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PLANS PRESS CORPS. 

SECRETARY GARRISON WOULD 

PUT WAR CORRESPONDENTS 

UNDER AMERICAN FLAG. 

Military Discipline and Accurate 

News His Idea—Would Occupy 

Neutral Position in the Field—May 

Later be Organized Under Inter¬ 

national Agreement—Importance of 

the Newspapers in Time of War. 

Following closely upon recent regu¬ 
lations of correspondents with the 
American army and navy in Mexico, 
Secretary of VVar Lindley W. Garrison 
has now under consideration the estab¬ 
lishment of a press corps, organized, 
trained and equipped under the especial 
protection of the American flag and as 
an adjunct to American arms in the 
field. In an interview with the Wash¬ 
ington correspondent of the New York 
World, Saturday, the Secretary said: 

“To have a press corps which would 
occupy a neutral position on the field 
of battle and still have access to the 
vantage points from which the news of 
conflict can best be obtained is a sug¬ 
gestion which the War Department 
looks upon with the greatest favor. We 
have at present regulations drawn to 
cover the activities of war correspond¬ 
ents in the field, but no such perfect 
organization as a press corps yet has 
been achieved. My idea is: 

TO WEAR SPECIAL UNIFORM. 

“Have strict rules governing quali¬ 
fication for membership and have the 
membership limited as far as might be 
without running the risk of incurring 
the charge of discrimination. Designate 
a special uniform, distinctive in char¬ 
acter, the wearing of which would be 
compulsory upon members of the corps, 
when on duty and at all times during 
active military operations. Have some 
special insignia distinguishing the press 
corps as a separate military entity, and 
have this insignia not only on the caps 
and sleeves of the uniforms of the mem¬ 
bers of the corps but upon a flag to be 
borne by them in time of action and to 
be displayed over their camps at all 
times. This flag would take a position 
similar to that occupied by the inter¬ 
nationally known insignia of the Red 
Cross.. The ultimate aim would be to 
have an international agreement where¬ 
by the flag of the press corps would be 
immune from the fire of the enemy. 

REGULATIONS FOR CORPS. 
“Then I would have the press corps 

officered efficiently. The detachment of 
the corps with each army in the field 
would be broken up into small details 
during actions, and with each of these 
details it would be well to have one 
regular officer of the army and one press 
man, designated as the lay member of 
the detail. Other press correspondents 
in the detail would be expected to fol¬ 
low the orders of these officers. 

“Such are the exigencies of war time, 
it would have to be understood that 
members of the press corps would be 
amenable for infractions of the rules 
laid down to govern its activities. There 
would have to be severe penalties in the 
matter of spying, and it might be neces¬ 
sary to legislate the press corps into a 
position where its members would be 
liable to court-martial for serious mis¬ 
demeanors. 

“The broad principle of creating a 
press corps as an adjunct to the army 
is fundamentally sound. At no time do 
the people want news so much as in 
time of war. The army is drawn from 

(Continued on page lOS.) 

PREMIUM MEN UNITE. 

ARTHUR G. NEWMYER, 
Business Manager of the New Orleans Item. 

CANNOT TAX GOOD WILL. 

Important Decizion Handed Down in 

Ohio Supreme Court. 

The Supreme Court of Ohio has just 
handed down a decision in regard to 
the appraisal and taxation of the “go¬ 
ing value” of private corporations, 
which will have its effect on many news¬ 
papers in the State of Ohio as well as 
other States. 

The case before the Supreme Court 
was that of the Champion Coated Paper 
Company, of Hamilton, which was grant¬ 
ed a permanent injunction restraining 
Harry J. Long, treasurer of Butler 
County, from collecting taxes on an 
appraised value of $3,633,390 which had 
been fixed by the county assessors, while 
the valuation on the company as re¬ 
turned by its officers was $2,610,817. 

The assessors, acting with the au¬ 
thority of Governor Cox, made their 
appraisal according to capital stock and 
value as a going concern. The Supreme 
Court in handing down its decision 
said that appraisals must be based on 
the value of real estate and personal 
property alone and that “good will,” 
“value as a going concern” and other 
intangible assets cannot be considered. 

In its journal entry the Supreme 
Court distinguished between public util¬ 
ities, which are valued on their gross 
earnings as going concerns, and private 

companies, since the latter are con¬ 
ducted purely as private business and 
enjoy no franchise or public monop¬ 
oly. 

Funston Jails Vera Cruz Editor. 

Because of inflammatory and insulting 
matter distributed and printed by the 
Vera Cruz daily newspaper, El Dicto- 
nien, its publication has been, stopped by 
American authorities and the managing 
editor put in jail. Colonel Jara, of 
the revolutionary forces, who made his 
headquarters at the printing office, has 
also been arrested. The printed bills 
distributed incited the populace to make 
demonstrations against “assassinators of 
the Fatherland,” referring to Senor 
Maas and Senor Moheno, aboard the 
Espagne. 

English Journalist to Tokio Jail. 

Andrew M. Pooley, an English jour¬ 
nalist, was sentenced Tuesday at Tokio 
to two years imprisonment and to pay 
a fine of $100 in connection with the 
Japanese naval scandals. George Blun¬ 
dell, another English journalist, was 
sentenced to ten months imprisonment. 
The sentence of Blundell was suspended 
for three years. The charge against 
Pooley was that he had received stolen 
documents from Carl Richter, an em¬ 
ployee of the German firm, and used 
them for blackmailing purposes. 

THEY ORGANIZE THE NATIONAL 

PREMIUM ADVERTISING AS¬ 

SOCIATION, 

S. A. Kirkman Is Elected President, C. 

E. Barker, Vice-President and S. W. 

Eckman, Secretary and Treasurer— 

Will Affiliate with the A. A. C. W.— 

Mr. Freeman Addresses the Open¬ 

ing Meeting on Co-operation. 

The National Premium .Advertising 
.Association, “the object of which shall 
be to promote the interests of the pre¬ 
mium system of advertising, to extend 
the knowledge of its principles, and to 
safeguard and protect the public who 
share its benefits,” was organized at a 
meeting of representative firms at the 
Hotel .Astor on Wednesday last, when 
a constitution and by-laws was adopted 
and the following board of directors 
unanimously elected: 

S. .A. Kirkman, Kirkman & Son, 
Brooklyn; S. W. Eckman, B. T. Bab¬ 
bitt & Company; V. C. Brown, Sperry 
& Hutchinson Company; H. S, Bunting, 
the Novelty News; Charles E. Barker, 
United Profit Sharing Corporation; A. 
J. Dilhnan, the Hamilton Corporation; 
G. M. Kirby, Larkin & Co.; J. Mac- 
Keever. Proctor & Gamble Company; 
L. McDavitt, Colgate & Company. 

DIRECTORS organize. 

The directors immediately organized 
by electing S. -A. Kirkman, president; 
C. E. Barker, vice-president, and S. W. 
Eckman, secretary and treasurer. The 
constitution and by-laws provide that 
“the business of the association shall be 
managed by a board of directors, con¬ 
sisting of not less than seven, nor more 
than fifteen persons, members of the as¬ 
sociation, who shall be elected by the 
members at the annual meeting of the 
association and who shall hold office 
for one year or until their respective 
successors are elected and quality. 

“There shall be a membership com¬ 
mittee of five appointed by the presi¬ 
dent from the board of directors, who 
shall pass upon the qualifications of pro¬ 
posed members. The approval of the 
majority of the membership committee 
shall be necessary for election to mem¬ 
bership. Only those persons who are 
interested in the promotion of the pre¬ 
mium advertising system shall be eligible 
for full membership. For conduct which 
the membership committee may deem 
detrimental to the association it may, 
upon written notice, terminate any 
membership in the association. Each 
member shall pay upon election to mem¬ 
bership the sum of ten dollars, and 
thereafter annual dues of ten dollars, 
payable on July first of each year. 

state or local branches. 

“The board of directors may provide 
for state or local branches of this asso¬ 
ciation and also for associate member¬ 
ship on such terms as it may deem 
proper from time to time.” 

The following firms were represented: 
Colgate & Company, L. McDavitt and 
O. T. Atwater; McCall’s Magazine, G. 
M. Wright, W. A. Vanderbeth; the 
United Manufacturing Service Cor¬ 
poration, William MacKay and Gerald 
B. Wadsworth; the Arbuckle interests. 
Judge A. A. Adams; the Novelty News, 
Henrjf S. Bunting; United Profit Shar¬ 
ing Corporation, Charles E. Barker and 
H. D. Crippen; Proctor & Gamble, 
James MacKeever; McKelvey Com¬ 
pany, D. J. Lyons and J. H. McKelvey; 
Magazine & Book Company, Charles D. 
Reohr; the Hamilton Corporation, U, 
H. Schaaff; the Novelty News, Henry 
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F. Hasley and J. N. Porter; the Ameri¬ 
can Tobacco Company, B. S. Wright; 
the New York Globe, W. C. Freeman; 
R. T. Babbitt & Company, S. W. Eck- 
min; the Quaker Oats Company, W. A. 
Moran; Kirkman & Son, S. A. Kirk- 
man; Hamilton Corporation, A. J. Dill- 
man ; Larkin Company, E. M. May; 
SjK*rry & Hutchinson, W. M. Sperry, 
John Hall Jones, attorney, and V'. C. 
lirown; P. Lorillard & Company, H. A. 
Benton; James S. Kirk & Company, F'. 
H. Doland; Security Merchandise Order 
Company, A. B. W^oolsey; Swift & Com¬ 
pany, Arthur D. White; and The Ed¬ 
itor AND Publisher, James W. Brown. 

Some of those present representing 
large interests made it clear that they 
had no authority to act for their 
concern, notably the representatives of 
Colgate & Company. .Ml such repre- 
.sentatives were permitted to sign the 
constitution and by-laws with the under¬ 
standing that their acceptance would not 
he operative unless confirmed by their 
company within ten days. 

The organization is the direct out¬ 
growth of the recent convention of the 
.Associated Advertising Clubs of the 
World at Toronto, at which Henry S. 
Bunting and Charles E. Barker appeared 
before the national commission and re¬ 
quested permission to organize. 

The organization meeting was called 
to order at half past ten in Parlor B 
of the Astor by Charles E. Barker, who 
stated that last year’s census figures 
show that the premium merchandising 
concerns of this country spend over one 
hundred million dollars a year in ad¬ 
vertising. Mr. Barker called attention 
to the fact that all other forms of ad¬ 
vertising have their organizations. 
‘•‘Why shouldn’t we premium men or¬ 
ganize? We ought to have one of the 
strongest associations in the country,” 
he said. 

S. W. Eckman, B. T. Babbit Com¬ 
pany, was elected temporary chairman 
and Henry S. Bunting, the Novelty 
News, temporary secretary. Mr. Eck¬ 
man was introduced as the ‘‘man who 
has been thinking and talking along 
this line for the past two years.” Mr, 
Eckman stated that on June 15, last, 
he had sent out a letter to all premium 
users asking them to join in the move¬ 
ment. He called attention to the re¬ 
cent laws enacted in Massachusetts, 
Georgia and Florida. He pointed out 
the good results that would accrue from 
-vnilied action. He thought the organi¬ 
zation should be affiliated with the A. A. 
C. W. 

W. C. Freeman spoke in behalf of 
the A. A. C .VV’., ‘‘an organization broad 
enough to include all forms of adver¬ 
tising.” Mr. Freeman stated that ad¬ 
vertising of all kinds is intimately re¬ 
lated and he urged the firms repre¬ 
sented to form an organization and to 
affiliate with the A. A. C. W. He spoke 
of the ‘‘Declaration of Principles” 
adopted at Baltimore, of the “Standards 
of Practice” adopted at Toronto, and of 
the benefits of co-operation. He stated 
that Mr. Waldo, chairman of the Pub¬ 
licity Committee, had introduced Mr. 
Marker and Mr. Bunting to the Na¬ 
tional Commission at Toronto and that 
he had been urged to lend every pos¬ 
sible assistance in the formation of this 
new department of advertising. He was 
surprised to find premium-using con¬ 
cerns spend over a hundred million dol¬ 
lars a year in this particular field of 
advertising. He said that it was esti¬ 
mated that over six hundred and fifty 
million dollars a year was spent in ad¬ 
vertising and that 60 per cent of this 
total amount was invested in daily 
newspaper space. 

By organizing the division would have 
the right to elect three delegates to the 
A. A. C. W. commission and would 
participate in the election of five mem¬ 
bers of the National Commission. He 
thought that the department might be 
financially assessed twenty-five hundred 
dollars a year for the maintenance of 
the general expenses of the Associated 
Clubs. He thought that the newspapers 
of the country would give ten thousand 
dollars and that in all about fifty thou¬ 
sand dollars would be raised to carry 

(Contitiurd on paae 105). 

CHICAGO HAPPENINGS. 

Illinois Woman’s Press Frolic—Col¬ 

ored Publisher Boomed for State 

Representative—A. Storm, Ad 

Agent, Files Petition in Bank¬ 

ruptcy—R. L. Atkinson Becomes 

Night Editor of Herald Personals. 

(Spea'ai Correspondence.) 

Chicago, July IS. — The Illinois 
Woman’s Press Association held its an¬ 
nual midsummer frolic Saturday after¬ 
noon in Lincoln Park. 

Colored voters are booming S. B. 
Turner, publisher of the Illinois Idea, 
for State Representative. 

James A. Storm, an advertising agent, 
has filed a petition in bankruptcy. He 
gives his assets at $25 and liabilities at 
$167,544. 

Otto Pampel, the oldest active news¬ 
paper reporter here, has been appointed 
successor to Richard J. Finnegan as 
Jury Commissioner by local judges. He 
has long reported the courts for the 
Staats-Zeitung. 

Roy L. '.Atkinson, formerly of the 
Inter Ocean, has been made night edi¬ 
tor of the Herald. 

Temperance people, who feared the 
change in ownership of the Record- 
Herald soon after it announced that it 
would accept no more liquor advertising 
might cancel this decision, have been 
re-assured by Mr. Keeley that the an¬ 
nouncement will stand. 

The Old Time Printers’ .Association 
has just arranged for the dedication of 
the memorial window for the late Henry 
O. Shepard, editor of the Inland 
Printer, in the Shepard School on Labor 
Day. 

William S. Baxter, a noted mandolin, 
guitar and banjo performer, who be¬ 
longed to the Press Club and spent 
much time there playing his favorite 
instruments, died Sunday at Rhodes 
Avenue Hospital. 

The advertising men’s ball game at 
Comiskey Park Saturday afternoon 
drew an attendance of about 2,500 and 
yielded some $5,000 for the “Off the 
Street Club.” 

Col. George Fabyan, millionaire, was 
arrested the other day for beating up 
a Japanese photographer for the Chi¬ 
cago Journal, who stole a snapshot pic¬ 
ture of the Colonel. 

TO TEST FALSE AD LAW. 

Brooklyn District Attorney Investi¬ 

gates Claims of Enterprising Grocer. 

.An interesting test of the law against 
false advertising is promised from 
Brooklyn, where District-Attorney 
Cropsey is investigating an alleged vio¬ 
lation of the city ordinances against 
false statement regarding matters of 
public health. The complaint is Com¬ 
missioner Goldwater of the Health De¬ 
partment. 

In the program for the Socialist 
Party Fair held in the Labor Lyceum of 
Brooklyn on May 15 there appeared an 
advertisement of a Brooklyn provision 
merchant to the effect that he had re¬ 
ceived the first prize from the Depart¬ 
ment of Health for “the cleanest es¬ 
tablishment in the city and and for the 
purest food products used.” Other pro¬ 
vision merchants brought the advertise¬ 
ment to the attention of Commissioner 
Goldwater of the Health Department. 

The Commissioner found the mer¬ 
chant was not justified in making the 
statements contained in the advertise¬ 
ment and the case was referred to Dis- 
trict-.Attorney Cropsey of Kings County. 
It is a misdemeanor to publish mislead¬ 
ing articles in regard to matters pertain¬ 
ing to the public health. 

May Sell Pall Mall Gazette. 

It is reported in a London dispatch 
that negotiations are pending for the 
sale of William Waldorf .Astor’s papers, 
the Pall Mall Gazette and the Observer. 
A syndicate of Midland business men 
and a member who distinguished him- 
-self in the Unionist ranks in the present 
Parliament are considering conditions 
and price. 

MORE WAGES FOR PRINTERS. 

Increases in Scales of 1. T. U. News¬ 

paper Plants for Month of June. 

The Typographical Journal, official 
organ of the International Typograph¬ 
ical Union, records in its July issue the 
following increases in printers’ wages in 
newspaper plants: 

The Owensboro (Ky.) Union has 
made a five year contract with local 
publishers, carrying an advance of $2 
a week for foremen, $1.40 a week for 
handmen, a cent a thousand for ma¬ 
chine work, and time and one-half for 
everything over eight hours a day. This 
increase amounts to 11 per cent over 
the old figures paid. 

Recent scale negotiations with Ger¬ 
man Typographia No. 6, of Cleveland, 
O., resulted in machine operators being 
advanced from $22 to $24 per week and 
handmen from $20 to $23, and on June 
15, 1915, the latter receive an additional 
$1 per week, making a flat scale of $24 
per week for all employes. 

Vincennes (Ind.) Union now has an 
increased scale of a dollar the first year 
and 50 cents per week for each of the 
ensuing three years, making the final 
figures $21.50 per week for foremen 
on morning papers, $20.50 on evening 
papers, $19.50 for journeymen on morn¬ 
ing papers, and $18.50 on evening pa¬ 
pers. 

The scale of New Rochelle (N. Y.) 
Union advanced on May 15 to the fol¬ 
lowing figures: Hand work, $20 per 
week; foremen, $25 per week; linotype 
operators, $22 per week; machinist-op¬ 
erators, $25 per week. 

HAVERHILL HERALD CHANGES. 

New General Manager, Managing 

Editor and City Editor in Charge. 

The Haverhill (Mass.) Herald under¬ 
went a complete change of manage¬ 
ment about the first of the current 
month. Albert H. Amazecn, who was 
president and treasurer of the old com¬ 
pany, and De Mont Goodyear, who 
was secretary of the company and act¬ 
ing as managing editor, have both re¬ 
signed, and their holdings have been 
taken over by the new interests. 

J. Clark Thompson, long an expert 
of the Lanston Monotype Company, 
Philadelphia, but who has now severed 
his connection with it, is treasurer of 
the new Haverhill Herald Company, 
and general manager of the Herald. 
Thomas T. Bouve, late of the Boston 
Herald, is managing editor, and George 
T. Lennon, for some years city and 
managing editor of the Haverhill 
Gazette, is city editor, William N. 
Hardy, former city editor, having re¬ 
signed last month. 

The Herald, which has during the 
past year won a distinctive place for 
itself in the “Slipper City,” is increas¬ 
ing in circulation and business, and 
promises under the new management 
to continue its growth even more rapid¬ 
ly than before. 

Selma (Ala.) Timet Changes Hands. 

For the second time within the past 
seven months the Selma (Ala.) Times 
has changed hands. F. T. Raiford has 
bought the paper from Armonds & 
Audereck. The Selma Times, estab¬ 
lished in 1825, and one of the oldest 
morning dailies of Alabama, was pur¬ 
chased by Armonds & Audereck on 
December 1 last from R. E. L. Neil, 
who, for several years previous, had 
edited and published the paper. The 
price paid by Mr. Raiford for the Times 
was not made public. 

War News Writer Ordered Deported. 

Secretary Garrison has enforced for 
the first time the new army regulations 
governing war correspondents, in the 
case of Ferd Boalt, an American writer 
with Funston’s brigade at Vera Cruz. 
He was charged with sending out sen¬ 
sational and untrue despatches. Sec¬ 
retary Garrison has revoked his cre¬ 
dentials as a correspondent with the 
field army and ordered his deportation 
to the United States. 

NEW YORK DAILIES IN TROUBLE 

Correspondent of La Patrie, of Paris, 

Cables Story to His Paper— 

What Publishers Say. 

The New York correspondent of La 
Patrie, of Paris, sent to that publication 
last week a dispatch saying that one 
New York evening newspaper was on 
the point of suspension while a morn¬ 
ing paper with an evening edition is in 
such a serious condition that a receiver¬ 
ship is probable. He intimated that the 
increasing cost of white paper was the 
cause. 

An inquiry made by The Editor and 
Publisher failed to disclose any pounds 
for the statement made by La Patrie’s 
correspondent. Rumors were started 
early last week by someone to the effect 
that two papers were in trouble, but 
at the offices of both papers their truth 
was strenuously denied. 

Representatives of the New York 
Herald interviewed Col. William Hes¬ 
ter, owner of the Brooklyn Eagle, on 
the subject, who, in commenting upon 
it said he didn’t know about the finan¬ 
cial condition of other newspapers but 
that the tremendous loss of over two 
million lines of advertising during the 
last six months by all but three New 
York papers must seriously affect sev¬ 
eral of them. 

Col. Hester did not say that the cost 
of paper had anything to do with the 
situation. He thought, however, there 
was a disposition on the part of pub¬ 
lishers all over the country to raise the 
retail price of their papers. 

riie managing editor of a Boston daily 
having a circulation of more than 300,- 
000 said that “if things keep on we 
will either have to increase the price 
of the newspaper or charge more for 
our advertising.” 

Oswald Garrison Villard, president 
of the Evening Post Company, said that 
the Evening Post, w'hich is the highest 
priced evening newspaper of general 
circulation in the United States, gained 
327 columns of advertising during the 
last si.x months as compared with the 
same months of last year. 

Mr. Villard said: 
“I do not think that the correspondent 

of the Patrie is right in attributing any 
present difficulties in newspaper quar¬ 
ters to a rise in the cost of print paper. 
The favorable tariff legislation has 
slightly reduced the price and ought 
still further to reduce it in time; but 
newspapers, like every other kind of 
business, are constantly facing the 
necessity for increased expenditures, by 
reason of the rise in the cost of living. 

“I believe that the future will show 
that the newspaper of quality, like the 
Herald and the Evening Post, in the 
long run has a better outlook for serv¬ 
ice to the community than the one-cent 
‘shriekers’.” 

Louis M. Hammond, business man¬ 
ager of the Boston Transcript, said: 

“One great trouble with the one-cent 
papers is that many of them have in¬ 
creased their circulation beyond what 
they need. The one-cent paper with 
300,000 circulation cannot get any more 
per line for advertising than the paper 
with 200,0(X) circulation. The extra 
100,(X)0 circulation is a drag. In my 
opinion, the papers have raised the 
price of advertising to the highest point 
it will stand, and the paper with the 
300,000 circulation is at a disadvan¬ 
tage." 

Changes on St. Louis Times. 

J. E. Wright, managing editor of the 
St. Louis Times, and Russell T. Ed¬ 
wards, the exploitation director, have 
resigned. Edward L. Praetorius, the 
principal owner of the Times, said that 
a successor to Mr. Wright had not been 
selected but that Frank E. Anfenger is 
filling the position temporarily. George 
Gogel has been appointed advertising 
manager of the Times. 

Buckhannon, W. Va.—Upshur Rec¬ 
ord Publishing Company; to publish a 
newspaper; capital stock, $5,000; incor¬ 
porators, C. P. Darlinton, C. E. White, 
William Post and others. 
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ADOPTS AD STANDARD. KANSAS EDITORS AS CENSORS. 

CANADA PRESS ASSOCIATION 

FAVORS STRINGENT LAWS 

TO PROTECT PUBLIC. 

