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PAPER WILL NOT BE CHEAPER, SAYS P. T. DODGE 

President of the International Paper Company Points Out That the Increased Cost 

of Making News Print Averages Five Dollars a Ton, and the 

Demand Is Greater Than Ever Before. 

By G. W. HARRIS 

PHILIP T. DODGE. 

PHII-IP T. IKADGE. president of the 
International Paper rompany. .says 
that in his opinion the co.st of 

new.s print paper "is soiiiK up .slowly 
and poinir up to stay." He l)elieve.s that 
the present hipher prices are entirely 
justifii-d by the increa.sed cost of manu- 
fartiire. He thinks it most improbable 
that there will ever be a return to the 
exceptionally low prices of the last two 
years. Instead of any material reduc¬ 
tion from present prices, he believes 
that the advance will continue, slowly 
but steadily; and that, therefore, those 
puldishers whose paper contracts are 
about to run out arc not likely to reap 
any substantial Rain by delayinp the 
makitiR of new contracts for their sup¬ 
ply. 

The International Paper (’ompany is 
far and away the large.st paper-making 
concern in the world. It operates six¬ 
teen paper mills, situated in New York 
and New England. It has manufactur¬ 
ing plants of various kinds, water pow¬ 
ers, and woodlands in the States of 
Maine, New Hampshire, Vermont, 
.Massjichusetts, New York, and Michi¬ 
gan. and also in Panada. Its capitali¬ 
zation is $90,000,000. Any pronounce¬ 
ment on conditions in the industry or 
on the situation of the paper market 
coming from the head of this great 
company carries the weight of the high¬ 
est authority. And what he has to 
say at this time particularly is not only 
of surpassing interest, but al.so of real 
importance to every newspaper pub¬ 
lisher in the land. 

In answer to my question: “From 
the manufacturer’s point of view, just 
what is the present .situation and what 
is the immediate outlook, in the news 
print market?” Mr. Dodge said: 

"We are facing the greatest demand 
for news print in the hi.story of the 
industry. In the la.st few days there 
has been a little slackening in the de¬ 
mand, but it has been slight. Speaking 
for ourselves, all the mills are run¬ 
ning full time and to full capacity, and 
they are not accumulating paper. We 
have the smallest stock of news print 
on hand that we have had for a long 
time. We ordinarily plan to carry a 
re.serve stock of about 37,000 tons. To¬ 
day our stock on hand is down to 23,- 
ftOn tons. Here are some figures on this 
point: In October, 1914. our stock on 
hand was 36,700 tons; in December it 
was 36,600; in March, 1915, we had 
40,000 tons; on May 25, this year, we 
wei-e down 4o 23,700 tons. 

"This greatly increa-sed demand is 
due to the fact that the newspapers of 
the country are requiring more paper. 
The enormous sums of money poured 
into this country from Em ope for war 
supplies of all kinds have gradually 
found their way into general circula¬ 
tion, and have percolated into practically 
all of our industries. The laboring people 
and other classes also are buying more 
of the things they wgnt, and are want-? 

ing more kinds of things. The grow¬ 
ing demand for products of all kinds 
lias stimulated advertising. The news¬ 
papers have had and are getting more 
advertising, and increasing the .size of 
the papers. All this has caused a 
greatly iiicreasetl demand for news 
print because larger quantities wore ac¬ 
tually needed and used. 

“Thcie will probably be some reces¬ 
sion in the demand in the summer time, 
just as there always is. But I doubt 
if the summer demand this year will 
he as small as usual. I do not look tor 

any great decrease in the consumption 
of paper this summer. The indications 
are now that the demand will continue 
above what would be considered the 
ordinary summer normal. 

"Prices are materially higher than 
last year. But current sales at these 
higher prices arc mainly small qiian-, 
titles of spot paper to cover shortages. 
The manufacturers have not as yet 
been much affected. 

“I think, however, that the cost of 
news print is going up slowly and go¬ 
ing up to stay. Personally, l do not 

believe in exorbitant prices. I do not 
favor rapid or large advances. All 1 
want for my company is a fair return 
on the capital actually invested in the 
hu.siness—not on watered .stock, or in¬ 
flated values, but on the capital actually 
put into the concern.” 

Asked the basic reasons for his be¬ 
lief that the price -of paper would not 
return to the low' level of the last two 
years, Mr. Dodge continued: 

“The fundamental reason for advanc¬ 
ing prices is that it costs more to make 
paper. THie increased cost of manu¬ 
facture to-day averages nearly five dol¬ 
lars a ton—and at the low prices of the 
last two years profits on news print cer¬ 
tainly have not averaged five dollars 
a ton. Everything entering into the 
manufacture of paper has increased in 
cost. 

“The cost of labor is higher. Our new 
labor contracts recently entered into 
amount to a dollar a ton more than we 
formerly paid. And this condition has 
come to stay. Labor is not going to get 
any cheaper in this country. When 
wages go up they go up to stay up. 

“The cost of coal is higher. The 
coal I used this year cost me $43,000 
more than the same quantity formerly 
cost. Wires for gauze cost more. In¬ 
deed the price of wire has not only ad¬ 
vanced sharply but it is becoming al¬ 
most impossible to get any wire, the 
manufacturers finding that they can 
make more money by turning out sheet 
brass. 

"Many American manufacturers of 
products have taken foreign contracts 
and Ignored their old customers. This 
Is one of the conditions the paper 
manufacturers have to meet. 

“Among other things entering into 
the manufacture of paper, alum is up 
120 per cent. Coal has advanced from 
9 to 15 per Cent.; felts have gone up 10 
to 15 per cent.; lubricants, 25 per cent.; 
sulphur, 23 per cent.; soda ash. 30 per 
cent.; screen plates. 30 per cent. Every 
product we need in paper making has 
advanced in cost. 

“And the cost of wood has doubled 
in eight or ten years. How it has 
climbed gradually may be seen from 
those figures: In 1898 the price at the 
mill averaged $5.33; in 1899 it was 
$5.26; in 1905 it had gone to $7.79; in 
1907 the average price was $8.54; in 
1909 it was $10.59; and la.st year the 
price averaged $10.35. 

“In view of the.se facts of the steadily 
mounting cost of making paper, you 
see, there is sm.all ground for believing 
that the price will ever again drop to 
the low figures of the last two years. 
Those prices were ruinous, and to-day 
two of the largest paper mills In Amer¬ 
ica are in the hands of receivers. The 
‘Soo’ mill (the big mill at Sault Ste. 
Marie) has not only failed to pay 
dividends but also has defaulted on the 
interest on Its bonds. 

{Contimed pn page, 1662) 
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JUMP IN CABLE TOLLS 
INCREASES NEWS COST 

United Press Gives Figures Which Show 

How Hard the Newspapers Have Been 

Hit by Expense of Getting War Stories 

—From Twenty-five to Thirty-eight 

Cents a Word Is Paid for Messages. 

Commenting on the high cost of 
news the Hell Box, of the United Press, 
says. In part: 

‘‘The increase in cable rates has 
forced an enormous additional expen¬ 
diture from all press associations. But 
this isn’t all. The warring nations 
have now adopted more stringent regu¬ 
lations as to passage of neutrals 
through their borders, and the indis¬ 
criminate switching of a flying squad¬ 
ron of reporters from one country to 
another as the news needs dictate, is 
no longer permitted. This means larg¬ 
er permanent staffs In each country. 
‘The United Press, for Instance, has 
abroad at the present time the largest 
number of staff men it has had there 
•since the start of the war. The scenes 
of action are constantly increasing, and 
more men are constantly required to 
cover developments properly. 

“Here at home a Mexican ‘war’ has 
required the concentration of staff cor¬ 
respondents along the Texas, Arizona, 
and New Mexican borders—a tremen¬ 
dous stretch of country, every inch of 
which has been bristling with possi¬ 
bilities of trouble. The expenses for 
telegraph tolls have been reasonable, 
but the necessity for having so many 
staff men on the job has made expen¬ 
ditures mount up nearly to the record 
mark of the extraordinary expenses in¬ 
cident to covering the whole Euro¬ 
pean war. 

JUMP IN CABL£ TOLLS. 

“The biggest single jump has been 
in cable tolls. A press rate on cable 
stuff from abroad is practically an un¬ 
known quantity just now. For some 
mysterious reason it seems impossible 
to get through messages filed ‘press’ 
under six to eighteen hours’ transmis¬ 
sion time. Up until the last few 
months such cables arrived in from two 
to six hours. Some of the cable com¬ 
panies dropped all pretence, and have 
ivithdrav/n their press ratt s altogether. 
Others retain the ‘press rate’ on their 
rate cards, but see to it that it is val¬ 
ueless so far as afternoon press as- 
.soclations are concerned. . 

“This change in the cable situation 
means that, whereas, during the first 
year of the war all press matter was 
sent from London at the Western 
Union press rate of seven cents a word, 
or the Commercial Company’s rate of 
ten cents a word, and where formerly 
news feature was generally sent via 
the Western Union ‘deferred’ rate of 
five cents a word, it is now necessary 
to ‘full rate* every news dispatch with 
a time value—at a cost of 25 cents a 
word. These full-rate cables require 
from two to four hours’ transmission— 
just about the same time formerly re¬ 
quired by ordinary press cables. 

TWKNTY-FII'E ’cents AND UP A WORD. 

“Every bit of competitive news—news 
of an Admiralty statement, of a debate 
in Parliament, or ne-ws on which there 
is keen competition in getting it to New 
York ahead of the other fellow—must 
now be filed ‘full rate’—twenty-five 
cents a word. This applies to London 
and London is the big clearing house of 
European news. 

“The French Cable Company has sim¬ 
ply abandoned entirely its former press 
rate of ten cents a word for transmis¬ 
sion from Paris to New York. The 
minimum is now twenty-five cents a 
word, and on this type of cable almost 
any delay in transmission is to be ex¬ 
pected. All ‘competitive news’ must be 
handled ‘urgent’—thirty-one cents a 
word—to Insure speedy delivery. 

“.Ml press associations handle the bulk 
of th. ir Berlin news by telegraph to 
Holland, by cross-channel cable to Lon* 

don, and then with a re-flllng to Now 
York. The German cable before it was 
cut at the outset of the war, transmitted 
stuff at a press rate of seven cents a 
word. The German wireless now han¬ 
dles a very few stories at twenty-five 
cents a word, plus a land charge of a 
cent and a half a word from Sayville 
to New York, but because of its own 
needs the German Government permits 
only the briefest dispatches, and the 
most Important, to be filed in this man¬ 
ner. 

“Therefore nearly all Berlin stuff ar¬ 
rives in New York at a cost of about 
thirty-four cents a word—four cents 
from Berlin to Holland, five cents from 
Holland to London, and twenty-five 
cents from London to New York. 

“The Italian cables are notoriously 
slow, and full-rating, at thirty-eight 
cents a word, is necessary to insure any 
sort of delivery.” 

STAMP INTERESTS TO TEST LAW 

Companies to Bring Test Case Under 

Mar>'Iand's New Law. 

Baltimore. Md., May 31.—The ne-w 
law requiring dealers and firms in 
Maryland that sell or deliver trading 
stamps or coupons to pay a license fee 
of $1,500. which la.w goes into effect 
to-morrow, will he attacked in a test 
case which William M. Ballou, attorney 
repre.senting the trading stamp inter¬ 
ests, plans to bring. 

The law. as it now stands. Mr. Ballou 
claims, requires retailers who give trad¬ 
ing stamps or who handle goods on 
which coupons are given, to pay the 
$1,500 fee, while the wholesaler or pack¬ 
er pays only $50. 

-Vccording to Mr. Ballou, the men who 
promulgated the law evidently intended 
to impose the heavy tax on trading- 
.stamp and coupon corporations promot¬ 
ing the trading-stamp or coupon busi¬ 
ness, and to charge the manufacturers 
and packers w*ho use the stamps only 
$50. The law, however, he asserts, fails 
to relieve from its operation the depart¬ 
ment stores and retailers of every de¬ 
scription through whose hands trading 
.stamps or coupons may pass. 

METAL MARKET UNCHANGED 

Prices on Raw Materials Remain About 

Same as They Were Ten Dave .\go. 

The condition in the raw metal mar¬ 
ket remains about the same as it was a 
week or ten days ago. Since May 22. 
raw tin has fallen from 48.75 to 45.75. 
There also has been a slight decline in 
the antimony market, while lead .still is 
selling at 7% cents a pound. 

The price of raw copper in the mar¬ 
ket is now the same as on May 22, 
but the price of raw zinc is off about 
2 cents a pound, falling from 15.30 on 
May 22 to 13.55 on May 31. The prices 
of the finished products in these mar¬ 
kets depend entirely upon the mills, 
.iiid cannot be accurately quoted. 

The quotations on the finished prod¬ 
ucts in the linotype, newspaper stere- 
type, and monotype markets are: Lino¬ 
type, 13*4 cents; stereotype, 15 cents; 
monotype, 1614 cents. 

A^k« Receiver for Telegraph Co. 

.Mleging that the Evening Telegraph 
of Colorado, Col., is insolvent and un¬ 
able to meet obligations of approxi¬ 
mately $27,000, the Colorado Title & 
Trust Company, of that city, has filed 
an application in the Di.strict Court, 
asking for a decree of foreclosure on its 
mortgaged property, and that a receiver 
be appointed for the Evening Telegraph, 
and that a first mortgage held by the 
Trust Company be declared a lien on 
all other property owned by the com¬ 
pany. A writ of injunction also was 
asked for pending the action of the 
court to restrain the officers and em¬ 
ployees of the Telegraph from selling 
or otherwise disposing of any of the 
property described in the mortgoge 
hold by the Trust Company. 

TURNING NEWSPAPERMEN 
INTO EXPERT SOLDIERS 

The Task Was Not Easy, but the Nat¬ 

ural Aptitude of the Journilists Helped 

Matters, and Now the Nation Has Fifty 

More Trained Defenders Ready to 

Spring at Oncoming Enemies. 

By Arthur McKhxxih, 

Of the New York World. 

This yarn of amateur warfare should 
be slugged “sweat”—a word that sum¬ 
marizes properly, if inelegantly, the 
gosh-all-hangdest week-end that ever 
fifty New York newspapermen have 
exuded in a body. 

The occasion was an abbreviated 
course in field manoeuvres for the mem¬ 
bers of the Officers’ Training Corps for 
Newspapermen, on Saturday and Sun¬ 
day, May 27 and 28, under the direction, 
auspices, and patronage (especially the 
latter, we needed it) of the corps in¬ 
structor, Lieut. Philip Mathews. United 
States Coast Artillery, at Fort Totten, 
L. I. 

No group of scribes, with neither 
typewriter nor “morgue” to aid them, 
can rear a little tent town of their own, 
sleep therein under torrents of rain, 
hike ten miles with light (?) marching 
equipment, cook their own “chow,” and 
engage in a sham-bang battle—yes, all 
that!—without scribbling about it. So 
here goes: 

Carrying several rounds of powder 
(foot), and a .sufficient number of blan¬ 
kets to evoke amused comment from ob¬ 
servers. we embarked (get that military 
term!) at one o’clock Saturday on a 
Government boat at the foot of Wall 
Street. 

During the hour’s sail to the fort. 
Eddie Berkfleld. of the American Pre.ss 
Association, a hardy believer in pre¬ 
paredness—gastronomic, particularly— 
nibbled daintily at a cake of what he 
called “poilu” chocolate, while Meredith 
Stiles, of the As.sociated Pre.ss. irrigated 
a belated luncheon (from some one’s 
.shoe box) with table water-table water 
visf*d and given the countersign. 

PITCHED TENTS, NOT QI'OITS. 

.\fter a change of our uniforms in the 
wireless plant (secret .stuff!), we learn¬ 
ed about tent pitching from a couple of 
patient sergeants of the 135th Company. 
The conical wall tents, each accommo¬ 
dating five, resented the manhandling 
by rising in their wrath at angles not 
contemplated in the book of regulations 
—or Is it minor tactics? Next, it sur- 
pri.sed us to find out that the disentan¬ 
gling of field cots, which are the last 
expletive in the art of the collapsible, 
earns neither decoration nor promotion 
for the fingerless hero. 

Supper in the barracks was as pala¬ 
table as it was welcome. The card and 
billiard-rooms of the Officers’ Club were 
kindly placed at our disposal: and so 
was another room—a cosey rendezvous 
where the chief diversion was signing 
checks. 

SOMH HOURS OP RECREATION. 

Because the poker game involved 
stakes, Grattan McCaffertjt, of the Eve¬ 
ning Telegram; .Timmle Durkin, of the 
City News Association; Arundel Potter 
and George Lee, of the Wall Street 
.Tournal; John Phillips, of the Press; 
Frank Hughes, of the Times, and Tom 
Farrell, ex-Brooklyn Eagle—all these 
righteous recruits, because, as we say, 
there were stakes, might not wish it 
mentioned that they sat in at the vile 
pastime. Nor shall it be—in view of 
the size of the stakes! Five and ten— 
“centimes!” 

(Please, Me.ssrs. Managing Editors, 
don’t be too hard on these calloused 
gamesters! I.iet their lamentable folly 
be offset by the comforting fact that 
outside, in the library, such men as 
Milton Snyder, a night editor of the 
Sun, and Clarence Hebb, city editor of 
the Brooklyn Eagle, were drinking in, 
up and down inside dope from Capt 
Gear, one-time ”A. P.” man, who, they 

may have hoped, might let drop seme 

new angle for a story for poor, old, 
smooth-worn “preparedness.”) 

Kinder it is to pass over that long 
arctic Saturday night as did tlie wind 
and rain—with a rush. Coy sU ep came 
to the entire encampment not much 
before 2;30 A. M. T'he last thing i 
recollect shouting was; “Get-tell-outta- 
here!” when an electric torehliclit vied 
with the lightning in cleaving the .sweet 
midnight of our tent (BerktieM had 
been using talcum). Next morning 
Lieut. Mathews told me that in 
trying to find a bunk for a late- 
comer, he had been the intruder (that’s 
why you can’t help liking the Lute’’; 
he’s so darn human). 

A RUN IN WITH THE SENTI Y. 

Ueturning to their tents rather late, 
one group of revellers ran afoul a sen¬ 
try. . . . “Who goes there_ 
WTiile they couldn’t see it, those scrib¬ 
blers knew mat a trusty autom.afic v.a.s 
champing uneasily at its uidiol.^tery 
somewhere in the night. In fm t. they 
couldn’t see the sentry. So C.ldie 
Morse, of the Evening Telefr-ram. unani¬ 
mously elected first line of d. fence, 
.stooped to get the guard’s outline 
against the sky. Stooped! Crom lied;; 
. . . Do you follow? Well, nobody 

else in the crowd did! ’Ihey just -.v.iited 
for the “Shot” to “Ring Out.” But 
somehow it tarried. . . . 

“Advance one!” yelled the guard 
“Advance one what?” a.sked .^!orse, 

innocent-like “One dollar, oi- one 
foot?” 

“Advance one—boob!” elucidated tlie 
“regular.” .4nd then he let them all 
by—in disgust. 

Noontime of the following day found 
us halted for “chow” at the edge of a 
lake, five miles from the barracks. The 
perspiration had started merrily to (low 
three hours earlier with “Col.” Lindsay 
Denison (of the Plattsburgh Talkward 
Squad) as flow-er plenipotentiary. (.4nd 
he did look like a red, red ro.se!) Boh 
Peck, of the Tribune, who reached the 
barracks after we had travelled several 
para.sangs, vows that he would never 
have overtaken the company had he 
not picked up and followed the Dcni- 
.son “.sweat trail.’ But “IVunie” was 
as game as little Charlie Crane, of the 
.4. I’., or M'llson Bui-'ko, of the Evening 
World, who started out wearing a (ian- 
nel shirt, covered by a sweater, cover¬ 
ed by his uniform coat! 

NOT USED TO COFFEE. 

Had there been any beans among the 
rations to spill, they would have been 
spilled. But coffee being more liquid, 
every man as his own cook succeeded in 
jolting some of it from his individual 
cup into the squad fires. For, unless 
you’re on a vaudeville publication, you 
can’t, with the right hand, juggle cof¬ 
fee on a fork, and with the left, fry 
bacon, potatoes, and onions, while seven 
ethers are trying to do the same thing 
over the same fire. You simply can’t 
—take it from Tom Bosworth, Phil 
Hoyt, Tom Bracken, or Harry Brown. 

the distinction of veteran fire-queerers. 
Apart from attacking Old General 

Humidity on the hike back, we en¬ 
gaged as the advance guard of a sup¬ 
posititious main liody in an encounter 
on a hillside with a squad sent out 
ahead under Winifield Dudley, cf the 
Herald. From the excellence of the 
enemy’s ambush I guess we were quite 
dead by the time we charged up the 
hill—but charge we did, that being the 
prerogative of any wideawake corps. 
(Yes, men have been court-martlallcd 
for less!) 

Lieut. Mathews insists that since we 
hiked fiv^e miles out and traversed the 
•same road back, the return trip must 
have ,been of equal length. It seems 
logical enough, “Lute.” But Johnnie 
Eberhart, of the City News, Bermann, 
of the Press, and Frank Nelson, of the 
Sun, were among those who sang “Tip¬ 
perary” all the way back—to make the 
going easier. And it certainly wasn’t 
five miles with that singing! It was— 
how many by your pedometer, “Den- 
i.-ie?” . . . Eighteen and three-quarters 
is right I 
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audit bureau of circulations meets trading stamps get a knock-out 
IN CHICAGO FOR ANNUAL CONVENTION BLOW IN MASSACHUSETTS LEGISLATURE 

Thn c Hundred Members Attend Opening Session on Thursday Cavanaugh Bill Prohibiting the Issuing of Stamps Redcemabie in 

I'he Reports of Its Officers Show a Membership of Nearly Cash or Property Premiums Furnished bv Someone Other Than 

1,200—Gross Receipts for the Year $197,000—Reduc- ‘ the Merchants Themselves, Passed by Both Houses Now 

tions in Rates for Magazines and Periodicals. Awaits Governor’s Signature — Details of the Fight. 

(Bj/ 'Jrlruraph to The Editor and Pub- papers), Des Moines, la.; Curtis Brady {Hy Teteyraph to The Editor and Pub- or are not attached to or form a part of 
USHER.) (maKazines and periodicals). Woman’s usher.) the packase or merchandise sold. This 

Chk'aoo, June 1.—The annual conven- World, Chicago; Burridge G. Butler, 
tion of the Audit Bureau of Circulations Journal and Prairie Farmer, Chi- 

Hoston, Mass., June 1.—I^ate to-night section shall apply to a device which 
a great fight is being waged to get Gov. entitles the holder thereof, when such 

met at the Hotel La Salle to-day. The M. (.. Itobbins (cla.ss, trade, and McCall to veto the Senator Cavanaugh device is pre.sented alone or in connec- 
convintion was attended by nearly 300 technical papers), the Iron .Age, N. Y. which provides for the abolition of tion with other.s, to a cash premium or 
menil>'-rs, the largest numlx-r that has The directors who hold over for an- trading stamps, which pafc.=ed l)oth projierty premium furnished directly or 
yet Uen prestmt at an annual meeting, other year are I.ouis Bruch, American branches of the State Ix»gislature to- indirectly by any one other than the 

The principal subject claiming the Hadiator Company, (Chicago; present day. The bill now awaits the Governor’s vender of the article or merchandise 
attention of the convention an president of the Bureau, F. F. Harris, signature. 

rd- Armour & Co., Chicago; F. R. Davis, As the bill went to the Senate, It pro- amendment made to the by-laws regard- Armour & Co., Chicago; F. R. Davis, 
ing till' dues of publisher-members by General Electric Company, Schenectady, 
the directors for the approval of the N. Y.; L. B. Jones. Ea.stman Kodak 

vides, in substance: 

.sold, but shall not apply to stamps, cou¬ 
pons. or similar devices i.s.sued by the 
vender directly to the purchaser In 

convention. Company, Rochester, N. Y.; 
(1.) That the issuance of trading which no one other than vender and 

H. stamps, redeemable in cash or credit by purcha.ser has any intere.st, and whiefh 
The agricultural publishers passed a Squier, Pabst Brewing Company, Mil- the merchant issuing the stamps, is per- are redeemable directly by the vender in 

resolution that while they approved of waukee, advertisers; A. W. Erickson, missible so long as no other than the this commonwealth, either in cash or as 
the iiinstructive work which had been the Erickson Company, Inc., New York, merchant or purcha.ser has any interest a credit or rebate upon the price of ar- 
acconi|)lished by the Audit Bureau, they tides or merchandise purchased or to be 

jiurchased by the .same vendee from the 
same vender within this common¬ 
wealth.” 

acconi|)lished by the Audit Bureau, they 
l)elieved that rates for farm papers 
should lie readjusted. 

The revision in the rates voted by the 
Hoard of Directors for the convention’s 
action provides that magazines and pe¬ 
riodicals, including trade, technical, and 
farm i>apers paying $4 a week or more, 
published .semi-monthly or bi-weekly, 
shall pay 10 per cent, less than the 
pre.sc nt weekly rate; and those publish- 
wl monthly to pay 15 per cent, less than 
the iiresent weekly rate. 

l!ATia< ON NEWSPAPEaS INCREASED. 

While the proposed revision of rates 
thus makes a reduction in those paid by 
magazines and other periodicals. It In¬ 
creases rates on newspapers with Sun¬ 
day issues. 

It is proposed that the present sched¬ 
ules shall apply to six-day issues only, 
and twenty per cent, of these dues are to 
lie added for each Sunday weekly, semi¬ 
weekly, or tri-weekly issue of a daily. 
\ weekly, or .semi-weekly newspaper, not 
published in connection with a daily. It 
is iiroposed, shall be charged sixty per 
cent, of the .six-day rate, a tri-weekly 
75 per cent, of the six-day rate, but no 
rate to be less than 50 cents a week. 

.Vnother provision to be voted on by 
the convention is one by which, when¬ 
ever the regular working dues from the 
niemliors are producing a surplus larger 
than is necessary for actual working 
capital, a discount may be made on the 
quarterly bill to apply to all members 
alike. 

It is also Iiroposed that all advertiser 
memtiers, whether full, associate, or 
local members, shall be given the privi¬ 
lege of voting, full members having one 
vote, and associate and iocai advertiser 
memliers having a fractional vote of 
one-quarter for each service of the Bu¬ 
reau taken. 

OREAT PIMXiRESS MADE. 

The report of the Board of Directors 
showed the Bui'eau to have made great 
prngre.ss in the last year. The member- 
.ship is now nearly twelve hundred. It 
was stated in the directors’ report that 
advertisers were waking up to the value 
of membership in the Bureau. 

The financial report .shows that the 
receipts of the Bureau for the year were ____ 
over $169,000, which, with $27,000 bal- RL SHELL R. WHITMAN, 

ance left over from last year, gave General Manager of the Audit Bureau of CiRCUij^noNS. 
the Bureau gross receipts of $197,000. 
The disbursements were, in round fig- advertising agents; Hopewell L. Rogers, in the providing of the stamps, 
ures, $182,000, leaving a balance of LTiicago Daily News; Frank C. Perit, the . (2.) That the issuance of these dc- 

■MR. ABBOTT S AMEND.MENT. 

The la.st .sentence of the aliove sec¬ 
tion was added to the bill on motion of 
Representative .Abbott, of Haverhill, who 
is in charge of the bill, and in offering 
it he admitted he had done the best he 
could to bring the measure within the 
constitution of the State, the .Abbott 
amendment was the only one adopted 
at yesterday’s house session. Repre¬ 
sentatives Kennard, of Scmerville, 
House Republican leader Sullivan, of 
Boston, Democratic House leader, and 
Burr, of Boston, all of whom are mem¬ 
bers of the Judiciary t'ommittee which 
heal'd the bill, oiiposed the measure. 

Sullivan scored the supporters of the 
bi" who last week contended that the 
bill was constitutional, and now had to 
admit its unconstitutionality. ’’Who 
knows what the bill means with these 
new amendmt nts?” he a.sked. ’’Why 
should this Hou.se make itself the laugh¬ 
ing .stoi'k of the -ommunity by passing 
this useless bill?" "Why is this mea¬ 
sure being rushed through in the dying 
hours of the session.” “Must they get 
.something through to get their money?” 

This la.st question cau.sed a ripple 
through the House chamber, but when 
Sullivan was asked to specify to whom 
he referred when he asked the question, 
he declined to offer any explanation. He 
moved to refer the whole bill to the 
ne.xt General Goiirt. Kennard, of Som¬ 
erville, suppoi-ted the motion to refer 
to the next General Court, saying that 
the bill was so badly muddled that no 
one knew what it means. 1 he motion 
to refer was cut off, however, by the 
adoption of the previous question. 

FAVORS ABBOTT AMENDMENT. 

Weeks, of Everett, joined with Abbott, 
of Haverhill, in support of the bill, say¬ 
ing that there is plenty of evidence 
that the issuance of trading .stamps is 
in re.straint of trade. He was inter¬ 
rupted by Lincoln, of Worcester, who 
asked if Weeks favored the Abbott 
amendment, and, if so, to tell the House 
what the amendment means. 

”I certainly favor the Abbott amend- 
ceipts of the Bureau for the year were rMTacTj-T t n -nrvjTmATAT^T ment,” AA’eeks replied, “and I will read¬ 
er $169,000, which, with $27,000 bal- • ily explain what it means. It means just 
ice left over from last year, gave General Manager of the Audit Bureau of CiRCUijtnoNS. what it says.” He was prevented from 
e Bureau gross receipts of $197,000. further explanation by the expiration 
le disbursements were, in round flg- advertising agents; Hopewell L. Rogers, in the providing of the stamps. of the time for debate. 
•es, $182,000, leaving a balance of Cliicago Daily News; Frank C. Perit, the . (2.) That the issuance of these de- An amendment offered by Belcher, of 
4,672. Outlook, New' York; Charles F. Jenkins, vices, redeemable in cash or property Randolph, which would eliminate the 
The ednvention will elect ten new Farm Journal, Philadelphia, and E. R. premiums furnished by some one other trading stamps, but permit a continu- 
rectors, besides the oflicers for the en- Shaw, practical engineer, Chicago, rep- than the merchant who issues the ance of the manufacturers’ counon sys- 
ling year. Those whose terms expire resenting publications. stamps is prohibited. tein, was defeated by an overwhelming 

are: F. C. Grandin, Postum Cereal .At the directors meeting it was fore- The bill, as amended to meet the opin- voice vote, as was a similar amendment 
Company, Battle Creek, Mich.; O. C. cast that the same officers would be re- ion of the .Attorney-General that it was olVered by Lincoln, of AVorcester. 

arn. National Lead Company, New elected. These are Ixiuis Bruch, presi- originally unconstitutional, now says: .An amendment offered by Kelly, of 

directors, besides the officers for the en- Shaw, practical engineer, Chicago, rep- than the merchant who issues I 
suing year. Those whose terms expire resenting publications. stamps is prohibited, 
are: F. C. Grandin, Postum Cereal .At the directors meeting it was fore- The bill, as amended to meet the op 
Company, Battle Creek, Mich.; O. C, I'ast that the same (ifficers would be re- ion of the .Attorney-General that it v 
Harn, National Lead Company, New elected. These are Ixiuis Bruch, presi- originally unconstitutional, now says 
York; Emery Mapes, Cream of AVheat dent, .American Radiator Company, Chi- 
Company, Minneapolis; S. C. Dodge, cago; Hopewell L. Rogers, Chicago dow the i.aw' reads. 

Coca-Cola Company, Atlanta, Ga.; Wil- Daily News, treasurer, and M. F, Harris, ”No person, firm, or corporation sh 
liam Wrigley, jr., William Wrigley, Jr., .Armour & Co., Chicago, secretary. in connection with the sale of any ai 
Company, Chicago (advertisers); Stan--ole or merchandise whatever, sell, g 

East Boston, to have the act take effect 
HOW THE i,AW READS. iipon its acceptance by a majority of the 

“No person, firm, or corporation shall, voters at the next State election was 
in connection with the sale of any arti- lost, by a vote of 30 to 85. 
cle or merchandise whatever, sell, give The Abbott amendment was adopted 

ley Clague, Taylor (?ritchfield Clngiie .At least 400 members of the Chicago or deliver any trading .stamps, coupons, without divi.sion, and the bill was or- 
Company, Chicago (advertising agent .Advertising Association will attend the or similar devices, whether such trading dered to a third reading by a rising vote 
nieimbers); Lafayette Young, jr, (newe- A, A, C. W. Convention In Philadelphia aumpa coupons, or similar devices are of 96 to 38, Rot Atkinson, 
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ARMOUR & COMPANY PLAN TO ADVERTISE IN 
NEARLY FOUR HUNDRED BRANCH LOCATIONS 

Appropriations Have Already Been Made for Seventy Places, Thus 

Beginning Big Campaign—Paul E. Faust, Who Handles This Pub¬ 

licity Tells Why Packers Have Chosen Newspapers—He Also 

Explains the Purpose of the Finn’s Pure Food Pages. 

('HK'AOo, May SI.—In seventy cities 

of the f'nked States, where there are 

i>ranch hou.ses of Armour & Co., pack¬ 

ers, the adverti.sing of this company is 

running between 30,000 and 35,000 lines, 

the insertions appearing once a week. 

Hack of this extensive advertising, there 

is a completely organized campaign for 

a yeajT to come, which aims to make the 

advertising of food products one of the 

big items of newspaper di.splay pub¬ 

licity. 

This campaign is l>eing handled by 

Paul K. Fau.st, secretary of Mallory, 

-Mitchell & Faust, advertising agent.s. 

He has been working on it five years 

and it is only since the first of the year 

that the re.sults of his labors have l>e- 

gun to show in the newspapers. .\r- 

mour & Co., in the past, have been 

patrons of the nuigazines. When Mr. 

Fau.st took their awount, he saw where 

they .shoiild be patrons of the news¬ 

papers, and it has been only a short 

time over a year since he received an 

appropriation for any newspaper ad¬ 

vertising to speak of. 

This company has 385 branch houses 

in the United States, and it is the ulti¬ 

mate desire of Mr. Faust to do news- 

jiaper advertising on a big sc^e in 

every one of these cities. .\t present, he 

has an appropriation for only seventy' 

of them. The proportion appears small, 

but this is a big campaign. 

Recently, The Editor and Pcblisher 

has had some controversy in its edi¬ 

torial columns with Mr. Faust on one 

angle of his campaign. This w'as in re¬ 

gard to the household-page service sent 

out by him, with recipes bearing the 

name of Mrs. .Xdams. .Xrmour's domes¬ 

tic-science ad\isor, and compiled by her 

to adverti.se particularly .\rmour prod¬ 

ucts. Mr. Faust claims to have been 

misunder.stood about this food page, and 

for The Kiutor and Pi blisher he has 

consented not only to explain about it, 

but to tell alx)ut the campaign in gen¬ 

eral. Here is his story: 

CALLED AD MEN TCXIETHER. 

"When we started out, we realized 

that we would have to come to a thor¬ 

ough understanding with the news¬ 

papers with which we would advertise. 

We realized that for this big campaign 

there .should he cooperation on both 

sides, and accordingly we arranged 

meetings in Xew York, Boston, Chicago, 

and Kansas Oty Vtetween newspaper 

representatives and ourselves. 

“At each of these meetings, the rep¬ 

resentatives were shown over the Ar¬ 

mour plant in that city, they were giv’en 

a chance to study just what Armour & 

Company were doing in the food mar¬ 

ket, with the result that when we came 

to tel' them about our advertising, they 

were right there with ideas and sug¬ 

gestions to help us out. 
“My idea from the beginning has been 

the establishing of this food page to 

create an interest in food. Newspapers, 

in general, have neglected to give their 

ix'aders much interesting reading mat¬ 

ter about food. The idea of the page 

was not to boost Armour & Company 

products especially. It w’as to boost no 

particular food specifically, but it was 

to create an interest in all foods. It 

was to bring about the highest degree 

of team w'ork, cooperation, and support 

lietween advertiser and publisher. 

“Let me give an illustration: 
“Oleomargarine is a pure, healthful, 

nutritious food. It has all the nutritive 

qualities of butter. 
“Yet the American public has more 

or less prejudice against it. The Amer¬ 

ican consumer knows little of the favor¬ 

able side of oleomargarine. 
“It the newspapers publi.sh in news 

columns each day recipes showing the 

use of oleomargarine, or articles dis¬ 

cussing the food value of oleomargarine, 

the consumer would be educated so that 

advertising could be done by different 

oleomargarine manufacturers with every 

certainty of success. If the advertiser 

has to do all this educational work on 

oleomargarine by display advertising, 

the process of educating the market is 

so slow that the chances for success are 

very much less than if the newspaper 

simplified matters by getting the con¬ 

sumer in the frame of mind to respond 

to the manufacturers’ display adver¬ 

tising. 

“These oleomargarine news items, 

recipes, suggestions, and endorsements 

would be believed by the consumer be¬ 

cause they would be published by a 

newspaper that has an authoritative 

standing with the reading public. 

“These do not need to name any .sin¬ 

gle manufacturer. That is not the char¬ 

acter of cooperation that is in our mind. 

