
dent of the local Rotary Club, presided 
and introduced Mr. Sidener, Arthur 
Chadwick, a London Rotarian, Frederick 
E. Potter, London advertising agent, and 
Charles H. Mackintosh, past president of 
the A. A. C. W. 

Mr. Sidener advocated that all business 
men adopt in their relations with patrons 
the Rotarian motto, “He profits most who 
serves best,” with the “truth in advertis¬ 
ing” slogan of the .Advertising Qubs, and 
intimated that such a proposal would ^ 
made at the International Rotary conven¬ 
tion in St. Louis, June 18-22. 

The Providence 

Sunday Journal 

Artgravure 
Section 

The Providence Sunday Journal j 
contains a high grade, well printed ; 
Artgravure section, carefully edited | 
to include pictures of strong local 
interest as well as those depicting 
national and international events. 

This section offers great advantages to ad¬ 
vertisers because it assures one hundred per j 
cent, reader attention and makes possible at¬ 
tractive and sales compelling copy. 

The amount of local copy carried testifies to | 
the advertising value which Rhocle Island 
merchants attach to the section. 

For the first five months of 1923, our gra¬ 
vure advertising has shown a gain of 30% 
over the corresponding period of last year— 
evidence that more firms are realizing the pull¬ 
ing power of the gravure section of this * 
newspaper. 

Flat Rate—25c a Line 

The Providence Sunday Journal is 

one of the most complete Sunday news¬ 

papers in America and is read in ipost 

of the better homes in Rhode Island. 

Providence Journal Co. 
Providence, R. /. 

CHAS. H. EDDY CO. 
National Advertising Representative 

BOSTON NEW YORK CHICAGO 

R. J. BIDWELL CO. 
Pacific Coast Representative 

San Francisco Los Angelos 

I 
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WORLD TRADE IS AGENTS’ TOPIC AS 
BRITON’S CALL TO LONDON 

Isolation Not Practical for BusineM, Speakers at A. A. A. A. 
Session Proclaim—Australian Sees Need 

of A. B. C. in Antipodes 

British agents were honored guests at 
the Wednesday morning session of the 
American Association of Advertising 
Agencies, held at the Marlborough Blen¬ 
heim Hotel, and were called upon by 
Secretary James O’Shaughnessy, for ex¬ 
tempore speeches. 

Hugh Patton, of Australia, president of 
the Advertising Clubs in Australia and 
New Zealand, spoke of advertising con¬ 
ditions in Australia, and expressed grati¬ 
fication o\er the fact that the convention 
will be held in London next year. He 
called attention to the size of Australia, 
stating that there were only five and a 
half million population and that Australia 
was larger than the United States. He 
reviewed briefly the work done by the 
clubs of Australia and New Zealand since 
their organization in 1918, and said that 
the convention this year will be held in 
November in Tasmania. He deplored 
the refusal of .Australian publishers to 
give out their circulation figures, and ex¬ 
pressed the hope that an organization 
similar to the Audit Bureau of Circula¬ 
tions in America, would soon come into 
being. 

F. S. Potter, the oldest man in adver¬ 
tising work in England, won his audience 
when he started by saying “We are not 
aliens, we are your brothers.’’ 

In pleading for co-operation between 
the two countries, he said that America 
did the best advertising in America and 
Great Britain the best advertising in 
Great Britain, but that both countries 
could be benefited by a closer under¬ 
standing. 

He also paid a tribute to W. S. Craw¬ 
ford, who six years ago was working in 
his office and now has successful business 
of his own. 

Harold Vernon gave a short talk in 
which he expressed deep appreciation of 
the hospitality shown the British delega¬ 
tion, as did U. B. Walmsley, London 
Sketch, who is the youngest member of 
the 30 Oub of London. Horace S. Im- 
ber, of the London E>aily Mail gave a 
brief talk on standardizing the agency 
business. 

W. S. Crawford began his remarks 
with the statement “When the conven¬ 
tion comes to London in 1924, we want 
Jim O’Shaughnessy to come with it. We 
have many things, but not a Jim 

O’Shaughntssy.” His request was 
greeted with cheers. 

In addition to these impromptu speeches, 
the regular program was given, with Roy 
S. Durstine, chairman, presiding. Frank 
A. .Arnold of the b'rank Seaman Com¬ 
pany, New York gave a comprehensive 
talk on “The Agency’s International 
Scope.’’ 

“The emergencies oc.'asioned by the 
World War made it necessary to consider 
the entire world as a market place in 
which trading was to be done for the 
benefit of Sll those vitally concerned,” 
said Mr. .Arnold. “It was no longer 
possible, in many instances, to purchase 
goods from their normal sources of sup¬ 
ply. Countries which had for a cen¬ 
tury or more supplied the world with some 
needful product were now automatically 
cut off from the natural market with the 
result that the buyer had to seek this 
commodity elsewhere. This gave rise to 
all sorts of paradoxical conditions where 
countries found themselves selling to 
other countries lines of merchandise 
which had never before figured as ar¬ 
ticles of commerce. 

“The United States, perhaps more than 
any other one nation profited by this new 
era of marketing, with the result that new 
industries were built up, fresh markets 
discovered for many of our natural re¬ 
sources and a felling of international 

trade developed far beyond that previ¬ 
ously known. .All of this served in a 
broad way to bring about a feeling of 
international trade, so that regardless of 
the final solution of the present economic 
and political problems of the world there 

remains the fact that all nations have 
discovered that basically we are each of 
us a part of a complete trading unit and 
that the market place of all us is, today, 
the world. 

“Inasmuch as advertising naturally fol¬ 
lows trade wherever it goes, I venture 
to predict that we are at the present mo¬ 
ment standing at the opening of an ad¬ 
vertising opportunity which, within the 
next decade, will develop into something 
bigger and more important than even the 
most optimistic has dreamed of. 

“The United States has not been a 
big international trader and consequently 
it has not been a big international adver¬ 
tiser. We have done some noteworthy 
things in connection with the exploita¬ 
tion of our goods in our own country. 

“Here and there there have been con¬ 
spicuous examples of the use of advertis¬ 
ing created in this country and placed 
abroad in the interests of American man¬ 
ufacturers. Moreover, we are just begin¬ 
ning to see the possibilities of advertising 
in the entire market place of the world 
in a way where each nation can profit by 
the exploitation of its goods in coun¬ 
tries other than its own and where more 
generally than at present advertising 
campaigns, whether initiated in the 
United States, Great Britain, China, 
Japan or South Africa, will be developed 
from the standpoint of international trade 
and international service.” 

William H. Johns, president of the 
George Batten Company, New York, 
spoke in high praise of the work which 
has been accomplished by the American 

.Association of .Advertising Agencies. 
“In brief, our association is willing and 

anxious to be of the widest possible 
service,” Mr. Johns said. 

“We have never made a demand upon 
any related interest. 

“We have never had a quarrel with 
a publisher, and we have never had a 
publisher complain. 

“We have never by any voluntary act 
injured, or tried to injure, any person 
or thing. 

“We are not the makers of prices in 
our business. Our chief work, therefore, 
has been with practices and methods in 
the delivery of personal service. 

“We believe that an advertising agency 
which is a member of our association 
can give better service than one who is 
not, other things being equal, and it is 
evident that the experienced advertiser 
holds with us this same belief. 

“There must be a reason for this. The 
members of the association work with 
one another. They exchange views on 
advertising problems; they frankly ex¬ 
change experiences, and when they de¬ 
velop something for the general im¬ 
provement in practices or methods, they 
tell their fellow members about it. 

“Isolation does not aid the broaden¬ 
ing of the knowledge required in a busi¬ 
ness like advertising. 

“Our business has wide reaches. There 
is much for our association to do, because 
advertising has much new work ahead 
of it. That work can best be accom¬ 
plished by having an association like ours 
carry on with our present purposes in 
the growing light of our accumulating 
experiences.” 

Speakers at the Tuesday morning ses¬ 
sion were Harry Dwight Smith, Paul T. 
Qierington, John Benson and Mr. 
O’Shaughnessy. The'Tuesday afternoon 
session, co-operating with the N. A. N. 
E., is reported in connection with the 
latter meeting. 

merce, Omaha; secretary-treasurer, ] 
M.. Mallory, industrial director Centra 
Railway of Georgia; member of nationaj 
advertising commission, J. M. Mallory. 

The Screen .Advertisers Associati* 
elected the following officers: President 
D. D. Rothacker, Rothacker Film Mann, 

factoring Co., Chicago; vice-president 
George J. Zehrung, International Y. H 

C. A., New York; secretary-treasuro. 
Homer V. Winn, Chicago. The threi 
members representing the Screen Deport- 
ment on the National Advertising Com¬ 
mission are D. D. Rothacker, D. H 
Harris and Morris Caplin. 

Advertisers in business directories wit 
soon have assurance of circulation, jt- 
cording to the action of the Associate 
Business Directory Publishers. .As soot 
as a practical method of operation can bt 
formulated, members of the organi/atkt 
will be able to provide an “audited circo- 
lation” by a national firm of certifeU 
public accountants. 

Henry Hornberger, of The Chilta 
Co., Philadelphia, was appointed chair¬ 
man of a committee to work our th 
method. At this meeting too, the or¬ 
ganization determined on the employmec 
of a permanent executive secretary. ;■ 
was decided to invite into membershi; 
publishers of co-oix;rative catalogs. 

Before adjournment the following ofi- 
cers were elected: President, T. H. Mt 
Rae, McRae Blue Books, Chicago; sec¬ 
retary-treasurer, F. A. Vonwiediin 
Bragdon, Lord and Nagle, New York 
trustee, T. H. McRae; members of k 
tional advertisers commission, T. H. Me 
Rae and George W. Overton, Chicagtl 

WHEN HOUSTON RETIRED 

AMONG THE DEPARTMENTS 
(.By Telegraph to Editor & Pubusher) 

Atlantic City, June 7.—Norman M. 
Parrott, secretary of the Advertising 
Club of Baltimore, was re-elected chair¬ 
man, and E. A. Guise, of Tulsa, Okla., 
was re-elected secretary of the club sec¬ 
retaries conference of the .A. A. C. W. 

Bureau, St. Louis; first vice-president. 
Col. G. S. Hutchinson, London Press 
Exchange, London, England; second vice- 
president, Montague A. Tancock, direc¬ 
tor Publicity Bureau, Chamber of Com- 

Houston’s retirement in favor of Lon¬ 
don was forecast Tuesday morning wha 
a telegram from Marcellus E. Foste 
publisher of the Houston Chronicle, m 
vocating such a step, was published k| 
fore the Texans were certain of their dtj 
cision. The message was repudiated dur¬ 
ing the day and the outlook for a badrj 
through the Thursday sessions was pro* 
ising until the end of Mr. Howard’s ad¬ 
dress at the club presidents’ dirar! 
Wednesday night. 

London’s arguments, as they have b«p; 
repeatedly placed before readers of Eoira 

At the closing session of the Financial 
Advertisers Association Departmental at 
the Ambassador the following officers 

were elected: President, Gaylord S. 
Morse, State Bank of Chicago; first vice- 
president, Carroll Ragan, U. S. Mortgage 
and Trust Company of New York; sec¬ 
ond vice-president, H. G. Hadapp, Wells- 
Dickey & Co.. Minneapolis; third vice- E' lent, R. E. Hotz, Planters National 

, Richmond, Va.; treasurer, Carl A. 

Code, Illinois Alerchants’ Trust Com¬ 
pany, Chicago. Sixteen directors, all 
bank officers, were elected and one new 
member of the National Advertising 
Commission, C. H. Henderson, Union 
Trust Company, Cleveland, whose term 
will expire in 1926. The association 
went on record in favor of meeting in 

Ixindon in a body next year. 

Officers of the Directory and Reference 
Media Department -were elected as fol¬ 
lows : President, Col. Henry H. Burdick, 
treasurer and managing director of 
Hendricks’ Commercial Register and 
Kellys Directories, New York; first 
vice-president. H. J. Farnham, vice- 
president. Price and Lee, New Haven, 
Conn.; second vice-president. R. L. Polk. 
R. L. Polk and Company, Detroit: sec¬ 
retary-treasurer, F. A. Vonwieding, 
Bragdon, Lord and Nagle, New York; 
member of national advertising commis¬ 
sion, Wilson Lee, Price & Lee, New 
Haven, Conn. 

Members of the Community Advertis¬ 
ing Department named the following offi¬ 
cers : President. Charles F. Hatfield, 
secretary and general manager of St. 
Louis Convention, Publicity and Tourist 
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& Publisher, were advanced in urer, J' 

Centii 
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allory. 

a _ - I a care- Lithograph Company, and Carl H. John- 
fuUy-prepared address by John Cheshire, son, Young & Chaffe Furniture Company, 
leader of the British delegation. He was They pleaded guilty to violation of a 
generously applauded, but the direction of Boardwalk ordinance and the Chief fixed 
the cat’s jujup was still mknown when bail at $25 apiece, with the alternative 

that his invitation was backed by Grpt jail. 

Britain, f ' 

Mn Cheshire ^ated of spending the afternoon and night in 
u-.i-.j L /- . .j l^ter prosp^t didn’t seem dis- 

uniaui, i**'- picasing io Grand Rapids’boosters, so the 
club to the new Prune Minister, and t^at chief reduced the bail to $10 apiece, which 

u-j _ J .KY-iYv ordered the quintet to ap¬ 

pear in the Recorder’s Court Thursday 
morning. 

Messrs. Miller and Kline told Editor 
& PuBUSHER that the Advertising Qub 
of Grand Rapids had hit upon the idea 
of boosting their city as a good place to 
live last year and that they had dis¬ 
tributed their literature from coast to 
coast, with tangible results to the city 
in the way of new residents and an in¬ 
creased number of tourists, the estimated 

he resumed his seat. sociatial^ 
resident 

n Maon-H 

iresidoiS 
il Y. HE 

reasuro p 
he threj^ 
I De^ t^ 
ng Con.i 

D. ai 

from the_ smallest advertising pleasing to Grand Rapids’ boosters, so the 

I British business had already raised $120^- was 
■ 000 to finance the meeting. The journev 
. from America and the necessary three 
: weeks could be financed at a cost not 
I greater than $450 per delegate, he de- 

I clared. 
Mr. Cheshire s words were corrobo¬ 

rated by Harold Vernon, who will suc¬ 
ceed him as president of the Thirty Club. 

Then Houston had its inning. Presi¬ 
dent Holland, toastmaster, introduced 
John H. Pajme, of the Houston Press. __ __... 

“Houston is something worth fighting addition to the ranks of the latter being 
for,” Mr. Payne said. “This is a fight 6.000 during the year. 
between the greatest state in the Union _ 

and the largest city in the world. I „ v i. d r- ii mj .• 
want to say we are still after the conven- York Pressmen Call Meetmg 

tion, but I also say if you decide to go to A special meeting of the New York 
London, we’ll try to go.’’ Newspaper Web Pressmen’s Union, No. 

H. C. Howard, president of the Houston 25, I. P. P. & A. U. of N. U., will be 
.Advertising Club, kept his audience 
guessing until the last. His address was 
eloquent in setting forth Houston’s ad¬ 
vantages over London, but, said Mr. 
Howard, “our problem is how best we 
can serve the world. Mr. President, I 
move you that advertising should best 
serve the world by going to London in 

1924.” 
The audience was silent for several sec¬ 

onds, unable to believe that they had 

heard aright. 
Then cheers, and the news spread as 

^ if by radio from the British quarters in 
s the .Ambassador to the other end of the 
J convention front at the Breakers, and the 
I former was in a few moments crowded 
(with Americans presenting congratula- 
jtions to their brothers from the United 
I Kingdom. 
’ The club presidents’ dinner ended with 
i Mr. Crawford proposing a toast to the 

President of the Unitrf States, which 
9 was drunk in ice water. 
I Following Houston’s gracious with- 
|drawal, the Texas and British delega¬ 
tions became the closest pals in the city. 
The British entertained at dinner Wednes¬ 
day night in honor of the Lone Star 
group and the Texans reciprocated with 
a huge bouquet of American Beauties and 
the rank of colonel in the Texas National 
Guard for one of the Englishmen. 

Montreal’s Publicity Gub cabled the 
Thirty Gub immediately after the de¬ 
cision, as follows: 

“Desire to accord personal satisfaction 
at London being selected for 1924 con¬ 
vention and we pledge our interest to 
make the next convention worthy of the 
capit.il of the empire. 
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Th* HodU’s Mafnlfli 

Japan’s Oldest Evening Newspaper 

With Large Morning Edition 

Sleeping Draught Fatal 

D. R. Potts, aged 43, at one time on 
the editorial staff of the Reno Nevada 
State Journal, who recently joined the 
staff of the Sacramento (Cal.) Union, 
died in the latter city June 1 from the 
effects of an overdose of a sleeping 
draught taken on Memorial Day. 

The Hochi Shimbun was established in 1872 by the late 
Marquis Okuma, and continuously since that early date 
has lent all its influence to the support of its great founder’s 
lofty ideals. 

In the foreign news field the Hochi has built up a service 
which is unexcelled, and 
which has earned for it 
many readers who are in- i J 
tensely interested in per- i « S 
sons and events abroad. | Advertising Rates ■ 
This interest has been ■ „ v -.r i 
found to exert consider- |  ^ ' 
able influence on their • Per Colimm. ..Y 170.00 ' 

taste in the purchase of j Per inch.Y 12.50 * 

undoubtedly has increased j P»g'.Y2,000.00 . 
their consumption of prod- ■ i 
ucts from abroad. i 

---r---'. Signed, Montreal 
Publicity Association. H. N. Van Scoyoc, 
prcikiint; C. N. Valiquet, secretary.” 

GRAND RAPIDS OVERZEALOUS Grimme PreM Ii Sold 

The Grimme Press, Chicago, printers, 
binders and engravers, has been sold 
to the Judy Publishing Company. Edgar 
1. Grimme will be associated with the 
Judy Company as shop superintendent 
His aged father and six sons are all 
printers in Chicago. 

Five Citizen* Explain ’’Publicity” Drive 

to Atlantic City Police 

Five citizens of Grand Rapids, who be¬ 
lieve their home town is “a good place to 
live,” ran into the seamy side of Atlantic 
City hospitality when th_ey translated 
their belief into 10,000 or so little pieces 
of paper carrying that message and cast 
them into the air on the Boardwalk, near 
the Steel Pier. They were well into their 
11,000s when three well-equipped police¬ 
men charged into them and demanded an 
explanation. 

"Grand Rapids—A Good Place to Live” 
was the answer, but Atlantic City cops 
have their own ideas on living places and 
palled the police department carriage to 
illustrate their views. The five had a few 

Combines Kansas Paper* 

R. R. Painter, owner pf the Rolla 

(Kan.) Progress, who recently assumed 
charge of the Elkhart Enterprise, has 
combined the two under the name of 
the Morton County Progress. The paper 
is published at Elkhart. 

Paint Ad Men to Meet 

A meeting of the Paint & Varnish 
Manufacturers’ Advertising Managers’ 
Group will be held at Geveland on June 
14 for consideration of advertising prob¬ 
lems peculiar to the industry. 

TOKYO, JAPAN 
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THE AUDIT BUREAU OF CIRCULATIONS 
AMENDS PUBLICITY RULE NO. 5 

Luncheon Given in Honor of Overseas Publishers, Advertisers 

and Agents One of Feature of June Meeting of Bureau 

Directors at The Traymore, Atlantic City 

The regular June meeting of directors 
of Audit Bureau of Circulation was held 
in three sessions at the Traymore, At¬ 
lantic City, on Tuesday, June 5. The 
meeting was well attended and much 
routine business was transacted. Pub¬ 
licity Rule No. 5 was amended to read: 

“In directories, use of 6gures shall be con¬ 
fined to paragraph eight of newspaper blanks 
and paragraphs 8 and 10 of periodical blanks, 
but date and whether publisher's statement or 
auditor's report as authority shall always be 
shown. Thus permitting use of Par. 10 in 
Periodical blanks.'* 

MEMBERSHIP CANXELLED 

Business Publicatkn: 
C'anafiian Shipping & Marine Engineering 

News, Tortnto, Ont., Can. 

Rankin Company, New York and Chi¬ 
cago; Ralph Starr Butler, U. S. Rubber 
Company, New York. 

Stanley Latshaw, Butterick Company, 
New York; C. H. Stoddart, Frank A. 
Munsey Company, Chicago, Ill.; Geo. M. 
Burbach, Port Dispatch, St. Louis, Mo.; 
John Sullivan, secretary. Association Na¬ 
tional Advertising, New York; W. A. 
Strong, Daily News, Chicago, Ill.; J(^ 
Murray Gibbon, Canadian Pacific Rail¬ 
way, Montreal, Can.; David B. Plum, 

Troy Record, Troy, N. Y.; L. L. King, 
Goodyear Tire and Rubber Company 
Akron, O.; W. A. Merriam, Southern 
Ruralist, Atlanta, Ga.; L. B. Jones, 
Eastman Kodak Company, Rochester 
N. Y.; F. R. Davis, General Electric 
Company, Schenectady, N. Y. 

E. R. Shaw, Power Plant Engineering, 
Chicago; Stanley Clague, managing dj. 
rector. Audit Bui:eau of Circulations. 
Chicago, Ill.; Paul Bloch, New York; 
J. C. Ackerman, Times, London. 

President O. C. Horn presided and the 
following directors were present: Mason 
Britton, Walter Hine, D. B. Plum, L. B. 
Jones, F. W. Stone, Stanley Latshaw, 
W. A. Strong, F. R. Davis, C. C. Young- 
green, E. R. Shaw% E. I. Mitchell, R. S. 
Butler, L. L. King, J. M. Gibbon, B. K. 

Rankin. 
They were assisted by Stanley Clogue, 

the managing director, who was re¬ 
elected for the ensuing year; D. W. 
Chandler, chief auditor, and other mem¬ 
bers of the executive staff of the bureau. 

NEW MEMBERS ELECTED 

.Advertising Agent: 
Nathan Advertising Co., Chicago, Ill. 

Advertiser: 
The Pepsodent Co., Chicago, Ill. 

Newspaper: 
Telegraph. Painesville, Ohio. 
Journal, Albuquerque, N. M. 
Evening News, Albany, N. Y. 
Chronicle, Johnson City, Tenn. 
Times, Walla Walla, Wash. 
Telegraph, Bluefield, W. Va. 
The Daily Mining Journal, Marquette, Mich. 