W. M. O’Beirne, Stradford Beacon, 

Elected President at ConTention of 

New National Body at Toronto— 

Committee to See Pelletier in re 

Postal Rates — Schermerhorn On 

False Ad Problems Makes a Hit. 

(Special CorresponOence.) 

Toronto, July 13.—It was undoubtedly 
the prospect of a warm debate on the 
postal question that brought a record 
attendance to the first annual meeting 
of the reorganized Canadian Press Asso¬ 
ciation at Toronto, last Thursday and 
Friday. Altogether nearly three hun¬ 
dred newspapermen from points as 
widely separated as St. John, N. B., 
in the East, to Edmonton, Alberta, in 
the West, were on hand. The postal 
committee, which was appointed on 
Thursday, brought in their report at a 

special extra session of the general asso¬ 
ciation, meeting at 9 A. M. on Friday. 
It was presented by thexhairman of the 
committee, P. D. Ross, Ottawa Jour¬ 
nal, and was worded as follows: 

The Postal Committee beg to make the 
following recommendations in connection 
with the various questions which have arisen 
in regard to newspaper postage: 

First, that a further interview be bad 
with the Postmaster General by the com¬ 
mittee at an early date with a view to an 
amicable understanding; any suggested re¬ 
arrangement of rates by Parliament arising 
therefrom to be reported to the general meet¬ 
ing of the association for instructions before 
acceptance. 

Second, that in case such interview with 
the Postmaster General does not seem to 
promise a satisfactory outcome, the postal 
committee be authorized to organize as large 
a deputation of members of the association 
as can be secured to wait upon the Prime 
Minister to protest in the strongest possible 
way against the removal of contract postal 
rates from Parliament and against the pro¬ 
posed arbitrary rulings of the Postofflce De¬ 
partment In connection with rates. 

The only opposition to the report 
came from W. B. Burgoyne, St. Cath¬ 
arines (Ont.) Standard, who had been 
criticised the previous day for his action 
in sending a personal letter to the Prime Stratford 
Minister, in 
the policy of the association 
result of a snap verdict at the special 
meeting the previous November, 
now took the floor and made a 1 ^ 
defence, maintaining that his action had wan 
been in the interests of the smaller Leader 
dailies; that that section of the _ 
ciation had not been 'properly repre- 

JOHN M. IMRIE, 
Secretary of the Canaoian Press Association, 

President, W. M. O’Beirne, Beacon, Advertising Effective,” the entire as- been^suSed to chemical 
__ past-president, H. B. Donly, semblage rose to their feet and gave iSmories maintarned hv the 

which he had stated that Simcoe ReJormer; vice-presidents: him three vigorous cheers. He had American Medical Societv he said and 
. was the Maritime Province Division, R. L. Cot- struck a responsive chord in the breasts b^rbeen Sd tha7^^^^^ o^ ’none 

• 1 ton, Charlottetown Examiner; Ontario of all present, both by his abundant play },* . .he rWt to be classed as curel 
lenath*" Qu^^ec Divisio^ W E. Smallfield, of humor and the more serious matter th^thin|s they Vetend to cure, 
lengthy Renfrew Mercury; Manitoba-Saskatche- underlying his remarks. ... He classed these nostrums in two 

Division, W. F. Kerr, Regina ;How came frai^dulent 
_, Alberta and Eastern British effective? asked Mr. Schermerhorn , r , j .l merelv derentive 

asso- Columbia Division, J. H. Woods, Cal- after brilliant introductory remarks, harmful and those merely deceptive. 
... ■gary Herald; Western British Colum- “Was it due to the man who wrote a • • e jjt 

sented on the committee, and that the bia Division, John Nelson, Vancouver the advertisements or the agency? No Watlerzon Again in saddle, 

postal policy of the association was be- News-Advertiser; treasurer, , J. H. matter how vile their purpose is to ‘‘The Renaissance of ‘Marse Henry’,” 
ing dictated by the rnetropolitan dailies. Cranston, Toronto Star; chairman of prey upon the people, it would come is the title of an article that appeared 
He went on to explain how the depart- sections (each section having elected to naught if there was no medium of in the Chicago Herald last Sunday that 
ment stores benefited by cheap postal its own chairman) : Daily Section, putting it before the people. They took has centered attention once more on the 
rates on the city papers and concluded J. G. Elliott, Kingston Whig; Weekly a white sheet of paper with nothing up- prophet of the Louisville Courier-Jour- 
by suggesting the zone system to over- Section, E. Roy Sayles, Port Elgin on it but the tariff (laughter), and they nal. The writer says that Col. Henry 
come the difficulty and give relief to the Times; Trade and Class Section, Col. marked it with a solution of Arabic Watterson, who, he claims, has been in 
smaller city dailies. j, b. MacLean, MacLean Trade Papers, gum in different ways. It is the agency eclipse for some time, is once more back 

Several speakers took issue with the Toronto. of the press which makes false adver- in the saddle, ready to take the lead in 
St. Catharines man. Many agreed with Chairmen of standing committees: tising effective.” battle as in the old days, 
his point that the smaller dailies were Paper Committee, J. F. MacKay, Globe. The speaker made a slashing attack ‘‘Once more,” he continues, “doth the 
suffering, but they considered it an in- Toronto: Labor Committee, E. F. upon the manner in which Cobalt se- nation recognize the trumpet call from 
opportune time to bring dissension into Slack, Montreal Gazette; Advertising curities were advertised in the United the Courier-Journal sanctum. ‘Marse 
their ranks. A united front was neces- Committee, W. J. Taylor, Woodstock States, the lands of the west, as had Henry’ is again the ‘Marse Henry’ of 
sary, if they were to make any headway, Sentinel-Review; Postal Committee, F. been done with the land in Florida, other days. He is again a prophet once 
and the interests of sections would have D. Ross, Ottawa Journal; elected mem- land which should have been sold by more in glory. And over all the length 
to be merged in the general interest, bers: Maritime Provinces. J. C. Keat- the gallon, not by the acre. “The chal- and breadth of the land runs the wish 
.^t present the fight was to keep the ing, Moncton Times; Quebec, V. E. lenging appeal of the age,” said the that, wayward as he may be at times, 
control of rates in the hands of Parlia- Morrill. Sherbrooke Record; L. J. speaker, “is not to make money; it is his ‘come-back’ may last throughout his 
ment, where they could have a chance Tarte Montreal La Patrie; Ontario, A. to make money untainted.” life and his life throughout at least our 
to agitate for their rights, rather than T. Wilgress, Brockville Times: Lome case of Detroit times. generation.” 
allow them to fall into the grasp of the Eedy, St. Mary’s Journal; W. G. Rook, „ u:. news- - 
^» c Canadian Home Journal, Toronto; naoer ^When they started twelve years •n«i«*n«p»li» Newsstand Clean-Up. 
the vo"te it'was c7rried""D«ct2allv John Stovel. Nor’West Tan thelr%aper th^ 'he Police Department of Indian- 

n/f Tj camed practically Farmer, Winnipeg: Saskatchewan, E. qqq ,■ ^ $24 000 the next year apolis has been having a real clean-up 
the3y adverse vo^r®”^"*^ registering s. Zingg, W^ella Post; Alberta W. A. ^ %6,000 the third’ year. The next week with the news stands on the prom- 

^ 1 ■’ ’ year they made $W, and they felt so inent corners. All corner stands were 
ELECTION OF OFFICERS. British Columbia, b. Burd, Vancouver deeper in their ordered removed last week. Some 

The general association reassembled advertising columns, and they lost $12,- of the police officials stated that a great 
at 2 P. M., Friday, to conclude its schermerhorn on false ads. 000. In 1906 they made $12,000, and many of the stands were encroaching 
business. The most important item was It is doubtful whether in the long his- they immediately threw out the liquor too much on the sidewalks, and many 
the election of officers. The new con- tory of the association any speaker ever ads. They did that because they felt of them were handlin^g all out-of-town 
stitution called for the selection of a received a more enthusiastic reception that they were doing in front of the papers, rnagazines, chewing gum, etc. 
board of directors, consisting of twenty- than that accorded James Schermer- bar what the man behind the bar was The stands were of abnormal sizes, and 
five members, and the following names horn, Detroit Times, who was the only doincr. it is said that in winter time some of 
were placed before the meeting by the outsider on this year’s programme. “When the paper goes into a home these comer men even built ^all 
nominating commiPec, and on motion When he had concluded his sixty-minute and issues an invitation to have a drink houses, heaUng them with a stove. They 
elected: address on “Who Makes Fraudulent (Continued on page 108.) were considered encumbrances. 
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CLEAN NEWSPAPERS. 

They Are the Kind that Gain the 

Conhdence of the Public and 

Carry Weight with Ad Men— 

Demand Decency in Press. 

E. L. Clifford, advertising manager of 
the Minneapolis Tribune, chose for his 
subject “Clean Pages the Best Policy,” 
in his address before the Convention 
of the A. A. C. W. at Toronto. His 
paper reads in part: 

A newspaper, worthy of the name, is 
a tremendous power in any community, 
but there should be no great wall erected 
around it to defeat the rules of decency 
and honesty that govern other lines of 
business. The publisher of a newspaper 
is a manufacturer, but he has a re¬ 
sponsibility far greater than that of any 
other manufacturer in his community. 
He manufactures a product that creates 
public opinion, a product that can stir 
nations to war; that can send great 
political parties to defeat; that can ruin 
reputations and blast businesses, and 
change one’s course in life. 

Millions of people look to their news¬ 
papers for the truth; and these people 
should get the truth. They are entitled 
to it. The newspaper is printed under 
the publisher’s name, but the newspaper 
really belongs to the people. It is al¬ 
most, if not quite, a crime for a news¬ 
paper, no matter who its publisher may 
be, no matter how powerful or how 
weak it may be, to lie to the people, 
to cheat the people—to sell them gold 
bricks, rotten securities, shoddy merch¬ 
andise, or poisons. 

The publisher that puts a crook ad¬ 
vertiser in touch with a subscriber vic¬ 
tim is equally guilty with the crook, 
and deserves punishment for his part in 
the transaction. That’s the plain, un¬ 
varnished truth. Politicians, legislators 
and prosecutors are afraid of the news¬ 
papers. That’s why there are no drastic 
laws against unclean, unfair advertising, 
and no criminal sentences. The law¬ 
makers and the law enforcers don’t care 
to monkey with the buzz-saw. 

little girl once wrote an essay on 
men that closed with this gem; “Men 
and women sprung from the monkey, 
but the women sprung further than the 
men.” 

can’t fool the women. 

You can’t fool the women—all the 
time. She doesn’t want a newspaper 
in her home that isn’t square, that isn’t 
clean. And, bear in mind, the women 
are the ones, these days, your newspaper 
miLst make an alliance with—a friendly, 
confidential alliance. 

If a publisher must rely on unclean 
money from unclean advertising to keep 
his publication going and money in the 
bank, there’s no excuse for his news¬ 
paper living. It’s a detriment to himself 
and to his community. He should get 
another job. On the same theory we 
should support abortionists, safe-crack¬ 
ers, pickpockets and swindlers, in gen¬ 
eral, because they can make a living in 
their “callings.” 

Many publishers only think they can¬ 
not get along without fake business. 
Show me one who has cut deep into 
the rotten business, with a fip'hting spirit 
and I will show you a publisher who is 
making a splendid success of his busi¬ 
ness in more ways than one. Such a 
publisher is building solidly for the fu¬ 
ture. He is doing a real business. He 
is doing something worth while for 
himself and his neighbors and his coun¬ 
try. People believe in him and his news¬ 

paper. He is protecting people who are 
not able to protect themselves. 

CIRCULATION STATEMENTS. 

Show me a publisher who has nerve 
enough to keep the fakirs out of his 
new'spaper, to pass up the unclean 
money—and I will show you a publisher 
whose circulation statements are honest. 

The newspaper I represent does not 
accept liquor advertising because it does 
not care to be engaged directly or in¬ 
directly in the liquor business. It does 
not accept advertising tainted with fraud, 
no matter whether it comes from a 
bankrupt bunco man, a stock manipu¬ 
lator, or a rich piano pirate. It does 
not accept the advertising of the quack 
and the fakir. It accepts practically no 
patent medicine business. But with all 
the sacrifice of revenue this paper is 
making unusual strides in business— 
clean business^—and in circulation. The 
past year we cut out $50,000 worth of 
business, because we did not believe it 
sliould go into the homes, because we 
did not believe it was right to accept it, 
and because we did not believe it was 
good business to accept it. 

b'ilthy, dangerous, fraudulent, medical 
and Tiear-medical advertising should be 
driven out of every publication in 
-America. It is a positive injury to 
clean, legitimate advertising. It taints 
the decent and makes it less productive. 
It is infinitely more harmful than the 
advertising of extravagant, lying mer¬ 
chandise values, for it strikes at the 
very liealth of the nation, and the victim 
doesn’t have a chance to see or to know 
the goods that come in seductive bottles 
and sweet-painted pills. 

NEWSPAPER FIT FOR THE HOME. 

The newspaper I represent is a home 
newspaper. It is on a friendly basis 
with the “welcome” mat at the front 
door. It does not want to be a party 
to the “crimes” that are being com¬ 
mitted in a hundred different ways by 
newspapers acting as “go-betweens.” 
We are striving to get out a newspaper 
that the whole family can read without 
being shocked, nauseated, .scared to death 
or flim-flammedl And I believe it is 
the beginning of the end of the quack, 
the fakir, the bladder bruiser and the 
liver looter, the bust builder and the 
hair raiser, the beauty maker and the 
kidney killer, the fat reducer and the 
fat producer, and all the rest of the 
long list of health horrors. Read their 
clever, subtle advertisements. Read 
them to your friends. Get their heart- 
to-heart, liver-to-liver talks. There’s 
the trouble. You don’t read them. If 
you did, you would go on the warpath 
with a club six feet long. The weak, 
the poor, the sick, the ignorant, the fickle 
and the callow are drawn into the whirl¬ 
pool of cures fakes. Not the rich, the 
intelligent. There’s the pity of it. 

We became sick to death of advertis¬ 
ing frauds and advertising fakes. They 
are a menace to good advertising. And 
the reading public and the legitimate 
advertiser have been patient and long- 
suffering. 

WHO ARE THE OUTLAWS. 

Modern business is based on confi¬ 
dence. and there must be confidence in 
advertising. The people should have 
newspapers that they don’t have to hide 
from their wives, their children, and 
their sweethearts. 

The publisher who has the nerve to 
say to advertising assassins, “No, you 
must keep out of my newspaper!” is the 
publisher worth while, the publisher with 
a future. He is going to be abreast of 
the times, a lap ahead, not a lap behind. 

And in my humble opinion, this kind 
of a publisher is going to lose nothing 
in a revenue way, finally. I believe 
business will eventually come back to 
him manyfold—clean business, that will 
be an honor to his paper and to his 
community, not a crying, bleeding 
shame. 

The clean newspaper goes to the clean 
home, where it is as welcome as a life 
and blood member of the family. And 
the clean home wields the sceptre that 
makes or breaks a newspaper or any 
other kind of a business. 

WORKING ON STANDARD FORM. 

A. B. C. Committee and I. C. M. A. 

Committee Confer on Uniform 

Circulation Statement. 

The Standard Forms and Audits Com¬ 
mittee of the Audit Bureau of Circu¬ 
lations, of which George H. E. Hawkins, 
advertising manager of the N. K. Fair¬ 
banks Company, is chairman, held a 
meeting at the Union League Club on 
Saturday, June 20, to confer with a 
committee of the International Circu¬ 
lation Managers’ Association, regarding 
a uniform circulation statement. John 
M. Schmid, Indianapolis News, chair¬ 
man of the I. C. M. A. committee, had 
associated with him John B. Cox, St. 
Paul Dispatch and Pioneer-Press; L. L. 
Rickets, Des Moines Capital; James A. 
Mathews, Oklahoman, and visiting mem¬ 
bers, Charles Hansche, Chicago Post, 
and Charles H. Motz, Cincinnati Times- 
Star. 

The circulation statement for daily 
newspapers was taken up in detail, and 
each section exhaustively discussed. It 
was the unanimous opinion of the cir¬ 
culation men that the form agreed upon 
would tend largely to the standardization 
of circulation statements. It was the 
sense of the joint committees that both 
organizations should encourage the use 
of the standardized statement. It was 
agreed that everyone who requests a 
circulation statement should receive the 
statement as issued by the A. B. C, with 
the statement that this is the only kind 
of a circulation statement issued and 
its authority cannot be questioned when 
backed by that organization. J. A. 
Mathews said: 

“If this stand is taken by all pub¬ 
lishers, the earnest work of the I. C. 
M. A. and the A. B. C. will bear fruit. 
In case an advertiser requests specific 
figures on some special feature it will 
be an easy matter to give this informa¬ 
tion without violating any of the prin¬ 
ciples contained in the uniform circula¬ 
tion statement of the A. B. “C.” 

John M. Schmid, the chairman of the 
committee, said: 

“The Standard Forms and Audits 
Committee of the A. B. C. requested 
our committee to formulate rules for 
auditors. These are in process of for¬ 
mation by several of the circulation 
men. The purpose of these rules is, as 
R. R. Whitman stat^'v for the euidanc; 
of auditors in making investig .tiens. 
Mr. Whitman was generous enough to 
say that circulation men know more 
about the inside details in a newspaper 
office than the auditors themselves, an 1, 
cons^uently, he is strongly of the 
opinion that the principal features con¬ 
nected with newspaper circulation de¬ 
partments should be gone into thorough¬ 
ly with the advice and co-operation of 
the circulation managers.” 

It developed that in addition to au¬ 
ditors about twenty-five inspectors will 
be appointed by the general manager of 
the A. B. C. organization. These in¬ 

spectors will do the outside work, such 
as investigating agencies in various 
towns in conjunction, of course, with 
the auditors. These inspectors will be 
located in the larger cities, and will 
report direct to the general manager of 
the bureau, and when investigations are 
made in their districts they will report 
to the auditors. These inspectors will 
be circulation men that know the outside 
features of the business and need not 
necessarily be auditors. 

As soon as the standard form is ap¬ 
proved by the Standard Forms Commit¬ 
tee it will go to the Board of Control 
for final adoption. Just as soon as that 
body votes its approval the form will 
be printed and distributed to all mem¬ 
bers with the request that they be filled 
out for the first quarter. The Stand¬ 
ard Forms Committee consists of Mr. 
Hawkins, chairman, Stanley Clague, 
Hopewell L. Rogers, Frank C. Hoyt, 
M. C. Robbins and Burridge D. Butler. 

NEW AD INCORPORATIONS. 

New York, N. Y.—Walker-Baylis 
Company; general advertising; capital, 
$10,000; incorporators, S. McLanahan, 
W. Baylis and D. Strother Walker. 

New York, N. Y.—Walker-Mills; ad¬ 
vertising agency; capital stock, $10,000; 
incorporated by H. H. Walker, M. S. 
Smith and Philip O. Mills. 

Topeka 
Daily Capital 
LEADS IN TOPEKA AND KANSAS 

Average Net Daily Total Circulation 
In June, 1914 - - 34.178 

Net Average In Topeka 
in June, 1914 • . . 9,595 

It guarantees advertisers a larger local 
circulation than any other Topeka newspa¬ 
per, and a larger Kansas circulation than 
any other Kansas daily. 

Only 7-day-a-wetk paper in Kansas 

TOPEKA, KAN. PublUher 

W. T. Laing, Flatiron Bldg., New York 

J. C. Peeley, Mailers Bldg., Chicago 

PaM Circulation is the circu¬ 

lation that pays advertisers 

l^artforb ^tmesi 
HARTFORD, CONN. 

Has a paM circulation that 

exceeds the gross circula¬ 

tion of any other Connecti¬ 

cut daily by manj^ thousands. 

THE TIMES is a 3c. paper 

—and every seventh Individ¬ 

ual in Hartford buys it. 

KELLY-SMITH CO., Representstlvei 

New York, 220 Filth Ave. Chicago, Lylton Bldg. 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
GreatestGerman Newspaper 

INTERTYPE 
THE ACME OF HIGH QUALITY 

LINOTYPES 
completely rebuilt and modernized with 

INTERTYPE IMPROVEMENTS 
Guaranteed Single Magazine Machine 

$1700 

Guaranteed Multiple Magazine Machine 
$2300 

International Typesetting Machine Co. 

World Building, New York 
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SPECIAL SALES EVIL. 
Mr. Drummond Show* That Sale* 

Act a* a Blower on the Fire of an 

Engine—They Speed up Butines*, 

But if U*ed Too Frequently They 

Disintegrate the Estahlishment. 

By Harry R. Drummond. 

Advertising Manager of B. Nugent & Bros. 
Dry Goods Co., St. Louis. 

Putting on the blower forces a fire 
very quickly. At times this is highly 
necessary and commendable, but to put 
on a blower and keep it on continually 
means burning a ruinous amount of fuel 
per mile, as well as burning out the 
guts of the engine and the ultimate dis¬ 
integration of the machine long before 
its time. Therefore the blower is much 
like an emergency brake—necessary, but 
to be used very discreetly. 

A retail store is much like a machine. 
It is geared to run at a certain speed 
under so many pounds pressure and at 
certain periods a blower may be applied 
very advantageously. 

Advertising is the fuel that runs a 
retail store—“sales” is the blower. 

During the last few years the blower 
has been used so indiscriminately that 
we have witnessed the disintegration of 
more than one big retail machine and 
many more are now getting perilously 
close to the scrap heap. 

engineer at fault. 

No one can justly blame the fuel, or 
the engine. They are both reliable and 
dependable. But the engineer has been 
woefully at fault. 

If memory serves correctly it was 
Mark Twain who told of the old days 
on the Mississippi, when packet boats 
were the thing, how it was the rule for 
these floating hotels to race up and 
down the river. 

When they wanted more steam than 
the boiler would generate under ordi¬ 
nary conditions they placed a big, fat 
chocolate-complected deck hand on the 
safety valve so that it would not pop 
off and went to it. 

Occasionally a packet boat blew up, 
scattering captain, pilot, engineer, crew, 
gamblers, planters and coonS throughout 
the adjacent territory; fuel bills were 
tremendously high; the engines burned 
out as if they were made of sheet tin, 
but it was a case of get there first and 
t’ell with consequences. 

During the past ten years the New 
York Central and the Pennsylvania rail¬ 
roads, in their efforts to heat each other, 
got the ninnine time between New York 
and Chicago down to eighteen hours— 
and they made it, too, when they did 
not run into wrecks. Rut it did not 
pay. The extra fares they charged on 
these trains did not compensate for the 
extra damages they had to pay for acci¬ 
dents. 

EXPECT TOO MUCH OF ADVERTISING. 
-Advertising, that is, retail advertising, 

has grown to be such a tremendous 
proposition that, as fuel, it is being con¬ 
sumed too fast to make it come under 
the _ head of economy. Merchants are 
asking advertising to do something it 
was never intended for and cannot do. 
Advertising today is expected to cover 
up faults rather than exploit virtues. 

Rig business is getting less and less 
out of advertising every year. There 
are numerous reasons given for this 

condition. There are many viewpoints 
from which to look at advertising, and 
each has a certain amount of truth upon 
which it is founded. 

The newspaper man, whose business 
is to sell space, argues that the falling 
off is due to the increase of competi¬ 
tive advertising—that, with new Rich¬ 
monds in the field, it is necessary to 
fight harder, and use bigger space to 
get the business. 

The advertising agency man argues 
much as the newspaper man does. He 
gets his commission on what his “client” 
spends. The merchant argues that it is 
up to him to do as his competitors do, 
and that there is no other way out of it. 