But it is obvious that if the market 

were made ready—if the people were 

educated—it would be a simple matter 

to .show this fact to oleomargarine man¬ 

ufacturers and quickly interest them in 

taking space in the newspaper that had 

paved- the way for them to do success¬ 

ful advertising to the consumer and 

successful distribution work with the 

dealer. 

HOW NEWSPAPERS CO-OPERATE. 

“Consciously or unconsciously, the 

new.spai>ors are already giving the high¬ 

est po.s.sible type of cooperation to a 

group of advertisers who are the back¬ 

bone of newspaper advertising revenue. 

1 refer to the department stores. The 

newspapers publish fashion artieJes; 

comments on new styles; they have 

fashion editions. It is the same in the 

matter of automobiles. Frequently 

newspapers publish automobile col¬ 

umns, or automobile departments, and 

whole i>ages are given to the subject of 

new' models, price tendencies, develop¬ 

ments in the industry, etc. 

“In the matter of magazines, the char¬ 

acter of text gives cooperation the ad¬ 

vertiser requires. Thus, if an adver- 

ti.ser of wearing apparel takes space in 

a woman’s publication, he is fairly cer¬ 

tain to have his advertisement in a 

magazine which is educating the mar¬ 

ket for him in its text pages. The re¬ 

sult is that when a woman reads these 

women’s publications, or class periodi¬ 

cals, she is likely to be io the proper 

atmosphere or frame of mind to be ap¬ 

preciative of the advertisement in the 

display columns. 

“We feel, therefore, that the chances 

of the advertiser to succeed depend 

largely upon what is done to educate 

the market. 

“And since statistics prove that per¬ 

haps 50 per cent, of the average family 

income goes for food for the table, the 

subject of diet, recipes, cookery, and the 

like, is of live interest to w'omen and 

to men. The subject is entitled to new’s- 

paper space, and it w'as at our meetings 

that W'e brought this idea of newsiiaper 

cooperation to the attention of publish¬ 

ers. 

W'HY SERVICE W'AS BBCil’N. 

“To start the ball rolling, we began 

this service of food pages. The service 

was $1.50 a week, which was to cover 

the cost of mailing, mats, cuts, and get¬ 

ting up of the recipes. Half the page is 

for reading matter and the other half is 

left vacant for local advertising. 

“All publishers have told us that the 

grocery store has been a difficult dealer 

to interest in, regular advertising. I be¬ 

lieve the reason for this is that the 

newspaper has not been able to offer 

him something special as to the reason 

for him to advertise. 

“Our service is sent out several weeks 

in ad-vance of publication, so that the 

publisher may show the retail dealer 

w'hat he will use each week _ on the 

household page, and how the dealer’s 

advertisement will be placed on the 

same page with news matter and at¬ 

tractive reading matter which Insures 

the best of attention for his display 

space. 
“The requests for our service have 

been numerous. The publishers are 

eager to cooperate with us, and when 

The Editor and Pubusher did not ap¬ 

prove of it, we immediately sent out 

word to our customers that we were 

going to discontinue it. But letters came 

back so quickly from various publish¬ 

ers, begging that we continue the ser¬ 

vice, we did not feel that we had the 

right to stop it.” 

Many Newspapermen Paraded 

Boston, June 1.—Boston newspaper 

men made a fine show'ing in the great 

preparedness parade. The Press Club 

delegation headed the parade. The 

Press Club delegation headed the press 

division, of which Walton A. Green, of 

the Journal, was marshal. President 

Roy Atkinson, of the Press Club, and 

John G. Walsh were at the head of the 

line. The Journal had 125 men in line, 

and the Transcript had a large delega¬ 

tion, headed by Col. Rupert J. Chute. 

The Boston Newsboys' Welfare Asso¬ 
ciation turned out strong. 

NEW YORK'S DELEGATION 

List of Those Who Have Made Arrange, 

ments With the Committee. 

The On-to-Philadelphia Committee of 

the New York Advertising Club, .jf 

which David D. Lee is chairman, re¬ 

ports that the following have made nr- 

rangements to attend the Philadelphia 

.\. A. C. W. and have paid for anom- 

modations at the Adelphia Hotel, the 

Club’s headquarter.s. Others who in. 

tend to go had better hurry up or they 

will not be able to secure aceommoda- 
tlon.s. 

Ssmuel Ho|>klDS Adams, G. L. .Vipers. r.,iiin 
.Vrmstrong, P. L. .Vtktnson. 

U. W. Barnwell. Mr. and Mrs. A. H. ILirtsi-h- 
Geo. Batten Co., reaerratlon for elev<n p'r- 

sons; Mr. and Mrs. Kre<Vk P. Bell; Mr. and Mrs. 
O. H. Blaekmon: Mr, ami Mrs. K. L, Blam-hanl. 
Geo. H. Blanrhard, .Mr. ami .Mrs. II. K. Bnic-e: 
Ra.vnaind B. Bowen. Wallaec K. Bralnanl. Mar 
old Mel). Brown, b. G. Bruitkerniann. II. C. 
Biirsle.v. 

Travers I). Carman. O. II. CarrlnKtoii. 'IIkis. 

II. Child, Mr. and Mrs. Cbaa. E. Chiirelilll: Mr. 
and Mrs. It. P. CIa.vl)er){er; L. J. Conger, C. M. 
Connolly. 

J. W. Davidson. Herman Dayeh. Mr. aisl 
Mrs. Knsl .v. Dibhlo; Mr. and Mrs. 11. R. 
Doughty. 

Preston B. Edmonstun. Mr. and Mrs. Morris 
M. Ellison; Erlrkaon Co., reservation for t«-«r 
persona. 

Luther I). Fernald, Frank Fleming. It. T. 
French, 

K. II. Gerlaoh, J. P. Glllroy, Mr. and Mrs. 
M. P. Gould; E. 11. Gray-Crane, O. J. Gmle. 

Henry Hale. W. T. Hamilton, Jr.. Mr. ami 
Mrs. J. .V. Hanff; Mr. ami Mrs. t). C. Harii; 
G. Ellworth Harris, Jr.. Wm. H. Hogg. Mr. 
ami Mrs. Geo. W. Hopkins; Mr. and Mrs. L. 

Horiistein: W. It. Hotehkin, Frank C. Hoyt. 
Roger C. Hoyt. A. E. Hurst. 

Walter It. Jenkins, Jr., David S. Jlllsoii. Mr. 
ami Mrs. Henry Jones. 

Mr. ami Mrs. G. K., Katz; Otto Koenig. 
Mr. and .Mrs. David D. Lee; Bernanl Lii-lileii- 

tierg. Carl B. Lichtenstein, Mr. and .Mrs. Frank 
H. Little; J. O. Little, Everett M. Link. Win. 
H. IsOiigh. F, G. Low, T. K. Lyle. 

MeCliire Piiblloations. reservation made fo 
three imrsons; B. C. McCulloiigh. '1'. K, .Mc- 
llroy, Haridd Mahiii. Hal Marehluinks. .Ml— 

J. J. Martin, Mr. and Mrs. J. R. Mayers; Ml— 
E. Memlel, Mr. and Mra. O. M. Miller: W. L. 
Miller, Franels S. .Mygatt. 

Cyril Xast, Mr and Mrs. Win. J. N'e.il. 
John J. O'KeelTe, A. P. Oislyke. Felix Oniiaii. 
Mr. ami Mrs. Don M. Parker, A. \V. Pease. 

Grafton B. Perkins, A. lajwrcncc Phillips, A. -M. 
Pllier, C. F. Pliiinnier, E. G. Pratt. 

Seott F. Kedlleld, F. Kt. John RIeliards. .Mr. 
ami Mrs. Harry D. Bobbins; L. L. Rohliiii-. 
Bernard Ronntree. 

Caii J. Schunianii, Mr. ami Mrs. Geo, B. 
Sharia;; .Mr. and Mrs. Geo. L. Sullivan. 

E. C. Tatnall. Harry TIpiier. 
Wm. H. I'kers. 

Mr. and Mra. M. Van Gylenlas'k. 
RIebanI H. Waldo, Geo. Welp, Percy H. Wti)t- 

liig. Mr. and Mrs. Victor VV'liitlock; Win. 4. 
Whitney, Mr. and Mrs. P. E. Williamson: F. A, 

WUson-lAwrensoo, Wood. J. R, Wgrdsik 

BOSTON NEWSBOYS IN THE BIG FGEPAREDNESS PARADE. 
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Especially Adapted for Newspaper fVork 

The New Model 17 

-just the 
touch of a key 
brings the magazine desired 

instantly into service on the 

new Model 16 and \Iodel 

17 Linotypes. 

Easier to Operate than the 
Shift Key on a Typewriter. 

Multiple 

Magazine Linotype Continuous 

Composition 

Merely touching a key \ fit. 
(follo^' the arrow) on \ c: 
the new Model 16 and \ 
Model 17 Linotypes brings \ 
either magazine into instant \ 
operative connection with the 
keyboard. This means that 
the operator can mix at will in 
the same line matrices from all 
magazines without removing 
his hands from the keyboard— 
absolutely insuring continuous 
composition while the copy lasts. 

We have a Linotype for every office at 

a price and upon terms within 

reach of every printer. 

Send for the Facts 

M. rgenthaler Linotype 
Company 

Tribune Building - - New York 

CHICAGO....1100 S. Wabash Avenue 

SAN FRANCISCO.646 Sacramento Street 

NEW ORLEANS.549 Baronne Street 

TORONTO.....Canadian Linotype, Ltd. 

OPEED is the rule by which the 
^ modern newspaper is measured 
and made. Every second counts— 
especially when the forms are being 

closed. And it is right here that the 
new Models 16 and 17 Linotypes 

fit. The time usually required for magazine 
\ changing can now be devoted to extra com- 
\ position—which is equiva^ent to keeping 

> \ your forms open a little longer 

For News., Heads and Ads 

The 
Model 

Multiple 
Slagazine 

Linotype 

PRICE $3000 

I'he Model 
16 Linotype 
is the same 

as the 17 

but ivithout 
the .luxiliary 

Magazine 

PRICE $2900 
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ADVERTISING COMMITTEE ACTIVE 

••minatint int'unnatiuu ■-•sar^ing: th« 
tlnanoal pusitioii and manner of pay¬ 
ment of advertising: agencies and direct 
advertisers. 

The campaign against free publicity 
has been continued \igorously. There 
has been a marked falling off in the 
number of requests for free publicity 
from commercial houses, showing that 
the more general refu.sal of these re- 
(luests of late, prompted in part by, the 
campaign of the committee, is gradu¬ 
ally making the work of the press 
agent unprofitable. Many publishers 
have adopted the iwlicy of charging a 
given rate per word or line for an¬ 
nouncements of meetings, sporting 
events, engagrements, and similar 

Gains Support of Recognized Agencies - 
Campaigns Against Free Publicity. 

W. J. Taylor, chairman of the ad¬ 
vertising committee of the Canadian 
Press Association, Inc., in his annual 
report says that, in response to the 
committee's request that the members 
“place on record their cooperation in • 
the work of the committee,” 85 per 
cent, of the “first” meml)ers of the As¬ 
sociation have signed an agreement to 
allow commission only to such Cana¬ 
dian advertising agencies as are recog¬ 
nized by the committee. He continues; 

Your committee is gratified with this response 
but wouid iike to see the agreement signed l>y 

every member of the Association. The member¬ 
ship has deiegated to your committee the work 

of investigating the bona fldes and financial con¬ 
dition of so-called advertising agencies, and the 

power to grant, withhold, or cancel recognition 

as official solicitors of general advertising for 
the members of Canadian Press Association, Inc. 
The delegation of that work and power implies 

the cofiperation of every member of the Associa¬ 

tion. Your committee has facilities for Judging 

the qualifications and financial condition of con¬ 

cerns doing business as an advertising agency 
that are not possesseti by any individual memlier 
Your committee's Judgment is liased iii>on the 

most searching investigations, and reports from 
the meml»ers generally. Therefore, and as the co¬ 

operation o.f the entire membership is essential 

to the successful performance of its work, your 
committee feels it is not asking too much in re¬ 
questing members to signif.v their willingness to 

cooperate by agreeing to allow commission only 

to such Canadian advertising agencies as are rec- 

W. E. SMAIXFIELD, 
I’i:t>!||lKNT OK THE ('AN.trilAN PRESS A.SS(M TATION. 

CANADIAN PRESS ASSOCIATION HOLDS 
ITS ANNUAL CONVENTION IN TORONTO 

Reports Submitted at Thursday’s Session Show That the Organiza¬ 

tion Had a Good Year—Result of the Newspaper Conference 

in New York — Eighty Thousand Dollars Spent in 

Advertising by the Canadian Government. 

The fifty-eighth annual meeting of 
the Canadian Press Association, Inc., 
was convened in the Central Technical 
School at Toronto, on Thursday, and 
continued through yesterday. An un¬ 
usually large number of members was 
present. 

The session on Thursday morning was 
devoted to reports of the officers and 
committees. Editorial night was cele¬ 
brated in the evening with addresses by 
C. A. C. Jennings, of the Toronto Mail 
and Empire; Stewart Lyon, of the To¬ 
ronto Globe; Edward Beck, of the Win¬ 
nipeg Telegram, and C. H. Hale, of the 
Orillia Packet. 

At the meeting yesterday, an address 
oh “Technical Education” was delivered 
by Dr. A. C. McKay, principal of the 
Central Technical School. Officers were 
then elected. 

The reports of the officers will Ije 
found below: 

forms of foreign rate cards. After re¬ 
viewing recent developments in regard 
to circulation statements and audits, 
the report says: 

Canadian publishers wlio desired the advan¬ 

tages of an independent audit in addition to those 
resultant from Uie use of a standardized circula- 

ogniaed by your committee on behalf of the Asso¬ 

ciation. 

AGENCIES NOW RECOGNIZED. 

Nineteen advertising agencies are at 
present recognized as official solicitors 
of general advertising for the members 
of Canadian Press Association, Inc. 
There agencies are as follows: 
Baker Advertising Agency, Limited, Toronto. 

Canadian Advertising Agency, limited, Montreal. 

Dean E. Sterling, Advertising -Agency, Toronto. 
Deabarats Advertising Agency. Limited. Montreal. 

Financial Advertising Co. of Canada, LUhlted, 
Montreal. 

Gagnler Advertising Service, Toronto. 

Gibbons. J. J., Limited, Toronto. 
Hamilton Advertisers’ Agency, Limited, Ilamil- 

ton. 
Imperial Publishing Co., Limite<i, Halifax. 

McConnell & Fergusson, Ixwdon. 
McKim, A., Limited, Montreal. 
MacPherson-McCurdy, Limited, Winnl|>eg 

Norris-Patterson, IJmlted, Toronto. 

Press Agency Bureau, Limited, Toronto. 

Bobertson, J. S., Co., Limited, Toronto. 

Bowlatt. F. Albany, Toronto. 
Smith, R. C. & Son, Limited, Toronto. 

Thompson, J. Walter Co., Limited, Toronto. 
Advertising Service Co., IJmlted, The, Montreal. 

The committee submitted at this 
meeting drafts of proposed standard 

tiou statement and were willing to pay for mem¬ 

bership in the .Audit Bureau of Circiilatims Joined 

that IkkI.v with the .assurance that its statements 
and audits would be accepteil without question by 
both Caiiailian and American advertisers. Those 

who were not prepaietl to take out memitership in 

the .Audit Bureau of Circulations bad the assur¬ 
ance that statements on the forms of the Associa¬ 
tion of Canadian -Advertisers would be. generally 

speaking, acceptable to tlie majority of the na¬ 
tional advertisers of Canada and to those adver¬ 

tisers of Uiiite<l States who compose the .Associa¬ 
tion of Nati.mal .Advertisers of that country. 

Under tliese circumstances your committee felt 

that the purpose Canadian Press Association. Inc. 
had in view from tlie beginning, viz. : to standard¬ 

ize cireiilation information in Canada along lines 
that would be completely satisfactory to adver¬ 
tisers in Canadian publications, was being met, 

for the present at least, by the Audit Bureau of 

Circulations and the Association of Canadian 
Advertisers, both directly representing advertis¬ 
ers, and that it was neither necessary nor advis¬ 

able to advocate further at this time tlie use of 

the forms of Canadian Press Association, Inc. 

PROTECTION IN CREDITS. 

Under the direction of the committee 
the Credit Information Department haa 
continued to render valuable service to 
the iiiemijer.ship by collecting and dis- 

items. In many cases these are in¬ 
serted under special headings in which 
the rate per word or line is plainly stat¬ 
ed. This policy has done away with re¬ 
quests for free publicity for such items, 
and has provided a new source of con¬ 
siderable revenue. The committee rec¬ 
ommends this podicy to those publishers 
who have not as yet adopted it. 

The work of the committee and man¬ 
ager in promoting Government adver¬ 
tising had further results during the 
past year in two extensive advertis¬ 
ing campaigns, representing an exriendi- 
ture in the advertising columns of the 
Canadian press of approximately |80,- 
000. 

The first of these campaigns was in 
connection with the $50,000,000 domestic 
war loan of last fall. The loan was 
subscribed twice over, and this was 
accomplished at a mere fraction of 
the cost of having a $50,000,000 loan 
underwritten. Advertising was again 
demonstrated to be the most economi¬ 
cal as well as the most effective way 
of “selling” a proposition to the public. 

The other campaign was for the pur- 

I>ose of encours,gring and stimulating 

agricultural production and thrift and 

wag a continuance and natural exten¬ 
sion of the Patriotism and Prodm uob 
campaign of last year. Daily and vvi-ek- 
ly newspapers and many class publica¬ 
tions were used in this camiaign 
which represented an expenditiue of 
approximately $50,000. 

The “Domestic War Loan” and the 
“Production and Thrift” campaigns 
were placed direct through the King’s 
Printer in.stead of through an atlver- 
tising agency, as in previous Cawrn- 
ment advertising campaigns, and the 
committee notified the Government that 
the Canadian Press Association would 
approve' of the policy of placin • fu- 
ture campaigns through the K ng’s 
Printer. 

WOULD DEFER PAPER CONTKXCTS 

Higher Prices Not Justified, Sa> > ( una- 
dian Press .4ssociation Coiiiiniiu c. 

The Association's paper comiciuee 
took up first the subject of fr jt;ht 
ratea Early in the year the Can.uiiun 
Freight Association made applicution 
to the Hoard of Railway Commi.ssion.'i-s 
for a general increase in rates that in¬ 
cluded an increase in carload rates on 
news print in the territory east of I’ort 
Arthur of 15 cents a ton, and a sli'.;ht- 
ly greater increase on other gradi s of 
paper. In the case of the Maritiine 
provinces it was proiwsed to make an 
"arbitrary” Increase over the rate to 
Montreal averaging alx>ut 60 cents a 
ton—a total threatened increa.se to 
newspapers in the Maritime proviiues 
purchasing their paper from mills w( »t 
of Montreal of alKuit 75 cents a Ion. 
These proposed increa.ses, when calcu¬ 
lated on the yearly con.sumption, were 
found to attain very considerable pro- 
IKirtion.s—ranging up to $1,000 or more 
annually for each newspaper. 

The committee .secured a hearing lie- 
fore the Hoard of Railway Commis- 
.sioners. Of the result the report says: 

One of the priiicliial arKiiineiitfi uwmI In iqi- 

lioeiiig the application was that the financial 
ilifficulties of the railways were not chiefly due, 
as the railways claiiiicil, to a "steady and con 
stant Increase in oiieratliig exiH-nses." Imt iiore 
imrticularly to a tcm|>orary falling off in tonnage 
line to de|)ress^l business conditions from wliich 
inactlcally all Industries were sulTering in ini;i 

and 1014. The eontentlon of your Cominittee in 

Ibis conwotion lias since been well established 
as will l«‘ seen by reference to the gross earnings 
of the railways during recent months as com- 
Inireil with those of corresponding months of pre- 
vl.iiis jv'urs. 

Your Committee is therefore of the opinion 
that the isistlionement of Its decision b,T Uie 
Itoaril of Railway Commissioners has already 
n>Hiilted very favorably to the Association's case 
and Uicre la guial reason to lielleve that the 

griHinil upon niileli the Kailwaya baseil their 
a|i|ilicaiiiai haa already entirely dlsapiieartid. 

HIGHER PRICES NOT JUSTIFIED. 

.After referring to a conference be¬ 
tween representative newspaper pub- 
lisher.t of the United States and Canada 
x.'ith repre.sentatives of news print man- 
facturers, held in New York, in April, 
the report has this to .say of the pres¬ 
ent situation in the paper market: 

In the oldiiion of your Committee the present 

shortage of news print is due to (!> the abiiorinal 

volume of advertising and consequent increased 
size of iia|iers, iiarticularly In the United States, 

during the first four months of lUlO, and (2) 
the failure of the milla to anticl|iatc this nu- 

nsiially heavy demand and hence their failure to 
provide for it by liuikling up reservea during the 

cumiiaratively dull luoutba of lUlo. Thus the 

mills have themaeivcs created the shortage by 

producing during lUlo less Uian they should haw 

produced or doubtless would have nroduced had 
ttiey foreseen the heavy demands of the early 
months of 1916. 

Your Committee believes that there is every 
Iirolishility of the present situation completely 

adjusting Itself liefore the close of Uie present 
year. As Is thq case every summer, there is 

certain to lie a very considerable falling off in 
advertising, anil hence in consumption of news 

print during the summer months. The demands 
upon the mills. Instead of depleting their n- 

serve storks, will be so greatly reduced as to 
enable them to gradually replace those reserves, 
and liy the fall of this year your Committee be 
lleves Uiat any apparent cause for anxiety ttiat 
exists at piesent will have greatly diminished. 

Therefore your Committee believes that no 

{Concluded on pape 1661) 

V 
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Almost Every Dollar in This Country 
Is Attracted to New York State 

NEWSPAPERS THAT PAY ADVERTISERS 

A Tremendous Publicity Force of Four 

Millions An Issue 

Paid 2,500 10,000 
Cir. Lines Lines 

Albany Knickerbocker Press (M).. 38,514 .06 .06 
Albany Knickerbocker Press (S).. 33,580 .06 .06 
Brooklyn Eagle (E) 3c. 
Brooklyn Eagle (S) 3c . 144,776 .16 .16 

Brooklyn Standard Union (E). 60,841 .15 .15 
Brooklyn Standard Union (S). 63,666 .15 .15 
Buffalo Courier-Enquirer (M&E).. 105,839 .14 .12 
Corning Evening Leader (E) .... 8,023 .0179 .0129 
Elmira Star-Gazette (E). 20,432 .035 .03 
Gloversville Leader-Republican (E) 5,667 .0143 .0108 
Gloversville Herald (M). 6,260 .02 .015 
Ithaca Journal (E). 6,512 .035 .015 
Newburg Daily News (E). 8,257 .0358 .0214 
Mt. Vernon Dail^ Argus (E). 6,304 .0214 .015 
New York American (M). 276,635 .40 .38 
New York American (S). 690,499 .60 .57 
New York Globe (E). 175,267 .28 .27 
New York Herald (M). 

}92,853 f .40 .40 
New York Herald (S). t .50 .50 
N.'Y. Journal of Commerce (M)... 18,654 .18 .15 
New York Evening Mail (E). 144,381 .32 .29 
New York Evening Post (E). 21,151 .18 .16 
New York Press (M).{ 
New York Press (S).) 103,657 .27 .225 

New York Sun (M&S). 68,309 .40 .36 
New York Sun (E). 170,464 .30 .27 
New York Times (M).) 
New York Times (S).j 334,744 .50 .45 

New York Tribune (M&S). 93,848 2S .21 
New York Telegram (E). \ 

207,663 \ .285 27 
New York Telegram (S). i ) .20 .18 
New York World (M).i 
New York World (S).s 391,831 .40 .40 

New York World (E).. 398,727 .40 .40 
Oneonta Star (M) . 6,242 .0136 .0107 
Poughkeepsie Star (E). 6,318 .0215 .0115 
Rochester Union & Advertiser (E) 38,452 .10 .06 
Schenectady Gazette (M). 20,680 .06 .04 
Troy Record (M&E). 18,401 .035 .035 

3,687,447 6.9945 6.4623 

Ratings Government Statements, April, 1916. 

Rate per line per thousand—one and one half tenths of 

a cent. 

Rate for Magazine page of 224 lines less than 34c per 

thousand. 

COMPARE THIS WITH THE AVERAGE MAGAZINE RATE 

CAPITAL and capitalists are drawn 
as by a magnet, from all parts of 
the country to New York State. 

Consequently, New York State is one of 
the BEST PAYING ADVERTISING 
FIELDS IN THE WHOLE WORLD. 

The Comptroller of the Currency, in 
June of last year, reported that the amount 
of deposits in the Savings Banks of New 
York State was $1,774,221,482.67. 

If you were to count this amount, and count 

continuously at the rate of one dollar a second, 

it would take you almost 60 years to finish your 

task. 

The amount is in EXCESS of the deposits of 

ALL the Southern,. the Middle Western, the 

Western and the Pacific States combined. 

You don V fish in brooks for tarpon. 
The same rule applies to business and the 

getting and the expansion of business by AD¬ 

VERTISING. 

If you would catch the big fish, you must 

cast your line on the big fellow’s feeding ground, 

which comprises the 49,264 square miles of country 

bounded on the east by the majestic Hudson. 

The accompanying list of Newspapers, total¬ 

ling a circulation every day of 3,687,447, will tell 

you where and how. 

They will co-operate with you; row your boat 

and carry your bait. 

By all odds, this United List is the mos 

powerful, influential and effective combination 

of Advertising Mediums that money can buy. 

THROW OUT YOUR BIG LINES! 



1650 THE EDITOR d PUBLISHER FOR JUNE S, 1916. 

MEN WHO WILL REPORT 
CHICAGO CONVENTIONS 

Small Army of Trained Politinal Writers 

Will Tell the Country -he Story of 

Republican and Progressive Gatherings 

—James D. Preston Has Charge of Press 

Arrangements—T)n to St. Louis Next. 

Washington*, May 31.—^The hub 

around which the newspapermen who 

attend the Republican, I>emocratic 

and Progressive National Conventions 

will revolve will be James I). Preston,' 

the superintendent of the Senate press 

gallery, who has charge of the press 

arrangements for the three conventions. 

Mr. Preston will be in Chicago on Sat¬ 

urday, with headquarters at Congress 

Hotel, and any newspaperman who fails 

to get in touch with him will not be 

fully informed as to what is going on in 

the conventions. Mr. Preston will dis¬ 

tribute the badges for the 600 press 

seats for the Chicago Convention from 

the oftice of J. B. Reynolds, secretary 

of the National Republican tVmmittee, 

room 1814, Congress Hotel. 

The badges will be distributed be¬ 

tween the hours ol ten and six on Sun¬ 

day and .Monday next. The tickets for 

the Progressive Convention will be dis¬ 

tributed from room 144, .Xudi tori uni 

Hotel, on Sunday and .Monday, June 4 

and 5, between the hours of 10 \. M. 

and 6 P. M., by WTilliam J. Donaldson, 

superintendent of the House press gal¬ 

lery*, who will be the sergeant-at-arms 

in charge of the press section of the 
Progressive Convention. Mr. Preston 

has full information as to every news¬ 

paperman representing a daily tele¬ 

graphic newspaper who will attend the 

Conventions at Chicago.* 

ST. LOUIS CONVENTION NEXT. 

Immediately upon the close of the 

Chicago conventions, Mr. Ih-eston will 

leave for St. Louis, where he will have 

headquarters at the Warwick Hotel, and 

will distribute the tickets for the Con¬ 

vention and will have general super¬ 

vision of the press section. Admission 

to the press sections in the Republican 

and Democratic Conventions will be by 

badge only. The badge will have the 

name of the paper and seat assigned 

printed upon it. There will be no tick¬ 

ets issued ■with the badge. This ■will 

prevent duplication and crowding of the 

press section by those really not en¬ 

titled to admission. A large number of 
the Washington correspondents will at¬ 

tend both Conventions, the majority of 

whom ■wiH be in Chicago by Saturday. 

The standing committee of Washing¬ 

ton correspondents composed of Richard 

V. Oulahan, New York Times, Chair¬ 

man; L.eroy T. Vernon, Chicago Daily- 

News; H. E. C. Bryant, New York 

World; Earl Godwin, Washington Eve¬ 

ning Star, and William E. Brigham, 

Boston Evening Transcript, secretary, 

will be present at both Conventions. 

PRESS associations’ STAFFS. 

Washington members of the .Asso¬ 

ciated Press -staff attending the conven¬ 

tions are Jackson S. Elliott, superinten¬ 

dent of the Eastern division; L. C. Pro- 

Ijert, Grafton Wilcox. Bond P. Geddes, 

and Labtrt St. Clair. 
From the Washington office of the 

I'nited l*ress there will go Lowell Mil- 

lett, chief of bureau; Carl Groat, An¬ 

drew J. Eldred, J. P. Yoder, and Harry 

P. Hunt. 
From the International News, John 

E. Nex-in, chief of bureau; E. R. Sart- 

well, and Barry Farris. From the 

Hearst News Service, Willis J. .Abbott 

is already on the scene. 

Two special cars will leave this week 

on Friday and Saturday. The news¬ 

papermen scheduled to leave to-day are: 

William E. Brigham, Boston Tran¬ 

script; C. C. Brainerd, Brooklyn Daily 

Eagle; Arthur J. Sinnott, Newark News, 

and John E. Nevin, of the International 

News Bervioe. 
Thursday—Harry J. Brown, tPortland 

Oregonian. 
Friday—('arter Field, of the New 

York Tribune; Reginald Schroeder, of 

the New York Staats-Zeitung; Martin 

W. Bethke and Mark L. Goodwin, of 

the Galveston and Dallas News; Elarl 

Godwin, of the Washington Star, and 

James D. Preston, superintendent of 

Senate Press Gallery. 

Saturday—Richard V. Oulahan, chief 

of the New .York Times bureau, and 

W. Sinkler Manning, of the same news¬ 

paper; Theodore H. Tiller, VV'ashington 

Times; Charles R. Michael, Philadel¬ 

phia Public Ledger and Philadelphia 

Evening Ledger; Morton M. Milford, 

Louisville Courier-Journal and Evening 

Times; Aaron B. Rosenthal, Milwau¬ 

kee Journal; Hugh Roberts, Birming¬ 

ham .Age-Herald; Parker R. .Ander¬ 

son, Greensboro News; H. E. C. Bryant, 

Pulitzer puuliiations; W. G. McMurchy, 

St. Paul and Minneapolis News; Charles 

P. Keyser, St. Louis Globe-Democrat; 

la;roy T. Vernon, Chicago Daily News; 

Jesse S. Cottrell, Nashville Banner, 

Knoxville Sentinel; J. Fred Essary, 

Baltimore Sun; W. J. Cochran, St. 

Louis Republic; .Ashmun N. Brown, 

Seattle Post-Intelligencer; Louis Gar- 

the, Baltimore .American; E. R. Sart- 

well and Barry Faris, International 

.N'ews Service. 

many WASHINGTON WRITERS THERE. 

Other Washington correspondents 

that will attend the convention are: 

I.ouis Seibold, New York World; E. A. 

Fowler, New York Sun; Jerry Mathews, 

New York Sun; John E. Monk, St. 

Paul Dispatch; Raymond D. Morgan, 

Lincoln State Journal; G. A. Mosshart, 

Omaha W’orld-Herald; David S. Barry, 

Providence Journal; Edward B. Clark, 

Chicago Evening Post; Arthur S. Hen¬ 

ning, Chicago Tribune; James P. 

Hornaday, Indianapolis News; Gus J. 

Karger, Cincinnati Times-Star; Louis 

Ludlow*, Indianapolis Star; Columbus 

Dispatch; Thomas F. Logan, Philadel¬ 

phia Inquirer; .Angus McSween, Phila¬ 

delphia North American; Frank B. 

Lord, Buffalo Times; N. O. Messenger, 

W'ashington Evening Star; Louis W. 

Strayer, president Gridiron Club, Pitts¬ 

burgh Dispatch; Norman Robinson, 

Buffalo Evenin.g News; John C. Laugh- 

lin, Chicago Herald; George T. O’dell, 

New* York Evening Mail; George E. 

Miller, Detroit News; W’illiam A. Van 

Benschoten, Detroit Journal; K. Fos¬ 

ter Murray, Norfolk (Va.) Pilot; Don¬ 

ald Craig, New York Herald, and others. 

CONVENTION REPORTERS. 

New York Representatives tor Republi¬ 

can and Democratic Meetings. 

The New York city newspapers and 

press a.s.sociations will be represented at 

the Republican Conv-ention in Chicago 

next week and the Democratic Conven¬ 

tion in St. Louis by the following: 

Morning World—Charles .M. Lincoln, 

managing editor; Louis Seil>old, Frank 

Perley, (Tiarles S. Hand, H. .A. Vivian, 

W. F. Beazell. 

Press—^T. T. Rellihan, James V. Guin, 

J. M. Minar, C. E. B. Moir, Luclen C. 

Hubbard. 

Morning Sun—E. A. P'owler, I^aurence 

Hills, Edward Hill, Frank O’Malley, 

Thoreau Cronyn, Thomas Ross, Walter 
Miller, Jeremiah Mathews. 

Tribune—C. W. Gilbert, Stanley 

Frost, W. F. Keohan, Haywood Broun, 

John J. Leary, jr., Frederick Crone. 

.American—James Montague, C. N. 

Van Hann, Louis Lang. 

Herald—Don Martin, George W*. 

Daley, G. M. Van Slyke, J. .A. Hagerty, 

Donald Craig, I>onald MactJregor, F. E. 

.Ackerman, J. H. Todd, W. .A. W’illis, A. 

F. Howe. 

Evening W’orld—Martin Green, Sam¬ 

uel Williams. 

Evening Journal—Arthur Brisl>ane 

and International News Service. 

Evening Mail—Frank Parker Stock- 

bridge, George T. Odell, Samuel Blythe, 

llouglas Greisner, Zoe Beckley, Beta 

Child Dorr. 
Evening Post—Oswald Garrison Vil- 

lard, Harold P. Stokes, Dav'id I^awrence, 

Malcolm Davis. 
Evening Telegram—George D. Morris, 

George T. Lynch. 

Evening Globe—John Snure. 

Evening Sun—W’lashington Bureau of 

the Sun. 

Sun News Service—Elting A. Fowler, 

Edwin C. Hill, Frank W’ard O’.Malley, 

Jerry .A. Mathews, W’alter .Miller, 

Thomas J. Ross, Hickman Price, I>au- 

■rence Hills, Thoreau Cronyn, Charles 

Divine. 

International News Service—R. .A. 

FMrrelly, John L. Eddy, E. L. Pratt, 

John E. Nevin, E. Barry Faris, C. Sny¬ 

der, jr., F. B. .Atwood, George Fry, W. 

S. Brons. 

Central News of .America—W’. .A. 

Crawford, Edward Ra.scovar, George 

Hurst. W. N. Record. 
.Associated Pres.s—.Melville E. Stone, 

general manager, in charge; Charles E. 

tvloeoer, chiet ot the news deiiartment; 

Jackson S. Elliott, chief of the W’ash- 

ington bureau; C. S. Wilcox, Bert St. 

Clair, Bond P. Geddes, Robert Dougan, 

and 1.. C. Proliert of ttie W'ashington 

bhreau; John H. k< iliager, of the Phila¬ 

delphia ottice; Carl S. Hrandebniy, of 

the New York office. This .staff will be 

supplemented by I’aul Cowles, superin¬ 

tendent of the central division, and the 

Chicago local staff. Kent ('ooper, chief 

of the traffic department, will be in 

charge of traffic matters, a.ssisted by 

.Alilton Garges, i-entral division traffi<‘ 

manager. The .Associated Pre.ss will 

set up the usual supplementary wires to 

render si-rvice to its 927 papers. 

’fhe I'nited Press .staff as at present 

selected to cover the national political 

conventions at Chicago and St. Louis 

will be hearled by President Roy AV. 

Howard, and will include Fred S. Fer¬ 

guson, N. C. Parke, Robert J. Bender, 

Lowell Mellett, Carl 1). Groat, J. Paul 

Y’oder, .Andrew Eldred, Perry .Arnold, 

.H. L. Rennick, AA'. H. Thom, Karl A. 

Bickel, George Martin, and several 

others. AA'. R. Lynch, telegraph superin¬ 

tendent will jiersonally direct the squad 

of operators. 

BIG OUTPUT OF NEV7S PRINT 

Secretary Steele Thinks Apex of De¬ 

mand Has Been Reached, However. 

The -April report of Secretary G. F. 

Steele, of the News Print .Manufactur¬ 

ers’ .Association, to that body, as to pro¬ 

duction and shipments, issued on May 

15, shows that counting all mills pro¬ 

ducing news print and hanging paper, 

the production for the month of April 

averaged 6,481 tons daily, as compared 

with production of March of 6.482 tons 

daily. This gives practically 95.20 per 

cent, of maximum productive capacity, 

which is well above normal production. 

The pioduction and shipments were as 
large as have ever tieen exiH-rienced in 

the whole history of the news print pa¬ 

per manufacturing industry. 

