
Advertised In 
I (!%e 

X H I RX Y - S E C O IM D YEAR 

The Editor & Publisher 
and The Journalist 

Established 1884—The Oldest Publishers’ and Advertisers' Journal in America—Established 1884. 

Vol. 48, No. 16 NEW YORK, SEPTEMBER 25, 1915 10 Cents a Copy 

This Tribune Sign 
it hanging now in the windows of over 

1,200 of Chicago*9 highest grade 

Grocery Stores. 

It fonns a real connecting link be¬ 

tween Chicago Tribune Advertisers and 

the 500,000 housewives in Chicago. It 

shows those housewives where to go 

to get the best Food Products in the 

world—the products advertised in 

The Chicago Tribune. 

20^000 lines of Tribune space, at The 
Tribune’s own expense, are being used 
this Fall to tell Chicago housewives how 
important it is to them to look for this 
TRIBUNE SIGN. 

Food Product Advertising in. The 
Chicago Tribune will have an even 
greater value from this time on than it 
has had before, and wise Food Product 

Makers will be quick to take advantage 
of it. 

OHjicagu tiribitme 
The World’s Greatest Newspaper 

(Trade Mark Refiatered) 

f,. , .. \ 500,000 Sunday 
CircuUtion over {300 000 Daily 

Member Audit Bureau of Circulations 

Eastern Advertising Office. 251 Fifth Avenue, New York City 



370 THE EDITOR & PUBLISHER AND THE JOURNALIST. 

650,000 Billboards 

.^1 

THAT BRING RESULTS 

PLACING an advertisement 

on the outside back cover 

of the NEW YORK CITY 

TELEPHONE DIRECTORY is 

like placing it on 650,000 billboards 

in 650,000 selected locations in the 

city. 

It’s just where it will do the most 

good. 

It’s in sight day and night near every 

telephone. 

It’s bound to be seen and read. 

It has brought big results for others. 

It can do the same for you. 

$ 

Make Reservations Now for 

Space In hut are Issues 

For rates or further particulars, in¬ 

quire of your own agency or tele¬ 

phone, call or write 

(TELEPHONE 
ADVERTISEMENTS 

6000 
INEW \ORK HERA 

TWr Qmck md Cmb KMlk. 

■'TELEPHONE ^ 

TEN THOUSAND 
COLUMNJS 

(o/Sr '1 
YELLOW 

„ TAXI 
PACKARD T 

^tid LiMOU: 
tnrLiiO A.k /a. ( n-. 

I speciAL \ g;K 
PRICES ) 

TDURINOs.^ 
UJINE CAHi 

Hanmachen Schlemmer&S 
buportcr* J»bb«r» & 

Hardware Tools & Sopplies 

P. W. ELDRIDGE, JR., SALES MANAGER 

NEW YORK TELEPHONE COMPANY 
CORTLAND 12,000 

IS DEY STREET NEW YORK CITY 



The Editor & Publisher 
and The Journalist 

Vol. 48, No. 16. NEW YORK, SEPTEMBER 25, 1915. 

URGED NEWSPAPER ADVERTISING 
FOR THE FAIR, BUT WAS OVERRULED 

“I at First Made My Acceptance Conditional on My Being Allowed a 

Large Sum for the Purchase of Space,” Says Mr. Perry—A High¬ 

ly Interesting Interview with “Wanamaker’s” Publicity Manager 

and a Vigorous Expression from a Leading Exhibitor 

Readers of The Editor and Publisher 
are pretty well aware, naturally, of the a i r' 
fact that this paper has persistently con-/ AlSOUnifl UiV6S “UoupOI 
tended that the management of the Pan¬ 
ama-Pacific Exposition at San Francisco [Special Telegram to THE 1 
has been decidedly remiss in not carry- Bi 
ing out a publicity campaign in its be- 
half by means of paid advertising in the " • ■ 
newsfiapers. It has been the impression ® three per cent on the bus 
around this town that George Hough the cities and $500 in each county, an 
Perry is the man who has been behind of their business to the state treasure! 
the policy of “free reading matter” that Alabama business so disa 
has actually been pursued. A few days i i_ i i 
ago, however, a rumor reached this office people who pul coupons in 
of a somewhat different character. business will be greatly curtailed bei 
Hence the following telegram was sent The law applies to all manner of 
to Mr. Perry by The Editor and Pub- coupons in the packa 

LiSHEii. from goods sold in Alabama. The t 
“The Impression has hitherto been In this , , , ,, . 

city that the course of the Fair authorities been overdone, and the sentiment in 
in not using paid newspaper publicity was ting the full value of the goods wi 
due to the fact that you represented that 
paid advertising was not necessary, because coupons. 
you could obtain sufficient free reading mat- E. 
ter to meet all requirements, 

"It Is now stated that your attitude was 
different from this and that you favored .— 
paid newspaper advertising, but were over- rrn. t -n • j j • * i i t 
ruled by your employers, and ,hence were Ihe bill introduced in Alabama i 
compelled to do the best you could without fostered in Pennsvlvania durina being given any money to spend. losiereu in i ennsyivania uuring 

"Please wire us as to this, as It seems to taxing out of existence the activ 
important that there be no misconception 
as to your personal attitude.” companies. 

To this Mr. Perry sent us the following Companies doing business in eve 
telegram, dated Exposition Grounds, San in addition to the $1,000 demanded 
Irancisco, September 20: the benefit of the counties about $34 

“The decision of the management not to The measures advocated both ir 
use paid advertising was made before my ■ i • . . .u « 
appointment. 1 strenuously endeavored to parable in many respects to the m 

have this reconsidered, and at first I made Retail Dry Goods Association under 
my acceptance conditional on my being al- •' 
lowed a large sum for the purchase of space. has been recommended for introduci 
This condition was afterward withdrawn by __ ___, 
me. In view of my belief that I could secure lions endorsing similar legislative 8 
an equivalent result by organizing the co- have been passed by numerous bo 
operation of the railroads: and In view, 
further, of my realization that even If the stores. 
policy were changed It would be Impossible 
for me to get the amount necessary for an I ■" . 
adequate campaign, and that an inadequate 
campaign would be worse than useless. ly increased attendance over present fig 

"President Moore’s decision against the „rc8. It is no siiffcient answer to sa' 
purchase of space must not be ascrilied to p • ; ‘naviiiir’ The erea 
niggardliness or to ignorance of conditions. 1"®'- rair is now paying, ine grea 
It was really baaed on high Ideals and a purpose of any such exposition is to drav 
keener Insight Into the situation than has within itself the greatest possible num 
been shown by some of his critics. He i f nennle hpcanse the noins? to th 
could not believe that the editors of Amerl- people, Moause ine going to tn 
can publications would assume a purely com- toast and the view of the Fair could no 
merclal attitude toward a National celehra- fail to make a better citizen of ever; 

Voanitf visitor. Succcss—here as elsewhere—i 
results are a triumphant confirmation of . , xx ^ u i 
his opinion. not wholly a matter of figures on a bal 

“Georoe IIoroH Perry, ance sheet. The true test is service. Th 
“Director Exploitation Exposition.” real Question is. Did the Fair ‘serve’ a 

that the woeful lack of attendance dur¬ 
ing the first months of the Fair, and the 
possible small attendance during the last 
months of the Fair, are due largely to 
lack of advertising. 

“My point is, that advertising and 
manufacturing interests will be slow to 
spend their money and time to partici¬ 
pate in another exposition that does not 
give advance assurance that it will use 
the best known means of publicity to ex- 

Alabama Gives “Coupons” a Mighty Hard Blow 
[Special Telegram to THE EDITOR AND PUBLISHER.] 

Birmingham, Ala., September 22, 1913. 

The new trading stamp law adopted by the Alabama Legislature, impos¬ 

ing a tax of three per cent on the business, with a minimum tax of $1,000 in 

the cities and $500 in each county, and requiring them to make a full report 

of their business to the state treasurer, and with other provisions, will prob¬ 

ably make Alabama business so disagreeable for the trading stamp people 

and the people who put coupons in packages of goods for sale that their 

business will be greatly curtailed here. 

The law applies to all manner of coupons and will probably force those 

who give away coupons in the packages of goods they sell to remove them 

from goods sold in Alabama. The trading stamp and coupon business had 

been overdone, and the sentiment in Alabama seems to be in favor of get¬ 

ting the full value of the goods we buy instead of part value and part 

coupons. 
E. W. BARRETT, 

-d’ublisher Age-Herald. 

The bill introduced in Alabama follows the general outline of the meas¬ 

ure fostered in Pennsylvania during the last legislative session with a view 

to taxing out of existence the activities of the coupon and trading stamp 

companies. 

Companies doing business in every county of the State of Alabama will, 

in addition to the $1,000 demanded of each of them by the State, pay for 

the benefit of the counties about $34,000. 

The measures advocated both in Alabama and Pennsylvania are com¬ 

parable in many respects to the “model bill” formulated by the National 

Retail Dry Goods Association under the advice of legal counsel and which 

has been recommended for introduction in every State Legislature. Resolu¬ 

tions endorsing similar legislative action, both in States and in Congress, 

have been passed by numerous bodies of retailers and large department 

This statement of Mr. Perry’s position 
clears the atmosphere somewhat. It con¬ 
firms the stand of The Editor and Pun- 
i.isHEii to the effect that it was the pa¬ 
triotism of the editors and publishers of 
this country that saved the Fair from 
disaster, coupled with the money spent 
by the railroads in advertising. 

Probably there will be pretty general 
agreement with the statement that there 
isn’t a man in the country better quali¬ 
fied to express an opinion as to the Fair’s 
attitude regarding paid publicity than 
.Joseph H. Appel, head of the Publicity 
Bureau in the store of John Wanamaker 
in New York, who has just returned from 
the exposition. To a representative of 
The Editor and Publisher he said: 

“Beyond a doubt the Fair should have 
been advertised. It is perfectly plain to 
me that had newspaper ‘display’ been 
used there would have been a very large¬ 

ly increased attendance over present fig¬ 
ures. It is no siiffcient answer to say 
that the Fair is now ‘paying.’ The great 
purpose of any such exposition is to draw 
within itself the greatest possible num¬ 
ber of people, because the going to the 
Coast and the view of the Fair could not 
fail to make a better citizen of every 
visitor. Success—here as elsewhere—is 
not wholly a matter of figures on a bal¬ 
ance sheet. The true test is service. The 
real question is. Did the Fair ‘serve’ as 
many people as it might have done? It 
seems plain that the answer must be a 
negative one; and to the extent that it 
is negative, the Fair fell short in doing 
its full duty.” 

“Do you think there is time left to 
remedy the error?” 

“No. Advertisements could be quickly 
prepared and placed, of course, but there 
isn’t time for the people to ‘react’ suita¬ 
bly to the advertising.” 

Mr. J. R. Kathrens, general manager of 
the Yellowstone Park Concession—one of 
the most attractive exhibits at the expo¬ 
sition—writes thus to The Editor and 
PiTBLisiiER, under the title “The Crime 
and Tragedy of a Great Exposition”: 

“There seems to be a necessity for 
someone familiar with the facts to tell 
the truth about the lamentable failure 
of this Exposition to exploit its beauty 
through advertising. Everyone now sees 

ploit it. I do not think it is any too 
early to plant this idea. 

“Inasmuch as I have participated in 
five expositions, have been in the adver¬ 
tising business all my life, and have cre¬ 
ated, built and maintained the biggest 
single participation at this Exposition, I 
feel qualified to speak upon this subject. 

“The Panama-Pacific Exposition will 
stand, not as a horrible example, hut as 
a beautiful example, of an international 
effort, dwarfed and retarded through fail¬ 
ure to grasp the importance and value of 
judicious advertising.” 

Mr. Lawrence Not to Be Interviewed 

The Chicago correspondent of The 
Editor and Publisher last week sent 
a statement, that was published in 
these columns, to the effect that Andrew 
M. Lawrence, formerly publisher of the 
Chicago Examiner, is shortly to begin 
the publication, in Chicago, in connection 
with bis brother Fred, of a weekly news¬ 
paper called Truth. 

In response to telegraphic instructions, 
the San Francisco correspondent of The 
Editor and Publisher interviewed Mr. 
A. M. Lawrence in that city, this week, 
and telegraphs this office that “Mr. Law¬ 
rence declined to talk for publication on 
proposed Chicago weekly, as it is not 
yet absolutely certain.” 

10 Cents a Copy. 

BUSY DAYS AT FAIR 

Various Meetings Held—Women Voters' 

Convention Attracts Many — Printing 

Trades Day Brings Publishers from 

Afar—Joy Zone Not Forgotten—Cali¬ 
fornia Writers’ Club Meets. 

San Francisco, September IG.—A 
party of 125 persons from Los Angeles 
arrived at the Inside Inn at the Pan¬ 
ama-Pacific Exposition on September 13 
as the guests of the Los Angeles Times. 
This is the fourth special excursion that 
the Times has sent to the Exposition. 
Irving R. Smith, advertising manager of 
the Times, is in charge of the party. The 
special de luxe train came via the Coast 
route, making a detour to Santa Cruz, 
where the Chamber of Commerce enter¬ 
tained the tourists with an automobile 
trip to the Big Trees. The Times will 
send its last excursion here during the 
first week in October. These e-xcursions 
have proven remarkably popular, and the 
liOokings for the last excursion are more 
than half completed. This kind of enter¬ 
prise is much appreciated by the Times 
readers. 

SEVERAL IMPORTANT CONVENTIONS 

Several important conventions and 
congresses have helped to swell the at¬ 
tendance at the Exposition during the 
week, 'rhe Woman Voters’ Convention, 
which perfected plans for congressional 
union for woman suffrage, closed this 
evening with impressive ceremonies in 
the Court of Abundance at the Exposi¬ 
tion. Mrs. O. H. P. Belmont, chairman 
of the National Committee on Organiza¬ 
tion, was a prominent figure at the con¬ 
vention. Among the women, connected 
with the press or belonging to the fam¬ 
ilies of prominent newspaper men, who 
took part in the convention activities 
were: Mrs. Fremont Older, Mrs. M. H. 
de Young, Mrs. Marshall Darrach, Miss 
Frances Jolliffe, Mrs. Plioebe A. Hearst, 
Mrs. Frank P. Deering and Mrs. George 
Hough Perry. Among other prominent 
women participating were: Miss Mabel 
Taliaferro, New York; Dr. Yami Kim, 
China; Miss Janet Richards, D. C.; Dr. 
Maria Montessori, Italy; Miss Margaret 
Anglin, New York; Madame Ali Kuli 
Kahn, Persia; Mrs. S. M. B. Young, Mon¬ 
tana, and Miss Susan P. Frost, South 
Carolina. 

PRINTING TRADE.S DAY 

Many publishers of world-wide fame 
were welcomed today at the Panama- 
Pacific Exposition by Vice-president M. 
H. de Young at the exercises in observ¬ 
ance of Printing Trades’ Day. There 
was a large gathering of newspaper and 
magazine publishers and employing 
printers at the California Building at 2 
P. M. Mr. de Young presented a com¬ 
memorative bronze medal to the Franklin 
I’rinting Trades Association, under 
whose auspices the celebration was held. 
A number of the publishers, including 
those of the Century and Scribner’s 
magazines, came from the East on the 
“Fifty Million Dollar Special,” as their 
train de luxe was nicknamed here. 

F. H. Abbott, president of the asso¬ 
ciation, received the medal and made a 
brief speech of acceptance. 

Among the other speakers were: State 
Treasurer Friend W. Richardson, who 
represented Governor Hiram W. John¬ 
son; Albert W. Finley, president of the 
United Typothetae and the Franklin 
C’luhs of America; James D. Roantree, 
secretary of the Franklin Trades Asso¬ 
ciation, and James Rolph, Jr., Mayor of 
San Francisco. 

Continued on page 372 
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CLEVELAND, BUFFALO, DETROIT AND 
ROCHESTER, JOIN AD CLUBS OF THE WORLD 

Noteworthy Meetings This Week at Cleveland and at Indianapolis— 

Membership Increased About 1400—Addresses by Presi¬ 

dent Houston and Others—Much Enthusiasm. 

(Spe^-ial Correspondence) 

Cleveland, Septemljer 22.—One of the 
most significant steps taken by advertis¬ 
ing men in the Middle West occurred to¬ 
day at the first Fall meeting of the 
Cleveland Advertising Club, when that 
bodj' was informed by telegram that it 
had been admitted to memlxTship in the 
Associated Advertising Clubs of the 
World. The admission of this club into 
the national body also means that the 
afliliated organi7Ations, including the 
clubs of Buffalo, Detroit, and Rochester, 
have become members of the parent as- 
s(K‘iation. 

This is the outcome of an initial step 
taken on Monday, when applications were 
received by President Herbert S. Hou¬ 
ston, who was the guest of honor at a 
luncheon. Mr. Houston was on his way 
to Indianapolis and was glad to give his 
personal assistance to the members here 
in their efforts to broaden their field. 

The luncheon was attended by 3i>0 men 
and was held in the ballroom of the Ho¬ 
tel Statler. President Wm. G. Rose, of 
the affiliation, presided, and there were 
present President Herbert S. Houston 
and Secretary P. S. Florea, of the A. A. 
C. of W.; Kxecutive Committeemen Wm. 
H. .Johns, John Clyde Oswald, and Frank 
C. Black; Ijcwellyn E. Pratt, chairman 
of the National Educational Committee, 
and Frank E. Morrison, advertising man¬ 
ager of Associated Advertising. 

President Rose, of the Cleveland Club, 
explained the purpose of the meeting, 
and introduced President G. W. Bitling, 
of the Buffalo Club; President C. W. 
C'amplxdl, of the Rochester Club; Presi¬ 
dent Henry Ewald, of the Detroit Club. 
Each of these gentlemen, including Mr. 
Rose, proceeded in turn to present a 
written application recording the unani¬ 
mous vote of his club to join the big 
international organi7.ation. There was 
tremendous enthusiasm as each man told 
how his club had reached its decision and 
pledged hearty support to the A. A. C. 
of W. and to President Houston per¬ 
sonally. 

President Houston, on behalf of the 
Executive Committee, welcomed the four 
Great Lake organizations into the asso¬ 
ciation in a forceful and enthusiastic ad¬ 
dress. He remarked that it was a great 
day in the history of the associated clubs 
and the happiest of his own business 
life. 

Lewellyn E. Pratt was calk'd upon and 
told briefly of the activities of the Na¬ 
tional Educational Committee, and said 
that he expected hard work from all the 
new clubs, because it is only through the 
lietter understanding of advertising and 
merchandising that more eflicient adver¬ 
tising is made possible. 

John Qyde Oswald, publisher of the 
American Printer, spoke for the great 
Federated Trade Press, which decideil 
only a few days ago to join as a depart¬ 
mental of the associated clubs. 

Frank Black, of William Filene & Sons, 
of Boston, talked about what part the 
retail merchants of the country expect 
to take in the work, and predicted that 
there would be several thousand retailers 
in the ranks before the Philadelphia 
convention. 

William H. Johns, vice-president of the 
George Batten Company, of New York, 
spoke for the agents, and explained that 
he was particularly glad to see the Cleve¬ 
land Club join the association, since he 
had for a long time been one of its non¬ 
resident members. 

President Houston’s party left at mid¬ 
night for Indianapolis. 

On Tuesday the first act of the Execu¬ 
tive Committee was to accept the four 
clubs of the affiliation, which means an 
addition of about 1,400 members, the 
largest number ever received at one time 
into the great movement for better ad¬ 
vertising. 

[Special Telegram to The Euitok and 

PUBLISHEK.] 

Indianapolis, Septemlier 22.—The ex- 
»*cutive committee of the Associated Ad¬ 
vertising Clubs, meeting here yesterday 
and today, approved, with unanimous 
thanks, plans for a mammoth campaign 
to ailvertise advertising as outlined by 
William C. D’Arcy, of St. lysuis, chair¬ 
man of the committee in charge. 

The campaign, which will consist of a 
series of advertisements to show the pub¬ 
lic benefits of advertising, will lie ready 
aliout the first of the year, and the re- 
IMirt of the committee showed that many 
leading publishers and those in control 
of other advertising mediums had gladly 
thrown their columns open for the ad¬ 
vertisements, which will, of course, be 
promotive of more and better advertis¬ 
ing. 

Lafe Young, Jr., of the Des Moines 
capital, who is high in the councils of 
the Associated Clubs, as representative of 
the newspapers, expressed the belief that 
the newspapers of the country, when 
they receive definite information about 
the campaign, will use the copy. 

A. A. Gray, Chicago, recently elected 
president of the Federation of Trade 
Press Associations, and John Clyde Os¬ 
wald, retiring president, declared that 
the columns of the trade press are open 
to the campaign. It was shown that 
magazines that have been made familiar 
with the plan have expressed a similar 
view, and a number of national adver¬ 
tisers have said that they would give up 
some of their contracted space to the 
campaign because they believe the effort 
will make all advertising more effwtive. 

Lewellyn E. Pratt, chairman of the 
National Educational Committee, showed 
that his committee had ready for pub¬ 
lication a new set of programmes for the 
first year’s life of a new ad club, and 
that a new program for Y. M. C. A. study 
courses was being prepared by Frank L. 
Blanchard. 

P. S. Florea, manager of the associa¬ 
tion, reported that work toward the or¬ 
ganization of new clubs was progressing 
rapidly. The membership of the as¬ 
sociation is growing by leaps and 
bounds. At this meeting, the applica¬ 
tions of the strong clubs at Detroit, 
Cleveland, Buffalo and Rochester for 
membership in the association were ac¬ 
cepted, as were those of new clubs at 
Reading, Pa., and Marietta, Ohio. All 
told, the increase in membership is near¬ 
ly fourteen hundred. 

Merle Sidener, chairman of the Na¬ 
tional Vigilance Committee, reported 
great activity in a number of new cities. 
He said that in every case where news¬ 
papers and local business men are made 
thoroughly to understand the methods, 
purposes and lienefits of the truth-in¬ 
advertising movement, local committees 
receive their heartiest co-operation. The 
campaign, based upon the idea of co-op¬ 
eration, rather than coercion, is taking 
hold. 

H. J. Kenner, formerly of Minneapolis, 
new secretary of the committee, made his 
first appearance before the committee, 
and his recent work along constructive 
lines was heartily approved. 

William H. Ingersoll outlined the won¬ 
derful plans of the National Commission 
for the development of better advertis¬ 
ing through the co-operation of the va¬ 
rious great advertising interests, and a 
plan was approved by which it is hoped 
to interest thousands of retailers in the 
retail departmental of the commission, 
of which Frank A. Black, of Boston, is 
chairman. Mr. Black explained his plans, 
and they were approved. 

In much detail, plans for forwarding 
the movement to obtain sustaining mem¬ 
berships, for the support of the work, 
were discussed. Representatives of the 
various departmentals of the National 

Commission will be appointed on the 
ways and means committee in charge, of 
which Walter B. Cherry, of Syracuse, is 
chairman. It was declared that the as¬ 
sociation has reached the point where it 
is ready to expand and carry its message 
into every large community and into 
every branch of advertising as never be¬ 
fore, and this movement, which has al¬ 
ready proved very popular, will be the 
means of raising the necessary funds. 

This meeting was held in Indianapolis 
because the headquarters of the associa¬ 
tion are here and members wanted to 
see the plant. Mr. Florea was compli¬ 
mented on the headquarters arrange¬ 
ments. 

At a Ix'autifully appointed dinner, 
given the oflicers of the association at 
the Clay|K)ol by 300 leading business men, 
last night, Messrs. Ingersoll, Black, and 
Young, and President Herbert S. Houston, 
spoke. Mr. Young, speaking on the 
service he lielieved a newspaper 
should render its readers, said in 
part: “Newspapers are mirrors. They 
reflect our everyday life. They crystal¬ 
lize the moral sense of the commlinity 
and the State. They are rarely better 
than the constituency that they serve. 
They have been quickened and improved 
by the great moral awakening that has 
been so marked a feature of our indus¬ 
trial progress during the past ten years. 
But what should the publishers’ responsi¬ 
bility be? As for myself, I believe that 
every newspaper should be conducted as 
a big, manly man would conduct his life 
—clean, honorable, just, sympathetic; 
considerate, thoughtful, patient, gener¬ 
ous, charitable and helpful to every good 
cause; willing to assume more than his 
share of burdens and responsibilities; 
watchful for the instruction and educa¬ 
tion of his family; anxious to labor al¬ 
ways for the public good; a supporter 
of the church; a patriot to his state and 
country; enthusiastic about life and its 
healthy, worth-while pleasures; buoyant, 
good-natured and cheerful; a friend of 
the oppressed; a champion of human'bet¬ 
terment; a lover of the beautiful; a 
patron of music, art, the drama, and lit¬ 
erature ; always anxious to improve; and, 
over and above all, believing in the phi¬ 
losophy of the Author of the Sermon on 
the Mount: ‘He who would be first 
among you must be the servant of all.’ ” 

CANADIAN ADVERTISERS 

General Space Users Organize for Mutual 
Information and Benefit. 

The general advertisers of Canada 
have formed an organization known as 
the Association of Canadian Advertisers, 
in order to create a means of interchange 
of information and carry out plans to 
create better conditions, so that its 
membership may expend their advertis¬ 
ing appropriations more intelligently 
and more effectively. 

The association will investigate the 
circulation and standing of newspapers, 
magazines, trade papers and other ad¬ 
vertising media; collect data from all 
available sources in regard to such media 
and report on the same to its members. 
The plans of the association are rapidly 
getting under way and include arrange¬ 
ments for a competent audit of the cir¬ 
culations of Canadian publications in 
verification of the reports furnished to 
it, the aim being to establish a reliable 
source of advertising information in 
Canada also on similar lines to what has 
already been accomplished in the United 
States by the Association of National 
Advertisers and the Audit Bureau of 
Circulations. 

The board of directors consists of 
President L. R. Greene, Tuckett, Ltd.; 
vice-president, J. G. Palmer, Canadian 
Kodak Co., Ltd.; treasurer, J. R. Kirk¬ 
patrick, E. W. Gillette Co., Ltd., and R. 
M. Allworth, F. F. Dailey Co., Ltd., B. 
H. Bramble, Goodyear Tire & Rubber 
Co., Ltd.. A. T. Channel. Channel Chem¬ 
ical Co., Ltd., H. H. Cluse, P. C. Larkis 
& Co., 0. C. Dorian, Columbia Grapho- 
phone Co., 11. E. Mihell, Imperial Var¬ 
nish & Collor Co., Ltd.; secretary, W. A. 
Lydiatt, 53 Yonge street, Toronto. 

The membership is limited to general 
advertisers. 

PRIZES FOR WINDOW DISPLAYS 

Activity in Des Moines, la., by the 
Register-Tribune of That City. 

As a feature of the International News¬ 
paper Window Display week, October 
11-18, a contest for the merchants of 
Iowa has been arranged by the Reg¬ 
ister-Tribune of Des Moines. 

One hundred and fifty dollars in prizes 
is being offered by the two Des Moines 
newspapers for the best window dis¬ 
plays of goods advertised in Iowa news¬ 
paper. 

The contest is open to any retail store 
in Iowa, and is planned to further the 
art of window displays in Iowa, as well 
as to enliven the interest in the In¬ 
ternational Newspaper Window Display 
week, which is held each year under the 
auspices of the Bureau of Advertising of 
the A. U. P. A. 

The displays may be made up of any 
number of brands of goods which have 
been advertised in any Iowa newspaper 
within the last year. 

BUSY DAYS AT FAIR 
Continued from page 371. 

After the close of the formal exercises 
the visitors viewed the principal features 
of the Exposition and were entertained 
at a dinner dance at the Grizzly Bear 
Cafe on the Joy Zone. Mrs. Charles 
Poulter sang “I Love You, California,” 
and Miss Marjorie Shaw led in an ama¬ 
teur cabaret show. 

Frank H. Abbott, who extended the 
welcome of the local employing printers 
to the distinguished visitors and intro¬ 
duced M. H. de Young, said: “We have 
with us one of the officers of the Expo¬ 
sition, who will be the first speaker of 
the day. The Exposition has selected 
a publisher to represent the Exposition 
—a gentleman who was the director- 
general of the Mid-Winter Fair in 1894, 
which was a very marked success.” 

Vice-president de Young then delivered 
an instructive address, in the course of 
which he sketched the rise of the modern 
newspaper, referring particularly to the 
important features, which have cheap¬ 
ened the cost of printing papers and 
books, such as the perfecting of wood 
pulp paper, as a substitute for rag paper, 
which cost 131/^ cents a pound during the 
Civil War. He referred, also, to the aid 
of the telephone and telegraph in collect¬ 
ing news and the railroads, which enable 
the metropolitan newspapers to deliver 
to the surrounding towns so that sub¬ 
scribers can have the morning papers at 
their breakfast tables. 

Albert W. Finlay, of Boston, who pre¬ 
sided over the convention in Los An¬ 
geles, expressed his gratification that the 
printing industry is fifth or sixth in 
aggregate business in the United States, 
and congratulated the San Francisco rep¬ 
resentatives of the craft that here it is 
rated first. 

advertising men’s luncheon 

The San Francisco Advertising Men’s 
Association was addressed yesterday at 
its weekly luncheon at the Techau Tav¬ 
ern by Frank Stockdale, of Chicago, the 
magazine writer whose articles on 
“Keeping Up With Rising Costs,” are 
widely known. His topic was “The 
Spirit of the Hour.” I^ast night he gave 
the principal address at the opening of 
the Y. M. C. A. School of Commerce. To¬ 
day he addressed the Commercial Club 
of Oakland. His final address will be 
given in this city on Friday in the 
Y. M. C. A. building, his concluding sub¬ 
ject being “Keeping Up With Rising 
Costs.” 

The California Writers’ Club opened 
its autumn programme with a dinner at 
the Hotel Oakland, on the evening of 
September 14, at which the. guest of 
honor was Kenneth C. Beaton—“K. C. 
B.”—of the Examiner. Dr. William S. 
Morgan, the president of the club, pre¬ 
sided and K. C. B. made a speech. Songs 
were rendered by Earle Little. Among 
the writers who accepted invitations to 
be present as guests of the club were 
Annie Laurie and Edward Markham. 
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LARGE NEW ADVERTISING ACCOUNTS 

SHOW THEIR HEADS ALL ALONG THE LINE 

Publishers and Special Agents in Pennsylvania, New York, Illinois, 

Arkansas and Massachusetts All Tell Just the Same Story of 

Important New Contracts and of the Persistence of Old 

Ones—Opinions That Are Full of Interest. 

ON PRICE MAINTENANCE 
T. C. Sheehan Points Out Some of the 

.that the public may know the cost of 
service between the factory and their 
homes. That is practically what we are 

Difficulties in the Way—J. W. Morton doing here in our own business. We 
„ ,, T,, . . . cu 11 1 publish our sheet of discounts to the lob- 
Holds That a Patentee Should Control ^ ,,-n fiu i;i.„_ no.us inai a raiemee ^..ouui v^oniro. ^er, and will fill orders for like quantities 
Both Wholesale and Retail Charges. of razors for a like price from anybody. 