MR. HOTCHKIN’s views. 
Mr. W. R. Hotchkin, who recently 

resigned as advertising manager of Gim- 
bel Brothers, New York department 
store, hit the nail on the head in a 
recent speech when he said, in part: 

“Store advertising has been so de¬ 
bauched that merchants have to pay ever 
increasing sums to enlarge their ad¬ 
vertising, while the business keeps ever 
decreasing, because people don’t come 
back to get fooled again. And still the 
advertisers refuse to learn the age old 
truth. 

“One half of the brains and effort of 
being a smart crook will make an hon¬ 
est man a great success. 

“This is not a question of conscience 
—it is neither religion, morals nor ethics. 
It is hard headed business policy. 

“Advertising requires public confi¬ 
dence to make it pay.” 

When a retail merchant tells his cus¬ 
tomers that by holding off their pur¬ 
chases of linens and white goods until 
January they will find the year’s lowest 
prices, and that prices will be raised 
February first, when the reduction will 
be placed on furniture, turning the trade 
to that department in that month—and, 
going down the calendar, teaching people 
to avoid all but one section of his store 
each month; when he tells his people 
that he charges more for his goods on 
Monday, Tuesday, Wednesday, Thurs¬ 
day and Friday than he does on Satur¬ 
day, he practically warns trade to stay 
out of his store five out of six days a 
week. 

When he advertises $150 worth of 
merchandise for $100, and publishes al¬ 
leged regular prices which are not the 
prices at which he is selling his goods, 
he invites suspicion against all “regular 
prices.” When he uses hundreds of 
thousands of dollars worth of advertis¬ 
ing to teach these things and does teach 
them, he has small right to complain 
against advertising that delivers the 
goods. 

NO RECEIVER FOR SUN. 

Negotiation* Still Pending for Settle¬ 

ment of Larke Suit Again*t 

Indianapoli* Evening Paper. 

Negotiations for the dismissal of the 
suit for a receiver, brought against the 
Indianapolis Sun Company, publisher of 
the Evening Sun, by George H. Larke, 
until recently its general manager and 
minority stockholder, are still in progress 
as we go to press. Mr. Larke is in 
Chicago, where, it is understood, W. D. 
Boyce and he will soon effect a settle¬ 
ment of their difficulties. 

Judge Remser, of the Circuit Court, 
on Saturday declared the Sun company 
insolvent, and said he would appoint a 
receiver later in the week. 'I'he nego¬ 
tiations for a withdrawal of the case 
have halted the court action. In declar¬ 
ing the Sun insolvent Judge Remser 
said : 

“We have a plant that as a going 
concern is worth about $175,000, with 
liabilities of more than $200,000. The 
fact that somebody is willing to put 
money in the company to keep it going 
does not make any difference. The 
evidence showed that the paper has 
been losing from $150 to $200 a day 
since last January. The outgo is that 
much more than the income from the 
operation of the plant. From any point 
that you look at it, the company comes 
within the purview of insolvency. 

“I can’t believe but that Larke carried 
out what he thought was the policy of 
Boyce. Larke may have ha4 np knowl¬ 

edge of the secret ideas which Boyce 
appears to have entertained. Larke 
apparently tried to please Boyce and to 
follow out a policy in accord with 
Boyce’s wishes. Had he known Boyce 
had different views he would have met 
Boyce’s demands. 

“Boyce surely gave him to understand 
that the policy in the main pursued by 
Larke was the policy he desired pur¬ 
sued. Boyce found out that conditions 
were not what he thought they were, 
and he desired a change. If he had 
made this known to Larke several 
months ago no doubt they would have 
reached an agreement. 

“The summary action of Boyce in re¬ 
moving Larke is an indication of what 
might be done in the future. They 
might sell out and where would every¬ 
body be? I don’t cast any reflection on 
Mr. Boyce. Boyce is not making any 
presents to this corporation, and any 
money he might put in the company is 
a debt against the company.” 

The Court suggested five names of 
men from whom a receiver might be 
selected: Fred B. Johnson, Willis 
Thompson, formerly editor of the Sun; 
Lew Ellingham, Fred L. Purdy, one of 
the founders of the Sun, and Oel L. 
Thayer, who was associated with Purdy. 

TOPNOTCH LINOTYPING. 

John H. Ferg'u*on Set 75,322 Em* in 

Seven Hour* at Baltimore. 

A remarkable record was made on a 
Quick Change Model 8, three-magazine 
linotype, on May 28, by John H. Fergu¬ 
son in the office of the Baltimore Rec¬ 
ord, a financial daily newspaper. 

The foreman had the night before 
notified the operators that the copy of 
the acts of the legislature, measuring 
115,000 ems of six-point, had to be set 
by six o’clock May 28. Hence, when 
the men started in on the day’s work 
they knew they would have to hustle 
to finish the job in time. 

When the foreman arrived at eight 
o’clock he noticed that Ferguson’s 
“string” for the first hour was unusual¬ 
ly long. He then concluded that he 
would “measure” the operator for the 
day without letting him know it. 

The measure was 13 ems, and the type 
six-point solid. The copy was type¬ 
written and at times hard to follow. 

-At the end of seven hours Fergu¬ 
son’s “string” measured 75,322 ems, or 
an average of 10,760 ems of corrected 
matter an hour. 

Mr. Ferguson is a member of the 
Baltimore 1'ypographical Union, presi¬ 
dent of the Maryland Federation of 
Labor, and president of the City Central 
Body. 

TRUTH—AND THE AD CLUBS. 

The first advertising club in America 
was organized in New York a scant 
dozen years ago. It consisted of the 
few men who prepared advertising copy. 

Next it took into its ranks men who 
bought advertising copy. Then it took 
in those who sold or bought advertising 
space. Next it took in all who read 
advertisements. 

The influence of these advertising 
clubs is certainly worldwide in its scope, 
and their influence is for good beyond 
human imagination. 

It would be a curious thing if the 
brotherhood of man would be brought 
about through business affiliations! 

Business is human service. .Also, it 
means self-preservation. It means a 
living, bread, butter, clothing, shelter 
and the continued confidence and re¬ 
spect of mankind. Business is not only 
getting a living, it is a matter of living 
a life. 

Theology, with its postponed rewards 
and punishments, its fetiches and super¬ 
stitions. has caused most of the bloody 
wars of the past. 

Business, on the other hand, is essen¬ 
tially beneficent and peaceful. 

The business of business is to sup¬ 
ply human wants, to increase happiness, 
health, prosperity, and thus augment the 
buying power of humanity. 

.Advertising is publicity plus salesman¬ 
ship.—ILlbcrt Huhbqrd jn the New York 
American, 

WOULD HELP GOVERNMENT. 

Dayton Journal Offer* to Pay the 

Expen*e of Verifying Circulation 

Statement*. 

The publishers of the Dayton (O.) 
Journal have offered to stand the entire 
expense of a verification of circulation 
statements made to the government by 
the several newspapers of that city, ii, 
as stated by the Third Postmaster 
General, the Department has no funds 
available for sueh a purpose. 

Postmaster General Burelson has not 
as yet accepted the offer. 

PITTSBURG JOTTINGS. 

(Special Correspondence.) 

Pittsburgh, Pa., July 15.—During the 
past two weeks several journalistic 
changes have taken place in this pro¬ 
gressive city. Perhaps the most impor¬ 
tant was that brought about by the sud¬ 
den death of C. A. Evans, the general 
manager of the Tri-State News bureau. 
While Mr. Evans was telephoning from 
his home in the East End, certain in¬ 
structions to his office, at 7:30 o’clock, 
on June 27, he was suddenly attacked 
with heart failure and died instantly. 
Mr. Evans was one of the most brilliant 
journalists in western Pennsylvania. 

The position left vacant has been filled 
by the appointment of J. Kingsley Bur¬ 
nett, who had been day manager of the 
Tri-State News bureau for the past three 
years, and who is the only surviving 
member of the original office force of 
the bureau, having been with it since 
its organization on March 16, 1901. He 
was born in Scotland, and after taking a 
university course became a member of 
the staff of the London Sun. 

After several visits to relatives in this 
country, Mr. Burnett settled here. He 
was connected with the staff of the 
Burlington (Vt.) News, Allegheny 
(Pa.) Record, and for six years was 
on the staff of the Press, this city, when 
organization of the Tri-State Bureau, 

Arthur G. Burgoyne, of the Gazette- 
Times, has been made superintendent of 
the city “Bureau of Public Morals” and 
has already entered upon his duties. 

Religiou* Training for Editor*. 

Education of newspaper and maga¬ 
zine writers in the teachings of Jesus 
is one of the first tasks before the 
church people of this country, S. Eber 
Price, president of the Ottawa (Kan.) 
I’niversity, declared last week in Kan¬ 
sas City at the joint convention of the 
Baptist Young People’s Union of .Amer¬ 
ica and the Baptist Young People’s 
Union of the South. “Our task is to 
seek out these men and women,” said 
Mr. Price, “and train them in the proper 
way. Religion will be a determining ele¬ 
ment in their lives and they will be a 
tremendous influence for Christianity.” 

Ayre* Head* National Amateur Pre**. 

Leston M. Ayres, of Milltown, N. J., 
was elected president of the United 
■Amateur Press Association of America 
last week at the thirty-ninth annual 
national convention of the association 
at Bridgeport, Conn. Other officers elect¬ 
ed were: First vice-president, William 
Carter Darrow, Rocky Mount, N, C.; 
.second vice-president, Albert Sandusky, 
Cambridge. Mass.; secretary. Miss Edna 
von der Heide, New York City; treas¬ 
urer, R. Kleiner, Brooklyn, N. Y.; offi¬ 
cial editor, Hubert Reading, Omaha. 

No American newspaper has the tradi¬ 
tions running bark over one hundred 
years that are in the historic background 
of The New York Evening Post. 
Yet there is no American Newspaper 
more thorouRhW modern than The New 
York Evening Post. 
It has kept pace with the times and 
yet fully preserved all Its dignity and 
character. Its history Is one of con¬ 
tinuous achievement. Never In Its 112 
years has The Evening Post been better 
or wider In its scope or more far reach¬ 
ing In Its Influence. 
The habitual reader of The Evening Post 
obtains all the news and something more, 
since with every Issue he extends his 
breadth of view and adds to the sum 
total of hi* general Information. 
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List of metropolitan papers not 
formerly • using Colored Comics, 
now enlisted for the Colored Com¬ 
ics of Newspaper Feature Service. 

New York Tribune 
Boston Herald 

Philadelphia Record 
Rochester Herald 

Milwaukee Journal 

AND NOW THE NEW YORK TRIBUNE 
—has joined the winning circle served by Newspaper Feature Service. Within 
a short time the New York Tribune will begin the publication of Newspaper 
Feature Service Colored Comics. 

Five metropolitan newspapers not hitherto using colored comics have been converted to the use of 

colored comics through the superiority of the product offered by Sewspaper feature Service a greater 

number of newspapers than have been converted by all the other syndicates in America combined. 

These newspapers stand for the highest ideals of the newspaper business. They remained out of 
the colored comic field because the products in this field offered by other syndicates did not meet 
their standards. , . . i • •• • 

The endorsement of Newspaper Feature Service by the New York Tribune is another indication 
of the foresight and enterprise which have resulted in The Tribune’s remarkable circulation increase 
since January 1, 1914. After a several months’ canvass of the entire colored comic situation the 
Tribune decided upon Newspaper Feature Service, which offers 

THE STRONGEST GROUP OF DAILY AND SUNDAY NEWSPAPER 
FEATURES AVAILABLE TODAY. 

Quality is convincing—send to us for specimen proofs. Circulation results are more convincing—asi our clients. 

NEWSPAPER FEATURE SERVICE 41 Park Row, New York City 
M. KOENIGSBERG, Manager 

PRESS ASSOCIATIONS. 

The mid-summer meeting of the Col¬ 
orado Editorial Association has been set 
for August 1, 2 and 3 in Denver. Bills 
which are to be initiated or referred 
this fall will be discussed by the asso¬ 
ciation. A picnic in the foothills near 
Golden will be held for the editors Sun¬ 
day, August 2. A splendid programme 
has been prepared by the editors for this 
occasion. 

The Middle Tennessee Editorial .As¬ 
sociation held its midsummer session at 
Gallatin on July 10. The program was 
an interesting one and included: Ad¬ 
dress of Welrone by Prof. Charles E. 
Hawkins; response by President L. J. 
Rurgdorf, Home Journal, Murfrees¬ 
boro; “Co-operative Buying,” J, R, Wil¬ 
liams, News-Banner, Alurfreesboro; 
“Foreign Advertising Rates,” Rob Roy, 
Times, .Alexandria; “Making a News¬ 
paper Pay Without a Job Department,” 
C. E. Crawford, Democrat, Lawrcnce- 
burg; “The Subscription List,” H. C. 
Watts, News, Fayetteville. 

The annual summer meeting of the 
North Dakota Press .Association was 
held at Valley City on Friday and Sat- 

Take small classified ads 
over the phone 

and promptly collect all the money due 
for same by usinK the 

WINTHROP COIN CARD BILLHEAD 

WINTHROP COIN CARDS 

tVe print below a letter from one of our 
400 daily newspaper customers: 
“. . . It would be almost impossible for 
us to transact our business in our Classi¬ 
fied Advertisinjf Department without the 
use of W’inthrop Coin Cards. They make 
that department satisfactory and profit¬ 
able.” 

Write for details, prices and samples, or 
send copy now for trial order. 

THE WINTHROP PRESS 

Coin Card Dept. 141 East 25th St., N.Y.City 

Job B. Gallagher & Co. 

Feature \ 

lodostriai Editions 
Trade j 

Tulane-Newcomb Building 

NEW ORLEANS, U. S. A. 

urday last. D. R. Carlson of Towner 
spoke on “Country Correspondence,” 
followed by a discussion led by George 
Ferris of Willeston. W. B. McLaugh¬ 
lin 'addressed the editors on “Newspa¬ 
per Make-Up.” C. C. Lowe of 
La Moure led the discussion on this 
paper. Saturday was given over to 
social features. 

Some of the topics discussed by the 
Georgia Weekly Press Association in 
convention at Commerce this week in¬ 
clude : “Country Newspaper Problems 
and Prices,” by Wright .A. Patterson, 
Western Newspaper Union; “Political 
-Advertising,” by T. S. Shopc. Dalton 
Citizen; “How Press and Railroads 
May Co-operate for Public Good,” by 
M. V. Richards of the Southern Rail¬ 
way, and “The Way and Wherefore, or 
the Ins and Outs. Perplexities and Pre¬ 
requisites of Newspaper Making and 
Maintenance,” general discussion from 
various angles by the editors. 

Ed. H. De Comp, of Gaffney, was 
elected president and Chick Springs the 
1915 meeting place, at the closing ses¬ 
sions of the convention of the South 
Carolina Press .Association last week. 
W. F. Caldwell of Columbia was re¬ 
elected secretary. .A movement was 
launched for a trip to the Panama-Pa¬ 
cific exposition in 1915. Chick Springs 
is to be the mobilization point and it 
is expected that at least 100 members 
of the press will take the long trip. 
Papers were read by C. T. Martin of 
the Easley Progress on “Country Jour¬ 
nalism ;” from J. D. Evans of the Flor¬ 
ence Times on “Evolution From Black- 
stone to Gutenburgism;” from James 
H. Moore of the Columbia Record on 
“Editorial Page;” Miss Juanita Wylie 
of the Lancaster News on “The Faith¬ 
ful Press;” by William Banks of the 
.Anderson Intelligencer on “How to 
Start a Daily;” by R. E. Gonzales of the 
State and H. C. Booker of the Green¬ 
ville Piedmont on “The Paragraphers’ 
L^nion.” 

.At the recent meeting of the Repub¬ 
lican Publishers’ Association of the 
Third District, in Springfield, Kan., 
Seth G. Wells of the Erie Record was 
elected president and M. .A. Bangs of 
the Winfield Courier was re-elected sec¬ 
retary-treasurer. They will serve one 
year. Speeches were made by W. Y. 
Morgan of the Hutchinson News, 
Henry Scott of Kansas City and H. E. 
Ridings of the Kansas City Star. The 
association will meet at Pittsburg next 
October. 

The Waynesboro (Pa.) Evening Her¬ 
ald is erecting a new home for its 
plant. 

Pony Reports 
B y TELEPHONE 

Day or Night 
All the news up to press time. 

For ratea mad detalla write to 

International News Service 
3M WILLIAM ST., NEW YORK CITY 

Newspaper 
Correspondents 

Increase your list of papers by register¬ 
ing in the forthcoming edition of the 
Newspaper Corr«pondents Directory. 
A stamp will bring you information 
which should be of material help to you. 

National Association Newspaper 

Correspondents 

Germania Savings Bank Building 

PITTSBURGH. PA. 

Inform Your Readers 
What Commission Government is Doing. 
What Labor Reforms are Doing. 
What Goo»l Road Apostles are Doing. 
What Civic Clubs are Doing. 

Start Now—Write Today 

BRUCE W. ULSH, 
Sold by Mail - - Wabaah, Indiana 

4 Daily Comics 
Scoop, Komik Kinks, Daily Laugh 

and Daily Laugh, Jr. 

The International Syndicate 
Features for Newspapers, Baltimore, Md. 

MOST CONVENIENT 
Newt matrix service in the market —tavst 
time, patience, money. 

Central Preee Aasoclation, Cleveland 

No Use Talking — 
folks — home folks — the people 
Lincoln said the Lord must have 
loved “because he made so many 
of ’em ’’ — the home folks, I say, 
are strong for Newton Newkirk’s 

BINGVILLE BUGLE 
It’s a scream ! — in a page mat 
20 or 21 inches deep. Brim full 
of quaint, old fashioned, homely 
humor that “ warms the cockle 
of the heart’’ and makes the 
reader stick. 

Send for sample pages and see 
for yourself. 

World Color Printing Co. 
.ST. LOUIS, MO. 

Estabitehed 1900 R. S. Grable, Mgr. 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

General Offices, World Bldg., New York 

The Proof “ RESULTS 
The sensation of the recent Ameri¬ 

can Newspaper Publishers' Aaaociatlon 
Convention In New York was the dis¬ 
play by Newspaper Feature Service. 

No better circulation-making and 
circulation-holding features have ever 
been turned out. The records show. 

Let us send you samples of our col¬ 
ored comics, daily magazine pages, and 
Sunday magazine pages In black and 
colors. 

Newspaper Feature Service 
M. KOENIGSBERG. Manager 

41 Paric Row New Yoric City 

DON’T FOOL YOURSELF 
You cannot fool your readers by publishing unreliable or stale news. They will 

find you out. You had better procure a reliable up-tp-the-minute service. We have it. 

Central News of America, 26-28 Beaver Street, New York. 

■V 



THE EDITOR AND PUBLISHER AND JOURNALIST July 18, 1914 

JOURNALISM IN SPAIN. 

Political Newspaper Overshadows All 

Others in Peninsula—Never More 

Than Two or Three Sheets Ads of 

Small Account—Influence of El 

Trust, a Combination of Liberal Pa¬ 

pers—Castilian Is Language Used. 
(Special Correspondence.) 

London, July 2.—In these days of the 
renascence of Spain it is interesting to 
glance at the present position of the 
newspaper press in the peninsula. One 
finds that the political journal is prac¬ 
tically the only sort of newspaper in 
Spain, and as newspapers are purchased 
chiefly for the political news they give 
and the opinions they express, little at¬ 
tention is paid to advertisements. The 
Spanish newspaper, therefore, never 
runs to more than two . or three sheets, 
of which the last is filled with petty 
advertisements. 

It is the delight in politics as a sub¬ 
ject for discussion which makes the 
life of the newspaper in Spain. This 
innate love of oratorical debate, which 
makes the whole country ring with pas¬ 
sionate—but rarely violent—discussion 
whenever an eloquent speech is delivered 
in the Cortes, also furnishes an explana¬ 
tion of the somewhat perplexing fact 
that no matter what party is in power 
the opposition press is always much 
more considerable in volume than the 
governmental. There seems to exist a 
natural impulse to goad the powers that 
be into more exciting action for the 
delectation of the onlookers! 

HOW P.\PERS .\RE READ. 

All classes read the same newspapers, 
fhose who cannot read, listen; and a 
writer in the London Times describes 
how he has often watched a band of 
four blind itinerant beggars plodding 
through the streets to their work all 
holding on to the ’cello while their con¬ 
ductor, walking ahead of the procession, 
read out to them in all seriousness the 
political news of the day. 

Although every man has his opinions 
in Spain and you may discuss the lead¬ 
ing events with your hall pbrter or the 
tramway conductor (off duty), it is 

Good 
Cuts 
For 
Newspapers 
We make plates for newspapers 

that are etched deep and will 

print well. 

Our prices are right and as we op¬ 

erate a day and night force, we are 

able to give newspapers a highly 

satisfactory service at all times. 

Atlas Engraving Company 

205 West 4(Hh Street New York 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed 

F. E. OKIE CO. 
PHILADELPHIA, PA. 

nevertheless true that public opinion, as 
it is known abroad, is not conscious of 
its strength in Spain, and it is the aim 
of the modern Spanish press to encour¬ 
age and form it. 

For this purpose especially the leading 
Liberal newspapers have formed what 
is known as “El Trust,’’ which com¬ 
prises the Madrid papers, El Heraldo de 
Madrid, El Imparcial, and El Liberal. 
This organization also controls the lo¬ 
cal editions which El Liberal publishes 
at Bilbao, Seville, Murcia, and Barce¬ 
lona, El Noroeste of Gijon, and El De¬ 
fensor of Granada, and it is by far the 
strongest press combination in Spain. 
As a political force its power was proved 
in 1909 and on other occasions. 

LA EPOCA, CONSERVATIVE ORGAN. 

The organ of the Conservative Gov¬ 
ernment has been for many years the 
evening newspaper La Epoca, which is 
also the journal of the aristocracy, and 
reports fully social events and Court 
news. La Epoca, with El Imparcial, are 
the Spanish papers one mostly meets 
with outside Spain. La Correspondencia 
de Espana has a curious history. It 
was originally a gazette in the sense 
given to the word when Louis XV 
reigned in France, that is to say, a jum¬ 
ble of items of news printed without 
order or classification, racy bits of gos¬ 
sip going side by side with real infor¬ 
mation, a pot pourri of news that was 
read with avidity and earned the nick¬ 
name of “the nightcap of Madrid,’’ be¬ 
ing read in bed the last thing before 
going to sleep, a time honored Spanish 
custom. 

La Correspondencia now, however, 
employs modern methods, and prints six 
editions a day, being the only newspaper 
in Spain to do so. El A, B, C is an¬ 
other venture of modern Spanish jour¬ 
nalism. Printed on glazed paper, illus¬ 
trated, appearing in pamphlet form, pos¬ 
sessing an excellent service of foreign 
news, it would do credit to any coun¬ 
try. Diario Universal represents an im¬ 
portant section of Liberal opinion. El 
Pais is the leading Republican organ. 

Resides these, which are the princi¬ 
pal papers of the capital, there are a 
host of others, representing every shade 
and color of opinion. All of them, im¬ 
portant organs or unpretentious “rags,” 
whether printed with modern linotypes 
or rolled off by hand in some dingy 
office in a back alley, have this in com¬ 
mon, that they are written in pure Cas¬ 
tilian. For the* purity of its style the 
Spanish press occupies a unique posi¬ 
tion in the world. In a country where 
books are not read, where the news¬ 
paper is often the only literature obtain¬ 
able, this is an important advantage for 
the people. 