Secretary Steele’s report concludes: 

“It hardly seems jHissible That we can 

keep on at this high rate of consump¬ 

tion, and it must be that we are at the 

apex of the demand at present, and that 

we shall .soon begin to accumulate stor¬ 

age stocks against the high demand 

which is sure to occur in the fall." 

Protest Against Costly Paper 

AA’ashington, May 31.—That the edi¬ 

tors and publishers of the country are 

very much intere.sted in legislation that 

wilt bring about a lower cost of print 

paper is shown by a letter to Senator 

AA’illiam .A. Thompson, of Kansas, 

which was printed in the Congressional 

Record. The letter is from Ewing Her¬ 

bert, publisher of the St. Joseph (Mo.) 

Daily Journal land Stockyards Daily 

Journal. He protests against the hard¬ 

ship imposed by high prices upon the 

small publishers of the country and de¬ 

clares it to be an outrage which de¬ 

mands Congressional action. In asking 

leave to print the letter in the Congri's- 

sional Record, Senator Thompson said: 

“It seems to me that some decisive ac¬ 

tion .should be taken to remedy the evil 

complained of.’’ 

The American Medical Editors’ .As¬ 

sociation will hold its annual conven¬ 

tion in New York city, October 25 and 

26. 

FIGHT IS ON AGAINST 
THE "BLUE TAG" LAW 

Publishers Protest to President Wilson 

and to Senators Against Proposal to 

Confer on Postmaster-General Power 

to Muzzle the Press - Aniendnient 
Likely to Be Killed. 

AA'ashingto.m, May 30.—Protests eon- 

tinue to be filed with Senators regard¬ 
ing -section 7 of the Post Office .Vppi-,,. 

priation bill, which some puhlisli.Ms be- 
lieve confers upon the Postmastei 

eral the power to “imr/.zle the im ss.” 

Section 7 was in the Post Dili. ,• hi|| 

pa.ssed by the Housi' and as re|.c)iie,i to 

the Senate, and jirovides that tin pi-.-s. 

ent lawful stijuilations with rcaii'd to 

the shipment of magazines. perindicaLs 
and newspapers be removed, and tlieir 

manner of future shipment li,\ li eight 
or regular mail be placed at the diseu- 

tion of the Postmaster-General, and tha* 
the Post mast er-General’s order with lo. 

gard to the handling of such iiiagaziiiLs, 
periodical.s, and newspapers slmll tj 

tinal, as welt as discretionary, in re¬ 
gard to the routes laid out. 

It is feared by .some that with this 

power a Postmaster-General could kill 

the bu-siness of publications unfavoralile 

to the Admini.stration. He could, it i.s 

said, order a publication unfavorable to 

the .Administration sent by freight 

while a rival publication could be given 

the faster di.stribution by the fgular 
mail. 

PUBI.1SHERS PROTEST TO PRESIllK.NT. 

.A committee from the Poriotliial Pub¬ 

lishers’ -Association of America, In aiied 

by ('yrus H. K. Curtis, of the Saturday 

Evening Po.st, has waited upon the 

Pre.sident to protest against the enact¬ 
ment of this “blue tag” law. 

-Alemliers of the Post Office Committee 

of the Senate said to-day that they u- 

lieved this fear of putting too much 

|K)wer in the hands of the Po.stmaster- 
General to be groundle.ss; that it was 

inconceivable that a L'abinet officer 

should make use of his ottice in such a 

way. “I would vote for the impeach¬ 

ment of any Postmaster-General who 

adojited .such a course,” said Seiiatoi 

A'ardaman, of Mis.sissippi, a Democratic 

rnemlier of the Committee. “I cannot 

conceive of his doing such a thing.” 

In 1911, Po.stmaster-General Hitch¬ 
cock is alleged, by the Review of Ite- 

views Company, to have discriminated 
again.st its publication by putting into 

effect the arbitrary power which the 

presemt Post Office bill confers uimui the 

Po.stma-ster-General. The Review of 

Reviews at that (ime was unfriendly 

to the Taft Administration. It was or¬ 

dered to forward its publication to snb- 

.scribers by freight, while rival maga¬ 

zines were allowed di.stribution through 
the regular mails. 

A rORMER FIGHT RECAl.bEl). 

Suit was filed in the United States 

Supreme Court by the Review of lie- 

views for relief against this di.scriniina- 
tion. 

The agitation that followed resulted 

in enacting into law* in the Post Office 

Appropriation act of 1913 a clause that 

forbade exten.sion of the existing 

freight routes for magazines, and took 

from the Post Office Department it.s 
I>ower to discriminate in the matter 

of shipment. It is the clause which the 

Post Office -Appropriation bill now lie- 

fore the United States Senate seeks to 
repeal. 

The Post Ottice -Appropriation bill i-s 

now Ix'fore the Senate for considera¬ 

tion, and it is believed, before its final 
lia.ssage, a motion will lie made to strike 

out the “blue tag" provision, as carried 

in .section 7. The Post Office Depart¬ 

ment requested the insertion of section 

7 in the bill in the intere.st of economy. 

The Toledo (O.) Ad Club has en- 

dorseil the invitation of Cincinnati for 

the 1917 convention of the A. A. O. AV. 

Since January 1, 1,255 new.spaiiers 

and other periodicals have gone out of 
business in Germany. 
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The Balance-Sheet of Leadership 
(January 1 to May 31, 1916) 

In the The New York Evening Post 
Advertising of carried in lines 

Art -More than ALL New York 
evening papers 

Charity and Churches JVIore than any other 
York evening paper 

New 

Finance -More than any other New 
York evening paper 

Jewelry -More than any other New 
York evening paper 

Publishers -More than any other New 
York evening paper 

Railroads -More than any other New 
York evening paper 

Real Estate -More than any other New 
York evening paper pub¬ 
lished six days a week 

Resorts -More than any other New 
York evening paper 

Beverages -More than any other New 
York evening paper 

Put the O. K. on what you have to sell by adver¬ 
tising in the medium approved by discriminating 
readers and advertisers—New York Evening Post. 

Emil M. Scholz, Publisher 
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PROGRAMME FOR A. A. C. OF W. CONVENTION 
IS BROADEST AND BEST EVER ARRANGED 

Some of tlie Inter-Departmental Meetings Will Almost Equal General 

Sessions in Their Size and Importance—Notable Features of Great 

Gathering—Provision Made for Discussion of Every Phase of 

Advertising Problems—Conferences on Many Subjects. 

TUI- pro^jianiino for the general ses* 

sions I*hila<ieli>hia eonvention of 

the Associated Advertising flubs 

of the World, June 25 to 30. has Ken 

l»ractically completed and is the Kst in 

the history <»f the Association. Some of 

the departmental and conferemo pro¬ 

grammes will K as large as those of 

gcMH*ral sessions. 
The outstanding features of the gen¬ 

eral sessions apix'ar to be; 

Sunday afternoon—Address by Frank¬ 

lin K. I.ane. 

Monday afteinoon—Addresses by O’- 

rus, H. k. furtis, Ad<dph S. CXhs, K. 

(oHxiwiii Uhett. and X. C. Kingsbury. 

Tuesilay morning — Addres.ses by 

F’lunk StcHkdale, on retail educational 

woyk. and l.<cwvellyn K. Fratt. on the 

c(K< alicmal work of the A. A. O. of W. 
Wednesday morning—An oinm forum 

fm^. the discussion of local advertising 
club problems and an address by Merle 
Sidener on the national-truth-in-adver¬ 

tising movement. 
Thursday morning—Hrief, inspiration¬ 

al rep< rt.« from the sixteen department- 

als of the National Advertising Com- 

mission. 
Thursiiay afternoon—(Irc^at i>atriotic 

gathering (closing the convention) at 

Indc'pendence Hall, at which it is hoped 

to have President Wilson. 
'rii(‘ programmes as now arranged are 

as follows; 

UKNFH \l. SESSIUXSi. 

Sunday, •Fiiiie 

SuiHlav in »rniiig s<*rmi»ns l»y prmiiiiU'iit clorio’- 
nwii. ainl iM>ssiMy by a few iiarti<‘ularly well- 

lavineii. will In' jlrllvensl at <lo\vntnwn 
I’bila*lflpbia chnrchnjs. So far. the followinp hare 
Ihhoi arranu* <l: 

Holy Trinity rinmli. ltitl<‘nlioiiso Square, the 
Ri v, f'loyil M’. Tomkins. 

.\nh StHN’t Proslivterian Gliun’h. ISth and 
Aroh Strivts. the Rov. ('iarence K. Mc<''artney. 

So»*ntHl Pro'ibyterian niuroh. 21st and Walnut 
StHN'ts. the Rev. Alexander ^Iae(^dl. 

Kene>eth Israel. Xorth Br<»ad Stn*et. near Co- 
binilda .Vveinn*. Rabbi Joseph Kranskopf. 

St. Steidion’ts Church, loth. als>ve Chestnut 
Stnsq. tho Rev. C. E. Cranimer. 

First Presbyterian Chimdi. Seventh and M’asb- 
iiialon Square, tlic Rev. Edward Yat<*s Hill. D.I>. 

First Baptist Church, ITlli, a!»ove Walnut 
Sir»N»l. the Rev. «;e<»r>r»' Hooimt F«*rriR. I>.1>. 

St. I.uke ainl the Epiphany. i:Uh. Itelew Spruce 
Stre«*t. the R«*v. David M. Steele. 

Baptist Teiupb*. Broad and Berks Streets. Dr. 
Kuss4 | H. t'onwell. 

Messial Eiitheran Cliiireh, D*th and Oxfonl 
Sfr«M*ts. the Ib‘v. Daniel E. Wricle. 

Sunday \ ft 
\t thnv o’cbx'k Sunday afternoon, at the 

M«qr ►(►'ditan <qM‘ra Ilous**. President llerls'rt S. 
iboistm iwi^sidln;:. StfH*rctHr.v of the Interior 
Franklin K. Ijiue will deliver one of the great 
in*>^|dratitmal a4ldress!‘s of tin* e invention. 

The niU'iie. Sunday afteriUMui. will Im' furnished 
i*y the Strawbridgi* A* Clotliicr ('horns. 

A|«»nday« .luiit' 

\MKriiil»ly Hall. <'4»iiiiiieri*ial MiiMeiiiu 

Ci*neral Session—President Honstm presidlnjr. 

:t :.*10 M.—('oiiriTt. 
10:00 A M.— lnv«»eati<»n. 
10:10 A. M.—.\dilress <*f welcome. Gov. .Mar¬ 

tin G Brninliangii. 
lO;;»o M. — Address of welcome. Mayor 

Th mias B. Smith. 
10:4.-; A. M.—Address of welcome. Rids-rt 11. 

Durbin, preshbuit Poor Riidiard C'lub. 
11:tMi A. M. - Ri‘Ki»onse for .Vss^Mdatisl Adver- 

tisiii;: t'lnls. William Woodbead. San Eraneiseo. 
ll:ir» M.— ReiH»rt. President H<‘rU*rt S. 

llnilsflll. 
ll:;to A. M.— Report. S<Mrctarv P. S. Florea. 
11:iri A. M.— Rejsirt. William C, D‘Ar«*y. 

chairman .\dvottisintf ('ommitBN*. 
12MMI .M.- Re|>ort. Irvin F. Paschall. chair¬ 

man Natl’Miai Exliibit ('immltUN*. 
12:1o M. RcjHirt, E. T. MenMlith. chair¬ 

man Nati'Uial Pr<';rrnniine Committ<s>. 
12:do ttnoti Adj luriiineiit to Houston Hall, for 

annual ph >(>>;:raph. 
12:;io noon to 1 ;.*10 p. M. (Monday and every 

.■(In'i* iiMoiO Band concert; luncheon serv<sl in 
FniviTslt.v of Pennsylvania Gyinnasinm. 

12:.*lo noon (Monday and ever.v other da.v)— 
i^ine|i<>on nuNdings of exeenfive committee. A. A. 
c. of W., and of National Advertising (.'omuiis- 
sbm. 

*\fleriiu«»n SeMMW»ii, 

1 :;•(» P. >1.—Ad<lr<*ss (h.v a retailer). 
2 :(M) p, M.—AiblnNis. N, C. Kingsbury, rlce- 

president .\meriean Telephoue & Telegra|»h Ck)., 
New York. 

2;oU P. M.—Address, .Vdoljdi S. Oelis. New 
York 'riinos. 

p. .M. Address, ('ynis H. K. Curtis, Cur¬ 
tis I'libUHhint; ('o.. Philadelidiiu. 

3 :oU P. M.—.\ddr(‘ss, “ITos|ntou8 America/* 
R. (ioiHlwiii Rlndt, president Ciiamlter of Com¬ 
merce* of the United StaU*8, Charleston, S. C. 

4 :3(1 P. M.—Adjournment. 
7:30 P. M.—The Night Pageant ou Rtoad 

StriH't. 

Tut'Nclay, June 27^ 

AKMeiiihly Hull, C'oniiiierx-lal ^luneiiui 

General Session—Provost Eelgar F. Smith, 
University of Penosylvania. presiding. 

!»:00 A. M.—Concert. 
b:2t) A. M.—Invocation. 
0:30 \. M.—Addr(*88. “Tlie Retail Mertdiant 

Wants to Know.** Frank Stockdale. seciNdarj* and 
lectuiHT, National Rliicational Omimittee, Chi¬ 
cago. 

0:40 A. M.—Address. “Tlte Foundation of Bet¬ 
ter HusiiH*s8.** lewellyn E. Pratt, ohalrmau Na¬ 
tional Educational Committee. New York. 

(Note.—'Hie fact that Provost Smith will pre¬ 
side at this session will afford an oppiirtunlty for 
every delegate to show. I»y his prew*nce and the 
w«*lconie we acconl our host, how much wo appre¬ 
ciate the hospitality tliat has U»eii extended to us 
by the I'nlverslty of IVniisylvanla.) 

10:00 A. M.—Departmental sessions. 
12 :30 Ntsm—Adjournment. 

1 :30 P. M.—Departmental s<*8sioii8. 
4 :30 P. M.—Adjournment. 
4 :30 P. M.—Trip to navy yard, to witness 

military and naval mameuvres, inspect battle- 
shil>s. etc. 

8 :0u p. M.—Military and naval carnival. 

Franklin Field. 

We«liieN<lHy^ June ISK, 

.\MMeni1»ly Hall, runinierelnl Miimouiu 

Geiienil Session—Vice-President Jjafa^'otte 
Young, jr., presiding. 

U A. M.—Concert. 
y :20 A. M.—Invocation. 

OI'EX FOHCM ON CU B WORK. 

0 :.*10 A. M.—Address. “The M'ell-Ralanc**)! Ad¬ 
vertising Club,’* \VilUam (Sanson Rose, Cleveland. 

0:40 A. M.—Address, “Laying (bit a Year’s 
Cinh Programme in Advance,” M. S. Kimball, 
Pl.vDioiith. Mass. 

0:30 A. M.—G«*neral discussion. 
10:0.'» \. M.—Address. “I>epartmcntal Plan of 

Organisation.*’ (Jeorge >V. Nellson, Minnea{»olis. 
10:ir» A. M.—General discussion, 
10:30 .M.—Address. “How >Ve Get. lnton‘st 

and Hold Uie New Member,** M. M’. Lloyd, Rich- 
iiKMul. Va. 

10:40 A. M.—General discussion. 
10:.*i5 A. M.—Address. “M’hat Our Club IbN‘s 

for the Business Community,** T. W. KHiuatte, 
D<*s M<nnes. 

11 :or» A. M.—General discussion. 
(Note.—All discussions will be llmlte<l to 

three minutes. 
11:30 A. M.—Address. .Merle Sidener, chair¬ 

man National Vigilance Omimlttet*. 
12 :30 n<M)ii—Adjournment. 
12:30 nom—NtHuiiiation board nuM'ts to nom¬ 

inate nicmlK*rs of executive committee and selo<*t 
tlie next convention city. 

1 :30 I*.M.—Departmental sessions. 
4 :30 I*. M.—.\djournment. 
8:00 p. M.—SiHN'ial Victor Herliert Band Con¬ 

cent. M'ililam Grove Park. 

ThurMday^ June 20, 

.\MMeiiiIIIy Hull, <'€>mniereiii 1 MiiMeiim 

c;em*ral S<'ssion—William H. Ingersoll. cliair- 
tiiHii National (.'ommission. presiding. 

0:(M> A. M.—Concert. 
0:20 M.—Invocation. , 
0:30 A. M.—Inspirational messages from de- 

partmentals (sixt(*en departnientals. five to eiglit 
minutes (*Hch). 

12 :30 noon— .Adjournment. 

A fternu4»n SeMHDiii, 

Pn*sident Houston presiding. 

1 ;30 P. M.—.Awarding of trophies. ('onHrming 
s«*hNqi(m of convention city. Election of officers. 

4 :;*») P. M.—.Adjournment. 
4 :30 P. M.—Patri«>tic nuN'tiiig in Indeiiendeiu'c 

.Square. 
8:00 p. M.—Marine Pageant. Girard Avenue 

Bridge. 

1>EPA11T>IK\TAI. SESSION'S. 

Niitioiiiil AMM«»eiiitioii of EmiiDiyliiB: 

U t li<»«rra phern. 

TUESDAY. JUNE 27. 

('Iiainnan. Ji^setdi S. Pottsdamer, Kettorlinns 
I.itlio. Mfg. Co., Philadelphia. 

10:(Kl A. M.—Grganixation. 
lO:!.** .A. M.—.Address. “What f’aii Be .Accom- 

plish«*d at tlie Conventbin.** AV. F. Powers. AV. F. 
I’owers (’<».. .New York. 

H»:30 .A. M,—.Address, “Calemlar Advertis¬ 
ing.” (f, B SiiariH*. Di*Iuival Seimrator Co., New 
York. 

11:00 A. M.—.Address. “AA’indow Disiday,” 
Sniiinel (’. Doblis. .Xtlaiita. 

1 :30 P. M.—.Afterncoii will In* deviOeil to a 
study of the advertising exliBdt at Houston Hall. 

AVEDNE.8DAA’, JUNE 28. 

2:(M) p. M.—Address. “AA'liat S<nne Retailers 
Tliiiik of Interior Store IJthograi>h.v,” AA'aller B. 
(Tierry. Merrell-Soule ('o.. Syracuse. 

2:30 P. M.—Address. “I’ackagcs and Their Ad¬ 
vertising A’aliie,” U. S. Boyd, Be<N*1iiiut Packing 
Co., ('anajoharie. N. Y, 

3 :(K) P. M.—Address, “Posters.** AA’. T^angliHn. 
-Armour & Co., Chicago. 

3 :30 P. M.—Address, “The Poster—Fr«»iii the 
l.itliegraph and P<M«tor (^*]Ung Point at A’iew,” .A. 
do Montbixiii. A. de .Afoiitbizin Co., ('inciiiiiati. 

THURSDAY, JUNE 2!). 

10:00 A. M.—Eight-minute address. “The 

AA’ork of the Lithographic Departmental,** P. D. 

Oviatt. secretary National Associati<»ii of Em¬ 
ploying IJthographers, Rochester, liefore the (Jeu- 
oral Session In Assembly Hall, Commercial Mu- 
sinim. 

Financial AdvertiaerH. 

(Chairman. John Ring, jr.. Mercantile Trust Co., 
8t. Louis. * 

TUESDAY, JUNE 27. 

10:fK) A. M.—Introductory address. John Ring. 

Jr. 
A. M.—Address. “Making Bank Adver¬ 

tising Pay,” Fred AA'. Ellsworth, Guaranty Trust 
Co.. New York. 

11:1.'* A. M.—Address. “Some Exiierleiices in 
Bank Advertising,” E. St. Elmo L(*wis, (*ami>- 
liell-EMald Co., I>etrolt. 

2:15 V. M.—.Addrt*s8, *‘'nie Art of Printing 
ApplbKl to Financial Advertising,’* Knjamin 
Sherbow, expert designer of printing. New York. 

AA’EDNESUAY, JUNE 2S. 

2:15 P. M.—General discussion and depart- 
uieiital buKim*ss dis<Mission. 

THURSIUAY. JUNE 20. 

0:30 A. M.— Harry D, Uolddiis, New A'ork 
r<*|>resentative of the departmental ihi tlie na* 
tbmal coinmissliHi. will talk eiglit minuti's IsTore 
the General Sessiiin in .\ss«‘mhly Hall, Commer¬ 
cial Museum. 

<X„te.—Following each address Imfore Finan¬ 
cial Advertis«*rs departimuital. a few minutes will 
)n> devoted to o|nmi discnssioii; and at a time and 
place to Im* anmHincwl, there will In* a series of 
moti ui pictures on bank advertising, tbrongli the 
<*ourtesy of .Af. K. MoreloMise. of tlie Gerinan- 
Aineri«*aii Trust & Savings Bank, I»8 Angel«*s. the 
pietim's liaving originally lN*en prepartnl fur the 
California Bankers’ .AsMiK-iatioii.) 

BiimIiicmm PrcMM. 

Clialriiian. A. A. Gray. Eleetrieal Review & 
AVestern FJootrleian, Clileago. 

TUESDAY, JUNE 27. 

10:00 A. M.—Progress Report. “The AswM-lat- 
Busin<*ss Papers. Inc.,“ by Prt'sldeiit A. A. 

Gra.v. 
10:15 M.—Report of the committee to co- 

o|H*rate with tlM» Federal Tratle ('ommission. 
10:45 \. M.—ReiM>rt of the committee to co- 

o|>orate with the Bureau of Foreign and l)onn*stlc 
C'onimeree. 

11 :00 A. M. — Address. “AAVb‘«Hne to tlw Busi¬ 
ness Press Departmental,** David Ezekiel, pule 
lisher Modern Merclianf and Grocery AA’orld. IMiil- 

adelphia. 
11 :15 A. M.—.Address. “The Plaee of tlu* Busi- 

m*ss PaiN»r in the A«lvertlsing Plan.’* .1. J. Ro<‘k- 
well, MeGraw Publishing Co.. New York. 

11 :45 A. M.—Address, “.Advertising Trade- 
inark«*«l G<H>ds in BnsiiH*ss Pa}a*rK,’* A. C. Pear¬ 
son, Drygmnls R'onomist, New York. 

AVEDNESDAY, JUNE 28. 

2 :b0 P. M.—.Addn'ss. “Tiie < >p|>ortunily of the 
Business Pajier to Participate in the Creation of 
Foreign TraJe.** (*. A. Tupi*er. Mining and En- 
gim4*ring AA’orld. ('Iileago, 

2:30 P. M.- -Ad«lri*ss. “Training the Adver¬ 
tising Representative.*’ J. II. Lytle, Shoo & 
Ijeather Rejs^rter. Bi>ston. 

3:00 P. M.—Ad<ln*ss. “(’onimuiilty lH*v«*lop- 
inent Through Rusliiess PH|»ers.” E. C. Hole. 
Amoriean IvUmlternian. Chicago. 

3 ::*.(> P. M.- .Addn'ss. “-\4lvertislng Agency- 
Business Pr4‘ss Relationsliips,” E. R. Shaw, Prac¬ 
tical Engineer, ('liicago, 

4 :(M) I». M. Aildr«*ss. “The Business Paiier 
from theA’iewp 4111 «»f the .\«lvertiser and Ib ader.” 
C. H. ('lark. Robbins A* M.vers Co., Spritigti4>ld, (). 

THURSDAY. JUNK 2i». 

!»:3o A. M.—AA’illiam II. T'k(‘rs. T4*a aiul Cfiffoe 
Tra«le .bninial. New Akirk, will present the de¬ 
partmental’s iiispirntbuial m4*ssage, “Tlie Busi¬ 
ness Press D4*partiii4*ntal,** to the <b*iienil Ses¬ 
sion ill Assembly Hail, (Nunmercial Museum. 

Dili I y \i*«VM|»»|»erM. 

Chairman, I^afavelte Yming. jr., I>es Midnes 
Capitol. Dt*s Moines. 

TUESDAY. JUNE 27. 

10:00 A. M.--Afblress, “Truth in Advertis¬ 
ing.” Saiiimq Hopkins .Ailams, New A’ork Tri¬ 
bune. New A’ork. A4blr4‘sK. “.A Defen(*e of Pro¬ 
prietary Mediea! Int4*rests with Resjan t to Ad¬ 
vertising.” H. B. Thoni|»son. attorin^y f4»r the 
Pn‘prietar.v Ab'dieal .A.ss udatioii, AVasbingtoii. 
D. (^. GefuTal di'bate. open to all In attend- 
atiee. Election of offioi rs 

1 ::bi M.—AddiH'ss. “Tlie Sort of Coopera¬ 
tion Newspapers Should Extiuid to Adv4Ttis4*rs 
am! .Advertising Agem b's.” Paul K. Faust, Mai- 
lor.v Mitehell A Faust, a'lvertising ag4-ney. ('lii- 
cng4>. Addr4‘ss. “A Stmly of Newspa|»er C<Miis'ra- 
tioii : AA'liat It Is and AA’liat It Slioubl Ib*.” G. 
Svlward Iluxton. jr.. t»usiness manager. ITovi- 
d«iee J4»urnal and Bulbqiii, Provid(*nc<*. R. 1. 
Alldress. “AA’hat N4‘ws|>a|4er CrHi|M‘rafion Slionl<l 
Ib* as Indieatei] !»y the Investigations of the Bu¬ 
reau of .Advertising,” AA’. A. TiiotiiH^ui. 4II- 
ns'tor of the Bur4*au of Advertising of the 
.A. N. P, .A.. New A’oik. General deliate. 

AVKDNE.8DAY, .TI NE 28. 

I :30 p. M. — Address. “How NewspaiHTs Can 
Iinf»r4»ve 'Hieir Solleitati4Uis with Advertising 
Agencies.” Richard -A. Foley. Richard .A. Fole.v 
.Agenc.v, I*1)ilade|pbia. Aiblress. “A History of 
tile Press .Agent .Abuse ami tlie Ibmusly,” L. B. 
Palmer, general manager of the A. N. P. A., 
New York. -Aiblress. “Tin* A’igilam-e AA’ork of 
tlie Associabsl Cliilm as Relating to Newspa- 
|*ers.” H. J. Ki'iiner. secretary National A’lgl- 
luiice Ouiimittee. linliana{N»Hs. General debate. 

nire€*tory ]*iilillMherM, 

(iiainnan, AA’ilson H. !>*<•. Price & Let*, 
New Haven. 

TI'KSDAY. JUNE 27. 

10:(Mi A. M.—D|H‘iiing remarks. ('Iiainnan 
AVils4m H. IxH*. 

10:15 A. M.—.Addrt‘ss, “Dire4't4>rbs and Tlielr 
National Circulation Throngii Reference Libra¬ 
ries.” John Cotton Dana. Iliiraiian. Frt*e Public 
Library, Newark, .N. J. 

10:40 A. M.—Ad«lr4*ss. “The Value of Direc- 
torb's fr4im a Kgnl .8ian4liM»int.” James L. Gnra- 
brant. lawyer. Newark, N. J. 

II :05 A. M. Ad«lr4*ss. “AA’liat AA’i* May Ae- 
cotnplisb q'hnnigh Kilncatiiui,” HuiN*rt J. Fani- 
iiain. the Price & Ian* Co.. Newark, N. J. 

11:30 A. M.—A4ldrt*«M. “Tlie l>eveb»pment and 
Futun* 4if Trade Directories,” Hanild M. l)avl- 
sou, Davison Publishing Co., New York. 

11:55 .A. M.—.Aihlress. “Classitlml Teleph.iiif 
Directory Ailvertlslng and Its Problems.” 
vey AA’<mmI, with K. H. Donnelley, New A’ork. 

1 :30 P. M.—President’s address, AVilliain (; 
Tor<*tiiaiiH. Philadelphia. 

2:(Mt P. M. — Secretary-treasurer’s rt*i»oit 
TlitMi. F. Smith, St. Paul. 

2:30 P. M.—Address, “Our lUdation t(» thi* 
Assoeiateil .\dvertlsiiig Clubs of the World.” Wib 
son H. Iji*e, New Haven. 

3:00 P. M.—Aildress. “The l*ntli tif tie* Dl- 
rt'ctory Faker,” RenU*n H. Donnelley, Clilia;:. 

AVEDNESDAY, JUNK 28. 

1 :30 P. M. - Address, “The PossildIltt4.s q n 
National .Advertising Cani|)iiign,” R. L. (•.ii, 
jr.. D4*trolt. 

2 :(M> P. M.— .Adilress, “IVaetii'al I.«‘ks4»iis Ti,. 
rlv4sl from Piibllsliing a DiP4*etor.v of tin* AV-.jId s 
Business (.'eiitre.” K. L. lioranger. New York 

2:30 P. M.—Aibln-KK. 4. Hill. Atlanta. 
(Note.—Th4*re will also la* an evening iii4<4*tihg 

(tf the Ass(Kdutioii ef Atiierlean Dire4‘t>tr.v Puti. 
Ushers, the tiiiii* and place of wlil<-h uilt !•(. 
anmMin(‘4*tl l»y lTt*Kl«leiit Tondiiaiin. l 

\MH«»4*lfite€l lie till I A«l vert iMerK. 

Chairman, Frank .A. Blat'k. AATii. Fileiie's S hk 
Co., Ibiston. 

TUESDAY. JUNE 27. 

H»:00 .A. M.—.Aniiouncem»‘nts. Siibj4*4q : “U.iw 
.Alindi Should a Store S|M*nd for A<1vertislngV” 

10:05 A. M.—How Much Should a D*pjiit- 
m4>nt Ston* S|M*ml? 

10:25 .A. M.—F>ls4*iiKSlon. 
10:40 \. M. — How Much Should a S|MMia1t.v 

Stor4* S|K*iid? 
11:00 A. M.—Dis4*iiSH|on. Sul»j4*4*t: “AA le 11 

and AATiere ShouM a Rt*tall Store .\dv«*rllse'?” 
11:15 .A. M.—A Deiwrtinent 8tor«*. 
11:35 .A. M.—Discussion. 
11 :50 .A. M.—.A SiM*ciaity Store. 
12:10 .A. -A1.—Discussion, 
12:25 A. M.—N^miinallon (from tlie flo»r» 4*f 

iiotniinitiiig eommitt(*e. Snl>je<'t: “AA’liat Shall 
the .Apin'hI lb*, or How Should a Ibquil Store ' 
A4|v«rtis4*V” 

1 :.'10 P. M.—K4>r a Department Store. 
1 :50 P. M.—Dls4*i]ssioii. 
2 :05 P. M.—F'or a Sra‘clalty Ston*. 
2:25 P. M.—Discussion. Sniijoct; “AAiml'iw 

Decoratbni.” 
2:40 p. M.—F4ir a D(*partineiit Store. 
3 :(Mi P. M.—For a Siandalty St4»n*. 
3:20 I*. M.—Dist iission. Subjivt: “Mali-4irder 

Publicity.” 
3:35 I*. M.—SiM-aker. 
3:5.5 P. M,—Discussliin. 
4:10 P. -AI.~gn(*stlon lb»x. 

AVEDNESDAY. JUNE 28. 
Sul^ject: “Prbv Maintenance and the St4*\4*ii^ 

Bill.” 
1 :3o P. M.—Affirmative. 
1 :50 p. -AI.—N4*gative. 
2:1(» P. M.— Discussion. 
Subj4*et: “Cisi|s*ratlve Retail A4lv4*iiising— 

Disfday AA’4*4*k, ‘Dollar Days,* etc.” 
2:25 P. .AI.—Sis»aker. 
2:45 P. M.—Dlscussbin. Subject: “Trading 

Stamps and C*ou(KmH.” 
3 :(Mt p. M.—Affirmative. 
3:15 P. M. — Negative. 
3:30 P, M.—Discussion. 
3:45 P. .AI.—Business m<*4>tiiig: imports ef 

e4mimittees on raising standards of praetbe and 
4tn nominations; election of officers; new busi- 
n4*ss. 

4:30 P. M.—Adj(Mirninent. 

Cirniihfc .%rtM .%MMO(*lHtt<»ii. 

(’liairman. H. H. Cmike. New York. 

TTie following are tlie subjects to N* taken up 
at tills defiartiii4*nta1 confereiK*e: 

Ibiw to Induce Printers to Live Up to C.»st 
Syst4*ms and S**!! at C »st Pins a Prefit. 

Ibiw to Make .Added Sales in (H*! Mark4*ts-~ 
Ib»w to Reach N«*w Markets. 

C4mipf*tition Ib*tW4*4*ii the Small T44wn and tin* 
City f44r tlie Traile of the ('ity Ibiyer. 

Dull PnjH'rs vs. Coated PaiH*rs in Ailvertising 
IJternture. 

H44W to Live Up to the Slegaii “Truth” S» 
You ('oubl Notl(*e It. 

Quality A’alue in Drawings ami Plmto-Engrav- 
ings. 

Class Distimqfon In Plioto-Engraving. 
A'alue itf Quality in EliHtrotyiK* Plates. 
The Rilatioii of the .Advertising .Alun !<» the 

Printer from a Printer’s Point 4>f A’lew, 
AA’hat Is a Legitimate St'Iling (’4>st for Print¬ 

ing? 
AA’liat is .Art in Printing? 
Qualifications for Service Printing. 

Iiireet-by-Mail Advertising—The New Mea in 
Printed Salesmanship. 

AA’hat a Printer Should Know .About Adver¬ 
tising. 

'Hie Printer and the A»lvertislng .Agency: (l.i 
.As the -Agent Sees It. (2.) As the Printer Se4»s 
It. 

AtlverliMini^ Speeinlty Mnnufa<»tur«TM 

Oliainimii. Then. R. Gerlaeh. Gerlaeh-Barkl >w 
Co.. .Toilet. Ill. 

This 4l4*partnient will disi'iiss the following 
subji'fts : 

“The A’alue of an .Ailvertising S|iecialt.v.“ 
“.After the AA’ar—AA’hat?” 
“Ibiw bi Interest tlie Ailvertising .\g4*nrl4*> 

and .Advertising Manag<*rs in the Bem*fits of 
Sis*4*lalt.v Advertising: AVhat AVoiilil Be the Ibst 
IVdb'v to Pursue in Ib»veloplng BusiiH*ss with 
.\gt*ije|4*s?” 

“Tlie Api4lieatb»n of Praetieal Sales Plans in 
the l’s(* (4f .Advertising S|»e<‘la!ties.” 

“The Object of Tills Assoeiatbui and How It 
(’an Benefit from Its .Affiliatitin witli tlie A. .A. 
C. of AV.” 

“’I'he AA’omlerfiil Growth of the Advertising 
SiKH’iaIf.v Iinbistry.” 

“AA’liat S|M*eialty .Alainifaeturers Should Dii (> 
Induce A4lv(*rtlsiiig Agc'iits to Re'-iminiend Their 
.Al4*4liiim t4) ('lients.” by a sp4*aker from the .Af- 
fiiiat(*4| Asso<*iHtioiiH of Ailverlisiiig .Agents. 

“How Can SiKclalty Advertising Be Brought 
More EIT(*etivel.v Before the Retail Trade?” Itv 
a s|K*aker from the AsKsdateil Retail Ailver- 
tisers. 

“The National Advertiser and the Ailvi-rtlsing 
SiKHialty,” by a siH*aker from the Association of 
Natiiuiul Advertis4*rs. 

KellvfoiiM l*reMH AHMoftntlon. 

Cliniriiiaii. John D. Kiiirii'li, tin* Stamhird. 
Chicagii. 

TUE.8D.AY, JUNK 27. 

lti:15 .A...AI.— K4*|H>rt of ehairiimu. Keisirt of 
secretary uud treasurer. Uei»ort of comiulttee. 
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al: iiiiMsioii iHianls; hcIkmiIk; coIIi^om; 
ojii j<riniiiarl«*n. (h) TraiU*: «‘quipiiioiit ohurch- 
I'ti; srli(M)lti, iHMtnlM; vtv, <c) 
n4>UM'lu»M: fiNNl. : Iuxiirl(*K. 
auii wlilcli to th<> roiiifort 
i)t the family. *‘IVr»oiial Kx|H*rleiie<*K/* (u) 
tH>l>ertnuity graKlJe*!; tti) tratle; (c> lioiiKeliohl. 
•*K<‘*i<iirenM'ntK/* (a> on the part of the agent; 
(h) hy the advertiser; (c) Ideal publisher. 

WFU)XK.S1>.VY. JINK 28. 
1 :‘»0 P. M.—Kxwutlve H«‘»Hl4>n, for meini>erH 

of the deimrtuieiitai only; ehH?tion of ottlrerH; re- 
oratitiizutioii eotiiniittiH*; publishers* <‘l»llllllitte<^ 
•'IMslivvaMhitig," *‘.Me'too** fudieitation; deiioni- 
lnati<Uial iiiHiieoc*** or pull, ratln'r thau buHlueKH 
reas'ii«. (We eannot work together elWeiently 
MK ( lass piiblicatloiiM uiilesH nil eonforiu to cer* 
tala tHiHiiiesa ataiidardHt. 

TIirKSHAY, JI NK 2b. 

b::iO A. M.—A representative will convey the 
deiMriUMMitul'a uiesKage at the tfeiieral Sessi.ui 
fu As'H'iubly Hall, ('oininereial Musimiiii. 