~ ; . ‘‘When this company was organized it 
The subject of price maintenance is started in to market a safety razor at $5 

just now engaging the attention of and maintain the price; but although we 
merchants, manufacturers and adver- pushed it hard, and had a fairly large 

Information continues to reach this ing barometer have to say about it? Sr^'inT disiu3'°bJ \te‘^X’ertisinc 
office to the eflTect that the publishing “Practically all of the old general ad- 
business is steadily on the upward move, vertisers have planned to increase ma- 

is being discussed by the advertising money, as the profit to us was only a 
clubs, at editorial conventions, and by cent on each razor. We then decided to 

isiness 18 sreauiiy on me upwara move, vertisers nave planned to increase ma- boards of trade. While the liveliest in- change our plan and manufactured a 
The California Fruit Dmiributors are tenally their expenditure for advertising terest is taken in the European war its razor that retails for $1 in which our 

advertising the Garden of Eden grapes in they are planning also to start their events happen beyond the sea—far away, profit per razor is much greater -ind 

teritlT/'o A man may be infiuenced through his Lve succeeded'in building up^Trge ami 
Omaha is doing a large amount of busi- have already started. They are not act- 
ness with the papers. So are the Ila- ing blindly. The tentacles of their or- 

A man may be innuenced inrough his have succeeded in building up a large and 
pocket book, his emotions or appeals to prosperous business. 
his reason. Price maintenance directly “When the department store sells a 

waiian pineapple growers; and it is un- ganization reach into every nook and affects his pocket book, and is more package of Duplex Razor blades for less 
derstood that the California raisin grow- cranny of the country. Ihey have the vitally important to him than the con- than the advertised price it does not 
ers are eomini? riizht alonir with siihstan- machinerv with which to feel the niilse n-j. u.i.—_x:_ e U e i sea price it does not ers are coming right along with substan¬ 
tial copy. Then old-timers like Amer 

machinery with which to feel the pulse 
of the business world with unfailing cer- 

flict between distant nations. create an increased demand. No one is 

ican Radiator, Wrigley’s Gum, Hart, tainty. They know. 
Because of its importance The Epitou going to buy the package unless he owns 

AND PUBLISIIEK will, during the next few a Duplex razor and has the money repre- 
Schaffner & Marx, Kuppenheimer, Ifevid “New accounts are starting, also, and weeks, present the views of a number of senting the cost in his pocket It is 
Adler & Sons, etc., are sitting in as many of these are either already running prominent New York business and news- readily seen that the cut rate store uses 
vigorously as ever, while there are ru- try-out campaigns or are planning to do paper men on the subject for the benefit the monev it saves in securing excessive 
mors of a large campaign for a Milwau- so early in the season. Such concerns as of our readers. The following is the diseounts from the manufacturer to rob 
kee shoe firm and for several accounts the California Raisin Growers’ Associa- firgt installment’ tv,., omaii ® J'® 
of food product, in St. 1>.»1 .nd Minn*, tlon, Skinner', M.c.„ni, H.w.il.n rioe- T. c! sreh.n. vic.-prcident of ti.e *rtl™d We ^Udt ifwe dUn^^^ 
nnonn. nrmlp nnH mAnv mnrp nra frvincr /vnf -rv._i_t\_i_t>_i__^ o. . ** wc uiuii v apolis. „ ,, , , , fPPle and many more are trying out copy Durham Duplex Razor Co., has some de- ^\\ a sinele razor to combination stores 

Agcnc^ollections are reported normal, in a limited number of cities with the in- cided and original views on the subject “The crime of American business todav 
and in Chicago it is noteworthy that tention of extending their campaigns to of price maintenance. A representative jg the superfluous dealer who adds to the 
local advertising holds up remarkably other towns as rapidly as their goods be- of The Editor and Publisher found eost of living. The closer together we 

ii. 1. .• f f XV X established. },in, ^t his desk in the office of the com- can bring the manufacturer and the con- 
Supporting the belief of this paper that “There is no doubt about it—business pany at 590 Montgomery street, Jersey gumer tbe lower will be the price at Supporting the belief of this paper that “There is no doubt about it—businc 

the publishers of the country are on will be good during the -coming year.” 
the eve of a great expansion in news- Parke M. Walker, husinesa manas the eve of a great expansion in news- Parke M. Walker, huaineaa manager a strong face, and a direct way of speak- 
paper advertising, the following opinions. Fort Smith (Ark.) Southwest American, ing that is refreshing. mobton’s views. 
additional to the many already published —“Every one is crying hard times, but I Over in Irving Place is the office of 
in these columns will be found of in- believe that in every case where compari- servants of the publiu. j ^ handles the Nemo 
terest: son is made every firm will find its busi- “Manufacturers and dealers alike are Corset and other sizable newspaper ad- 

John J. Mead, business manager Erie ness has shown an increase this year over servants to the public,” said Mr. vertising accounts. He was up to his 
(Pa.) Times.—“We have had more than 1914. I am very glad to say that adver- Sheehan, lighting a fresh cigar and look- cars in work, hadn’t even had a chance 
we expected both in local and foreign tising, both foreign and local, surpassed ing the visitor directly in the eye. “And to oat his lunch, but he paused long 
advertising so far during 1915. W’e feel last year’s business by about 15 per cent., it is their duty to get the article they enough to say to the reporter: 
so confident of the future that we have and the prospects for fall are very flatter- handle into the hands of the consumer “Ten years ago I expressed mv belief 
invested $11,000 to increase our mechan- ing in this section.” at the least possible cost. When you that the Patent Laws of the ’ United 
ical facilities in the composing room so Fred L. Weede, general manager, Erie fix the retail price you include in it a States did not give a patentee the legal 
far this year, and are spending $9,000 (Pa.) Herald.—“The outlook for Fall ad- fair profit for the jobber and for the right to fix the retail prices at which 
cash for circulation campaign now in vertising in Erie is much better than one retailer. The department store is able his product should be sold, though many 
progress. We have every reason to be- year ago. Locally retail business is im- to buy the article at a lower cost than manufacturers were assiiiniitg that legal 
lieve that we shall be well repaid. It looks proving rapidly and the newspaper ac- the small dealer because it buys in larger right and getting away with it. De- 

pany at Montgomery street, jersey gumer the lower will be the price at 
City. He has a pronounced personality, which goods can be sold.” 

progress. We have every reason to be- year ago. Locally retail business is im- to buy the article at a lower cost than manufacturers were assiiiniitg that legal 
lieve that we shall be well repaid. It looks proving rapidly and the newspaper ac- the small dealer because it buys in larger right and getting away with it. De¬ 
good to us, and we feel that everything counts are growing larger. Quite a num- quantities, which, of course, is a distinct cisions by the highest wurts have .since 
[Kiints to an unusually good ’Fall and her of merchants are planning on using advantage in merchandising. sustained that opinion. 
Winter season. We have had some lean increased space. We are getting a larger “On the other hand, the small dealer “^s a matter of abstract justice, I be- 
.vears recently, all of us, and we could number of inquiries from agencies and in a limited community has a smaller lieve that a patentee should have the 
stand a few good years without being national advertisers than has been the overhead expense in proportion to his legal right to fix the prices, both whole- 
spoiled.” case for more than a year. W’e have been sales than the big store in the larger gale and retail, at which his product is 

Robert W. Sykes, Jr., New York.—“I given assurances of a number of foreign city with enormous sales. Therefore gold; but I have long doubted the wis- 
nni very much pleased to advise you that accounts that have been absent for a long some of the advantages possessed by the dom of putting forth the patent right as 
the prospects for Fall and Winter adver- while.” latter are offset by advantages pos- 3, basis for arbitrary price-fixing by the 
tising are very promising. 1 know of Carroll J. Swan, Boston.—“Prospects sessed by the former. ^ ^ patentee, or of using this argument to 
one or two instances where the larger here are awfully good. On a trip through “In marketing an article having a gen- influence legislation, 
advertisers are increasing their space over the eastern part of New England this eral appeal,the selling price must be suf- “Xo the average voter, the word ‘pat- 
previous seasons; and this, in addition to month I found the newspapers are very ficiently large to eover the charges for ent’ suggests monopoly and high prices, 
prospects for new business, leads me to much alive to their possibilities and look freight, the cost of salesmanship and the Wherefore, Congressmen shy at it. 
look forward to the coming season as for a splendid year. The inflated circu- overhead expenses, and at the same time “The only reasonable and effective 
one of our best.’” lations caused by the war last fall are must give a profit to the distributor and basis for demanding the legal right to 

F. C. Stevens, Jr., publisher Lock- over with and the papers are back to a to the retailer. Naturally the cost of an flx prices is the trade-mark, "which 
port (N. y.) Journal.—“Our experience normal steady output—which is greater, article manufactured here is less to a guarantees some particular quality or 
is that business conditions were never however, in nearly all cases, than before New York jobber than to the Pacific excellence, and which, therefore, is popu- 
quite so bad as iieople imagined in their war was declared. This present circula- Coast jobber, who has heavy freight jar with the public. 
own minds, and that within the past few tion is a fixed one in practically all cases charges to pay and a wide territory to “Recent discussion has ‘thrashed’ out 

patentee, or of using this argument to 
influence legislation. 

“To the average voter, the word ‘pat- 

nionths there has been quite a decided and is growing constantly. . . . j • ix . - _ _ -- _ -.-.- 
turn for the better. We are carrying as “Many new advertising accounts have same footing as the jobber located riglit practical sides of the price-maintenance 
much advertising from local merchants been developed. Many so-called ‘conserv- within a block or two of the factory, problem; but one fact seems to have been 
now as we ever have at this season of the ative’ New England manufacturers have “If prices are not maintained the com- largely overlooked, viz.; that no manu- 
year.” ‘seen the light’ and taken to printers’ ink. bination department store with its su- factiirer or patentee who does not main- 

Frank R. Northrup, New York.—“Please “xVnother factor I feel that will help perior buying power can give the con- jjjg wholesale prices has any right 
pardon my delay in answering your letter, the business in general is the increase of R lower price on an article than to demand the privilege of fixing his re- 
Business has been so good, that I really the agency situation in Boston, such as smaller dealer. This does not 'Jtdi- tajj prices. To put it another way, the 
have not had time. There is no doubt that the new A. E. Greenleaf Co., a very superior service ability, but rather manufacturer who sells his merchandise 
Fall business looks good. A year ago, strong organization, which is developing the ability to get from the^manufacturer to very large retailers at the same prices 
practically no advertiser was thinking business; the opening of the Boston office exceptional discounts winch it can use to (or less) he charges wholesale dealers or 
of advertising. This year there are very of Taylor, Critchfield & Clague, under *‘‘^6 business away from the little shop- jobbers, helps to defeat one of the most 
few advertisers who are not making some the management of D. J. MacNichol; weeper. admirable purposes of price-maintenance 

cover. In buying, however, he is on the the pros and cons of the ethical and 

Frank R. Northrup, New York.—“Please 
pardon my delay in answering your letter. 

Already some accounts have and the opening of the Boston office of 
started, and more are going to follow.” 

Knill-Chamberlain-Hunter, Inc., Chi¬ 
cago.—“'There is no question about it— 
business will be good during the coming 
year, and it should be good. It is better 
now—much better than it was a year 

the Bayer-Stroud Co. in charge of E. B. 
Brown.” 

backbone of business. 

“Now, the backbone of a maniifactur- 

admirable purposes of price-maintenance 
—the protection of the small dealer. 

“Common sense and experience amply 
ing business is not the large combination disprove the assertion that fixed prices 
store, but the vast army of small dis- mean high prices. A trade-marked ar- 
tributors. The Claflin corporation, buy- tide that is not superior, or for which 

Why Not Advertise in Newspapers? jng $.30,090 worth of razors a year and the price is too high, cannot survive a 
Preliminaries to the organization of failing for $.39,000,000, would not begin campaign of publicity. The people are 

the Workmen’s Compensation Act for to have such an effect on our business, good judges. 
“No business in the world is so good Pennsylvania have been arranged. One for instance, as the failure of 6,000 deal- “The manufacturer, whether a patentee 

a barometer of conditions as is the ad- of the interesting features will be an ers buying only $5 worth each. If the or not, who creates an article of superior 
vertising business. When business slumps elaborate system of advertising of its manufacturer is not allowed to enforce merit, and makes it accessible to the 
the first thing the average business man advantages. This will be done through the maintenance of prices, the big com- masses who want and need it, richly de¬ 
will do is either to cut his advertising the legislative handliook (which will bination store can make it impossible serves protection, especially against the 
appropriation or discontinue it altogether devote six pages to the fund), through for the small dealer to compete on al- professional price-cutter, who often 
_fhug eliminating his one best salesman, folders, and by placing of matter in en- most any article, and this in spite of stoops to underhand methods to seen- 1 
It is a poor policy—nevertheless it is velopes sent on State business. The in- the fact that the latter has 3 or 4 per mere handful of the merchandise marked 
quite prevalent. siirance fund itself will be created out cent, the advantage in overhead charges, for slaughter, thereby displaying the quite prevalent. siirance tund itself will be created out 

“Now, what is the condition at the of the premiums paid by employers, 
present time? What does tbe advertis- The State will pay the expenses. 

“What I favor is one price to all at the morals of a pirate and the ethics of a 
factory, and that price advertised so sneak thief.” 
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A WOMAN—WHY NOT ? 

Mrs. Beulah Brown Fletcher, of the 
United Press, Tells “'The Editor and 
Publisher” How She Got That Rocke¬ 
feller Interview That Made Financiers 
“Sit Up” on Both Sides of the Water. 

By Beilah Bkowx Fletchek. 

"Go to Forest Hill and interview John 
D. Rockefeller. Ask him whether he will 
participate in making war loans to the 
warriiifj nations. Fin<l out ^if he will 
enter into the negotiations with the 
Allies’ commission now in New York.” 

This was my assignment for the United 
Press. 

It was given me in the Cleveland Press 
office Thursday morning, September 17. 

And it lookt-d like a big job. Not the 
interview, for I had covered Rockefeller 

BEI I.AH IIKOWN El.rm HER 

a'signnieiits liefore: hut the information 
demanded. I liad every reason to Ik*- 
lie\e that this woiihi Ih* <liffienlt to ob¬ 
tain. 

It was one of the hottest (lays of sum¬ 
mer. Pat Lynch, the veteran gate-keejH*r 
of Forest Hill, was wiping the perspira¬ 
tion from his face when I approached the 
lodge at the ?'jiclid avenue entrance to 
the estate. 

"Will you ring up Mr. Rockefeller and 
ask him if he will see Mrs. Fletcher of 
the Press?” I asked Pat. 

“I surely will,” he responded, and in- 
vit«“d me to take a liench in the shade 
of the IfMlge. I heard the telephone 
tinkle and Pat’s question as to whether 
I would Ik* received. 

“Shall they send the machine dow’n 
for you, or will you walk?” he came out 
to ask me. "Mr. Rockefeller will see you 
at the house.” 

‘T shall walk,” 1 answered, “I shall 
enjoy it through this park.” 

“You know the way.” said Pat. '«’ho 
rememliered me. “Keep to your left and 
j>a«t the lily pond.” 

T finally reached the top of the long 
hill and approached the big white-and- 
gray Inuise. A maid announced me. 
Then the Rockefeller valet came to say: 

“Mr. Rockefeller always is busy at 
this hotir, but he will l»e on the links 
in a few- minutes. Will you wait, or 
join the others there?” 

T told him T wo\ild go to the links. 
There T met rn|)tain Levi T. Scofield. 
Soon Mrs. E. B. Rhodes and Mrs. F. H. 
Peters arrived and started their game. 
Then Dr. .T. H. Txiwman and Dr. H. F. 
Biggar. with diaries Wadsworth of Chi¬ 
cago, arrived. Finally Dr. Rhodes. 

“Mr. Rockefeller is late this morning.” 
remarked Dr. Biggar. And the men 
dropped into a discussion of the billion- 
dollar war loan. 

“Here comes ^Ir. Rockefeller,” Captain 
Scofield suddenly interrupted. The oil 
magnate wore light flannel trousers, 
blue-and-white silk shirt. Panama hat 
and ten shoes. His glasses were aml)er 
lenses in tortoise shells. 

It was at the seventh hole that T got 
my opportunity to put my questions to 
Mr. Rockefeller. He invited me to sit 

with him on a bench shaded by an oak 
tree. And there, in the presence of Dr. 
Biggar, he gave me the interview that 
stirred the financiers of two continents. 

For I had it from Mr. Rockefeller’s 
own lips that he had refused to help 
England and Russia finance the war; 
that the Allies’ billion-dollar loan com¬ 
mission knew it would be useless to call 
on him for money; that he would not 
be a party to lending money to continue 
the war, and that he thought the war 
awful. 

I had covered my assignment. 

STRIKING NEWS FEATURE 

McClure Syndicate's Forthcoming “Seen 
and Heard in New York.” 

Since the days of the famous Joe 
Howard and “Gath” letters, no thor¬ 
oughly worth-while letter from New 
York ha.s lK*en jiroduced. After a care¬ 
ful survey of the field for the l)est- 
eqiiipjied man in the country, the Mc¬ 
Clure Newspaper Syndicate has secured 
the services of George Miner to produce 
a daily column under the general title 
of “Seen and Heard in New York,” which 
will consist of most captivating and in¬ 
teresting anecdotes, news lieats and per¬ 
sonality stuff—not of New York, but 
jdeked up in New York. 

As the most cosmopolitan city in the 
world. New York offers the greatest op- 
[Kirtunity for the collection of material 
not only from all over the United States 
but from all over the world, which is of 
national and international importance 
and int«*rest. 

(Jeorge Miner knows nearly evcrylMtdy 
— he knows alKiut nearly everything. He 
has had a most varied ex|K*rience, and 
his eyes and ears have always Im-cii 
open and are still oiM*n—to jiick up 
things which interest the newspaper 
reader. 

For several years Mr. Miner was Sun¬ 
day editor of the Philadel|ihia Press, 
then successively editor of the Cosmo- 
IMilitan Magazine and Sunday editor of 
the New York Herald, which paiier he 
later represented in London and Paris 
for six y»*ara. His famous “First 
Nighter” letters from Ix>ndon npi>enred 
in sixty-five papers throughout the 
United .States. Returning to America 
Mr. Miner was for three years Sunday 
editor of the New York Sun. lie has 
come in contact with and knows inti¬ 
mately the big people in all walks of 
life in this country and abroad. His 
newspaper work has carried him at vari¬ 
ous times to most of the cotintries of 
Europe. Only this summer he looped 
North America by way of the Panama, 
fVinal. Since his return he has got in 
touch with the big people that have 
come to New York and gathered mate¬ 
rial for his forthcoming daily service. 

“Accuracy and Fair Play” 
The New York World’s “Bureau of 

Accuracy and Fair Play” completed two 
years of existence on .Tune ,30. .A report 
of its activities during that period has 
just l)een issueiL The Editor and Prn- 
i.isiiER understands that a copy of it will 
lie sent to any newspaper publisher who 
may apply for one. A note on the title 
page says thi«: “This pamphlet is not 
copyrighted. It is circulated for the pur¬ 
pose of spreading the gospel of accuracy 
and fair play in journalism.” 

The general purpose of the World in 
establishing this bureau was twofold; 
First, to make its news accurate; sec¬ 
ond, to “play fair” with those who might 
show* that they had been damaged, or 
even annoyed, by incorrect statements in 
its columns. The report of the work of 
the past two years shows how well this 
double effort has achieved success. 

Congratulations 
George B. Forristall, advertising man¬ 

ager of the Galveston (Tex.l Tribune, 
is the father of a baby daughter, Iwrn 
Septemlier LI. Mr. Forristall was 
formerly classified advertising manager 
of the New York Times and of the Bos¬ 
ton Traveler. ... . 

BOSTON NEWS BUDGET 

More Than 100,000 People See the Boston 
American's .Annual Swimming Race for 
Girls—Post's Financial Editor Now 
Trust Company Director—Excitement 
Over a Flashlight Photograph. 

Bo.stox, Sept. 22.—The Boston Ameri¬ 
can’s eleventh annual swimming race for 
girls on the Cliarles River last Saturday 
was in many ways the most successful 
aquatic event ever staged by this news¬ 
paper. It was for the championship of 
New England, and was won by Miss 
Marion Gibson of Dorchester. Her time 
was 1 hour 1 minute and 12 seconds. 
Last year her time was .'>8 minutes 2 
seconds. This is the fifth consecutive 
year that she has won the race. At the 
crack of the pistol Miss Gibson took the 
lead of the field of 43 starters and never 
was headed. She finished 200 yards 
ahead of Miss Elizabeth McArdie of 
South Boston, her nearest competitor. 
It is estimated that this race, which has 
come to be the blue ribbon swimming 
event of New England through the pub¬ 
licity given it by the American, was wit¬ 
nessed by upwards of 100,000 people, 
massed along the river esplanade and 
on the great Harvard Bridge. Thou¬ 
sands of other spectators gazed from the 
the West Boston bridge, from roof tops 
along the water side and from other 
places of vantage. 

A matter that has attracted much at¬ 
tention in newspaper and financial cir¬ 
cles during the past few days is the elec¬ 
tion of Arthur J. Bean, financial editor 
of the Post, to the directorate of the 
newly merged Metropolitan Trust Com- 
pan.v. Mr. Bean, who is in the early 
thirties, is a native of Candia, N. IT. A 
dozen years ago he secured a position in 
Manchester, N. IT., in one of the big fac¬ 
tories, and immediately enrolled as a 
night student in a business college. He 
studied hard and became a proficient 
stenographer. When he arrived in Bos¬ 
ton he went from the office of a large 
provision compan.v to the staff of the 
Boston News Bureau, where he remained 
for several years. Thoroughness is the 
watchword of Mr. Bean. At the time the 
matter of a new director for the bank¬ 
ing institution came up, several names 
were under consideration for the posi¬ 
tion. but Mr. Bean was chosen because 
of his admittedly wide knowledge of 
financial matters. Although a young 
man. the street has learned to respect 
his judgment on financial affairs, and he 
is often called into consultation by lead¬ 
ing Boston bankers and trustees on ap¬ 
praisal matters. He is treasurer of the 
Boston Press Club, and is a director and 
chairman of the Finance Committee of 
the Pilgrim Publicity Association. 

Harry B. Center, instructor in the 
course of journalism at Boston I'^niver- 
sity. evidentlv believes what he nreaches. 
for he has been using some advertising 
space in the Boston newspapers, under 
the head of “Educational.” in telling 
al)out the uses and value of the cotirses 
in newspaper 'work. He informs The 
Editor and Prm.isnE'* that the courses 
at the Ifniversity this Fall and AVinter 
will be unusuallv complete. While he 
does not guarantee that he can give a 
man a “nose for news.” he does claim 
that he can train him in such a manner 
that he will know much more about va¬ 
rious phases of newspaper work when he 
gets through than can be obtained in 
any other manner. 

The sensation of Newspaper Row 
Tuesday was the story of the assault on 
two Post reporters and a Post photog¬ 
rapher ■who were attempting to cover 
the wreck of an automobile laden with 
supporters of a local political candidate. 
The affair occurred on Mozart street. 
.Tamaica Plain, when the big sight-seeing 
machine became unmanageable while 
climbing an incline and slid backward 
into the piazza of a dwelling house. 
Thirteen people were hurt, one of them 
seriously. The two Post reporters and 
a photographer, who were dispatched to 
the scene of the accident, ■were forced to 
telephone for police protection when the 
occupants of the machine punched one of 
the men, jostled all three and threatened 

to demolish the valuable camera if a 
flash-light picture of the wrecked ma- 
cline were taken. Tlie photographer 
could not get a picture of the car. He 
did, later, get a flash of the wrecked 
piazza, which the Post ran three-column 
size. 

An editorial feature service has just 
been launched by what is known as “The 
Eastern Editors’ Bureau,” of Boston, lo¬ 
cated at 36 Bromfield street. H. N. 
Punkham, Jr., is president and editor; 
A. W. Bailey, treasurer and general man¬ 
ager. Roy Atkinson. 

HELD ON A SERIOUS CHARGE 

Harold D. Wilson, a Massachusetts Pub¬ 
lisher, Indicted for Conspiracy. 

Boston, September 23.—Harold D. 
Wilson, of Sumerville, candidate for the 
Republican nomination for county treas¬ 
urer in Middlesex county, proprietor of 
a Cambridge paper and interested in a 
Somerville publication, has been arrested 
on a secret indictment alleging conspir¬ 
acy and four counts of larceny, aggre¬ 
gating about $2,000. 

The indictments are the result of a 
recent subscription contest in connection 
with the Cambridge publication, in which 
two automobiles and 11 other prizes 
were offered. Two well-known Cam¬ 
bridge men spent considerable time and 
money in an endeavor to win the auto¬ 
mobiles, it is claimed, but neither was 
successful. Phillip C. Barry and Leonard 
F. Williams, associated with Wilson, 
were also arrested. 

Both the automobiles- one to be given 
to the person receiving the highest num¬ 
ber of votes in the contest and the other 
to the one showing the greatest gain 
during a stated period—were awarded to 
Mi.ss Florence King, of 12 Dover street. 
North Cambridge. 

According to District Attorney Cor¬ 
coran, neither of the automobiles was de¬ 
livered to Miss King. The district at¬ 
torney said the arrests were delayed 
until after the primary campaign so as 
not to influence the voting. He added that 
one of the men had made a complete 
confession, but he would not say which 
one. 

WORCESTER POST’S NEW HOME 

Work Has Begun on the New Building, 
Which Will Be Seven Stories High 

Work has begun on the new home of 
the Worcester (Mass.) Evening Post, 
of which John H. Fahey is publisher, 
which is to be erected at the corner of 
Federal street and Allen Court, that 
city. The new structure, which is to be 
70 by 80 feet, will be seven stories high, 
of reinforced concrete construction 
throughout. The outside walls will be 
veneered in buffed brick, enhancing the 
beauty. It will be equipped with freight 
and passenger elevators of the electric 
type, insuring speed and safety. The 
passenger elevator will be installed in the 
corridor off the main entrance. 

The building will lie strictly fireproof 
and equipped with sprinkler systems on 
all floors. Some of the distinctive feat¬ 
ures are its fireproof qualities, excellent 
light and sanitary arrangements, and 
for large consumers of power, an excep¬ 
tionally low power rate. It will be 
modern in every respect and all partitions 
to be set up in any part of the struc¬ 
ture will be fireproof. The construction 
of the building and its fireproof qual¬ 
ities will give to the tenants one of the 
lowest possible insurance rates. Each 
floor will be equipped with gas and elec¬ 
tric power, both available for the ten¬ 
ants that desire them. 

Real Estate Paper for San Francisco 
The San Francisco Real Estate Board 

has decided to organize and maintain a 
publicity department and an official publi¬ 
cation, and has added membership and 
statistical committees to its working 
forces. These innovations were decided 
upon at a meeting of the directors at a 
dinner by Samuel G. Buckbee, president 
of the board, at his home in Pacific ave¬ 
nue. The publication will be known as 
the “Real Estate Board Bulletin,” 
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Do You Know Boston Grocers? 
Do you know how many grocers 

there are in each of the 39 cities and 

towns of Metropolitan Boston? 

Do you know how these grocers feel 

toward advertised goods? 

Do you know how they feel toward 

coupons in advertisements—premiums, 

sampling and demonstrating? 

Do you know what Boston grocers 

think of direct by mail advertising and 
which they give more consideration, let¬ 

ters or folders? 

Do you know what they think about 

window displays and indoor displays— 

which they consider the most effective, 

hangers, shelf-signs, counter cards or 
counter cards holding goods? 

Get this information covering Boston gro¬ 
cers and you will have valuable information 
regarding the buying habits of Bostonians. 

It will help you eliminate waste in your ad¬ 

vertising and merchandising. 

We will be glad to supply this information upon 

request and help you cuialyze trade conditions in 

Metropolitsui Boston as related to your product. 

The net paid circulation of the Boeton 
Evening American is now almost 
400,000. It is greater than the circu¬ 
lation of all the other Boston evening 
papers combined. The Sunday Ameri¬ 
can has the largest net paid Sunday 
circulation in New England. 
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ADVERTISING MEN’S LEAGUE OF N. Y. 
FINDS CLUB IDEA BRINGS MEMBERS 

Vice-President Harn Says Nothing Is Easier Than to Sell League Mem¬ 

berships, and Proves It by Breaking the Record—Some Interesting 

Pictures of the New Club House, Both Within and W ithout 

At the recent ineetinj' of the Adver¬ 
tising Men's League of New York, calle<i 
to ratify the acquirement of new club 
rooms, O. C. Harn made the statement 
that he had found memberships in the 
league the easiest things in the world 
to sell. Some men thought that a pretty 
strong statement, even for a cartridge 
man (United States Cartridge Ck).) to 
make in war times; but it seems that, 
although he has thus far secured more 
members than any other man, the mem- 
Iters as a whole have also found sell¬ 
ing memberships easy and pleasant. The 

ship of Harry 1). Robbins. The work of 
organization will be financed by the 
league, for a period of several months, or 
until other organizations can be lined up 
with merchants, publishers, etc., for 
properly incorporating and continuing 
the bureau. The league heads the sub¬ 
scription list to the work with a pledge 
of |l,000 a year for three years, con¬ 
tingent upon the permanent establish¬ 
ment of such organization. 

All in all, as President Tipper is tell¬ 
ing everybody, things in league and ad¬ 
vertising circles are developing so fast 
and so advantageously that there is no 
telling where the acorn is going to atop 
growing. 

Elliot Reid, Westinghouse Lamp Co.; W. 
Cogswell Rogers, ^nd McNally (3o.; A. 
L. Blaek, .^chitectural Record; J. B. 
Harris, N. W. Halsey & Ck).; Henry L. 
Jones, Doubleday Page A Co.; N. J. 
Schless, N. J. Schless A Ck).; A. 0. Lynch, 
Thomas Cusack Co.; Harold W. Slau- 
son, Leslie’s Weekly; A. H. Billingslea, 
special representative; Floyd Keeler, J. 
W. Lyon A Sons, Inc.; J. W. Bothwell, 
the DeVinne Press; Geo. W. Vos, the 
Texas Company; Charles H. Barre, the 
Texas Company; C. S. Dennison, the 
Texas Company; L. A. Jacob, the Texas 
Company; Herbert Durand, Nelson CJhes- 
man A Co.; H. T. Ck)llord, the Art Stamp 
I.<eague of America, Inc.; Roscoe C. (Thase, 
Farm and Fireside; (leo. J. Donovan, 
Angle Mfg. Co.; Richard E. Brown, 
Architectural Record; H. H. Charles, 
Charles Advertising Service, Walter J. 
Meindoe, the Continent. 

llAiti.’v Tiim’Kk. President. 

hoard of dire<‘tors elected to meiniHMsbip 
13 new meml>er8 at its nn^ting on Thurs¬ 
day, a list of whom is given herewitli. 

Feeling quite elated at the amount of 
money that has already l)een paid in 
dues «>n aci-ount of the new proposition, 
the directors also felt that, instead of 
having the $7.50 paid by old and new 
members apply to the end of Novemlier, 
it would extend the period so that all 

David D. Lkk. Treasurer. 

The list of new memliers follow- 
(oHjrge A. Noflka, Associated Farm Pa 
pers; M. C. Robbins, David Williams Co. 
W. L. Miller, The Spur; H. M. Kiese 
wetter, M. P. Gould Co.; Franklin T 
Koot, Dry Goods Economist; Hugh Me 
Vey, Successful Farming; Willard R 
Downing, Wallace C. Richardson, Inc.; .1 
L. Gibbs, American Lithographic Co.; M 
L. Griswold. Rogers & Co., Inc.; W. 

Frkd. H. Dirri.k. Secretary. 

payments made now will be dated from 
•Vtober first, giving the membership the 
lienefit of one month. 

Quite an important piece of work the 
fyeague has undertaken is the launching 
of a Vigilance Bureau, the purpose of 
which will be to take care of the clean¬ 
ing up of advertising in New York City. 
A paid secretary, A. J. Harding, has 
been put in charge, under the chairman¬ 

NEWSPAPER REFERENCE LIBRARY 

Excellent New Idea of the Coming 
Governor of Mississippi. 

When Theodore G. Bilbo becomes gov¬ 
ernor of Mississippi next year, he is go¬ 
ing to introduce several innovations. 
One of these is to furnish all callers at 
his office with copies of daily and 
weekly newspapers of the State. 

He has already placed an order for a 
large filing cabinet, with 205 small com¬ 
partments—one for each publication. 
This will be placed in the main waiting 
room of the executive suite, and the gen¬ 
eral public will have access to the news¬ 
papers, with the understanding that 
none of the papers shall be clipped or 
mutilated, and that all shall be im¬ 
mediately replaced as soon as read. The 
idea meets general ajiproval. 

IIkkman Paych, .Vssistant Secretary. 

Sclioenlank, Rogers A Ck>.; A. 0. El- 
dridge, Sinclair A Valentine Ck>.; Wm. R. 
Malone, Postal Life Insurance Co.; R. L. 
Whitton, Nichols Finn Adv. Co.; Mann¬ 
ing Wakefield, John M. Branham Co.; 
Arthur M. Morse, the Outlook Co.-, Sid¬ 
ney J. Hamilton, American Poster Co.. 
Inc.; Wm. J. Neal, Doubleday Page & 
Co.; Wm. Darling, Wm. Darling Press; 
D. W. C. Martin, Rand McNally A Co.; 
Thomas Cusack, Thomas Cusack Co.; 

NEW HOME OF THE ADVERTISING MEN’S LEAGUE OF NEW YORK. 

GRILL ROOM 
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CUSTAINED Approval, Loyalty and Support of 
readers through a long period of years represent 

a newspaper’s greatest asset as an advertising medium. 

The NEW YORK AMERICAN has consistently represented ONE- 

FOURTH of New York for nineteen years. The increase in population 

during that period did not diminish its percentage of representation. 

It is a great achievement for a newspaper in a big community like New York 

to hold twenty-five per cent, of all of the people who buy and read news¬ 

papers—as the NEW YORK AMERICAN has done and is doing. 

Old readers stick as long as they live. New ones come along and add to 

the total in proportion as the population increases. The NEW YORK 

AMERICAN occupies a remarkable position, when you come to think about it. 

Such a newspaper, approved of by so many people, is an unusual advertising 

medium. The very fact that readers are so loyal to the paper and believe in 

it so thoroughly gives advertisers a larger percentage of readers of their messages 

than they can obtain in any other newspaper. 

The NEW YORK AMERICAN is regarded by its readers with genuine 

family sentiment—the strongest possible link. This gives the paper unusual 

power as a distributor of business news as furnished by advertisers. 