LARGEST CIRCULATION 100,000. 
The largest circulation of any Span¬ 

ish paper is thought to be about 100,000 
copies per day; and yet all the Madrid 
papers publish special editions for the 
provinces. The provincial press in 
Spain has many organs of its own; 
which is not surprising, seeing how jeal¬ 
ous are the inhabitants of the ancient 
kingdoms of their hereditary character¬ 
istics. The Andalusian, the Catalan, the 
Galician and the Basque, the Valencian 
and the Asturian all have their regional 
paper, sometimes printed in their own 
language or dialect. The press has, of 
course, many representatives in the 
Cortes, some of whom have risen to 
high posts and are ministers or ex-min¬ 
isters of the Crown; and all such are 
proud of their origin. 

Indeed the Spanish journal is a proto¬ 
type of the Spanish “cahallero.” It is 
rarely very flush of money, is nearly 
without exception decent in tone, hon¬ 
orable in its treatment of political ad¬ 
versaries, generous in its impulses, and 
highly patriotic. The Spanish illus¬ 
trated papers are most excellent. Ar¬ 
tistically arranged, printed by modern 
methods and machinery. La Illustracion 
Espafiola, Blanco y Negro, Neuvo 
Mundo, Mundo Grafico and La Esfera 
are of a high standard. T. R. 

Old Iowa Newspaper Editor Dead. 

Isaac Van Meter, aged 76, editor of 
newspapers in Iowa for many years, 
and a Civil War veteran, died last week 

at the home of his son. Dr. Richard T. 
Van Meter, at Fremont, Neb., from 
hardening of the arteries. Mr. Van 
Meter with J. U. Wilson was founder 
of the Cedar Valley (la.) Tribune, aft¬ 
erwards known as the Waterloo Times- 
Tribune. He obtained notoriety by an 
alleged interview with Pat Crow, kid¬ 
naper of Eddie Cudahy, He came from 
Cedar Rapids in 1855. Mr. Van Meter 
was the oldest Democratic editor of the 
State. 

OBITUARY NOTES. 

Charles Lapp, for twenty-seven 
years publisher of the Brighton (Can.) 
Ensign, died last week at Midale, Sask. 
He was 65 years old. 

J. C. Atteberry, editor of the Ravia 
(Okla.) Times, died of paralysis July 5. 

A. G. Weeks, for a long time em¬ 
ployed as a writer on the New York 
Herald, the New York Tribune and the 
Brooklyn Eagle, died at Corwall, N, Y., 
Sunday night. He was about 45 years 
old. 

J. T. Farris, editor and owner of the 
Lincoln^County Herald of Libby, Mont., 
died last week in Spokane, where he 
recently underwent an operation. Mr. 
I'arris was one of the pioneer newspaper 
men of Montana, having formerly con¬ 
ducted a paper in the Ritter Root Val¬ 
ley, and more recently at Glasgow, 
Montana. 

Robert D. Blair, pioneer editor and 
publisher of Colorado, died at a hos¬ 
pital in Denver last week. He was 
61 years old and lived in Colorado thir¬ 
ty-two years. He went to Denver in 
1877 and became a typesetter on the 
Tribune and the Denver Republican. A 
few years later he went to Idaho 
Springs and established the Mining Ga¬ 
zette. Later he went to Georgetown, 
where he published the Miner until five 
years ago, when he returned to Idaho 
Springs and became publisher of an¬ 
other mining publication called the 
Miner. 

Edward C. Niver, managing editor 
and president of the Mail Publishing 
Co. Cliarleroi, Pa., died Sunday at 
Brock way ville. Pa. He was 52 years 
old. He worked on the Pittsburgh Post 
and the Dispatch and in 1902 purchased 
tlie Charleroi Mirror. 

ENTERPRISE AT HOUSTON. 

Pott Ittuet Each Rotarian Conven¬ 

tion Day a Special Number. 

During the convention of the Inter¬ 
national Association of Rotary Clubs 
held at Houston, Tex., June 22 to 26, 
the Houston Post published a special 
Rotarian number eqch day, edited in 
part by the Rotarians for their news 
exclusively. 

The Wednesday, June 24. issue was 
edited by the Salt Lake delegates and 
on h'riday, June 26, F. S. Reeder of 
the Philadelphia delegation was editor 
in chief. The Rotarian number of the 
Houston Post proved immensely popu¬ 
lar. 'I'he demand for extra copies to be 
sent to the boys back home necessi¬ 
tated a run of 5,000 copies per day. 

Another Houston Post feature that 
was appreciated by delegates was sup¬ 
plying them each morning with their 
home State newspaper, delivered to 
their rooms, at their hotels before 
breakfast. At the close of the conven¬ 
tion a telegram expressing the thanks 
of the officers was sent to the thirty- 
four newspapers whose courtesy made 
this home State newspaper service pos¬ 
sible. 

Chicago Ad Men’* Field Day. 

'I'he .'Xdvertising .Association of Chi¬ 
cago held a field day frolic last week 
that netted the association $5,000 for its 
charitable work. In the pushball com¬ 
bat of one period lasting twenty-five 
minutes the team of the "raylor-Critch- 
field .Agency defeated the Lord & 
riiomas -Agency team by three goals. 
In the four men relay event the Charles 
H. Fuller Agency won from the Mahin 
.Agency by two feet. 
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A Kansas Daily in City of 35,000 
and evening paper now making 
net about Six Thousand Dollars 
a year is offered for sale at $20,000. 
Terms Half Cash. Time on bal¬ 
ance. (Proposition D 314.) We 
have also several other good 
newspaper properties in various 
States. Write us. 

American Newspaper Exchange 
Rand McNally Buildinjl, Chicago 

FOR SALE 

Duplex Angle Bar, Flat 
Bed Press 

Prints 4, 6, 8, 10 and 12-page, 
seven-column papers at 4.500 an 
hour, folds to and page size. 
Can ship promptly. 

WALTER SCOTT & CO. 
Plainfield, New Jersey 

Canadian Press Clippings 

The problem of covering the Canadian 
Field is answered by obtainmg the service of 

The Dominion Press 
Clipping Agency 

which gives the clipping on all matters of 
interest to you, printed in over 96 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head office. 

74-76 CHURCH ST., TORONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Tr^t 
and Newspapers. 

TAKE IT TO 

f) OP^IS Eg mnSTESTf 
' 34 HOURS aB CNGRAVIRS' 
OUT OF ON EARTH 

PHOTO ENQEAVINO^ 
miiassAuSUn t«L490»4Prii>m— 
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A real newspaper is very much more than a pub¬ 
lication. It is a vital entity. It lives and breathes, 
and has its being. Each day of the year it enters the 
home, coni'cyitig a message to those who love it 
and trust it. Its soul is its disinterestedness.— 

llE.NkY VVatterson. 

AN OPEN FORUM FOR ALL. 
The Editor and Publisher represents a great 

industry, perhaps the most important industry 

in the world—an industry dominated by big men, 

able men, broad minded men, men of vision, 

whose predominating trait, and we say it to 

their everlasting glory, is their breadth of view 

and tolerance—tolerance in religion, tolerance 

in politics and tolerance in all the affairs of life. 

These men believe in fair play. On general 

principles they are, as a rule for the under dog. 

They w’ant to hear all sides of every question. 

They believe with President Wilson “that every¬ 

body knows more than anybody.” 

And so it is only fair that the newspaper 

standing for this great industry should carry 

into its policy the principles animating the dom¬ 

inant men in the industry. Therefore, our read¬ 

ers can expect from time to time articles and 

communications from our readers expressing 

views that are not entertained and held by The 

Editor and Publisher—just as last week we 

carried a story from the pen of Bert Moses. 

It was a communication—a voluntary communi¬ 

cation from Mr. Moses—a brilliant writer whose 

criticisms of the A. A. C. W. Convention were, 

as George P. Rowell used to say, “important 

if true.” But, how can Mr. Moses say, with 

any degree of accuracy, that there were no im¬ 

portant advertisers present at the Toronto Con¬ 

vention? In this statement he is all wrong. There 

were plenty of general advertisers there, to¬ 

gether with general advertising agents, adver¬ 

tising solicitors and all advertising men who 

go to make up that great army of the A. A. 

C. W., which has grown in a very few years 

from a membership of a few hundred to close 

on to ten thousand. 

The columns of The Editor and Publisher 

are open to all readers for the discussions of 

subjects that are of special or general interest 

to journalists and advertisers. It is only by an 

exchange of views that the much needed standard¬ 

ization in our trade may be brought about. 

THE CONVENTION SPECIAL. 

The Editor and Publisher has received many 

compliments during the past week from readers 

in the South and in the North, and as far west 

as Denver for getting out the newspaper pre¬ 

sentment which was issued as an extra under 

date of July 8. To be sure, we loaned our facil¬ 

ities and financed the effort, and our editor, 

Frank L. Blanchard, edited the vast amount of 

material under instructions and recommenda¬ 

tions and suggestions from the local committee, 

and, yet, we did only what any one else would 

have willingly done—contributed our share in 

the interest of the common good of all. The 

credit for this effort belongs to the newspaper 

division of the Toronto Convention. It was a 

movement from the ranks. The delegates pres¬ 

ent felt that the story of the newspaper division 

should be spread broadcast throughout adver¬ 

tising and publishing circles. The record shows 

that many times the thought was expressed that 

much good would come from the widest pos¬ 

sible publicity of the discussions at Toronto. 

Thus far over thirteen thousand copies of the 

newspaper presentment have been distributed 

to newspaper publishers in the United States, 

Canada, Great Britain and the Colonial Posses¬ 

sions, advertising agents, general advertisers, the 

members of the A. B. C., N. A. M. A., I. C. M. A. 

and kindred organizations. 

It is proposed to defray the expense by assess¬ 

ing every one of the persons whose name is 

signed to the Standards of Practice an equal 

assessment all around. Already checks are flow¬ 

ing in. Such strong papers as the Philadelphia 

Record, the Providence Journal and Bulletin and 

the Hartford Times were among the first to 

contribute, and the universal expression of opin¬ 

ion is “call on me if you want any more money” 

—an indication, don’t you think, that the effort 

has met with a ready response and that news¬ 

paper men are in harmony as to the Standards 

of Practice adopted by the newspaper division— 

a platform so broad and so liberal, and so gen¬ 

erous that all newspaper men can get together 

on it. 

While the enterprise of the Boston Journal in 

utilizing an aeroplane to secure photographs of the 

fire-swept portion of Salem is highly commendable, 

the man who did the perilous but splendidly success¬ 

ful work should not be overlooked. All that The 

Editor and Publisher knows about him is that he 

is a staff photographer for the Journal. Like that 

of thousands of other newspaper workers his identity 

is lost. Yet one thrills while reading how he used 

his camera at various altitudes up to 3,000 feet. In 

a matter-of-fact way, as if it were an every day*oc¬ 

currence, he says: “I kept sighting through the 

tinder and every time I found some part of the ma¬ 

chine ‘butting’ into the picture. I was told I could 

roam about a bit in this machine, so I clambored out 

on the fuselage and stood directly beside the avi¬ 

ator. Hanging to a strut with one hand, I held the 

camera with the other, pointed it diagonally down¬ 

wards and snapped the lense. Then I climbed back 

to my seat and reloaded. Some of the pictures were 

poor because the wind had hindered "’v putting the 

shutters back on the plate holders, but I feel satis¬ 

fied with those I did bring back safely.” That pic¬ 

ture man has a right to be satisfied and we hope 

he also found his pay envelope fatter at the end of 
the week. _ 

That the advance of woman suffrage and feminism 

may some day cost many cartoonists their job seems 

a somewhat pessimistic view, yet that is the fear of 

William Ireland, caricaturist of the Columbus (O.) 

Dispatch, as he gazes into the future. He bases 

his fear upon the possibility that when many women 

are in public life they will not stand for present 

day methods of cartooning but will so resent such 

hostile picture editorials that they will put the car¬ 

toonist out of business. It may be so. That, indeed, 

is the view of the New York Times, which says: 

“Mr. Ireland’s anxiety is not wholly without foun¬ 

dation. The charge so often made that women have 

no sense of humor is of course untrue, and dislike 

of ridicule is far from monopolized by them, but it 

is a fact that from lack of training in this direction 

they are far more reseiitful of unkind or hostile 

laughter directed against themselves than men dare 

to be. That the women will tolerate any derision 

which they have the power to prevent can hardly 

be expected, for even masculine politicians, pachy¬ 

derms as they are and have to be, have not infre¬ 

quently tried to protect their tortured hides with a 

statutory cover.” 

It is with a feeling of regret that we read in the 

April issue of Buckeye Printerdom, published by 

the Delphos Printing and Publishing Co., Delphos, 

O., that the magazine will hereafter be discontinued. 

Carl A. Jettinger, the editor, in his valedictory, 

said that he had been compelled to stop the publica¬ 

tion of the magazine because it did not pay. Buck¬ 

eye Printerdom was established fourteen years ago 

as the official organ of the Buckeye Press Associa¬ 

tion. It passed into Mr. Jettinger’s hands when he 
was elected secretary several years ago and had been 

carried on by him as a labor of love and duty. Under 

his direction the magazine had developed into a 

lusty and helpful publication. But the difficulty en¬ 

countered in securing advertising became so great, 

and the financial burden imposed in getting out the 

magazine became so heavy that he was finally 

obliged to throw up his hands. Mr. Jettinger de¬ 

clares that the concerns that supply the country pub¬ 

lishers with paper and presses and other material 

iMve such a monopoly of the field that there is no 

competition and therefore no necessity for adver¬ 

tising. He hopes that sometime the country edi¬ 

tors will have a publication of their own but it 

will have to have a more generous support than 

that accorded Buckeye Printerdom. 

A novel scheme has been introduced in London 

by the staid old l imes, of that city. For the amount 

of il5, it agrees to print annually in perpetuity, an 

“In Memoriam” announcement of four lines. In 

other words for $60 it will insert the notice once 

a year as long as the paper continues to exist! 

The question arises who is going to check up the 

insertions a couple of centuries hence for the person 

who put up the money? 

Isn’t it a relief to think we will no longer read 

that familiar headline, “Huerta to Quit,” in the daily 

newspapers? 

“AN AMAZING DECISION.” 

Richmond, Mich., July 13, 1914. 
The Editor and Publisher: 

The decision of the Court of Appeals m Ohio, 
the effect of which is to bar the publication of 
village ordinances in the villages where the adver¬ 
tising originates, unless the home new.spaper be 
a party organ, or announce allegiance to some polit¬ 
ical party, is a blow in the vitals of every independent 
village newspaper in that state. It is a most amaz¬ 
ing decision, in that it makes legal the publication 
of this class of advertising in newspapers located 
m towns outside of the municipality where the 
advertising originates, particularly in the ;ounty seat 
towns, in which locality the said advertising can 
have no local interest or bearing. 

The effect is to force village residents to sub¬ 
scribe for an outside newspaper which they may 
not care for, in order to read the advertising of 
a public character in which they have a vital interest. 
The alternative is for the publisher to consent to 
wear the party collar if his paper has b.*en inde¬ 
pendent, as it should be in order to fairly represent 
his mixed local constituency. 

This decision is on a par with the law passed ai 
the last session of the General Assembly in Indiana, 
requiring township trustees to publish their annual 
reports in papers representing dominant political 
parties. These laws and rulings are directly con¬ 
trary to the spirit of the times in journalism, which 
tends toward independence and non-partisanship. 

These Indiana and Ohio cases make it clear that 
the independent country publishers of the smaller 
towns of the country must organize for mutual pro¬ 
tection, and the protection of their readers as well. 
The forces of political greed are aggressive, and 
have been able to influence courts and legislatures 
in the interest of their propaganda. The independent 
publisher, who desires to maintain his self-respect, 
must strike back, but he can do nothing without 
organization and centralized power. Therefore, 
country publishers, get together, and fight for your 
rights! Henry F. Harris, 

Publisher. 
Richmond, Mich., July 13, 1914. 
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PERSONALS. 

William Randolph Hearst, Mrs. 
Hearst, Mrs. Martin H. Glynn, wife of 
the Governor of this state, and a party 
of friends were in Vancouver, B. C., 
early this week and later left for the 
home of Mrs. Phoebe Hearst, mother of 
Mr. Hearst, at Pasadena, Cal. In an 
interview at Vancouver, Mr. Hearst out¬ 
lined his views on the political situation 
and expressed the opinion that a coali¬ 
tion of the Progressive Republicans and 
Progressive Democrats would make the 
combined party the strongest in the 
nation. He said that he thought Col. 
Roosevelt would be making a great mis¬ 
take if he ran for Governor of New 
York. _ 

William C. Reick, owner of the New 
York Sun, returned Wednesday on the 
Imperator. 

Norman E. Mack, editor and pub¬ 
lisher of the Buffalo Evening Times, 
and Mrs. Mack sailed for Europe Sat¬ 
urday. He has been boomed for the 
nomination for United States Senator 
in the Democratic primaries, but he an¬ 
nounced before sailing that he would 
not be a candidate for that or any other 
nomination this fall. 

addressed the conference of the Asso¬ 
ciated Domestic Science Clubs at New 
York last week on the organization of 
the service and its method of handling 
the news. 

Reginald Lloyd, managing director of 
Lloyd’s Greater Britain Publishing Com¬ 
pany, a London concern, which con¬ 
trols publications in all parts of the 
world, arrived in New York Sunday 
from a trip through South America. 
His firm recently acquired the Buenos 
Ayres Herald. 

Dr. Talcott Williams, director of the 
Pulitzer School of Journalism, Colum¬ 
bia University, has become one of the 
editors of the revision of the New In¬ 
ternational Encyclopedia, now in course 
of publication. 

W. D. Cowan, editor of the San Saba 
(Tex.) Star, is a candidate for the 
Legislature. 

Edward B. Lilley, for twelve years 
managing editor of the Cleveland Plain 
Dealer, and later general manager of 
the Cleveland News, has been made 
general manager of the Los Angeles 
(Cal) Evening Express and Morning 
Tribune. 

WASHINGTON PERSONALS. 
Jackson S. Elliott, superintendent of 

the Eastern Division of the Associated 
Press, was a visitor to the Washington 
bureau this week. Mr. Elliott was for¬ 
merly a member of the Press Galleries 
and has many friends in this city. 

Richard V. Oulahan, chief of the New 
York Times bureau,‘ Don McGreagor, 
member of the New York Herald staff, 
and others who went to Niagara Fall% 
to cover the Mexican conference have 
returned to the city. 

Dudley Harmon, of the New York 
Sun, who did splendid work for his 
paper at Vera (Truz, has returned to 
Washington. 

What Welborn Want* to Know. 
Packard Motor Car Company, 

Detroit, Mich., July 15, 1914. 
The Editor and Publisher: 

Being only a poor, simple cuss, I en¬ 
joyed the Toronto convention. Mr. 
Bert Moses’ article in your June 11th 
issue inspires me to ask you two ques¬ 
tions : I want to know 

(1) Who the devil is Bert Moses? 
(2) Didn’t he try for that $1,000 prize 

and lose? 
Please let me know. 

and job business in very attractive location. 

Annual volume ol business, $30,000. Three 
Linotypes, Cox Duplex, etc. Owner interested 
to sell yi or all. Property needs aggressive 
management. Not more than $5,000 cash 

necessary, balance can be deferred. Owner’s 

return, $3,700 annually. Proposition K. C. 

Newspaper Properties 

225 Fifth Ave., New York 

Will buy controlling interest in 

Pennsylvania Daily now doing a good 

business in a field ripe for future de¬ 

velopment. Physical Property worth 

at least $25,(KK) with indebtedness of 

about $5,(XK). 

Harwell, Cannon A McCarthy, 
Newspaper & Magazine Properties, 

C. D. Lee of the United Press Asso¬ 
ciations has returned to New York after 
a trip through the West. 

Ernest A. Scholz, business manager, 
has resigned from the Chicago Herald 
after a long and successful career of 
more than twenty-five years with that 
publication. He has been with the 
paper continuously through all its 
changes and vicissitudes and its various 
changes of ownership. 

We present on the front page an 
excellent portrait of Arthur G. New- 
myer, the hustling business manager of 
the New Orleans Item. Mr. Newmyer 
is regarded as one of the ablest of the 
Southern newspaper men. 

Charles R. Lqng, general manager of 
the Chester (Pa.) Times and Repub¬ 
lican, is spending the summer abroad. 

J. R. Robinson, editor of the Toronto 
(Can.) Evening Telegram, is traveling 
in Europe. 

Fred Seeley, formerly publisher of the 
Atlanta Georgian, is reported to have 
presented a lot in Raleigh, N. C., to Sec¬ 
retary of State Bryan, who, it is said, 
has sold his Lincoln home and will go 
to North Carolina after his services with 
the Administration end. 

Leonard E. Kolmer has resigned as 
editor and manager of the Lonaconing 
(Pa.) Advocate for the past two years, 
has become general manager of the 
Frederick Post, a morning newspaper. 

Dave Leahy has become editor of the 
El Dorado (Kan.) Daily and Weekly 
Republican. 

W. T. Todd, formerly business man¬ 
ager of the Waynesboro (Pa.) Daily 
Herald, but for the past two years as¬ 
sociated with the Waynesboro Daily 
Record, has resigned and taken the po¬ 
sition of business manager of the Her¬ 
ald. 

Wilson L. Coudon, formerly editor 
of the Perryville (Pa.) Record, has 
been_ appointed deputy insurance com¬ 
missioner of Pennsylvania. 

Charles M. Stauffer, who has been 
general manager of the New Mexican 
Printing Company, publishers of the 
Santa Fe New Mexican, will leave that 
paper on August 1 for Bethlehem, Pa., 
to engage in another line of work. 

Frederick Roy Martin, assistant gen¬ 
eral manage! of the Associated Press, 

John J. Cundiff, editor since 1901 of 
the Sedalia (Mo.) Morning Capital, a 
Republican newspaper, has severed his 
connection with the paper. 

Grosvenor Dawes, chief of the edi¬ 
torial division of the Chamber of Com¬ 
merce of the United States and editor 
of their publication, the Nation’s Busi¬ 
ness, has resigned, his resignation to 
take effect September 1. 

GENERAL STAFF PERSONALS. 

William A. Vollmer, for the past two 
years managing editor of the House and 
Garden, is now managing editor of 
Town and Country. 

Arthur G. Burgoyne, Jr., formerly 
of the Pittsburgh Gazette-Times, has 
been elected superintendent of the new 
Bureau of Morals of that city. 

Paul S. Stansbury has taken charge 
of the circulation of the Coatesville 
(Pa.) Daily Local News. 

Miss Minnie Lawther, formerly of the 
Wetzel (W. Va.) Republican, has taken 
a position on the editorial staff of the 
West Union Record. 

J. Ted Beatty has become city editor 
of the Rochester (N. Y.) Daily Post 
and Record, succeeding E. C. Hackett. 
For the past few months Mr. Beatty 
has been employed in the war depart¬ 
ment at Washington, D. C., but before 
that he was actively associated with 
newspaper work in Rochester. 

S. D. R. Smith, manager of the Mich¬ 
igan Bureau of the United Press, will 
leave for a vacation trip through North¬ 
ern Michigan July 18. H. E. Babcock 
of the Detroit Journal will have charge 
of the bureau during his absence. 

Charles T. Schermerhorn, managing 
editor, is on the city desk of the De¬ 
troit Times, during the absence of F. 
E. W. Bright, who left for his summer 
vacation recently. 

Charles W. Collins, formerly dramatic 
critic of the Chicago Inter-Ocean, has 
become dramatic critic of the Chicago 
Post, succeeding Frederic Hatton. 