REINSTATEMENT TO FULL MEMBER¬ 

SHIP 

News, Omaha. Neb. 
Star, Peoria, III. 
Enterprise. Beaumont, Tex. 
Journal, Beaumont, Tex. 

APPLICATIONS ACCEPTED 

Newspaper: 
News, Rome, Ga. 
Review, Qifton Forge, Va. 
Sun, Parsons, Kans. 
News, Jackson, Mich. 

Business Publicaticn: 
Advertising Fortnightly, New York, N, Y. 
Sanitary & Heating Engineering, New York, 

N. Y. 

DROPPED FROM MEMBERSHIP 

Magazine: 
Everywoman's World, Toronto, Ont., Can. 
Illustrated World, Chicago. Ill. 
La Canadienne, Toronto, Ont., Can. 

Agricultural Publication: 
The National Leader, Minneapolis, Minn. 

A very attractive feature of the con¬ 
vention week was the luncheon on Tues¬ 
day in the clubroom of the Traymore in 
honor of overseas publishers, adver¬ 
tisers and agents tendered by the direc¬ 
tors of the Audit Bureau of Circulations. 

O. C Horn presided. The speakers 
were Louis Wiley, New York Times; 
Jack Akerman, London Times; Lt. Col. 
E. F. Lawson, London Daily Telegraph; 
Hon. E. T. Meredith of Des Moines, and 
others. The theme was “Better Ac¬ 
quaintance.” 

Those present included the following 
representative men of the newspaper and 
advertising world in America and Eng¬ 

land : 
Hon. E. T. Meredith, Successful Farm¬ 

ing, Des Moines, Iowa; O. C. Horn, 
National Lead ^mpany. New York; 
Louis Wiley, Times, New York; W. H. 
Johns, Geo. Batten Company, New York; 
W. H. Dodge, Scripps-Howard Papers, 
New York; R. J. C. Stead, Canadian 
Government, Ottawa, Canada; Lt. Col. 
E. F. Lawson, Daily Telegraph, London; 
E. J. Mitchell, Mitchejl-Faust Adver¬ 
tising Agency, Chicago. 

Walter Hine, Frank Seaman Com¬ 
pany, New York; Jas. O’Shaughnessy, 
secretary, American Association of Ad¬ 
vertising Agents, New York; W. S. 
Crawford, W. S. Crawford, Ltd., Lon¬ 
don ; W. A. Lydiatt, Marketing and Busi¬ 
ness Management, Toronto; F. W. 
Stone, Review of Reviews, New York; 
Harry Tipper, Oass Journal Company. 

John C. Benson, president, American 
Association of Advertising Agents, Chi¬ 
cago, Ill.; B. Kirk Rankin, Southern 
Agriculturist, Nashville, Tenn.; C. C. 
Younggreen, J. J. Case Plow Company, 
Racine, Wis.; W. H. Rankin, W. H. 

NEW STANDARDS OF PRACTICE 
(.By Telegraph to Editor & Publisher) 

.Atlantic City, June 7.—E. S. Gold¬ 
stein, advertising manager of the May 
Company, Qeveland, and retiring presi¬ 
dent of the Associated Retail Advertisers, 
presented a set of standards of practice 
to the concluding session of that de¬ 
partment today, and secured their adop¬ 
tion. Their aim is to bring retail ad¬ 
vertising in strict accord with A. A. C. 
W. principles of truth. Officers were 
elected as follows: President, Theodore 
G. Morgan, Henry Morgan & Co. Ltd., 
Montreal; first vice-president. Miss So¬ 
phie Alexander, Flint & Kent, Buffalo; 
second vice-president, D. H. Eldret^, 
George Wyman & Co, South Bend; sec¬ 
retary-treasurer, Miss Clara P. Moser, 
Himmelbach Brothers, Detroit; chairman 
board of directors, E. S. Goldstein, May 
Company, Qeveland; directors. Miss 
Julia Cobum, Lasalle & Koch, Toledo; 
Sheldon Koons, Gimbel Brothers, New 
York; George Richards, Jordan Marsh 
& Co., Boston; George B. Forristal, Fo¬ 
ley Brothers Company, Houston, Tex; 
members of National Advertising Com¬ 

mission—for three years,. Theodore G. 
Morgan; for two years, E. S. Goldstein; 
for one year, Louis Blumenstock, Stu| 
Baer and Fuller, St. Louis. 

Mr. Goldstein’s standards of practio, 
formulated in connection with the Na. 
tional Advertising Bureau Commissk* 
and the better business bureau of the A. 
A. C. W. follow: 

1. We pledge ourselves to refrain fro* 
doing or pying anything which migln 
tend to bring any accepted form of ad¬ 
vertising into disrepute. 

2. We pledge ourselves to a just re 
spect and consideration for competitor 
avoiding derogatory statements regard¬ 
ing the merchandise or advertising d 
others. 

3. We pledge ourselves to refrain froa 
the use of unqualified statements in ad¬ 
vertising copy, such phrases as tb 
“Greatest sale in America, 

4. We pledge ourselves to construe tb 
terms ‘value” and “worth” to mean tb 
reasonable retail market price the ar¬ 
ticle would bring at the time of the ad- 

1893 service 
■a viaualizad by 

BENJAMIN &KENTN0R CO. 

TEMPORARY SUSPENSION OF SERVICE 

Magazine; 
The Independent, New yor:^, N. Y. 

APPLICATIONS CANCELLED 

Newspaper: 
News, Enid, Okla. 
Eagle, Enid, Okla. 

Benjamin & kent- 
NOR CO. representa¬ 

tives are accorded audiences 
with space buyers and ad¬ 
vertisers because their solici¬ 
tations are recognized as 
being made on first hand 
knowledge of markets, cir¬ 
culation and conditions. 

PRINTED COLOR COMICS 
—Full of Color Life 

and Color Harmony. 

—Perfect in Registry. 

—We Print Better Col¬ 
ored Comic Sections 
for Publishers Every¬ 
where. 

ITrite for Details. 

EMERGENCY MATS 

BENJAMIN & KENT- 
NOR CO. representatives 
have no hallucination that 
they are able to flirt with 
facts; that they can “put it 
over” or that they can weave 
any romance that will stand 
up under investigation. 

Feature Pages That Save 
Time and Money. 

7 a- 0 COLUMNS 
Ul 0 20" or 21" 

ILLUSTRATED. 

Write for Proofs 
—Today. 

WORLD COLOR PTG. CO. 
Est. I*N St. LouU 

R. S. Grablc, Pres. 

BENJAMIN & KENTNOR CO. 
Advortlsing Roproaontatis 

of Nawspapara 

226 Fifth Ava. 900 Matlara Bldg. 

Naw York Chicago 

401 Van Nuya Bldg. 

Loa Angalaa 

Typography 
Bright, Clean Display Lines 

Does your newspaper look 
flat^ Does the typography 

need more brightness and snap? 
Are the big display lines weak 
and the italic distorted or missing 
altogether? 

We art very 
much pleased 
ivith the results 
we have been 
getting from the 
Lud lows, and 
think they have 
improved our 
typography im¬ 
mensely. The men 
find them easy to 
operate, and we 
find them a time 
saver. We believe 
the Ludlow has a 
splendid future.— 

The Des Moines 
Capital, Lafayette 
Young, Jr., Gen¬ 

eral Manager. 

The Ludlow has made brighter, 
more attractive newspapers in 
hundreds of cities. These pub¬ 
lishers are proud of their papers. 
Their advertisers like the snap 
and sparkle of always new faces, 
particularly the abundance of 
beautiful Ludlow italic, undis¬ 
torted, non-breakable. 

Fast enough for big city dailies. 
Economical enough for many 
weeklies. Compact enough to 
save space over any other system. 

The Ludlow 
Ludlow Typograph Company 

2032 Clyboum Avenue, Chicago 
Eastern Office: World Building, New York City 

LUDLOW QUALITY SLUG COMPOSITION ABOVE 10 PT. 
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vertisement and to be determined by 
what the same or similar articles are sell¬ 
ing for by other merchants at the time 
^the advertisement. 

5. We pledge ourselves to construe the 
term “formerly” to mean the last price 
to which the merchandise was marked, 
in our store, previous to the date of pub¬ 
lication of the advertisement and we fur¬ 
ther pledge ourselves to eliminate the 
use of the word “originally” as it is con¬ 
ducive to probable misrepresentation. 

6. We pledge ourselves to construe the 
term “regularly” to mean price prevail¬ 
ing in our store, immediately prior to the 
sale of the specific merchandise and re¬ 
ferring in all cases to a temporary re¬ 
duction. 

7. We pledge ourselves to an under¬ 
standing, that when the words “up to” 
accompanied also by the maximum value 
or former price are used, they shall 
be accompanied also by the minimum val¬ 
ue or former price, and that at least ten 
per cent of the merchandise so adver¬ 
tised shall be of a value or former price 
as high as the maximum price quoted. 

& We pledge ourselves to refrain from 
the use of statements of fractional re¬ 
ductions or savings unless those reduc¬ 
tions or savings are based upon today’s 
value or worth, as those terms are here¬ 
in defined. 

9. We pledge ourselves to avoid unqual¬ 
ified comparative prices except when 
“value” or “worth” are inferred: sam¬ 
ple $20. $25 and $30 dresses at $17.50. 
means $25 and $30 values at $17.50 
in accordance with the ‘value” term aS 
herein defined. 

10. We pledge ourselves to the use of 
“special reductions,” “specially priced” 
and similar forms, only when merchan¬ 
dise is being forced at a price less than 
the regular or prevailing price in our 
store. 

11. We pledge ourselves to state that, 
when merchandise from regular stock 
is included in a special purchase sdle, 
the fact shall be so advertised. 

12. We pledge ourselves to avoid 
“never before,” “elsewhere” and similar 
terms which cannot be proved. 

13. We pledge ourselves to avoid fhe 
use of the term “made to sell at” ina*s- 

much as it lends itself to abuse and mis¬ 
representation. 

14. We pledge ourselves to refrain from 
advertising articles as given away free 
unless the articles so advertised can be 
obtained without any obligation either 
in purchasing other merchandise or by 
performing a service. 

15. We pledge ourselves to use such 
terms as “sample,” “clearance,” “rem¬ 
nants,” “special furnish,” “marked down,” 
“reduced,” etc., only when exact facts. 

16. We pledge ourselves to advertise 
“seconds” “factory rejects” “substand¬ 
ards,” etc. in a manner so prominent that 
it will be clearly indicated to the reader 
that such merchandise is not first quality. 

17. We pledge ourselves to discourage 
the use of trade names that, of them¬ 
selves, are misleading. 

18. We pledge ourselves to a careful 
use of trade names of fabrics consist¬ 
ing of fibre, silk and cotton, silk and 
wool, wool and cotton, etc. qualifying 
these terms to indicate the materials in¬ 
volved. 

19. We pledge ourselves to the use of 
branded names only when they shall be 
applied to articles made by the letter own¬ 
ers of such br^ds. 

20. We pledge ourselves to maintain 
names which through proper usage have 
come to mean the name fabrics of parti¬ 
cular content, such as pongee, taffeta, 
cashmere, wool, linen, etc. 

21. We pledge ourselves to a clear 
and honest description of finished mate¬ 
rials. workmanship, quantities, qualities, 
sizes, dimensions, and colors, so as to 
avoid any possible deception or misrepre¬ 
sentation. 

22. We pledge ourselves to avoid the 
use of illustrations which mislead re¬ 
garding size, quality or appearance of 
merchandise advertised. 

23. We pledge ourselves to govern ad¬ 
vertising and store si^s, window cards, 
etc., with the same strict supervision that 
we have pledged ourselves to apply to 
newspaper and other forms of advertis¬ 
ing. 

24. We pledge ourselves to influence 
sales people to an observance of truth 
in selling that shall be in accord with 
our principles of “truth in advertising.” 

LONDON THANKS HOUSTON AT GOODWILL 
BANQUET 

By HERBERT C. RIDOUT 

(London Editor, Editok & Publisrei) 

The British delegation found its tongue 
on Wednesday night to thank Houston 
(Texas) for its fine action in standing 
aside to permit the convention for 1924 
to be given to London without opposition 
—a piece of generous sacrifice, great im¬ 
pulse expressed in graceful action. A 
rush call was circulated to the members 
of the British delegation to constitute 
themselves the hosts of the Houston men 
at a banquet in the grill room of the 
Ambassador Hotel, Atlantic City, to 
show their appreciation of the fine spirit 
displayed by their sportsmanlike act. 

In addition to Houston, every other 
club and association figuring in the A, 
A. C. of W. convention was represented 
among the four hundred who gathered 
in the grill room at the bidding of the 
Thirty Club. 

There was not an empty chair—this in 
itself being a tribute to the significance 
of the occasion, since outside was the 
powerful Beach Party attraction pro¬ 
vided by the Poor Richard Club of I^il- 

Eadelphia. To enable the diners to take 
Ipart in this part of the entertainment the 
I dinner proceedings were kept going at 
“ high speed. 

The President of the Thirty Qub of 
' I London. Mr. John Cheshire, proposed ^ 

■toast of King George, and read the fbl- 
Inwing message from His Majesty: 

“His Majesty is pleased to hear of the 
unabat^ efforts to make the peoples of 

I the United States and Great Britain bet¬ 
ter acquainted with each other.” 

; Also a message from the Prince of 
nales who wrote: “The Prince of Wales 

|gTeatly appreciates the objects and hopes 
:of the 1924 convention of .Associated Ad- tv^ising Gubs of the World and realizes 
the advantages that will ensue from the 

holding of the convention at the British 
Empire exhibition.” 

Immediately following Mr. Cheshife 
offered the toast of the President of 
the United States, both British and 
-American toasts being honored with en¬ 
thusiasm. Mr. Herbert Houston an¬ 
nounced that a message had been re¬ 
ceived from the White House stating that 
the President would welcome the British 
delegation in Washington on Monday, 
June 11, general acclamation being ac¬ 
corded to the statement. 

At the conclusion of the banquet Mr. 
Cheshire said: 

“Mr. Howard, this is a very proud mo¬ 
ment for the members of the British dele¬ 
gation. After the events of yesterday, 
with the dramatic touch imparted by your 
action which gave us the convention for 
London in 1924, we are here to do you 
and our Houston friends honor. Mr. 
Howard, I want you to be good enough 
to accept from us a happy souvenir of 
our appreciation of your fine action.” 

Mr. Jack Alterman here raised to full 
view a large silken Union Jack, the sight 
of which brought all present to their feet 
with ringing cheers. Mr. Cheshire con¬ 
tinued in slow, deliberate accents that cut 
the stillness with their crispness. 

“This is our flag, the dearest thing in 
the shape of an emblem in our land. We 
would like you to accept it from us—to 
remind you of our happy relations, and 
as a token of our appreciation of those 
Texan boys who showed such high sen¬ 
timents in all their dealing with us.” 

Mr. Howard grasped the flag and 
raised its pole high above his head to 
tumultuous cheering. Mr Howard said: 

“We have tried in our humble way 
(Continued on page 38) 
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ILLINOIS 
MARKET 

outranks all other States in combined value 
of manufactured products and value of all 
farm property. 

Illinois is a state where farm and factory 
seem to struggle constantly to outdo each 
other in the production of wealth. 

Prosperous, industrious and progressive, 
Illinois is one of the richest markets for 
nationally advertised goods. 

Everything from mowing machines to 
motor cars and furs to fireless cookers are 
sought by the people of this great wealth 
producing territory. 

Many manufacturers are using these daily 
new spapers advantageously in popularizing 
their products in this territory. They reach 
the homes of the people who buy. They co¬ 
operate with merchants in their cities. They 
produce for the merchant. 

Every Successful Advertising Campaign 

in Illinois depends upon these Newspapers 
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LONDON THANKS HOUSTON 

(Continued from page 37) 

to do the only thing we thought would 
be best in this particular way and at this 
particular time in the history of the As¬ 
sociated Advertising Clubs of the World. 
In yielding the honor of entertaining this 
wonderful convention to you we do so 
perhaps from what seems a selfish view¬ 
point, but tonight you have seen fit not 
only to honor us in this way, but have 
given us an opportunity of meeting you 
again as our cousins across the sea. We 
feel and have felt that your actions tow¬ 
ard us since our arrival at this convention 
city are as beautiful an expression as 
there could be. Our action is slight in 
comparison with this magnificent token. 
As young men in the field of advertising 
we salue you, Mr. Cheshire, as president 
of the Thirty Club and the head of the 
British delegation here on our shores. 
And we say that never before have we 
come into contact with such super-sports- 
men as the British delegation. We shall 
cherish this British flag and when we sail 
out of the port of Houston, Texas, bound 
for London, this flag shall fly on that 
boat. 1 count it a supreme honor to 
have known you and shall acknowledge 
it as our inspiration in the days and years 
to come.” 

The British delegation jumped to its 
feet and sang Mr. Howard to his seat 
with “He’s a jolly good fellow.” 

Mr. Stembridge, called upon to pro¬ 
pose a vote of gratitude to the American 
on to London Committee, the Recep¬ 
tion Committee, the New York League 
of Advertising Women, and the Atlantic 
City Advertising Club, said the reception 
began on the voyage out when the Amer¬ 
icans and Canadians on teard the Beren- 
garia held a reception in honor of the 
British delegation. He regarded this 
great welcome not as a tribute to in¬ 
dividuals but from the American nation 
to the English people. We were kinsmen. 
It was evidence that both peoples wanted 

to stand side by side to solve the prob¬ 
lems of the future. 

Mr. Wilson Lawrenson, responding 
for the American on-to-London Commit¬ 
tee, said he had watched the movement 
for a year for all it might mean to civili¬ 
zation. He admired these game sports- 
rnen from Texas. Up to the last minute 
his Committee in their determination to 
win the convention for London had not 
missed a single angle of attack. A few 
years ago millions of American boys 
sailed for Euro^ to a famous time “The 
Yanks are Coming.” Next year a party 
with a different mission would land in 
Southampton, proceed to London, and 
march down the Strand and again the 
tune would be “The Yanks are coming.” 

_ Mr. Herbert Houston, for the Recep¬ 
tion Committee, said that on Sunday he 
listened to great words of inspiration 
from Fred B. Smith and on Monday a 
great message from Willie Crawford. 
Those words were the forerunners of 
what they were celebrating that night. 
He believed that 1924 would be more 
than a convention; it would be an inter¬ 
pretation and an exemplification of com¬ 
radeship and peace, justice and goodwill. 

M. Philip Emanuel, Hon. Treasurer, 
Thirty Oub, in acknowledgment said, 
‘“Our American friends have applauded 
our flag as ourselves. Next to our flag 
we have an emblem in the British bull¬ 
dog. We saw a man whom we called 
a bully man—a bulldog. That was Lou 
Holland. American cities say ‘Come and 
see our city,’ but Kansas City said ‘See 
our man.’ That man was Lou Holland. 
In him have been proved that the quali¬ 
ties of a bulldog, faithfulness and 
strength, have enabled him to carry 
through a great work.” 

Mr. Lou Holland said, “On my 
mother’s side I am English; on m(y 
father’s side Irish, and my wife is a 
Canadian. So I am glad to greet Lon¬ 
don as the forerunner of a great interna¬ 
tional understanding. Advertising men— 
remember your emblem. Truth. The gos¬ 
pel of truth will bring you to world 

; peace.” 

John Cheshire and Harold Vernon 
shared the Imperial Suite on the “Beren- 
garia.” Harold Vernon slept in the bed 
once occupied by the ex-Kaiser. But 
he shows no trace of it that we can see. 

* * ♦ 
It is not a fact that either in London 

or on the “Berengaria” the sponsors of 
the delegation are nicknamed the Thirsty 
Club. They are really human camels 
without the hump. 

« * * 

About the only melody the ship’s or¬ 
chestra did not play was the “Derry” air 
—though many tripped pleasantly to the 
tune that Derry called. 

« * * 

The London dailies figure strong in 
the delegation—Horace S. Imber (Daily 
Mail), Col. Edward Lawson (Daily Tele¬ 
graph), E. J. Robertson (Daily Ex¬ 
press), G. W. Mascord (Daily Chron¬ 
icle) and Ulric B. Walmsley (Daily 
Sketch)—and all good fellows. 

* * * 

All the men in the British delegation 
have good stories to tell. .'Vsk Phil 
Emanuel his yarn of the rolling square 
in Lisbon; E. D. Girardot, some of his 
coon yarns, and W. S. C., his story of 
how Samson Clark saved a dire situa¬ 
tion. 

Seattle American Quite 

The Seattle Daily American, eveoin 
ceased publicatitm May 29, less than a 
month from the time of its first issiK. 
Application has been made to the superiot 
court by W. B. Monks, said to Ik the 
largest individual stockholder, for 
pointment of a receiver to wind up th 
cori)oration’s affairs. The Americ* 
Publishing Company was incorporated a 
the summer of 1921, soon after the Po*. 
Intelligencer had been acquired by 
Hearst. It was not until May 1 laal, 
that a plant could be assembled and pdi- 
lication begun. 

Hammond Leaves New York Jouraal 

Charles F. Hammond has resignel 
from the advertising department of tht 
New York Evening Journal, and leavo 
June 15 to devote his entire time to tht 
development of Seaside Topics, a pob. 
lication of Watch Hill, R. I., which hi 
owns. He expects to have this in shag 
to leave it to others by fall, when he wit 
return to the New York field. 

New Associated Press Member 

The Frederick (Md.) Post has beo 
elected to membership in the Associated 
Press. 

'T’HE British delegates are getting some 
fun out of their trip. These are some 

quips gathered by our London editor, 
Herbert C. Ridout: 

♦ * ♦ 

Pat Montford had hard work to k^p 
away from the side of the “Beren^ria” 
—didn’t matter which side. He said he 
wanted to—look over! 

* s s 

The Sunday collection at divine service 
on the “Berengaria” realized £13 3s. 4}4d. 
Which of the Scotsmen, we wonder, con¬ 
tributed the odd bawbee? 

» * * 

One of the best bon mots at the first 
official meeting of the whole of the dele¬ 
gates on the “Berengaria” was that of 
Herbert Neaverson—“Harold Vernon 
makes the smiles and Willie Crawford 
puts them on the market.” 

* * * 
The accidental omission of Mrs. Tal- 

cott’s name from the printed list of dele¬ 
gates was the cause of one big laugh at 
the roll call. When Mr. Cheshire called 
“Mr. \V'. L. Talcott,” that gentleman re¬ 
plied, “and Mrs. Talcott.” and Mr. Che¬ 
shire quite innocently said, to the gen¬ 
eral merriment, “Is that so?” 