Readers look for business news because the NEW YORK AMERICAN 

persists in telling them all of the time that their best interests are served by 

buying from advertisers. 

NEW YORK AMERICAN 
DAILY and SUNDAY 

Member Audit Bureau of Circulations 
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The Home and 
the Business Man 

are both reached by the 

more completely than by any 
other Los Angeles newspaper. 

The Examiner’s news col¬ 
umns are replete with local 
happenings, society events and 
matters that interest the home 
circle. 

The A. B. C. reports show 
that 80of its circulation is 
delivered by carrier direct into 
the homes. 

The Examiner’s Market and 
F'inancial Pages, Telegraphic 
News and its conotant and ag¬ 
gressive work for the Indus¬ 
trial Expansion of the Los 
Angeles territory have made it 
indispensable to the . business 
man. 

Its work for the public good 
has been endorsed by practi¬ 
cally every civic and commer¬ 
cial body of Southern California. 

The Home and the Business 
Man do all the buying. They 
are yours in the highest degree 
through the . 

Los Angeles Examiner 
M. D. HUNTON 
Eastern Representative 
220 Fifth’ Ave.. XEW YORK 

W..H. WILSON 
Western Representative 

Hearst Bldg., CHICAGO 

COUPONS HIT AGAIN 

Southern Cotton Oil Co. Dissatisfied 

with Its Elxperience with United Profit 

Sharing Coupons—How the Litigation 

Has Progressed to Date — Significant 

Statement by Sales Agent Asbnry. 

The United l^ofit Sharing Corpora- 
lion’s application for a temporary in¬ 
junction to prohibit the Southern Cotton 
Oil Company from selling Snowdrift or 
Wesson Oil that does not contain United 
coupons has been denied. The Southern 
Cotton Oil Company is not compelled to 
pack United Coupons with Snowdrift or 
Wesson Oil and will not adopt any sell¬ 
ing or advertising plan that tends to 
encourage trading stamps in any way 
whatever. 

The Southern Cotton Oil Company and 
the Uilited Profit Sharing Corporation 
entere<l into a contract which became 
effective October 1, 1914, and which pro¬ 
vided that tlie Southern Cotton Oil Gom- 
paiiy would pack United Profit Sharing 
coupons with its Snowdrift and its Wes¬ 
son salad oil. 

In July, 1915, after having packed 
United coupons with all Snowdrift and 
Wesson Oil for a little less than one 
year, when the Southern Cotton Oil Com¬ 
pany learned that the United Profit 
Sharing Corporation’s coupons were be¬ 
ing sold by it to retail grocers, to be 
used as trading stamps or to be given 
out over their counters with all pur¬ 
chases as trading stamps are given out. 
It served notice on the United Profit 
Sharing Corporation that it would no 
longer pack United Profit Sharing cou¬ 
pons with Snowdrift or Wesson Oil. 

INJUNCTION ASKED FOR 

The United Profit Sharing Corpora¬ 
tion. in the United States District Court 
for the District of New Jersey, sitting 
as a court of equity, asked for an in¬ 
junction to restrain the Southern Cotton 
Oil Company from shipping out any 
Snowdrift or Wesson Oil with which 
United Profit Sharing coupons were not 
jwcked. 

The Southern Cotton Oil Company set 
up a claim that when it entered into 
the contract with the United Profit Shar¬ 
ing Corporation, it w'as represented to it 
by the United Profit Sharing Corpora¬ 
tion that United Profit Sharing coupons 
would not cost the retail dealers any¬ 
thing, and that they were not a trading 
stamp proposition; that it would not 
have enter^ into the contract if, at that 
time. United coupons had been sold to 
retailers and used by them as trading 
stamps. The Southern Cotton Oil Com¬ 
pany further claimed that there is, and 
has been for a long tithe, decided oppo¬ 
sition on the part of retail grocers to 
trading stamps or anything that is sus¬ 
ceptible to l)eing confused with trading 
stamps, and that the Southern Cotton 
Oil Company knew this at the time 
that the contract was entered into; 
and that it would not have entered into 
the contract except for the representa¬ 
tions made to it by the representatives 
of the United Profit Sharing Corpora¬ 
tion that ITnited Profit Sharing coupons 
were not in any sense a trading stamp 
projiosition. The .Southern Cotton Oil 
Company claimed that United Profit 
Sharing coupons, at the time it discon¬ 
tinued packing them with its Snowdrift 
and Wesson Oil. were being sold by the 
United Profit Sharing Corporation to a 
large number of independent grocers in 
and around New York and in and around 
Pittsburgh, and to retail dealers in Bos¬ 
ton and vicinity, among them being a 
large <-hain of grocery stores. 

APPLICATION DENIED 

■Tudge John Rellstab in the United 
States District Court for the District of 
New’ Jersey, sitting as a Court of 
Equity, on September 13 denied the ap¬ 
plication of the United Profit Sharing 
Corporation for a temporary injunction 
to compel the Southern Cotton Oil Com¬ 
pany to pack its coupons with Snow¬ 
drift shortening and Wesson salad oil. 

The Southern Cotton Oil Company 
makes the following statement through 
Sales .\gent T. O. Asbury: 

“It has been reported that immedi¬ 

ately on discontinuing packing United 
Profit Sharing coupons with Snowdrift 
and Wesson Oil, the Southern Cotton 
Oil Company adopted another premium 
service. This is not true. The Southern 
Cotton Oil Company has not adopted 
any other premium service of any kind 
or description; nor does it contemplate 
packing with Snowdrift or Wesson Oil 
any premium token of any nature for 
the aonsumers of these products. The 
Southern Cotton Oil Company realizes 
that there is a widespread—and the 
officers of the company think a well- 
founded—opposition on the part of re¬ 
tail grocers and other retail merchants 
selling groceries to trading stamps and 
to all selling schemes which savor of 
trading stanqis or which are susceptible 
of being confused with them. The 
Southern Cotton Oil Company depends 
upon the support of the retail merchant 
for its success, and it will not know- 
ingljr take a step which it believes is 
against the best interests of retailers, 
realizing that the manufacturer, in the 
long run, can prosper only as the retail 
distributor prospers. We do not con¬ 
template adopting any selling plan or 
scheme that might in any way foster or 
lx* confused with trading stamps.” 

WHAT MR. KIRBY SAID AGAINST COUPONS 

In this connection there is interest at¬ 
taching to the address in Rochester, a 
few days ago, before the National Re¬ 
tail Dry Goods Association by Field 
Manager John T. Kirby, who said: 

“The so-called profit-sharing coupon or 
premium giving practice is one of the 
greatest menaces legitimate business has 
today. 

“Through such methods the merchant 
or retailer actually becomes the agent 
of the premium companies. When he 
sells goods in which such premiums are 
packed he sells merchandise, plus some 
so-called profit sharing scheme whose 
certificates are supposed to represent 
other merchandise. On this merchandise 
he gets no profit, although he is put to 
as much expense in selling this class 
of goods for others as in selling his own 
stock. 

“The ‘profit-sharing coupon’ practice 
has grown to such an extent that it has 
become of national importance and can¬ 
not be ignored. This practice has not 
one element of sound business. It ex¬ 
ists on the basis that one man’s gain 
is another man’s loss. It is acknowl¬ 
edged by some of the profit-sharing com¬ 
panies that if more than 85 per cent, of 
their coupons and premiums were re¬ 
deemed, they would go out of business. 

“If business generally were conducted 
on these lines, in a few years, it would 
spell disaster. 

“The inducement to the public in buy¬ 
ing coupon-packed merchandise is that 
they are getting something for nothing, 
which, on its face, is a fallacy, always 
has been and always will be.” 

News Print Shortage in England 
Several English newspapers call atten¬ 

tion to the growing scarcity of paper, 
and notify their distributing agents to 
revise their orders to avoid “left overs.” 
The United Kingdom in 1914 imported 
296,000,000 pounds of new spajier on reels, 
valued at $7,000,000, of which 5 2/6 per 
<-ent. came from the United States, and 
nearly 40 per cent, from Newfoundland; 
also 93.000.000 pounds of paper not on 
reels, worth $3,.500,000, of which 41 per 
cent, came from Norway and 5 per cent, 
form the United States. British imports 
of jiaper during the first half of this 
year fell off slightly. Increased pur¬ 
chases of .American paper on reels was 
|•oullterbalatlced by a decrease in Amer¬ 
ican paper not on reels. 

Will Publish Daily at the Fair 

II. Gailbraith, of the Terrel (Texas! 
Daily and Weekly Transcript, will pub¬ 
lish a dailj’ newspaper in the grounds 
of the Texas State Fair at Dallas. The 
fair, which opems on Octo^r 16, will con- 
tinue sixteen days and during that time 
Mr. Ga Ultra ith’s paper will be distributed 
gratis, ft is his intention to install two 
liiiotyiM's and a itress. 
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The Detroit Sunday News Tribune 
Produces Remarkable Direct Results 

Read 
This 
Significant 
Testimonial 

DAR IIEAL.TII I^ABOKATOHIBH. iMf 

WOODWARD Bi;il.DI!V« 

I)ktb«»it. Mini Sept. 17th 1915. 

PubllBhers 
Detroit News Trllaune 
Detroit. 

Gentlemen: — 
I am sure you will be greatly Interested to 

learn of the exceptional results which I obtained In ad- 
yertislng Nuxated Iron In your Issue of Sunday Sept.12th. 

Nuxated Iron Is a new article on the Detroit 
market and we had difficulty In securing the interest of 
local druggists. After the eulvt. In last Sunday's "News 
Tribune* their attitude however was completely changed 
owing to the fact that they were sold out of Nuxated Iron 
before noon on Monday. I visited them all personally on 
Saturday to see If they were sufficiently stocked up and 
I was informed that they had a great abundance, and I In* 
ferred from their manner that they thought they had enough 
to last them for a week or more. 

I have also advertised the Tokalon with you 
and different other products and while I recognize that 
you offer a liberal circulation for the money, still I 
never haul such a good opportunity before to check up your 
exact returns. 

My New York address Is 20 West 22nd St. Vy 
permanent address Is 7 Rue Auber, Paris, but I shall prob- ' 
ably remain In America during the war. 

Most cordially yours. 

The Detroit Sunday News Tribune advertising rate is based on 100,000 circulation, but 
the actual net paid circulation of the News Tribune has exceeded its guarantee from 
24% to over 44^/^ since January 1 st, 1915. Here are the figures: 

Net Paid Average 
Per Sunday 

January Ist to May Ist, 1915. 124,223 
June, 1915. 131,056 
July^ 1915 .. 130,806 
August, 1915 . 137,538 
September (first 3 Sundays). 143,886 

INCREASE SINCE JANUARY 1ST, 27,729 

'I'he examiner for the Audit Bureau of Circulations found that the Detroit Sunday News Tribune 
exceeded its only competitor, The Detroit Sunday Free Press, by over 4,264 in total net paid circula¬ 
tion, by over 14,007 in total city circulation, and by 21,479 or over 50% in home delivered or Carrier 

circulation in Detroit. 

New York Offlee 
Metropolitui Tower 
I. A. Klein, Mgr. 

('hlciigo Olllee 
reopleii OaH Bhlg. 
John Glam. Mgr. 
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THE 
ORANGE 
LEADER 

U the only Doily (ETeninK) and Woekly 
Popi.r pnblUbed In 

0RAH6E, TCZAB 
and Oranfe County, and tbe only paper that 
coTera tbe ricbeat section of SoutbMst Texan 
and Southwest Louisiana. 

“Circulation books open to all" 
THE LEADER PRIHTIHO CO. 

Oraace, Texas 
W. H. Stark, Owner. 

Hush K. Taylor, Mgr. 
Forelcn RepreseutatiTes 

Robert W. Sykes, Jr. Walter U. Clark 
1 Madison Are., Advertising Bldg., 
New York. Cblcago, 111. 

m m 0Rl[ANS ITEM 
Accepts advertising on the ab¬ 
solute ^arantee of the largest 
net paid daily circulation of any 
New Orleans newspaper or no 
pay. 

THE JOHN BUDD COMPANY 
Advertising RepresentatiTcs 

New York Chicago St. Louis 

HIBIDWOICO. 
Pacific Coast Representative of 

LOS ANGELES TIMES 
PORTLAND OREGONIAN 
SEATTLE POST-INTELLIGENCER 

SPOKANE SPOKESMAN-REVIEW 

THE EDITOR AND PUBLISHER 

PORTLAND TELEGRAM 

CHICAGO TRIBUNE 
ST. LOUIS GLOBE-DEMOCRAT 

KANSAS CITY STAR 

OMAHA BEE 

DENVER NEWS 
SALT LAKE HERALD REPUBLICAN 
NEW YORK TIMES 

742 Market Street 
SAN FRANCISCO 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
April 1, 1915 (Sworn) 

33,971 

TOPEKA, KAN. Publisher 

Over $51,000 In 
New Subscriptions 

Adding over 12,000 New Subacrib- 
era ia our record on conteat juat 
cloaed on Courier Journal and 
Louiavilie Timea, Louiaville, Ky. 

If Interested in More Cir¬ 
culation, Write or Wire 

C. B. HOLLISTER, Mgr. 

The North Eastern Circolatien Co. 
DAVENPORT, IOWA 

PHILADELPHIA NEWS 

Highly Interesting Observance, by the 
Evening Ledger, of Its First Birthday 
—As to Telegraph Tolls for Evening 
Papers—A “Gentlemen’s Agreement”— 
New Building for the Bulletin. 
Philadexphia, September 22. — The 

Evening Ledger celebrated its first an¬ 
niversary on September 14, with a spe¬ 
cial edition of 24 pages. There was the 
usual back page of pictures and a full 
page of a continued story. At the head of 
a two-column editorial which proudly re¬ 
viewed the “splendid record” of the year 
and proclaimed a wholly ideal policy, 
stood the lines by Scott: 

Fiery vehemence of youth 
Forward and frolic and glee was there 
Tbe will to do and tbe soul to dare. 
This frank avowal of youth surely 

should disarm criticism. Says the edi¬ 
torial: “To furnish the news and pre¬ 
sent it fairly is the first duty of a news¬ 
paper. It is fundamental. But a great 
journal has the privilege, and on it rests 
the responsibility, for doing far more 
than that. It must sense tbe aspirations 
of a community; it must know its peo¬ 
ple and their wants intimately; it must 
be their attorney in fact and their last¬ 
ing protection against any and all ex¬ 
ploitation no matter by whom at¬ 
tempted; it must glimpse the future and 
formulate public opinion in support of 
great enterprises the achievement of 
which is requisite to the comfort and 
prosperity of coming generations; it 
must be in the full performance of its 
functions a builder of character, an ex¬ 
ponent of religion, an educator, a calm 
and sure counsellor in time of need, a 
great light beating on all the activities 
of a whole people, exposing vice and 
graft and the dark places, and mantling 
with a new lustre tlie myriad glories of 
a magnificent metropolis.” 

IMPRj;SSIVE CTKCULATION OKOWTU 

Brave words, and well said. If, in the 
liglit of all this, there is a marked opin¬ 
ion in some quarters that at times there 
lias been a suspicion of a yellow gleam, 
it is offset by the undoubted interest 
which the public has shown in the ven¬ 
ture, which is amply proved by the cir¬ 
culation, which “beginning with a nor¬ 
mal of approximately 40,000, reached in 
January the 60,000 mark and is now ap¬ 
proximately 100,000.” 

“This marvellous growth,” continues 
P. H. Whaley, the executive editor, “up¬ 
sets precedents, journalists in particular 
having doubted the ability of an after¬ 
noon paper to succeed without the lib¬ 
eral use of canned or syndicate material. 
The Evening Ledger adopted the policy 
of producing its own matter and its 
own features, buying very little from 
other newspapers. Philadelphia is a big 
enough city to produce a newspaper of 
its own, not dependent on the offerings 
of contemporaries elsewhere.” 

Scrapple—which term was originated 
by the Evening Ledger liefore its adop¬ 
tion by a Boston sheet—fills half of the 
back inside page every night and is 
made up chiefly of pictures from foreign 
periodicals and syndicated jokes. It 
must be admitted that this city is not 
strong in press humorists. A feature of 
the editorial page, which also carries an 
excellent daily cartoon by Sykes, are 
the two well-written special articles on 
topics of news interest contributed by 
writers and public men throughout the 
country. In tlie Anniversary number 
one of these was by the Mayor of Cleve¬ 
land, and the other, “Dramatic Color in 
.Journalism,” was a capital exposition of 
the personal and human touch in jour¬ 
nalism—that invaluable, vivid quality 
lacking which a newspaper, like any 
other thing, becomes either a dead liody 
or a terribly deadly machine. It was 
written by Burton Kline of the editorial 
staff of the Boston Evening Transcript, 
and was full of concentrated beef. “The 
great American novel is the great Amer¬ 
ican newspaper,” he says, but truthfully 
adds further on, “the reporter still lacks 
art; the power of restraint; the gain of 
leaving things out.” 

A “KEEP trp THE GAIT” DINNER 

The staff—editorial, mechanical and 

business—held a rousing dinner at the 
Continental, at which James F. McCoy, 
assistant managing editor, was toast¬ 
master. Cyrus tl. K. Curtis was smil- 
ingly present and spoke. fSpeeclies also 
were made by John C. Martin, Henry M. 
Eaton, Ben K. Kaleigh, Frank Clark, 
circulating manager; G. Warfield Hobbs, 
George W. Douglass, G. E.‘ Jenkins, 
composing-room foreman; Sherman U. 
Bowles, owner of the Springfield Ue- 
puhlicau, and A. F. liaise, mechanical 
superintendent. Allen K. Eckman was 
the chairman of the highly successful 
dinner committee, assisted by John J. 
Collins, Van Vechteu Hustetter, Charles 
W. Ludwig, Uscar W. Magnuson, Irwin 
L. Gordon, Charles P. Bussell and David 
D. Friedman. A very precocious "Baby 
Ledger,” tilled with cartoons and jests, 
was one of the souvenirs. This was 
edited by “Doc” Hostetler, W'm. C. Mc- 
Garry and Charles P. Bussell. 

I am told that it was not a news¬ 
paper dinner of tbe usual variety, but 
that tbe spirit which pervaded tbe 
speeches and the whole celebration, while 
elate, was one of earnestness, a "Keep 
Up the Gait,” for more stimulating to 
future performances than gallons of 
cocktails. 

John C. Martin, business manager of 
the two Ledgers, expressed himself some¬ 
what conservatively in regard to the 
letter of G. P. Brown, publisher of the 
Daily Mail, Auderson, S. C., advocating 
lower telegraph tolls for afternoon pa¬ 
pers, but made the following statement: 

“The Evening Ledger would be per¬ 
fectly willing to go along with the other 
evening papers, in any campaign which 
would tend to reduce the present tolls. 
I do not think that there should be the 
present discrepancy between day and 
night rates.” 

Henry M. Eaton, managing editor of 
the Evening Ledger, was of a similar 
opinion, saying that the present day rate 
was about double the night rate, and 
that while he could understand the rea¬ 
son why the telegraph companies, be¬ 
cause of the press of commercial busi¬ 
ness during the day, might feel justitied 
in charging the higher rate, he could see 
no reason why there should he so great 
a disparity. 

WAS THERE AN AGREEMENT? 

There has been much gossip up and 
down the street regarding H. T. Craven, 
former dramatic and musical editor of 
the North American and one of the clev¬ 
erest and best informed of the local 
critics; Asa Bushnell Dimond, also a rat¬ 
tling good man, formerly of tbe In¬ 
quirer, who went over to fill Craven’s 
place while the latter went abroad after 
coming into a pile of money, and James 
S. Benn, city editor of the North Ameri¬ 
can, who not only has nothing at all to 
say in the matter but characterized the 
inquiry of the earnest little seeker after 
facts as “impertinent.” Both of the 
critics involved are also as dumb as oy¬ 
sters, and in consequence I simply “tell 
the tale as ’twas told to me”—second¬ 
hand. Mr. Craven is now editor of the 
Sunday magazine of the Press and Mr. 
Dimond is on the copy desk of the Eve¬ 
ning Telegraph. 

The story runs that when Mr. Craven 
fell heir to a tidy fortune, 18 months and 
more ago. he asked for leave of absence 
for a year and a half, with the under¬ 
standing that when he returned he was 
to have his old desk back, and that Mr. 
Dimond, whom he had procured as sub¬ 
stitute in his absence, would be placed 
elsewhere on the sheet Exit Mr. Craven, 
well content, to journey to England and 
France. He was in Paris when the war 
broke out and sent several articles from 
that city to the North American. When 
be finally was able to get back to Amer¬ 
ica, he married and fared forth to tlie 
South Seas, “to get as far away from 
war-torn Europe as possible.” lie went 
across the continent by the southern 
route, crossed to Hawaii and the Philip¬ 
pines, and returning to San Francisco 
turned outward-bound once more to Ta¬ 
hiti and other points in the Polynesian 
tropica. On that isle of enchantment, in 
company with his wife and tbe Danish 
futurist painter, Ebbe Komerup, he went 
on a walking tour of the palm-fringed 
coral coast, which he recently described 

delightfully in one of a series of South 
Sea travel articles in the Press maga 
zine. 

On arriving in Philadelphia, so the lit 
tie bird says, he went to bis old office, to 
be met with the statement that his desk 
was filled—and acceptably—and that 
there was no idea of making any change 
and no recollection of any “gentlemen’s 
agreement” having been made before his 
departure. Dimond on hearing of the 
situation, at once resigned, and Harold 
Quicksall, of the staff, has succeeded to 
the vacant chair. 

LEDGER CIRCULATION PRIZES 

The Evening I^edger circulation mana¬ 
ger offered five prizes to those newsboys 
in each of the 21 districts in Kensington 
(105 districts in all) who on the 2l8t 
showed the biggest percentages of in¬ 
creased sales as compared with Septem¬ 
ber 14, the Anniversary Day, when a 
similar contest was conducted. The first 
prize was one dollar, the second 75 cents, 
etc._ The circular was dated September 
18, and had the caption, “The Evening 
lAHlger, the Star of the Philadelphia Eve¬ 
ning Newspaiiers.” 

The Bulletin is erecting a fine new 
building adjoining its present property 
at the northeast corner of City Hall 
Square. It was begun in July, will be 
of nine stories, will be ready for oc¬ 
cupancy next July, and is being put up 
chiefly that the present press room, 63 
feet in width, may be increased some 42 
feet. The paper gangs its ain gait very 
steadily, not “mixing” much or concerning 
itself witK any matters whatever outside 
its own office. The average daily cir¬ 
culation last year was 326,714; this year 
it has hovered around 350,(KX) daily. The 
Bulletin and the Record, by the way, 
were the only local newspapers to carrj- 
more advertising in July than they did 
last year in the same month. 

Many Philadelphia newspapermen have 
bought automobiles lately and on Sunday 
the 5th, the Pen and Pencil Club held its 
first “sociability run,” to the two-mile 
motor race course being built at Warmin¬ 
ster, Pa., by the Philadelphia Motor 
Speedway Association. Starting from 
tlie club-house in the afternoon, Fred C. 
WTiitney, city editor of the Telegraph 
(president of the club), and William C. 
Rowan, the secretary, led the procession. 
The entertainment features arranged by 
Mark W. Wilson, chairman of the com¬ 
mittee, included a baseball game and a 
“Night in Bohemia” in the garden of the 
club after the return to town. Among 
those who have cars are “Cap” O’Brien, 
night desk man of , the Ledger, who takes 
many a long solitary run under the wan¬ 
ing stars after his nocturnal stunt is 
concluded, and William Hay, business 
news editor of the same paper. 

The T,<edger published some time ago 
a very interesting and spirited letter from 
W. E. Boies, of Knoxville, Tenn., who. 
although “03 years young” is still con¬ 
tributing to the editorial page of the 
Sunday .Tourna 1-Tribune alternate leading 
columns of pro.se and verse which he 
signs with his initials; and judging from 
the poem he sent along, he writes most 
excellent verse, too, filled with a charm¬ 
ing good cheer and optimism. He is one 
of two men who are the only surviving 
members of the class of 1844, Yale, which 
numbered originally 104. I am wonder¬ 
ing if the country can show any other old 
newspaper man still in harness, to vie 
with the energy and undiminished buoy¬ 
ancy of this one. He says he considers 
journalism tends to longevity more cer¬ 
tainly than the mystic Fountain of 
Youth, and advises the editor of the 
lA'dger therefore, to “stick to his tripod.” 

Editors of five local Italian newspapers 
were present at the meeting in this city, 
yesterday, of the Italian Civile Mobili- 
zione. and joined in denouncing the scheme 
proposed by Dr. William B’ergo, of 
Brooklyn, to send Bryan to Europe on a 
“Peace Mission.” Joseph Bruno, owner 
of the Mastro Pnvlo. accused the former 
secretary of state of “trying to tie the 
hands of tbe United States in its dispute 
with Germany.” The meeting formally 
endorsed the stand taken by the Italian 
newspaper L’Opinione. 

Curtis Wager-Smith. 
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NO “STAMPS” FOR HIM 

Manager of San Francisco’s Biggest De¬ 

partment Store Declares that Mer¬ 

chants Must Choose Between News¬ 

paper Advertising and Coupons. 

Mr. B. F. Bchlesinger is general 
manager of "The Emporium"—the 
largent department store in San 
Franviseo. In the accompanying 
article, written specially for "The 
Editor and Publisher,” this promi¬ 
nent merchant takes a decided 
stand against trading stamps and 
coupons, and gives convincing rea¬ 
sons for so doing. 

We are agaiust the use of trading 
stamps or profit-sharing coupons or 
schemes of any kind, and we class them 
both as one and the same thing because 
they are one and the same thing: 

Firstly: From a purely commercial 
standpoint, no merchant in the long run 
can afford to use both newspaper publicity 
and the publicity of trading stamp or 
<-oupon devices—if it be publicity. Both 
of them average up about the same cost 
to the ordinary merchant’s business; that 
is, in the neighborhood of three per cent. 
A good merchant will approximately 
si)end up to three per cent, of his cost 
of doing business for newspaper advertis¬ 
ing. If he adds a like sum for trading 
.stamp or profit-sharing coupons, be is 
adding six per cent, to his cost of doing 
business, and no business will continu¬ 
ously stand this. 

So, in the long run, the merchant will 
have to choose whether be will spend his 
three per cent, in the newspapers—the 
public press—or whether he will spend 
his three per cent, of his total cost of 
doing business for trading stamps or cou¬ 
pon devices. 

Secondly: If a merchant has to choose 
between the trading stamp and the cou¬ 
pon, he should take the trading stamp by- 
long odds, because it is out ki the open. 
A coupon packed in packages or in in¬ 
sidious folders, of the numerous wrap¬ 
pings of various kinds of merchandise, 
confronts the merchant with the trading 
stamp device without his knowing it, and 
before be knows it, he is so deep in the 
mire of a lottery scheme that he has to 
cumulatively pile up his devices to stim¬ 
ulate trade. 

Thirdly; There are few startling ex¬ 
amples of publicity by trading stamps 
which have made good—that is, in the 
department store line. The largest stores 
that have used trading stamps consistent¬ 
ly for a number of years in the larger 
cities have either gone out of business or 
into the receivers’ hands. 

The reason is that trading stamps do 
not give the publicity that newspapers do, 
and the stores cannot afford both. 

It is for these reasons and many others 
that tills store some time ago came out 
very strongly in an editorial saying that 
it had never believed in trading stamps, 
and this was evidenced by the fact that it 
did not give them—and that it did not 
believe in coupons, which were another 
form, a more insidious one, of the trad¬ 
ing stamp; but that, without its knowing 
it, coupons were given in certain kinds of 
merchandise, and that from thence on we 
intended to make a clean sweep of all 
these coupon-bearing forms of mereban- 
dise, including such staple articles con¬ 
taining coupons as Gillette Kazors, Wrig- 
ley’s Chewing Gum and all sorts of gro¬ 
ceries, which we did. Since that date, 
some months ago, our store has been 
purged of such coupon-bearing devices and 
merchandise bearing same. 

In two departments they were most 
largely used—the grocery and the cigar 
and tobacco departments. Enough time 
has elapsed since the discontinuance of 
coupon-bearing merchandise in these two 
departments to demonstrate that neither 
the cigar and tobacco department nor the 
grocery department will suffer in sales by 
such discontinuance. 

B. F. ScHLESINOKR. 

San Francisco, September 

“AS THE TWIG IS BENT' 

Children of Houston, Texas, Entertained 

and Instructed by the Chronicle. 
Children and grown-ups to the num¬ 

ber of 125, at the ratio of aix children 
to one grown-up, accompanied by lunch 
basketa and other outing paraphernalia, 
explored the Houston (Tex.) Ship Chan¬ 
nel from Main street to Clinton on Sep¬ 
tember 11. 

The trip was made on the yacht 
Nicholaus, commanded by Captain 
Ditchman, who joined hands with the 
Houston Chronicle in arranging for the 
excursion,' which was without cost to 
the school children. 

The main purpose behind the trip was 
to familiarize the school children with 
the port facilities of Houston. Mr. R. 
A. Howard had charge of this phase of 
the work. 

At the municipal wharves ocean liners 
were loading and unloading cargoes. 

Big industrial plants that line the 
channel were pointed out and their out¬ 
puts explained to the children. 

Prior to the departure of the Nicho¬ 
laus the children were filmed for the 
Chronicle-Majestic Film News, and the 
youngsters will have the pleasure of 
seeing their outing reproduced on the 
local “screen.” 

The Nicholaus carried <tu abundance 
of ice water and plenty of soda pop 
for the children, and these, fortified by 
lunch baskets, gave the outing a genuine 
picnic atmosphere. The party was un¬ 
der the charge of E. C. White, business 
manager of the Houston Chronicle. 

Free Course in Proofreading 
The Board of Education of New York 

City announces a free course in Proof¬ 
reading and Typography at the Stuy- 
vesant Evening Trade School, 15th street, 
near First avenue. Men and women en¬ 
gaged in the printing and allied trades— 
job compositors, linotype and monotype 
operators, proofreaders, editorial workers, 
and others—are invited to join the class, 
which will be conducted by Arnold IjC- 
vitas. Sessions are to be on Monday, 
Tuesday, Wednesday, and Thursday, 
evenings, from 7 :?>0 to 9 tllO, beginning 
Sept. 20. 

Highly Successful “Dollar Day” 
Schenectady, N. Y., had a "Dollar 

Day,” last month, that was a big suc¬ 
cess. Throngs crowded the local stores 
and goods moved with unprecedented 
rapidity. The day l)efore “The Day,” 
the Schenectady Gazette printed l.T.’ifl 
inches of advertising; and many shoppers 
carried copies of the paper with them. 

A Typographic Romance 

She held her sweet month up to him. 
And then remarked, to wit: 

“You may ‘print’ a kiss on my lips, dear 
Jim, 

But you must not ‘publish’ It.” 
—Boston Transcript. 

.4nd in another moment Jim, 
Unless we miss our guess. 

Had gathered her “form” up close to him 
.\nd rushed right off “to press.” 

—Youngstown Telegram. 

.Mm often told his lady true 
Their kisses were perfection; 

And she agreed, but told him to 
Submit “proofs” for correction 

—Personal Efficiency. 

Submitted “proofs” were quickly passed. 
Her pretty “form” he “chased.” 

Then ‘Mocked it” close and tight and fast 
And fondly It embraced. 

—The Craftsman. 

He found he’d made such a good “im¬ 
pression” 

He married the girl by next “chapel” 
session. 

—F. D. C. 

The Newburgh (N. Y.) Evening 
Journal will hereafter be issued two and 
a half hours earlier on Saturday than on 
other days. It is believed that by issu¬ 
ing the paper at 1:30 on Saturdays, 
those taking advantage of the early cloa- 
may still have their afternoon paper 
and that the staff of the Journal will 
have a half holiday. 

Wilt Ololumbm 
W. •. SULLIVAN. FUSLISHCR 

Published Daily 
SOUTH CAROLINA’S FASTEST GROWING NEWSPAPER 

FULL ASSOCIATED PRESS SERVICE 

BENJAMIN & KENTNOR COMPANY 

MANAGERS FOREIGN ADVERTISING 

las FIFTH AVSNUa FEOFLKS OAS SUILDINC New York. September 15th. 1915. 
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The Editor & Publisher, 
Suite 1117, World Building, 
New York City. 

Gentlemen:- 

Like som'e publishers I have always been under 
the impression that the Editor & Publisher circu¬ 
lated only among newspaper men. Accepting your 
invitation, I visited your offices last Saturday 
in my capacity as chairman of the Advertising 
Committee of the Southern Newspaper Publishers 
Association and spent several hours in an exhaust¬ 
ive examination of your mailing, list, circulation 
records, etc. 

1 was very much surprised to find the large 
percentage of subscribers that you have among the 
agents, advertisers and manufac'turers. Another 
thing that surprised me was that these men receive 
your publleation at their homes. 