Dana E. Jones, one of the solicitors 
of the Erie (Pa.) Dispatch, and Mrs. 
Jones are receiving congratulations 
from their friends on the occasion of 
the birth of a son. The little youngster 
was born last Sunday morning and 
weighs eight pounds. 

Earle Welborn. 

PUBUSHER’S NOTICE. 
Subscription: Two Dollars a year In the 

United States and Colonial Possessions, $2.S0 
a year in Canada and $3.<X) foreign. 

It is suggested that the publication should 
be mailed to the home address to insure 
prompt delivery. 

The Editor and Publisher page contains 
672 agate lines, 168 on four. 

The columns are 13 picas. 

Advertising will not be accepted lor the 
flrst three pages of the paper. 

Advertising Rates: Transient Display 25c. 
an agate line. 

Liberal discounts are allowed on either 
time or space contracts. 

Small advertisements under proper classi¬ 
fication will be charged as follows: For Sale 
and Help Wanted fifteen cents a line; Busi¬ 
ness Opportunity and Miscellaneous ten 
cents a line, and Situations one cent a word; 
see classified pages. 

The Editor and Publisher can be found on 
sale each week at the following newsstands: 

New York—World Building, Tribune Build¬ 
ing, Park Row Building, 140 Nassau street. 
Manning’s (opposite the World Building), 33 
Park Row ; The Woolworth Building, Times 
Building, Forty-second street and Broadway, 
at basement entrance to Subway ; Brentano’s 
Book Store, Twenty-sixth street and Fifth 
avenue, and Mack’s, opposite Macy’s on 
Thirty-fourth street. 

Philadelphia—L. G. Rau, 7th and Chest¬ 
nut streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
street. 

Washington, D. C.—Bert E. Trenls, 611 
Fourteenth street, N. W. 

Chicago—Morris Book Shop, 71 East Adams 
street; Post Office News Co., Monroe street. 

Cleveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Offlcs. 

Detroit—Solomon News Co., 69 Lamed 
street, W. 

San Francisco—R. J. Bldwsll Co., 742 
Market street. 

MISCELLANEOUS 

Advertisements under this classification ten 
cents per line, each insertion. Count 
seven words to the line. 

DAILY NEWS REPORTS. 

Special and Chicago news. YARD’S NEWS 

BURE.^U, 167 W. Washington St., Chicago, 

III. 

LINOTYPE MACHINES 

All models, bought and sold. Complst* iins 
of Printers’ macninery and supplies on hand 
tor immediate shipment 

RICH « McLBAN, 
SI Clltt St.. NSW York. 

BUSINESS OPPORTUNITY 

Advertisements under this classification ten 
cents per line, each insertion. Count 
seven words to the line. 

To the ambitious young man with capital 
and experience, who desires to become a 
publisher, we can offer several good oppor¬ 
tunities. Harrls-DIbble Company, 71 West 
J»d St., New York City. 

Times Bldg., New York City. 

SITUATIONS WANTED 

Advertisements under this classification one 
cent per word each insertion. 

ARE YOU IN NEED OP AN ADVERTISING 
MA.N? 

One who is capable and experienced in writ¬ 
ing as well as soliciting copy, with the ability 
and willingness to give real, efficient service; 
active; thoroughly reliable; first-class refer¬ 
ences. The writer will be pleased to hear 
from any publisher or executive who has an 
opening for such a man. Address Worker, 
care ’The Editor and Publisher. 

Ad Manager of daily of 6,000 circulation 
wants change for personal reasons. Have 
doubled business in past year and increased 
rates 50 per cent. Experienced ad writer and 
service man and prefer opening of this kind 
with Eastern paper of opportunities. Work 
highly recommended by advertisers and 
agents. Eight years’ experience in editorial, 
advertising and business departments. Thirty 
years old; married; no bad habits; highest 
references. Address Ad-Man-Writer, care 
Editor and Publisher. 

HELP WANTED. 

WANTED.—An experienced, wide-awake, 
advertising solicitor, on a six-day-a-week 
evening publication, in a town of 75,000 in 
eastern state. Give all information and low¬ 
est salary in first letter. Box D 1264, Care 
The Editor and Publisher, New York City. 

Wanted, immediately.—Experienced adver¬ 
tising solicitor and circulation manager. Give 
full particulars and state amount salary de¬ 
sired. Sunday Call, Pittsfield, Mass. 

We want a man who has had reportorial 
experience to work in connection with our 
business office and to boost real estate, auto¬ 
mobiles and kindred lines. Address D 1267, 
care The Editor and Publisher. 

Advertisements under this classification, ten 
cents per line, each insertion. Count 
seven words to the lino. 

Chicago — New York — Phila- 
THB BLACK delphia, for 20 year* the coal 

DIAMOND trades’ leading journal. Write 
for rate*. 

IHIEIBE the 

THE FAIRBANKS (ALASKA) DAILY 
NEWS-MINER, the oldest paper in Interior 
Alaska, where the gold comes from, reaches 
the highest-paid class of workers in the 
world. There are only 16,000 people in the 
News-Miner’s district, but they produce and 
spend from $5,000,000 to $10,000,000 a year. The 
smallest piece of money there is 2Sc. piece— 
which is the price of a newspaper, cigar or 
drink. One million was sent out of Faiftanks 
in one year to mail-order houses. The aver¬ 
age per inhabitant annually is $135 freight 
paid. Everything is dear except advertising 
—advertising agents take notice—and the 
people buy whatever they want when they 
want it. 



THE EDITOR AND PUBLISHER AND JOURNALIST July 18, 1914 

“New York State Folks Have Invested 
An indication—don’t you think?—of their income ability and financial a 

necessities. These thirty-seven daily newspapers cover the State and off 
Can you b 

In New York State there is great purchasing power 

among the inhabitants. 

Their earning ability is great enough to enable them 

to buy the things they want. 

There are 100,000 automobiles owned in the state, rep¬ 

resenting an investment of over $150,000,000. 

Automobile owners spend in up-keep, wages, enter¬ 

tainment, etc., an average of at least $150,000,000 a year. 

The inhabitants of the State of New York spend at 

least $200 annually per person. On that basis the total 

expenditures are about One Billion Eight Hundred Mil¬ 

lion Dollars. 

It is a very rich, responsive territory. 

If an advertiser spent one cent per capita per annum 

to get the attention of all of the inhabitants of the State, 
his advertising investment would amount to about 

$90,000 a year. 

Ninety thousand dollars per annum would give a gen¬ 

eral advertiser an overpowering campaign in the daily 

newspapers of the State. 

I do not know of a single general advertiser who spends 

$90,000 yearly in New York State daily newspapers. 

There are several who could and should. 

Just think of the cost—one cent per annum per inhab¬ 

itant ! 

A general advertiser investing $90,000 in the dail}^ 

newspapers should do a business of at least $900,000 

yearly. As a matter of fact, newspaper advertising does 

not cost 10% on gross business done. 

It is a common impression that it costs a great deal 

of money to advertise in newspapers in New York State 

because of the rates charged by New York City news¬ 

papers. 

Never was there a more inaccurate impression or 

deduction. 

A CLOSE ANALYSIS for THE 
By WILLIAM C 

NEW YORK STATE DAILY NEWSPAPERS ' ^ 
City Paper Circulati.. IS.OOS 

Albany Journal (E). . •’16,127 .05 .035 

Albany Times-Union (E).. . *39,915 .06 .06 

Albany Knickerbocker-Press (M).... . “32,417 .06 .05 

Albany Knickerbocker-Press (S). . *26,069 .06 .05 

Auburn Citizen (E). *6,449 .0178 .0135 

Binghamton Press-Leader (E). . *24,576 .05 .04 

Brooklyn Eagle (E&S) 3c. . *44,754 .16 .16 

Brooklyn Standard-Union (E). . ""61,731 .15 .15 

Brooklyn Standard-Union (S). . **64,611 .15 .15 

RiifFaU f Courier (M) 60,472 ) 
Buffalo 1 Enquirer (E) 51,334 { *♦111,806 .14 .12 

Buffalo Courier (S). . 102,902 .14 .12 

Buffalo News (E). . *96,059 .15 .14 

Buffalo News (S). . *96,059 .15 .14 

Buffalo Times (E&S). . *57,006 .09 .08 

Elmira Star-Gazette (E). . *19,221 .035 .03 

Gloversville Herald (M). . *7,068 .02 .015 

Gloversville Leader-Republican (E).. *5,511 .0143 .0107 

Ithaca Journal (E). *5,293 .025 .015 

Lockport Union-Sun (E). . *5,234 .0157 .012 

Mount Vernon Daily Argus. *5,444 .0214 .015 

New York Globe (E). . *144,982 .28 .28 

New York Herald (M). . 85,000 .40 .40 

New York Herald (S). . 200,000 .50. .50 

New York newspapers serve advertisers 
business known loc^l 

Twenty-four (24) leading magazines, with circulai.l 
have in the State of New York alone a combined circul 

In order t© obtain this New York State circulation 
tion of these magazines, in as much as it is manifestly i 
by zones. 

Therefore, the advertiser who wishes to buy the 1, 
York must pay the combined rate of these magazines, \ 

Now, assuming that the national advertiser couk 
combined rate is $7^,56 per line, he will find that the 
State from these magazines costs him a total of $8,44 p 

Comparing the cost of this New York magazine cir 
newspaper circulation aiound which this advertisemer 
advertiser can buy a newspaper circulation of 2,176,92; 
a bonus of 389,804 circulation at less than half the cost 

General advertisers, agents and space buyers seekin 
and distribution facilities in New Y^ork City and New Y 
newspapers listed above will aid and assist with local c 
Editor and Publisher and Journalist, The Newspaper 
Phones Beekman 4330 and 4331. 
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ed Over $150,000,000 in Automobiles 
al capacity to gratify their desires for the luxuries of this life as well as its 

offer the general advertiser 2,176,923 circulation at $3.73 per agate line, 
ou beat it ? 
THE GENERAL ADVERTISER 
VM C. FREEMAN 

' NEW YORK STATE DAILY NEWSPAPERS—Conhn««d 

000 City Paper Circulation 2,500 1 10,000 1 

535 New York Post (E). .. t30,004 .18 .16 

56 New York Telegram (E). .. 172,000 .30 .27 

35 New York Telegram (S). .. 120,000 .20 .20 

55 New York Times (M&S). .. "246,118 .45 .40 

0135 New York Mail (E). .. "130,137 .32 .29 

54 

16 

15 

15 

New York World (M) ) 
New York World (S) 5 

380,540 .40 .40 

New York World (E). .. 360,902 .40 .40 

Rochester Union & Advertiser (E).. .. "36,613 .08 .055 

Schenectady Gaaette (M) . ..ttt23,006 .06 .04 

12 Troy Record (M&E). .. *♦22,106 .035 .035 

12 Troy Standard-Press (E). .. "13,519 .0357 .02 

14 Watertown Standard ^.E). .. "10,324 .021 .0142 

14 

08 

03 . 

Watertown Times (E). .. "13,061 .02 .02 

2,176,923 4.0409 3.7304 

"Government Report. 

015 ttfAverage Gross A.A.A. Audit. 

**Average net paid A.A.A. Audit. 
012 

""Average net paid sworn to by publisher. 

Other circulation ratings arc from Nelson Chesman’s Rate 
28 Book for 1914. 

^ tPublisher’s signed statement of average gross figures on file 
in this office, 

,50 

rtisers in the dual capacity of making their 
[ locally and nationally. 

:ircula ion scattered all over the United States and Canada, 
d circulation of 1,787,119. 

:ulation, it is necessary, however, to buy the entire circula- 
lifestly impossible for them to sell circulation by states or 

y the 1,787,119 magazine circulation in the State of New 
izines, which is $79.56 per line. 

er could use all the circulations of the magazines, whose 
at the 1,787,119 circulation which he gets in New York 
$8.44 per line. 

zine circulation with the cost of the combined concentrated 
rtisement is written, we find that for $3.73 per line the 
,176,923. On this basis, the advertiser gets in newspapers 
the cost of the magazine circulation. 
s seeking further light in respect to marketing conditions 

I New York State and the degree to which the dominant 
local cooperation, are requested to communicate with the 

vspaper Advocate, Suite 1117 World Building, New York. 

Look at the combined circulation and rate listed on 
this page. 

Compare total circulation and its cost with any other 

form of publicity you can think of. 

And don’t forget to take into serious consideration 

what it means to talk to so many people so often, as a 

newspaper gives you opportunity to do. 

The daily touch—the daily reminder at minimum of 

cost is the thing that gets the advertiser business quickly. 
He makes a speedier and more satisfactory success 

through the daily newspaper. 

New York State, remember, represents nearly 1-10 

of the population of the Nation, and considerably more 

than 1-10 of the money that is spent annually. 

It is a very fertile field. 

There is no waste effort if the newspapers scheduled 

on this page are used to develop business. 

Collectively they are certain to give the advertiser 

adequate return on his investment, no matter how big or 

little it may be. 

It is impossible for any manufacturer with a merito¬ 

rious article to sell to fail in getting satisfactory results 

from the use of New York State daily newspapers. 

Why advertisers do not concentrate in given territories 

more than they do is due to the fact that there has been 

no concerted effort by the newspapers to pool their issues 

and show advertisers how sane and economical it is to 

buy publicity in the daily newspapers. 

Why an advertiser should seek to interest 100,000,000 

people before trying to interest 10,000,000 people is one 

of the mysteries of advertising which is now being 

cleared up by newspapers getting together and showing 

their united power. 

New York State daily newspapers are showing a get- 
together spirit and together they will produce marvelous 

results for any legitimate business. 
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New Jer»ey*» 
Leading 7 Day Paper 

Trenton Times 
More circulation than cor¬ 
responding period in 1913 

U. S. Report,_2H,985 Paid 
and 200,000 more lines of 
display advertising 

Kelly - Smith Co. 
CHIC AGO NEW YORK 
Lyttoa Bldg. 220 Fifth Ave. 

Times, Alone, Gained Ad¬ 

vertising in June, and in 

the Six Months of 1914. 
The New York Times is the only New 

York morning newspaper which published 

a larger volume of advertising in June, 

1914, than in June, 1913. It is also the only 

New York morning newspaper which pub¬ 

lished, daily or Sunday, more advertising 

in the first six months of 1914 than in the 

first six months of 1913. 

A LIVE WIRE 
The New York Evening Mail 

ranked first among papers of its 
class in the volume of advertising 
carried during the first six months 
of this year. 

Its average net paid circulation 
for the six months just ended was 

141,321 
Mr. Advertiser, it pays to use 

The Evening Mail 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

Foreign Adterlising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

If your Product or 

Proposition is Worthy, 

tell about it in the 

NEW YORK 
TRIBUNE 

and be fully assured of 

Satisfactory Response. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid circulation of any New 
Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertianc Repraeentetivee 

New York Chicago St. Louia 

NORTHWESTERN NEWS 
(Special Correspondence.) 

Spokane, Wash.—Charles B. Carlisle, 
77 years, of Chicago, cousin of the late 
John G. Carlisle, tormer cabinet officer 
in the Cleveland administration, is vis¬ 
iting the city in search of the first type 
and printing press owned by the Re¬ 
view, at present the Spokesman-Review. 
“1 brought that old Washington hand 
press to Spokane from Portland, Ore., 
ireighting it overland from Cheney in 
the late 70s,” states Mr. Carlisle. 
“When 1 first came to Spokane there 
was no railroad, and 1 went overland 
as a publicity booster sent out from 
Portland, and met the coming railroad 
in Montana. There were about 300 peo¬ 
ple here when 1 first came to Spokane 
Palls. J. J. Browne wanted me to stay, 
and predicted tliere would be 100,000 
people here some day. Today 1 have 
trouble in trying to hnd old landmarks.” 
Mr. Carlisle plans to establish a news¬ 
paper at Hunters, Wash. 

H. E. Bruckner, an operator in the 
Spokane office of the Associated Press, 
will enter the international telegraphic 
tournament in connection with the Pan¬ 
ama-Pacific International Exposition at 
San P'rancisco next year. Mr. Bruck¬ 
ner was second in the Philadelphia 
world’s ciiampionship competition in 
1903. In that contest as a compromise 
William Gibson was awarded first hon¬ 
ors and Bruckner first money. In the 
Atlanta tournament in 1SAJ2 Bruckner 
won the gold medal and first money for 
straight Morse sending; first money and 
gold medal for message sending; second 
money and silver medal for message re¬ 
ceiving and a medal and prize money 
in a combination. 

NEW catholic paper. 

As the official organ of the new Spo¬ 
kane diocese, presided over by Bishop 
A. F. Schinner, the Catholic Messenger 
will start publication in Spokane within 
two months. W. P'. Conyard, proprie¬ 
tor of the Gem Printing Company, an 
experienced newspaper man, will edit 
the publication. 

Carl Getz, former teacher of journal¬ 
ism in the University of Washington, 
has acquired an interest in the East 
Washingtonian at Pomeroy, Wash. Ray 
McClung, son of the editor and owner, 
also has an interest in the plant. 

Septicemia, superinduced by the ul¬ 
ceration of a wisdom tooth, caused the 
death in Spokane July 1 of James T. 
P'arris, publisher of the Libby (Mont.) 
Herald. Mr. Farris had been a promi¬ 
nent figure in Montana’s political and 
journalistic affairs since 18^. His eld¬ 
est son will continue the publication of 
the Herald. 

CHANGES IN INTEREST. 

Henry Evans has purchased the Koo¬ 
tenai Times, of Libby, Mont., from J. 
W. Barrett, who has decided to enter 
Democratic politics. 

Bryan Irvine of Hamilton, Mont., has 
announced that he will take his plant 
to Darby, Mont., to start a newspaper. 

R. R. Kilroy, former editor of the 
Missoula (Mont.) Sentinel, will edit the 
Billings (Mont.) Journal, which was 
acquired recently by J. M. Kennedy. 

F. D. Bare, former editor of the 
Poison (Wash.) News, has gone to 
Los Angeles, and the News has sus¬ 
pended publication. 

Announcements are out of the mar¬ 
riage of W. H. Mason, editor of the 
Dreary (Idaho) Enterprise, and Miss 
Margaret Keane of Moscow, Idaho. 

C. D. Eastman has purchased the 
I-eader at Hunters, Wash., from F. E. 
Chitty. Mr. Eastman has been principal 
of the Hunters public schools. 

Phil T. Kelly has founded the Moun¬ 
tain Miner, a weekly, at Elk City, Idaho. 

Wilburton (Okla.) New* Plant Burn*. 

Fire, caused by a lighted match 
dropped on a carpet, a portion of which 
was saturated with gasoline, caused the 
total destruction of the Wilburton 
(Okla.) News plant and several other 
lniilding4 last week. Following the nie, 
the Latimer County Democrat, a Wil¬ 
burton paper, tendered the use of its 
plant to the News’ owners. 

LOCAL CO-OPERATION. 

New Organization Enter* the Field 

A* a Di*tributing Agent. 

“In the breathless hurry of this ad¬ 
vertising age there has been one great 
and powerful medium that has been al¬ 
most overlooked and very much neg¬ 
lected,” says the prospectus of the “As¬ 
sociated American Newspapers,” pur¬ 
porting to set forth the “purpose and 
principles of the Merchandising Organ¬ 
ization of the Associated American 
Newspapers.” The little booklet is a 
sixteen-page affair which presents to 
the small town newspaper publisher an 
ingenious plan whereby the Associated 
American Newspapers shall act, with 
the assistance of the local publishers, 
as 'the distributing agent for many 
national advertisers. Briefly stated, 
the plan is this: 

“Your selling service is explained on 
the assumption that you have an adver¬ 
tising solicitor. If you do not have one, 
the multiplied amount of foreign adver¬ 
tising that he will make possible will 
pay you well for hiring one. Here in 
complete detail is the manner in which 
your paper, working through the Mer¬ 
chandising Organization of the A. A. 
N., furnishes each client of our agency 
this wonderfully valuable selling serv¬ 
ice. 

“We work out a complete advertis¬ 
ing campaign, get it up in neat and at¬ 
tractive form, have all the ads electro- 
typed, and then we send you copies 
of this advertising campaign, and you 
put these in the hands of your adver¬ 
tising solicitor. He goes to the dealers 
who should handle this line of goods 
and says, ‘Mr. Merchant, I have here 
a complete advertising campaign on 
-. It marks the first step in a 
new system of merchandising that is 
certain to mean a great deal to you.’ ” 

Then follows a page of matter tell¬ 
ing how the advertising solicitor is to 
sell the local merchant. The booklet 
then continues: “Backed by this kind 
of an argument do you think that your 
advertising solicitor will have any 
trouble in getting these local merchants 
to stock these goods? The manufac¬ 
turer distributing through the M. O. 
of the A. A. N. will be able to sell for 
less and spend more for advertising. 
The latter will enter into an agreement 
with each advertiser, whereby a cer¬ 
tain percentage of the sales in each 
city will be spent in advertising. This 
will run from five per cent, on high- 
priced staples, such as shoes, clothing, 
etc., up to forty and fifty per cent, on 
specialties. The average will be hardly 
less than twenty-five per cent.” 

This is carrying the idea of local 
co-operation to the extreme. 

The booklet is issued from Indianap¬ 
olis. Further on in the booklet the 
publisher is informed that it is expected 
that the M. O. of the A. A. N. will 
produce about fifty clients and the pub¬ 
lisher’s share in the advertising on the 
merchandise he sells will be about 
twenty per cent. 

One of the pungent and pithy para¬ 
graphs of the little booklet is toward 
the end, and it reads as follows: 

“The personnel of the organization 
could mean but little to you. Suffice 
it to say that we are amply financed; 
that we are backed by the very best 
advertising and selling ability; that we 
are drawing to us, and will continue to 
further draw, the very best brains that 
the merchandising world affords.” 

Death of Col. C. R. Walter*. 

Col. C. R Walters, for thirty-four 
years editor and publisher of the Rich 
Hill (Mo.) Daily and Mining Review, 
died at his home in that city last week. 
Col. Walters had been in feeble healtli 
for some time, having suffered two 
slight strokes of paralysis. He was 
born May 14, 1852, in St. Louis, going 
to Rich Hill in 1880, the year of the 
town’s birth. He was a member of the 
Missouri World’s Fair Commission 
during the St. Louis Fair, also a mem¬ 
ber of the board of directors of the 
Nevada Insane Asylum for twelve 
years. 

reaches more of the better class 

people in Greater New York than 

any other Evening paper. 

Net paid circulation for year 

ending June jo, igi4 

153,330 
Net paid circulation for June jo, IQ14 

174,206 

THE PITTSBURG 
PRESS 

Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Advertising Representatives 

I. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldg., Chicago 

There is no Duplication or Substi¬ 
tution in 

Pittsburg Leader 
Circulation 

Ask us about the Pittsburgh Terri¬ 
tory and in what way the Leader is 
the important paper. 

VERREE. & CONKLIN 
Foreign Representatives 

Steger Building, Chicago 
Brunswick Bldg., New York 

Standing always for 
Progress, for Honesty, 
for Cleanliness, these 
two newspapers are 
family friends. 

THE PITTSBURGH POST 
(Morning) 

THE PITTSBURGH SUN 
(Afternoon) 

CONE. LORENZEN & WOODMAN 

Foreign Representatives 

New York, Kansas City. Chicago 

Get the Best Always 

tltJC 
Pittfiburg IBtfipatcb 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE G. BROOKE. 