* * « 

Wnllie Crawford was tailored for the 
trip by Dennis Bradley—note the beauti¬ 
ful sit of his dinner jacket. 

* * « 

Some clever Americans may dispute 
that Dennis Bradley’s tailoring advertise¬ 
ments can possibly bring business. But 
look at Dennis first Then ask him 
which Royal Family in Europe and their 
suite came to him through one of his 
advertisements. 

* * * 

Popper loves boxing, and sometimes 
tells his boxing experiences in lurid 

pugilistic parlance, full of red blood. 
Somebody took pity on Fred Potter, sit¬ 
ting at the same table, and warned Popper 
to be careful before Potter, and poor 
Popper couldn’t remember a word he had 
said! ' 

w * * 

It would not be fair to disclose the 
name of the bright young delegate who, 
in commenting upon the fine lighting 
schemes of the “Berengaria,” ingenuously 
remarked, “Of course they make their 
own, don’t thev?” 

■ * * * 

Sam Haughton tells a good story of 
his recent reelection as president of the 
Advertising Club of Ulster. His pro¬ 
poser remarked that he had the “man¬ 
ners of a marquis and the morals of a 
Methodist.” After the meeting a friend 
took him aside with the words, “Look 
here, Sam—that remark about the morals 
of a Methodist. I’m a Methodist and 
that’s libelous.” 

* * * 

Fred Johnston’s exposition of the step 
which he called the Cunard Walk is one 
of the real sights. It beats the Scandal 
Walk to a frazzle. 

* * * 

How much does Jack .\kerman expect 
to make out of the game that some en¬ 
terprising speculator foisted on to the 
delegation on the “Berengaria” as a 
means of making money out of simple 
Americans ? 

* * ♦ 

The two humorists of the delegation 
are Jack Akerman and Sam Haughton, 
but both of them refuse to be officially 
funny. 

* * * 

A. G. Rossiter was proclaimed the 
Shuffleboard King on the ship. Hearing 
this, Fred Johnston said, “Put me down 
as the Rest King.” 

PROTECTING 
YOUR INVESTMENT 

("-LINOTYPEiiii^ 

Leadership 
Every development of the slug eomposing machine from tls 
first idea of the circulating matrix to the present quick-changt 
multiple-magazine text and display machine has been a Lino 
type achievement. The Linotype Company maintains organize; 
departments that do nothing else except work ahead to ket; 
the Linotype user in the front of the printing business. 

Performance 
Linotypes are in active operation today after more thans 
quarter-century’s steady use. Many are in use in remote place 
Linotype resources have been invested without stint in factorie 
and equipment to take care of the needs of the printing busine- 
for vears to come. 

Service 
The more than 4.),000 Linotypes throughout the world ari 

supplied through Linotype sales and supply organizations th;i 

serve four-fifths of the world’s printers and publishers. 

MERGKNTIIALER LINOTYPE COMPANY 
S9 lijferson Street, Brooklyn, N, Y. 

Composed entirely on the I.iNirrypr in the Scotch Series. The Border is So, tfmu. 
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CHAS. F. PIDGIN DIES AT 79 

Author of “Quincy Adam* Saw¬ 

yer” and "Uennerkattet” 

Charles Felton Pidgin, aged 79, author 
of “Quincy Adams Sawyer” and “Blen- 
nerhasset,” died at Melrose, Mass., June 
3. He served in the Massachusetts State 
Bureau of Statistics of Labor, as chief 
clerk and chief, from 1872 to 1907, during 
that time inventing several methods and 
machines for recording and tabulating 
statistics. Originally he was a Boston 

newspaper man. 
“Quincy Adams Sawyer, his most 

popular story of which 2^,000 copies 
were sold, was recently put into hlms. 
Other recent achievements of Mr. Pidgin 
were the libretto of a grand opera,” Venu- 
sia and Cupidon,” and a device for “vis¬ 
ible speech” with motion pictures. Two 
hundred thousand copies were sold of 
“Blennerhasset.” Other works of Mr. 
Pidgin were: “Further Adventures” and 
“Chronicles” of Quincy Adams Sawyer, 
“Stephen Holton,” “The Gimax," “A 
Nation’s Idol,” “The Letter H,” “Little 
Burr,” “Sarah Bernhardt Brown,” “The 
Corsican Lovers,” “The Hidden Man,” 
“The Toymakers,” “Theodosia,” “Labor,” 
“Tbe House of Shame,” and the “Court¬ 
in’,” a comic opera. He was three times 
married. 

Former Tacoma Publither Dies 

John Edgar Rhodes, aged 49, former 
publisher of the Tacoma Tribune, and 
latterly secretary-maijager of the ^uth- 
em Pine Association, died June 2 in New 
Orleans. 

(Obituary 
John C. Hill, for many years in news¬ 

paper work in St. Joseph, Mo., fell dead 
on the street recently. A widow and 
four sons survive. 

Bate C. Drummond, aged 45, for 14 
years editor and publisher of the Lexing¬ 

ton, (Mo.) News, died as the result of 
being struck by a train at Martin City, 
May 29. A brother, Walt Drummond, is 
on the Pratt (Kan.) Daily Tribune. 

Charles W. De Lyon Nicholls, aged 
69, author, theologian and magazine con¬ 
tributor, died at Bridgeport, Corm., Hos¬ 
pital May 29. 

W. H. Kennedy, aged 79, who died 
recently in Ohio, was the father of Olin 
W. Kennedy, managing editor of the 
Miami (Fla.) Herald. 

J. R. Findlater, until recently sales 
marager of the Earl Motors Manufac¬ 
turing Company of Jackson, Mich., is 
dead in Detroit. 

Mrs. Elizabeth A. Blackburn, aged 
31, wife of Henry Blackburn, an em- floye of the Columbus Dispatch, died 

une 2. 
Samuel W. Abrecht, aged 21, a re- 

TOrter on the Frederick (Md.) News- 
Post, was killed when struck by light¬ 
ning while taking shelter in a garage near 
Rklgeville, Md. He was returning from 
an automobile trip to Washington when 
the storm came up. Several other people 
were in the garage, but the reporter was 
the only one strude by the bolt which 
first hit a tree outside. 

Fi^ Emerson Brooks, aged 73, Cali¬ 
fornia poet, died suddenly at his home 
in Berkley City, June 1. 

Edward Ruthben O’Hara, father of 
Miss Louise M. O’Hara of the San 
Fr^cisco Call, died May 28. He was a 
railroad builder in the East and Middle 
West 

Harry B. Dorwart, aged 78, for 40 
years a printer with the New Era Print¬ 
ing Company, died May 31, at Lancaster, 
Pa. He followed the printing trade for 60 
years, being connected with the old Ex¬ 
press before he worked for the New Era. 

William H. Geary, aged 71, of Brook¬ 
lyn, for 51 years in the office employ of 
the publishing house of D. Appleton & 
Co., died May 29. 

Mrs. Nancy Logan Maclean, aged 87, 
who died at Carroll, la.. May 14, had 
been closely associated with newspaper 
folk all her life. She was the widow of 
Matthew Maclean, once publisher of the 

Atlantic (la.) News-Telegraph. A son, 
Paul Maclean, is at present State news 
editor of the Butte (Mont.) Daily Miner. 
J. B. Hungerford, a son-in-law, is one of 
the publishers of the Carroll (la.) Her¬ 
ald, and a grandson, John Hungerford, 
is the other publisher of the same paper. 
A nephew, Hugh J. Logan, Jr., was for¬ 
mer critic and analyst of the New York 
World and is now on the staff of the 
World. Mrs. Maclean was a native of 
Pittsburgh. 

Edwin S. Arnotj), formerly editor of 
the Reveille of Keystone, Pa., but more 
recently an employee of the Postoffice 
Department, di^ in Washington May 
31 of Tineumonia. 

^ Fred Emerson Brooks, aged 73, poet 
and scenario writer of Chicago, died at 
Berkeley, Cal. He was the author of 
many poems on Civil War themes, one of 
the best known being “Pickett’s (Tharge.” 
He also wrote several comic opera libret¬ 
tos. One of his recent enterprises was 
the organization of a company to pro¬ 
duce a motion picture opera. 

Mrs. Adeline M. Payne, aged 89, 
widow of William P. Payne, former 
publisher of the Nevada (la.) Repre¬ 
sentative, died at Nevada, June 1. She 
is survived by one son, William O. 
Payne, newspaper man of Des Moines. 

Benjamin Allen Ward, aged 73, 
pioneer Iowa and Nebraska newspaper 
man, died May 25 at York, Neb. He had 
been a correspondent for the Omaha Bee 
more than 30 years. 

F. L. Whedon, owner and editor of 
the Kearney (Neb.) Democrat, died of 
heart disease June 1. 

Marion Sigfried Norelius, aged 49, 
editor and owner of the Chicago County 
Press at Lindstrom, Minn., died May 
31. He had done newspaper work in 
Chicago and St. Paul. His widow will 
continue publishing the Press. 

Alfred Pell Haven, aged 66, for 
25 years Sunday editor of the New 
York Sun and for more than five years 
an editorial writer on the staff of the 
Sun and New York Herald, died at his 
home in Brooklyn, June 4. He had at¬ 
tempted in vain to regain his health by 
a trip to Florida last March, but on his 
return in May was unable to resume 
work. He resigned as night city editor 
of the World to join the Sun under the 
management of Paul Dana, son of 
Charles A. Dana. His widow survives. 

James I. Evans, aged 55, assistant city 
editor of the Cincinnati Enquirer and 
formerly a suburban reporter for 18 

•years, died recently. 
Clarence H. Baker, aged 64, formerly 

managing editor of the Paterson Press- 
Guardian and formerly Collector of the 
Port of San Domingo, died May 30 of 
heart disease. 

Mrs. W. L. LaMar, wife of the news 
editor of the Daytona (Fla.) News, died 
recently after a long illness. 

Warren C. Hunter, aged 66, for 
many years connected with newspapers 
throughout the United States and Canada 
as special edition man, died at the home 
of his son-in-law, Harvey L. Southward, 
sporting editor of the Lynn (Mass.), 
’Telegram-News, in Swampscott, May 26. 
He has been employed in Pittsburgh, 
Albany, St Paul, Kansas Qty, Atlanta, 
Denver, Bridgeport, New Haven, Hart¬ 
ford, Worcester, Montreal, Ottawa, 
Winnipeg and Hamilton, Ont., his last 
position being on the BrooUra Citizen. 
He retired in February, 1921. He is 
survived by his widow and daughter. 
He was one of the few men who had 
interviewed J. Pierpont Morgan. 

Henry S. Curtis, who for 36 years 
was a member of the Boston Globe com¬ 
posing room'staff, died June 2 at Lexing¬ 
ton, Mass. He served his apprenticeship 
on the old Salem Observer. 

Mrs. Peter Noonan, aged 71, mother 
of Frederick F. Noonan, night foreman 
of the Boston Globe art department, died 
recently in Boston of imeumonia. 

Tolerance Receiver Removed 

Federal Judge George A. Carj^ter, at 
Chicago, has removed a receiver ap¬ 
point^ a few days ago by Judge Wilker- 
son to take charge of 'Tolerance, the 
anti-Ku Klux Klan publication of this 
city. 

WEST 
VIRGINIA 

which ranks 40th among the states in 

size and 27th in population, ranks 

second in value of mineral wealth. 

The State also ranks second in the total 

number of persons engaged in the 

mining industry. 

West Virginia has not only mountains 

of coal and iron, but it has great de¬ 

posits of granite, oil and natural gas, 

marble and sandstone, abundance of 

water power, rich farms and prosper¬ 

ous factories. 

Distribution of commodities is chiefly 

through these seven trade centers that 

are also newspaper headquarters for 

the population of nearly 1,500,000 

people. 

Ask any man whose goods are adver¬ 

tised and sold in West Virginia how 

sales per capita compare with other 

states. 

Be a big advertiser in West Virginia 

. at a minimum expenditure. 
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140,000 
Circulation 

The Capital of the 

nation’s largest news¬ 

paper, covering Vir¬ 

ginia, West Virginia, 

and southern Mary¬ 

land. 

Over 50% more cir¬ 

culation than any 

other Washington 

Sunday paper. 

Sunday Times-Herald 
G. Logan Pa3me 

FmbUslwr and Oacaral Kanafar 

Vatlonal AdaartUlnc BapreaentatiTat 

O. LOOAB PATITB COXFAirT 
CUaaca, Datmlt, Bt. Laoii, Loa Ancalat 

PajBa, Bams A Smith 
Bew Tork and Boston 

**ln Boston IPs the PosP* 

Circulation Averages 

for 1922 

BOSTON DAILY POST 

396,902 
Copies Per Day 

BOSTON SUNDAY POST 

401,643 
Copies Per Sunday 

First in Load, General and 

Total Display Advertising 

ABLE ASSISTANT 

FOR A 

PUBLISHER 

Experienced man under 40 with dem¬ 
onstrated ability for complete manage¬ 
ment cf newspaper plant seeks larger 

opportunity. 

Is now in full charge of a well-known, 
successful, prosperrms daily paper of 
considerable size in which position he 

has long handled the varied responsi¬ 
bilities involved in holding final au¬ 
thority and has discharged these duties 
to the satisfaction of the owner. Will 
go anywhere in the l'nite<i States where 

the right opjwirtunity exists. 

Address B-727v care of 

EDITOR & PUBUSHER 

TIPS FOR AD MANAGERS 

N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Again placing orders with news¬ 
papers in selected sections for American Im¬ 
porters of Spanish Green Olives, Ne>»t York. 

Barton, Durstine A Osborne, Inc., 383 Mad¬ 
ison avenue. New York. Reported will make 
up list of new’spapers during June for Walker 
& Pratt Manufacturing Co., electric stoves, 
Boston. 

Thomas E. Basham ConHmny, Inter-South¬ 
ern Life Building, Louisville. Making 1,000- 
line contracts for the Axton Fisher Tobacco 
Company. 

George Batten Companr, Inc., 383 Madison 
avenue. New York. Making yearl> contracts 
for Bell & Company. 

Blackman Co., 120 West 42d street, New 
York. Making contracts with newspapers in 
various sections for Procter & Collier, “Chipso,” 
Cincinnati. 

W. L. Brann, Inc., 11 East 43rd street. New 
York. Using one page, twice for Slontgomery 
Ward & Co. 

Brennan-Eley Comply, Republic Building, 
Chicago. Reported will place account of the 
Halliwell Electric Company, hair drier, New 
York. 

Campbell-Ewald Company. IS West 34th 
street. New York. Making yearly contracts for 
the Oakland Motor Car Company. 

Charles Advertising Service, 23 East 26th 
street, New York. Placing orders with some 
southern newspapers for the Chipman Chemical 
Engineering Co., New York. 

CoUins-Kirk, Inc., Waller Building. Chicago. 
Making contracts for the Kirk Soap Company. 

street, San Francisco. Again placing orders 
with newspapers in s^cted sections for Cali¬ 
fornia, Inc., Community .\dvcrtising, San 
Francisco. 

Arnold Joemt Co., Inc., 25 East Huron 
street, Chicago. Making 5,000 line contracts 
for the Republic Motor Truck Company. 

Kling'Gibson Company, 220 South State 
street, Chicago. Placing the following ac¬ 
counts: Battle Creek Food Co., “Zep” Cereal, 
Battle Creek, and Wizard Products Corpora¬ 
tion, “Wizard** Polish Mop, Chicago. 

Thomas F. Logan, Inc., 680 5th aveifue, New 
York. Making yearly contracts for the New 
York Central Lines. 

H. K. McCann Company, 61 Broadway, New 
York. Now placing account of Voss & Stern, 
Lace, New York. 

MeJunkin Advertising Company, 5 South 
Wabash avenue, Chicago. Now placing account 
of the L. J. Mueler Furnace Company, Mil¬ 
waukee, makers of pipe and pipeless furnaces. 

Patterson-Andress Company, 1 Madison ave¬ 
nue. New York. Placing page orders with 
newspapers in various sections for the Curtis 
Publishing Co., “Ladies* Home Journal,** Phila¬ 
delphia. 

Pasme Hancock Adv. Organization, Drexel 
Building, Philadelphia. Have secured the 
following accounts: Hardwick & Magee Co., 
Philadelphia; Bundar Wilton Rugs, Philadel¬ 
phia; Moore Bread Company; Philadelphia and 
Pe(<ples Trust Company, Philadelphia. Reported 
will conduct a campaign in some New England 
IKipers for the Mione Manufacturing Co., Soaps, 
Philadelphia. 

the Hannahsous Shoe Company, Haverkai 
Mass. " 

Erwin Wasey A Company, 58 East Wash*# 
ington street, Chicago, Hi. Orders and ij 
tracts being issued to Kentucky newspapers a 
U. S. Gypsum Company and to Iowa pap^, 
on the Western Grocer Company. 

MeJunkin Advertising Company, 5 SqqA 
Wabash avenue, Chicago. Issuing conuael 
and orders in new towns oo the Good Gna 
Company, Chicago, Ill. ^ 

J. Walter Thompaon Company, 14 
Jackson boulevard, Chicago. Plans arc unde, 
way for a small campaign on Sun Maid Rai^ 
Growers. Fresno, Calif. It is undecided « 
yet whether these plans will be adopted. Tk 
agency will not be able to give out any k 
formation on the matter for another week « 
two. 

Dudley Walker Company, 122 South Mick 
gan avenue, Chicago. Pere Marquette R. k 
advertising in Southwestern states which kn 
been handed by Campbell Trump & Compaq 
Detroit, Mich., will be pooled with the Chicap 
& Alton railway and released through Dudle 
Walker Company. This only applies to Sotsk 
western territory, regular advertising of Pen 
Marquette in other territories to contiint 
through Campbell Trump & Company. 

CoUinsi-Kirk, Inc., 400 North Michigan avt 
niie, Chicago. Issuing to small Elastern papen 
schedules for June, July and August on Janaj 
S. Kirk Company (Soap) Chicago. 

Anfenger-Jacobson Advertising Coinpmy, 
Odd Fellows Building, St. Louis. Placing 
full page for the St, Louis Surfacer Pai* 
Company. 

EMPLOYES ASK BANKRUPTCY 

Beaumont (Tex.) News Had Espoused 
Critcfafield Company, BVooks Building, CTii- 

cago. Renewing some newspaper contracts for 
H. S. Peterson & Co., Medical, Chicago. 

Critchfield A Co., Fuller Building, New 
York. Making yearly contracts for Avery 
Company. 

Dauchy Company, 9 Murray street, New 
York. Making yearly contracts for Allen S. 
Olmsted. 

Doremua A Company, Inc., 44 Broadway, 
New V’ork. Placing 3,()00-linc contracts for 
Chandler & Co. 

Dorrance, Sullivan A Company, 130 West 
42nd street, New York. Placing a special mer¬ 
chandise campaign tied up with Rexall & Liggett 
Stores, for the United Drug Company of 
Boston. 

Dunlap-Ward Advertising Cmiipany, 306 
Euclid avenue, Cleveland. Making 1,000-line 
contracts for the Chandler Motor Car Company. 

Gaor^ L. Dyer Coropanst, 42 Broadway, 
New York. Placing orders with seme Middle 
West newspapers for the National Seal Com¬ 
pany, **Hazel-Atlas Glass Co.'* Brooklyn. 

Georn L Dyer Company, 42 Broadway, 
New xork. Making 5,000-rine contracts for 
the United States Tire Company. 

George L. Dyer Compwy, 43 Broadway, 
New \ ork. Making 1,000-line contracts for the 
National Seal Company, Inc. 

Erickson Company, 381 4th avenue. New 
York. Reported will place account of Lalance 
& Grosjean, Agate Wear, New York. 

Erwin, Wasey A Co., 25 West 43rd street. 
New York. Making 5,000-line contracts for 
the Carnation Milk Products Company. 

Ferry-Hanly Adv. Co., 6 North Michigan 
avenue, Chicago. Reported will use some 
Middle West newspapers for Beckman-Dawson 
Rfxifing Co.t “Winthrop’* paper asphalt 
shingles, Chicago. 

George W. Ford Company, Hurt Building, 
Atlanta. Making up lists of weeklies and 
farm journals in thirteen southern states for 
the Wee-Vo Poison Manufacturing Company, 
on Wee-V’o, a guaranteed Boll Weevil ex¬ 
terminator. 

George W. Ford Company, Hurt Building, 
Atlanta. Sending out schedules to southern 
dailies for the Borden-Wheeler Hotel, Borden 
Springs, Ala.; also making contracts for 
“Aknay,** blackhead remover, made by Skin 
Specialities Company, Rome, Ga. 

Fuller A Smith, 1501 Euclid avenue, Cleve¬ 
land. Again placing orders with some Western 
newspapers for the Great Lake Tours Assn. 

Gardner-Glenn Buck Co., 1627 Locust street, 
St. Louis. Placing orders with newspapers in 
various sections for the Ralston Purina Co., St. 
Louis. 

Geyer-Dasrton Advertising Company, Dayton 
Savings & Trust Building, Dayton. Reported 
now placing account of I^we Bros. Co., paints, 
Dayton. 

Green-Fulton Cunningham Company, Steger 
Building, CThicago. Making y^rly contracts for 
the Dort Motor Car Company. 

Green, Fulton, Cunningham, Free Press 
Building, Detroit. Reported now placing 
account of the Modart Corset Company, Sagi¬ 
naw*, Mich. 

Gundlach Advertisuig Company, 175 5th 
avenue, New York. Reported now placing ac¬ 
count of Pathe Freres Phonograph Company, 
Brooklyn. 

Honig-Hooper Co., 74 New Montgomery 

Peck Advertising Agency, 6 East 39th street. 
New York. Now placing account of G. B. 
Seely’s Sons, Ginger Ale, New York. 

Porter, Eastman, Byrne Co., 22 West Mon¬ 
roe street, Chicago. Placing orders with some 
Pennsylvania newspapers for the Beatrice 
Oeamcry Company, “Meadow Gold Butter,** 
Chicago. 

Potts-Tumbull Company, 6 North Michigan 
Hlvd. Making 4772-line contracts for Town 
Crier Flour. 

Frank Presbrey Company, 456 4th avenue, 
New York. Renewing some contracts for the 
Cunard'Anebor Line S. S. Company, New 
York. 

William H. Rankin Co., 180 North Wabash 
avenue, Chicago. Renewing some newspaper 
contracts for the (Goodrich Rubber Company, 
Tire, Akron. 