I am now convinced that the Editor & Publisher 
must be used by newspapers who desire to reach 
the trade. 
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Sec Pnblitber't announcement for subscription and adver¬ 
tising rates. 

New York, Saturday, September 25, 1915 

PUBLISHERS’ STATEMENTS 

Under the publicity law the next reptrrt of owiut- 

ship and circulation must be filed by the newspapers 
with the government Get. 4 instead of Oct. 3, be¬ 
cause the latter date falls on Sunday. Those pub¬ 
lishers who formerly spoke disparagingly concerning 
the value of these semi-annual re()orts now favor 
them because, much to their surprise, advt'rtisers 
accept the figures given as authoritative. In¬ 
deed they are regarded in much the same way as 
bank statements. Their reliability is rarely ever 
disputed. As they are sworn to before a notary 
public and are filed with the government at Wash¬ 
ington, few publishers care to run the risk of being 
caught in a lie through a delil)erat<‘ misstatc'ment of 
facts. 

Three years ago the Editok anu Pubi.isukk pre¬ 
dicted that within a brief period all opposition to 
the law would disappear and that the circulation 
figures given by the publishers would he regarded as 
authoritative by advertisers. That time has already 
arrived. It is doubtful whether the A. B. C. reports 
carry any more weight as these staGwents made to 
the government. 

That the government is keeping a watchful eye 
on these reports is shown by the activity in exam¬ 
ining through its agents disputed circulations in 
Pittsburgh. 

A notable fact in connection with these semi¬ 
annual statements is that more newspaper reports 
are printed as advertisements in the Editor and 

Publisher than in any other medium. Last May 
we carried a twelve-page summary of the statements 
containing the names of fully seventy-five per cent, 
of all the publishers making such reports. It was 
the most complete record printed anywhere. 

Publishers realize that the Editor and Publisher 

is an authority on new'spaper advertising, and as 
such carries weight with the large number of space 
buyers who read it. 

KEEPING CLASSIFIED ADS CLEAN ’ 

It is a source of genuine satisfaction to see great 
newspapers awaking to the need for keeping their 
advertising columns clean and honest. This is not 
only good morals but good business. Many millions 

of dollars are spent in advertising every year. Ask 
any experienced advertiser what is the most difficult 
thing that he has to do, and he will tell you: “It is 
to make the readers believe what I say.” Putting 
it another way around, the greatest waste in adver¬ 
tising expenditure is caused by distrust and unbelief. 

This serious handicap upon the full success of an 
enormous and constantly increasing business is now 
fully recognized and is being offset by the papers 
in every possible way. And the business reason is 
plain: The greater the trust in advertising the 
greater its “pulling” power; and the greater the re¬ 
turns, the greater the benefit to manufacturer, to 
retailer, to newspaper publisher and to consumer. 

Never was there a time when so great care was 
exercised as right now, by publishers of newspapers 
and magazines, in respect to statements made by 
advertisements in their columns. Proofs are required, 
investigations made, records kept. But while this 
can be done in respect to the larger advertisements 
(known as “display”), it is far more difficult to adopt 
a like course regarding “classified”—the small “help 
wanted” or “situations wanted” announcements, and 
the like. 

Hanks rightly watch closely for forged checks, but 
if one slips through it works less injury than many 
of the fraudulent classified ads. The latter are not 
only a vehicle for the faker who aims at a financial 
fraud but also for the even more seriously criminal. 

Will it ever be possible, by means of an agree¬ 
ment between publishers in a city like New York, to 
make it practically as difficult for an unworthy 
classified advertisement to get into print as for a 
bad check to get past the teller in a bank? Perhaps 
it can la* done. .Ability exists. Will there be co¬ 
operation ? 

WATCH THE LEGISLATURE 

That the newspapers are not, as a rule, as active 
in looking after legislative matters that affect their 
own interests as they are in looking after those of 
the public they serve, is a well known fact in the 
world of journalism. If they had paid more atten¬ 
tion to such matters in the past, the newspaper 
business would not now lie hampered by several un¬ 
just laws that have been placed on the statute books. 

It is a good sign that several of the State editorial 
associations are waking up to the importance of 
safeguarding the newspapers against the predatory 
attacks of their enemies, and are appointing com¬ 
mittees to study the situation and make recom¬ 
mendations. Such a committee of the South Florida 
Press Association, which recently saw the light, 
after serious consideration deedares that the present 
liliel law of tlie state which works an injustice to 
the newspaper publisher should be amended; and 
that a law should be passed allowing newspapers to 
publish any matter contained in public records, and 
forbidding legal action against editors or owners of 
newspapers publishing such records unless it can be 
shown that such publication was prompted by 
malice. It recommends the enactment of a law 
prohibiting the publication of legal notices in news¬ 
papers that have not been established three years; 
also that the law prohibiting the exchange of ad¬ 
vertising for transportation by railroads be repealed. 

To none of these proposals can serious objection 
be raised, as they are all reasonable and involve no 
difficult legal questions. Nevertheless, the publishers 
will have to get busy when the legislature meets, and 
do some real hard work if they expect to secure 
the relief they seek. 

Newspapers in many other states are in much the 
same predicament as Florida, and should take sim¬ 
ilar action. They are to blame for the present legal 
conditions that obtain in the newspaper business, 
through inaction or a lack of aggressiveness. Ohio 
is one of the states in which the publishers are 
alert in legislative matters. Through their two press 
associations, representing respectively the dailies and 
weeklies, they keep in close touch with everything 
going no at Columbus. Every inimical bill intro¬ 
duced is brought instantly to the attention of their 
legislative committees, which immediately get busy to 
bring about its defeat. Not in several years has a 

bill affecting newspapers been passed to which they 
offered objection. 

The return this week of William Randolph Hearst 
to New York, after an absence of three months, was 
coincident with the appearance in the American and 
the Journal of several editorials from his pen vigor¬ 
ously and ably opposing the half billion dollar loan 
which representatives of the Allies are trying to 
negotiate in the United States. These editorials, 
which were also printed in all the Hearst news¬ 
papers throughout the country, created a profound 
impression and will doubtless carry considerable 
weight with the bankers who are conferring upon the 
proposition. 

Elsewhere in this issue will be found the views 
of several New York business men upon price main¬ 
tenance, which will be found interesting reading. 
There is, it will be seen, a divergence of opinion as 
to what can be done to correct what is considered by 
many a great trade evil. The United States Supreme 
Court has decided that the manufacturer cannot, 
under the present laws, control the price at which 
his product is sold to the consumer. In order to give 
the manufacturer the right of control a bill will be 
introduced at the next session of Congress. 

Announcement has already been made in The 

Editor and I’ublisher of the proposition, seriously 
and publicly proclaimed, to use daily papers for 
advertising matters relating to public health. And 
now comes the Wesley Hospital, of Oklahoma City, 
and shows the rest of us how effectively, and yet 
ethically, a hospital’s story may be told to the pub 
lie. Advertising managers may readily find new cus¬ 
tomers by following these “leads.” 

JACKSON’S ALONG THE ROW. 
STAMP OF APPROVAL. 

They take his copy as it is 
On ev’ry sheet in town; 

They never kick about its length. 
They never cut it down. 

They never say “This stuff is poor— 
Dull as a streak of rust”— 

Because it bears a stamp like this 
Adv. 

And that, you bet, is must. 

HOW NOAH GOT 'EM. 

“Some people can get along without advertising,” 
said the close merchant to the agent. “Now, take 

,the case of Noah. He filled the .Ark with animals 
from all parts of the world without advertising, 
didn't he?” 

“You are wrong,” answered the agent. “The fact 
that the Ark was preparing to sail was announced to 
the animals by Herald .Angels.” 

TO inquirer. 

You lose your liet. (iuttenlierg, N. J., was not 
founded by Guttenberg, the man who invented type. 
Guttenberg never founded anything—not even tyjie 
—because he had to carve them out of wooden blocks. 
See exhibit in front of Staats Zeitiing office. 

AIX READY. 

After reading the current number of The Com¬ 
moner, we are satisfied that Mr. Bryan is in a state 
of preparedness—to lecture. 

TRUE BLUE. 

“See here,” said the enraged young man to the 
editor of the Rural Banner. “I'm an American, and 
1 want you to understand that I don’t like the way 
you put up my wedding notice in your last issue.” 

“What’s the matter with it?” asked the editor, 
gently. 

“It’s too foreign!’’ shouted the visitor. “Here, look 
at this.” He threw down a marked copy of the 
paper and pointed to the wedding notice headed 

SMITH—JONES. 
“That’s what’s the matter!” he yelled. “It’s 

hyphenated. Me and Sarah is good Americans, and 
dead against that foreign stuff. We won’t stand for 
any hyphenation, and you just say so in your next 
issue, or I’ll stop your paper.’’ 

Tom W. Jackson. 
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PERSONALS 
Victor Murdock, of the Wichita (Kans.) 

Kagle, waa the guest of honor at a dinner 
in New York this week, given by George 
W. Perkins. Mr. Murdock is in town to 
attend a conference of Progressive 
leaders. 

Maurice Arby, a member of the Ot¬ 
tawa Parliamentary l*resS Gallery, who 
enlisted and went to the front “some¬ 
where in northern France,” has been seri¬ 
ously wounded. 

Arthur J. Bean, tinancial editor of the 
Boston Post, has been elected a director 
of the Metropolitan Trust Company. 

Cornelius B. O’Rourke of the Chicago 
Daily News won first prize in the month¬ 
ly golf tournament of the Chicago Press 
Golf Club, on September 15, at the Edge- 
water Press Club. 

Joseph A. Lase<'ki, city editor of the 
Polish Daily News of Chicago, has been 
appointed a memf)er of the West Park 
Board by Governor Dunne. 

Edward Albright, editor of the Sum¬ 
mer County (Tenn.) News at Gallatin, 
and an ex-president of the Tennessee 
Press Association, has been selected as 
campaign manager of Congressman K. D. 
McKellar, of that State. 

William Ridgeway, for the past twelve 
years on the staff of the Paterson (N. J.) 
Guardian, has resigned to become a rep¬ 
resentative of the Curtis Publishing 
(Y)mpany. 

Byron J. Kelly, of the Pontiac (Mich.) 
Press-Gazette, has resigned as business 
manager to take up the management of 
I he Matthews Abstract Co., of which he 
is the owner. 

Albert E. Layman, city editor of tlie 
Newburg (N. Y.) Daily News, has sev¬ 
ered his connection with that paper. His 
plans for the future are unknown. 

David Rodick, newspaper correspond¬ 
ent at Bar Harbor, Me., while attempt¬ 
ing to take photographs of the wedding 
of Bishop Codman of the Episcopal dio¬ 
cese of Maine and Miss Porter lust 
week, was assaulted and beaten up by 
the sexton of the church, who later paid 
a fine of .$20 for his zealousness'in re¬ 
pelling the newspaper man. 

(Tlaire E. Snively, chief of police in 
lx>s .\ngeles and a former Chicago re¬ 
porter, is the son of C. E. Snively, ed¬ 
itor of the Canton (Ill.) Daily Register. 

Barrett Andrews will shortly join the 
publishers of Every Week and the As¬ 
sociated Sunday Magazines. 

BOSTON PERSONALS 

Irving Humphrey, a well-known ad¬ 
vertising man, is making up a complete 
collection of newspaper clippings of tho 
recent governors’ convention for Gov¬ 
ernor Capper of Kansas. Already he has 
worked 84 hours on the job. Governor 
(’apper was the only newspaper gov¬ 
ernor present at the convention. 

The piano trade has started a lively 
fall campaign in the advertising columns 
of the Boston newspapers. 

Ernest Goulston is starting a cam¬ 
paign for Congress shirts in some New 
England newspapers. 

(Ytrroll Swan tells Tuk Euitok ani> 
PiTBUSiiER that he found business very 
good in Maine on his recent trip. “The 
Maine papers are doing well,” he said. 
"The circulation of the Bangor News is 
on the rise, with 16,000 copies selling 
today, and also that of the Portland 
Press, of which Tom McT>aughlin is 
business manager.” 

H. E. Beveridge, Portland, has just 
taken over the L. A. Hinds Advertising 
Agency. Mr. Beveridge was formerly 
with Lord & Thomas of Chicago. 

Leighton H. Blood, who has been doing 
press work for Congressman Frederick 
S. Deitrick, Cambridge, candidate for the 
Democratic nomination for Governor of 
Massachusetts, has returned to his work 
on the city staff of the Journal. Mr. 
Blood and “candidate” toured the State 
in an armored motor car. Previous to 
this spectacular trip Mr. Deitrick walked 
through the State, a distance of 333 
miles. Mr. Blood says that he is glad 
to be out from under the cover of armor 

plate, for his sojourn there illustrated 
to him the terrors of European warfare. 

Ralph Clifford, former sporting writer 
of the Record, has returned to town 
from an engagement with the Syracuse, 
(N. Y.) Herald. 

Charles Bowen, of the Manchester 
(N. H.) Mirror, is planning to attend 
law school in Boston this winter. Mr. 
Bowen was formerly employed on the 
Post and the American. He is well known 
in newspaper offices in New England. 

Elias McQuiade, who was formerly 
secretary to Governor Walsh, is back in 
harness for the American. Mr. Mc- 
C^uiade says that he applies for, gets and 
holds an outside job for a time, but that 
the call of the press becomes so loud and 
insistent that he always gets back to 
the city room. 

WASHINGTON PERSONALS 

Robert L. Marclay, assistant secretary 
of the National Press Club, has been 
commissioned a notary public by Presi¬ 
dent Wilson. 

Ben F. Allen, of the Cleveland Plain 
Dt!aler, recently gave a chicken dinner to 
a numl>er of his friends at Marlboro, 
Md. 

Marshall Morgan, of the Nashville 
Tennesseean, has l)een called home by 
the illness of his wife. 

James M. Thompson, publisher of the 
New Orleans Item, was a visitor to the 
city for a few days this week. 

John R. Crown, of the Baltimore Sun 
Bureau, will be married Monday to Miss 
Elizabeth Lipscomb. Miss Lipscomb was 
formerly of -Mississippi. 

William Jennings Bryan, editor of the 
Commoner, and former Secretary of 
State,, will remove his residence from 
Washington. He has offered his house 
for rent. 

Hal H. Smith, of the New York Times 
Bureau, and l.«,wrence Todd, of the In¬ 
ternational News Service, are shown in 
moving pictures at one of the local the¬ 
atres this week interviewing Count von 
Bernstorff, the German Ambassador. 

C^iarles Frederic Stansbury, well- 
known author and newspaper man, who 
has many friends in New York, Norfolk 
and Washington, is now located in 
lx)ndon. 

Wallace R. Farrington, vice-president 
an<l business manager of the Star-Bulle¬ 
tin of Honolulu, Hawaii, visited Wash¬ 
ington last week for the first time in 
eighteen years. He will visit in Los An¬ 
geles two weeks before returning home. 

.lames L. West, who has been ill for 
the last month in Newport News, has 
returned to his desk here. 

W. F. Keohan, chief of the New Y'ork 
Tribune Bureau, lias been transferred to 
-•Mhany, and will he succeeded here by 
Telegraph Editor Frost, of tlie Tribune. 
Mr. Keohan has had considerable ex¬ 
perience in New Jersey politics, and his 
transfer to Albany will make him 
familiar with all politics of local inter¬ 
est to New Y’ork City. He will leave 
on Octol)er 1. 

Otto Praeger, formerly Washington 
correspondent of the Galveston and 
Dallas News, and more recently post¬ 
master of Washington, has been ap- 
])ointed Second Assistant Postmaster 
General by President Wilson. 

-Arthur B. Krock, former Washington 
corresimndent of the I-ouisville Courier- 
Journal, and now its news manager, was 
the guest of honor at many functions 
before he left Washington last week. 
Dinners were tendered him by Walter J. 
Fay, Thomas F. Logan, and associates 
of the National Press Club. Mr. and 
Mrs. Essary of the Baltimore Sun gave 
a dance in his honor, and he was pre¬ 
sented with a handsome scarf pin by 
his associates on the eve of his retiring. 

“The Man Who Forgot,” the prohibi¬ 
tion novel by .James Hay, Jr., the well- 
known newspaper man and author of 
this city, is to be produced in motion 
pictures early this Fall. 

IN NEW YORK TOWN 

Stuart Acheson is a newcomer on the 
Evening World’s copy desk. 

Charles Bayer has moved from the 

Press to do rewrite work on tlie Evening 
Sun. 

Edgar B. Ilatrick, head of the photo¬ 
graph department of the International 
News Service, has returned from a busi¬ 
ness trip to the I’acific Coast. 

H. B. Swope, city editor of the World, 
who has been away ill for sixteen weeks, 
has returned to his desk. 

J. A. Butler, district relief man on the 
World, is ill with grippe. 

R. A. Wilson, of the .New York City 
News Association, has joined the staff of 
the Evening Sun. 

(reorge McAneny, president of the 
Board of Aldermen, gave a dinner Satur¬ 
day night, September 18, at Healy’s, 
Long Beach, to the members of the City 
Hall Reporters’ Association. Tliis din¬ 
ner to the newspaper men is an annual 
event. Forty City Hall men and political 
writers were present. 

John W. Harrington, for many years 
city editor of the New York Herald, has 
resigned to accept a position with the 
-New Y'ork Times. 

Frank M. Davis, business manager of 
the Merchants .louriial and Commerce, of 
Richmond, Va., was in New York this 
week. 

.John .1. Fiiiegan, formerly of the New 
York Times, is doing luiblicity work for 
the defense committee of the Cloak ami 
Skirtmakers’ Union, seven of whose mem¬ 
bers are on trial for murder in the first 
degree, before Justice Tompkins, in the 
Criminal Branch of the Supreme Court. 
Mr. Finegan, who has covered all of the 
big strikes in the East during the iiast 
ten years, has been retained to present the 
unionists’ side in the labor war that has 
been waging in the garment industry. 

CHICAGO PERSONALS 

M. E. Coleman, chief inspector gen¬ 
eral of the central division of the Asso¬ 
ciated Press, is ill of ptomaine poisoning. 

Nelson J. Evans, formerly with the 
Tribune, the Herald and the Examiner 
in turn, but now on the News out in 
Denver, was in town last week. 

A -card from Oscar Beckman of the 
Tribune tells of the joys of floating 
down the Mississippi in a houseboat. 
Oscar is bound for New Orleans, thence 
to San Francisco. 

“Bill” Griffin, just in from San Fran¬ 
cisco, is head of the Examiner copy 
desk. He held the same job on the San 
Francisco Examiner. 

J. C. Royle, division manager of the 
.\aso<!iated Press, and Roy Atkinson, 
night editor of the Herald, are taking a 
three weeks’ tour of Wisconsin in 
Royle’s roadster. 

Robert J. Casey, of the Journal, is a 
citizen soldier at the Fort Sheridan 
thimp. Tliat's nothing, though; Richard 
Henry Little,* the Herald's'humorist is a 
corporal. 

Harry W. -Alexander, formerly of the 
old Inter-Ocean, is in town from New 
York, where he directs publicity for the 
Soci(‘ty for Electrical Department, Inc. 

F. S. -Mackerly, who makes up the 
Herald’s feature pages, is on the sick 
roster. 

RolHM't Strong, a Chicago newspaper 
veteran, has joined the coi>y desk crew 
on the Journal after a long period of 
enforced idleness while mending from 
the effects of an automobile accident in 
which he was seriously injured. The 
accident took place in Florida, where Mr. 
Strong was editing a paper. His last 
Chicago work was on the Inter Ocean of 
which he was telegraph editor. 

CLEVELAND PERSONALS 

Erie C. Hopwood, managing e<litor of 
the Plain Dealer, is back at his desk after 
his automobile tour throitgh Canada and 
New Y’ork State. 

Henry P. Edwards, sporting e<litor of 
the Plain Dealer, is letting the baseball 
magnates worry along with the game 
alone for the present, while he enjoys a 
much needed vacation fishing at the St. 
Clair Flats, near Detroit. 

W. II. Keeling, who until recently was 
a Plain Dealer reporter, has assumed sec¬ 
retarial duties for the Drys fall campaign. 
He also is looking after part of the pub¬ 
licity work for that organization. 

Harold Hichens, a well known news¬ 
paper man in Cleveland, has joined the 
managerial forces of the Colonial Theatre. 

D. C. Doigherty, of the Plain Dealer, 
is enjoying a vacation at Steubenville. 
Ohio, his old home town. 

SAN FRANCISCO PERSONALS 

Edgar Sullivan, of the class of 1913, 
has been appoiute<l “Instructor in Jour¬ 
nalism” by the Regents of the University 
of California at Berkeley. 

Herbert L. Bridgman, proprietor of the 
Standard Union, of Brooklyn, spent the 
past week in this city, doing the Eximsi- 
tion. 

F. Howard Hooke, editor of the Finan¬ 
cial Age, of New York, is in the city 
viewing the Exposition. He is accom¬ 
panied by Mrs. Hooke and Miss Hooke. 

-Among the printers and publishers who 
have arrived in the city to view the Ex- 
l)osition, while en route from I*o.s -Angeles 
after attending their convention, are the 
following; T. I>. DeA'inne. vi<'e-presidenl 
of the De V’inne ITcs.s, New York; 
Charles Frauci.s, president of the Charles 
Francis Pre.ss & AVaverly Bindery, New 
Y’ork; Rufus C. Williams, of the Wil¬ 
liams Printing Company, Richmond, Va.: 
.1. F. Gounley, vice-president. Royal 
Electrotype Company, Philadelphia, and 
H. V. Horton, of New Y’ork City. 

.Among the editorial representatives 
who registered at the Press Building at 
the Panama-l’acific Exposition during the 
week were the following: -Mrs. J. F. 
Town.send. Public Ledger, Philadelphia; 
E. P. .Mere«iith, Successful Farmer, Dex 
-Moines, la.; O. R. Nation, News, Ne¬ 
vada City, Cal.; E. II. Benson, Cali 
fornian, Bakersfield, Cal.; Robert .1. Ben¬ 
der, United Press, New York; Frank E. 
Stouffer, Sun, Sac City, la.; Fredk. E. 
Nickels, Anzeiger, Boston. Mass.; Belle 
Gray Curtis, Daily Press, Iowa City, la.; 
.1. Mishkin, Y’iddish Folk, New York: 
L. Feigenhaum, Humboldt Standard. 
Eureka ; R. Richer, International Studio. 
New Y’ork; Mrs. G. S. Cull, Woman's 
AA’orld, Tampa, Fla.; M. D. Sapiro, Even¬ 
ing Times. Bayonne, N. J.; E. L. I’owers, 
Good Road-s, New York; R. Ia Clairmont. 
AVestorn Union News. El Paso, Texas; 
AA’. R. Sharkey, Daily Standard, Mar¬ 
tinez, Cal.; Robert L. Wright, Clevelau<l 
Leader, Cleveland, Ohio; C. W. Fletcher, 
Fresno Herald, Fresno, Cal.; C. D. Bar¬ 
nett. Mason Republican, Pt. Pleasant, AA’. 
A’a.; Anne E. Tomlinson, Dry Goods 
Economist, New Y’ork; .John Bnins, Port 
.lervis Union, Port .Jervis, N. Y.; Tur- 
hesi Lummis, Arizona Daily Star, Tuc¬ 
son, -Ariz.; Fank Fiske, Seattle Post In¬ 
telligencer, Seattle. AA’ash.; George D. 
Steele. Better Roads & Streets, Philadel¬ 
phia ; AA’illinm Miller, Holton Recorder. 
Holton. Kansas; A. H. Gardner, Tomb¬ 
stone Epitaph, Tombstone, Ariz.; Ora H. 
King, Tripple Link, IvOs -Angeles; Edwin 
-A. Sutphin, New’ York Evening Post, 
New Y’ork; R. H. Aseltine, Commercial 
& Financial Chronicle, New York; J. P. 
-Alatthews, The State, Columbia, S. C.; 
A. B. Stovel. Western Home Monthly, 
AV’innipeg. -Man.; M. S. Lloyd, Electrical 
Review and AA'estern Electrician, Chi¬ 
cago; Harry L. AA’ittman, Philadelphia 
Record, Philadelphia; Frederick E. Jar¬ 
man. Daily Oklahoman, Okhthoma City, 
Okla.; Mrs. F. M. P. Hough, Houston 
Post AA’harton (Texas) Correspondent ; 
AA’alter Thomas .Alills, S<x'ial Democrat, 
Los Angeles; E. M. Boschke, Spokesman- 
Review, Spokane, AA'ash.; I^ouise AA'elch— 
“Cholly Francisco” — Examiner, San 
Francisco; Henry S. Richmond, Oil Rec¬ 
ord, Coalinga, Cal.; 11. H. Ross, News- 
Bee, Toledo, Ohio; Lea. B. Henry. 
Tribune & Express, I.s)s Angeles. Cal.: 
.Avis I*ohdell, .Journal, Portland. Ore.; 
George M. AVilliams, Twin City Sentinel. 
Indiana Harbor; Robert French, Times. 
Cherokee, la.; Ossian .Johnson, Puget 
Sound Mail, Mt. A’ernon, AVash.; F. R. 
Peters, Evansville Press, Evansville, 
Ind.; AValter J. Hirst, Chicago News 
Bureau, Chicago; G. M. Cornwall, Tim- 
berman, Portland, Ore.; Fred H. Gilman. 
Pacific Coast Mgr. American Jjumberman, 
Seattle: Kate Coleman, Union. Yreka. 
Cal.; Ernest F. Otis, Surf, Santa Cruz; 
S. L. Beincy, Tribune, Newark, Ohio. 

Other PersQtiala. on page* 393. and 394. 
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THE SEAHLE TIMES 
“Tb« Bait That Money Can Buy" 

Average Circulation for Aug., 1915 

Daily, 71,998 
Sunday, 83,430 
54,000 in Seattle 

A copy to errry family. 
LarKcot circulation by many tbouaanda of 

any daily or Sunday paper on tbe North 
Paciflc Coaat. 

Largcit Qaa^ty Beat Qaalitj Circalatioe 

The S. C. BeckwithSpecial Agency 
Bole Foreign RepresentatiTea 

Vow Toik Obioago Bt. Looia 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
Greatest German Newspaper 

IN 

Colorado Springs 

THE TELEGRAPH 
j. p. McKinney son 

New York Chicago 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publiaher 

“The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Foreien Advertising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

According to a compilation made 
by the Mail Order Journal for the 
hrst six months of 1915, The Wash¬ 
ington Star carried not only a 
greater volume of display adver¬ 
tising, but also a greater volume 
of local display advertising, than 
any other American Newspaper, 
whether morning or evening and 
Sunday, 

THE EVENING STAR 

THE SUNDAY STAR 

W&ahington, D. C. 

IF you are intending to do 
some national advertising, 
the Promotion Department 

of the Shaffer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
LouisviUe Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

LIVE STUFF FROM TEXAS 

Dallas Advertising League Meets, Like¬ 
wise Northeast Texas Press Association 
—Various Editorial Changes—Appoint¬ 
ment of a Committee to Censor Dallas 
Advertising Schemes—Personals. 

Harry Spillman, of New York, head of 
the educational department of the Rem¬ 
ington Typewriter Company, was the 
speaker at the last regular ineetiiig of 
the Dallas Advertising League. “En¬ 
thusiasm” was his subject. He had been 
on a speech-making tour from New York 
to San Francisco, and was on his way 
back to New York via the Southern 
route. 

At the seventh semi-annual convention 
of the Northeast Texas Press Associa¬ 
tion, held at Commerce on September 17 
and 18, a resolution was adopted indors¬ 
ing Dallas for the National Democratic 
Convention in 1916. Officers were elected 
as follows: Sam Holloway, Deport 
Times, president; Sterling Hart, Com¬ 
merce Journal, vice-president; Joe M. 
Moore, Ix>ne Oak News, secretary-treas¬ 
urer; executive committee, H. P. Nelson, 
Oreenville Banner; K. W. Fanning, Sul¬ 
phur Springs Gazette; O. G. Campbell, 
Mount Pleasant Times-Keview; R. C. 
May, Leonard Graphic, and Z. Star Arm¬ 
strong, Garland News. 

The Texas Editorial Association, com¬ 
posed of newspaper men in Texas who 
have seen thirty or more consecutive 
years of service, has accepted the invi¬ 
tation extended by the city of Dallas 
and will hold its next convention there 
on November 18-20. 

William Grady Kinsolviiig, for several 
months city editor of the Galveston 
Daily News, and prior to that sporting 
editor of the News and of the Dallas 
Evening Journal, has resigned. Mr. Kin¬ 
solving took passage from Galveston for 
Havre, France, and expects to gather 
notes in the European war zone which 
will be used as a basis for magazine 
articles on his return to America. 

N. E. Thatcher, recently night editor 
of the Galveston Daily Ne«a, has re¬ 
signed his position and returned to Fort 
Worth. Mr. Thatcher has worked on a 
niiinlter of Texas papers, among them 
the Fort Worth Record, the Houston 
Post and the Houston Chronicle. 

R. Stone, for the past year sport¬ 
ing editor on the Dallas Morning News, 
lias been transferred to Galveston, where 
lie becomes city editor of the Galveston 
News, another of the Belo publications 
in Texas. 

The Dallas Press Club has laid plans 
fur a sweeping membership campaign. 
With a view to assisting the special 
committee that was appointed to take 
charge of this campaign, a special dis¬ 
pensation in the amount of initiation 
fees and dues was authorized for asso¬ 
ciate members. According to the consti¬ 
tution of the organization, associate 
members are required to pay an initia¬ 
tion fee of $10 and quarterly dues of 
Under the special dispensation the initia¬ 
tion fee is placed at $o, which also in¬ 
cludes dues for the first quarter. E. J. 
(Ned) Hardy, of the advertising staff of 
the News-Journal, was appointed chair- 

•man of the membership committee, and 
he announced the following assistants: 
Dr. Harrison B. Cave, James E. Record, 
Robert Eagan, Hugh Fry and Dan A. 
Kivlen. Hereafter monthly business and 
social meetings will be held by the club. 

Sam Harben, editor of the Richardson 
Echo and chairman of the committee on 
Press Day at the Texas State Fair to 
lie lield at Dallas, October 16-November 
1, has announced that October 18 will 
be Press Day at the fair. The newspaper 
men and their families will be guests of 
the State Fair management during the 
day. 

Mayor Henry D. Lindsley, of Dallas, 
has been invited to address the Cleve¬ 
land (Ohio) Advertising Club at some 
time during the coming winter. 

Herbert J. Ruinsey, of Sydney, Aus¬ 
tralia, agricultural exjK*rt and noted 
writer on the staff of the Farmer and 
Settler, one of Australia’s biggest farm 
newspapers, has been visiting in Dallas. 
Mr. Rumsey has been making a tour 

of the United States gathering ideas for 
a series of articles which he will write 
on his return to Australia on agricul¬ 
tural conditions in this country. 

The wedding of Basil Manly Hanks, 
circulation manager of the Abilene Daily 
Reporter, and Miss Bessie L. Brown, took 
place at Abilene on the evening of Sep¬ 
tember 14, Rev. A. D. Ellis officiating. 
After a brief honeymoon Mr. and Mrs. 
Hanks will make Abilene their home. 

-A. t!. Simmons, who for tlie last two 
years has been connected with the ad¬ 
vertising staff of the Fort Worth Rec¬ 
ord, has severed his connection with that 
paper and has established an advertis¬ 
ing agency in Fort Worth. Mr. Sim¬ 
mons has been engaged in advertising 
work in Texas for several years and is 
well known throughout the State. 

E. R. Bullock, late of the Sherman 
Daily Signal, has leased tlie Jefferson 
Jimplecute, and will have entire manage¬ 
ment and control of tlie publication 
Miss M. L. Taylor, owner of the Jimplc- 
ciite, will remain in the employ of Mr. 
Bullock. The Jimplecute was estab¬ 
lished hy the late Ward Taylor in 186.'), 
and during its existence of half a centurv 
has never missed an issue. 

Jeff 1). Cox, veteran Texas newspaper 
man, who was formerly a member of 
tbe Texas House of Representatives and 
later chief deputy game, fish and oyster 
commissioner under William G. Sterret, 
has again entered the newspaper busi¬ 
ness. He has purchased the Yoakum 
Daily Herald, which he will edit. 

The Folly is the name of a new paper 
established at Cleburne by Joel Will¬ 
iams, editor. The paper is progressive 
in its policies and gives considerable 
space to civic betterments. 

The Dallas Chainlier of Commerce and 
Manufacturers’ Association has ap¬ 
pointed a committee on advertising, 
whose duties it will be to censor all 
advertising schemes presented in the 
city of Dallas before they can have any 
standing with the members of the asso¬ 
ciation. Meniliers of the committee'are: 
Gus W. Thoniasson, chairman; Tom P. 
Tliornton, B. B. Lowery, W. A. Green, 
,T. H. Payne, A. T. Loyd, W. C. Everett, 
Frank M. Jackson and TI. E. Spalti. • 

RECLAMATION THE SOLUTION 

So Says a Cleveland Man Regarding Dif¬ 
ficulty in Getting White News Print. 
Cleveland, September 22.—O. T. 