INiMter AilvertlMiiiK 

niuhiiian, Kerwin 11. Fulton. Van Iteuren A* 
N. Y. HllliMwtliig <*o.. New York. 

Addreas, “The Kv«diitioii of Poster Art.*’ A. 
(le M«uitluzin. de Mtaitliixlii (*o., FIneiniiati. 

Address. **Huiltliiig Up a Poster Design,’* S. 
J. Iluniiitoti. .\nieriean Poster (.'o.. New Volk. 

Address. ‘'Printing a Poster," Je lb»y Lutliuiii. 
.Vddress, “C*oustrU(*ti4»u, 0|M*ratiou, and 

Maiiiieltance of a Poster Plant." tieorge W. 
Khdser, Foster A: Kleiser. .San Franels«‘j. 

.\«ldress. "Truth and ('ensorslii|( lit I’oster .\d- 
veitising." Uarney l.ink. Van Peurtui A N. Y. 
Itillp4»»tliig i’o., .New York. 

Address. "Poster Ik'partinents in K<*hoolH and 
KNiiibitlons.'* (*. K. AtchlnsuD. .\tlauta. 

Address, "The Poster as a Part in a tleiierai 
('uinpaign of National Advertising." M. F. Ited* 
diiigl<ui, poster Selling (V>., St. l«>uis. 

.VthlresM, "Service to the .Advertiser," George 
Knos Throop, (*lji(*ug4. 

Address, "The Poster With the NewKpa|»er,** 
Pliurles M. .Noreross, Pliicago. 

.Address, “TJie Poster With the Magazine, S4.s‘- 
ular and Trade Press,*’ Uols^rt Frotliinghain, A. 
M. Itriggs New York City. 

Address, "(’ireiilatl'Ui in P«;ster A«lverti.slng." 
Frank II. Uowe. K. L. Itiiddy Co., Toronto. 

.Aildress, ’‘Deiiionstratioti Value in Poster .Vd* 
vertising." Ivan It. Nordheui, Ivan H. Nonlliem 
Co.. Pittsburgh. 

.Address, "IxK'al Poster .Advertising us a 
NeightK>rliood Ketall Stiinulunt," Ge<irge L. t.’heii* 
neli, Columbus UiDiMsting Co., Coluinbiis. i). 

Address, “Selling Poster .Advertising." K. L. 
Kiiddy, K. 1*. Kiiddy Co., Toronto. 

.Address, "Organization in .Ailvertising." .lohti 
II, I^gemaii, aeereiary, IN»ster .Advertising .Asso¬ 
ciation, luc., Chicago. 

.Afldress, "llie Poster, the Salesman, and the 
Ibdaller,” .M. F. .Aeheiihach. Pittsliiirgh. 

NoiiiiuutioD ami election of otti<‘ers and repre¬ 
sentatives oil the National .Advertising Coiuiiils- 

biou. 

CO^F*KI<K\rKS. 

I'liiirelt .\4lvertiMl1iR. 

(Iiairinan, Dr. Christian F. Helsner, Grace M.*F.. 
Church, New Y'ork. 

Dr. Itcisner states that he has tlie promise of 
AVllliaiii K. Itarton, D.D.. (Thicago; Bishop J. F. 
Berry: the Uev. Daniel K. Weigle, Philadelphia; 
Ibiy B. Guild, D.D.; J. Whitcomb Brouglier, 
D.It., Iwos .Angeles; Gfstrge C. Shane, Phliadel- 
plila : S. I'^arle Taylor; .laines Keeley, editor of 
the (liteago Herald, and others of (H|Uu1 note, 
as lairticipaiits. 

(.Note.—It is owing to tlie lateness of tlte ar- 
rungeiiieiit for this coiifer«*u(*e, ami not to any 
luck of effort on the i>art of Dr. Ueisiier, that 
the subjects and the programme arrangement can- 
not be announced at this tiuie.j 

TeiielierH of AilAi^rtiMiiiK:. 

(’halrman. AA’ulter Dill S<-c»tt, Professor of Psy¬ 
chology, Northwestern University. 

TUK.SDAY, JUNK 27. 

10:20 -A. .M.— Swretary’s re|>ort, (i. B. Hotch- 
kls.s, .New York University. Treasurer’s report. 
.Aiartin D. Piene, Y. .M. C. .A., (Jantoii, O. .Ad¬ 
dress, "AVhat the Business .Man AA'aiits from the 
.Student of .Advertising," S. Ibdaud Hail, Alpha 
Portland CeiiuMit (.’o., Kastou. Pa. .Address, 
"AA’liut Should Be Taught in a College Oiurse in 
.AtIvertisingV" John K. Treleven, University of 
Texas. .Address, "The .Student's Point of A'lew." 

1 :2i> P. .M.—Hep4»rt of Publicity Coininittet*, 
llitgli K. .Agnew. University of AA'anhington. 
.Ad«lresM. "Function of the Y. M. C. .A. in the 
Teaching of .Ailvertising." Frank licroy Blun- 
ehard. tslitor of Tiik Koitou a.nd I'L'Ui.isiifrK, 
.New A’ork. .Address, ".Advertising in the Sec¬ 
ondary Sch(M)ls. .Address, "Helaiion of Adver¬ 
tising. Salomaiibiiip, and (’laiimerciai Corre* 
sisiiideiice.** Address. “Teaching .Advertising by 
Corn‘siM>ndence.“ C. AA'. (.’hant, the Sliaw Sc*b<Kils. 
Toronto. Itound table disiMiMsion of laboratory 
iiietliiHls, UmI by B. (J. Bllven, University of 
Southern California. 

WKDNKSD.AY, JUNE 28. 

1 :2U P. M.—HejK)rt of Committee on Ib'seurch, 
Paul T, Cheringtoii. Harvard UiiiA’erslty. Ail- 
dress. “Dpportuiiitit*s for Advertising UeHiniixh," 
Murry L. Hollingworth, C-olumhia University. 
.Addri'ss, “Some Iteseurcli -Methisls," Daniel 
.Starch, University of AA'iscousin. Address. “K^*- 
lation «>f the Teacher of .Advertising to Busi¬ 
ness," Walter Dill Scott, Northwestern Uiilver- 
slly. .Address, "Teaching of .Art in Advertisiug," 
Frank .Alvaii Parsons, New York UulA’ersity. 
Itcpoi't of nominating committee and election of 
directors. 

C’liili Hiiil C'liib Orjg:Hiiii. 

('Iiuirmaii, .V. .M. Parrott, Baltimore; sub-chair¬ 
man for Club Organ Session, Ben 

C. Pittsford. Chicago. 

Tlie progruiiiiiie fur the Conference of Club 
S«*cretaries, with which tlie Conference of Club 
Organs has hetui combined, this year, provides 
for an oihui forum form of meeting. The two 
si^ssioiiK Tuesday will be devoted to a general 

disi'iisslon of the A*arioiis prtddeuis eonfrontlng 
till* eliih s«*cretary. and club treasurers have Ikmui 
usk(>4) to parflcijiate. It is the plan to throw* 
the iiHH^tiiig otien towani the end of tbe Tues^lay 
afternoon wsslon. for tiu* iiitriMliiction of any 
new siihjiH't a 84*<Tetary or tr<»asur<‘r may desire 
to have disciisstHl. .Mr. Parrott will preside at 
the two sessions Tuesday and Mr. Pittsford at 
the Wednetalay session, w’hlch will be devote^l 
eM{ie<‘iaIly to the discussion of club organ prob¬ 
lems. iiie progruuinu^ are: 

TUESDAY, JUNK 27. 
New Meniliers—a. How WM'ftreil. b. Through 

Standing .Meuiliership Committee. c. Throiii^i 
siieeial campaigns, d. llirough orgatiize<l trade 
teams, e. .Application blanks, f. How eU‘Cte<l. 

Holding Meml>ers (making the club worth 
while)—a. Ke<>plng members iiiformeil of activi¬ 
ties. b. Making inactive memliers active. c. 
Should iiieiiiliers 1h* upiNdiibsl to serA'e on com- 
iiiitti^'M or make tlielr own Miectlon? 

Standardization—a. Club names, b. Club Con¬ 
stitutions. 1. Puriioses; 2. .Activities; 3. Stand¬ 
ard of practice (moral ctale). c. Club insignia, 
d. .Applieatioii blanks, e. Membership cards. 

Ciunmlttee ActivltU^s—a. Public entcrprlws : 
1. <'<Mi|ierative or initiative; 2. Commercial; 
3. (’Ivlc. b. Vigilance (lietter business) : 1. FMu- 
eatioiial: 2. .Militant, c. Eilucational: 1. Study 
eluss; 2. Ituind table; 3. KdiK*atliig the public 
to ailvertising. 

Programmes for Club Meetings—a. Organiza¬ 
tion of committees: 1. Standing comniitB'es; 2. 
(’oiiiuiitteo to handle special subjects; 3. Separate 
coiiiiuitUM.* or a chairuiuii for eai'h iiiei'tiiig. b. 
Tiim* of meeting: 1. W’tH'kIy; 2. Monthly; 3. 
.N.>on-day—with or w*lthout luncheon; 4. Night— 
with or W'ithout dinner, c. Educational: 1. 
Siieakers; 2. General discussion. d. Inspira¬ 
tional: 1. C*1iaraeter of addresst^s; 2. .At what 
Intervals for l>est results, e. Eiitertaiiiimuits: 
1. (*lianicter of entertuinments; 2. -At what in¬ 
tervals for best results; 3, Sbonhl the ladies Ik‘ 
invited? 4. Should eaeh entertainment pay Tor 
ItjMdf? 

Hoiitine of Secretary’s Office: a. Dues; b. Cv 
oi»erut.ion of 8e<*retary with other officers and 
comiiilttees. c. R4H*ords and accounting inethoilH. 

WKDNKSDAY, JUNK 28. 

1 :30 P. .M.—Purisises of this Conference, Ben 
Pittsford. Chicago. 

1 :45 P. M.—.\d(lres.s, “News fur the Club (Jr- 
gsiti." Maurice KIgutter, Tuleilo. 

2 :(M> P. M.—(leiieral di.>*<*ussion. 
2:1.7 P. M.—Address. “The 'Club Organ and 

the MemlM*rshlp." Thomas AV. Garvin, Cleveland. 
2:30 P. M.—General dlMcussiun. 
2:45 P. M.—.Addr«*sH, “The Club Organ and 

Advertising," Paul Hutchinson, St. Louis. 
3:00 P. .M.—General discussion. 
3:30 P. M.—0|»eii Foniin, at wliii'h new* sub¬ 

jects may Ik* prest*nte<l and at which the prob¬ 
lems of Individuals present may be presenttsl for 
discussion. 

4 :3U P. M.—Adjuiirument. 

<.'c»niiiiiinlty AdvertiMinu:. 

Chairman. A. AV. McKcand, McKeand .Service, 
IndianaiKilis. 

TUESDAY, JUNE 27, 

10:(M» .A. M. Slat»-nM‘nr of Piiiim»>«' ot I'oii 
fereiice. O. C. Ham. .N<*w York. .Addr4'j»s. U. 
loHMlwin Bhett. Charleston. S. President 
(3ianil>er of ('oiiiiiieree of the Uniteti Stale-*. 
"General thitliiie of Coiiiiininity Advertising." 
"C>oiiiiiiunity Advertising Besnlts from the S«*e- 
r(*tarial Sland|M>int," N. Biwkner. secretary 
Board of Trade. Asheville, N. C. (The Hpeak«‘r 
will be prepurcil to answer <iu<*stions. and will 
have an exhibit of copy, Isioklets. and statistics 
slmw'ing actual results.) "AA'hy the (trove K-tati* 

• Invi'Sted in -Asheville.’* Fred 1. S4*ely. tiiaiiager. 
Grove Park Iiin and (5rove Estate Pro|M*r!iis. 
AslM*TiIle. ('I'lie siH*aker will Ik> preparel to 
answer «iueations.) General diaenssinii. 

AFTEUNTIOX SESSION. 

1 :30 P. M.—"The Pn'parati m uf Copy f*"' 
Nashville." "AA’Iiat Nashville Ib-eeived In Keturn 
for her Advertising Appropriation." UoUTt U. 
Burch, chairman executive coinmittef. <»r John 
M. Gray, president -Nashville linliistrial Bureau 
(The siK*uker will Ik* preparol to aiisW4*r ipies 
tions.) ".All .Advertising Kxifrleiiee.*’ “The 
Uuilroad’s Part in CiHiininnity .\dvertisliig.“ 
General siminmry. “Shall Coiiiinuiiity .Adver 
lls«*rs Form a Departm<*iitai of lie* .V. .A. C. of 
AV.?" 

(.Note.—It will 1n‘ det<*rniinol. hy tlioso at 
tending, wlietlier there shall U* a Iliird sessh.ii. 
AA’i*4liieH4hiy afteriiiNm. | 

GOLFERS NOT FOR<;oTTF.\ 

Many Links Open aiul Ri;; Hun*li<-ap 

Tournament for Goiiveiitioii \ isilors. 

Visiting golfers during and following 

the A. A. of \V. (’onvention in Phila¬ 

delphia will find they have not Imm-ii 

overlooked. 

A l)ig handicap tournament has iK-en 

arranged at the S«'aview link.s, one <if 

the he.st course's in the country, for 

June 30. Club handicai>s will govern. 

There will be three flights—handicap 

from 1 to 15, inclu.sive; It! to 2o inclu- 

.slve; 21 to 27, inclusive—and any one 

over 27 going into third cla.ss. The 

prizes will include gold, silver and 

bronze medals, also cups. The Franklin 

Cup, a beautiful troithy given by I’oor 

Uichards Warner and Howden will be 

given as a first flight prize. 

On Monday, Tuesday, Wednesday, and 

Thursday golfers may play at clubs 

near Philadelphia, about twenty in all. 

I'wenty visitors’ cards will be i.ssued for 

each club each day. 

The untemtype 
Kair Plav - Fair Prices - Fair Proei'ts 

Model A 
Single Magazine 

$2100 

Model B 
Two Magazines 

$2600 

Model C 
Three Magazines 

$3000 

Standardized and 
Interchangeable 
Models. 

Our Aim Is 
that one Intertype shall sell 
another. 

To this enci we build to satisfy 
the buyer, please the foreman, 
earn the respect of the machinist 
and the good will of the operator. 

Intertypes, therefore, must run 
well and wear well. 

They Do! Ask the User. 

INTEMTYPE C.OMPOMATION 
NEW YORK 

WORLD BLDG. 
CH ICAGO 

OLD COLONY BLDG. 
NEW ORLEANS 

316 CARONDELET ST. 
SAN FRANCISCO 

S6 THIRD STREET 
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I A HOSE who have finished 
I by making all others 

think with them, have 
'!ly been those who began by 

•j'ing to think with taemselves.” 
—Colton. 

IF newspapers cut out returns, and 
the makers of news print speed 

up production, these two factors will 
stabilize the pulp-paper market, and 
sidetrack the predicted famine. 

Tj S of the merchants 
who give trading stamps do so 

because some competitor does. They 
would stop if he would stop. They 
should not wait for him to stop. If 
they will tell, in their advertising, 
why they have dropped the stamp 
lure they will force the competitor 
to follow suit. 

<4 A CCUMULATING a compe- 
JX tency.” Does this phrase, if 

used in connection with an adver¬ 
tisement of stocks or bonds, impress 
you as undignified, or unethical? The 
Board of Governors of the New York 
Stock Exchange rules that it is ob¬ 
jectionable—and that members of the 
Exchange shall not use catch-words 
or phrases in their advertising. On 
the lines laid down by this Board, 
for the guidance of Exchange mem¬ 
bers, physicians could advertise with 
entire propriety. 

SS. CONRAD, a Boston merchant, 
• does not, believe that it is 

proper for a retail merchant to help 
make a trading stamp company rich 
at the expense of his customers. The 
spirit of the Boston Tea Party sur¬ 
vives in the Hub. 

The New York photo-engravers, 
having abandoned the "Stan¬ 

dard Scale of Prices,” under the po¬ 
tent persuasion of the District At¬ 
torney, will issue individual price 
scales varying but little from the 
rates fixed in that document. It is 
pi-fedicted that little relief from semi- 
prohibitive prices for cuts will be 
found until the metals markets have 
become stabilized. Comjjetition, how¬ 
ever, has worked wonders in these 
matters many times in the past. In 
spite of disturbed conditions in this 
trade, the general conviction among 
consumers is that prices are inflated 
—that they are based in part on 
present costs of production, and in 
part on fears of suddenly rising 
costa 

From all quarters come reports 
of new wage scales in the news¬ 

paper offices—always showing in¬ 
creased pay for the employees. All 
supplies are going up. A news 
print famine, with its inevitable 
rice rocketing, seems less menacing 

than a month ago, thanks to the rig¬ 
id <‘conomies going into effect with 
all newspapers—but the danger has 
not wholly passed. Yet we hear 
little or nothing of higher rates for 
advertising—some papers still strug¬ 
gle under the needless losses due to 
the return privilege—and hundreds 
of papers which should sell for two 
cents per copy are still sold for one 
cent. If the business of publishing 
newspapers is, as these things 
would indicate, not subject to the 
economic laws governing other busi¬ 
nesses, then. Indeed, “all’s right with 
the world.” 

BAY STATE SBOWING THE WAY 

ASSACHUSETTS is taking 
prompt advantage of the Su¬ 
preme Court decision on the 

trading stamp and coupon cases. The 
Cavanaugh bill, which has been 
passed by both Houses, was, in its 
original form, rather drastic. It 
provided for absolute elimination, 
for flat prohibition, of the trading 
stamp and coupon business in the 
State. 

The Attorney-General, appealed to 
by the House Committee for an opin¬ 
ion as to the constitutionality of the 
bill in that form, advises that such 
a law would be constitutional In so 
far as it prohibited the traffic in 
these devices as now generally con¬ 
ducted, where redemptions of stamps 
and coupons are made by the com¬ 
panies engaged in the stamp and 
coupon business; but that the indi¬ 
vidual merchant has a right to is¬ 
sue and redeem stamps or tokens, 
where the redemption is made in 
cash or merchandise in his own store. 
In this opinion the Attorney-Gener¬ 
al is following the rule laid down by 
.Justice McKenna in the Florida and 
Washington cases. 

He reminds the House. Committee 
of the Supreme Court ruling that a 
State has absolute power to abolish, 
within its borders, any form of traf¬ 
fic which has the nature of a pub¬ 
lic evil or menace; and that the law¬ 
makers of a State are assumed to 
be competent judges as to what sort 
of traffic comes under this head. 

The right of a merchant to give 
to his customers a cash rebate, or 
a rebate in merchandise, seems to 
have been recognized in Justice Mc¬ 
Kenna’s decision; but the transac¬ 
tion must be one between the mer¬ 
chant and his customer, and not one 
in which a third party enters, impos¬ 
ing a tax on one or both of the par¬ 
ties to the transaction. It was, of 
course, the part of w'isdom for the 
adherents of the Cavanaugh bill 
to see to it that, as finally enacted, 
it should include a provision of this 
sort. 

In framing State legislation tend¬ 
ing either to license and regulate, 
or to abolish the trading stamp and 
coui)on system, the lines laid down 
by the Supreme Court rulings should 
be strictly followed. If that is done 
such laws will stand every court test 
and they will also accomplish the 
purposes for which they are made. 

ON TO PHILADELPHIA! 
T Philadelphia, in the last week 

of June, the advertising men 
of the continent will assem¬ 

ble for mutual counsel. 
This year’s convention of the Asso¬ 

ciated Advertising Clubs of the World 
will be bigger than e\er before»-big- 
ger in attendance, in significance. 

The convention will bring together 
the top-notch men in every line of 
advertising effort. These ■will offer 
counsel to the others who aspire to 
top-notch status. In the city of 
brotherly love there will be the spirit 
of brotherly cooperation. 

The various units of the great or¬ 
ganization will retain their identities, 
this being well provided for through 
the feature of “Departmentals,” by 
means of which the man interested 
in a special phase of advertising 
work, or engaged in it, may meet 
and know and counsel with his con¬ 
freres and competitors in that line. 

Every man engaged in the adver¬ 
tising business will want to attend 
this convention—partly for pleasure, 
chiefly for profit But the attendance 
should not be confined strictly to ad¬ 
vertising men. Newspaper men, men 
interested in any phase of newspaper 
making, should be there. It is not es¬ 
sential that one be a member of any 
advertising club. For a nominal 
charge any one may secure a regis¬ 
tration card, admitting him to any or 
all sessions of the departmentals, 
giving to him all of the privileges 

of club members except that of vot¬ 
ing. 

' This will be a new sort of Con¬ 
tinental Congress which the live-wire 
city of Poor Richard will entertain— 
a Congress vast in numbers, sur¬ 
charged with the American spirit of 
useful and worthy accomplishment. 
You will have, during that week, an 
opportunity to come in touch with 
the doers of things, the apostles of 
ideals, the men who keep the wheels 
of business life turning. 

Read the programme of this con¬ 
vention, published in this issue, and 
then decide that your mo.st important 
business for that week is in Phila¬ 
delphia. 

HOW THE NEWSPAPER SERVES 
ON C. SEITZ, in his address to 

the students of journalism at 
the Maine University last 

W'eek, said that, in the smaller com¬ 
munities, the newspapers may stop 
all abuses by simply printing them. 
"The small editor can clean up any¬ 
thing by simply printing the facts 
over and over again.” 

True to his habit, Mr. Seitz has 
condensed a sermon into a sentence. 
It has long been a puzzle to news¬ 
paper men that this master of the 
incisive phrase should devote his 
chief energies to business manage¬ 
ment. The answer lies, perhaps, in 
the fact that, while he would make 
one of the greatest of cditor.s, he has 
already attained to the highest dis¬ 
tinction as a publisher, and finds. In 
the conduct of the New York World 
a task appealing to his taste and 
stimulating to his genius. 

If any flaw' inay be found in the 
doctrine urged by Mr. Seitz in this 
speech it is that he appears to limit 
it to the small newspaper. The great 
newspaper may “clean up anything 
by simply printing the facts over 
and over again,” illuminating these 
facts through editorial comment. ’Hie 
World, and all other great newspa¬ 
pers, prove this over and over again 
in the course of every year. 

In fact, every day is “clean-up 
day” with a newspaper. For every 
day brings to the fore some ques¬ 
tion, some problem involving civic 
betterment, for the clarification, for 
the solution of which, the light—and 
nothing but the light—will serve. 
Who suffers, what interest is hurt, 
must always be disregarded—if the 
public welfare demands the light? 

“Sifnply printing the facts over and 
over again” is a constructive perfor¬ 
mance—not merely a destructive 
out. The advertiser realizes the value 
of the policy. The newspaper serves 
him by affording him the opportunity 
to print the facts about his business, 
about his commodity, over and over 
again. Thus the law of the light op¬ 
erates to build up that which is 
w'orthy of public confidence and 
favor. For the light does more than 
to cure abuses. It gives life and vi¬ 
tality to every good thing, whether 
that thing happens to be a public 
policy or a business enterprise. 

The month of June should bring 
a decided improvement in the 

news print situation. Normally, 
consumption will be lessened, for 
advertising falls off somewhat dur¬ 
ing the summer months, and the 
papers reduce in size accordingly. 
Systematic economies, the growing 
movement to cut off returns, and 
the curtailing of exchange lists and 
of free copies to advertisers wiil also 
have the effect of reducing demand 
for news print to rock bottom re¬ 
quirements—so that the manufactur¬ 
ers may, before many weeks. And 
themselves in a mood to seek mar¬ 
kets. 

Are you still selling a newspa¬ 
per for one cent which costs 

more than that to produce? Are 
you buying any supplies at a price 
less than the cost of producing 
them? 

JAMES J. HILL’S NEWSPAPER 
VENTURE 

HE Empire Builder once ven¬ 
tured into the newspaper tielU, 
For a few years he owned the 

St. Paul Globe. 
What may have la-en his purpose 

in controlling a daily newspaper, 
that purpose failed. Mr. Hill killed 
the Globe. He did not seek to realize 
a penny on the sale of even its ma¬ 
chinery and fixtures. As we recall 
the matter, he ordered these to ije 
scrapped. He did not wish api.ar- 
ently, to have the paper survive his 
ownership. He sought to eras, it, 
even the memory of it, and he .suc¬ 
ceeded. 

The Globe had attained to inilu- 
ence and pre.stige in the Northwest. 
When Mr Hill became its owner it.s 
readers and supporters became sus¬ 
picious. They inferred things. They 
imputed motives. If the Globe ex¬ 
pressed an opinion upon a mattei- of 
public import that opinion was su|)- 
posed to coincide with some intenest 
of Mr. Hill’s. The paper, under his 
ownership, was conducted on broader 
lines than before. It was more luo- 
gressive, more money was spent in 
making it a representative newspa¬ 
per. But this did not avail. 'I'he 
paper was doomed. 

It was doomed because it had been 
acquired by a man of vast power, 
supposedly to serve merely tliat 
man’s interests and to help furtlier 
his plans. The strange spectacle was 
presented of a new.spaper, backed by 
limitless resources, declining steadily 
and rapidly in those things which 
make a newspaper a force in a cotn- 
munity—the confidence of its readers 
and the influence it exerted upon 
their thought and opinion. 

Realizing this, and disgu.sted with 
his adventure into the field of news¬ 
paper-making, Mr. Hill killed the 
Globe. Thereafter he sought public 
understanding, so far as he oared to 
have it, through interviews and p>il(- 
lic addresses—always widely quoted 
and commented upon by the ureas of 
the whole country. 

The case of the St. Paul Globe af¬ 
forded final proof, if any proof at all 
were nece.ss{iry, that a newsp.aper 
cannot exist, cannot grow, cannot 
earn profits, unle.ss it exists for pub¬ 
lic service. There .must never be any 
Joubts, any misgivings, on the part 
'•t its readers, as to the motives back 
of such service. And therein lies the 
security of a democracy—for an un¬ 
controlled pre.ss is. indeed, a denio<'- 
racy’s greatest asset. 

IN Waco, Texa-s, “shirting madras” 
was adverti.sed at 2c. per yard. The 

price .should have l)een 29c. per yard. 
l)Ut the types went wrong, and the 
nine dropped out. The store was be¬ 
sieged by people attracted by the 
sen.sational price. It is said that, 
when the error was explained to 
them, nine out of ten purchased mad¬ 
ras at the regular price. T’sually 
it happens that a merchant, in such 
instances, will sell out his .stock at 
the price inadvertently quoted, and 
the newspaper responsible for the 
mistake will stand the loss. This 
Waco instance seems to show that 
such an extreme course is not ne<-- 
essary. Most people reali'^e that 
typcgraphlcal errors are Inevitable, 
and they are amenable to reason. If 
the course of the Waco merchant, 
in explaining the error with such ev¬ 
ident tact and courtesy that disap¬ 
pointed patrons remained to buy, 
were to be generally adopted by mer¬ 
chants, one of the perils of news¬ 
paper publishing would be lessened. 

The existence of the tradlng-ijbamp 
lure in a community weakens 

the force and appeal of all legiti¬ 
mate advertising. For a publisher 
to permit some merchants to boost 
this device through their advertl.s- 
ing in his columns is unfair to other 
merchants who confine their adver¬ 
tising to approved lines of appeal. 
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PERSONALS 
j j y-v ORTUNE, 8iirce.«, position 

H are never gained but by 
piously, determinedly, 

bravely striking, growing, living to 
a thing.”—Townsend. 

NKW YORK.—Ool Henry Watter- 
fxjn, editor of the Louisville- 

Courier .Journal, spent a few days last 
week at the Waldorf-Astoria Hotel. 

Clarence W. Barron, editor of the 
Wall iitreet Journal, made an address 
last Friday at the Kenwood Sweden- 
l>orgian Church, in Chicago, on the 
topic, “Human Liberty and the War.” 

W. (I. Conley, general manager for 
John Fairfax & Sons, proprietors of 
the S}<lney (Aus.) Morning Herald and 
the Sydney Mail, is vl.siting this city. 

Ben H. Grimm, of the F^vening Jour¬ 
nal, ha.s joined the publicity staff of 
the Metro Pictures Corporation. He 
will travel with one of the companies 
to Ca'ifornia. 

Prof. Merle Thorpe, head of the 
School of Journalism of the University 
of Karsas, was in New York last week, 
and was a welcome visitor at the of- 
(Ice of The Editor and Publisher. Prof. 
Thorpe will shortly leave for Califor¬ 
nia. where he is to conduct a course in 
journalism at the State University. 

S. S. McClure, editor of the New 
York Evening Mail, lectured at Carne¬ 
gie Hall Thursday evening, before a 
large audience, on his experiences and 
observations during his recent five 
months’ stay in Germany, Austria-Hun¬ 
gary, Turkey, and Bulgaria. 

R. Ij. Goldberg, cartoonist for the 
Evening Mail, has designed a book¬ 
plate for Frank M. O’Brien, of the 
l-Yank A. Munsey Company. It is quite 
in line with his “kill gloom” pictures, 
and represents a bibliophile hanging 
from the chandelier, and absolutely 
immured in the book he is reading. It 
bears the slogan, ”I Must Return This 
Book to Frank M. O’Brien in Ten or 
Twenty Years.” 

Clare A. Briggs, the Tribune cartoon¬ 
ist, has in press a new book entitled 
"Golf” that deals pictorially with the 
scoffers, the duffers, and the golfer.s. 
The volume will contain about sixty 
cartoons, and will be issued through 
P. F. V'olland & Company, of Chicago, 
aliont the middle of June. 

Itobert Bissell, formerly of the Bal¬ 
timore News, has joined the advertis¬ 
ing staff of the Tribune, and will de¬ 
vote his time to the graphic section of 
that paper. 

T. N. Pockman has succeeded Walter 
Wilgus as telegraph editor of the Trib¬ 
une. Mr. Wilgus has returned to the 
telegraph copy desk. 

Jack Barrett, formerly rewrite man 
with the Evening Journal, has joined 
the general news staff of the Tribune. 

Hugo Herman Elsasser, of Chicago, 
IS handling the automobile section of 
the Tribune. 

Lindsay Denison, James Loughboro, 
and Joseph A. Brady, of the New York 
Evening World staff, will leave to-mor¬ 
row tor the Plattsburgh military 
camp, where they will spend the month 
of June. 

Charles Johnson Post, recently fea¬ 
ture writer on the Globe, has gone to 
California to organize the Pacific Coast 
llraiirh of the publicity department of 
the Triangle Film Corporation. 

OTHER CITIES—R. M. Johnston, 
editor of the Houston (Tex.) 

Post, will run for the State Senate, to 
succeed Louis H. Bailey. 

Carl Deidrick, who was until recently 
connected with the Chicago Abend 
Po.st, has been made editor of the May- 
ville (Wis.) Banner. 

Hal N. Denny, formerly night police 
reporter of the Minneapolis Tribune, 
is now reading copy on the St Paul 
Pioneer Press desk. 

Harrison Atwood, manager of the 
branch of McKann & Co. in San Fran¬ 

cisco, has returned to that city from an 
exten.sive business tour of the North¬ 
west. 

Laurence C. Htidgson, better known 
as ”l.arry Ho,” sccretai’y of Mayor 
I’owers of St. I’aul, gave the Memorial 
Day address at Northfield, Minn. Mr. 
Hodgson, who ha.s acquired distinction 
as a poet and public speaker, was for 
many years connected with St. Paul 
and Minnesota newspapers, and now 
contributes a daily column of humor¬ 
ous verse and prose to the St. Paul 
lhoneer-\Pi-ess. He has been chosen 
secretary by V. R. Irvin, the new May¬ 
or of St. Paul. 

W. G. Naylor, editor of the Glean 
(N. Y.) 'rimes, spoke before the New¬ 
ark Board of 'Trade last week on “Civic 
Pride.” 

W. Dwight Burroughs, for some 
years city editor of the Baltimore News, 
has re.signed, and the city editor’s chair 
is now occupied by Richard D. Steuart, 
formerly Mr. Burroughs’s assistant. 

George J. Knoll, jr., for over six 
years in the business department of 
the Springiield (Mass.) Republican, has 
become actively as.sociated with E. S. 
Funald in conducting F’unald’s Ex¬ 
change, Inc., in that city. 

Cole E. Morgan, for several years 
Southern news editor of the Atlanta 
Georgian and American, has resigned 
to become city editor of the Charlotte 
(N. C.) Observer. Mr. Morgan was for 
a number of years associated with Mr. 
Johnson on the Knoxville Sentinel. 

\V. G. Conley, of Sydney, Australia, 
representative of the Australian Cable 
Assotiation, is in New York to perfect 
the news service between this country 
and the Antipodes. Included in the 
Association which Conley represents are 
the Morning Herald, the Evening News, 
and the Daily 'Telegraph, of Sydney; the 
Argus and the Age, of Melbourne, and 
the Register and Advertiser, of Adelaide. 

PITTSBURGH, I'a.—Mrs. Mary Rob¬ 
erts Rinehart, novelist, will cover 

the National Progressive and Republi¬ 
can Conventions for the Pittsburgh Dis¬ 
patch. L. R. Goshorn, president of the 
I’ennsylvania Legislative Correspon¬ 
dents’ Association at Harrisburg, and 
Louis W. Strayer, president of the Grid¬ 
iron Club, Washington, will also write 
for the Dispatch. 

A. 1'. Moore, editor-in-chief of the 
Pitt.sburgh Leader, will be accompanied 
to the National Republican Convention 
by his wife, Lillian Russell, who has 
been engaged by a syndicate to write 
aliout the gathering as she sees it. 

Cliarles M. Bregg, dramatic editor of 
the Ihttsburgh Gazette-'Times, will de¬ 
liver the commencement address at the 
Scottdale (Pa.) High School. 

CLEV'ELAND.—J. W. McGuire is now 
manager of the Cleveland otlice of 

the Associated Press, succeeding J. W. 
Marksbury, who becomes managing edi¬ 
tor of a newspaper in Columbus, Ind. 
Mr. McGuire was instrumental in forc¬ 
ing out of town an alleged impostor 
who iHJsed as a correspondent for the 
A. P. in trying to get inside informa¬ 
tion from the School Board on proposed 
changes in textbooks. 

B. H. Canfield, president and general 
manager of the Newspaper Enterprise 
Association, is in Los Angeles on busi¬ 
ness. 

Charles Edward Russell and Art 
Young, cartoonist, are going to cover 
the Republican and Democratic Con¬ 
ventions for the Newspaper Enterprise 
Association. 

Eleanor F'ranklin Egan, war corre¬ 
spondent and magazine writer, spoke 
here last week on the condition of tlie 
Armenians, in whose interest she is 
touring the country. 

Jack F'oster, special writer for the 
Press, is writing daily poems on daily 
happenings. Recently he covered a 
baseball game and wrote the stoiy in 
rhyme, sending it over the wire play 
by play. 

W. R. Itose, editorial writer for the 
Plain Dealer, spoke before the Cleveland 

Real Estate Board on “Real Estate Con¬ 
ditions in Early CHeveland.” 

Frank Goewey Jone.s. writer of bu.si- 
ness fiction and writer for the Saturday 
Evening Post, Collier’s Weekly, and the 
American Magazine, spoke before the 
Cleveland Advertising Club last week 
on “Our Selves.” 

Robert Minor, cartooni.st and war 
correspondent, who recently returned 
from the European war-front, spoke at 
Moose Hall last Sunday under the aus¬ 
pices of the Socialist party. 

Victor Slayton, editorial writer for 
the News, wrote an editorial on “Suc¬ 
cessful Employees,” which resulted in 
a compliment being paid to the News 
by the managment of a hotel in Co- 
luifibus, which reports it has had the 
editorial printed in pamphiet form and 
di.stributed among its employees. 

S.A.N FRANCISCO.—W. G. Howard 
tJritten, an English barrister and 

l)olitical writer for the Fortnightly Re¬ 
view, ha.s arrived in San F-rancisco, 
from Au.stralia. He admits his ambition 
is to be elected to the House of Com¬ 
mons, and he expects to gain a seat 
in the next Parliament as a member of 
the Con.servative party. 

Among the visiting editors and pub¬ 
lishers in San F^rancisco during the 
week were A. E. F'alch, a newspaper 
publisher, of I..OS Gatos; Mrs. J. C. 
Bull, jr., owner of the Humboldt Times 
at Flureka, and V. S. McCarthy, of the 
Sacramento Bee. 

Arthur L. Clark, managing editor of 
the Chicago Tribune, is here with Mrs. 
Clark on a vacation trip. Mr. Clark was 
formerly managing editor of the Los 
.\ngeies FLxaminer and with the Hearst 
News Service in various capacities. Mr. 
and Mrs. Clark have been doing the 
San Diego Fjxpo.sition. 

Alfred Murphy, E. H. Hamilton, Ken¬ 
neth C. Beaton, and VV’innifred Black, 
of the Examiner staff, are in Chicago 
to cover the Republican and Progres¬ 
sive Conventions, and go to the Demo¬ 
cratic Convention in St. Louis. 

James P. Donahue, City Hali report¬ 
er for the Chronicle, has been appointed 
managing superintendent of the Ex¬ 
position .\uditorium at the Civic Centre 
by the San F'rancisco Board of Super¬ 
visors at a salary of $2,400. 