Brunswick Building, New York 

HORACE M. FORD, 
People's Gas Building, (^cago 

H. C. ROOK, 
Real Estate Trust Building, Philadelphia 

The Peoria Journal 
“Guarantees a larger bona fide circulation 

than any other Peoria newspaper and also 
guarantees as much city circulation, in Peoria 
and Peldn, as both other Peoria newspapers 
combined." 

H. M. Pindell, Propriutor 

Chat. H. Eddy, Fifth Ave. Bldg., Naw York 
Chat H. Eddy, Old South Bldg., Boaton 
Eddy & Virtue, People's Gas Bldg., Chicago 
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Seven strong newspapers— 
each wields a force in its 
community that honest ad- 
vertiaers can employ to advantage. 

THE CHICAGO EVENING POST 
(Evening Dnilr) 

INDIANAPOLIS STAR 
(Morning Dnilr nnd Sundar) 

TERRE HAUTE STAR 
(Morning Daily and Sunday) 

MUNCIE STAR 
(Morning Daily and Sunday) 

THE ROCKY MOUNTAIN NEWS 
(Morning Daily and Sunday) 

THE DENVER TIMES 
(Evening Daily) 

THE LOUISVILLE HERALD 
(Morning Daily and Sunday) 

The Shaffer Group 

The Seattle Times 
• THE BEST THAT MONEY CAN BUY” 

Circulation for June, 1914— 

Daily. 69,152 Sunday. 89.318 

47,000-In Seattle-50,000 

Largest circulation of any daiiy or Sun¬ 
day paper on tbe North Pacific Coast. 

During June, 1914, The Times gained 1,1H0 

inches, leading nearest paper by 23,400 inches 

—Total space 64,138 inches. The foreign ad¬ 

vertising gained 364 inches over June, 1913. 

LARGEST QUANTITY— 

BEST QUALITY CIRCULATION 

Buy the beet and you will be content 

The S.C.BECKWITH SPECIAL AGENCY 
Sole Foreign Repreeentatlvee 

NEW YORK CHICAGO ST.LOUIS 

PREMIUM MEN UNITE. 
(Continued from page 94.) 

on the Vigilance Committee’s work and 
the work of the Educational Commit¬ 
tee. He said it was the desire of the 
National Commission to have field sec¬ 
retaries who would go to all parts of 
the country and talk to Boards of Trade 
and Chambers of Commerce and inform 
them of the work of the Associated 
Clubs. He stated that the most eco¬ 
nomical way of convincing the people 
of this country that the premium busi¬ 
ness is a legitimate business is through 
an organization that would standardize 
the premium business. 

H. S. Bunting stated that the pre¬ 
mium business in the past had received 
a black eye through the “bunko” men 
who had, unfortunately, been associated 
with the business. Through such an 
organization as was proposed it would 
be possible to eliminate, or largely mini¬ 
mize the efforts of such undesirables. 
By establishing a community interest 
and the adoption of a Standard of 
Practice, premium users would be put 
on the map. 

WOULD BE A GOOD THING. 

S. A. Kirkman urged those present 
to form an organization “right now.” 
Mr. Kirkman thought all of the mem¬ 
bers agreed that it would be a good 
thing to have such an organization and 
he thought they should proceed to the 
formation of a permanent organization. 

Judge A. A. Adams, general coun¬ 
sel to the Arbuckle interests, explained 
in detail the Florida case, which is now 
on appeal to the Supreme Court of the 
United States, and told how the manu¬ 
facturers of premium goods throughout 
the nation had made a generous re¬ 
sponse in providing funds to carry the 
matter to the upper courts. He stated 
that Massachusetts was the latest State 
to adopt drastic premium legislation. 

E. F. Spitz, an attorney, appearing for 
the United Profit Sharing Corporation, 
which handles the premium business for 
the United Cigar Stores Company, ad¬ 
dressed the meeting at some length on 
the Florida statute. He stated that it 
is generally known in Florida that the 
case had been introduced and inspired 
by one individual and that it seemed 
the favorite sport of Florida legislators 
“to pass the buck to the other fellow.” 

Mr. Eckman explained that through 
his membership in the American Spe¬ 
cialties Manufacturing Company he was 
supplied information regularly with 
reference to bills introduced in State 
Legislatures, which might in any way 
effect his business. 

LAW'S ON PREMIUMS. 

John Hall Jones, an attorney, appear¬ 
ing for the Sperry & Hutchison Com¬ 
pany, stated that the laws in the several 
States regarding the use of trading 
stamps are the best possible to obtain. 
His folks are always alert to their best 
interests. Mr. Jones said, “You cannot 
kill the trading stamp business without 
killing the premium business. The re¬ 
cent unfavorable legislation in Florida 
was because of the fact that the United 
Cigar Stores Company and the Trading 
Stamp Companies had very little, if any, 
interest in Florida, otherwise the bill 
would have been killed in committee.” 

E. F. Spitz, continuing, said: “There 
is a wave sweeping over the country. 
Opposition to the premium advertising 
system has grown by leaps and bounds. 
Those who are not in sympathy with 
the idea feel that they must either de¬ 
stroy it or regulate it. There is only 
one way to control this and that is 
through the agency of publicity—to shed 
light where there is at present darkness. 

In talking about the question of the 
adoption of a constitution and by-laws, 
Henry S. Bunting said, “There are hun¬ 
dreds of premium men who may be 
brought into our association under the 
associated membership plan.” Mr. Bunt¬ 
ing was of the opinion that the by-laws 
were so broad and so simple that anyone 
could come into the oi'ganization. He 
felt, however, that the representative 
houses in the trade should control the 
organization. He maintained that the 
associate membership should take in all 
those engaged in the business. It would 
be easy to get members at $10 a year. 

STRIKE DECLARED BY NEWSIES. 

They Object to the Adoption of a No 
Return Policy by the News. 

The Detroit News and Tribune have 
been boycotted by the newsies in the 
downtown zone of Detroit. 

rite boys in the past have had the 
privilege of returning all unsold papers, 
and a number have been given credit 
for the day’s drawings. 

These boys have either bought or 
fought for the leading downtown cor¬ 
ners and have sub-let them to smaller 
newsies on a fifty per cent, margin. 
I'he News has declared itself against 
this system and has cut off the return 
and credit privilege. 

On the first day of the strike, the 
boys paraded the streets requesting the 
public to help them in their battle for 
their rights. A few venturesome boys 
bought News only to have them torn 
from their arms. A number of the 
newsies were arrested by the police for 
committing this act of violence. 

In the meantime the other papers are 
reaping the benefit in increased sales. 

APPROVE ITEM ACCOUNTING. 

Rise and Fall of Philadelphia Paper 
Revealed in Executor’s Report. 

The story of the rapid growth and 
the equally rapid decline of the Phila¬ 
delphia Evening Item, twenty years ago 
a widely read paper of that city, was 
recalled in Orphans’ Court, Saturday, 
when Judge Gummey confirmed the 
account of Harrington Fitzgerald, sur¬ 
viving executor of his father, Thomas 
Fitzgerald, who founded the newspaper. 

When Colonel Fitzgerald died in 
June, 1891, his estate, consisting mainly 
of the newspaper plant, was estimated 
at many thousands of dollars. It was 
left equally to his five children. By 
agreement the sons continued the enter¬ 
prise; but from the day of the death 
of its founder ill fortune pursued it. 

Three sons died, and when the Item 
was sold at public sale January 12, 1914, 
it netted the estate $9,672.74. The ac¬ 
count confirmed Saturday showed a bal¬ 
ance for distribution of $44,452.47. 

Hamilton Wini in Ad Golf. 
L. A. Hamilton, National, won the 

championship of the American Golf 
Association of Advertising Interests’ 
tourney at Hot Springs, Saturday, de¬ 
feating; J. J. Hazen, Oakland, the 1913 
title holder, by 6 up and 4 to play in 
the thirty-six hole final. Hamilton’s 
golf was uncanny, as he was five under 
par for the first six holes in the morn¬ 
ing and led by 6 up, and wound up this 
round with three under par on the last 
five with 4, 4, 3, *3, 3. T. E. Conklin, 
New York, won the second flight, defeat¬ 
ing J. R. Mix, St. Andrews, by a wide 
margin. F. H. Smith defeated T. A. 
Moran in the Chicago final of the third 
flight, and K. O. Chisholm, New York, 
won the fourth from S. D. Flood, 
Chicago. 

Death of Joahua G. Beala. 
Joshua Gardner Beals, an old-time 

newspaper proprietor, died at his home 
in Boston, Wednesday, of heart disease. 
He was seventy-four years old, and was 
graduated from Harvard in 1858. He 
then studied law, and later became iden¬ 
tified with his father and his brother in 
the management of the Boston Post. 
In 1875 he sold out his interest in the 
Post and shortly after came to this city, 
where he started the New York News¬ 
paper Union, with a branch office in 
Boston. 

EstablUhe* Land Bureau. 
The Chicago Examiner announces the 

inauguration of an agricultural land de¬ 
velopment bureau, designed to place its 
readers closely in touch with those who 
have land to sell. The bureau is under 
to see if I had been injured. At the 
the management of Robert P. Cross, 
who for five years was president of the 
United States Land Show held in Chi¬ 
cago each year. 

R.J.B1DWELLC0. 
Padfle Coast Rapraaontatlvo 

of 

Has (Simaa 
^artlanii (^rTgoman 
l^aattla Paat-JntalliQrnrar 
i^fiakatta l^pokaaman-ftTmTui 

EJiitar Sc Publialjfr (». f.) 
Portland Olrlrgram 
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Kanaaa ^ttg #tar 
(^mal|a Hit 

IDrmirr ^rtua 
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742 Market Street 
SAN FRANCISCO 

The Most Powerful Publicity Force 

in the Northwest 

“The 
Prosperity T wins” 

MINNEAPOLIS - ST. PAUL 

DAILY NEWS DAILY NEWS 

S4,M1 79,444 
7c, a line 9c a line 

C. D. BERTOLET 
1119 Boyce Bldf., Chicago 

New York Representative: 
A. K. HAMMOND, 399 Filth Ave. 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 
C. T. BRAINARD, President. 

Representatives: 

J. C. WILBERDING, A. R. KEATOR, 
Brunswick Bldg., 601 Hartford Bldg., 
NEW YORK. CHICAGO. 

THE 

Detroit Saturday Night 
guarantees the reliability of every 
advertisement appearing in its 
columns. 

Whiskey, Beer, Cigarette and 
Patent Medicine advertising is 
tabooed. 

The publishers reserve the right to 
reject any advertising which in their 
opinion Is undesirable or does not con¬ 
form to the general policy of the paper. 

Forsign Advertising leprsssnlstives 

CHAS, SEESTED F. STANLEY KELLEY 

41 Park Row Psoples Oas Bldg. 
New York City Chicago, III. 

THE NEW HAVEN 

Times-Leader 
Is the leading one-cent daily newspaper of 
Connecticut and the only one-cent papw in 
the State which has the full Associated 
Press leased wire service. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Represtnlatives 

New York ChicBRo St. Lonis 

“The 
Star 
League” 
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1. C M. A. COMMITTEES. 

President MacKinnon Make* the Ap¬ 
pointments for 1914-1915. 

President A. E. Mackinnon of the 
International Circulation Managers’ As¬ 
sociation this week announced the ap¬ 
pointment of the following committees 
for 1914-1915: 

Membership Committee — J. M. 
Schmid, chairman, Indianapolis News; 
D. C. Frame, the News, Toronto; L. 
M. Harmon, Jr., Boston Transcript; 
H. E. First, Cincinnati Enquirer; 
James McKernan, New York World; 
J. B. Cox, St. Paul Pioneer Press; 
John D. Simmons, Atlanta Journal; 
George K. Mundy, p Philadelphia In¬ 
quirer; Frank K. Wilson, Baltimore 
News; J. K, Falkoner, Regina (Sask.) 
Leader. 

General Welfare Committee—I. U. 
Sears, chairman, Davenport (la.) 
Times; James A. Mathews, the Okla¬ 
homan, Oklahoma City, Okla; Thomas 
Downey, Boston Globe; J. H. Miller, 
I’ittsburgh Chronicle-Telegraph; R. B. 
McClean, New York Post; T. J. Kava- 
naugh, Dayton (O.) News; Leslie R. 
Nealie, Toledo Blade; Maurice Levy, 
Cincinnati Post; F. E. Starkweather, 
Grand F'orks (N. Dak.) Times-lierald; 
Frank M. Whittaker, Jackson (Mich.) 
Patriot. 

Publication Committee—Sidney D. 
Long, chairman, Wichita Eagle; Joseph 
R. Taylor, Grand Rapids Press, and 
D. B. G. Rose, Louisville Post. Assist¬ 
ants: J. N. Chevrier, Montreal La De¬ 
voir; John D. Walker, Johnstown (Pa.) 
Tribune; W. A. Elliott, Jacksonville 
Times-Union; O. L. Mead, Springfield 
(O.) News; E. R. Hatton, Detroit Free 
Press; C. 1. .\ichison, Hamilton (Ont.) 
Herald; William Hofmann, New York 
Staats-Zeitung; Charles E. Blewer, 
Scranton Truth; F. A. Polhemus, To¬ 
ledo Times; R. S. Craft, Jackson 
(Mich) Citizen-Press. 

Entertainment Committee—P. F. An¬ 
derson, Macon (Ga.) Telegraph, chair¬ 
man; H. D. Treble, Buffalo Times; R. 
S. Weir, Detroit Journal; W. J. Derby 
Toronto Mail and Empire; D. A. Ma¬ 
loney, Boston Post; C. E. Johnson, 
Louisville Courier-Journal; W. B. 
Baker, Chattanooga News; C. F. Stout, 
Plainfield (N. J.) Courier-News; F'. S. 
Ohrt, Niagara Falls Gazette; John W. 
Nolan, Springfield (Mass.) Union. 

Publicity Committee—R. L. McLean, 
Philadelphia Bulletin, chairman; Fred 
McClure, Cleveland Plain Dealer; J. V’. 
McClatchy, Sacramento Bee; John 
Lang, Toronto World; R. J. Corrigan, 
St. Louis Times; G. A. Disher, (Jttawa 
Citizen; J. F. Broad foot, Washington 
Herald; Daniel Nicholl, New York 
Mail; L. L. Ricketts, Des Moines Capi¬ 
tol ; Malcolm Lunn, Pittsburgh Post 
and Sun. 

Transportation Committee—E. S. 
Dobson, Detroit News, chairman; Will¬ 
iam J. Little, Montreal Star; George I. 
Henry, New York American; James 
R. Farley, Philadelphia North Amer¬ 
ican ; E. A. Scholz, Chicago Herald; 
George M. Rogers, Cleveland Plain 
Dealer; R. C. Johnson, Springfield 
(Mass.) Republican; Edward Arm¬ 
strong, Duluth Herald; W. L. Argue, 
Toronto Star; W. S. Burnett, Knox¬ 
ville Journal-Tribune. 

Program Committee—A. G. Lincoln, 
St. Louis Post-Dispatch, chairman; L. 
P. Rutherford, Philadelphia Record; E. 
M. McSweeney, Boston American; 
T. V. Armstrong, Ottawa Journal; H. 
S. Seymour, Akron Beacon Journal; 
E. F'. McIntyre, Syracuse Herald; H. 
A. Aiken, Columbus (O.) Citizen; W. 
F’. Heoron, Pittsburgh (jazette-Times; 
J. E. Bourgeau, Montreal La Press; 
F'red I. Cook, Scranton Tribune-Re¬ 
publican. 

Place of Meeting Committee—J. R. 
Henderson, Montreal Gazette, chair- _ _ _^_ _   ... .jj/v-.......... v.. -- _ 
man; George H. Reynolds, New Bed- Telephone Company, Baltimore, contrib- graphed sheet of ancient design and per- know then that it is time to send 
ford Standard; R. Conland, Hartford uted to the July issue of the Transmit- fume telling loudly of a musty place lowers.—Signs of the Times. 
Courant; Ben Hoffman, Toledo News- ter, which is published for the benefit where the proprietor doubles as office “ 
Bee; C H. Mot^ Cincinnati Times- of the company’s employes, an interest- boy, janitor, artist, mechanic, salesman The Los Angeles Examiner is now 
Star; R. D. M. Decker, London Ad- ing article on “With the Newspaper and manager. He hasn’t time to take installed in its new home at Eleventh 
vertiser; T. J. Moynahan, Jr., Boston Boys in Washington." Mr. Martin gives care of the meager business that might street and Broadway. It is said to 

NEW OFFICERS OF THE BOSTON PILGRIM PUBLICITY ASSOCIATION. 

Elder, DOESN’T READ TRADE PAPER. But even the trade journal wouldn’t 
Carpen- save this puny pessimist. He is too 
gencer; I always wanted to erect a tombstone far gone. 
Sera. over the man who doesn’t have time The trade journal is for the live ones. 

;ph R. to read his trade journal. It only pictures to the dead one how 
But then tombstones are only for far behind the procession he is stum- 

Hough, those who know they are dead. bling. 
lliam E. There is plenty of other mortuary evi- things are the men 
der; J. dence about the man who doesn’t have think. The men who think are 
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w AI IJF OF PUBLICITY. receptive frame of mind, 
niust use the newspaper. 

Victor H. Hanson, Publisher of Bir- 
“The people pay to have the news¬ 

paper delivered to their homes, and they 
mingham News, Addresses Retail read it every day, becoming attached to 
Furniture Dealers on Importance of >t as to a neighbor or friend, and when 

, . . • z' . »• they open it they are looking for in- 
Advertising and Uo-operation formation in a publication in which they 
How to Make Most of White Space have confidence and toward which they 
by Earnest and Sincere Copy. often feel a personal attachment. For 

, *■ these reasons, no other medium in the 
The. need of co-operation and pub- effective, 

licity in business life and the methods “Advertising in good newspapers is 
of accomplishing best results through profitable advertising. If you have 
the newspaper was the subject o a something to sell, you can go to a job 
highly interesting address by Victor H. printer and have a lot of bills struck 
Hanson, publisher of the Birmingham distribute them around town. 
(Ala.) News, at a luncheon of the Re- advertising in a crude state. Put 
tail hurniture Dealers Association, of same matter in any kind of news- 

^r. Hanson said j . . that city, last week, 
in part: 

paper, and that is advertising in a more 
advanced and more effective form. In- . . . • a. • dvivaiiccu rtliU IIIUIC ACTilll. XU- 

Advertising is an ancient institution, ^^rt the same copy in a newspaper that 
but not until very recently was any home, with a hold upon 
effort made to systeniatize and to lytch affections of the family circle, and 
it on a plane where the waste would be advertising of the highest state, 
reduced to the niinimum. Hit and miss ^ matter of course, earnestness 
methods obtained for centuries, and it essential in the success of any enter- 
is not surprising that in many inst^ces p^j^g Q^g cannot succeed very long or 
there were more misses than hits. ^j^y ygj.y jarge degree in any under- 
But today advertising has been placed taking unless there is earnestness of 
on such a basis that the misses are pm-pose behind it, and the most effective 
very infrequ^t among those who have ^.^py which breathes the sincere 
appreciated the great importance of the conviction of the one. who writes it. 
subject and who give to it the study Earnestness is necessary to accomplish 
that Its importance justifies. three things that are essential to 

HOW TO MAKE ADS PAY. the ideally successful advertisement, 
. , . , which is the advertisement that does 

The time has come, however, when j^ese three things: 
Question Does advertising pay? is 

WHAT IDEAL AD DOES. 

“Interests the greatest possible num- 

the question ‘Does advertising pay 
no longer asked. The great, compelling 
question today is ‘How can I make my 
advertising pay more?’ Every busi- ber of people. 
ness man knows how that those who 
put thought and care into their adver¬ 
tising get results, and they know also 

“Convinces the greatest possible num¬ 
ber of people. 

“Forces the greatest possible number 
that no medium is comparable to the of people to take the action that is sug- 
daily newspaper when it comes to se- gested. 
curing these results. You do not know “Know what you say is the truth, and 
a man or woman in Birmingham who say it in such a way that the reader 
is not a newspaper reader, and in most will recognize the sincerity behind the 
instances they read the newspaper ad- advertisement. 
vertisements just as they read the news. “The importance of truth telling can- 

“The most important question before not be overestimated. The misleading 
any advertiser today is the manner of advertisement, the advertisement that 
using the space for which they pay their carries a half truth, cannot be perma- 
money. Business success depends very nently successful. It may bring a little 
largely upon the result. The man who trade for a little while, but what every 
buys space in the best medium ought business man wants is customers who 
to put into that space the very best come again, and to get these, one must 
advertising talent he can command. The deal fairly and squarely, living up to 
furniture stores, department stores and every promise put forth in the adver- 
clothing stores appreciate more than any tising copy. 
others the value of advertising, and as “As the publisher of a newspaper, I 
a rule they maintain well equipped ad- know the value of advertising, both as 
vertising departments that contribute a revenue producer for the paper, and 
year after year to the extension of the as a factor in individual and community 
business and to the profits it is enabled prosperity: and I want to see the stand- 
to realize. ard of advertising continue on its up¬ 

ward course. And I want to see the 
advertiser get the very best possible 

“These advertising writers furnish the results.” 
public with up-to-date news of the great - 
business establishments of the com¬ 
munity, and direct tens of thousands 
of buyers in making their purchases. 
But in this connection I want to im¬ 
press upon you the necessity of making 
all conditions in a business establishment 
work for the success of the establish¬ 
ment. 

“The management," the advertising de 

NEWS ELEMENT IN ADS. 

“THIS IS A FREE COUNTRY." 

Wherein the Land of the Stare and 

Stripe* Differ* from China. 

Frank Webb, erstwhile member of the 
St. Louis Republic editorial staff and 

partment and the salesmen should co- copy desk of the Pittsburgh 
operate to the fullest possible degree, editing copy ^ the New 
and the advertising man ought to know York American, is responsible for a 
all about the goods he is trying to sell. story that even Park Row news- 
Years ago, when a man announced him- Paper men consider good, 
self as an ad writer, many looked upon , .Several weeks ago Frank was showing 
him as more or less of a joke. But brother Charles, who, by the way, 
this has changed. The advertising man I® editor-in-chief of the Shanghai^ Daily 
has proven that he has a place in the News, about the downtown section of 
business structure, and that it is one of Gotham, pointing Mt the great change 
tremendous importance. Advertising o* recent years. Charles admitted the 
today is a profession and one cannot changes were great enough but as he 
hope to master the art in a day or a waded^ about through old newspapers, 
week. No manufacturer would put a wrapping papers and straw that littered 
beginner at work in the place of a the sidewalks, ducked between packing 
trained mechanic, and no business or- cases and empty barrels, he frequently 
ganization can hope to secure satis- remarked that nothing like that could 
factory results bv putting an amateur happen in China. 
on the job of ad construction. WTien “We don’t allow anything like this, old 
you buy white space, use it right, and top,” said Charles as he prepared to 
the results will come. spring across a mountain of flour bar- 

“I am not going into the subiect of 
the superiority of newspaper advertis- Frank had by this time become a bit 
ing over magazine advertising, bill- sore but answered proudly as he slipped 
boards, and the like. But it is true that between a broken packing case and a 
if an advertiser wishes to cover a city crockery crate: 
in a manner that is going to reach the “I know you don’t; but this, by jingo, 
most people, and reach them when they is a free country." 

Composing Room Efficiency 
Is increased, quality improved, and cost of production reduced, by the use of 

MULTIPLE 

MAGAZINE 

LINOTYPES 

The Linotype is the only line-casting machine that mixes faces in the s:ime 

line mechanically. No lifting of matrices by hand during composition 

THE MULTIPLE LINOTYPE WAY IS THE MODERN WAY. 