William H. Rankin Co., 1 West 37th street. 
New York. Renewing some newspaper con¬ 
tracts for the National Carbon Company, Colum¬ 
bia Batteries, Long Island City. 

William H. Rankin Co,, 1 West 37th street. 
New York. Making 1,000-line contracts for 
the B. F. Goodrich Rubber Company. 

Frank Seamon, Inc., 470 4th avenue. New 
York. Making yearly contracts for the (>neral 
Cigar Company. 

Russell M. Seeds Company, 851-2 Consoli¬ 
dated Building, Indianapolis. Reported will 
make up lists for the Pinex Company, Medical, 
Indianapolis. 

W, W. Sharpe A Co,, Inc., 240 Broadway, 
New York. Making yearly contracts for Santal 
Midy. 

Sheridan, ^vawhan A Sheriefen, 30 East 34th 
street, New York. Placing orders with some 
Pennsylvania newspapers for the Bethlehem 
Motors Corp., Allentown. 

Simpson Adv. Service, Syndicate Trust 
Building, St. Louis. Reported will place 
orders with some Western newspapers for 
Meyer Bros. Coffee & Spice Co., “(Jld Judge** 
Coffee. 

Snodgrass A Gayness, 489 5th avenue, New 
York. Placing orders with, newspapers in 
selected sections for Ajax Rubber Company, 
Auto Tires, New York. 

^ Stack Advertising Agency, Heyworth Build¬ 
ing, Chicago. Using 504 lines once for the 
Standard Oil Company. 

Sterling, McMillan, Nash, Inc., 2 West 45th 
street, New York. Placing orders with news¬ 
papers in selected sections for General Electric 
Company, Fans, Schenectady. 

Street A Finney, 171 Madison avenue. New 
York. Now placing account of Atmorc & Son, 
Inc., “Ye Olde Style** Mince Meat and Plum 
Pudding, Philadelphia. 

Travelers Co., Inc., 20 West 34th street. 
New York. Placing orders with newspapers in 
various sections for Crown Hair Restorer. 

Wales Advertising Company, 141 West 36th 
street. New York. Making yearly contracts 
for John T. Stanley, Inc., Mobo Auto Soap. 

Williams A Cunnygham, 6 North Michigan 
avenue, Chicago. Reported placing orders 
with newspapers in various sections for Cudahy 
Packing Co., “Old Dutch Cleanser,** Chicago. 

Edwin Krd Wilson, Inc., 9 Hanover street, 
New York City. Placing 2,800-line contracts 
for the Murchinson National Bank. 

Wood, Putnam A Wood Co., Oliver Ditson 
Building, Boston. Now handling account of 

Cause of Ku Kiux Klan 

Involuntary proceedings in bankruptcy 
have been nl^ against the Beaumoi 
(Tex.) Xews Publishing Company, p^ 
lishers of the Beaumont Afternoon Newi 
The application was filed by employes d 
the paper who claimed they had not beta 
paid off for two weeks. 

Three of the directors made an investi¬ 
gation of the business with a view of coo- 
tinning publication, but found that liabili¬ 
ties so far exceeded assets that it would 
be_ impossible to dispose of receiver’s cer¬ 
tificates. C. L. Shlcss, who founded the 
paper, has left the city and is reported to 
be in Chicago. 

Soon after beginning publication, the 
News espoused the Ku Klux Klan cause, 
members of that organization underwrit¬ 
ing $45.(XX) in bonds to put it on its feet 
It is reported that the liabilities are in 
excess of $90,(XK), while the principle as¬ 
sets, machinery, are mortgaged. 

TRUTH HELD NO UBEL 

Daily Oklahoman Wins Suit Based os 

Premature Story 

Going into court with no defense but 
the truth of the news published, the Daily 
Oklahoman of Oklahoma City, won a 
$10,000 libel suit before a jury following 
the printing of an unprivileged court 
record, an information drawn up by the 
county attorney’s office but never filed 
before the justice of the peace. 

This information charged H. A. Perry 
with embezzlement. After the complain¬ 
ing witness had sworn to the charge, it 
was brought out at the hearing, he went 
to Perry and collected the money from 
him and failed to file the papers before 
the magistrate. 

UTERARY DIGEST CAMPAIGN 

$250,000 to Be Spent in Newspapers 

in Slight Weeks 

The sum of $250,000 to be spent in 
newspapers during eight weeks to July 
14 has been appropriated by the Literary 
Digest. Space five columns wide win 
be used. 

Funk & Wagnalls, publishers, state they 
have made a study of what the readers 
of the Digest do for a living and what 
positions they hold and that these facts 
are to form the basis for the series. 

Represents Cox Papers 

J. A. Klein, Inc., New York, has been 
appointed national advertising represen¬ 
tative for the Canton (O.) News and 
Miami (Fla.) Metropolis, James M. 
Cox’s new papers. 
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WHEN' the Searles estate sold the 
"Globe” to Mr. Munsey, who frank¬ 

ly desired it only to submerge it in the 
"Sun,” it immediately became necessary 
for me to decide whether I would aban¬ 
don journalism outright or attach myself 
to another newspaper that would be cour¬ 
ageous enough to give me the freedom 
essential to the success of the movement 
to which I have devoted so much of my 

The news of the sale of the “Globe” 
had come to all of us, from top to bot¬ 
tom, without warning. Stunned by the 
announcement, we could scarcely believe 
it true. The paper was to be scrapped. 
Only the Associated Press and the ma¬ 
chinery were to be salvaged. Such were 
the rumors. 

I sat with others of the staff and 
looked upon the wreck of the thing I had 
served and loved. No one stepped for¬ 
ward authoritatively to deny the report. 

The old owners were silent; published 
interviews with Mr. Munsey seemed to 
confirm the reports of contemplated de¬ 
struction. 

Scrapped? The old “Globe” scrapp^? 
The oldest newspaper in America 
scrapped? And with no obsequies? No 
mourners? Not even a piece of graven 
stone to mark the place where once it 
stood? Could it be true? Who could 
believe it? 

Men who for twenty or thirty years 
had given their all to the paper could not 
believe it. In the twinkling of an eye 
they were to be exterminated, their lights 
snuffed out. 

It did not seem possible that the oldest 
paper in America would be sold except 
to be perpetuated. Surely, I declared, the 
owners for whom this splendid g;roup of 
men had created a newspaper of lofty 
ideals, who had struggled and labored for 
years in enhancing the value of the 
things about to be butchered so ruthless¬ 
ly, would not sell them out like so many 
head of cattle without a word of warning 
or an expression of sorrow. 

I preferred to believe that years of 
faithful service would count, even to a 
dead nan’s heirs, and that those who had 
shared so strangely and so extraordinarily 
in Mr. Scales’s estate in other ways 
would see to it that the men and wo^n 
of the “Globe” staff from H. J. Wright 
down to the copy boy would have the re¬ 
ward cf duty faithfully performed. 
\ day passed. Two days passed. 

Three. Not a word from owners, new or 
old. Then came realization of the worst. 
One by one the great spirits whose union 
had made the “Globe” began their exodus. 
The old owners cared nothing: the new 
owner owed them nothing. Why, then, 
should they not disperse as they pleased? 

Now they are scattered—from the most 
retiring, noblest and biggest intellect in 
journalism, Henry J. Wright, down to 
the lowliest member of the staff, all of 
whom loved Mr. Wright into a deep, 
abiding love; all of whom cherished him 
as a rare and beautiful soul, gifted with 
great gifts, who used them all according 
to his lights unselfishly, chastely, humanly 
and well. 

My own grief was a petty thing m 
the backwash of the flood of grief that 
inundated the whole establishment. I felt 
I was through with journalism forever. 
Were the rewards merely wages? Was a 
newspaper career in never-ending peril of 
being cut off on a two weeks’ notice; or 
at best was such a career alone to end 
by getting you out en masse to a new 
owner, whose ideas may or may not be 
good ideas? More and more I felt that 
I was through with journalism forever. 
I had reason to believe that I had been 
a good influence in the metropolis; that I 
had helped to correct many abuses and 
had helped to abolish many abominations; 
that my withdrawal from the field would 
be followed by quick forgetfulness and a 
revival of the very worst of the food 

crimes against which, backed by Henry J. 
Wright, I and the “Globe” had never 
flinched. 

I have been through 206 dreadful en¬ 
counters with the civil and criminal law. 
Henry J. Wright had stood with me 
through them all. I had been held for 
the grand jury. I had been held in con¬ 
tempt of court. I had been arrested on 
charges of assault. I had sent rascals to 
the penitentiary, and had inspired nearly 
a thousand heavy fines. The shadow of 
Henry J. Wright was ever behind me; 
his hand was ever on my shoulder; his 
voice was ever in my ears: “We are 
right, Mac. Let’s go through with it re¬ 
gardless of consequences. Nobody else 
in this too hard old world is doing it. 
Let us finish what we have undertaken.” 

I was indeed through. I did not peddle 
my services to any other newspaper. 
Henry L. Stoddard, editor of the Mail, 
learned that I was a free agent. He 
came to me. I told him how I felt. He 
insisted I was not through; that the Mail 
would back me to the limit; that great¬ 
ness, as wealth goes, cannot harness an 
ideal; that the columns of the Mail would 
gladly take up the work so ruthlessly in¬ 
terrupted ; that if I would come he would 
stand by as Henry J. Wright had stood. 

Our minds met at last. It is a fact 
that I wrote a series of pure food articles 
for the Mail before the Globe published 
the first of them twelve years ago. Mr. 
Stoddard had several times sought to in¬ 
duce me to operate through this paper. 
Four days ago I did not know what I 
would do. 'Today I am here, with the 
most sacred assurances and with the most 
solemn pledge that I will be indeed a free 
agent; that I can go on administering 
blame and praise where they are deserved, 
where I can prove my case with evidence 
that will survive the scrutiny of the court 
as in the past; that I can continue with¬ 
out reservation my work of public service. 

So I begin again, with God’s grace, 
that which I thought could be no more. 
I need a rest. I intend to take one. 
Overwork and weariness are as deadly as 
too much wealth and comfort. For a 
while the Mail readers will not hear from 
me as often as it has been my habit to 
be heard in the past. 

Soon, however, I shall undertake in 
earnest, with renewed vigor, renewed fer¬ 
vor, renewed zeal, the hazardous task of 
fighting special privilege and soullessness 
in the food industry. 

I shall go on working for other men’s 
children even as I work for my own. 
With the support of Henry L. Stoddard 
and the Mail I shall strive to account to 
the full for my stewardship of the trust 
which in the past so many thousands have 
reposed in me. 

I leave an old memory with plume un¬ 
sullied, with fond and tender feelings, 
even with a sob for the life I have seen 
crushed out. I begin all over with new 
hopes of continued usefulness. Whatever 
God has in store for me, let it be done, 
for I shall try to do His will as He per¬ 
mits me to see it.—Alfred W. McCann 
in the New York Mail. 

Publisher Gives Blood for Kin 

Fred B. King, publisher and part- 
owner of the Gloversville (N. Y.) Her¬ 
ald, and now postmaster •'f Gloversville, 
submitted to a blood trai._-fi'sion operation 
to save the life of his nephew, aged IS. 
The operation was a success, and the boy 
is recovering. 

Clubwomen Attack Billboards 

-\t the annual convention of the Massa¬ 
chusetts Federation of Women’s Clubs 
held in Swampscott, Mass., resolutions 
were passed pledging the federation’s sup¬ 
port to a movement to rid the highways 
of billboards throughout the State. 

INDIANA 
presents trading advantages which are par¬ 

ticularly attractive. * 

It has unequaled transportation facilities. 

All leading trans-continental railroads cross 

its borders with branches reaching to every 

corner of the State. Besides steam railroads, 

Indiana has over 2000 miles of electric rail¬ 

roads. On water transportation, Indiana is 

remarkably well situated—fully half its bor¬ 

ders are on navigable waters. For good roads 

Indiana has a national reputation. 

Natural resources, such as timber, oil and 

coal, have greatly contributed to the buying 

power of the people of the State. 

Indiana’s security is farm lands, the best farm 

lands in the world, where Indiana’s great 

agricultural wealth originates. Millions of 

cattle, horses, sheep and hogs are produced 

annually in Indiana. 

Indiana’s leading daily newspapers listed be¬ 

low have enormous influence and result-pro¬ 

ducing power. The National Advertiser who 

links his merchandise to the local merchants 

through this list of daily newspapers will 

cash in. 

Ciixulstiaa 

*Crawfordaville Review . . . . 5,200 

fDecatur Democrat. • • • . . .(E) 3,144 

*CvanaviUe Courier . ... (M) 26,325 

* Evansville Courier . .(S) 23,504 

*Fort Wayne Joumal-Gaxette . ... (M) 26,279 

*Fort Wayne Joumal-Gaaette .(S) 31,008 

*Fort Wayne News-Sentinel . .(E) 38,328 

'Gary Evening Post and Tribune. . .(E) 10,409 

* Indianapolis News . — .(E) 127,361 

'Lafayette Journal dk Courier 
(M) 

(E) 
7,076 } 

12,208) 
19,284 

fLa Porte Herald . .... .(E) 4,106 

fSouth Bend News-Times.... 
(M) 
(E) 

10,342 ) 
11,263) 

21,605 

'South Bend News-Times.. . , .(S) 20,174 

fSouth Bend Tribune.. . (S) 18,909.. .(E) 19,368 

'Terre Haute Tribune. .. (E4S) 24,442 

lUteior 

MWikiM 

.025 

.025 

.06 

.06 

.07 

.07 

.09 

.05 

.23 

*A. B. C. SuUment, April 1, 1923. 

fCovernment Statement, April 1, 1923. 



42 Editor & Publisher for June 9, 1923 

E D I R I A. L 

LONDON BOUND IX selecting London as their 1924 convention city 
the Associated Advertising Clubs of the World 
have taken a wise step that is sure to have a 

far-reaching effect for the better, not alone upon their 
own affairs but likewise on the relations of the peoples 
of all nations. 

The membership of the A. A. C. W. is composed 
of men and women who speak for modern progressive 
business that is going to win America a place of 
leadership in international trade. No other body so 
thoroughly represents the new spirit of .\merican 
business. On its roster we find the moulders of policy 
in every phase of business endeavor. 

The selection of London as its next convention city 
by such an organization is a matter of world im¬ 
portance. 

It is going to be something more than a gathering 
for a discussion of technical problems by men inter¬ 
ested in advertising. Business and advertising are 
today one and the same thing and the 1924 convention 
of the Advertising Clubs of the World is certain to 
be the greatest congress ever held to discuss the trade 
and economic problems of all mankind. 

In fact, this seems assured from the very beginning. 
The American delegation will be the largest that has 
ever crossed the seas on a peace mission—^they will 
represent every section and every division of American 
thought. In London they will meet and discuss their 
business problems and their relation to the problems 
of Europe with men and women of like position in 
each of the countries that has its place in the inter¬ 
national scales which balance trade and make or 
thwart prosperity. 

For the first time in its history the Associated Ad¬ 
vertising Clubs of the World have come to the place 
that makes of them a driving force in world affairs 
on a scale that was the dream of some of its most 
widely visioned founders. 

It was only fitting that Lou E. Holland, of Kansas 
City, should be re-elected president to complete the 
work that he began during his first term of office. 
He accepted that position one year ago when the 
affairs of the national body were at low ebb; he is 
now destined to lead it in the full-glow of its greatest 
success. 

It is only natural that Editor & Publisher should 
feel proud of the part it has played in the affairs of 
the A. A. C. W. during the past year, and especially 
in its advocacy of London as the next convention city. 

There is a lesson in the action of the Atlantic City 
convention for the politicians. The American people 
through advertising men and women—the trail blazers 
of American business—are going to seek understand¬ 
ing of their problems by talking them over with all 
interested parties. This is an international movement 
worthy of the support of business everywhere. Let 
us make the new cry: 

“London 1924—^2,000 strong.” 

TOWN SURVEY TIME JUNE is the month which every editor should set 
aside to make a special survey of his city. It 
is then that he can probably best decide in what 

way he can increase his service to his community. 
June is the month in which natural beauty is at 

its best, and in contrast, man-made community evils 
are at their worst. 

It is the best of all months for taking a poll of 
rose bushes, and you can generally judge a town or 
city as a place worth living in by the total munber 
of which it boasts. 

Which predominate in your town, rose bushes or 
“dump no garbage here” signs? 

The initial cost of each is about the same, but there 
is a lot of difference in their effect on the community. 
The average citizen is not at all likely to increase the 
fire and health dangers of his city by carelessly 
throwing litter over a blooming rose bush, but that’s 
what the “dump no garbage” sig;n invites, because 
it is that kind of a looking place. 

Newspapers can do more to beautify their towns 
than any other single agency. The well kept lawns 

THE BEATITUDES. 

Section 1.—Matthew 5:11-12. 

And seeing the multitudes, he went np into 
a mountain: and when he was set, his dis¬ 
ciples came unto him: 

2 And he opened his month, and taught 
them, saying, 

3 Blessed are the poor in spirit: for theirs 
is the kingdom of heaven. 

4 Blessed are they that mourn: for they 
shall he comforted. 

5 Blessed are the meek: for they shall in¬ 
herit the earth. 

6 Blessed are they which do hunger and 
thirst after righteousness: for they shall he 
filled. 

7 Blessed are the merciful: for they shall 
obtain mercy. 

8 Blessed are the pure in heart: for they 
shall see Cod. 

9 Blessed are the peacemakers: for they shall 
he called the children of Cod. 

10 Blessed are they which are persecuted 
for righteousness’ sake: for theirs is the king¬ 
dom of heaven. 

11 Blessed are ye, when inen shall revile 
you, and persecute you, and shall say all man¬ 
ner of evil against yon falsely, for my sake. 

12 Rejoice, and he exceeding glad: for great 
is your reward in heaven: for so persecuted 
they the prophets which were before yon. 

and blooming flower bushes of Marion, Ohio, are a 
tribute to President Harding, as an editor who be¬ 
lieves in community service. The Marion Star has 
made those things a part of its community policy. 

Not enough of that kind of work is being done in 
America. Why not look your town over this June, 
when the best and the worst show to the g;reatest ad¬ 
vantage, and then make your plans for the future 
for a more beautiful America? 

THE NEWSPAPER OF THE FUTURE Both editors and publishers will undoubtedly 
study with interest the table showing text and 
advertising percentage comparisons, as presented 

in Editc« & Publisher last week for 144 evening 
newspapers. Just what the readers’ rights are in this 
matter is a thing that has bothered newspaper makers 
for a number of years. 

However, it is doubtful that the reading public 
will continue indefinitely to buy that newspaper which 
makes its text matter a negligible part of its make-up. 

Among some newspaper men there is a conviction 
that newsprint shortage throug^i deforestation will 
force us to standardize the page size of our news¬ 
papers at a total much less than we find today in 
any of our dailies. This naturally will result in 
setting aside a definitely located amount of space for 
advertising and another definite amount of space for 
text matter. 

Under such an arrangement, it will not be possible 
to have the wide variance that now exists, because 
under the present system a great number of pages give 
an outlet for the presentation of all the news of the 
world and features. Volumes of pages now furnish 
the space but when the number of pages are restricted, 
it is going to mean restricted advertising and a 
greater amount of space per page for text matter. 

We believe when that time comes, that there will 
be a better satisfied reading public, and a more sound 
business policy within the newspaper than we have 
today. 

NEWS IS THE THING PROBABLY the most unusual thing about tj 
award of the Pulitzer prize to the Memplj 
Commercial-Appeal for rendering the greite 

service of any American newspaper during 19^, 
found in the statement of C. P. J. Mooney, editj 
of that newspaper, that it carried on no camp^ 
and did no crusading against the Ku Klux Klan, i 
which the award was based. 

“We printed the news,” he declared. Strange i 
it may sound that seems to have been the basis b 
the award, for in going through the Commercia, 

Appeal for the period during which this public sen 
ice was being rendered we find that what they we 
doing particularly was printing everything about 4 
Klan that came over the wires from the great pres 
services and from their own correspondents. An 
through it all there was an absolute absence of be 
temess 

It is time for newspaper men to give more though 
to news that goes into their papers when meiui 
printing the news is found to be sufficient reason a 
which to base the award of the greatest journalist 
prize of the year. Printing the news is the fin 
purpose of a newspaper and when persisted in it i 
ways brings the greater reward of reader confideac 

that shows in circulation figures. 
“He printed the news,” is the' highest tribute tia 

can be paid an editor. 

A NATIONAL EDITORIAL PROBLEM The response to date indicates that the conag 
meeting of the National Editorial .Associatia 
to be held in New York State in July, will li 

the largest in point of attendance, in the history a 
that organization. 

An elaborate program is being prepared for tl» 
entertainment of the visitors, but aside from this: 
is the belief of Editor & Publisher that the dels 
gates this year should seriously take up and helpt 
solve the many problems which the smaller publisher 
face with uncertainty. The National Editorial Asso¬ 
ciation has a definite place in the newspaper wort 
and should increase its facilities for functioning t 

every interest of its large membership. 
Increased costs of newspaper production, the proi 

agent evil and a fair profit from the sale of adm- 
tising space are not receiving the consideration ot 
meeting with the concerted action which they shonk 
It is entirely within the province of the N. E. A t 
take up and thrash out these matters. 

The press agent evil is particularly neglected e 
the smaller paper field, if we are to believe the paic 
agent who looks for publicity and who boasts of tit 
ease with which he can get his propaganda to tit 
country, through the smaller papers, without pay. 

This should, by all means, be made a chief tojit 
of discussion at the meeting in July. I 

TRUE SPORTSMANSHIP Nothing could have done more to cement fl* 
good feeling within the A. C. W. than tk 
friendly contest between London and Housta 

for the 1924 convention. 
There was no more stirring event at Atlantic 

City than the exchange of courtesies by the 
two cities contending for the next conventka 
Texas should be happy in the knowledge that her 
representatives were such good losers. It was a cleat 
fight and every one who took part in it has a right 
to feel proud. 

The sportsmanlike action of the Texas city prac¬ 
tically assures her of the 1925 Convention and she will 
be all the happier for having waited, for then the 
Associated Advertising Clubs of the World will hart 
grown to be a real international organization, attract¬ 
ing men from every corner of the earth and every 
activity of man. 

It will be a real honor to be the first American dty 
to entertain the greater organization-that it now seen* 
assured will play an increasingly important part it 
the affairs of men. 
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land fireside. Me., on the shores of 
Casco Bay, where he will erect a sum¬ 
mer home. 