Miss Jean Barron, of Adelaide, Aus¬ 
tralia, a newspaper correspondent who 
has been writing a series of articles on 
the development of the South Sea Isl¬ 
ands, is here on her way to Cuba and 
the West Indies to do similar Work. 

N. A. Lowell, a newspaper man of 
Manila, and Mrs. Lowell are here en 
route to Oregon, where they will live. 
Lowell had been in the Philippines since 
Amefican occupation. He published a 
daily pai)er at Iloilo. 

D.VLIv.VS, 'Tex.—Among Texas news- 
l)apermen who attended the State 

Democratic Convention at San Antonio 
were : Thomas Gooch, managing editor, 
Dallas 'Times-Herald; Thomas Finty, 
jr., editor, Dallas Evening Journal; 
William M. Thornton, of Austin, staff 
correspondent of the Galveston-Dallas 
News; Louis J. W’ortham, editor and 
publisher of the F'ort Worth Star-Tele¬ 
gram, and Hugh Nugent Fitzgerald, edi¬ 
tor of the F''ort Worth Record. 

Sumner Lansdale, former private sec¬ 
retary to Congressman C. B. Randell, of 
'Texas, and a well-known north Texas 
newspaperman, has been made stenog¬ 
rapher to District Attorney Clarence 
.Merritt, of the Eastern District of Tex¬ 
as, with headquarters at Paris. 

Clarence B. Douglas, for years editor 
of the Muskogee (Okla.) Phoenix, one 
of the best-known newspapermen in 
Oklahoma, is now secretary of the 
'Tulsa (Okla.) Chamber of Commerce. 

■ W. M. Steele, managing editor of the 
New Orleans Times-Hcayune, has been 
touring Texas as one of a party of New 
Orleans business men on a get-ac¬ 
quainted trip over adjoining States. 

Lafayette Young, editor of the Des 
Moines Capital, is spending a vacation 
in Galveston, after a tour of the South 

Texas.—j. R. Montgomery, former 
editor of the Houston Telegram, 

has resigned as correspondent for the 
Galve.ston-Dallas News at Houston, and 
is now serving several papers as cor¬ 
respondent covering the border situa¬ 
tion. 

Pressley E. Bryant, former night edi¬ 
tor of the Galveston News, and more 
recently semi-weekly editor, has re¬ 
signed to return to the key as an op¬ 
erator in the A. P. service. 

C. D. Waide, of the Galveston News 
.staff, has been appointed correspondent 
of the Galveston-Dallas News in charge 
of the Houston bureau. 

J. C. Oslin, telegraph editor of the 
Galveston News, has been made semi- 
weekly editor. 

William Grady Kinsolving, sporting 
editor of the Galveston News, who is 
a member of T'roop D, Texas Cavalry 
of Corsicana (Tex.) was called out with 
his troop, and is now in camp at F''ort 
Bam Houston. 

Thomas N. Stephens, former assistant 
editor of the Dallas Morning News, has 
become publicity director for the South¬ 
western Tractor Show, to be held at 
Grand Prairie in July. 

Miss Ella Harrison, war correspon¬ 
dent representing the Cincinnati In¬ 
quirer and New York American, is now 
on the border at El Paso, where she 
expects to write feature stuff for her 
paper.s. 

Louis J. Wortham, editor and pub¬ 
lisher of the F'ort Worth Star-Tele¬ 
gram, will be placed in nomination at 
the State Democratic convention in San 
Antonio for National Committeeman 
from Texas. 

Aaron Gritflng, reporter on the F'ort 
Worth Record, enlisted in the Hospital 
Corps of Company B, F'ourth Regiment, 
'Texas National Guard, and is in camp 
at San Antonio. He will contribute 
feature stories to the Record while on 
duty with his regiment. Edmund Hillis, 
of the advertising staff of the Fort 
Worth Record, is also in the Texas mili¬ 
tia at San Antonio. 

Robert C. Lowry, an Austin corre¬ 
spondent, was elected grand national 
president of the Sigma Delta Chi, hon¬ 
orary journalistic fraternity, at the an¬ 
nual convention at Columbia, Mo. He 
was for two years connected with the 
San .\ntonio FIxpress, was later pub¬ 
licity director for Purdue University, 
and has worked on the Indianapolis 
Star, Houston Post, Austin Statesman, 
Beaumont Enterprise, and other papers, 
and the Associated Press. 

CANADA.—George C. Holland, the vet¬ 
eran official reporter of the Senate, 

after holding the office for forty-two 
years, has retired, and will spend his 
remaining years in California. Before 
taking the Government job he was as- 
•sociateJ at various times with the Chi¬ 
cago Times, St. Louis Republican, 
Washington Post, New York Sun, and 
Brooklyn Eagle. He was also for a 
few years editor of the Ottawa Citizen. 

The Hon. John Morrissy, proprietor 
of the Newcastle (N. B.) Leader, who 
held the office of Minister of Public 
Works, has resigned, and is now at¬ 
tacking his former colleagues vigorous¬ 
ly through the columns of his paper. 

J. L. Stewart, M.P.P., editor of the 
t'hatham (N. B.) World, one of the 
“characters” of Canadian ncwsi)aper- 
dom, has been reelected an alderman 
and appointed chairman of the Finance 
C’ommittee of his home town. 

Clifford Webb, late of the Chicago 
News and recently on the Toronto Tele¬ 
gram, has been appointed representa¬ 
tive of the Canadian Associated ETess 
at London, Ont. 

G. Harold F'owler, until recently on 
the advertising staff of the St. Thomas 
(Ont.) Journal, is now in charge of the 
advertising department of the Cobalt 
(Ont.) Nugget. 

F'raud orders have been issued by 
the United States Post Office Depart¬ 
ment against the Light Watch Com¬ 
pany, the Diamond Jewelry Company, 
and the Mutual Sales Company, of Chi¬ 
cago. 
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EDITORIAL ASSOCIATIONS AND PRESS CLUBS 

Varied Activities of Journalistic Organizations in the United States 

and Canada That Are Worth Knowing. 

THE NEWSPAPER’S BUSINESS 
Bv Arthur Brisbane. 

The business of the newspaper is: 
First, to protect the peojile. The newspaper takes the ijlace 

of the jnihlic square at Athens, in which all the people met. All the 
people meet now in the newspaper columns and get all the news at 
once. 

Second, to tell the people what has happened. 
Third, to interest, entertain, and amuse the people. Our tired 

overdriven nations needs relaxation. 
Fourth, the business of the new.spaiier to tell the people what 

they, the people, think. .And that is th." business of the man who 
writes the editorials. 

The people want to know what they think, not what the editor 
thinks—just as a crying baby wants to know what is the matter with 
it, not what is the matter with somebody else. 

To be a successful editorial writer is to have the reader read vour 
work and say: “That is just what I have thought a thousand times." 

To be a successful owner, editor, and director of a great news- 
pajier is to have the peo])le as a whole say: 

"We trust that man. We believe that be represents us faithfully." 

Byron Norrell, editor and publisher of 
the Ada (Okla.) Evening and Weekly 
News, was elected president of the Ok¬ 
lahoma Press Association at the annual 
convention just held in Tulsa. Mr. Nor¬ 
rell is one of the leading younger news- 

Byron Norreli.. 

paper men in Oklahoma. He is a na¬ 
tive of Texas, having been born in Bur¬ 
net County. He received his education 
in the Burnet High School and in How¬ 
ard Payne College at Brownwood. He 
first entered the newspaper field at 
Italy (Tex.), being associated with Tho¬ 
mas B. Lusk, veteran newspaper man, 
in the publication of the Italy News- 
Herald. He moved from Italy to Ada 
in 190C, and has been editor and pub¬ 
lisher of the Evening and Weekly News 
for the greater part of this time. 

The Brooklyn Press Club held its an¬ 
nual meeting on Wednesday night, and 
elected the following officers for the 
ensuing year: President, Erich H. Pal¬ 
mer; vice-president, Richardson Web¬ 
ster; secretary, Treve Collins, jr.; trea¬ 
surer, John F. Lane; governors, three 
years, James M. Heatherton, Joseph T. 
Gleason, Sig. Cederstrom; two years, 
Warwick L. Thompson, Gabriel Bloch, 
('linton H. Hoard; one year, Fred S. 
Stone, John F. Crotty. The treasurer’s 
report showed that the Club had $806.17 
on May 1, and no debts. Notice was 
given of two amendments to the by¬ 
laws to be voted upon at the next meet¬ 
ing. Mr. Heatherton gave an exhibition 
of pool. 

The annual breakfast of the Pacific 
Coast Women’s Press Association was 
held on May 20 at the Hotel St. Francis, 
in San Francisco. Mrs. Nellie Blessing 
Eyster, honorary president, opened and 
closed the anniversary event. Miss Ina 
Coolbrith, the retiring president, who is 
well known as a California poet, was 
the recipient of tributes and a gift from 
the Association, in appreciation of her 
work as a literary leader. Several of 
the speakers complimented her by the 
recital of some of her poems. Mrs. 
Marian Taylor was toastmistress. 

The editors of the Associated Press 
papers in Ohio have formed an organ¬ 
ization, to bring the members into closer 
cooperation and to promote increased 
efficiency in the gathering of news. Of¬ 
ficers were elected as follows: John 
Kaiser, editor of the Register-Leader, 
Marietta, president; Joseph Garretson, 
managing editor of the Times-Star, Cin¬ 
cinnati, vice-president; R. J. Dustman, 
Columbus correspondent of the Asso¬ 
ciated Press, secretary; G..W. C. Perry, 
Scioto Valley Gazette, Chillicothe, 
treasurer. Melville E. Stone, who was 

guest of honor of the .Association, in 
speaking of the work of the Associated 
Press, said that its greatest aim al¬ 
ways was truth, and that it “eainestly, 
honestly, and sincerely” always seeks 
the truth in reports on everything. 
Against false charges and lies, he said, 
the Associated Press has always been 
able to prove its statements, and ac¬ 
quit itself with credit. Other speakers 
were: Col. E. S. Wilson, of the Ohio 
State Journal; Arthur C. Johnson, of 
the Columbus Dispatch; Rand J. Dust¬ 
man, of the Associated Press; Prof. 
Jesoph S. Myers, of the department of 
journalism at the State University, and 
Paul Cowles, of ('•hicago, superinten¬ 
dent of the central division of the 
A. P. James W. Faulkner, U’olumbus 
correspondent of the (Nncinnati En¬ 
quirer, acted as toastmaster. 

The Omaha (Neb.) Press Club has 
elected the following officers for the 
en.suing year: President, Fred Carey, 
of the News; vice-president, F. A. 
Kennedy, of the Western Laborer; re¬ 
cording secretary, A. M. Elasterling, of 
the Associated Press; treasurer, Fred 
Hunter, of the Bee. Executive board 
members, A. E. Long, Bee; Neal 
Jones, News; G. K. Murray, News. 

The Kansas Editorial Association has 
elected these officers for the ensuing 
year: President, W. C. Markham, 
Baldwin Ledger; vice-president, Her¬ 
bert Cavaness, Chanute Tnbune; cor¬ 
responding secretary, O. W. Little, 
.Alma Enterprise-Recorder; financial 
secretary, J. Byron Cain, Belleplaine 
News; treasurer, Clark Conkling, 
Lyons Republic. 

The Dallas County (Tex.) Press As- 
.sociation held its regular monthly 
meeting in Dallas on .May 29, and dis¬ 
cussed plans for attending the conven¬ 
tion of the Texas Press Association at 
El Paso. The editors will start for El 
Paso in a body next Monday. 

The annual election of officers of the 
Pittsburgh (Pa.) Press Club, on May 27, 
resulted as follows: Honorary presi¬ 
dent, Col. O. S. Hershman; president, 
J. K. Burnett; first vice-president, H. 
.M. Bitner; second vice-president, A. G. 
Burgoyne; governors, H. B. Laufman, 
W. T. Mossman, C. W. Armor, S. 
Sivitz, and J. E. McKirdy. The new 
officers assumed their duties at an or¬ 
ganization meeting on May 31. This 
was the first election held in the new 
building owned by the Club. The Club’s 
financial condition is the best in its his¬ 
tory. 

The San Francisco Newspaper Men’s 
Club has elected the following officers 
and directors: Francis 1. Francoeur, sec¬ 
retary; Edward H. Hurlbut, treasurer; 
Hyland Baggerly, a long-term director, 
and Eugene Cohn, short-term director. 
The Club is now entirely free from debt 
and has a small surplus in the treasury. 
Walter Rivers has been appointed a 
member of the entertainment commit¬ 
tee, to assist Chairman B. J. O’Donnell 
in putting over a series of "hum-ding¬ 
ers” already fomenting. Last Saturday 
night the C'lub entertained the “Passing 
Show” company, including a large rep¬ 
resentation of the chorus. 

VISITORS IN TOWN 

Charles H. Allen, publisher of the 
Montgomery (Ala.) Advertiser. 

W. A. Campbell, manager, Helena 
(Mont.) Independent. 

N. A. Huse, general manager of the 
Norfolk and Nebraska News. 

W. B. Barringer, of the Barringer- 
Weaver Co., San Francisco. 

Early Printer’s Grave Decorated 

For the first time in so many years 
that probably no living i)erson knows 
how many, old William Bradford, who 
was a Government printer in colonial 
New York, was remembered this week 
by a wreath of magnolia leaves, which 
was placed on his grave in Trinity 
churchyard by a delegation of printers 
from the offices of the New York Eve¬ 
ning Post and the New Y’ork Globe. .A 
subscription for the purpose, limited to 
10 cents from each contributor, was 
raised at the suggestion of Mrs. Laura 
Dunlap, a writer on the Globe, who wa.s 
impressed and inspired to the idea by 
the following inscription on the quaint 
old tombstone: 

"Here lies the body of Mr. William 
Bradford, Printer, who departed this 
life May 23, 1752, aged 92 years. He 
was born in Leicestershire, in Old Eng¬ 
land, in 1660 and came to America in 
1682, before the City of Philadelphia 
was laid out. He was Printer to the 
Government for upwards of 50 years, 
and, being quite worn out with old .Age 
and Labour, he left this Mortal State in 
the lively Hope of ble.ssed Immortality. 
“Reader, reflect how soon you will quit 

this Stage, 
You’ll find how few attain such an age. 
Life’s full of iwJn. Ixj! Here’s a place 

of Rest. 
Prepare to meet your God. Then you 

are Blest. 
“Here also lies the Body of Elizabeth, 

wife of the said William Bi'adford, who 
departed this Life July 8, 1731, aged 68 
years.” 

Special Delivery for Parcels 

The Philadelphia Evening Telegraph 
backs with editorial support the sug¬ 
gestion of a correspondent tjiat ex¬ 
press companies should institute a spe¬ 
cial delivery service, which, at a slight 
atlditional cost to the sender, would 
insure the immediate transportation and 
prompt delivery of packages. The Tele¬ 
graph says: “It would be entirely ap¬ 
propriate for the private companies to 
show the Post Office Department to 
what further development as a business 
getter the special delivery stamp is 
susceptible. Nearly every business or¬ 
ganization feels, many times daily, the 
need of some agency for prompt pack¬ 
age-delivery, something quicker than 
can be had by the process of piling 
hundreds of parcels into a truck and 
delivering them slowly by a roundabout 
course. Simplicity, convenience, speed, 
and good business are implied in the 
suggestion that express companies in¬ 
augurate a special delivery.” 

All of the newspapermen of northern 
Illinois, southern Wisconsin, and east¬ 
ern Iowa will be invited to be guests of 
the Commercial Club of Sterling, Tenn., 
on July 3, as part of the programme 
for home-coming week, July 2-8. 

CANADIAN PERSDNAI.S 

Donald (''amplx;ll, who was wounded 
at Ypres, is now on the .staff of ih( 
Ix)ndon (Ont.) Advertiser. 

Among the prominent Western news¬ 
paper men who will lie in Toronto next 
week for the meeting of the Canadian 
Press .As.sociatlon, are E. H. .Maclin, 
business manager of the Winnipeg Free 
Pre.ss; Edward Beck, editor of the Win¬ 
nipeg Telegram; H. A. Stein, city editor 
of the Vancouver Sun, and George M 
Murray, editor of the Vancouver Chi¬ 
nook. 

Richard O’Brien, managing director of 
the St. John (N. B.) Glolie, has return¬ 
ed home from a six weeks’ vi.sit to the 
Southern States. 

Capt. R. F. Parkinson, business man¬ 
ager of the Ottawa Journal, who is 
with the Thirty-eighth Battalion in 
Bermuda, reports that his command will 
soon Ije .sent to the front. 

S. K. Smith, city editor of the St. 
John (N. B.) Telegrai>h, is taking the 
officers’ training cour.se, preliminary to 
enlisting. 

F. R. Hansen, sporting editor, St. 
John (N. B.) Times, left home recent¬ 
ly for a try-out with the Portland team 
in the Eastern I..eague. Han.sen is one 
of St. John’s most promising pitchers. 

Capt. Walter S. Meinnis, city editor 
of the Regina (Sask.) Standard for ten 
years, has Ijeen made a major and ap¬ 
pointed .second in command of the new 
Two Hundred and Seventeenth Battal¬ 
ion. 

C. F". Hamlin has recently succeeded 
T. F. Wagstaff as city editor of the 
Woodstock Sentinel-Review, Mr. Wag- 
staff having enlisted. Mr. Hamlin has 
been two years reporting for the To¬ 
ronto Telegram and prior to that was 
on the staff of ine iireenock (Scotland) 
Daily Telegraph. 

E. Ross Mackay is one of the To¬ 
ronto Globe’s new men whose services 
have been secured to replace reporters 
who have enlisted. Mr. Mackay has 
had several years’ experience on the 
Sault Ste. Mar'e (Oni./ Star. 

G. Harold Fowler of the St. Thomas 
Journal’s advertising staff, has been ap¬ 
pointed advertising manager of the Co¬ 
balt Nugget. He will also have charge 
of the advertising for the Cochrane 
(Ont.) Northland Post, a sister paper. 

Louis F. Keenle is a recent recruit at 
the Toronto Globe office. He is a W’a-sh- 
ington boy, who received his education 
at St. Michael’s College, Toronto, and 
afterwards took up journalism in Phila¬ 
delphia. He has recently been on the 
.staff of the Philadelphia Press. 

David Williams, editor of the Colling- 
wood (Ont.) Bulletin and an ex-presi¬ 
dent of the Canadian Press Association, 
has just retired from the office of prerf- 
dent of the Ontario Library Association. 
At the recent annual convention of that 
body he delivered a useful address on 
“The Press and trie Public Library.” 
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WHAT LIVE ADVERTISING CLUBS ARE DOING 

Brief Accounts of Their Important Activities Specially Reported 

by Correspondents in Many Cities. 

The tx'ard of directors of the Buf¬ 
falo (N- '•) Advertising (Mub has elect¬ 
ed the following ofiicers for the ensuing 
year: President, William P. (loodspeed; 
vice-presidents, Kdward B. Houseal and 
\lex P- Osi)orn; secretary, John Mes- 
cersmith: treasurer, Melvin F. McFar¬ 
land- elub will hold its annual 
better-advertising banquet next Mon¬ 
day evening. 

At a sfiecial meeting of the Iteading 
(Pa.) Ad (Mub ottlcers wore elected as 
follows: I’residene, Marcus B. Kaches; 
\ice-president, the Rev. C. A Knicker¬ 
bocker; treasurer. Jay fJ. Shumway; 
secretary, Theodore W. Davis; direc¬ 
tors, A. D. Nelson, William Diener, R. 
U Sti'oheckcr, Paul M. Wentz(>l, Henry 
Johnson, (Jeorge M. Jones, and (leorge 
S. Pomeroy, jr. It was decided to a!>- 
ply to the board of director.s of the 
Chamber of Commerce to have the club 
affiliated with that organization. 

Fre<l I>. Hamilton was elected presi¬ 
dent of the Auburn (N. Y.) Ad (’lul> for 
the ensuing year at the recent annual 
meeting of that organization. Mr. 
Hamilton won out by a narrow margin 
over K. B. Simons, the former presi¬ 
dent. who was up for reelection. S. 
Edgar (leorge was chosen as vice-presi¬ 
dent after a hot conte.st between him¬ 
self and Kdward S. Itarry, while W. S. 
Lyon h.od a clear field for the office 
of secretary. K. B. Rindge won out 
for treasurer over R. D. Tyouis. neergo 
Waight. ('harles W. Mc('lelland, Henry 
Traub. and S. G. Ru.ssell were cho.sen 
as directors. 

The Fort Smith (Ark.) .\d (Tub has 
elected Herschel Hunt, president: fyouis 
('ohen, vice-president; ,1. K. Patty, sec¬ 
retary and treasurer, and Park Walker, 
.M. B. Becker, and President Hunt mem¬ 
bers of the executive committee. Mr. 
Hunt and Mr. Patty and M. P. Shipman 
were elected delegates to the interna¬ 
tional convention in ('incinnati. 

Allen Ayres was elected fire.sident of 
the Norfolk (Va.) Ad (Tub at the an¬ 
nual meeting recently. The other of¬ 
ficers chosen are: Z. A. Jones, flr.st 
vice-president; M. Nuslvaum, .second 
vice-i)re.sident: Rol)crt W. Coates, trea¬ 
surer; J. G. Thornl)ury, secretary'. T. 
(Iray Coburn, R. G. Smith, Kd Hutch¬ 
ins, George B. Todd, and C. C. Cheshire 
tomi)ri.se the Board of Directors. 

The Anderson (Ind.) Advertisers’ 
Club held its annual meeting recently 
and elected the following officers; Pres¬ 
ident, Frank C. (Tine; vice-president. 
Ku.s.sell R. Andrews; secretary-trea¬ 
surer, Rol)ert J. Wilson; executivo coni, 
mittee, Bester K. Bing and Charles J. 
Weer. 

The Scranton (Pa..) Advertising Club 
has licen formed with the following of¬ 
ficers: Charles C. Swisher, of the 
Swisher Advertising Agency, president; 
William J. McHale, of the Republican, 
vice-pre.sident; Hoadley Hagen, of the 
Daylight Store, recording secretary: 
Victor Burschell, of the Scrantonian, 
treasurer, and Humphrey Bradley, of 
the Times, financial secretary. 

James D. lye Cron, manager of the 
automobile advertising department of 
the Des Moines Register-Tribune, has 
been elected president of the Des Moines 
Ad (TTub. Other officers chosen were: 
Ben R. Yardman, a.s.sociate editor of 
the Merchants’ Trade Journal, and 
Ivan D. Coolidge, of the Coolidge Ad- 
verti.slng Agency, secretary-treasurer. 

The Great Falls (Mont.) Ad Club has 
tieen organized, with the following offi¬ 
cers: B. K. Davis, president: A. F. 
Barkmeyer, vice-president: C. T. John¬ 
son, secretary, and F. H. Sturm, trea- 
.surer. \ committee will prepare arti¬ 
cles of incorporation and cause them to 
fie tiled with the Secretary of State. 
Temporary quarters will be secured and 
steps taken to furnish the Club with 
.standard advertising literature. It is 
th^ aim of the CTub to admit to mem- 
liership every business man in the city 
who may desire to affiliate. 

Meml)ers of the Advertising (Tub, of 
Boui.sville, Ky., will go to fycxington in a 
l>ody Wedne.sday, June 14, to be gue.sts 
of the lyexington Advertising (Tub. 
Festivities la.sting all the day have been 
planned for the lyouisville men. A noon 
luncheon will l)e given, after which the 
visitors will be taken in automobiles to 
some of the stock farm.s. A smoker will 
be given at 6:15 o’clock, and the fes¬ 
tivities will conclude with a theatre 
party at 8:15 o’clock. 

Atls to Slop “Rag-Cliewing” 

Fokt Worth, Tex., June 1.—The Citi¬ 
zens Cofiperative Association, recently 
organized here, has as its object the 
stopping of the factional "rag-chewing” 
that has characterized efforts for the up¬ 
building of Fort Worth in the past, ac¬ 
cording to N. H. fyassiter, president of 
the organization. To bring about co¬ 
operation of all agencies, organizations, 
and individuals working for the up¬ 
building of Fort Worth, a campaign of 
adverti.sing will be inaugurated, in which 
the Fort Worth newspapers will be ex¬ 
tensively u.sed. 

Women Organize Act Forum 

Women of Minneapolis, Minn., actu¬ 
ally engaged in advertising work have 
organized the woman’s department of 

the Minneapolis Advertising Forum, to 
which they have been accredited giving 
them equal rights with the male mem¬ 
bers of that body. It is planned to have 
prominent men address the weekly 
meetings, which also will take on the 
nature of a clearing house for adver¬ 
tising ideas. A membership of twenty 
already has been obtained, and is ex¬ 
pected to increase rapidly. 

N. Y. Ad Women to Have Picnic Dinner 

Following its regular custom, the 
Beague of Advertising Women of New 
York City will close the season with 
a picnic dinner at the Shelburne, 
Brighton Beach, on Saturday, June 10, 
at 6:.TO o’clock. All advertising men 
and women and their friends are in¬ 
vited. The price of the dinner is $2.50. 
Reservations may be made through the 
president. Miss J. J. Martin, advertis¬ 
ing manager of the Sperry & Hutchin¬ 
son Company, 2 West 45th Street, or 
the secretary-treasurer. Miss Mabel 
(Jraswinckel, advertising manager of 
the American Steel Export Company. 
There will he several modes of enter¬ 
tainment. 

Ad Club Dinner in Cuba 

The .Adverti.sing Club of Cuba gave a 
dinner in Havana on the night of May 
17, at the Hotel Miramar, to George A. 
Simms, the publicity agent of the Bank¬ 
ers I.,oan & Securities Company of New 
Orleans. The members were addressed 
on the subject of advertising by Mr. 
Simms and by S. C. Dobbs, vice-presi¬ 
dent of the Coca-Cola ('’ompany of .At¬ 
lanta. Many representative Spanish. 
Cuban, and .American bu.sine.ss men and 
representatives of the Havana newspa¬ 
pers attended the banquet. 

“Publicity Day” in Galveston 
The Galveston (Tex.) (’ommercial .As¬ 

sociation. Galveston Merchant.s’ .Associa¬ 
tion, and other organizations designated 
June 1 as "Publicity Day.” On that day 
newspaper advertising setting forth the 
advantages of Galveston were run in 
many newspapers, and all merchants 
and business men were provided with 
circulars and booklets advertising Gal¬ 
veston, which they were asked to Inclose 
in all packages and letters sent out. 

Awarded One Dollar in Domage Suit 
St. Pai'l. Minn., May 25.—The Cruci¬ 

ble, a paper published at Crosby, one 
of the Iron-range towns of this State, 
has been practically vindicated in per¬ 
haps the most sensational libel suit 
ever brought in that part of Minnesota. 
In a series of articles the Crucible ac¬ 
cused Mr. McCoy, clerk of the School 
Board, of financial Irregularities—graft¬ 
ing, in fact. McCoy .sued the Crucible 
for $7,500 damages, and the jury’s ve:*- 
dict awarded him one dollar. 

.A wise old owl sat on an oak. 
The more he saw, the less he spoke. 
The less he spoke the more he heard. 
I.,et’s emulate that wise old bird. 

WINIFRED WORTH 
EMBROIDERY PATTERN 

SERVICE 

A Half or Full page feature, 
20 or 21 inches, showing the 
latest designs in Embroidery. 
Gets the women folks, who are 
the real buyers of your paper. 

NEW METHOD OF TRANSFER 
No carbon paper—no pur- 

cha.ses of any kind. 
Supplied in mat form for Sat¬ 

urday or Sunday release. 

Ask us to send you proofs. 
WORLD COLOR PRINTING CO., 

R. S. Grable, Mgr. 
E-stablished 1900 St. Louis, Mo. 

I I 
Capital 

Average net paid cir¬ 
culation for the six months 
ending March 31, 1916, as 
sworn to in Government 
report. 

3 2,55 1 
And as confirmed by 
report of The Audit 
Bureau of Circulations. 

Publisher, 
TOPEKA, KANS. 

Elditors Who Know 

AHTHUB 0. JOHNSON, 
(k>lamt>us DIapatch. 

The Bain News 
•ervlce have 
the bappieat ot 
all faculties of 
value to any 
editor — that 
ot anticipatiUK 
the news with 
plctuTce. and 
furnlshiuK ma¬ 
terial most 
suitable for the 
bnildlng up of 
a practical 
morftue. It Is 
strictly a news- 
paper man's 
service In every 
sense ot the 
expression. 

Bain Service Motto la "Illustrate To day’s 
Newa To-day.” Try It. 

BAIN NEWS SERVICE 
32 Union Square, E.. N. Y. City 

•At a recent meeting of the Ad-('raft 
I’lul), of Trenton, N. J., officers and a 
board of directors wore chosen as fol¬ 
lows: \V. K. Hoyt, president: Theo¬ 
dore Jansen, advertising manager of 
the (ioldberg Department Store, and 
t’harlos B. Miller, advertising manager 
of the Kaufman Department Store, 
viop-prc.sident and secretlhry, respec¬ 
tively. E. AV. Davis, George C. Palm- 
et, Harry Price, S. E. Kaufman, W. N. 
Stewart, AV. K. Hoyt, and Theodore 
Jansen, comprise the board of gover¬ 
nors. The rnemliers planned for a rejirc- 
sentation of Trenton in the A. A. (’. AV. 
r«.gcant, to l>c held in Philadelphia, 
June 2K. 

The El I’a.so (Tex.) .Ad (’lul) has 
voted to send three delegates to the con¬ 
vention of the As.sociated -Ad C’luhs of 
the World in Philadelphia, and will have 
a float to advertise El Paso in the pa¬ 
rade there. Officers of the t’lul) have 
been elected, as follows: A. E. Row¬ 
lands, president; F. M. Beall, vice-pre.si¬ 
dent; Fabian Stolaroff, secretary; Paul 
Atkinson, treasurer. 

Last Call For Convention Reports 

by 

Samuel G. Blythe and Irvin S. Cobb 
The Republican national convention opens in a few days. 

Both correspondents are already at work at Chicago for us. 

If interested, wire our headquarters at Hotel La Salle. 

CENTRAL PRESS ASSOCIATION 
Frederick Bldg. World Bldg. 

Cleveland New Yirk 

MANHATTAN 
PHOTO- 
ENGRAVING C9 
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Times Building 

Times Square 

Single room and small suites 
adapted for branch offices of out of 
town newspapers or for city publica¬ 
tions, at moderate rentals. Building 
open day and night, elevators always 
running, and all modern equipment. 

Renting Agent—Room 406 
Telephone 1000 Bryant. 

pttaburg liapatrl; 
Possesses a clientele all its own, 
representing incomes above the 
average. It reaches the actual 
buying power, therefore best for 
advertisers. 

WALLACE G. BROOKE 
Brunswick Building, New York 
THE FORD-PARSONS CO.. 
Peoples Gas Building, Chicago 

H. C. ROOK. 
Real Estate Trust Building. Philadelphia 

DETROIT SATURDAY NIGHT 
guarantees and stands Imck of 
every advertisement it pub¬ 
lishes. 

G. LOGAN PAYNE CO. 
New York Chicago Boston Detroit 

Canned Goods 
Soups. Fish, Fruits and Veffotablos, 

will find a n^ady and resiK)nsive market if 

mu Call 
Daily and Sunday 

organizi'd. higher paid workers with¬ 

in 2.'i miies Munieipal Building, through tlieir 

ri-pres,-n la fives endorse and support The Cali 
and pledge |iatroiiage to its Advertisers. 

The 
PITTSBURG PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

I. A. KLEIN, Metropolitan Tower. N. Y. 
John Glatt, People* Ga* Bldg., Chicago 

Foreign Advertising Representatives 

Deutsches Journal 
The N. Y. German 
Journal is America’s 

Greatest German Newspaper 

tKlff Eurning S'tar 
covers Washington, D.C., more 

thoroughly with one edition 

than any other pa4>er in the 

United States covers the city 

in which it is published. 

Member of the A. B. C. 

OLD COLUMBUS, GA., PAPER SOLD 

Messrs. McKenney and Loyles.s Buy En¬ 

quirer-Sun and Make It a Morning Daily. 

Coi.CMBi-s, Ga., May 31.—Judge S. P. 
Gilbert and his associates have sold 
the Columbus Enquirer-Sun to R. L. 
McKenney, president and editor of the 
Macon News; Thomas W. Loyless, 
president and editor of the Augusta 
Chronicle: H. S. Miller, and John A. 

Retjeman. The new owners have turn¬ 
ed the old paper, heretofore an even¬ 
ing sheet with a Sunday morning edi¬ 
tion. into a morning daily published sev¬ 
en day.s a week; and have also restored 
the .Associated Press service. 

The Enquirer-Sun was established in 
182.S, one year after the city of Colum¬ 
bus was founded, and the history of the 
city and of the newspaper have been 
closely interwoven. In the announce¬ 
ment of the change of ownership, the 
new pioprietors said: 

“The Enquirer-Sun is on a firm fin¬ 
ancial footing, and we ask that mea¬ 
sure of success in the future which 
its merits will command. We promise 
as few changes in the personnel of its 
employees as is possible. 

“FTrst of all, we recognize that the 
Enquiier-Sun must be an acceptable 
newspaper; one worthy of a city of 
forty thousand people. The public 
should understand that no publisher can 
ever hope to give a better newspaper 
for any length of time than the public 
is willing to support. Fully convinced 
that Columbus is able and willing to 
support two first-class daily newspa¬ 
pers. we enter this work confidently. 
Like ether cities of her size and worthy 
aspirations, she must have a morning 
newspaper. It is this inspiring fact 
that has made us undertake, not only 
to invest our money and give what ex¬ 
perience and talents we have for this 
purpose, but to enter whole-heartedly 
upon the publication of this .splendid 
old Hoiithern newspaper, and to give 
the pnhlic a morning newspaper sev'en 
days in the week.” 

Messrs. McKenney and I^oyle.ss were 
business partners in former year.s. Mr. 
ATcKenr.ey was born in Butler, Ga.. 
and Mr. Ixiyless was once a news re¬ 
porter on the Enquirer-Sun before he 
became noted in the journali.stic world. 
Both men are widely known through¬ 
out the State of Georgia, and out.side 
of the State also. 

Delphos Herald to Have New Building 

The Delphos (O) Daily Herald has 
closed a contract for the erection of a 
new building. The company recently 
secured authority to increase its capi¬ 
tal stork, and some of the money thus 
paid in will he employed for the pur¬ 
pose. The new building will be three 
•stories high and fifty-five feet wide, 
and will be equipped with every conve¬ 
nience for carrying on the work of the 
company. 

Read This Advertisement 

The following advertisement appeared 
recently in the Montclair (N. J.) Times. 
It is so well w'rittcn it ought to accom¬ 
plish its purpo.se. 
IX>RT—The old peacock pined away and died. 

he was so eiiauHned beeanse my good friend 
Prnndflt ohjeeled (with a hose) to his solos from 
the roof of his (Prondflt’si garage. The new 
peacock without waiting to learn the views of my 
friend's as to his vocal attainments has eIope<l 
with the l>est looking of my two pea hens. If 
yon see him or her or them, please call no 

Montclair, and eternally oldige C. E. 
CImrohill. 

A List Worth Preserving 
The April i.s.sue of Special TJbrarie.s, 

puhfl.shed by the Special IJbrarics As¬ 
sociation at Indianapolis (Ind.) is de¬ 
voted to advertising. It contains a val¬ 
uable list, sixteen pages in length, of 
reference.s on advertising, compiled un¬ 
der the direction of H. H. B. Meyer, 
chief bibliographer of the Library of 
Congress. This list covers the publica¬ 
tions of many years and should be very 
helpful to students of advertising. The 
is.sue carries also the usual amount of 
information. The leading article is by 
Merle Sidener, of Indianapolis, on 
“Books and the Advertiser.” 

“Jimmy” Hare Sails for Europe 

Jame.s H. Hare, Leslie’s war photo¬ 
grapher, sailed for Europe on Saturday 
on the American liner St. Louis. He 
expects to be absent several months. 
He has been granted special concessions 

James H. Hare. 

for making pictures in Belgium. Mr. 
Hare had, previous to his departure, 
visited Canada, where he made pictures 
of the new Canadian contingent tof 
troop.s. 

WEDDING BELLS 

Donald C. Dougherty, of the editor¬ 
ial dei>artment of the Cleveland (O.) 
Plain Dealer, and Mi.ss Frances P.ossi- 
tt r, were married May 29. The cert- 
niony was performed at Trinity (dihe¬ 
dral by the Veri^ Rev. H. P. Alman 
Al)l>ott, dean of Ohio. They are said 
to he Siiending their hone> moon in New 
York city and the Ea.st. Mr. Dough¬ 
erty is a graduate of Cornell I'niver- 
sity, l.as been with the Plain Dealer 
for four years, and has distinguished 
himself in handling “big stuff” when 
it breaks. 

Anneuneement has been made of the 
approaihing marriage, on June 13. at 
Belton Texas, of Bohert Bead Penn, 
city editor of the Dallas News, and Miss 
Elizabeth Hudson, daughter of Mr and 
.Mrs. Taylor Hnd.son, of Belton.' 