Frash, business manager of the Reese & 
Crittendon Co., publicity promoters, 
takes issue with the statement of A. FL 
Wright, vice-president 6f the Interiin- 
tional Paper Co., in Tue Editor and 

I’UBLISUEK, in regard to the scarcity of 
aniline dyes necessitating a use of othci 
than pure white news print. 

“The lack of dye materials to bleach 
news print is only partly the cause of the 
reduction in output of pure white paper,” 
says Mr. Frash. “The real difficulty, in 
my mind, is the exhaustion of the basic 
materials from which pure white paper 
is, or rather was, made. Up to say fif¬ 
teen years ago birch and other woods 
were plentiful and no bleaching process 
was needed to any great extent. These 
woods are now almost out of the market, 
and the mills must turn to other mate¬ 
rials. Hence we find the need for the 
bleaching process. The war has merely 
hastened the stringency in these latter 
materials. Reclamation probably is the 
one solution of all paper problems.” 

Mr. Frash gained his knowledge of 
paper conditions during several years of 
work in paper mills prior to coming to 
Cleveland. 

Advertising Company to Raise Funds 

The National Index Advertising Com¬ 
pany, of San Francisco, has been granted 
permission by the State authorities to 
issue 1,000 shares of common stock to 
Eric G. Scudder for legal services, to sell 
2,500 shares of preferred at par, a share 
of common to go with each share of pre¬ 
ferred, and to sell 5,000 shares of common 
at $5 per share. The permit is condi¬ 
tional upon the company’s raising $12,5tK) 
within six months. 

The 
Detroit Free Press 

“Michigaii’a GraatMt Nawspapar” 

111* Largest 

2>Cent Morning Circulation 

In America 

Rates and information 

direct, or from 

VERREE & CONKLIN, INC., 
Stecar Bldg. 

Cnicago 
Brunswick Bldg. 

New York 

DETROIT 
SATURDAY NIGHT 
refuses to accept advertising that does 

not hold out honest value to the reader. 

We include in this generalization, beer, 

whiskey, cigarette and patent medicine. 

Also DISHONEST MERCHANDISE, 

no matter by whom it is offered for sale. 

Foreign Advertising Representatives 

G. LOGAN PAYNE CO. 

T4S Marquette Building, Chicago 
200 rifth Avt., New York City 

Pulilicity Building, Boston 

Prosperity Returned to Pittsburgh 
FALL LISTS SHOULD INCLUDE 

GAZETTE TIMES 
Morning and Sunday— 

CHRONICLE TELEGRAPH 
Evening except Sunday 

They are the riFO BIG NEWSPAPERS \a 
a metropolitan district of 1,042,855 people. 

FLAT 
COMBINATION RATE ZZYic. PER 

AGATE LINE 
For further information and co-operation 

write 
. URBAN E. DICE 

Foreign Advertising Manager 
PITTSBURGH. PENNSYLVANIA. 

J. C. WiLBEKDING 
225 Fifth Avenue.New York City 

The J. M. Branham Company 
Mailers’ Building.Chicago 
Chemical Building.St. Louis 

Get the Best Always 

|^tti0bur$ IBtaiiairlf 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE O. BROOKE. 

Brunswick Building, New York 

HORACE M. FORD, 
Peoiiles Gas Riiildlng, I'hicago 

H. C. ROOK. 
Real Estate Trust Building, Philadelphia 

THE PITTSBURG 
PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Advertiaiag Repreeeatativae 

I. A. ELEIN, Metropolitan Tower, N. T. 

JOHN GLASS. Peoples Gas Bld^., Chicago 

WHY IS IT? 
that the Times-Leader is the onljr one of 
the three evening newspapers in New 
Haven, Conn., that is a member of the 
Audit Bureau of Circulationa Think it over. 

BRYANT. GRIFFITHS FREDRICKS 
Z2S Fifth Ave. 71$ People* Gas Bldg. 

New York City Chicago 
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FROM BUSY CLEVELAND 

The Ad Club’s Torch Is Something 

Bright—Publicity Firm Shows Credit¬ 

able Growth — The Austro-Hungarian 

Mixup—All Sorts of Live News Notes, 

Including'a Mansfield Merger. 

Cleveland, Sept 20.—^The Torch, the 
official organ of the Cleveland Advertis¬ 
ing Club, has grown so strong in circula¬ 
tion that it has been changed to a weekly 
from a monthly, beginning this week. 
Kmest L. Colegrove is the editor. This 
paper is chuck full of hot stuff for ad¬ 
vertising men, strong editorials by ex¬ 
perts and special articles. For instance, 
in this week’s issue is a strong story by 
Andrew E. Coburn, advertising manager 
of the Cleveland Twist Drill Co. and 
editor of “Drill Chips,” in which the 
writer tells how to reach the buying 
units through bouse organs. 

At today’s meeting the speaker was 
Henry I). Estabrook, a New York at- 
toimey. Next week the guest of honor 
will be Senator Theodore E. Burton, who 
is said to be about to throw his hat into 
the Presidential nomination ring. 

The Reese & Crittenden Co., a pub¬ 
licity firm which claims its work to be 
exclusive in the United States, as far as 
is known, has outgrowm its present quar¬ 
ters, and is moving into its new building 
at 221 East ISlst street. The firm was 
established seven years ago by C. K. 
Reese, the man with ideas, and G. II. 
Crittenden, who was the artist. They 
realized the need for direct advertising, 
and their big business today indicates that 
the need for this work met a ready re¬ 
sponse. Everything in the new plant will 
be the latest in the mechanical art. In¬ 
cluded in the equipment are two Harris 
offset presses and two automatic color 
presses. There will be a large battery 
of flat-bed presses. A complete engrav¬ 
ing plant is included in the equipment. 
This company will specialize in big runs 
and quick work. The concern comprises 
C. K. Reese, T. M. Reese, R. R. Watson 
and C. H. Crittendon. O. T. Frash is 
chief of business promotion and .1. B. 
Garvey chief of the copy department. 

THAT AUSTRO-HUNGARIAN MIXUP. 

Following an interview with Judge 
Reed, of counsel for Count Ernest Lud¬ 
wig, Austro-Hungarian consul at Cleve¬ 
land, and John Pelenyi, vice-consul, it 
seems there is no immediate danger of the 
New York AVorld and the Detroit Free 
Press facing $500,000 and $100,000 suits, 
respectively. “We are still awaiting de¬ 
velopments,” said Judge Reed, but what 
these developments are or when they will 
occur, he refused to say. In a lengthy 
statement to The Editor and Publisher 
representative and other reporters. Count 
Ludwig has given his view on the situa¬ 
tion. He says in part: “The attacks by 
the New York World and the Detroit Free 
Press and other papers, on the Cleveland 
and other Austro-Hungarian consulates 
in the United States in connection with 
alleged strike plots in munitions plants, 
have been more or less freely invented. 
We have been neither directly nor indi¬ 
rectly concerned or involved in any way 
with these alleged strike plots. If there 
has been some little unrest, it has been 
due to general war conditions, and, per¬ 
haps, to the efforts of detectives, who, as 
admitted by the World, were employed to 
ferret out plots. The World evidently 
has to give a background to its story. But 
it is a malicious and false charge to drag 
my name and that of Mr. Pelenyi into 
this newspaper campaign, and as soon as 
formalities are completed, we shall give 
l)oth the World and the Free Press an 
opportunity to prove these charges in the 
Federal courts.” 

The Times Publishing Company, of 
Cleveland, of which B. Bryant is gen¬ 
eral manager, has added a complete news¬ 
paper and job plant to its office of the 
Willoughby Delta. This newspaper is 
one of ten in suburban cities operated 
from Cleveland. 

Following a merger of interests by Mrs. 
W. B. Gongwer, of Cleveland, and Mrs. 
Mary E. Miller, of Cincinnati, the Eve¬ 
ning News, of Mansfield, will have a new 
plant. The building and equipment will 

gives the News one of the best plants of 
any town of the size in Ohio. The pres¬ 
ent building will be remodeled and made 
fireproof, a four-story addition will be 
built, and a new press installed. The 
new annex w’ill occupy land 40 x GO feet, 
owned by Mrs. Miller. Tlie composing 
room will be almost double its present 
size. Construction has been planned so 
as not to interfere with the publication of 
the paper. 

“pay up week” t.N PKOSPECr. 

Cleveland newspapers are considering 
the merits of a “Pay Up Week” campaign 
here, a movement which has been given 
great impetus by M. J. Callahan, editor 
of the Bellevue (O.) Gazette. This news¬ 
paper advertised the plan so well that 
virtually every citizen in that suburb felt 
that he or she simply had to wipe out 
all debts. Mr. Callahan says several 
hundred dollars’ worth of accounts were 
cleaned up in his office alone. 

The Plain Dealer school essay con¬ 
test, which closed recently, brought out 
a tremendous number of pathetic and 
human interest letters from girls and 
boys who told why they were glad to 
go back to school. It took several days 
to award the prizes, and among the heart 
throbs printed it was difficult to dis¬ 
tinguish the winners. 

The Dundee (Mich.) Reporter, which 
has been controlled for the last year and 
a half by F. J. Boyd, of that city, ha> 
been sold to E. E. Brown, of Maricopa, 
Cal. Mr. Brown formerly was the owner 
of the Morenci Observer and the Grass 
Lake News, both Michigan papers, but 
for the last few years has been confinini’ 
his newspaper activities to California. 

The News-Courier is the name of a new 
daily newspaper started at Monroe, Mich., 
by public spirited citizens of that city. 

The daily press of Michigan and ad¬ 
jacent states is giving much space to the 
campaign being carried on by the alumni 
of the University of Michigan for a 
$1,000,000 club house for the student 
body at Ann Arbor, Mich. Charles A. 
Hughes, of Ann Arbor, is publicity mana 
ger for the campaign. The Ohio Archi¬ 
tect, Collier’s Weekly and Leslie’s Weekly 
are among the class publications aidini 
the movement. 

John W. Moore, of Cleveland and Co¬ 
lumbus, is making improvements in his 
plant of the Journal-Gazette, of Logan, 
Ohio. These improvements include new 
equipment and changes in the buildings 
at Logan. It has been said Mr. Moore 
planned to enter the Columbus field, but 
this is denied at the Cleveland offices. 

Allhee Now With Paterson (N. J.) News 
Btirton If. Allbee, for three years a 

member of the Paterson (N. J.) 
Guardian staff, has now gone to the 
Paterson Evening News, to occupy a 
responsible place on the editorial staff. 

Mr. Allbee has traveled widely, and 
has done excellent work in a number 
of the large cities of the country. He 
left the New York Commercial some 
years ago to go to New Jersey, and 
since then has been continuously em¬ 
ployed on papers in that State. It has 
l)een said of him that no newspaper 
worker in northern New Jersey knows 
so many of its prominent men. In late 
years he has made himself an authority 
on New Jersey history, and has a num¬ 
ber of illustrated lectures upon this sub¬ 
ject which have been commended by ex¬ 
acting critics. He is a worth-while ad¬ 
dition to the News staff. 

Lots of New York “Newsies” in Camp 

Almost 1,500 New York newsboys have 
been provided for during the last nine 
weeks at the newsboys’ camp at Wood¬ 
land Beach, Staten Island. Each boy is 
permitted to spend a week there. 

The camp is run by directors, who out¬ 
line the day’s work. After breakfast at 
7 the grounds are policed, tents aired and 
beds made. Alost of the morning the boys 
play baseball or go bathing. In the after¬ 
noon they indulge in outdoor sports and 
go to bed at 0 o’clock. 

Most of the vegetables served in the 
camp are produced on the camp farm. 
.Ml the other work. Including waiting on 
tables, helping in the kitchen and pantry 
and washing dishes, is done by the boys. 

National Advertisers 
Desiring to Thoroughly cover New York 

City Should Investigate 

IL PROGRESSO 
ITALO-AMERICANO 

the Leading Italian Daily Newspaper in the 
United States. 

The daily average circulation of // Pro- 
gresso, 134,831, audited by the A.B.C., repre¬ 
sents a good-sized city in itself. 

The many advertisers who have investigated 
what II Progresso offers in the matter of real 
home-circle circulation and have tested its 
great advertising value are satisfied friends. 

It is reasonable to expect that 134,831 news¬ 
papers going straight to the center of the 
family circle of thrifty people should bring 
satisfactory results if the rate is right. 

II Progresso Italo-Americano has the circu¬ 
lation and a right rate AND 

The utterances and announcements in II 
Progresso are believed, because of the prestige 
of the paper as the leader of its class in the 
United States. 

Reliability has bred confidence, and an¬ 
nouncements in their native tongue make the 
claims of advertisers clear to the readers of 
II Progresso. 

Confidence in a newspaper plus copy that 
is comprehended are bound to give adver¬ 
tisers profitable returns. 

II Progresso has the circulation, the rate, 
the confidence and respect of its readers, and 
a copy department that will arrange your 
copy in clear, comprehensible Italian. 

It will be a pleasure to furnish facts and 
figures on request. 

II Progresso Italo-Americano 
V 

Member Audit Bureau of Circulations. 
Member American Newspaper Publishers’ Association. 

42 Elm Street NEW YORK CITY 

Net Daily Average Circulation, 134,831 

Built by maintaining the standards 
of the best American newspapers. 

II Progresso Italo-Americano Della Sera 
(which latter phrase means “of the evening,”) is second in circula¬ 
tion in the evening field. In combination with the morning edition 
the advertising rate is 30c. per inch additional. 
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WILL MAKE A WISCONSIN SURVEY NOW EDITOR RALEIGH TIMES CANADIAN NEWS NOTES 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

Gen«r>l Offices. World Bldg., New York 

Good News Service 
Is that whidi readies you riRST 
lsWaiWRinEN,lsACaiRAT[ 

This is the Specialty ef 

International News Service 
238 William St. New York City 

We Itave one of the 
very beat weekly 

Children’s Pages 
on the market. Only original 
matter is used—no continued 
stories. 

Write us if you want an exclu¬ 
sive high-class feature of this 
character. 

THE INTERNATIONAL SYNDICATE 
Features for Newspapers 

EstablishMi IMS Baltimore, M4. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make 
and hold circulation. 

SERVICE 
by experts means material and 
methods that have been PROVED. 

Let ue send yen eompUs of one eoL 
ored comics, daily and Snn^y pages 
in black and colors. 

Newspaper Feature Service 
K. Koesussbars. Kanaesr 

<1 PARK BOW NEW YORK 

LIVE PAPERS 
will heed this call and wire im¬ 
mediately for full particulars of 
Scenario Contest Lessons fur¬ 
nished gratuitously. 

Greatest circulation builder 
brought out in a long time. 

The Vitagraph Company 
of America 

East 15th St. & Locust Ave., B'klyn,N.Y. 
NEW YORK LONDON 
CHICAGO PARIS 

Felt Blankets 
The Famous 

REPRESSED FELT BLANKET 
(Trade Mark Registered D. S. Patent Office) 

as used by all the large newspapers 
and press builders. 

The best printing and longest 
wearing blanket manufactured. No 
increase in prices since the war. 
Send for samples and prices for 
your sires. Quality guaranteed. 

New England Newspaper Supply Co. 

Worcester, MaM. 

Result of a Liberal Proposition by the 

Proprietor of the N. Y. Globe. 

Hu Telei/rapk to The Editor and Publisher 

.Milwaukee, Wis., Sept. 22.—As a re¬ 
sult of the offer made Wednesday by Ja- 
siiu Itogers. publisher of the New York 
(■liil>e, to pay for the mainteuanee of of- 
Hees at New York and Chicago, the Wis¬ 
consin Daily I^eagde, an asstKiation of 
twenty-six Badger dailies, will make a 
complete commercial survey of every Wis¬ 
consin city having a daily. .V compre¬ 
hensive survey of the entire State will 
lie made subse<|uently under the aiisph'es 
of the Wisconsin Press .Vssotdation, an 
organization of publishers of weeklies, 
which was formed at the University of 
Wisconsin in May, the Franklin Clubs 
and the IMily League. 

Each of the organizations will con¬ 
tribute to the cost of the survey, which 
will l)e made under direct supervision of 
the University of Wi8«-on8in Extension 
Division, as suggested at the May con¬ 
ference of Wisconsin publishers, at Madi¬ 
son. l>y Dean Louis E. Ileber. A com¬ 
mittee consisting of D. H. Worthington, 
Beloit Daily News; F. R. Starliuck. 
Itacine .Tournal News, and IL 11. Bliss, 
Janesville Gazi'ttc, will dir«*ct the survey. 

.Mr. Rogers will make another trip 
west to meet with members of tlie la'agiie 
on October 6. “New York (Mty is the 
hardest and last place in (Christendom 
which an advertiser cares to break into,” 
said Mr. Rogers. “.\n advertising cam¬ 
paign there can hartlly l)e condiK'ted for 
less than $50,0(K) to Tlie at¬ 
tempt is too costly. 

“if you want to increase your adver¬ 
tising you will have to make a com¬ 
plete survey of the State,” said Mr. 
Rogers. “It will pay you to engage a 
permanent paid secretary to aid in getting 
this information and to maintain bead- 
quarters where large advertisers may se¬ 
cure any commercial information they 
may want. You will have facts at your 
fingers’ tips and will be far more efficient 
mediums of advertising than anything 
else imaginable. After you have done 
this for six months you will find the cost 
insignificant compared with the returns 
and increased business.” 

Mr. Rogers explained how a campaign 
of instruction of pure food, followed by 
a pure food dire<'torj’, could be used profit¬ 
ably by newspapers. He explained and 
demonstrated how successfully the plan 
had been condwted by his paper. 

“The magazines make the most al)- 
surd and foolish claims about reaching 
buyers,” he said. “They strike only the 
high spots. It is only the newspapers 
that actually cover the field thoroughly, 
and it is the papers that pave the way for 
magazine advertising. 

“One oi>iK)rttmity tliat newspapers 
generally have neglected to grasi) is that 
of creating business. We are cultivat¬ 
ing and stimulating new business through 
new ideas every day. Because the news- 
pai)ers are in so close contact with peo¬ 
ple they can stimulate and get more busi¬ 
ness continually. 

“Have an Ivory Soap day, or any other 
sort of a day. on which yon ask your 
readers to buy Ivory Soap in order to 
demonstrate to inercliants the influence 
of advertising. Run a fashion service. 
We spent $1{)0.{¥X) getting fashion read¬ 
ing stuff from Paris. We are now aide 
to give a fashion service that everybody 
likes. TTiis daily fashion cut we have 
is a business-getter and strengthens ns 
with the women, who are the family pur¬ 
chasers. Every issue of the Glol)e con¬ 
tains one. Use that and other schemes 
to increase your business. If we can ojjen 
four new accounts a day we feel re¬ 
paid for our efforts to serve advertisers.” 

Old officers of the I>eague were re¬ 
elected. They are; Frank H. Noyes. 
Marinette Eagle-Star, president; O. ,T. 
Hardy, Oshko.sh Northwestern, vice- 
president; H. H. Bliss. Janesville Ga¬ 
zette, secretary and treasurer. 

Thank You! 

“We congratulate The Editok and 
Publisher upon its continued marked 
improvement.”—Field and Fancy Pub. 
(3o., New York. 

Robert L. Gray Takes the Reins of the 

Well-Known North Carolina Paper. 

Robert L. Gray has returned to 
North Carolina, and is now’ editor of the 
Raleigh Times. lie was for several 
years a practicing lawyer, and later was 
editorial and special W'riter for the News 
and Observer, Raleigh, N. C.; editor of 
the Morning Star, Wilmington, N. C.; 

Robert L. Gray, 
Editor Raleigh (N. C.) Times. 

chief editorial writer of the Richmond 
Virginian. Richmond, Va.; editorial 
writer for the Frank A. Munsey publi¬ 
cations, when he served on the editorial 
staffs of the Baltimore New’s, MunsCy’s 
Magazine and the Washington (D. C.) 
Times. For two years before becoming 
editor-in-chief of the Raleigii Times he 
was editorial writer for the State, 
Columbia, S. C. 

Many Southern papers have had good 
words to say of Mr. Gray and his new 
connection. 

EDITORS CALL ON BRYAN 

Foreign Language Papers Urge Him to 

Go Abroad in Peace Interests. 
William J. Bryan a few days ago told 

a committee representing* a number of 
foreign language papers of this country 
that he would take under advisement 
their invitation to go to Europe, and do 
what he can to bring the great war to 
a close. Almiit forty editors w’ent to 
Washington, but only a committee of 
eight called upon Mr. Bryan at his home. 
He said: “If I decide to go it will be 
at my own expense.” 

TA>iiis Hammerling, of New York, 
president of the American Association 
of Foreign Language Newspapers, has 
issued the following statement: 

“We wish emphatically to state that 
this association, comprised of 742 foreign 
language newspapers, is not identified 
in any way with this conference. Our 
editors are not interested in Mr. Bryan’s 
projmserl trip to Europe.” 

Gillam an Inventor 

Manly M. Gillam, of New York, is an 
inventor as well as an advertising ex¬ 
pert, for he is placing on the market a 
machine for the daylight projection of 
photographs, engravings or printed mat¬ 
ter, woven fabrics, etc., in natural colors, 
up to 144 lines. It operates automati¬ 
cally and is called Gillam’s Radioscope. 
It is of special value to storekeepers, 
lecturers and others who desire to pre¬ 
sent pictures for entertainment or ad¬ 
vertising messages. 

Tlie Memphis (Tenn.) News Scimitar 
has established an advertisers ad service 
and promotion bureau, under the direc¬ 
tion of R. D. Sanche, a man of wide ex¬ 
perience in the work. 

Eiastern Press Association Holds Conven¬ 

tion at St. John. 

Toronto, September 22.—The annual 
meeting of the Eastern Press Associa 
tion, being the maritime province divi¬ 
sion of the Canadian AssiK-iated Press, 
was held yesterday in St. .lohn, N. R. 
C. C. Blackadar, Acadian Recorder, Hali¬ 
fax, was elected president; I’. D. Mac- 
Neill, Post. Sydney, vice-president; B. F. 
I’earson, Chronicle. Halifax, secretary- 
treasurer; F. B. Ellis, Glolie, St. John; 
K. H. Keating, Times, Moncton; H. B. 
MacKinnon, Standard, St. John; Senator 
Dennis, Herald, Halifax, directors. 

The Britisli and Colonial Press, Limit- 
i-d, Toronto, which supplies a news fea¬ 
ture and picture service to many Cana¬ 
dian newspapers, has purchased the plant 
and business of the (Commercial Engrav 
ers, Winnipeg, and will hereafter operate 
its western liiisiness from that city. 

The Doniinion Department of .Agricul¬ 
ture is at present conducting an advertis¬ 
ing eiiiiiiiaigii in the ('anadian -press on 
iM’half of the ja-ach growers of the Ni¬ 
agara Peninsula. Both display copy and 
readers are being used. An interesting 
feature in eoiineetion with the campaign 
is that a cliange was made in the original 
jilan. whereby, instead of devoting part 
of tlie ap|iropriatinii to providing prizes 
for window displays, the whole amount 
was diverted to the newspapers. This 
course was reconiineiided by representa¬ 
tive grocers and fruit dealers, who 
thought that better results would bi* 
gainisl by enlarging the scope of the 
newspaper advertising. 

Canada has a very drastic law pro¬ 
hibiting the publication and sale of news¬ 
papers on Sunday. It applies not only 
to local publications, but to United States 
papers as well, so that the sale of Sun¬ 
day papers from over the border is de¬ 
cidedly limited. Yesterday a deputation 
of citizens from Windsor, Ont., the Cana¬ 
dian city across the river from Detroit, 
waited on the attorney-general of On¬ 
tario and asked that permission be grant¬ 
ed for the distribution and sale of De¬ 
troit [lapers in Windsor on Sunday. The 
attorney-general, however, gave the dele¬ 
gation little encouragement, as he point- 
e<l out that the law was most specific 
on the point. 

Mayor Martin, of Montreal, has begun 
an action against La Patrie, a French 
evening paper of that city, for $100,(KKI 
damages for alleged defamation of char¬ 
acter. The article complained of by the 
mayor was contained in an editorial, pub¬ 
lished a few weeks ago, criticising the 
present civil administration, and the 
mayor elaiiiis that allegations in the 
editorial were slanderous and defama¬ 
tory. His solicitor, Joseph Demers, mem- 
licr for St. Johns, Quebec, wrote to the 
newspaper in question, demanding tliat 
an apology be published in heavy tj?pe 
on the front page, but La Patrie failed 
to do this, hence tlie legal proceedings. 

Canadian News in American Papers 

A rather amusing result of the war 
and the consequent censorship of Clana- 
dian newspapers has been that news of 
the war and of matters relating thereto 
reaches Canada via American papers. 
Canadian newspajier men very naturally 
point out the futility of preventing them 
from publishing matter which crosses the 
border with every mail from the United 
States. Recently the Mail and Advocate 
of St. .lohn’s. N. F., quoted from the 
New York Times an innocent looking 
(laragraph to the effect that a patrol was 
about to be established in Newfoundland 
waters to render impossible the location 
of a German submarine base. The edi¬ 
tor rei’eived a letter almost immediately 
from the censor notifying him that all 
copies of the paper which came into the 
hands of the authorities would be sup¬ 
pressed and warning him that if neces¬ 
sity should arise action would be taken 
“to effectually stop the publication of 
any such items.” The next step wa* the 
imposition of a censorship on all mail 
matter from the United States and other 
foreign countries, addressed to news¬ 
papers in the Dominion, or to the mem¬ 
bers of their staffs in the Dominion. 
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NEW YORK STATE 100% GOOD 
How Manufacturers Advertising in the New York State Newspapers Secure Highest Pro¬ 

portion of Available Sales at Minimum Percentage of Cost 

By GEORGE F. BARIGHT, New York Advertising Agent 

The Statistician used to he regarded as a Long-Haired Misan¬ 
thropic Individual who had hypnotized the “Old Man” into paying 
him a Salary for furnishing Useless Figures that the Salesman 
laughed at, and who could be Shoved off into a Corner, under the 
Stairs, to Dream away His T.ife while the Boys were Entertaining the 
Buyer from Kankakee. 

Nowadays, when the Salesman is called in on the “Carpet” to Ex¬ 
plain why, on an Increased ICxpense Allowance, the Net Profits on his 
Business figure 43.6 per cent, below Par, it is the Figures prepared 
by the Statistician that the “Old Man” holds in his Hand, and the day 
of Laughter is over. 

Now, the Statistician has the Office right next to the Boss, and he 
is Lucky if he has any Hair at all. 

That’s why the Advertising Salesman who tries to Peddle Strips 
of Blue Sky to the Manufacturer who ct)mes from Missouri, with the 
Statistician looking over his Shoulder, finds that his Happy Optimism 
is given the Chilly Stare, while the Boy who shoots off’ the Automatic 
with Facts and F'igures is the Lad who Coaxes the Check-book out of 
the Safe. 

They used to tell us that while Advertising was .Mysterious it was 
also Easy, and that all you had to do was to use Space Enough and use 
it Often Enough, and the Sales would come. Somehow. 

Some, concerns survived it, of course, but the Tombstones decorat¬ 
ing the Graves of Advertising Failures have made the Man who Pays 
the Money do some Hard Thinking. 

Now we have learned that there are certain Advertising Laws and 
the more closely we Observe them, the smaller the Waste and the 
Bigger the Dividend Check. 

Advertise your goods to people who need them and have 
the money to buy them. 

The largest population of possible purchasers will produce 
the greatest number, of prospects. 

The greater the concentration of Population, the lower the 
cost of Advertising and Distribution. 

The larger the number of Towns in a given Territory, and 
the greater the facilities of conununication between 
them, the easier buying and selling becomes. 

A sale consists of two acts: getting your goods on the 
shelves of the dealers, and then moving them off again, 
and the business of Advertising is to assist in the first 
and accomplish the second. 

IN ALL THESE THINGS NEW YORK STATE STANDS 100% 
GOOD. 

It ha.s the largest population; over ten million.s of people, with the 
highest earning power, who can use practically every kind of product 
on the Market. 

A concentrated population, with a large number of the wealthiest 
Cities in the Country, with ease of inter-communication. 

Its Newspapers have high standing and great influence with their 
readers, and are ready to help and co-operate with the Manufacturer 
to get his merchandise on the shelves of the dealers and storekeepers, 
and by their tremendous Advertising Force, move it off again at a profit. 

That is why no Manufacturer can afford to neglect New York 
State, and why the Newspapers of New York'State enjoy the prestige 
with the advertisers, which they do. 

THEY MAKE GOOD, by giving the highest returns in Service 
and Sales at the smallest outlay. 

Any Manufacturer or his Advertising Statistician, who wants to 
get the most out of his Sales opportunities in New York State can 
secure a lot of valuable information regarding New York Newspapers 
and how they will help by consulting The EDITOR AND PUB¬ 
LISHER. This publication will help him study out his problem and 
give him some good facts and advice. Phis is one of the few good 
things in Life that are both vahial>lc and free. 

If you could select the New York State circulation 

of twenty-four (24) leading Magazines you would 

secure a circulation of 1,787,119, at a total combined 

cost of $8.44 per line. 

The Newspapers listed on this page offer 3,065,384 

average daily circulation at a total combined cost of 

$5.27 per line. 

That is to say, 1,278,165 more circulation at less 

than three-fourths the cost and with more Intensive 

effect. 

Make your ovm comparisons, bearing in mind, of 

course, that in order to get the New York State cir¬ 

culation of these Magazines it would be necessary to 

purchase their whole National circulation, which 

would cost $79.56 per line. 

Circula- 2,500 

tion Lines 

Albany Knickerbocker Press (M) .. 

Albany Knickerbocker Press (S) ... 

Brooklyn Eagle (E) 3c. 

Brooklyn Eagle (S) 3c. 

Brooklyn Standard Union (E). 

Brooklyn Standard Union (S). 

Buffalo Courier-Enquirer (M&E)... 

Corning Evening Leader (E). 

Elmira Star-Gazette (E) . 

Gloversville Leader-Republican (E) 

Gloversville Herald (M). 

Ithaca Journal (E). 

Newburg Daily News (E). 

*Mt. Vernon Daily Argus (E). 

New York American (M). 

New York American (S). 

New York Globe (E). 

New York Herald (M). 

New York* Herald (S). 

N. Y. Journal of Commerce (M).. 

New York Evening Mail (E). 

New York Evening Post (E). 

New York Sun (M&S). 

New York Sun (E). 

New York Times (M&S). 

New York Tribune (M&S). 

New York Telegram (E) . 

,New York Telegram (S). 

New York World (M). 

New York World (S). 

New York World (E). 

Oneonta Star (M). 

Poughkeepsie Star (E). 

Schenectady Gazette (M). 

Troy Herald (M&E). 

♦ A. B. C. 
+♦* Gov. Report. 

Pub. Report. 

Pub. Sworn Statement. 

♦37,718 .05 .05 

*31,480 .05 .05 

j- *♦♦44,552 .16 .16 

♦♦♦61,390 .15 .15 

♦♦♦65,551 .15 .15 

♦♦♦105,384 .14 .12 

♦♦♦8,306 .0179 .0129 

19,577 .035 .03 

♦♦♦5,376 .0143 .0108 

♦♦♦6,774 .02 .015 

♦♦♦6,154 .035 .015 

♦8,337 .0358 .0214 

♦5,959 .0214 .015 

1 \ .40 .38 V **333,345 
.60 .57 

♦♦♦181,347 .28 .27 

(.40 .40 
}»♦♦♦106,580 

} .50 .50 

♦♦♦17,728 .18 .15 

135,861 .32 .29 

♦♦♦22,010 .225 .20 

♦♦♦71,708 .AC ■ .36 

♦♦♦140,203 30 .27 

♦*♦298.248 .45 .405 

82,089 .25 .21 

♦♦♦220,679 .285 .27 

**♦225,958 .20 .18 

1 **376,590 .40 .40 

♦♦♦390,068 .40 .40 

”''‘>6,149 .1143 .0857 

♦♦♦6,531 .0215 .0115 

♦20,502 .06 .04 

♦23,230 .035 .035 

General Advertisers seeking further light in respect to marketing conditions and distribution facilities in New York State 

are requested to communicate with THE EDITOR AND PUBLISHER, Suite 1117, World Building, New York. Phones, 

Beekman 4330, 4331. 
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Special Aotuom Number 
The N. Y. Times Book Review 

SundaT. October lO 

List of 5M books of the sesson 

—WAR BIBLIOGRAPHY— 

The world’s latest literature 

The New York Times publishes more 

book advertisements than any other 

newspaper in the United States, morning 
or evening. 