James T. Williams, editor-in-chief of 
the Boston Transcript, addressed the 
Swampscott, Mass., Masonic Club, June 
2. on ''‘The Failure of the Primary.” 

Harold F. Hall, manager of the Boyce 
Publishing Company of Chicago, and a 
former editor of the St. Joseph (Mo.) 
Gazette, with Mrs. Hall, is a St. Joseph 
visitor after a nine-months’ trip through 
Africa. 

James Kcrney, editor of the Trenton 
Times, was appointed a member-at-large 
of the American Legion Convalescent 
Homes Committee of New Jersey which 
will select a site for a Federal tuber¬ 
culosis hospital. 

W. B. Chew of the Chew Publishing 
Company, Xenia, O., publishers of the 
Evening Gazette and Morning Republi¬ 
can, is seriously ill, following an attack 
of apoplexy. His son, James A. Chew, is 
managing editor of the two newspapers. 

Ralph Potter, president of the Calkins 

York, sailed for Europe May 26 on the 
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■^ICTOR F. LAWSON, publisher 
» of the Chicago Daily News, was 

the principal speaker at the cornerstone 
laying of the new Theological Seminary 
of the University of Chicago. June 5. 

H. H. Kohlsaat, who underwent an 
operation in New York recently, is re¬ 
ported improved. 

A. C. Batten, president of the British 
4 Colonial Press, Ltd., Montreal and 
Toronto, accompanied by Mrs. Batten, 
has returned from a nine weeks’ stay in 
England. 

Lord Atholstan, head of Montreal Star 
Publishing Co., Ltd., has returned from 
a lengthy trip to England and Europe. 

Will Hargis, at one time connected 
with the Joplin (Mo.) News-Herald, 
and now owner and operator of the 
Hargis Printing Company, is moving his 
plant to larger quarters in the Joplin 
Globe Building. 

H. V. McKinnon, formerly editor and 
publisher of the St. John (N. B.) Daily Cunard liner “Cameronia.” 
Standard, will leave soon for Vancouver, 
B. C., where he will reside. 

Lord Beaverbrook, British publisher, a 
native of New Brunswick Province, is 
planning a trip back home and to other 
parts of Canada this Summer. 

George C. Waldo, Jr., editor-in-chief 
of die Bridgeport ((iinn.) Post Pub¬ 
lishing Company, was presented with a 
diamond-studded watch by the Rotary 
Qub when he retired as its president. 

William Allen White had another 
honor conferred upon him when the trus¬ 
tees of Knox College, Galesburg. Ill., gave 
him the degree of doctor of laws. He 
also spoke before the Illinois High School 
Press Association at its annual conven¬ 
tion at Knox College. 

Albert V. Mead, graduate of the in¬ 
dustrial journalism department of Kan¬ 
sas State Agricultural College, and with 
the (Chicago office of the (Capper Farm 
Press, was awarded first place for the 
best short story written by a Kansas au¬ 
thor in 1922, by the Kansas Authors Gub. 

George Horace Lorimer recently cele¬ 
brated a quarter century as editor of 
the Saturday Evening Post. He found 
it a 16-page weekly with a circulation 
of about 1,800. It now runs 168 pages 
with a circulation of 2,500.000. 

Rev. M. J. nibble, pastor of the Lebanon. 
Kan., Giristian (Church and owner of 
the Lebanon Times, has gone into Y. 
M. A. at Lincoln Park and turned the 
management of the paper over to his son. 
Wade Hibble. 

Joseph Pulitzer, editor of the St. Louis 
Post-Dispatch, sailed for Europe June 2 
on the “Majestic.” Joseph Conrad re¬ 
turned to England on the same liner. 

G. Wisner Thorne, editor and president 
of the Newark (N. J.) Sunday (^11, has 
been continuously in the newspaper pro¬ 
fession in that city for 57 years. Other 
Jersey veterans noted by the Newark Star 
are “Uncle Henry” Buchanan of the Tren¬ 
ton 'Times, aged 72 and an active journal¬ 
ist since 18M, and Lewis W. .\lbright. 

JOHN C. MARTIN, general business 
manager of the Philadelphia Public 

Ledger Company, who is president of 
t h e $13,0(X),000 
hotel company 
which is erecting 
the Benjamin 
Franklin Hotel 
in the Quaker 
City, is a Hag¬ 
erstown, Md., 
boy. He left 
home about 22 
years ago and 
landed in St. 
Louis dead 
broke. His 
father, D. C. 
Martin, who con¬ 
ducts a small 
awning shop 

John C. Maktin 

Hagerstown, tells with pride of Mr. Mar- ^ ^ ^ ^ ^ 
t M Advertising Agency of New tin’s success, which reads like a Horatio ^ew/ staffVhas gone for a''momh’s train 

pany following his resignation as a mem¬ 
ber of the staff of the Chicago Daily 
News. 

Mrs. C. T. Young, is the new society 
editor of the (Chicago Herald and Exam¬ 
iner. 

Mrs. Joseph Huddleston, who has been 
writing special articles for the Chicago 
Herald and Examiner as "Tempa Lee,” 
has been transferred to the local staff. 

Dorothy Snow, formerly of the Detroit 
Journal, editor of the “Mamah Dean” 
column of the Chicago Herald and Ex¬ 
aminer, has been shifted to the local staff. 

Gene Quay, retired newspaper man, en¬ 
tertained a group of Chicago newspaper 
representatives last Saturday evening in 
the Gerlach Studio, K Delaware Place. 
"Bob” Casey, of the Chicago LHiily News 
rewrite desk, demonstrated one of his 
self-made radio sets. Other newspaper 
folk present were June Provine, Elffie 
.Alley, Roy Fricken, Ciene Morgan, Gene 
Flack, Elizabeth Walker, Mr. and Mrs. 
John Craig, and Mr. and Mrs. Casey. 

Ray CTNeill of the Chicago Daily 
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^ L. HALL, dramatic critic of the 
A-'* Chicago Journal, is expected to 
return home soon from a journey through 
Europe. 

William Westlake, son of Eddie West- 
lake. well known (Thicago newspaper 
man, is a new member on the reportorial 
staff of the Chicago Journal. 

Edward (“Skeets”) Williams has re¬ 
turned to the Chicago Journal after an 
extended leave of aWnce occasioned by 
ill health. 

Patrick Maloney, veteran reporter in 
Chicago, has been made assistant city 
editor of the Tribune. 

William Lawson, formerly county 
building reporter for the Giicago 
Tribune, has changed next door to the 
city hall beat. 

H. J. Smith, news editor of the Chi¬ 
cago Daily News, returned last week 
from a trip to New York. Robert J. 
Casey of the News’ rewrite desk is back 
from a trip to Colorado. 

Sol Davis, photogrrapher for the Chi¬ 
cago Journal, left last week to join the 
Tribune. 

John Boettiger resigned from the Gii- 
cago Evening .American to become a re¬ 
porter for the Tribune. 

Horace M. Coats, formerly a Marion 
(Ind.) newspaper man. but recently as¬ 
sociated with the International News 
Service at Springfield. Ilk. has been se¬ 
lected as secretary of the Retail Bureau 
of the -Association of Commerce of 
Marion. 

H. K. Reynolds, connected with the 
Washingrton bureau of the I. N. S.. is 
spending his two weeks’ vacation with his 
parents in Marion, Ind. 

J. J. Shores, night editor of the Cam- 
who has just resigned as director of the den Daily Courier, sailed June 5 from 
Woodbury Constitution after 40 years in New York for England, 
the newspaper game. Talbot Patrick, reporter for the Chi- 

Mitchell Kennerley, published, sailed cago Evening Post, is making a tour of 
for Europe on the “CWric” June 2. Europe, and plans to spend several weeks 

_W. Lancelot Vining, British news in Berlin. 
^cture expert, who has been with the Keith Preston, editor of the “Hit or 
Hearst newspapers in this country fcj Miss” column in the Chicago Daily News, 
fwrt ™ resigned as a teacher in Northwest- 

B. Alger story. 
Mr. Martin was with several big elec¬ 

tric companies, each change being a pro¬ 
motion, and became associated with the 
Curtis Publishing Company after his 
marriage to Miss Alice Pilsbury of Mil¬ 
waukee. Her mother, a widow, married 
Cyrus H. K. Curtis, and that publisher 
immediately recognized Mr. Martin’s 
ability and madp him his private secre¬ 
tary. When the Curtis interests took 
over the Public Ledger the poor Hagers¬ 
town boy became general manager. 

ing at Can^) Custer, Battle Creek, Mich. 
Morgan Gibney, formerly of the sports 

department of the Chicago Daily News, 
has returned to the desk after being with 
the Grand Rapids Press for a year. 

Justin F. Forrest, city hall reporter for 
the Chicago Evening American, has been 
ill for several weeks with rheumatism. 

James P. Bicket, news editor of the 
Chicago Evening .American, left this 
week for a vacation. 

.Arthur S. Henning, Washin^on cor¬ 
respondent for the (Zhicago Tribune, and 
Mrs. Henning, are spending a few months 
in Chicago and have been guests at many 
parties given in their honor by newspaper 
folks. 

Dr. William A. Evans, health editor of 

'cial daily publication of Nortwestern 
University at (Thicago. 

Stuart A. Mahuran, who has been 
editing the Oelwein (la.) Iowan, for the 
past six months and who was city editor the Chicago Tribune, has left for an ex- 
of the Mason City Globe-Gazette prior tended trip to the Panama Canal, 
to that time, has gone to Pontiac. Mich., w. Lawrence, of the local staff of the 
where he will be city editor of the Daily Montreal Daily Star, has defeated all 
Press. 

Dan Hardt, Wisconsin newspaper man, 
now a student at Lawrence Collie, Ap- 

comers and won the billiard champion¬ 
ship of the Star, besides carrying off a 
challenge cup given by the Star to be- 

pleton, Wis., has been named editor of come the property of any member of the 
the “Lawrentian” for 1923-1924. 

Fred Buchanan, former Iowa news¬ 
paper man, now owner of the World 
Brothers Circus, visited Sioux City, June 
5 when the circus showed there. 

George B. Longan, news editor of the 
Kansas City (Mo.) Star, who recently 
underwent an operation, is improving. 

Harry L. Bird, formerly of the Chi¬ 
cago Daily News telegraph desk, has 
resigned to write special feature stories. 

Richard E. Burritt, is doing publicity 
work for the Chicago Grand C>pera corn- 

staff winning it two years consecutively. 
T. C. Carle, copy writer in the Chi¬ 

cago Tribune survey branch, has re¬ 
turned to work after a long illness in a 
hospital. 

H. R. Lovett has been advanced from 
assistant manager to manager of the 
Palo Aho (dial.) Times. 

L. A. Weary is a new member of tlje 
survey department of the Cihicago 
Tribune and is to transfer to the adver¬ 
tising section soon. 

George Morris, editor of the Trib, 
house paper of the Cihicago Tribune, and 

em ■ University to give his full time to 
newspaper work. 

Harry M. Beardsley, real estate editor 
of the CTiicago Daily News, has bought 

new home at Wheaton. Ilk, where he 

two years, returned on the “Majestic’ 
June 2. 

Kendall B. Cressey, publisher and 
^eral manager of the Boston .Adver¬ 
tiser, sailed for Europe on the “Fin¬ 
land,” May 31. 

Harry Chandler, publisher of the Los has joined the Country Club. 
Angeles Times, stopped off at New George Gallup, formerly editor-in- 
Urleans. on his way home from the chief of the Daily Iowan, published by 
Associated Press meeting in New lork. University of Iowa at Iowa City, 

-Abraham S. Cahan, editor of the has joined the faculty of the university 
Jewish Daily Forward, New York, sailed as an English and journalism instructor, 
for Europe on the “Berengaria,” June 5. He also will be graduate editor of all 

Charles Monroe Lincoln, managing publications of the university, 
editor of the New York Herald, has pur- J. A. Tawney has been elected editor- 
chased a large tract of land at Cumber- in-chief of the Daily Northwestern, offi- 

'^he editor who uses the 

free information bureau 

conducted by Frederic J. 

Haskin provides a special 

representative in Wash¬ 

ington for every one of 

his readers. • 
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member of the survey department, is the St. Paul. She was for some time con- wedding to J. W. Helliar, which todi 
father of a boy born last Saturday at « MAi»piirr» nected with the advertising department place June 2. The presentation was naJ 
Hinsdale, Ill. WiAKKitu of St. Paul Dispatch. by the president of the company, Fre^ 

J. Bernard Shifter of San Franci^o Arthur Hoffman, formerly automobile ick Yorston. _ 
will go to Hawaii in July as promotion advertising solicitor for the Danville T. C. Corbett of the survey departnv-B 
manager and art director of the Hono- pAPT. STANLEY J. GROGAN, 28th (JH.) Commercial-News, has quit news- of the Chicago Tribune has returnSl^ 
lulu Star-Bullrtin. Infantry, U. S. A., now stationed at P^per work and is selling automobile work after an operation that incapacif^ 

Mrs. Josie Goodin has taken over prrt Niagara, N. Y., is to wed Miss trucks. . 
publication of the Turlock (Cal.) Jour- }^iarie di Giorgio, 920 Fifth avenue New Smith, manager of the \ entura 
nal, which has been published by the York City June 9 He was a reporter ^'tee Press, is convalescent from 
Farmers’ Press Association for some Scranton, Pa., and Bridgeport, Conn., snwllpox 

ed him for a long time. 
The advertising department of ti 

(Chicago Tribune will take part in a 
day program, June 13 on the farm» 

, c 1 J- papers prior to entering the army during , Jeannette Lyon, bookkeeper for Col. R. R. McCormick, near Wheai 
C. D. Johnston, city and Sunday editor World War. the Hagerstown (Md) Herald-Mail Pub- m. 

of the St. Paul Daily News, is the Miss Agnes Rogers and Fillmore Van hshmg Company, will enter Mt. Sinai \ group of employees of the Chio. 
father of a baby boy. Hyde were married June 5 at Miss Hosp'tal, New \ork, Sept. 5, to take up Tribune’s advertising department L' 

Charles A. Hamilton, for many years Rogers’ home in Hagerstown, Md. Miss "“S® Lyon was formerly with gone for a trip into the newspaper’s 
connected with the Washington bureau Rogers was formerlv on the staff of the old Hagerstown Mail when that paper lands in Canada. Thev are Norn 
of the Buffalo Times, was given the Vogue, and later w'ith the J. Walter was owned by the Gov. W'llliam T. Ham- Weyle,-Mfred Foley, and Joe Woodwi 
I»sthumous award of an oak cluster for Thompson Advertising Agency. Mr. n, . . , , . , of the classified, and Charles Redfi^ . 
the Distinguished Service _Ciws PfC'’!- Hyde is a free lance writer in New York. Clyde V\ . Blanchard has been appoimed (i|g business survey branch, 
ously awarded his son, Maj. George W. William E. Hill, creator of the “Among advertising maiiager of the Denver Ex- r. C. Dow, business manager of 
Hamilto«, for bravery tn France. Maj. Us Mortals’’ cartoons in the Sunday pa- to succeed Carl W. Wagner. Sioux Falls (S. D.) Argus-Leader, ? 
Hamilton was killed in an airplane crash pgrs, was among the guests at the wed- ^Siwder, general manager of the recently underwent an operation at li, 
at the Gettysburg sham battles last year. ding. Mr. and Mrs. Hyde will spend Guenther-Glaze Advertising agency of St. Hospital in Rochester, MinnJ 

Miss Rachel K. McDowell, religious their honeymoon in Europe, and on their Joseph, Mo., has been appointed adver- showing steady improvement. | 
editor of the New York Times, covered returned in the Fall will live in New tising manager of the Nebraska harmer, ° I 
the sessions of the Presbyterian General York. published at Lincoln. He will retain his - I 
Assembly at Indianapolis. Robert Kent Hanson, son of M Fran- connection witn tne aavertising agency, 

Marc A. Rose, managing editor of the cis Hanson, president and publisher of Manning will be in active 
Buffalo Evening News, recently ad- the Duluth Herald, and Miss Grace Bay- charge. ^ ^ . 
dressed the Buffalo Real Estate Board ley Shanley were married in New York Baron C. Dow, business manager of 

published at Lincoln. He will retain his 
connection with the advertising agency. 

Baron C. Dow, business manager of 

WITH THE AD FOLKS ^ 

STANLEY P. SEWARD has ba' 
made advertising manager for ti 

on “The Evolution of the Newspaper.” June 2. They will reside in Evanston, Sioux Falls (S. D.) Argus-Leader, White Motor Company, Cleveland, s„ 
(Tharles B. Stilson, Rochester news- m. ’ underwent an operation for double goitre ceeding H. M. Newton, who will do ofc 

paper man, has written a book, “The Life Robert Edward Fithian, general man- Rochester, Minn., May 23. work for the company. Seward has W 
History of Rattlesnake Pete,” relating ager of the Bridgeton (N. J.) Evening J. Spencer Hoffman, formerly with the with the White concern ten years as fc 
the exiicrieiices of Peter Gruber during News, has announced his engagement to advertising . department of the Wichita assistant ad manager, then in charge 
40 years study of poisonous reptiles of Miss Mary Compton Sharp of Bridge- i'-ag'e, has joined the advertising staff of the sales promotion section and later s 
North America. 

Worth Wilson Caldwell, former city 
the Washington Post. the -American Railway Express C'< imparl ■ 

Worth Wilson Caldwell, former city Representative Lee Satterwhite of Car- ^^i*® Sweetman of the business de- largest operators of White trucks. I 
hall reporter on the Bellingham (Wash.) son County, Texas, and Mrs. Lulu Pe- Partment of the Montreal standard was Harry W. Dourm has been placed^. 
Herald, is now executive secretary of gues of Sweetwater, a widely known presented with a tea and dinner service charge of the Canton. O., office of t- 
the Portland (Ore.) One Hundred Per ranch owner, were married May 27. Mr. Limoges china by the staff of the Schuenman Printing Company of .\k: 
Cent Club. Satterwhite is publisher of the Panhan- Standard on June 1, on the eve of her He was formerly connected with the S 

DeVauglin Francis, a journalism stu- dle-Plains Stockman-Farmer at Amarillo- 
dent at the University of Kansas, will and a newspaper at Panhandle, Texas. j--- 
work this Summer for the Associated C. K. Logan, until recently editor of the 
Press at Kansas City. .\shland, (Ore.) Tidings, and Miss Ann ■ 

Howard Melson, for the past year and Forberg of Ashland were married a few W W W e W ' ” 
a half associate editor of the .\merican days ago. They have gone to live in LJ^ E A IL 
Paint Journal at St. Louis, is now with Salem, Ore., where Mr. Logan will be | M M WZ E WmE Et V T Ei ff 
the editorial department of the Interstate telegraph editor of the Statesman. I ^ ^ ^ 
Grocer, St Louis, in a similar capacity. Leo Seth Furman, president of the | 
He was formerly a rewrite man on the Macauley Publishing Company, New AT_ 
Chicago Herald and Examiner. York, and Miss Blanche Levy were mar- 

\ ictor Keen has left the Omaha ried May 27. They sailed for Europe 
World-Herald to enter the publicity game. May 29 on the Mauretania. 

Ben Hibbs, a graduate this year from James P. McDonnell, editor and pub- 
the journalism department of the Uni- Usher of the Mankato (Minn.) Telegram 
versity of Kansas, is now city editor of and Waverly Star and Democrat nominee 
the Fort Morgan (Col.) Evening Times, for Lieutenant Governor in 1920, married 

S. H. Taylor, formerly a reporter on Miss Sadie Hatcher, May 22. 

Helping the 

Newspapers 

newspapers in St. John. N. B., is now a 
real estate broker in that city. 

Mr. and Mrs. Max Annenberg have is¬ 
sued invitations for the marriage of their 

S. James Naples of the editwial staff daughter, Mindelle, to William Lewis of 
of the Buffalo Commercial is the father York. 
of a twelve-pound boy. Mr. .\nnenberg is the circulation 

George B. Longan, news editor of the manager of the Chicago Tribune. 
Kansas City Star, recently underwent an 
operation. ■ ' 

R. E. Armstrong, formerly editor and THE BUSINESS OFFICE 
publisher of the St. .\ndrew (N. B.) Trr»xwADr.c r i. • 
Weekly Beacon, is now general secre- TT^L K. EDWARDS, former business 
._ -r i>_1 -r -r e.. T-i_ AJ- C» D....I noil.. tarv of the Board of Trade of St. John, 
N.'B. 

manager of the St. Paul Daily News 
and of the Minneapolis News, has become 

Joseph W. Murray, managing editor general manager of a building and loan 
of the Lawrence (Kan.) Journal-World, association, whose operations will extend 
was drawn—and served willingly—on a over Minnesota. 
jury. A. Gavin Norment, formerly advertis- 

Edward P. Hartnett, assistant city edi- ing manager of the Knoxville News and 
tor of the Buffalo Evening News, rep- who was in the agency business in Evans- 
resented Buffalo Council at the State ville for several years, now has charge 
Convention of the Knights of Oilumbus of the foreign and promotional depart- 
in Dunkirk, N. Y. ment of the Houston (Tex.) Press. 

J. M. Lownsdale, market editor of the Frank I. Sefrit, general manager of 
Portland Oregonian for many years, is the Bellingham Publishing Company, 
regaining his health after a severe at- sailed with Mrs. Sefrit on June 1 for 
tack of pneuntonia. Alaska, where he will spend a month. 

Mrs. Clara Hickox, manager of the visiting coast points as far as Bering 
Paris bureau of the Brooklyn Eagle, who Sea. Just before sailing he completed 
is in this country on a vacation, was arrangements for converting the Evening 
given a luncheon by the Eagle at the Herald into an eight-column paper. 
Hamilton Club May 24. Clyde W. Blanchard has been appointed 

(Charles J. Murray, sporting editor of advertising manager of the 
the Buffalo Commercial, is recovering 
after an operation for appendicitis. 

William V. Hester, Jr., of the news 
staff of the Brooklyn Eagle, will report 

1, is reTOvering (Colo.) Express, succeeding Carl W. 
appendicitis. Wagner. 
fr., of the news George W. Crawford, for several years 
agle, will report with the New York office of the (^pper 

the Alaskan tour of that paper. The publications, has been transferred to the 
Eagle party will leave Brooklyn June Topeka office. 
22 and return July 31 

Fred M. McLennan, 
H. E. Drier, advertising manager of 

for many years the Oklahoma City Oklahoman and 
manager of the Buffalo bureau of the Times, is the father of a baby girl. 
Associated Press, has resigned to be- Miss Elsa Krauch, former local editor 
come city editor of the Buffalo Express, of the Aitkin (Minn.) Independent-Age, 
He succeeds Frank J. Clancy, new cir- has been made advertising manager of 

The sessions of the Church Advertising 
Department at the Atlantic City convention 
covered nearly the whole phase of advertising 
as applied to religious organizations, and the 
emphasis is on advertising, not publicity, 
although newspapers recognize that a vast 
amount of good news is hidden away in the 
churches. 