W. G. Newby’s Estate 

F'oitT Worth, Texas.—The will of W. 
G. Newby, former president of the 
.■\nierican National Bank, and a direc¬ 
tor and treasurer of the Wortham- 
Carter Publishing Company, publishers 
of the t’ort Worth (Tex.) Star-Tele¬ 
gram, filed for probate, shows an es¬ 
tate valued at approximately $150,000. 
Mr. New'liy died from gun-shot wounds 
self-inflicted, according to the verdict 
of the Coroner. 

Cleveland's Lithuanian Paper 

Cr.nvF.i.Axn, O., June 1.—Santaika 
(Equal .lu.stice), a Lithuanian new.s- 
paper of Cleveland, has received new 
backing with the organization of the 
Ohio Lithuanian Pulilishing Company, 
ju.st incorporated for $10,000. A large 
.staff will Ix' employed here, and corre.s- 
pondents will he located in the prin¬ 
cipal cities of Europe. A. B. Bartos- 
zewic.s, prominent Lithuanian business 
man heads the new company, and P. A. 
Szukys is s(!cretary. There are now ten 
different foreign language newspapers 
in Cleveland. 

.\inateur Press Convention 

Cleveuand, O., June 1.—The United 
Amateur Pi-ess Association, made up of 
college students and other young peo¬ 
ple aspiring for journalistic honors, will 
meet in convention here June 20 to 22. 
William J. Dowell, of Cleveland, is in 
charge of the entertainment for visi¬ 
tors. 

CHANGES IN INTEREST 

Riikiewood, N. j.—FYanklin Hshler 
of Montclair, has purchased the News 
from Frank A. Baxter. In point of 
age Mr. Baxter was probaniy the old- 
est newspaper man in Bergen County' 

Ashland. Ohio.—W. T. Braithwaite 
editor and publisher of the Lakeside 
Courier, has purchased the r( nin^la 
Press, at Marblehead, and eombined the 
papers under the name of Peninsula 
News. 

Green Bay, Wis.—John A. Knypers 
one of the best-known newsiiaiier edi.! 
tors in the northern part of Wi.si onsin 
has disposed of his interest in the 
Brown County Democrat to Mis. Bar¬ 
bara I. Heryman, widow of J. B. Hery. 
man, who has been a copartner with 
Mr. FCuypers .since her husband's death. 
The newspaper and printing lni.sine.s8 
will be conducted by Mrs. Heryinan's 
three sons—Peter, Henry, and Alexan¬ 
der. 

Petroskey, Mich.—The Evening News 
has been sold by Mrs. C. E. Church¬ 
ill, widow of the late owner of that pa¬ 
per, to a stock company eompused of 
Representative D. H. Hinkley, H. Lee 
North, H. Burr IjCo, and C. Edson Gar¬ 
vin. The company will be known as 
the Churchill Fhiblishing Company. 

Petroskey, MHch.—Trumbull M'Tiite, 
formerly editor of Everybody’s Maga¬ 
zine, has given up his work with 
that magazine and purchased the 
Bay X’ic-w Magazine and Reading Cir¬ 
cle from the John M. Hall estate, of 
Detroit. 

NEW INCORPOR.4TIONS 

Rochi-ster, N. y.—Me Wade Mer- 
c'handi.se C’orporation; capital .stock, 
$500,000; advertising, merchandise, 
printing, publishing; incoriwrators, E. 
F. Beach, W. G. Stedrnan, and F. L. 
MeWado. 

New York City.—Beck Manufactur¬ 
ing Company; capital stock, $10,000; 
advertising, merchandise, novelties; in- 
corpoiators, W. S. Stryker, C. McC. 
Ford, and F. H. Beck. 

New York City.—American Book 
Cover Adverti.sing (TMmpany; capital 
stock. $10,000; general adverti.sing; in¬ 
corporators, M. J. Sakowitz, M. L. 
Brown, and E. H. Movre. 

New York C’ity.—'Timely Fashion 
Hints: capital stock. $10,000; advertis¬ 
ing. piinting, publishing; incorporators, 
.1. (’. Becher, H. Kellner, and K. Wohl- 
fahrt. 

New York City.—Bromfield & Co.; 
capital .stock, $10,000; adverti.sing: in- 
corporator.s, 1). Burpee, E. T. and P. 
H. Bromfield. 

BAt.TiMORE, Md. — Advertisers’ Ser¬ 
vice Company; incorporators, M. E. 
Landauer, Lloyd Harrison. Howard 
Pemlierton, and E. H. Ixindauer. 

Sanp Sprinos, Okla.—Times Fhiblish- 
ing Company: capital stock, $5,000; in- 
eorporator.s, E. M. Mousell, Mamie Mc- 
Fall, and F. M. McFall. 

NEW PUBLICATIONS 

Can.muan, Texas. — The Monday 
Morning News is the name of a new 
paper here, just established by Homer 
Knowles, cslitor and publisher. The new 
l>aper is a four-page, seven-column puh- 
lioation. and jts flr.st i.ssue is well made 
up, newsy, and shows good advertis¬ 
ing patronage. 

Bp.ownwoop, Texas.—The publication 
of the Morning Herald was begun on 
Thursday, by G. A. I.iackey, W. H- 
Whitehead, and E. A. Robasol. 

New Officers of the N. Y. A. A. 

At a special meeting of the executive 
committee of the Association of New 
York Advertising Agencies, held at the 
Aldine Club, on May 25, the following 
officers were elected to serve for the 
ensuing year; Chairman, Collin Arm¬ 
strong, of Collin Armstrong, Inc.; vice- 
chairman, A. W. Erickson, of The 
Erickson Company; secretary-treasur¬ 
er, J. W. Morgan, of J. W. Morgan Ad¬ 
vertising Agency. 
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NEWS OF THE SCHOOLS OF JOURNALISM 
[/n this department will be presented 

fai h week news items from the Colleges 
aiifi Universities in which journalism is 
taught. Occasional contributions are in- 
viti'ii from such institutions, the only 
restriction being that the matter sent 
in shall be brief, important, and of gen- 
era! interest.—Ed.] 

summkr schools of journalism 

F.leveii Institutions Offer Courses of In¬ 
struction to Ambitious Students. 

Klcveii iiniversitie.s will offer instriic- 

tiiiii in iournali.siu tluriiiK the coinius 

summer .se.s.sions which are held aii- 

luiiill.v hy the different iiistitution.s. 

|-'(ir the tirst titno in the hi.story of 

the .school of journalism at Coluinhia 

University, instruction in journalism 

will l«> offered duriiiK the summer ses¬ 
sion. Professor Kranklin Matthews will 

he in ihaiKe of a course iti newsitaijer 

tecluiitiue. 
.lames Melvin Lee, head of the depart¬ 

ment of iottrnalism at New York Uni¬ 

versity, and Hugh .Mercer Hlain, pro- 

fes.sor of journalism at Louisiana State 

liiiversity. will he in charge of the 

clas.ses in journalism at New York Uni¬ 

versity this summer. .Mr. l.ee will have 

(la.vses in the short-story atui the news¬ 

paper adverti.sing, and. with Mr. Hlain, 

will teach the history of journali.stn and 

ligh-sriiool journalism. .Mr. itiain will 
have etUire charge of classes in news 

writing and newspaper practice. 

Two courses wiil be offered at the 

University of Kan.sas. Prof. L. N. Flint 

will Ix! in charge of a cour.se entitled, 

"The New.si>ai>er: .Materials and Meth- 

od.s.” Instruction in editorial practice 

will also be given. \V. H. Hrown will 

assi.st Mr. Flint. 

The summer .session at the Unversity 

of .Missouri will begin June 10, and will 

continue until August ti. The courses 

in journalism which are offered are: 

Hi.story and principles of journalism, 
news writing, reporting, copy reading, 

editorial w'riting and direction, the coun¬ 

try newspaper, the writing of advertis¬ 

ing, rural newspaper management, ad¬ 

verti.sing management with special ref¬ 

erence to rural journalism. 

Courses in newspaper rei>orting, edi¬ 

torial writing, special feature and maga¬ 

zine writing, and one in teaching jour¬ 

nalism in high school and college will 

be offered at the University of Wiscon¬ 

sin this summer. Willard (}. Hleyer, di¬ 

rector of the cour.se in journalism, and 

(irant .Milnor Hyde, Dr. Hleyer’s asso¬ 

ciate, will Ixi in charge of the courses. 
lx‘e A. White, assi.stant professor of 

journalism at the University of Wash¬ 

ington, will be in charge of the instruc¬ 

tion in journalism at the University of 

.Michigan this summer. He will offer 

two courses, one a general course in 

newspaper writing, the other a special 

course in editorial writing and the the¬ 

ory of the newspaper. 

Indiana University will offer courses 

in theory, advertising, newspaper fea¬ 

ture and magazine writing, and the stu¬ 

dents will be given practical training on 

the college daily newspaper. Joseph W. 

Piercy, head of the department of jour¬ 

nalism, will have charge of the classes. 

I'ourses announced as news writing, 

the ncw.spaper, publicity, and current 

event.s, will be offered at the University 

of Montana this summer. A. L. Stone, 

dean of the School of Journalism, will 

be in charge. 

•Merle Thorpe, head of the department 
of jouinalisrn at the University of Kan- 

sa.s, assi.sted by Uolvin V'. Dyment, pro¬ 

fessor of journalism at the University 

of Oregon, will be in charge of instruc¬ 

tion in journalism at the University of 

Ualifornia. Eric W. .\llen, dean of the 

School of Journalism at the University 

of Oregon, will offer one general course 

ill journalism at Oregon this summer. 
The University of Washington will 

offer four courses in journalism 

this summer. Two of them, re¬ 
porting and editorial writing, will be in 

charge of Frank G. Kane, head of the 

department of journalism. The other 

two, special writing and short story, will 

be given by t'arl H. Getz, assistant pro¬ 

fessor of journalism at the University 

of Montana. 

The University of West Virginia is 

con.sidering offering two courses in jour- 

nali.sm, one in news writing and editing, 

and the other in publicity and advertis¬ 

ing. If the instruction is given. I.ieon 
K. Whipple, adjunct professor, will lx; 

in charge. 

DePauw Uiiiversilv 

Members of the l>;Pauw f'hapter of 
Sigma Delta (’hi, the national profes¬ 

sional journalistic fraternity, entertain¬ 

ed Prof. N. W. Barnes, head of the de¬ 

partment of English and business cor¬ 

respondence, at a farewell banquet 

Thur.sday evening, June 1. Professor 

Barnes has re.signed from the DePauw 

Faculty in order to accejit a position 

with the University of Chicago. 

Professor Barnes will lx* in charge of 

all the advertising connected with the 

University Press of the University of 

Uhi*-a.go, and in addition will lx; resixin- 
sible for the University Publicity Bu¬ 

reau. Besides these duties he will have 

courses in advertising technique and 

busines.s correspondence. Profes.sor 

Barnes’s re.signation is to take effect 

immediately upon the close of college in 

order that he may take up his new du¬ 
ties by June 15. 

Together with Prof. R. W. Brown, of 
Wabash College, Profe.ssor Barnes is co¬ 

author of the university text "The Art 

of Writing English." At present he is 

l>reparing two books of the “How” .se¬ 

ries published by the A. W. Shaw Co. 

of Chicago, called "How to Teach Ad¬ 

vertising Technique” and "How to Teach 

Business Corre.spondence.” 

It was largely through the efforts of 

Profe.ssor Barnes that the present 

cour.ses of newspaper work at DePauw 

were intnxluced. He was predominantly 
instrumental in the launching of the 

Univer.sity daily paper, the DePauw 

Daily. 

Sigma Delta Chi was organized by a 

group of men in one of Professor 

Barnes's advanced classes in newspaper 

writing. He is the first honorary mem¬ 

ber of the, fraternity. 

The last issue of the DePauw Daily 

was published Friday, May 26, it being 

the custom of the paper to suspend pub¬ 

lication before final examinations begin. 

'I’lie present staff, elected a month ago, 

will have charge of the paper next year. 

University of Wisconsin 

The .May bulletin of the University of 

Wisi'onsin is devoted to the coursi; in 

journalism for 1»16-17. The .summer 

.se.ssion will open on .lime 26 and will 

close on .\ugust 4. The regular .session 
will liegin on September 21. The stalE 

of instruction, headed by Dr. Charles 

U. Van Hisi;, pre.sident of the I’niver- 

sity, and Willard G. Bleyer, chairman, 

profes.sor of journalism, numbers thirty- 

one members. The courses in the de¬ 

partment of journalism have been ar¬ 

ranged with a view to giving four years’ 

instruction and practice in all the im¬ 

portant details of newspaper work. 

University of Minnesota 

Allen Stone has been awarded the 

silver loving cup offered by Herbert C. 

Parlin, of Los .\ngeles. Cal., an adver¬ 

tising copy writer, to the student of the 

University of Minnesota writing the 

lx;st thesis on an advertising campaign. 

Stone took his cue from the fact that 

su.spenders are becoming a rare article 

of wearing apparel for men, and based 

his idea on the building up of a busi¬ 
ness in leather tsdts. 'I'lie slogan of 

his campaign was the name "Belton.” 

University of SoulherH C'.alifurniy 

For the Ix-netit of the students who 

are taking up courses of journalism in 

the University of Southern California, 

arrangements ai-e being made for the 

department of journalism to occupy an 

entire building with the opening of the 

fall term. Equipped with twenty type- 

writer.s, telephones, a i-oi>y desk, and 

other paraphernalia needed in the han¬ 

dling of the news of the world, one of 

the dormitories is being remodelled and 

prejiared for the work. A telegraphic 

.si-rvice of 20,000 words daily is to be 

handled by the .students to help them 
in getting practical experience. The 

course in journalism covers four years, 

and takes in lx)th editorial and adver¬ 

tising branches of newspaper work. 

LIVE MAN IN A SMALL TOWN 

One of the mo.st Interesting addresses 

given at the University of Kansas News¬ 

paper Week was that of N. S. Hu.se, 

editor of the Norfolk (Neb.) News, a 

daily new.spaper having a circulation of 

8,000, although published in a city of 

6,000 inhabitant.s. 

Mr. Hu.se told in a most interesting 

way how he had built up his paper. On 

one occasion he had a “hunch” at 5:30 
A. .M. that something had happened— 

he didn’t know what—that would fur¬ 

nish important news for his paper. He 

routed out the foreman of his compos¬ 

ing-room and a telegraph operator and 

took them along to the News office. He 

called up several towns to the south of 

Norfolk, and soon learned that a cy¬ 

clone had swept across the southern 

part of the State and destroyed several 

towns and killed a number of people. 

The telegraph company' said that 

there was not a wire working in the dev¬ 

astated section, but the operator, in the 

.News office heard a call from one of the 

towns, showing that there was an open 

wire. Mr. Huse found on inquiry that 

the company was holding it for the ex¬ 

clusive use of .Armour & Co., of Chicago. 

He was able after considerable argu< 

ment to persuade the manager that it 

was more important to let the News 
have the wire to get the story of the 

disaster to the people of Nebraska. 

The News had an edition on the street 

by noon containing a full story of the 

cyclone’s devastation, and sent bundles 

of papers to outlying towns. Those were 

distributed free, and did much to ad¬ 

vertise the enterprise of his paper. 

The 

Pittsburgh Post 

ONLY 

Democratic - 

Paper In 

Pittsburgh. 

CONE. LORENZEN & WOODMAN. 
Special Representatives 

New York, Detroit, Kansas City, Chicago 

62,020 
linuH of national udvurtisinK oaiTiod In tin* 

Free ITess during tin* week etnliu^ May 27. 

ll»16 - 

6,174 
lines more than were vurrhd hy uoy other 

Detroit iiewspaper. 

AilvertNers know why. 

Betroit Jfree $resisi 
**Miehigan*$ Greatest Newspaper^’ 

VERREE & f Forcifa 1 New York 
CONKLIN t RopreMoUtiTet I Chicofo 

PLENTY OF 

MONEY AND GOOD CHEER 
That's the situation to 

PITTSBURGH. P.\.. 
Everybody Buey. 

gazette: times 

CHRONICLE TELEGR.APil 
Have the largest circulation 

Combination Rate, Daily 90e a line. 
Combination Rate, Daily and Sun¬ 

day 92^e a Vine 

For further information write 

Urban E. Dice, F. A. Mgr., Fgh., Pa. 

J.C. Wilberdins J. M. Branham Co. R. J. Bidwell Co. 
225 Fifth Ave. MallCT'a Bldg., Chicago 742 Market St. 

New York Chemical Bldg., Si. Louia San Franciico 

In Philadelphia 
In the first four months of 1916, 
compared with the same period 
last year, 

The Evening Telegraph 
gained more than half a million 
lines of paid advertising. 

for over half a century Phila¬ 
delphia's leading high class even¬ 
ing newspaper. 

Net Paid 84,036 
8 Cents Per Line Flat 

The Pittsburg Leader 
This is the paper that carries your men 

Kiige into the homes of the people that 
create and enjoy the prosperity of this in¬ 
dustrious and prosperous commiinity. In 
the lirst four inuntbs of 1916 the Leader 
eiirried 4.179,848 lines of ndvertising. a 
Kaiii of 3,51.,^>00 lines over the same period 
of 1915. 

W. E. MOFFETT, 
.Advertialng Manager. 

Now More Than 

70,000 

The Sunday Item 
New Orleans, La. 

TO THE STUDENT OF JOURNALISM 

Hi.H native knack made Horace Greeley great; 

He scaled the heights in spite of chances few; 

With skill and schooling lioth, easy for you 

To reach the goal he gained with limping gait! 

Your .story rich the reading hosts await— 

Something beyond his lesser light to do— 

And rote and rule your shining path may hew 

High up the ramparts of the Fourth Estate. 

F'aults of tlie head he had, but Greeley’s heart 

Was Freedom’s bulwark in your granddad’s day; 

Remember, as you strive for dazzling art, 

His love of Right, his hate of Wrong alway. 

His scorn of Greed, his bold and biting pen 

When Justice was the butt of moneyed men! 

. James C. McNally. 
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Women*s Features 
Ask for saml>lcs of the foilowing: 

Oliphant’s daily fashion service. 
Rhcta Childe Dorr’s editorials. Zoe 
Hcekley’s “Her Side—and His.” 
“Problems of Kverygirl.” 

The Evening Mail Syndicate 

203 Broadway, New York 

CIRCULATION 
SERVICE 

Sfonre onr <ippeni1»hle orimniaitlon when you 
desire to inerense tlic circulation of your 
newRiiaisT. For years we have pleased the 
lendiiiz newspa|)er8. Just concluded our sec¬ 
ond ■•SfCf'E.sSFi'L'' contest on the Los An- 
(teles Times addine over 1.000 more new snb- 
fcriliers on the second campaign than on the 
first oni'. 

Write us to-day for complete details. 

North-Eastern Circulation Co. 

C. B. HOLLISTER, General Manager 

Davenport, Iowa, Box 160 

Mother Goose 
DOT PUZZLES 

Already placed in Baltimore, 

Winnipeg, Cleveland, Providence, 

Knoxville; also many other points. 

The INTERNATIONAL SYNDICATE 

Features for Newspapers 

Established 1H99 BALTIMORE, MD. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make and 
hold circulation. 

SERVICE 
by experts means material and meth¬ 
ods that have been PROVED. 

Let us send you samples of our col¬ 
ored comics, daily and Sunday 
f'ages in black and colors. 

Newspaper Feature Service 
M. KOENir.SBERG, Manager 

:!T WKST .HtTH ST.. .NEW YOKK 

Ten Million a Week Says 

Government Report 

A special service syn¬ 
dicated gratuitously to 
jKipers who desire live 

movie topics. 

The Vitaqraph Company 
of A merica 

i<th St. It Locust Ave., Bklyn, N. Y. 
NFW YORK LONDON 
CHICAGO PARIS 

SUPPLIES 
For the Press and Stereotype Rooms 
are increasing in price and becoming 
scarce and difficult to obtain. Our 
advice is to ORDER NOW while it 
is possible to secure supplies that 
iatcr on will be entirely exhausted. 

“Quality Goods Only” 

New England Newspaper 
Supply Co.. 

Worcester, Mass. 

Circulation News, Views, and Observations 
AN OPEN LETTER TO THE CIRCULATORS 

OF DAILIES 
By the high priced circulator of a Middle States Daily Newspaper 

l>KAi: Mr. CiRcn.ATou: 

Isn't it about time we Cireiilators sliuulil iK'gin a little intro.speetioii'.’ 
Haven’t we, as a class, been prodigal—with our Publisher’s money about 

long enough? 
Surely the time has now arrived when we should, with one accord, 

“face about’’ and do .something big in the way of conserving our Publisher’s 
financial interests. 

For years we have been engaged in a frantic effort to show big circu¬ 
lation figures, and in our zeal along this line we have forgotten the co.sl. 

.\lmost all of us are guilty. Don’t attempt to produce an alibi. You 
know you have been, and are now, guilty. 

So keen has the strife for big circulation figures become that hundreds 
of us have aroused the sympathy and support of the very ones who are 
“paying the fiddler”—the Publishers themselves. 

We have been cutting prices, even below the cost of white pai>er; grant¬ 
ing unlimited returns of unsold copies, and peddling premium.^ to such an 
alarming extent that hundreds of newspapers which should show a good 
profit are either actually showing a balance on the wrong side of the ledger 
from year to year, or at least are not making a profit commen.surate with 
the amount of money and effort invested. 

While this awful drive for big figures has been fostered and encouraged 
by the Advertising department, it is we, the Circulator.s, who have carried 
on the warfare so ruthlessly and so extravagantly as to earn the designa¬ 
tion of our department as the most expensive of a newspaper. 

But for the wanton waste with which the average Circulator conducts 
his department, there would not now be the general feeling among Publish¬ 
ers that the Circulation department is the most expensive branch of Iiis 
publication. 

Our prodigality has resulted in many a Publisher regarding his Circu¬ 
lation department as one of the “necessary evils" incident to the conduct 
of his paper, when, as a matter of fact, this department should be regarded 
as one of the most important of the coordinated branches of the modern 
newspaper. 

It is within our power to make our department so big» and so impor¬ 
tant that every Publisher will, unless he is a bigot, recognize its supreme 
importance. 

The way to bring this about is to propose and introduce changes in 
this department which will put money into the Publisher’s cash drawer, in- 
-stead of taking it out. 

First of all let us, as a unit, not by any arrangement, but as of one ac¬ 
cord, go to our Publishers and propo.se the withdrawal of the return priv¬ 
ilege. 

ituch a spa.sm of economy, on the part of some Circulators, may have 
a tendency to produce heart failure on the part of the Publisher—but he 
will doubtless survive, and after he has recovered his surprise he will quick¬ 
ly realize that you have now proposed something of real merit. He will 
instinctively begin to have more respect for your judgment, and as the 
good effect of this innovation asserts itself, in distinct savings, his faith in 
your ability will become a fixed conviction. 

In the adoption of the no-return policy the savings are so definite as 
to not warrant any further comment on that point. One newspaper in 
one of our larger cities, where the return privilege was withdrawn sev¬ 
eral years ago, has saved $50,000 annually, by this move alone. Another 
paper estimates that $60,000 has been saved annually. 

Let us, without further hesitancy, and with one accord, go individually 
to our Publishers, and tell them we are willing to undertake the Incon¬ 
venience and annoyance incident to this change, as we are convinced that 
this action is imperative in the solution of the print paper shortage prob¬ 
lem—to say nothing about the financial saving. 

Your real worth to your Publisher will date from the day you “about 
face,” and adopt the plan of helping conserve your Publisher’s cash drawer, 
Instead of chasing the phantom of big circulation figure.s. 

WILL DISCUSS NEWSBOYS’ WELFARE 

('.irrulation Convention to Give the Sub¬ 
ject Careful Consitleralion. 

('.KANii Jt.M’ins, Mich., M.ay 29.—The 1916 

conventiiin of the International Circula¬ 

tion Managers’ Association, to be held in 

Grand Rapids in June, is one of the 

fnarking stones of the history of the 

organiz.Ttion. From a mere handful of 

circulation managers, a few years ago, 

the -Association has grown until to-day 
it ha.s a membership of 400, which in¬ 
cludes the leading circulation managers 
of the leading new.spapcrs of the United 
States and Canada. The importance and 
influence it wields have also grown. 

The convention of 1916, to be held in 
Grand Hapid.s, is really a movement of 
the .\s.sociation to take steps to organize 
a department for the purpose of investi¬ 
gating the social and moral welfare of 
the newslKiys by the different news¬ 
papers, and to throw' the weight and in¬ 
fluence of the -Yssociation to the better¬ 
ment of the welfare of the boys. 

The Grand Rapids Press has for sev¬ 
eral years Ijeen recognized as the lead¬ 
er among newspapers in the manner and 
siicce.ss of welfare work for the 
newsboys. Therefore,, the Association 
determined to hold the convention in 
Grand Rapids and study first hand the 
conditions as existing in this city and 
controlled by the Grand Rapids Press. 

In a beautiful city of 130,000 people, 
the l^ress ha.s over 900 newsboys and a 
circulation of 80,000 papers daily. The 
organiration for the boys, in the Pre.ss 
Iniilding. ha's its own Ixandroom, audi¬ 
torium, l>ath.s, swimming-pool, restau¬ 
rant, indoor playroom, and also its own 
day school, where boys have the oppor¬ 
tunity of securing their education and 
at the same time make their living. 

To the people of Grand Rapids, the 
I’ress, their newspaper, is a city in¬ 
stitution they look upon in the same 
friendly way as they do a municipal 
water works or other public institution, 
and they have placed their stamp of 
approval upon tbe Press and its meth¬ 
ods, as practically every home in the 
city takes the Press. 

The room in which the boys receive 
their newspapers is a large, magmifleent 
office, with tile floors, beautifully light¬ 
ed, well heated, and scrupulously clean. 
The indoor playroom is as clean and 
well heated as any Young Men’s Chris¬ 
tian A.s.soc'iation gymnasium. The news¬ 
boys’ toilet is a lieautiful white tile 
room, furnished with the very finest fix¬ 
tures. There is no room for obscene 
writing or dirt to accumulate, as this 
toilet is equipped and maintained equal 
to any of the best hotels in the United 
States. In every way the welfare and 
care of the boy is considered. For this 
reason, the members of the International 
Circulation Manager.s' Association are 
anxious to come to Grand Rapids and 
find out how the thing can bo done 
practically. 

J. R. Taylor, circulation manager of 
the Pre.ss. has held this position for the 
last eighteen years. 

('irrulation Men Met Posimaslers 

Fort Worth, Tex., May 29.—At the 
annual convention of Texas postmas¬ 
ters at Fort Worth, nearly all the larger 
dailies were represented by their circu¬ 
lation managers, who addressed the 
postma.sters in regard to the problems 
of newspaper circulation. It is l>elieved 
the.se discu.ssions w'ill have a salutary 
effect in meeting several difficulties. In 
line with the recommendation of Presi¬ 
dent N. Ju.sti.ss, of Corsicana, a for¬ 
mer newspaperman, the Association 
adopted a resolution recommending that 
the law requiring semi-annuad state¬ 
ments showing ownership, management, 
and circulation of newspapers should be 
changed so that such statemants shall 
be required only once a year. 

Prizes for Newsboys 

Much interest is manifested among 
the I.ynn (Mass.) “newsie.s" as to which 
hoy will carry off flr.st and .second prizes 
in studies of the ninth grade at school. 
This contest, which opene<l at the be¬ 
ginning of the school year, is being 
conducted by the Educational Depart¬ 
ment of the Lynn New’sboy.s’ A.ssoci.''.- 
tion. Fir.st prize will Ik* awarded to the 
Iwy receiving the highest marka in 
studies throughout the year, anil .second 
prize to the boy who is punctual in at¬ 
tendance. The aim of the Educational 
Hoard is to encourage the hoys t-.) do 
good work in their .studies, .so tha’’ when 
they complete their high-school rour.se 
they may be aspirants for scholarships 
for college. 

Will Fine Noisy Newsies 

The Uity ('ommission of El Paso, 
Tex., has passed an ordinance “to iTgu- 
late selling and adverti.sing on the 
streets and sidewalks of El Past).’’ The 
ordinance is directed primarily at the 
newsboys, who have been the subjects 
of numerous complaints because they 
have persisted in crying their wares 
with loud voices. The ordinance pro¬ 
vides a fine of $25. 

McMaslers Talks to Newsboys 

William McMasters, whose adverti.s¬ 
ing story. "Putting Connolly’s Across.” 
wa.s recently printed in these column.s, 
gave an interesting talk to an enthu.si- 
a.st’c gathering of newsboys at the 
Xewslxjys’ Reading Room in Boston la.st 
week. The meeting was called for the 
benefit of the younger boys. Hyman 
Manevitch, the president of the News¬ 
boys’ Welfare Association, presided. 
The youngsters evidently enjoyed the 
addres-s of Mr. McMasters, as they 
cheered him enthu.siastically at the fin- 
i.sh. Samuel Sklar, formerly a newsboy 
himself, akso spoke a few words to 
the boy.s. 

Harritiburg Newsboys Elect 

The Harrisburg (Pa.) Newsboys’ A.s- 
.sociation has elected the following of- 
flcer.<5 for 1916: Samuel Koplovitz, 
pre.sident; Park Weaver, vice-presi¬ 
dent; Bernard Koplovitz, secretary; 
David Rosenberg, financial secretary; 
Michael Klawansky, treasurer; Wagner 
Hoffman, Arthur Koplovitz, and Samuel 
K lorn pus, trustee®. 

The Kentucky Press Association will 
iiHK't in Ashland on July 11 to 14. 
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ne\^spapek activities in many cities 

Various Plans and Schemes That Are Being Employed to Build 

^Circulation and 

The I’ittsburgh Leader is publishing 
a series of ciispiay “Talks About Adver¬ 
tising for the Man and Woman of the 
Home.'' In the Sunday issue of May 
24 the .irticle showtHl why it pays to 
Jead nixi heed advertisements. One 
parag'ni’lt that is worth copying b> 
other re wspapers is this: 

"Advertising has given a newer and 
greater BUYING-POWEK to your 
nickeis, your dimes, your quarters, your 
dollars! Millions of packages SOLD 
THROI GH ADVEKTISING have made 
it POSSIBLE and DESIRABLE for the 
manufacturer to be satisfied with a 
profit of a QUAKTER-OF-A-CENT or 
an ei<!iith-of-a-('ent per PACK- 
.\GE where but a SMALL QUANTITY 
sold would have COMPELLED a profit 
otprol abiy 3 CENTS or 5 CENTS PER 
PACK.tGE! Advertisinff Is Your 
Helpiiip-Iland to Your Fullest Money’s 
Worth and Your Fullest Salisfaetion 
Because It Is the Hure Guide to the 
Best Goods on the Market!" 

The Newark News and the Newark 
Star-Eiigie recently devoted consid¬ 
erable space to the promotion of “Buj 
it in Newark Week" which was ob¬ 
served by the merchants of that city 
from May 22-27. The Star-Eagle, in 
its Monday issue, printed a full-page 
illustrated display advertisement to 
empha.size the Importance of buying 
goods at home instead of outside cities. 
EnUre pages were u.sed by Newark 
merchants to present the attractions of 
their stores. 

The Baltimore Sun and the Evening 
Sun are i>olling their readers on the 
((uestion of military preparedness, and 
what form that preparedness should 
take. All readers are invited to clii) 
a coupon card, fill it out, sign, and mail 
it to the Sun. The paper also invites 
the sending of short letters stating the 
reasons for opinions given. 

The big silk flag offered by the Bal¬ 
timore News to the military company 
making the best showing in the “Pre¬ 
paredness" parade on the 17th was 
awarded to Company F, Fifth Mary¬ 
land Regiment, and was presented at 
the armory on Tuesday night. 

The El Paso (Tex.) Morning Times 
has inaugurated a “Times Milk Depot." 
through which it will supply milk for 
sick and underfed babies in El Paso. 
Contributions are being received for this 
fund, which is used by the Times, 
through the United Charities, for sup¬ 
plying those most needing milk. 

The Cleveland (O.) I.ieader, cooperat¬ 
ing with the Local Retail Shoe Dealers' 
Association of that city, is conducting 
an educational advertising campaign to 
explain the advancing prices in women’s 
shoes. The Association is carrying half 
page display advertisements in the Sun¬ 
day issue for three weeks, telling just 
why shoes cost more. The cost of the 
advertising is divided among the mem¬ 
bers. 

A company for the sale of the Multi¬ 
color Press, in Northern Ohio, has been 
formed by W. G. Davies and H. B. Mal- 
lette, with offices in Cleveland. Mr. 
Davies recently resigned as advertising 
manager of the Steam Company, and 
previou^y was in the editorial depart¬ 
ments of the Plain Dealer and the 
Leader. He is also publicity director 
for the (Zleveland Advertising C!lub. Mr. 
Mallette formerly w-as head of the Ad¬ 
vertisers’ Addressing Company. He. 
sold his interest in this business to 
combine with Mr. Davies. 

Tile San Francisco Daily News has 
cooperated with the management of a 
local theatre to give the newsies a 
chai-.ce to emulate (Tharlie Chaplin on the 
stage. A contest was opened, Wednes¬ 
day night, for youthful imper.sonators 

1 ncrease Prestige. 

of Chaplin, only Daily News newsies 
iK'ing eligible. On the screen at the 
theatre the real Chaidin appeared night¬ 
ly in his liurlesque of “Carmen.” The 
contest ran for four nights, and prizes 
amounting to $25 were awarded to the 
successful lioys. 

A feature of the preparedness parade 
in Boston last week was the counting 
of the throng in line by Albert A. Gam¬ 
ble, a mathematical wonder, for the 
Boston .Vmerican. Mr. Gamble was 
perclied on a stone post at City Hall, 
near the Mayor's reviewing stand, where 
he counted every man, woman, and 
child going over the route. Later he 
wrote a signed story for the American 
in which he described the manner in 
which he made the count and how he 
arrived at the conclusion that 41,379 per- 
.sons passed over the route. All the 
counting was accomplished without re- 
•sort to the use of paper or pencil, the 
numbers l)eing memorized. 

The Omaha (Neb.) Bee is issuing a 
monthly i>ublication called the. Trade 
Builder for the purpose of promoting 
the interests of national advertisers us¬ 
ing that newspaper. It acquaints re¬ 
tailers with ways and means for cash¬ 
ing in on the national advertising print¬ 
ed in the Bee. The scheme is a good 
one. .Anything that can lie done by a 
newspaper to promote the pulling power 
of the advertising it carries is worth 
while. 

'The Baltimore Sun is taking a poll 
of its readers on the question of mili¬ 
tary preiiaredne.ss. The Sun advocates 
militarism, init promis<*s a fair count 
of the votes. The indications are that 
the poll will be overwhelmingly in fa¬ 
vor of a military force for “defence.” 
.According to the Sun’s reports, about 
one v'ote in eight is sent in by women. 
.About 15 per cent, of the women’s votes 
are for “preparedness.” The militarist 
coterie at AA’ashington is much inter¬ 
ested in the Sun’s attempt, which has 
l)een commended in a letter to the 
paper from TAeut.-Col. Young. 

Seven hundred orphan children, in¬ 
mates of the eleven orphanage institu¬ 
tions of Baltimore, were on Monday 
guests of the Evening Sun at the Buf¬ 
falo Bill and Wild West Show. The 
Evening Sun arranged with the man¬ 
agement of the ITnited Railways of Bal¬ 
timore to provide special cars to carry 
the children from the different institu¬ 
tions to the show grounds and back 
again after the performance. 

A hand.some silver loving cup was 
given by the Baltimore News to the 
owner of the liest pair of horses in the 
annual work-horse parade that took 
place Memorial Day in that city. It 
was won by the Monticello Distilling 
Company. 

The Cleveland (O.) Leader-News has 
sent to every employee a personal let¬ 
ter, in which is emphasized the fact that 
a want ad to the advertising department 
is as important as a story to the edito¬ 
rial department. Wherever possible the 
650 employees are requested to give the 
want ad department a tip that a pos¬ 
sible customer can be found. Good re¬ 
sults have been obtained. 

A garden contest by the Cleveland 
(O.) Plain Dealer will be a bigger fac¬ 
tor than ever this year in healthful out¬ 
door recreation. More than $1,500 in 
prizes has been contributed, $800 of this 
l)eing set aside by the Plain Dealer it¬ 
self. Real-estate operators have donated 
several homesfites, and, vacants lots not 
being used by owners have been con¬ 
tributed to the contest. John W. Love, 
garden contest editor for the Plain 
Dealer, ig in charge. 

The St. Louis Republic’s $500 conte.st 
for the most popular St. Louis stenog¬ 
rapher has closed. Of twelve prize win¬ 
ners, the first was Miss Margaret Mc- 
Tlgue. The winners went to the Re¬ 
public office after the contest and re¬ 
ceived their money. Appropriate speech¬ 
es of congrattilation w’ere made by Man¬ 
ager E. B. Lilley and l)y the contest 
manager. 