The Jewish Murning Jtiiriial 
NEW YORK CITY 

(The Only Jewish Xoming Paper) 
The sworn net paid average dally circnlatlon 

of 
The Jewiah Morning Journal for ||0 AlUt 
six months ending March 31,1916, 
The Jewiah Morning Journal enjoya the dls- 
tinetiun of baring the largest circulation of 
any Jewish paper among the Americanised 
Jews, which means among the beat purchas¬ 
ing element of the Jewish people. 
The Jewriah Morning Jour^ prints more 

HELP WANTED ADB. 
than any paper in the city, excepting 

the New York World. 
I. 8. WALLIS A SON, Weat'n Representattves 

12M First National Bank Bldg., Chicago. 

^ork 

iEupning Mail 
enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for August was in excess 

158,000 
A ietirable advertitin^ medium. 

114 YEARS 
RECORD 
BROKEN 

The circulation of the New York Evening 
Post is highest in its history of 114 years. 

During the year ending August, 1915, the 
paid circulation of The Evening Post was 
the greatest daily average net sale in 114 
years. 

The discriminating readers of The Evening 
Post are its circulation-getters. Advertised 
by its friends, its hold upon the individual 
reader was never stronger than it is today. 

Advertisers reach a concentrated finan¬ 
cially able class when they advertise in the 
New York Evening Post. 

Member Audit Bureau of Circulatious 
Publication Office Western Office 

29 Vesey Street McCormick Bldg. 
New York Chicago 

You can now lease 
for •mall monthly rental 

National Bectric Bulletins 

Publishers everywhere should 
investigate. Write or wire 
for particulars. 

National Electric Bulletin Corp. 
New York City 

For Sale 
DUPLEX fUT-BED NEWSPAPER PRESS 

Prints from type, 4-6-8-10-12-page 
papers, length of page 22^4", 7 col¬ 
umns to page, folds to half or quarter 
page size, speed up to 4,5(X) per hour. 
Press is in good condition and was 
replaced by a Scott Three-Tiered 
Stereotype Newspaper Press. Write 
for price. 

Walter Scott & Co. 
Plainfield, N. J. 

INLA^D PRESS MEETS 

Meeting of the Association in Chicago on 

Tuesday—James O'Shaughnessy, the 

Chicago Advertising Agent, Argues for 

the Flat Rate—Jason Rogers of the 

New York Globe Also Speaks. 

Chicago, September 23.—Before the 
assembled publishers of the Inland Daily 
Press Association, James O'Shaughnessy, 
president of the Chicago advertising 
firm that bears his name, stood up and 
told the iiewspajKT men why they didn’t 
make more money. The association held 
its first fall meeting at the Hotel La¬ 
Salle on Tuesday. Mr. O’Shaughnessy 
assailed the practice of some publish¬ 
ers of placing a higher rate on foreign 
than on local advertising, and combat¬ 
ted the sliding scale of ad rates. He 
argued for a flat rate for advertisers old 
and new, large and small. ’ 

With Mr. O’Shaughnessy on the sjieak- 
ing j>fogram was .lason Rogers of the 
New York (Jlol>e and W. 1). Grandon of 
Sterling 111., Istth (»f whom made stir¬ 
ring talks. A. L. Miller of Battle (’rtn-k. 
Mich., president of the assiK-iatioii, pre- 
sidt-d. Hereafter the association will 
met?t in Chicago on the first Tuesday in 
February, May, August and OctoInT of 
each year. 

.Mt;.ST -MKET OITE.NER. 

"So rapid are the changes in the pub¬ 
lishing business,” said Will V. Tufford, 
the se<-retar.v, “that to keep in touch 
witli eouditioiis we have concluded to 
meet four tunes a year.” 

Mr. O’Shaughnessy asserted that it 
was imjH'rative that the juiblisher and 
the advertising ag<Mit me«*t fre<juently 
ami discuss things of common interest. 
"If they do not understand each other it 
will Ik‘ bad for lK)tli," said he. 

“TTiere are many things,” he asserted, 
“that the publisher could do a little better 
or a little more effe<‘tively than he often¬ 
times does do. He must study out condi¬ 
tions in his own city, and if new condi¬ 
tions are interfering with the selling 
power his paper formerly exerted, he must 
shift to meet conditions. In oomc cases 
he can do this best by co-oi>eration with 
the advertising agent. 

“All of the business the advertising 
agent places with you is foreign busi¬ 
ness under your classification. This for¬ 
eign business dca's not swm to have lieen 
thoroughly understissl by most pub¬ 
lishers. 

“It is to the publisher as oversea trade 
is to the nation. A wise manufacturer 
makes a lower price to his foreign cus¬ 
tomer because it gives him volume, main¬ 
tains it, and takes the ]K>ak load from 
his overhead. The same logic applies to 
the foreign advertiser for the puhlislier. 

VAI.l'E OE FOKEIO.N ADVEKTISIXG. 

“Yet we are face to face with abnor¬ 
mal conditions. Instead of being en¬ 
couraged as favorite business, foreign 
advertising is' restricted by rate penal¬ 
ties. Every dollar that goes into your 
newspaper in the shape of foreign adver¬ 
tising is a full dollar in the channels 
of Imsiness in J'our city. Every business 
man in your city is Is'iiefited by this 
new dollar, come to stay. 

“Tlie local business man wlw) demands 
a lower advertising rate than the for¬ 
eign advertiser gets is doing himself 
an injury. Tlie publisher who gives local 
business a lower rate is doing himself 
and his city an injury. Tlie agencies 
are not rate cutters. The scalping days 
are gone in the agencies and we hojie 
they are gone for good.” 

Mr. O’Shaughnessy made a plea for 
more effective advertising. He iirginl 
that merchants be taught the value of 
ads that “pull,” and to either have their 
copy prepared by a trained adfnan or 
turn it over to an agency. 

“If the situation is as we see it,” lie 
continued, “then it is one that should 
be corrected, for it is killing business 
at the root. While you are studying the 
question 1 would like for you to keep 
before you the problem of the sliding 
scale of rates. Some publications slide 
almost to the vanishing point. Tliis is 
the one big reason 1 imagine for the 
two rates. It is the justification for 

penalising foreign advertisers and it is 
the club that you use at home to dis¬ 
courage small advertisers and beginners. 

“There is no good reason why every 
publication should not have a flat rate. 
1 mean an absolutely flat rate. Whether 
the advertiser uses 14 lines or 60,000 
I mean a flat rate for everybody at home 
and abroad. ITie flat rate does more 
to dignify a rate card than any other 
fact 1 have ever seen printed on one. 
It is easier to sell a flat rate, it is 
easier to buy a flat rate, it is more com¬ 
fortable to pay a flat rate. The suc¬ 
cessful merchant has the flat rate and 
the publisher should be as good a busi¬ 
ness man as the one who sells other 
forms of commodity.” 

SPECIALTY ME.N TO CO-OPERATE. 

In line with the movement started dur¬ 
ing the recent convention here of the As¬ 
sociated Advertising Clubs of the World, 
1(N» prominent specialty advertising firms 
have volunteered to co-operate to estab¬ 
lish permanent advertising exhibits in 
Chicago and New York. For that pur¬ 
pose .$'20,000 will be set aside, according 
to a decision reached at the twelfth an¬ 
nual convention of the National Asso¬ 
ciation of Advertising Specialty Manu¬ 
facturers held at the Hotel Sherman on 
Septemlier 16 and 17. The 1916 meeting 
will be held in Chicago. These officers 
were chosen: T. T. Gerlach, Joliet, III., 
|)resident; C. H. Meeker, Chicago, vice- 
president; L. A. I.«mke, Chicago, treas¬ 
urer; Mis.s Fi. White, Chicago, secretary. 
E. J'. Sub.iT, of Ke<l Wing, Minn., was 
chosen president of the Advertising Spe¬ 
cialty Sales Managers’ Association, 
which met contemporaneously. 

Robert M. Eastman, Chicago publisher 
and owner of Photoplay maga^ine, sued 
for .$I50,(MM( by Mrs. Cecil M. Virginia 
Davis, will light the case. James H. Wil- 
kerson, former district attorney, is his 
counsel. Mr. Wilkerson in a statement 
for Mr. Eastman calls the suit a plot. 

The recent activity on the Mexican 
border has called three Chicago news¬ 
paper men to that troubled section, 
.lulius B. Wood and Clyde T. Brown for 
tlie Daily News are reporting the news 
in story and picture. Floyd Gibbons, 
the Tribune’s Mexican war veteran, is 
back on the job, also. 

The Daily News printed an interesting 
page the other day. It was made up of 
some of the answers received in reply to 
its offer of a series of prizes for the best 
articles in answer to the question, 
“What Shall Bud Fisher Do With His 
Yearly Salary of .tTS.OOO?” Tlie News 
recently Ix'gan using the “Mutt and Jeff’’ 
comics syndicated by Wheeler. The 
News re<*eived thousands of letters, and, 
of course, they fell into two'catagories— 
the linmorous and the serious. Serious 
articles won the two capital prizes of 
$100 each and a facetious one took the 
second or $^0 priz**. There were sev¬ 
eral other prizes. 

ADVERTISING CONFERENCES 

Mr. Ash's Plan for Bringing Manufac¬ 

turers and Ad Men Together. 
Theodore E. Ash, secretary of the Con¬ 

vention Committee of the Poor Richard 
Club, of Philadelphia suggests that a 
series of conferences 'oetween manufac¬ 
turers and publishers representatives be 
held in that city the week before the 
convention opens in .luiie 1916. 

“It strikes me,” says Mr. Ash, “that 
if we could set aside one afternoon for 
the textile group, another afternoon for 
the hardware manufacturers, another af- 
teriKHin for men’s clothing manufactur¬ 
ers. and another afternoon for women’s 
clothing manufacturers. A powerful 
preachment on advertising and the value 
of advertising could be delivered. I 
would suggest that the publishers se¬ 
lect only expert and capable speakers, 
who can talk convincingly on the sub¬ 
ject at hand. 

"I believe that we could make thess 
meetings so interesting that the manu¬ 
facturers would be glad to attend. It 
strikes me that such a series of talks 
would prove so helpful and inspiring 
that our local manufacturers would even 
want to attend, and would attend many 
of the educational meetings at the regu¬ 
lar convention the following week.” 

ONLY FOR A DAY 

Sound not the dirge; leave bitter tear* 
unshed 

Over the bier, for lo! they are not dead! 
God gave, and In His wisdom took away. 
But not forever, only for a day. 
And when the beams of yonder fading sun 
Shall cease to shine, and evening has begun 
In that fair night, when hearts shall cease 

their pain, 
Somewhere, united, we shall meet again. 

Charles R. Angbll. 

These lines, written by a staff man 
of the Grand Rapids Evening Press, were 
read at the funeral of City Editor Paris 
G. Jameson, one of the three Evening 
Press men who lost their lives by drown¬ 
ing in Reed’s Lake August 31. The 
words came suddenly to Mr. Angell, and 
he wrote the verse in three minutes. His 
work appears frequently in magazines. 
The Evening Press had printed “Only 
for a Day” at the top of the front page 
of its issue September 2. Tlie Rev. F. 
R. Godolphin, now of Chicago, formerly 
of Grand Rapids, was the clergyman who 
recited the verse. The others who were 
drowned were Arthur G. Hunter, assist¬ 
ant city editor, and VV. Paul Weston, 
court reporter. 

WlNIFRi;!) Gkay, 
SeptemlwT 21. Newaygo, Mich. 

A Great Place for Ducks 

Ed. McKeever, of the Aberdei n (S. 
D.) American, sends to this office a most 
realistic postcard apropos of duck shoot¬ 
ing. It makes the editor want to pick¬ 
up his knife and fork and gun and other 
tlnck-shooting and duck-eating parapher¬ 
nalia, and start at once for Aberdeen. 
Who would be in New York, anyhow, if 
he could help himself, when lie might bo 
in .Vberdeen, S. 1).- ducks or no ducks? 

Kansas City (Kan.) Paper in Trouble 

Involuntary bankruptcy proceedings 
were begun in the office of the clerk of 
the district court at Kansas City, Kan., 
on Septemlier 2, against the Gazette 
Printing and Publishing Company, pub¬ 
lishers of the Kansas City Gazette, by 
Mollie Hey, the owner of the Gazette 
Imilding, and Barnhart Brothers & 
Spindler, of Kansas City. In the peti¬ 
tion the creditors allege that the Gazette 
company owes rent to the amount of 
$1,028.75 and seven notes to Barnhart 
Brothers & Spindler amounting to 
$144.35. The Gazette company was or¬ 
ganized and filed its charter June 4. 
1H,88. The company was reorganized 
two years ago with Grant Harrington 
as editor. Its report filed with the state 
charter board December 31, 1914, showed 
a paid up capital stock of $50,000 and 
an aiitliorized capital stock of .$1(X),000. 

('hurch Going Campaign a Success 

At the recent session of the New York 
District Conference of Methodists, held in 
New York City, a report from the Get 
Them Out Ckimmittee proved most inter¬ 
esting, because of its bearing on the old 
question of advertising for churches. One 
peculiar feature of this campaign which 
was conducted in Newburgh w’as that it 
was participated in by both Catholics and 
Protestants. In all, it was estimated 
that about $600 was expended. As a re¬ 
sult in a city of 27,000 population a Sun¬ 
day attendance of 18,000 was obtained. 
People who had not been inside churches 
in years are now regular attendants. The 
ciiinpaign met with such success, in fact, 
tliat the committee was made jiermanent. 

Sioux City Tribune Thirty-One Years Old 

The Sioux City (la.) Tribune cele¬ 
brated its thirty-first birthday on Sep¬ 
tember 15. John C. Kelly, the present 
owner, took possession of the property 
in 1880 and ran it as a weekly for four 
years. On September 15, 1884, he began 
issuing it as a daily. 

(Food at Golf, as at Other Things 

Prominent figures at the golf links of 
the Apawamis Club at Rye, N. Y., at this 
week’s tournament, were Messrs. Rollo 
Ogden, editor of the New York Evening 
Post, and Frank Presbrey, the well- 
known New York advertising agent. 
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AN AD “ADVISER” LIKELY 

Prominent Proprietary Medicine Man 

Foresees Such An Official, to Whom 

Advertisers Will Have to Submit Copy, 

Labels, etc.—Those Who Do Not Com¬ 

ply Must Certainly Drop Out. 

“I submit, in view of the many restric¬ 
tions which are placed about the manu¬ 
facture and sale of package medicines— 
in view of the proven value and wonder¬ 
ful sale of many preparations—that no 
other line of business so completely and 
so clearly meets the claims of capacity, 
usefulness and results as does the pack¬ 
age medicine business.” 

So stated E. F. Kemp, of Chicago, 
secretary of committees of the Propri¬ 
etary Association of Chicago, in an ad¬ 
dress last week before the Ad Men’s 
Ix'ague of St. Louis. 

Continuing he said: “I am not de¬ 
terred or embarrassed by the fact that 
iliere is a controversy over the business. 
I can easily fathom the opposition. It 
is commercial, not moral. It is of that 
type which, in the labor movements, leads 
lo juri.sdictional disputes—the contro¬ 
versy which results when one trade or 
class or set of men claims the right to 
perform exclusively any given service or 
labor. 

TO .XPVKKTISK OK NOT TO APVKKTISK. 

•'.Vdvertising is the bone of contention, 
and if package nuHlicine advertisers should 
concertedly stop advertising tomorrow 
the attacks on them would immediately 
c»>ase. 

"Oiir responsibility lo the public is the 
same as tliat of any other advertiser. 
We are in morals bound to give them 
honest merchandise at honest jirices, and 
\\e are in morals bound, just as any 
other advertiser, not lo misrepre.sent our 
merchandise lo the public to induce them 
to buy it. We are bound to make good 
the claims made b.v our advertising, and 
how well we have done it is shown by the 
fact that in the Proprietary Association 
arc about 20(1 manufacturers who have 
advertised their products for years—some 
of them .">0 to 100 years, and many of 
them more than 2.’) years. 

“Hefore a man may belong to the Pro- 
lirietary Association he must submit all 
his labels and his packages and the 
printed matter which accompanies his 
package to the scrutiny of a careful and 
comi>etent attorney, and he must revise 
his packages, if this attorney says so, 
before he can lie admitted. 

“The time is (*oming when each mem¬ 
ber may also have to submit each indi¬ 
vidual schedtile of advertising copy to an 
advertising adviser who will check his 
advertising claims with the label claims - 
and, allowing for reasonable puffery and 
reasonable pride in good merchandise, 
these claims must check. If there is a 
deviation it must be on the side of con¬ 
servatism. Ilis label claims are probably 
true, for if untrue they subject him to 
prosecution and punishment as a violator 
of the Food and Drugs Act. We believe 
that, allowing for reasonable puffery, 
there is no reason why any manufacturer 
advertiser should deviate from bis label 
claims, 

WH.AT THK ADVKKTISKK WII.I. IK). 

“This advertising adviser, if we ever 
get that far, will perhaps stamp each 
schedule of copy with a seal or an em- 
hlem. and the advertiser can exhibit it as 
an evidence that the advertising checks 
in all essentials with the label claims, 
which, if untrue, bring his preparation 
within the reach of the Government. We 
know that this service must lie voluntary, 
that it cannot 1h> forced upon anyone, and 
we do not want to force it upon anyone: 
but we lielieve that the majority of manu¬ 
facturers will ask for it. The standard 
outlined is so high that no man who is 
dishonest in his heart can get by, but 
any manufacturer who is honest in his 
heart will have no difficulty in comply¬ 
ing with them. 

“I expect that within a few years you 
will see displayed in most of the medicine 
eopy the emblem of the advertising ad¬ 
viser. I say in most of the copy, for I 
believe that copy which cannot meet the 
requirements will not be accepted by any 

considerable number of publications in 
the United States, and manufacturers 
will apply for the insignia. Those who 
cannot comply will drop out, and the 
business v ill be well rid of them.” 

MEDICINES FALSELY LABELED 

tJovernnient Schedule of Interest to Pub¬ 

lishers and Ad. Managers. 

"Traffic in medicine for which false 
and fraudulent claims are made is not 
only an economic fraud of the worst 
kind—in that a worthless preparation 
that costs but a few cents is frequently 
sold for a dollar or more a bottle—but 
that health, and even life, is endangered 
by failure to secure the service of a 
jibysician until too late, in serious dis¬ 
eases such as tuberculosis, diphtheria, 
juieumonia and scarlet fever, because 
reliance may have been placed in the 
curative powers of some worthless prep¬ 
aration which is claimed to be a never- 
failing remedy. The deluded victim may 
not realize his danger until the disease 
has reached a stage too far advanced for 
even the ablest physicians to cope with 
it. Effective treatment depends in most 
cases on applying it during the early 
stages of the disease.” 

Such is the striking statement of a 
news bulletin recently issued by the U. 
S. Department of Agriculture. To it is 
appended the following list of falsely 
labeled medicines; 

I'ranltonlc Scalp Food- -Hair Food ; Dr. 
David Kennedy’s Cal-Cura Solvent : 
Sclietick'a Pulmonic Syrup ; Keller's Flax 
seedlne; Tutt’s Pills; I'nlversal Itheuniatic 
Remedy; (Jreen Mountain Oil ; Weber's 
Genuine Alpine Herb Tea ; Montague's IJui 
inent; Poe's Cougb Italsam ; White Stom? 
I.ltbla Water; Kalamazoo ('elery & Sarsa¬ 
parilla Compound; lluallty Damiana Com¬ 
pound ; Dennis Kucalyptus Ointment: Cas 
sidy’s 4X Tbe Great Blood Purifier; Por¬ 
ter's .\ntiseptlc Healing Oil; Ballard’s 
llorehound Syrup Comp.; Dr. Sboop’s Night 
Cure: Dr. Sbooi>’s Restorative. 

Rlieumaclde ; Rice's Mothers' .Toy Salve ; 
Milam : Old .Tim Fields’ Phosphate Dill and 
Gin; D:ixatlve Quinine Tablets; Mrs. Joe 
Person’s Remedy ; MaIgnen Antiseptic Pow¬ 
der; Carswell’s Diver Aid; Dr. Shoop’s 
Twenty Minute Croup Remedy; Stuart’s 
Buchu and Juniper Compound ; Ozomulsion ; 
Jones’ Break Up; Rogers’ Consumption 
Cure and Cough f>ozenges: Family Phy¬ 
sician (a product of The Houchens Medi 
line Compound of Baltimore); Dr. H. A. 
Digham’s Vegetable Expectorant Nervine 
Pain Extractor; Father John’s Medicine: 
Bad-Em-Salz; Radam’s Microbe Killer; IIll 
Ion’s Specific; Smith’s Agricultural Llni 
meni ; Dr. Sullivan’s Sure Solvent: Rus¬ 
sell’s White Drops. 

Stramollne; Tetterlne; Moreau’s W’ine of 
.Vnlse; Dr. Herman Koch’s Brand Phos¬ 
phate, Celery & Gin Compound; Swlssco 
Hair & Scalp Remedy; Rogers’ Inhalent ; 
Dr. .Mozley’s Lemon Elixir; Sa-Yo Mint 
Jujubes: (Jray’s Glycerine Tonic Com 
pound; Dr. Martel’s Female Pills; (Juick- 
stop, Frye’s Remedy; Seawrlght’s Mag- 
nesiau IJthIa Water; Hill’s .\romatle Ext. 
Cod Liver Oil (Hollander Kosbiand Co.) ; 
Black's Pulmonic Syrup. 

Scoundrelly 

On the morning of the recent wedding 
day of two young peojile of Los Angeles, 
Cal., somebody inserted this classified ad 
in a new8|)aiM>r of that city: 

“W.XNTED—g.50 men to take part in 
grand production of moving picture; will 
not pay over |2.50 per day. Call this 
morning. 11 r.lO, at 1771 North Cahuenga 
avenue. Hollywood. Universal Company." 

.Vs a result of this, the wedding, sched¬ 

uled for nine o’clock, was postpomsl for 

several hours, while a squad of police 

disper.sed the crowd of 4(10 or .500 ajipli- 
cants. 

There is a general desire, in tliat re¬ 
gion, to capture the silly “joker.” and 
punish him severely—he having, evident¬ 
ly. no consideration whatever for the loss 
in time and money of the defraiidetl men 
who answered the ad. 

Address Wanted 
It is desired to secure the present 

address of James Alfred Tyson, formerly 
of the Baltimore Star. Kindly notify 
Tbk EpITOR and I’ttBLISHEK. 

The best time to sidiscribe for Tiik 
Editor and Publisher is now. 

Northcliffe Papers Face Trouble 

A London dispatch of Tuesday said: 
“A sequel to the sensational story of the 
destruction of the great Russian ammuni¬ 
tion factory at Okhta, a suburb of Petro- 
grad, recently published by the North¬ 
cliffe newspapers, was foreshadowed by 
a reply made in the House of Commons 
today by Sir John A. Simon, Secretary 
for Home Affairs, to a question. The 
Home Secretary said the story had been 
published without lieing submitted to the 
censor, and he added that the fact had 
been brought to the notice of the Public 
Prosecutor. 

“The story said thousands of work¬ 
men were killed when the factory was 
blown to pieces last April, and that the 

destruction of the plant caused such an 
extreme dearth of ammunition that noth¬ 
ing could be done .by the Russians against 
the German artillery.” 

Fort Worth and El Paso Changes 
On September 15 Wyche Greer became 

general manager of the Fort Worth 
(Tex.) Record. He also became finan¬ 
cially interested in the paper. 

J. Montgomery Brown became busi¬ 
ness and advertising manager of the 
Record on the same date. 

Mr. Greer resigned as general man¬ 
ager of the El Paso (Tex.) Morning 
Times in order to enter upon his new 
duties. He received' a hearty send-off 
from his many friends in El Paso. 

A 
It is a Moral Obligation of Men as well as Women to 

follow within sane limits some of the rules laid down by 
VV’in. A. Woodbury in “Beauty Culture.”—Boston Herald. 

NEWSPAPER that uses Premiums at all 
can hit on nothing better than Wm. A. 
Woodhurv’s Book.—AI. AT. GTU.AAl. 

Y OUR readers and some others 
will eagerly buy the Book if 
you offer it. 

When you can say that hundreds 
liave bought it no further argument 
is needed to prove your paper of spe¬ 
cial value to advertisers of Lingerie, 
Jewelry, Bonnets and every feminine 
adornment. 

The author’s name means Beauty 
Culture everywhere — It Sells the 
Book—The Book Pleases. 

Ott/y one Paper in a City. 

ELIOT LORD 
111) W. 34th Street, New York 

The Book contains the Secrets for Beautifying Woman, or Keeping Her 
Beautiful, from Her Toes to the Hair of Her Head.—New York Sun. 

The Multiple 
Linotype Way Is the 

Modern Way 

Model 14 with Auxiliary Magazine 

MERGENTHALER LINOTYPE CO. 
TRIBUNE BUILDING, NEW YORK 

CHICAGO SAN FRANCISCO NEW ORLEANS 

CANADIAN LINOTYPE, LIMITED, TORONTO 
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. “^SPECIFY 
CUNE-WESTINgRouse 

Motor and Control 

Equipments 
FOR WEB PRESSES 

SPECIAL MOTOR DRIVES FOR 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CUNE ELEaRIC MFG. CO. 
Fisher Bldg., Chicago 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, Now York City 

Established a Quarter of a Ceutur: 

ELBERT HUBBARD made 
a little journey to the Atlas 
press clipping community. 
If you want to read of some¬ 
thing new and original, send 
lOc. for this Journey, to 
Charles Hemstreet, 218 East 
42nd Street, New York City. 

-- 
Canadian Press Clippings 

The problem of oovering the Canadiao 
Field la auawered b.r obtaining the aerrice of 

The Dominion Press 

Clipping Agency 
which gives the clippings on all matters of 
Interest to rou, printed In over 85 per cent, 
of the newspapers and pnbllcatlons of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head oIBce. 

74-7S CHURCH ST., TORONTO, CAN. 

IMce of service, regular press clipping 
; rates—special rates and discounts to TVade 
I and Newspapers. 

* _ 

Successful 
Men In erery wulk of life are all familiar 

with 

Rom^e’s Press Clippings 
Among our petrous are professional and 

l>usloess men and women, public parsonages 
and the leading Banks, Trust rpmpantes and 
Corporations. 

Romeike Clip^mgs 
are an Indispsnsablc adjunct In every busi¬ 
ness, If you have never used them, write 
fnr information and terms today. 

HENRY ROMEIKE. INC.. 

106110 Seventh Ave.. New York City. 
X—_ -- . . .. 

ON NEWSPAPER MAKING 

There are reaoons why su many 
new'opapero about the country are 
unsucoeMful. Tliey have no more 

right to be oucc^aaful than would any 
other buaineaa that is badly iiianagod 
from cellar to attic and which do<« not 
produce an article of commerce that tiie 
jieople recogniz<- as Inung at leaxt tMjiial 
to other similar artich« laid Indore 
them for consumption. 

As I stated in a previous article, there 
is DO valid excuse for the production of 
an inferior newspajier these days except 
sheer laziness, and incoinpe.tency. Yet 
ilespite this fact tliere are many alleged 
lieu s|)H|M‘rs produeed which are conclu¬ 
sive priKif that their makers were rather 
••ut out for blacksmiths and plumbers 
than iiewspa|)er makers. 

1 have in mind one newspaper owner 
whose chief inspiration comes in bottled 
form over the bar. His father left him a 
property of fine reputation rather than 
striking prosperity. He liad Is'en trained 
for the job. hut throuKh gross inisman- 
agemeiit is killing the projHTty about as 
fast as pi ssihle. 

.\iiother newspaper (?) that flashes 
throngh my mind is owned by a man who 
.vears ago had political ambitions and 
thought tliat newspaper ownership was 
the easiest route. He got possession of 
a hot stove as it w’erc, and has never 
l>e«-ii able to cut loose from it. He is 
without doubt the least qualified to 
own and run a successful newspaper of 
any man I have ever met. 

In another city a lawyer once got 
tangled up in newspaper ownership and, 
like most lawyers, thought himself quali- 
fie<l to run any sort of a business. His 
marked indolenc'e and exercise of the slow 
gymnastics of the judicial mind has 
uniformly left him and his property miles 
behind coiii|»etitors whom he frequently 
rould liave distanced. 

Still another newspaper has been the 
plaything of a whole chain of millionaire 
aspirants for fame or dollars. The mana- 
Kcrs have always fed the owners on the 
lio|M‘ that swells from the iiieuiupeteiit to 
the giMsl angels who. shrewd in ordinary 
biisiiiess. are wors«* lhaii fools when it 
eomes to newspH|H‘r eoiitrol. 

-Vn inten-KtiiiK: note reflecting the re¬ 
markable inaliilily of a man who has scor¬ 
ed ris-ognition for success with one prop¬ 
erty, to rejM-at his success on another, is 
being enacted in another city. The lack 
of snlistnntial progress stands as striking 
pr<s)f that any success must lie the result 
of ti*nm work rather than through the 
remarkahle ability of any individual. 

The day of the imjiersonal, non-com¬ 
mittal news|ia|ier seems to lie fading into 
the “has been” class. Our people seem 
to demaiiil something live and definite in 
their newspajier, just the same as they 
do when they buy a dog. a horse, or an 
automobile. They don’t want a spineless 
prodiH-t which is neither fish, fowl nor 
flesh. 

Too many newspatiers are devoid of the 
human-like touch that has made the 
liiaiiola a success. The men who produce 
them do not study the desires of the peo¬ 
ple. oil the streets alid in the houses like 
the managers of the moving picture tlie- 
aters who show to new crowds every day 
with increasing profits. 

Few newspaper men run their papers 
with the same careful study of what the 
mass of the people are interested in to¬ 
day and to-morrow. Too many of us try 
to make our product what we assume— 
from superficial inveatigation or imagina¬ 
tion—the people should have. 

I once saw a man sink a “cold million 
dollars" in a rat hole to prove that the 
people want a four-page paper for their 
pennies in preference to the sixteen to 
thirty-page papers of the day. He stayed 
game to the finish of his bank roll un¬ 
convinced that he was wrong. 

The average newspaper publisher and 
editor living in conditions of luxury and 
affluence, would do well every now and 
then to get down on the street with the 
people and try to find out what they are 
thinking about and want, or hire reliable 
and intelligent investigators to do it for 
him. Nobthcote. 

WISCONSIN EDITORS ORGANIZE 

First Steps Taken Toward a Nation-Wide 

Association 

The city editors of Wisconsin met in 
Sheboygan, that State, on Sunday) Seji- 
tember 19, for the purpose of organizing 
a state organization to be known as the 
Wisconsin City Editors’ Association. 
The purpose of this body is to foster good 
fellowship and co-operation. 

The officers elected at this first meet¬ 
ing were: President, I’aul F. Hunter, 
Shclsiygan Press; vice-president, Walter 
T. Marlalt, Kenosha News; secretary, L. 
H. Torreyson, Oshkosh Northwestern; 
treasurer, .1. K. Wolf, Milwaukee Even¬ 
ing Wisi’oiisin. The executive committee 
chosen are E. W. Mackey. .Manitowoc 
Herald; David Atwisid, Janesville 
Gazette; Lyle (J. Phillips. Fond du liac 
Reporter; George F. Kull, Appleton 
Post; President Paul F. Hunter, She- 
Iwygan Press, inenilier ex-officio. Presi¬ 
dent Hunter and Walter T. Marlatt, the 
vice-president, were elected delegates to 
the national convention. Hassal T. Sul¬ 
livan. of The Palladium, Richmond, Ind., 
president of the Indiana Association of 
I’ity Editors, assisted in organizing the 
Itudgcrs and a constitution similar to the 
lIcKisier document was adopted. Meet¬ 
ings will be held semi-annually in Janu¬ 
ary and July. The cliarter members in¬ 
clude, besides those already mentioned; 
Carl Schneider, Green Kay Press- 
Gazette; T. Byron Beveidge, Appleton 
Crescent; George J. MacF'arlane, Mani¬ 
towoc News; .1. P. Holland, Watertown 
Times; William H. Heath, Grand Rapids 
Reporter. 

It is ex|)ected that a national organiza¬ 
tion of city editors will be effected in 
Indianapolis in January, of which this 
Wisconsin association will be a member. 

GALVESTON IS “COMING" 

Business Brisk, Everybody Confident, the 

Outlook Most Encouraging. 
riic welcome information reaches this 

tirticc tliat Galveston, Texas, is bracing 
riglit up in grand style after the hurri¬ 
cane of a month ago. 

Advertising Manager George B. For- 
ristall, of the Galveston Tribune, writes 
to 'rilK EPITOK and Pl'BUSHKK US fol¬ 
lows : 

"Septemlier, ]!I14, was tlie dullest 
month of the year liere; hut now, four 
weeks after the tropical hurricane swept 
over tile city, hiisiness is iHKUuiiig as if 
it were the middle of a busy season. 