Many of the addresses at the Church Ad¬ 
vertising Department had to do with display 
advertising—inciting the purchase of space in 
the newspapers of each community. 

The Church Advertising Department be¬ 
lieves strongly that the churches can be 
helped by using paid newspaper space—if 
the copy is constructive, and the use persistent. 

The department invites the cooperation of 
newspapers in preaching the same doctrine 
and helping the churches to get larger results 
from its use of space. 

Church Advertising Department 
A. A. C. W. 

Why not follow the lead of Editor & Publisher and donate some space each 
week for church promotional copy? 

ailation manager of the Express. one of the largest department stores in 
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Feature* by 

Irvin S. Cobb 
Fontaine Fox 
Howard R. Garis 
Rube Goldberg 
Ed Hughes 
O. O. McIntyre 
Will Rogers 
Chas. HansonTowne 
H. J. Tuthill 
John V. A. Weaver 

and others 
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Time* Building, New York 

NEW ORLEANS STATES 
la two years has incremted 

Daily over 17,000 
Sun^y over 41,000 

Present averages are 

Daily over 54,000 
Sunday over 77,000 

Rate 12c flat Daily 
15c flat Sunday 

Advertising gain for 1922 
1,025,432—Greatest in the South 

Represented by 

THE S. C BECKWITH 
SPECIAL AGENCY 

NEW YORK 

JOHN M. BRANHAM CO. 
CHICAGO 

Nine- Million 

a Day 

Milwaukee purchases 
average more than nine 

million dollars every business 
day. Wisconsin purchases 
average more than thirty- 
three million dollars a day. 
You can cover Milwaukee 
and rich surrounding terri¬ 
tory at one cost only with— 

craft Club and Canton Engraving Com- put it in charge of L. R. Garretson, 
pany, and was meager of the sal^ de- formerly director of the national service 
partment of the Klingstedt Bros. Printing work of the Collins Publicity Service, 
Company ot Canton. ' Philadelphia. 

E. D. Giauque has been appointed ad- t- , r , -.l .u 
vertising manager of the United States p,)' C. Paul, formerly with the 
Light and Heat Corporation, Niagara Company, and 'William H. 
Pahs, N. Y., snccecding W. E. Brewster, Company, has joinrf the Harry 
who resigned to become associated with Galley Company organization as art 
the Christian Science .Monitor. 

Val A. Schmitz, who handies adver' 

director. William E. Prickett, formerly 
with Critchfield, becomes an account 

using and puolicUy tor the American rf 
Gas .\ccumulator group of companies, ajjded to the staff of artiMs. The 
will be located at tne new office ^ the Chicago office of this agency has been 
Highland Lighthouse Company, lUO East ^'^rged to accommodate the increased 
42nd street. New York. start. 

Phil Brinck and Lawrence Malone of Thaddeus Evans, formerly in charge 
the Brinck-Malone Advertising Agency, of the foreign advertising department of 
Butte, Mont., have returned from a six the Salt Lake City Telegram and more 
weeks’ trip through the Middle West. 

THE MECHANICAL SIDE 

riV'E delegates representing the Print¬ 
ing House Craftsmen Gub ot Dayton 

recently with the Deseret News, has 
been appointed space buyer for the L. S.. 
Gillham Company, Inc., of Salt Lake 
City and Los Angeles. 

Don R. Fellows, production manager 
and vicinity to the international conven- of the L. S. Gillham Co., Inc. has been 
tion to be held in Bulfalo -August 30 to appointed instructor in advertising in the 
September 1, were elected at a recent Summer school of Boston University, 
meeting. The delegates are O. G. Fricke, Ellsworth, Me. 
W. F. Langfeld, H. W. Lehr, G. E. Fitz¬ 
patrick and J. E. Hydeman. 

The Moss-Chase Co., Buffalo’s oldest 
advertising agency, has moved to new 

The members of Group 5 of the quarters at 425 Franklin street, a build- 
Washington State Press Association, ing which it recently purchased and re- 
which includes the Cowlitz County -Ad- modeled for its exclusive use. 
xotate of Castle Rock, the Kelsonian of Leonard B. Fisher of New York and 
Ke w, the Daily -\ew;s of Longx^iew, the Evan Howell Foreman of -Atlanta have 
Bulletin of Kalama, the News of Wood- joined the Massengale Agency, Atlanta, 
land, the Eagle of Skamowaka, and the Foreman has recently been editor-in- 
w*” c ^®**’*^*-‘U ^thlanK't pjjjgf of the Havana Post. Fisher has 
-May 20 for a press meeting and a tamily ij^en with the Automobile Journal Pub- 
P**-""-' fishing Company. 

"illiam H. Johns, president of the 
dent of the ^t-Kat Club, a literary or- Q^rge Batten .Advertising .Agency and 

Cohimbus, O. Jaines E until recently president of thjL Queens- 
Campbell, former Governor of Ohio, will ^ Chamber of Commerce, fs promi- 

dent of the ^t-Kat Club, a literary or- Wrtising Agency and 
Cohimbus, O. Jaines E until recently president of thjL Queens- 

CampbelUormer Governor of Ohio, will ^ Chamber of Commerce, fs promi- 
Ortn^r' “ president by Slater la ^^^^y mentioned for Queens represenu- 

^ , , , , tive on the directorate of the new 
Prank Otstot has been made foreman Brooklyn-Manhattan Transit Corporation, 

ot the stereotype department of the ^-hich takes over the properties of the 
Spnngtield (Ohio) Daily -News, succeed- Brooklyn Rapid transit with the termi- 
ing -Arthur Henderson who died recently. ,,3^00 of the receivership of Lindley M. 

W illiam Howard, pressman, has re- Garrison, 
turned from Boston to -New Brunswick. Brooke, Smith & French. Inc., of 
and IS employed on the press room staff the account of the 
of the St. John Daily Journal He is Products Corporation, 
also acting as an umpire in the New . 
Brunswick baseball leaaue. * Calvert Haws, vice-president and 

'The Milwaukee 

lOURNAL 
FIRST-by Merit 

W9»tcheat9r Comitya 
Greataat Advertiaing 

Madium 
THE 

DAILY ARGUS 
Mount Vernon, N. Y. 

Carrimd 

Over 7,000,000 
Linaa in 1922 

This M tk* Greatest Amount of 
AdvortieiM Carried by Any 
Paper in ‘nwe Important County. 

also acting as an umpire in the New . 
Brunswick baseball league. * Calvert Haws, vice-president and 

Ernest C. Haisman of the Brooklyn K^eral manager of tl^ Shumah-Haws 
Eagle composing room sailed June 2 for Advertising Company, ptcago. is yisit- 
England where he will acquaint himself ”18 E”8»and ^d the Continent with a 
with the mechanical operations of the opening up European markets 
large English newspapers. He will spend clients of the agency, 
a few months in England, then visit The Campbell-Ewald Company _ has 
France, Switzerland and Italy. He will leased 1,372 square _ feet of additional 
visit Egypt, then a 9,0(X)-mile journey floor space on the thirteenth floor of the 
to his home in .Australia, where he will General Motors Building, Detroit. H._T. 
take charge of a paper, published by his Ewald, president, announces the appoint- 
father. ment of F. A. Cuddihy as manager of 

The Mergenthaler Linotype Company rc^arch department. He success 
aiuiounces the recent shipiient of 450 E- J- who has joined the Bui^ 
linotypes, among the recipients being the company. Cudahy for three yea s 
following: Philadelphia Public Ledger, *'°{!^ a j* 
24 -Model 8 s, two Model 9’s, two -Model partments of the John L. Clough .Ad- 
21’s: Pittsburgh Press. 11 linotypes; Me- 'ertising Agency, Indianapolis. 
Carthy Typesetting Company, Chicago. C. Alan Walker, formerly with Kahn 
eight Model 8’s; New York Times, seven Bros, of Oakland, Cal., as advertising 
Model 9’s: L’Opinione, Philadelphia, manager, has established the C. Alan 
seven machines; George Held, East Walkea" .Advertising Agency in the 
Greenbush, N. Y., five machines; Wilkes- Chapman Building, Los Angeles. 
Barre Evening News, four Model 8’s; Charles McLain, formerly with the 
Milwaukee Evening Wisconsin, four Butte (Mont.) Daily Post, has joined 
Model 8’s; Thomas Broughton, New the staff of Brinch & Malone, Butte ad- 
Bedford, Mass., four machines; R. L. vertising firm. 
Polk & Co., Detroit, four machines; 
Boston Globe, four machines. 

A’oung & Rubicam, .Atlantic Refining 
Bldg., is a new agency in Philadelphia. 

Mrs. Carrie Miller Barnes, president Raymond Rubicam was of the copy staff 
of the Home Printing Company of of N. W. Ayer & Son and the creator of 
Toledo, is a candidate for Mayor in that advertising of some of the principal ac- 
city. counts, and John Orr Young, was a 

Peter J. Brady, president of the Albany solicitor and account manager. 
Printing Trades Council, has been elected The Randles .Allen Agency of Hutchin- 
president of the Federation Bank, new son, Kan., announces that Wilson Gem- 
labor savings institution in New York ents, formerly of the Hutchinson (^~ 
City. zette advertising department, has been 

These officers have been elected by made manager of the R. A. Wichita 
Buffalo Local Typographical Union: office. 
president, William G. Murphy; vicc- Whitestone has joined the 
president, Edward y. Mulvey; trewurer, Tolins Company of Philadelphia. She 
Thomas ODonnell; secretary, William contact work. 

McLaughlin._ Kelsey, head of the Advertising 

THE AGENCY HELD Service Company of San Francisco, has 
announced selection of Frank J. Mooney, 

'T’HE Frank D. Jacobs Company, print- for seven years with Hupp Motor Or 
ers, Philadelphia, has enlarged its ad- Company, as secretary-treasurer. A. F. 

vertising and plans department, and will A. Stedem, recently with the Honig- 

From nothing—to 

200,000 
in toTon month* 

DETROIT 
SUNDAY 

TIMES 

A Saving—Not 
An Added Cost 

The service rendered by this 
organization — specialising 
solely in nezospaper, printing 
and publishing buildings,— 
does not mean a cent of added 
cost. Rather it assures a sub¬ 
stantial saving in operating 
cost that should more than 
repay the entire fee. 

S. P. WESTON 
Newspaper BiriMfane 

Plant Laimts 
Productioa, OperatieB 

120 Want 42im1 St. Naw York 

SITUATION WANTED 
—PS Assistant to Livo-Wiro 

CircolptioB Mswsgor 

Want ta werk for Clrcslatloa llsnassr wltk 
daily Biall list of 1,000 to S.OOO sobocrlbers. 
Teen of ozporleseo. Worked for ClienUtisa 
Manateie of papore ilka tho Cbleato Trlboao, 
Now York Times, Boperlor Tslesram, etc. 
Pnt me ea tbs Job and I’ll mako year werk 
easier. Will make It easy for yon to baro 
yoor mall Ust correeted daily. Will mako 
poaslbls dlroetly impriatad addressee. With 
me on the Job, eabecrlber complaints will 
practlcaUy be eliminated. Year mall Uat 
will be under yoor sole eaatrol. I can do all 
tboao tblags—many more for less than OBe 
a day. Chances are I can eare yon more 
than my salary. Let me tell yea mj whole 
story. Writs Tha ValU-lfailer Oyatam, la 
cats of 

jSpeedSimafw 

THE MULTI-MAILER SYSTEM 
str-saa wASMiNaraM aurw 

CHICAGO 

KNICKEIIBOCKLR PRESS 

ALBANY EVENING NEWS 

ONE BIG MARKET 

Alhanje Troy, Schenectady 

The Capitol District 



ITEM 

Cooper Company, has been made vice- 
president. 

B. H. \V. Taylor, for some years with 
the Berg Advertising Agency, Fresno, 
has joined the staff of the Urury Com¬ 
pany, San Francisco. 

J. \V. Young, vice-president of the 
J. Walter Thompson .\dvertising Com¬ 
pany will establish a branch office in 
San Francisco. The company will then 
have a chain of offices from London to 
San Francisco. Sherman K. •Ellis, a 
specialist in food advertising, will be in 
charge of the new office. 

Joseph Blethen, formerly president of 
the -Seattle Times, has joined the force 
of Evans & Barnhill, Inc., New York and 
San Francisco. 

R. W. Knopf, former secretary of the 
Harriman .\dvertising Agency in Colum¬ 
bus, is now head of his own organization 
with offices in the Atlas Building, Colum¬ 
bus. 

SPECIAL EDITIONS 

A 56-PAGE special edition was issued A 
May 26 by the Burlington (la.) x J 

(jazette,' marking the occupancy of its rorcAawa* irAa 
new home. The Newspaper was estab- fskfUilieS 
lished 86 years ago and is the oldest in •• — 

,K u , taKe no oth 
To celebrate the semi-centennial anni- —^ 

versary of Traeer (la.) the Traeer Star | 1 
Clipper will publish editions during the ^ 
celebration. The Evening “EXPRESS” has 

S. 40-pagc “Spirit of Transportation” circulation several thousands in 
section in colors was issued by the Day- of that of any other Portland < 
ton Journal on Sunday, May 20. The In more than FIFTEEN of 
growth of various means of transporta- SIXTEEN homes the EXPRl 
tion was adequately told in both news taken, and in thousands of 
and advertising columns. homes it is the only daily paper 

In commemoration of the completion d_ 
of the Old Oregon Trail, the U Grande J®"* *“1* Only Evening Pa 
(Ore.) Evening Observer will issue Portland iOnlyThree-cent Dl 
early this month a special souvenir num- 
ber, which, it is promised, will lie one '49 VTT A tt 
of the largest newspapers ever published U I-1-4-tl ll U 
in Oregon, east of the Cascade Moun- Mathews Special An 
tains. Boston—New York—Detroit—Chit 

The Buffalo Territory 
Offers Big Possibilities 
To National Advertisers 
Twdftk Aacriemm City; aeoaod ia ifew 
York Sum, Buffalo, with over kali a 
uilUoo pcopla and tha lorroiindiag 
trada area with three hundred thoa- 
•and ntora, afford* a rich markat to 
national adTartiaeri. The affaaliTe 
medium to capture thia deairable mar- 
kat ia tha big, popular, home newa- 
paper-A. B. C Net paid 10$,»SI, «>% 
of Eagliak-Speakiag Homes. 

The Buffalo Evening New* 
Edward H. Bntier, Editar A PnhlUier 

KELLY-SMITH COMPANY 
Refresentmtiwes 

Marbridga Bldg. Lrttaa BMg. 
Naw Yark, N. Y. CUeagt^ UL 

of the Tampa (Fla.) Tribune, now NEW CORPORATIONS 
has an executive position with the At- Oklahoma City—Shidler Press, a new paper, 
lanta Constitution. Shidler; capital stock, $2,000; B. W. King, 

, . , , H. G. Stapp, W. E. Myers. 
M. E. (>mer, for some years with the ^sage Chief Publishing Company, Fairfax. 

-Macon (Ga.) News, is now assistant Jg.ooO; Qyde E. Muchmore, I. R. Muchmore, 
circulation manager of the Tampa Walter W. Eastman. 
Tribune. Oklahoma Democrat Publishing Company, 

K n i s 1 • 1 »• , Enid, $10,000; W'. H. Ryan, L. A. Chatham, A. C. Carlson, formerly circulation g p^]) 
manager of the Joplin (Mo.) News- , „ c, . . , j r- ~ ur u 
II, fj   1 1.*   Auatln—Stamford I,eader Company, publish- 
Herald, and now owner of the Carlson stationers. Stamford, $10,000; W. T. An- 
Printing Company, has consolidated his drews, J. D. Shackelford, G. L. English, 

plant with the Rittenhouse & Godfrey Printing & Publishing Cb.. general 
Printing Company under the name Auto- printing and publishing business, Houston, 
matic Printing Company. The owners $75,000; I. T. Powers, W. I-. Powers, Sam H. 

are A. C. Carlson, E. Dalton Godfrey, 
and H.fB. Rittenhouse. Universal .Advertising Corporation, new ad- 

vertising agency, Dallas, $10,000; Roy Simp¬ 
son, J. B. Simpson, G. H. Wrightsman. 

NOTES OF THE NEWS SERVICES TsdUhaue^South Dade Publishing Com. 
AND SYNDICATES pany, Homestead, $10,000; Mr. and Mrs. B. 

E. Archer, Florida City. 

T frank JOYCE has resigned as Shadowa Publishing Company, to 
day editor of the Boston bureau of issue publications and operate printing, litho- 

the -Associated Press to join the staff of graphing and typefounding plants, $25,000; 

the Yellow Cab Manufacturing Company J-'jtnfrt Mia^mt^^creu’”: 
of Chicago. In his 18 years service with treasurer. 

the Boston bureau, he formed a circle H-rtford-Connecticut Magazine Publishing 
of acquaintances rivaled by few news- Company of American, general Ipublishing 
paper men. Starting as an office boy, he and advertising business. New Briuin, $25,- 
showed such an aptitude for newspajwr Joseph Gaeta, Francis Tricarico. 

work that he quickly obtained an editorial Sentinel Publishing^ Company, general pub- 
position. He worked at every desk in business, Norwalk. ^OO.OOO; I-eigh 
I. rj X u u- c . • -J Danenberg, New York; R. E. Hackett, Stam- 
the Boston bureau. His first outside as- W. P. Milligan. New Rochelle, N. Y. 
signment of importance was the Lawrence ^ 

lOl-J v Merchants Publishing Company, to distnb- 
mill strike in 1912. \\ hen Harry K. news in interest of dry goods and other 
Thaw fled to Canada, Joyce was on the mercantile stores. New Haven, $25,000; W. E. 
story. He also covered the Newfound- Malley, D. S. Gamble, H. M. Shartenberg and 
land" end of the cross-.Atlantic flight of " afl'**', all of New Haven. 

Harry Hawker and his companions. As Albmy—(Design-stion) Outdoor Advertising 
a mark of recognition of their esteem, Agency of America, Delaware, 5,000 shares 
t’ £ it 1 ® a J !_• common stock no par value. Representatives, 
his fellow employees presented him with a p. W. Nye and H. Kiefer, New York aty. 
traveling bag, toilet set and bouquet of w * d • * /- 
^ ^ ^ t £_u* J Moines--Register Printing Company, 
roses before his departure. Grundy Center, $40,000: Charles J. Adams, 

H. de V. Partridge, advertising man- president; R. K. Qark, vice-president; J. 
ager of T. H. EstrabruoKS Company Ot Vanderwicken. secretary and treasurer. 

St. John, N. B., has been appointed tc Columbua, O.—Miami Printing & Publishing 
handle the publicity- and advertising for $30.000; Lee Warren James, J. B. 
.1 1 ca. T u' r • r* II Cfiolidge. Thomas W. James, Bessie D. Moore, 
the annual St. John fair this Fall. Daniel L. Dwyer. 

John R Knoblauch, who graduated Crawford County Printing & Publishing 
from the university of Kansas this year, Co.. Bucyrus, $200,000; J. E. Burke, Mabel 
has become advertising manager of the Burke. 

Peerless Publishing Company, Kansas The E. H. & H. W. Paper Company, Cm- 
City. cinnati. $500; A. J. and J. H. Walber. 

H. E. Merriam, a newly-elected vice- The Auditorium Printing Company, Cleve- 
president of the Prudence Co., Inc., has *10'000: William and Anna Koepecke. 

been placed in charge of sales and adver- The Merchants’ Printing Company, Geve- 
tising, with headquarters at 31 Nassau Fiske and others, 

street. New York. The Boulevard Advertising Company, Co- 

Cole E. Morgan of the Washington 
staff of Universal Service is back in the , bjtho^aph C^pany. $25,000; 

covering the fight in the Florida Legis- 
lature on the convict lease system. 

Jackson S Elliott, assi^ant general I)i,,„lution-Printing Industries Corporation, 
manager of the Associated Press, has re- Manhattan. 

turned from a Iwsiness trip to Chicago. ci.vehm«l-Dstrict CK>If Publishing Com- 
He leaves June 2 for Kansas City to at- pany, $5.000; Robert T. Power, H. H. Bandy, 

tend the meeting of the Kansas and Albuquerque, N. M.-La Gaceta Publishing 
Western Missouri Editorial Association Company, $.so.ooo; A. A. Sena, Sydney Well, 
on June 4. Jesus Romero. 

Pearce Davies night editor on the staff CleveUnd^Block & Martin Printing Co., 
of the -Associated Press Sjwkane has ^75,000; Erich Block and Conrad Martin, 

been transferred to the Associated Press Buffalo—Ready-Print Corporation of New 

headquarters at San Francisco. His '"f'V, ’ 
place in Spokane has been filled by Har- ^ W.lham.. 
old Tumblad who has been day editor Conn.—Westport ^ndard Pub- 

for the Sf^kane bureau. Normal Collins 
Miccecds Trrnblad. and Marie T. Weingartner. 

F«w Papvrs — (ff any) 

TRENTON I 
NEW JERSEY 

Reading 
Carpenter 

Is Seeing 
the World 

TIMES 

A Food Medium 

A recent reader survey indicates 
that among the housewives of 
the city our Thursday Food 
Feature Department—upward of 
four pages devoted to food 
recipes and news and food ad¬ 
vertising—is the best feature 

carried by the Times 

Cireulntloa StJSJ Mambar AB.C. 

Letter from Europe 

FOUR MILLION 
EVERY SUNDAY 

Carpenter’s World Travels 
Washington, D. C. 

KELLY-SMITH CO. 
Marlbonnigh Bldg. Lyttan Bldg. 

Naw York Chicago 

SCpui Maupn 
SpQtBipr 

is New Haven’t 
Dominant Paper 

Circulation over 35,700 Average 

Bought every night by More New 
Haven people than buy any other 
■nVO New Haven paper* COMBINED. 

Nf US Maupu lUgiutf r 
The Jmiims Methema Speeiet A$emey 
Be$tam — New Yerk — Detreti ~ Chieege 

Publiaked every Saturday in 

London. 

Loa Angelas. CaW. 