’Tile Philadelphia Public Ledger is 
printing a series of twelve piano lessons, 
in the Sunday Issues, which have been 
endorsed by such famous authorities as 
Paderewski and Josef Hofmann. The 
lessons are in chart form, and are said 
to so simplify the art of piano playing 
that any one can learn to render or¬ 
dinary music and accompaniments to 
popular songs. 

The Philadelphia Press circulation 
contest, giving valuable prizes for the 
most popular conductors on the Read¬ 
ing Railroad, has started a similar com¬ 
petition for the conductors who can pull 
the most ballots on the Pennsylvania 
lines east of Pittsburgh. As before, there 
will be two touring cars, worth $650 each, 
given to the successful pa.ssenger and 
freight conductors who gain the great¬ 
est number of points, another car, of 
le.sser value to the man who ranks 
second, and still another car to the 
conductor in any branch of the ser¬ 
vice who ranks third. There will also 
be four helpers’ prizes ranging from a 
$550 car to $50 in gold. 

The Cleveland (O.) Leader, taking ad¬ 
vantage of the sensational performance 
of the Indians, Cleveland’s baseball team, 
brought out a double-page rotogravure 
|)icturo, showing the members in action, 
la.st Sunday. In the news section of¬ 
ficial score cards were printed for the 
Sunday game, the first the home team 
had played in Cleveland in a month. 

CANADIAN PRESS IN 
ANNUAL CONVENTION 
iConcluded from page 1648) 

reuH inable Justification exists fur any increase in 
news print prices tliat may be iirgeii l>y tile milis 
"in view of the present situation,” and so far 
us your Cuiiiniittee is aide to Judge, uienibera 
would lie well advised to defer making new con¬ 
tracts at tile present time, if higher prices are 
asked. 

The committee recommends more 
general attention to the question of 
eliminating paper waste and reducing 
j)ai>er consumption by means of me¬ 
chanical changes. It points out that 
many newspapers have effected a re¬ 
duction in paper consumption by such 
methods as reducing margins, reduc¬ 
ing the width of columns, keeping a 
careful record of and reducing press¬ 
room waste, elminating wasteful meth¬ 
ods in distributing free copies to adver¬ 
tisers, advertising agencies, and dead¬ 
heads, eliminating returns, or limiting 
.same and using such returns for the 
mailing of marked or sample copies, or 
furnishing copies to advertisers on the 
day after publication. 

The report is signed on behalf of the 
paper committee, by J. E. Atkinson, 
chairman. 

Swann Would Prosecute Enjiiavers 

District Attorney Swann is having 
papers prepared for presentation to the 
grand jury seeking the indictment of 
the photo-engravers of New York city 
on the charge of violating the Donnelly 
Anti-Trust law. Some months ago the 
engrav'ers formed af combination known 
as the Photo-Engravers Board of 'Trade 
and adopted a standard scale of prices. 
After .several inve.stigation.s of the mat¬ 
ter at the instance of A. J. Powers, of 
the Powers Engraving Uompany, and 
the New York Trade Press .Associa-. 
tion the investigation by Judge Swann 
was dropped, on the promise of the en¬ 
gravers to abrogate the scale. Now 
it developcs that while the .standard 
scale was discontinued as an instru¬ 
ment of the Board of Trade, it was 
adojited by the various members of the 
Board individually. 

IF you are intending to 
do some national adver¬ 
tising, the Promotion 

Department of the Shaffer 
Group of newspapers will 
gladly assist you with infor¬ 
mation regarding the trade 
territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

ATTRACTIVE OFFER 
FOR QUICK SALE 

Two Duplex Flat-Bed Presses 

Replaced by Scott Web Presses 

Ten-page press prints from type a 4. 6. 6 or 10 
page 7 column paper at 5000 per hour. 

Twelve-page press prints 4, 6. 8, 10 or 12 
pag^ 7 cc4umn papers at 4500 per hour. 

Send for further information 

Walter Scott & Co. 
Plainfield. N. J. 

C Special representatives know that 
the greater the variety and volume of 
local business their papers carry, the 
higher the value of the papers to the 
national advertiser. 

C Many special representatives who 
know through years of observation 
recommend 

AD ART SERVICE 
212 Pres* Bldg. Cleveland, O. 

to all papers on their lists. 

Keen Publishers Everywhere 
Are Buying Electric 

Bulletin Machines. 
They have written us letters giv¬ 

ing their opinions. They make 
interesting reading. We wish we 
could send them to you complete. 

Some of the letters are in our 
New Illustrated Catalogue. Why not 
let us send you one? 

National Electric Bulletin Corp. 
New London, Conn. 

Wm. A. Woodbury’s Book 

Atiracts 
A'oinen 

•nd Girl 

Kraders. 

I'he Subject 
.ii<l lb.. 

Autiior 

t.'onibine 

o make it 

• IlHtiw 

I'reinium. 

ELIOT 
LOiCD, 
110 W. :t4 
Vew 
Toi’. 



TIPS FOR THE AD MANAGER 

Tlie Philip Kobbe Co., Inc., of 212 
Fifth Avenue, New York city, have 
mapped out a newspaper advertising 
campaign to be used next fall in New 
York city by the IJttle Falls Manufac¬ 
turing Company, of Little Falls, N. Y., 
for their Li Falco underwear. This will 
l>e the first time that that company has 
u.sed newspaper space for advertising 
its goods. 

Blosser & Bryce, Heyworth Building, 
Chicago, 111., are making 2,000-line con¬ 
tracts with some Middle West newspa- 
t>crs for the Moshon Manufacturing Co. 

-Mien K. Cressman’s Sons, "Counsellor 
Cigar,” Philadelphia, Pa., have trans¬ 
ferred their newspaper advertising to 
•Matos Advertising Company, Bulletin 
Building, Philadelphia, Pa. The latter is 
also handling the advertising of the 
Moore Push Pin Co., “Moore Push Pin,” 
Philadelphia, Pa., and placing orders 
with newspapers in selected sections for 
the Quaker City Rubber Co., “Quaker 
Tempered Tires,” Philadelphia, Pa. 

The Pratt Food Co., Veterinary Reme¬ 
dies, 128 Walnut Street, Philadelphia, 
Pa., is renewing its newspaper con¬ 
tracts and will start advertising in the 
fall through Matos Advertising Com¬ 
pany. 

Advertising Agents 

COLLIN ARMSTRONG, INC., 
Advertising and Sales Service, 

1457 Broadway, New York. 

FRANK, ALBERT & CO., 
26-28 Beaver St., New York. 

Tel. Broad 3831. 

HOWLAND, H. S., ADV. 
AGENCY, INC., 

20 Broad St., New York. 
Tel. Rector 2573. 

LEVEY, H. H., 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 
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Wood, Putnam & Wood Co., Ill Dev¬ 
onshire Street, Boston, Mass., is plac¬ 
ing orders with some large city news¬ 
papers for the Omo Mfg. Co., “Omo 
Dress Shield,” 80 Walnut Street, Mid¬ 
dletown, Conn. 

ARKENBERG SPECIAL AGENCY, 
702A World Bldg., New York 
406A Madison Ave., Toledo, O. 

CONE. LORENZEN & WOOD¬ 
MAN. 

Brunswick Bldg., N. Y,; Advtg. 
Bldg.. Chic.; Gumbel Bldg., Kan¬ 
sas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 
New York Office. 1 W. 34th St. 

GLASS. JOHN, 
1156-1164 Peoples Gas Bldg., Chic. 

O’FLAHERTY’S N. Y. SUB- 
URB LfIST 

22 North William St, New York. 
TeL Beekman 3636 

Lord & Thomas, Mailers Building, 
Chicago, Ill., are sending out 600-line 
5-time orders to some Southern news¬ 
papers, for the Illinois Central Railroad 
and South Side Hotels, Chicago, Ill. 

H. H. Levey, Marbridge Building, New 
Y'ork city, is placing trade deals with 
some Southern newspapers for the 
Mountain Park Hotel, Hot Springs, 
N. <\, and again sending out 3-inch 
4-time orders to some Southern news- 
|iai>ers for the Humania Hair Co., 120 
West 29th Street, New York city. 

Williams & Cunnyngham, 59 East 
Madison Street, Chicago, Ill., are send¬ 
ing out orders to some Southern news¬ 
papers for the Western Cartridge Co., 
('Tiicago, Ill. 

H. K. McCann Co., 61 Broadway, New 
York city. Is making contracts with 
some New England newspapers for the 
Standard Oil Co., Oa-solene and Polarine, 
New York city. 

Charles K. Abbitt, Atlantic City, N. J., 
is placing orders with a selected list of 
newspapers for the Mount Madison 
House, Gorham, N. K. 

Heller-Barnham, 432 Fourth Avenue, 
New York city, is asking newspapers in 
large cities for information on Grocery 
and Drug trade. ‘ 

Hanser Agency, Kenney Building, 
Newark, N. J., is sending out one-time 
orders to a selected list of newspapers 
for the Pompeian Olive Oil Co., “Pom¬ 
peian Salad Dressing,” Cocoa Building, 
Baltimore, Md. 

Publishers’ Representatives 

Wales Advertising Co., 110 West 40th 
Street, New York city, is placing orders 
with a few Connecticut newspapers for 
the Skat Mfg. Co., “Skat Polisher,” 791 
Park Avenue, Hartford. Conn. 

J. Walter Thompson Co., 44 East 23d 
Street, New York city, is sending out 
orders to Southern newspapers for 
Ijamont, Corliss & Company, “Pina- 
pa,” Summer Drink, 131 Hudson Street, 
New York. 

Taylor-Oi-itchfield-Clagrue Company, 
Brooks Building, Chicago (Ill.) is mak¬ 
ing 5,000-line one-year contracts with 
some Western newspapers for the 
Fitzpatrick ‘Bros., “Kitchen Klenser,” 
32d Place and Benson Street, Chicago, 
and 6,000-line one-year contracts with 
some Southern papers for the ('astro 
('ream ('ompany, Cleveland (O.). 

L. S. Goldsmith Advertising Service, 
25 Elasl 26th Street, New York city, is 
placing orders with some Southern 
newspapers for the Goodall Worsted 
Co., “Palm Beach and Keep Kool” cloth, 
Sanford, Me. 

American Hosiery Co., 8 West 40th 
Street, New York city, is transferring 
its advertising to Williams & Carroll, 
1 Madison Avenue, New York city. The 
same agents are placing 600-line one¬ 
time orders with some New England 
Sunday newspapers for the Lexington 
Howard Co., Lexington Automobile, 
Connorsville, Ind. 

Sales Service Co., Peoples Gas Build¬ 
ing, Ill., will handle the advertising of 
the Federal Rubber Co., “Federal Tires,” 
Cudahy, Wis. 

Mallory, Mitchell & Faust, Security 
Building, Chicago, Ill., are sending out 
orders to a few newspapers in the Mid¬ 
dle West for the Gordon Van Tine Co., 
Ready Made Houses, 803 Federal Street, 
Davenport, Iowa. 

Henude Mining ('ompany will place 
orders with newspapers when they se¬ 
cure brokers through the Kedtield .4d- 
vertising •Agency. 

Massengale Advertising Agency, 
('andler Building, Chicago, Ill., is plac¬ 
ing two-inch three-time orders with 
some Southern newspapers for the 
Wigwam Hotel, Indian Springs, Ga. 

PAYNE, G. LOGAN. CO, 
747-748 Marque^ Bldg., Chicago. 

IlL; 200 Pif^ Ave,-New York, 
N. Y.; S VtTinter St, Boatoh, Maaa.; 
Kraaga Bldg., Detroit, Mich. 

Proctor & Collier Company, Commer¬ 
cial Tribune Building, (.'incinnati (O.) 
are placing orders with some Texas 
newspaper for the Philip ('arey Com¬ 
pany, Roofing, 'Lockland (O.). 

Frank Presbrey Co., 456 Fourth Ave¬ 
nue, is sending out copy to a selected 
list of papers for White Rock Water. 

Dauchy Co., New York city, is plac¬ 
ing four-line 52-time orders with a few 
papers for the Madison Mills. 

Staples & Staples, Mutual Building, 
Richmond (Va.) are again sending out 
one-inch 9-time orders to some South¬ 
ern newspapers for the Warm Sulphur 
Springs (Va.). 

Ferry, Hanly, Schott -Advertising 
('ompany. Commerce Building, Kansas 
City (Mo.) is placing 4 inches 11 times 
with some Western newspapers for the 
Radium Dye Company, Kansas City 
(Mo.). 

Amsterdam -Advertising -Agency, 1180 
Broadway, New York city, is sending 
out 28-line 10-time orders to some 
Southern ntw.spapers lur the Bretton 
Woods Hotel, Bretton Woods (N. H.). 

Atlas Advcrti.sing Agency, 450 Fourth 
-Avenue, New Y'ork city, is sending out 
orders to some New York newspapers 
for the Jas. B. Regan Importation Com¬ 
pany, Old King Cole C^igar Company, 
“Old King Cole Cigar,” 140 West 42d 
Street, New Y’ork city, and R. C. Wll- 
li.ams, “Royal Scarlet Food Products,” 
56 Hudson Street, New Y’ork city, is 
placing orders with New’ Y’ork city 
newspapers through the above agency. 

Touzalin, Chicago, is sending out 150- 
line nine-time orders to a few papers 
for the Chicago-Duluth and Georgia 
Railway. 

PAPER WILL NOT BE 
CHEAPER, SAYS DODGE 

Sherman & Bryan, 79 Fifth Avenue, 
New York city, are making contraerts 
with some Western newspapers for the 
A. S. Haight & Co., “Federal Tires," 
Cudahy, Wia 

(.Concluded from paye 1643) 

G. L. Dyer, New York city, is mak¬ 
ing 1,000 line one-year contracts with 
some Mississippi papers for the Kel¬ 
logg Toasted Corn Flakes Co. 

Hanser Agency, Newark, N. J., is 
sending out copy for the Pompeian 
Olive Oil Co. 

H. H. Levey, New York city, is plac¬ 
ing thirty-three lines six months with 
a few papers for New York city hotels. 
Also ipaking trade deals for the Cape 
May Hotel. 

“In the dull times following the out¬ 
break of the W'ar paper makers were so 
hard pressed that some of them were 
willing to take almost any price, and 
to-day there are some contracts still 
in force which are being carried out at 
a loss to the manufacturers. If those 
prices were to prevail we should all be 
compelled to abandon the industry.” 

“Is it not true,” I asked, “that the 
present shortage in news print is due in 
part at least to the fact that the manu¬ 
facturers cut down their output ma¬ 
terially during the period of depres¬ 
sion?” 

“Certainly that is true,” answered Mr. 
Dodge. “Conditions compelled a very 
large curtailment of output. When the 
bottom drops out of a market there Is 
neither wisdom nor economy in con¬ 
tinuing to manufacture a product in 
such quantities as would be necessary 
to meet the maximum demand of pros¬ 
perous times. Certainly smaller quan¬ 
tities of paper were made because there 
was a much smaller demand. Even with 
the smaller quantities manufactured, 
for a long time the outlook was ex¬ 

tremely dubious. Many a mill was glad 
to sell its paper for any price it could 
get. 

“To-day the greatly increastd de- 
mand for news print extends not only 
throughout the United States, but as 
well practically all over the world. We 
could place enormous quantities of pa- 
per, other kinds as welt as news print 
but also including news, abroad to-day 
but there are no ships available for its 
transportation. The shortage of paper 
in England is so acute that la.st week 
some of the London dailies printed only 
four pages, and one came out with only 
two pages. Australia wants paper 
badly, but we cannot get any to her, 
A freight rate of $35 to .Australia be- 
fore the war has now gone up to $85 
and it is practically Impossible to get 
the shipping facilities needed at any 
price. 

“Before the war we were exporting to 
Europe several thousand tons of paper 
a year. There is sure to be an enor- 
nious foreign demand as soon as the 
war is over. To-day we could sf ll more 
paper In Europe than ever before if we 
could move it. 

“The danger in the whole situation is 
this: Paper has to be made where there 
is an abundant supply of wood, where 
there is power, where you can get cheap 
transportation, and labor. There are 
still some large timber holdings in the 
United States, but the greatest are In 
Canada. And many of the.se Canadian 
woodlands are In the hands of specu¬ 
lators. 

“The Canadians, furthermore, have 
now prohibited the exportation to this 
country of any pulp wood at all. They 
.say, in effect, ‘if you want to use Ca¬ 
nadian woods, you must come over here 
and build your mills In Canada.' .And 
as a result eleven paper mills have al¬ 
ready been built In Canada. 

“Our own Gov’ernment thought so 
much of the Industry that it put paper 
on the free list. 

“Between them the newspapers and 
the Government have done just alwut 
all they could to strangle the paiwr in¬ 
dustry in the United States. If they 
had determined to kill the industry here 
they could hardly have gone about it in 
a better way. And the forest reserves 
of the country are depleted. There has 
been no intelligent attempt to con.serve 
them.” 

This suggested the question as to 
what, to take a long look ahead, the 
prospects might be fifty years, or a 
hundred years, from now; and Mr. 
Dodge answered: 

“Frankly, I do not know. In the 
matter of woodland reserves my com¬ 
pany is more fortunate than most. We 
have sources of uncut timber that wili 
supply our needs for many years to 
come. But most of the paper milts and 
l>aper companies are not .so .situated. 
Prom the way things have been bandied 
in the past in this country, the way our 
fore.sts have wasted and ruined, the out¬ 
look is not promising for even fifty 
years ahead or less. Yet I am optimistic 
enough to believe that the problem will 
work Itself out, that men will arise with 
wisdom and foresight and Inrfght 
enough to provide for the country's 
needs in this respect 

“Of one thing I am convinced, and 
that is that any schema of forestration 
to be successful will have to be under¬ 
taken by the Government. Forestration 
should be carried on by the Govern¬ 
ment Just as it is done in Germany, on 
a scientific basis and on a large scale. 
My company has had enough experience 
in this line to know that, unless the land 
can be exempted from taxation up to 
the time the product is ready to- market, 
private capital cannot undertake the 
work of forestration. We have tried the 
experiment of planting saplings, and 
tried it on a scale extensive enough to 
prove results. The taxes on the land 
for the forty or. fifty years that the 
trees must grow before they can be 
used simply make-the venture prohibi¬ 
tive for private cap4tlal.‘* So the problem 
of forestration in the United SMrtes is 
one that must look’t(i the Gorerhiincnt’’ 
for its scrtutlon."" —-- 
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ad field personals 
Asa B. Hunt, advertising manager 

(or the Dallas Morning News, is now 
focuperating in a hospital in Baltimore 
(oUowlnfr an operation. Reports indi- 
fjte that his recovery following the 
operation at Baltimore is rapid. The 
Pallas Ad League sent its congratula- 

tiona 
E, j. Treebell has been named secre¬ 

tary of club prsmotlon and publicity for 
the Associated Advertising (lubs of the 
World, at headquarters in Indianapolis. 
He was taken from the staff of the In¬ 
dianapolis Star. He was formerly a New 
York newspaper man. Stanley Smith, 
who revsianed, will return to the Indian¬ 
apolis New s staff. 

Michael I.ievy, former treasurer of the 
\dverti.sing (.Tub of St. Louis, has Ix>en 
5(jecte<i manager of the ('lub’s liasebali 
team, which is to play the Advcrti.sing 
Association of Chicago in St. lajuis 

July 22. 
R. H. Spear has been appointed gene¬ 

ral sales and advertising director of the 
Granun-Bernstein Company. 

George L. Sullivan, formerly of the 
Bromlielrt & hleld Advertising Agency, 
of New York city, has assumed the po¬ 
sition of advertising manager of the 
Hsk Rubber Company, of Chicago. 

William H. Rankin, who three 
months ago became president of the 
.Mahin .Vdvertising Company, of ('hica- 
fto, has been elected president of the 
Western Advertisers’ As.sociation. 

George A. Fredericks, who for the 
post six years had been employed with 
Bursley & Co., of Fort Wayne, Ind., as 
advertising manager, has gone to Chi- 
rago, where he will take charge of the 
sales department of the Western Mill¬ 
ing Company. 

C. H. Brown has been elected vice- 
president of the Trinidad (Col.) Adver¬ 
tising Club, an organization recently 
perfected in that city as an adjunct of 
the National Association of Advertisers. 

Carl M. Green, of Detroit, has been 
elected a director of the Western Ad¬ 
vertising Agents’ Association. 

Rudolph Spitzer, who for the past 
four years has been associated with the 
Miller-Strong Drug Company, of Ni¬ 
agara Falls, N. Y., in the capacity of 
window trimmer and sign writer, will 
hereafter handle the adverti^ng of the 
five Miller-Strong drug stores. 

LaVigne to Speak in Baltimore 

Baltimore, Md., May 31.—C. E. La¬ 
Vigne, director of the bureau of in¬ 
vestigation of the New York Tribune, 
has accepted the invitation of the Bal¬ 
timore City Club to discuss before it 
the Stevens-Ashurst bill “to protect the 
public against dishonest advertising and 
false pretences in merchandising,” on 
the evening of June 6, in the Club’s 
assembly hall. 

Advertising a Big Territory 

The Charleston (W. Va.) Daily Mail 
has begun the carrying of a series of 
paid advertisements, in reading form, 
the object of which is to set forth the 
advantages of the Kanawha Valley and 
Southern West Virginia from a manu¬ 
facturing standpoint, and thus to in¬ 
crease the number and stimulate the 
growth of manufacturing establishments 
in that section. The Virginia Power 
Company furnishes the copy and i>ays 
for the advertising. 

New Orleans States 
Uember Andlt Borcaa of Clrenlatloiu. 

Sworn Net Paid Ctrcnlatlon for 6 
Month* Ending Mar. 81, 1816. 

34,686 Daily 
W« fnarutM th* largest white home 

teltrered cTenlng elrcolatk)* la the trade 
territory of New Orlaaaa. 

To roach a largo majority of tho trade 
proepecta Id the local tarrltory the Stataa 
h tho logical a*d aeoaomle aedlom. 

ClreolatloB data aeat aa raqaaat. 

Th* 8. C. BECKWITH IPBCIAL 
. 'AOHHOT 

.M* roMlfa Bapraaaatatttaa 

Haw Wwrk ,OMoa«* M. Laml* 

BROMFIELD & FIELD RETIRE 

M. V. Kelley Co., of Toledo, Purchase 

New York Advertising Agency. 

The Bromfield & Field Advertising 
Agency, of 171 Madison Avenue, New 
York city, passed, on Thursday, into the 
hands of the Martin V. Kelley Clompany, 
of Toledo, O. 

The sale of the Bromfield Agency to 

Martin V. Keli.ey. 

the Kelley Company took place several 
months ago, but the transfer of the 
concern to the new ownership was post¬ 
poned until June 1. 

No important changes in the person¬ 
nel of the agency have been made by 
the Kelley Company, excepting that P. 
B. Bromfield, president of the agency, 
has withdrawn and started a new agency 
in the Printing Crafts Building, 34th 
Street and Eighth Avenue, under the 
name Bromfield & Company. 

R. A. Field remains with Mr. Kelley 
as vice-president and Eastern represen¬ 
tative of the new company, while P. R. 
Bromfield, the third member of the 
Bromfield & Field Agency, has been 
made office manager and space buyer 
for the Kelley company. 

Falk Joins Paul Block’s Staff 

The soliciting staff of the Chicago 
office of Paul Block, Inc., which already 
numbers seven men, has been strength¬ 
ened by the addition 'of Gilbert Falk, 
who has had eleven years’ experience 
in the advertising bu.siness with the 

Gilbert Falk. 

W. F. Wendt Publishing Company, of 
Buffalo. For five years Mr. Falk was 
New York State and New England rep¬ 
resentative for the company’s publica¬ 
tions. Later he was advertising man- 
a«rer, witb headquarters in Buffalo, 

The Following Newspapers are Members of 

THE AUDIT BUREAU OF 
CIRCULATIONS 
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UNITED 
PRESS 

FOR 

Afternoon Papers 
General Oficea. World Bldg., New York 

You MUST Use the 

LOS ANGELES 

EXAMINER 
to coTer the GRtAT SOUTHWEST 

Sund^ Circulation t AAn 
MORE THAN.10U,WU 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper that cen¬ 
sors its advertising columns. Many of 
our advertisers use our columns exclusive¬ 
ly. The above is one of the many rea¬ 
sons why.” 

MEMBER A. B. C. 

Forrign Advtrtiiing Reprtsrntativgt 

KELLY-SMITH COMPANY 
220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

Colorado Springs 
and 

THE TELEGRAPH 
.\n .\. B. C. Paper 

j. p. McKinney & son 
New York Detroit Chicago 

What Do You Know About This? 
The Times-Leader is the only one of the 
three New Haven. Conn., evening newspa¬ 
pers which opened its books to the recent 
audit of the Audit Bureau of Circulations. 
The S. C. BECKWITH SPECIAL AGENCY 
New York Chicago St. Louis 

R.J.BIDWELLCO. 
Pacific Coast Representative of 

DAILY 
NEWSPAPERS 

SAN FRANCISCO OFFICE 
of the 

Editor and Publisher 

742 Market Street 
SAN FRANCISCO 

LIVE TOPICS DISCUSSED 

BY OUR READERS 
lOnitr thit caption toe tkoU print, each speefc, 

letters from our resders on tubfeeta of interest 
oonneetei tcitk newspaper pnbliekinp end odoer- 
titing. Any publUher who desires help in the 
eolntion of hie problemt, or who hoe pronounced 
views on any lubfeet connected with the buei- 
neet, is invited to contribute to thit column. We 
are confident that euch a column eon be made of 
great value through the co-operation of our read¬ 

ers.—^Ed.] 

“The Night the Trib’ Died” 
New Yobk, May 27, 191C. 

The Biutob and Pubusheb: 

How (Iplightfully refrenhlng It Is to be led by 
a kindly liaiid from the hard-beaten |>atta of 

rnntiue work, to impressible fields where Nature 
lk, and her clouds and rifts of siinsliine darken 
anil li^iteu the nuked bills! 

How iiis|<irlug it is while in tlie broad. o|ieli 

valley lielow, to see a glint of lieekoulug sunlight 

ii|ioii tbc far-off summit of the bills, toward which 
we k»H‘P constantly pressing! 

Clouds and suiishiue, bills and valleys! 
Every nisii knows them. 

In the splendidly told story, in your issue of 
to day—• Tlie Night the ‘Trib’ Died,” liy Mr. 

ll. I. Silliniaii. clouds and sunshine weep and 
laugh on the naked bills, and Nature rejoit^ at 
the iingering nobility in man. 

.tiid the man himself—“Bill,” wllli bis genius, 

bis undying love, his common weakness; hi* 
clouds and sunshine; hie hills and valleys! 

Tliese clouds aD<1 sunshine. I'm sure found a 
way to every man's lieart that read the story, 
esiier'ially if lie in his exiierienee Iiad seen sucli 

fiilhires and trinniplis ns wore tliose of loyal 
•■Bill” Joselyn. 

Within the luemory of tlie tbousunds of news- 
paiMT men who read The Euitok anu I’ublishkb 
every wivk. tliere are doubtless many similar life- 
stories, worthy of tlie publicity wbicb you can 
give ttieiii. 

Wily not Bnil a key to unlock Old Memory's 

ilim door, seize these stories from her sacred 
stori-s, and feature tbeiii? 

L. H. Townsknh. 

The .ti'HUBA Beacon-News 
.\inyira. Ill., M.iy 22. 

The Eiinoi! .\xii rL'ni.isiiEit; 

I Just want to say that m.Hu M<'.M:isters, 
whoever he is, has certainly been tlirtsigli Hie 
mill, tlie story is so true to life. There are 
liiimlreils of McWilliams's in this eountry. 

J. K. OlKHIM, 
Mgr. Nat'l .\dverll«lng Dept. 

Toledo Blade Study Club 
Toi.epo, Ollio, May 27, Ittlti. 

The Enrioii axu Pubi.isiieu : 

Siuee an article about tin* Toledo (O.) 
Blade's Study Club was reieutly published in 
The Euitob a.mi Pi iilisiieh. uiinienms requests 
for information regarding the foniiatiou and work¬ 

ings of such organizations nave come to me. 
Although I have been glad to answer these let¬ 
ters personally, perlia|is otliers will is- interesteil, 
through your wiilely eireulateil pa|s>r, to read 
more about our plan. 

Si'Veral of tin- nieu alsiiit tlie oltlce, iiieliidiiig 
myself, starteil In b.v ikdiig a little missionary 
work aiiioiig tlie employees, fielliig out the sen¬ 
timent for such an organization. Tlie bare sug¬ 

gestion found instant approval. 
The big idea is to stud,v each de|uirlnieiit of 

m-WKiaisT work and tlie relation of these de¬ 
partments to one another. 

We held a meeting for organization, and fouml 

the Bdlowing olBcers necessary: Pr€*sident, who 
acts as chairman at the meetings; vice-president, 
who acts in his absence: a secretary to record 
the minutes of the business meetings, but Ih‘ 
might further prepare after eae'i meeting a synop¬ 
sis of the talks whieli should be very viiluable; 

a treasurer, wlmse dul.v it is to collect ten 
cents lilies at each meeting, whleli provides fumls 
for a banquet at the end of the season, at 
which the speakers are guests; a programme 
committee, which arranges a scries of talks and 

secures the sjieakers, chiefiy deliartment lieads. 
Tile subjects of our meetings were; Modern 

MetlHsIs of News Handling, Composing Boom 
MetlKids. TIh- -tssoi-lated I’ress, Getting I-oeal 
Display. Hound Table TalKs. Dramatic Criti¬ 
cism. I)ebat,->—Two-cenI Pajier vs. Penny Paper, 
General Organizations, .Modern NewsiMpier Me¬ 
chanical KqiiirnH-nt, Circulation Organizations, 

Giving tlie Best in Him, Tlie cuiuii in the Shop. 
Salesmanship, Olfice Management, Helation of 
Circulation to .\dvertlsing. Newspaper Policies. 
Tlie Ideal Newspaper, and the Joys of Kellow- 
sblp. 

You will readily see we covered the field in 
a pretty broad way, but the subjects were so 
live and so vital to all tne men that Interest 
was always at a high pitch, and an average of 

80 per cent, ef the employees attended each 
meeting, held every other Monday night. 

Talks should last about an hour, followed by 
a general discussion. Don't make the fatal mis¬ 
take of letting the tllscuHslons drag along. Snap 
’em off as quick as they lag. Don't let the 
men In the mechanical departments get the idea 

that the meetings are purely for tlie office force. 
Place posters on your bulletin boards several 

days In advance of each meeting. Don't pass 
up the banquet. It furnishes a greet windup. 

The Blade Study Club has been a wonder for 
lieveiopment of harmony and inter-department 
Intelligence. It should do as mnch for you. 

Our business manager, Mr. IT. S. Tbalhetmer, 
spoke of the club as follows: "I might at this 
time state that I think this spirit of co¬ 
operation is not only a splendid one. wlilcli 
benefits the owners of a newsr!i|H‘r, but I like¬ 

wise' fe'Cl that It is particularly bem-flcial to the 
men wlm are members of the club. it eiiablef 
the iiK'n to get a broader view of the publishing 

business in general. It dues not confine a man's 
knowledge to his particular department only, but 
gives him an insight into tlie working of other 

departments. To my mind tliis exisTlence Is a 
gi^eat deal nvire valuable tliaii run ls‘ leanieil in 
any school of jmirnalism. and I am ha|ipy In 
see so many (■m|:'ioyees of the Blade iiiciiiIhts of 
the Club.” Very iruly .Tours. 

Henuy D. Biiaiii.f.y. 

PresldeiH Blade Study Cliili. 

The Spirit of Wantlerlust 
.St. Chabi.es. hi.. May 27. IPHl. 

The ElitTOK Axn Pi ni.isiiEii: 

In your leader Man and His Joii” as 
lirlnted in ymir issue of May 20. 1010. you strike 
the keynote of tlie reasiii fur -tlie spirit of 
"Wanderlust” among agciiCj,v eiiiid.iyecs tliat has 

recently lieen tlie cause for coiunicnt editorially 

and otherwiae In varioiia advertising publications. 
My own cxiierlencos within the past few years 

liears out the truth of what you say If you will 

substitute "advertising agencies” for newspapers, 
ami I am convinced my expi-riences are not 

greatly dlff»>rent from tlie average man in tlie 
profession. 

Employers riaim to seek <siiii|ieteiit eiiipIoyiH'S. 
liut it has long been a question as to tlie veracity 
in such statements. They want the men whom 

they eaii secure for tlie least money regartlless of 

atdilty. J. H. KKiora. 

A “MADE-IN-TEXAS-DINNKR” 

Lone Star Folk Will Serve Rare Feast 
to Editors in New York. 

Austin, Tex., June 1.—Preparations 
are being made for the “Made-in-Texas- 
Dinner” to be served editors from all 
parts of the country and others attend¬ 
ing the National Editorial Association in 
New York. The dinner will probably he 
at the McAlpin Hotel, although this has 
not been definitely determined. Ar¬ 
rangements for the bantjuet are in 
charge of Mrs. J. L. Landrum, Gtate 
Organizer ant’ Supervisor of the viirls’ 
Home Economics Dejiartment of the 
Texas State Eiepartment of Agriculture. 
Other Texas women who will assist in 
serving the dinner are: Mrs. G. R. Scott, 
of Corpus Christi, and Mrs. Hal G. Se¬ 
vier, of New York, a member of the 
Texas Club of New York, an organiza¬ 
tion that will furnish the rest of the 
helpers needed. 

Concerning the gathering products 
for this dinner, Mrs. Landrum says: 

"Many Texas counties will be repre¬ 
sented on the menu of the big dinner for 
the editors. We have not yet completed 
the .bill of fare, but many distinctive 
dishes have been selected. 

"Peanut pies, cotton seed flour rolls 
and cakes will be furnished by the 
Made-in-Texas Board at Austin. 

"Scores of Texas girls will provide 
preserves and canned products from 
garden and orchard. 

"Roselle jelly—a new preparation 
even in Texas—will probably be the 
•Strikingly unique item on the menu. 
Roselle jelly is made of the leaves, 
stalks, and buds of a sub-tropical plant 
that flourishes in Nueces, Cameron, and 
Kleberg Counties. 

"Sugar for the New York feast will 
come from the Imperial Sugar Com¬ 
pany’s plant at Sugarland. Decora¬ 
tions will be made of Texas cotton fash¬ 
ioned into flower forms, and we expect 
to get enough open cotton bolls for a 
hiittonhola bouquet for each guest.” 

N, Y. EVENING MAIL’S MARATHON 

Athletes Sent by Other 
Among the 2,000 Runners in the Big 

More than half a million people-saw 
the running of the Evening Mail's 
sixth annual modified Mariitlmn, re- 
cently held in New York. The course 
was from a point in The Bronx to City 
Hall, a distance of twelve and three- 
quarter miles. The finish was almost 
a dead heat between Kyronen. t!ie win- 
ner, and Kolehmainen, who h.'ui previ- 
ously won this event three tini- Near- 
ly two thousand young men ran in the 
race. 

It is not often that a new.sp;nier suc- 
ccikIs in devising a promotion .scheme 
that attracts such a crowd of si' i tators 
and at the same time co'inpels attention 
from its competing newspapers F^very 
New York newspaper on Satti'- lay af¬ 
ternoon or Sunday morning levotied 
from a half-column to a column and a 
half of space to a description of the 
race, and nearly all mentioned tlie Ev- 
ening Mall in their stories. 'I'iie race 
also receives recognition in the Ath¬ 
letic Annual of the A. A. C.. tin names 
of the first fifty to finish lieing pub¬ 
lished In this record. 

For the firirt time since its incep¬ 
tion, five years aKo. the mail Marathon 
was participated In by athletes sent to 
New York by other newspapers, which 
had two weeks edrlier held similar 
events in their homo towns, giving as 
a prizo to the winner a triii to New 
York for the purpose of competing in 
the Evening Mail race. The Ihttsluirgh 
Press sent a team of three runners, and 
one of these. Joseph Organ, finished 
third, giving the winner and nmner-un 
a close race. R. C. Seoord. who won the 
Grand Haiiids Herald Marathon, fini.sh 
ed in thirty-third place in the Even¬ 
ing Mail’s event. 

Changes on St. Louis Globe-Deiiioi rat 

Several changes of staff positions re¬ 
cently have been made hy Managing 
Editor J. J. Mc.Auliffe, of the St. I/iuia 
Globe-Democrat. Alex. S. Briscoe, for¬ 
merly general make-up man. is now act¬ 
ing city editor. J. E. Darst, formerly 
editor in charge of the sport page, is 
news make-up man, and James L. Ed¬ 
wards, lately city editor, is make-up 
man for the weekly and pu|) editions. 
Roy Stockton, formerly copy-reader and 
sport writer, makes up the sport pages, 
and Frank H. Parker, for years .sport¬ 
ing editor, is now on the general copy 
de.sk. Partitions have been knocked out 
between all the city and .sport depart¬ 
ments, and the boys all work in one 
large room, which greatly facilitates 
matters. Another change in position is 
that of Earl A. von Meyer, who suc¬ 
ceeds Gordon White as assistant city 
editor. 