All two-letter Linotypes are covered by patents having a number of years to run. 

No Linotype having two-letter matrices, multiple magazines, or the other improve¬ 

ments which place the present machine far ahead of the earlier models, can be used 

without the consent of this company. Any person or persons counterfeiting or imitat¬ 

ing our machinery, or using such gofxls, will be held strictly accountable in the courts. 

Mergenthaler Linotype Company 
Tribune Building, New York 

CHICAGO SAN FRANCISCO NEW ORLEANS 
1100 South Wabash Avenue 638-646 Sacramento Street 549 Baronne Street 

TORONTO : CANADIAN LINOTYPE. LIMITED. 35 Lombard Street 

OLDEST PARIS NEWSPAPER. 

The oldest newspaper in Paris, the 
Journal des Debats, was one of the 
cluster of newspapers which sprang into 
being with the beginning of popular 
government in 1789. 

It was founded by a printer named 
Baudoin, and purported to be, as its 
name shows, a mere chronicle of politi¬ 
cal events. Owing to its pungent criti¬ 
cisms of men and affairs, it soon be¬ 
came one of the most influential of the 
Paris'journals. 

In 1805 the paper was compelled by 
Napoleon to change its name and be¬ 
came the Journal de I’Empire. It was 
in the course of the correspondence 
which took place between Napoleon and 
the editor, Fievee,* on the subject of the 
threatened censorship that the Emperor 
gave the order, which has become fa¬ 
mous, about the policy of the newspaper, 
“that it should publish no news unfa¬ 
vorable to the government until the 
truth was so well known that publica¬ 
tion was needless.” 

After Napoleon’s retirement to Elba 
the paper resumed its old title. It is 
still edited and printed in the house 
where it was first started, beside the 
Church of St. Germain de I’Auxerris, 
from the tower of which the signal was 
given for the massacre of St. Bartholo¬ 
mew’s eve. Of the great Paris newspa¬ 
pers, it has been the least affected by 
the modern developments of journal¬ 
ism, and its dignified columns are an 
encouragement to thoughtful reaction 
and a serious study of affairs.—London 
Times. 

Telling the Store’* Story. 

The D. H. Holmes Company, Ltd., de¬ 
partment store, of New Orleans, has re¬ 
cently issued a series of notable adver¬ 
tisements dwelling upon the efficiency 
of its organization and its service to the 
public. It presents an intimate view of 
a subject that ought to be of interest to 
every man and woman who trades at 
the Holmes Company’s store. One of 
these advertisements, for instance, tells 
of the Employees’ Benevolent Associa¬ 
tion, which during the seven years of 

its existence has paid $2,(XX) for relief 
and assistance. It calls attention to the 
lunch room for girl and women employees 
and shows how all the employees are 
cared for by the company. Another ad- 
vertiseincnt deals with the treatment of 
aged employees and still another tells of 
the annual outing, in which every one 
conected with the establishment parti¬ 
cipates. Of course, the object of these 
advertisements is to give the public an 
intimate view of the great organization 
with which they deal and thus develop a 
personal interest, which, jicrhaps,- could 
be gained in no other way. 

JOURNALISTIC CHRONOLOGY. 

Some Anniversaries of Interest to 
Newspaper Folk During the 

Coming Week. 
July 19—Mordecai M. Noah, noted 

.American journalist, born in Philadel¬ 
phia, Pa. (1875). 

July 21—Edmund Burke Osborne, 
printer and publisher, born in Manches¬ 
ter, la. (1865). 

July 22—Louis Benson FitzGerald, 
noted religious editor, born in Philadel¬ 
phia, Pa. (1855). 

July 22—Thomas Commerford Mar¬ 
tin, editor of the Electrical World since 
1883, born in London, England (1856). 

July 23—Walter Goodyear, publisher, 
born at New Rochelle, N. Y. (1866). 

July 23—Albert Shaw, editor of the 
Review of Reviews, born at Shandon, 
Ohio (1857). 

July 24—William Hyatt Farrington, 
publisher, born in New York City 
(18,18). 

July 25—George Bendelain, editorial 
writer on the New York Sun since 1894, 
born in Naples, Italy (1851). 

Restrictions on Berlin Newsboys, 

Venders of newspapers in Berlin are 
to be limited to calling out the names 
of the journals they sell. To make 
known the contents of the papers or 
to indicate any particular item of news 
is forbidden. Fines will be imposed for 
infringement of the law. 
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HURTS THE BUSINESS. 

Mr. Clarkson Thinks There Has Been 

Altogether Too Muck Said About 

‘'Fraudulent" and “Objectionable” 

Advertising—Public Gets a Wrong 

Impression—Opinion Differs as to 

What Ads Should Be Printed. 

By A. E. Clarkson, 
Business Manager Houston (Tex.) Post. 

Eor sometime past, in the “Ad Clubs,” 
“.Advertisers’ Associations,” “Newspaper 
Publications” and in more or less iso¬ 
lated cases by the publishers themselves, 
much has been said about “objectionable 
advertising.” In my humble opinion, 
there has been entirely too much said. 

.At the outset, I want to disclaim 
championing anything that is really ob¬ 
jectionable, fraudulent or hurtful, 
whether it be in advertising or other¬ 
wise. I believe any publisher who will 
take for pay matter what he knows to 
be fraudulent or hurtful to his readers 
is lacking in common honesty; but I 
do not believe he should reject what 
he believes to be legitimate advertising 
because some jealous competitor or 
some organization objects to it at tbe 
behest of some fanatic. 

TENDS TO DISCREDIT ADS. 

Above all, I believe that the constant 
connection of the word “advertising” 
with “objectionable,” “fraudulent” and 
similar terms tends to discredit adver¬ 
tising as a whole, and should lie frowned 
upon by all publishers. Why is a doc¬ 
tor, a merchant, a promoter, ot a manu¬ 
facturer any less a fraud or any less 
objectionable because he does not adver¬ 
tise? Why not agitate laws to reach 
the source of fraud or other objection¬ 
able dealings, instead of belittling ad¬ 
vertising by going after this one feature 
of their business? 

You will say that in accepting their 
advertising we become a party to the 
fraud, and I agree with you, if you 
accept it knowingly; but is it fair and 
just for you. as a publisher, to brand 
all of any class a fraud because some 
are proven so? 

■Are we not doing our duty when we 
refuse to endorse any advertiser and 
refuse to insert the advertising of any 
concern that we have good reason to 
believe is dealing unfairly with our 
readers? 

onjEI-rS TO ASSOCIATION. 

I liave always believed that any legiti¬ 
mate newspaper could safely assume 
that its readers had some degree of 
intelligence and when they had the op¬ 
portunity to investigate at leisure the 
claims of any advertiser they were, as 
a rule, about as competent to judge 
as the disinterested publisher of a 
daily newspaper, who must, of neces¬ 
sity, pass on many matters of this kind 
hurriedly and without proper investi¬ 
gation. 

I have a great deal of respect for 
the publisher who quietly refuses to 
accept certain advertising because for 
any one of a hundred reasons he deems 
it improper matter to place before his 
readers. I don’t appreciate nearly so 
much the publisher who takes column 
after column of space to tell how good 
he is. when his real purpose is to dis¬ 
credit his competitor. 

(X)ES AFTER NEW ORLEANS ITEM. 

None of us are either all good or 
all bad. and there are only a very few 
of us that can afford to throw stones. 
I am going to take the liberty right 
now of throwing stones at the New 
Orleans Item. I am going to single 
out the Item because there is no paper 
with which I am familiar for whose 
management I have a more wholesome 
respect. They are on the job twenty- 
four hours a dav. and I get more point¬ 
ers on doing things from the Item than 
any paper that comes to my desk. They 
have come about as near cleaning up 
as any paper I know, unless it is Scher- 
merhorn’s Detroit Times, and 1 am not 
reallv familiar with that paper. 

The Item has refused business that I 
consider as legitimate as anything they 
carrj', and, believe me. they have done 
some talking about it, too. I wras 
amused at on^ qf their recent self- 

eulogistic ads which asserted that any 
article advertised in their columns 
could be bought with safety by any 
reader—man, woman or child. In this 
issue of their paper were several whis¬ 
key ads. Now I don’t mean to say 
that whiskey ads are objectionable, but 
the law says whiskey can’t be sold to 
children, and anyone knows by per¬ 
sonal experience that it cannot lawfully 
be bought even by grown-up publishers 
in Atlanta. 

AS TO LIQUOR ADS. 

Seriously, I think the Item was justi¬ 
fied in cutting out such advertising as 
it considered objectionable, just as 1 
think it is justified in continuing liquor 
advertising, if it does not consider it 
objectionable. That a great many 
people think liquor advertising the worst 
of all does not prove that they are 
right and the Item wrong; that other 
publishers carry advertising that the 
Item has cut out does not prove that 
the Item is right and the other pub¬ 
lishers wrong. 

Both are probably hurting some legiti¬ 
mate business concern by refusing their 
business; both are probably forcing 
some readers to look elsewhere for 
commercial news that they really want, 
and the publisher who tries to meet 
the views of every fanatic simply re¬ 
duces his revenue without benefit to 
himself or anyone else. When he 
parades his virtue and the supposed sins 
t)f his competitors, he is, in my humble 
opinion, casting unnecessary suspicion 
on all advertising. 

Like any and all reform movements, 
there is some need for it and some good 
in it; but, unfortunately, many men are 
of many minds, and you cannot please 
them all. The average reformer is 
more anxious to reform his competitor 
than anyone else, and if he accom¬ 
plishes even this in a degree, close ob¬ 
servation may afterward find him slyly 
benefiting by his competitor’s reform. 

Why reform advertising and nothing 
else? A certain Eastern advertiser, 
who, to my knowledge, has only used 
newspapers during one season for many 
years, became very active in certain 
organizations connected with advertis¬ 
ing and in several rumored campaigns 
announced that he would use no paper 
that inserted objectionable advertising. 

Inquiry developed the fact that his 
definition of objectionable advertising 
included proprietary remedies, doctors, 
whi.skey, beer, etc. On arguing with 
him, to the effect that some of those 
things, while objectionahle to him, might 
not appear so to others, he stated that 
he l>elieved that it was wrong for him 
to associate his advertising with adver¬ 
tising of that class. 

In calling on him it was found that 
his offices were in the Trinity Building, 
presumably around by the old Trinity 
Church, or, at least, next door to it. 
Alongside the entrance was a drug store 
selling these objectionable remedies; 
just inside the corridor was a cigar 
stand with an immense di.splay of cig¬ 
arettes and articles the sale of which 
is prohibited by law in many states; 
before the elevator was reached a stand 
was found where tickets could be 
bought to any of the New York the¬ 
atres, many of which, you will agree, 
are unfit for some of your readers to 
visit. He did not object to this com¬ 
pany. but he did object to his ad being 
in w’hat he termed “bad company.” 

If his views were adopted hy the 
newspapers generally, would not the 
next step be that he objected to the 
ads of his competitors (of course, all 
of our competitors are fakers). In my 
opinion, the man who is so all-fired fin¬ 
icky about his advertising is simply try¬ 
ing to get out of advertising. 

To sum up, I believe we all carry 
some advertising that is fraudulent: in 
some of which the wording is objection¬ 
able or misleading; in some that offer 
things that might prove harmful in the 
hands of some readers. Some of these 
ads we publish willfully because we may 
not be able to see the harm that others 
see in them, and some may be pub¬ 
lished through oversight. I do not be¬ 
lieve that many of us publish ads that 
we really know or believe tO belong in 
any of these classes. 

ADOPTS AD STANDARD. 
(Continued from page 95.) 

it is an enemy to the household; it has 
no right to go with such a sinister ap¬ 
peal.” 

I'he speaker dealt trenchantly with 
the idea of a paper having an ad on 
one page which did so much harm, an 
editorial page telling of the harm, an¬ 
other telling of the gold and other cures 
which were to cure the harm. The chal¬ 
lenge of the age was to serve the peo¬ 
ple, and the man who did it was num¬ 
bered among the great. 

STANDARD OF PRACTICE. 

Immediately after Mr. Schermerhorn’s 
address, William Findlay, chairman of 
the Advertising Committee, introduced 
the proposed standard for the guidance 
of members in censoring advertising 
copy. It was divided into two parts, 
the first section covering advertising 
coming under the jurisdiction of the 
criminal code of Canada; the second 
with advertising not prohibited in this 
way but none the less undesirable. 
While the committee did not seek to 
become the morality guide for Canada, 
it yet asked the newspapers to adhere 
PS closely as possible to the standard, 
'j'lic motion to adopt the report was 
sicouded by V. E. Morrill, Sherbrook 
Record, and carried unanimously. 

By the adoption of the new adver¬ 
tising standard the use of newspaper 
columns for fraudulent or dishonest 
purposes W'ill be made practicaly im¬ 
possible, although no amendment has 
been made in the federal criminal code. 
It means that the proprietors and di¬ 
rectors of the great dailies of the Do¬ 
minion from coast to coast have de¬ 
cided that every known facility w'ill be 
exerted to protect the reader from pur¬ 
chasing any advertised proposition, 
whether it be a patent medicine, a bond, 
or a parcel of real estate, which is be¬ 
ing promoted for the personal gain of 
the advertiser and which does not 
weigh up to the high standard set before 
the public. 

SECTIONAL MEETINGS. 

The three sections of the association 
held their final meetings on Friday 
morning, proceedings consisting princi¬ 
pally of the reading of papers and dis¬ 
cussions on subjects scheduled in the 
program. Weekly publishers listened to 
addresses on “Getting the Local News” 
by H. B. Anslow, Graphic. Campbell- 
ton; “The Measure of Political Inde¬ 
pendence Which Weekly Newspapers 
Should Exercise” by S. N. Wynn, En¬ 
terprise, Yorkton; and “What Can Be 
Done in the Direction of Securing More 
General .Advertising for Weekly News¬ 
papers” by John Law, Observer, Till- 
sonburg. Following the latter paper, it 
was decided by unanimous vote to take 
a plebiscite of the members to ascer¬ 
tain how many would be willing to con¬ 
tribute to a fund to be used in working 
up general advertising for weekly pa¬ 
pers. This move was generally re¬ 
garded as the most important step yet 
taken by weekly publishers. 

The daily publishers were treated to 
an excellent address by A. C. Hunt, 
Leader, Regina, who spoke on “Placing 
City Subscriptions on a Ten-Cent-a- 
Week Basis.” 

PIJtCING CITY SUBSCRIPTIONS. 

“The Regina Leader as the first paper 
in Canada to carry out this scheme,” 
said Mr. Hunt. “We concluded that we 
were giving our readers too much for 
their money—true of nearly all news¬ 
papers in Canada—which results in the 
necessity of placing the whole burden 
on the advertiser. 

“My plan is to sell to the newsboys 
at 6 cents per copy per week. They 
collect 10 cents and net a profit of 4 
cents, while we net 6 cents. This ap¬ 
plies to our morning as well as our eve¬ 
ning edition. Before starting the new 
system we made a special effort to col¬ 
lect the subscription arrears. Lists were 
cleaned up and deadheads were elimi¬ 
nated. 

“We then announced a change, point¬ 
ing out that on a certain date we would 
put some 50 odd newsboys in business 
for themselves. The idea of making 
more money appealed to the boys 
Strongly, and the change met with ready 

acceptance by subscribers, some shift¬ 
ing from one edition to another. 

“Under the old system the total cost 
of canvassers, delivery, and collection, 
and the losses through non-payments 
came under the newspaper’s account 
with the result that the revenue did 
not begin to meet the cost of the opera¬ 
tion of the department. 

“Under the new system there are no 
losses—the accounts are collected every 
week by the boys themselves and com¬ 
plaints of subscribers are positively 
eliminated.” 

PROFITABLE BUSINESS DISCUSSIONS. 

The change in the character of the 
meetings of the Canadian Press Asso¬ 
ciation during the past two or three 
years was much commented upon dur¬ 
ing the course of the convention. Five 
years ago the attendance was made up 
of editors principally and editorial sub¬ 
jects took first place in the proceedings. 
Now the business side of newspaper 
production is coming more and more 
into evidence. 

Subjects of editorial interest on the 
programme were few in number. Con¬ 
currently from being largely social 
gatherings the conventions have gradu¬ 
ally been cutting out entertainment 
features, until this year not a single bit 
of entertainment figured in the pro¬ 
ceedings. Those who considered jolli¬ 
fication necessary to induce members 
to attend are finding that profitable 
business discussions are better for the 
purpose. 

By means of the committee system 
of handling the affairs of the associa¬ 
tion, business was much expedited, and 
a lot of unnecessary discussion was ob¬ 
literated. Previously it was found im¬ 
possible very often to complete the pro¬ 
gramme. rhis year practically every¬ 
thing went through on schedule time. 
All of which reflects credit on the com¬ 
mittee and the secretary. 

Receiver for Mount Pleasant Record. 

The Mount Pleasant (Tenn.) Record, 
formerly owned by H. M. Young, but 
more recently operated under a lease 
by Joseph W. Cooper, formerly of 
Lawrcnceburg and Columbia, has gone 
into the hands of’ a receiver. In the 
future it will be operated by L. H. 
Hammonds, as editor and publisher and 
receiver. Mr. Hammonds is a well- 
known lawyer of the county, being city 
attorney of Mt. Pleasant. 

PLANS PRESS CORPS. 
(Continued from front page.) 

the people, and the people want to know 
how it fares. They want the news 
quick; they want lots of it, and, above 
all, they want accurate and truthful 
news. The press corps would make for 
such a condition. 

“With the press corps organized, a 
military censorship, when one should 
become a necessity, would be a com¬ 
paratively easy matter. The news would 
be centralized, all inaccuracies and mis¬ 
statements could be easily eradicated; 
colored, exaggerated and untruthful 
news stories would have little chance of 
getting into the public press from these 
accredited representatives. 

“The Signal Corps of the army, as now 
organized, would be a good model upon 
which to base the building up of a press 
corps. The Signal Corps has perfected 
a system of field telephone and tele¬ 
graph service which could be profitably 
copied by the press corps. Thus facil¬ 
ities for handling news would be great¬ 
ly enhanced. War correspondents have 
had the utmost difficulty in getting tele¬ 
graph wires on which to send their de¬ 
spatches to their newspapers. 

“The employees of the correspondent 
would have to pay a given amount to 
become a member of the corps and have 
the use of its facilities and the protec¬ 
tion of its flag. 

“Now, there is a broad international 
aspect to the suggestion. Under the 
terms of the Geneva Convention, the 
Red Cross may never be fired upon. 
Why not another international conven¬ 
tion under the terms of which the 
Press Corps may never be fired upon? 

“The press is a potent factor in every 
civilized nation in the world." 
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LIVE AD CLUB NEWS. 

Frank B. Connolly, recently elected 
president of the National Association 
of Retail Grocers, was the speaker at 
the weekly luncheon of the San Fran¬ 
cisco Ad Club. He spoke on the Stan¬ 
dardization of prices. “Along with ad¬ 
vertising,” said Mr. Connolly, “must 
come the matter of standardization of 
prices, and advertising men should be 
strongly in favor of the Steven’s bill 
now before Congress, which legalizes 
price maintenance and gives the manu¬ 
facturer or producer of an article the 
right to specify the retail price of it. 
Some day an evolution will take place 
in this world of merchandising, our na¬ 
tional law-making body will see the ne¬ 
cessity of protecting its industries, pro¬ 
tecting its merchant class and protect¬ 
ing the ultimate consumer by making 
unfair competition unlawful, and by 
emulating that great manufacturing 
country, Germany, in protecting its 
manufactured products by the right of 
a legalized retail price.” 

The Houston Ad Club has decided 
to study advertising at three meetings 
of the club each month, and at the 
fourth gathering to hold a round table 
discussion on boosting Houston and 
kindred subjects. H. C. May declared 
in favor of a “Buy in Houston” cam¬ 
paign, stating that half of Houston’s 
business printing is done by outside 
concerns. “We mu.st have something 
to work up more enthusiasm,” he said. 
“The side issues do not detract from 
the educational features.” 

Herman Gamse was the speaker at 
the weekly luncheon of the Advertising 
Club of Baltimore. His subject was 
lithography and its use in advertising. 
A large number of the members were 
present. Following the luncheon, plans 
were formulated for Ladies’ Night 
at the Maryland Swimming Club. At 
5:30 a ball game will be played be¬ 
tween teams picked from those who 
went to Toronto and the others who 

Newbern, who told in detail the work 
of the convention. F. J. Clark, who was 
a delegate to the Toronto convention, 
told of the ideas he received from his 
attendance at the meetings of the de¬ 
partment of agriculture publications. 

Members of the Columbus Advertis¬ 
ing Club pledged themselves last week 
to devote some time in connection with 
the clean-up and paint-up campaign 
which will be inaugurated by the Cham¬ 
ber of Commerce and other organiza¬ 
tions. By having club members visit 
residents of their respective wards and 
inform them of the clean-up campaign, 
the Advertising Club hopes to cover 
practically every section of the city. 

Patriotism was the note at the Port¬ 
land (Ore.) Ad Club program on July 
4. Mrs. J. B. Montgomery, founder 
of the Daughters of the Revolution in 
Oregon, told the story of its growth 
since 1^9, when it was established with 
seventeen members. Mrs. J. F. Beau¬ 
mont outlined the patriotic purposes of 
the society. A. R. (Tlarke spoke on “The 
Day We Celebrate,” and patriotic se¬ 
lections were sung by the Ad Club 
quartet of Los Angeles. 

Merchants, manufacturers and adver-. 
tising men of Rock Island, la., met last 
week and perfected preliminary ar¬ 
rangements for the organization of an 
ad club. Opinion that an ad club would 
bring about a closer relationship among 
local merchants and ad men, was unan¬ 
imously voiced and a committee on or¬ 
ganization was named to make arrange¬ 
ments. Fred W. Burgh of the F. W. 
Burgh & Co., was appointed temporary 
chairman of the organization commit¬ 
tee, with the following as members of 
the committee: Willis Mitchell, of L. S. 
McCabe & Co.; F. L. Patterson, of L. E. 
West Gum Co.; H. B. Simmons, vice- 
president of the Rock Island National 
Rank; G. Hillman, of the M. & K. store; 
Fred Mueller and Paul Preston. 

New Daily for Portsmouth, Ky. 

THE PUNCH IN COMICS. 

By Leon A. Searl, 
Creator of “Mrs. Timekiller/’ “Ruff and 

Reddy," etc. 

A comic series cannot make all of 
the people laugh all of the time. To 
be properly classified as a comic it must 
make some of the people laugh all of 
the time and all of the people laugh 
some of the time. 

Realizing that a newspaper comic is 
of little worth unless it contains the 
necessary “punch,” the editor must nec¬ 
essarily know just what constitutes a 
so-called “punch” in order that its pres¬ 
ence or absence may be easily recog¬ 
nized. 

The average reader of comics, if asked 
his opinion about a comic series is sel¬ 
dom able to tell just why a particular 
series does or does not appeal to him 
although invariably his like or dislike 
is strongly marked. However, after 
taking a little peep into the psychology 
of comics the reason for favor or prej¬ 
udice is clearly understood. 

The release of reserve energy is the 
source of all laughter. Therefore the 
“punch” in a comic is merely a sur¬ 
prise, the sudden appearance of the un¬ 
expected. 

MUST HAVE COMIC PUNCH. 