Gaiaad 9447 Daily Avaraga dreiilatiaa. 
Saorn OonrniiwBt SUtannt, 81i Months CnOil 

March SI. 1838, 16S400 DaUy. Ox MaatM 
Bndlng 8(^ 80. 1033, 145,988 Dally. laciaaa 

Tha 

Pittsburgh Press 
Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 
ronlfn AdnrtMiit BapRaentatbaa: 

NEW YORK 
EVENING JOURNAL 
has the largest 
circulation of 
any daily 

newspaper in 
America. 
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CIRCULATION 
H BUILDING= 
SUPREMACY 
Employmd by Bmtt 
Aeh Any of Theom 

the LOS ANGELES TIMES O) 
the PHILADELPHIA INQUIRER 

(« 
the CLEVELAND PLAIN 

DEALER 
the WASHINGTON POST (I) 
the INDIANAPOLIS NEWS 
the ATLANTA JOURNAL 

the MEMPHIS COMMERCIAL 
APPEAL 

the DALLAS MORNING NEWS 
Write or WIra Car* Atlanta Joinnal 

^ jmJSTEI* CIROJIATIOH 
i ORQANIZXnCN 

aoo MOOtfTT Dlp*, LM AmmiaCal. 

The impressive lead 

maintained by The 

News in local, foreign 

and classified lineage 

year after year is pos¬ 

sible only because of 

proved results to the 

advertiser. 

The Indianapolis 

NEWS 
ui ^ork STimre 

As Guide and Example 

Dean Williams of the School 

of Journalism at the University 

of Missouri said in an address: 

The students might well 

take The New York Times 

as their guide, pattern and 

example. When The New 

York Times is mentioned it 

brings a thrill of pride to 

every lover of true Ameri¬ 

can journalism. It is the 

fairest, most accurate, moat 

complete of the world's 

newspapers. 

OVER 

64,000 
LARGEST EVENING 

CIRCULATION IN IOWA 

pOLLAR PULLERS 
AdverUritu and ciTeulation manoftrs art ahaayt on tiu lookout for ntw 

i^at that ttnll (iMTfiuf adt^rtising reetiftt and win ntw circulation. Yonr 
idta for imcrtasing advtrtiting or circnlatton may not appeal to your managtr, 
but it may bt just tht thing that tomt other managtr wants. Editob ft Pus- 
Lisasa will pay $1 for each idea printed under this head. The fact that 
the idea it now being used it* yonr city does not bar it from the department. 
Adrets your communication to the Dollab Pulub Editob. When they 
the taea u now oetng used m your etty does not bar it from the department. 
Adrets your communication to the Dollab Pullbb Editob. When they 
appear clip them and mail them in and receive payment. Unavailable ideas 
will not be returned. 

not arrange with a local electric 
^ washing machine store to conduct a 

contest with a prize of a washer for the 
best article of 75 words or less on “Why 
I Want a Washer.” Details of the con¬ 
test will appear in both display and edi¬ 
torial space and the owner of the store 
will be judge. This might bring some 
extra advertising and could be re-ar¬ 
ranged as a co-operative stunt with a 
number of washing machine firms in on 
it.—J. M. M. 

The_ Detroit News, working in co¬ 
operation with the Architects Small 
Hiouse_ Service Bureau, is carrying on a 
campaign of instruction regarding the 
planning and building of homes for per¬ 
sons of moderate income. Each Sunday 
they print at least one plan for a small 
home, ^d answer questions from readers 
pertaining to home building problems. 
In addition to this the News will ac¬ 
tually build one moderate priced house 
to show what can be done by following 
proper methods. They will also supply 
any reader with copies of the plans 
which are published in this department, 
and at as low a price as they can be 
obtained. This new department is creat¬ 
ing much interest and it is thought that 
many readers will take advantage of the 
help offered. It seems like a worth¬ 
while service for any newspaper to offer, 
if -they can handle it.—Cyril E. Land), 
309 Ballard street, Ypsilanti, Mich. 

same item, Mr. KJink ran a fine article 
on the value of writing full and com¬ 
plete “good copy” on all advertisements. 
Each day the Sox was changed to cover 
an entirely different subject. In this 
manner practically every classification 
was boosted so that at least one would 
be of interest to each advertiser. The 
result of this little game was an increase 
in space on eacb ad for the paper, and 
an increase in results for the advertiser. 
—Robert W. Stevenson, Easton Express, 
Elaston, Pa. 

The Henry Field Seed Comply, oi 
Shenandoah, Iowa, has just finished a 
contest of a new variety. Take twenty 
letters of each of the alphabet, a total of 
520 letters. It is not like other puzzle 
ads. This is a real puzzle for folks who 
do not know the dictionary. How many 
words can be made out of the 520 letters 
without using each letter more than 20 
times? The contest is a winner for the 
one having the highest score. Each word 
will count for the number of points made 
by multiplying the number of letters in 
each word by itself. That is, if a word 
has six letters, the points would be 6 x 6 
or 36. An additional credit of 20 was 
given for each word regardless of its 
length. Letters not used were counted 
against the total score at the rate of 
two points per letter.—A. R. Davison, 
3624 North 41st street, Omaha, Neb. 

News and advertising departments are 
generally at odds, more or less friendly, 
on the ability of those connected with 
the respective departments. As a little 
demonstration test, one newspaper trans¬ 
ferred the entire forces for one day, re¬ 
taining only the chiefs in each to direct 
operations. Naturally, each strived their 
best “to show the others up,” and the 
result was truly surprising so far as 
handling of news and advertisements 
was concerned, while members of each 
department ended the day with better 
respect for the duties of those in tV.e 
other.—Bert .\. Teeters, Daily News, 
Springfield, Ohio. 

The Worcester, Mass.. Telegram- 
Gazette has solved the problem of satis¬ 
fying the craving for community news at 
the same time giving the merchants of 
the particular town an opportunity to 
satisfy through running weekly pages 
devoted exclusively to the news of cer¬ 
tain localities. This is merely supple¬ 
mentary to the daily news furnished by 
the staff correspondents. Elach of the 
communities has its special day when 
effort is made to devote a whole page 
to the particular town. The advertising 
is restricted on the page to the merchants 
of the town and the usual news is sup¬ 
plemented by special articles of interest 
and helpfulness as well as inspiration for 
the readers and the welfare of the town. 
—James H. Guilfoyle, 30 Shirley street, 
Worcester, Mass. 

Custom has brought about the issuance 
of the monthly statement to the public 
on about the first of the month. Many 
people are the recipient of a number of 
these on the beginning of every month, 
and in several instances the smaller bills 
get little or no attention, and especially 
those for a subscription or a small 
amount of advertising. A plan was 
adopted at the Topeka State Journal of 
sending out statements for all the small 
and most of the classified accounts about 
the 18th of the month. Most of these 
were old accounts and it was really sur¬ 
prising to see how many were paid 
within the next ten days. The two days 
following the mailing of the statements 
were busy days for the bookkeeping de¬ 
partment. explaining what the bill repre¬ 
sented. In many cases the advertiser had 
really forgotten about inserting the small 
ad but recalled the same when it was 
read to them over the ’phone. This might 
work with your paper.—James W. Hesse, 
State Journal, Topeka. 

Co-operating with local merchants, one 
newspaper staged a local show of “ad¬ 
vertised goods,” featuring the various 
items advertised by the manufacturer or 
distributor, getting a direct return by 
advertisements of merchants interested, 
calling attention to the show, and also 
bringing in more future “hook-ups” of 
local dealers with the main advertisement 
from the manufacturer.—Bert A. Teet¬ 
ers, Lock Box 295, Springfield, Ohio. 

The 
DesMoines 

Capital 

Herbert Klink, classified advertising 
manager of the Reading Times, intro¬ 
duced an excellent stunt in publicity 
work for his department by utilizing 
the boxes at the head of each page of 
classified ads to remarkable advantage. 
Instead of the usual run of publicity talk, 
Mr. Klink conducted an educational 
series on writing good copy. .\s an ex¬ 
ample, a three-line ad on a house for 
sale was printed exactly as it was pub¬ 
lished before. EMrectly below this ad a 
seven-line writeup, completely covering 
the subject and presenting it in a far 
more worth-while manner, was %in 
Above the two ads, each covering the 

Presses 
are sweet-running silent 

—safe—speedy. 

Because they are built right 
by expert mechanics of years 

of training in this most 
exacting shop craft. 

The Goss Printing Press Co. 
1535 S. Paulina St., Chicago, HL 

in WISCONSIN 
The Sunday Telegram has 
the largest circulation of 

any Milwankee newqiaper. 

The latest government r»- 
port showa 121,053 NET 
PAID. The Telegram 

longs on your liaL 

Asril (bMlBtlM mengh 

131,749 
NET PAID 

nnourraTives— 
a U«M PAYRE ca.. CklMaa Ntnlt 

St. LMlit Lm 
PAVHE, RHRHS A SaiTH, Urn M. SMa. 

An Accounting 

and 

Federal T ax Service 

for Publishers 

References on 

A pplication 

CLIFFORD YEWDALL 
33 West 42nd Street 

New York City 

THE BOSTON 
AMERICAN 

Pick out a different intersection of 
your business district each week and run 
it as a special advertising page. Solicit 
ads from all four corners, not forgetting 
those who are on the floors above first. 
If a page cannot be made from the four 
comers, try two of the comers and work 
both sides of the street to the next cor¬ 
ner. By working it that way. a different 
street could be used each week. Feature 
a shopping district each week and watch 
the dollars roll home. Merchants and 
business men will co-operate gladly.— 

R. Davison, 3624 North Forty-first 
street. Omaha, Nebr. 

Is showing two gratifying re¬ 

sults of its tbree-cent price: 

It hss the Largest Circulation in 

New England at that price. 

It is taking on s Higher Grade 
of Advertising every month. 

QUALITY and QUANTITY 

Go Hand in Hand. 



NEWSBOYS BAND A BIG HIT 

can manufacture he did not think that general contest committee. Frank Car- 
argument exercised much influence. ruthers, advertising manager of the 
- Denver Post, is chairman of the finance 

„ _ j _ , committee; Cecil R. Conner of the 
New Sunday Paper Planned Conner Advertising Agency, chairman of 

Plans are under way here for a big the contest publicity committee; and C 
Sunday edition of the Dodge City (Kan.) Shepherd, of the News-Times adver- 
Globe. The Globe recently inaugurated a tising department, chairman of a com- 
morning edition, to take care of the rnittee to obtain co-operation of cham- 
rural routes out of the city, and the bers of commerce and advertising cluhi 
mail list. J. C. Denous, editor and pub- throughout the nation. 
lisher, is now conducting two editions^ -- 
the city editmn in the afternoon for the Billboard Tax Die. Again 
city subscribers, and the morning mail ’ 
edition. * The Texas House of Representatives 

AUSTRALIA PAPER SUPPLY 

There are 62 young musicians in the Scandinavian Stock via England Pre- 
organization, none of whom could play Canadian Find. 
15 months ago. In April, 1922, a meet¬ 
ing was held in a theater which was at- Sentiment for the mother country _ is 
tended by 1,500 newsboys. Frank Morse, causing Australia to buy Scandinavian 
formerly conductor of the Old Guard paper exported to them by English mer- 
Band of the Second Regiment, Philadel- chants, in preference to Canadian-made 
phia, was present and conducted another paper exported direct, according to W. 
local boys’ band. Then he asked who of Gorman, representative of the Provincial 
the 1,500 in his audience would like to Paper Mills who has just returned from 
be in a band like that. He was almost a six months’ trip to the .Antipodes. The 
mobbed by boys who wanted to enter. 10 per cent preference to paper from 

From the 1,500 he picked 300 as likely Great Britain and the low standard of slogan for Colorado, 
musicians. He finally weeded out all Scandinavian currencies made it difficult 
save 52. His first concert was given for Canada to compete in Australia, he 
before the Sun office a year ago. Since said. 
then the boys have played before the Asked whether the feeling existed in 
Mayor of Baltimore, the Governor of Australia that Canadian paper mills were 
Maryland. General Pershing, Victor Her- the property of United States capital. Mr. 
bert and John Philip Sousa. Gorman said that it did, in some quarters. 

SUPPLIES & EQUIPMENT 

For Sole. 

Complete mechanical plant daily newspaper, 
consisting: of one Goss Monitor twelve pan 
press, one new model C Intertype, two Modd 
3 Linotypes, all in good condition; compl^ 
assortment advertising type, brasses, lead% 
slugs, furniture, composing room equipment, 
sixteen turtles, chases, stereotyping equipment, 
plant of Leavenworth Post which has jail, 
been consolidated with The Leavenworth. 
Times. Address The Times, Leavenworth, 
Kansas. 

Goss Comet. 
Late machine—immediate delivery. 
Goodwin, Geneva, N. Y. 

Directory of Leading Features <3 Optimus 
25 X 38 sheet, late type—has fountain trip and 
spiral driven vibrators. Roy C. Goodwin, 
fieneva, N. Y. 

Fiction Children’s Page Goss Sixteen Page, 
two deck, two plates wide, complete with 
stereotyping equipment, equal to new. Roy 
C, Goodwin, Geneva, N. Y. ASK ANY SUBSCRIBER ABOUT AUKT DEE DAILY CHILDREK'S STORY 

The children love them. 

The Hersld-San Syndicate, 280 Broadway, N. Y. 

our thort stories and serials. 

XetropoUtan Newspaper Service, New York. 
For Sale. 
Rolling machine for wet mats. Double steam 
table, gas generator with rheostat. D. C 
SI/2 h. p. motor. In excellent condition. Rea¬ 
sonable price. The Gate City Company, 
Keokuk, Iowa. 

WORLD'S FAMOUS AUTHORS 
Unexcelled selection, serials, novelettes, shorts. 

Service for Authors, 83 W. 48nd St., N. Y. 

Col3rums 
HALF-TONES 

Printers* Outfitters 
Printing Plante and bniinett bongbt and 
•old. American Typeioundera’ producta, print- 
era’ and bookbinders’ marhinen of every de- 
aeription. Connei^ Fendler & 0>., 96 Beekmaa 

“DAT Airo MIGHT” 
Wtekly; general Information, comment, humor. 

7 E. ttnd St., V. T. O., Koom lOM. 

B0»t in thm World Home Decorations 

Madm by 

POWERS 
HOKE BEAUTIFXTL BY DOROTHY ETHEL 

WALSH 
Beauty Through Ik;oDomy—Unusual Series 

The Herald-Bun Syndicate, 280 Broadway, M, Y, 

Comic Pages 
CUne-Weatkighouae Double-Motor Drivs 
with full automatic push button controL 

IN AKRON. OHIO 
The Press 

The Times 
The Beacon-Journal 

have all their presses equipped 
throughout with Cline-Westing- 
house Double-Motor Drive with 
full automatic push button con¬ 
trol. 

' BILLY BUHK 
New Paper This Week 

^ Houndeville Echo, Moundsville, West Va. 

Horald-Sun Byndlcats, £80 Broadway, M. Y. Olty “LEMON TINTED LIFE” 

Separate articles or io series. 

Hol-Nord Feature S^rice, 500 5th Ave., N. Y. 

Humor 

Comic Strips 

“DO YOU THINK HE DID!” 
Two-Column Comic 

The LawTence Sun publishes it. 
The Herald-Sun Syndicate, 280 Broadway, N, Y. 

Literature 
You hsvs thought of peusa clippings 
youruslf. But lot us id you how prMS 
clippings can ha madt n businsas- 
buildor for you. 

EICHABD LE OALLIEMME’S 
“Books a la Carte,” weekly. 

Hol-Nord Feature Service, 500 tth Ave., N, Y. MRS. CONTRARY 
Mre. Contrary .Mre. Contrary 

Mrs. Contrary 

The Herald-Sun Syndicate, 280 Broadway, H. Y, 
/WEirCTIIIc\ 

/i^MANF’O.CO' 
^ CMICAOO 

Xui^TwasTniGHC 

BURRF.I.I.F. 
145 L.f«yttt« St. N. Y. Go 
EstebUshsd a Quarter af a Contory 

Newspaper Halftones 

HALF COLUMN HALF TONE, 
IH In. deep, for $1.10; ten for $9.00. 

Independent EngreTcr, 258 W, £8th St., ] 
“BRINGING UP BILL”—“HANK A PETE” 

6-coI. etripe—hitting on all cylinders. 

Columbia Newipaper Service, 799 B’way, N, Y. 
MAIN OmCB EASTERN OTTICE 

Fisher BuOdlng Marbridfe Building 

343 R Dearhom St Broadway at 34tb Street 

CHICAGO NEW 70RK 

New York Letter 
Just Out—New Issue of 

“LISTINGS” 
Cootains details of nearly 200 n^wspapen. 

Thirty-four states are represnited. Papers re- 
quiriog frtHn a few bumked dollars inrestment 
up to those needlnc more than a half-million 
to handle. We hare some big papers In 
York, Pennsylfania, Ohio. Indiana and Illloob 
as well as other states. If you want a news¬ 
paper anywhere regardless of the siae, send for 
'‘LISTINGS/* It's free. specialise in per¬ 
sonal service and if you do not Ond the paper 
you want in ov publkation we can negotiate 
the purchase of any particular paper you want 
and at no charge to yoa Write ua regarding 
this matter. 

MORE PAPE8S WANTED 
Publishers will find this a good tine to aeU. 

List with m. Same will be bandied quietly 
and quickly. When reqimted. we do not pub¬ 
lish details in "LISTINGS,** but same are of¬ 
fered only to clients able to handle aiMl who 
are teeklnc for such papers. Write us for de¬ 
tails of our confidential plan. 

PR0M8TI0N WOIK 
Can take on a few more papers soon wintlng 

advertising or circulation promotion. Experienced 
men. tried and proven plans and bi^ w^ 
will enable us to secure you results no matter 
bow bard the conditions may be. 

PUBLISHERS’ SERVICE BUREAU 
(Ertabibbed 1916) 

119 N. Bawaian Streat Maailalf, Okia. 
Oamed a«4 Maaatte ky Eiaariawtd 

NEWSrAfER MEN. 

19 YEARS OLD 
2,696 Inaertiona—Million, of Followera 

Send for Samples 

The Herald-Sun Syndicate, 280 Broadway, N. Y. 

FOR $5 A WEEK 
You get an exclneive. weekly, 1,500-word New 
York Letter covering the drama, art, mualc. 
books, movies and local stuff. 1 agree to aiib- 
scrlbe for a press clippiog service covering your 
city and state. Try the letter for four week*. 
If unsatisfactory don't pay for It. 

CARL H. GETZ. 
150 Naiaau, New York 

Comic Verse 

DARN GOOD NEWSFAFER JINGLE 
by Willis Brindley. 

Hol-Nord Feature Service, 500 5th Ave., N, 
Photo News Service 

IF TOUR FICTURES LACK THE FUNCH 

Try ours 

KADEL A HERBERT, 
158 E, 42nd St., Mew York City 

Quality First— 
Progress Always 

We always carry a full line of Preat 
and Stereo-room lopplies, including 
blankets of all kinds, knives, rubbers, 
cheek wood^ matrix Mper, imported 
and domestic tissue, oniahea, chem¬ 
icals, counters, pap^ roll trucks, etc., 
all at the lowest prices consistent with 
Hoe high quality. 

Daily or Weekly Feature 

“A DAILY FIG-LEAF FROM HISTORY’ 
Illustrated. Send for eamplee. 

Hoi-Nerd Feature Service, 500 5th Ave., N. Sunday Pages 

“OLD CURIOSITY” 
Bzplatns customa and quaint habits. 

Hol-Nord Foaturo Service, 500 5th Ave., 

Fashions 

IN YOUR OWN TOWN ASK ANT DEFART- 
KENT STORE or specialty shop as to the 
standing of “Womeu’a Wear,” senior fasbion 
expert of which Eleanor Gunn is. 

All the resources of Women's Wear are bebiud 
the Fairchild Fasbion Service, designed for your 
paper. 
Xatropolitan Newspaper Service. Mew York. 

Women’s Features 504-520 GRAND STREET 
NEW YORK CITY 

No. 7 Water Straat Tribuna Buildfaig 
Bostaa^ Masa. Chicago, HUuaia 

“WHEN SCHOOL IS OUT” 
Timely feature of Interest In psrents. 

Hol-Mord Feature Service. 500 5th Ave., N. Y. 
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Introduction to Employer and Employee 
SITUATIONS WANTED 

M A WORD for odvertiMiiiento under thia ' 
' ^ ckaeiAcatJoa. Cash with order. For ^ 

iBMOplored one faiaartkn (adv. not to 
fggtti St worda) FREE. 

Adrertieiof Man, 
w married, desires position on small city daily. 
Fwr years in present location and under two 
manajemeiits as solicitor-manager. Personal _ 
cmiditiors require change. Available July 16. f 
Have pop, personality, and good education. 
Win go anywhere and am not afraid of work 
or weather. References from civic officials, 
oDDOsition paper and others .u to character 
mi ability. $35 to start. Reply Box B-734, 
Editor & Publisher. 

)^4rertiaing Solicitor and Copy Writwr 
S jttn old, married. Neat and clean ap¬ 
pearance; seven yean’ experience; open for 
poiitioa. Can furnish best of references. - 
B-TOi, Editor and Publisher. 

AmUtioua Mam, 
Age 30, eleven years’ newspaper experience, 
now employed, wants real opportunity. Can 
do cartoons, comics, commercial art, write 
ad copy, hold news desk. Reasonable salary. 
B-733, Editor & Publisher. 

An You Laming? 
If your daily is slipping because of lifeless 
style or spineless policies I want a job. The 
spark of life can be revived to our mutual 
advantage. Well qualified. Will go anywhere. 
Write or wrire Editor, Box 340, Lima, Ohio. 

Asaistaait Qrcuintiota Mnaiager 
Now connected with paper whose circulation 
acreased S.OOO past year. Can build your ' 
circolatioiL References. Box B-666, Editor & 
Publisher._ 

Assistant to Publisher. 
Young man with practical knowledge of the 
details of the business end of a newspaper 
desires connection with live newspaper in 
East B.722, Editor & Publisher. 

Circnlatkai Manager 
desires change. Steady speedy result pro¬ 
ducer, will consider a small salary on a grow¬ 
ing paper. B-694, Editor & Publisher. 

Circulation Mauiagcr 
Experienced and reliable circulation manager 
of proven ability, a capable executive and 
promotion man, can furnish references, open 
tor engagement. For further information 
write to Box B-676, care of Editor & Publisher. 