"I have never seen business so gomi 
ill an off month as it iif now. We are 
carrying from 45 to 50 columns more 
business each week than wc did last 
year, and indications jwiint to a record- 
lireaking Fall. 

"Everybody in Calvestoii is working, 
and I ladievp that we sliall liavc hun¬ 
dreds. if not tliousaiids. of liighly paiil 
workers here during the next two years. 

"While at first it may liave seemed 
that tile storm would liurt the eity, it is 
now seen that the «'ity of Galveston will 
he lietter than ever, hwause tlie sea¬ 
wall has stood a real test, and has 
proved tliat it is a suceess. 

“Of course there will be lots of build¬ 
ing, and right now workers cannot bo 
secured fast enough to handle all the 
jolis in sight. 

"Bank clearings are larger than last 
year, and shipping is big. We look for 
a rattling business right along now.” 

Swain With the N. Y. Sunday Herald 
^laxwell Harvey Swain is doing the 

"Solemn Swain” page for the New York 
Sunday Herald, the page being syndi¬ 
cated tliroughout the country. Mr. 
Swain is a well-known newspaper man, 
having been connected with the Pitts¬ 
burgh Press, the United Press Associa¬ 
tions and the Associated Press. He 
comes to the Herald under the employ 
of Mr. Winfield W. Dudley, the recently 
appointed Sunday editor of the Sunday 
New York Herald. 

.V suliwription to 'The Euitok .vnp 
I’rm i.sHER is a good investment. 

MERGER AT XENIA, 0. 

Gaaette and Republican Now Issued by 

the Chew Publishing Co. 
A newly organized corporation has 

taken over the two Xenia (0.) daily 
newspapers, the Gazette and the Repub¬ 
lican, and will issue them from one 
central plant—the Republican as a 
morning paper, and the Gazette as an 

J. A. Chew. 

evening paper. The new corporation 
will be known as The Chew Publishing 
Company, with a capitalization of 
$70,000. 

The Gazette for nearly 40 years, and 
the Kepiihlican for nearly three and 
one-half years, liave been issued sepa¬ 
rately. 

J. A. ('hew is president of the new 
corporation, and business manager of 
both papers, with J. P. Chew and J. F. 

C. F. Ridenour. 

Orr editorial writers, and C. F. Ridenour 
managing editor. 

The equipment of the Republican has 
lieen moved to the Gazette building. 

Since making the consolidation, the 
management of the two papers has 
adopted a unique “boosting” plan in re¬ 
spect to circulatiwi, by offering a prize 
of a pair of shears, without charge, to 
every family in Greene cotnty into 
which neither the Gazette nor the Re¬ 
publican now goes. Up to September 
14 less than 25 families had acknowl 
edged themselves as non-subscribers. 

Ft. Madison (la.) Changes 
The Ft. Madison (la.) Democrat has 

changed the date of issue to every other 
day except Saturday, and it will have a 
Sunday issue in future. Tt has also dis¬ 
continued its weekly. 
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MAKERS OF COLORED PRINTING INKS 
ARE URGENT FOR A PROTECTIVE TARIFF 

Successful Manager 
of large metropolitan dailies, with 25 
years’ experience, including years of 
actual work in composing room, edi¬ 
torial room and business office, seeks 
new connection. Am thoroughly 
versed in management and organiza¬ 
tion, and can give unexcelled refer¬ 
ences. Address PI534, care Editor 
and Publisher. 

querying, just now, as to the prospects procured in the desired quantities, if a 
of their being able to continue to get col- high enough price be paid. But, iu the 
ored inks, owing to the serious interrup- case of the colors made from aniline dyes, 
tion of trade with Germany—the great the situation is different. Their manu- 
headquarters of the world for colors. facture is a very complicated and ditti- 

Desiring to get reliable first-hand in- cult one; and, notwithstanding the fact 
formation as to this. The Editor and that in theory we should be able to make 
Publisher has procured the following them, when it comes to actually turning 
statements, which have been prepared them out the case is very different, 
specially for it: “There are all sorts of tricks in this 

Philip Ruxton, Inc., New York.—“Not- trade, known only to the foreign chemist, 
withstanding the reports in the newspa- whose expert knowledge, gained after 
pers by government officials that dyes are many years of hard work, cannot be 
being made in this country, and that the transferred at a moment’s notice; and it 
famine in dyes is about to be ended, me is this knowledge which, in many cases, 
fact remains that no dyes of any conse- produces the brilliant and powerful 
quence have reached the consumer, and effect which is needed in the printing 
the chances are that none will, in the industry—for it must be known that for 
near future. These reports are mislead- printing, the most powerful of colors are 
ing and simply tend to keep matters up- needed. In printing there is a very, very 
set. It would be much better to come thin film of color spread on the paper, 
out with the facts, which are that even and in order to produce the impression 
if any one went into the manufacture, it desired, this film must be very intense, 
would probably take a year or two before It is different in textiles and other in- 
hc could put out a supply that would dustries where colors are used, where the 
amount to anything; and why any sane colors can be piled on. No other indus- 
person would be willing to invest the try requires so poweful and brilliant col- 
amount of money necessary for such an ors as the printing industry; and, un¬ 
undertaking, without Government protec- fortunately, in spite of all tlie newspaper 
tion, is beyond me. Even though the talk, there does not seem to be the slight- 
present administration gave the protec- est jiossibility of any relief, unless the 
tion, who could guarantee what the next blockade be lifted and we get the Geriiiiin 

administration would doV tlyestuffs over.” 
“Germany’s coal Uir factories and her 77,p Co., Cincinnati.— 

various chemical works are hxated <lose ..'pi.e situation is growing extrenielv 
together. They swap their by-products, eritic al so far as an actual sto( k of dves 
making monthly settlements with each country is concerned on tlie one 
other. In this way they get their^ mate- liand, whilst, on the other baud, treinen- 
rial at the lowest possible price, lo com- (](jn8 efforts are being made by a few 
pete successfully with them, we should manufacturers of dyes iu this country 
manufacture all these chemicals, so as furnish a supply. 
to make use of the by-products. .Tliey pay “Should the present conflict in Europe 
their factory hands $7 per week. Our t.outinue for another twelve months, in 
lowest-paid hands get from $12 to $15. judgment this country will be pro- 
One German dye factory employs^ 1()0 Ju^ing practically everything necessary 
chemists at an average wage of per fpj. {jjg textile and colored pigment in¬ 
week. Can you hire a chemist here for dustries by that time; but meanwhile a 
that money? Not much, hifty dollars decided pinch will be experienced and 
would be low wages for a chemist capable i,jg]) prices for dves generally will pre- 
of research work, and more often they yj,j] 
demand $100 per week. “We furthermore believe that if the 

“At this writing no dyes are to be had Xational Administration will give a 
except in very small quantities, at pro- projier degree of protection at the earliest 
hibitive prices. The last quotation on possible moment to the dyestuffs indus- 
an alkaline blue was $(>.50 per pound, the jj.y^ country will never again be 
normal price of which was 70 cents. caught in the absurd position that it 

‘Potash is the basis of iron blues, and manufacturing world in this 
is also an important ingredient of explo- connection at the outbreak of present 
sives. The Germans have the only potash hostilities. 
mines in the world, and they have placed “We believe that there is no good rea- 
an embargo on its exportation, stopping jjj world why every particle of 
shipments to this country. Chemicals of required in the United States should 
all kinds have advanced in cost, as have not be made, and made economically, just 
also lead, zinc and other ingredients used jj^g been our experience in the tinplate 
in manufacturing ink and colors. ’ industry, within the confines of our own 

Sigmund VUman Co., New York.—“As country, for our own consumption. What 
is pretty generally known, Germany pro- is necessary, though is protection to the 

Hidden Factors of Service 
atcotos to 

Records kept like this are practi¬ 

cally useless for the managfement 

of a business. Efficiency is im¬ 

possible and funds for improve¬ 

ment cannot be obtained. 

Records, statistics and accounts 

kept like this are available for a 
complete knowledge of the cost 

and efficiency of each depart¬ 

ment of the business. 

Such methods result in a tele¬ 

phone line which can give only 

poor service. 

The result of such records is a 

telephone line like this, which 

gives good service. 

The subscriber knows the difference! He demands 
a well-informed, intelligent business management 

American Telephone and Telegraph Company 
And Associated Companies 

One Policy One System Universal Service 
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In PITTSBURGH 
Our Competitors are amazed at the 

rowth in Circulation and Advertising 
eing made by 

The Post N The Sun 
WHY? 

Because The Pittsburgh Post and The 
Pittsburgh Sun are today the best news¬ 
papers in Pittsburgh. The most wide¬ 
awake, up-to-date Daily papers ever pub¬ 
lished in that city, and the great public 
is realizing the fact more and more every 
day. 

CONE, LORENZEN & WOODMAN, 
Special Representatives 

New York. Detroit. Kansas City. Chicago. 

IL PROGRESSO 
ITALO-AMERICANO 

Established 1880 

(Member Audit Bureau of Circulations) 

Daily average net circulation last 
postofhce st^ement, 134,286 copies 

11 Progresso Italo-Americano enjoys 
the distinction of being the largest and 
most successful Italian paper among 
the Italians in the United States, which 
means among a responsive and re¬ 
sponsible class with purchasing power 
to buy advertised goMS. 

IL PROGRESSO ITALO-AMERICANO 

CHAV. CARLO BARSOTTI, 
Ed. and Pub. 

42 Elm Street, New York City 

Elditors Who Know 

Your 

service 
is entirely 
satisfac¬ 

tory. 
It shows 

that you 

are 
in close 
pursuit of 

the news 

and that 
your 
resources 

are 
extending 

R. J. BEAMISH daily. 
Philadelphia Press 

BAIN NEWS SERVICE 

32 Union Sq., E., N. Y. City 

PUBUSHER’S NOTICE. 
Subscription; Two Dollars a year In 

the United States and Colonial Posses¬ 
sions. $2.SO a year in Canada and $3.00 
foreign. 

It Is suggested that the publication 
Should be mailed to the home address 
to Insure prompt delivery. 

The Editor and Publisher page con¬ 
tains 672 agate lines, 168 on fbur. 

The columns are 18 picas. 
Advertising Rates; Transient Display, 

25c. an agate line. 
Liberal discounts are allowed on either 

time or space contracts. 
Small advertisements under proper 

classIScatlon will be charged as follows: 
For Sale and Help Wanted, fifteen cents 
a line; Business Opportunity and Miscel¬ 
laneous, twenty-five cents a line, and 
Situations Wanted, ten cents a line, 
count Biz words to the line. 

The Editor and Publisher can be found 
on sale sach week at the following 
news-stands; 

New York—World Building. Tribune 
Building, Park Row Building, 140 Nassau 
street. Manning's (opposite the World 
Building), 33 Park Row; The Woolwortb 
Building, Times Building, Forty-second 
Street and Broadway, at basement 
entrance to Subway; Brentano'a Book 
Store, Twenty-sixth Street and Ftftb 
Avenue and Mack’s, opposite Macy'a on 
Thirty-fourth Street. 

Philadelphia—L O. Ran, 7th and 
Chastnut Streets. 

Pittsburgh—Davis Book Shop, 416 
Wood Street. 

Washington, D. C.—Bert B. Trenls. 
511 Fourteenth Street, N. W. 

Chicago—Post Office News Co., Monroe 
Street. 

Cleveland—Schroedsr’s News Store, 
Superior Street, opposite Post Office. 

Detroit—Solomon News Co., 66 Lamed 
Street. W. 

San Francisco—B. J. Bldwell Co., 742 
Market Street. 

OREGON NEWSPAPER TOPICS THAT SMART YOUNG N. Y, POST 

Arno Dosch Tells of His Experience in 

the War Country as Correspondent. 

Portland, Ore., September 22.—Arno 
Dosch, until recently war correspondent 
in Europe for the World’s Work and the 
New York World, is spending a few days 
here visiting his father, Colonel H. E. 
Dosch, after thrilling experiences at the 
front. 

Dosch, who is a former Portland news- 
paiier man, was a member of that party 
of writers made celebrated by Irvin S. 
Cobb, who went to war in a taxicab. 
With Will Irwin, .Tohn T. McCutcheon 
and Cobb, Dosch followed the German 
army from Brussels to Louvain. 

With Mrs. Dosch he went over the bat¬ 
tlefield of the Marne on a wheel while it 
was still covered with unburied bodies 
and both were present at the battle of the 
Yser. They spent months with the Bel¬ 
gian army. Mr. Dosch says Mrs. Dosch 
has seen more fighting and has been un¬ 
der fire more than any other woman in 
the present war. She became ill with 
typhoid, however, and they were obliged 
to come home. 

Mr. Dosch is now in the Pacific North¬ 
west, writing for the Sunset Magazine, of 
which he was once editor. He is looking 
into the lumber and unemployment situ¬ 
ations. 

F. S. Tisdale, one of the “stars” of the 
Evening Telegram staff, severed his 
connection with that paper September 4 
to free-lance in the Orient, lie has en¬ 
gaged passage on the .Japanese steamef 
Sado Mam from Seattle and has Hong 
Kong as his destination. 

AN ADVERTISING MAN AGAIN 

Horace F. Smith Joins the Freeman 

Agency of Richmond, Va. 

Horace F. Smith, manager of the 
Manufacturers’ Exhibit of Richmond, Va., 
since its establishment two years ago, 
has tendered his resignation to the 
executive evimmittee. Mr. Smith will he 
associated with the Freeman Adver¬ 
tising Agency of Richmond, returning to 
a field in which he labored liefore becom¬ 
ing head of the Manufacturers’ Exhibit. 

“Richmond,” the CTiamher of Commerce 
magazine, in its August number, carries 
a brief sketch of Mr. Smith, and the con¬ 
cluding paragraph says; 

“People have tried him and found him 
to lie a tiptop and energetic worker 
in public movements. Some of the ac- 
com|ilishments which are to be credited 
to Horace Smith will leave their impres¬ 
sion on Richmond for years. If he had 
done nothing more than launch the 
Manufacturer^!’ Exhibit, he would have 
justly lieen due lasting praise.” 

Mr. Smith is secretary of the Rotary 
Club, and is a former president of the 
Advertisers’ CHub of Richmond. 

League of Advertising Women 

The I^eague of .Advertising Women of 
New York held its first meeting of the 
season on Tuesday evening at the regu¬ 
lar headquarters—the Rose Parlor, Prince 
George Hotel—and arranged the pro¬ 
gram for the coming year, The plans 
include a very interesting and compre¬ 
hensive list of subjects. The program 
will be printed and can be had on appli¬ 
cation at the office of the secretary. Miss 
Malicl Graswinckel, 381 Fourth avenue. 

The president of the league is Miss J. 
J. Martin, advertising manager of the 
Sperry-Hutohinson Ciompany, and the 
vice-president is Mrs. Caroline L. Over¬ 
man, of Churchill-Hall. 

The World Still “At It” 

The New York World continues to lie 
in the rays of the journalistic spotlight 
by reason of its revelations of German 
and Austrian movements in this country. 
.Tames F. J. Archibald, the American who 
was the messenger of Dr. Dumba, the 
Austrian ambassador (now recalled) is 
now back in this conptrj', but so far has 
not been arrested. 

Handed .A. B. A. Members a Wall Street 

Pudding, Daily, on Recent Trip. 
Everybody who is “in the know” as 

to financial matters understands full 
well the high value of the financial news 
published every day by the New York 
Evening Post. In order that the mem¬ 
bers of the American Bankers’ Associa¬ 
tion. in convention lately in Seattle. 
Wash., might not get nervous at sud¬ 
denly realizing how far they were from 
the real, actual Wall Street, it was de¬ 
cided by the Post to convey Wall Street 
to them each afternoon; and not only 
while in Seattle, but at leading cities 
en route in both directions—getting them 
“going and coming,” as it were. 

In Seattle, the New York paper ar¬ 
ranged for a special Seattle edition, is¬ 
sued daily under the direction of Messrs. 
Gehle and Sutphin of the home staff. 
This contained the Post’s daily financial 
article, sent by direct wire from this 
city, with stock quotations and news of 
special interest to Eastern bankers. 
While en route, the bankers’ special 
trains were not only served with the 
latest available editions of the Post at 
various cities, but at certain leading 
points published locally were supplied, 
containing the Post’s daily financial 
article. 

GREAT STUFF FOR THE NAVY 

Official Wireless Gives Distant Ships All 

Important News Every Evening. 
Secretary Daniels has been bitterly 

assailed as the man who took the 
Di'inon Rum out of the navy; but the 
officers and men in Southern waters 
bless his name as the man who gave 
them baseball scores every night. 

Not only baseball scores, but the 
latest general news as well penetrates 
the tropical evenings. 

The secretary worked the scheme 
through the innate patriotism of a tele¬ 
graph company and a big press associa¬ 
tion. Every night the day’s news is 
iKiiled down to 200 words and is tele¬ 
graphed to the naval wireless station at 
Key West, Fla. Then the wireless 
sparks begin to jump, and out over the 
Gulf, the Caribbean and the South At¬ 
lantic flashes the news “from home.” 

This news bulletin service contrasts 
strongly, old officers say, with the 
methods of only thirty years ago, when 
naval vessels on distant duty never got 
nows from home except at rare in¬ 
tervals. 

VISITORS TO NEW YORK 
A. H. Messing, publisher Chicago Ex¬ 

aminer. 
James H. Callanan, Schenectady 

Union-Star. 
H. C. Adler, Chattanooga Times. 
James J. Smith, Birmingham 1.4‘dger. 
M. H. Rowzee, president and general 

manager of the Austin (Tex.) States¬ 
man, called at the Editor and Pub¬ 
lisher office. 

Merchandising of Metropolitan Boston 
The Boston Herald has compiled a 

liooklet, now being distributed to adver¬ 
tisers, giving the results of an ex¬ 
haustive inquiry into family incomes 
and expenditures in eastern Massachu¬ 
setts, and showing the relation existing 
lietween per capita wealth and buying 
power. This booklet also presents data 
concerning wealth, automobile owner¬ 
ship, residence ■ telephones and food 
shops in the .39 cities and towns that 
constitute Metropolitan Boston, and it 
may be had free upon application to 
W. R. Ellis, advertising manager of the 
Boston Herald. 

A Chicago Tribune Success 
The “real war movies” at the Forty- 

fourth Street Theatre in this city, this 
week, have licen a remarkable success. 
The throngs have licen enormous and 
the approval strong. .At each perform¬ 
ance Edwin F. Weigle, of the Chicago 
Tribune, who made the pictut^j 
livers a brief lecture. 

BIG ADVERTISING COMING 

Anti-Prohibition League to Spend $150,- 

000 to $200,000 with N. Y. State Dailies 

There is going to be expended, with 
the newspapers of the city and State of 
New York, in display advertising, during 
the next year, the tidy sum of between 
$150,000 and $200,000 by the manufac¬ 
turers of alcoholic beverages—distillers, 
brewers, etc. 

The business will be put out by' Ed¬ 
ward Schott, a well-known advertising 
man, of No. 39 West Thirty-second 
street, this city. 

The interests favoring the sale of al¬ 
coholic beverages have formed the Anti- 
Prohibition League; and an important 
meeting of the Advisory Publicity Com¬ 
mittee of the organization, consisting of 
well-known advertising men, was held on 
Tuesday in this city. 

Bernhard Bidder presided, and brief 
addresses were made by some of the 
most prominent advertising men in New 
Y'ork. The unanimous view was that 
persistent advertising should be done in 
every daily paper in the State, and that 
the campaign of education should he 
wholly confined to newspaper publicity. 
It was the opinion that the total ab¬ 
stinence movement had gained ground 
only because it had never been met with 
organized, steady, intelligent opposition 
in print. 

After a full discussion of publicity 
plans the following resolutions were 
unanimously adopted: 

“Whereas, We, the Advisory Committee 
of the Antl-Prohlhltlon League of the State 
of New A’ork, composed of business men and 
representatives of New York newspapers, 
have assembled in session to take up and 
discuss the future policy of the league as 
to the best means of accelerating public 
opinion. Therefore be It 

“Resolved. That we heartily endorse the 
Antl-Prohlbltlon League of the State of 
New A’ork, and the object for which It was 
Incorporated, and hereby recommend to the 
hoard of directors of the league, that after 
careful consideration of the question of 
publlclt.v, we unanimously advise the ex 
elusive use of newspapers published In the 
State of New York as the proper medium 
to acquaint our citizens with the fallacies 
of prohibition.” 

A further meeting of the committee to 
select papers and to prepare a campaign 
has been set for an early date. 

The office of the league is 510 St- 
James building—Broadway, corner Twen¬ 
ty-sixth street. 

By No Means a “Sun” Man 

A New York lawyer received a call this 
week from a man asking for a loan to 
pay his rent and representing himself as 
.Joseph Wharton Thurston, a representa¬ 
tive of the New York Sun. “Thurston” 
presented a card on which was an imita¬ 
tion of the Sun’s letter head. He did not 
get the loan, because the lawyer knew 
that real Sun men are not that sort. 
“’Thurston” is a humbug, the Sun states, 
and warns the public against him. 

New Offices for N. Y. American 

Announcement is made that the New 
York American lias this week removed 
its business and advertising offices to 
the American-Circle Building, at 50th 
street and (Joliimbus Circle. The tele¬ 
phone numlier is Columbus 7001. 

Branch offices are located at Broad¬ 
way and 38th street, 1 Park Place, 161 
West 125th street; also at 298 Wash¬ 
ington street, Brooklyn. 

Last of the Sun Building 

The old home of the New York Sun is 
now disintegrating rapidly under the 
hands of the wreckers, and soon will be 
but a memory. In its place there is to 
stand, according to the plans filed recent¬ 
ly, a three-story store and office building. 
It will have a frontage of 58.6 feet and 
a depth of ,58.1 feet. The Sun Printing 
and Publishing Association is the owner. 
Fredrick Putnam Platt, the architect, 
has placed the cost at $65,060. The 
Schulte Realty Company has leased the 
ground floor and besement of the pro¬ 
posed buUdin^, 
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TO MOVE GREELEY STATUE 

Talk of Locating It in City Hall Park, 

New York. 

The New York Tribune announced on 
Wednesday that it has made arrange¬ 
ments for the removal of the statue of 
Horace Greeley from its present site, 
partly on the property occupied by the 
Tribune building and partly on the side¬ 
walk, as soon as the authorities settle 
upon a new site for it. 

Its removal is due to the order requir¬ 
ing the removal of all obstructions be¬ 
yond the house lines on Nassau street 
and in other streets. The order was 
suspended, for the reason that the 
statue which was erected by public sub¬ 
scription, with the aid of the Tribune 
Association, and presented to the city, 
was not the property of the Tribune and 
could not legally be removed by it. 

The statue is the work of the late 
John Q. A. Ward, and the movement in 
favor of it was started in 1873, one year 
after the death of Mr. Greeley. At the 
time most of those interested favored 
having the statue placed as near as pos¬ 
sible to the scene of his labors, and 
hence its place in front of the Tribune 
building. The Tribune says; 

“It is the hope of the officers of the 
Tribune Association and many others 
who admire the memory of Mr. Greeley 
for the great work which he accom¬ 
plished by his public service that a new 
site may be found for the statue, at 
least as near to the scene of Mr. 
Greeley’s journalistic labors as the City 
Hall Park.” 

One of the contributors to the statue 
was James Gordon Bennett of the New 
York Herald, who gave $1,000. 

TO DISCUSS ADVERTISING 

Real Estate Men Preparing to Take Up 

Publicity Problems 

Next January there will be a big 
three-day convention of real estate men 
here in New York under the auspices of 
the National Association of Realty 
Brokers. Special attention is ter be given 
to advertising matters, to whose discus¬ 
sion practically one entire day wilt be 
devoted. 

Real estate men are usually big adver¬ 
tisers, and yet few have studied adver¬ 
tising from a practical standpoint. 

Addresses will be made by prominent 
advertising men and will cover the fol¬ 
lowing subjects: “The Real Estate Man 
and His Advertising;” “Whjr News¬ 
papers Form the Best Advertising Me¬ 
dium for Real Estate Brokers;” “The 
Value of Magazine Advertising for Cer¬ 
tain Branches of Real Estate;” “Real 
Estate Catalogues and Their Impor¬ 
tance,” and “Novelty Advertising.” 

The meeting will be open to the 
public. 

HUTCHINSON CHARGES FRAUD 

Sperry’s Partner Declares Latter “Fraud¬ 

ulently Withdrew” Money 

Shelly B. Hutchinson, of Ypsilanti, 
Mich., has brought suit in the United 
States District Court, at Trenton, against 
William H. Sperry, of Cranford, N. J., 
charging that he “fraudulently with¬ 
drew” from Sperry & Hutchinson, dis¬ 
tributors of trading stamps, more than 
$100,000. It is also contended that 
Sperry had caused wrong entries to be 
made in the books of the company, in 
order to conceal defalcations. 

Hutchinson asks for an acaounting and 
an injunction against the Sperrys voting 
4,790 shares of stock in the company. 
The question of having an investigation 
into the alleged fact that the Sperrys are 
getting big salaries is also brought up in 
the suit. 

George B. Caldwell, president of the 
Sperry & Hutchinson Company, states 
that the suit “has absolutely no bearing 
or effect whatsoever on the business of 
the Sperry A Hutchinson Company as 
now conducted.” 

Mr. Caldwell said that Mr. Hutchinson 
has had no connection with the company 
since 1904, at which time he sold his 
stock interest to Mr. Sperry. 

OBITUARY NOTES 

William H. S. Hill, head make-up 
man on the Boston Traveler, died at his 
home in Watertown, Mass., on September 
10; aged 44 years. 

Frank Makkle, treasurer of the Mil¬ 
waukee Press Club and the friend of the 
Milwaukee newspapermen, died on Sep¬ 
tember 17, at a hospital in that city, 
after a month’s illness. Mr. Markle was 
born in Waukesha, Wis., 60 years ago. 
After a period of activity, both as pri¬ 
vate secertary of several Washington no¬ 
tables and as Washington correspondent 
of Milwaukee newspapers, he returned to 
Milwaukee, where he became telegraph 
editor on the Evening Wisconsin. In 
later years his chief concern was the suc¬ 
cess of the Milwaukee Press Club. 

John Toole, publisher of the Paterson 
(N, J.) Morning Call, die<l on September 
10, at his residence in I’aterson, of pa¬ 
ralysis. He was 53 years old. Mr. Toole, 
who was born in Manchester, England, 
came to this country at an early age. 
Twenty-eight years ago he obtained 
work on the Morning Call as a book¬ 
keeper and from that position he worked 
himself up to be pubisher. 

James J. Stokes, of the advertising 
staff of the San B’rancisco Examiner, died 
at‘the Red Cross Hospital at San Mateo, 
Cal., on September 13, from a fractured 
skull which he sustained from being 
thrown from his horse. He was 45 years 
old. Mr. Stokes was advertising and 
sales manager for Marshall Field & Co. 
at Chicago for eight years. After two 
years spent with the Mid-West Advertis¬ 
ing Company, he joined the staff of the 
Examiner. 

William A. Vartt, a veteran North 
Carolina editor, died September 19, at 
Neuva Gerona, Isle of Pines. He is said 
to have been the first correspondent with 
the American fleet to land in Cuba dur¬ 
ing the Spanish-American War. 

WEDDING BELLS 

James E. Carrick, city editor of the 
Mahanoy (Pa.) American, and Miss 
Catherine B. Dougherty recently book¬ 
keeper and stenographer for the Shenan¬ 
doah (Pa.) Herald, were married in 
Shenandoah on September 14 by the 
Rev. James V. McEnery. Many mem¬ 
bers of the staffs of both papers wit¬ 
nessed the ceremony. 

Julian R. Maddox, circulation manager 
of the Macon (Ga.) News, and Miss 
Ruby Beall, also connected with the cir¬ 
culation department of the News, were 
secretly married on August 16, 1914, in 
Chattanooga, Tenn. The fact became 
known but a short time ago. Mr. and 
Mrs. Maddox will continue to live in 
Macon. 

Miss Mae Seely, for some time the 
efficient circulation manager of the Mil¬ 
waukee (Wis.) Free Press, has just been 
married, and is now Mrs. Henry Solo¬ 
mon, of Cleveland. 

Samuel S. Paquin, assistant general 
manager of the International News Serv¬ 
ice at 238 William street, and Miss Jose¬ 
phine F. O’Hara, who also had been em¬ 
ployed in the International News Serv¬ 
ice, were married in Brooklyn, Aug. 29. 

CLUBS AND PRESS ASSOCIATIONS 

The San Francisco Press Club at its 
annual meeting on September 16 elected 
the following officers for the ensuing 
term: President, E. C. Persons; vice- 
president, Clyde Westover; secretary, 
Harry H. Dempsey; librarian, Louis J. 
Stellman; treasurer, Thomas F. Boyle; 
directors, Al. C. Joy, Gilliert H. Parker 
and W. H. Barry. 

The Southern Illinois Republican Edi¬ 
torial Association, at a banquet at the 
Elks’ (^ub in East St. Louis on Septem¬ 
ber 10, unanimously indorsed Senator 
lAurence Y. Sherman for the Republican 
Presidential nomination. 

The National Press Club, of Washing¬ 
ton, D. C., expects to receive as new 
members Dr. Manuel Estrada Cabrera, 
the president of Guatemala, and Dr. 
Alberto Membreno, president of Hon¬ 
duras. 

At a meeting of the Essex County 
(Mass.) Press Qub held at Nahant on 

September 15, Horace Atherton, Register 
of Probate of Salem, was elected presi¬ 
dent. The association plans to hold its 
outing on September 25 at Simtaug Inn, 
at which time it is expected that ex- 
Senator Beveridge of Indiana will speak 
on “What Is Behind the War?” 

C. E. Persons of the Associated Press 
staff has been elected president of the San 
Francisco Press Club by a vote of 74 to 
65, after a stiff fight. Peter B. Kyue, the 
author and short story writer, is the re¬ 
tiring president. 

The other ofiScers chosen were as fol¬ 
lows : Clyde C. Westover, vice-president; 
Harry H. Dempsey, secretary ; 'rhoinas F. 
Boyle, treasurer: Ix>uis J. Stellman, li¬ 
brarian. and Al. C. Joy, Gilbert 11. Parker 
and William H. Barry, long term directors 
for two years. 

’Phe North Carolina State Press As¬ 
sociation took steps at its last meeting 
for the erection of a memorial to the late 
Joseph P. Caldwell, the one time editor 
of the Charlotte Observer. The commit¬ 
tee having the matter in hand consists 
of the following: President, R. R. Clark, 
of the Statesville I..nndmnrk; secretary- 
treasurer, Wade H. Harris, of the Char¬ 
lotte Observer. 

CHANGES IN INTEREST 

Seymour, Ind.—S. Paul Boynter, of 
Sullivan, and L. C. Gifford, of Russia- 
ville, Ind., have bought the Seymour 
Democrat from J. Newt Gibson. The 
price has not been made public. Mr. 
Poynter is editor of the Sullivan Times 
and is interested in the Noblesville 
Times and the Jacksonville (Fla.) 
Times. The Democrat is an evening 
paper. 

Dothan, Ala.—N. T. Cobb, former 
editor of the Freeport Journal, secre¬ 
tary of the Dothan (Commercial Club, has 
bought the Morning News. 

NEW PUBLICATIONS 

Binohamton, N. Y.—It is rumored 
that Binghamton is to have a new daily 
which will voice the political opinions 
of Senator Hill. It is said that repre¬ 
sentatives of the International News 
Service, and the Hoe Printing Press 
Company have been in consultation with 
George H. Johnson, who is generally 
recognized as the backer of Senator Hill. 

Ottawa, Kan.—Fred Iletnenway, edi¬ 
tor and owner of the weekly Sentinel of 
Junction City, Kan., is about to start a 
daily paper here. The paper’s politics 
will be Democratic. 

Cooper, Texas.—A new daily after¬ 
noon newspaper has been started at 
Cooper called the Cooper News. R. D. 
Sterne, formerly of Paris, is the editor. 

NEW INCORPORATION 

Chicago, III.—Suffem & Son.s’ Pub¬ 
lishing Company, Decatur; capital $35,- 
000; incorporators, Frank L. Suffern, 
Ella L. Suffern, J. E. Strohm. 

SUSPENSION 

Garrett, Kan.—The Evening Review, 
which Richardson and Champe have l)een 
running as a daily for eight years, has 
suspended publication as a daily, but 
will continue as a weekly. The cause 
of the suspension is given as lack of 
support. 

Bloomington, Ind.—The Bloomington 
.Tournal, an evening paper that has been 
in the hands of a receiver for a year, 
suspended publication on September 11, 
with debts of about $10,000. The paper 
was founded two years ago. 

Robert E. Ward of Chicago and New 
York, has been appointed Spe<‘ial Rep¬ 
resentative in the Eastern and Western 
fields for the St. Paul daily Volks- 
zeitung, the St. Paul ^ Weekly Volks- 
zeitung and the I’amilien-Kalender. 