Whatever reveals weakness or ignor¬ 
ance in an object of apparent superior 
standing, and releases in the reader sub- 
conseious sources of hidden reserve en¬ 
ergy, is a fit subject for laughter. 

Laughter comes out of ahimdance not 
out of weakness. We laugh from 
strength and we laugh at weakness. 
Laughter arises from the consciousness 
of our superior knowledge. It is al¬ 
ways stupidity revealed to the eye of 
intelligence that brings about the ridicu¬ 
lous. Therefore, the reader must be 
allowed to see or know more than the 
characters in the comic. 

True humor sees the human endeavors 
and characteristics in their most fre¬ 
quent stages of faults, defects, imper¬ 
fections and miscalculations. 

The popularity of a comic series de- 

PHILADELPHIA NEWS NOTES. 

Evening Telegraph’s Unique Motion 

Picture Coupon—Press Personals. 

(Special Correspondence.) 
Philadelphia, July 9.—The Evening 

rdegraph has made another addition 
to its large and interesting collection of 
circulation schemes which it has been 
amassing during the past year. This 
is a coupon printed every day which 
will admit a “woman or child reader’ 
to a moving picture house without fur¬ 
ther expense than the cost of the news¬ 
paper. Nineteen houses in different 
parts of the town have entered into 
this arrangement, and more are to be 
added to the list. The plan fits in well 
with its “movie” page which has been 
running for about three months. 

The scheme immediately preceding 
this was a free course of instruction in 
a foreign language school, whereby for 
the cost of a 50-cent instruction book 
and 6 cents for consecutive coupons, 
the ambitious might take a lesson a 
week for fifteen weeks in French, Ital¬ 
ian, German or Spanish. American 
flags, college cushion tops of indescrib¬ 
able brilliancy and petticoats, have been 
other coupon schemes with a play sce¬ 
nario contest, and a garden contest last 
summer. 

The city editor of the once-upon-a- 
I'imes, George O’Brien, has joined the 
staff of the North American for gen¬ 
eral assignment work. On dit, that 
George G. Shor, the ex-managing edi¬ 
tor, and Peggy Van Braam Gray, ex- 
dramatic editor have connected with 
the New York Press. 

Eugene J. O’Keefe, day city editor 
of the Inquirer, was the director of 
games at the Fourth of July sports held 
liy the Clan-Na-Gael, at Central Park. 

Abraham M. Rose, for several years 
and until recently on the staff of the 
Evening Telegraph, and one of the man¬ 
agers of the National Publicity Bureau, 
will take his examinations for the bar 
this month. 

Belton Papers Will Soon Resume. 

stayed at home. . The Daily .Star is a new paper that Pends tiot so much upon the individual The recent fire at Belton, Tex., will 
- will soon be launched at Portsmouth, drawing of the characters or the ar- not delay the papers of that city long. 

At a meeting of the Oklahoma City Ky. The company is incorporated with t'sl’s technique a.s upon the things the O. P. Pyle has ordered equipment and 
Ad Club last week reports from the a capital of $50,000. Among the pro- characters themselves do. It is the line presses for a new plant for the Journal, 
delegates to the convention held at To- moters of the new enterprise are F. B. 9^ thought and conflicting motives that All of his plant was entirely destroyed, 
ronto were heard. The first speaker Wilson, J. E. Cross, Mark A. Craw- interest the reader more than eccentric I I. B. Savage s three papers, the Eve- 
of the meeting was Secretary John W. ford and E. G. Miller. physiognomy. To illustrate—take, for nmg News, Poultry Life of America 

instance, any inanimate object, such as and the Southern Pigeon Journal, will 
a bottle or a piece of cheese. That ob- go on as usual just as soon as neces- 
ject could be made to do exceedingly sary new material can be obtained. Some 
funny things which would cause more of his original plant can be saved, his 
laughter‘than a human character fun- loss being mostly from the explosion 
nily drawn but lacking the motive and that crushed in the ceiling and moved 
“punch.” the walls, covering the plant with mor- 

importance of motive. tar, water and debris, and putting it out 
Hence the importance of the two nec- commission, 

essary elements in a comic series, the 
motive and the “pilnch.” The latter 
has been herein briefly defined; the mo¬ 
tive will be referred to in a subsequent 
article. 

The popularity of the advanced school 
of comics is rapidly growing. The new 
school demands greater action of 
thought rather than action of figure. 
The nature of the climax has changed. 
Greater intelligence is accorded to the 
reader and the necessity of exercising 
his intelligence is recognized to be of 
equal importance to the human mind as 
physical exercise is to the body. 

The old idea of a climax in a comic 
was to have one of the characters pre¬ 
cipitated through the air and land upon 
his head amid stars—although the reader 
anticipated this very act. The modern 
climax introduces the unexpected and 
emphasizes the funny or embarrassing 
situations. It depends for its humor 
more upon unexpected motived incidents 
than slap-stick humor. 

The more human interest the series 
contains the more likely it is to win 
popularity. People are interesteil most 
in the things nearest them and the an¬ 
tics of a school boy or of a glass of 
water are more likely to amuse the aver¬ 
age reader of comics than would the 
[iranks of the King of Tasmania. 

One question that sugge.sts itself in 
this connection is this: Is it necessary 
for the characters in a comic to invari¬ 
ably use ungrammatical language? 

The Jewish Morning Journal 
NEW YORK CITY 

(The Only Jewish Morning Paper) 

The sworn net paid average daily circulation of 
The Jewish Morning Journal for |n| | rq 
six months ending June 30, lOli, 

The Jewish Morning Journal enjoys the dis¬ 
tinction of having the largest circulation of any 
Jewish paper among the Americanized Jews, 
which means among the best purchasing ele¬ 
ment of the Jewish people. 

The Jewish Morning Journal prints more 

HELP WANTED ADS. 

than any paper in the city, excepting 
the New York World. 

I. S. WALLIS & SON, West’n Representatives 
1246 First National Bank Bldg., Chicago 

IN WESTERN PENNSYLVANIA 

You will make no mistake by using 

The Johnstown Leader 
The only newspaper between 

Philadelphia and Pittsburg piint- 
ing an eight-page two color Satu.*-- 
day Feature Magazine Section. 

S. G. LINDENSTEIN, INC. 

Special Representative 

118 East 28th Street Now York City 

BUILD YOUR CLASSIFIED MEDIUM RIGHT 

Increased volume, improved service to readers and advertisers, 
efficient constructive sales organizations, and additional increased 
revenue, are the results of our methods for several of the largest 
classified mediums in the United States. 

THE BASIL L. SMITH SYSTEM 

will build for you a perfect and profitable 

claaaified medium. 

Coat of our service entirely dependent on 

increased business. 

Philadelphia Address, BASIL L. SMITH, Haverford, Pa. 

A “BIG GUN” WRITES US: 
“I was so delighted with your letter of June 20th that I immediately referred it to 

Mr. -, who, after reading it, said ‘Fine!’ It is pleasing to know that you are 
pushing an active campaign to put both the boy and newsstand sale of - where it 
should be in New York City.” 

It tickles us somewhat to receive such a letter from a circulator who sits close to 
one of the best known publishers in this country (name upon request). It pleases us 
further because we have repeatedly told circulators during the past 22 years that it 
does not pay to be asleep in a city like New York, where the population increases at 
the rate of 100.0M a year. 

That is why we are furnishing publishers the highest degree of efficiency in dis¬ 
tribution and sates creation. 

That is why we can say after 22 years of service to newspaper circulators that 
WE HAVE HANDLED MILLIONS OF COPIES OF DAILY NEWSPAPERS AND 
HAVE UPHELD OUR END IN ANY AGREEMENT WE HAVE MADE. 

When do you want us to start distributing your publication? 

DUHAN BROTHERS 
The organization that has made good since IMZ. 

Telephone: S5M Beekman TRIBUNE BUILDING, NEW YORK 
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TIPS FOR THE AD MANAGER. 
Guenther-Bradford Company, 64 

Randolph street, Chicago, Ill., is mak¬ 
ing S,000-line contracts with some 
Western papers for F. P. Yergin, Yer- 
gin’i Russian Oil. 

James Zobian, 225 Fifth avenue. New 
York City, is placing orders with a se¬ 
lected list of large city papers for Philip 
Morris & Company, “Philip Morris 
Cigarettes,” 402 West Broadway, New 
York City. 

H. H. Levey, Marbridge Building, 
New York City, is issuing 3-inch, 4- 
time orders to Sunday papers for the 
Humania Hair Company, 23 Duane 
street. New York City. 

It is reported that Mallory, Mitchell 
& Faust, Security Building, Chicago, 
Ill., are now in charge of the advertis¬ 
ing account of the South Bend Watch 
Company, South Bend, Ind. 

(iundlach Advertising Company, 
People’s Gas Building, Chicago, Ill., is 
forwarding 28-line 9-time orders to 
some Western papers for the Chicago 
Kent College of Law, Chicago, Ill. 

It is reported that the J. W. Barber 
-Advertising Agency, 339 Washington 
street, Boston. Mass., is making up a 
list of weeklies and farm papers for 
the advertising account of A. J Tower 
Company, “Tower Brand Slickers,” 
Boston, Mass. 

Charles’ .Advertising Service, 23 E. 
26th street. New York City is sending 
out 20-inch 2-time orders to New Jer¬ 
sey and Pennsylvania weekly papers for 
the Batman Manufacturing Co., Pran- 
dock, N. T. 

Frank Presbrey Company, 456 Fourth 
avenue. New York City, is gradually 
extending the advertising of the Ster¬ 
ling Gum Company, “Frozen Mints 
Chewing Gum,” 200 Fifth avenue. New 
York City. 

Atlas Advertising Agency, 450 Fourth 
avenue. New York City, is placing or¬ 
ders with New York state papers for 
the Knickerbocker Hotel, Broadway and 
42d street. New York City. 

J. H. Cross Company, 1524 Chestnut 
street, Philadelphia, Pa, is making 10,- 
000-line contracts with a selected list 
of papers for the Genuine Haarlem Oil 
Mfg. Company, 74 Cortlandt street. 
New York City. 

It is reported that George Ratten 
Company, Fourth .Avenue Building, 
New York City, will shortly place or¬ 
ders generally for H. K. Kellogg 
Toa.sted Corn Flakes Company, “Wax- 
tite Corn Flakes,” Battle Creek, Mich. 

Hall & Ruckel, Dr. Mitchell Eye Salve, 
215 Washington street. New York City, 
are making 3,000-line contracts wi^ 
some Southern papers. 

Bloomingdale-Weiler Advertising 
-Agency, 1420 Chestnut street, Philadel¬ 
phia, Pa., is sending out 25^-inch 26- 
time copy on a cash basis for the Hotel 
Hanover throughout the state of Penn- 

I New^ Orleans States 
I Sworn Net Paid Circolation lor 6 Months 

Ending April 1, 1914 

28,427 DAILY 
Per P. O. Statement 

Carrier circulation averages over 10,000 
per issue. We guarantee the largest car¬ 
rier and the largest white home circula¬ 
tion in New Orleans. It is less expensive 
and easier to create a new market in a 
UmiM territor)r by using concentrated cir¬ 
culation. The States fills that position in 
New Orleaiu. 

The S. C. BECKWITH SPECIAL AGENCY 

Sole Foreign RepresentatiTea 

j New York Chicago St. Lonit 

sylvania. This agency is also sending 
out copy varying from 10 to *50 inches 
to Pennsylvania papers for Wood, Har¬ 
mon & Company, real estate, in Phila¬ 
delphia and New York. 

Frank Presbrey Company, 456 Fourth 
avenue, Ndw York City, is issuing or¬ 
ders on contracts for the American To¬ 
bacco Company, “Ix)rd Salisbury Cig¬ 
arettes,” 111 Fifth avenue, New York 
City. 

Russel M. Seeds Company, Central 
Union 'Telephone Building, Indianapolis 
Building, Indianapolis, Ind., is sending 
out 4-time copy to Middle West papers 
for the Presto-Lite Company. 

IBOLL ©F IKIOi©^ 
Publication* examined by the Association of Ameriesnt Advertisers, of 

which a COMPLETE EXAMINATION of the various records of circulation 
was nuule and the ACTUAL CIRCULATION ascertained, with later tigures 
in some instances furnished by the publisher. 

ARIZONA. NEW JERSEY. 
GAZETTE—Av. Gross Cir. Mar., 1914, 

7001, Phoenix. 

CALIFORNIA. 
THE NEWS.T.Santa Barbara 

BULLETIN .San Francisco 

PRESS .Asbury Park 

JOURNAL .. Elizabeth 

COURIER-NEWS  .Plainfield 

NEW YORK. 

Stack Advertising Agency, Heyworth 
Building, Chicago, Ill., is making 5,000- 
line one-year contracts with Southern 
papers for the Illinois Central Rail¬ 
way Company. 

W. L. Douglas is renewing contracts. 

E. E. Vreeland, 350 W. 38th street. 
New York City, is placing 126-line 3- 
time orders with Mississippi papers for 
the Porto Rican American Tobacco 
Company. 

George L. Dyer Company, Inc., 42 
Broadway, New York City, is forward¬ 
ing 3-time copy to Middle West papers 
for the College of St. Elizabeth. 

_GEORGIA,_ 

ATLANTA TOURNAL (Cir. 57,531) 
Atlanta 

CHRONICLE .Augusta 

LEDGER .;.Columbus 

ILLINOIS. 

POLISH DAILY ZGODA.Chicago 

-SI^^NDINAVEN .   Clhicago 

HERALD . Joliet 

HERALD-TRANSCRIPT .Peoria 

JOURNAL .Peoria 

BUFFALO evening NEWS.B-uffalo 
BOLLETTINO DELLA SERA, 

New York 

EVENING MAIL...New York 

OHIO. 

PLAIN DEALER.Cleveland 
Circulation for Hay, 1914. 

Dally .125,430 
Sunday .156,267 

VINDICATOR .Youngstown 

__PENNSYLVANIA. 

TIMES .Chester 

DAILY DEMOCRAT.Johnstown 

Howe, Ind.—The News will be the 
name of a new paper which will make 
its appearance in about two weeks. The 
paper will be edited and published by 
Mr. Lessimer, formerly of Sherwood, 
Mich., where he was editor of a news¬ 
paper. _ 

CHANGES IN INTEREST. 
Jamaica, L. I.—Harry D. Neach, 

who has been editor and manager of 
the Hempstead (L. I.) Inquirer the 
past two years, is to become proprietor 
of the Republican about the first of 
-August, having purchased the plant. 
This is the paper established by the 
late Edward Nicoll Townsend. Mr. 
Neach may change the form and the 
make-up. 

Conway, Ark.—The Democrat, a 
weekly newspaper, has been sold by its 
editor and proprietor, R. B. Halbrook, 
to R. A. Warren. 

Denison, Ia.—Will Myes, formerly 
editor of the Review, and for the past 
year been running a daily paper at 
Urbana, O., has sold his interest there 
and will start a morning paper in 
Portsmouth, O. 

St. Croix Falls, Wis.—The Standard 
Press has been sold by G. W. Thomp¬ 
son to Miss Lois O’Brien, an experi¬ 
enced young newspaper woman, who 
will be assisted in the publication of 
the paper by her brother, Homer, 

SuNBiRY, Pa.—Harry A. Coryell, 
editor and half owner of the Snyder 
County Tribune, Selinsgrove, has sold 
his half interest to Edgar R. Winegard, 
athletic coach of the University of 
Maine. Garfield Phillips, Selinsgrove, 
is the other owner of the paper. It will 
be continued Republican in politics. 

STAR (Circulation 21,589) .Peoria 

INDIANA. 

THE AVE MARIA....... Notre Dame 

IOWA. 
REGISTER & LEADER.. .Des Moines 

THE TIMES-JOURNAL. .... Dubuque 

KANSAS. 
CAPITAL . 

KENTUCKY. 

COURIER-JOURNAL ... .. .Louisville 

TIMES . .. .Louisville 

LOUISIANA. 

DAILY STATES.New Orleans 

ITEM .New Orleans 

TIMES-PICAYUNE ...,New Orleans 

MARYLAND. 

THE SUN.Baltimore 
has a combined net paid circulation of 

127,000 copies dally, 80,000 of which 
are served In Baltimore homes. 

MICHIGAN.__ 

PATRIOT (No Monday Issue).Jackson 
Average 1st qu. 1014: Dally 10,063; Sunday 

12,354. Member “American Newspaper 
Pub. Ass’n.” ‘‘Gilt Edge News¬ 

papers,” and Am. Audit Ass’n. 

MINNESOTA. 

DISPATCH.Pittsburgh 

PRESS .. Pittsburgh 

GERMAN GAZETTE.Philadelphia 

TIMES-LEADER.Wilkes-Barre 

GAZETTE .York 

SOUTH CAROLINA. 

DAILY MAIL.Anderson 

THE STATE.Columbia 
(Sworn Cir. Mch, 1014. D. 22,860; 8. 23,444) 

TENNESSEE. ‘ 

NEWS-SCIMITAR.Memphis 

BANNER .Nashville 

TEXAS. 

STAR-TELEGRAM .Fort Worth 
Sworn circulation over 30,000 dally. Only 
dally In Fort Worth that permitted 1912 ex¬ 
amination by Association of American Ad¬ 
vertisers. 

CHRONICLE.Houston 
The Chronicle guarantees a circulation of 
35,(X)0 daily and 45,000 Sunday. 

WASHINGTON. 

POST-INTELLIGENCER .Seattle 

CANADA. 
BRITISH COLUMBIA. 

Roaring Spring, Pa.—The News, a 
weekly publication, which for some 
time has been published by 1. S. Mock, 
has been sold to the sons of Mr. and 
Mrs. H. C. Lorenz. 

UvALE, Tex.—T. W. Lilly has bought 
the Batesville Herald from F. M. Get- 
zendaner and W. T. Chuldress. 

Tama, Ia.—A. E. Jackson announces 
that he has sold his newspaper, the 
News, to Frank A. Muirhead, of To¬ 
ledo. Jackson has been connected with 
the News in some capacity since 1896 

TRIBUNE, Mon. & Eve_Minneapolis 

MISSOURI. 
WORLD.Vancouver 

ONTARIO. 
POST-DISPATCH .St. Louis -~ / ^ 
- rREE PRESS.London 

MONTANA. QUEBEC. 

.Butte la PATRIE.Montreal 

NEBRASKA. , , - 
-LA PRESSE.Montreal 
FREIE PRESSE (Cir. 128,384).Lincoln * Ave. Cir. for 1913, 127,7*2 

and has owned the property for ten or 
twelve years. 

Stockdale, Tex.—C. S. Murray, who 
for .some time had the Stockdale Times 
leased, has retired, leaving the plant in 
the hands of the owner, Mrs. Mary A. 
Haskell. 

Branham Co.’s Helpful ’Phone Card. 
The John M. Branham Company, pub¬ 

lishers’ representatives. New York, St. 
Louis and Chicago, has issued its new 
telephone card, which contains a list of 
the newspaper and farm paper represen¬ 
tatives and general agencies in New 

York. The name, address and telephone 
number of each concern are given. The 
card also contains a list of trade pub¬ 
lications and allied associations. It will 
be found an indispensable aid to the 
busy advertiser, publisher or agent and 
may be obtained on application. 
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AD FIELD PERSONALS, heads vigilance committee. D||i©o|0ry ©f 
Russell L. Mitchell, formerly of N. Something About Merle Sidener Who ^ 

W. Ayer & Son, Philadelphia, more re- Succeeds Harry Robbins. Publishers’ Representatives 
cently in charge of the advertising of Last week’s issue of The Editor and — - 
the W. F. Frederick Piano Company Publisher contained a notice of the ap- ALLEN ft WARD 
chain of stores, has joined the W. S. pointment of Merle Sidener of Indian- Brunswick Bldg., New York 
Hill Company, advertising, Pittsburgh, apolis as chairman of the Vigilance Advertising Bldg.. Chicago 

-  Committee of the A. A. C. W. This a urkWOcrMa r> t ci3vr*TAT 
John H. Livingston, Jr., has been ap- week we present a picture of Mr. Sid- "HDEK50N, C. J., SPECIAL 

pointed advertising manager of Town ener so that all of our readers may know 
and Country and assumed the duties of how he looks. It must be conceded Marquet^ Bldg., Cmcago, lU. 
the position on August 1. Mr. Living- leL Cent. IIIZ 
ston entered the held of advertising tqum w rraNHAM CO 
under Mr. Houston with Country Life i^wkk Bl^fiS.Uers Bldg, 
m America and has been associated with chic.; Chenucal Bldg., St. Louis, 
the advertising department of Town and 
Country since 1910. BROOKE, WALLACE G. ft SON, 

~~ ~ , , Fifth Ave., New York City. 

U adv„.iaeme„. depart™™, o, the ^ ®SKrc“™'£;i"BuiTsSTjSi‘- 
St. Louis Star under three years 

- CARPENTER-SCHEERER-SULLI- 
L. S. French, formerly advertising .. . 

manager of the Henderson Motor Car 
Company, has become identihed with People s Gas Bldg. Chicago 
the National Motor Vehicle Company, 
succeeding P. P. Willis, who resigned LORENZEN ft WOOD- 
to enter the hrm of Thompson-Carroll- ^ , 
Tripp Company, of Cleveland, as a H* Y.*, Advtg. Bldg, 
partner in advertising business. Mr. Chic.; Gumbel Bldg., Kansas City. 
French well known throughout the uwriTii? uwxtdv 
country as an advertising man of ability HENRY, 
and is well htted to perform his new . *a£.®* Wabash Avfc 

_]_ New York Office, 

Robert Frothingham, one one HENKEL, F. W. 
of the owners and advertising manager People’s Gas Bldg., Chicago 
of Everybody’s Magazine, and for a Metropolitan Bdg., New Yo k. 

Advertising Agents 

AMERICAN SPORTS PUB. CO. 
21 Warren '*t.. New York 
Tel. Barclay 7095 

ARMSTRONG, COLLIN ADV. CO. 
115 Broadway, New York 

TeL 4280 Rector 

BRICKA. GEORGE W. Adv. Agent. 
114-116 East 28th St., New York 

TeL 9101-9102 MaA Sq. 

FRANK, ALBERT ft CO. 
26-28 Beaver St., New York 

TeL Broad 3831 

HOWLAND, H. S. ADV. AGCY. 

20 Broad St, New York 
TeL Rector 2573 

GJENTHER-BRADFORD ft CO. 
Chicago, IlL 

THE BEERS ADV. AGENCY, 
Latin-American “Specialists.” 
Main Offices, Havana, Club. 
N. Y. Office, Flatiron Bldg. 

THE EXPORT ADV. AGENCY 
Specialists on Expo, t Advertising 

Chicago, 111. 
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The Indianapolis News 
having decided to abandon the hand method 
of making plates, has ordered a full 

AUTOPLATE 
equipment. 

Probably the most efficiently worked hand 
stereotype foundry still used by large news¬ 
papers has been that of the INDIANAPOLIS 
NEWS, which is equipped with the best 
obtainable hand casting boxes, and possesses a 
plate finishing machine of the latest pattern. 

The abandonment of such a plant for the 
AUTOPLATE is but another illustration of 
the fact that the AUTOPLATE is a necessity— 
and that there is no substitute for it. 

Affording a degree of quality, speed, and econ- 
j omy not otherwise obtainable, this machine 
j offers a publisher his only means of escape 

from the troubles of plate making. 

AUTOPLATE COMPANY of AMERICA 
HENRY A. WISE WOOD, President BENJAMIN WOOD, Treasurer and General Manager 

25 MADISON AVENUE NEW YORK 

=5= 