Qrculation Manager 
of proven ability wants opening. A long 
record of accomplishment. Experienced in 
every respect. A producer of results at mini 
mum expense; references. Address B-729, 
care Editor & Publisher. 

ClassiAea Ad Man 
who has built up classified advertising for 
newspapers is now ready to connect with a 
progressive paper within 200 miles of New 
York. I am single, young and ambitious. 
B-733, Editor & Publisher. 

Competent Solicitor 
wants position with good paper on western 
coast Now with live morning and evening 
paper in middle west as assistant advertising 
manager. Has sold space and written copy for 
5 years with a good record. Plans campaigns 
and special editions. A good consistent worker 
who can get and hold business. Would make 
an efficient advertising manager for paper 
with S.OOO to 10,000 circulation. Well edu¬ 
cated. Married. Healthy. Age 29. G(^ 
reason for changing. If you have a place with 
opportunity for the above man, write. First 
class references from present employer will 
he supplied. Address Box B-713, EMitor & 
Publisher. 

Dos to Consolidatiaa of Globe and Sun, 
printer would like to connect either in edi¬ 
torial or composing room. Operator, hand- 
man, makeup. Had entire charge of financial 
pages. Always over the scale. Can read 
copy. Have covered sporting and other as¬ 
signments for city room. Might make good 
i^eup editor, assistant to publisher, or as¬ 
sistant to managing editor. B-736, Editor ft 
Publisher. 

I Editorial Writer. 
I Most widely quoted editorial writer in his 

state, young man under thirty, independent 
republican, seeking broader field. Brilliant 

: writer on widest range of subjects, well edu- 
I tot^ world travelled, pleasing personality. 
I Invites correspondence and will submit sam- 
I plet of published work. B-720, Editor ft 
I rublisher. --- 

Farm Paper Circulatioii Manager 
i is seeking an opportunity to show a third I publisher that he can make his publication 

s success, equal or even better than the _other 
j two. The past few years of subscriptioa I trials has greatly added to my former ability. 

I have plans that will bring you the results 
pm want. Best of references. Address B-700, 
Editor ft Publisher. 

SITUATIONS WANTED 
Livw, Wida Awake CIrculatian Manager 
would like to hear from some newspaper con¬ 
templating making a change. Have had ten 
years’ experience handling circulation. Rea¬ 
son for wanting to make change: Larger field. 
I am married, sober and industrious. 
cellent reference. Box B-697, Editor ft Pub¬ 
lisher. 

Managing or News Editor 

tested executive, 38, married, graduate of 
two universities, widely traveled, with thor¬ 
ough knowledge of every phase of the busi¬ 
ness, six years New York experience, now 
on metropolitan daily, is looking for a perma¬ 
nent position on afternoon daily in medium¬ 
sized city West or South preferred. Could be 
available about August 1. Please state sal¬ 
ary, living conditions, etc., B-73S, Uitor 
& Publisher. 

Newspaper Business Executive 
with over twenty years’ successful experience, 
both metropolitan and provincial, immediately 
available, preferring metropolitan location and 
permanency. Excellent record and references. 
B-738, Elditor ft Publisher. 

Newspaper Man, 

Now emfiloyed, who has had 12 years’ ex¬ 
perience in news and editorial departments, 
wishes connection with metropolitan news¬ 
paper, preferably in East. Capable, careful 
reporter; efficient desk man; ability to take 
over managing editorship; can conduct 
“colyum” that will be quoted; write "heavy” 
editorial matter or pithy editorial paragraphs 
with real punch. A man who has given per¬ 
fect satisfaction wherever he has worked. 
B-7DS, EMitor ft Publisher. 

Sporting Writar. 
Position desired as a sports writer. Will 
gladly submit copy to papers throughout the 
country desiring New York sporting gossip 
at very little recompense. Address Vic 
Scutari, 303 5th Ave., New York City. 

Thorough Dusk Man, 
34, familiar arith makeup, now on large city 
desk, wishes change to evening daily. First 
class worker who swings his end arithout 
prod. Address B-681, care Editor ft Publisher. 

Wanted 
Editor now employed in city of approximately 
50,000 desires to make change. Either editor, 
managing or telegraph editor. Long experi¬ 
ence. Highest references as to character and 
abilit^^ Must jpve reasonable notice. B-731, 
care Editor ft Publisher. - 

Woman, College Trained, 
Research and general writing experience, de¬ 
sires either special assignments (sociological, 
literary, informational) or part time connec¬ 
tion of editorial, research or feature nature. 
Address Box B-732, care Editor & Publisher. 

HELP WANTED 
A WORD for ndvsrtlssnsHs updse this 
clasaificatiofi. Cash with ordar. 

Classified Advertising Manager. 
one with experience. Reference required. 
Address Intelligencer, Lancaster, Pa. 

Reporter-Manager. 
New England paper wants man for 20,000 
suburb to develop news and advertising. Fu¬ 
ture guaranteed to one who can truly repre¬ 
sent. B-70I Editor ft Publisher. 

Traveling Advertising Solicitor 
to call on law firms in Western States by a 
corporation operating for nearly fifty years. 
The business is already established. This is 
a permanent position for the man who can 
qualify as to character and ability. Give age, 
present occupation and reference. B-740, care 
Editor ft Publisher. 

Wanted 
Telegraiih editor, experienced, for afternoon 
newspaper of 12,500 drculatioa, in. city of 
30,000 population. Evening Eagle, Butler, Pa. 

BUSINESS OPPORTUNITIES 

—Sales— 
Appraisals 

newspaper 
PROPERTIES 

Writer—Editor 
Middle-Western newspaper woman 
with nation-wide acquaintance and 
broad experience in National political 
campaigns, dramatic and musical criti¬ 
cism. interviearing and feature writing, 
is available for spccul assignments in 
New York. For interview address 
B-712, Editor ft Publisher. 

You Can Hold Your 
Advertising Lead 
despite the most strenuous attacks of vigorous 
competition, with this advertising manager. 
He is back^ by a record of consistently sav¬ 
ing difficult newspaper sales problems. An 
executive of force and tact under whose direc¬ 
tion your advertising department will function 
smoothly and the lineage production of your 
salesmen increase. He is himself a convinc¬ 
ing and resourceful salesman, thoroughly ex- 
peririiced in copy, merchandising and promo¬ 
tion analysis and in local and national lineage 
development. Some western publisher will 
find him exceptionally profitable at $3,000 to 
$4,000. In business wiffi a relative, and is 
withdrawing from the partnership. A note 
Horn you, confidential of course, will bring 
complete facts and his credentials. B-714, 
Editor ft Publisher. 

Young Man, 
26, educated, one year writing and one year 
publishing exiierience, seeks opportunity in 
editorial office of publication. C^nsicers him¬ 
self in the infancy of his powers, but has 
natural aptitude and talents which with fur¬ 
ther experience is sure to develop into con¬ 
structive force for organization employing 
him. Will start at any rung of the ladder at 
modest salary. B-688, Editor ft Publisher. 

FEATURE ARTICLES 
A WORD for advartiaomanto undar thIa 
claoaification. Caah with order. 

Syndioato 
is in market for human interest. 350 word 
editorials, inspiration theme. B-737, Editor ft 
Publisher. 

claaaiBcatiaB. Caah with ordar. 

Artiat Wanted 
To illustrate new daily poem feature on fifty- 
fifty basis; must have ideas that are real. 
Address Box B-730, Editor ft Publisher. 

Capital Wanted 

An absolutely sound aad solvent publishing 
corporation of over forty years’ continuous 
activity desires to increase its already large 
business by securing additional working 
capitaL The most rigid inspection and inves¬ 
tigation will be afforded to any responsible 
person or corporation desiring to consider the 
proposition. Address B-739, care Editor ft 
Publisher. 

Wanted, 
Small daily newspaper to lease or buy in city 
of 5,000 to 10,000 population. B-669, ^itor ft 
Publisher. 

Wanted, to Buy: 
Standard Straightline Goss or Hoe 32 page 
two plate wide, 1255 ems, 20 inch column press. 
If yon have such a machine for sale, write 
fully and state where press may be seen. 
B-711, Editor ft Publisher. 

Publication Representative 
At New York Qty. 
Having own office and facilities desires to 
represent high-grade, substantial publication in 
Greater New York territqpy, fully experienced, 
widely acquainted, unquestioned references. 
Address Active, Box B-725, Editor ft Pub¬ 
lisher. 

KEEPS KANSAS GOLF CUP 

Editor of Topeka Construction News 
Still Is Editorial Champion 

For the fourth consecutive time, Fred 
B. Cooper, editor of the Topeka Con¬ 
structive News, won the Kansas Editorial 
Golf .Association championship at Topeka 
May 29 when he defeated Ray Stewart of 
Topeka, editor of the Security Benefit 
News, three up and two to go, in the 
finals at the annual Spring tournament. 
In the semi-finals Cooper had defeated 
Carl Miller of the Belleville Telescope 
two up and one to play, after having de¬ 
feated Eugene Howe of the Atchison 
Globe by a similar score. In a special 
championship for the semi-finals, Howe 
defeated Miller two and one to go. 

In the championship consolation fight. 
Will H. King of the Allen County (la.) 
News, defeated Jess Napier of the New¬ 
ton (Kan) Republican one up in nine 
holes. This was for the Senator .\rthur 
Capper cup. 

NEW McJUNKlN BUILDING 

Half Million Dollar Structura to House 
Advertising Agency 

William D. Mejunkin, president of the 
Mejunkin Advertising Company, has ac¬ 
quired as a private investment the south¬ 
west comer of Broadway and Wilson ave¬ 
nue in the Wilson avenue district on the 
north side, Chicago, for the erection of 
a $500,000 buildii^. 

The building is to be known as the 
Mejunkin Building and will be three 

Palmer, DeWitt 
& PALMER 

Comtt R0pr9§mtmtitm 
M. C. MOORE $13 Cum DHy* 

Btrtrly HiUt* Calif. 

UnusiHl Opportunities 
Daily & Weekly 
NEWSPAPERS 
TRADE PAPERS 

HARWELL i CANNON 
Nmnpaper and Magaxina 

Propartias 

Times Building, New York 
Bstablisktd 1910 

IWEOONNBCTTHEWIRI 

WANTED — riNANCnAL 
Writer sad Editor, aot 

nooesssrily sa oxpart, bat a 
youag "'..u who roally kaowm 
Mmothiag about what shoald 
go late the business pace ef 
an eastern dally ef ever M.OOO 
clroulation. Must be sUe to 
represent his paper ereditebly 
oa the outside. Cover fully in 
flrst letter and mention our 
Ho. in. 

FIRNALD*S EXCHANOC.INC 
Thim natY SVou.. SeaiNsrisLP. Mass. 

•kirirkitirkitiririfirkitirkir^ ★ 
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{siARR SERVICE ratwj 
i Ptarr* C Starr ^ 
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W Increasing Adrartiaing If 
{ Eamingt, Circulation, Etc. % 
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^ witk net laaa than ISAM drcalatfom |f 

t if 
I STARR SERVICE CORPS X 
I Vpbuildar* of Newt popart ^ 
[ 42d Sc & B'way New York City 
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stories high with the exterior in white 
terra cotta. It will have 80,000 square 
feet of store and office space. The offices 
of the advertising company will not be 
moved into the new structure. 

Lincoln Journal Aids Star 

When the mechanical equipment of 
Lincoln (Neb.) Star broke down on 
Saturday afternoon, the Journal loaned 
a press, and the Sunday Star came out 
on time. 

Cutlar Desk Campaign 

The Buffalo Advertising Agency will 
conduct an advertising campaign for the 
Cutler Desk Company. 
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Jliontcis 

Company^ 
I leadt^uarters 

Write for particulars 
of our 

Perm on eni^ 
Weekly Business 

Revieiu Page 

HUNCHES 
Jw/r THB A 
WONDERFULr 
"ITRIP ?/~— 

Weekly Letters 

are now coming from 

THE RUHR 

They are human interest material such 
as no other correspondent is writinf. 

New York Post 
St. Louis CIoIm Deoiocrat 
Boston Post 
Wnshincton Post 
Toronto Star 
New Bedford Standard 
Milwaukee Sentinel 

have ordered. Send for samples. 

UatMting editori and city editort art always on tht lookout for ntwt and 
feature ideas that can be used locally. Editob ft PcaLtSBU will pay $1 for 
each hunch published under this head. Tht fact that the hunch is now being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hcmcu Editoe. When they appear, clip them and 
mail them tn and receive payment. Unavailable hunches will not be retnrned. 

piXD out from your court judges and child was nursing an injured foot, in 
county clerk the estates that have order to keep up the attendance record 

been in the hands of administrators the of the school.—Lewis Hyman, Pharos- 
longest in your county. In Logansport. Tribune, Logansp<;rt. Ind. 
Ind., an estate has just recently been _ 
closed that had been in the hands of the 
administrator of a will for forty-seven What about the superstitions of some 
years. During this time it had grown of the prominent citizens of your town? 
from $100,000 to approximately $200,000. There are few people in this world who 
Upon the settlement the estate went to do not have at least one su^rstition. 
a great granddaughter of the -maker of Some won’t accept two-dollar bills, some 
the will, a resident of England Prob- won’t walk under a ladder, some hate to 
ably the records in your county have break a mirror, some who would kill any 
as equally interesting case.—Lewis Hy- other animal will not even consider kill- 
man, Pharos-Tribune, Logansport, Ind. '"8 ^ black cat, some won’t do this, and 

_ some won’t do that. High or low, rich 
, . , , „ or poor, everyone has his pet dread. .\n 

The process of getting the world s inquiring reporter could get a number of 
news to you, was^^tlK title of a series interesting stories.—Chester L. Shaw, 840 
of articles rtm ^ self publicity m an Kentucky street, Lawrence, Kan. 

Transcontinental Tour 
Whether your readers laugh with or 
at Hem and Amy and Junior^they 
laugh. 
If ^"GAS BUGGIES** is open in your 
city, wire for terms. 

METROPOLITAN 
NEWSPAPER SERVICE 

Maximilian Elser, Jr., General Manager 
150 NASSAU ST., NEW YORK 

The McClure 
Newspaper Syndicate 

373 Fourth Ave., New York Qty 

Million 

Dollar 

Hearst 
Features 

.Are the old-time songs still p^ular 
in your community? Kenneth S. Qark, 
secretary of the Committee on Peoples' 
Songs, found out from leaders of com¬ 
munity singing in various parts of the 
county that “America, the Beautiful," 
“Oik Folks at Home” and “My old Ken¬ 
tucky Home” were the three leading 
songs in popularity. Maybe your paper 
could conduct a voting contest to de¬ 
termine which is the favorite song of 
the community. Besides you’d get a 
good feature.—G. Harris Danzberger, 
Hartsdale, X. Y. 

TIm World’. Groatest Circtdalioa 

Bwildor. 
Who in your town has the oldest coin 

or collection of coins in his possession? 
When interest is aroused so as to cause 
coin owners to tell about their collec¬ 
tions, work Op stories on the collections, 
the various kinds and number of coins 
in the collections, rare coins and rare 
coin issues, etc.—Moran Dunlap, 2310 
Guadalupe street, Austin, Tex. 

International 

Feature Service, Inc. 

N«w York 

PERTINENT 
PORTRAITS We are enclosing the first 

page of The Daily News of 
Tuesday, Dec. 26, showing 
the first pictures carried in 
this vicinity, on the Mer 
Rouge tragedy. This was the 
very first lay-out of this kind, 
shown in a Dayton paper, 
and naturally, we are grate¬ 
ful to NEA for its enterprise 
in getting this out to us right 
on the jump. 

THE DAYTON NEWS 
Dayton, Ohio 

Write ftr samples and rates 

NEA Service, Inc., 
1206 W. Third St., derelaod, 0. 

12 one-column half-tones 

weekly. 

A valuable file builder as well 

as a daily news feature. 

THE INTERNATIONAL SYNDICATE 
ns Guilford Ave., Baltimore, Md. 

Mitchell street, St. Thomas, Ontario, If you have a Washin^on correspon- 
Canada. dent no series of more interest can be 

- prepared than a daily character intimate 
Foreign students in the colleges of your personal sketch of the secretaries and 

town sometimes have unusual ideas con- assistants of the congressmen of your dis¬ 
cerning the American women. One trict and senators of your state. Your 
ministry student at a middle western col- readers are acquainted with the names 
lege says the modern .American girl is of the representatives but they know lit- 
more dangerous than the women of his tie of the motive power of their offices, 
native Africa. Although the wild ladies the men and women who handle the mail 
of his clime have fashions that call for and attend to the requests from the folks 
less coverage than the -American girl’s back home.—J. H. Guilfoyle, Worcester, 
styles have reached as yet, he is certain Mass., Telegram. 
that the American girls dress more dar- _ 
ingly than the tribal women. Smoking 
among women also calls for some orig- “Neighborhood News” is a weekly 
inal thoughts by the foreign students.— feature in a newspaper in a mid-western 
J. R. C., Jr., International News Service, city, tl e city being divided into districts 
Des Moines, la. and a :orrespondent named in each dis- 

- trict who provides news of his district 
With the closing of school an inter- similar to the country correspondence 

esting story can be obtained from your run in the smaller papers. Then too, of 
attendance office*- concerning the schools course, the corresixindent keeps on the 
of the county making the best attendance lookout lor “hot stuff,” tipping the office- 
record for the year. .A good feature may at once in such cases.—Bert .A. Teeters, 
be worked out together with a picture of Lock Box 295, Springfield. Ohio. 
the winning school and a short article _ 
by the teacher on the methods used by 
him, the children, and pat'ons in mak- You m.ght make a story of the men in 
ing the record. In one Indiana school your town who still cling—from choice— 
it has been found that the teacher carried to the horse as a means of getting from 
a child to and from his home a mile one point to another. I reckon you’ll find Madison Ave. 
distance from the country school for a that some of the reasons root pretty well 
period of two weeks during which the into the heart.—D. H. T. 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper Feature Service 
241 WEST S8TH STREET 

New York Citj 

nrSnrunx 

faleni>lional Newt Serviee 
n Spruce SU, New Yerk 
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NEW YORK STATE 
DISTRIBUTION 

New York State Daily Newspapers excel in producing business for adver¬ 
tisers, because of the exceptional service established for a state wide 
distribution. 

New York State has 8,390 miles of steam railways, over which are run 
hundreds of freight trains every twenty-four hours. 

There is also a network of trolley lines which covers the State’s centers of 
population. 

New York has 800 miles of navigable ocean, lake and river waterways, the 
State being penetrated by the StateBarge Canal through which there is a 
capacity for the passage of 20,000,000 tons of freight annually. 

In addition to these systems of facilitating distribution. New York State has 
185,359 commercial motor vehicles. 

No State in the Union has better facilities for speedy transportation of every 
conceivable thing, from the smallest parcel to trainloads or shiploads of the 
heaviest and bulkiest products produced. 

In any advertising campaign New York State should top the list. These 
dailies are important, progressive, influential newspapers. They are result 
getters. 

S,ft00 10,000 Clraa- 0,000 10.000 

latloa linaa linaa latisa Unas Uaaa 

Albuy Kaloknboekw VfM*. .(M) n.iM .00 .00 *The New York Herald. (M) 170,400 .40 .40 

AlWay Knlokatbookm Ptm. 4T.4M .11 .11 •The Mew York Herald. (B) 144,014 .49 .40 

tAaWra Oltlsca . .(*) .04 .000 The Sun aad The Globe, Mew York. (B) 140,479 .55 .46 

■Braoklja Sally EayU . -(*) a.m JO .00 •Mew York Tlmaa .. (M) 041,174 .W .4BT 

*BiaaUya Bally Zacla. 74.6*7 .00 .00 •Maw York Tlmaa . .(B) 044,000 .70 .180 

*Buffala OaoilM aad Inaalrar. ....<MAX) ii,*a» .10 .10 •Mew York Trlbana .. (M) lM,04a .40 JO 

•Buffalo OearlaT . .(«) U0.7M M .00 •Maw York Tribana .. .(B) 100,080 .40 .80 

tBaffalo Eraalac Vava. .(*) 114.4M .01 .01 tMaw Yaifc World .. (M) 450,450 .590 .04 

li,0M ali all tVaw York World. .(B) 501,619 .505 .0* . 
tMaw York World .. .(X) 077,570 .594 .0* 

■Oaralac Zutnlac Laadar. —{*) 7.ttt .04 .04 tMlsi-an Fans Oaaatta. .{») 10.070 .*• .88 

14,701 .00 .07 • (X) 0,007 .48 .88 

■Oaaara Dally Tlaaa. 1,710 .04 .04 tFoocbkaapala Btar and Zntarpilsa......... .(X) 11.740 .00 .88 
Olana Falls Poat4tar . 7,410 .00 .00 

.(X) 0*,U1 .M oU 
taioTonTiUe Laadar BepubUoaa .. 6^746 •OS .OS 

tOIaTararlUa Manioc Harold. .(M) 0,400 .000 .000 Baratoca Bprlacs Barataclaa.. .(X) 7,001 .04 .0* 

__(■) 7,400 .04 .04 •Btatca Island DaUy Advaaao.. .(X) U.040 .00 .48 
0,740 .00 .00 tw\ Si, Old .18 

•Middlatawa Tlaiaa Praai . .(■) 4,09* .00 .00 _ . _ 
.48 

Mfaaat Taraaa Dally Areas. .(*) 4.000 .04 .04 oSS 

*>owbarch Dally Maws. 10.000 .00 .00 • A. B. a Btatsaaat, AprO 1, 1000. 

*>aw Turk Zraalac Mall. .(*) 144. IM .tt .40 t OoTonawat Btatamsat, April 1. 1000. 
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MAKING THE SUN 
STRUCTURALLY SOUND 
'T'HE most successful newspaper amalgamation 

in newspaper history was the amalgamation 
between The New York Morning Sun and The 
New York Herald. 

Now the country has another amalgamation 
equally successful, the amalgamation of The New 
York Globe with The New York Evening Sun. 

The Sun-Herald amalgamation at once rehabili¬ 
tated The New York Herald, bringing it strength, 
vigor, and a bigger circulation than it had ever 
had in all its history. 

The New York Evening Sun needed no such 
infusion. It did need the Associated Press. It 
got it through The Globe and it got a big push in 
circxilation as well, but increase in circulation 
was not my object. 

The best is none too good for the Sun and the As¬ 
sociated Press is the best news service.' The Sun 
wanted the best and could afford to buy it at any 
price. Price should never stand in the way of 
making a great newspaper structurally sound. 

FRANK MUNSEY 