Max Aley, son of President R. J. Aley, 
of the University of Maine, has become 
associate editor on the Bangor, Me., 
Commercial. Mr. Aley is a native of In¬ 
diana and he is the author of two suc¬ 
cessful juvenile books, “'The Story of In¬ 
diana” and “The Barnstormers,” juve¬ 
nile novel. 

$9,000or LESS 
cash will be used as first payment 

on satisfactory daily or weekly 

newspaper property. Weeklies 

must be in county seats. Northern 

Illinois and northern Ohio loca¬ 

tions preferred. Proposition M. V. 

CHAS. M. PALMER 
Newspap«r Properties 

225 Fifth Ave., New York City 

$3,500 CASH 
balance deferred, will buy Evening 
Daily in one of the best of the 
smaller cities of New York State. 
Easy terms on balance of purchase 
price. 

HARWELL, CANNON 
& McCarthy, 

Newspaper Sr Magasint Properties, 

Times Bldg., New York 

HELP WANTED 

Advertiaementa under ihia claaaificaiion fif¬ 
teen cents per line, each ineertion. Count 
seven tcords to the line, 

WANTKl')—To hear from a man woll ver»e<l in 
thu knowltMlgo of makeup fur position as Fore* 
man in newspaper composing room. Must be 
ertichuit Boss and thoroughly familiar with cost 
of prcHluctiou. State wages required and give 
references. New England. Address D 1533, 
Editor and Publisher. 

SITUATIONS WANTED 

Advertisements under this classification ten 
cents per line each insertion. Count six 
words to the line. 

LATOVT AMD COPY MAM. 
A clever yuung man, able to make attractive 

peiieil layouts from bis own ideas or those given 
to liim, and to prepare ropy. Is wanted to take 
rliarge of our Service Department. The right 
man ran Ox bia own salary. Unusual oppor¬ 
tunity for advanrement and inrreased reapon- 
aibility. 

.\ll appllratlona, wbirh must be In writing, 
will be treated In ronfldence. 

I*lraso state these three things clearly; (1) 
Bxiierlenre; (2) Salary expected; (3) Age. W. 
(1. VVmMlward, Advertising .Manager, New York 
Tribune. 

CARTOONIST. 
Young Ilian, doing free lanee work, experi¬ 

enced In Illustrating and ad drawings, wlsbea 
place on drat class paper. Write O. W. Kuna, 
201 West 20th St., Erie, I'a. 

FOR SALE 

Advertisements under this classification fifteen 
cents per line^ each insertion. Count tie 
words to the line. 

FOR SAI.E1—At an exceptional bargain, 
slightly used high-speed thirty-two page cylinder 
Duplex printing prees, In perfect condition. 
Owneri having conaolldated and using larger 
preee. Write for price and particulara. A. 
McNeil, Jr., Post Publishing Company, Bridge¬ 
port, Conn. 

Monthly farm paper, 100,000 drculatton, 
located Middle West. Price $26,000, Good 
opportunity. HarrU-Dibble Company, New 
York. 

FOR SALE!—3-deck press, prints 4, 0, 8, 10. 
12, 16. 20. 24 pages. Overhauled and rebuilt. 
Will sell at very low price. The Goss Printing 
I’ress Co., Chicago, III. 

FDR SALE—I-deck press, prints 4, 6, 8, 10, 
12. 14, 16. 20, 24, 28, 32 pages. Will be over¬ 
hauled and rebuilt. The Ooas Printing Preef 
Co., Chicago, Ill. 

The Boston Post has recently added 
to its equipment several electric trucks 
with a capacity of seven and a half 
tons. 
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AD MAN’S CONFESSIONS 

How a Crockery Firm Filled Itg Store 

with Customers During the Holidays— 

A Suggestion That Saved a Tin Shingle 

Man Four Hundred Dollars. 

Confetsvm \o. G. 
Plainfield, N. .7., Sept. 20. 

The Editob a.\d Publisher: 
The old China firm of Wilhelm and 

Delyroff on Fifth avenue was one of my 
valued accounts. I had several columns 
of advertising from them one year before 
Christmas, but was surprised to be told 
that on the last Sunday before the holi¬ 
days there would be no advertising, Mr. 
Willu'lm tliinking possibly that there 
would be plenty of business .and be would 
save his money. 

I had known the Ovington Brothers in 
Brooklyn years before where I was the 
publisher of the old Brooklyn Union. I 
did not wish to lose my column, so went 
over to the Brooklyn store to see Edward 
Ovington, the head of the concern. Be¬ 
fore going I 8top{)cd at the then Fifth 
avenue branch near the Waldorf-Astoria. 
I found only two clerks and no customers 
in the store. It was most discouraging. 

On reaching the Flatbush avenue store 
in Brooklyn, I made my offer suggesting 

Advertising Agents 

COLLIN ARMSTRONG, INC., 
Advertising & Sales Service, 

115 Broadway, New York. 

FRANK, ALBERT & CO., 
26-28 Beaver St., New York. 

Tel. Broad 3831. 

HOWLAND, H. S., ADV. AGENCY, 
INC., 

20 Broad St., New York. 
Tel. Rector 2573. 

LEVEY H. H.. 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 

Publishers’ Representatives 

ARKENBERG SPECIAL AGENCY, 
. Publishers’ Representatives, 

Classified Advertising Exclusively, 
406A Madison Ave., Toledo, O. 

BUDD, THE JOHN, COMPANY, 
Burrill Bldg., N. Y.; Tribude Bldg., 

Chic.; Chemical Bldg., St. Louis. 

CONE, LORENZEN & WOOD¬ 
MAN, 

Brunswick Bldg., N. Y.; Advtg. Bldg., 
Chic.; Gumbel Bldg., Kansas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 
New York Office, 1 W. 34th St. 

GLASS, JOHN, 
1156-1164 Peoples Gas Bldg., Chicago. 

O’FLAHERTY’S N. Y. SUBURB. 
LIST, 

22 North William St., New York. 
Tel. Beekman 3636. 

PAYNE. G. LOGAN. CO., 
747-748 Marquette Bldg., Chicago, 

IlL; 200 Fifth Ave., New York, 
N. Y.; 8 Winter St., Boston, Mass.; 
Kresge Bldg., Detroit, Mich. 

VERREE a CONKLIN. INC., 
225 Fifth Ave., New York. 

TeL Madison Sq. 962. 

that they place the New York address at 
the top of a column advertisement and 
their Brooklyn address at the bottom. In 
this way they could kill two birds with 
one stone! 

The store in New York was a failure, 
Mr. Ovington declared, and the following 
May it was to be given up. For old 
friendship sake, however, Mr. Ovington 
decided to take the column and it ap¬ 
peared on one of the seventy pages the 
following Sunday—the week before 
Christmas. 

The store was crowded all the week. 
Mr. Ovington was obliged to take over 
a numiter of bis clerks with him to the 
New York store. The sale was so suc¬ 
cessful that Edward Ovington made his 
heauquarters in New York and his bro¬ 
ther remained in chaige of the Brooklyn 
store. 

With good Yankee grit Mr. Ovington 
ran his column advertisement Sunday 
after Sunday for ten years, exclusively 
in The Herald. Their business in Brook¬ 
lyn was finally given up. I.«ter Edward 
Ovington made his residence in Europe 
as buyer for his concern. The firm con¬ 
tinued most prositerous, and later on in¬ 
vested their spare funds in the new build¬ 
ing they now occupy on Fifth Avenue. 
Upon the death of the two brothers the 
business continued under the manage¬ 
ment of a nephew, Mr. Charles Ovington, 
but to my regret the firm was on so 
strong a foundation that tlie extensive 
advertising was discontinued. 1 am be¬ 
ginning to believe that advertising can be 
overdone and lost by too much pros¬ 
perity ! 

In closing this series of “Con¬ 
fessions” there is only one more 
story to relate from which friendly read¬ 
ers can draw their own conclusions. A 
|)08tal came to the Herald one day from 
a tin shingle manufacturer in Jersey City. 
In answering the same I had a long walk 
on a stormy Winter’s day to find his 
workshop. I had a talk with the pro¬ 
prietor and he told me he was willing 
to spend in the Herald .foOO for adver¬ 
tising. I had no faith in his securing 
large results—so suggested his using only 
a single column the following Sunday, 
saying if a $100 ad did not pull he would 
save his other $4(K). This advice seemed 
reasonable and at his request 1 sat down 
at his desk and prepared copy to fill the 
one column and it duly appeared. 

Later on I heard that every paper in 
town had sent its solicitors over to 
Jersey City but all had returneil empty 
handed. The result was no great increase 
in the sale of tin shingles as predicted, 
but I am sure that the proprietor had 
no hard feelings against the solicitor 
taking the order as he still had remain¬ 
ing his $400. 

Tlie solicitors on the large metropolitan 
journals have at least most interesting 
exjieriences, and as I close I must give 
evidence that it was the immense pulling 
power of my pajier that made my con¬ 
nection with it so successful. And, at 
the same time, I am sure tliat the lead¬ 
ing business and commercial firms of 
New York owe much to the Herald for 
their prosperity and magnitude. 

To l>e continued ; perhaps—later on! 
Henry E. Bowen. 

AD FIELD PERSONALS 
Edward O. Rosenheimer, for several 

years advertising manager of the Golden 
Rule Store of Boise, Idaho, has resigned 
his position there and has opened an of¬ 
fice for himself in the Gem Building, 
Boise. 

Frank J. Mooney, formerly advertising 
manager of the Hupp Motor Car Com¬ 
pany, has joined the forces of the Tay- 
lor-Critchfield-Clagne Advertising Com¬ 
pany, and will have his headquarters at 
the Detroit ofTice. 

F. E. Cortright has joined the advertis¬ 
ing force of the Corning (N. Y.) Jour¬ 
nal, replacing George H. Marritt, who 
recently resigned. 

John C. Hourihan, for the past two 
years advertising manager of the Spring- 
field (Mass.) Daily News, has resigned to 
become advertising manager of the Hart¬ 
ford (Conn.) Post. 

Clarke Heime Ixiomis, recently of the 
Vulcan Metals Company of Newark, has 

become sales director of the Caslon Com¬ 
pany of Cleveland, Ohio. 

H. C. Baynard, recently assistant sales 
manager of the Nelson Valve Company 
of Philadelphia, has accepted a position 
with the Chevrolet Motor Company of 
Philadelphia. 

J. W. Lane, formerly connected with 
the Rudolph Guenther Advertising 
Agency, has joined the soliciting staff of 
Dan A. Carroll, special newspaper repre¬ 
sentative, Tribune Building, New York. 

J'. W. Lane, formerly connected with 
the Rudolph Guenther Agency, is now a 
member of the soliciting staff of Dan 
A. Carroll, New York special newspaper 
representative. 

LIVE AD CLUB NOTES 

The Rochester Ad Club held its annual 
outing on September 11, at Mexico 
Point. I..ake Ontario. The party, which 
consisted of about fifty persons, made 
the trip in automobiles, and returned at 
a late hour after a ball. 

The business men of Parkersburg, 
W. Va., are considering the organization 
.of an ad club. It is urged that if ad 
clubs can be started, Parkersburg and 
Huntington would be able to share in 
the benefits of the Vigilance Committees 
of the Associated Advertising Clubs of 
the World. 

The Ad-Press CTub of Johnstown, Ohio, 
is already making preparations to be 
properly represented at the next meeting 
of the Associated Advertising Clubs of 
the World at Philadelphia. At a recent 
meeting of the club, at the Hotel Stan- 
wix, a committee was appointed to begin 
the work of securing a delegation. 

The Advertising Association of San 
Francisco is engaged in trying to find 
or invent a slogan with which to adver¬ 
tise San Francisco on the millions of 
envelopes annually sent out. The phrase 
that has won the most favor up to the 
present is: “San Francisco: Warmest in 
Winter, Coolest in Summer.” 

The Wheeling Ad Club has arranged 
for a lecture, to lie given on October 5, 
by H. W. Prentiss, Jr., one-time presi¬ 
dent of the Pittsburgh Publicity Asso¬ 
ciation and at present advertising man¬ 
ager of the Armstrong Cork Company, 
of Pittsburgh. 

A recent issue of “Pep,” the publica¬ 
tion of the St. Louis Ad Club, contains 
an article by Robert E. Lee, giving a plan 
for an advertising censorship committee 
of the Ad Club. 

At a recent meeting of the Milwaukee 
Advertisers’ Club, the following officers 
were elected: President, Frank M. 
Bruce; vice-president, F. p. Rost; treas¬ 
urer, Clifford I>eow; secretary, Herbert 
(J. Schmidt. 

At the recent visit which the Lew¬ 
iston (Me.) Ad Club paid the Port¬ 
land Ad Club, the chief speaker at 
the banquet was Major Patrick 
O’Keefe, formerly president of the Pil¬ 
grim Publicity Association of Boston. 
His subject was “The Relation of Ad¬ 
vertising Agent to Bu.ver and Seller 
of Advertising.” He cited a few ex¬ 
amples of the miracles wrought by 
advertising, and then remarked frankly: 
“I shall never be able to understand 
how Maine, with her exceptional natural 
advantages, is not one of the greatest 
industrial states in this country. Why 
is it that New England is capable of de¬ 
veloping water power 'in the West, al¬ 
though Maine has more undeveloped 
water power than any other state in the 
Union ? I can think of no more profitable 
task for the commercial organizations of 
Maine than the making of a comprehen¬ 
sive survey of Maine’s industrial and 
natural advantages.” 

The Fort Worth (Texas) .\d Club gave 
a banquet on the evening of September 
22. to the officials of all Texas railroads 
who were the guests of honor. The ban¬ 
quet was planned for the purpose of 
bringing the shippers and business men 
of Fort Worth and the managers of the 
railroad into better personal knowledge 
with one another. 

The Birmingham Ad Club has made an 
arrangement whereby it will hereafter 
hold its weekly luncheons in the dining 
room of the Birmingham Press Club. 

The Johnstown (Pa.) Ad-Press Club 

will hold a banquet immediately after its 
next election, which occurs in November, 
to install the newly elected officials. 

NEW AD INCORPORATIONS 

Chicago, III.—The Ford Parsons 
Company, Chicago; $1,000; general ad¬ 
vertising. Horace M. Ford, Fred. F. Par¬ 
sons and William C. Rigby. 

New York City.—Excelsior Advertis¬ 
ing Company, Bronx; $5,000. Henry 
Martin, Edward A. Carraher, Kastmir J. 
Rybicki, Bronx. 

MORE LIVE “AD TIPS” 
P. F. O’Keefe Advertising Agency, 43 

Tremont street, Boston, Mass., is mak¬ 
ing contracts with newspapers in select¬ 
ed sections for the Plymouth Rubber 
Company, “Slipknot Rubber Heels,” 
Canton, ^lass. 

M. Volkmann Advertising Agency, 5 
Beekman street. New York City, is in 
charge of the newspaper advertising of 
the Kolox Company, “Kolox Hay Fever 
Remedy,” 66 Beaver street. New York 
City. 

Frank Presbrey & Company, 456 
Fourth avenue. New York City, and 
Philadelphia, Pa., it is report^ will 
place the advertising of the Welsbach 
Company, “Welsbach Mantles,” Glouces¬ 
ter, N. J., after the district managers of 
the above company have selected the 
newspapers. 

Frank Seaman, 116 West 32nd street. 
New York City, it is reported but not 
verified, will start a newspaper cam¬ 
paign for the General Electric Com¬ 
pany, Schenectady, N. Y., and New York 
City. This agency is also placing 2,828 
1. orders with newspapers in selected 
sections, to run for 23 weeks, for Run- 
kel Bros., Inc., “Runkel Chocolate and 
Cocoa,” 451 West 30th street. New York 
City. 

M. Volkmann Advertising Agency, 5 
Beekman street. New York City, is is¬ 
suing orders to mail order newspapers 
for the Oswald Chemical Company, 318 
West 42nd street. New York City. 

B. F. Kirtland Advertising Agency, 
Lytton Building, Chicago, 111., is mak¬ 
ing 8,poo 1. contracts with a few West¬ 
ern papers for J. Kessler (Cedar Broot 
Dist.). 

Dauchy Company, Inc., 9 Murray 
street, is again making contracts for 
Parker’s Hair Balsam. 

A. E. Greenleaf, Inc., 185 Devonshire 
street, Boston, is placing 200 1. 6 t. or¬ 
ders with Western papers for the Foster 
Rubber Company of Boston. 

H. H. Humphrey Medical Company is 
sending out copy direct to New York 
papers. 

Doremus & Company, Inc., 44 Broad 
street. New York, are making 5,000 1. 
contracts with the Union Pacific Rail¬ 
way. 

Tlie Cheltenham Advertising Agency, 
Inc., 150 Fifth avenue, New York City, 
is issuing 5,000 1. 1 yr. contracts to a 
large list for the Triangle Film. 

'Die United Drug Company of Boston 
is making contracts direct. 

Other “Ad Tips” on page 395. 

“Dress Up” in Lone Star State 

Fort Worth, Texas, is to have a 
“Dress-up Week for Men.” The dates 
named are September 27 to October 2. 
The Star-Telegram is promoting the fea¬ 
ture in Fort Worth, and Advertising 
Manager A. L. Sherman has secured the 
cooperation of practically every dealer 
in clothing in his city, who have raised a 
fund sufficient to carry a total of about 
ten pages of educational advertising in 
the Star-Telegram, telling men why they 
should be “dressed up” during the week 
specified. 
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TIPS FOR THE AD MANAGER 

K. P. Remiiijiton Ageiu-y, 128() Main 
street, Buffalo, X. Y., is renewing some 
of the eontraets with newspapers for the 
Foster Milhurn Companv, "Doans Kidney 
Pills,” Buffalo, X. Y. 

• XTNV. Ayer & Son, :i(M) Chestnut street, 
Philadelphia, Pa., are placing copy on 
contracts witli Xew England newspapers 
for Wadswortli, Howland & Company, 
Inc., "Bay State Li<|uid Paint,” "Fres- 
coine,” .'hi Federal street, Boston, Mass. 

Ilushand & Thomas Company, 25 East 
Wasliington street, Chicagtt, 111., is mak¬ 
ing 2,.VMJ 1. contracts with some news- 
jiapers in large cities for the Hawaiian 
Products Cfunpany, “Hawaiian Pine¬ 
apple,” 112 Market street, San Francisco, 
Cal., and Xew York City. 

(ieorge Batten Comjiany, Fourth .Vve¬ 
nue Building, Xew York City, is issuing 
orders to some Southern newspapers for 
the Central Oil & Has Stove Comjtany, 
(iarilner. Mass. This agency is also re¬ 
ported to Ik* getting up a newspaper list 

• for the winter campaign of the American 
Kitchen Products t’ompany, "Steero 
Bouillon Cuhcs,” 175 William street, Xew 
York City. 

Irvin .lordon Rose, West :f2nd 
street. Xew York City, is now handling 
the advertising of the Empress Mfg. 
Company, "Instantaneous Hair Color,” 
Jhi West 2(lth street, Xew York City. 

(ieorge W. Bricka, 114 E. 28th street, 
Xew York City, is again placing 28 1. t. f. 
orders with some large city newspapers 
for Sturgis & Walton Company, Pub¬ 
lishers, .'H East 27th street, Xew York 
City. 

Ireland Advertising Agency, 025 Cliest- 
nut street, l‘hiladelphia. Pa., is sending 
out .'OKI 1. Hi t. orders to newspapers in 
selected sections for the S. B. & B. W. 
Fleisher, Inc.. "Fleishers Worsted,” 
Eighth and Chestnut streets, Philadel¬ 
phia, Pa. 

Xelson Chesman & Company, 2(M) Fifth 
avenue. Xew York City, are forwarding 
3(i 1. 2ti t. orders to Xew York State 
newspap<‘rs for the Xational Drug Com¬ 
jiany, "Xa Dm” Remedy, Buffalo, X. Y. 
This agency is also placing orders with 
X'ew York State and Pennsylvania news- 
[lajiers for the Essex Ruldier Comjiany, 
"Essex Ruldier Heels,” Trenton, X. .1. 

RolsTts & Mac.Avinche, 50 Xorth Dear- 
horn street, Chicago. HI., are again mak¬ 
ing contracts with some Western news- 
pajiers for Ceorge H. ^layr, "Mayr’s 
Wonderful Stomach Remedy,” 145 Whit¬ 
ing street. Chicago. Ill. 

Churchill-Hall, .)!> Union Sijunre, Xew 
York City, is jilacing 42 1. .‘f t. a. w. 15 t. 
orders with some Pacific Coast news- 
jiajM'rs for the Southern Cotton Oil Com- 
jianv, f)0 West Broadwav, Xew York 
City. 

Lord & Thomas. .341 Fifth avenue. Xew 
York City, are issuing mail order cojiy 
to a list of daily newsjiajiers for C. L. 
•Tones Comjiany, Patent Medicine, El¬ 
mira, N. Y. 

Wylie B. .lones Advertising Agency, 

New Orleans States 
Sworn Ket Paid (^cnlation for 6 Konthi 

Endint March 81, 1916 

33,796 Daily 
Gain over October 1, 1914. 686 coplM 
Homing paper I,08T.7,046 copiea 
Other eveninc paper LOST.7,678 oopiea 

We guarantee the largest white home de¬ 
livered evening circulation In the trade ter¬ 
ritory of New Orleans. 

To reach a large majority of the trade 
prospects In the local terrlto^ the States la 
the logical and economic medium. 

(3rcalatton data sent on request. 

THE S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign BepresentaUves 

Mew York Chioago 8t. Louis 

Binghamton, X. Y., and Buffalo, X. Y., 
is making contracts with newsjiapers for 
A. X. Drake Products, Parisian Sage and 
Rhcuma Comjiany, Buffalo, X. Y'. Also 
with newsjiajiers generally for the 
Woodward .Sales Comjiany, "Sargol,” 
etc., Binghamton, X. Y. 

Erickson Comjiany, 381 Fourth avenue, 
Xew York City, is again issuing orders 
to Ohio newsjiajiers for Valentine & 
Company, "N’alsjiar,” Varnish. 4.'iti 
Fourth avenue, Xew Y’ork City. 

Hugh McAtamney Comjiany, Wool- 
worth Building, Xew York City, it is re- 
jKirted, will use newsjiajiers in selected 
•sections next month for the advertising 
of T. Chalkiadi & Comjiany, "Haidee 
Cigarettes, .503 Fifth avenue and 128 
M’ater street, Xew Y'ork City. 

George L. Dyer Comjiany, 42 Broad¬ 
way, Xew York City, is making 20,(MMI 1. 
contracts with newsjiajiers in large cities 
for B. Kujijicnheimer & Comjiany, 
"House of Kujijienheimer Clothing,” 415 
So. Franklin street, Chicugo, 111., and 
Xew York City. This comjiany is also 
Jilacing orders with newsjiajiers spas¬ 
modically for the Corn Products Com¬ 
jiany, ".Ma/.ola Salad Oil,” 17 Battery 
Place, Xew York City. 

The Xational Advertiser Advertising 
Agency. 32 West 25th street, Xew York 
City, is jirejiaring a list of newsjiajiers 
for the fall camjiaign of the Emergency 
Lalairatories, "Poslain,” .32 West 2.5th 
street, Xew York City. 

Erwin & Wasey Comjiany, Garland 
Building, Chicago, Ill., and Kn^sge Build¬ 
ing, Detroit, Micli., is handling the fol¬ 
lowing accounts: Hujiji Motor Car Com¬ 
pany, "Ilupmohile,” Detroit, Mich.; 
Dodge Brothers, "Dodge Automobile,” 
Detroit, Mich., and Cadillac Motor Com- 
jianv, "Cadillac Automoliile,” Detroit, 
Micii. 

The Stdieck .Ydvertisiiig Agency, !) 
tlinton street, Xewark, X. •!., is gradu¬ 
ally extending orders with newspajiers 
in new territory for .John Ojiitz, Inc., 
“.I. (.).” Rat and Roach Paste, 183 East 
Third street, Xew York City. 

A. R. Elliott, (!2 West Broadway, Xew 
York City, is again placing orders with 
some Xew York State newsjiajiers for 
Borden’s Condenseil Milk Comjiany, 
"Borden’s Milk,” 108 Hudson street, Xew 
Y'ork City. 

•las. T. Wctherald, 221 Colnmlius ave¬ 
nue, Boston. Mass., is renewing the 
newsjiajier contracts of Chester Kent & 
Comjiany, "Vinol,” Boston, Mass. 

Gardner Advertising Comjiany. Kinhadi 
Building, St. I><iui9, Mo., generally jilaces 
alsiut this time with newsjiajM'rs the ad¬ 
vertising of f'ownes Bros. & Comjiany, 
“Fownes Gloves,” 110 West 40th street, 
Xew York City. 

Xichols-Fiiin Advertising Comjiany, 
222 South .State street, (diicago. Ill., is 
making 4.0(KI 1. contracts witli some 
Eastern newsjiapers for Morris & Com¬ 
jiany, Packers, ITiion Stock Y'ards, Chi¬ 
cago. III. 

Street & Finney, 171 Madison avenue, 
Xew York City, are issuing orders to 
newsjiajiers in the Middle West for TIall 
& Ruckel, "So/.(Mlont,” 215 Washington 
street, Xew Y’ork City. 

Howard S. Haddon, 220 Broadway, 
Xew York City, is sending out orders 
to newsjiajiers in 8ele<‘ted siH'tions for 
P. W. BrcHiks & Company, Bankers, 115 
Broadway, Xew York City. 

.1. W. Morton, Jr., 21 Irving place, 
Xew York City, it is reported will 
shortly place orders with newspajiers 
for the Fall Campaign of Kops Bros., 
‘•Xemo Corsets,” 120 East 16th street, 
Xew York City. 

Other “Ad Tips” on page 394. 

“ABOVE BOARD CIRCULATIONS” # 
The following newspapers are members of the Audit Bureau of Circula¬ 

tions and grant the right to the organization to examine, through qualified 
auditors or independent auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which it is secured, and where it is dis¬ 
tributed. 

ALABAMA. 

NEWS .Birmingham 
Average circulation for 1914: Dally, 36.236; 
Sunday, 37.762. Printed 2.207,884 llnea more ad¬ 
vertising than Its nearest competitor In 1914. 

_ CALpORNIA. 
EXAMINBIl .Ixia Angeles 
A. B. C. Audit reports show largest Morning and 
Sunday circulation. Greatest Home Delivery. 

BULLETIN .San Francisco 

THE PnOGKESS.Pomona 

NEW YORK. 

COURIER & ENQUIRER.Buffalo 
IL PROGRESSO ITALO AMERICANO.New York 

D.W.New York 
The National Jewish Dally that no general 

advertiser should overlook. 

NEBRASKA. 

TRIBUNE .Hastings 
Circulation A. B. C. report, 5,640. Full leased 

wire report United Press. 

OHIO. 
GEORGIA. 

JOURNAL (CIr. 57,531).AtUnta 

CHRONICLE .AugnsU 

IsKlX iETC. .('oliiiiilMis 

ILLINOIS. 

HERALD .Joliet 

STAR (Circulation 21,589).Peoria 

IOWA. 

PLAIN DEALER. 
Circulation for August, 

Dally ... 
SuikIuv . 

1915: I 

. 163,587 

REGISTEK .. 
I.KIKJKU . 

Tbv luofet widely read daily 
Northern Ohio between Cleveland 

published In 
and Toledo. 

VINDICATOR . ...Youngstown 

PENNSYLVANIA. 
TIMES . 
DAILY DEMIHIRAT . 

REGISTER A LEADER.Dea Moines 
EVENING TRIBUNE.Dea Moines 
Essential to covering Dea Molnea and vicinity. 

THE TIMES JOURNAL.Dubaqoe 

SUCCESSFUL FARMING.Des Moines 
More than 700,000 circulation guaranteed and 

proven or no pay. Member Audit Bureau of 
Circulations. 

KENTUCKY. 

MASONIC HOME JOURNAL.LoutsvIUe, Ky. 
(Semi-Monthly, 32 to 64 pages.) Guarantee 
largest circulation of any Masonic publication In 
the world. In excess of 90,000 copies monthly. 

LOUISIANA. 
TIMES PICAYUNE.New Orleans 

MICHIGAN. 
PATRIOT (No Monday laane).Jackson 
Average three months ending March 31, 1915: 
Dally, 11,349; Sunday, 13,104. Member “Amer¬ 
ican Newspaper Pub. Aas'n.” "Gilt Edge News- 
liapers,” aud A. B. C. 

TIMBS-LEADER .Wilkes-Barre 

SOUTH CAROLINA. f 

DAILY MAIL.  Audens 

_SOUTH DAKOTA. ^ 
I'be Sioux Falla Daily Press la the niedli^ 

that reaches the people in the towns and In tU 
country. Largest Sunday paper of any town RF 
iilxe anywliere. G. Logau I'ayne Company, NMf 
York anil CUIcaKO. (• 

_TENNESSEE. 
BANNER .NSibyl'^ 

TEXAS. 

AMERICAN .Ara^ 
"The Twentieth Ceutury Paper of Teiaii” In 

alwoliitely independent, printing all the news all 
the time ami printing It Srst. Seventy per cent, 
city circulation by carrier. 

STAR-TELEGRAM .Fcrt Worth 
Net Paid Circulation, 35,000 dally. Over 60% 
more net paid city circulation and over 6,000 
more net paid Sunday circulation than any ?tber 
paper In Fort Worth. 

^MINNESOTA._ 
TRIBUNE, Morning and Eivening_MInneapoIla 

CHRONICLE ...Houston 
The Chronicle guarantees a elrculation ot 35,000 
daily and 45,000 Sunday. 

MISSOURI. 
POS'l’-DISI’ATCH.St. Ixiiila 

Is the only iiewspiiper in Its territory with the 
lieautlfiil Rotogravure PletilTe Section. Circu¬ 
lation Orst six iiiontlis, 101.1: 

Sunday average .:i.")0.066 
Dally and Sunday. 204.497 

MONTANA. 

.. 
Over SCF/, city elrciilatinn to regular aiilincrili- 

cr« liy carrier. Tlie ••Home Paiier” of South 
'lexaa, MI.OOO guaranteed. 

TELEGRAM .Temple 
Net paid circulation over 6.000. 

_ UTAH^_ 
HERALD-REPUBLICAN.Salt Tjike City 

.MINER .Butte 
Average dally, 11,(584; Sunday, 17,071, for 3 

montha ending March 31st, lull. 

NORTH CAROLINA. 

__VIRGINIA._ 
daily NEWS- RECORD.Harrisonhurg 

In the fainoiia Valley of Va. only paper In 
the richest Agricultural County in Unlteil States. 

SE.NTIN'EL .Winston-Salem 
April Gov't report. 5.0.53. Winston-Salem 

second largeat city in North Carolina. 

WASHINGTON._ 
POST-INTBLLIOENCBB .Seattle 

NEW JERSEY. 
PRESS (Circulation 7,945).Aabury Park 

JOURNAL .Elisabeth 

PRESS CHRONICLE .Paterson 

COURIER-NEWS .Plalnfleld 

CANADA. 
ONTARIO. 

FREE PRESS .Ixmdon 
DAILY HERALD.Stratford 

Largest circulation In Perth Connty. The 
paper that Perth County people want to read. 

ROLL OF HONOR 
The following publishers guarantee circulation and willingly grant any advertiser 

the privilege of a careful and exhaustive investigation. 

__ILLINOIS,_ 
skTandinayen ...(ariesgo 

_ INDIANA. _ 
THE AVB maria.......Wotre Dsme 

_ NEBRASKA._ 
FBEIB PBESSB (Clr. 128,384).Llnco)n 

NEW YORK. 

BOLI-BTTINO DELLA SERA.New York 

PENNSYLVANIA. 

TIMES ...s*Chest«f 
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Don’t Know the Globe 

Every now and again we hear of some advertising manager 
or advertising agent who says that he doesn’t know about the 

NEW YORK GLOBE 
Every time we hear of such a report we seek to furnish a 

group of facts and figures to convincingly prove 
to him that in some way or other he 

has been asleep at the switch. 

There are more big vital reasons why The Globe is to-day 
the very best buy for anybody desiring to sell goods or 
stimulate sales in New York than we can ever assemble in 
concrete form for the consideration of any client. 

Leads all New York newspapers, morning, evening or Sunday, 
in advertising gains. 

675,000 lines ahead of 1914 so far. 

Its circulation of 186,000 a day trained to read and have 
confidence in the advertising it prints provides 

a responsive audience unexcelled. 

Present rates were established when The Globe had half 
of its present circulation. 

MEMBER A. B. C. 

O’MARA & ORMSBEE, Inc. 
CHICAGO c . . „ NEW YORK 

Tribune Bldg. Representatives Brunswick Bldg. 

TMI TSCMMICAL MSM. «*W VeMI 
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