Oswald Gets Another Paper 

Announcement is made that the Chi¬ 
cago Printer, the weekly printing-trade 
newspaper founded and published by 
E. George Ertman, has been purchased 
by the Oswald Publishing Company, of 
New York, and will be consolidated with 
the American Printer. This is the fifth 
printing-trade journal to be consolidat¬ 
ed with the American Printer, the oth¬ 
ers being the Printing Trade News, of 
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New York, the International Printer, 
and the Master Printer, of Philadelphia, 
and the Western Printer, of San Fran¬ 
cisco. Mr. Ertman will represent the 
American Printer in Chicago. 

St. Paul Daily News Ad Rerord 

Through a typographical error a 
statement was made in our news col¬ 
umns that during the month of March 
the St. Paul Daily News carried 118 
columns of local display adverti.sing. 
The figures should have been 1,118 col¬ 
umns, as compared with 846 in 1915, and 
372 columns of foreign display adver¬ 
tising as compared with 306. The as¬ 
sistant general manager says that the 
Minneapolis and SL Paul Dally News 
combined have a daily average circula¬ 
tion in excess of 140,000. 
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ivebraska publishers 

TO ENTERTAIN AD MEN 

Exfur^inn to Leave Granil Central Sta¬ 

tion, New York, To-day -Some of the 

Higliest-Paid Advertising Experts in 

the I’arty Trips to Omaha, Colum¬ 

bus. and Grand Island. 

One of the mo.st unique excursion.s 
that lias ever been run out of 
New Yiirk city will leave the Grand Cen¬ 
tral Pfation this afternoon at .I; 30 
o’clock, when about thirty of the most 
eminent advertising: experts of New 
York city. Philadelphia, and lioston start 
on a “Peeinp Nel)ra.ska” tour, under the 
auspices of the Nei>ra.ska Publi.shers’ 
Bureau. 

.\monp the mernlwrs of the party will 
be the following: 

Prom New York—F. M. T,awrenoe. of 
the Oi’orKe Patten Comi>any; F. .T. Kaus, 
of the Federal Apency: D. .T. Opilvie, of 
the Cheltenham Apency; \V. A. Baker, 
of the Frank Presbrey Company; F. Js 
Hertnc.s. of the Blackman-Hoss Com¬ 
pany: Ci. H. Flory. of the Calkins-Hol- 
den .\peney; H. G. .\tkinson. of the 
Hanft■-^^et'^pel• .Vpeney; K. W. Mann 
and .T. P. Hallman, of the H. K. McCann 
Company: K. T. Well.s. of the Morse In¬ 
ternational .\pency: .1. W. Morton, jr., 
of the .1. W. ^lorton. ir.. Apency; D. .1. 
Hinnian. of Street & Finney: M. 
Lewis, of the J. Walter Thomp.son 
.tpency. 

From Bo.ston—G. R. Dunham, of the 
(Ireenieaf Company: Trvinp Humphrey 
and Mr. Bella tty. of the H. B. Hum¬ 
phrey .Vpeney: Mr. Sampson, of the P. 
F. O’Keefe Apency: Harold Bai-ber. of 
the .T. W. Barber Company: Mr. Shum- 
way. of the F. P. Shumway Company. 

From Philadelphia—G. Shew, of the 
F. Wallis Armstronp Company; D. P. 
Maci>herson, of the Ireland .Vpeney: 
Prof. F. H. Stoneburn. of the Alatos 
Company. 

They will l)C e.scorted on the trip by 
Norris .V. Huse. editor of the Norfolk 
News, and secretary of the Nebrask.a 
Publishers’ Bureau. 

The party will arrive in Omaha on 
June .=). Monday will be spent in Oma¬ 
ha. and Monday eveninp will be devoted 
to the .Vk-Sar-Ben initiation. Tue.sday 
morninp the party will leave Omaha 
In a special train for a four-day trip 
over the State. Amonp the cities to be 
visited are Fremont. Norfolk. Columbus. 
Grand Island. Kearney. Hastinps, and 
Lincoln. 

The publications compri.slnp the Ne¬ 
braska Publisher.s’ Bureau are as fol¬ 
lows: 'The Omaha Bee and Twentieth 
Century Farmer, the Omaha World- 
Herald, the Nebraska Farmer, the Ne¬ 
braska Farm Journal, the Lincoln Pally 
Star, the Norfolk Daily News, the 
Dentsch-Omaha Trlbtme, the Omaha 
Hospodar, the Hastinps Tribune, the 
Frcinont Tribune, the Grand Island In¬ 
dependent. the Kearney Times, the Ne¬ 
braska City News, the Beatrice Kxpress. 
and the Columbtis Telepram. 

The advertisinp experts poinp to Ne¬ 
braska are amonp the hiphest-paid 
advertisinp men in the world. Collec¬ 
tively, they place advertl.sinp throuph- 
out America every year amountinp to 
many millions of dollars, and they are 
enthusiastic over this trip because they 
realize it will pive them an opportunity 
such as has never before been present¬ 
ed to them by any State to pet first¬ 
hand information repardinp merchan- 
dl.sinp conditions and the general pros¬ 
perity of the Middle West. 

There is no thoupht on the part of 
the Nebraska publi-shers of placinp 
these advertising experts in any way 
under obligation to the Nebraska publi¬ 
cations. This is obvious when it is 
con.sldered that many of the newspa¬ 
pers and farm papers composing the Ne¬ 
braska Publishers’ Bureau are bitter 
competitors In their various fields. One 
of the rules already laid down for the 
trip is that no publisher shall In any 
way show any sort of literature on thle 
trip, concerning his own publication. 

Sterkman Directs Democratic Publicity 

Frederick VV. Steckman, who has just 
entered upon his new duties as director 
of publicity for the Democratic Nation¬ 
al Committee, is one of the best-known 
and most popular of the newspaper cor- 

HELP WANTED 

AdvartUementt under thi$ etateifleation, 
cents ver line, ench insertion. Count «U' 
wor<f« to the line. 

ADVERTISING REPRESENTATIVES wantml 
in oacli city to got Inislness for lontllng niontlil.v 
real ostnte iiiaKai^iuo. fominlxslon. .Vdilroas 
l^■al EKtato. K Jiilfi. care JMItor and PiihllshiT. 

ADVERTISING SOLICITORS able to i>rocuri' 
natitmal business for ieailing montiily real estate 
magazine. Liberal rommisaiou to producers wbo 
ean finance themselves until ability la proven. 
Permanent. Address K 2047, care Editor and 
Publisher. 

lU'SINESS MANAGER wanted for established 
Wasldngton VVwkly. Excellent opiM)rtunlty for 
capaldi- mail with backing. Addr<‘ss Rusiness 
Mgr.. P. O. Rox 1242. Wasliiiigton, D. C. 

EDITORI.VL WRITER — Capable man witli 
working knowledge of newsimper e<lltoriul writing 
to assist editor; should lie familiar with eon 
ditinus. men and uiTalrs in Eastern Pennsylvania. 
Send samples of work, give exia-rienee and such 
information us will enable advertiser to Judge 
(lualifii'Htions. Confidential. .Address P. O. Box 
1273. Pbiladelphia, Pa. 

STATE CIRCrL.VTION SOLICITORS—Assist¬ 
ant eit.v circulation manager. Ten expert a.lver 
tisliig solicitors. Send letters of rr-commenda- 
timi, iihotograpli, and everything isTlalulng to 
.vourself, with first letter. .Address tlie foliiin- 
iins Saturday Monitor, Columbus, Oliio. 

PhiEDERicK W. Steckman. 

respondents at the National capital. He 
went to Wa-shington originally from 
Missouri, as a correspondent for the 
St. Louis Republic. That was more 
than a few years ago. For a goodly 
number of years he has reported the 
proceedings of the House of Represen¬ 
tatives for the Washingrton Post, and 
also served the New Orleans States and 
other newspapers as Washington cor¬ 
respondent. He has had large experi¬ 
ence in political reporting. 

PUBLISHER’S NOTICE 
Th« Kditor nnd Pnblliiher and the 

Jonrnalint malntalna an efflclcnt corpa of paid 
corrcupondcnta at the following Important trade 
centrea; Boaton, Philadelphia. Toronto, Cleve¬ 
land, Pittsburgh, Cincinnati. Detroit, St. Louis. 
Chicago, Atlanta New Orleans, Dallas, Indianap¬ 
olis, Washington, Baltimore, and San Francisco. 
Other correspondents will be added from 
time to time. Advertisers and newspaper mea 
will find a ready market for stories of adver¬ 
tising achievements, news beats, etc., by ad¬ 
dressing the main offlee. HIT World Building. 
New York city. 

Branch ofllcca ara located as follows: Chicago. 
Herald Building. 163 W. Washington St., Chas. 
II. May, Mgr., 'Phone Franklin 44; San Fran¬ 
cisco. 742 Market 6t., R. J. Bldwell, manager, 
’phone Kearney 2121, 

The Editor and Pnbllaher page contains 
672 agate lines, 168 on four. Colomna are 13 
pleas wide and twelve Inches deep. 

Advertising Rate is 2Bc. an agate line, tlOO 
a page. |7B a half page and $42 a quarter page. 
Position extra. Time, apace and cash discounts 
are allowed on contracts. 

Small advartiaementa under proper eltailfiea- 
tlon will be charged as follows: For Sale and 
Help Wanted, fifteen cents a Una; Bnstneas Op¬ 
portunity and Mlseellaneous, twenty-flva cents a 
line, and Situations Wanted, ten cents a Ilaa, 
rount six words to the line. For those unem¬ 
ployed a fifty-word or eigbt-llne advertisement 
will be puldlBbed two times FRBIB. 

Readers are urged to have the paper mailed ta 
the home address. This will Inanra prompt de¬ 
livery. 

The Editor and Pnhltsher sells regnlarly 
at 10c. a copy. $2.00 per year In the United 
States and Colonial Poesesslons. $2.50 In Can¬ 
ada and $8.00 foreign, and la on sale each week 
at the following newa atands: 

New York—EWorld Bnllding, Tribune Building, 
Park Row Building, 140 Nasaan Street, Han¬ 
ning's (bppoilta ths World Building), 88 Park 
Row; The Woolworth Building, Times BnlldlBg. 
Forty-second Street and Broadway, at basement 
entrancs to Snbway; Brentano’i Book Store. 
Twenty-alztb Street and Fifth Avenue and 
Maok'i, Hacy’s corner, at Thirty-fourth St en¬ 
trance. 

Baltimore—B. K. Edwards. American Building. 

Philadelphia—h. G. Ran, 7th and Cbastnat 
Streets; Wm. Sobcl, BuIIetla Bnlldlag Nawa 
Stand. 

Boaton—Parker Bouse News Stand. 
Pittsburgh—Davis Book Shop, 41$ Wood 

Street. 
Washington, D. 0.—Bart B. Trenls, $11 Fanr- 

taentb Btreat N. W, 
Chlenge—Peunns Book Store, ST N. Clark 

Street; Post Offlea Nawa Oo.. Uonroa Street; 
Chas. Levy drc. Go., 2T N. Fifth Avaona. 

Clavaland—Behroedar’s News Store, Bnparlar 
Street oppealte Post OSlea; Solamoa Maws Oo., 
1111 Walnut Strset. 

Detroit—Solomon News Oo., $• DamoS St, W. 
San Frandseo—B. J. BldwaU Oa.. T4S Markot. 

SITUATIONS WANTED 

Advertisements under this classification,, ten 
cents per line, each insertion. i'nurtf six 
u.'ords to the line. For those unem /loved, 
not to exceed SO uiords, two insertions FREK. 

ADVERTISING MAN, five years editorial ami 
practical advertising exiterieuce on leading daily 
111 city of 80,000. fiiiishol copy writer, faithful 
and energetic. Can you use me? Address K 
21140, care Eilltor awl ibilillsher,_ 

ADVERTISING SOLICITOR, writer age 20. 
siss'ialist in developing new business, thoroughly 
faiiilliar with the advertising field, would like 
IMisition as advertising manager, or will start 
as solicitor, building up new business. Can 
write bigb grade copy and do general promo¬ 
tion work. Iligbest credentials. .Address K 
2042. care Eilitor and I’liblisber. 

CIRCULATION MANAGER.—Do you wish to 
obtain tbe services of a really competent circu¬ 
lation manager? If so, niaylx! we can get to- 
getber. 

1 have had ten years’ experience on papers of 
from 4,000 to 100.000 circulation in cities of 
from 78,000 to 800,000. Can show a record that 
will interest you. Can refer you to brother inih- 
lishers who will satisfy you that I have exce|i- 
tional ability and am reliable. .Ain marrietl, 
strictly temperate and attend closely to business. 
If you liaA’c a tiosition retiiiiring a tborongbly 
conqietent man wbo gets right down to brass 
taeks and AA'ORKS—klndl.v ommiinicate with 
K 2038, care Editor and Piililisber. 

CIRCULATION MANAGER, on New York pa- 
I>ers tor past three years, previously connected 
with Western dailies, wants opportunity to 
demonstrate ability. Trained In eflSciency and 
enthusiasm, can get tbe business at low cost. Ad¬ 
dress K. 2041. care Editor and Publisher. 

CO.AII'OSING ROOM FOREMAN. — Position 
wanted as foreman of daily piqier. ExiaTlcniS'd 
young man of 1.7 years on some of iH'St iarg.c 
city pais-rs. Thoroiigli printer, make-up and 
executive. AA ill go any place. .Addri'ss K 2033. 
care Eiiltor and Piiblishcr. 

CIRCULATION MANAGER.—Preparedness in 
the Air! Are you prepared to give your adver¬ 
tiser full measure? Tbe Merchant, Eilitor and 
i’ruilucer from the tripoil on which the communi¬ 
ties’ success rests. .Are you bringing the con¬ 
sumer, producer and merchant together? Tlie 
circulator does this. I want to connect with n 
first-rate newspaiH-r 111 a city not less than 100.. 
000. .Address K 2028, care Etlltor ami I’lib- 
llshcr: ^ _ _ 

YOUNG CARTOONIST—Wants a Job on a 
ncwspaiH-r, or make contributions, an all-around 
artist, willing to start on small salary if good 
future, wouhl lie satisfitxl to get in au art dept, 
and draw extra work, layouts, etc., samples on 
request, write MacClarke, Ottawa, Kans. 

EDITOR, manuscript reviser and efilcient desk 
man wants position anywhere; would also con¬ 
tribute Interesting features; was connected with 
late Chicago 1‘rogress Magazine; alfwi wr.rtc 
‘‘Bulldiiig Up a Department Store” for .Alodern 
Mi'tlKHls, Detroit, .Address Frederick B. Hawkins, 
Westwood. N. J. 

JOURNALLST, graduating from University In 
June, wants position as Cartoonist or reporter. 
Bx|H-rlenced both as artist and writer; willing 
to do any kind of newspaper work, and start at 
small salary, anywhere, provided there Is oppor¬ 
tunity for advancement. Address J. 1811, care 
Billtor and Publisher. 

NEAVSPAPER MAN.—Active, experienced, ef 
ficient, all round newspaper man, now on vlaily 
In city over 50,000 stacks to better hts condi¬ 
tions, In either a smaller or larger city. 
Have held tiosttions in all departments. Including 
nfflcp, subscription, advertising ami editorial of 
live dally. Can furnish references as to ability. 
Integrity and habits. Address 1,. N. 8., care 
Kditor and Publisher. 

NKAVSPAPKR EXPERT, advertising writer, 
tcicgraiih. news or copy editor. 20 years’ px- 
lierience, desires change. Address D. W. F. X., 
care Editor nnd Publisher._ 

• PUBLISHERS opportunity to get A-1 right 
hand man. Kxjierienced in newspaper advertis. 
Ing (display and classified) circulation business 
nianagemeiit, general and special agency work, 
space buying and selling accountant and sys- 
tematlzer. Recommendations from leading agen- 
clM and publishers. Full partlrnlars b.v ad 
dressing K 2044, pare Editor aiul Publisher. 

$23,000 buys western daily 

which is the leader in its field. 

Annual cash receipts over $25,- 

000. In 1915 returned owner 

over $4,000 for personal effort 

and investment. Proposition 

N. Q. 

CHAS. M. PALMER 
Newspaper Properties 

225 Fifth Ave., N. Y. City 

$6,000 Cash 
balance deferred will buy a sub¬ 
stantial New York State weekly 
newspaper; earned net last 
year about $5,000, including 
owner’s salary. Unusually good 
plant, including linotype. 

HARWELL, CANNON 

& McCarthy, 
S'etrspaper and itagazine Properties. 

Times Bldg., New York 

Dominant Paper 
Central State city of 20,000; 

progressive, industrial center. 
Evening paper, doing profitable 
business and swaying sentiment. 
Profitable investment. Price 
$37,500, half cash necessary. 
Proposition No. 376x. 

H. F. HENRICHS 
Keu’xpaper Properties, 

LITCHFIELD. ILL. 

Newspaper Properlies for Sale 
ILLINOIS DAILY In small solid city with no 

com|K‘titi'*n. Earns on valiiatitm of $0,000. In- 
cliidlntr Linot.vt)c. Litfht overhead expense. Price 
$4,500 with $2,500 down, to rellal)le publisher, 
who ran handle all but mechanical end. Client 
“MARCO.” 

HALF INTEREt^T in best daily in city of 
]2.00<) west of Missouri River. IMunt wortli 
$50,000 and euniiug full divLleuds on that valu- 
utijii. Exi>erieuced reliable advertising man 
prepared to pay $10,000 down and assuiuc posi¬ 
tion at once can get lung time on balauce of 
$5,000. Client SAYUK. 

FINANCIAL JOURNAL iu large Central West 
city. Founded 122 years ago and yielding an¬ 
nually upwards of $3,000 net. A field peculiarly 
1(8 own. Most of its 400 advertisers have use<] 
the pai>er over ten years. Reasons for selling 
purely personal. A price of $7,000 with $3,000 
down, balauce long time will be given a capable 
publisher who can act ImiiKNllately. Wire or 
write iiiiimsliately. Client D. F. W. 

CENTRAL WEST Deniwratic small city Djilly, 
splendidly et|uipp(Kl. otTered at $8,000 which is 
but two-thirds of inventory value and 00% of an 
mial business. Ooe-half interest for $4,000 to 
g(MHl advertising and (Hlitorial man who will take 
immediate |M»ssession. Unusual op{>ortiinlty. 
Wire ft»r particulars. Client H. R. 

118-120 Griswold St., Detroit, Mich. 

SITUATIONS WANTED 
Idrertisenirnts undir this classification, ten 

i rnls per tin/. each insertion. Count six 
iif/rds to the line. Fi/r those unemployed, 
not to crered ."id voids, Ivo insertions FREK. 

I’RESSRGOM FOREMAN, union, 40 yeara old. 
20 years with jireseut paper, keeps white and 
print waste down to lowest possible point. My 
lirlnt waste last year was only 9-10 of 1% and 
while waste was only 5-10 of 1% this ran be 
verifli'd by A. B. C. Auditors. 'Will protect yon 
against mill overweight. In present poaltlon I 
run a oar of paper per week. Beat of referenec - 
ia regard to ability and aohriety. Addreu 
K 21185, Mre Sditor and Piihliaher, 
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SPECIFY 
CLINE-WESTINGHOUSE 

Motor and Control 
Equipments 

FOR WEB PRESSES 

SPECIAL MOTOR DRIVES for 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CLINE ELECTRIC MFC. CO. 
Fisher Bldg., Chicago 

38 Park Row, New York 

HEMSTREErS 
ATLAS 

PRESS CLIPPING 
BUREAU 

TENTH AVENUE 

AT 45th STREET NEW YORK 

_^ 'T TO _ 

OPKN 

S4 HOVBA 
iOOTOP 

mnsitSTl 
ENGEAVraS^ 

ON EAKTH 

lONinCALLTWI 

PIIOIOENaEWIICi 
I 0«|asaM(9tn 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder fi r you. 

BURRELLE 
60-62 iVarren , New York City 

Established a Quarter of a Century. 

Canadian Press Clippings 
The problem of covering the Canadian 

Field it answered by obtaining the service 
•f 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to you. printed in over 95 per cent, 
of the newspapers and publications of 

CANADA. 
VV’e cover every foot of Canada and New¬ 

foundland at our bead office. 

74-76 CHURCH ST.. TORONTO. CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

Successful 
Men in every walk of life are all 

familiar with 

Romeike’s Press Clippings 
Among our patrons are professional and 

business men and women, public person- 
ages and the leading Banks. Trust Com¬ 
panies and Corporations. 

Romeike Clippings 
are an indispensable adjunct to every busi¬ 
ness. If yon have never used them, write 
for information and terms to-day. 

HENRY ROMEIKE. INC.. 
106-110 Savesitli Ava. New York City 

ALONG THE ROW 

HOW DOC DOES IT. 

“I don’t know as I care to advertise,” 

•said the tight-wad merchant to the So¬ 

licitor. “My doctor don’t advertise, and 

he makes a good living.” 

“You’ve got the wrong dope on that,” 

replied the Solicitor. “Your doctor be¬ 

longs to a church, five lodges, a benevo¬ 

lent society, the Hoard of Trade, Citi- 

zen.s’ I.eague, Tenth Ward Improvement 

-As.sociation, and three social clulis. It 

costs him more than it would to buy 

space, and he would come in if the old 

fogies in the profes.sion wouldn’t put up 

a kick.” 

"Oue.s.s you’re right,” the tight-wad 

admitted. “So I think I'll try half a 

column next Sunday.” 

sr M M EU KI.EVATION. 

”1 don’t suppose the Hramatir Critic 

occupies .such a high place in summer 

as he does in winter,” said a friend who 

was visiting a reporter. 

“On the contrary," answered the re¬ 

porter, “he occupies even a higher 

place. In the .summer he goes upon the 

roof.” 

VROM TMi: SKINNKRSVII.I.K SHINAL. 

“Ihin’t imagine bes'au.se its summer 

that you have no need to adverti.se. 

Folks want things in summer as well 

a.s in winter. Fans, lights, clothing, 

bottled beer, talc powder, breakfast 

food, excursion.s. low shoes, and baby 

pacifier.s, are all in demand throughout 

the summer, and the man who adver- 

ti.ses them properly will reap a reward. 

“Our summer style of setting up ads 

will help to boom trade. When the 

thermometer is 99 in the shade no man 

wants to pick up a paper and gaze on 

heavy black 84-point tyjie stretched 

across a page. It makes him feel hot 

and sticky. What is needed is type 

that suggests coolness, and gurgling 

brooks and shady trees and things like 

that (we have a full assortment in the 

Signal office). 

“In summer advertisers should use a 

type that makes a reader forget heavy 

matters and things, and tends to soothe 

his mind, especially if he has prickly 

heat or has been up against poison 

ivy. Therefore, we invite adveitisers 

to inspect our new oiien work, outline, 

cool appearing fonts which will delight 

the eye of the reader. Sugge.st iced 

drinks to the males and ice cream to 

the females. Now is the time to buy 

space.” 

STILL ON THE FIRING LINE. 

“What has Smith, the famous war 

corre.spondent, been doing since his re¬ 

turn from France?” 

"He’s been covering the garbage bat¬ 

tles on Staten Island, the fight betw’een 

the Mayor and the Thompson Commit¬ 

tee, and now he’s gone to cover the 

Kepublican National Convention.” 

CUB COPY. 

John Walker’s automobile was struck 

by an expre.ss train la-st night, and dis¬ 

tributed for five miles along the track. 

It cannot be repaired. -A. general alarm 

has been .sent out for Walker, whose 

whercatiouts are unknown.” 

PUT TO THE TEST. ' 

"IK) your want ads work wonders,” 

•said the man as he walked up to the 

window. 
“They certainly do,” answered the 

clerk. 
“Well,” .said the snan, ”111 try them,” 

and he handed in the following copy: 
Wanted -To piircliasi- Hfly jjalUniR of gasailone 

at ten I'enta ikt gallon. 

The clerk took it, hut it made him 

look .sad. 

.STILL WITH us. 

Ik'gins to look as if the statue of 

Horaee (Jreeley would, like the man it 

represents, remain on the square. 

pH BFACE, 

AvlfttOrft 
Tom W. jAt’KapN, 

CHARTER OAKS HAVE A NIGHT OFF 

Most Successful Dinner of the Club 

Attended by 300 Persons. 

Once a year the ('barter Oak Ad 

Club, of Hartford, t'onn., .goes in for 

a l>ang-up good time. I.rfi.st Tuesday 

night was the date, and the Hartford 

I'luh, the scene of the festivities. Three 

hundred ad men and their friends were 

present. After the programme had 

come to an end they went home clasp¬ 

ing in their arms big hags loaded with 

souvenirs, samples, etc, contributed by 

sixty Hartford concerns. 

An excellent entertainment was fiir- 

nisbed by the Tuxedo .Mandolin and 

Ouitar Club, and Walter E. Anderson, 

soloist, of Boston. The speakers were 

the Rev. P. K. Thomas, of Rockville, 

Conn.: Henry Knott, of Bo.ston, an<« 

('ol. O. B. Mitcham, general ordnance 

officer of the I'. S. A. President M. C. 

Manternaee acted as toa.stma.ster. John 

M. .Sweeney, the .secretary of the club, 

.«ays that the dinner was the mo.st .suc- 

ce.ssftil in the club’s hi.story. 

A. J. McFaul in New Pot-itioii 

A. J. .McFaul has been .selected as tlie 

Western manager of O’.Mara & Ormst«c, 

Incorporated, and took charge of the 

Chicago office of that company Itist 

week. For the past two and one half 

years Mr. McFaul was the advertising 

manager of Marshall Field & Co., Chic¬ 

ago, and iirevioiis to that time he was 

for four years at the city desk of the 

Chicago Tribune. Mr. MeF’auI’s varied 

experience also includes association 

with the New York Sun as cable edi¬ 

tor, with the National Cash Register 

Company, of Ifayton, Ohio, and with 

the Frank Seaman Agency, of New 

York. He brings to his new work with 

O’Mara & Ormslice, Inc., a combination 

of experience and ability which .should 

make him eminently successful. 

('hange in Metropolis Management 

W. R. ('arter and Rufus A. Russell, 

founders of the Florida Metropolis, 

Jacksonville, who retired from active 

management of the paper on July 21, 

1913, in favor of (leorge A. Mc('lellan, 

has acquired Mr. Mct'lellan’s interest, 

and resumed control of the property 

.Mr. Carter will be the editor, and Mr. 

Itu.s.sell, busine.ss manager. 

Hcarst Sued for a Million 

Chicaix), June 1.—The Chicago 

.Vmerican, the Examiner, and William 

Randolph Hcarst are made defendants 

in six liliel suits, aggregating $1,200,- 

000, filed this week by Judge William 

Fenimore Cooper, of the Circuit Court 

and Joseph B. David, a candidate for 

judge. Bt)th complainants charge they 

have been libelled in editorials publish¬ 

ed in the newspaiiers named. 

Burdette's Paper Up for Receiver 

The Peoria (111.) Transcript, one of 
the oldest papers in central Illinois, htis 

liegun receivership proceedings in the 

United States District Court at Peoria. 

Fred Stowe, editor, was named receiver. 

No statement of as-sets or liabilities has 

liecn made yet. The prc.sent receiver¬ 

ship proceedings are the .second tlio 

publication has undertaken. Roliert .1. 

(“Bob”) Burdette, George Fitch, .Mark 

Hanna, and other prominent men have 

been editors of the Transcript. 

Postal Guide at Cost 

Wa.-ihington, May 30.—In order that 

t very commercial establishment, large 

and siiiall, may have a copy of the pos¬ 

tal guide in its ofhee, Po.stmaster-(len- 

cral Burleson has reduced the price of 

the g lide from $3 to 30 cents. The rc- 

'iuction in price was made possible, the 

Po.stmaster-General says, by a new 
contract wheroity bu.siness men can 

bo supplied with the guide at coat. 

Tho annual meeting of the South 
Carolina Press AssoclatioQ wlU ^ lield 
at YorHt Jviwe 7 and 8. 

Frank Nine Defeats Berkwiih.s 

The Itaseball teams of Albert l-'rank 
& Co. and the S. C. Beckwith Agency 

New \ork city, played a matched game 

in Flatbush, Saturday, May 27. The 

Allicrt Frank & Co. nine won, by ^ 
score of 15—7. 

Beckwith held the lead until tlie .sea-, 

enth, when liealander, the B< i kwith 
liitcher, weakened, and the Frank team 

got busy with their hats, hitting the 

ball to all parts of the field, niaking 

five two-base hits in succe.s.sion. tmd 

when the smoke cleared, ten ntn.s had 

crossed the plate. Realander, for Dpi-k- 

with, pitched a fine game u{) to this in- 

ning, having twelve strike-outs to his 

credit, until he blew up in the .seventh. 
.Messrs. De Boise and Flynn were the 

.score-keeper.s. .Mr. Thomii.son, ol' .1, f. 

WillMMding, and Fowle. were the am. 

pire.s. —- 

Helena Mr('arlhy Dead. 

Mi.ss Helena McCarthy, for more 
than twenty-seven years, society editor 

for the Washington (D. C.) Star, died 

at her residenee, 915 15th Street, .North¬ 
west, May 29. 

In [Kiint of length of .st'rvice .\lt.ss 

McCarthy sttKxl at the htad of the 

newspaper society editors of the Unit¬ 

ed States, her newsitaper work extend¬ 

ing over forty years. She was kn.iwn 

as the dean of siK-iety editors of ihe 

United States. Perhaps no woina’i in 

Washington, at least in a quasi pnlihr 

capacity, had a more intimate acmia.iit- 
ance or maintained closer relations with 
the wives of the Ih-e.sidents of the United 

States than Miss McCarthy. Her lirst 

notable work was at Grant’s second in¬ 

augural ball, in 1873. when she cover- 

ered that function for the New York 

Herald. Previous to her asstMia'ion 

with the Star she was with the New 
York Herald. Baltimore Sun. Cliieago 

Times, San Francisco Chronicle, and 

H.nrtford Times, for all of which pa¬ 

pers she was the Washington .society 

corresiicndent. 

Death of J. McCan Davis 
The recent death of J. McCan Davis 

at Siiringfleld, 111., has removed in his 

Iirime a widely known and hard-working 

newspaper man. He was forty-nine 

years old. Tliirty years ago he entereil 

newspaper work as editor of a weekly 

paper at Canton (111.) and was later 

managing editor of a Council Bluffs 

(la.) paper. He was long on the staff 

of the Sjiringfleld (Ill.) State Regi.ster, 

and once was part owner and manager 

of the Springfield News. In 1913 he or¬ 

ganized the .Xmerican .Xssociated News¬ 

papers, with a capital stock of $1,(>'*•>,- 

000, incorivorating it in Maine, with 

branch offices in New York, (’hic-ago. and 

San Francifico and representatives in ah 

the principrd cities of the United States. 

The function of the organization was 

the development of general advertising 

for the country press. 

OBITUARY NOTES 

GmRGE F. Doncxihue, owner of the 

Beacon (N. Y.) Daily Herald, died at 
his home May 28 from heart disease. 

He had lieen iiroprietor of the Herald 

for the last nineteen years. Mr. Don- 

oghue is .survived l>y his widow tind 

three sister.s. 

Charles Sweeney, former newspaix-r 

man, who had worked on the Pittsburgh 

Disfiatch and Gettysburg and York 

(I’a.) papers, died at the City Hospital 

in Ixiuisville, Ky., last week from a pi-s- 

tol-shot wound inflicted by Clinton 

Brown, a negro. 

Ueander Edmund Whipple, editor of 

the Metaphysical .Magazine died at 

Greenwich, Conn., la.st week. .Mr. 

Whipple founded the magazine twenty- 
one yt ars ago. He was sixty-.seven 

year.s ol age. 

The annual meeting of the Texas Edi¬ 

torial A.ssociation will be held in K1 

I’aso on June 6, 7, and 8. 

The annual convention of the. Na'ional 
R.ister Advertising Association will be 
hold In Atl?intl9 City, N. J., bcfiinnlnij 
July ;6, 



“OHIO FIRST” 
THE STATE WHERE THE ADVERTISER'S MONEY GOES 

FARTHEST AND WORKS QUICKEST. 

Ohio wants everything. If a in cities -and those who don’t, act 

thing will sell anywhere, it and buy just as if they did. The 

will sell in Ohio, and Ohioans will best looking, most modern small 

buy a lot of it, first, be¬ 

cause there are a lot 

of Ohioans—five mil¬ 

lion of th^m—and sec¬ 

ond, because Ohio 

people are prosperous. 

OHIO h as every¬ 

thing in the way of 

industry. Nowhere 

else is agriculture so 

diversified. The si me 

is true of manufactur¬ 

ing. At the same time 

it is a big producer of 

coal and oil. It ranks 

first in clay products 

and rubber, second in 

pig iron, third in glass. 

OHIO is a prosper¬ 

ous state always. 

Its 150,000 automobiles 
prove this. Forty per 

cent of its people live 

OHIO NEWSPAPERS 
Working for the Benefit of 

the Advertiser 
Net Paid 2,500—10,000 

Circulation IJnes 

Akron Beacon-Journal (E) 
24.837 -033 

12,446 .015 
.035 

ois 

2,310 .0057 .0057 

2,449 ,0085 .0072 

Canton News (E&S) 
Chillicothe Scioto 

Gazette (E) 
Chillicothe News 

Advertiser (M) 
Cincinnati Commercial 

Tribune (M) ^60,123 

Cincinnati Commercial 
Tribune (S) t26,339 

Cincinnati Enquirer 
(M & S) sc, 53.000 

Cleveland Leader (M) 76,550 
Cleveland Leader (S) 106,593 
Cleveland News (E) 112,888 
Cleveland Plain Dealer 

(M) 131.430 
Cleveland Plain Dealer 

(S) 174.867 
Columbus Dispatch(E) 75.077 
Columbus Dispatch(S) 71.832 
Dayton Herald (E) 22,114 
Dayton Journal (S) I ) ,05 
Dayton Journal (MSf 1.07 

Combination rate, both papers, 
6c. per line 

Dayton News (E) 32,014 
Dayton News (S) 18,443 
East Liverpool 

Tribune (M) *5,666 
Findlay Republican(M) 5,496 
Lima News (E) 9.322 
Mansfield News (E) 7.631 
Marion Daily Star (E) 7,089 
Newark American- 

Tribune (E) 5,560 
Piqua Daily Call (E) 4,119 
Portsmouth Daily 

Times (E) 8,377 
Sandusky Register(M) 4,721 
Springfield News 

(E & S) 12,224 
Steubenville Oaxette (E) 3,570 
Toledo Blade (E) 50,182 
Youngstown Telegram 

(E) •15,728 
Youngstown Vindicator 

(E) 18,014 
Youngstown Vindicator 

(S) 15.034 
Zanesville Signal(E) *6,173 
Zanesville Times- 

Recorder (M) *15,281 

Totals 1,220,529 2.3547 1.9926 
t Publishers’ statement. 
* A. B. C. statement. 

Other ratings, April, 1916. 
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ASK 
for detailed information regarding 

the co-operative service afforded by 

Ohio’s Leading Newspapers 

This service is free. Write to 

THE EDITOR & PUBLISHER 
World Building, New York 

town stores in the 

United States are 

found in Ohio—as any 

traveling man will tell 

you. 

OHIO people are 

alert and respon¬ 

sive. They believe in 

advertising —and put 

an Ohioan in the Presi¬ 

dent’s chair as often as 

they can, to prove it. 

They buy new things 

promptly. They are 

not conservatives or set 

in their ways. 

OHIO is the adver¬ 

tiser’s opportun¬ 

ity and every Ohio 

newspaper shows that 

most advertisers know 

this. Others should 

find it out quickly—for 

their own profits. 

Clyde S. Thompson, Pres. THE J'HOMPSON-CARROLL CO. 
Cleveland 



War News That IS 

WAR NEWS 
Immediately after the outbreak of the Great European War, Victor F. Lawson, 

publisher of THE CHICAGO DAILY NEWS, began to organize a corps 

of correspondents to cover exclusively for The Daily News the important 

capitals as well as go forth with the armies. 

After nearly two years, 1 HE CHICAGO DAILY NEWS special War News Service has be¬ 

come the biggest and most importcint undertaking of its kind ever attempted by an American 

newspaper. The enormous amount of work and heavy expense of maintaining so elaborate 

a service would be an impossibility in the case of almost any other newspaper. 

THE CHICAGO DAILY NEWS felt it had an important service to render to the people of 

Chicago and went at it in a way that will endure to the credit of The News as an institution for 

years to come. 

THE NEW YORK GLOBE 
takes great pleasure and satisfaction in an¬ 
nouncing that, by special arrangement with 

THE CHICA GO DAIL Y NEWS, it is giving 

the people of New York and vicinity the 
benefit of this full war news service of THE 
CHICAGO DAILY NEWS in conjunction 

with that great newspaper. The publication 

of from six to ten columns of special news 

when it IS news—hot from the cable or 

through the mails—is being felt in circulation 

and becoming the talk of New York. 

It is logical that great newspapers should do big things to provide their readers with the latest 

and most comprehensive news they can gather regarding the biggest event in modern history. 

This is what THE CHICAGO DAIL Y NEWS and THE NEW YORK GLOBE are now doing 




